
From: Stout, Lisa S - DATCP
To: "lizhang@amlatglobal.com"; "han@amlat.net"
Subject: 2018 China Mission - Pre-event market research Amlat
Date: Friday, August 3, 2018 10:53:00 AM
Attachments: 2018 Pre-Event Product Research Report - Amlat LLC.docx

Dear Li and Mrs. Han,
 
Attached please find the pre-event product research report for the Focused Mission to China.
 
Best regards,
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection
is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any
response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender
immediately and delete it from your system.
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Part I	Market Overview on Cheese



Cheese is not a traditionally consumed in China but has seen fast growth in demand over the last decade, thanks to the booming foodservice and bakery industries as well as higher disposable income from consumers. Due to its limited domestic cheese production, China relies heavily on imports. As shown below, in the past 5 years, cheese imported in China has increased incrementally on an annual basis. In 2017, total imports reached over 100,000 MT, 11% higher over 2016. 





Source: China Customs



New Zealand is China’s largest cheese supplier, which exports account for half of China’s total import. Australia ranks the 2nd place in terms of cheese export volume to China. Following New Zealand, Australia has also signed Free Trade Agreement with China that is believed to drive its import in China for the following years. 



The EU and United States are the top 3 and 4 cheese suppliers to China. However, with the intense trade relationship between the U.S. and China this year, U.S. dairy has been imposed an additional 25% tariffs since July 6th 2018. This is believed to make U.S. cheese less competitive in the market and will hurt the U.S. cheese export to China in the near future. 



		        Source: China Customs



In terms of cheese variety, fresh cheese, grated cheese, cheese powder and processed cheese are the major types which China imports, which accounted for 76% of total imports. The rest are other types of cheese including mold cheese, other artisan cheese and etc.  



New Zealand, Australia and the U.S. are the major suppliers of commodity cheeses such as mozzarella, cheddar, cream cheese and processed cheese. European countries including France, Denmark and Italy are the popular origins to purchase artisan cheeses, particularly Brie, Camembert, blue cheese and Parmesan. 

	     Source: China Customs



Foodservice and bakery industries are the dominant channels for cheese consumption in China, accounting for nearly 80% of cheese sales. With the aggressive development of foodservice and bakery chains, especially pizza restaurants, demand on mozzarella and cream cheese is significant. These two types of cheese take up 80% of the total cheese sales in the foodservice and bakery industries.



Cheese Sales by Types



 



















                   

		      

		

Source: Mintel/Promar Consulting



Although retail takes a small percentage of cheese sales, it has seen steady increase in the recent years thanks to Chinese consumers’ higher awareness of cheese. More and more Chinese consumers, especially the growing middle-class, have started to eat cheese. Many young parents also include cheese in their children’s daily diet, as they believe cheese is a healthy food for growth. 



Meanwhile, the booming e-commerce and opening of high-end retail stores have also facilitated the distribution of imported cheese to consumers. In local high-end retail stores, besides pre-packed cheese products on shelves, a cheese counter can be often seen offering artisan cheeses from all over the world.



First and second tier cities in China, namely the likes of Shanghai, Beijing, Guangzhou and Shenzhen are the major markets for imported cheese. These markets have the leading foodservice and bakery industries and local consumers have higher awareness of imported food.   



However, Chinese per capita cheese consumption is only 0.1 kg yearly in general, far below the world’s average level of 2.6 kg. This on the other hand indicates untapped potential of cheese in China. With consumers’ growing awareness and fondness of cheese, it is believed Chinese cheese consumption will increase in the future and their appetite will gradually move from mild processed cheese to more premium natural or artisan cheese. 




Part II	Landed Cost



The entire trading business covers from the beginning at the factories of the U.S. suppliers till the end of setting the products onto the shelf of the retail stores or serving them in the foodservice channel.  Different costs will occur during the procedure before reaching its final sales price. Understanding the mark-up mode will help the U.S. suppliers to understand and verify the request of the Chinese importers as well as evaluate the marketability of their products on the China market. Below is an illustration showing the major costs. 



[image: Macintosh HD:Users:mayfeng:Desktop:图.jpg]



U.S. suppliers could quote ex-works, FOB or CIF depending on the business coverage of the cooperating importer. Those with its own consolidator in U.S. will prefer ex-works while others based in China will request CIF to certain port and the U.S. suppliers thus would need to identify proper shipping company to balance the cost of freight and insurance etc. 



After reaching the Chinese port, taxation is an inevitable and high cost compared to certain regions like Hong Kong who enjoys a zero tariff due to its position of a free-trading port. Some other countries signing Free Trade Agreement with China like the ASEAN members, Chile, Australia and South Korea gradually start to enjoy the advantage of lowered or even zero tariffs, casting competition pressures to other players such as the U.S. Within the taxation range, tariff is the first one to be charged. It varies according to different product categories from high as 60% to low as 2%. Starting from May 1st, 2018, China has lowered the VAT (value-added tax) for imported products from 17% to 16%.  



Other miscellaneous costs during the importation include but not limited to storage fee, inspection fee, Chinese label registration and sticking cost, transportation cost and etc. 





For the next stage, the margin of the traders involved in the distribution cycle needs to be considered. For importers especially those acting as wholesalers without direct supply to the end clients like supermarkets or hotels, they usually handle a big volume of imported food products and have no concerns in sales, the margin charged is usually low at 10% to 15%. Sub-distributors in different regions or at different levels charge more at 20% to 30%. Retailers and foodservice operators at the end of the cycle have much higher margin requirement. Retailers usually have a confirmed rate at 30% to 40% while for foodservice operators especially star-rated hotels, the figure has fluctuation depending on the final sales in the menu, even a 100% to 150% increase could be expected.  



Other sensitive costs occurred in the retail sector may include but not limited to the followings. 















Part III	Importation Analysis



Import Procedure























































HS Code Classification for Cheese



The Harmonized System of Codes (HS) is an international goods classification system for describing cargo for international trade under a single commodity-coding scheme. All cargoes are organized into 98 chapters arranged in 22 sections. The basic code contains six-digit headings and four-digit subheadings. The first six digits of the code are the same throughout the world and make international trade data collection possible. The remaining four digits are specific to the country the product will be imported to.  



HS classification codes for cheeses are as follow: 







		HS Code	

		Items



		0406100000

		- Fresh (un-ripened or uncured) cheese, including whey cheese, and curd 



		0406300000

		- Processed cheese, not grated or powdered 



		0406900000

		- Other cheese 









Import Requirements for Cheese

[bookmark: _Toc214781350]

Necessary documents for cheese according to the requirements from China laws and regulations are listed as follows:

· Invoice/Packing List

· Sanitary Certificate issued by local government’s agricultural department (need original)

· Certificate of Origin issued by local chamber or related governmental department (need original)

· Certificate of Analysis issued by the manufacturer or a certified third-party lab (need original)

· Bill of Lading

· Certificate of Heat Treatment for the pallets





Before Export:



CNCA Registration

Since May 2014, China has launched new regulation on dairy imports. All the overseas dairy manufacturers must be registered on the CNCA (Certification and Accreditation Administration of the People’s Republic of China: www.cnca.gov.cn) list before they can export their products to China. 



The manufacturers should work with local agricultural department in regards to the registration with CNCA. The foreign agricultural department will then work with CNCA of adding the manufacturer to the list. Once it is approved, an approval number will be granted to the manufacturer and the manufacturer will be included in the CNCA list with its name, address, business type and products for approval. 



If the product is shipped through a local dairy distributor/exporter, the distributor/exporter must make sure the manufacturer of the product is approved and registered on CNCA list.  



Filling of Exporters

The exporter, who is going to ship the product to China for the first time, must file the application for initial recording with AQSIQ (General Administration of Quality Supervision, Inspection and Quarantine of the People’s Republic of China: www.aqsiq.gov.cn) Usually, the Chinese importer/distributor file such application on behalf of the exporter. The exporter’s information will need to be submitted, and once the file is completed and approved, a filing code and a query code will be granted so the applicant can login the Overseas Exporters/Agents System next time. 



Label Approval

For the product to be exported to China for the first time, the label of the product should be presented to local CIQ (China Inspection & Quarantine Bureau) at the entry port for approval so as to make sure the ingredients of the product and information in the label are consistent with Chinese regulations. Usually, the Chinese importer/distributor handles the application. 



The exporter can email a copy of the label to the importer, who will then create a sample Chinese label and send it to CIQ for approval. If anything special about the product mentioned on the label, for example organic product, certified Halal product or the product is from protected region, relevant supporting documents will be required as well. 



It is important that the label submit to the CIQ for approval should be the same as the label of the product, which is going to be exported to China. Along with the application, a product analysis report is also required. Upon approval, the product will be allowed to ship to China, and formal Chinese labels can be printed and attached to the products. 



English & Chinese Label



The Chinese government has been issuing regulations for the control of labels for imported food products. Those labels that do not meet Chinese labeling laws and regulations will be refused entry. The information to be stated clearly in the labels includes:

· Name/Brand

· Quantitative listing of ingredients

· Net contents and drained weight

· Name and address of manufacturer and distributor

· Production date/Minimum durability date and/or Best before date

· Shelf Life

· Special storage conditions (if applicable)

· Warnings in relation to consumption or storage (if applicable)



All content must be in both English and Chinese, except for the trademarks. The Chinese characters, symbols and numbers on mandatory labels cannot be smaller than 1.8 mm (0.07 inch) when the surface area of the packing material or container is greater than 20 cm2. Pinyin or foreign languages may also be used corresponding to the Chinese characters (except the name and address of the manufacturer of the imported food and the overseas distributor), but cannot be larger than the Chinese characters. 



Previously, the Chinese label only applied for retail packed items. But with the launch of new regulations, foodservice and bulk pack products are also required to put the Chinese label. Starting from dairy items, China Customs is gradually asking for the Chinese labels to be put onto the package before shipment to China. 











Commercial Invoice

· Shipper’s and consignee’s name and contact information

· The place and date of shipment

· Detailed description of the goods

· Harmonized code of shipment



· The FOB value of each item and currency used

· The country of origin

· The quantity weight

· Freight and insurance charges as applicable

[bookmark: _Toc214781343]

Packing List (sometimes combined with the commercial invoice)

· Order number 

· Description of goods

· Distinguishing marks on the package (if any) 

· Number of units, type of packaging, and weight (kg)

· Certificate of Packing Material

· Place and date of shipment



[bookmark: _Toc214781345]Certificate of Origin

· A certificate of origin must be completed to qualify for the preferential duty 

· (If no certificate or origin is presented, the general tariff will be applied).

· A certificate of origin must be completed annually.



Bill of Lading

· Must list the consignor, consignee and relevant contact information

· [bookmark: _Toc214781349]Description of goods, harmonized code, CIF value, weight (kg), number of packages and the date. All information must be written in English and consistent with the shipment’s other documentation.





New Regulation on Document of Imported Dairy Item

The Administrative Measures on Inspection and Quarantine of Export-import Dairy Products (AQSIQ Decree No. 152) has been enforced since May 1, 2013. Under the Decree, dairy products including milk, powder, butter, cheese and others will be regulated under this Decree when they are imported into and exported from China. The manufacturers, distributors and importers are required to comply with specific obligations under this Decree. 



Overseas manufacturers are required to go through a registration process under AQSIQ, when their products – milk, butter, cheese or powder – are being exported into China. The Health Certificates need to be provided to the AQSIQ. The templates of Health Certificates of below countries have been reviewed and published on AQSIQ’s website. The dairy products from below countries are allowed to be imported into China:







Spain, Switzerland, South Korea, Malaysia, Chile, Finland, Ireland, Austria, Canada, Greece, the Netherlands, Argentina, Thailand, Sweden, Belarus, Belgium, Uruguay, Czech, Singapore, Italy, France, New Zealand, United States, Germany, Denmark, Brazil, Poland, Australia, United Kingdom



Sample of dairy health certificate required for U.S. originated products is listed below:



[bookmark: _Toc214781342][image: D:\Flora1\Flora Zhang\Food Export\2011\Seafood Program\Trade Mission\Foodservice\Customs Clearance\Schreiberfoods\3473_001_页面_1.jpg]



Certificate of Analysis (COA)

The COA can be provided by the manufacturer or by a certified third-party lab. Items need to be tested for different types of cheese are as below. 



· Test Items for Natural Cheese

		Test items required by China standard

		CN MinTest limit



		Toxical screening

		 



		Aflatoxin M1

		0.5ug/kg



		Microorganism                                       CFU/g

		n

		c

		m

		M



		Coliform

		5

		2

		100

		1000



		Staphylococcus aureus

		5

		2

		100

		1000



		Salmonella

		5

		0

		0/25g 

		/



		Listeria

		5

		0

		0/25g 

		/



		Molds and yeast (unavailable for mature cheese by mold)

		Mould≤50

Yeast≤50







· Test Items for Processed Cheese

		Test items required by China standard

		CN MinTest limit



		Nutrition information

		 

		 

		 

		 

		 



		Fat (Dry Matter) (X1)/(%)

		60.0≤ X1 ≤75.0 

		45.0≤ X1 <60.0 

		25.0≤ X1<45.0 

		10.0≤ X1<25.0 

		X1 <10.0 



		Minimum Dry Matter (X2)/( %)

		44

		41

		31

		29

		25



		Toxical  screening

		 



		Aflatoxin M1

		0.5ug/kg



		Microorganism                                                        CFU/g

		n

		c

		m

		M



		TPC (Anaerobic plate count)

		5

		2

		100

		1000



		Coliform

		5

		2

		100

		1000



		Staphylococcus aureus

		5

		0

		100

		1000



		Salmonella

		5

		0

		0/25g 

		/



		Listeria

		5

		0

		0/25g 

		/



		Molds and yeast

		Mould≤50
Yeast≤50



		Fat (Dry Matter) %: X1=[Total Fat Content of Process Cheese /(Total Content of Processed Cheese-Moisture Content of Processed Cheese)]x 100%



		Dry Matter(%): X2=[(Total Content of Processed Cheese-Moisture Content of Processed Cheese)/Total Content of Processed Cheese]x100%







China Customs Valuation & Taxation

According to Chinese Customs regulations, the dutiable value of an imported good is its CIF price, which includes the normal transaction price of the good, plus the cost of packing, freight, insurance, and seller’s commission. In 1998, the Customs Administration launched an ambitious program to standardize enforcement of customs regulations throughout China as part of a larger campaign to combat smuggling. The program has reduced some of the flexibility of local customs officials to “negotiate” duties. However, customs officials still have wide discretion concerning the category in which an imported product is placed. 



Previously, a 12% import tariff is levied on fresh cheese and 8% for processed and other cheeses under the HS classification codes below. This is the most-favored-nation (M.F.N.) bound rate which is a maximum tariff level that can be applied to imported commodities originating from WTO member countries or regions. In order for a U.S. exporter to fully qualify for the M.F.N. duty, a certificate of USA origin must be presented during customs clearance; otherwise a general tariff of 90% will apply. There is a value-added tax (VAT) of 16% for cheese.



Starting from July 6th, 2018, China has imposed an additional 25% tariffs on U.S. dairy. New tariffs on U.S. cheese imported in China are as below:



		Items

		Tariffs %



		- Fresh (unripened or uncured) cheese, including whey cheese, and curd 

		37



		- Processed cheese, not grated or powdered 

		33



		- Other cheese 

		33









Step 1





Sign a contract with a Chinese buyer





Step 2





Entrust an import agent for completion of customs clearance





It could be a different one from the buyer if the buyer does not have the import right and if the buyer has the right, then the buyer itself could finish the procedure





Step 3





Inspection & Quarantine





Customs Clearance





Step 4





Domestic Distribution & Sales in China





Prepare necessary documents  including certificates & labels























China Cheese Imports, MT (2013-2017)



2013	2014	2015	2016	2017	47316	65973.16	75580.070000000007	97177	108000	2017 China Cheese Imports by Origins, MT & %



New Zealand	Australia	U.S.	Other	s	54900	21100	15900	16100	

2016 China Cheese Imports by Cheese Types, %



Fresh cheese	Grated cheese 	&	 cheese powder	Processed cheese	Other types	36248.259999999995	23283.8	14441.859999999959	23204.240000000005	

Retail 23%





retail	Foodservice 	&	 Bakery	0.23	0.77000000000000168	
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From: Stout, Lisa S - DATCP
To: Cynthia Liu
Subject: 2018 China Mission- Pre-event market research -
Date: Friday, August 3, 2018 11:26:00 AM
Attachments: 2018 Pre-Event Product Research Report - Orange Cheese Company.docx

Dear Cynthia,
 
Attached please find the pre-event product research for the China Mission.
 
Best regards,
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection
is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any
response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender
immediately and delete it from your system.
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Part I	Market Overview on Cheese



Cheese is not a traditionally consumed in China but has seen fast growth in demand over the last decade, thanks to the booming foodservice and bakery industries as well as higher disposable income from consumers. Due to its limited domestic cheese production, China relies heavily on imports. As shown below, in the past 5 years, cheese imported in China has increased incrementally on an annual basis. In 2017, total imports reached over 100,000 MT, 11% higher over 2016. 





Source: China Customs



New Zealand is China’s largest cheese supplier, which exports account for half of China’s total import. Australia ranks the 2nd place in terms of cheese export volume to China. Following New Zealand, Australia has also signed Free Trade Agreement with China that is believed to drive its import in China for the following years. 



The EU and United States are the top 3 and 4 cheese suppliers to China. However, with the intense trade relationship between the U.S. and China this year, U.S. dairy has been imposed an additional 25% tariffs since July 6th 2018. This is believed to make U.S. cheese less competitive in the market and will hurt the U.S. cheese export to China in the near future. 

		         

		         Source: China Customs



In terms of cheese variety, fresh cheese, grated cheese, cheese powder and processed cheese are the major types which China imports, which accounted for 76% of total imports. The rest are other types of cheese including mold cheese, other artisan cheese and etc.  



New Zealand, Australia and the U.S. are the major suppliers of commodity cheeses such as mozzarella, cheddar, cream cheese and processed cheese. European countries including France, Denmark and Italy are the popular origins to purchase artisan cheeses, particularly Brie, Camembert, blue cheese and Parmesan. 

	         Source: China Customs



Foodservice and bakery industries are the dominant channels for cheese consumption in China, accounting for nearly 80% of cheese sales. Artisan cheese is in a niche market, which targets at mainly foreign expats and young Chinese consumers who have lived or studied overseas. First tier cities such as Beijing, Shanghai, Guangzhou and Shenzhen are the major markets for artisan cheese.



Artisan cheese is mainly consumed in restaurants but is seeing growing popularity in retail and e-commerce lately. In Shanghai and Beijing, high-end retail stores all have a cheese counter selling different kinds of artisan cheese from all over the world. Cheese specialty stores can also be found in these cities. Apart from foreign expats, local Chinese people are showing higher interest in artisan cheese as well. Eating cheese has become a trend in China, particularly among young or middle class consumers, whose appetite has moving towards higher-end or specialty cheese from mild flavored cheddar or mozzarella. 



Although retail takes a small percentage of cheese sales, it has seen steady increase in the recent years thanks to Chinese consumers’ higher awareness of cheese. More and more Chinese consumers, especially the growing middle-class, have started to eat cheese. Many young parents also include cheese in their children’s daily diet, as they believe cheese is a healthy food for growth. 



However, Chinese per capita cheese consumption is only 0.1 kg yearly in general, far below the world’s average level of 2.6 kg. This on the other hand indicates untapped potential of cheese in China. With consumers’ growing awareness and fondness of cheese, it is believed Chinese cheese consumption will increase in the future and their appetite will gradually move from mild processed cheese to more premium natural or artisan cheese. Artisan cheese, although owning a niche market for now, will be more attracted to Chinese consumers as more education and promotions are being conducted to introduce artisan cheese to Chinese people. 




Part II	Landed Cost



The entire trading business covers from the beginning at the factories of the U.S. suppliers till the end of setting the products onto the shelf of the retail stores or serving them in the foodservice channel.  Different costs will occur during the procedure before reaching its final sales price. Understanding the mark-up mode will help the U.S. suppliers to understand and verify the request of the Chinese importers as well as evaluate the marketability of their products on the China market. Below is an illustration showing the major costs. 



[image: Macintosh HD:Users:mayfeng:Desktop:图.jpg]



U.S. suppliers could quote ex-works, FOB or CIF depending on the business coverage of the cooperating importer. Those with its own consolidator in U.S. will prefer ex-works while others based in China will request CIF to certain port and the U.S. suppliers thus would need to identify proper shipping company to balance the cost of freight and insurance etc. 



After reaching the Chinese port, taxation is an inevitable and high cost compared to certain regions like Hong Kong who enjoys a zero tariff due to its position of a free-trading port. Some other countries signing Free Trade Agreement with China like the ASEAN members, Chile, Australia and South Korea gradually start to enjoy the advantage of lowered or even zero tariffs, casting competition pressures to other players such as the U.S. Within the taxation range, tariff is the first one to be charged. It varies according to different product categories from high as 60% to low as 2%. Starting from May 1st, 2018, China has lowered the VAT (value-added tax) for imported products from 17% to 16%.  



Other miscellaneous costs during the importation include but not limited to storage fee, inspection fee, Chinese label registration and sticking cost, transportation cost and etc. 





For the next stage, the margin of the traders involved in the distribution cycle needs to be considered. For importers especially those acting as wholesalers without direct supply to the end clients like supermarkets or hotels, they usually handle a big volume of imported food products and have no concerns in sales, the margin charged is usually low at 10% to 15%. Sub-distributors in different regions or at different levels charge more at 20% to 30%. Retailers and foodservice operators at the end of the cycle have much higher margin requirement. Retailers usually have a confirmed rate at 30% to 40% while for foodservice operators especially star-rated hotels, the figure has fluctuation depending on the final sales in the menu, even a 100% to 150% increase could be expected.  



Other sensitive costs occurred in the retail sector may include but not limited to the followings. 















Part III	Importation Analysis



Import Procedure























































HS Code Classification for Cheese



The Harmonized System of Codes (HS) is an international goods classification system for describing cargo for international trade under a single commodity-coding scheme. All cargoes are organized into 98 chapters arranged in 22 sections. The basic code contains six-digit headings and four-digit subheadings. The first six digits of the code are the same throughout the world and make international trade data collection possible. The remaining four digits are specific to the country the product will be imported to.  



HS classification codes for cheeses are as follow: 







		HS Code	

		Items



		0406100000

		- Fresh (un-ripened or uncured) cheese, including whey cheese, and curd 



		0406300000

		- Processed cheese, not grated or powdered 



		0406900000

		- Other cheese 









Import Requirements for Cheese

[bookmark: _Toc214781350]

Necessary documents for cheese according to the requirements from China laws and regulations are listed as follows:

· Invoice/Packing List

· Sanitary Certificate issued by local government’s agricultural department (need original)

· Certificate of Origin issued by local chamber or related governmental department (need original)

· Certificate of Analysis issued by the manufacturer or a certified third-party lab (need original)

· Bill of Lading

· Certificate of Heat Treatment for the pallets





Before Export:



CNCA Registration

Since May 2014, China has launched new regulation on dairy imports. All the overseas dairy manufacturers must be registered on the CNCA (Certification and Accreditation Administration of the People’s Republic of China: www.cnca.gov.cn) list before they can export their products to China. 



The manufacturers should work with local agricultural department in regards to the registration with CNCA. The foreign agricultural department will then work with CNCA of adding the manufacturer to the list. Once it is approved, an approval number will be granted to the manufacturer and the manufacturer will be included in the CNCA list with its name, address, business type and products for approval. 



If the product is shipped through a local dairy distributor/exporter, the distributor/exporter must make sure the manufacturer of the product is approved and registered on CNCA list.  



Filling of Exporters

The exporter, who is going to ship the product to China for the first time, must file the application for initial recording with AQSIQ (General Administration of Quality Supervision, Inspection and Quarantine of the People’s Republic of China: www.aqsiq.gov.cn) Usually, the Chinese importer/distributor file such application on behalf of the exporter. The exporter’s information will need to be submitted, and once the file is completed and approved, a filing code and a query code will be granted so the applicant can login the Overseas Exporters/Agents System next time. 



Label Approval

For the product to be exported to China for the first time, the label of the product should be presented to local CIQ (China Inspection & Quarantine Bureau) at the entry port for approval so as to make sure the ingredients of the product and information in the label are consistent with Chinese regulations. Usually, the Chinese importer/distributor handles the application. 



The exporter can email a copy of the label to the importer, who will then create a sample Chinese label and send it to CIQ for approval. If anything special about the product mentioned on the label, for example organic product, certified Halal product or the product is from protected region, relevant supporting documents will be required as well. 



It is important that the label submit to the CIQ for approval should be the same as the label of the product, which is going to be exported to China. Along with the application, a product analysis report is also required. Upon approval, the product will be allowed to ship to China, and formal Chinese labels can be printed and attached to the products. 



English & Chinese Label



The Chinese government has been issuing regulations for the control of labels for imported food products. Those labels that do not meet Chinese labeling laws and regulations will be refused entry. The information to be stated clearly in the labels includes:

· Name/Brand

· Quantitative listing of ingredients

· Net contents and drained weight

· Name and address of manufacturer and distributor

· Production date/Minimum durability date and/or Best before date

· Shelf Life

· Special storage conditions (if applicable)

· Warnings in relation to consumption or storage (if applicable)



All content must be in both English and Chinese, except for the trademarks. The Chinese characters, symbols and numbers on mandatory labels cannot be smaller than 1.8 mm (0.07 inch) when the surface area of the packing material or container is greater than 20 cm2. Pinyin or foreign languages may also be used corresponding to the Chinese characters (except the name and address of the manufacturer of the imported food and the overseas distributor), but cannot be larger than the Chinese characters. 



Previously, the Chinese label only applied for retail packed items. But with the launch of new regulations, foodservice and bulk pack products are also required to put the Chinese label. Starting from dairy items, China Customs is gradually asking for the Chinese labels to be put onto the package before shipment to China. 











Commercial Invoice

· Shipper’s and consignee’s name and contact information

· The place and date of shipment

· Detailed description of the goods

· Harmonized code of shipment



· The FOB value of each item and currency used

· The country of origin

· The quantity weight

· Freight and insurance charges as applicable

[bookmark: _Toc214781343]

Packing List (sometimes combined with the commercial invoice)

· Order number 

· Description of goods

· Distinguishing marks on the package (if any) 

· Number of units, type of packaging, and weight (kg)

· Certificate of Packing Material

· Place and date of shipment



[bookmark: _Toc214781345]Certificate of Origin

· A certificate of origin must be completed to qualify for the preferential duty 

· (If no certificate or origin is presented, the general tariff will be applied).

· A certificate of origin must be completed annually.



Bill of Lading

· Must list the consignor, consignee and relevant contact information

· [bookmark: _Toc214781349]Description of goods, harmonized code, CIF value, weight (kg), number of packages and the date. All information must be written in English and consistent with the shipment’s other documentation.



New Regulation on Document of Imported Dairy Item

The Administrative Measures on Inspection and Quarantine of Export-import Dairy Products (AQSIQ Decree No. 152) has been enforced since May 1, 2013. Under the Decree, dairy products including milk, powder, butter, cheese and others will be regulated under this Decree when they are imported into and exported from China. The manufacturers, distributors and importers are required to comply with specific obligations under this Decree. 



Overseas manufacturers are required to go through a registration process under AQSIQ, when their products – milk, butter, cheese or powder – are being exported into China. The Health Certificates need to be provided to the AQSIQ. The templates of Health Certificates of below countries have been reviewed and published on AQSIQ’s website. The dairy products from below countries are allowed to be imported into China:



Spain, Switzerland, South Korea, Malaysia, Chile, Finland, Ireland, Austria, Canada, Greece, the Netherlands, Argentina, Thailand, Sweden, Belarus, Belgium, Uruguay, Czech, Singapore, Italy, France, New Zealand, United States, Germany, Denmark, Brazil, Poland, Australia, United Kingdom



Sample of dairy health certificate required for U.S. originated products is listed below:



[bookmark: _Toc214781342][image: D:\Flora1\Flora Zhang\Food Export\2011\Seafood Program\Trade Mission\Foodservice\Customs Clearance\Schreiberfoods\3473_001_页面_1.jpg]





Certificate of Analysis (COA)

The COA can be provided by the manufacturer or by a certified third-party lab. Items need to be tested for different types of cheese are as below. 



· Test Items for Natural Cheese

		Test items required by China standard

		CN MinTest limit



		Toxical screening

		 



		Aflatoxin M1

		0.5ug/kg



		Microorganism                                       CFU/g

		n

		c

		m

		M



		Coliform

		5

		2

		100

		1000



		Staphylococcus aureus

		5

		2

		100

		1000



		Salmonella

		5

		0

		0/25g 

		/



		Listeria

		5

		0

		0/25g 

		/



		Molds and yeast (unavailable for mature cheese by mold)

		Mould≤50

Yeast≤50







· Test Items for Processed Cheese

		Test items required by China standard

		CN MinTest limit



		Nutrition information

		 

		 

		 

		 

		 



		Fat (Dry Matter) (X1)/(%)

		60.0≤ X1 ≤75.0 

		45.0≤ X1 <60.0 

		25.0≤ X1<45.0 

		10.0≤ X1<25.0 

		X1 <10.0 



		Minimum Dry Matter (X2)/( %)

		44

		41

		31

		29

		25



		Toxical  screening

		 



		Aflatoxin M1

		0.5ug/kg



		Microorganism                                                        CFU/g

		n

		c

		m

		M



		TPC (Anaerobic plate count)

		5

		2

		100

		1000



		Coliform

		5

		2

		100

		1000



		Staphylococcus aureus

		5

		0

		100

		1000



		Salmonella

		5

		0

		0/25g 

		/



		Listeria

		5

		0

		0/25g 

		/



		Molds and yeast

		Mould≤50
Yeast≤50



		Fat (Dry Matter) %: X1=[Total Fat Content of Process Cheese /(Total Content of Processed Cheese-Moisture Content of Processed Cheese)]x 100%



		Dry Matter(%): X2=[(Total Content of Processed Cheese-Moisture Content of Processed Cheese)/Total Content of Processed Cheese]x100%







China Customs Valuation & Taxation

According to Chinese Customs regulations, the dutiable value of an imported good is its CIF price, which includes the normal transaction price of the good, plus the cost of packing, freight, insurance, and seller’s commission. In 1998, the Customs Administration launched an ambitious program to standardize enforcement of customs regulations throughout China as part of a larger campaign to combat smuggling. The program has reduced some of the flexibility of local customs officials to “negotiate” duties. However, customs officials still have wide discretion concerning the category in which an imported product is placed. 



Previously, a 12% import tariff is levied on fresh cheese and 8% for processed and other cheeses under the HS classification codes below. This is the most-favored-nation (M.F.N.) bound rate which is a maximum tariff level that can be applied to imported commodities originating from WTO member countries or regions. In order for a U.S. exporter to fully qualify for the M.F.N. duty, a certificate of USA origin must be presented during customs clearance; otherwise a general tariff of 90% will apply. There is a value-added tax (VAT) of 16% for cheese.



Starting from July 6th, 2018, China has imposed an additional 25% tariffs on U.S. dairy. New tariffs on U.S. cheese imported in China are as below:



		Cheese and curd:

		Tariffs %



		- Fresh (unripened or uncured) cheese, including whey cheese, and curd 

		37



		- Processed cheese, not grated or powdered 

		33



		- Other cheese 

		33









Step 1





Sign a contract with a Chinese buyer





Step 2





Entrust an import agent for completion of customs clearance





It could be a different one from the buyer if the buyer does not have the import right and if the buyer has the right, then the buyer itself could finish the procedure





Step 3





Inspection & Quarantine





Customs Clearance





Step 4





Domestic Distribution & Sales in China





Prepare necessary documents  including certificates & labels























China Cheese Imports, MT (2013-2017)



2013	2014	2015	2016	2017	47316	65973.16	75580.070000000007	97177	108000	2017 China Cheese Imports by Origins, MT & %



New Zealand	Australia	U.S.	Others	54900	21100	15900	16100	

2016 China Cheese Imports by Cheese Types, %

Fresh Cheese
37%

Grated Cheese & Cheese Powder
24%

Processed Cheese
15%

Others
24%



Fresh cheese	Grated cheese 	&	 cheese powder	Processed cheese	Other types	36248.259999999995	23283.8	14441.859999999964	23204.240000000005	
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From: Stout, Lisa S - DATCP
To: DATCP DL Ag Development
Cc: Hummell, Richard P - DATCP
Subject: CNN Money: Why are US cranberries repeatedly threatened with tariffs?
Date: Monday, April 9, 2018 11:10:00 AM

Why are US cranberries repeatedly threatened with tariffs?
CNN Money

How is it that both China and the European Union separately chose to threaten tariffs on US
cranberries, orange juice, whiskey and tobacco? Read the full story

 

 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

 

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=967776722ddb441cb603e8f623771c20-DATCP DL Ag
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd3c35f97
https://secure-web.cisco.com/10QIMgWXoLGpt9wNXUEukHrbxBXUQMYvlziAr4eQB2Fo7NfnVcjha67nJPc4cBfTLOg2PyF0yZbKvSanafIJOosUsM7xLioG9iMxDe96h2jxp3c55KefG0KY_ewX89ztjZ9m6seevB6UAXQ75gUKpUjSezbFiKtAA13MlUPtrySfKwYjVSfe1akcz4j8LcuPYkAGnQt_9-2B2RNYJLFXCouI2TXWYSmZQu2aCDOSu45sL59Nnt22BEqk4p2Z-bkse/https%3A%2F%2Fapple.news%2FAWDCvdWmJQleUpPLMHt_43A
mailto:Lisa.stout@wisconsin.gov
https://form.jotform.com/63393850199164


From: Stout, Lisa S - DATCP
To: "lizhang@amlatglobal.com"; "li@chinaiowa.com"; "eric.guo"; "eastwestdevelop@aol.com"; "qliusa@sbcglobal.net"; "jeff.kent@foremostfarms.com"; "toyin@iyafoods.com"; "joe@lorannoils.com"; "John@lorannoils.com";

"dsmith@michaelscookies.net"; "cliu@orangecheese.cn"; "elias@rushdirect.net"; "jacob.thestonegroup@hotmail.com"; "thestonegroup@hotmail.com"; "Raffaele Mascolo"; "Jen Kuo"; Jerry Haines (jerry@titletowncheese.net);
"Jim Morgan"

Subject: Focused Trade Mission to China - Report on tariffs
Date: Tuesday, August 7, 2018 11:21:00 AM
Attachments: China Responds to U.S. 301 Announcement with Revised Product List _Beijing_China - Peoples Republic of_6-21-2018.pdf

Some of have asked about current trade situation, so I am forwarding information provided by Food Export: 
 
Regarding the current and ongoing trade policies and tariffs - this is an ongoing issue and changing rapidly.  USDA has released GAIN reports that provide information on specific tariffs
imposed.  We will also hear from our Foreign Agriculture Service personnel at our briefings during the mission.
 
We think it’s important that U.S. companies continue to strengthen their current relationships with their clients overseas. U.S. food and agricultural products remain in demand by
consumers worldwide. At Food Export-Midwest and Food Export-Northeast, the mission continues to focus on market development and helping U.S. companies find export success
through all of our programs and services. We are committed to serve them and help them explore new markets and make the most of your current export markets.
 
We will continue to monitor the tariff and trade situations and share any information with our suppliers as it is available, in the meantime our programs and services for 2019 are also
open for registration.
 
Below GAIN Report link for china tariffs:
https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Responds%20to%20U.S.%20301%20Announcement%20with%20Revised%20Product%20List%20_Beijing_China%20-
%20Peoples%20Republic%20of_6-21-2018.pdf
 
Best regards,
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this
message and any response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete it from your system.
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Report Highlights: 
On June 16, 2018, the People’s Republic of China’s Ministry of Finance (MOF), State Council 
Tariff Commission (SCTC) announced a revised list of U.S. products subject to an additional 25-
percent tariff in response to the U.S. 301 Investigation.  The announcement is broken down into two 
schedules. Schedule I includes 545 total products, valued at approximately $34.0 billion, which will 
enter into force on July 6, 2018, the same day the U.S. tariffs related to the 301 Investigation are 
enacted. 517 products on the list are food and agriculture-related products.  Some of these same 
products are also subject to tariffs in China’s response to the 232 Investigation. Post understands 
that these two additional sets of tariffs will be calculated in aggregate. U.S. exporters of these 
commodities should be aware that the new tariffs are effective July 6, and should check with local 
importers to verify changes in tariff treatment. 


 


AgBeijing Staff 


Michael Ward 


Trade Policy Monitoring 


China Responds to U.S. 301 Announcement with Revised 
Product List  


Beijing 


China - Peoples Republic of 


CH 18034 
6/21/2018 


Public Voluntary 







 


2 
 


  
Executive Summary: 
On June 16, 2018, MOF published a list of U.S. exports that will be subject to a 25-percent tariff 
increase. MOF stated that these tariffs were in accordance with the "People's Republic of China 
Foreign Trade Law," "The People's Republic of China Import and Export Tariff Regulations," other 
PRC laws and regulations, as well as the basic principles of international law.  The June 16 
announcement expanded the number of the U.S. products subject to additional tariffs, and effectively 
raises the applied tariff-level in comparison to MOF’s April 2 announcement.  See GAIN report 
CH18017.  The June 16 announcement noted that China Customs will assess additional duties on 
July 6, 2018.   
 
The announcement also states that duties on certain U.S. products would be calculated in aggregate, 
meaning those products also affected by an additional tariff related to the U.S. 232 Investigation 
would be affected by both tariffs.  The table below incorporates the Most-Favored-Nation (MFN) 
import tariff, as well as China’s additional tariffs in response to the U.S. 232 and 301 Investigations 
in one place so that U.S. exporters can assess the total impact of China’s trade actions against U.S. 
food and agriculture-related products. 
 
The June 16 announcement is in response to the recent U.S. announcement of a list of products 
imported from China that will be subject to additional tariffs as part of the U.S. response to China’s 
unfair trade practices related to the forced transfer of American technology and intellectual property. 
 


General Information:  
This report summarizes the announcement titled “Notice of $50 Billion U.S. Dollars of Imported 
Goods Expropriated” published on the People’s Republic of China’s Ministry of Finance website on 
June 16, 2018.    
  
This GAIN report contains an unofficial translation of the MOF, SCTC announcement, including an 
example of the tariff calculation methodology and an unofficial translated schedule of the products 
subject to these tariff increases, which will effective on July 6, 2018. 
  
Announcement Link:   
http://gss.mof.gov.cn/zhengwuxinxi/zhengcefabu/201806/t20180616_2930325.html 
  
Disclaimer:  
This summary is based on a cursory review of the subject announcement and therefore should not, 
under any circumstances, be viewed as a definitive reading of the regulation in question, or of its 
implications for U.S. agricultural export trade interests. In the event of a discrepancy or 
discrepancies between this summary and the complete regulation or announcement as published in 
Mandarin, the latter shall prevail.  
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Product Scope: 
MOF’s announcement divides the tariff treatment into two groups.  Schedule I includes 545 
products, of which, 517 products are agriculture and agriculture-related products.  These 
products include oilseeds, cereals, livestock and animal products, horticultural products, as well 
as cotton, tobacco, and distilled spirits. In 2017, Chinese imports of these U.S. products totaled 
approximately $19.6 billion.  It should be noted that MOF expanded the product list from the 
proposed list announced on April 4, 2018 (See GAIN report CH18018), which included only 33 
food and agriculture related product lines. Schedule II includes 114 products, none of which are 
agriculture and agriculture-related products.  In both cases the additional tariff is 25 percent. 
Please refer to Appendix 2 for a schedule of specific product descriptions. 
 
These tariffs will be applied in addition to existing tariffs (MFN tariff and 232 additional tariff, if 
appropriate) on an ad valorem basis for cost of goods, insurance, and freight (CIF) values.  
 
Method of Tariff Calculation: 
On April 4, MOF announced proposed tariffs in response to the U.S. 301 Investigation, which 
would raise the applied tariffs on U.S. exports to China. The same announcement also noted the 
following calculation methodology: 
 
Tariff = Dutiable value x (current applied tariff rate + additionally imposed tariff rate) 
 
On June 1, China announced MFN tariff cuts on approximately 388 food and agriculture 
products effective July 1.   
 
The June 16 MOF announcement noted that the tariff calculation methodology as follows:   
 
Tariff = Total collectable duty amount [Calculated according to current applied tariff rate] + 
dutiable value x additionally imposed tariff rate 
 
Although the terminology is different, the calculation methodology is the same. 
 
Products on Schedule I will be assessed aggregate tariff treatment on the dutiable value of goods, 
which remains constant accounting for both of China’s additional tariff.  The effective tariff rate 
will include the total percentage of the MFN tariff, 232 additional tariffs, and 301 additional 
tariffs.  See Appendix 1 for examples and Appendix 2 for effective tax rates. 


Timing: 
In the June 16, 2018 announcement, MOF noted that the General Administration of China 
Customs (GACC) will begin applying additional tariffs on Schedule I products starting on July 6, 
2018. Schedule II will enter into force at a later date (which is not stated and has not been 
determined). The tariffs in Schedule II remain subject to further ruling and a public comment 
period by MOF. 
 
For More Information please email: AgBeijing@usda.gov 
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Useful Government of China Web Sites:  
China’s equivalent of the U.S. Department of Treasury is MOF.  Additional information can be 
found at: http://www.mof.gov.cn/.  China’s equivalent of the U.S. Customs and Border 
Protection is the General Administration of China Customs.  Additional information can be 
found at: http://english.customs.gov.cn/. 
 
 


UNOFFICIAL TRANSLATION OF MINISTRY OF FINANCE ANNOUNCEMENT 
State Council Tariff Committee Announcement on  


“Imposing Tariffs on $50 Billion Products Origin in the United States” 
Tariff Committee Notice [2018] No. 5 


 
On June 15, 2018, the U.S. government released a list of goods subject to tariffs, which will 
impose a tariff of 25 percent on goods imported from China valued at about US $50 billion.  Of 
which, $34 billion of goods will be subject to tariffs on July 6, 2018, and imposing tariffs on the 
$16 billion of goods are soliciting public comments. The U.S. measure violated the relevant rules 
of the World Trade Organization and diverges from the consensus reached in the China-U.S. 
negotiations. The U.S. measure seriously infringes upon the legitimate rights and interests of the 
Chinese side, and threatens the interests of our country and people. 
 
According to the "People's Republic of China Foreign Trade Law," "The People's Republic of 
China Import and Export Tariff Regulations," and other laws and regulations and the basic 
principles of international law, the State Council Tariff Committee decided to impose an 
additional 25 percent on 659 items of US$50 billion imported goods originating in the United 
States.  545 items of approximately US$34 billion in goods will be subject to additional tariffs on 
July 6, 2018, and the implementation date of additional tariffs on other goods will be announced 
separately. The relevant matters are as follows: 
 


1. For 545 items such as agricultural products, automobiles, and aquatic products, tariffs 
shall be imposed on July 6, 2018. The specific commodity scopes are listed in Attached 
Schedule I. 
 


2. For the 114 items such as chemical products, medical equipment and energy products, the 
implementation date of additional tariffs shall be announced separately. The specific 
commodity scopes are listed in Attached Schedule II. 
 


3. For commodities listed in Schedule I and Schedule II originating in the United States, a 
25 percent tariff will be imposed on the basis of the current taxation method and 
applicable tariff rates.  The current in-bond tariffs and tariff-reduction (exemption) 
policies will remain unchanged. The tariff imposed this time will not be reduced or 
exempted. 
 


4. After adding tariffs, the relevant import tax calculation formula: 
Tariff = current applicable tariff + duty paid price ×additional tariff rate 
 
Consumer tax on import (price-based tax rate) = taxable price for consumer tax on 


import× consumer tax proportional rate 
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Consumer tax on import (normquota tax rate) = import quantity × fixed consumer tax rate 
 
 
Consumer tax on import (compound) = taxable price for consumer tax on import× 


consumer tax proportional rate + import quantity × fixed consumer tax rate 
 
Taxable price for consumer tax on import (price-based tax rate) = (duty paid price + 


tariffs) ÷ (1－ consumer tax proportional rate) 


Taxable price for consumer tax on import (compound) ＝ (duty paid price + tariffs+ 
import   quantity ×fixed consumer tax rate) ÷ (1－ consumer tax proportional rate) 


   VAT on import = taxable price for VAT on import × VAT rate on import 


   Taxable price for VAT on import = duty paid price +tariffs + consumer tax on import 


Attachments: 
Schedule I:   List of additional tariffs on products originating from the United States  
Schedule II:  List of additional tariffs on products originating from the United States 


 
State Council Customs Tariff Commission 


June 16, 2018 
Download attachment: 
Schedule I.pdf 
http://gss.mof.gov.cn/zhengwuxinxi/zhengcefabu/201806/P020180616034361843828.pdf 
Schedule II.pdf 
http://gss.mof.gov.cn/zhengwuxinxi/zhengcefabu/201806/P020180616034362364988.pdf 


 
END UNOFFICIAL TRANSLATION 
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Appendix 1 – Calculation of Tariffs 
 
For example, the calculation as announced is applied as follows: 
 
Scenario A 
Subject to 301-related tariffs 
  Calculation 
CIF PRICE 
(implementation date) $100.00   
MFN rate (7/1) 20%  
301 additional tariff (7/6) 25%  
Aggregate Tax Rate 45% 100*(0.20+0.25) 
Final Dutiable Value  $145.00 $100*1.45 


Scenario B 
Subject to 232 and 301-related tariffs 
  Calculation 
CIF PRICE 
(implementation date) $100.00 
MFN rate (7/1) 20% 
232 additional tariff (4/2) 15%  
301 additional tariff (7/6) 25%  
Aggregate Tax Rate 60% 100*(0.20+0.15+0.25) 
Final Dutiable Value $160.00 $100*1.60 


Scenario C 
Subject to 232-related tariffs 
 Calculation 
CIF PRICE 
(implementation date) $100.00   
MFN rate (7/1) 20%  
232 additional tariff (4/2) 15%  
Aggregate Tax Rate 35% 100*(0.20+0.15) 
Final Dutiable Value  $135.00 $100*1.35 
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Appendix 2 – Schedule of additional tariffs on U.S. goods 
 
Please find below a tariff schedule of U.S. food and agricultural products subject to China’s 
response to the U.S. 232 and 301 Investigations.  
 


HS 
Code Product Name 


MFN 
Rate 


Additional 
232  
Rate 


Applied 
Rate 


Additional 
301  
Rate 


New 
Applied 


Rate 


Enters Force on: July 1 April 2 July 1 July 6 July 6 


02011000 


Meat of bovine animals, fresh or 
chilled:  carcasses and half-
carcasses 20 0 20 25 45 


02012000 
Meat of bovine animals, fresh or 
chilled:  other cuts with bone-in 12 0 12 25 37 


02013000 
Meat of bovine animals, fresh or 
chilled:  boneless 12 0 12 25 37 


02021000 
Meat of bovine animals, frozen:  
carcasses and half-carcasses 25 0 25 25 50 


02022000 
Meat of bovine animals, frozen:  
other cuts with bone-in 12 0 12 25 37 


02023000 
Meat of bovine animals, frozen:  
boneless 12 0 12 25 37 


02031110 
Fresh or chilled carcasses and half-
carcasses of suckling pig 20 0 20 251 45 


02031190 
Other fresh or chilled whole or half 
swine 20 0 20 251 45 


02031200 
Hams, shoulders and cuts thereof, 
with bone in, fresh or chilled  20 25 45 251 70 


02031900 
Other meat of swine, fresh or 
chilled 20 25 45 25 70 


02032110 
Frozen whole or half-carcasses of 
suckling pig 12 0 12 25 37 


02032190 
Other meat of swine, carcasses and 
half-carcasses, frozen 12 25 37 25 62 


02032200 
Hams, shoulders and cuts thereof, 
with bone in, frozen 12 25 37 25 62 


02032900 Other meat of swine, frozen 12 25 37 25 62 


02062900 
Edible offal of bovine animals, 
frozen:  other 12 0 12 25 37 


02063000 
Edible offal of swine: fresh or 
chilled 20 0 20 25 45 


02064100 
Edible offal of swine:  frozen:  
livers 20 25 45 25 70 


02064900 
Edible offal of swine:  frozen:  
other 12 25 37 25 62 


02071100 
Chickens, not cut in pieces, fresh 
or chilled 20 0 20 25 45 


02071200 Chickens, not cut in pieces, frozen ¥1.3/kg 0 9.383 25 34.38 


02071311 
Fresh or chilled cuts of chicken, 
with bone in 20 0 20 25 45 


02071319 Fresh or chilled cuts of chicken, 20 0 20 25 45 
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other 


02071321 
Fresh or chilled wing of chicken 
(excluding wingtips) 20 0 20 25 45 


02071329 
Fresh or chilled offal of chicken, 
other 20 0 20 25 45 


02071411 
Frozen cuts of chicken, with bone 
in ¥0.6/kg 0 4.073 25 29.07 


02071419 Frozen cuts of chicken, other ¥0.7/kg 0 4.743 25 29.74 


02071421 
Frozen wing of chicken (excluding 
wingtips) ¥0.8/kg 0 5.423 25 30.42 


02071422 
Fresh, chilled or frozen chicken 
claw ¥1/kg 0 6.783 25 31.78 


02071429 Frozen offal of chicken, other  ¥0.5/kg 0 3.393 25 28.39 


02072400 Fresh or chilled whole turkeys 20 0 20 25 45 


02072500 Frozen whole turkeys 20 0 20 25 45 


02072600 
Fresh or chilled cuts & offal of 
turkey 20 0 20 25 45 


02072700 Frozen cuts & offal of turkey 10 0 10 25 35 


02074100 Fresh or chilled whole ducks 20 0 20 25 45 


02074200 Frozen whole ducks 20 0 20 25 45 


02074300 
Fatty livers of duck, fresh or 
chilled 20 0 20 25 45 


02074400 
Fresh or chilled cuts &offal of 
duck 20 0 20 25 45 


02074500 Frozen cuts & offal of duck 20 0 20 25 45 


02075100 Fresh or chilled whole geese 20 0 20 25 45 


02075200 Frozen whole geese 20 0 20 25 45 


02075300 
Fatty livers of geese, fresh or 
chilled 20 0 20 25 45 


02075400 
Fresh or chilled cuts & offal of 
geese 20 0 20 25 45 


02075500 Frozen cuts & offal of geese 20 0 20 25 45 


02091000 


Pig fat, free of lean meat, fresh, 
chilled, frozen, salted, in brine, 
dried or smoked 20 0 20 25 45 


02101110 
Swine hams & shoulders, salted, in 
brine, bone-in, dried or smoked  25 0 25 25 50 


02101190 


Cuts of swine hams & shoulders, 
bone-in, salted, in brine, dried or 
smoked 25 0 25 25 50 


02101200 
Bellies & cuts thereof of swine, 
salted, in brine, dried or smoked 25 0 25 25 50 


02101900 
Meat of swine, salted, in brine, 
dried or smoked, nesoi 25 0 25 25 50 


03011100 Freshwater Live ornamental fish 17.5 0 17.5 25 42.5 


03011900 Other live ornamental fish 17.5 0 17.5 25 42.5 


03031100 Frozen sockeye salmon 7 0 7 25 32 


03031200 Frozen other Pacific salmon 7 0 7 25 32 
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03031300 
Frozen Atlantic salmon and 
Danube salmon 7 0 7 25 32 


03031400 Frozen trout 12 0 12 25 37 


03031900 Frozen salmonidae, nes 10 0 10 25 35 


03032300 Frozen tilapias 7 0 7 25 32 


03032400 Frozen catfish 10 0 10 25 35 


03032500 Frozen carp 10 0 10 25 35 


03032600 Frozen eels 10 0 10 25 35 


03032900 Frozen Nile perch and snakeheads 7 0 7 25 32 


03033110 Frozen Greenland halibut 7 0 7 25 32 


03033190 Other frozen halibut 10 0 10 25 35 


03033200 Frozen plaice 7 0 7 25 32 


03033300 Frozen sole 7 0 7 25 32 


03033400 Frozen turbots 7 0 7 25 32 


03033900 
Frozen flat fish (excl. halibut, 
plaice & sole) 7 0 7 25 32 


03034100 
Frozen albacore or longfinned 
tunas 7 0 7 25 32 


03034200 Frozen yellowfin tunas 7 0 7 25 32 


03034300 
Frozen skipjack or stripe-bellied 
bonito 7 0 7 25 32 


03034400 Frozen bigeye tunas 7 0 7 25 32 


03034510 Frozen Atlantic bluefin tunas 7 0 7 25 32 


03034520 Frozen Pacific bluefin tunas 7 0 7 25 32 


03034600 Frozen southern bluefin 7 0 7 25 32 


03034900 Frozen tunas, other 7 0 7 25 32 


03035100 


Herrings (Clupea harengus,Clupea 
pallasii), frozen, excluding livers 
androes 7 0 7 25 32 


03035300 Frozen sardines, brisling or sprats 7 0 7 25 32 


03035400 Frozen mackerel 7 0 7 25 32 


03035500 Frozen jack and horse mackerel 7 0 7 25 32 


03035600 Frozen cobia 7 0 7 25 32 


03035700 Swordfish, frozen 7 0 7 25 32 


03035900 
Frozen Indian mackerel, Spanish 
mackerel 7 0 7 25 32 


03036300 Cod, frozen 7 0 7 25 32 


03036400 Frozen haddock 7 0 7 25 32 


03036500 Frozen coalfish 7 0 7 25 32 


03036600 Frozen hake 7 0 7 25 32 


03036700 Frozen Alaska Pollack 7 0 7 25 32 


03036800 Frozen blue whitings 7 0 7 25 32 


03036900 
Other fish in Bregmacerotidae et 
al, etc. frozen 7 0 7 25 32 
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03038100 Frozen dogfish & sharks 7 0 7 25 32 


03038200 Frozen rays and skates 7 0 7 25 32 


03038300 Toothfish, frozen 7 0 7 25 32 


03038400 Frozen sea-bass 7 0 7 25 32 


03038910 Frozen scabber fish (trichurius) 7 0 7 25 32 


03038920 
Frozen yellow 
croaker(pseudosicaena) 7 0 7 25 32 


03038930 Frozen tilapia 7 0 7 25 32 


03038990 Frozen fish 7 0 7 25 32 


03039100 Frozen fish liver, roe and milt 7 0 7 25 32 


03039200 Shark fins  12 0 12 25 37 


03039900 Fins and other frozen fish offal 7 0 7 25 32 


03046100 Frozen tilapia fillets 7 0 7 25 32 


03046211 Frozen fillets of channel catfish 7 0 7 25 32 


03046219 Frozen fillets of other Ictalurus 7 0 7 25 32 


03046290 Frozen fillets of other catfish 7 0 7 25 32 


03046300 Frozen fillets of Nile perch 7 0 7 25 32 


03046900 
Frozen fillets of carp, eels, 
snakeheads 7 0 7 25 32 


03047100 Frozen fillets of cod 7 0 7 25 32 


03047200 Frozen fillets of haddock 7 0 7 25 32 


03047300 Frozen fillets of coalfish 7 0 7 25 32 


03047400 Frozen fillets of hake 7 0 7 25 32 


03047500 Frozen fillets of Alaska Pollack 7 0 7 25 32 


03047900 
Frozen fillets of other fish of the 
families Bregmacerotidae 7 0 7 25 32 


03048100 


Frozen fillets of Pacific salmon, 
Atlantic salmon and Danube 
salmon 7 0 7 25 32 


03048200 Frozen fillets of trout 7 0 7 25 32 


03048300 Frozen fillets of flat fish 7 0 7 25 32 


03048400 Frozen fillets of swordfish 7 0 7 25 32 


03048500 Frozen fillets of toothfish 7 0 7 25 32 


03048600 Frozen fillets of herrings 7 0 7 25 32 


03048700 
Frozen fillets of Tunas, skipjack or 
stripe-bellied bonito 7 0 7 25 32 


03048800 
Dogfish, other shark, ray and skate 
fillets, frozen 7 0 7 25 32 


03048900 Other frozen fillets 7 0 7 25 32 


03049100 Swordfish meat, frozen 7 0 7 25 32 


03049200 Toothfish meat, frozen 7 0 7 25 32 


03049300 Frozen Tilapias meat 7 0 7 25 32 


03049400 Alaska Pollack meat, frozen 7 0 7 25 32 
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03049500 


Fish of the families 
Bregmacerotidae, Euclichthyidae, 
Gadidae 7 0 7 25 32 


03049600 
Dogfish and other sharks meat, 
frozen 7 0 7 25 32 


03049700 Ray and skates meat, frozen 7 0 7 25 32 


03049900 Other fish meat, frozen 7 0 7 25 32 


03051000 
Flours, meals & pellets of fish, fit 
for human consumption 7 0 7 25 32 


03052000 
Livers & roes of fish, dried, 
smoked, salted or in brine 7 0 7 25 32 


03061100 
Frozen rock lobster & other sea 
crawfish 7 0 7 25 32 


03061200 Frozen lobsters 7 0 7 25 32 


03061410 Frozen swimming crabs 7 0 7 25 32 


03061490 Other frozen crabs 7 0 7 25 32 


03061500 Frozen Norway lobsters 7 0 7 25 32 


03061611 Frozen shelled cold-water shrimps 7 0 7 25 32 


03061612 Frozen northern pandalus 22 0 2 25 27 


03061619 Frozen other cold-water shrimps 5 0 5 25 30 


03061621 Frozen shelled cold-water prawns 7 0 7 25 32 


03061629 Frozen other cold-water prawns 5 0 5 25 30 


03061711 Frozen shelled shrimps 7 0 7 25 32 


03061719 Frozen other shrimps 22 0 2 25 27 


03061721 Frozen shelled prawns 7 0 7 25 32 


03061729 Frozen other prawns 5 0 5 25 30 


03061911 Frozen freshwater crawfish shelled 7 0 7 25 32 


03061919 Frozen freshwater crawfish in shell 7 0 7 25 32 


03061990 


Frozen crustaceans, nesoi, incl 
flours, meals, pellets for human 
consumption 7 0 7 25 32 


03063110 
Rock lobster and other sea 
crawfish for cultivation 0 0 0 25 25 


03063190 
Live, fresh or chilled rock lobster 
and other sea crawfish 7 0 7 25 32 


03063210 Ao lobster (ao lobster) seedlings 0 0 0 25 25 


03063290 
Live, fresh or cold shells or shells 
lobster 7 0 7 25 32 


03063310 Crabs and seedlings 0 0 0 25 25 


03063391 
Live, fresh or cold with shells or 
shelled Chinese crab 7 0 7 25 32 


03063392 Live, fresh or cold swimming crab 14 0 14 25 39 


03063399 Live fresh other crabs 7 0 7 25 32 


03063410 Norwegian lobsters seedlings 0 0 0 25 25 


03063490 
Other live, fresh or cold 
Norwegian lobsters  7 0 7 25 32 
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03063510 
Cold water shrimp and prawns for 
cultivation  0 0 0 25 25 


03063520 Live, Fresh, cold water prawns  10 0 10 25 35 


03063590 
Other cold-water shrimps, live, 
fresh or cold 10 0 10 25 35 


03063610 
Other Shrimps/Prawns For 
Cultivation 0 0 0 25 25 


03063620 Other prawns, live, fresh or cold 10 0 10 25 35 


03063690 Other shrimps, live, fresh or cold 12 0 12 25 37 


03063910 
Other crustacean for human 
consumption, for cultivation 0 0 0 25 25 


03063990 
Live/Fresh/Chilled Crustaceans for 
human consumption 7 0 7 25 32 


03069100 
Dried, salted or smoked Rock 
Lobster and other crawfish 7 0 7 25 32 


03069200 Other lobsters, salted or  smoked 7 0 7 25 32 


03069310 
Freshwater Crab, dried, salted or 
smoked 7 0 7 25 32 


03069320 
Dried, smoked, salted swimming 
crabs 7 0 7 25 32 


03069390 
Other Crab, dried, salted or 
smoked 7 0 7 25 32 


03069400 
Dried, smoked, salted Norway 
lobsters 7 0 7 25 32 


03069510 
Dried, smoked, salted cold water 
shrimps and prawns 10 0 10 25 35 


03069590 
Dried, smoked, salted shrimps and 
prawns 10 0 10 25 35 


03069900 Flour and pellets of crustaceans 7 0 7 25 32 


03071110 Oysters for cultivation 0 0 0 25 25 


03071190 Live/Fresh/Chilled Oysters 7 0 7 25 32 


03071200 Frozen Oysters 10 0 10 25 35 


03071900 Dried/Salted/Smoked Oysters 10 0 10 25 35 


03072110 Scallops For Cultivation 0 0 0 25 25 


03072190 Live/Fresh/Chilled Scallops 10 0 10 25 35 


03072200 Frozen Scallops 10 0 10 25 35 


03072900 Dried/Salted/Smoked Scallops 10 0 10 25 35 


03073110 Mussels for cultivation 0 0 0 25 25 


03073190 Live/Fresh/Chilled Mussels 10 0 10 25 35 


03073200 Frozen Mussels 10 0 10 25 35 


03073900 Dried/Salted/Smoked Mussels 10 0 10 25 35 


03074210 Cuttlefish and squid seedlings 0 0 0 25 25 


03074291 
Live/Fresh/Chilled Cuttle Fish and 
squid 12 0 12 25 37 


03074299 
Other Live/Fresh/Chilled Cuttle 
Fish And Squid 14 0 14 25 39 


03074310 Frozen Cuttle Fish and squid  12 0 12 25 37 
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03074390 
Other Frozen Cuttle Fish And 
Squid 10 0 10 25 35 


03074910 
Dried/Salted/Smoked Cuttle Fish 
and Dquid 12 0 12 25 37 


03074990 
Other Dried/Salted/Smoked Cuttle 
Fish And Squid 10 0 10 25 35 


03075100 Live/Fresh/Chilled Octopus 7 0 7 25 32 


03075200 Frozen Octopus 7 0 7 25 32 


03075900 Dried/Salted/Smoked Octopus 7 0 7 25 32 


03076010 
Snails (Not Sea Snails), For 
Cultivation 0 0 0 25 25 


03076090 Snails (Not Sea Snails) 7 0 7 25 32 


03077110 
Clams, Cockles And Ark Shells, 
For Cultivation 0 0 0 25 25 


03077191 Live/Fresh/Chilled Clams 10 0 10 25 35 


03077199 
Live/Fresh/Chilled Cockles And 
Ark Shells 10 0 10 25 35 


03077200 
Frozen Clams, Cockles And Ark 
Shells 10 0 10 25 35 


03077900 
Dried/Salted/Smoked Clams, 
Cockles And Ark Shells 10 0 10 25 35 


03078110 Abalone, For Cultivation 0 0 0 25 25 


03078190 Live/Fresh/Chilled Abalone 101 0 10 25 35 


03078210 Stromboid conchs for cultivation 0 0 0 25 25 


03078290 
Live/Fresh/Chilled Stromboid 
Conchs 10 0 10 25 35 


03078300 Frozen Abalone 10 0 10 25 35 


03078400 Frozen Stromboid Conchs 10 0 10 25 35 


03078700 Dried/Salted/Smoked Abalone 10 0 10 25 35 


03078800 
Dried/Salted/Smoked Stromboid 
conchs 10 0 10 25 35 


03079110 Other molluscs for cultivation 0 0 0 25 25 


03079190 
Other molluscs, live, fresh or 
chilled 7 0 7 25 32 


03079200 Frozen other Molluscs 7 0 7 25 32 


03079900 
Other Molluscs, 
Dried/Salted/Smoked 7 0 7 25 32 


03081110 Sea cucumbers for cultivation 0 0 0 25 25 


03081190 Live/Fresh/Chilled Sea Cucumbers 10 0 10 25 35 


03081200 Frozen Sea Cucumbers 10 0 10 25 35 


03081900 
Dried/Salted/Smoked Sea 
Cucumbers 10 0 10 25 35 


03082110 Sea urchins for cultivation 0 0 0 25 25 


03082190 Live/Fresh/Chilled Sea Urchins 10 0 10 25 35 


03082200 Frozen Sea Urchins 10 0 10 25 35 


03082900 Dried/Salted/Smoked Sea Urchins 10 0 10 25 35 


03083011 Jellyfish for cultivation 0 0 0 25 25 
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03083019 Jellyfish, live, fresh or chilled 7 0 7 25 32 


03083090 
Frozen/Dried/Salted/Smoked 
Jellyfish 10 0 10 25 35 


03089011 
Other aquatic invertebrates for 
cultivation 0 0 0 25 25 


03089012 Live/Fresh/Chilled Sea Clamworm 7 0 7 25 32 


03089019 
Live/Fresh/Chilled Aquatic 
Invertebrates 7 0 7 25 32 


03089090 


Other 
Frozen/Dried/Salted/Smoked 
Aquatic Invertebrates 7 0 7 25 32 


04011000 
Milk & cream, fat≤1%, not 
concentrated nor sweetened 15 0 15 25 40 


04012000 
Milk & cream, fat 1%-6%, not 
concentrated nor sweetened 15 0 15 25 40 


04014000 
Milk & cream, fat 6%-10%, not 
concentrated nor sweetened 15 0 15 25 40 


04015000 
Milk & cream, fat＞10%, not 
concentrated nor sweetened 15 0 15 25 40 


04021000 
Milk & cream in solid forms, 
fat≤1.5% 10 0 10 25 35 


04022100 
Milk & cream in solid forms, fat 
>1.5%, not sweetened 10 0 10 25 35 


04022900 
Milk & cream in solid forms, fat 
>1.5%, sweetened 10 0 10 25 35 


04029100 
Milk & cream not in solid form, 
concentrated, not sweetened 10 0 10 25 35 


04029900 
Milk & cream not in solid form, 
concentrated, sweetened 10 0 10 25 35 


04031000 Yogurt 10 0 10 25 35 


04039000 Buttermilk 20 0 20 25 45 


04041000 Whey and modified whey 2 0 2 25 27 


04049000 
Other products that contain natural 
milk constituents 20 0 20 25 45 


04051000 Butter 10 0 10 25 35 


04052000 Dairy spreads 10 0 10 25 35 


04059000 
Other fats & oils derived from 
milk 10 0 10 25 35 


04061000 Fresh cheese, curd 12 0 12 25 37 


04062000 Grated or powdered cheese 8 0 8 25 33 


04063000 Other processed cheese 8 0 8 25 33 


04064000 
Blue-veined cheese, other-veined 
cheese 8 0 8 25 33 


04069000 Other cheese 8 0 8 25 33 


05040021 Cold, frozen gizzard ¥1.3/kg 0 4.353 25 29.35 


07011000 Seed Potatoes 13 0 13 25 38 


07019000 Other potatoes, fresh or chilled 13 0 13 25 38 


07020000 Tomatoes, Fresh Or Chilled 13 0 13 25 38 
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07031010 Onions, Fresh Or Chilled 13 0 13 25 38 


07031020 Shallots, Fresh Or Chilled 13 0 13 25 38 


07032010 Bulbs Of Garlic, Fresh Or Chilled 13 0 13 25 38 


07032020 
Stems or seedlings of garlic, fresh 
or chilled 13 0 13 25 38 


07032090 
Other parts of garlic, fresh or 
chilled 13 0 13 25 38 


07039010 Leeks, fresh or chilled 13 0 13 25 38 


07039020 Scallion, fresh or chilled 13 0 13 25 38 


07039090 
Otheralliaceous vegetables, fresh 
or chilled 13 0 13 25 38 


07041000 
Cauliflowers & headed broccoli, 
fresh or chilled 10 0 10 25 35 


07042000 Brussels sprouts, fresh or chilled 13 0 13 25 38 


07049010 
Cabbage (Brassica oleracea var. 
capitata) 13 0 13 25 38 


07049020 Broccolis, Fresh Or Chilled 13 0 13 25 38 


07049090 
Kohlrabi, Kale & Similar Edible 
Brassicas, Fresh O 13 0 13 25 38 


07051100 Cabbage Lettuce, Fresh Or Chilled 10 0 10 25 35 


07051900 
Lettuce, Fresh Or Chilled, (Excl. 
Cabbage Lettuce) 10 0 10 25 35 


07052100 Witloof chicory, fresh or chilled 13 0 13 25 38 


07052900 
Chicory, fresh or chilled, (excl. 
witloof) 13 0 13 25 38 


07061000 
Carrots & Turnips, Fresh Or 
Chilled 13 0 13 25 38 


07069000 
Other Similar Edible Roots, Fresh 
Or Chilled, Excl 13 0 13 25 38 


07070000 
Cucumbers & Gherkins, Fresh Or 
Chilled 13 0 13 25 38 


07081000 Peas, fresh or chilled 13 0 13 25 38 


07082000 Beans, fresh or chilled 13 0 13 25 38 


07089000 
Leguminous vegetables, fresh or 
chilled, nes 13 0 13 25 38 


07092000 Asparagus, fresh or chilled 13 0 13 25 38 


07093000 Aubergines, fresh or chilled 13 0 13 25 38 


07094000 
Celery, other than celeriac ,fresh or 
chilled 10 0 10 25 35 


07095100 
Mushrooms of the genus Agaricus, 
fresh or chilled 13 0 13 25 38 


07095910 Sungmo, Fresh Or Chilled 13 0 13 25 38 


07095920 Shiitake, Fresh Or Chilled 13 0 13 25 38 


07095930 
Winter Mushroom, Fresh Or 
Chilled 13 0 13 25 38 


07095940 
Paddy straw mushroom, fresh or 
chilled 13 0 13 25 38 


07095950 
Trichiloma mongolicum Imai, 
fresh or chilled 13 0 13 25 38 
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07095960 Truffles, fresh or chilled 13 0 13 25 38 


07095990 
Other mushrooms and truffles, nes, 
fresh or chilled 13 0 13 25 38 


07096000 
Fruits of genus Capiscum or 
Pimenta, fresh or chilled 13 0 13 25 38 


07097000 Spinach, fresh or chilled 13 0 13 25 38 


07099100 
Globe Artichokes, Fresh Or 
Chilled 13 0 13 25 38 


07099200 Olives, fresh or chilled 13 0 13 25 38 


07099300 
Pumpkins/Squash/Gourds, Fresh 
Or Chilled 13 0 13 25 38 


07099910 Bamboo shoots, fresh or chilled 13 0 13 25 38 


07099990 Vegetables Nes, Fresh Or Chilled 13 0 13 25 38 


07122000 Dried Onions 13 0 13 25 38 


07123100 
Dried Mushrooms Of The Genus 
Agaricus 13 0 13 25 38 


07123200 Dried Wood Ears 13 0 13 25 38 


07123300 Dried Jelly Fungi 13 0 13 25 38 


07123910 Dried Hiitake 13 0 13 25 38 


07123920 Dried Winter Mushroom 13 0 13 25 38 


07123950 Dried Cepe (Boletus Eduis) 13 0 13 25 38 


07123991 Dried Tripe Bacteria 13 0 13 25 38 


07123999 Dried Mushrooms/Truffles, Nes 13 0 13 25 38 


07129010 Dried Bamboo Shoots 13 0 13 25 38 


07129020 Dried osmund  13 0 13 25 38 


07129030 Dried day lily flowers 13 0 13 25 38 


07129040 Dried Wild Brake 13 0 13 25 38 


07129050 Dried Garlic 13 0 13 25 38 


07129091 Dried horseradish 13 0 13 25 38 


07129099 Dried vegetables, nes 13 0 13 25 38 


07131010 Seed Peas, Dried, Shelled 0 0 0 25 25 


07131090 Other Dried Peas, Shelled 5 0 5 25 30 


07132010 Seed Chickpeas, Dried, Shelled 0 0 0 25 25 


07132090 Other Dried Chickpeas, Shelled 7 0 7 25 32 


07133110 Seed beans, dried, shelled 0 0 0 25 25 


07133190 Other Dried Beans, Shelled 3 0 3 25 28 


07133210 
Other seed adzuki beans, dried 
shelled 0 0 0 25 25 


07133290 Other dried adzuki beans, shelled 3 0 3 25 28 


07133310 
Seed Kidney Beans, Incl. White 
Pea Beans, Dried 0 0 0 25 25 


07133390 
Other Dried Kidney Beans, Incl. 
White Pea Beans 7.5 0 7.5 25 32.5 


07133400 Bambara beans, dried, shelled 7 0 7 25 32 
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07133500 Dried Cow Peas, Shelled 7 0 7 25 32 


07133900 
Dried Beans(Vigna Spp./Phaseolus 
Spp.), Shelled, N 7 0 7 25 32 


07134010 Seed Lentils, Dried, Shelled 0 0 0 25 25 


07134090 Other Dried Lentils, Shelled 7 0 7 25 32 


07135010 
Seed Broad Beans And Horse 
Beans, Dried, Shelled 0 0 0 25 25 


07135090 
Other Dried Broad Beans And 
Horse Beans, Shelled 7 0 7 25 32 


07136010 Seed pigeon peas, dried 0 0 0 25 25 


07136090 Other pigeon peas, dried 7 0 7 25 32 


07139010 
Dried Leguminous Vegetables 
Seed Nesoi, Shelled 0 0 0 25 25 


07139090 
Dried Leguminous Vegetables, 
Shelled, Nesoi 7 0 7 25 32 


07141010 Fresh Manioc 10 0 10 25 35 


07141020 Dried Manioc 5 0 5 25 30 


07142011 
Fresh sweet potatoes, for 
cultivation 02 0 0 25 25 


07142019 Other Fresh Sweet Potatoes 13 0 13 25 38 


07142020 Dried Sweet Potatoes 13 0 13 25 38 


07143000 Yams 13 0 13 25 38 


07144000 Taros (Colocasia esculenta) 13 0 13 25 38 


07145000 Yautia 13 0 13 25 38 


07149010 
Water chestnut, fresh or dried, 
chilled, frozen 13 0 13 25 38 


07149021 
Lotus roots for cultivation, fresh or 
dried 0 0 0 25 25 


07149029 
Lotus roots o/t for cultivation, 
fresh or dried 13 0 13 25 38 


07149090 
Roots/Tubers With High Starch 
Content, Fresh or Chilled 13 0 13 25 38 


08011100 Desiccated Coconuts 7 15 22 25 47 


08011200 
Coconuts In The Inner Shell 
(Endocarp) 12 15 27 25 52 


08011910 Coconuts, seedlings 0 0 0 25 25 


08011990 Other fresh Coconuts 12 15 27 25 52 


08012100 Brazil Nuts, In Shell 7 15 22 25 47 


08012200 Brazil Nuts, Shelled 7 15 22 25 47 


08013100 Cashew Nuts, In Shell 7 15 22 25 47 


08013200 Cashew Nuts, Shelled 7 15 22 25 47 


08021100 Almonds In Shell 10 15 25 25 50 


08021200 Shelled Almonds 10 15 25 25 50 


08022100 Hazelnuts In Shell, Fresh Or Dried 25 15 40 25 65 


08022200 
Hazelnuts Without Shells, Fresh 
Or Dried 10 15 25 25 50 
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08023100 Walnuts In Shell, Fresh Or Dried 25 15 40 25 65 


08023200 Walnuts Shelled, Fresh Or Dried 20 15 35 25 60 


08024110 Chestnuts in shell 25 15 40 25 65 


08024190 Other chestnuts in shell 20 0 20 25 45 


08024210 Shelled chestnuts 25 0 25 25 50 


08024290 Other shelled chestnuts  20 15 35 25 60 


08025100 Pistachios in shell 5 15 20 25 45 


08025200 Shelled pistachios 5 15 20 25 45 


08026110 
Seedlings of macadamia nuts, 
fresh or dried, in shell 0 0 0 25 25 


08026190 other macadamia nuts in shell 12 15 27 25 52 


08026200 Shelled macadamia nuts 12 15 27 25 52 


08027000 Cola nuts 24 0 24 25 49 


08028000 Areca Nuts 10 15 25 25 50 


08029020 Gingko nuts, fresh or dried 20 0 20 25 45 


08029030 Pine-nuts, shelled, fresh or dried 25 15 40 25 65 


08029090 Other Nuts, Fresh Or Dried 7 15 22 25 47 


08031000 Plantains, Fresh Or Dried 102 15 25 25 50 


08039000 Other Bananas, Fresh Or Dried 10 15 25 25 50 


08041000 Dates, Fresh Or Dried 152 15 30 25 55 


08042000 Figs, Fresh Or Dried 30 15 45 25 70 


08043000 Pineapples, Fresh Or Dried 12 15 27 25 52 


08044000 Avocados, Fresh Or Dried 7 15 22 25 47 


08045010 Guavas, Fresh Or Dried 15 15 30 25 55 


08045020 Mangoes, Fresh Or Dried 15 15 30 25 55 


08045030 Mangosteens, Fresh Or Dried 15 15 30 25 55 


08051000 Oranges, Fresh Or Dried 11 15 26 25 51 


08052110 Fresh or dried Chiao-Kan 12 0 12 25 37 


08052190 Other citrus, fresh or dried 12 15 27 25 52 


08052200 Clementines, fresh or dried 12 15 27 25 52 


08052900 
Wilkings And Similar Citrus 
Hybrids, fresh or dried 12 15 27 25 52 


08054000 
Grapefruit, Including 
Pomelos,Fresh Or Dried 12 15 27 25 52 


08055000 
Lemons And Limes, Fresh Or 
Dried 11 15 26 25 51 


08059000 Citrus Fruit, Fresh Or Dried 30 15 45 25 70 


08061000 Fresh Grapes 13 15 28 25 53 


08062000 Raisins 10 15 25 25 50 


08071100 Watermelons, Fresh 25 15 40 25 65 


08071910 Hami Melons, Fresh 12 15 27 25 52 


08071920 Cantaloupe and Galia melons, 12 0 12 25 37 
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fresh 


08071990 Other melons, fresh 12 0 12 25 37 


08072000 Papaws (Papayas), Fresh 25 15 40 25 65 


08081000 Apples, Fresh 10 15 25 25 50 


08083010 Ya Pears and Snowy Pears, Fresh 12 15 27 25 52 


08083020 Fragrant pears, fresh 12 0 12 25 37 


08083090 Other fresh pears 10 15 25 25 50 


08084000 Quinces, fresh 16 0 16 25 41 


08091000 Apricots, fresh 25 0 25 25 50 


08092100 Sour European cherries, fresh 10 15 25 25 50 


08092900 Other cherries, fresh 10 15 25 25 50 


08093000 
Peaches, Including Nectarines, 
Fresh 10 15 25 25 50 


08094000 Plums & Sloes, Fresh 10 15 25 25 50 


08101000 Strawberries, Fresh 14 15 29 25 54 


08102000 
Raspberries, Blackberries, 
Mulberries & Loganberries, fresh 25 15 40 25 65 


08103000 Currants And Gooseberries, Fresh 25 0 25 25 50 


08104000 
Cranberries, Milberries & Other 
Fruits Of The Genus, fresh 302 15 45 25 70 


08105000 Kiwifruit, Fresh 20 15 35 25 60 


08106000 Durian, Fresh 20 15 35 25 60 


08107000 Persimmons, Fresh 20 15 35 25 60 


08109010 Lychee, Fresh 30 15 45 25 70 


08109030 Longan, Fresh 12 15 27 25 52 


08109040 Rambutan, Fresh 20 15 35 25 60 


08109050 Sugar Apple, Fresh 20 15 35 25 60 


08109060 Carambola, Fresh 20 15 35 25 60 


08109070 Wax Apple, Fresh 20 15 35 25 60 


08109080 Dragon Fruit, Fresh 20 15 35 25 60 


08109090 Other Fruit. Fresh 20 15 35 25 60 


08111000 Strawberries, frozen 30 15 45 0 45 


08112000 


Raspberries, blackberries, 
mulberries , loganberries and 
gooseberries, frozen 30 15 45 0 45 


08119090 
Other unlisted frozen fruits and 
nuts 30 15 45 0 45 


08121000 Cherries, provisionally preserved 30 15 45 0 45 


08129000 
Other provisionally preserved 
fruits and nuts 25 15 40 0 40 


08131000 Dried Apricots 25 15 40 25 65 


08132000 Prunes 25 15 40 25 65 


08133000 Dried Apples 25 15 40 25 65 
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08134010 Longans And Longan Pulps, Dried 20 15 35 25 60 


08134020 Persimmons, Dried 25 15 40 25 65 


08134030 
Chinese Dates (Red Jujubes), 
Dried 25 15 40 25 65 


08134040 Preserved Litchi, Dried 25 15 40 25 65 


08134090 
Other Fruit, Dried (Other than that 
of Headings 0801 to 08.06) 152 15 30 25 55 


08135000 Mixtures Of Dried Fruit & Nuts 182 15 33 25 58 


10011900 Durum Wheat, Excl. Seed 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10019900 Other Wheat And Meslin, Excl. Seed 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10059000 Maize Excl. Seed 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10061011 
Long Grain Rice Seed, In Husk (Paddy Or 
Rough) 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10061019 Other Rice Seed, In Husk (Paddy Or Rough) 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10061091 Long Grain Rice, In Husk (Paddy Or Rough), Excl. Seed 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10061099 Other Rice, In Husk (Paddy Or Rough), Excl. Seed 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10062010 Husked (Brown) Long Grain Rice 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10062090 Other Husked Rice 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10063010 
Semi-Milled Or Wholly Milled Long Grain 
Rice 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10063090 Other Semi-Milled Or Wholly Milled Rice 25 


In-Quota 1 0 1 26 
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Out-of-Quota 65 0 65 90 


10064010 Broken Long Grain Rice 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10064090 Other Broken Rice 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


10079000 Grain Sorghum, Excl. Seed 2 0 2 25 27 


11022000 Maize (Corn) Flour 25 


In-Quota 1 0 1 26 


Out-of-Quota 65 0 65 90 


11029011 Indica Rice Flour 25 


In-Quota 9 0 9 34 


Out-of-Quota 10 0 10 35 


11029019 Other Rice Flour 25 


In-Quota 9 0 9 34 


Out-of-Quota 10 0 10 35 


11031921 Groats & Meal Of Indica Rice 25 


In-Quota 9 0 9 34 


Out-of-Quota 10 0 10 35 


11031929 Groats & Meal Of Other Rice, Nes 25 


In-Quota 9 0 9 34 


Out-of-Quota 10 0 10 35 


12019010 
Yellow Soya Beans, Not For 
Cultivation 3 0 3 25 28 


12019020 
Black Soya Beans, Not For 
Cultivation 3 0 3 25 28 


12112010 American ginseng 7.5 15 22.5 0 22.5 


12112091 Other fresh ginseng 20 15 35 0 35 


12112099 Other unlisted ginseng 20 15 35 0 35 


12141000 Lucerne (Alfalfa) Meals & Pellets 5 0 5 25 30 


12149000 
Other Lucerne (Alfalfa), not 
including meals and pellets 7 0 7 25 32 


14042000 Cotton Linters 4 0 4 25 29 


16030000 
Extracts & Juices Of Meat and 
Fishery products 5 0 5 25 30 


16041110 
Prepared/Preserved Atlantic 
Salmon, Whole/Pieces 10 0 10 25 35 


16041190 
Other Prepared/Preserved Salmon, 
Whole/Pieces 10 0 10 25 35 


16041200 
Prepared/Preserved Herrings, 
Whole/Pieces 5 0 5 25 30 


16041300 
Prepared/Preserved Sardines, 
Whole/pieces 5 0 5 25 30 
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16041400 
Prepared/Preserved Tunas, 
whole/pieces 5 0 5 25 30 


16041500 
Prepared/Preserved Mackerel, 
Whole/Pieces 5 0 5 25 30 


16041600 
Prepared/Preserved Anchovies, 
Whole/Pieces 5 0 5 25 30 


16041700 
Prepared/Preserved Eels, 
Whole/Pieces 5 0 5 25 30 


16041800 
Prepared/Preserved Shark’s Fin, 
Whole/Pieces 12 0 12 25 37 


16041920 
Prepared/Preserved Tilapia, 
Whole/Pieces 5 0 5 25 30 


16041931 
Prepared/Preserved Channel 
Catfish, Whole/Pieces 5 0 5 25 30 


16041939 
Other Prepared/Preserved 
Catfishes, Whole/pieces 5 0 5 25 30 


16041990 
Prepared/Preserved Fish, 
Whole/Pieces 5 0 5 25 30 


16042011 
Prepared/Preserved Shark’s Fin In 
Airtight Containers 12 0 12 25 37 


16042019 
Other Prepared/Preserved Fish In 
Airtight Containers 5 0 5 25 30 


16042091 
Other Prepared/Preserved Shark’s 
Fin 12 0 12 25 37 


16042099 Other Prepared/Preserved Fish 5 0 5 25 30 


16043100 Caviar 5 0 5 25 30 


16043200 Caviar Substitutes 5 0 5 25 30 


16051000 Crab, Prepared Or Preserved 5 0 5 25 30 


16052100 


Shrimps/Prawns, Prepared Or 
Preserved, Not In Airtight 
containers 5 0 5 25 30 


16052900 
Other Shrimps/Prawns, Prepared 
Or Preserved 5 0 5 25 30 


16053000 Lobster, Prepared Or Preserved 5 0 5 25 30 


16054011 
Freshwater Shelled Crawfish, 
Prepared Or Preserved 5 0 5 25 30 


16054019 
Freshwater in Shell Crawfish, 
Prepared Or Preserve 5 0 5 25 30 


16054090 
Crustaceans, Nes, Prepared Or 
Preserved 5 0 5 25 30 


16055100 Oysters, Prepared Or Preserved 5 0 5 25 30 


16055200 
Scallops(Incl. Queen Scallops), 
Prepared Or Preserved 5 0 5 25 30 


16055300 Mussels, Prepared Or Preserved 5 0 5 25 30 


16055400 
Cuttle Fish And Squid, Prepared 
Or Preserved 5 0 5 25 30 


16055500 Octopus, Prepared Or Preserved 5 0 5 25 30 


16055610 Clams, Prepared Or Preserved 5 0 5 25 30 


16055620 
Cockles And Arkshells, Prepared 
Or Preserved 5 0 5 25 30 


16055700 Abalone, Prepared Or Preserved 5 0 5 25 30 
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16055800 
Snails(Excl. Sea Snails), Prepared 
Or Preserved 5 0 5 25 30 


16055900 
Other Molluscs, Prepared Or 
Preserved 5 0 5 25 30 


16056100 
Sea Cucumbers, Prepared Or 
Preserved 5 0 5 25 30 


16056200 
Sea Urchins, Prepared Or 
Preserved 5 0 5 25 30 


16056300 Jellyfish, Prepared Or Preserved 5 0 5 25 30 


16056900 
Other Aquatic Invertebrates, 
Prepared Or Preserved 5 0 5 25 30 


20089300 
Prepared/Preserved Cranberries, 
not from vinegar 15 0 15 25 40 


20091100 Frozen Orange Juice 7.5 0 7.5 25 32.5 


20091200 
Unfrozen Orange Juice, Brix 
Value≤20 30 0 30 25 55 


22041000 Sparkling wine 14 15 29 0 29 


22042100 


Other wine or grape must with 
fermentation prevented or arrested 
by the addition of alcohol in 
containers holding 2L or less 14 15 29 0 29 


22042200 


Other wine or grape must with 
fermentation prevented or arrested 
by the addition of alcohol in 
containers holding more than 2L 
but not more than 10L 20 15 35 0 35 


22042900 


Other wine or grape must with 
fermentation prevented or arrested 
by the addition of alcohol in 
containers holding more than 10L 20 15 35 0 35 


22043000 Other grape must 30 15 45 0 45 


22072000 
Ethyl Alcohol & Other Spirits, 
Denatured Of Any Strength 30 15 45 25 70 


22083000 Whiskies 52 0 5 25 30 


23033000 
Brewing Or Distilling Dregs & 
Waste 5 0 5 25 1124 


23091010 
Dog Or Cat Food, For Retail Sale, 
In Airtight Containers 4 0 4 25 29 


23091090 
Other Dog Or Cat Food, For Retail 
Sale 4 0 4 25 29 


24011010 
Flue-Cured Tobacco, Not 
Stemmed/Stripped 10 0 10 25 35 


24011090 
Tobacco, Other Than Flue-Cured, 
Not Stemmed/Stripped 10 0 10 25 35 


24012010 
Flue-Cured Tobacco, Partly Or 
Wholly Stemmed/Strip 10 0 10 25 35 


24012090 
Tobacco, Not Flue-Cured, Partly 
Or Wholly Stemmed/ 10 0 10 25 35 


24013000 Tobacco refuse 10 0 10 25 35 


24021000 
Cigars, Cheroots & Cigarillos 
Containing Tobacco 25 0 25 25 50 


24022000 Cigarettes Containing Tobacco 25 0 25 25 50 
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24029000 
Cigar and Tobacco made by 
Tobacco Alternatives 25 0 25 25 50 


24031100 
Water Pipe Tobacco Specified In 
Subheading Note To 57 0 57 25 82 


24031900 Other Smoking Tobacco 57 0 57 25 82 


24039100 
Homogenized Or Reconstituted 
Tobacco 40 0 40 25 65 


24039900 Other Manufactured Tobacco 57 0 57 25 82 


52010000 Cotton, Not Carded Or Combed 25 


In-Quota 1 0 1 26 


Out-of-Quota 40 0 40 65 


 
Errata: 
1.  Correction 
2.  Subject to Provisional MFN tariff adjustments announced on November 25, 2017 and 
December 12, 2017.  See GAIN reports CH 17063 and CH 17072. 
3.  Converted price-based tariff rate to ad valorem values 
4.  HS 23033000 subject to Antidumping and Countervailing Duties on U.S. dried distiller’s 
grains with or without solubles (DDGS).   
 
 
 
 







From: Stout, Lisa S - DATCP
To: "Joe_nagel@ronjohnson.senate.gov"
Subject: GUEST COLUMN FROM SECRETARY HARSDORF: Maintain focus on trade"s importance to agriculture
Date: Thursday, June 21, 2018 2:33:00 PM
Attachments: TradeColumn2018.pdf

 
Hi Joe,
 
It was nice to talk with you at the EU-Organic Valley event at the Capitol.  Here is the information I promised to
send.
 
Best regards,
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is open to public
inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response to it will be released if
requested. If you are not the intended recipient of this email, please notify the sender immediately and delete it from your system.

 
 
 
 
 

From: WI Department of Agriculture, Trade and Consumer Protection <datcp@service.govdelivery.com> 
Sent: Tuesday, May 29, 2018 9:06 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: GUEST COLUMN FROM SECRETARY HARSDORF: Maintain focus on trade's importance to agriculture
 

GUEST COLUMN FROM SECRETARY HARSDORF: Maintain
focus on trade's importance to agriculture 

 

Release Date: May 29, 2018

Media Contact: Bill Cosh, Communications Director
608-224-5020 William2.Cosh@wisconsin.gov

MADISON – Below is a guest column from Wisconsin Department of Agriculture, Trade and Consumer
Protection Secretary Sheila Harsdorf:
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GUEST COLUMN FROM SECRETARY HARSDORF: 
Maintain focus on trade’s importance to agriculture 


Release Date: May 29, 2018 Media Contact: Bill Cosh, Communications Director 


608-224-5020 


William2.Cosh@wisconsin.gov 


 


MADISON – Below is a guest column from Wisconsin Department of Agriculture, Trade and 


Consumer Protection Secretary Sheila Harsdorf: 


 


When listening to the radio or reading the news lately, you have likely heard or seen numerous stories 


about negotiating trade agreements, possible tariffs and meetings between national leaders. While there 


is a lot of back and forth debate and speculation, it is critical that as an industry, we remain focused on 


what is important; free and fair trade. Agricultural exports are critical for not only Wisconsin farmers 


and agribusinesses, but the entire state and country.  


Agriculture is an economic driver in Wisconsin. Each year, Wisconsin agriculture contributes more 


than $88 billion to the state’s economy. These dollars circulate throughout local communities 


supporting jobs and businesses. About 415,000 people in the state work in a job related to agriculture. 


These jobs are on the farm, in processing facilities and at other agribusinesses in rural communities. 


Every job in agriculture supports an additional nearly 1.5 jobs elsewhere in Wisconsin. Export sales are 


critical to these jobs and the families they support. 


Our state’s farmers are some of the best at what they do, producing an abundance of safe, nutritious and 


quality products efficiently for consumers. A typical U.S. farmer produces enough food to feed 155 


people. Wisconsin is a national leader in the production of numerous commodities, including cheese, 


cranberries and ginseng. Exports support farmers, right here in Wisconsin, on our state’s 68,500 farms.  


Wisconsin farmers raise dairy cows, livestock, poultry, grains, fruits, vegetables and more. These crops 


are valuable to the state but must be able to reach the consumers who demand them, whether they are 


near or far. About 90% of Wisconsin milk is turned into cheese, and about 90% of Wisconsin cheese is 


sold outside the state’s borders. Ninety-five percent of the ginseng root exported from the United States 


comes from central Wisconsin. Two out of every three rows of soybeans from Wisconsin are sent to 


other countries. Exports are the key to getting agricultural products from Wisconsin farms to 


consumers’ dinner tables around the world. 


Last year, Wisconsin exported $3.5 billion of agricultural products, an increase of more than 3.6% over 


the same period in 2016. Wisconsin ranks 12th nationally among U.S. states in the value of our 


agricultural exports. While Wisconsin’s agricultural products are exported to 147 different countries, 


approximately half of the state’s agricultural exports are destined for our neighbors, Canada and 


Mexico. Our third most valuable export market, is China. In 2017, Wisconsin’s agricultural exports to 


China alone increased more than 27% to almost $300 million.  


Wisconsin agribusinesses transform our agricultural commodities into the value-added products our 


customers demand. The most valuable agricultural export categories last year were prepared fruits and 


vegetables and food ingredients. Oil seeds, including soybeans, dairy-related goods and wood products 


also are in high-demand from our worldwide consumers. In 2017, exports of dairy-related goods 


increased nearly 20% in just one year. 


Agriculture depends on exports. Our farmers are currently enduring an extended period of low 


commodity prices. For the profitability of our farmers and our state’s long-term prosperity, it is crucial 


for Wisconsin to maintain our current trading partners and continue to expand and increase exports by 


building new relationships. In the state, we are privileged to be home to excellent research facilities and 


educational institutions that are known for their technical expertise. Through research and 
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collaboration, we are developing new products and addressing distribution challenges in order to reach 


new markets. But trading on a level playing field is key to our success. Our farmers can compete with 


the best provided we have free, fair and transparent trade policies. Farmers need to know what markets 


are available to them and what products are most valuable to their customers prior to putting a seed in 


the ground.  


Here at the Wisconsin Department of Agriculture, Trade and Consumer Protection (DATCP), we are 


committed to carrying out Governor Walker’s Executive Order #275, the Wisconsin Agriculture Market 


Development Initiative. Our staff work with Wisconsin farmers and agribusinesses as they work to 


grow markets locally, regionally and internationally. Through technical assistance, referrals and 


educational seminars, we work to remove barriers to trade to allow the industry to thrive in the 


worldwide marketplace. 


As agriculturalists, we have a great story to tell. As a state, we have valuable products to sell. We need 


to continue to focus on the significance of exports to our farmers, their families, agribusinesses and the 


state’s economy. While it is important to modernize agreements, it is also important to keep our focus. 


Implications of negotiations and retaliation efforts impact all of us, whether we are in agriculture or just 


appreciate it.  


 


### 


 







When listening to the radio or reading the news lately, you have likely heard or seen numerous stories about
negotiating trade agreements, possible tariffs and meetings between national leaders. While there is a lot of
back and forth debate and speculation, it is critical that as an industry, we remain focused on what is
important; free and fair trade. Agricultural exports are critical for not only Wisconsin farmers and
agribusinesses, but the entire state and country.

Agriculture is an economic driver in Wisconsin. Each year, Wisconsin agriculture contributes more than $88
billion to the state’s economy. These dollars circulate throughout local communities supporting jobs and
businesses. About 415,000 people in the state work in a job related to agriculture. These jobs are on the farm,
in processing facilities and at other agribusinesses in rural communities. Every job in agriculture supports an
additional nearly 1.5 jobs elsewhere in Wisconsin. Export sales are critical to these jobs and the families they
support.

Our state’s farmers are some of the best at what they do, producing an abundance of safe, nutritious and
quality products efficiently for consumers. A typical U.S. farmer produces enough food to feed 155 people.
Wisconsin is a national leader in the production of numerous commodities, including cheese, cranberries and
ginseng. Exports support farmers, right here in Wisconsin, on our state’s 68,500 farms.

Wisconsin farmers raise dairy cows, livestock, poultry, grains, fruits, vegetables and more. These crops are
valuable to the state but must be able to reach the consumers who demand them, whether they are near or far.
About 90% of Wisconsin milk is turned into cheese, and about 90% of Wisconsin cheese is sold outside the
state’s borders. Ninety-five percent of the ginseng root exported from the United States comes from central
Wisconsin. Two out of every three rows of soybeans from Wisconsin are sent to other countries. Exports are
the key to getting agricultural products from Wisconsin farms to consumers’ dinner tables around the world.

Last year, Wisconsin exported $3.5 billion of agricultural products, an increase of more than 3.6% over the
same period in 2016. Wisconsin ranks 12th nationally among U.S. states in the value of our agricultural
exports. While Wisconsin’s agricultural products are exported to 147 different countries, approximately half
of the state’s agricultural exports are destined for our neighbors, Canada and Mexico. Our third most
valuable export market, is China. In 2017, Wisconsin’s agricultural exports to China alone increased more
than 27% to almost $300 million.

Wisconsin agribusinesses transform our agricultural commodities into the value-added products our
customers demand. The most valuable agricultural export categories last year were prepared fruits and
vegetables and food ingredients. Oil seeds, including soybeans, dairy-related goods and wood products also
are in high-demand from our worldwide consumers. In 2017, exports of dairy-related goods increased nearly
20% in just one year.

Agriculture depends on exports. Our farmers are currently enduring an extended period of low commodity
prices. For the profitability of our farmers and our state’s long-term prosperity, it is crucial for Wisconsin to
maintain our current trading partners and continue to expand and increase exports by building new
relationships. In the state, we are privileged to be home to excellent research facilities and educational
institutions that are known for their technical expertise. Through research and collaboration, we are
developing new products and addressing distribution challenges in order to reach new markets. But trading
on a level playing field is key to our success. Our farmers can compete with the best provided we have free,
fair and transparent trade policies. Farmers need to know what markets are available to them and what
products are most valuable to their customers prior to putting a seed in the ground.

Here at the Wisconsin Department of Agriculture, Trade and Consumer Protection (DATCP), we are
committed to carrying out Governor Walker’s Executive Order #275, the Wisconsin Agriculture Market
Development Initiative. Our staff work with Wisconsin farmers and agribusinesses as they work to grow
markets locally, regionally and internationally. Through technical assistance, referrals and educational
seminars, we work to remove barriers to trade to allow the industry to thrive in the worldwide marketplace.

As agriculturalists, we have a great story to tell. As a state, we have valuable products to sell. We need to
continue to focus on the significance of exports to our farmers, their families, agribusinesses and the state’s
economy. While it is important to modernize agreements, it is also important to keep our focus. Implications



of negotiations and retaliation efforts impact all of us, whether we are in agriculture or just appreciate it.

 

###
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From: Stout, Lisa S - DATCP
To: "eric.guo@chinaiowa.com"; "li@chinaiowa.com"
Subject: : 2018 Food Export China Mission - Pre-event market research - with Cheese
Date: Tuesday, August 7, 2018 10:50:00 AM
Attachments: 2018 Pre-Event Product Research Report - China Iowa Group (cheese added).docx

 
 

From: Amber.feng@smh-intl.com <Amber.feng@smh-intl.com> 
Sent: Tuesday, August 7, 2018 1:30 AM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
Cc: shengming-roger <shengming-roger@outlook.com>
Subject: [WARNING: ATTACHMENT(S) MAY CONTAIN MALWARE]Re: Fwd: 2018 Food Export China
Mission - Pre-event market research -
 
Dear Lisa,
Please find attached revised report for China Iowa Group. Information on cheese had been
added. Thank you.
 

B.rgds,
Amber Feng
SMH International
Addr: Unit 06-08, 16/F, Shanghai ICC Phase II
No. 288 South Shaanxi Road, Shanghai 200031
Tel: 86 21 5466 9608
Fax: 86 21 5466 9609
Email: Amber.feng@smh-intl.com
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Part I	Market Overview on Wine

  

Over the last three decades, China has experienced astounding growth and has blossomed into one of the strongest economies and largest markets for consumer goods. In 2017, the Chinese economy grew by 6.9%, which was the first acceleration of economic growth in seven years. More importantly, this economic progress was driven by organic growth in consumer demand instead of government spending on infrastructure.



One of the most important developments that has been facilitated by the acceleration of China’s economy has been the rapid proliferation of the Chinese middle class. According to McKinsey Consulting, 75% of China’s urban population will be considered middle class by 2022, compared to just 4% in 2000, with an increasing portion classified as upper middle class. With this new wealth comes less frugality and increasing importance of spending money to facilitate novel experiences and feel refined.



Chinese middle class and upper class consumers are becoming increasingly materialistic and have shown a strong willingness to demonstrate their wealth through the purchase of items such as fine wine and expensive food. With social media permeating Chinese society, it is easy for Chinese people to showcase their consumption of these goods to their friends and family, which is good news for marketers and producers of premium goods.



According to the Chinese General Administration of Customs, China imported 746 million liters of wine in 2017, which was valued at USD $2.8 billion. The share of imports to Greater China from the United States continues to grow, with the monetary value of wines imported from the United States reaching USD $210 million, a 10% increase from 2016.





Source: Statista





According to Goldman Sachs, Chinese views on preferred alcoholic beverages are shifting from beer and spirits to wine. Furthermore, the Chinese Association for Imports and Exports asserts that China will become the second largest wine importer by 2020. Most importantly, both organizations predict that wine imported from western nations will comprise an increasingly large portion of wine consumed in China.





Source: Wine Institute



Even though wine exports from the United States to China have increased in the past few years, the United States still lags behind other major exporters such as Chile, Australia, and France. Chinese consumer still tends to view wines from Europe as being of the highest quality, and free trade agreements enable Australian and Chilean wine producers to sell their wines in China without many of the tariffs that drive up the cost of American imported wines. However, as the volume of Chinese wine imports keeps increasing, maintaining a small market share percentage would lead to increases in sales. 

Source: China Wine Business
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Source: USDA



Wine exports from the United States have been steady both in value and volume during the last ten years, but is showing signs of decline since 2015. This is due to several factors, such as a strong U.S. dollar making wine more expensive in foreign markets, foreign governments heavily subsidizing domestic wine production, and countries entering bilateral and multilateral trade agreements without the United States. 



This trend is likely to continue and get more pronounced in future years due to the recent United States actions imposing tariffs on the European Union, Mexico, Canada, and China. American wine exporters are caught in the midst of a trade war between the United States and China, making their wine significantly more expensive for the Chinese consumer and less attractive compared to cheaper wines from other countries. 

































Part II	Market Overview on Cheese



Cheese is not a traditionally consumed in China but has seen fast growth in demand over the last decade, thanks to the booming foodservice and bakery industries as well as higher disposable income from consumers. Due to its limited domestic cheese production, China relies heavily on imports. As shown below, in the past 5 years, cheese imported in China has increased incrementally on an annual basis. In 2017, total imports reached over 100,000 MT, 11% higher over 2016. 





Source: China Customs



New Zealand is China’s largest cheese supplier, which exports account for half of China’s total import. Australia ranks the 2nd place in terms of cheese export volume to China. Following New Zealand, Australia has also signed Free Trade Agreement with China that is believed to drive its import in China for the following years. 



The EU and United States are the top 3 and 4 cheese suppliers to China. However, with the intense trade relationship between the U.S. and China this year, U.S. dairy has been imposed an additional 25% tariffs since July 6th 2018. This is believed to make U.S. cheese less competitive in the market and will hurt the U.S. cheese export to China in the near future. 

		         

		         Source: China Customs





In terms of cheese variety, fresh cheese, grated cheese, cheese powder and processed cheese are the major types which China imports, which accounted for 76% of total imports. The rest are other types of cheese including mold cheese, other artisan cheese and etc.  



New Zealand, Australia and the U.S. are the major suppliers of commodity cheeses such as mozzarella, cheddar, cream cheese and processed cheese. European countries including France, Denmark and Italy are the popular origins to purchase artisan cheeses, particularly Brie, Camembert, blue cheese and Parmesan.          Source: China Customs



	         

Foodservice and bakery industries are the dominant channels for cheese consumption in China, accounting for nearly 80% of cheese sales. Artisan cheese is in a niche market, which targets at mainly foreign expats and young Chinese consumers who have lived or studied overseas. First tier cities such as Beijing, Shanghai, Guangzhou and Shenzhen are the major markets for artisan cheese.



Artisan cheese is mainly consumed in restaurants but is seeing growing popularity in retail and e-commerce lately. In Shanghai and Beijing, high-end retail stores all have a cheese counter selling different kinds of artisan cheese from all over the world. Cheese specialty stores can also be found in these cities. Apart from foreign expats, local Chinese people are showing higher interest in artisan cheese as well. Eating cheese has become a trend in China, particularly among young or middle class consumers, whose appetite has moving towards higher-end or specialty cheese from mild flavored cheddar or mozzarella. 



Although retail takes a small percentage of cheese sales, it has seen steady increase in the recent years thanks to Chinese consumers’ higher awareness of cheese. More and more Chinese consumers, especially the growing middle-class, have started to eat cheese. Many young parents also include cheese in their children’s daily diet, as they believe cheese is a healthy food for growth. 



However, Chinese per capita cheese consumption is only 0.1 kg yearly in general, far below the world’s average level of 2.6 kg. This on the other hand indicates untapped potential of cheese in China. With consumers’ growing awareness and fondness of cheese, it is believed Chinese cheese consumption will increase in the future and their appetite will gradually move from mild processed cheese to more premium natural or artisan cheese. Artisan cheese, although owning a niche market for now, will be more attracted to Chinese consumers as more education and promotions are being conducted to introduce artisan cheese to Chinese people.





Part III	Landed Cost



The entire trading business spans from the factories of U.S. suppliers to the retail shelves or restaurants of foreign markets. Different costs are applied during this process that drive up the final sales price. Understanding the mark-up mode helps U.S. suppliers understand and verify the request of the Chinese importers as well as evaluate the marketability of their products in the Chinese market. Below is an illustration showing the major costs. 



[image: ]



U.S. suppliers can quote ex-works, FOB or CIF depending on the business coverage of the cooperating importer. Those with their own consolidator in the U.S. will prefer ex-works while others based in China will request CIF to certain ports and the U.S. suppliers thus would need to identify a proper shipping company to balance the cost of freight and insurance. 



After reaching the China port, taxation is an inevitable and high cost compared to certain regions like Hong Kong that enjoy zero tariffs due to their position as free-trading ports. Some other countries in free trade agreement with China like the ASEAN members, Chile, Australia and South Korea gradually start to enjoy the advantage of lowered or even zero taxation, casting competition pressures to other players. Within the taxation range, tariffs are the first one to be charged. Tariff rates vary according to product category, and span from 60% to 2%. The VAT (value-added tax) for wine and cheese is 16%. 



Other miscellaneous costs during the importation include but are not limited to: storage fees, inspection fees, Chinese label registration and sticking costs, transportation costs and etc.







For the next stage, the margin of the traders involved in the distribution cycle needs to be considered. Wholesale importers handle a large volume of imported food products and have little concern for sales, so the margin charged is usually low at 10% to 15%. Sub-distributors in different regions or at different levels charge more at 20% to 30%. Retailers and foodservice operators at the end of the cycle have much higher margin requirements. Retailers usually have a confirmed rate of 30% to 40%, while the rate for foodservice operators fluctuates greatly from 100% to 150%. 



Other sensitive costs also occur especially in the retail sector with details as follows:
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Import Procedure













































































HS Code Classifications



The Harmonized System of Codes (HS) is an international goods classification system for describing cargo for international trade under a single commodity-coding scheme.  All cargoes are organized into 98 chapters arranged in 22 sections. 



The HS classification codes for red wine are listed below:

		HS Code	

		Items



		2204210000

		- Other wine or grape must with fermentation prevented or arrested by the addition of alcohol in containers holding 2L or less 



		2204220000

		- Other wine or grape must with fermentation prevented or arrested by the addition of alcohol in containers holding more than 2L but not more than 10L 



		2204290000

		- Other wine or grape must with fermentation prevented or arrested by the addition of alcohol in containers holding more than 10L 







		HS Code	

		Items



		0406100000

		- Fresh (un-ripened or uncured) cheese, including whey cheese, and curd 



		0406300000

		- Processed cheese, not grated or powdered 



		0406900000

		- Other cheese 





The HS classification codes for cheeses are as follow:





































Import Requirements for Wine

[bookmark: _Toc214781350]

Necessary documents for wine according to the requirements from China laws and regulations are listed as follows:
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 English & Chinese Label

The Chinese government has been issuing regulations for the control of labels for imported food and beverage products. Those labels that do not meet Chinese labeling laws and regulations will be refused entry. The information to be stated clearly in the labels includes:

· Name/brand of product

·  Ingredient list (sweeteners, preservatives, and added colors must be declared)

· Net volume (ml)

· Alcohol content (%)

· Net drained weight

· Production date/minimum durability date and/or best before date

· Shelf life

· Special storage conditions (if applicable)

· Producer/distributor/importer (name and address)

· Country of origin

· Minimum durability date

· Product type (i.e. “red”, “white”, “sparkling”)

· Sugar content (g/L)

· Mandatory warning statements 







All content must be in both English and Chinese, except for the trademarks. The Chinese characters, symbols and numbers on mandatory labels cannot be smaller than 1.8 mm (0.07 inch) when the surface area of the packing material or container is greater than 20 . Pinyin or foreign languages may also be used corresponding to the Chinese characters (except the name and address of the manufacturer of the imported food and the overseas distributor), but cannot be larger than the Chinese characters. 

Health Certificate

For processed food and beverage products, an ordinary health certificate is required at Customs Clearance. It is optimal to gain the certificate from the USDA, but for regular food items without special ingredients like meat, dairy, etc., a certificate from the State Department of Agriculture is acceptable. For plant-originated products, a phytosanitary certificate is essential for the products to be cleared from China Customs.

Commercial Invoice



· Shipper’s and consignee’s name and contact information

· The place and date of shipment

· Detailed description of the goods

· Harmonized code of shipment

· The FOB value of each item and currency used

· The country of origin

· The quantity weight

· Freight and insurance charges as applicable

[bookmark: _Toc214781343]Packing List (sometimes combined with the commercial invoice)

· Order number 

· Description of goods

· Distinguishing marks on the package (if any) 

· Number of units, type of packaging, and weight (kg)

· Certificate of Packing Material

· Place and date of shipment

[bookmark: _Toc214781345]Certificate of Origin

· A certificate of origin must be completed to qualify for the preferential duty 

· (If no certificate or origin is presented, the general tariff will be applied).

· A certificate of origin must be completed annually.

Bill of Lading

· Must list the consignor, consignee and relevant contact information

· Description of goods, harmonized code, CIF value, weight (kg), number of packages and the date. All information must be written in English and consistent with the shipment’s other documentation.





Licensing and Registration

The Exit-Entry Inspection and Quarantine Bureau of the General Administration of Quality Supervision, Inspection and Quarantine (AQSIQ) is the authority in charge of licensing and registering importers of wine entering China. All wine importers must apply to this authority and register online at www.mofcom.gov.cn. If the application is approved, the importer is assigned a serial number and added to a list of approved importers, which is posted on the AQSIQ website. 

All wine importers must also register under China’s 2009 Food Safety Law. A filing code (registration number) must be obtained via http://ire.eciq.cn. The form can be filled out in English, but Chinese is required for Section 3 of the form, which asks for the name, address, and contact information of the in-country trade partner. 

Import Commodity Inspection

When a shipment arrives in China, the consignor or its agent should declare it to the local inspection and quarantine authority (CIQ). CIQ officials will then conduct on-site inspection and take samples from each shipment for health safety testing. Alcohol imported in bottles must bear Chinese labels which comply with relevant Chinese legislation and standards. All imported products must meet China’s Compulsory Mark (CCC). After inspection, CIQ will issue a note and the products will be released. 

Imported alcoholic products must have a phytosanitary/health certificate signed, stamped, and dated by the competent authority from the United States. This certificate cannot have been issued by the supplier or manufacturer. The statement of origin can be self-generated or done by a competent authority. TTB’s International Trade Division (ITD) is the authorized US entity that issues the certifications for Chinese trade. Assistance and a template for these certificates can be found at http://www.ttb.gov/itd/exporting_documents.shtml. 

Importers may send samples to China, but they still must meet import labeling requirements. Taxes and tariffs will still be collected. 

China Customs Valuation & Taxation

According to Chinese Customs regulations, the dutiable value of an imported good is its CIF price, which includes the normal transaction price of the good, plus the cost of packing, freight, insurance, and seller’s commission. In 1998, the Customs Administration launched an ambitious program to standardize enforcement of customs regulations throughout China as part of a larger campaign to combat smuggling. The program has reduced some of the flexibility of local customs officials to “negotiate” duties. However, customs officials still have wide discretion concerning the category in which an imported product is placed. 

Previously, a 14% import tariff is levied on wine 2 liters or less and 20% for wine over 2 liters under the HS classification codes below. This is the most-favored-nation (M.F.N.) bound rate which is a maximum tariff level that can be applied to imported commodities originating from WTO member countries or regions. In order for a U.S. exporter to fully qualify for the M.F.N. 


duty, a certificate of USA origin must be presented during customs clearance; otherwise a general tariff of 180% will apply. There is a value-added tax (VAT) of 17% for wine.



Starting from July 6th, 2018, China has imposed an additional 15% tariffs on U.S. wine. New tariffs on U.S. wine imported in China are as below:



		HS Code

		Items

		Tariffs %



		2204210000

		- Other wine or grape must with fermentation prevented or arrested by the addition of alcohol in containers holding 2L or less

		29



		2204220000

		- Other wine or grape must with fermentation prevented or arrested by the addition of alcohol in containers holding 2L or less

		35



		2204290000

		- Other wine or grape must with fermentation prevented or arrested by the addition of alcohol in containers holding more than 10L 

		35









































Import Requirements for Cheese



Necessary documents for cheese according to the requirements from China laws and regulations are listed as follows:

· Invoice/Packing List

· Sanitary Certificate issued by local government’s agricultural department (need original)

· Certificate of Origin issued by local chamber or related governmental department (need original)

· Certificate of Analysis issued by the manufacturer or a certified third-party lab (need original)

· Bill of Lading

· Certificate of Heat Treatment for the pallets





Before Export:



CNCA Registration

Since May 2014, China has launched new regulation on dairy imports. All the overseas dairy manufacturers must be registered on the CNCA (Certification and Accreditation Administration of the People’s Republic of China: www.cnca.gov.cn) list before they can export their products to China. 



The manufacturers should work with local agricultural department in regards to the registration with CNCA. The foreign agricultural department will then work with CNCA of adding the manufacturer to the list. Once it is approved, an approval number will be granted to the manufacturer and the manufacturer will be included in the CNCA list with its name, address, business type and products for approval. 



If the product is shipped through a local dairy distributor/exporter, the distributor/exporter must make sure the manufacturer of the product is approved and registered on CNCA list.  



Filling of Exporters

The exporter, who is going to ship the product to China for the first time, must file the application for initial recording with AQSIQ (General Administration of Quality Supervision, Inspection and Quarantine of the People’s Republic of China: www.aqsiq.gov.cn) Usually, the Chinese importer/distributor file such application on behalf of the exporter. The exporter’s information will need to be submitted, and once the file is completed and approved, a filing code and a query code will be granted so the applicant can login the Overseas Exporters/Agents System next time. 



Label Approval

For the product to be exported to China for the first time, the label of the product should be presented to local CIQ (China Inspection & Quarantine Bureau) at the entry port for approval 


so as to make sure the ingredients of the product and information in the label are consistent with Chinese regulations. Usually, the Chinese importer/distributor handles the application. 



The exporter can email a copy of the label to the importer, who will then create a sample Chinese label and send it to CIQ for approval. If anything special about the product mentioned on the label, for example organic product, certified Halal product or the product is from protected region, relevant supporting documents will be required as well. 



It is important that the label submit to the CIQ for approval should be the same as the label of the product, which is going to be exported to China. Along with the application, a product analysis report is also required. Upon approval, the product will be allowed to ship to China, and formal Chinese labels can be printed and attached to the products. 



English & Chinese Label

The Chinese government has been issuing regulations for the control of labels for imported food products. Those labels that do not meet Chinese labeling laws and regulations will be refused entry. The information to be stated clearly in the labels includes:

· Name/Brand

· Quantitative listing of ingredients

· Net contents and drained weight

· Name and address of manufacturer and distributor

· Production date/Minimum durability date and/or Best before date

· Shelf Life

· Special storage conditions (if applicable)

· Warnings in relation to consumption or storage (if applicable)



All content must be in both English and Chinese, except for the trademarks. The Chinese characters, symbols and numbers on mandatory labels cannot be smaller than 1.8 mm (0.07 inch) when the surface area of the packing material or container is greater than 20 cm2. Pinyin or foreign languages may also be used corresponding to the Chinese characters (except the name and address of the manufacturer of the imported food and the overseas distributor), but cannot be larger than the Chinese characters. 



Previously, the Chinese label only applied for retail packed items. But with the launch of new regulations, foodservice and bulk pack products are also required to put the Chinese label. Starting from dairy items, China Customs is gradually asking for the Chinese labels to be put onto the package before shipment to China. 



Commercial Invoice

· Shipper’s and consignee’s name and contact information

· The place and date of shipment

· Detailed description of the goods

· Harmonized code of shipment

· The FOB value of each item and currency used

· The country of origin

· The quantity weight

· Freight and insurance charges as applicable



Packing List (sometimes combined with the commercial invoice)

· Order number 

· Description of goods

· Distinguishing marks on the package (if any) 

· Number of units, type of packaging, and weight (kg)

· Certificate of Packing Material

· Place and date of shipment



Certificate of Origin

· A certificate of origin must be completed to qualify for the preferential duty 

· (If no certificate or origin is presented, the general tariff will be applied).

· A certificate of origin must be completed annually.



Bill of Lading

· Must list the consignor, consignee and relevant contact information

· [bookmark: _Toc214781349]Description of goods, harmonized code, CIF value, weight (kg), number of packages and the date. All information must be written in English and consistent with the shipment’s other documentation.



New Regulation on Document of Imported Dairy Item

The Administrative Measures on Inspection and Quarantine of Export-import Dairy Products (AQSIQ Decree No. 152) has been enforced since May 1, 2013. Under the Decree, dairy products including milk, powder, butter, cheese and others will be regulated under this Decree when they are imported into and exported from China. The manufacturers, distributors and importers are required to comply with specific obligations under this Decree. 



Overseas manufacturers are required to go through a registration process under AQSIQ, when their products – milk, butter, cheese or powder – are being exported into China. The Health Certificates need to be provided to the AQSIQ. The templates of Health Certificates of below countries have been reviewed and published on AQSIQ’s website. The dairy products from below countries are allowed to be imported into China:



Spain, Switzerland, South Korea, Malaysia, Chile, Finland, Ireland, Austria, Canada, Greece, the Netherlands, Argentina, Thailand, Sweden, Belarus, Belgium, Uruguay, Czech, Singapore, Italy, France, New Zealand, United States, Germany, Denmark, Brazil, Poland, Australia, United Kingdom



Sample of dairy health certificate required for U.S. originated products is listed below:















[bookmark: _Toc214781342][image: D:\Flora1\Flora Zhang\Food Export\2011\Seafood Program\Trade Mission\Foodservice\Customs Clearance\Schreiberfoods\3473_001_页面_1.jpg]





Certificate of Analysis (COA)

The COA can be provided by the manufacturer or by a certified third-party lab. Items need to be tested for different types of cheese are as below. 



· Test Items for Natural Cheese

		Test items required by China standard

		CN MinTest limit



		Toxical screening

		 



		Aflatoxin M1

		0.5ug/kg



		Microorganism                                       CFU/g

		n

		c

		m

		M



		Coliform

		5

		2

		100

		1000



		Staphylococcus aureus

		5

		2

		100

		1000



		Salmonella

		5

		0

		0/25g 

		/



		Listeria

		5

		0

		0/25g 

		/



		Molds and yeast (unavailable for mature cheese by mold)

		Mould≤50

Yeast≤50







· Test Items for Processed Cheese

		Test items required by China standard

		CN MinTest limit



		Nutrition information

		 

		 

		 

		 

		 



		Fat (Dry Matter) (X1)/(%)

		60.0≤ X1 ≤75.0 

		45.0≤ X1 <60.0 

		25.0≤ X1<45.0 

		10.0≤ X1<25.0 

		X1 <10.0 



		Minimum Dry Matter (X2)/( %)

		44

		41

		31

		29

		25



		Toxical  screening

		 



		Aflatoxin M1

		0.5ug/kg



		Microorganism                                                        CFU/g

		n

		c

		m

		M



		TPC (Anaerobic plate count)

		5

		2

		100

		1000



		Coliform

		5

		2

		100

		1000



		Staphylococcus aureus

		5

		0

		100

		1000



		Salmonella

		5

		0

		0/25g 

		/



		Listeria

		5

		0

		0/25g 

		/



		Molds and yeast

		Mould≤50
Yeast≤50



		Fat (Dry Matter) %: X1=[Total Fat Content of Process Cheese /(Total Content of Processed Cheese-Moisture Content of Processed Cheese)]x 100%



		Dry Matter(%): X2=[(Total Content of Processed Cheese-Moisture Content of Processed Cheese)/Total Content of Processed Cheese]x100%







China Customs Valuation & Taxation

According to Chinese Customs regulations, the dutiable value of an imported good is its CIF price, which includes the normal transaction price of the good, plus the cost of packing, freight, insurance, and seller’s commission. In 1998, the Customs Administration launched an ambitious program to standardize enforcement of customs regulations throughout China as part of a larger campaign to combat smuggling. The program has reduced some of the flexibility of local customs officials to “negotiate” duties. However, customs officials still have wide discretion concerning the category in which an imported product is placed. 



Previously, a 12% import tariff is levied on fresh cheese and 8% for processed and other cheeses under the HS classification codes below. This is the most-favored-nation (M.F.N.) bound rate which is a maximum tariff level that can be applied to imported commodities originating from WTO member countries or regions. In order for a U.S. exporter to fully qualify for the M.F.N. duty, a certificate of USA origin must be presented during customs clearance; otherwise a general tariff of 90% will apply. There is a value-added tax (VAT) of 16% for cheese.



Starting from July 6th, 2018, China has imposed an additional 25% tariffs on U.S. dairy. New tariffs on U.S. cheese imported in China are as below:



		Cheese and curd:

		Tariffs %



		- Fresh (unripened or uncured) cheese, including whey cheese, and curd 

		37



		- Processed cheese, not grated or powdered 

		33



		- Other cheese 

		33

















Step 1





Sign a contract with a Chinese buyer





Step 2





Entrust an import agent for completion of customs clearance





It could be a different one from the buyer if the buyer does not have the import right and if the buyer has the right, then the buyer itself could finish the procedure





Step 3





Inspection & Quarantine





Customs Clearance





Step 4





Domestic Distribution & Sales in China





Prepare necessary documents  including certificates & labels























China Global Wine Import Volume (Million Liters)

China Wine Import Volume (Million Liters)	2012.0	2013.0	2014.0	2015.0	2016.0	2017.0	394.0	377.0	383.0	554.0	640.0	746.0	

2017 U.S. Wine Exports by Country	EU	Canada	Hong Kong	Japan	China	South Korea	Mexico	Others	0.42	0.27	0.06	0.05	0.05	0.01	0.01	0.12	



2017 Chinese Wine Imports by Country	France	Australia	Chile	Spain	Italy	United States	New Zealand	Others	0.41	0.27	0.1	0.06	0.05	0.03	0.01	0.06	

China Cheese Imports, MT (2013-2017)



2013.0	2014.0	2015.0	2016.0	2017.0	47316.0	65973.16	75580.07	97177.0	108000.0	2017 China Cheese Imports by Origins, MT & %



New Zealand	Australia	U.S.	Others	54900.0	21100.0	15900.0	16100.0	

2016 China Cheese Imports by Cheese Types, %

Fresh Cheese
37%

Grated Cheese & Cheese Powder
24%

Processed Cheese
15%

Others
24%



Fresh cheese	Grated cheese 	&	 cheese powder	Processed cheese	Other types	36248.26	23283.8	14441.85999999996	23204.24000000001	
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From: Lu, Jennifer Y - DATCP
To: Knigge, Krista M - DATCP; Heinemann, Jack A - DATCP; Stamm, Christine A - DATCP
Cc: Gegare, Debbie E - DATCP; Schmitt, Kathy M - DATCP; Stout, Lisa S - DATCP; Rao, Ashwini P - DATCP; Gandara,

Enrique R - DATCP
Subject: 4:00pm Monday Meeting with FoxConn at DATCP
Date: Saturday, September 15, 2018 10:53:12 PM

Hello Krista, Jack and Christine,

I continued the discussion with FoxConn Healthcare staff after the educational seminar and at
Hsu’s Ginseng reception tonight. 

They’d like to explore specific areas of collaboration in agriculture with DATCP beyond
ginseng, promote overall WI Ag in the Foxcon/WEDC Pavilion at China Import Expo in
November and try to use some of their $100 million donation to UW Madison related to
agricultural projects.   

They will be at UW Madison till 3:00pm Monday. 

They’d like to meet with us at DATCP at 4:00pm-5:00pm for further discussion. 

Krista and Jack, let me know your availability at above time. 

Christine, it will be great if Secretary could be available to join us too. Please confirm. 

Thank you everyone. 
Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERAE1DDD09
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user4b6516c7
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user82e1ada6
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user7c24fd14
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=usercafd3dfd
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From: Lu, Jennifer Y - DATCP
To: Knigge, Krista M - DATCP; Heinemann, Jack A - DATCP; Stamm, Christine A - DATCP
Cc: Gegare, Debbie E - DATCP; Schmitt, Kathy M - DATCP; Stout, Lisa S - DATCP; Rao, Ashwini P - DATCP; Gandara,

Enrique R - DATCP
Subject: 4:00pm Monday Meeting with FoxConn at DATCP
Date: Saturday, September 15, 2018 10:53:12 PM

Hello Krista, Jack and Christine,

I continued the discussion with FoxConn Healthcare staff after the educational seminar and at
Hsu’s Ginseng reception tonight. 

They’d like to explore specific areas of collaboration in agriculture with DATCP beyond
ginseng, promote overall WI Ag in the Foxcon/WEDC Pavilion at China Import Expo in
November and try to use some of their $100 million donation to UW Madison related to
agricultural projects.   

They will be at UW Madison till 3:00pm Monday. 

They’d like to meet with us at DATCP at 4:00pm-5:00pm for further discussion. 

Krista and Jack, let me know your availability at above time. 

Christine, it will be great if Secretary could be available to join us too. Please confirm. 

Thank you everyone. 
Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov
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mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932
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From: Girard, Alexander C - DATCP
To: Heinemann, Jack A - DATCP
Subject: 9/18 Trade Meeting on Tuesday
Date: Thursday, September 13, 2018 12:49:36 PM
Attachments: Chinese Trade Meeting 9.13.18.docx

Hi Jack,
 
Please see attached for the agenda for the meeting with Rep. Nygren on 9/18 at 3pm at the
Capitol.
 
Thanks,
Alexander
 
Alexander Girard
Legislative Advisor
Wisconsin Department of Agriculture,
Trade and Consumer Protection
Phone: (608) 224-5114
Cell: (608) 807-9425
AlexanderC.Girard@wisconsin.gov

 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 
 
 
From: Schwanz, Nathan - LEGIS <Nathan.Schwanz@legis.wisconsin.gov> 
Sent: Thursday, September 13, 2018 11:46 AM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: Trade Meeting on Tuesday
 
Hi Alex,
I have attached some background information for our meeting on Tuesday with Rep. Nygren. Please
let me know if you have any questions or need additional information. Thanks.
 
Nathan Schwanz
Chief of Staff
State Representative John Nygren
Co-Chair, Joint Committee on Finance
608-266-2343
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER392BB2CF
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
https://form.jotform.com/63393850199164



 September 18, 2018

Staff: Nathan Schwanz



[bookmark: _GoBack]Pinduoduo Trade Opportunity

Attendees: Rep. John Nygren, WEDC, DATCP, Cheesemakers Association, Dairy Business Association, Nathan Schwanz (Nygren office)

Location: 309-E

Time: 3pm

Meeting Topic: Discuss potential dairy trade opportunities resulting from a meeting Rep. Nygren had on a recent trip to China.



Background:

· While on a trip to China, Rep. Nygren met Colin Huang, founder of Chinese e-commerce firm Pinduoduo.

· Huang is a UW-Madison graduate.

· Pinduoduo is his fourth startup since 2007.

· Huang launched Pinduoduo less than three years ago and the company is valued at nearly $30B.

· The company targets lower-income customers and has attracted nearly 200 million active monthly customers.

· The company had $278M in revenue in 2017 and pulled in $220M in the first three months of 2018, according to SEC filings. 

· The company sourced fresh produce from local growers to build its following early on.

· Pinduoduo was ranked as the #2 e-commerce app in China in 2017.

· The app combines a group-buying strategy and social media.

· The group-buying strategy allows for price discounts while the social media component allows for shopping recommendations.

· In his meeting with Rep. Nygren, Mr. Huang expressed in interest in selling Wisconsin milk and dairy products through Pinduoduo.

· Chinese dairy products are not held in high regard and Mr. Huang believes that Wisconsin’s dairy products will fill a need and demand in China for quality dairy products.

· Rep. Nygren would like to discuss this opportunity in more detail and discuss next steps for reaching out to Mr. Huang and how to approach this opportunity.











From: Lu, Jennifer Y - DATCP
To: Ford, Mark H (Beijing)
Cc: Bielecki, Christopher D (Beijing); Flake, Levin (Guangzhou); Yin, Jin (Beijing); Chen, Chunhui (Ursula) (Guangzhou); Tang, Yingting (Crystal) (Guangzhou); Heinemann, Jack A - DATCP; xufang@idahochina.org;

freda_ye@wg-consulting.net
Subject: 15% more Tarrif on American Ginseng?
Date: Thursday, March 22, 2018 9:45:37 PM

Mark,

We are now at the port of Tianjin. 

I’d like to give you a heads up that American Ginseng is listed on the MOFCOM site today with potential of 15% increase of tariff. 

Ginseng and Herb Coop staff Jeff Lewis and Tom Hack hope to get some clarification and update from ATO when we meet in Guangzhou. 

https://m.ifeng.com/morjj/shareNews?
forward=1&aid=cmpp_030010056979506&aman=66o67egfb8766ef85859b01714J552Qfebhd2631f0&gud=&ch=SYLB10_TOP&from=groupmessage&isappinstalled=0

Thank you. 

Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERAE1DDD09
mailto:Mark.Ford@fas.usda.gov
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mailto:Ursula.Chen@fas.usda.gov
mailto:Crystal.Tang@fas.usda.gov
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mailto:xufang@idahochina.org
mailto:freda_ye@wg-consulting.net
https://m.ifeng.com/morjj/shareNews?forward=1&aid=cmpp_030010056979506&aman=66o67egfb8766ef85859b01714J552Qfebhd2631f0&gud=&ch=SYLB10_TOP&from=groupmessage&isappinstalled=0
https://m.ifeng.com/morjj/shareNews?forward=1&aid=cmpp_030010056979506&aman=66o67egfb8766ef85859b01714J552Qfebhd2631f0&gud=&ch=SYLB10_TOP&from=groupmessage&isappinstalled=0
mailto:Jennifer.lu@wi.gov


From: Girard, Alexander C - DATCP
To: Girard, Alexander C - DATCP
Subject: 2018 Farm Bill & Tariff Summary Update
Date: Monday, July 2, 2018 12:30:39 PM
Attachments: NASDA Analysis of U.S. Tariffs and Foreign Retaliatory Tariffs.pdf

U.S. Senate - Agriculture Improvement Act of 2018
On Thursday, June 28th, the U.S. Senate passed their version of the 2018 Farm Bill on a 86-11
vote. The Senate passed a version of the five-year bill with overwhelming bi-partisan support.

The $867 billion bill funds farm programs, food stamps, trade issues, crop insurance, and
payments to farmers when commodity prices or revenues drop below set levels and more.

However, the bill faces challenges when lawmakers meet later this summer to reconcile gaping
differences between the House and Senate bills.

The House version of the legislation, passed narrowly two weeks ago (June 21st) with no
Democratic support (213-211), and imposes strict new work requirements on able-bodied

adults seeking food stamps. The Senate version, which needed Democratic votes to pass, does
not include major changes to food stamps (SNAP program). The Senate offered a warning shot

to the House, tabling an amendment Thursday afternoon that would have tightened work
requirements under the SNAP program, in a lopsided vote 68-30, showing resistance to similar

language in the House bill. Meanwhile, House Republicans find it difficult to pass a final bill
through the House without SNAP reforms.

Congress has until Sept. 30 to get the bill to Trump before the current law expires.
NASDA Analysis of Tariffs

Please see attached for a document outlining NASDA’s analysis on the current tariff situation.
Link to U.S. House Committee on Agriculture – Farm Bill Overview

https://agriculture.house.gov/farmbill/
Link to U.S. Senate Committee on Agriculture, Nutrition, & Forestry – Farm Bill

Overview
https://www.agriculture.senate.gov/

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER392BB2CF
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
https://agriculture.house.gov/farmbill/
https://www.agriculture.senate.gov/



 


    Updated on 6/27/18 


NASDA Analysis of U.S. Tariffs and Foreign Retaliatory Tariffs  


Overview:  Since April, 2017, the administration has initiated, investigated and ruled under Section 232 of the Trade Expansion of Act that the 
current level of U.S. steel and aluminum imports poses a national security risk. The U.S. is now collecting a 25% tariff on steel imports and a 10% 
tariff on aluminum imports from all global trading partners, except Argentina, Australia, Brazil, and South Korea. In addition to Section 232 
action against China, the U.S. administration initiated, investigated and ruled under Section 301 of the Trade Act of 1974 that China’s acts and 
policies related to technology transfer, intellectual property, and innovation are discriminatory and burden U.S. commerce. As a result, the U.S. 
could impose $50 billion in tariffs, with the President asking USTR to look into an additional $200 billion if China retaliates.  


Country/Partner U.S. Tariff Retaliation on U.S. 
Products 


Retaliation on U.S. Ag. 
Products/Goods 


Agricultural Retaliation 
Products/Goods 


Implementation 
Date 


Canada Section 232 – Steel and 
Aluminum  


$12.6 billion  $2.5 billion Yogurt, coffee, prepared meals, 
maple sugar/syrup, candy and 
chocolate, pizza and quiche, 
condiments, soups, whisky and 
orange juice.  


July 1  


China (Steel/Aluminum) Section 232 – Steel and 
Aluminum  


$3.0 billion  $2.0 billion Fruit (fresh and dried), tree 
nuts (shelled and in-shell), 
wine, ginseng, denatured 
ethanol, and pork products  


April 2 


China (Intellectual 
Property)  


Section 301 – Intellectual 
Property 


$34 billion initially, up to 
$50 billion 


$19.6 billion *(In addition 
to new products, this list 
includes the same products 
as the Section 232 
retaliatory list, with 
additional increases in 
tariffs) 


Soybeans, corn & corn 
products, wheat, sorghum, 
cotton, rice, beef & beef 
products, chicken, turkey, dry 
beans, vegetables, and tobacco 
& tobacco products 


July 6  


European Union  Section 232 – Steel and 
Aluminum  


$3.2 billion (will levy 
additional $4.6 billion in 
three years’ time)  


$1.0 billion Bourbon and whiskeys, corn, 
sweet corn, rice, kidney beans, 
orange juice, cranberry juice, 
peanut butter, and tobacco 
products.  


June 22  
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Impact on Inputs: While retaliation from trading partners is concerning, so too are the Section 301 tariffs on imports of farm equipment from 
China. For instance, USTR’s 301 list includes, “Combine harvester-threshers,” as well as “Poultry incubators and brooders” among other types of 
inputs for the production of commodities and value-added products.  Also, as a result of the steel and aluminum tariffs on almost all foreign 
countries, including close allies, there could be a price increase on goods and equipment that depend on these raw materials.  


WTO Action: On Section 232 steel and aluminum tariffs, the EU, China, Russia, Mexico, and Canada have joined India in challenging the U.S. 
national security measure, arguing the tariffs are not in fact intended to protect U.S. national security but are instead safeguard measures (this is 
the basis for their retaliatory tariffs). On Section 301 action taken against China, the U.S. has agreed to enter into consultations with China after 
China started the dispute settlement process against the U.S. in April.  


Looking Ahead: The Department of Commerce initiated a Section 232 investigation on May 23 into auto imports, and the Administration has 
indicated its intention of completing this investigation much sooner than the February, 2019 deadline. The U.S. imported $208 billion in 
automobiles in 2017, mainly from the EU, Canada, Japan, Mexico, and South Korea. This is greater than the amount of imports covered by 
previous tariffs on solar panels & washing machines, steel & aluminum, and the 1,333 Chinese products on the Section 301 list, combined. 


India  Section 232 – Steel and 
Aluminum 


$235 million  ~ $164.61 million on 
$848.51 million worth of 
U.S. exports in 2017 


Artemia, Chickpeas, lentils, 
almonds, walnuts, and fresh 
apples  


August 4  


Mexico  Section 232 – Steel and 
Aluminum 


$3.6 billion $2.6 billion Chilled and frozen pork cuts, 
hams, cheeses, fresh apples, 
frozen French fries, cranberries 
and bourbon 


July 5  


Turkey  Section 232 – Steel and 
Aluminum 


$1.8 billion  ~ $39.8 million on  $300 
million worth of U.S. 
exports in 2017  


Nuts (shelled and in-shell), rice, 
prepared food, undenatured 
ethyl alcohol (spirits, liqueurs), 
tobacco products  


June 21 


Sources: (Canada) – FAS GAIN Report – “Canada Includes Ag Products in Response to U.S. Tariffs”; (China) – FAS GAIN Report – “China Imposes Additional Tariffs on Selected U.S.-Origin Products”; (China) – 
FAS GAIN Report – “China Responds to U.S. Section 301 Announcement with Revised Product List.”; (EU) – FAS GAIN Report – “EU Imposes Additional Tariffs on U.S. Products”; (India) – Live Mint, Tit-for-tat 
tariffs on US goods from 4 August, Harleys out of the list & Hindustan Times, “India hits back at Donald Trump’s tariffs, raises import duties on agri, steel products” , WTO Document; (Mexico) – FAS GAIN 
Report – “Mexico Announces Retaliatory Tariffs”; (Turkey) – World Trade Organization  


 



https://insidetrade.com/daily-news/chinese-minister-negotiations-%E2%80%98only-way%E2%80%99-address-trade-issues-us?s=em

https://insidetrade.com/daily-news/chinese-minister-negotiations-%E2%80%98only-way%E2%80%99-address-trade-issues-us?s=em

https://www.hindustantimes.com/business-news/india-raises-import-duties-on-agri-steel-products-to-protest-us-tariff-hike/story-fung5wX88UshIfORNCwPBK.html

https://docs.wto.org/dol2fe/Pages/FE_Search/FE_S_S009-DP.aspx?language=E&CatalogueIdList=246009,245823,245819,245759,245760,245263,245266,245254,245188,245212&CurrentCatalogueIdIndex=0&FullTextHash=371857150&HasEnglishRecord=True&HasFrenchRecord=True&HasSpanishRecord=False

https://docs.wto.org/dol2fe/Pages/FE_Search/FE_S_S009-DP.aspx?language=E&CatalogueIdList=245261,245265,245263,245266,245272,245286,245267,245269,245282,245258&CurrentCatalogueIdIndex=4&FullTextHash=371857150&HasEnglishRecord=True&HasFrenchRecord=False&HasSpanishRecord=False
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     Updated on 6/27/18 NASDA Analysis of U.S. Tariffs and Foreign Retaliatory Tariffs  Overview:  Since April,
2017, the administration has initiated, investigated and ruled under Section 232 of the Trade Expansion of Act that
the current level of U.S. steel and aluminum imports poses a national security risk. The U.S. is now collecting a 25%
tariff on steel imports and a 10% tariff on aluminum imports from all global trading partners, except Argentina,
Australia, Brazil, and South Korea. In addition to Section 232 action against China, the U.S. administration initiated,
investigated and ruled under Section 301 of the Trade Act of 1974 that China’s acts and policies related to
technology transfer, intellectual property, and innovation are discriminatory and burden U.S. commerce. As a result,
the U.S. could impose $50 billion in tariffs, with the President asking USTR to look into an additional $200 billion
if China retaliates.  Country/Partner U.S. Tariff Retaliation on U.S. Products Retaliation on U.S. Ag.
Products/Goods Agricultural Retaliation Products/Goods Implementation Date Canada Section 232 – Steel and
Aluminum  $12.6 billion  $2.5 billion Yogurt, coffee, prepared meals, maple sugar/syrup, candy and chocolate,
pizza and quiche, condiments, soups, whisky and orange juice.  July 1  China (Steel/Aluminum) Section 232 – Steel
and Aluminum  $3.0 billion  $2.0 billion Fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng,
denatured ethanol, and pork products  April 2 China (Intellectual Property)  Section 301 – Intellectual Property $34
billion initially, up to $50 billion $19.6 billion *(In addition to new products, this list includes the same products as
the Section 232 retaliatory list, with additional increases in tariffs) Soybeans, corn & corn products, wheat, sorghum,
cotton, rice, beef & beef products, chicken, turkey, dry beans, vegetables, and tobacco & tobacco products July 6 
European Union  Section 232 – Steel and Aluminum  $3.2 billion (will levy additional $4.6 billion in three years’
time)  $1.0 billion Bourbon and whiskeys, corn, sweet corn, rice, kidney beans, orange juice, cranberry juice, peanut
butter, and tobacco products.  June 22      Updated on 6/27/18   Impact on Inputs: While retaliation from trading
partners is concerning, so too are the Section 301 tariffs on imports of farm equipment from China. For instance,
USTR’s 301 list includes, “Combine harvester-threshers,” as well as “Poultry incubators and brooders” among other
types of inputs for the production of commodities and value-added products.  Also, as a result of the steel and
aluminum tariffs on almost all foreign countries, including close allies, there could be a price increase on goods and
equipment that depend on these raw materials.  WTO Action: On Section 232 steel and aluminum tariffs, the EU,
China, Russia, Mexico, and Canada have joined India in challenging the U.S. national security measure, arguing the
tariffs are not in fact intended to protect U.S. national security but are instead safeguard measures (this is the basis
for their retaliatory tariffs). On Section 301 action taken against China, the U.S. has agreed to enter into
consultations with China after China started the dispute settlement process against the U.S. in April.  Looking
Ahead: The Department of Commerce initiated a Section 232 investigation on May 23 into auto imports, and the
Administration has indicated its intention of completing this investigation much sooner than the February, 2019
deadline. The U.S. imported $208 billion in automobiles in 2017, mainly from the EU, Canada, Japan, Mexico, and
South Korea. This is greater than the amount of imports covered by previous tariffs on solar panels & washing
machines, steel & aluminum, and the 1,333 Chinese products on the Section 301 list, combined. India  Section 232 –
Steel and Aluminum $235 million  ~ $164.61 million on $848.51 million worth of U.S. exports in 2017 Artemia,
Chickpeas, lentils, almonds, walnuts, and fresh apples  August 4  Mexico  Section 232 – Steel and Aluminum $3.6
billion $2.6 billion Chilled and frozen pork cuts, hams, cheeses, fresh apples, frozen French fries, cranberries and
bourbon July 5  Turkey  Section 232 – Steel and Aluminum $1.8 billion  ~ $39.8 million on  $300 million worth of
U.S. exports in 2017  Nuts (shelled and in-shell), rice, prepared food, undenatured ethyl alcohol (spirits, liqueurs),
tobacco products  June 21 Sources: (Canada) – FAS GAIN Report – “Canada Includes Ag Products in Response to
U.S. Tariffs”; (China) – FAS GAIN Report – “China Imposes Additional Tariffs on Selected U.S.-Origin Products”;
(China) – FAS GAIN Report – “China Responds to U.S. Section 301 Announcement with Revised Product List.”;
(EU) – FAS GAIN Report – “EU Imposes Additional Tariffs on U.S. Products”; (India) – Live Mint, Tit-for-tat
tariffs on US goods from 4 August, Harleys out of the list & Hindustan Times, “India hits back at Donald Trump’s
tariffs, raises import duties on agri, steel products” , WTO Document; (Mexico) – FAS GAIN Report – “Mexico
Announces Retaliatory Tariffs”; (Turkey) – World Trade Organization



From: Schmitt, Kathy M - DATCP
To: DATCP DL AD Farm Center Madison
Subject: 2018 Farm Economy Survey Responses.pdf
Date: Thursday, August 23, 2018 9:51:31 AM
Attachments: 2018 Farm Economy Survey Responses.pdf

Folks,
 
This is the summary of Farm Aide’s survey of helplines.  This is for internal use only.  I thought you
might be interested. 
 
Kathy Schmitt
Bureau Director, Farm and Agribusiness Services
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5048
Cell Phone: (608) 220-9296
Fax: (608) 224-5107
Kathy.schmitt@Wisconsin.gov
Wisconsin Department of Agriculture, Trade and Consumer Protection
 
 
 
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
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https://datcp.wi.gov/Pages/Homepage.aspx
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  FARM SERVICE PROVIDER PERSPECTIVES 
  on the 2018 FARM ECONOMY 
 


Farmers and ranchers across the country are enduring a multiyear slump in farm prices that is 
severely impacting their income. Since 2013, net farm income has plummeted by more than 50 
percent, leaving farmers stressed and left with few options to keep their farms in business.  


In an effort to understand how sector-wide statistics like net farm income translate to the 
experience of individual farmers, their specific needs, and whether farm service providers are 
able to meet those needs, Farm Aid spoke with 22 partner organizations in (see appendix) 
across the country who have existing resources for farmers in crisis. The July 2018 survey, 
conducted by phone, asked three questions of service providers:  


1. The top three reasons farmers contact them 
2. The services they provide to farmers 
3. Whether calls had changed in volume or urgency in the last year, and 


The results of this survey are a first step in a much-needed gathering of national information 
about the state of the farm economy. Results are summarized below. Please note that this 
report is for internal strategy-setting and should not be shared broadly or to public audiences. 


 
 


OVERALL RESULTS 
 


What are the top three reasons that farmers are contacting you for your services?  


 
*Other reasons included: loss of processor (4.55%), access to markets (9.09%), production advice 


(4.55%), and access to land (4.55%). 
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Call volume:  
While the majority of respondents reported that call volume was up in the past year, there was 
mixed feedback on the degree of that increase. A smaller majority of respondents reported that 
calls in 2018 were more urgent than in years past. However, some cited difficulty gauging 
whether the calls themselves were more urgent or if it felt that way due to the increased 
volume.  
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Are you sensing needs from farmers?  
Service providers cited a wide variety of farmer needs that they were not able to provide or that 
farmers were not able to access.  Specific desires included:  


• More money for rural mental health services,  
• Federal moratorium on foreclosures, 
• Anti-trust enforcement, 
• More flexible financing terms to meet tightening demands from FSA and other lenders  
• User-friendly risk management tools 
• More funding to nonprofits to better man hotlines and receive farmer calls.  


 
EMERGING RED FLAGS 


In their responses, important trends emerged that describe the crises that farmers are seeing in 
more detail, broading falling into four major categories: shifts in loan servicing, questionable 
practices, sector-specific concerns, and signs of dire farm finances. (see appendix for fuller 
narrative responses)  
 
Shifts in Loan Servicing: 


• Increase in lenders shifting from principal to interest-only payments 
• Continued opaque nature of Farm Service Agency to farmers and mediation services  
• More aggression from lenders by calling notes earlier in delinquency process, with more 


harsh consequences  
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Questionable Practices: 
• Possibility of conventional lenders redlining dairy farms and refusing to lend 
• Lenders threatening to never lend again if cost of production does not reach particular 


threshold 
• Lenders forcing clients to sign over Power of Attorney to skip legal process for 


obtaining collateral in case of delinquency 
• Preponderance of FSA guarantees in conjunction with Farm Credit  


 
Dire Farm Finances:  


• Increase in bankruptcies in the last year compared to last 3-4 years 
• Increased delinquency rate for FSA loans 
• More farmers needing second debt restructuring 
• Farmers securing short-term debt with long-term assets at short-term financing terms 
• Farmers losing equity due to lack of access to credit 
• Farmers sacrificing smart management to maximize the loans they do receive 
• Farmers not producing to scale to stay viable 
• Implement dealers no longer trading equipment in response to farm hardships 


 
Sector-Specific Concerns: 


• Dairies losing their milk processors in the last two years 
• Organic milk no longer being a refuge from low milk prices 
• Diversification and ancillary enterprises no longer enough to overcome low milk prices 
• Contract poultry more vertically integrated  
• Contract poultry integrators phasing out older growers who are still indebted  


 
 
***NOTE: The results of this survey are for internal strategy-setting among Farm Aid and partner 
organizations. This report should not be shared broadly or to public audiences.   
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APPENDIX 
 
Participating Organizations 
CEI Maine 
Center for Rural Affairs 
Environmental Mediation Center 
Family Farm Defenders 
Federation of Southern Cooperatives 
Indian AgLink 
Iowa Concern Hotline 
Iowa Farmers Union 
Kansas Agricultural Mediation Services 
Kansas Farmers Union 
Kansas Rural Family Helpline 
Minnesota Advocate Network 
Minnesota Mediation 
National Center for Appropriate Technology 
Nebraska Farmers Union 
New York FarmNet 
Rocky Mountain Farmers Union 
Rural Advancement Foundation-International USA 
Rural Response Helpline 
Southwest Georgia Project 
Wisconsin Farm Helpline 
Wisconsin Farmers Union 
 
 
Narrative Red Flags 
“farm credit services sent a letter out to their borrowers this spring saying we know a lot of you will not be able to 
repay your operating loans but will work with you as long as you pay your interest, don't know what percent of total 
ag loans were not renewed but we do know bankruptcies are up very substantially in last year compared to last 3-4 
years combined, all indicators there that we're in trouble, producers of all sizes, kinds, ages; have been substituting 
equity for earned cash, but everybody is flushing cash and equity down pretty much” Nebraska 


“used to be that farmers shopped around for processors, now it's a different game that farmers not assured that they 
have a place for their milk when they produce it;  family members showing signs of depression, anxiety” Wisconsin 


“FSA has to follow their own rules and regs and seems like no one wants to make a decision which is nothing new. 
Everyone will tell you the same thing - difficult to get decisions out of them.” Minnesota 


“lenders are getting more aggressive as far calling for harder consequences earlier on in delinquency process” 
Minnesota 


“rumor that wells fargo are redlining dairy; they'd rather foreclose and get the land; getting more calls from other 
people b/c they're more aware of their community falling apart, teachers calling with problems they see with kids in 
school, calls from health care professionals, a lot more outreach to healthcare people;” Wisconsin 
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“for first time on organic side we're seeing farmers who are facing really tough financial problems; what is 
unprecedented there are 3 or 4 bad years and 1 good year isntead of other way around; lenders are reluctant to 
convert unsecured debt to secured debt” Vermont  


“when farms get stressed and can't pay their loans, they may have operating loans so people have to change that 
short-term seasonal debt to long-term debt; more interest on longer term loans; on the dairy side, before the last two 
years they never got calls from people saying they lost their processor but it's started in the last two years; in the last 
year she's heard more people say they've either lost their processor or say things like 'i'm thinking i may have to sell 
out', specifically 2017 and 2018; lenders she's talked to say that it's not the same as the 80s b/c they make loans 
based on cash flow and not assets; ask lenders if they make loans based on value of land/cattle or just the cash flow 
of the operation (red flag would be asset value); survey also showed that people are leaning more heavily on other 
parts of their operation (hay, grain, etc.) but there's also been a shift in the last year where those ancillary (especially 
animal genetics) are also low - first time some of their farmers can't even sell their bulls; diversification strategies are 
no longer working anymore because dairy has been so low for so long” Wisconsin 


“delinquency rate for FSA loans has steadily increased - for this year, 9.2% this year; people who come to us have 
restructured loans within 2-5 years and now there's no more room to restructure and they aren't able to make 
payments on a restructure” Kansas 


“difficulty with financial institutions (lenders won't lend more, for the first time he's heard - if farmers don't lower cost 
of production to $18/hundredweight lender will never lend again) New York  


“new poultry houses being built and phasing out of older growers but they still have debt; in poultry the contracts 
have become one-sided (more outs for integrators), vertical integration across farming sectors has increased, harder 
to farm independently;” Southern U.S.  


“commodity prices for beef are 45% in 2016 than 2014-15, if producers are not willing to complain the only solution 
is cut down on overhead and includes efficient grazing, limiting season for grazing; these changes take a lot of time 
b/c it's a total change of the system” Montana 


“They're either losing equity in their farm (can't make investments in the operation), tough production decision 
(fertilizer, seed, management practices), a lot of belt tightening going on because bad finances are accumulated. 
Lenders not willing to lend anymore - creditors are asking for very drastic steps or just farmers need to go to other 
options as far as creditors go.” Iowa 


“they're forcing all their clients to sign over POA to farm credit so they don't have to go through legal steps to get 
collateral. he doesn't know details but says it's a creditable source” Kansas 


“Farm Credit does about 41% of all FSA guarantees” Southern U.S. 


“it seems like there's no incentive to grow in terms of being able to invest in yourself (yes for short-term, not sure if 
it's long-term shift)” Maine 


“also seeing farmers not producing to scale just to stay viable, not investing back in their operation b/c low 
commodity prices or hard to access veg markets” Georgia  


“implement dealers are holding off on trading for equipment b/c they know they can't move it since farmers are 
hitting hard times. then throw these trade and tariff issues into the mix, and people are nervous, they're anxious. they 
don't see this as a true fix. ag is usually the first to get hit in a trade war” Colorado, New Mexico 


“short-term debt secured by long-term assets at short-term financing terms” Indian country 







From: Knigge, Krista M - DATCP
To: Heinemann, Jack A - DATCP
Subject: Accepted: Discuss FoxCon booth in China

 

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768


From: Swenson, Jeffrey A - DATCP
To: DATCP DL AD Farm Center Madison; Federman, Lois A - DATCP; Gandara, Enrique R - DATCP; Heinemann, Jack

A - DATCP; Monsen, Norm E - DATCP; Ripp, Keith - DATCP
Subject: April 2 Market update
Date: Wednesday, April 4, 2018 4:29:02 PM
Attachments: 4_2mktupdate.pdf

All,
 
It was suggested that I expand the distribution list.  Please let me know if you are receiving  this for
the first time and would rather not in the future.
 
Let me know if you have any questions.  Thank you,
 
Jeff
 
 
 
Jeffrey A. Swenson
Livestock and Meat Specialist
Wisconsin Department of Agriculture, Trade and Consumer Protection
(608) 224-5082
 
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
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Market Notes 


Week of April 2, 2018 
 


China announced a 25 percent tariff on pork and pork variety cuts.  The U.S. pork industry sold $1.1 billion 
worth of products to China last year.  Other agricultural products on the list with a tariff of 15 percent being 
imposed are ginseng, wine, nuts, apples pears, cherries, berries, melons and ethanol.   
 
On Wednesday, China announced that beef, soybeans, corn, wheat and whiskey would be added to the list 
– each marked for a 25 percent tariff.  China had been closed to US beef for 13 years. In the second half of 
2017, following the market reopening, U.S. beef exports to China valued $31 million. In January 2018, exports 
reached the highest monthly volume to date at 819 metric tons, valued at $7.5 million.  
 
It’s unclear when the tariffs will take effect, but many think it would be May or June.  Negotiations prior to 
implementation may change tariff amounts or products included. 
 
Hog futures closed sharply lower on Monday and Tuesday (16 month lows) but closed higher on Wednesday.  
Fed cattle at Bloomington, WI Tuesday were steady on both fed Holstein and beef breeds prior to China’s 
tariff announcement.  Cash cattle were sharply lower at markets Wednesday, however. Feeder cattle prices 
were also lower in the country Wednesday. Grain futures closed lower Wednesday as well.   
 
Note: Opinions by economists and Ag groups vary. Some don’t think this will have a long-term impact on 
markets, others feel the effect will be long felt in rural communities.  Livestock markets are unsettled this week 
as they tend to react immediately to any news good or bad.  
## 
 
The USDA announced enrollment in an improved Margin Protection Program for Dairy (MPP-Dairy).  The 
MMP-Dairy is often called the Dairy Safety Net. Changes were made to the program as part of the recently 
passed budget bill.  The enrollment period is April 9 – June 1, 2018. 
## 
 
The first Wisconsin Crop and Condition Report of 2018 says 1 percent of spring tillage and 2 percent of oats 
planting is completed.  Topsoil moisture was rated: 3 percent very short, 14 percent short, 72 percent 
adequate and 11 percent surplus. Subsoil moisture was rated 2 percent very short, 12 percent short, 79 
percent adequate and 7 percent surplus.  
## 
 
The price of eggs increased 121 percent since mid-January.  Egg breakers were caught trying to remain 
profitable as they competed for eggs.  Egg markets are slow this week, with prices trending downward.   
## 
 
The FDA is indicating it will try to define the term, "natural," for food labeling purposes and advance salt 
reduction goals across the food supply. Many food manufacturers argue salt is a crucial ingredient not just for 
flavor, but for food safety and shelf life. Note: Salt is often a functional ingredient.  It is impossible to make 
sausage without at least some salt. 
## 
 
 







From: Knigge, Krista M - DATCP
To: Dedinsky, Paul - DATCP
Cc: Girard, Alexander C - DATCP
Subject: ATP project memo
Date: Wednesday, October 3, 2018 9:36:37 AM
Attachments: 20180928 Agricutlure Trade Promotion Projects..docx.docx

Paul – in my conversation with Alex yesterday, he suggested I review the ideas for projects DAD
would like to submit and be a supporting resource on related to funding being made available
through the ATP program for tariff relief. Attached is a draft of projects I plan to review with the
Secretary early next week. Note these are not in priority order and are only summaries at this point
– meaning there is work to do to flesh out details. We also may include a proposal related to mink
pending yesterday’s conversation with the Lt. Governor.
 
Can you review and provide any feedback or questions?
 
Thank you-
 
Krista Knigge
Administrator – Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5142
Email: krista.knigge@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
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Date:  September 28, 2018

To: Krista Knigge

From: Jack Heinemann 

Subject:  Agriculture Trade Promotion Program (ATP)

CFDA Number: 10.618 – Agricultural Trade Promotion Program (opportunity found here)



Through the Foreign Agricultural Service’s (FAS) Agricultural Trade Promotion (ATP), $200 million will be made available to develop foreign markets for U.S. agricultural products.  The program is designed to help U.S. agricultural exporters identify and access new markets and help mitigate the adverse effects of other countries’ restrictions.  ATP is meant to help all sectors of U.S. agriculture, including fish and forest product producers, mainly through partnerships with non-profit national and regional organizations. 

This is a cost-share program designed to reimburse participants that conduct approved foreign market development activities and have supported damages because of tariffs imposed on U.S. agricultural products in 2018/2019

It is anticipated that FAS will issue approximately 70 awards under the 2019 ATP, subject to program approval and available funding.  Project funding can be used over a three-year period.  

Request for Proposal Closing Date:  November 2, 2018

Selection:  December 2018

Notice of Awards: January 31, 2019

Initial selection will be made by the end of December 2018, with initial award dates by the end of January 2019.

An ATP participant shall contribute a total amount in goods, services, and/or cash equal to at least 10% of the total amount reimbursed by the CCC for all generic promotion activities.  Cost-share can be either actual cash or in-kind contributions, such as staff time spent on the design and implementation of activities.  

While not stated in the Request for Proposal – it appears that organizations currently receiving Market Access Program funds will have a better chance of obtaining funds from this source (i.e. US Dairy Export Council, Food Export Midwest, American Hardwood Export Council, American Soybean Association, etc.)  For this reason, we have chosen to work with our existing partners to secure these funds.  Working through existing partnerships, we will have a better chance to develop the needed regional partnership that FAS would like to see – this will strengthen proposals.  

Questions that need further clarifications:

· Can DATCP capture overhead.  If not, can overhead be considered as part of the match?  

Further communication with partners will occur next week. 



Agriculture Trade Promotion Program project proposal concept briefs

Project Name:  JD.Com/ Wisconsin products promotion 

Proposal Lead:  DATCP

Proposal Description:   DATCP will contract with a third party vendor to establish a presence on JD.com for Wisconsin food products. The contractor will provide warehousing in China and serve as the shipper/purveyor of WI products from his warehouse to JD.com’s warehouses located in Beijing, Shanghai and Guangzhou. The contractor will serve as the primary contact with JD.com and assist WI companies for uploading their information to JD.com. DATCP will work with JD.com to develop WI themed promotions. 

The grant will cover translation of product information for the website, shipment of samples/product; JD.com listing fees for each company and in-country shipping. In connection with this, we will contract with a social media company in China to conduct a social media campaign to drive customers to seek Wisconsin products on JD.com. 

We will collaborate with FaB Wisconsin to provide education and assistance to WI food companies participating in this promotion. 



Project Name:  Cheese/Cranberry/Seafood promotion 

Proposal Lead:  Food Export Midwest 

Proposal Description:  This project is in collaboration with Food Export and the States of WI, Massachusetts, and Vermont. The products chosen for this particular project provide sizeable economic impact to each of these states and are affected by increased tariffs. These products will be featured in a “USA Restaurant Week” promotion in Seoul, Korea before or after the Seoul Food and Hotel Show in May 2019. Products will be consolidated and shipped from the United States and prepared in high-end restaurants and hotels in Seoul for one week. Hotel, Restaurant and Institutional buyers will be invited to partake in the USA Restaurant Week. US Companies will exhibit at Seoul Food and Hotel where the same buyers will be invited to meet with companies for sales presentations. Promotional material (in Korean) featuring the companies will be printed and available at the restaurants and the food show.  In connection with this, we will contract with Food Export’s in-market representative in Korea to conduct a social media campaign to drive customers to USA Restaurant Week. 





Project Name:  Distilled Spirits, Beer and Wine Promotion

Proposal Lead:  Food Export Midwest 

Proposal Description:  Wisconsin in collaboration with Food Export, Michigan, Illinois and possibly Minnesota Departments of Agriculture is considering a trade mission to the UK for beer, wine and distilled spirits in 2019.  The products chosen for this project provide sizeable economic impact to each of these states and are affected by the increased tariffs. The UK is planning to leave the EU early 2019 and this trade mission will be timely. We will work with a contractor to put together the meetings for trade mission as well as perhaps do tastings at various high end restaurants in the area.  Collaboration with the Distilled Spirits Council, National Brewers Guild and wine associations as well as individual state’s product organizations, to recruit companies to the event.  Drink recipes will be developed and provided to the buyers.  







Project Name:  Wisconsin Ginseng Promotion in Japan and Asia 

Proposal Lead:  DATCP 

Proposal Description:  To increase Wisconsin’s ginseng market potential and to take advantage of 2020 Tokyo Olympics, DATCP will collaborate with Ginseng Board of Wisconsin, WI Ginseng Herb Coop, Wisconsin exporters along with in-country reps and distributor(s) in Japan and Asian countries to promote WI as the source of premium American ginseng, its uniqueness, Wisconsin ginseng’s medicinal property and usage.  The activities will be conducted as part of a trade show. The grant will cover translation, product samples for promotion, speakers for presentation, conference room rental for seminars, and travel.



Project Name:  Increasing value-added lumber export to China and Asia 

Proposal Lead:  American Hardwood Export Council

Proposal Description:  Collaborate with WI DNR, UW Madison, Lake States Lumber Association and Michigan Wood Marketing Council to increase exports and improve market share for value-added hardwood lumber export to China and other Asian countries. The goal is to demonstrate that it is more profitable for Chinese companies to import, kiln-dried, value-added American hardwood lumber vs. American hardwood logs from the Wisconsin and other states in the United States, thereby keeping more value and jobs in rural communities in Wisconsin. There is a misperception by Chinese and other Asian manufacturers that they can process American hardwood logs into kiln-dried value-added lumber more cheaply than importing kiln-dried, value added American hardwood lumber from the U.S. However, freight costs and production quality issues negate this perception. To achieve the project goals, Chinese sawmill yield and quality data will be collected to develop a basis for comparison of lumber yield and drying processes in China versus standard industry practices in the U.S. Deliverables will include an analysis on the “saw vs purchase” decision contrasting the value of importing Wisconsin hardwood logs vs. value-added hardwood lumber; an export analysis tool for importers and exporters to use to model and document the “saw vs purchase” decision; export publications targeted at U.S. and Chinese media; and seminars in the United States and China will be conducted in conjunction with American Hardwood Export Council’s (AHEC) events in China and the

Lake States Lumber Association’s educational seminars.



Project Name:  Wisconsin Beef Council Partnership. 

Proposal Lead:  To Be Determined

Proposal Description:  A call has been placed with the Wisconsin Beef Council to discuss working together to submit a proposal.  The regional group would be DATCP, the Wisconsin Beef Council and its sister organization in Michigan.  A voice mail message was left with the organization to further discuss a project.  The voice mail message was followed up with an e-mail on through their website requesting a call from the Wisconsin Beef Council.  
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From: Stamm, Christine A - DATCP
To: Sheila E - DATCP Harsdorf (SheilaE.Harsdorf@wisconsin.gov); Krista M - DATCP Knigge

(Krista.Knigge@wisconsin.gov); Lu, Jennifer Y - DATCP
Subject: Briefing Information for Monday morning meeting with Chinese group
Date: Friday, August 3, 2018 6:30:00 PM
Attachments: 08062018ChinaBriefingDocument.docx
Importance: High

For your weekend reading pleasure!

I have not yet received a listing of the delegation attendees.  I am hoping it will arrive over the
weekend, and then I will make updates to this document.
 
 
 
Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
 
 
 

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userfe9964fc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userae1ddd09
mailto:christine.stamm@wisconsin.gov
https://secure-web.cisco.com/1VnNXG_swaBN4oyN_2TGKS7UkZQJDCDXU4rdRoX96QYoAYUFGW5Ebui9ucxrBXw1NA8uv6Om-uUeV6l00GLbJmJqPtsmk2L40XyCrazX7KY6q8WO0tgStKiyIeApcD9TUEcN-0jWOMloq8uyKtVRMBXk4tIcajzTORqAvge7WHCU-JNLkVrm614MuWtrSKzvyBqBUWvreqiaXpgOY28a_ciov2m-62gLaXFYO9E3nvqUpV3myMRcB052j0ayV1ge-teFYR9GqYBGoMso1g9ofEICHo0TIKEgRPSieNBc5Su8/https%3A%2F%2Fform.jotform.com%2F63393850199164

Event:        Meeting with China Embassy Team

Date:          Monday, August 6, 2018 at 9:00 am

Location:   DATCP – Hall of Fame Room 172

Briefing Materials

____________________________________________________________



1. China is Wisconsin’s third largest export destination of agricultural products with $299 million in 2017, 28% increase from 2016. Export of dairy products increased 73% in 2017.  



1. Top ag products we export to China are: dairy, wood, ginseng, cranberry. (no need to mention mink as it is not on the tariff’s list yet) 



1. Wisconsin and Heilongjiang (HLJ) enjoys good sister state relationship. See details below. 



1. Wisconsin has a diverse agriculture with specialty crops such as ginseng and cranberry. Both products are affected by the increased tariff. 



1. Several agricultural companies will be exhibiting at China Import Fair in Shanghai in November. 



Concerns: 

Intellectual propriety protection: We council companies to protect their intellectual property such as protecting their product brand, process information and product specification. 



Internet barrier by having blocked internet while traveling inside China (we cannot access to google, gmail) and Chinese business counterparts cannot access to U.S. websites 



China does not allow the import of U.S. live cattle 



Heilongjiang (HLJ) and Wisconsin became sister-states in 1982. There have been active exchanges of delegations at many levels between the two states over the past years including former governors Tommy Thompson, Jim Doyle, and current governor Scott Walker leading trade missions to Heilongjiang.  Provincial Heilongjiang government leaders have also paid numerous visits to Wisconsin. 



Wisconsin’s ties to Heilongjiang are strong thanks to a trusting relationship developed through DATCP’s yearly agricultural missions to HLJ and the activities conducted through the sister-state agreement. Wisconsin companies benefit from the close ties that DATCP staff have with HLJ government and business entities by gaining access to key meetings, introductions to business and governmental leaders and opportunities to build relationships based on business similarities and a shared history. The connection between Heilongjiang and Wisconsin in the dairy sector has spanned all aspects from training and research to bovine genetics to dairy feed and equipment. 







Key Message is: 



1. Thank you very much for coming to learn about our concern and to build relationship with us. 

1. China has 20% of the world’s population and is an important market for Wisconsin agricultural products and Wisconsin farmers. 

1. We hope to continue our good business and growth with China 







Attendee Information: (full attendee list has not yet been provided)

· Mr. Jin Gao, Second Secretary, Policy Section, Embassy of China in Washington D.C. 

· [bookmark: _GoBack]Counselor Jin Lyu







Protocol & Etiquette:


· Punctuality is of major importance

· Business cards should be presented (and received) with two hands and accepted with a slight bow. Study the business card given to you for a moment to show respect and to acknowledge the giver's importance.  Place the business card on the table in front of you. Do not write on a business card. 

· It is considered rude to try to take over a conversation.  You may briefly interject to ask a question to clarify a point. 

· At the close of the meeting or during a follow up email you can recap the highlights of the meeting.  Do not suggest a long to-do list.  One or two points of action may be appropriate.



From: Stamm, Christine A - DATCP
To: Harsdorf, Sheila E - DATCP; Knigge, Krista M - DATCP; Lu, Jennifer Y - DATCP
Subject: Briefing Information for Monday morning meeting with Chinese group
Date: Friday, August 3, 2018 6:30:44 PM
Attachments: 08062018ChinaBriefingDocument.docx
Importance: High

For your weekend reading pleasure!

I have not yet received a listing of the delegation attendees.  I am hoping it will arrive over the
weekend, and then I will make updates to this document.
 
 
 
Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
 
 
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER014BC414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userfe9964fc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userae1ddd09
mailto:christine.stamm@wisconsin.gov
https://secure-web.cisco.com/1VnNXG_swaBN4oyN_2TGKS7UkZQJDCDXU4rdRoX96QYoAYUFGW5Ebui9ucxrBXw1NA8uv6Om-uUeV6l00GLbJmJqPtsmk2L40XyCrazX7KY6q8WO0tgStKiyIeApcD9TUEcN-0jWOMloq8uyKtVRMBXk4tIcajzTORqAvge7WHCU-JNLkVrm614MuWtrSKzvyBqBUWvreqiaXpgOY28a_ciov2m-62gLaXFYO9E3nvqUpV3myMRcB052j0ayV1ge-teFYR9GqYBGoMso1g9ofEICHo0TIKEgRPSieNBc5Su8/https%3A%2F%2Fform.jotform.com%2F63393850199164

Event:        Meeting with China Embassy Team

Date:          Monday, August 6, 2018 at 9:00 am

Location:   DATCP – Hall of Fame Room 172

Briefing Materials

____________________________________________________________



1. China is Wisconsin’s third largest export destination of agricultural products with $299 million in 2017, 28% increase from 2016. Export of dairy products increased 73% in 2017.  



1. Top ag products we export to China are: dairy, wood, ginseng, cranberry. (no need to mention mink as it is not on the tariff’s list yet) 



1. Wisconsin and Heilongjiang (HLJ) enjoys good sister state relationship. See details below. 



1. Wisconsin has a diverse agriculture with specialty crops such as ginseng and cranberry. Both products are affected by the increased tariff. 



1. Several agricultural companies will be exhibiting at China Import Fair in Shanghai in November. 



Concerns: 

Intellectual propriety protection: We council companies to protect their intellectual property such as protecting their product brand, process information and product specification. 



Internet barrier by having blocked internet while traveling inside China (we cannot access to google, gmail) and Chinese business counterparts cannot access to U.S. websites 



China does not allow the import of U.S. live cattle 



Heilongjiang (HLJ) and Wisconsin became sister-states in 1982. There have been active exchanges of delegations at many levels between the two states over the past years including former governors Tommy Thompson, Jim Doyle, and current governor Scott Walker leading trade missions to Heilongjiang.  Provincial Heilongjiang government leaders have also paid numerous visits to Wisconsin. 



Wisconsin’s ties to Heilongjiang are strong thanks to a trusting relationship developed through DATCP’s yearly agricultural missions to HLJ and the activities conducted through the sister-state agreement. Wisconsin companies benefit from the close ties that DATCP staff have with HLJ government and business entities by gaining access to key meetings, introductions to business and governmental leaders and opportunities to build relationships based on business similarities and a shared history. The connection between Heilongjiang and Wisconsin in the dairy sector has spanned all aspects from training and research to bovine genetics to dairy feed and equipment. 







Key Message is: 



1. Thank you very much for coming to learn about our concern and to build relationship with us. 

1. China has 20% of the world’s population and is an important market for Wisconsin agricultural products and Wisconsin farmers. 

1. We hope to continue our good business and growth with China 







Attendee Information: (full attendee list has not yet been provided)

· Mr. Jin Gao, Second Secretary, Policy Section, Embassy of China in Washington D.C. 

· [bookmark: _GoBack]Counselor Jin Lyu







Protocol & Etiquette:


· Punctuality is of major importance

· Business cards should be presented (and received) with two hands and accepted with a slight bow. Study the business card given to you for a moment to show respect and to acknowledge the giver's importance.  Place the business card on the table in front of you. Do not write on a business card. 

· It is considered rude to try to take over a conversation.  You may briefly interject to ask a question to clarify a point. 

· At the close of the meeting or during a follow up email you can recap the highlights of the meeting.  Do not suggest a long to-do list.  One or two points of action may be appropriate.



From: Tammy Vaassen
To: Gandara, Enrique R - DATCP; Knigge, Krista M - DATCP
Subject: Central America report
Date: Friday, September 21, 2018 10:32:43 AM
Attachments: Wisconsin Beef FY2018 year end report.pdf

Enrique – It was fantastic to meet you yesterday!  I look forward to learning from your experiences
on foreign marketing in the future!  As I promised both of you, attached you will find the report from
the USMEF highlighting the programs and results of Wisconsin Beef Council’s investment in Central
America marketing and promotions efforts last year.  Please let me know if you have any questions
on this, or if we can assist in opportunities with the ATP funds.  Best wishes!
 
Tammy Vaassen
Executive Director
Wisconsin Beef Council
608-833-9940 – office
632 Grand Canyon Drive
Madison, WI  53719
 

mailto:tvaassen@beeftips.com
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=usercafd3dfd
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
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The USMEF activities described in this report are funded by the  


Wisconsin Beef Council 
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Project Title:  U.S. Beef Marketing Programs in Central America  


Company:  U.S. Meat Export Federation   


 


This report summarizes market development activities conducted by the U.S. Meat Export 


Federation in FY2018 in the Central America on behalf of the U.S. beef industry and its partner, 


the Wisconsin Beef Council.  USMEF would like to acknowledge and thank the Wisconsin Beef 


Council (WBC) for their financial and personnel assistance in completing these projects. 


 


U.S. Beef Exports to Central America Background 


The Central America region (including the Dominican Republic) continued to be a promising 


market for U.S. beef in 2017 with export volume increasing 3 percent year-on-year to 19,248 mt 


and value remaining relatively even at $125.4 million. Momentum to Central America has 


remained strong through 2018 as well, especially with larger volumes to Costa Rica, the DR, 


Guatemala, and Panama pushing total exports to the region 20 percent higher in volume (11,886 


mt) and 16 percent higher in value ($76.4 million) through the first seven months of the year.  


 


Ongoing education has played a pivotal role in USMEF’s strategy for U.S. beef in Central America 


in FY2018, laying a strong foundation for future growth. USMEF has shared impactful ideas to 


strengthen U.S. beef demand through HRI training programs coordinated and carried out with 


targeted importers/distributors in the region. Through these comprehensive efforts, USMEF has 


fortified U.S. beef’s quality brand image and helped expand the number of cuts and concepts being 


promoted. This is a major driving force behind more chefs and foodservice professionals including 


U.S. beef on restaurant menus. Beyond these educational and promotional endeavors to build 


handling capacity and to drive foodservice sales for the trade, another valuable resource for Central 


American importers and buyers of U.S. beef was USMEF’s annual Latin American Product 


Showcase (LAPS), funding in part by WBC. In its eighth year, the 2018 LAPS in the Dominican 


Republic was a fantastic opportunity for beef buyers and sellers to meet face to face at what has 


become the preeminent showcase in the region. 


 


In the retail sector, USMEF has utilized WBC funds to target market leaders, while continuing to 


leverage growth opportunities through partnerships with regional supermarkets and meat 


boutiques with potential for increased sales. USMEF’s promotional success with these various 


retailing entities has had a direct and positive impact on U.S. beef exports to the region and resulted 


in increased consumer usage of U.S. high quality beef. USDA Select beef is excelling as direct 


competition to domestic beef produced in the region in promotions that featured a mix of 


traditional cuts and economical alternatives (outside/inside skirt, ribeye, porterhouse, T-bone, 


short ribs, top sirloin cap, tri-tip, flap and New York strip).  


 


WBC-Funded Activities in Central America 


 


USMEF Latin America Product Showcase 


With the recent trade rifts and increases in tariffs, diversifying export markets is more vitally 


important than ever. Latin America is becoming increasingly significant as a key destination for 


advancing that goal. While it is an accumulation of several smaller countries, together they present 


a huge opportunity for the U.S. beef industry. 
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Capitalizing on the growing prospects these markets 


represent, USMEF held its eighth annual Latin American 


Product Showcase June 27-28, 2018 in Santo Domingo, 


Dominican Republic. The event, funded in part by WBC, 


drew a record turnout of 190 buyers from 20 countries 


across the Caribbean, Central America and South 


America. On the exporter side, 54 USMEF member 


companies participated.  


 


The showcase originated as a way of capitalizing on 


growing red meat demand and market access gains in Latin America by bringing buyers and sellers 


together at a single location. In a just a short time it has blossomed into a can’t-miss event that 


sells out more quickly each and every year, and there is now a waiting list for exhibitors. This has 


happened for one simple reason – the showcase consistently delivers great results for participants.  


 


Mark Spengler of Greater Omaha Packing Company, a regular 


exhibitor at the showcase, emphasized that the quality of the 


business contacts sets it apart from similar events. “The quality 


of the buyers that USMEF brings to this event and exposes to 


the U.S. supplier trade is really second to none,” Spangler said. 


“This is one of my favorite USMEF events anywhere in the 


world – I wouldn’t miss it for anything. And it’s not just a great 


event for suppliers, it’s also an amazing opportunity from the 


buyers’ perspective. If they can’t find a supplier here, I’m not sure where they would find one.”   


 


First-time exhibitors also found the showcase to be extremely productive and were impressed by 


the magnitude of this event. All participants reported a very strong interest from buyers in a wide 


range of the products represented. From having the opportunity 


to directly engage with nearly 200 leading meat buyers, to 


seeing how U.S. products are marketed and learning from the 


influencers in the room, all agreed it was an invaluable 


experience. 


 


Jevon Butler from Nassau, Bahamas, was a first-time 


participant as a buyer. As sales and marketing manager for 


Milo Butler Distributors, a family-owned business that 


supplies supermarkets and other retail outlets in the Bahamas, 


he found the showcase to be an excellent venue for establishing 


direct business relationships. According to Butler, the showcase helped him “connect the dots,” 


adding that he often deals with a middle man who he purchases from, but he has never been able 


to meet the packing houses – “we don’t get to meet those suppliers. The showcase allowed us to 


see the entire integration, the whole supply chain, so we could get a better appreciation for how 


the meat is produced.”  


 


Butler added that while the Bahamas is best known as a tourist destination, the local supermarket 


customers served by his clients are definitely seeking high-quality meat. “The reason is that these 
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local residents are working in an environment that’s offering 


Prime grade and high quality,” Butler explained. “So 


working around it seven days a week, when they go home 


they want the same thing. And they are willing to pay for it.”   


 


The Latin American Product Showcase also included 


educational seminars open to all participants. The opening 


day program featured Josue Merced-Reyes, president of 


Inter E Marketing, who presented research and insights on 


effectively marketing to millennials by developing a better 


understanding of the factors driving their food choices. On Thursday, 


USMEF President & CEO, Dan Halstrom gave a detailed overview of 


U.S. production trends, noting that ample supplies have eased prices and 


created additional buying opportunities for businesses in the Latin 


American region. He added that trade tensions and retaliatory tariffs 


imposed by Mexico and China may also open a window of opportunity 


for buyers in the region as exporters look to further diversify 


international destinations for their products. Elizabeth Wunderlich, 


USMEF Caribbean representative, followed with a presentation 


highlighting U.S. cuts that fit emerging needs within the Latin American 


region’s foodservice and retail sectors.      


 


Gerardo Rodriquez, USMEF marketing director for Mexico, Central America and the Dominican 


Republic, said feedback from both exporters and buyers was overwhelmingly positive, as the Latin 


American Product Showcase continues to gain momentum as the region’s premier gathering of red 


meat industry professionals. “For a packer or trader who wants to meet with buyers from 20 


countries across this region, it would take them three or four weeks,” he said. “But here at the 


showcase they can do it in two days, and that’s really one of the great successes of this event.”   
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2018 USMEF Latin America Product Showcase Results to Date: 


 


The following companies that attended this year’s LAPS negotiated new business with the 


corresponding U.S. beef suppliers and most have already received their first load of product. 


 


Carnes Castillo, Costa Rica: Boston Agri 


Belca, Guatemala: JBS 


Procasa, Guatemala: Andes 


Alimentos DIACO, El Salvador: Northern Beef 


Productos La Montaña, Guatemala: Mirasco 


José Cruz Proserv, Panama: Interra 


Alimentare, El Salvador: Willard 


 


U.S. Beef Retail Promotions 


 


With the balance of WBC’s funding support in 2018, the 


continuation of USMEF’s strategy of targeting large regionwide 


retail chains in Central America for promotion activities 


effectively extended U.S. beef’s reach to an increased population 


and expanded demographic — to consumers eating it for the first 


time. This has had the desired effect of encouraging repeat 


purchases. USMEF’s in-store promotions at Walmart 


supermarkets in Costa Rica, Nicaragua, El Salvador and 


Guatemala, produced excellent results: Walmart reported that U.S. beef 


sales through the first half of the calendar year were up 21.67 percent. 


In surveys conducted by USMEF, Walmart’s customers rated the 


quality of U.S. beef cuts significantly higher than the competition. 


 


USMEF also maintained U.S. beef’s expansion into leading, locally 


owned supermarket chains in growth markets with WBC assistance, 


targeting accounts like La Torre (aka, Unisuper Guatemala, S.A.) with 


76 stores across Guatemala. Since March 2018, point of sale tasting 


demonstrations have been held in the 


chain’s three flagship stores simultaneously each weekend, 


highlighting the expanded range of U.S. cuts now carried by the chain 


such as coulotte, arrachera (inside skirt), ribeye and sirloin steaks. 


From March to August, participating stores have recorded a 76 percent 


year on year increase in their U.S. beef sales.   


 


 







From: Stout, Lisa S - DATCP
To: Knigge, Krista M - DATCP; Heinemann, Jack A - DATCP; Rao, Ashwini P - DATCP; Gandara, Enrique R - DATCP;

Lu, Jennifer Y - DATCP
Cc: Rusch, Paige N - DATCP
Subject: China Focused trade mission documents
Date: Friday, August 10, 2018 2:04:20 PM

I:\dad\AgMkt Dvlt\IABC\Food Export Midwest\FY2018\FTM China\Final Documents.
 

I will be out August 11-18 in China and the week of August 20th on vacation.  I am be in the office

sometime during the week of 20th, but am not sure exactly when at this time.
 
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection
is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any
response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender
immediately and delete it from your system.
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mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userfd4eff12
file:////datcp/datcp/DivisionData/dad/AgMkt%20Dvlt/IABC/Food%20Export%20Midwest/FY2018/FTM%20China/Final%20Documents
mailto:Lisa.stout@wisconsin.gov
https://form.jotform.com/63393850199164


From: Heinemann, Jack A - DATCP
To: Knigge, Krista M - DATCP
Subject: China Import Expo
Date: Friday, September 28, 2018 3:54:58 PM

Wisconsin companies participating with WEDC
 
Khay told me that the WEDC\FoxConn booth is 500 square meters showcasing WI industries (booth
paid by FoxConn). 
 
WI companies in the booth are:
1.      Inpro Corporation (building products),
2.      Velicon (high-speed motor)
3.      BiologiQ (plastic)
4.      Black Rock Stone Cutting,
5.      Dynex (engineering)
 
5 water tech companies:
1.      Roving Blue
2.      SDMC
3.      PaveDrain,
4.      BioGill
5.      StarWater
 
 
Not in Wisconsin/Foxconn booth.
1.       Marathon Ginseng
 
2.     WI Ginseng and Herb Coop
3.      Hsu’s Ginseng
 
Maybe GBW too. 
 
Baumann Ginseng will attend but not exhibit at the show.
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER0C6B6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc


From: Heinemann, Jack A - DATCP
To: Knigge, Krista M - DATCP
Cc: Lu, Jennifer Y - DATCP
Subject: China International Import Fair
Date: Friday, September 28, 2018 3:20:03 PM
Attachments: image001.png

Please find the document we discussed this morning regarding the China International Import Fair.
 Document found here.  If you have questions and/or comments please let me know.
 
Jack Heinemann
Director International Agri Business Center
Division of Agriculture Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5125
Cell Phone:
[if
applicable]
(608) 215-
6926
Jack.heinemann@wisconsin.gov

 
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!
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From: Stamm, Christine A - DATCP
To: Lu, Jennifer Y - DATCP; Knigge, Krista M - DATCP
Subject: China meeting on Monday
Date: Friday, August 3, 2018 3:34:49 PM

Jennifer and Krista,
 
We are now confirmed for 9:00 am on Monday and I have updated the Outlook calendar.  The
meeting will be held in the Hall of Fame Room 172.
 

1.)    Briefing Documents for the Secretary:
a.       Jennifer – would you please put together some bullet points on the China ag market

(trade stats, market highlights, potential concerns, items that we (DATCP)/Wisconsin
companies are doing to promote exports)

b.       Christine – Biographies (once we get a listing of who is all attending.)
c.       Christine – protocol and etiquette

2.)    Morning refreshments
a.       Christine – coffee, tea, water (do you think we would need some pastries?)

3.)    Vetting – do we need to do a Livingston search on the names we do have?
a.       GAO Jin, Second Secretary, Policy Section, Embassy Of China In the United States, 3505

International Place, NW Washington DC 20008, Tel.: 001-202-4952352
b.       Counselor Jin Lyu

 
Thanks!
Christine
 
 
Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
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From: Dick, James F - DATCP
To: Pino-Gallagher, Jen S - DATCP
Subject: China TRade
Date: Monday, September 17, 2012 3:41:00 PM

Jen,
Something only to think about at this point. I don’t think we’ll get any calls on this although I know of
one reporter who does make these kind of connections. He may be asking how ag exports might be
affected.
Not sure if you’ve followed this but the US is getting into a trade skirmish (I won’t call it a war yet)
with China. It’s mainly over cars and manufactured car parts but both sides have filed complaints
with WTO. US is upset with Chinese government subsidies of its auto parts manufacturers and just
today filed a complaint. China filed complaints against US tariffs on Chinese products.
Probably nothing to be concerned about yet as far as commodities go but could this escalate in ag
related manufacturing? The BoMatic’s of the world.
As I said, probably won’t get any calls but it may be good to have some response in mind.

Jim Dick
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
(office) 608-224-5020
(cell) 608-513-8950
jim.dick@wi.gov
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From: Jack Heinemann
To: Heinemann, Jack A - DATCP
Subject: Chinese TArrifs
Date: Friday, April 6, 2018 6:17:44 AM

https://www.wpr.org/wisconsin-growers-producers-weigh-impact-chinese-tariffs
http://www.wbur.org/hereandnow/2018/04/03/china-tariffs-ginseng-wisconsin
https://www.npr.org/2018/03/31/599397448/impact-of-chinas-new-tariffs-could-be-huge-on-u-s-
soybean-farmers
https://www.cnbc.com/2018/04/02/china-tariff-hit-for-us-agriculture-could-be-big-gain-for-
australia.html
http://host.madison.com/business/u-s--china-tariff-tussle-to-hit-farm-states/article_82a5e126-0bf3-
545b-990f-c2cae43c264f.html
https://www.politico.com/story/2018/04/04/trump-china-tariffs-farmers-agriculture-461373
Jack Heinemann
jheinemann@newnorthventurellc.com
(920) 527-1950
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From: Amanda Culp
To: Hector Castro (hcastro@agr.wa.gov)
Subject: COSDA: Pet Food and Tariffs
Date: Wednesday, April 4, 2018 11:16:07 AM

COSDA Members,
We will be hosting a conference call this Friday, April 6 at 2 PM ET to discuss strategy and share
resources on the Chinese tariffs on agricultural goods in response to U.S. steel and aluminum tariffs.
We will also be discussing strategy around response to film documentary inquiries. Christi Lightcap
from Colorado will share her experience in this area and others are welcome to share as well.
Dial-In Number: +1 (267) 930-4000 
Participant Access: 833 225 269 
To join the conference on your iOS Device, click this link: http://rcconf.net/2qtgiXB 

Regards,
Amanda Culp| Director, Communications | National Association of State Departments of
Agriculture |4350 North Fairfax Drive Suite 910 Arlington, VA 22203 | (202) 296 -9680 |
Amanda@nasda.org

mailto:Amanda@nasda.org
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From: Swenson, Jeffrey A - DATCP
To: Knigge, Krista M - DATCP
Subject: Dairy Exchange
Date: Thursday, October 25, 2018 1:32:59 PM
Attachments: dairyexchange10_23.docx

Hello,
 
I have attached my prepared comments from the Dairy Exchange.  I stuck to the comments for the
most part.
 
Please let me know if you have any questions.
 
Jeff
 
Jeffrey A. Swenson
Livestock and Meat Specialist
Wisconsin Department of Agriculture, Trade and Consumer Protection
(608) 224-5082
 
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
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Beef demand is good right now.  Consumer confidence is high, keeping beef on grocery lists.  Exports have been strong.  The fed cattle market has been steady for about 6 weeks during a period of large cattle supplies.

China had a 14 year ban on U.S. beef imports and then announced a reversal to that in September of 2016.  It took months after the announcement before any U.S. Beef was shipped there.  So exports there haven’t really been going on long, or in a great volume.  

USMCA – United States Mexico Canada trade agreement, what some are calling NAFTA 2.0, will help pork exports to Mexico, which has been an important customer.  If pork is moving freely – and- we export almost a third of the pork we produce in the U.S. – then there won’t be a huge supply of red meat to detract from domestic beef purchases.

Keep in mind…in order to gain access to the Canadian dairy market, Canada in turn is celebrating its continued access to the U.S. beef market for both beef and cattle.  Country of Origin Labeling for beef has been a contentious topic at times with compelling arguments for and against.  This agreement most likely takes COOL off the table.  I just don’t see it gaining any traction when the U.S. has asked for tariff free access to markets. It continues to give Canada and Mexico the argument that COOL would put their beef products at a disadvantage and impact prices in their country.

Cattle on Feed report was friendly, cold storage was friendly. Both came in under industry expectations.

[bookmark: _GoBack]So why aren’t dairy cow prices higher?  We have a huge supply.  Seasonally we expect a larger run this time of year, as beef producers are weaning calves and pregnancy checking cows.  Open beef cows are going to market, especially in the northern half of the country.  A larger number of dairy cattle are heading to market, that may be because of economics, the impact of sexed semen or increased culling rates, or more likely a combination.  Packer buyers are showing up at replacement dairy auctions and are buying cows and in some case heifers.  Dairy heifers are showing up at feeder cattle auctions, and there is an increase of fat Holstein heifers at sales barns.

Dairy bull calves are lower – the weather has played a minor role – wet, cold, hot and then wet and cold again.  Holstein feeder calves and Holstein steers are running a discount to beef breed cattle and that has been pushed back to the calf market.  

Beef herd expansion has slowed or stopped…we can see that in the number of beef heifers placed in feedlots.  The last big group of beef replacement heifers kept will be calving in 2019.  

Seasonally this is a good beef demand season – comfort foods like roasts do well.  Higher end cuts for the Holidays…of course we have to get through a time when turkey is the meat of choice first.





From: Andre, Ashley K - DATCP
To: Andre, Ashley K - DATCP
Subject: DATCP 04.20.18 Weekly
Date: Friday, April 20, 2018 9:58:54 AM
Attachments: DATCP 04.20.18 Weekly.doc

Thank you!
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!
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		Highlights from thE week



		· Next week (April 27 – 29), Division of Ag Development and 13 Wisconsin agricultural companies will exhibit at the China International Dairy Expo/Summit in Harbin, China. The product portfolio covers dairy genetics, dairy feed and nutrition, farm equipment, cheese, ginseng and ginseng by-products. DATCP staff obtained free booth space for companies to exhibit and coordinated with the USDA Ag Trade Office in Shenyang, China to provide market briefing and business contacts during the show. DATCP staff also coordinated with Wisconsin’s sister state Heilongjiang’s Foreign Affairs Office for participating companies’ business meetings and transportation needs.  

· DATCP received 14 Dairy Processor Grant applications. Projects will be reviewed and award selections will be made on May 4. The grants are intended to foster innovation, improve profitability and sustain the long-term viability of Wisconsin’s dairy processing facilities.

· Division of Ag Development staff are coaching four food and agricultural companies through Exportech, which is sponsored by the UW-Stout Manufacturing Outreach Center. A cheese company, a food processing system, a ventilation and fan equipment company, and a grain company are participating. Exportech is a three day program over three months, with the goal of a completed export plan. The next two sessions May 2 and June 13. 


· Division of Ag Development staff met and consulted with a Wisconsin dairy equipment dealer on exporting Wisconsin dairy equipment, dairy genetics and feed products to Russia.


· Division of Ag Development staff provided consultation for Wisconsin ginseng companies and associations on the proposed tariffs by the Chinese government.


· Division of Ag Development staff consulted with and assisted with a dairy genetic company in Wisconsin to obtain visa with U.S. Embassy for its Chinese customers to come for training.



		Efforts taken by the agency to increase Jobs



		



		Areas within the agency to watch



		



		legislative contacts



		



		major agency headlines



		



		Stakeholder Contacts



		· Last week (April 10), Division of Animal Health Dog Sellers and Shelters Program staff met in La Crosse with identified leaders of the Amish and Mennonite Communities to discuss licensing of facilities under the program. The discussion covered a variety of topics regarding the program regulations and requirements, as well as an explanation of the proposed program rule changes under ATCP Ch.16. The meeting provided an opportunity to answer questions about the program and for staff to receive input from the licensees.  Plans are being made to offer future regional meetings to provide program information and updates.

· Last week, the Division of Animal Health Aquaculture Program Director participated in the 43rd annual Eastern Fish Health Workshop in Chattanooga, Tennessee. New fish disease findings were shared and communicated with other states in an effort to refine Wisconsin’s fish health regulations.

· Last week (April 12), Agrichemical Management bureau staff presented at the Wisconsin Dairy Traceability Symposium in Madison. The symposium, sponsored by the Dairy Farmers of Wisconsin, provided participants with an overview of traceability across the Wisconsin dairy supply chain.

· On Tuesday (April 17), Weights and Measures staff presented twice at the Wisconsin Petroleum Equipment Contractors Association annual meeting in Madison. One presentation was on sump testing requirements, replacing and repairing dispenser pans, and an update on fuel system corrosion; the other was on E15, credential renewals, and the new storage tank database.


· On Tuesday (April 17), Magellan Midstream Partners, L.P., of Tulsa, OK, filed a stipulated settlement and paid a $2,350.50 forfeiture to the La Crosse County District Attorney for off-spec fuel violations.

· On Tuesday (April 17), state veterinarian Dr. Paul McGraw, in conjunction with the Wisconsin Pork Association and UW-Extension, hosted a webinar related to the new swine movement rules which went into effect February 1, 2018. This webinar was geared towards private veterinarians working with clients who wish to move swine in Wisconsin. Swine show season is just getting started, and there will be swine moving to and from shows. The webinar focused on writing effective herd plans. Nearly 60 registered for the webinar.

· On Tuesday (April 17), Division of Ag Development staff participated in cross agency meetings on the wood industry with DOT, DNR and WEDC.


· On Wednesday (April 18), Weights and Measures staff presented on 2018 EPA rule requirements and outlined proposed changes to ch. ATCP 93 at the Wisconsin Petroleum Marketers and Convenience Store Association annual convention in Madison.


· On Wednesday (April 18), Division of Food and Recreational Safety and DNR representatives met with milk producers from the Plain community in Cashton to discuss steps for bringing spring box water sources and non-pressurized water reservoirs into compliance with regulatory requirements.

· On Wednesday (April 18), the Veterinary Examining Board (VEB) held a quarterly meeting at DATCP in Madison.  The Veterinary Examining Board defines professional standards and regulatory policies for veterinarians and veterinary technicians. Licensing and regulatory functions of the VEB are now housed in the Division of Animal Health.

· On Wednesday (April 18), Division of Ag Development staff participated in the Wisconsin Agritourism Association March board of directors’ conference call meeting. 

· On Friday (April 20), Assistant Deputy Secretary Ripp attended a meeting at Green Valley Dairy in Krakow to discuss facility damage and livestock losses on Wisconsin farms from the heavy snowfall last weekend.


· State veterinarian Dr. Paul McGraw attended the American Veterinary Medical Association (AVMA)’s Animal Agriculture Liaison Committee in Schaumburg, Illinois. This committee highlights agriculture livestock issues for the AVMA.

· Division of Animal Health staff met with DNR Law Enforcement and Wildlife Health staff to discuss the MOU and other issues related to joint authorities.

· Division of Ag Development staff attended the Livestock Breeders Association board meeting.


· Division of Ag Development staff attended the Metropolitan Milwaukee Association of Commerce’s seminar on trade issues and opportunities with China.

· Livestock facility siting staff worked with an aggrieved party to address issues related to an appeal filed with the Siting Board challenging a permit issued by Jefferson County to Daybreak Foods for the expansion of its egg laying facility in Lake Mills. 


· Farm drainage staff worked with WisDOT staff to evaluate next steps on a road project involving two overlapping drainage districts in Jefferson County 


· Farm drainage staff worked with the Dane County Drainage District to determine the extent to which WisDOT right of ways were subject to assessments by drainage districts.   


· Livestock facility siting staff discussed options for new or updated ordinances with Chippewa County staff related to the livestock operations in the county, and ended up focusing updates to the county’s manure storage ordinance.   


· Land and Water Resources Bureau staff held a meeting with 50 conservation partners from eastern Wisconsin to share information about farmland preservation, livestock siting, ordinances, engineering and nutrient management.  


· Conservation Engineering staff provided planning assistance to Barron County to address a barnyard that is discharging to a Class 1 trout stream.  DATCP is providing options with cost estimates to help the landowner decide the better of two courses of action, either a roofed facility to eliminate all runoff or a sediment basin with vegetative treatment system to control solids and filter runoff.


· Conservation Engineering staff worked with Portage County on a 160-acre wetland restoration project just outside the City of Plover.  The intent is to provide a groundwater recharge point for the Little Plover River by installing two diversion berms and shallow scrapes with the outlets controlled by a water control structure.  


· Conservation Engineering staff worked with Iron County, DNR and FEMA to coordinate project permits for streambank protection along 300+ feet of stream at the Saxon Harbor restoration on Oronto and Parker Creeks. This is a project downstream of a WisDOT/FEMA project which is a priority for repairs from the devastating 2016 floods and storms in this area.



		Looking to the week ahead



		· On Monday (April 23), Secretary Harsdorf, Deputy Secretary Moll and Assistant Deputy Secretary Ripp will meet with members of GROWMARK in Madison. Later in the day, Secretary Harsdorf will participate in the Wisconsin State Fair Park Board of Directors Meeting in West Allis.


· On Monday (April 23), Consumer Protection staff will present to more than 25 consumers on identity theft and privacy protection issues at the Fond du Lac Public Library.  


· On Tuesday (April 24), Consumer Protection staff will present to 30 senior case managers on common scams and fraud that target seniors at the Aging and Disability Resource Center of Dane County in Madison.


· On Tuesday (April 24), Secretary Harsdorf will meet with the Wisconsin Association of Fairs staff in Madison. 


· On Wednesday (April 25), Secretary Harsdorf will be a presenter at the Wisconsin Women in Government 31st Annual Scholarship and Recognition Gala in Madison. 


· On Wednesday (April 25), Consumer Protection staff will present on identity theft and privacy protection issues to more than 50 seniors total at the L.E. Phillips Senior Center and the Chippewa Valley Learning in Retirement event at Grace Lutheran Church in Eau Claire.  

· On Thursday (April 26), Secretary Harsdorf will meet with the Organic Valley CROPP Cooperative Board in La Farge.

· Next week, a Warmblood mare from Belgium is scheduled to arrive in Wisconsin after flying into Chicago on April 20. She will be quarantined while undergoing testing and treatment for Contagious Equine Metritis, a foreign animal disease that horses imported from Europe are at risk of carrying.  After successful testing and treatment, she will be released to travel to her new home in Illinois. 


· State veterinarian Dr. McGraw and assistant state veterinarian Dr. Konkle will attend the North Central United States Animal Health Association’s meeting in Indiana. This is an opportunity to work closely with the 12 North Central state animal health officials about disease issues.



		other
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                Highlights from thE week                Next week (April 27 – 29), Division of Ag Development and 13
Wisconsin agricultural companies will exhibit at the China International Dairy Expo/Summit in Harbin, China. The
product portfolio covers dairy genetics, dairy feed and nutrition, farm equipment, cheese, ginseng and ginseng by-
products. DATCP staff obtained free booth space for companies to exhibit and coordinated with the USDA Ag
Trade Office in Shenyang, China to provide market briefing and business contacts during the show. DATCP staff
also coordinated with Wisconsin’s sister state Heilongjiang’s Foreign Affairs Office for participating companies’
business meetings and transportation needs.

DATCP received 14 Dairy Processor Grant applications. Projects will be reviewed and award selections will be
made on May 4. The grants are intended to foster innovation, improve profitability and sustain the long-term
viability of Wisconsin’s dairy processing facilities.

Division of Ag Development staff are coaching four food and agricultural companies through Exportech, which is
sponsored by the UW-Stout Manufacturing Outreach Center. A cheese company, a food processing system, a
ventilation and fan equipment company, and a grain company are participating. Exportech is a three day program
over three months, with the goal of a completed export plan. The next two sessions May 2 and June 13.

Division of Ag Development staff met and consulted with a Wisconsin dairy equipment dealer on exporting
Wisconsin dairy equipment, dairy genetics and feed products to Russia.

Division of Ag Development staff provided consultation for Wisconsin ginseng companies and associations on the
proposed tariffs by the Chinese government.

Division of Ag Development staff consulted with and assisted with a dairy genetic company in Wisconsin to obtain
visa with U.S. Embassy for its Chinese customers to come for training.         Efforts taken by the agency to increase
Jobs                            Areas within the agency to watch                                legislative contacts                           
major agency headlines                          Stakeholder Contacts            Last week (April 10), Division of Animal
Health Dog Sellers and Shelters Program staff met in La Crosse with identified leaders of the Amish and Mennonite
Communities to discuss licensing of facilities under the program. The discussion covered a variety of topics
regarding the program regulations and requirements, as well as an explanation of the proposed program rule changes
under ATCP Ch.16. The meeting provided an opportunity to answer questions about the program and for staff to
receive input from the licensees.  Plans are being made to offer future regional meetings to provide program
information and updates.

Last week, the Division of Animal Health Aquaculture Program Director participated in the 43rd annual Eastern
Fish Health Workshop in Chattanooga, Tennessee. New fish disease findings were shared and communicated with
other states in an effort to refine Wisconsin’s fish health regulations.

Last week (April 12), Agrichemical Management bureau staff presented at the Wisconsin Dairy Traceability
Symposium in Madison. The symposium, sponsored by the Dairy Farmers of Wisconsin, provided participants with
an overview of traceability across the Wisconsin dairy supply chain.



On Tuesday (April 17), Weights and Measures staff presented twice at the Wisconsin Petroleum Equipment
Contractors Association annual meeting in Madison. One presentation was on sump testing requirements, replacing
and repairing dispenser pans, and an update on fuel system corrosion; the other was on E15, credential renewals, and
the new storage tank database.

On Tuesday (April 17), Magellan Midstream Partners, L.P., of Tulsa, OK, filed a stipulated settlement and paid a
$2,350.50 forfeiture to the La Crosse County District Attorney for off-spec fuel violations.

On Tuesday (April 17), state veterinarian Dr. Paul McGraw, in conjunction with the Wisconsin Pork Association
and UW-Extension, hosted a webinar related to the new swine movement rules which went into effect February 1,
2018. This webinar was geared towards private veterinarians working with clients who wish to move swine in
Wisconsin. Swine show season is just getting started, and there will be swine moving to and from shows. The
webinar focused on writing effective herd plans. Nearly 60 registered for the webinar.

On Tuesday (April 17), Division of Ag Development staff participated in cross agency meetings on the wood
industry with DOT, DNR and WEDC.

On Wednesday (April 18), Weights and Measures staff presented on 2018 EPA rule requirements and outlined
proposed changes to ch. ATCP 93 at the Wisconsin Petroleum Marketers and Convenience Store Association annual
convention in Madison.

On Wednesday (April 18), Division of Food and Recreational Safety and DNR representatives met with milk
producers from the Plain community in Cashton to discuss steps for bringing spring box water sources and non-
pressurized water reservoirs into compliance with regulatory requirements.

On Wednesday (April 18), the Veterinary Examining Board (VEB) held a quarterly meeting at DATCP in Madison. 
The Veterinary Examining Board defines professional standards and regulatory policies for veterinarians and
veterinary technicians. Licensing and regulatory functions of the VEB are now housed in the Division of Animal
Health.

On Wednesday (April 18), Division of Ag Development staff participated in the Wisconsin Agritourism Association
March board of directors’ conference call meeting.

On Friday (April 20), Assistant Deputy Secretary Ripp attended a meeting at Green Valley Dairy in Krakow to
discuss facility damage and livestock losses on Wisconsin farms from the heavy snowfall last weekend.

State veterinarian Dr. Paul McGraw attended the American Veterinary Medical Association (AVMA)’s Animal
Agriculture Liaison Committee in Schaumburg, Illinois. This committee highlights agriculture livestock issues for
the AVMA.

Division of Animal Health staff met with DNR Law Enforcement and Wildlife Health staff to discuss the MOU and
other issues related to joint authorities.

Division of Ag Development staff attended the Livestock Breeders Association board meeting.

Division of Ag Development staff attended the Metropolitan Milwaukee Association of Commerce’s seminar on
trade issues and opportunities with China.

Livestock facility siting staff worked with an aggrieved party to address issues related to an appeal filed with the
Siting Board challenging a permit issued by Jefferson County to Daybreak Foods for the expansion of its egg laying
facility in Lake Mills.

Farm drainage staff worked with WisDOT staff to evaluate next steps on a road project involving two overlapping
drainage districts in Jefferson County

Farm drainage staff worked with the Dane County Drainage District to determine the extent to which WisDOT right
of ways were subject to assessments by drainage districts.



Livestock facility siting staff discussed options for new or updated ordinances with Chippewa County staff related to
the livestock operations in the county, and ended up focusing updates to the county’s manure storage ordinance.

Land and Water Resources Bureau staff held a meeting with 50 conservation partners from eastern Wisconsin to
share information about farmland preservation, livestock siting, ordinances, engineering and nutrient management.

Conservation Engineering staff provided planning assistance to Barron County to address a barnyard that is
discharging to a Class 1 trout stream.  DATCP is providing options with cost estimates to help the landowner decide
the better of two courses of action, either a roofed facility to eliminate all runoff or a sediment basin with vegetative
treatment system to control solids and filter runoff.

Conservation Engineering staff worked with Portage County on a 160-acre wetland restoration project just outside
the City of Plover.  The intent is to provide a groundwater recharge point for the Little Plover River by installing
two diversion berms and shallow scrapes with the outlets controlled by a water control structure.

Conservation Engineering staff worked with Iron County, DNR and FEMA to coordinate project permits for
streambank protection along 300+ feet of stream at the Saxon Harbor restoration on Oronto and Parker Creeks. This
is a project downstream of a WisDOT/FEMA project which is a priority for repairs from the devastating 2016 floods
and storms in this area.             Looking to the week ahead               On Monday (April 23), Secretary Harsdorf,
Deputy Secretary Moll and Assistant Deputy Secretary Ripp will meet with members of GROWMARK in Madison.
Later in the day, Secretary Harsdorf will participate in the Wisconsin State Fair Park Board of Directors Meeting in
West Allis.

On Monday (April 23), Consumer Protection staff will present to more than 25 consumers on identity theft and
privacy protection issues at the Fond du Lac Public Library.

On Tuesday (April 24), Consumer Protection staff will present to 30 senior case managers on common scams and
fraud that target seniors at the Aging and Disability Resource Center of Dane County in Madison.

On Tuesday (April 24), Secretary Harsdorf will meet with the Wisconsin Association of Fairs staff in Madison.

On Wednesday (April 25), Secretary Harsdorf will be a presenter at the Wisconsin Women in Government 31st
Annual Scholarship and Recognition Gala in Madison.

On Wednesday (April 25), Consumer Protection staff will present on identity theft and privacy protection issues to
more than 50 seniors total at the L.E. Phillips Senior Center and the Chippewa Valley Learning in Retirement event
at Grace Lutheran Church in Eau Claire.

On Thursday (April 26), Secretary Harsdorf will meet with the Organic Valley CROPP Cooperative Board in La
Farge.

Next week, a Warmblood mare from Belgium is scheduled to arrive in Wisconsin after flying into Chicago on April
20. She will be quarantined while undergoing testing and treatment for Contagious Equine Metritis, a foreign animal
disease that horses imported from Europe are at risk of carrying.  After successful testing and treatment, she will be
released to travel to her new home in Illinois.

State veterinarian Dr. McGraw and assistant state veterinarian Dr. Konkle will attend the North Central United
States Animal Health Association’s meeting in Indiana. This is an opportunity to work closely with the 12 North
Central state animal health officials about disease issues.              other
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                Highlights from thE week                Next week (April 27 – 29), Division of Ag Development and 13
Wisconsin agricultural companies will exhibit at the China International Dairy Expo/Summit in Harbin, China. The
product portfolio covers dairy genetics, dairy feed and nutrition, farm equipment, cheese, ginseng and ginseng by-
products. DATCP staff obtained free booth space for companies to exhibit and coordinated with the USDA Ag
Trade Office in Shenyang, China to provide market briefing and business contacts during the show. DATCP staff
also coordinated with Wisconsin’s sister state Heilongjiang’s Foreign Affairs Office for participating companies’
business meetings and transportation needs.

DATCP received 14 Dairy Processor Grant applications. Projects will be reviewed and award selections will be
made on May 4. The grants are intended to foster innovation, improve profitability and sustain the long-term
viability of Wisconsin’s dairy processing facilities.

Division of Ag Development staff are coaching four food and agricultural companies through Exportech, which is
sponsored by the UW-Stout Manufacturing Outreach Center. A cheese company, a food processing system, a
ventilation and fan equipment company, and a grain company are participating. Exportech is a three day program
over three months, with the goal of a completed export plan. The next two sessions May 2 and June 13.

Division of Ag Development staff met and consulted with a Wisconsin dairy equipment dealer on exporting
Wisconsin dairy equipment, dairy genetics and feed products to Russia.

Division of Ag Development staff provided consultation for Wisconsin ginseng companies and associations on the
proposed tariffs by the Chinese government.

Division of Ag Development staff consulted with and assisted with a dairy genetic company in Wisconsin to obtain
visa with U.S. Embassy for its Chinese customers to come for training.         Efforts taken by the agency to increase
Jobs                            Areas within the agency to watch                                legislative contacts                           
major agency headlines                          Stakeholder Contacts            Last week (April 10), Division of Animal
Health Dog Sellers and Shelters Program staff met in La Crosse with identified leaders of the Amish and Mennonite
Communities to discuss licensing of facilities under the program. The discussion covered a variety of topics
regarding the program regulations and requirements, as well as an explanation of the proposed program rule changes
under ATCP Ch.16. The meeting provided an opportunity to answer questions about the program and for staff to
receive input from the licensees.  Plans are being made to offer future regional meetings to provide program
information and updates.

Last week, the Division of Animal Health Aquaculture Program Director participated in the 43rd annual Eastern
Fish Health Workshop in Chattanooga, Tennessee. New fish disease findings were shared and communicated with
other states in an effort to refine Wisconsin’s fish health regulations.

Last week (April 12), Agrichemical Management bureau staff presented at the Wisconsin Dairy Traceability
Symposium in Madison. The symposium, sponsored by the Dairy Farmers of Wisconsin, provided participants with
an overview of traceability across the Wisconsin dairy supply chain.



On Tuesday (April 17), Weights and Measures staff presented twice at the Wisconsin Petroleum Equipment
Contractors Association annual meeting in Madison. One presentation was on sump testing requirements, replacing
and repairing dispenser pans, and an update on fuel system corrosion; the other was on E15, credential renewals, and
the new storage tank database.

On Tuesday (April 17), Magellan Midstream Partners, L.P., of Tulsa, OK, filed a stipulated settlement and paid a
$2,350.50 forfeiture to the La Crosse County District Attorney for off-spec fuel violations.

On Tuesday (April 17), state veterinarian Dr. Paul McGraw, in conjunction with the Wisconsin Pork Association
and UW-Extension, hosted a webinar related to the new swine movement rules which went into effect February 1,
2018. This webinar was geared towards private veterinarians working with clients who wish to move swine in
Wisconsin. Swine show season is just getting started, and there will be swine moving to and from shows. The
webinar focused on writing effective herd plans. Nearly 60 registered for the webinar.

On Tuesday (April 17), Division of Ag Development staff participated in cross agency meetings on the wood
industry with DOT, DNR and WEDC.

On Wednesday (April 18), Weights and Measures staff presented on 2018 EPA rule requirements and outlined
proposed changes to ch. ATCP 93 at the Wisconsin Petroleum Marketers and Convenience Store Association annual
convention in Madison.

On Wednesday (April 18), Division of Food and Recreational Safety and DNR representatives met with milk
producers from the Plain community in Cashton to discuss steps for bringing spring box water sources and non-
pressurized water reservoirs into compliance with regulatory requirements.

On Wednesday (April 18), the Veterinary Examining Board (VEB) held a quarterly meeting at DATCP in Madison. 
The Veterinary Examining Board defines professional standards and regulatory policies for veterinarians and
veterinary technicians. Licensing and regulatory functions of the VEB are now housed in the Division of Animal
Health.

On Wednesday (April 18), Division of Ag Development staff participated in the Wisconsin Agritourism Association
March board of directors’ conference call meeting.

On Friday (April 20), Assistant Deputy Secretary Ripp attended a meeting at Green Valley Dairy in Krakow to
discuss facility damage and livestock losses on Wisconsin farms from the heavy snowfall last weekend.

State veterinarian Dr. Paul McGraw attended the American Veterinary Medical Association (AVMA)’s Animal
Agriculture Liaison Committee in Schaumburg, Illinois. This committee highlights agriculture livestock issues for
the AVMA.

Division of Animal Health staff met with DNR Law Enforcement and Wildlife Health staff to discuss the MOU and
other issues related to joint authorities.

Division of Ag Development staff attended the Livestock Breeders Association board meeting.

Division of Ag Development staff attended the Metropolitan Milwaukee Association of Commerce’s seminar on
trade issues and opportunities with China.

Livestock facility siting staff worked with an aggrieved party to address issues related to an appeal filed with the
Siting Board challenging a permit issued by Jefferson County to Daybreak Foods for the expansion of its egg laying
facility in Lake Mills.

Farm drainage staff worked with WisDOT staff to evaluate next steps on a road project involving two overlapping
drainage districts in Jefferson County

Farm drainage staff worked with the Dane County Drainage District to determine the extent to which WisDOT right
of ways were subject to assessments by drainage districts.



Livestock facility siting staff discussed options for new or updated ordinances with Chippewa County staff related to
the livestock operations in the county, and ended up focusing updates to the county’s manure storage ordinance.

Land and Water Resources Bureau staff held a meeting with 50 conservation partners from eastern Wisconsin to
share information about farmland preservation, livestock siting, ordinances, engineering and nutrient management.

Conservation Engineering staff provided planning assistance to Barron County to address a barnyard that is
discharging to a Class 1 trout stream.  DATCP is providing options with cost estimates to help the landowner decide
the better of two courses of action, either a roofed facility to eliminate all runoff or a sediment basin with vegetative
treatment system to control solids and filter runoff.

Conservation Engineering staff worked with Portage County on a 160-acre wetland restoration project just outside
the City of Plover.  The intent is to provide a groundwater recharge point for the Little Plover River by installing
two diversion berms and shallow scrapes with the outlets controlled by a water control structure.

Conservation Engineering staff worked with Iron County, DNR and FEMA to coordinate project permits for
streambank protection along 300+ feet of stream at the Saxon Harbor restoration on Oronto and Parker Creeks. This
is a project downstream of a WisDOT/FEMA project which is a priority for repairs from the devastating 2016 floods
and storms in this area.             Looking to the week ahead               On Monday (April 23), Secretary Harsdorf,
Deputy Secretary Moll and Assistant Deputy Secretary Ripp will meet with members of GROWMARK in Madison.
Later in the day, Secretary Harsdorf will participate in the Wisconsin State Fair Park Board of Directors Meeting in
West Allis.

On Monday (April 23), Consumer Protection staff will present to more than 25 consumers on identity theft and
privacy protection issues at the Fond du Lac Public Library.

On Tuesday (April 24), Consumer Protection staff will present to 30 senior case managers on common scams and
fraud that target seniors at the Aging and Disability Resource Center of Dane County in Madison.

On Tuesday (April 24), Secretary Harsdorf will meet with the Wisconsin Association of Fairs staff in Madison.

On Wednesday (April 25), Secretary Harsdorf will be a presenter at the Wisconsin Women in Government 31st
Annual Scholarship and Recognition Gala in Madison.

On Wednesday (April 25), Consumer Protection staff will present on identity theft and privacy protection issues to
more than 50 seniors total at the L.E. Phillips Senior Center and the Chippewa Valley Learning in Retirement event
at Grace Lutheran Church in Eau Claire.

On Thursday (April 26), Secretary Harsdorf will meet with the Organic Valley CROPP Cooperative Board in La
Farge.

Next week, a Warmblood mare from Belgium is scheduled to arrive in Wisconsin after flying into Chicago on April
20. She will be quarantined while undergoing testing and treatment for Contagious Equine Metritis, a foreign animal
disease that horses imported from Europe are at risk of carrying.  After successful testing and treatment, she will be
released to travel to her new home in Illinois.

State veterinarian Dr. McGraw and assistant state veterinarian Dr. Konkle will attend the North Central United
States Animal Health Association’s meeting in Indiana. This is an opportunity to work closely with the 12 North
Central state animal health officials about disease issues.              other
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2018 US Senate Farm Bill Conference

U.S. Senate Ag Chairman Pat Roberts (R-Kan.) was hopeful that the Senate last week would
vote to start formal farm bill conference talks and name its conferees. That may have kept
Congress on track to pass a farm bill by the Sept. 30 deadline.
 
However, this has not occurred yet, potentially delaying the process. The US House is convened
for summer recess through the end of August, which means the first public meeting of the
conference committee won’t take place until September at the earliest. The Senate is
anticipated to vote this week to enter into conference.
 
Earlier in June, U.S. House leadership, namely House Speaker Paul Ryan and Minority Leader
Nancy Pelosi, appointed dozens of lawmakers to the farm bill conference committee after the
chamber agreed to head to conference. Speaker Ryan named 29 Republicans as conferees,
while Pelosi selected 18 Democrats. A majority of the lawmakers — 23 of them — sit on the
House Agriculture Committee. From Wisconsin, Congressman Sean Duffy (WI-07) was named
as one of the Republican members.
 
 

Budget Shutdown Fears Renewed
Earlier this week, President Donald Trump renewed his threat to shut down the federal
government if Congress does not pass a government funding bill that includes additional
money for border security.
 
Congress is working toward a Sept. 30 deadline to fund the federal government or risk
shuttering agencies a month before the 2018 midterm election. Republican leaders in both
chambers of Congress expect to pass the majority of the 12 appropriations bills necessary to
keep the government operating before Sept. 30th, the end of the fiscal year. Between those bills
and a short-term spending measure to bridge the gap, they believe they can push off any
potential fights — including over border wall funding — until later in the fall.
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Recent USDA Action for Tariff Mitigation

On July 24th, U.S. Secretary of Agriculture Sonny Perdue announced that USDA will take several
actions to assist farmers in response to trade damage from unjustified international tariff
retaliation. USDA was directed to develop a short-term relief strategy to protect agricultural
producers while the Administration works on free, fair, and reciprocal trade deals to open
more markets in the long run to help American farmers compete globally. Specifically, USDA
will authorize up to $12 billion in programs, which is in line with the estimated $11 billion
impact of the retaliatory tariffs on U.S. agricultural goods. These programs will assist
agricultural producers to meet the costs of disrupted markets.

 
USDA has unveiled three separate programs to have in place by September 4. The following are
the three programs outlined:
 
•  Market Facilitation Program – Administered by the Farm Service Agency (FSA), this will
provide incremental payments to producers of  soybeans, sorghum, corn, wheat, cotton, dairy,
and hogs to help farmers deal with surplus supplies.
•  Food Purchase and Distribution Program – This program will assist specialty crop and
livestock producers by purchasing the surplus of affected commodities such as fruits, nuts,
rice, legumes, beef, pork, and milk for distribution to food banks and other nutrition programs
(administered by the Agricultural Marketing Service).
•  Trade Promotion Program – Foreign Agricultural Service (FAS) will work with the private
sector, including traditional FAS cooperators, to assist in developing new export markets.

 
 

The Estimated Impact of Tariffs on Other U.S. Economic Sectors
The U.S. Chamber of Commerce recently estimated that the full cost of a hypothetical
government aid package to help all of U.S. manufacturers, farmers and fishermen affected by
President Trump’s new tariffs on steel and aluminum from around the world, and a host of
products from China, could reach a total of nearly $39 billion. That would equate to be another
$27 billion on top of the $12 billion the Trump Administration announced last week to help
U.S. farmers.
 
Impact on other sectors: The U.S. Chamber of Commerce estimates that U.S. automobile,
motorcycle and parts manufacturers would need up to $7.6 billion in federal aid if the
assistance promised for farmers is extended to other sectors. Chemical manufacturers would
need $960 million; prepared food manufacturers, $884 million; fishermen and crabbers, $811
million; soap manufacturers, $725 million; beverage manufacturers, $765 million;
shipbuilders, $632 million; and furniture makers, $567 million.
 
 

 
 



From: Girard, Alexander C - DATCP
To: Girard, Alexander C - DATCP
Subject: DATCP Federal Update - Week of September 24th
Date: Monday, September 24, 2018 3:53:06 PM

 
Status of U.S. Senate & House Session:

The U.S. Senate and U.S. House are both back in session for the week of September 24th.
 
 

Federal Government Funding (Continuing Resolution Update):
The U.S. Senate voted 93-7 on Tuesday, 9/18 to pass a comprehensive $854 billion spending
bill that includes funding for the departments of Defense (DOD), Health and Human Services
(HHS), Labor (DOL) and Education (DoED). This is significant, as these federal agencies consist
of the majority of total government spending. Despite containing only two appropriations bills,
the package represents roughly two-thirds of Congress’s 2019 spending. Historically, it’s the
first time the Senate has approved funding for Labor, HHS or Education outside an omnibus bill
since 2007.
 
This week, the House is expected to vote on a combined fiscal year 2018 continuing resolution
and a fiscal year 2019 spending bill for the departments of Defense, Labor, and Health and
Human Services. This would fund the remaining government programs without a full year
appropriation after September 30th through December 7th, 2018.
 
The two chambers are continuing to work on a third package of four bills they hope to send to
the President as well, but differences remain between the House and Senate. Those bills
include agriculture, interior, financial services and transportation funding measures.
 
The bill must pass the House and be signed by the President before midnight on Friday,
September 28th to avoid a government shutdown.
 
 

New Round of Tariffs Effective Starting September 24th 2018:
As part of the United States’ continuing response to China’s theft of American intellectual
property, the Office of the United States Trade Representative (USTR) recently released a list of
approximately $200 billion worth of Chinese imports that will be subject to additional tariffs.
In accordance with President Trump’s directives, the additional tariffs will be effective starting
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September 24th, 2018, and initially will be in the amount of 10 percent. Starting January 1,
2019, the level of the additional tariffs will increase to 25 percent. 
 
These newly effective tariffs on $200 billion worth of products are in addition to the $50 billion
worth already assessed earlier this year, meaning nearly half of all Chinese imports into the
United States will soon face levies. Effective September 24th, China has also implemented
another $60 billion of American goods, bringing the total value of goods facing tariffs to $113
billion. Exports like salted beef, pig casings, frozen peas and canned spinach will now face 5 or
10 percent duties. Virtually every U.S. food and agriculture product is now subject to Chinese
tariffs.
 
A full list of the products subject to the $200 billion of additional tariffs, can be found by
clicking here.
 
For the latest comprehensive list of all U.S. trade actions/tariffs and other countries’ retaliatory
measures, please feel free to click here
 
 

NASDA Annual Policy Conference 2018 Update – Hartford, Connecticut
Earlier in September, members of the National Association of State Departments of Agriculture
(NASDA) at the annual policy conference in Hartford, Connecticut voted in support of two
action items and initiatives sponsored by Secretary Sheila Harsdorf.

 
Cell Cultured Meat Products – NASDA members voted to support U.S. Department of
Agriculture’s (USDA) jurisdiction over cell cultured and tissue culture products derived from
livestock and poultry. The action item was co-sponsored by Wisconsin Secretary of Agriculture
Sheila Harsdorf and North Carolina Commissioner of Agriculture Steve Troxler. In summary,
NASDA Members believe that USDA is the appropriate lead agency and encourages them to
work with states and federal agencies to ensure that these emerging types of meat products
are appropriately regulated and labeled.
 
Standards of Identity for Milk - NASDA members voted to support the Food & Drug
Administration’s (FDA) enforcement of its existing milk labeling requirements that provide
clear and transparent information to consumers and regulatory structure to the agricultural
industry. NASDA members feel it is important that consumers are accurately informed about
products intended for retail and consumption through the proper administration of standards
of identity (SOI). As food industry innovations continue to emerge, it is essential that standards
of identity and labeling requirements are clear and consistently enforced by FDA to maintain
the integrity of the agricultural industry and clarity in the marketplace for consumers. The
action item was co-sponsored by Wisconsin Secretary Sheila Harsdorf, North Carolina
Commissioner Steve Troxler, and Idaho Director Celia Gould.
 
For a complete list of action items and policy amendments adopted by NASDA at the
September annual conference, please feel free to click here.
 

https://www.regulations.gov/document?D=USTR-2018-0026-0001
https://www.cmtradelaw.com/2018/06/latest-u-s-trade-actions-tariffs-and-other-countries-retaliatory-measures/
https://s3.amazonaws.com/nasda2/media/AM18-Policy-Summary.pdf?mtime=20180919111514
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From: Markor, Kelly A - DATCP
To: Albracht, Jerad - DATCP; Andre, Ashley K - DATCP; Brown, Sean M - DATCP; Cochart, Lacey L - DATCP; Cosh,

William - DATCP; Dedinsky, Paul - DATCP; Duwe, Leeann M - DATCP; Evenson, Tom - GOV; Gilson, Donna J -
DATCP; Girard, Alexander C - DATCP; Grinder, Jennifer - DOA; Harsdorf, Sheila E - DATCP; Hummell, Richard P -
DATCP; Ingham, Steve C - DATCP; Jablonski, Jack - GOV; Ripp, Keith - DATCP; Krebs, Samuel - GOV; Larson,
Jane H - DATCP; Markor, Kelly A - DATCP; McGraw, Paul J - DATCP; McPherson, Jeremy S - DATCP; Michels,
Steven - DOA; Moll, Keeley A - DATCP; Petty, John F - DATCP; Reinen, Michelle J - DATCP; Roskam, Kyle - GOV;
Smith, Daniel G - DATCP; Smithback, Kelly A - DATCP; Stamm, Christine A - DATCP; Tompach, Matthew C -
DATCP; Carlson, Michael M - DATCP

Subject: DATCP Media Contacts - March 27, 2018
Date: Tuesday, March 27, 2018 4:27:51 PM
Attachments: image001.png

David Lynch. Global Economics Correspondent, The Washington Post.
Ginseng.
Bill Cosh handled.
Dave wanted to know if any of Wisconsin’s ginseng crop is grown in the first congressional district.
Dave was asking because China has included ginseng as among its potential targets for retaliatory
tariffs, which is a subject he covers. I explained to Dave that we were not aware of any ginseng being
grown in that area and also referred him to the Ginseng Board of Wisconsin.
 
Kelly Markor
Executive Staff Assistant – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5033
Fax: (608) 224-5034
Kelly.Markor@Wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
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From: Markor, Kelly A - DATCP
To: Albracht, Jerad - DATCP; Andre, Ashley K - DATCP; Brown, Sean M - DATCP; Carlson, Michael M - DATCP;

Cochart, Lacey L - DATCP; Cosh, William - DATCP; Dedinsky, Paul - DATCP; Duwe, Leeann M - DATCP; Evenson,
Tom - GOV; Gilson, Donna J - DATCP; Girard, Alexander C - DATCP; Grinder, Jennifer - DOA; Harsdorf, Sheila E -
DATCP; Hummell, Richard P - DATCP; Ingham, Steve C - DATCP; Jablonski, Jack - GOV; Ripp, Keith - DATCP;
Krebs, Samuel - GOV; Larson, Jane H - DATCP; Markor, Kelly A - DATCP; McGraw, Paul J - DATCP; McPherson,
Jeremy S - DATCP; Michels, Steven - DOA; Moll, Keeley A - DATCP; Petty, John F - DATCP; Reinen, Michelle J -
DATCP; Roskam, Kyle - GOV; Smith, Daniel G - DATCP; Smithback, Kelly A - DATCP; Stamm, Christine A -
DATCP; Tompach, Matthew C - DATCP

Subject: DATCP Media Contacts - March 28, 2018
Date: Wednesday, March 28, 2018 5:27:59 PM
Attachments: image001.png

March 27, 2018
Tony, WORT-FM, Madison
Donna Gilson handled
Did a taped interview about the requirement for participating in the industrial hemp program. Tony
was very interested in the issue of whether it is legal for seed to travel interstate. I emphasized that
it is a gray area.
Mimi Mitrovic, WAOW-TV, Wausau
Donna Gilson handled
Mimi contacted Bill Cosh for an interview about the progress of industrial hemp licensing. I emailed
her and left a voicemail, but heard nothing back from her.
Peter Tubbs, Market to Market producer, Iowa Public Television
Rick Hummell handled/submitted
Matt asked if we could put him in contact with some Wisconsin dairy farmers “who are struggling
with the current ebb in dairy prices.” We referred him to the Wisconsin Farm Bureau, UW-Extension
(County Ag Agents), Professional Dairy Producers of Wisconsin, and the Dairy Girl Network.
March 28, 2018
Craig Dillon. Reporter, WCUB. Consumer Protection interview.
Michelle Reinen handled.
Today we covered: New tax scam circulating, spring break/Grandparent scam and a few other travel
items, April Fools scam artist holiday – phishing attempts.
Danielle Kaeding. Reporter, WPR. CWD.
Dr. McGraw handled.
Questions on the Bayfield farm.
Paul Smith. Outdoor Editor, Milwaukee Journal Sentinel.
Request for update on epidemiological evaluations at Bayfield and Washington county deer
farms.
Bill Cosh handled.
Explained to Paul that we have nothing new to report at this time, that we are still working with the
farm.
Jim Dayton. Ag reporter, Janesville Gazette.
Jack Heinemann and Bill Cosh handled
Story on Chinese tariff threats and local impact on ag. Jim wanted to know how big of a trade
partner China was when it came to Wisconsin agriculture and wanted to know what the potential
impact might be on local farmers if the tariffs went through.
Kelly Markor
Executive Staff Assistant – Office of the Secretary
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Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5033
Fax: (608) 224-5034
Kelly.Markor@Wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!
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From: Markor, Kelly A - DATCP
To: Albracht, Jerad - DATCP; Andre, Ashley K - DATCP; Brown, Sean M - DATCP; Carlson, Michael M - DATCP;

Cochart, Lacey L - DATCP; Cosh, William - DATCP; Dedinsky, Paul - DATCP; Duwe, Leeann M - DATCP; Evenson,
Tom - GOV; Gilson, Donna J - DATCP; Girard, Alexander C - DATCP; Grinder, Jennifer - DOA; Harsdorf, Sheila E -
DATCP; Hummell, Richard P - DATCP; Ingham, Steve C - DATCP; Ripp, Keith - DATCP; Kline, Neil R - DATCP;
Knigge, Krista M - DATCP; Konkle, Darlene M - DATCP; Kuhn, Brian D - DATCP; Larson, Jane H - DATCP; Mace,
Melissa A - DATCP; Markor, Kelly A - DATCP; McPherson, Jeremy S - DATCP; Michels, Steven - DOA; Moll, Keeley
A - DATCP; Neitzel, William E - GOV; O"Neill, Eileen G - GOV; Reinen, Michelle J - DATCP; Roskam, Kyle - GOV;
Smithback, Kelly A - DATCP; Stamm, Christine A - DATCP

Subject: DATCP Media Contacts - October 18, 2018
Date: Thursday, October 18, 2018 5:27:24 PM
Attachments: image001.png

October 18, 2018
 
Michelle Phillips, reporter, Middleton Times-Tribune
Rick Hummell handled/submitted
Michelle is working on a story about federal tariffs and their impact on farmers in Wisconsin. She
asked to be put in contact with representatives for the cheese, cranberry, ginseng, and paper
industries. Rick supplied her with contact info.
 
Jeff Daniels, reporter, CNBC
Rick Hummell handled/submitted
Jeff is working on some stories about Wisconsin’s economy and wanted to know if DATCP has stats
on how much of the ag production gets exported and a brief breakdown. Rick provided Wisconsin ag
exporting highlights and a more detailed breakdown of top international markets.
 
Danielle Kaeding, WPR
Donna Gilson handled
Danielle wanted to know when we would have technical standards and best management practices
for farmers to implement the new NR 151, and what cost-sharing would be available. I told her that
we would need to also amend our administrative rule, and we have not yet started the process,
which normally takes about 18 months. We do not cost-share directly; it passes through the
counties.
 
Kelly Markor
Executive Staff Assistant – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5033
Fax: (608) 224-5034
Kelly.Markor@Wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
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From: Markor, Kelly A - DATCP
To: Albracht, Jerad - DATCP; Andre, Ashley K - DATCP; Brown, Sean M - DATCP; Carlson, Michael M - DATCP;

Cochart, Lacey L - DATCP; Cosh, William - DATCP; Dedinsky, Paul - DATCP; Duwe, Leeann M - DATCP; Evenson,
Tom - GOV; Gilson, Donna J - DATCP; Girard, Alexander C - DATCP; Grinder, Jennifer - DOA; Harsdorf, Sheila E -
DATCP; Hummell, Richard P - DATCP; Ingham, Steve C - DATCP; Jablonski, Jack - GOV; Ripp, Keith - DATCP;
Krebs, Samuel - GOV; Larson, Jane H - DATCP; Markor, Kelly A - DATCP; McGraw, Paul J - DATCP; McPherson,
Jeremy S - DATCP; Michels, Steven - DOA; Moll, Keeley A - DATCP; Petty, John F - DATCP; Reinen, Michelle J -
DATCP; Roskam, Kyle - GOV; Smith, Daniel G - DATCP; Smithback, Kelly A - DATCP; Stamm, Christine A -
DATCP; Tompach, Matthew C - DATCP

Subject: DATCP Media Contacts - April 5, 2018
Date: Thursday, April 5, 2018 5:43:31 PM
Attachments: image001.png

April 4, 2018
Steve Walters. Reporter, WISEYE.
Chinese tariffs.
Ashley Andre and Bill Cosh handled.
Steve requested a statement from Sec. Harsdorf on the impact of Chinese tariffs on Wisconsin
exports of ginseng, soybeans and corn. We provided him with the following:
China is Wisconsin’s third most valuable export market for our agricultural products. In 2017,
Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than
27% over the year before. The top agricultural export product categories to China last year were
wood, raw hides and skins, and dairy-related products. Maintaining and expanding our export
markets is key to ensuring profitability for our farmers and processors. DATCP will continue to work
at expanding our markets both domestically and internationally.
Kelly Markor
Executive Staff Assistant – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5033
Fax: (608) 224-5034
Kelly.Markor@Wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!
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From: Markor, Kelly A - DATCP
To: Albracht, Jerad - DATCP; Andre, Ashley K - DATCP; Brown, Sean M - DATCP; Carlson, Michael M - DATCP;

Cochart, Lacey L - DATCP; Cosh, William - DATCP; Dedinsky, Paul - DATCP; Duwe, Leeann M - DATCP; Evenson,
Tom - GOV; Gilson, Donna J - DATCP; Girard, Alexander C - DATCP; Grinder, Jennifer - DOA; Harsdorf, Sheila E -
DATCP; Hummell, Richard P - DATCP; Ingham, Steve C - DATCP; Jablonski, Jack - GOV; Ripp, Keith - DATCP;
Krebs, Samuel - GOV; Larson, Jane H - DATCP; Markor, Kelly A - DATCP; McGraw, Paul J - DATCP; McPherson,
Jeremy S - DATCP; Michels, Steven - DOA; Moll, Keeley A - DATCP; Petty, John F - DATCP; Reinen, Michelle J -
DATCP; Roskam, Kyle - GOV; Smith, Daniel G - DATCP; Smithback, Kelly A - DATCP; Stamm, Christine A -
DATCP; Tompach, Matthew C - DATCP

Subject: DATCP Media Contacts - April 6, 2018
Date: Friday, April 6, 2018 5:33:44 PM
Attachments: image001.png

April 5, 2018
Larry Meiller of Wisconsin Radio Network
Michelle Reinen and Jerad Albracht handled
For the monthly consumer protection segment on Larry’s show, Michelle and Jerad took calls from
the public and talked with Larry about consumer issues including the FTC’s top frauds for 2017
report and the nationwide distribution of new Medicare cards.

April 6, 2018
Rob Schultz. Reporter, Wisconsin State Journal.
Industrial Hemp.
Brian Kuhn handled.
It sounded like he was just confirming information that he obtained from Ken Anderson at Legacy
Hemp, who he had spoken with. Relatively standard questions focused on the topics in his email
(below). On the processing plant question, I said there was interest in building processing facilities
but whether that interest turns into an actual processing plant remains to be seen. Just wanted you
to be aware of the interview and the article coming out this weekend.
Jeremy Crosby of Fitchburg Access Community TV
Michelle Reinen handled/Jerad Albracht submitted
Jeremy taped a number of short segments with Michelle about topics from DATCP’s monthly
consumer protection topics ideas list for media (including the FTC top frauds for 2017 and new
Medicare cards, new tax scams, and spring cleaning/yard sale safety tips).

Caitlin Dewey. Reporter, Washington Post.
Ginseng.
Bill Cosh and Jennifer Lu handled.
Caitlin is working on a story about the Wisconsin ginseng industry, tied to the Chinese tariffs, and
was looking for some statistics on how much the ginseng industry contributes to Wisconsin’s
economy. I provided her with a copy of Crystal Siemers-Peterman’s article on Ginseng along with the
following statistics:

· $22,626,339 ginseng exported to China in 2017 from the U.S., 45% increase from
$15,586,684 in 2016.

· $14 million ginseng were exported to China from Wisconsin (number one in the nation), 16%
increase from $12 million in 2016. Mostly was from Marathon county, capital of American
ginseng.

· Wisconsin produces about 95 percent of the American ginseng grown in the U.S. mostly in
Marathon County.
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· Wisconsin Ginseng is prized for being the highest-quality in the world.
· Although the number of ginseng producers in Wisconsin is small compared to other agriculture

industries, we are proud that ginseng makes Wisconsin stand out as a diversified agricultural
state. It also creates jobs in related fields, such as farm equipment, fertilizers and
transportation.

· Ginseng is prized by the Chinese people around the world. For that reason, we give ginseng as
state official gifts to Chinese visitors and we are proud that this makes Wisconsin special
from other states.

· DATCP works with the ginseng industry to ensure the high standard of Wisconsin ginseng
production and to maintain our ginseng growing foundation in the state.

Kelly Markor
Executive Staff Assistant – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5033
Fax: (608) 224-5034
Kelly.Markor@Wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!
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From: Markor, Kelly A - DATCP
To: Albracht, Jerad - DATCP; Andre, Ashley K - DATCP; Brown, Sean M - DATCP; Carlson, Michael M - DATCP;

Cochart, Lacey L - DATCP; Cosh, William - DATCP; Dedinsky, Paul - DATCP; Duwe, Leeann M - DATCP; Evenson,
Tom - GOV; Gilson, Donna J - DATCP; Girard, Alexander C - DATCP; Grinder, Jennifer - DOA; Harsdorf, Sheila E -
DATCP; Hummell, Richard P - DATCP; Ingham, Steve C - DATCP; Jablonski, Jack - GOV; Ripp, Keith - DATCP;
Krebs, Samuel - GOV; Larson, Jane H - DATCP; Markor, Kelly A - DATCP; McGraw, Paul J - DATCP; McPherson,
Jeremy S - DATCP; Michels, Steven - DOA; Moll, Keeley A - DATCP; Petty, John F - DATCP; Reinen, Michelle J -
DATCP; Roskam, Kyle - GOV; Smith, Daniel G - DATCP; Smithback, Kelly A - DATCP; Stamm, Christine A - DATCP

Subject: DATCP Media Contacts - April 19, 2018
Date: Thursday, April 19, 2018 5:27:44 PM
Attachments: image001.png

April 18, 2018
Paul Gores of Milwaukee Journal Sentinel
Jerad Albracht handled
Paul asked about gift card usage during the Bon-Ton liquidation sale and about who consumers
should contact if they have problems during the sale. Jerad suggested that consumers use gift cards
as soon as possible and added that shoppers facing consumer issues (such as possible
misrepresentations) could file complaints with DATCP and we would look into the situation.
April 19, 2018
Chuin-Wei Yap. Reporter, Wall Street Journal.
Ginseng.
Bill Cosh handled.
Chuin-Wei wanted to know:
1/ What effects is this tariff likely to have on Marathon and surrounding areas that have built their
community around the ginseng trade and its globalization? Do you see economic conditions there likely
deteriorating as a result, and what might be done to ease the impact?
2/ How are you guys planning to respond to the Chinese tariffs?
We referred Mr. Yap to the Ginseng Board of Wisconsin, the Ginseng & Herb Co-op and Marathon
Ginseng. As with DATCP’s help to the ginseng industry on this matter, DATCP is working with USDA
trade office in China to find a solution.
Kathy Keene of WHBY
Michelle Reinen handled/Jerad Albracht submitted
Michelle joined Kathy for an hour-long call-in show where they discussed a range of consumer
protection issues including Medicare cards and the top FTC fraud list for 2017.
Ashley Sears of Fox 6
Jerad Albracht handled
Ashley asked about gift card and private label credit card usage as relates to the Bon-Ton liquidation
sales. Jerad advised consumers to use gift cards as quickly as possible and noted that consumers
who face possible misrepresentations or pricing issues during the sale can file complaints with
DATCP and we will look into the situation.

Chris Rickert of Wisconsin State Journal
Jerad Albracht handled
Chris asked about the status of a complaint against Sam’s Club: a WSJ reader was looking for a
refund of her annual Sam’s Club fee following the closure of the Madison store. Jerad noted that the
complaint was received last week and was under mediation.
Kelly Markor
Executive Staff Assistant – Office of the Secretary
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Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5033
Fax: (608) 224-5034
Kelly.Markor@Wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!
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From: Schmitt, Kathy M - DATCP
To: DATCP DL AD Farm Center Madison
Cc: Knigge, Krista M - DATCP
Subject: Farm Aid Survey
Date: Monday, July 23, 2018 3:45:05 PM
Attachments: 2018 Farm Economy Survey Responses.docx

FYI.  Summary of a survey Farm Aid did on the farm economy this summer.
 
Kathy Schmitt
Bureau Director, Farm and Agribusiness Services
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5048
Cell Phone: (608) 220-9296
Fax: (608) 224-5107
Kathy.schmitt@Wisconsin.gov
 
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
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Assessing the 2018 Farm Economy



Farmers and ranchers across the country are enduring a multiyear slump in farm prices that is severely impacting their income. Since 2013, net farm income has plummeted by more than 50 percent, leaving farmers stressed and left with few options to keep their farms in business. But it is challenging to understand what sector-wide statistics like net farm income might mean for individual farmers, the specific needs emerging for them, or if farm service providers are able to meet those needs. 



To better gauge the s landscape, Farm Aid spoke with 22 partner organizations (see appendix) across the country who have existing resources for farmers in crisis. The results of this survey are a first step in a much-needed gathering of national information about the state of the farm economy.



The survey asked three questions of service providers: 

1. The top three reasons farmers contact them

2. The services they provide to farmers

3. Whether calls had changed in volume or urgency in the last year, and



OVERALL RESULTS

Results are summarized below.



What are the top three reasons that farmers are contacting you for your services? 

[image: Chart]



*Other reasons included: loss of processor (4.55%), access to markets (9.09%), production advice (4.55%), and access to land (4.55%).



Call volume: 

While the majority of respondents reported that call volume was up in the past year, there was mixed feedback on the degree of that increase. A smaller majority of respondents reported that calls in 2018 were more urgent than in years past. However, some cited difficulty gauging whether the calls themselves were more urgent or if it felt that way due to the increased volume. 



[image: Chart]



Are you sensing needs from farmers? 

Service providers cited a wide variety of farmer needs that they were not able to provide or that farmers were not able to access.  Specific desires included: 

· More money for rural mental health services, 

· Federal moratorium on foreclosures,

· Anti-trust enforcement,

· More flexible financing terms to meet tightening demands from FSA and other lenders 

· User-friendly risk management tools

· More funding to nonprofits to better man hotlines and receive farmer calls. 





[image: Chart]





EMERGING RED FLAGS

In their responses, important trends emerged that describe the crises that farmers are seeing in more detail, broadly falling into four major categories: shifts in loan servicing, questionable practices, sector-specific concerns, and signs of dire farm finances. (see appendix for fuller narrative responses) 



Shifts in Loan Servicing:

· Increase in lenders shifting from principal to interest-only payments

· Continued opaque nature of Farm Service Agency to farmers and mediation services 

· More aggression from lenders by calling notes earlier in delinquency process, with more harsh consequences 



Questionable Practices:

· Possibility of conventional lenders redlining dairy farms and refusing to lend

· Lenders threatening to never lend again if cost of production does not reach particular threshold

· Lenders forcing clients to sign over Power of Attorney to skip legal process for obtaining collateral in case of delinquency

· Preponderance of FSA guarantees in conjunction with Farm Credit 



Dire Farm Finances: 

· Increase in bankruptcies in the last year compared to last 3-4 years

· Increased delinquency rate for FSA loans

· More farmers needing second debt restructuring

· Farmers securing short-term debt with long-term assets at short-term financing terms

· Farmers losing equity due to lack of access to credit

· Farmers sacrificing smart management to maximize the loans they do receive

· Farmers not producing to scale to stay viable

· Implement dealers no longer trading equipment in response to farm hardships



Sector-Specific Concerns:

· Dairies losing their milk processors in the last two years

· Organic milk no longer being a refuge from low milk prices

· Diversification and ancillary enterprises no longer enough to overcome low milk prices

· Contract poultry more vertically integrated 

· Contract poultry integrators phasing out older growers who are still indebted 








APPENDIX



Participating Organizations

CEI Maine

Center for Rural Affairs

Environmental Mediation Center

Family Farm Defenders

Federation of Southern Cooperatives

Indian AgLink

Iowa Concern Hotline

Iowa Farmers Union

Kansas Agricultural Mediation Services

Kansas Farmers Union

Kansas Rural Family Helpline

Minnesota Advocate Network

Minnesota Mediation

National Center for Appropriate Technology

Nebraska Farmers Union

New York FarmNet

Rocky Mountain Farmers Union

Rural Advancement Foundation-International USA

Rural Response Helpline

Southwest Georgia Project

Wisconsin Farm Helpline

Wisconsin Farmers Union





Narrative Red Flags



“farm credit services sent a letter out to their borrowers this spring saying we know a lot of you will not be able to repay your operating loans but will work with you as long as you pay your interest, don't know what percent of total ag loans were not renewed but we do know bankruptcies are up very substantially in last year compared to last 3-4 years combined, all indicators there that we're in trouble, producers of all sizes, kinds, ages; have been substituting equity for earned cash, but everybody is flushing cash and equity down pretty much” Nebraska



“used to be that farmers shopped around for processors, now it's a different game that farmers not assured that they have a place for their milk when they produce it;  family members showing signs of depression, anxiety” Wisconsin



“FSA has to follow their own rules and regs and seems like no one wants to make a decision which is nothing new. Everyone will tell you the same thing - difficult to get decisions out of them.” Minnesota

“lenders are getting more aggressive as far calling for harder consequences earlier on in delinquency process” Minnesota



“rumor that wells fargo are redlining dairy; they'd rather foreclose and get the land; getting more calls from other people b/c they're more aware of their community falling apart, teachers calling with problems they see with kids in school, calls from health care professionals, a lot more outreach to healthcare people;” Wisconsin



“for first time on organic side we're seeing farmers who are facing really tough financial problems; what is unprecedented there are 3 or 4 bad years and 1 good year instead of other way around; lenders are reluctant to convert unsecured debt to secured debt” Vermont 



[bookmark: _GoBack]“when farms get stressed and can't pay their loans, they may have operating loans so people have to change that short-term seasonal debt to long-term debt; more interest on longer term loans; on the dairy side, before the last two years they never got calls from people saying they lost their processor but it's started in the last two years; in the last year she's heard more people say they've either lost their processor or say things like 'i'm thinking i may have to sell out', specifically 2017 and 2018; lenders she's talked to say that it's not the same as the 80’s b/c they make loans based on cash flow and not assets; ask lenders if they make loans based on value of land/cattle or just the cash flow of the operation (red flag would be asset value); survey also showed that people are leaning more heavily on other parts of their operation (hay, grain, etc.) but there's also been a shift in the last year where those ancillary (especially animal genetics) are also low - first time some of their farmers can't even sell their bulls; diversification strategies are no longer working anymore because dairy has been so low for so long” Wisconsin



“delinquency rate for FSA loans has steadily increased - for this year, 9.2% this year; people who come to us have restructured loans within 2-5 years and now there's no more room to restructure and they aren't able to make payments on a restructure” Kansas



“difficulty with financial institutions (lenders won't lend more, for the first time he's heard - if farmers don't lower cost of production to $18/hundredweight lender will never lend again) New York 



“ new poultry houses being built and phasing out of older growers but they still have debt; in poultry the contracts have become one-sided (more outs for integrators), vertical integration across farming sectors has increased, harder to farm independently;” Southern U.S. 



“commodity prices for beef are 45% in 2016 than 2014-15, if producers are not willing to complain the only solution is cut down on overhead and includes efficient grazing, limiting season for grazing; these changes take a lot of time b/c it's a total change of the system” Montana



“They're either losing equity in their farm (can't make investments in the operation), tough production decision (fertilizer, seed, management practices), a lot of belt tightening going on because bad finances are accumulated. Lenders not willing to lend anymore - creditors are asking for very drastic steps or just farmers need to go to other options as far as creditors go.” Iowa



“they're forcing all their clients to sign over POA to farm credit so they don't have to go through legal steps to get collateral. he doesn't know details but says it's a creditable source” Kansas



“Farm Credit does about 41% of all FSA guarantees” Southern U.S.



“it seems like there's no incentive to grow in terms of being able to invest in yourself (yes for short-term, not sure if it's long-term shift)” Maine



“also seeing farmers not producing to scale just to stay viable, not investing back in their operation b/c low commodity prices or hard to access veg markets” Georgia 



“implement dealers are holding off on trading for equipment b/c they know they can't move it since farmers are hitting hard times. then throw these trade and tariff issues into the mix, and people are nervous, they're anxious. they don't see this as a true fix. ag is usually the first to get hit in a trade war” Colorado, New Mexico



“short-term debt secured by long-term assets at short-term financing terms” Indian country
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Subject: Final trade team memo for Board presentation
Date: Wednesday, March 6, 2013 2:19:16 PM

Date:           March 8, 2013

To:             Board of Agriculture, Trade and Consumer Protection

From:           Ben Brancel, Secretary,

                        Mike Powers, Administrator, Division of Agricultural Development

Subject:        Wisconsin international trade team update

Presented By: Jen Pino-Gallagher, Bureau Director, Division of Agricultural Development

International trade team staff: Enrique Gandara, Jennifer Lu, Ashwini Rao and Lisa Stout

Recommendation/ Requested Action: Information only

Summary/Background: The international trade team is housed within the Agricultural Market Development Bureau
at the Department of Agriculture, Trade and Consumer Protection (DATCP). With an overall mission of “Helping
Wisconsin Agriculture innovate, grow and be profitable”, the bureau includes programs that comprise the entire
continuum of local, regional and international markets for Wisconsin’s small to mid-sized agricultural businesses.

Currently, Wisconsin ranks as the 13th largest exporting state of agricultural products by value.  Since 1965,
DATCP has offered international services to Wisconsin exporters. Throughout the years, the services offered have
transformed from purely promotional assistance to a very robust core of business development services that include:

Exporter education

Market research

Market development

In 2006, DATCP branded the international trade team as a collaboration between the Wisconsin Economic
Development Corporation (formerly the Department of Commerce) and DATCP.

As DATCP has expanded the trade team services and staff knowledge and abilities, agricultural exports has also
grown as shown by the following graphs.



Team: The trade team helps Wisconsin’s agricultural companies and producers succeed by identifying export
opportunities around the world. The trade team provides technical expertise and market development initiatives to
aid in the growth of Wisconsin agriculture through increased exports and development of trade enhancing
partnerships. The team analyzes client feedback, global trends, market and export data to establish criteria for
identifying target markets and activities.

The four-member trade team, led by Jen Pino-Gallagher, enjoys credibility and a strong record of excellent customer
service among its stakeholders, largely attributed to the expertise and knowledge base of the multi-lingual and multi-
cultural staff.

The above chart shows the geographic regions covered by each team member. The trade team works in conjunction
with the international staff at the Wisconsin Economic Development Corporation, the state’s leading economic
development organization, and other organizations to provide assistance, some of whom provide direct funding for
international activities.



Partners we collaborate with include:

Food Export Association of the Midwest (www.foodexport.org) - $242,000  (FY13 funding)

U.S Livestock and Genetics Association (www.uslge.org) – $30,000 (FY13 funding)

Small Business Administration (www.sba.gov) - $68,000 (FY13)

Federal State Marketing Improvement Program (www.ams.usda.gov/AMSv1.0/FSMIP)  - $65,525 (FY12)

U.S. Dairy Export Council (www.usdec.org)

American Hardwoods Exporters Council (www.ahec.org)

Services: Wisconsin companies - whether new to exporting or a seasoned international business - can benefit from
the trade team's extensive knowledge and trade expertise.  Below is a listing of services benefiting companies in
every stage of a business’ life cycle.

Business Counseling, Education and Funding

Evaluate a firm’s export potential

Guidance on the mechanics of the export process

Identify resources and develop potential strategies for new/ expanding markets

Provide referrals to federal agencies and other organizations as needed

Education workshops around the state cover a wide-range of topics fr0om exporter basics to detailed sessions

Market Research/ market overview studies

Branded Program™



Market Builder™

Market Development

Agent/ Distributor Search

Buyers Mission

Trade Missions

Food Show PLUS!™

Case studies:

Broker Finds Tremendous Growth in Emerging Markets

Located in Green Bay, Wisconsin, The Stone group has been taking advantage of Food Export–Midwest’s programs
and services, delivered by the trade team staff, for several years. In just the past 12 months, they’ve seen their export
sales grow dramatically, much of it possible to the contacts the company made at the Midwest Buyers Missions and
Focused Trade Missions.

Mike Stone, president, The Stone Group, commented, “The spike in sales to China are commensurate with our
participation in tradeshows in the region over the past two years—SIAL China and Food Ingredients China. During
the tradeshows, we made more than 1,000 new buyer contacts which resulted in actual sales with a dozen new
buyers.” The company has used Branded Program funds to help with the cost of travel, tradeshow fees, hotel, and
translating their brochures and signage into Chinese for the international audiences.

As a result of their increased export sales, The Stone Group has been able to add six full-time staff members and
help many local cranberry farms survive the recent slump in the cranberry business.

Relationship with Shanghai Dairy Group Continues to Develop

The dairy industry is a worldwide business, and the relationship between the Shanghai Dairy Group and the State of
Wisconsin continues to develop. Trade team staff member, Jennifer Lu, has nurtured a strong relationship with the
Shanghai Dairy Group. As a result, the group has visited the state on numerous occasions to hold business meetings
and participate in tours to identify potential suppliers of equipment, feed, training and technical expertise.

“While visiting China in June, I signed a letter of intent that recognized Wisconsin as the preferred supplier of
agricultural goods and services for the Shanghai Dairy Group,” said Department of Agriculture, Trade and



Consumer Protection (DATCP) Secretary Ben Brancel. “Their visits to Wisconsin are part of the long-term
cooperation and partnership with the Shanghai Dairy Group that will be mutually beneficial.”

The Shanghai Dairy Group in China includes 40,000 cows on multiple farms, a feed facility, dairy processing, food
retail, beef steers, dairy equipment and dairy technology research. The goal of Shanghai Dairy Group’s visit was to
find partners from Wisconsin to grow their dairy business. As part of that goal, DATCP staff introduced the group to
other entities like UW-Madison for further developing their research interests.

DATCP’s Timely Intervention Helped Company Save Thousands

DATCP staff recently worked with a company that exports basic and high performance nutritional ingredients to a
number of international markets, including Asia where there is growing demand for dairy proteins and
carbohydrates.

The company had six containers, valued at $2.8million detained at a port in France because of missing documents.
DATCP trade team staff worked with the Division of Food Safety to procure the necessary documents so that the
containers could pass through inspection. The trade team resolved the situation within 24 hours saving the company
thousands of dollars in damage fees as well as the company’s reputation!

Upcoming business development missions focused on targeted markets:

 China Business Development Mission - Wisconsin Wood Products

Guangzhou and Shanghai, March 24 – April 2, 2013

• Suppliers of wood products

AgroExpo: International Feed & Feed Ingredients Focused Trade Mission



Bogota, Colombia, July 14-24, 2013

• Suppliers of animal feed  • feed ingredients

CIGAL-International Dairy Cattle Conference

Queretaro, Mexico, August 21– 23, 2013

• Genetics companies • dairy and farm equipment manufacturers • feed companies   • veterinary medicine suppliers •
livestock exporters

Focused Trade Mission to Korea for Retail and Foodservice Food Products

Seoul, Korea, August 25-28, 2013  • U.S. suppliers of retail and food service products

Trade Mission to Brazil, Chile and Colombia

Brazil, Chile and Colombia, September 9-17, 2013  • dairy products • retail and food service products

International Feed Buyers Mission to World Dairy Expo

Madison, Wisconsin, October 1 – 5, 2013

• Suppliers of animal feed  • feed ingredients

SIAL Middle East Food Show Plus Services

Abu Dhabi, United Arab Emirates, November 24 – 26, 2013

• U.S. suppliers of retail and food service products

Livestock and Genetics Seminar

Madison, Wisconsin, April 3, 2013

• Livestock or genetics companies

Export Education Seminar

UW- River Falls, River Falls, Wisconsin, July 16, 2013

• Open to anyone interested in exporting

For any program to be successful, research, monitoring and evaluation of programs is essential. Results from our
most recent client satisfaction survey are include below. Additionally, the trade team continually evaluates their
work through obtaining evaluations from participating companies at the close of every export event, monitoring and
reporting on export statistics and reviewing the export documentation issued by the Food Safety and Ag. Resource
Management divisions of DATCP.



Customer Satisfaction Survey Results (summary)

Over 45% of assistance provided was in the area of general exporting and documents.

Trade team staff received an overall average rating of 4.19 (out of 5) for quality of services. The highest rating (4.5)
was for introducing Wisconsin companies to foreign buyers.

The trade team staff also received high ratings for being knowledgeable, timeliness, and for being easy to reach.

Over 60% of the respondents felt that they saved time as a result of the services they received from the trade team.
Over 50% felt that they were able to make a business decision with the help of the trade team.

Looking to the Future: Trends Impacting Wisconsin Agriculture

Moving forward, the need to demonstrate our commitment to innovation, and highlight our services and resources is
stronger than ever before.   The team is working on implementing an integrated communications plan aimed at
achieving clearly identified objectives. These strategies would extend beyond individuals and businesses to include
service providers, and decision makers at different levels to increase awareness. Additionally, DATCP staff has been
working with SBA/ Small Business Development Export Counselors to determine new opportunities and strategies
to collaborate.

Trends  Focus Areas     Strategy                Three-quarters of the fastest-growing metropolitan economies in 2012
were located in developing regions -  Asia, Latin America, and the Middle east and Africa.  (Source: Global Metro
Monitor, Brookings, see Figure 3)        Asia, Latin American and Middle East

All agricultural companies      Focusing our efforts to engage greater number of companies in exporting as a result of
the shrinking U.S. market                Prosperity is leading to a growing middle class seeking high-quality U.S.
products to demonstrate their new socio-economic status. (Source: The Future of Manufacturing, Deloitte Touche
Tohmatsu, Figure 4) Downturn in Wisconsin lumber industry has left Northwoods area economically challenged.   
The Indian and other Asian markets have emerged as key potential markets for imported hardwood lumber and
veneer, including American species

Hardwood, lumber and furniture exporters.       Obtain federal funding to conduct market expansion activities for
Wisconsin’s lumber industries.

Market feasibility study in India

Wood business development mission to China              Free Trade Agreements (Source: The Future of
Manufacturing, Deloitte Touche Tohmatsu, see Figure 5)

Colombia and South Korea  Feed, retail food products, livestock, genetics

Funding and resources sought to execute trade building activities in Business Development missions
planned              One-third of U.S. ag production is exported annually and about one million American jobs are
supported by these exports. Ag is one of the few economic sectors in the U.S. to consistently run a positive balance



of trade.     C-level executives of Wisconsin agricultural businesses.        Trade team developing an ag-focused
curriculum for C-level executives focused on creating an export strategy. Developed in partnership with Wisconsin
Economic Development Corporation (WEDC) and the Wisconsin Manufacturing Extension Partnership
(WMEP)              Identifying opportunities       DATCP staff is also involved a transportation subcommittee that was
formed as part of a Lakeshore International Networking Knowledge exchange (LINKe) program.  One of the
objectives of the transportation subcommittee is to develop a shippers association so as to create opportunities for
collaborations.

In a world of diverging demographic outcomes, the economic success of nations, businesses, and investors will
depend increasingly on their ability to leverage the changing economic and demographic landscapes across different
countries and regions. Below are some tables that provide more information.

Figure 1: Global Population by region (1980-2020).  Source: EuroMonitor International 2012.

Figure 2: GDP (in 2005 U.S. Dollars) by Country or Country Group, as a % of the G-20 Total, 2009-2050



Figure 3: Metropolitan GDP Per Capita and Employment Growth Rates By Region and Development Status, 300
Largest Metropolitan Economies, 2011-2012 (Source: Global MetroMonitor 2012, The Brookings Institution, Pg 8)

Figure 4: Share of Global Middle Class Consumption: 2000-2050 (The Future of

Manufacturing: Opportunities to drive economic growth, Deloitte Touche Tohmatsu, Pg 17)

Figure 5: Free Trade Proliferation (The Future of Manufacturing: Opportunities to drive economic growth, Deloitte
Touche Tohmatsu, Pg 19)



 APPENDIX 1: The Wisconsin International Trade Team Activities and Results

(Jan 2012- Dec 2012)

Number of companies assisted: 269 (CY 2012) / 174 (CY 2011)

Amount of sales the international team helped facilitate:

Wisconsin international trade team: $31,962,000 (2012) / $7,471,200 (2011)

Food Export: $172,271,610 (2012)/ $ 150,039,939 (2011)

Number of international delegations hosted: 32 (2012) / 16 (2011)

Countries represented:  India, Brazil, Bulgaria, Canada, China, Colombia, Taiwan, and Vietnam

Program participants:

Food Export: 311 companies of which 119 were unique.

New to Export : 36

Employees added:177

Distributorships made: 104

Contacts made: 2036

Projected Export sales: $172,271,610

STEP grant: $68,000/ company participants yet to be determined

Branded Program - 2012

USLGE:  5 companies / $145,800

Food Export: 27 companies/ $1,851,259.33 (allocated – record for Wisconsin)

Number of export seminars

Food Export seminars (2): approximately 100 attendees

Other presentations (4): approximately 115 attendees

Export Certificates

Certificates of Free Sale

Issued by the International trade team: 73

Issued by the Division of Food Safety: 427



Phytosanitary certification: 5,289 (includes federal and state)

Re-Export certificates: 30

Top destinations: Asia, Canada, China, European Union, Latin America, Mexico, Middle East

Common Products issued for: Canned vegetables, Meat products, Consumer Products, Grains, Livestock feed &
Ingredients

APPENDIX 2: BACKGROUND INFORMATION

ExporTech™ Program:

The ExporTech™ program is an export strategy development program designed to speed a company’s “go to
market” timeline by developing a customized international growth plan for the company’s product in key markets. 
The program provides a unique focus on CEO/top management success factors and aims to provide companies with
early export success at a reduced risk.

Free Trade Agreements:  Free trade are policies by which a government does not discriminate against imports or
interfere with exports by applying tariffs (to imports) or subsidies (to exports) or quotas.  Free Trade Agreements
(FTAs) have proved to be one of the best ways to open up foreign markets to U.S. exporters. Trade Agreements
reduce barriers to U.S. exports, and protect U.S. interests and enhance the rule of law in the FTA partner country.
The reduction of trade barriers and the creation of a more stable and transparent trading and investment environment
make it easier and cheaper for U.S. companies to export their products and services to trading partner markets. As
per the International Trade Administration, forty-one percent of U.S. goods exports went to FTA partner countries in
2010, with exports to those countries growing at a faster rate than exports to the rest of the world from 2009 to 2010,
23% vs. 20%.

As of January 1, 2013, the United States has 15 FTAs in force with 20 countries. In addition, the United States has
negotiated FTAs with Korea, and Colombia, but these agreements have not yet entered into force. The United States
is also in the process of negotiating a regional FTA, the Trans-Pacific Partnership, with Australia, Brunei
Darussalam, Chile, Malaysia, New Zealand, Peru, Singapore and Vietnam.

U.S. FTA Partner Countries:

 Australia

Bahrain

Chile

Colombia

DR-CAFTA: Costa Rica, Dominican Republic, El Salvador, Guatemala, Honduras, & Nicaragua

Israel



Jordan

Korea

Morocco

NAFTA: Canada & Mexico

Oman

Panama

Peru

Singapore
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From: Pino-Gallagher, Jen S - DATCP
To: Schultz, Karen E - DATCP
Cc: Rao, Ashwini P - DATCP; Powers, Mike D - DATCP; Dick, James F - DATCP
Subject: Final trade team memo for Board presentation
Date: Wednesday, March 6, 2013 2:19:16 PM
Attachments: FINAL_BOD_Presentation.doc

Karen, here is the final memo.

 

Jen Pino-Gallagher

Bureau Director, Agricultural Market Development
WI Department of Agriculture, Trade and Consumer Protection
Ph: 608-224-5125
Email: jen.pinogallagher@wi.gov
Skype: jpinogallagher

2811 Agriculture Drive

Madison, WI 53718

Learn more about the wide variety local, regional and international market development
programs available to your company by visiting:

http://datcp.wi.gov

mailto:/O=WIMAIL/OU=MESSAGING-SERVICE-AG/CN=RECIPIENTS/CN=PINO-JS
mailto:/O=WIMAIL/OU=Messaging-Service-AG/cn=Recipients/cn=SchulKE
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user7c24fd14
mailto:/O=WIMAIL/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=Mike.Powers
mailto:/O=WIMAIL/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=James.Dick
http://datcp.wi.gov/

[image: image4.jpg]



Date: 

March 8, 2013



To: 

Board of Agriculture, Trade and Consumer Protection


From: 

Ben Brancel, Secretary, 

           

Mike Powers, Administrator, Division of Agricultural Development


Subject: 
Wisconsin international trade team update


Presented By: Jen Pino-Gallagher, Bureau Director, Division of Agricultural Development


International trade team staff: Enrique Gandara, Jennifer Lu, Ashwini Rao and Lisa Stout


Recommendation/ Requested Action: Information only


Summary/Background: The international trade team is housed within the Agricultural Market Development Bureau at the Department of Agriculture, Trade and Consumer Protection (DATCP). With an overall mission of “Helping Wisconsin Agriculture innovate, grow and be profitable”, the bureau includes programs that comprise the entire continuum of local, regional and international markets for Wisconsin’s small to mid-sized agricultural businesses. 


Currently, Wisconsin ranks as the 13th largest exporting state of agricultural products by value.  Since 1965, DATCP has offered international services to Wisconsin exporters. Throughout the years, the services offered have transformed from purely promotional assistance to a very robust core of business development services that include: 

· Exporter education


· Market research


· Market development


[image: image1.png]In 2006, DATCP branded the international trade team as a collaboration between the Wisconsin Economic Development Corporation (formerly the Department of Commerce) and DATCP. 


As DATCP has expanded the trade team services and staff knowledge and abilities, agricultural exports has also grown as shown by the following graphs. 


[image: image4.jpg][image: image5.emf]
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Team: The trade team helps Wisconsin’s agricultural companies and producers succeed by identifying export opportunities around the world. The trade team provides technical expertise and market development initiatives to aid in the growth of Wisconsin agriculture through increased exports and development of trade enhancing partnerships. The team analyzes client feedback, global trends, market and export data to establish criteria for identifying target markets and activities. 


The four-member trade team, led by Jen Pino-Gallagher, enjoys credibility and a strong record of excellent customer service among its stakeholders, largely attributed to the expertise and knowledge base of the multi-lingual and multi-cultural staff.   


[image: image8.emf]
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The above chart shows the geographic regions covered by each team member. The trade team works in conjunction with the international staff at the Wisconsin Economic Development Corporation, the state’s leading economic development organization, and other organizations to provide assistance, some of whom provide direct funding for international activities. 

Partners we collaborate with include: 


· Food Export Association of the Midwest (www.foodexport.org) - $242,000 
(FY13 funding)

· U.S Livestock and Genetics Association (www.uslge.org) – $30,000 (FY13 funding)

· Small Business Administration (www.sba.gov) - $68,000 (FY13)

· Federal State Marketing Improvement Program (www.ams.usda.gov/AMSv1.0/FSMIP)  - $65,525 (FY12)


· U.S. Dairy Export Council (www.usdec.org)

· American Hardwoods Exporters Council (www.ahec.org)



Services: Wisconsin companies - whether new to exporting or a seasoned international business - can benefit from the trade team's extensive knowledge and trade expertise.  Below is a listing of services benefiting companies in every stage of a business’ life cycle. 

· Business Counseling, Education and Funding


· Evaluate a firm’s export potential


· Guidance on the mechanics of the export process


· Identify resources and develop potential strategies for new/ expanding markets


· Provide referrals to federal agencies and other organizations as needed

· Education workshops around the state cover a wide-range of topics fr0om exporter basics to detailed sessions


· Market Research/ market overview studies


· Branded Program™

· Market Builder™

· Market Development


· Agent/ Distributor Search


· Buyers Mission


· Trade Missions


· Food Show PLUS!™


Case studies: 

Broker Finds Tremendous Growth in Emerging Markets

Located in Green Bay, Wisconsin, The Stone group has been taking advantage of Food Export–Midwest’s programs and services, delivered by the trade team staff, for several years. In just the past 12 months, they’ve seen their export sales grow dramatically, much of it possible to the contacts the company made at the Midwest Buyers Missions and Focused Trade Missions. 

Mike Stone, president, The Stone Group, commented, “The spike in sales to China are commensurate with our participation in tradeshows in the region over the past two years—SIAL China and Food Ingredients China. During the tradeshows, we made more than 1,000 new buyer contacts which resulted in actual sales with a dozen new buyers.” The company has used Branded Program funds to help with the cost of travel, tradeshow fees, hotel, and translating their brochures and signage into Chinese for the international audiences. 

As a result of their increased export sales, The Stone Group has been able to add six full-time staff members and help many local cranberry farms survive the recent slump in the cranberry business. 



Relationship with Shanghai Dairy Group Continues to Develop 

The dairy industry is a worldwide business, and the relationship between the Shanghai Dairy Group and the State of Wisconsin continues to develop. Trade team staff member, Jennifer Lu, has nurtured a strong relationship with the Shanghai Dairy Group. As a result, the group has visited the state on numerous occasions to hold business meetings and participate in tours to identify potential suppliers of equipment, feed, training and technical expertise.

“While visiting China in June, I signed a letter of intent that recognized Wisconsin as the preferred supplier of agricultural goods and services for the Shanghai Dairy Group,” said Department of Agriculture, Trade and Consumer Protection (DATCP) Secretary Ben Brancel. “Their visits to Wisconsin are part of the long-term cooperation and partnership with the Shanghai Dairy Group that will be mutually beneficial.”

The Shanghai Dairy Group in China includes 40,000 cows on multiple farms, a feed facility, dairy processing, food retail, beef steers, dairy equipment and dairy technology research. The goal of Shanghai Dairy Group’s visit was to find partners from Wisconsin to grow their dairy business. As part of that goal, DATCP staff introduced the group to other entities like UW-Madison for further developing their research interests.

DATCP’s Timely Intervention Helped Company Save Thousands

DATCP staff recently worked with a company that exports basic and high performance nutritional ingredients to a number of international markets, including Asia where there is growing demand for dairy proteins and carbohydrates. 


The company had six containers, valued at $2.8million detained at a port in France because of missing documents. DATCP trade team staff worked with the Division of Food Safety to procure the necessary documents so that the containers could pass through inspection. The trade team resolved the situation within 24 hours saving the company thousands of dollars in damage fees as well as the company’s reputation!



Upcoming business development missions focused on targeted markets: 


China Business Development Mission - Wisconsin Wood Products 


Guangzhou and Shanghai, March 24 – April 2, 2013


• Suppliers of wood products  


AgroExpo: International Feed & Feed Ingredients Focused Trade Mission 


Bogota, Colombia, July 14-24, 2013 


• Suppliers of animal feed  • feed ingredients


CIGAL-International Dairy Cattle Conference 


Queretaro, Mexico, August 21– 23, 2013


• Genetics companies • dairy and farm equipment manufacturers • feed companies   • veterinary medicine suppliers • livestock exporters 


Focused Trade Mission to Korea for Retail and Foodservice Food Products 

Seoul, Korea, August 25-28, 2013 
• U.S. suppliers of retail and food service products

Trade Mission to Brazil, Chile and Colombia  


Brazil, Chile and Colombia, September 9-17, 2013 
• dairy products • retail and food service products


International Feed Buyers Mission to World Dairy Expo 


Madison, Wisconsin, October 1 – 5, 2013

• Suppliers of animal feed  • feed ingredients


SIAL Middle East Food Show Plus Services 

Abu Dhabi, United Arab Emirates, November 24 – 26, 2013 


• U.S. suppliers of retail and food service products


Livestock and Genetics Seminar 


Madison, Wisconsin, April 3, 2013  


• Livestock or genetics companies


Export Education Seminar

UW- River Falls, River Falls, Wisconsin, July 16, 2013

• Open to anyone interested in exporting

For any program to be successful, research, monitoring and evaluation of programs is essential. Results from our most recent client satisfaction survey are include below. Additionally, the trade team continually evaluates their work through obtaining evaluations from participating companies at the close of every export event, monitoring and reporting on export statistics and reviewing the export documentation issued by the Food Safety and Ag. Resource Management divisions of DATCP.


Customer Satisfaction Survey Results (summary)

· Over 45% of assistance provided was in the area of general exporting and documents.


· Trade team staff received an overall average rating of 4.19 (out of 5) for quality of services. The highest rating (4.5) was for introducing Wisconsin companies to foreign buyers. 


· The trade team staff also received high ratings for being knowledgeable, timeliness, and for being easy to reach. 


· Over 60% of the respondents felt that they saved time as a result of the services they received from the trade team. Over 50% felt that they were able to make a business decision with the help of the trade team. 

Looking to the Future: Trends Impacting Wisconsin Agriculture 

Moving forward, the need to demonstrate our commitment to innovation, and highlight our services and resources is stronger than ever before.   The team is working on implementing an integrated communications plan aimed at achieving clearly identified objectives. These strategies would extend beyond individuals and businesses to include service providers, and decision makers at different levels to increase awareness. Additionally, DATCP staff has been working with SBA/ Small Business Development Export Counselors to determine new opportunities and strategies to collaborate.

		Trends

		Focus Areas

		Strategy



		Three-quarters of the fastest-growing metropolitan economies in 2012 were located in developing regions -  Asia, Latin America, and the Middle east and Africa.  (Source: Global Metro Monitor, Brookings, see Figure 3)

		Asia, Latin American and Middle East

All agricultural companies

		Focusing our efforts to engage greater number of companies in exporting as a result of the shrinking U.S. market



		Prosperity is leading to a growing middle class seeking high-quality U.S. products to demonstrate their new socio-economic status. (Source: The Future of Manufacturing, Deloitte Touche Tohmatsu, Figure 4) Downturn in Wisconsin lumber industry has left Northwoods area economically challenged.

		The Indian and other Asian markets have emerged as key potential markets for imported hardwood lumber and veneer, including American species

Hardwood, lumber and furniture exporters.   

		Obtain federal funding to conduct market expansion activities for Wisconsin’s lumber industries.


Market feasibility study in India

Wood business development mission to China



		Free Trade Agreements (Source: The Future of Manufacturing, Deloitte Touche Tohmatsu, see Figure 5)

		Colombia and South Korea

Feed, retail food products, livestock, genetics

		Funding and resources sought to execute trade building activities in Business Development missions planned



		One-third of U.S. ag production is exported annually and about one million American jobs are supported by these exports. Ag is one of the few economic sectors in the U.S. to consistently run a positive balance of trade.

		C-level executives of Wisconsin agricultural businesses.

		Trade team developing an ag-focused curriculum for C-level executives focused on creating an export strategy. Developed in partnership with Wisconsin Economic Development Corporation (WEDC) and the Wisconsin Manufacturing Extension Partnership (WMEP)



		Identifying opportunities  

		DATCP staff is also involved a transportation subcommittee that was formed as part of a Lakeshore International Networking Knowledge exchange (LINKe) program. 

		One of the objectives of the transportation subcommittee is to develop a shippers association so as to create opportunities for collaborations.





In a world of diverging demographic outcomes, the economic success of nations, businesses, and investors will depend increasingly on their ability to leverage the changing economic and demographic landscapes across different countries and regions. Below are some tables that provide more information. 




Figure 1: Global Population by region (1980-2020). 
Source: EuroMonitor International 2012.[image: image2.emf]

Figure 2: GDP (in 2005 U.S. Dollars) by Country or Country Group, as a % of the G-20 Total, 2009-2050



Figure 3: Metropolitan GDP Per Capita and Employment Growth Rates By Region and Development Status, 300 Largest Metropolitan Economies, 2011-2012 (Source: Global MetroMonitor 2012, The Brookings Institution, Pg 8)

[image: image3.emf]

Figure 4: Share of Global Middle Class Consumption: 2000-2050 (The Future of 

Manufacturing: Opportunities to drive economic growth, Deloitte Touche Tohmatsu, Pg 17)





Figure 5: Free Trade Proliferation (The Future of Manufacturing: Opportunities to drive economic growth, Deloitte Touche Tohmatsu, Pg 19)






APPENDIX 1: The Wisconsin International Trade Team Activities and Results 

(Jan 2012- Dec 2012)

· Number of companies assisted: 269 (CY 2012) / 174 (CY 2011)

· Amount of sales the international team helped facilitate:


· Wisconsin international trade team: $31,962,000 (2012) / $7,471,200 (2011)

· Food Export: $172,271,610 (2012)/ $ 150,039,939 (2011)

· Number of international delegations hosted: 32 (2012) / 16 (2011)

· Countries represented:  India, Brazil, Bulgaria, Canada, China, Colombia, Taiwan, and Vietnam


· Program participants:


· Food Export: 311 companies of which 119 were unique.


· New to Export : 36


· Employees added:177


· Distributorships made: 104


· Contacts made: 2036


· Projected Export sales: $172,271,610


· STEP grant: $68,000/ company participants yet to be determined

· Branded Program - 2012

· USLGE:  5 companies / $145,800


· Food Export: 27 companies/ $1,851,259.33 (allocated – record for Wisconsin)


· Number of export seminars


· Food Export seminars (2): approximately 100 attendees


· Other presentations (4): approximately 115 attendees


Export Certificates


· Certificates of Free Sale


· Issued by the International trade team: 73


· Issued by the Division of Food Safety: 427


· Phytosanitary certification: 5,289 (includes federal and state)  


· Re-Export certificates: 30


· Top destinations: Asia, Canada, China, European Union, Latin America, Mexico, Middle East


· Common Products issued for: Canned vegetables, Meat products, Consumer Products, Grains, Livestock feed & Ingredients


APPENDIX 2: BACKGROUND INFORMATION


ExporTech™ Program: 


The ExporTech™ program is an export strategy development program designed to speed a company’s “go to market” timeline by developing a customized international growth plan for the company’s product in key markets.  The program provides a unique focus on CEO/top management success factors and aims to provide companies with early export success at a reduced risk.  


Free Trade Agreements: 
Free trade are policies by which a government does not discriminate against imports or interfere with exports by applying tariffs (to imports) or subsidies (to exports) or quotas.  Free Trade Agreements (FTAs) have proved to be one of the best ways to open up foreign markets to U.S. exporters. Trade Agreements reduce barriers to U.S. exports, and protect U.S. interests and enhance the rule of law in the FTA partner country. The reduction of trade barriers and the creation of a more stable and transparent trading and investment environment make it easier and cheaper for U.S. companies to export their products and services to trading partner markets. As per the International Trade Administration, forty-one percent of U.S. goods exports went to FTA partner countries in 2010, with exports to those countries growing at a faster rate than exports to the rest of the world from 2009 to 2010, 23% vs. 20%. 

As of January 1, 2013, the United States has 15 FTAs in force with 20 countries. In addition, the United States has negotiated FTAs with Korea, and Colombia, but these agreements have not yet entered into force. The United States is also in the process of negotiating a regional FTA, the Trans-Pacific Partnership, with Australia, Brunei Darussalam, Chile, Malaysia, New Zealand, Peru, Singapore and Vietnam.


U.S. FTA Partner Countries:

· Australia

· Bahrain

· Chile

· Colombia


· DR-CAFTA: Costa Rica, Dominican Republic, El Salvador, Guatemala, Honduras, & Nicaragua


· Israel

· Jordan

· Korea


· Morocco

· NAFTA: Canada & Mexico


· Oman

· Panama


· Peru

· Singapore
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From: Amanda Culp
To: Hector Castro (hcastro@agr.wa.gov)
Subject: Follow Up: Pet Food and Tariffs
Date: Friday, April 6, 2018 3:05:08 PM

COSDA Members,
Thank you for your participation on today’s call. I have compiled a few of the tariff statements I have
received or have seen on Twitter below.
Just a friendly reminder that you can view all of NASDA’s press statements here and follow all of your
peers on Twitter here. Don’t forget to subscribe nasdanews@nasda.org to your press release
distribution list so we can occasionally feature you in NASDA News.
Iowa
https://www.iowaagriculture.gov/press/2018press/press04052018.asp
Michigan
(A few talking points pulled from their document)

1. Certainly, we are concerned about the impact these new and proposed tariffs could have on
Michigan producers and food companies. Farmers are already feeling the financial stress
of low commodity prices, and these tariffs would only destabilize the market further.

2. For example, Michigan is the 12th largest soybean producing state in the nation, with 2.3
million acres of production that yielded more than 104 million bushels. Following China’s
announcement Wednesday, soybean futures dropped nearly 40 cents per bushel.
Nationwide, soybean farmers lost more than $1.7 billion in crop value during morning
trading.

North Carolina
http://www.wral.com/business/video/17466319/
http://abc11.com/chinese-tariffs-could-affect-north-carolina-tobacco-and-pork-producers-
/3306094/
http://www.cbs17.com/news/north-carolina-news/potential-tobacco-tariffs-terrify-nc-
farmers/1103421780

Oregon
https://wastatedeptag.blogspot.com/2018/03/washington-agriculture-exports-and-china.html
Utah
https://ag.utah.gov/home/news/725-utah-agriculture-and-food-commissioner-s-statement-on-
china-s-tariff-increases.html
https://ag.utah.gov/home/news/727-additional-possible-tariff-increases-announced-by-china-today-
on-u-s-agriculture-products.html
Virginia
http://www.richmond.com/news/virginia/government-politics/trade-war-puts-virginia-farmers-at-
risk-of-losing-critical/article_f3ce7522-c58e-5982-8302-d51abc7446aa.html?
utm_medium=social&utm_source=twitter&utm_campaign=user-share
Wisconsin
China is Wisconsin’s third most valuable export market for our agricultural products. In 2017,
Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than
27% over the year before. The top agricultural export product categories to China last year were
wood, raw hides and skins, and dairy-related products. Maintaining and expanding our export

mailto:Amanda@nasda.org
mailto:hcastro@agr.wa.gov
http://secure-web.cisco.com/1fpPVwRRezROe47WVtDF9TtPMXCDMmwdBH9esyVRrbNNRGGP4nrdeXGTLh0TWfgwpx9h3q6QPAnEhSlbARAm9HpHCkFWE_Y2n-udVt3tTPgEgH3xxjMliFEmtIuZABbNTSlB1mVKvtc2WY5NdHWhXYz-KJ-MzCjPVF_KT-XceuCDvSZRWX0MDgScjn06NZzB6ctjAcFdcGao0bEfiqK92M-wJd0WSEGOkK8HOkqO0U_r6HDISYa69MG88XWdSllDmbgpb_N83qCOOznjXXQOMGw/http%3A%2F%2Fwww.nasda.org%2Fnews
https://secure-web.cisco.com/1XF6nqSpEu3BWVmCW4UGLd2KXy3oDPNpLxPQpPAkl95j-8xs9WepXfwPDy3Mwh44DLROSiQYF1fnUE2HHHQteR8iGw7242cnAamn-H87tRjgy-YyFG-wxOx2bnJGWmjZ6cN8GDK3EfJw_XN1XXj--ssmc_vlE2z2F5G6DEseASfZY8w_Ha8AtAhLR1qj6rgMu7YcxApBWX9bgvC7WJHrL72Xoi_9Jv6d4eutrDSlJz7u8WSCDyk2f6kktO2DGcE52JSRIc6Ps51XzbYcyjYoKtA/https%3A%2F%2Ftwitter.com%2FNASDAnews%2Flists%2Fstate-ag-departments
mailto:nasdanews@nasda.org
https://www.iowaagriculture.gov/press/2018press/press04052018.asp
http://secure-web.cisco.com/1Pftqx1lUZZ56Me42pZonXmlvpbzDN6YONJwFKrYioFMa1JD6hsojAsH_mSxBUBZg0U19PsGaLFYquLQMV5T5thBmvWpF3sTln9HL3pXALY_JRWOKXytI907gjsH9RKWMxLR5Lagxn3Z3aVNZIXe6nWP_D9nezC82zp4AA9jCvNAPUgXB0jWhNgOvwxwYVjQXNLSpK0wLwbG-w4FGpQOZXjH72I0pn03G2A275QotalOrQeyE34vxNQIZhlV90uMy-nwp_77Q-tAaQUT5pAIaag/http%3A%2F%2Fwww.wral.com%2Fbusiness%2Fvideo%2F17466319%2F
http://secure-web.cisco.com/12gY0EECpUbEBng4MiwHueB-kqOgb5VCnpZNryJ3emsUQnspBZDTlo42QkDRKcFAJpzsEEo12b1cHuSDu2RGAGe5ZSdLQtgMNeMfMilzJmdXV_OjlvWsfoQo7QBdYkbFZ3_3souC-0hM3-nRuajgSgU-FqXy5LX9V4VsD716Q5eGGAxY6IRjTlrrR8p7mOfULBwqgPvkjxk3_v6HMBR3ynCtISstSlFCq0BoRybfX5xd-yrNa4wuzfWPHvXBV9BUYW2-z4LAloPhD_I4Empnrtg/http%3A%2F%2Fabc11.com%2Fchinese-tariffs-could-affect-north-carolina-tobacco-and-pork-producers-%2F3306094%2F
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markets is key to ensuring profitability for our farmers and processors. DATCP will continue to work
at expanding our markets both domestically and internationally.
Amanda Culp| Director, Communications | National Association of State Departments of
Agriculture |4350 North Fairfax Drive Suite 910 Arlington, VA 22203 | (202) 296 -9680 |
Amanda@nasda.org
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From: Knigge, Krista M - DATCP
To: Keeley A - DATCP Moll (Keeley.Moll@wisconsin.gov)
Cc: Heinemann, Jack A - DATCP; Jennifer Y - DATCP Lu (Jennifer.Lu@wisconsin.gov)
Subject: Foxconn China show Nov 5-11
Date: Friday, September 28, 2018 5:15:00 PM
Attachments: 20180928 Import Fair Proposal.docx

Keeley – per our conversation, I spoke with Eileen and she did not initially have any concerns
regarding our further investigating being involved with the Foxconn booth at the China International
Import Fair November 5-11. Attached is a brief regarding our proposed involvement.
 
Krista Knigge
Administrator – Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5142
Email: krista.knigge@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user56f78f51
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userae1ddd09
https://datcp.wi.gov/Pages/Homepage.aspx
mailto:krista.knigge@wisconsin.gov
https://form.jotform.com/63393850199164

Date:  September 28, 2018 

To: Krista Knigge 

From:  Jack Heinemann

Subject:  Foxconn Health Technology Business Group Partnership Development 



Background:  DATCP staff met with Foxconn Health Technology Business Group during the International Ginseng Festival in Wausau and later at DATCP with Secretary Harsdorf to learn more about their development plans in Wisconsin.  

Foxconn’s Health Technology Business Group is working with University of Wisconsin – Madison to develop healthy food products, for their global distribution network that includes markets in Southeast Asia, Vietnam and India. The first interest is Wisconsin ginseng to develop a ginseng drink to be distributed at gas stations throughout China. They want to assure that Wisconsin ginseng is used due to its superior quality. To accomplish this they are investigating the possibility of building a processing facility in the Wausau area.

They also would like to develop other healthy food/beverage offerings. These offerings would use other Wisconsin agricultural products including cranberries, whey, and cheese. 

Foxconn indicated a desire to collaborate with DATCP to support the growth of Wisconsin agriculture. Topics discussed during the meeting:

· DATCP to review grant opportunities that support international growth opportunities (i.e. USDA – Emerging Markets Program, USDA – Federal State Marketing Improvement Program, etc.).  

· Review target international markets to pursue together 

· DATCP introduce Wisconsin companies to Foxconn to develop healthy food product offerings.  

Foxconn Health Technology Business Group invited DATCP to be a part of the Foxconn booth at the China International Import Expo November 5-11, 2018.  

China International Import Expo

Purpose:  Participation in this event would be the start of a broader regional relationship between Foxconn and DATCP to promote Wisconsin healthy food/beverage products. The overall goal of this relationship would be to work with Foxconn to promote Wisconsin agriculture in China as well as in the region.



Three companies that DATCP interacts with that are participating this event are Hsu’s Ginseng, Marathon Ginseng and the Wisconsin Ginseng and Herb Co-op. These companies are exhibiting in a separate hall. The Foxconn booth is located in the electronics hall.  



DATCP would work with Foxconn to promote Wisconsin healthy food/beverage products. Meetings will be setup with target companies to promote Wisconsin healthy, value added food/beverage products (cheese, ginseng, cranberries, etc.).  



















Date: November 5 – 10

Location:  Shanghai, China

Cost:  



[image: ]



Foxconn/WEDC booth: 

· WEDC will have 500 sq m booth space within the Foxconn booth at no charge. 

· Foxconn is responsible for all show related costs (booth space, sample shipment, etc.)

· Wisconsin organizations participating in the show through WEDC:

· Inpro Corporation (building products), Velicon (high-speed motor), BiologiQ (plastic), Black Rock Stone Cutting, Dynex (engineering)

· 5 water technology companies: Roving Blue, SDMC, PaveDrain, BioGill, StarWater, Wisconsin Water Council



[bookmark: _GoBack]DATCP’s Proposed Involvement:

· DATCP would be in a support role 

· Suggest product images to include Wisconsin agriculture– Foxconn to acquire images 

· Suggest Wisconsin product samples – Foxconn would purchase

· Attend the show to promote Wisconsin agriculture 

· Meet with key China buyers to discuss and promote Wisconsin agriculture 

· Promote China investment in Wisconsin agricultural businesses

· Discuss broader business relationship and market strategies

2 | Page
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# of days


DATCP 


Participants Rate Total 


Airfare MadisonShanghai21,000$       2,000$           


Hotel 72350$           4,900$           


Per Diem 72143$           2,002$           


Total 8,902$   


Hotel rates around the exihibition hall are estimated to be $350


Per Diem was obtained from the US State Department






China responded against U.S. tariffs this week by enacting and then proposing
retaliatory tariffs. On April 2, in response to U.S. steel and aluminum tariffs
(Section 232) the Chinese enacted increased tariffs of 15% against a variety of
U.S. specialty crops and value-added products while also increasing tariffs by
25% on U.S. pork and pork products. Then on Wednesday, following USTR’s
proposed $50 billion in tariffs on Chinese goods (Section 301), the Chinese
proposed increasing tariffs by 25% on a wide range of U.S. agricultural products,
including soybeans. It’s important to note that the “Monday Tariffs” are in effect
but the “Wednesday Tariffs” have just been proposed. A more in-depth
summary and analysis of the tariff situation can be found here, as can
previous NASDA fact sheets on Section 232 and Section 301.

From: Andre, Ashley K - DATCP
To: Girard, Alexander C - DATCP
Subject: From the NASDA Member Update
Date: Wednesday, April 11, 2018 2:39:09 PM
Attachments: Section 232 Steel and Aluminum Tariffs_03232018.pdf

Section 301 Tariffs_03232018.pdf

I think this paragraph and the linked fact sheets (attached) will be helpful:
 

 
 
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
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March 23, 2018 


 
 
 


Background on Section 232 Tariffs on Steel and Aluminum 


 
In April, 2017 the U.S. Commerce Department initiated under Section 232 of the Trade Expansion Act 
investigations into the importing of steel and aluminum and its effects on U.S. national security. After 
conducting public hearings, consulting with other federal agencies and considering public comments, 
Commerce ruled in February, 2018 in the affirmative in both investigations. Moreover, Commerce 
recommended several options on imposing steel and aluminum tariffs. On March 8 the President signed 
a proclamation imposing a global tariff on steel at 25 percent and a global tariff on aluminum at 10 
percent.  
 
In response, the EU drew up and released a list of tariffs it would apply on U.S. agricultural goods, including 
sweetcorn, grain rice, cranberries, and bourbon whiskey.  This week in a House Ways & Means Committee 
hearing, USTR Ambassador Lighthizer confirmed that Canada, Mexico, South Korea, the EU, Australia, 
Argentina, and Brazil are on the list of countries being considered for country exclusions from the tariffs. 
Earlier this week Commerce started accepting product exclusion applications from individual companies. 
One study, released by Trade Partnership Worldwide, LLC, has estimated the U.S. tariffs could bring about 
a total loss of 470,000 jobs, with 24,000 of those in the primary agriculture sector. Another study, released 
by the Coalition for a Prosperous America, refutes TPW’s findings and suggests the overall impacts of the 
tariffs will be negligible.  
 
American steel and aluminum manufacturers as well as American businesses import more than 30% of 
the 100 million tons of steel and more than 90% of the 5.5 million tons of aluminum they use each year. 
In regards to Section 232, it was enacted in 1962. Since then, Commerce has initiated 26 national security 
investigations, reaching an affirmative determination in eight.1  
 
Reactions:  


- Lawmakers React: Speaker Ryan, Ways and Means Committee Chairman Kevin Brady and Senate 
Finance Committee Chairman Orrin Hatch urged the President to carefully consider the 
consequences of his decisions.  


o Rep. Suzan DelBene (D-WA), co-chair of the Congressional Aluminum Caucus, criticized 
the President for failing to issue a clear vision for steel and aluminum following the 232 
probes. Rep Mike Bost (R-IL), co-chair of the Congressional Steel Caucus, applauded the 
tariffs and called them a “bold step forward.”  


- U.S. Wheat Associates and the National Association of Wheat Growers released a joint statement 
in which they state they’re “extremely disappointed in the decision announced today to impose 
sweeping tariffs on imports of steel and aluminum.”2  


- The American Soybean Association “voiced its extreme concern today as President Donald Trump 
announced the decision to impose steep tariffs on imported steel and aluminum.”3  


                                                           
1 “Pedal to the Metal: Commerce Recommends Revving Up Trade Measures on Steel and Aluminum,” 
Congressional Research Service, Legal Sidebar. February 21, 2018. Pg. 1-2  
2 http://www.uswheat.org/newsRelease/doc/4C60DE0953C52ED1852582430065DAFD?Open  
3 https://soygrowers.com/soy-growers-concerned-president-trumps-steep-tariffs-steel-aluminum/  
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- Farmers for Free Trade stated, “This announcement invites retaliation that we are deeply 
concerned will hurt American farmers.”4  


- Jean Claude Juncker, EU President, said the EU will “react firmly” by issuing “a proposal for WTO-
compatible countermeasures against the U.S. to rebalance the situation” in the coming days.  


- Chrystia Freeland, Canada’s Minister of Foreign Affairs said, “Canada would view any trade 
restrictions on Canadian steel and aluminum as absolutely unacceptable.”  


- Wang Hejun, Director of the Chinese Ministry of Commerce’s Trade Remedy and Investigation 
Bureau stated that, “China will take necessary measures to safeguard its legitimate rights and 
interests.”  


 
Timeline:  
 


- April 19, 2017: Commerce initiated the Steel investigation to determine the effects of steel 
imports on national security. On April 26, 2017 Commerce also initiated an investigation into 
aluminum imports.  


- February, 2018: After conducting public hearings, consultations with other government agencies 
and considering public comments, Commerce ruled in the affirmative in both investigations and 
submitted its recommendations to the President.  


o Steel Recommendations: (1) tariff of at least 24% on imports from all countries, (2) a 
quota on imports from all countries equal to 63% of each country’s 2017 U.S. exports, or 
(3) a tariff of at least 53% on imports from twelve countries (Brazil, china, Costa Rica, 
Egypt, India, Malaysia, South Korea, Russia, South Africa, Thailand, Turkey and Vietnam).  


o Aluminum Recommendations: (1) a tariff of at least 7.7% on imports from all countries, 
(2) a quota on imports from all countries equal to a maximum of 86.7% of each country’s 
2017 U.S. exports, or (3) a tariff of 23.6% on imports from China, Hong Kong, Russia, 
Venezuela, and Vietnam, combined with a quota on imports from all other countries 
equal to 100% of each country’s 2017 U.S. exports.5  


- March 1: President Trump announces to a roundtable of steel and aluminum industry leaders at 
the White House that he will levy a 25 percent tariff on steel imports and a 10 percent tariff on 
aluminum imports, “for a long period of time.”6  


- March 4: Peter Navarro of the White House states that there’ll be exemptions to the tariffs in 
certain cases but at this time there’ll be no country exclusions.7 


- March 5: President Trump tweets that Mexico and Canada will not be exempted from steel and 
aluminum tariffs unless a new and fair NAFTA deal is reached. In a second tweet, the President 
stated that “Canada must treat our farmers much better. Highly restrictive.” 8 


- March 8: The President signed a proclamation making a global tariff on steel at 25 percent and a 
10 percent global tariff on aluminum. The tariffs will kick in 15 days after the proclamation signing, 
although the President has said there will be an initial exemption for Canada and Mexico and 
possibly other countries.  


                                                           
4 https://soygrowers.com/soy-growers-concerned-president-trumps-steep-tariffs-steel-aluminum/  
5 Ibid, pg. 3  
6 “GOP urges Trump to reconsider steel, aluminum tariffs; allies promise reprisals,” Inside U.S. Trade. March 1, 
2018  
7 “Trump Adviser Sees No Tariff Exclusions as U.S. Allies Protest,” Bloomberg, March 4, 2018.   
8 “Trump to Canada, Mexico: Steel, aluminum tariffs stay unless ‘new & fair’ NAFTA is inked,” Inside U.S. Trade. 
March 5, 2018  
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- March 8: The European Union announces that it stands ready to apply a 25 percent tariff on $3.5 
billion worth of American goods, including agricultural products.   


- March 9: It’s announced that the U.S. and Australia are working on a security agreement that 
would allow Australia to join Canada and Mexico in being exempt from the tariffs.  


- March 10: The President doubles down on his threat to apply the steel and aluminum tariffs on 
Mexico and Canada if a satisfactory outcome is not reached in NAFTA renegotiations.  


- March 12: Senator Flake introduces legislation that would nullify the President’s tariffs. 
Congressional Republicans still are at the point of using other means than legislation.  


- March 12: USTR Lighthizer tells EU’s Cecilia Malmstrom over the weekend that the following 
guidelines will be utilized to determine if a country should win exemption:  


o Whether the partner stops dumped steel from entering its markets.  
o Whether it supports anti-dumping and anti-subsidy disputes lodged by the U.S. at the 


WTO.  
o Whether the partner participates in global forum on steel excess capacity.  
o Analyze historical trade/aluminum trade between U.S. and the country.  
o Whether or not the country is a security partner of the U.S.  


- March 13: Trade Partnership Worldwide, LLC releases an updated policy brief on the estimated 
impacts of tariffs on steel and aluminum. The new brief suggests that there would be a total loss 
of 470,000 jobs if the tariffs were applied instead of the original estimate, which was below 
200,000. It’s estimated that 24,054 jobs would be lost in the primary agriculture sector, which 
includes forestry products, minerals and other manufactures.  


- March 16: The EU announces it is proposing new tariffs on U.S. agricultural goods, including 
sweetcorn, grain rice, cranberries, bourbon whiskey, cigars, cigarettes, smoking tobacco, etc. The 
EU must act within 90 days of the imposition of the U.S. tariffs and must notify the WTO’s Council 
for Trade in Goods at least 30 days before that deadline.  


- March 19: Companies seeking product exclusions from the 232 tariffs can submit to requests to 
the Commerce Department beginning this date. Only individuals or organizations using steel or 
aluminum articles identified in Presidential Proclamations 9704 and 97-5 and engaged in business 
activities in the U.S. may submit exclusion requests.  


- March 20: Coalition for a Prosperous America (CPA) released a report called, “Steel & Aluminum 
Tariffs Produce Minimal Impact on Jobs, GDP,” which refutes the policy brief released by Trade 
Partnership Worldwide last week. The CPA study apparently used the same modeling as TPW but 
different assumptions (full employment).  


- March 22: Lighthizer confirmed the list of countries that will be temporarily excluded from steel 
and aluminum tariffs: Canada, Mexico, Korea, EU, Australia, Argentina, and Brazil. Lighthizer said 
in a Ways and Means hearing the day before that he hopes to have the exclusion process 
concluded by the end of April.  


 
 



https://www.congress.gov/bill/115th-congress/senate-bill/2538?q=%7B%22search%22%3A%5B%22steel%22%5D%7D&r=4

http://tradepartnership.com/wp-content/uploads/2018/03/232RetaliationPolicyBrief.pdf

https://d3n8a8pro7vhmx.cloudfront.net/prosperousamerica/pages/4216/attachments/original/1521555989/180320_study_Ferry_232_tariffs1.pdf?1521555989






 


March 23, 2018 


 
 


Background on Section 301 Tariffs 
 
While rarely utilized since the creation of the World Trade Organization (WTO), Section 301 of the Trade Act 
of 1974 allows the U.S. to impose import duties in response to foreign trade barriers. On August 14, 2017, 
President Trump asked the U.S. Trade Representative (USTR) to determine under Section 301 if Chinese 
policies and actions may be harming American intellectual property rights and development. Eight months 
later, after receiving the USTR’s report, President Trump announced the U.S. will likely impose tariffs on 1,300 
Chinese products worth $50 billion.   
 
The Chinese have reportedly threatened to counter with tariffs on $3 billion of U.S. products. According to 
the Chinese Ministry of Commerce, U.S. pork and recycled aluminum could be hit by 25 percent tariffs and 
fruit and wine could be hit with 15 percent tariffs. China has also indicated that it will pursue legal action 
against the U.S. at the WTO. The Presidential memo signed on March 22 instructs USTR to publish a proposed 
list of products subject to additional tariffs within 15 days.  
 
From USTR: Section 301 Fact Sheet  
 
In the News:  


 BLOOMBERG: China Hits Back on Trump Tariffs as Europe Off Hook for Now 


 AGRI-PULSE: Ag sector worries Trump tariffs, tactics may spark trade war with China 
 
Reaction:  
U.S. Wheat Associates (USW) and the National Association of Wheat Growers (NAWG):  
It is unfortunate that the well-intentioned decision to challenge other Chinese trade policies has been implemented in a 
way that violates the rules outlined in Article II of the GATT Agreement. Recent actions including withdrawal from the 
Trans-Pacific Partnership and implementing steel and aluminum tariffs on the basis of national security have already 
undermined U.S. leadership in international trade. Now this action further erodes historical support for rules-based trade 
policies, even though China will likely bring a case against the tariffs within the WTO dispute settlement process. 
 


National Pork Producers Council:  
“We sell a lot of pork to China, so higher tariffs on our exports going there will harm our producers and undermine the 
rural economy,” said NPPC President Jim Heimerl, a pork producer from Johnstown, Ohio. “No one wins in these tit-for-
tat trade disputes, least of all the farmers and the consumers.” 
 


American Soybean Association:  
“Multiple reports indicate the Chinese have U.S. soybeans squarely in their sights for retaliation, and this decision places 
soybean farmers across the country in financial danger. Farm incomes are down nearly 50 percent from 2013… It’s 
extremely frustrating to have the administration taking aim at our largest trading partner.” 
 


Farmers for Free Trade:  
“We urge the Trump administration to consider the impact these escalating tariff actions will have on farm country. 
With farm incomes declining, the last thing our farmers and rural communities can afford is a tax on the export markets 
they rely on.” 
 


Senate Finance Chairman Orin Hatch (R-UT):  
“China must be held accountable for its forced transfer of American technology and intellectual property. While I 
commend the administration for taking much-needed action toward China, I am concerned with their approach on 
tariffs. Hitting billions in goods with tariffs runs the risk of putting a bigger dent in the pocketbooks of American families 
across the country.”  



https://ustr.gov/sites/default/files/USTR%20301%20Fact%20Sheet.pdf

https://www.bloomberg.com/news/articles/2018-03-22/trump-orders-50-billion-hit-on-china-goods-amid-trade-war-fears

https://www.agri-pulse.com/articles/10753-ag-sector-tires-of-trump-tariffs-and-tactics-as-china-trade-threat-looms

https://www.wheatworld.org/joint-press-release-wheat-grower-organizations-enforcing-trade-rules-is-best-done-within-the-rules/

http://nppc.org/chinese-retaliation-on-u-s-pork-exports-will-harm-the-rural-economy/

https://soygrowers.com/soy-growers-retaliation-china-will-cost-farmers-livelihoods/

https://www.farmersforfreetrade.com/farmers-free-trade-releases-statement-announcement-tariffs-stemming-china-section-301-investigation/

https://www.finance.senate.gov/chairmans-news/hatch-on-301-trade-case-china-must-be-held-accountable





From: Heinemann, Jack A - DATCP
To: Gandara, Enrique R - DATCP; Lu, Jennifer Y - DATCP; Rao, Ashwini P - DATCP; Stout, Lisa S - DATCP
Subject: FW: 2018 Farm Bill & Tariff Summary Update
Date: Monday, July 2, 2018 5:09:43 PM
Attachments: NASDA Analysis of U.S. Tariffs and Foreign Retaliatory Tariffs.pdf

Fyi
Jack
 

From: Girard, Alexander C - DATCP 
Sent: Monday, July 2, 2018 11:31 AM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: 2018 Farm Bill & Tariff Summary Update
 

 
U.S. Senate - Agriculture Improvement Act of 2018

On Thursday, June 28th, the U.S. Senate passed their version of the 2018 Farm Bill on a 86-11
vote. The Senate passed a version of the five-year bill with overwhelming bi-partisan support.

The $867 billion bill funds farm programs, food stamps, trade issues, crop insurance, and
payments to farmers when commodity prices or revenues drop below set levels and more.

 
However, the bill faces challenges when lawmakers meet later this summer to reconcile gaping

differences between the House and Senate bills.
 

The House version of the legislation, passed narrowly two weeks ago (June 21st) with no
Democratic support (213-211), and imposes strict new work requirements on able-bodied

adults seeking food stamps. The Senate version, which needed Democratic votes to pass, does
not include major changes to food stamps (SNAP program). The Senate offered a warning shot

to the House, tabling an amendment Thursday afternoon that would have tightened work
requirements under the SNAP program, in a lopsided vote 68-30, showing resistance to similar

language in the House bill. Meanwhile, House Republicans find it difficult to pass a final bill
through the House without SNAP reforms.

 
Congress has until Sept. 30 to get the bill to Trump before the current law expires.

 
 

NASDA Analysis of Tariffs

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER0C6B6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=usercafd3dfd
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userae1ddd09
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user7c24fd14
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932



 


    Updated on 6/27/18 


NASDA Analysis of U.S. Tariffs and Foreign Retaliatory Tariffs  


Overview:  Since April, 2017, the administration has initiated, investigated and ruled under Section 232 of the Trade Expansion of Act that the 
current level of U.S. steel and aluminum imports poses a national security risk. The U.S. is now collecting a 25% tariff on steel imports and a 10% 
tariff on aluminum imports from all global trading partners, except Argentina, Australia, Brazil, and South Korea. In addition to Section 232 
action against China, the U.S. administration initiated, investigated and ruled under Section 301 of the Trade Act of 1974 that China’s acts and 
policies related to technology transfer, intellectual property, and innovation are discriminatory and burden U.S. commerce. As a result, the U.S. 
could impose $50 billion in tariffs, with the President asking USTR to look into an additional $200 billion if China retaliates.  


Country/Partner U.S. Tariff Retaliation on U.S. 
Products 


Retaliation on U.S. Ag. 
Products/Goods 


Agricultural Retaliation 
Products/Goods 


Implementation 
Date 


Canada Section 232 – Steel and 
Aluminum  


$12.6 billion  $2.5 billion Yogurt, coffee, prepared meals, 
maple sugar/syrup, candy and 
chocolate, pizza and quiche, 
condiments, soups, whisky and 
orange juice.  


July 1  


China (Steel/Aluminum) Section 232 – Steel and 
Aluminum  


$3.0 billion  $2.0 billion Fruit (fresh and dried), tree 
nuts (shelled and in-shell), 
wine, ginseng, denatured 
ethanol, and pork products  


April 2 


China (Intellectual 
Property)  


Section 301 – Intellectual 
Property 


$34 billion initially, up to 
$50 billion 


$19.6 billion *(In addition 
to new products, this list 
includes the same products 
as the Section 232 
retaliatory list, with 
additional increases in 
tariffs) 


Soybeans, corn & corn 
products, wheat, sorghum, 
cotton, rice, beef & beef 
products, chicken, turkey, dry 
beans, vegetables, and tobacco 
& tobacco products 


July 6  


European Union  Section 232 – Steel and 
Aluminum  


$3.2 billion (will levy 
additional $4.6 billion in 
three years’ time)  


$1.0 billion Bourbon and whiskeys, corn, 
sweet corn, rice, kidney beans, 
orange juice, cranberry juice, 
peanut butter, and tobacco 
products.  


June 22  







    Updated on 6/27/18 
 


  


 


 


Impact on Inputs: While retaliation from trading partners is concerning, so too are the Section 301 tariffs on imports of farm equipment from 
China. For instance, USTR’s 301 list includes, “Combine harvester-threshers,” as well as “Poultry incubators and brooders” among other types of 
inputs for the production of commodities and value-added products.  Also, as a result of the steel and aluminum tariffs on almost all foreign 
countries, including close allies, there could be a price increase on goods and equipment that depend on these raw materials.  


WTO Action: On Section 232 steel and aluminum tariffs, the EU, China, Russia, Mexico, and Canada have joined India in challenging the U.S. 
national security measure, arguing the tariffs are not in fact intended to protect U.S. national security but are instead safeguard measures (this is 
the basis for their retaliatory tariffs). On Section 301 action taken against China, the U.S. has agreed to enter into consultations with China after 
China started the dispute settlement process against the U.S. in April.  


Looking Ahead: The Department of Commerce initiated a Section 232 investigation on May 23 into auto imports, and the Administration has 
indicated its intention of completing this investigation much sooner than the February, 2019 deadline. The U.S. imported $208 billion in 
automobiles in 2017, mainly from the EU, Canada, Japan, Mexico, and South Korea. This is greater than the amount of imports covered by 
previous tariffs on solar panels & washing machines, steel & aluminum, and the 1,333 Chinese products on the Section 301 list, combined. 


India  Section 232 – Steel and 
Aluminum 


$235 million  ~ $164.61 million on 
$848.51 million worth of 
U.S. exports in 2017 


Artemia, Chickpeas, lentils, 
almonds, walnuts, and fresh 
apples  


August 4  


Mexico  Section 232 – Steel and 
Aluminum 


$3.6 billion $2.6 billion Chilled and frozen pork cuts, 
hams, cheeses, fresh apples, 
frozen French fries, cranberries 
and bourbon 


July 5  


Turkey  Section 232 – Steel and 
Aluminum 


$1.8 billion  ~ $39.8 million on  $300 
million worth of U.S. 
exports in 2017  


Nuts (shelled and in-shell), rice, 
prepared food, undenatured 
ethyl alcohol (spirits, liqueurs), 
tobacco products  


June 21 


Sources: (Canada) – FAS GAIN Report – “Canada Includes Ag Products in Response to U.S. Tariffs”; (China) – FAS GAIN Report – “China Imposes Additional Tariffs on Selected U.S.-Origin Products”; (China) – 
FAS GAIN Report – “China Responds to U.S. Section 301 Announcement with Revised Product List.”; (EU) – FAS GAIN Report – “EU Imposes Additional Tariffs on U.S. Products”; (India) – Live Mint, Tit-for-tat 
tariffs on US goods from 4 August, Harleys out of the list & Hindustan Times, “India hits back at Donald Trump’s tariffs, raises import duties on agri, steel products” , WTO Document; (Mexico) – FAS GAIN 
Report – “Mexico Announces Retaliatory Tariffs”; (Turkey) – World Trade Organization  


 



https://insidetrade.com/daily-news/chinese-minister-negotiations-%E2%80%98only-way%E2%80%99-address-trade-issues-us?s=em

https://insidetrade.com/daily-news/chinese-minister-negotiations-%E2%80%98only-way%E2%80%99-address-trade-issues-us?s=em

https://www.hindustantimes.com/business-news/india-raises-import-duties-on-agri-steel-products-to-protest-us-tariff-hike/story-fung5wX88UshIfORNCwPBK.html

https://docs.wto.org/dol2fe/Pages/FE_Search/FE_S_S009-DP.aspx?language=E&CatalogueIdList=246009,245823,245819,245759,245760,245263,245266,245254,245188,245212&CurrentCatalogueIdIndex=0&FullTextHash=371857150&HasEnglishRecord=True&HasFrenchRecord=True&HasSpanishRecord=False

https://docs.wto.org/dol2fe/Pages/FE_Search/FE_S_S009-DP.aspx?language=E&CatalogueIdList=245261,245265,245263,245266,245272,245286,245267,245269,245282,245258&CurrentCatalogueIdIndex=4&FullTextHash=371857150&HasEnglishRecord=True&HasFrenchRecord=False&HasSpanishRecord=False





Please see attached for a document outlining NASDA’s analysis on the current tariff situation.
 
 

Link to U.S. House Committee on Agriculture – Farm Bill Overview
https://agriculture.house.gov/farmbill/

 
 

Link to U.S. Senate Committee on Agriculture, Nutrition, & Forestry – Farm Bill
Overview

https://www.agriculture.senate.gov/
 

 

https://agriculture.house.gov/farmbill/
https://www.agriculture.senate.gov/


From: Rao, Ashwini P - DATCP
To: Heinemann, Jack A - DATCP; Knigge, Krista M - DATCP
Subject: FW: 2018-13 (Wisconsin Department of Agriculture) Agreement Approval
Date: Tuesday, July 17, 2018 3:40:49 PM
Attachments: EMP Signature_card.pdf

FOREIGN AGRICULTURAL SERVICE CIVIL RIGHTS.PDF
2018_13_Wisonsin Dept of Ag_Ginseng India.pdf

Importance: High

FYI – we have formal approval on our Emerging Markets award.
 
Ashwini
 

From: Joshua, Kendi - FAS <Kendi.Joshua@fas.usda.gov> 
Sent: Tuesday, July 17, 2018 2:18 PM
To: Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov>
Cc: Powell, Lona - FAS <Lona.Powell@fas.usda.gov>; Miller, Robert - FAS
<Robert.Miller@fas.usda.gov>
Subject: EMP: 2018-13 (Wisconsin Department of Agriculture) Agreement Approval
Importance: High
 

Dear EMP Applicant:
 
We are pleased to inform you that your Emerging Markets Program (EMP)
proposal has been approved for funding in FY 2018. Attached is a copy of the
agreement for your approved project. Please review and print the 1.) EMP
agreement 2.) the Civil Rights Checklist; and 3.) the EMP Signature Card and
have them signed by the Chief Executive Officer of the organization or a
designee authorized for that purpose and return a PDF copy to
Kendi.Joshua@fas.usda.gov by Friday, July 27, 2018.
 
We will return a pdf copy of the agreement to you, once the Deputy
Administrator, Office of Trade Programs, signs it. The Agreement will be
effective as of the date that it is signed by the Deputy Administrator.
 
We look forward to receiving reports on your progress as required.
 
Please contact Robert Miller at (202) 720-0581 if you have any questions.
 
Thank you for your interest in the Emerging Markets Program.
 
 
 
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER7C24FD14
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:Kendi.Joshua@fas.usda.gov



EMERGING MARKETS PROGRAM SIGNATURE CARD 
  


PROGRAM AGREEMENT NUMBER 
 


ORGANIZATIONAL NAME 
 


EMP 


 
PLACE AN X IN THE APPROPRIATE COLUMN(S) 


ELOW B


 
NAME OF AUTHORIZED PERSONS 


(PRINTED OR TYPED) 


 
SIGNATURE 


 
ADVANCE REQUESTS 


 
EXPENSE 


LAIMS C


 
PROGRAM 


GREEMENT A 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
 


 
I certify that the above are the official signatures of the organizational employees who have authority to submit the named documents. 


 
TITLE  


 
SIGNATURE 


 
DATE 


 
INSTRUCTIONS FOR FILLING OUT SIGNATURE CARD 


1 If an individual typically signs his/her name in more than one way, all variations must appear on the signature card.  Documents on which the signatures do not 
match those on the signature card will be returned to the Cooperator and/or Participant unprocessed.  Approval of Program Plans will be withheld until this 
document is completed in its entirety and returned to the Grant Programs Branch, FAS. 


 
2. Original signatures are required on this signature card and all other EMP documents (excluding program plan amendments). 
 
3. The Chief Executive Officer of the Cooperator/Participant, or a designee so authorized for that purpose in writing, must sign this signature card authorizing the 


other signatures. 
 
4. Please place an “X” in the appropriate space for each authorized signature.  Only the Chief Executive Officer of the Cooperator/Participant, or a designee so 


authorized for that purpose in writing, may sign program agreements. 


5. Since two original authorized signatures are required on every expense claim or advance request, at least two and preferably more, individuals should be 
designated to sign those documents. 


 








FOREIGN AGRICULTURAL SERVICE CIVIL RIGHTS 
SELF-CERTIFICATION CHECKLIST 


 
This checklist is designed to assist your organization’s compliance with Federal, U.S. 
Department of Agriculture (USDA), and Foreign Agricultural Service (FAS) civil rights 
requirements. It should be completed and submitted with any program funding agreement with 
the Foreign Agricultural Service.  Documents supporting the responses to this checklist should 
be available upon request.  


 YES NO 
1. The written policies and practices of this organization include the 


nondiscriminatory bases required by USDA’s policy statement 
“discrimination is prohibited on the basis of race, color, national origin, 
gender, religion, age, disability, political beliefs, sexual orientation, or 
marital or familial status (Not all prohibited bases apply to all 
programs)” and prevention of sexual harassment policy. 


  


2. All employees and appropriate board members have received civil 
rights training and are aware of the requirement to administer 
programs and activities in a discrimination free manner.  


  


3. All public meetings are held in facilities that are accessible to persons 
with disabilities and open to all persons regardless of race, color, 
national origin, gender, religion, age, disability, political beliefs, sexual 
orientation, marital or familial status.  


  


4. Meeting announcements include an opportunity to request assistance 
such as interpreters, sign language interpreters, captioning, and 
Braille transcripts.  


  


5. All communications regarding FAS programs and activities adhere to 
EEO requirements (i.e., outreach, back sell, and recruitment). 


  


6. The USDA “And Justice for All” Poster, and the EEOC  “Equal 
Employment Opportunity” Poster is prominently displayed in all 
public offices in which program information can be requested or 
application for services requested.  


  


7. A “Communications Resource Plan” has been developed for assisting 
staff in responding to customer needs (i.e., Telecommunication Devices 
for the Deaf (TTY/TDD), resource contact numbers, local interpreters, 
etc.). 


  


8. Recruitment advertisement(s) contain “equal opportunity employer” 
wording. 


  


 
 
NAME OF ORGANIZATION:  
 
DATE:               
               REPRESENTATIVE 
This certification must accompany each agreement and subsequent request for amendment. 





		SELF-CERTIFICATION CHECKLIST






UNITED STATES DEPARTMENT OF AGRICULTURE 
COMMODITY CREDIT CORPORATION 


WASHINGTON, D.C. 
 


EMERGING MARKETS PROGRAM 
CFDA: 10.603 


 
FEDERAL AWARD IDENTIFICATION NUMBER: EMP-2018-13 


 
 
This agreement is entered into between the Commodity Credit Corporation, United States 
Department of Agriculture (hereafter called “CCC”), and the Wisconsin Department of 
Agriculture, Trade and Consumer Protection (DUNS # 809035918) (hereinafter called the 
“Participant”).  
 
WHEREAS: 
 
CCC is authorized to establish a program to develop, maintain, or expand markets for U.S. 
agricultural exports through Section 1542(d)(1) of the Food, Agriculture, Conservation, and 
Trade Act of 1990 (7 U.S.C. 5622 (note)), as amended; and 
 
CCC and the Participant wish to cooperate in a program that will develop, maintain, or expand 
markets for certain U.S. agricultural exports; and 
 
The Participant affirms that is has the legal authority to enter into this Agreement, and the 
institutional, managerial, and financial capability to ensure proper planning, management, and 
completion of the program 
 
NOW, therefore, CCC and the Participant agree as follows: 
 


I. OBJECTIVE:  The objective of this Agreement is to develop, maintain, or expand 
commercial export markets for certain U.S. agricultural products and commodities. 
 


II. ACTIVITIES TO BE CONDUCTED: 
 
A. In carrying out the objective of this agreement, CCC shall make the amount of 
resources specified in Article IV.A available to reimburse the Participant for authorized 
expenditures incurred in conducting those activities described in Attachment A, attached 
hereto and made a part of this agreement, and as approved in the allocation approval 
letter from the Deputy Administrator, Office of Trade Programs, Foreign Agricultural 
Service, U.S. Department of Agricultural, or his/her designee (hereinafter called the 
“Deputy Administrator”) to the Participant. 
 
B. Resources made available by CCC may be used by the Participant only within the 
limits prescribed in writing in the allocation approval letter from the Deputy 
Administrator to the Participant.  The Participant will not receive program resources for 







any expenditure beyond these limits without the prior approval of the Deputy 
Administrator. 
 


III. ALLOWABLE EXPENDITURES: 
 
A. Funds made available by CCC may only be used by the Participant for the purposes 


specified in the budget line items appearing in Attachment A.  The Participant may 
make adjustments between budget line items of up to 20 percent of the total amount 
specified in Article IV.A without further approval by CCC.  The Participant may not 
make any expenditure beyond this limit without the prior written approval of the 
Deputy Administrator. 
 


B. Notwithstanding the foregoing, the Participant shall not use program resources: 
 


i. To reimburse the amount of salaries and/or benefits for employees, or fees to 
consultants or other independent contractors, which exceeds the gross daily 
rate of a GS–15, Step 10, base salary for U.S. Government employees in 
effect during the calendar year in which the project or activity is approved for 
funding; and 
 


ii. For air travel in excess of the full–fare economy class rate. 
 
C. Participant travel shall conform to U.S. Federal Travel Regulations (41 C.F.R. Parts 


301–304) and air travel shall conform to the requirements of the “Fly America Act” 
(49 U.S.C. 1517).  In addition, program resources that are used to pay per diem both 
within and outside the United States are limited to the official rates prescribed by the 
U.S. Government in effect at the time the allowable per diem is earned.  Prior to 
departure, the Participant shall notify the FAS overseas office(s) with responsibility 
for the destination country(ies) in writing of any proposed foreign travel; failure to do 
so may result in the disallowance of the use of program resources for expenses related 
to the travel. 


 
IV. PROGRAM RESOURCES:  The maximum amount of resources to be made available by 


CCC to the Participant for allowable expenditures incurred in the implementation of this 
Agreement is as follows: 


 
A. The maximum amount of funds to be made available by CCC to the Participant for 


allowable expenses incurred for the implementation of this Agreement is $45,290.  
For CCC’s financial management purposes, costs associated with this Agreement will 
be obligated against budget fiscal year 2018 funds. 
 


B. The Participant agrees to provide $5,000 in cash or in–kind contributions to the 
implementation of this Agreement.  The Participant’s contribution must be in 
furtherance of project(s) described in the attachment and not reimbursable from any 
USDA program or foreign source. 


 







V. PAYMENT PROCEDURES: 
A. Upon request by the Participant, CCC may, at its option, advance funds to the 


Participant up to 40 percent of the amount provided in Article IV.A.  CCC will 
provide funds not advanced on a reimbursable basis.  To obtain an advance or 
reimbursement, the Participant shall submit a request using the Internet 
Reimbursement (Expense) Claim website (UES), which may be accessed at the 
following URL: 
 


https://www.fas.usda.gov/ues/webapp/ 
 
The Participant may obtain site access information by contacting FAS’ Program 
Operations Division by phone at (202) 720–4327 or via email at 
podadmin@fas.usda.gov.  The on–line system ensures greater accuracy and reduced 
processing time. 
 


B. The Participant’s final request for reimbursement using the Internet Reimbursement 
(Expense) Claim website must be made no later than 90 days after the activity 
completion date provided in Article XI. 
 


C. CCC will not advance or reimburse funds to the Participant in excess of 85 percent of 
the amount specified in Article IV.A until the Participant has furnished to CCC and 
received approval of a final report containing the information required by Article 
VI.A of this Agreement. 


 
D. Upon request, the Participant shall provide CCC with originals of documents 


supporting reimbursement claims. 
 


VI. MONITORING AND REPORTING:  The Participant shall provide interim and final 
performance reports.  An interim report must be submitted after each program year, and a 
separate final report no later than 90 days after the activity completion date provided in 
Article XI.  The Participant must submit all performance reports to the UES. 
 
A. Interim and Final reports should adhere to the following format: 
 


1. Introduction:  Provide a brief introduction of the project. 
 


2. Executive Summary:  Provide a summary of the report. 
 


3. Difficulties encountered:  Elaborate on any difficulties encountered with the 
project implementation and activities therein.  What impact, if any, did these 
difficulties have on project goals and/or performance measures?  What corrective 
action, if any, was taken or is recommended by the Participant?  Were there any 
important changes in the market or trade barrier that had an impact on project 
goals? 
 







4. Accomplishments:  Provide a summary of each activity implemented and the 
outputs/outcomes (performance measures) attained.  Briefly describe why the 
project was successful (if applicable). 
 


5. Cooperation:  Note any cooperating organizations, both public and private, and 
describe their role in the project’s implementation. 
 


6. Follow Up:  Note any follow–up action/steps required and/or recommendations. 
 


7. Principals:  List all project principals and their role in the project’s 
implementation. 
 


8. Financial Report:  Provide an accounting of all project expenditures by the cost 
categories noted in the agreement budget.  Provide an explanation of any unspent 
funds. 
 


9. Success Stories:  Please provide success stories supported with quantifiable data. 
 
B. The CCC may make final reports received from the Participant available to the 


public. 
 
C. All reports, assessments, and evaluations will be handled by the CCC in accordance 


with the requirements of the Freedom of Information Act. 
 
D. The CCC shall have a royalty free, non–exclusive, and irrevocable right to reproduce, 


publish, distribute, or otherwise use the work resulting from any activity conducted 
under this agreement, including research results or data and the presentation or 
compilation thereof. 


 
E. The Participant shall be required to maintain all original records and documents 


relating to program activities and the expenditure of resources provided under this 
Agreement for five calendar years following the final reimbursement 


 
VII. CONTACTS: 


 
A. The Participant may address any communication regarding this Agreement to: 


 
Via delivery service or courier: 
U.S. Department of Agriculture 
Foreign Agricultural Service 
Program Operations Division 
Attention: Ilah Barnes 
1400 Independence Avenue, SW 
Room 6512 
Washington, DC  20250 
Phone: (202) 720–4327 







 
B. FAS may address any communication regarding this Agreement to: 


 
Ashwini Rao 
Economic Development Consultant 
Phone: (608) 224–5119  
Email:  Ashwini.rao@wi.gov 
 


VIII. ETHICAL CONDUCT: 
 
A. The Participant shall conduct its business in accordance with the laws and regulations 


of the country(ies) in which program activities are carried out. 
 


B. The Participant, members of the Participant’s organization, and affiliates of the 
Participant shall refrain from using any association with this program to make export 
sales of any agricultural commodities or products covered under the terms of this 
Agreement and from using any association with this program to charge a fee for 
facilitating an export sale of any agricultural commodities or products covered under 
the terms of this Agreement.  However, the Participant may collect any check–off 
funds and membership fees that are required as a condition for membership in the 
Participant’s organization.  For the purposes of this paragraph, “affiliate” means any 
partnership, association, company, corporation, trust, or any other such arrangement 
in which the Participant or its membership has a financial interest, other than in a 
mutual fund. 


 
C. The Participant shall immediately report in writing to the CCC any actions or 


circumstances that have a bearing on the propriety of the program. 
 


IX. CONTRACTING: 
 
A. Neither the CCC nor any other agency of the U.S. Government, or any official or 


employee of the CCC or the U.S. Government, shall have any obligation or 
responsibility with respect to Participant contracts with third parties. 
 


B. The Participant shall ensure to the greatest extent possible that the terms, conditions, 
and costs of contracts constitute the most economical and effective use of program 
resources. 


 
C. Any fee for professional or consulting services that is satisfied in part or in full 


through the use of program resources must be covered by a legally executed written 
contract. 


 
D. Activities may be carried out by the Participant alone or in cooperation with other 


foreign or domestic organizations, pursuant to agreements entered into between the 
Participant and such organizations.  Activities conducted under such agreements shall 
be supervised by the Participant. 







 
E. The Participant shall: 
 


i. Ensure that all expenditures for goods and services which are satisfied through 
the use of program resources in excess of $25.00 are documented by a 
purchase order, invoice, or contract, and that such documentation 
demonstrates market competition in acquiring the goods or services; 
 


ii. Ensure that no employee or official of the Participant has a role in the 
selection or award of a contract in which the employee or official of the 
Participants, or the employee’s or official’s family or partner, has a financial 
interest; 


 
iii. Conduct all contracting in an openly competitive manner in which individuals 


who develop or draft specifications, requirements, statements of work, 
invitations for bids, and requests for proposals for the procurement of any 
goods or services shall be ineligible to compete for such procurement; 


 
iv. Base solicitations for professional or technical services on a clear and accurate 


description of the requirements for the services to be procured; 
 


v. Perform some form of price or cost analysis, such as a comparison of offered 
prices to market prices or some other price indicia, to determine the 
reasonableness of the offered price; and 


 
vi. Provide documentation which demonstrates that the Participant utilized a 


public advertisement or announcement to obtain competitive bids for any 
single expenditure of program resources in the amount of $25,000 or more. 


 
X. GENERAL PROVISIONS: 


 
A. This Agreement is subject to the requirements and conditions set forth in the 


Emerging Markets Program regulations (7 CFR Part 1486). 
 


B. For determination of cost principles applicable to this award that are not covered in 
the Emerging Markets Program regulations, FAS has elected to use 2 CFR 200, 
Subpart E. 
 


C. This Agreement is effective as of the date of last signature. 
 
D. This grant may be terminated for cause or convenience. 
 


i. Termination for cause.  CCC may terminate this grant in whole, or in part, at 
any time before the date of completion, whenever it is determined that the 
Participant  has failed to comply with any term of the award, whether stated in 
a Federal statue, regulation, assurance, application, notice of award, or 







elsewhere.  CCC shall promptly notify the Participant in writing of the 
determination and the reasons for the termination, together with the effective 
date.  Payments made to the Participant or recoveries by the grantor under 
grants terminated for cause shall be in accord with the legal rights and 
liabilities of the parties. 
 


ii. Termination for convenience.  This may only be accomplished as follows: (1) 
CCC or the Participant may terminate this grant in whole, or in part, when 
both parties agree that the continuation of the project would not produce 
beneficial results commensurate with the further expenditure of funds.  The 
two parties shall agree upon the termination conditions, including the effective 
date, and, in the case of partial termination, the portion to be terminated.  The 
Participant shall not incur new obligations for the terminated portion after the 
effective date, and shall cancel as many outstanding obligations as possible.  
CCC shall allow full credit to the Participant for the Federal share of the non–
cancelable obligations properly incurred by the Participant prior to 
termination; or (2) by the Participant upon written notification to CCC, setting 
forth the reasons for such termination and the portion to be terminated.  
However, if in the case of partial termination CCC determines that the 
remaining portion of the award will not accomplish the purposes for which the 
award was made, CCC may terminate the award in its entirety. 


 
E. This Agreement may be amended by written agreement between CCC and the 


Participant. 
 
F. In the event that the activities covered by this Agreement are not implemented, the 


Participants shall notify the FAS contact identified in Article VII immediately in 
writing with a detailed explanation of the reason(s) behind the failure to perform.  
The Participant must also report to FAS any favorable development which will enable 
meeting these schedules and objectives sooner or at less cost than anticipated. 


 
G. This is an award of Federal financial assistance and is subject to the following 


administrative requirements and cost principles: 
 


i.  2 CFR 200 – UNIFORM ADMINISTRATIVE REQUIREMENTS, COST 
PRINCIPLES, AND AUDIT REQUIREMENTS FOR FEDERAL AWARDS 


 
ii.  GRANTS AND COOPERATIVE AGREEMENTS – NATIONAL POLICY 


GENERAL TERMS AND CONDITIONS, found here:  
https://www.fas.usda.gov/grants-and-cooperative-agreements-national-policy-
general-terms-and-conditions 


 
iii.  GRANTS AND COOPERATIVE AGREEMENTS – ADMINISTRATIVE 


GENERAL TERMS AND CONDITIONS, found here:  
https://www.fas.usda.gov/grants-and-cooperative-agreements-administrative-
general-terms-and-conditions 







 
H. This Agreement is made for the purpose of implementing a U.S. Government 


program.  The Participant recognizes and agrees that the U.S. Government assistance 
is extended in reliance on the representations made in this Agreement and that the 
CCC shall have the right to withdraw assistance if any Participant misrepresentations 
are found.  The Participant shall keep such records and submit to the CCC all such 
reports and records as the CCC may require pursuant to nondiscrimination and all 
other applicable regulations. 
 


XI. COMPLETION:  Activities conducted under this Agreement shall be completed by June 
30, 2019, unless this date is extended by Amendment or this Agreement is sooner 
terminated by either party. 


 
IN WITNESS WHEREOF, the parties hereto have executed this Agreement 
 
 
Commodity Credit Corporation Wisconsin Department of Agriculture 
 
 
 
 
By: __________________________ By: ____________________________ 
 
Mark A. Slupek 
Deputy Administrator  Name: 
Office of Trade Programs 
Foreign Agricultural Service Title: 
 
Date: _________________________ Date: ___________________________ 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 







Emerging Markets Program 2018 
Attachment A 


Wisconsin Department of Agriculture, Trade and Consumer Protection  
EMP #2018–13 


 
The Wisconsin Department of Agriculture, Trade and Consumer Protection (WISCAG) has 
been allocated $45,290 under Emerging Markets Program (EMP) Agreement #2018-13 to conduct 
an assessment of the market opportunities for ginseng in India. 
   
The assessment must be submitted to FAS for sufficiency review and acceptance before any 
follow–up activities are conducted.  The assessment must clearly demonstrate that a team 
consisting primarily of U.S. experts in assessing the food and rural business systems of other 
countries conducted the assessment, identified food and rural business system needs, made 
recommendations and identified opportunities and projects to enhance the effectiveness of those 
systems.  The assessment must contain appropriate quantitative trade data to support and 
measure the progress the recommendations will have in enhancing the emerging markets’ food 
and rural business systems’ needs, and in developing, maintaining, or expanding exports of U.S. 
agricultural commodities.   
 
If WISCAG finds that additional project activities that are not listed in the agreement or a project 
extension become necessary, WISCAG must obtain approval from FAS prior to undertaking any 
such activities as a condition of receiving any reimbursement related to such activities. 
 
The activity information is provided below. 
 
Activity Code:  E18INDIAG01 
Activity Title:  Market Opportunities for Wisconsin Ginseng in India 
Amount:  $45,290 
Activity Description:  The Wisconsin Department of Agriculture will conduct an assessment of 
the Indian market for ginseng.  WISCAG suspects that there is limited information available for 
consumers and health industry on the benefits of U.S. ginseng compared to product from 
Canada, South Korea, China and India.  The assessment will include a detailed qualitative and 
quantitative study of India’s food and rural business systems in order to better understand the 
trade barriers and market opportunities for U.S. ginseng. 
 
As part of the assessment, WISCAG will: 
 


A. Natural Medicine Expert Research:  A WISCAG consultant will conduct a qualitative 
study of the health industry in order to gain an understanding of the underlying reasons, 
opinions, and motivations for using ginseng.  The study will interview 40 industry trade 
members, pharmaceutical and health food sector experts in New Delhi, Mumbai, 
Hyderabad and Cochin.  Those selected for the research are experts in their field of 
natural medicine.  Based on their knowledge, interest and reservations about using U.S. 
ginseng, the industry will develop a market strategy. 







B. Health Conscious Consumer Survey:  The second component is a survey of consumers in 
New Delhi, Mumbai, Hyderabad and Cochin on their use of ginseng as a health 
ingredient.  The consultant will interview a total of 100 consumers (25 in each of the four 
cities) on their use of ginseng.  The target respondents are those that buy health lifestyle 
products, visit natural medicine clinics, shop at natural food stores and are looking for 
alternative medicine and supplements.  Based on their knowledge, interest, and 
reservations, the industry will develop a market strategy. 
 


C. Share Results:  The final component of the research is to share the assessment findings 
with the U.S. ginseng industry at their annual conference.  Once the assessment is 
approved by FAS, a representative from the Wisconsin Department of Agriculture Trade 
and Consumer Protection will attend the Ginseng Annual Spring Meeting.  It is 
anticipated that up to 185 Wisconsin ginseng growers will attend.  Following the 
presentation, growers will complete a survey about the usefulness of the information and 
their willingness to respond to trade leads or offer quotes based on the information in the 
assessment presentation. 


 
The final assessment document will be made available to all ginseng producers.  
 
Performance Measures 
 
WISCAG will use the below performance measures to show the progress of this activity and the 
effect it has on meeting the objectives and addressing the constraints identified in the proposal.   
 
Natural Medicine Expert Research Goal Result 
# of meetings with industry trade members, pharmaceutical and health food 
sector experts in New Delhi, Mumbai, Hyderabad and Cochin 


40  


%  aware of the benefits and quality of U.S. ginseng compared to 
competitors 


50  


 
Health Conscious Consumers Survey Goal Result 
# of surveys (25 in each city – New Delhi, Mumbai, Hyderabad and 
Cochin) 


100  


% unaware of U.S. ginseng’s high quality compared to competitors 75  
% willing to pay for higher quality ginseng 45  
 
Share Results Goal Result 
# of survey grower responses at annual meeting about the usefulness of the 
assessment information 


185  


% of growers indicating that they are willing to respond to trade leads or 
offer quotes based on the assessment findings 


20  


 







All expenses while in travel status must conform to U.S. Federal Travel Regulations (41 CFR 
Chapters 301 and 304).  Per diem is limited to the allowable rate for each domestic or foreign 
locale. 
 
Reimbursement for consulting fees is limited to the daily rate of a General Schedule U.S. 
Government employee, GS-15/Step 10 in effect during the calendar year in which the project or 
activity is approved for funding. Reimbursement is authorized only for actual days worked and is 
not authorized for travel and rest days. Benefits are not reimbursable. 
 
Meals and refreshments when part of an approved overseas trade activity; miscellaneous 
courtesies such as checkroom fees, taxi fares, and tips; and representation expenses such as the 
costs of social events or receptions that are primarily attended by foreign officials, and which are 
held at foreign venues must conform to the American Embassy representational funding 
guidelines in the target region.  
 
Budget Data:  
 


Cost 
Category Budget Description Amount 


Participant(s) 
Cost Share  


Contribution 


Third Party 
Contribution 


Consulting 1 project manager @ $480/day x12.5 
days = $6,000 $6,000 0 0 


Publications 
– training 
materials 


Copies of assessment and results for 
dissemination Ginseng Annual Spring 
Meeting 


$2,000 0 0 


Subcontracts $11,000 for qualitative market 
research in New Delhi, Mumbai, 
Hyderabad and Cochin 
 
$20,000 for quantitative market 
research in New Delhi, Mumbai, 
Hyderabad and Cochin 


$31,000 $5,000 $1,000 


Travel Wisconsin Department of Agriculture 
travel to ginseng conference to 
disseminate results. 
 
Travel, Lodging, M&IE  =          $596 
(Assessment travel to annual conference 
based on FAS approval of assessment) 
 
(Not to exceed allowable rates) 
 
Flights 
U.S. to India x 1 traveler =       $1,430 
 
India domestic flights =            $1,000 
 


$6,290 0 0 
 







Lodging: 
1 traveler  =                              $1,334 
(Not to exceed State Department 
allowable rates) 
 
M&IE: 
1 person =                                 $1,430 
(Not to exceed State Department 
allowable rates) 
 
Local Transportation: 
India local transportation =         $500 
 
Total                                         $6,290 
 


Total  $45,290 $5,000 $1,000 
  







Emerging Markets Program Reporting Guidance 
 
The Recipient shall provide interim progress reports for all projects one year or longer in duration 
via the UES and in hard copy attached to an e–mail (preferably in PDF format) to 
podadmin@fas.usda.gov.  Program recipients shall submit a final performance report via the UES 
and in hard copy attached to an e–mail (preferably in PDF format) to podadmin@fas.usda.gov, no 
later than 90 days after the completion date for all projects regardless of duration. 
 
The reports shall include the following sections: 
 
Introduction: a) Acknowledgement of the funding assistance received from the Emerging 
Markets Program.  b) For a technical assistance activity, identify the assessment activity that 
recommended and identified the opportunities in the activity.*  
 
Executive summary: Objectives of the project and concise description of the activities 
undertaken. 
 
Difficulties Encountered: Lessons learned.  Description of the difficulties encountered in 
implementing the project, in particular if the project’s objectives were not achieved. 
 
Accomplishments: Research results, impact on markets and/or exports, results of training, 
seminars, etc. – successes. Successes are specific, measurable results that are a direct outcome of 
a project or activity.  These include increases in U.S. agricultural exports, entry of U.S. products 
into new markets, elimination of specific market constraints or barriers, and adoption of U.S. 
regulations and standards, among others. 
 
It is helpful to FAS and the future of the program if the Recipient includes a Success Story:  In 
one paragraph please describe why the project was successful (if applicable) and how federal 
funding solved a problem the industry could not have overcome on its own. 
 
Final Financial Report: An accounting table that lists all expenditures by cost category and 
including the accounting of actual contributions made to the project by the Recipient and other 
participating organization(s). 
 
Cooperation: Description of the cooperation received from participating parties (U.S. 
organizations, foreign government or entity). 
 
Follow Up: Recommendations for follow up (if appropriate). 
 
Principals: Principal persons, their area(s) of expertise, and organizations involved in the project 
(U.S. and foreign). 
 
* To be eligible for funding and meet statutory requirements, the recipient, prior to conducting the technical assistance component of this project, must provide the 
Grant Programs Branch with a report documenting the assessment component from which the technical assistance activities are recommended.  If the assessment or an 
update of a previous assessment of the food and rural business system needs of the target emerging market is part of this project, that assessment or update must be 
documented to the satisfaction of FAS prior to incurring expenses for the technical assistance activities in this project.  The assessment component must identify the 
persons involved as experts, describe the assessment of the food and rural business system needs of the emerging market, make recommendations, and identify 
opportunities and projects to enhance the effectiveness of the emerging market’s food and rural business systems.  The recommendations, and identified opportunities 
must match the technical assistance being proposed.   



mailto:podadmin@fas.usda.gov
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FAS ASSESSMENT GUIDANCE 
 
 
 
 
 
 
COVER PAGE: 
 
 
 


EMERGING MARKETS PROGRAM ASSESSMENT 
 


Date: 
Title: 
Target Market: 
Target Commodity: 
Lead Author: 
Emerging Market Agreement: 
Activity Code: 
  







Who conducted the assessment and what makes them an expert? 
 
Must be a team consisting primarily of  agricultural consultants, farmers, other persons from the 
private sector, and government officials that have expertise in assessing the food and rural 
business systems of other countries. Identify the qualifications that make the assessors experts in 
assessing the food and rural businesses of the emerging market(s). 
 
How was the assessment conducted? 
 
Provide a brief description of the methodology and list of trade data resources gathered during 
the assessment. 
 
What is the assessment of the food and rural business system needs of the target market? 
 
Describe the food & rural business system; channels of import and distribution, cultural 
differences (language, attitudes and perceptions toward U.S. imports) demographics and 
economy (basic market characteristics), pricing/currency factors that have an effect on U.S. 
exports.  
 
Identify trade barriers; tariff and non–tariff, packaging, labeling, and certificating requirements; 
and shipping advantages/disadvantages with respect to U.S. exporters (distance from U.S.; ease 
to visit market). Estimate the volume and value of U.S. exports that are constrained by the 
identified barriers. 
 
Identify sources of competition; domestic and import and trends; advantages or disadvantages 
with respect to U.S. exports. 
 
Using historical value and volume trade data describe the current market demand and trends 
using consumption, value of import market, demographic information. 
 
Identify the “needs” [or measures necessary] to enhance the effectiveness of the food & rural 
business system that could also result in the development, maintenance, or expansion of exports 
of U.S. agricultural products, i.e. potential reductions in trade barriers.  Estimate the value and 
volume of U.S. exports that could support each need identified.  
 
Summarize the conclusions drawn from the assessment with respect to U.S. exports.   
Provide in the body of the assessment or as an attachment the information that was gathered that 
quantitatively supports the assessment conclusions. The assessment should provide evidence that 
the exported commodity from the United States can be delivered at a cost that allows for 
competitive pricing in the target market. 
 
If an assessment has already been performed and this is a validation of that previous assessment, 
identify the date and product of the previous assessment. Describe the quantitative information 
gathered during this validation of the assessment that support the “needs” in the market that can 
enhance the effectiveness of the food and rural business system in the target market and present 
an opportunity for the development, maintenance, or expansion of exports of U.S. agricultural 
products. 







 
 
What are the opportunities in the market? 
 
From the “needs” identified in the assessment describe specific, logical and appropriate 
opportunity(s) to enhance the effectiveness of the food & rural business system and for the 
development, maintenance, or expansion of exports of U.S. agricultural products.  
 
For each opportunity estimate the size and value of U.S. agricultural products that could be 
exported over time. Describe the size and duration of the window of the opportunity.  
 
 Provide a quantitative indicator that could be used as a baseline and measurement to evaluate the 
effectiveness of future technical assistance activities and expected results over time.  
 
What are the recommendations or measures necessary to enhance the food and rural 
business system needs that will also develop the market for U.S. agricultural products? 
 
From the opportunities identified, describe specific, logical and appropriate technical assistance 
activities, long term strategy and expected results for meeting the needs in the market and for the 
development, maintenance, or expansion of exports of U.S. agricultural products. 
 
Provide a quantitative baseline and measurement that can be used to evaluate the effect the 
recommended activities will have on enhancing the effectiveness of the food & rural business 
system and for the development, maintenance, or expansion of exports of U.S. agricultural 
products. 
 
 


 







 
 

This electronic message contains information generated by the USDA solely for the intended
recipients. Any unauthorized interception of this message or the use or disclosure of the
information it contains may violate the law and subject the violator to civil or criminal
penalties. If you believe you have received this message in error, please notify the sender and
delete the email immediately.



From: Tammy Vaassen
To: Knigge, Krista M - DATCP
Cc: John Freitag
Subject: FW: Ag Trade Promotion Proposal
Date: Tuesday, September 18, 2018 5:24:04 PM
Attachments: image002.png

Project Overview 8-6-18 McKendree Ortega Schweihofer.pdf

Krista – it was great to meet you a few weeks ago!  I understand that you and John had a follow up
conversation today related to the Ag Trade Promotion Program funds that are available, and the
potential for DATCP to help support meat exports from our state.  We had a discussion with folks
from Michigan today to see if there might be any opportunities for our two states to partner on the
ATP project as well.  We discussed the China research program that is attached, as well as a possible
focus on Central America.  Wisconsin Beef Council, under John’s leadership, has funded some
marketing and training programs in Central America in recent years.  One of WBC’s goals in foreign
marketing at this time is to help in adding value to Holstein beef (which benefits all beef producers,
as well as our dairy farmers.)  We expect to have a report soon from the US Meat Export Federation
that will summarize our Central America activities from 2017-18, which we will share when it is
available.
 
John mentioned that your team is meeting on Friday to discuss potential projects for the ATP funds. 
While we don’t have a central idea at this time with our Michigan partners, we (and they) would be
happy to help collaborate and move a proposal forward focused on beef.  Please keep that in mind if
we can add value.  We appreciate the consideration and hope that we can team together in the
future, if not on this effort, in other potential projects in the future!
 
Tammy Vaassen
Executive Director
Wisconsin Beef Council
800-728-2333
 

From: George Quackenbush <GQuackenbush@mibeef.org> 
Sent: Tuesday, September 18, 2018 3:33 PM
To: Zmitko, Jamie (MDARD) <zmitkoj@michigan.gov>
Cc: Schweihofer, Jeannine <grobbelj@msu.edu>; McKendree, Melissa <mckend14@msu.edu>;
Ortega, David <dlortega@anr.msu.edu>; Tammy Vaassen <tvaassen@beeftips.com>; John Freitag
<jwf@beeftips.com>
Subject: Ag Trade Promotion Proposal
 
Jamie,
I hope your trip is going well.  I’ve been reaching out to some folks about the ATP program we
discussed last week.  Copied on this email is Jeannine Schweihofer, Melissa McKendree and David
Ortega from Michigan State University and Tammy Vassen and John Freitag from the Wisconsin Beef
Council. 
 
Some questions we have about the ATP Program Opportunity:

1. What size of project is the Food Export Association or USDA looking for in these proposals?  Is

mailto:tvaassen@beeftips.com
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:jwf@beeftips.com
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Increasing Chinese Market Access for Small and Medium-Sized Holstein Beef Producers in 
the Great Lakes Region 


 
Melissa G.S. McKendree, Michigan State University 


David L. Ortega, Michigan State University 
Jeannine Schweihofer, Michigan State University Extension 


 
Overview 
Economic globalization has increased access to international markets for U.S. products, 
especially markets in emerging economies like China. China’s increasing affluent consumer base 
of 1.4 billion people presents lucrative market opportunities for U.S. agricultural products 
(Ortega, Wang and Chen, 2015). Beef, traditionally a less sought protein, is now the fastest 
growing meat in China, surpassing demand growth of more widely eaten meats like pork. Per 
capita beef consumption in China increased by 33% from 2012 to 2016 (OECD, 2018). Coupled 
with limited Chinese domestic production, China emerged as the world’s second largest beef 
importer; beef imports in China are expected to top 1 million tons in 2018 (UN Statistics 
Division, 2018). Since the U.S. lost market access in 2003 due to bovine spongiform 
encephalopathy, the U.S. beef industry has not been able to capitalize on China’s growing beef 
demand. Despite having regained access to the Chinese market recently, the U.S. beef industry’s 
inability to meet Chinese import requirements is limiting market access and trade opportunities. 
In particular, small and medium-sized beef producers (defined in this project as Holstein calf and 
feedlot producers) and processor in the U.S. Great Lakes region are forgoing export market 
opportunities due to lack of age and source verification. 
 
Unbeknownst to most consumers, nearly 23% of U.S. beef comes from dairy-type cattle, 
including cull cows. Holstein steers, in particular, accounted for 13.8% of U.S. beef supplied in 
2016 (Boetel, 2017). Furthermore, Holstein beef is a high quality and consistent product, 
accounting for 32% of total prime beef (NCBA, 2016). However, changes in both beef supply 
and demand have left Holstein beef producers at a disadvantage. For example, recognizing the 
changing marketplace, Tyson Foods, Inc., one of the four main meat processors in the Great 
Lakes region decided to no longer harvest Holstein steers in December 2016. Finished Holstein 
steers historically sold for a $7-$10/cwt discount relative to beef-type breeds. However, this 
discount widened to nearly $40/cwt after Tyson’s announcement, translating to a revenue loss of 
$34,800 per pen of 100 steers (McKendree, 2018). Many market factors likely influenced 
Tyson’s decision, including growing demand for Angus type beef, expansion of the cattle herd 
and differences in costs for harvesting beef breeds vs. Holstein-type cattle (McKendree, 2018). 
As a result, serious questions arise as to how the Holstein beef industry remains profitable when 
facing domestic market constraints.  
 
Successful market entry strategies into China depend on U.S. producer’s willingness to adopt 
new technologies to ensure product traceability (Foster, Schweihofer et al., 2018) while 
delivering on the food quality attributes that target consumers demand. Thus, there is a critical 
need to identify segments of the U.S. beef industry that are willing to implement industry 
management practices that are consistent with Chinese market requirements. One technological 
innovation in enhanced digital product traceability is the use of Blockchains to quickly track 
product movement and provide relevant information along the supply chain. Our team of applied 
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researchers with ample experience in China, the U.S. beef industry, decision science, and 
behavioral economics will develop an integrated research and outreach program aimed at 
evaluating the adoption of a voluntary and cost-effective product traceability system and assist 
producers in deciding whether to change production practices to meet market entry requirements. 
In the absence of such a program, the U.S. beef industry will continue to forgo significant 
demand for its product and lose market share to other beef exporting countries. 
 
The long-term program goal of this project is to position the Great Lakes beef industry as the 
premier source of beef imports in China. Our overall objective is to identify acceptable producer 
management strategies that are consistent with market entry requirements and the preferences of 
Chinese consumers. The central hypothesis of this project is that development and adoption of a 
cost-effective traceability system which aligns with both producer and stakeholder’s behavioral 
and economic incentives will increase U.S. beef exports to China, boost producer profits, and 
spur industry growth. Our hypothesis has been formulated, in large part, based on our team’s 
preliminary findings demonstrating that (1) product traceability is a major import requirement for 
beef products in China; (2) Great Lakes beef producers are largely unaware of export market 
opportunities and requirements and how market access could impact their profitability; and (3) 
behavioral economics can be used to develop outreach programs that inform critical and timely 
issues. The work team is well prepared to undertake this project given their expertise in 
marketing U.S. meat products in China and long standing collaborative networks with small and 
medium-sized Great Lakes beef producers and industry stakeholders. Specific objectives of this 
integrated research and extension project are:  
 
Objective # 1. Engage small and medium-sized Holstein beef producers, beef processors, 
and industry stakeholders in the Great Lakes region to benchmark their awareness and 
knowledge of requirements to supply the emerging Chinese market. Based on our 
interactions with key stakeholders, we hypothesize that having a base understanding of beef 
stakeholder knowledge and attitudes throughout the supply chain will be crucial to implementing 
an effective integrated research and outreach program. 
 
Objective #2. Evaluate Chinese market acceptance of and willingness to pay for emerging 
technologies in product traceability to meet import requirements. Based on our preliminary 
market assessment, we hypothesize that enhanced digital traceability technology like 
Blockchains can provide an advantage for Great Lakes producers in meeting market entry 
requirements by verifying product traceability and providing relevant and timely information to 
consumers.  
 
Objective # 3. Identify determinants of Holstein beef producer behavior and willingness to 
adopt a voluntary traceability system aimed at meeting export market requirements. Based 
on our preliminary analysis, we hypothesize that producer and stakeholder engagement and 
incentives differ based on the perceived costs of switching production practices, knowledge of 
the market potential in China and entry requirements, risk preferences, political views, and 
psychometric measures.  
 
Objective #4. Develop and deliver an Extension program to educate producers, beef 
processors, industry stakeholders, and peer scientists about market opportunities in China, 
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entry requirements, and the cost implications of meeting those requirements for individual 
producers. Based on previous outreach experience, we hypothesize that working closely with 
state associations and beef industry commissions in the Great Lakes region will increase 
producer buy-in and maximize program impact. 
 
The U.S. is in danger of lagging behind global market standards. Competing beef exporters like 
Australia, Brazil, and Canada already have national traceability systems in place and are 
capitalizing on emerging market opportunities. This project’s activities will generate necessary 
information to help secure the U.S. Holstein beef industry’s sustainability and position it as a key 
supplier to the Chinese market. We will identify the incentives necessary for producers and 
stakeholders to understand and implement production changes necessary to enter the export 
market. Our outreach program will inform the effective allocation of management resources to 
enable producers to meet requirements and successfully market their products in China. This 
project directly addresses the need to develop and implement an integrated research-outreach 
program to better inform small and medium-sized livestock producer decision making to enhance 
economic efficiency and sustainability.  







there a $ limit or recommended size? 
2. What level of detail would you recommend including in the proposal?  The form you provided

leads us to believe they are only looking for a few paragraphs under each question.  Are we
interpreting that correctly or do we need to go into a great level of detail? 

3. Should multi-state projects each be submitted through their respective Departments of Ag, or
should we collectively submit through MDARD? 

 
For your reference, I’ve attached a Chinese Market Access project overview Drs. McKendree, Ortega
and Schweihofer submitted to the USDA Ag and Food Research Initiative.  Additionally, in the last
few years the Wisconsin Beef Council has funded some market development work in Central
America through U.S. Meat Export Federation.  Collectively, we are trying to determine if the ATP
opportunity would be a good way to enhance MSU’s proposed work in China and/or do something
similar in Central America. 
 
Thanks in advance for your guidance. 
 
George Quackenbush
Executive Director
Michigan Beef Industry Commission
2145 University Park Drive, #300
Okemos, MI 48864
Ph: 517-347-0911

Check out our new website!  www.MIBeef.org
 

http://secure-web.cisco.com/18Df-NzN8wHGaS1w-w3_EwM9sPTjqU01-tpeqlCTHmqWU-o1KKMxlXRCgwnJSaBLHCmCZ-O_fBaUSLSFQjnnQnM4ORtW7eR_yQNgqPUs9L7xIMkVnY_lGlxHdci-XEUC5Rafd7daoUCxp7p9BD9tNSiAyaO-4sCa1pQXvYLi-nbDk8xXeYy2RbiiWTOkz3yI6aRQOYBfTldsO1vYlz55kTKqBE9pYN8FODC4vKlhN4RMyaI41-X5TLrpIfFLLh8lfzkKUJUcsmX7aAgmPrqlSjQ/http%3A%2F%2Fwww.mibeef.org%2F
http://secure-web.cisco.com/18Df-NzN8wHGaS1w-w3_EwM9sPTjqU01-tpeqlCTHmqWU-o1KKMxlXRCgwnJSaBLHCmCZ-O_fBaUSLSFQjnnQnM4ORtW7eR_yQNgqPUs9L7xIMkVnY_lGlxHdci-XEUC5Rafd7daoUCxp7p9BD9tNSiAyaO-4sCa1pQXvYLi-nbDk8xXeYy2RbiiWTOkz3yI6aRQOYBfTldsO1vYlz55kTKqBE9pYN8FODC4vKlhN4RMyaI41-X5TLrpIfFLLh8lfzkKUJUcsmX7aAgmPrqlSjQ/http%3A%2F%2Fwww.mibeef.org%2F


From: Gherke, Jason R - DATCP
To: Girard, Alexander C - DATCP
Subject: FW: ATP Grant Application
Date: Tuesday, October 30, 2018 5:25:31 PM
Attachments: USDA_ATP_Application_chief.legal.docx

 
 
 
Jason Gherke
Finance Director-Bureau of Finance/Division of Management Services
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-4748
Jason.Gherke@Wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
 
 

From: Dedinsky, Paul - DATCP 
Sent: Tuesday, October 30, 2018 3:59 PM
To: Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov>; Gherke, Jason R - DATCP
<Jason.Gherke@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Shaw, Megan M - DATCP
<Megan.Shaw@wisconsin.gov>
Subject: RE: ATP Grant Application
 
Another adjustment or two…
 
Paul C. Dedinsky, J.D., Ph.D.
Chief Legal Counsel
Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53708
office: (608)224-5022
cell: (262)271-1188
paul.dedinsky@wisconsin.gov
 

From: Dedinsky, Paul - DATCP 
Sent: Tuesday, October 30, 2018 3:39 PM
To: Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov>; Gherke, Jason R - DATCP
<Jason.Gherke@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Shaw, Megan M - DATCP
<Megan.Shaw@wisconsin.gov>
Subject: RE: ATP Grant Application
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[bookmark: C1]1.SECTION 1: PROFILE, INDUSTRY EXPORT GOAL, AND CONTRIBUTIONS 

[bookmark: C1_1]1.1 Applicant Profile 

[bookmark: C1_1_1]1.1.1 Participant Profile 



Description:

[bookmark: C1_1_2]Organization Type:  Wisconsin State Agency 
Federal Tax Identification:  39-6006422 

Agency Element:  Program Operations Division (DATCP Center for International Agribusiness Marketing, Division of Agricultural Development) 



1.1.2 Office(s) 

		Office Name

		DUNS Number

		Office Type

		Address

		City

		State Province

		[bookmark: _GoBack]Zip Code

		Country



		WI Department of Agriculture, Trade and Consumer Protection

		809035918

		Branch Office

		2811 Agriculture Drive

		Madison

		Wisconsin

		53708

		United States (US)





[bookmark: C1_1_3]

1.1.3 Contact(s) 

		First Name

		Last Name

		Job Title

		Contact Phone

		Contact Fax

		Contact Email

		Contact URL

		Contact Types



		Ashwini

		Rao

		DATCP Economic Development Consultant, Center for International Agribusiness Marketing

		608-224-5119

		

		ashwini.rao@wi.gov

		

		EM



		Jack

		Heinemann

		DATCP Bureau Director, Center for International Agribusiness Marketing

		608-224-5125

		

		jack.heinemann@wi.gov

		

		EM



		Krista

		Knigge

		DATCP Administrator, Division of Agricultural Development (DAD)

		

		

		krista.knigge@wi.gov

		

		EM





[bookmark: C1_1_4]

1.1.4 Industry

Organization Description:

The Wisconsin Department of Agriculture, Trade and Consumer Protection (DATCP) partners with all the citizens of Wisconsin to grow the economy by promoting quality food, healthy plants and animals, sound use of land and water resources, and a fair marketplace.  Our vision is to deliver efficient and effective programs and services to Wisconsin agriculture, consumers, and businesses; to provide market confidence; and to enhance competitiveness and profitability.



Executive Summary:

DATCP is proposing an activity in China to help offset trade barriers, namely, the tariffs imposed on food and agricultural products.  China is a top importer of Wisconsin products.  In 2017, Wisconsin exported $299 billion of food and agricultural products to China.  Wisconsin's food and agricultural companies have been adversely affected by the tariffs, and many of these companies wish to explore other distribution channels in order to diversify and continue to operate in one of Wisconsin’s top markets historically. 

The primary objective of this activity is to help companies already exporting to China find new distribution channels –  E-commerce – in order to increase the volume of products sold in that country.  DATCP will also coordinate a social media campaign aimed to facilitate sales and increase awareness of product availability on the identified E-commerce platform. 

Organization Mission:

We partner with all the citizens of Wisconsin to grow the economy by promoting quality food, healthy plants and animals, sound use of land and water resources, and a fair marketplace. 


Cross Commodity Collaboration:


Industry Prior Experience:

Since 1966, the International Agribusiness Center has helped Wisconsin businesses succeed in their exporting efforts. 


Affiliations:  Industry groups 


Affiliated Organizations:

Dairy Farmers of Wisconsin
Wisconsin Cheesemakers Association
Midwest Food Products Association

 

[bookmark: C1_1_5]1.1.5 Industry Personnel

		Manager/Administrator Name 

		Position/ Title 

		MAP % 

		FMD % 



		Ashwini Rao 

		DATCP Economic Development Consultant, Center for International Agribusiness Development, Division of Agricultural Development (DAD) 

		0.00 

		0.00 





[bookmark: C1_1_6]1.1.6 MAP/FMD Start/End Dates from Plan Submittal 

[bookmark: C1_1_7]Submission Date: 
MAP Start:   
MAP End:   

1.1.7 Resource Request Table

		Program 

		Requested Amount 



		Agricultural Trade Promotion 

		234,289 



		Market Access Program (MAP)-GBI 

		0 



		Market Access Program (MAP)-Non GBI 

		0 



		Trade Policy Initiatives (# of activities) 

		0 





[bookmark: C1_2]1.2 Industry Export Goals

Goal Period Type: Calendar Year 

Goal Period Span: January 1 - December 31 

Data Source:

1. Data Source: U.S. Census Bureau Trade Data

2. Product Group : BICO-HS6

3. Values in Thousands of dollars


Export Goals Metrics:

		Export Year

		US Exports ($)
(whole number only)

		World Trade ($)
(whole number only)

		Status



		2013

		167,410,432

		00

		Actual



		2014

		174,583,882

		00

		Actual



		2015

		155,936,881

		00

		Actual



		2016

		158,000,757

		00

		Actual



		2017

		163,721,188

		00

		Actual





[bookmark: C1_3]

1.3 Promised Contributions

		  

		Applicant/Participant Promised Contribution 

		Industry Promised Contribution 



		Program 

		(%)

		($)

		(%)

		($)





[bookmark: C1_4]

1.4 Proposals



1.4.1 EMP Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 






1.4.2 TASC Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 






1.4.3 QSP Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 





[bookmark: C2]



2.SECTION 2: MARKET ANALYSIS, ASSESSMENT, AND STRATEGY 

[bookmark: C2_1]

2.1 Market Definitions

		Title 

		Description 

		Market Kind 

		List of Countries 



		China 

		

		Geographic Market 

		CH-China (Mainland) 





[bookmark: C2_2]

2.2 Promoted Commodities



2.2.1.1 Basic Information 



Promoted Commodity: All Food & Ag Products 
Commodity Aggregate: All Food & Ag Products (ALLHS) 
U.S. Origin(%): 100 
Value Added: No 



2.2.1.2 Domestic Information 


Developments:

Wisconsin agriculture is the cornerstone of our state’s history, a significant driver in today’s economy and key to our future.  For decades, Wisconsin has been known as America’s Dairyland, but the diversity and impact of our state’s agriculture industry goes even farther.  The state’s agricultural industry is a national leader. 

Wisconsin agriculture contributes $88.3 billion to the state’s economy annually and provides 413,500 jobs, or 11 percent of the state’s total employment.  Farmers operate 68,700 farms in Wisconsin, totaling 14.4 million acres of land.  These farms produce some of the state’s top commodities, which include milk, corn, soybeans, cranberries, and more.  Our state ranks first in cheese production, cranberry production and vegetables for processing; second in the nation in milk production and mozzarella cheese; and third in several other commodities.


Outlook:

2017 has been a tough year for Wisconsin's farmers.  Milk prices have already fallen 4 percent this year, continuing a steady decline since 2014, according to data from the Labor Department.  Meanwhile, net farm income, a broad measure of profits, is forecast to drop this year to its lowest level since 2006, according to the United States Department of Agriculture.  Even tougher times might be ahead. Wisconsin is the number-two dairy supplier in the country.  In an industry where margins can be razor thin, farmers have come to rely on selling their milk products abroad.  Canada, Mexico, and China are the biggest importers of Wisconsin's dairy products. 



The situation is similar for another one of Wisconsin's top exported products - cranberries.  The Wisconsin cranberry industry has a value of almost $1 billion and is responsible for 4,000 jobs, according to a recent study.  The European Union, Canada, China, and Mexico have launched retaliatory tariffs on cranberries.  That action threatens to reduce demand for the fruit, hurting farmers who grow them and leading companies abroad to substitute other juices and berries rather than raise prices for consumers.  The average price for cranberries has fallen below $30 a barrel and $5 below the cost of production.  Growers expect prices to slide even farther as sales abroad dry up.  About a third of U.S. production is exported, and trade groups estimate tariffs would amount to $50 million each year in an industry that last year sold a total of approximately $270 million in cranberries.










Share Exported:

Wisconsin exported $3.5 billion in agricultural products to 147 countries in 2017, an increase of 3.63 percent in value compared to the same period in 2016.  Wisconsin currently ranks 12th among U.S. states in agricultural exports. 



Wisconsin ranked first in the export of ginseng roots, prepared/preserved cranberries, sweet corn prepared/preserved, and bovine semen.  Wisconsin ranked second in the export of whey, cheese, and raw furskins.  Exports of dairy, eggs, and honey products* in 2017 were valued at $297 million, a 19.9 percent increase compared to the same period last year.  Wisconsin now ranks fifth among U.S. states in the export of these products. 



Strengths and Weaknesses:

Wisconsin continues to maintain its leadership as America’s Dairyland with more dairy farms than any other state.  In 2016, Wisconsin surpassed 30 billion pounds of milk production in a single year for the first time.  The state’s dairy processors set a record of their own, producing 3.2 billion pounds of cheese.  Wisconsin’s contribution to the growing specialty cheese industry continues to be strong.  However, market conditions have affected the agricultural industry. 



2.2.1.3 International Information 



Market Conditions:

China remains an important market for U.S  and Wisconsin's retail food exports.  In 2017, China was the third largest importer of Wisconsin's agricultural products. 



In the past ten years, E-commerce dramatically changed how consumer goods are marketed, bought, and sold.  In just a few short years, China moved from a cash-based society to a world leader in utilizing mobile payment platforms.  Chinese start-ups and established companies are testing new retail models, such as 24-hour unattended convenience stores and all-inclusive mobile payment platforms, making E-commerce a logical next step to explore for Wisconsin's food products. 



Top growth markets for Food in China: 



· Dairy

· Vegetables

· Beef

· Fruits

· Poultry

· Wine



China Market Indicators for 2016: 



· China's total retail sales for all commodities: $4.98 trillion

· China's total food industry gross sales: $1.3 trillion

· China's total E-commerce gross sales: $0.75 trillion 




Outlook:

China remains one of the most dynamic retail markets in the world and continues to offer great opportunities for Wisconsin's food exporters. 


Competitive Threats:

Significant and increasing competition from other exporting countries not affected by the tariffs. 

Packaging size and labeling preferences are different. 

Logistics in third and fourth tier cities still need improvement.




2.2.1.4 U.S. and World Production and Trade

Volume Unit: 

Data Source:

Notes:
1. Data Source:  U.S. Census Bureau Trade Data
2. FAS Totals include all Agricultural commodities and FAS selected NONAG commodity items.
3. Product Group:  FAS 


World Production Metrics:



		

		US Production

		US Export

		Exports as a Share
of U.S. Production

		World Trade

		U.S. Share of
World Trade

		



		Year

		Vol.(Unit)

		Value($)

		Vol.(Unit)

		Value($)

		Vol.(%)

		Value(%)

		Vol.(Unit)

		Value($)

		Vol.(%)

		Value(%)

		Status



		2013

		0

		0

		0

		165,580,857

		0

		0

		0

		0

		0

		0

		Not Set



		2014

		0

		0

		0

		171,714,315

		0

		0

		0

		0

		0

		0

		Not Set



		2015

		0

		0

		0

		153,130,279

		0

		0

		0

		0

		0

		0

		Not Set



		2016

		0

		0

		0

		154,627,892

		0

		0

		0

		0

		0

		0

		Not Set



		2017

		0

		0

		0

		158,339,179

		0

		0

		0

		0

		0

		0

		Not Set
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2.3. Targeted Market Assessment 



2.3.1.1 Basic Information 

Market Definition: China 
Promoted Commodity: ALLHS 
Market Type: Growth Market 
Market Keywords: 
FAS Market Keywords: 

2.3.1.2 Substantive Information: 


Market Assessment:

At approximately $630 billion of sales in 2015, China’s online retail market is the world’s largest.  It is nearly 80 percent bigger than the United States’ online retail market, which it overtook some two years ago.  E-commerce in China accounts for 13.5 percent of all retail spending, a higher share than that of all large economies.  Among China’s digital consumers, certain product categories have caught on more than others.  Food (including packaged and fresh food), a category that faces more challenges in building sustainable online business models, has also reached a high level of adoption, with nearly 50 percent of consumers making some purchases online, according to a survey by McKinsey and Co.


Market Strategy:

The ultimate goal is to determine if Wisconsin food products can be successfully sold on an E-commerce platform in China.  DATCP hopes to achieve this goal by:  a) Assisting companies currently exporting to China in listing their products on JD.com (one of China's largest B2C online retailers), and b) Executing a social media strategy with the intent to drive consumers to the online platform to purchase Wisconsin food products. 


Past Performance and Evaluation Results:  n/a 



2.3.1.3 Metrics Information

Export Volume Unit: 

Data Source:

Notes:
1. Wisconsin's exports to China
2. Data Source: U.S. Census Bureau Trade Data, U.S. State Export Data
3. Product Group : BICO-HS6
4. Values in Thousands of dollars 


Targeted Market Export Goals:

		Year

		Volume(Unit)

		Value($)

		Market Share (%)

		Status



		2013

		

		297,025.00

		

		Actual



		2014

		

		271,002.00

		

		Actual



		2015

		

		216,636.00

		

		Actual



		2016

		

		216,328.00

		

		Actual



		2017

		

		278,656.00

		

		Actual





2.3.1.4 Export Strategy

2.3.1.4.1 Constraints/PM

2.3.1.4.1.1 Basic Information



Constraint No:  1 
Constraint Title:  Trade Tariffs 
Constraint Type:  Market Access 

Constraint Description:

Wisconsin’s agricultural industry provides $88.3 billion annually for the state’s economy.  Wisconsin’s 354,000 agricultural jobs make up 10% of the state’s employment.  In 2017, Wisconsin exported $3.5 billion of agricultural products to 147 different countries.  That places Wisconsin 12th in the nation for the value of exported agricultural commodities.  The three biggest export markets for Wisconsin include Canada, Mexico, and China.  Many of Wisconsin's top exported products – dairy, cranberries, ginseng, and beverages – are all adversely affected by tariffs from China, the EU, and Mexico. 

Milk prices have already fallen 4 percent this year, continuing a steady decline since 2014, according to data from the United States Labor Department.  Meanwhile, net farm income, a broad measure of profits, is forecast to drop this year to its lowest level since 2006, according to the U.S. Department of Agriculture.

The Wisconsin cranberry industry has a value of almost $1 billion and is responsible for 4,000 jobs, according to a recent study.  The European Union, Canada, China, and Mexico have launched retaliatory tariffs on cranberries.  This action threatens to reduce demand for the fruit, hurting farmers who grow them and leading companies abroad to substitute other juices and berries rather than raise prices for consumers.  The average price for cranberries has fallen below $30 a barrel and $5 below the cost of production.  Growers expect prices to slide even further as sales abroad dry up.  About a third of U.S. production is exported, and trade groups estimate tariffs would amount to $50 million in losses each year in an industry that last year sold a total of approximately $270 million in cranberries.

Most Wisconsin milk is made into cheese, and not used for fluid milk consumption (drinking).  Approximately 90% of Wisconsin milk is used for cheese, and approximately 90% of that cheese is sold outside Wisconsin’s borders.  According to the Wisconsin Cheese Makers Association, in 2017, Wisconsin exported cheese and curd to 46 different countries.  Wisconsin exported about $16 million worth of cheese and curd in 1996, and $133 million in 2017. 

The top dairy products exported include: 

· Milk and Cream 

· Buttermilk, Yogurt, Kefir, etc

· Cheese and Curd

· Butter and Other Fats 

· Whey and Milk Products 

Retaliatory tariffs imposed by Mexico and China, beginning in July 2018, is having some impact on dairy exports.  July 2018 cheese exports to China dropped 56% from a year ago, with whey exports down 26%.  With China being the largest U.S. market for whey products, July 2018 whey exports were 8% lower than a year ago, the lowest whey exports in more than two years. 

The project objective is to increase sales of those agricultural and food products including dairy products, cranberries, ginseng, beverages, etc.  These commodities have been affected by the imposition of tariffs in China.  One way of doing this is to utilize new distribution channels such as E-Commerce that companies can use to expand their presence in these foreign markets.  An extensive social media strategy to increase awareness of product availability through these new channels will help promote sales.


EMP Current Circumstances:

Constraint Keywords: 
FAS Constraint Keywords: 



2.3.1.4.1.2 CPR Specific Information



Recommendations:

Evaluation and Findings:

Post Assessment:

Division Assessment:

Success Story:

Lessons Learned:



2.3.1.4.1.3 PM Specific Information

		

		Baseline Year

		Baseline   (-2)

		Baseline   (-1)

		Baseline

		

		Baseline (+1)

		Baseline (+2)

		Baseline (+3)

		Baseline (+4)

		Baseline (+5)

		Baseline (+6)

		Baseline (+7)



		Title: Increase in sales
Description:

Measure actual sales from JD.com over the course of the project to determine total increase in sales.

		2018

		

		

		

		G

		20% increase

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Product views
Description:

Measure the number of product views over the course of the project.

		2018

		

		

		

		G

		1 million views

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Longevity
Description:

Percentage of companies willing to stay on platform after conclusion of grant

		2018

		

		

		

		G

		50%

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Note: G = Goal, A = Actual 






FootNote: 

2.3.1.4.1.4 Activities:

2.3.1.4.1.4.1.1 Basic Info 



Program:  ATP 
Activity Code:  A19GXCHNAG 
Activity Title:  E-commerce in China 
Requested Amount ($):  $234,289 
Funded Amount ($): 
Activity Status:  Draft 

Activity Description: 

The Wisconsin Department of Agriculture, Trade and Consumer Protection (DATCP) proposes to work with select Wisconsin companies to diversify their distribution channels in China.  DATCP will: a) Identify companies currently exporting to China, but impacted by the trade tariffs, and b) Implement the JD.com E-commerce platform to list products sold in the Chinese market.

E-commerce sales continue to grow in China.  E-commerce accounts for over 15% of total retail sales, which translates to about $750 billion in sales.  Industry insiders estimate 10 to 30 percent of retail food and drink imports are sold through e-commerce channels in China.  Almost all major online retailers such as Amazon, JD, Tmall, Womai, and YHD sell food and beverages.  Other niche retailers target fresh fruit, imported wine and spirits, cakes, and tree nuts. 

Major E-commerce retailers are also experimenting with new platforms, including opening physical retail outlets and utilizing their E-commerce platform to direct consumers to these retail stores.  In 2016, China's leading E-commerce leader, Alibaba, opened its first offline store, HeMa Fresh.  JD.com is China's second largest E-commerce platform with a 30% market share, where 250 million active users opened a store in 2017.  JD.com will open one million convenience stores over the next five years.  JD.com opened its first fresh food supermarket in January 2018 and plans to open more fresh food stores throughout China by the end of 2018.  JD.com benefitted from partnering with what has quickly become the most popular social media platform, WeChat.  Over 80 percent of JD.com's users utilize mobile devices to place orders and WeChat to pay for purchases.

Wisconsin’s products in China are currently in grocery stores and not listed on E-commerce platforms.  As such, this distribution channel is largely untapped for Wisconsin companies.  DATCP will hire a consultant to begin working with 5-7 major Wisconsin companies that already export to China to help them with listing their products on JD.com.  The consultant will assist with shipping, labeling, warehousing of product, marketing of these products, and placement of these products on JD.com. 

DATCP will identify the companies, oversee the administration of the program, and manage the evaluation process.  DATCP program administrator will travel to China for meetings with the consultant, visits with JD.com to oversee product placement, and finalization of the marketing strategic plan. 

The budget below features the combined budget for all activities included in this application. 

		ATP Budget



		 

		 

		Grant

		Match

		Total



		Personnel

		 

		 

		 

		 



		Salary **

		 

		 

		20,550.98 

		20,550.98 



		Fringe (42.19%)

		 

		 

		 

		0.00 



		Transportation, Travel, Lodging

		 

		 

		 

		 



		Airfare

		 

		4,500.00 

		 

		4,500.00 



		Lodging 

		 

		1,290.00 

		 

		1,290.00 



		M&IE

		 

		833.00 

		 

		833.00 



		Proposed Activities

		 

		 

		 

		 



		E-commerce 

		 

		52,000.00 

		 

		52,000.00 



		Social media  marketing

		 

		145,000.00 

		 

		145,000.00 



		 Total Direct

		 

		203,623.00 

		20,550.98 

		224,173.98 



		Indirect costs (15.2%)

		34,074.44 

		30,666.96 

		3,407.44 

		34,074.44 



		 

		 

		 

		 

		 



		Overall Total

		 

		234,289.96 

		23,958.42 

		258,248.38 



		 

		 

		 

		 

		 







Activity Results Timeframe (expected): 

This activity will run from January 2019 - June 2020.  Evaluation and assessment of metrics will occur from July – September of 2020.  The identification of companies, listings on JD.com, and the social media campaign will run concurrently.


Activity Results (actual): 

No of companies identified:  5-7

Increase in sales:  20%

Number of product views:  1 million


Contribution List: 

		Contribution Type 

		Amount ($) 







2.3.1.4.1.4.1.2 Activity Tag Basic Information:

		Priortity Name 



		Market Access--Other



		Tariffs & Quotas (eg. TRQs)







2.3.1.4.2 Constraints/PM

2.3.1.4.2.1 Basic Information



Constraint No: 2 
Constraint Title: Consumer awareness 
Constraint Type: End-user 

Constraint Description:

As mentioned before, E-commerce sales continue to grow in China.  Almost all major online retailers such as Amazon, JD, Tmall, Womai, and YHD sell food and beverages.  Other niche retailers target fresh fruit, imported wine and spirits, cakes, and tree nuts. 

Major E-commerce retailers are also experimenting with new platforms, including opening physical retail outlets and utilizing their E-commerce platform to direct consumers to these retail stores.  Over 80 percent of JD.com's users utilize mobile devices to place orders and WeChat to pay for purchases.  These stores are relatively small and do not offer the same choices as their online platform do; however, retailers use data to target customers and divert online customers to these physical stores. 

As such, a social media campaign focused on promoting Wisconsin products on the E-Commerce website JD.com would need to be implemented.  DATCP proposes to implement a social media plan specifically targeting the Wisconsin products on the JD.com's E-commerce platform.  


EMP Current Circumstances:

Constraint Keywords: 
FAS Constraint Keywords: 

2.3.1.4.2.2 CPR Specific Information

Recommendations:

Evaluation and Findings:

Post Assessment:

Division Assessment:

Success Story:

Lessons Learned:



2.3.1.4.2.3 PM Specific Information

		

		Baseline Year

		Baseline (-2)

		Baseline (-1)

		Baseline

		

		Baseline (+1)

		Baseline (+2)

		Baseline (+3)

		Baseline (+4)

		Baseline (+5)

		Baseline (+6)

		Baseline (+7)



		Title:  Assessment survey
Description:

Conduct a survey to determine awareness of Wisconsin products prior to the implementation of a social media plan, followed by a post launch assessment to determine increase of awareness of Wisconsin products.

		2018

		

		

		

		G

		20% Increase in consumer awareness of Wisconsin products

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Consumers reached
Description:

Number of consumer reached through direct marketing/social media efforts.

		2018

		

		

		

		G

		500,000

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Note: G = Goal, A = Actual 






FootNote: 

2.3.1.4.2.4 Activities:

2.3.1.4.2.4.1.1 Basic Info 



Program:  ATP 
Activity Code:  A19GXCHNSO 
Activity Title:  Social Media promotion 
Requested Amount ($):  $0 
Funded Amount ($): 
Activity Status:  Draft 

Activity Description: 

According to a McKinsey and Co. survey conducted in 2106, half of the digital consumers surveyed use social media to do product research or get recommendations.  More recently, consumers have used social media as a significant channel not just for deciding what to buy, but also for acting on those decisions.  Of the WeChat users surveyed, 31 percent initiated purchases on the platform—double the proportion of the previous year.  These purchases begin in a range of places on the social platform, from official channels (such as JD.com entrances and brand public accounts) to user-generated content (such as Moments and chat groups) to links to other apps.



DATCP would strive to increase awareness about Wisconsin products listed on the E-commerce site, JD.com.  Towards this end, DATCP will hire a consultant to create and implement an extensive social media campaign to promote Wisconsin products.  First, DATCP will use social media marketing tools such as weChat, QQ, and Weibo to generate consumer awareness and engagement about these products.  DATCP will introduce the products by posting recipes and other information, as well as running promotions.

 

Second, DATCP will utilize direct marketing tools and JD.com's data analytics to reach at least half a million targeted customers for up to 7 times in a one year time frame.  Increased awareness will be measured by a survey managed by DATCP.  DATCP will oversee the administration of this activity, negotiate contracts, plan the promotion with the consultants, troubleshoot market access issues, and oversee the compliance and efficacy of the project.



Activity Results Timeframe (expected): 

The term of activity is expected to begin in January 2019 and continue through June 2020.  Evaluation, analysis, and assessment of metrics will take place from July - September 2020. 



Activity Results (actual): 

DATCP will measure increased awareness of Wisconsin food and agricultural products.

DATCP will monitor and record the number of likes, shares, and engagements on social media.

DATCP will evaluate the number of social media promotions pertaining to Wisconsin products. 



Contribution List: 

		Contribution Type 

		Amount ($) 









2.3.1.4.2.4.1.2 Activity Tag Basic Information:

		Priority Name 









[bookmark: C3]3.SECTION 3: FOREIGN OFFICES AND ADMINISTRATIVE COSTS 

[bookmark: C3_1]

3.1. Administrative Budget (Admin Activity) Summary For MAP, FMD Section 108 And TASC 

[bookmark: C3_2]3.2. Worldwide US Personnel Cost Summary: FMD 



		Worldwide U.S. Personnel Cost Summary: FMD 

		  





[bookmark: C3_3]



3.3. Worldwide Contingent Liabilities Summary: FMD 

		Contingent Liability Type 

		Amount($) 
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Hello Ashwini, Jack, Jason, Megan, and Alex:
 
I completed my review, made adjustments, and attached the document.
 
Thank you, Ashwini, for all your efforts.
 
Best, Paul
 
 
 
Paul C. Dedinsky, J.D., Ph.D.
Chief Legal Counsel
Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53708
office: (608)224-5022
cell: (262)271-1188
paul.dedinsky@wisconsin.gov
 

From: Rao, Ashwini P - DATCP 
Sent: Tuesday, October 30, 2018 12:08 PM
To: Gherke, Jason R - DATCP <Jason.Gherke@wisconsin.gov>; Dedinsky, Paul - DATCP
<Paul.Dedinsky@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Shaw, Megan M - DATCP
<Megan.Shaw@wisconsin.gov>
Subject: ATP Grant Application
 
Hello,
 
Attached is the ATP grant application. Due to time constraints and availability of personnel, I’m
emailing the application as opposed to routing it through. Please review and send me your approvals
so I can then forward the application to Keeley.
 
Please note that there are numerous attachments (in pdf) that cannot be combined. All these
attachments have to be uploaded to the electronic system at the time of submission.
 
Regards
Ashwini
 
_______________________________________
Ashwini Rao
International Economic Development Consultant
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5119

mailto:paul.dedinsky@wisconsin.gov
mailto:Jason.Gherke@wisconsin.gov
mailto:Paul.Dedinsky@wisconsin.gov
mailto:Jack.Heinemann@wisconsin.gov
mailto:Megan.Shaw@wisconsin.gov


Cell Phone: 608-224-9932
Ashwini.rao@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

mailto:Ashwini.rao@wisconsin.gov
https://form.jotform.com/63393850199164


From: Girard, Alexander C - DATCP
To: Rao, Ashwini P - DATCP
Subject: FW: ATP grant proposal
Date: Thursday, November 1, 2018 4:43:00 PM
Attachments: USDA_ATP_Application_revised_10_30 (002) AG Edits Incorporated.docx

Ashwini,
 
Please see attached for the revised and approved application document for submittal.
 
Keeley is reviewing the remainder of the other documents and will have the signed paper
copies available shortly.
 
Thanks,
Alexander
 
 
 
 
 
From: Rao, Ashwini P - DATCP 
Sent: Thursday, November 1, 2018 12:27 PM
To: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Knigge, Krista M - DATCP
<Krista.Knigge@wisconsin.gov>; Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: RE: ATP grant proposal
 
See attached for revised proposal and supporting documentation. I incorporated most of the edits
suggested yesterday except for charts/graphs. Those don’t show up properly in the online system
that we are using to submit this proposal.
 
Ashwini
 

From: Moll, Keeley A - DATCP 
Sent: Wednesday, October 31, 2018 9:43 AM
To: Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Knigge, Krista M - DATCP
<Krista.Knigge@wisconsin.gov>
Subject: RE: ATP grant proposal
 
I will hold off on approval until the docs are final.  Also, I would be surprised if these didn’t require a
handwritten signature scanned into a pdf?  I have to sign similar forms for ARM and DFRS and they
require a handwritten signature.
 
 
Keeley Moll

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user7c24fd14
mailto:Keeley.Moll@wisconsin.gov
mailto:Jack.Heinemann@wisconsin.gov
mailto:Krista.Knigge@wisconsin.gov
mailto:AlexanderC.Girard@wisconsin.gov
mailto:Ashwini.Rao@wisconsin.gov
mailto:Jack.Heinemann@wisconsin.gov
mailto:Krista.Knigge@wisconsin.gov
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[bookmark: C1]1.SECTION 1: PROFILE, INDUSTRY EXPORT GOAL, AND CONTRIBUTIONS 

[bookmark: C1_1]1.1 Applicant Profile 

[bookmark: C1_1_1]1.1.1 Participant Profile 



Description:

[bookmark: C1_1_2]Organization Type:  Wisconsin State Agency 
Federal Tax Identification:  39-6006422 

Agency Element:  Program Operations Division (DATCP Center for International Agribusiness Marketing, Division of Agricultural Development) 



1.1.2 Office(s) 

		Office Name

		DUNS Number

		Office Type

		Address

		City

		State Province

		Zip Code

		Country



		WI Department of Agriculture, Trade and Consumer Protection

		809035918

		Branch Office

		2811 Agriculture Drive

		Madison

		Wisconsin

		53708

		United States (US)





[bookmark: C1_1_3]

1.1.3 Contact(s) 

		First Name

		Last Name

		Job Title

		Contact Phone

		Contact Fax

		Contact Email

		Contact URL

		Contact Types



		Ashwini

		Rao

		DATCP Economic Development Consultant, Center for International Agribusiness Marketing

		608-224-5119

		

		ashwini.rao@wi.gov

		

		EM



		Jack

		Heinemann

		DATCP Bureau Director, Center for International Agribusiness Marketing

		608-224-5125

		

		jack.heinemann@wi.gov

		

		EM



		Krista

		Knigge

		DATCP Administrator, Division of Agricultural Development (DAD)

		608- 224-5142

		

		krista.knigge@wi.gov

		

		EM





[bookmark: C1_1_4]

1.1.4 Industry

Organization Description:

The Wisconsin Department of Agriculture, Trade and Consumer Protection (DATCP) partners with all the citizens of Wisconsin to grow the economy by promoting quality food, healthy plants and animals, sound use of land and water resources, and a fair marketplace.  Our vision is to deliver efficient and effective programs and services to Wisconsin agriculture, consumers, and businesses; to provide market confidence; and to enhance competitiveness and profitability.



Executive Summary:

DATCP is proposing a pilot program in China to help offset trade barriers, namely, the tariffs imposed on food and agricultural products.  China is a top importer of Wisconsin products.  In 2017, Wisconsin exported $299 million of food and agricultural products to China.  Wisconsin's food and agricultural companies have been adversely affected by the tariffs, and many of these companies wish to explore other distribution channels in order to diversify and continue to operate in one of Wisconsin’s top markets historically. 

The primary objective of this proposal is to provide additional assistance to companies already exporting to China to find new distribution channels –  E-commerce – in order to increase the volume of products sold in the country.  DATCP will also coordinate a social media marketing campaign aimed to facilitate sales and increase awareness of product availability on the identified E-commerce platform. 

Organization Mission:

We partner with all the citizens of Wisconsin to grow the economy by promoting quality food, healthy plants and animals, sound use of land and water resources, and a fair marketplace. 


Cross Commodity Collaboration:


Industry Prior Experience:

Since 1966, the International Agribusiness Center has helped Wisconsin businesses succeed in their exporting efforts. 


Affiliations:  Industry groups 


Affiliated Organizations:

Dairy Farmers of Wisconsin (DFW)
Wisconsin Cheesemakers Association (WCMA)
Midwest Food Products Association (MWFPA)

Wisconsin State Cranberry Growers Association (WSCGA)



[bookmark: C1_1_5]1.1.5 Industry Personnel

		Manager/Administrator Name 

		Position/ Title 

		MAP % 

		FMD % 



		Ashwini Rao 

		DATCP Economic Development Consultant, Center for International Agribusiness Development, Division of Agricultural Development (DAD) 

		0.00 

		0.00 





[bookmark: C1_1_6]1.1.6 MAP/FMD Start/End Dates from Plan Submittal 

[bookmark: C1_1_7]Submission Date: 
MAP Start:   
MAP End:   

1.1.7 Resource Request Table

		Program 

		Requested Amount 



		Agricultural Trade Promotion (ATP)

		234,289 



		Market Access Program (MAP)-GBI 

		0 



		Market Access Program (MAP)-Non GBI 

		0 



		Trade Policy Initiatives (# of activities) 

		0 





[bookmark: C1_2]

1.2 Industry Export Goals

Goal Period Type: Calendar Year 

Goal Period Span: January 1 - December 31 

Data Source:

1. Data Source: U.S. Census Bureau Trade Data

2. Product Group : BICO-HS6

3. Values in Thousands of ollars


Export Goals Metrics:

		Export Year

		US Exports ($)
(whole number only)

		World Trade ($)
(whole number only)

		Status



		2013

		167,410,432

		00

		Actual



		2014

		174,583,882

		00

		Actual



		2015

		155,936,881

		00

		Actual



		2016

		158,000,757

		00

		Actual



		2017

		163,721,188

		00

		Actual





[bookmark: C1_3]

1.3 Promised Contributions

		  

		Applicant/Participant Promised Contribution 

		Industry Promised Contribution 



		Program 

		(%)

		($)

		(%)

		($)





[bookmark: C1_4]

1.4 Proposals



1.4.1 EMP Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 






1.4.2 TASC Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 






1.4.3 QSP Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 





[bookmark: C2]



2.SECTION 2: MARKET ANALYSIS, ASSESSMENT, AND STRATEGY 

[bookmark: C2_1]

2.1 Market Definitions

		Title 

		Description 

		Market Kind 

		List of Countries 



		China 

		

		Geographic Market 

		CH-China (Mainland) 





[bookmark: C2_2]

2.2 Promoted Commodities



2.2.1.1 Basic Information 



Promoted Commodity: All Food & Ag Products 
Commodity Aggregate: All Food & Ag Products (ALLHS) 
U.S. Origin(%): 100 
Value Added: No 



2.2.1.2 Domestic Information 


Developments:

Wisconsin agriculture is the cornerstone of our state’s history, a significant driver in today’s economy and key to our future.  For decades, Wisconsin has been known as America’s Dairyland, but the diversity and impact of our state’s agriculture industry goes even farther.  The state’s agricultural industry is a national leader. 

Wisconsin agriculture contributes over $88 billion to the state’s economy annually and provides 413,500 jobs, or 11 percent of the state’s total employment.  Farmers operate 68,700 farms in Wisconsin, totaling 14.4 million acres of land.  These farms produce some of the state’s top commodities, which include milk, corn, soybeans, cranberries, and more.  Our state ranks first in cheese production, ginseng production, cranberry production and vegetables for processing; second in the nation in milk production and mozzarella cheese; and third in several other commodities.


Outlook:

Below is a snapshot of some of the products affected by the tariffs. 





		Commodity/Product

		HS Code

		Wisconsin share of U.S Production (%)

		Value of Wisconsin’s exports to China ($)

		Tariff rate (%)



		Ginseng

		121120

		90%

		14,123,494

		27.5%



		Dairy products

		04

		14.2%

		50,601,823

		Average 33%



		Cranberries

		2008/ 2009

		63.7%

		$11,261,233

		Average 40%





Source: National Agricultural Statistics Service, Wisertrade



In recent years, the agricultural economy has produced challenges for Wisconsin's farmers.  Milk prices have already fallen 4 percent this year, continuing a steady decline since 2014, according to data from the United States Labor Department (US DOL).  Meanwhile, net farm income, a broad measure of profits, is forecasted to drop this year to its lowest level since 2006, according to the United States Department of Agriculture (USDA).  Wisconsin is the number-two dairy supplier in the country.  In an industry where margins can be razor thin, farmers have come to rely on selling their milk products abroad. Subsequently, Canada, Mexico, and China are the biggest importers of Wisconsin's dairy products. 



The situation is similar for another one of Wisconsin's top exported products - cranberries.  According to the U.S. Cranberry Marketing Committee, Wisconsin will produce 5.9 million barrels of cranberries in 2018, representing more than 60 percent of the nation’s crop and securing Wisconsin as the No. 1 cranberry producer in the United States. The Wisconsin cranberry industry has a value of almost $1 billion and is responsible for 4,000 jobs, according to a recent study conducted by the University of California-Davis.  



The European Union, Canada, China, and Mexico have launched retaliatory tariffs on cranberries.  This action threatens to reduce demand for the fruit, hurting farmers who grow them and leading companies abroad to substitute other juices and berries rather than raise prices for consumers.   According to an article by Food Dive, the average price for cranberries has fallen below $30 a barrel and $5 below the cost of production.  Growers expect prices to slide even farther as sales abroad dry up.  About a third of U.S. production of cranberries is exported, and trade groups estimate tariffs would amount to $50 million each year in an industry that last year sold a total of approximately $270 million in cranberries. 



The tariff on ginseng produced in the United States has a negative impact to central Wisconsin, which grows about 90 percent of the U.S. crop of the medicinal herb. Eighty-five percent (85%) of that crop is exported to China, representing more than $30 million in sales to the state’s growers, according to the Ginseng Board of Wisconsin. The American variety of ginseng is highly prized in China, and Wisconsin ginseng is considered the highest-quality American ginseng in the world, according to the Ginseng Board of Wisconsin.



Share Exported:

Wisconsin exported $3.5 billion in agricultural products to 147 countries in 2017, an increase of 3.63 percent in value compared to the same period in 2016.  Wisconsin currently ranks 12th among U.S. states in agricultural exports. 



Wisconsin ranked first in the export of ginseng roots, prepared/preserved cranberries, sweet corn prepared/preserved, and bovine semen.  Wisconsin ranked second in the export of whey, cheese, and raw furskins.  Exports of dairy, eggs, and honey products in 2017 were valued at $297 million, a 19.9 percent increase compared to the same period last year.  Wisconsin now ranks fifth among U.S. states in the export of these products. 


Strengths and Weaknesses:

Wisconsin continues to maintain its leadership as America’s Dairyland with more dairy farms than any other state.  In 2016, Wisconsin surpassed 30 billion pounds of milk production in a single year for the first time.  The state’s dairy processors set a record of their own, producing 3.2 billion pounds of cheese.  Wisconsin’s contribution to the growing specialty cheese industry continues to be strong.  However, market conditions have affected the agricultural industry. 



2.2.1.3 International Information 







Market Conditions:

China remains an important market for U.S and Wisconsin's retail food exports.  In 2017, China was the third largest importer of Wisconsin's agricultural products.



In the past ten years, E-commerce dramatically changed how consumer goods are marketed, bought, and sold.  In just a few short years, China moved from a cash-based society to a world leader in utilizing mobile payment platforms.  Chinese start-ups and established companies are testing new retail models, such as 24-hour unattended convenience stores and all-inclusive mobile payment platforms, making E-commerce a logical next step to explore for Wisconsin's food products. 



Top growth markets for products in China: 



· Dairy

· Vegetables

· Beef

· Fruits

· Poultry

· Wine



China Market Indicators for 2016: 



· China's total retail sales for all commodities: $4.98 trillion

· China's total food industry gross sales: $1.3 trillion

· China's total E-commerce gross sales: $0.75 trillion 




Outlook:

China remains one of the most dynamic retail markets in the world and continues to offer great opportunities for Wisconsin's food exporters. According to a PwC report on E-Commerce in China, online retailing is expected to grow from 17% of total retail sales in 2017 to 25% in 2020. The current scale and growth trajectory has made E-Commerce a top three strategic priority for most retailers and brands. 



Competitive Threats:

Significant and increasing competition from other exporting countries not affected by the tariffs. 

Packaging size and labeling preferences are different. 

Logistics in third and fourth tier cities still need improvement.




2.2.1.4 U.S. and World Production and Trade

Volume Unit: 

Data Source:

Notes:
1. Data Source:  U.S. Census Bureau Trade Data
2. FAS Totals include all Agricultural commodities and FAS selected NONAG commodity items.
3. Product Group:  FAS 


World Production Metrics:



		

		US Production

		US Export

		Exports as a Share
of U.S. Production

		World Trade

		U.S. Share of
World Trade

		



		Year

		Vol.(Unit)

		Value($)

		Vol.(Unit)

		Value($)

		Vol.(%)

		Value(%)

		Vol.(Unit)

		Value($)

		Vol.(%)

		Value(%)

		Status



		2013

		0

		0

		0

		165,580,857

		0

		0

		0

		0

		0

		0

		Not Set



		2014

		0

		0

		0

		171,714,315

		0

		0

		0

		0

		0

		0

		Not Set



		2015

		0

		0

		0

		153,130,279

		0

		0

		0

		0

		0

		0

		Not Set



		2016

		0

		0

		0

		154,627,892

		0

		0

		0

		0

		0

		0

		Not Set



		2017

		0

		0

		0

		158,339,179

		0

		0

		0

		0

		0

		0

		Not Set
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2.3. Targeted Market Assessment 



2.3.1.1 Basic Information 

Market Definition: China 
Promoted Commodity: ALLHS 
Market Type: Growth Market 
Market Keywords: 
FAS Market Keywords: 

2.3.1.2 Substantive Information: 


Market Assessment:

At approximately $630 billion of sales in 2015, China’s online retail market is the world’s largest.  It is nearly 80 percent bigger than the United States’ online retail market, which it overtook some two years ago.  E-commerce in China accounts for 13.5 percent of all retail spending, a higher share than that of all large economies.  Among China’s digital consumers, certain product categories have caught on more than others.  Food (including packaged and fresh food), a category that faces more challenges in building sustainable online business models, has also reached a high level of adoption, with nearly 50 percent of consumers making some purchases online, according to a survey by McKinsey and Co.


Market Strategy:

The ultimate goal is to determine if Wisconsin food products can be successfully sold on an E-commerce platform in China.  DATCP hopes to achieve this goal by implementing a pilot program that:  a) Assists companies currently exporting to China in listing their products on JD.com (one of China's largest B2C online retailers), and b) Execute a social media strategy to connect consumers to the online platform to purchase Wisconsin food products. 


Past Performance and Evaluation Results:  n/a 



2.3.1.3 Metrics Information

Export Volume Unit: 

Data Source:

Notes:
1. Wisconsin's exports to China
2. Data Source: U.S. Census Bureau Trade Data, U.S. State Export Data
3. Product Group : BICO-HS6
4. Values in Thousands of dollars 


Targeted Market Export Goals:

		Year

		Volume(Unit)

		Value($)

		Market Share (%)

		Status



		2013

		

		297,025.00

		

		Actual



		2014

		

		271,002.00

		

		Actual



		2015

		

		216,636.00

		

		Actual



		2016

		

		216,328.00

		

		Actual



		2017

		

		278,656.00

		

		Actual





2.3.1.4 Export Strategy

2.3.1.4.1 Constraints/PM

2.3.1.4.1.1 Basic Information



Constraint No:  1 
Constraint Title:  Trade Tariffs 
Constraint Type:  Market Access 

Constraint Description:

Wisconsin’s agricultural industry provides over $88 billion annually for the state’s economy.  Wisconsin’s 354,000 agricultural jobs make up 10% of the state’s employment.  In 2017, Wisconsin exported $3.5 billion of agricultural products to 147 different countries.  That places Wisconsin 12th in the nation for the value of exported agricultural commodities.  The three biggest export markets for Wisconsin include Canada, Mexico, and China.  Many of Wisconsin's top exported products – dairy, cranberries, ginseng, and beverages – are all adversely affected by tariffs from China, the EU, and Mexico. 

Milk prices have already fallen 4 percent this year, continuing a steady decline since 2014, according to data from the United States Labor Department.  Meanwhile, net farm income, a broad measure of profits, is forecast to drop this year to its lowest level since 2006, according to the U.S. Department of Agriculture. Most Wisconsin milk is made into cheese, and not used for fluid milk consumption.  Approximately 90% of Wisconsin milk is used for cheese, and approximately 90% of that cheese is sold outside Wisconsin’s borders.  According to the Wisconsin Cheese Makers Association, in 2017, Wisconsin exported cheese and curd to 46 different countries.  Wisconsin exported about $16 million worth of cheese and curd in 1996, and $133 million in 2017. 

The Wisconsin cranberry industry has a value of almost $1 billion and is responsible for 4,000 jobs, according to a recent study by the Cranberry Marketing Committee.  The European Union, Canada, China, and Mexico have launched retaliatory tariffs on cranberries.  This action threatens to reduce demand for the fruit, hurting farmers who grow them and leading companies abroad to substitute other juices and berries rather than raise prices for consumers.  According to an article by Food Dive, the average price for cranberries has fallen below $30 a barrel and $5 below the cost of production.  Growers expect prices to slide even further as sales abroad dry up.  About a third of U.S. production is exported, and trade groups estimate tariffs would amount to $50 million in losses each year in an industry that last year sold a total of approximately $270 million in cranberries. 

The top Wisconsin dairy products exported to China include: 

· Whey and Milk Products 

· Cheese and Curd

· Milk and Cream 

The 15 percent tariff on ginseng produced in the United States has a negative impact to central Wisconsin, which grows about 90 percent of the U.S. crop of the medicinal herb. Eighty-five percent of that crop is exported to China, representing more than $30 million in sales to the state’s growers, according to the Ginseng Board of Wisconsin. The American variety of ginseng is highly prized in China, and Wisconsin ginseng is considered the highest-quality American ginseng in the world, according to the Ginseng Board of Wisconsin.



The project objective is to increase sales of those agricultural and food products including dairy products, cranberries, ginseng, beverages, etc.  These commodities have been affected by the imposition of tariffs in China.  One way of doing this is to utilize new distribution channels such as E-Commerce that companies can use to expand their presence in these foreign markets.  An extensive social media strategy to increase awareness of product availability through these new channels will help promote sales.


EMP Current Circumstances:

Constraint Keywords: 
FAS Constraint Keywords: 



2.3.1.4.1.2 CPR Specific Information



Recommendations:

Evaluation and Findings:

Post Assessment:

Division Assessment:

Success Story:

Lessons Learned:



2.3.1.4.1.3 PM Specific Information

		

		Baseline Year

		Baseline   (-2)

		Baseline   (-1)

		Baseline

		

		Baseline (+1)

		Baseline (+2)

		Baseline (+3)

		Baseline (+4)

		Baseline (+5)

		Baseline (+6)

		Baseline (+7)



		Title: Increase in sales
Description:

Measure actual sales from JD.com over the course of the project to determine total increase in sales.

		2018

		

		

		

		G

		20% increase

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Product views
Description:

Measure the number of product views over the course of the project.

		2018

		

		

		

		G

		1 million views

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Longevity
Description:

Percentage of companies willing to stay on platform after conclusion of grant

		2018

		

		

		

		G

		50%

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Note: G = Goal, A = Actual 






FootNote: 

2.3.1.4.1.4 Activities:

2.3.1.4.1.4.1.1 Basic Info 



Program:  ATP 
Activity Code:  A19GXCHNAG 
Activity Title:  E-commerce in China 
Requested Amount ($):  $234,289 
Funded Amount ($): 
Activity Status:  Draft 

Activity Description: 

[bookmark: _GoBack]The Wisconsin Department of Agriculture, Trade and Consumer Protection (DATCP) proposes to work with select Wisconsin companies to diversify their distribution channels in China.  DATCP will: a) Identify companies currently exporting to China, that are impacted by the trade tariffs, and b) Implement the JD.com E-commerce platform to list products sold in the Chinese market as a pilot program.

E-commerce sales continue to grow in China.  E-commerce accounts for over 15% of total retail sales, which translates to about $750 billion in sales.  Industry insiders estimate 10 to 30 percent of retail food and drink imports are sold through e-commerce channels in China.  Almost all major online retailers such as Amazon, JD, Tmall, Womai, and YHD sell food and beverages.  Other niche retailers target fresh fruit, imported wine and spirits, cakes, and tree nuts. 

As per GAIN Report (Report Number: SH0032), major E-commerce retailers are also experimenting with new platforms, including opening physical retail outlets and utilizing their E-commerce platform to direct consumers to these retail stores.  JD.com is China's second largest E-commerce platform with a 30% market share, where 250 million active users opened a store in 2017.  JD.com will open one million convenience stores over the next five years.  JD.com opened its first fresh food supermarket in January 2018 and plans to open more fresh food stores throughout China by the end of 2018.  JD.com benefitted from partnering with what has quickly become the most popular social media platform, WeChat.  Over 80 percent of JD.com's users utilize mobile devices to place orders and WeChat to pay for purchases. 

Wisconsin’s products in China are currently in grocery stores and not listed on E-commerce platforms.  As such, this distribution channel is largely untapped for Wisconsin companies.  DATCP will hire a consultant to begin working with major Wisconsin companies that already export to China to help them with listing their products on JD.com.  The consultant will assist with shipping, labeling, warehousing of product, marketing of these products, and placement of these products on JD.com. 

DATCP will identify the companies, oversee the administration of the program, and manage the evaluation process.  DATCP program administrator will travel to China for meetings with the consultant, visits with JD.com to oversee product placement, and finalization of the marketing strategic plan. 

The budget below features the combined budget for all activities included in this application. 

		ATP Budget



		 

		 

		Grant

		Match

		Total



		Personnel

		 

		 

		 

		 



		Salary **

		 

		 

		20,550.98 

		20,550.98 



		Fringe (42.19%)

		 

		 

		 

		0.00 



		Transportation, Travel, Lodging

		 

		 

		 

		 



		Airfare

		 

		4,500.00 

		 

		4,500.00 



		Lodging 

		 

		1,290.00 

		 

		1,290.00 



		M&IE

		 

		833.00 

		 

		833.00 



		Proposed Activities

		 

		 

		 

		 



		E-commerce 

		 

		52,000.00 

		 

		52,000.00 



		Social media  marketing

		 

		145,000.00 

		 

		145,000.00 



		 Total Direct

		 

		203,623.00 

		20,550.98 

		224,173.98 



		Indirect costs (15.2%)

		34,074.44 

		30,666.96 

		3,407.44 

		34,074.44 



		 

		 

		 

		 

		 



		Overall Total

		 

		234,289.96 

		23,958.42 

		258,248.38 



		 

		 

		 

		 

		 







Activity Results Timeframe (expected): 

This activity will run from January 2019 - June 2020.  Evaluation and assessment of metrics will occur from July – September of 2020.  The identification of companies, listings on JD.com, and the social media campaign will run concurrently.


Activity Results (actual): 

Expected No. of companies approached for participation in this program: 35

No of companies identified:  5-7

Increase in sales:  20%

Number of product views:  1 million


Contribution List: 

		Contribution Type 

		Amount ($) 







2.3.1.4.1.4.1.2 Activity Tag Basic Information:

		Priortity Name 



		Market Access--Other



		Tariffs & Quotas (eg. TRQs)







2.3.1.4.2 Constraints/PM

2.3.1.4.2.1 Basic Information



Constraint No: 2 
Constraint Title: Consumer awareness 
Constraint Type: End-user 

Constraint Description:

As mentioned before, E-commerce sales continue to grow in China.  Almost all major online retailers such as Amazon, JD, Tmall, Womai, and YHD sell food and beverages.  Other niche retailers target fresh fruit, imported wine and spirits, cakes, and tree nuts. 

Major E-commerce retailers are also experimenting with new platforms, including opening physical retail outlets and utilizing their E-commerce platform to direct consumers to these retail stores.  Over 80 percent of JD.com's users utilize mobile devices to place orders and WeChat to pay for purchases.  These stores are relatively small and do not offer the same choices as their online platform do. However, retailers use data to target customers and divert online customers to these physical stores. 

Asocial media campaign focused on promoting Wisconsin products on the E-Commerce website JD.com would be implemented.  DATCP proposes to implement a social media plan specifically targeting the Wisconsin products on JD.com's E-commerce platform.  


EMP Current Circumstances:

Constraint Keywords: 
FAS Constraint Keywords: 

2.3.1.4.2.2 CPR Specific Information

Recommendations:

Evaluation and Findings:

Post Assessment:

Division Assessment:

Success Story:

Lessons Learned:



2.3.1.4.2.3 PM Specific Information

		

		Baseline Year

		Baseline (-2)

		Baseline (-1)

		Baseline

		

		Baseline (+1)

		Baseline (+2)

		Baseline (+3)

		Baseline (+4)

		Baseline (+5)

		Baseline (+6)

		Baseline (+7)



		Title:  Assessment survey
Description:

Conduct a survey to determine awareness of Wisconsin products prior to the implementation of a social media plan, followed by a post launch assessment to determine increase of awareness of Wisconsin products.

		2018

		

		

		

		G

		20% Increase in consumer awareness of Wisconsin products

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Consumers reached
Description:

Number of consumer reached through direct marketing/social media efforts.

		2018

		

		

		

		G

		500,000

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Note: G = Goal, A = Actual 






FootNote: 

2.3.1.4.2.4 Activities:

2.3.1.4.2.4.1.1 Basic Info 



Program:  ATP 
Activity Code:  A19GXCHNSO 
Activity Title:  Social Media promotion 
Requested Amount ($):  $0 
Funded Amount ($): 
Activity Status:  Draft 

Activity Description: 

According to a McKinsey and Co. survey conducted in 2016, half of the digital consumers surveyed use social media to do product research or get recommendations.  More recently, consumers have used social media as a significant channel not just for deciding what to buy, but also for acting on those decisions.  Of the WeChat users surveyed, 31 percent initiated purchases on the platform—double the proportion of the previous year.  These purchases begin in a range of places on the social platform, from official channels (such as JD.com entrances and brand public accounts) to user-generated content (such as Moments and chat groups) to links to other apps.



DATCP would strive to increase awareness about Wisconsin products listed on the E-commerce site, JD.com.  Towards this end, DATCP will hire a consultant to create and implement an extensive social media campaign to promote Wisconsin products.  First, DATCP will use social media marketing tools such as weChat, QQ, and Weibo to generate consumer awareness and engagement about these products.  DATCP will introduce the products by posting recipes and other information, as well as running promotions.

 

Second, DATCP will utilize direct marketing tools and JD.com's data analytics to reach at least half a million targeted customers for up to 7 times in a one year time frame.  Increased awareness will be measured by a survey managed by DATCP.  DATCP will oversee the administration of this activity, negotiate contracts, plan the promotion with the consultants, troubleshoot market access issues, and oversee the compliance and efficacy of the project.



Activity Results Timeframe (expected): 

The term of activity is expected to begin in January 2019 and continue through June 2020.  Evaluation, analysis, and assessment of metrics will take place from July - September 2020. 



Activity Results (actual): 

DATCP will measure increased awareness of Wisconsin food and agricultural products.

DATCP will monitor and record the number of likes, shares, and engagements on social media.

DATCP will evaluate the number of social media promotions pertaining to Wisconsin products. 



Contribution List: 

		Contribution Type 

		Amount ($) 









2.3.1.4.2.4.1.2 Activity Tag Basic Information:

		Priority Name 









[bookmark: C3]3.SECTION 3: FOREIGN OFFICES AND ADMINISTRATIVE COSTS 
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3.1. Administrative Budget (Admin Activity) Summary For MAP, FMD Section 108 And TASC 

[bookmark: C3_2]3.2. Worldwide US Personnel Cost Summary: FMD 



		Worldwide U.S. Personnel Cost Summary: FMD 
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3.3. Worldwide Contingent Liabilities Summary: FMD 

		Contingent Liability Type 

		Amount($) 











FAS Home  |  USDA.gov  |  Economic Research Service (ERS)  |  World Agricultural Outlook Board (WAOB)  |  Trade Links  |  FOIA  |  Accessibility Statement  |  Privacy Policy  |  Non-Discrimination Statement  |  Information Quality  |  USA.gov  |  White House 





Deputy Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5035
Keeley.Moll@Wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

From: Rao, Ashwini P - DATCP 
Sent: Tuesday, October 30, 2018 4:52 PM
To: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Knigge, Krista M - DATCP
<Krista.Knigge@wisconsin.gov>
Subject: ATP grant proposal
 
Hi Keeley,
 
As I mentioned, see attached for the proposal and the numerous attachments that go along with it.
It has been approved by both legal and finance.
 
Your prompt response would be greatly appreciated as we would like to submit this Nov 1.
 
Regards,
Ashwini
 
_______________________________________
Ashwini Rao
International Economic Development Consultant
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5119
Cell Phone: 608-224-9932
Ashwini.rao@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

mailto:Keeley.Moll@Wisconsin.gov
https://form.jotform.com/63393850199164
mailto:Keeley.Moll@wisconsin.gov
mailto:Jack.Heinemann@wisconsin.gov
mailto:Krista.Knigge@wisconsin.gov
mailto:Ashwini.rao@wisconsin.gov
https://form.jotform.com/63393850199164


From: Cosh, William - DATCP
To: Walz, Sheri A - DATCP
Cc: Hummell, Richard P - DATCP
Subject: FW: China TRade
Date: Monday, October 22, 2018 1:09:09 PM

This one goes back to 2012.
Jen Pino-Gallagher is a former employee who use to lead up the trade team. We may also want to
search her emails.
Bill Cosh
William2.Cosh@wisconsin.gov
Phone: (608) 224-5020

From: Dick, James F - DATCP 
Sent: Monday, September 17, 2012 2:42 PM
To: Pino-Gallagher, Jen S - DATCP 
Subject: China TRade
Jen,
Something only to think about at this point. I don’t think we’ll get any calls on this although I know of
one reporter who does make these kind of connections. He may be asking how ag exports might be
affected.
Not sure if you’ve followed this but the US is getting into a trade skirmish (I won’t call it a war yet)
with China. It’s mainly over cars and manufactured car parts but both sides have filed complaints
with WTO. US is upset with Chinese government subsidies of its auto parts manufacturers and just
today filed a complaint. China filed complaints against US tariffs on Chinese products.
Probably nothing to be concerned about yet as far as commodities go but could this escalate in ag
related manufacturing? The BoMatic’s of the world.
As I said, probably won’t get any calls but it may be good to have some response in mind.

Jim Dick
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
(office) 608-224-5020
(cell) 608-513-8950
jim.dick@wi.gov

   

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERD19F0C6D
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user6b9af8a6
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd3c35f97
mailto:William2.Cosh@wisconsin.gov
tel:(608)%20224-5020
mailto:jim.dick@wi.gov
http://www.facebook.com/widatcp
http://www.twitter.com/widatcp
http://www.youtube.com/widatcp
http://www.flickr.com/photos/widatcp


From: Heinemann, Jack A - DATCP
To: Girard, Alexander C - DATCP
Subject: FW: Chinese Tarrifs
Date: Wednesday, April 11, 2018 2:57:50 PM

Fyi
Jack
 

From: Heinemann, Jack A - DATCP 
Sent: Friday, April 6, 2018 9:08 AM
To: Karen Gefvert <kgefvert@wfbf.com>
Subject: Fwd: Chinese Tarrifs
 
FYI
 

Sent from my iPhone

Begin forwarded message:

From: Jack Heinemann <jheinemann@newnorthventurellc.com>
Date: April 6, 2018 at 5:17:35 AM CDT
To: "jack.heinemann@wisconsin.gov" <jack.heinemann@wisconsin.gov>
Subject: Chinese TArrifs

https://www.wpr.org/wisconsin-growers-producers-weigh-impact-chinese-tariffs
http://www.wbur.org/hereandnow/2018/04/03/china-tariffs-ginseng-wisconsin
https://www.npr.org/2018/03/31/599397448/impact-of-chinas-new-tariffs-could-be-
huge-on-u-s-soybean-farmers
 
https://www.cnbc.com/2018/04/02/china-tariff-hit-for-us-agriculture-could-be-big-
gain-for-australia.html
 
http://host.madison.com/business/u-s--china-tariff-tussle-to-hit-farm-
states/article_82a5e126-0bf3-545b-990f-c2cae43c264f.html
 
https://www.politico.com/story/2018/04/04/trump-china-tariffs-farmers-agriculture-
461373
 
Jack Heinemann
jheinemann@newnorthventurellc.com
(920) 527-1950
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER0C6B6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
mailto:jheinemann@newnorthventurellc.com
mailto:jack.heinemann@wisconsin.gov
mailto:jack.heinemann@wisconsin.gov
https://secure-web.cisco.com/1tzrKYnd6uOeDN97jDdlVHP4NmkJpE5hY3sZiQXqhjpQd_HZ0rbWvkEVi4iEfVdFxAe-yK9gmF66grPKV_Q_YTFD70nhv8SIPDhZKrLbA8Yg9uAO31ujRIs9PRDxCOsq8MVNah02zPIDRXrI5L7LahJ4Pbx9ZaXxzM62gjUANy-TJFgaKSsFuIae8JPOtAHDgBNpV8z7GHcCUHv-D_8KPpPDldqu0sUCZa-WFVuhYerTFUhH5DsMkvj3DSq-BfsxLtzcGLAXrMPLJEUcGpdTlkw/https%3A%2F%2Fwww.wpr.org%2Fwisconsin-growers-producers-weigh-impact-chinese-tariffs
http://secure-web.cisco.com/1Wn9b1ZXe3PsYAhmuWvmNoEovfb7rdRKYFg3LghBu3srL-c3IZEZKckSu5Akwoo5Pkcwfs3a9zwyVQtocHVw7LW_HEd0hr2Lo8RNoUZeJStE94DgDxhaPEDpsOUkQmIB24zdHDPfnDXrVyE6Dmmo46iGnVrUu7PBM8mqIw7ho2aGsEjrZyaMA-fnM0ysSZ6EmygI12wP5Zzwq7ZysJ_dlfNoT18nfaMIvvOVkcs8fhpe87qUHUa2ZMIcbKUIO2nAI/http%3A%2F%2Fwww.wbur.org%2Fhereandnow%2F2018%2F04%2F03%2Fchina-tariffs-ginseng-wisconsin
https://secure-web.cisco.com/1NWq1-nR0tRG2bpcBJe_UmfkCSOqpZOPZbnZBRzL7ZXx862JrPDjAqTOTv8bqaUQQjs5EHvHRQwSCM52uwgEl9vCouOhP2ETuEOrTKJwOd4ILPYpqLcVKv00_W0TgrRTLWdypTBmkbB6vRdsYVrI8AekiX3i3z5z6E5e3tKycozsS4QM1CDxIGSFugC1G8ZKAiY_G-41RLn4hLeMhnM9w2ZTOPLemYMaVHu6NdgYK2AyKVXYyLQvyiBOfjrK7vBpOz4_XQRcfWquCZgnI_PRGAg/https%3A%2F%2Fwww.npr.org%2F2018%2F03%2F31%2F599397448%2Fimpact-of-chinas-new-tariffs-could-be-huge-on-u-s-soybean-farmers
https://secure-web.cisco.com/1NWq1-nR0tRG2bpcBJe_UmfkCSOqpZOPZbnZBRzL7ZXx862JrPDjAqTOTv8bqaUQQjs5EHvHRQwSCM52uwgEl9vCouOhP2ETuEOrTKJwOd4ILPYpqLcVKv00_W0TgrRTLWdypTBmkbB6vRdsYVrI8AekiX3i3z5z6E5e3tKycozsS4QM1CDxIGSFugC1G8ZKAiY_G-41RLn4hLeMhnM9w2ZTOPLemYMaVHu6NdgYK2AyKVXYyLQvyiBOfjrK7vBpOz4_XQRcfWquCZgnI_PRGAg/https%3A%2F%2Fwww.npr.org%2F2018%2F03%2F31%2F599397448%2Fimpact-of-chinas-new-tariffs-could-be-huge-on-u-s-soybean-farmers
https://secure-web.cisco.com/1va3-h-5uHQQL8smGJW4p7D89C8mhe4MMDgt1gmdrdb9lpGWrWDfEiIuWnw54JpPfKuTxsGXSwLaB7kpvMyNA9a56pRMVQOl48jpCr5ibS0YxWXWozxeS905my-SJWxVQZ-4h8-c4j-kAMgHQ3P4VoY6b5yZ1Spcu0iiiIA_i4fdnP5WfCG4S2LqDwPfKOs9Sciy2v_bEjuTAhlu_Lgfaw9JrOzqx6Ng103e_BZke4XckRtk49JGq5OMP5HR5_IZHoXhh5PpV2vM7qyC1CJ0SDA/https%3A%2F%2Fwww.cnbc.com%2F2018%2F04%2F02%2Fchina-tariff-hit-for-us-agriculture-could-be-big-gain-for-australia.html
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From: Harsdorf, Sheila E - DATCP
To: Girard, Alexander C - DATCP
Subject: FW: Closer look: No time to panic over Chinese soybean tariffs
Date: Wednesday, April 11, 2018 3:57:06 PM

Sheila Harsdorf, Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison WI 53718
SheilaE.Harsdorf@wisconsin.gov
(608) 224-5015

-----Original Message-----
From: Gary H. Baise [mailto:gbaise@ofwlaw.com]
Sent: Friday, April 6, 2018 11:49 AM
To: 'agkawa@me.com'; al@montnafarms.com; Alan Cobb <Alan.Cobb@sbcglobal.net>; Alan Kemper <Alan@kemperfarms.com>; Allen R. Rider (rideracg@aol.com) <rideracg@aol.com>;
'annette@annettesweeney.com'; 'beaumccoyne@gmail.com'; Ben Brancel <brancelangus@gmail.com>; Beth Breeding (Goodlatte) <Beth.Breeding@mail.house.gov>; 'betsydalrymple@yahoo.com'; Bill Flory
(bill@floryfarms.com) <bill@floryfarms.com>; Bill Northey <farmersecy@gmail.com>; Bill Schuette <rustyhills@gmail.com>; 'bmunzlin@marktwain.net'; Bob Gray <BGray15452@aol.com>;
'brastetter@summitag.com'; 'brent@jfcmelons.com'; Brian Folkerts <brianfolkerts79@gmail.com>; 'brian.klippenstein@hotmail.com'; 'brittany@herbsterangus.com'; 'carlbiersack@gmail.com'; Carol Keiser
<carolkeiser@msn.com>; 'Casey.Murdock@okhouse.gov'; 'cconner@ncfc.org'; Chad Tenpenny (cdtenpenny@gmail.com) <cdtenpenny@gmail.com>; 'checkers@netins.net'; Chris Chinn
<chinnhog@centurytel.net>; 'cindy@cindyhydesmith.com'; 'ck_tata@bellsouth.net'; ckrusefarms@yahoo.com; 'cml@lucasoil.com'; Dale Reicks <dreicks@reicksview.com>; Dan Lauwers
<DanLauwers@house.mi.gov>; 'dave_heineman@hotmail.com'; 'debbie@redsteagall.com'; diane Cullo (diane.cullo@gmail.com) <diane.cullo@gmail.com>; 'don@sfw.net'; Doug Goehring
<dougg@bektel.com>; doug.keesling@keesling-farms.com; 'drstrain@ldaf.state.la.us'; 'dspears@mkcoop.com'; Edwin Camp <edwin@dmcamp.com>; EV4wine@gmail.com; 'Farmerdon72@live.com';
'fbluestem@aol.com'; 'foglsong@astoriail.net'; Fred Yoder <fredyoder4510@gmail.com>; Gale A. Buchanan (gale.buchanan@gmail.com) <gale.buchanan@gmail.com>; Gary Black <Ugafarmer80@gmail.com>;
Gary H. Baise <gbaise@ofwlaw.com>; Gene DeRossett <Gene@crecrealtors.com>; George S. Dunlop - Century Communications, Inc. (gsdunlop2@gmail.com) <gsdunlop2@gmail.com>;
'global@rainbowtel.net'; 'gniemeyerfarms@juno.com'; 'goodale@email.unc.edu'; Greg Ibach <gtibach@frontiernet.net>; 'Hans.Hunt@wyoleg.gov'; Harold Cooper (hcooper@premierag.com)
<hcooper@premierag.com>; 'james.s.gilmore@gmail.com'; Janne Myrdal <jmyrdal@nd.gov>; JD Alexander <jdrfarms@conpoint.com>; Jim Moseley <jmose74@gmail.com>; 'jimlreese@gmail.com';
'jkautz@kautzfarms.com'; Joel Leftwich <joel.leftwich@gmail.com>; John Block <jblock@ofwlaw.com>; 'johnkwilkinson@yahoo.com'; 'jpwoodley@advantusstrategies.com'; 'jtrotter@bar-g.com'; Kevin Kester
<kkester@beef.org>; kevin@azcottongrowers.com; Kimberly Reed (reedkimberlyann@gmail.com) <reedkimberlyann@gmail.com>; 'kiptom@tomfarms.com'; Leland Strom <leland.strom@gmail.com>;
'lesliecrutledge@gmail.com'; 'lrhoden@gwtc.net'; Manuel Cunha <MCunha@niseifarmersleague.com>; 'marcus_rust@roseacre.com'; 'margarethough1@gmail.com'; 'markwkillian@aol.com'; Martha Roberts
<mroberts811@msn.com>; 'maryfallin@sbcglobal.net'; 'mbrandenburg@nd.gov'; 'mgpg.1966@att.net'; Michael J. Marshall <mmarshall@ofwlaw.com>; 'michaeljmccloskey@mac.com'; 'milvet77@gmail.com';
Patrick Morrisey <morriseyp@yahoo.com>; pcnelson@csky.net; Pete Ricketts <lori@petericketts.com>; Peter Fitzgerald <Pfitzgerald@chainbridgebank.com>; R Bronson <rbbronson@aol.com>;
'radcock@croplifeamerica.org'; Ray Gaesser <Gaesserfarms@gmail.com>; 'red@redsteagall.com'; 'repsidmiller@gmail.com'; Richard Chalkey <richardchalkey@gmail.com>; Richard Pombo
<rpombo@gavelresources.com>; Rick Johnson (rick@dodakjohnson.com) <rick@dodakjohnson.com>; 'robert9596@gmail.com'; Ron Prestage <Ronp.dvm@gmail.com>; Russell Laird <rwlaird@yahoo.com>;
'ryanquarles@aol.com'; Sam Clovis <sam@samclovis.com>; 'sdfarm@fairpoint.net'; Sen. George Allen (gfa717@gmail.com) <gfa717@gmail.com>; Harsdorf, Sheila E - DATCP
<SheilaE.Harsdorf@wisconsin.gov>; 'shobson@summitag.com'; Stanley H. Ryan - Darigold, Inc (stanley.h.ryan@icloud.com) <stanley.h.ryan@icloud.com>; Stephanie Groen <stephaniemgroen@gmail.com>;
Steve Ewing <twewing@yahoo.com>; Steve Hageman <Steve.Hageman@hagemangroup.com>; Steve Nelson <sdnelson@nefb.org>; susan@susancombs.com; 'taliwashburn@gmail.com';
'tdorr@dorrandassociates.com'; Terry Vandoren (terry_vandoren@msn.com) <terry_vandoren@msn.com>; Thayne Larson <thaynealarson@gmail.com>; 'tmackag@gmail.com'; tmwanzek@nd.gov;
'tnassif@wga.com'; Tom Willis <tom.willis@conestogaenergy.com>; 'Trent Loos' <trentloos@gmail.com>; 'Ugafarmer80@gmail.com'; Wayne Stenehjem <wstenehjem@nd.gov>; 'wellmanfarms@sbllcweb.com';
'wendyb@alexventures.com'; wjr1066@aol.com; Yvettemckown@gmail.com
Cc: gfdoud@gmail.com
Subject: Closer look: No time to panic over Chinese soybean tariffs

http://secure-
web.cisco.com/1gv80qrGSZ5Piyf6fsNOfr1VTyOreGJ4bitih5Do4fpOBby6872sl8oYuJ5p_G5ekXHSvmQ8CS7UdNoSMUZZuNwG9N3XofNc2Otd6RDARF6dDpJ6T_WWTxROunV1eClneewRtsbTLNrlU8YYY-
tp7om_7U8remDot06w1U1lF0Pv2alihOmM32YJWObdIYH1AHBjYwlN4n6oP-ejU2hRmrscfJ43Y6TW2XbATuzijzQPA4VgFwISuKseZc4KmgKwzm8FLNow3zC-RhUamu2qoB-
3Zka6MO9XhD1pLgTZqZmk/http%3A%2F%2Fwww.farmfutures.com%2Fmarket-news%2Fcloser-look-no-time-panic-over-chinese-soybean-tariffs

All:

A measured story regarding the soybean trade.

Gary

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERFE9964FC
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
mailto:gbaise@ofwlaw.com


From: Hummell, Richard P - DATCP
To: Lu, Jennifer Y - DATCP
Subject: FW: CNBC
Date: Friday, July 20, 2018 12:21:00 PM

 
 
 
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

From: Cosh, William - DATCP 
Sent: Friday, July 20, 2018 11:05 AM
To: Hummell, Richard P - DATCP <Richard.Hummell@wisconsin.gov>
Subject: FW: CNBC
 
Rick,
 
Would you be able to handle this one?
 
Bill  Cosh
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell:  (608) 513-8950
William2.Cosh@wi.gov
 

From: Larocco, Lori Ann (NBCUniversal) <LoriAnn.Larocco@nbcuni.com> 
Sent: Friday, July 20, 2018 10:29 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: CNBC
 
 
My name is Lori Ann and I coordinate news coverage and interviews for all shows on the network. I
am looking to get export numbers on Ginseng. How much did Wisconsin export last year and what
was the value?
 
Also- have we heard of any orders of Wisconsin agriculture products being canceled by China? I am
asking because we are covering all the different industries being hit by the tariffs.

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd3c35f97
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userae1ddd09
mailto:rick.hummell@wisconsin.gov
https://form.jotform.com/63393850199164
mailto:William2.Cosh@wi.gov
mailto:LoriAnn.Larocco@nbcuni.com
mailto:William2.Cosh@wisconsin.gov


 
Please let me know. I am under deadline today so would appreciate an answer by 2pmET.
 
Thanks, I look forward to hearing from you.
 
Best,
Lori Ann
 
Lori Ann LaRocco
Sr. Editor of Guests, CNBC Business News, Breaking News/Booking
Author, “Opportunity Knocking”, “Dynasties of the Sea” Series, “Thriving in
the New Economy”
Phone: 201-735-3044 | Cell: 201-618-1566 |  @loriannlarocco

First in Business Worldwide
900 Sylvan Avenue|Englewood Cliffs, NJ 07632
 

CNBC is the recognized world leader in business news and provides real-time
financial market coverage and business information to more than 800 million
homes worldwide, including more than 100 million households in the United
States and Canada. Through its vast portfolio of digital products, CNBC
delivers real-time financial market news and information across a variety of
platforms including CNBC.com, CNBCPro & CNBC mobile products.
CNBC is also available nationwide on Sirius XM channel 112.
 

https://www.amazon.com/Lori-Ann-LaRocco/e/B0030INSF8/ref=sr_ntt_srch_lnk_1?qid=1501510610&sr=8-1
http://secure-web.cisco.com/1M-dLlVVnzndCBYr-3-B1m-ilz5wG8LsjxHK5yfHHeI88eNz83rLxb4W8zVLWIs6AVbT0BXUlwH9SFk5c8JxuZ5wdVNgM2q2y1eufqGR4y50lTows6o3hvnOmNzae3fkFR1xu6qHPLhIXSkx4lURhsH6w1cIZy9qFSMQpiTXkiai368xGymyete1SkbAGUMXmb54qjuON-UGqfMW5H8GZqiK4GjnQ5AAI8sFSuJTrvpuXT4ZgV3-msY3ucni5Y5KDDEwLobwB8919pE_aqruBFA/http%3A%2F%2Fwww.cnbc.com%2F
http://secure-web.cisco.com/15GJZRFEI7XZCue3nb1vNIy5e029lwfJZehxZu6Qqy2KEeJjPJbPawxyzWnhCyA4d4uQJrr4ETgI3__TBRqqPkNB_sKqj-Zq7m5i5dZxZDJmYnue7tMn7kbGxryf9Bke4SYrZJKGbeCuTcSSae8TxF0EKavAahdgJKD8Nm0INDvMnsqTSN9Ofpk8jNvtjvAdnRfBD_wtKcQstYA1AL2T0ZnVcNe6lnWJVQXCKCsvBSgI1co7AeOWTt65INBoVxpXZZLzVMh72Y5K-v8nAxkISZQ/http%3A%2F%2Fpro.cnbc.com%2Fproinfo
http://secure-web.cisco.com/1hol4_2E_SttwHu8fBZdjnwCwupUqBTq_fhifb_P6BdGqddq0p1JJwD6vMxjeIfJlvv957qhLtfdJf8fNGnEVq7ZEnMzfjUAe3sDsuqzkM2sHv87kfXr38_oiqco4p-pddO6Bd12YpsyvOqKn9XYvrBRaiEUKYIbW31lUlcAQ0SO123hkQ6EDMf0_eIgniTgYi0N2Xq_SRQOgg3lF9ch8HLS7wR-JJYnG8eQsg0T4q2JhD8IASdCmO7-KGvfpWOJywhRzYs3tMUt2KsuVeHq5Rg/http%3A%2F%2Fwww.cnbc.com%2Fid%2F30011296


From: Cosh, William - DATCP
To: Hummell, Richard P - DATCP; Duwe, Leeann M - DATCP
Subject: FW: COSDA: Pet Food and Tariffs
Date: Wednesday, April 4, 2018 11:22:08 AM

From: Amanda Culp [mailto:Amanda@nasda.org] 
Sent: Wednesday, April 4, 2018 10:15 AM
To: Hector Castro (hcastro@agr.wa.gov) 
Subject: COSDA: Pet Food and Tariffs
COSDA Members,
We will be hosting a conference call this Friday, April 6 at 2 PM ET to discuss strategy and share
resources on the Chinese tariffs on agricultural goods in response to U.S. steel and aluminum tariffs.
We will also be discussing strategy around response to film documentary inquiries. Christi Lightcap
from Colorado will share her experience in this area and others are welcome to share as well.
Dial-In Number: +1 (267) 930-4000 
Participant Access: 833 225 269 
To join the conference on your iOS Device, click this link: http://rcconf.net/2qtgiXB 

Regards,
Amanda Culp| Director, Communications | National Association of State Departments of
Agriculture |4350 North Fairfax Drive Suite 910 Arlington, VA 22203 | (202) 296 -9680 |
Amanda@nasda.org

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERD19F0C6D
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd3c35f97
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user168c4068
http://secure-web.cisco.com/1_UP4kIH6VWhTaPhIviZr8dgtO9i01vPZ6BOdRRI4CnTs8-Tl5OQ-lpKPxQ5UQonKmmC13A_-PMJsMvleoXgVCnIZjM737I3ahLDRAusI-7VczxXMaJwyxdPtTx8T1qnD0hiJY26yb9xBHIxBmOw08H3QK84p9ZwYlQZcDNKVjH5RVF89EFHKKNqYNf0uLv1cOf3YkfDmon7hwLV0OFFolnEkbHoDEzheXsQx2boi3AaW5dntRBVaa6iIVxlSrzzt/http%3A%2F%2Frcconf.net%2F2qtgiXB
mailto:Amanda@nasda.org


From: Rao, Ashwini P - DATCP
To: Hummell, Richard P - DATCP
Subject: FW: Courtesy Copy: Venezuela"s changes to import requirements; upcoming events and more!
Date: Wednesday, November 30, 2016 3:24:03 PM

FYI --

From: WI Department of Agriculture, Trade and Consumer Protection [mailto:datcp@service.govdelivery.com] 
Sent: Wednesday, November 30, 2016 2:23 PM
To: madison.niemann@wisconsin.gov; zoey.brooks@wisconsin.gov; Andre, Ashley K - DATCP; Rao, Ashwini P -
DATCP
Subject: Courtesy Copy: Venezuela's changes to import requirements; upcoming events and more!
This is a courtesy copy of an email bulletin sent by Ashwini Rao.

This bulletin was sent to the following groups of people:

Subscribers of CIGAL 2016, Canada Pork Buyers, China International Dairy Show_2, Chinese buyers
mission 2014, Consumer Alerts in Spanish, Eau Claire Exporter Forum, Export Statistics, Exportech,
Focused Trade Mission to Korea, Focused Trade Mission to Mexico, Focused Trade mission to Colombia,
Costa Rica, & Guatemala, Food Ingredient Bakery Mission to Korea, Food Ingredients Buyers Mission to
IFT, Genetics Companies, International Market Reports, International Marketing Mailer, International Trade
Team Monthly Newsletter, Livestock and Genetics seminars, Mexican Border Crossing, Midwest Buyers
Mission, Moroccan Dairy Lead, Non-feed Ingredient Buyers Mission, PLMA 2015 recruitment, USDA
Trade Committees, USDEC Alert- FDA updating CNCA list, Vietnam Wood, WDE Feed Ingredients
Buyers Mission, or WI International Trade Team Export Assistance, (5832 recipients)

November 2016

In this Issue

Trade Consultants
Venezuela: Temporary Zero
Tariffs for Agricultural
Products and Live Animals
Upcoming Events

Trade Consultants

Enrique Gandara 
Animal Feed, Livestock & Genetics
Latin America & Russia
(608) 224-5113
enrique.gandara@wisconsin.gov

Jennifer Lu
Wood products, Animal Feed,
Livestock & Genetics
China & Asia
(608) 224-5102
jennifer.lu@wisconsin.gov

Ashwini Rao
Processed Foods
India, Latin America & European
Union 
(608) 224-5119
ashwini.rao@wisconsin.gov

Venezuela: Temporary Zero Tariffs for
Agricultural Products and Live Animals

The Government of the Bolivarian Republic of Venezuela (GBRV)
temporarily (one year) eliminated import tariffs and value added taxes
for scarce agricultural products, raw materials and live animals. Learn
more about this here.

Upcoming Events

2017 Global Economic Forecast: Where Will the Growth Be?
January 10, 2017/ Fluno Center, Madison, WI 
Time: 10:30am - 2:00pm
Cost: $45

Since 2008, financial crises, political upheavals and global trade
imbalances have rocked financial markets and economies. On-going
issues – from the Brexit vote to leave EU to the “Great Fall of China” in
August 2016 to a new prospects for the US economy under new
leadership have unsettled markets and left business and investors
nervous.

We know what lies behind – but what lies ahead?

Join MITA at their annual Economic Forecast event to look into the
future of the global economy.

mailto:/O=WIMAIL/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=ASHWINI.RAO
mailto:/o=WIMail/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=Richard.Hummell
mailto:enrique.gandara@wisconsin.gov
mailto:jennifer.lu@wisconsin.gov
mailto:ashwini.rao@wisconsin.gov
http://gain.fas.usda.gov/Recent%20GAIN%20Publications/Temporary%20Zero%20Tariffs%20for%20Agricultural%20Products%20and%20Live%20Animals_Caracas_Venezuela_11-8-2016.pdf
http://mitatrade.org/events/details/2017-global-economic-forecast-where-will-the-growth-be
http://mitatrade.org/events/details/2017-global-economic-forecast-where-will-the-growth-be


Lisa Stout 
Processed Foods
Asia & Canada
(608) 224-5126
lisa.stout@wisconsin.gov

Jen Pino-Gallagher
Bureau Director, Agricultural Market
Development 
(608) 224-5125
jen.pinogallagher@wisconsin.gov

Click here to learn more about our
services.

Buyers Mission at Global Pet Food Expo
March 21, 2017 / Orlando, Florida
Early Registration Deadline: January 17, 2017 - $150

Contact: Ashwini Rao (ashwini.rao@wi.gov / 608-224-5119)

Food Export will be conducting a Pet Food Buyers Mission in
conjunction with the 2017 Global Pet Expo. The 2016 show reported
record-breaking numbers with nearly 15,500 visitors in attendance.
Pet populations continue to grow around the world and particularly in
developing countries. Global retail pet food sales are expected to
reach another record in 2017 as the trend away from table scraps
continues in developing markets while consumers in more advanced
markets shift to specialty and health-centered pet foods. This is the
perfect low-cost opportunity to meet qualified buyers from around the
world in one place!

VIV Asia
March 15-17, 2017 / Bangkok, Thailand

Contact: Jennifer Lu (Jennifer.lu@wi.gov / 608-224-5102)

Wisconsin Department of Agriculture, Trade and Consumer Protection
will lead Wisconsin businesses to Bangkok, Thailand to exhibit at the
VIV Asia Tradeshow. VIV Asia is the largest international platform for
Southeast Asia’s booming animal protein production and processing
industry. Held every two years in Bangkok, VIV Asia has propelled
itself to become the most important gateway to Asia’s emerging
markets for professionals throughout Asia involved in producing and
processing animal proteins. Wisconsin’s livestock and animal genetics
companies, feed companies, farm supply companies, agricultural
equipment companies, livestock service companies and agricultural
associations are encouraged to participate and exhibit at the
Wisconsin booth during VIV Asia.

Food Show Plus! at SIAL Canada 
May 2-4, 2017/ Toronto, Canada
Early Registration Deadline for FSP!: January 9, 2017 - $225

Contact: Ashwini Rao (ashwini.rao@wi.gov / 608-224-5119)

Opportunities Abound in Canada. Save $600 on your USA Pavilion
booth rental at SIAL Canada if you register by November 4, 2016! And
don't forget to sign up for Food Show Plus! Services being offered by
Food Export Association of the Midwest. 

SIAL Canada 2017, is the ONLY food show in Canada dedicated to
both the retail AND foodservice trade. Canada is the ideal market to
target U.S. food and agricultural exports with its close proximity,
common language and similar culture. Covering every aspect of the
Canadian food & beverage industry, SIAL Canada provides the perfect
platform for US exporters to meet with key Canadian buyers.

China International Dairy Expo and Summit
May 11-13, 2017 / Harbin, China

Contact: Jennifer Lu (Jennifer.lu@wi.gov / 608-224-5102)

China International Dairy Expo and Summit is an annual dairy industry
event focused on the entire supply chain of dairy production, from
breeding and farm management to dairy processing and packaging. It
is the most influential dairy producing and processing activity in China,
attracting international and domestic industry players from across the
entire dairy supply chain. Wisconsin dairy genetic companies, animal
health and nutrition companies, feed companies, feeding system and
feed processing companies, manure waste treatment companies,
dairy farm management companies, dairy product processing
companies, dairy education and training providers are encouraged to
exhibit within the Wisconsin Pavilion.

mailto:lisa.stout@wisconsin.gov
mailto:jen.pinogallagher@wisconsin.gov
http://datcp.wi.gov/Business/Exports/index.aspx
file:////c/datcp.wi.gov
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STAY CONNECTED:

SUBSCRIBER SERVICES: 
Manage Preferences | Help
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From: Rusch, Paige N - DATCP
To: Knigge, Krista M - DATCP
Subject: FW: DAD accomplishments 2011-now (003)
Date: Wednesday, August 1, 2018 12:23:21 PM
Attachments: DAD accomplishments 2011-now (003).docx

Hi Krista,

I was searching for an old email for Norm and came across this.  I thought this may be
beneficial if you haven’t seen it already.

Thanks,

Paige Rusch

(608)224-5103
Paige.Rusch@Wisconsin.gov

Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!

_____________________________________________
From: Smith, Daniel G - DATCP
Sent: Tuesday, September 5, 2017 9:26 AM
To: Rusch, Paige N - DATCP <Paige.Rusch@wisconsin.gov>; Speck, Juli R - DATCP
<Juli.Speck@wisconsin.gov>
Subject: FW: DAD accomplishments 2011-now (003)

Please save for future reference. This is the long version sent last week per Governor’s
request.

Dan

_____________________________________________
From: Smith, Daniel G - DATCP
Sent: Thursday, August 31, 2017 3:10 PM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: DAD accomplishments 2011-now (003)
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DATCP Division of Agricultural Development work and successes since 2011



The Division of Agricultural Development works to develop, grow, and diversify Wisconsin agriculture by providing programs and services to the state’s farmers, agribusinesses, consumers and agricultural organizations.  The division has three primary focuses, providing services to farmers, support for local and regional food systems, and increasing export opportunities for Wisconsin agriculture products.    Staff manage programs to fulfill needs in these focus areas.  Programs include: 



Farm Center

Staff have responded to more than 14,000 calls from farmers over the past 6 and a half years.  Staff assist farmers and their families in everything from financial and business consultation, succession planning, conflict mediation and other farm enterprise challenges.  Highlights include:

· Succession planning was added as a service in 2011.  In 2017 almost half of the official open cases (about 110 per year) involve succession planning.

· An average of 45 farm mediation cases are opened each year.  Staff help parties work towards agreements with positive outcomes.

· Herd-based diagnostics program assists farmers in evaluating herd health to provide recommendations for issues farmers have with dairy cattle and milk production.

· Farm Center staff respond to industry crises affecting multiple farms.  An example is the recent Grassland Dairy milk crisis where 58 farmers were losing their milk buyers with 30 days’ notice.   Farm Center staff found processors for 99% of the farms involved, allowing them to stay in business.

· Farm Center continues work with Hmong fresh market produce growers and ginseng growers that has resulted in improved production and marketing practices as well as helping to increase profitability.  Eleven Hmong growers have been trained to be mentors, sharing information and providing assistance to Hmong growers across the state.

· The livestock and meat processing program provides assistance to farmers and processors in an effort to grow the industry.  DATCP staff were instrumental in helping to establish the University of Wisconsin’s Master Meat Crafter Program.  Averaging 22 individuals per class, the 4th class will graduate in January, 2018 and previous graduates are winning competitions and creating new products throughout the state.

· Farm Center staff also provide outreach and technical assistance to specialty crop and organic farmers.  Field days held in Bayfield and Door County in spring of 2017 highlighted fruit farming in great lakes climates

· Since 2012, DATCP has awarded 200 Grow Wisconsin Dairy Producer Grants for over $950,000 to improve dairy farm profitability through farm modernization and expansion, transition planning, business planning and herd health projects

· Since 2011 DATCP has awarded 142 Specialty Crop Block Grants for a total of over $7 million for projects to improve environmental sustainability, pest and disease control, & varietal improvement, develop of food safety practices that assist with compliance with the Food Safety Modernization Act, increasing the demand for and supply of Wisconsin specialty crops, innovate Industry in production, processing, and packaging, and Educate producers, processors, and the general public to increase production, sales, or consumption of Wisconsin specialty crops



Farm to School

Staff have Improved coordination of farm to school programming throughout the state including providing training and opportunities for farmers to meet with school food service personnel and develop relationships for future business as well as collaborative work with institutions throughout the state to mitigate supply chain issues, resulting in increased supply of Wisconsin grown vegetables in Wisconsin school, creating a model for continued growth for moving Wisconsin grown food into schools. Highlights include:

· The 8th National Farm to Cafeteria conference was held in Madison in June, 2016.  DATCP secured the conference bid as part of a national competitive process, resulting in thousands of dollars of increased commerce for the city during the event.

· DATCP has been instrumental in establishing and implementing the Great Lakes Great Apple Crunch event, now in its 4th year where WI school children crunched a WI-grown apple on the same day at the same time to promote healthy eating of local Wisconsin products in our schools



Local and Regional Foods Program

Staff provide information and resources for food business start-ups, expansions and transitions navigating ever-changing regulations, technology, and changing markets.  Highlights include:

· Staff assisted with implementing a Food and Farm Business Consulting Certification program in 2016.  Over 20 consultants participated in each of the first two sessions.

· DATCP has been an integral part of implementing the WI Local Food Summit since 2009. Participation increased dramatically during the 2011-2014 period due to DATCP staff efforts.  Attendance now averages around 250 people annually.

· DATCP has co-sponsored the Edible Start-up Summit for Wisconsin food businesses.  More than 80 people attended the two-day event in 2016.

· Since 2014, DATCP has awarded 30 Buy Local Buy Wisconsin Grants for a total of $600,000 to increase sales of local food into local supply chains.  Since the grant’s existence in 2008, the grant projects have resulted in $9.2 million in new food sales, over $4 million in new investments, and 95 new jobs created.  Over 2694 Producers and 2728 markets have benefited.



Dairy Processing Program
DATCP staff assist cheese and dairy product manufacturers and various aspects of business from financial and business planning to product development, milk sourcing, market development and expansion and modernization projects.  Highlights include:

· In 2011, 17 new dairy plants opened or expanded, Wisconsin’s first artisan butter plant, Nordic Creamery, opened, Seymour Dairy realized a major expansion of their bleu cheese production facility, 20 cheesemakers traveled to Michigan for a communication and visioning workshop. 

· In 2012, Ten clients received more than $2.7 million from the USDA VAPG program and Wisconsin’s first urban cheese plant opened its doors in Milwaukee

· Since 2014, 13 dairy processing plants have received $600,000 in grant funds from the Dairy 30x20 Processor Grant program to implement food safety plans, modernize and expand facilities and innovate production practices and create new products




Something Special From Wisconsin Program

Is a trademark marketing program administered by DATCP that assists companies sourcing 50% or more of their product with local ingredients in increasing their market presence through partnered marketing opportunities. Highlights include:

· Membership increased 22% since 2011

· Members note the program has helped them increase annuals sales an average of 12%.

· In 2016 DATCP developed a new public website providing each member with a robust company profile they manage themselves. It has reduced staff data entry time and gives the member company full control over the content in their public profile, including photos, newsletters, employee recruitment and more.

· Increased social media presence via Facebook and Twitter.

· Increased participation in the Midwest Foodservice Expo from 12 exhibit tables to our own pavilion of 36 companies. 

· Added a tradeshow event in Rochester, MN call FEAST! Local Food Marketplace, enabling program members to reach a new buying audience near the twin cities.

· Partner with entities to promote the program brand:

· Wisconsin Foodie – logo showcased on website, tradeshow signage, television show trailers

· Discover Wisconsin – banner ad on Discover Wisconsin’s website with click through to the Something Special from Wisconsin™ program website; Discover Wisconsin website blog and social media campaigns promoting 7 to 10 program members each month; 3 radio interviews – 275,000+ social media followers 

· Wisconsin Public Radio – brand promotion – member mentions – with over 500,000 visitors/listeners per month

· Wisconsin Restaurant Association – Midwest Foodservice Expo; workshop presentations on buying/selling Wisconsin products; 1 on 1 consultations with attendees





Alice in Dairyland Program

As a public relations professional with the Division of Agricultural Development at the Wisconsin Department of Agriculture, Trade & Consumer Protection, Alice in Dairyland promotes Wisconsin agriculture working on behalf of our state’s farmers and agribusinesses. Alice conducts media interviews, speaks at urban and rural community events, promotes and educates through social media, and teaches school students to educate the public about the diversity and importance of Wisconsin agriculture. Each year Alice in Dairyland communicates key messages to the citizens of the state through speeches, presentation, and media interview to reach and exceed her performance goals. Highlights include:

· 2,100 speeches, 560 television interviews, 1,200 radio interviews, 1,000 print interviews and articles, and 5,000 social media posts since 2011. 

· Our social media engagement has grown exponentially over the last few years with top post engagement in 2014 reaching 5,800 and in 2016 top post engagement was 39,000. Alice’s recent Wisconsin State Fair posts were viewed by more than 100,000 people.  Sharing our messages several times a week on various social media platforms helps to inform thousands each of citizens each year of important topics in agriculture. 

· Through the partnership with WMMB Alice has spoken to approximate 75,000 students in elementary, middle, and high schools since 2011. 

· Since 2011 Alice has traveled more than 250,000 miles to hundreds of event on corn fueled E85 Flex-Fuel vehicle provided by Wisconsin Corn Promotion Board. 

· Each year during November and December, Alice in Dairyland promotes the unique products and member of the Something Special from Wisconsin™ program.  Through television, radio and print promotions as well as social media Alice showcases Wisconsin products to serve or gift during the holiday season and all year long. This ongoing campaign has generated more than $500,000 in media coverage since 2011.



International Trade

The Wisconsin International Agribusiness Center identifies export opportunities around the world for Wisconsin’s agricultural companies and producers. The economic development consultants provide technical expertise and market development initiatives to aid the growth of Wisconsin agriculture through increased exports and the development of trade enhancing partnerships. The Center uses client feedback, global trends, market and export data to establish criteria for identifying target markets and activities.



Wisconsin companies (over 300) reported that their participation in these international trade programs led to nearly $192 million in actual sales anticipated increased sales of $152-$158 million since 2011. 

In the same time period, our consultants helped these companies access more $5 million in federal funding to defray international marketing expenditures. A few highlights include:

· 2015 China World Dairy and Summit - In April 2015, Secretary Ben Brancel led a group of 34 Wisconsin-based agribusinesses, farmers and media, to our sister state, Heilongjiang Province, in China. The goals of the mission were to create business opportunities for Wisconsin, facilitate trade opportunities and raise awareness of Wisconsin’s global leadership in agriculture. The Wisconsin Pavilion at the China World Dairy Expo and Summit provided our companies with the opportunity to meet with more than 125 foreign buyers. As a result, more than $5 million in export sales over the next two years is anticipated. Besides the trade show, the China/U.S. Dairy Forum allowed Wisconsin farmers and agriculturalists to demonstrate our dairy expertise. The trade mission’s third segment included government-to-government meetings during which Secretary Brancel, along with USDA officials, discussed barriers affecting trade between Wisconsin and China. The mission strengthened our ties to this important export market and provided direct support to Wisconsin agricultural companies looking to expand their international exports.

· 2016 Mexico Trade Mission - The International Agribusiness Center also concluded a very successful trade mission to Jalisco, Mexico, Wisconsin’s sister state since 1991. Governor Scott Walker and DATCP Secretary Ben Brancel led a trade mission to Mexico (June 13-18, 2016) to strengthen connections with the Mexican government and agricultural leaders, increase awareness of Wisconsin industry and commerce, and continue to build and reinforce Wisconsin’s sister state relationship with Jalisco, one of Mexico’s leading dairy regions. The trade mission included participation at a dairy trade show (CIGAL) in Guadalajara, Mexico. Eleven Wisconsin companies exhibited within the DATCP-coordinated “Wisconsin Pavilion” at the event. Additionally, mission participants had an opportunity to learn more about market potential in Mexico, connect directly with producers and importers, and set up opportunities for long-term business partnerships.  

· Gov. Walker, Sec. Brancel and the Wisconsin delegation attended the CIGAL opening ceremony, and the Governor conducted a ribbon cutting ceremony at the Wisconsin booth on the show floor. At the conclusion of the opening ceremonies, the government officials and dignitaries were invited to a special Wisconsin Cheese/Networking Reception in the Wisconsin Pavilion. Co-hosted by DATCP and the U.S. Dairy Export Council, the reception featured 19 Wisconsin cheeses from 10 companies which had been sourced by the Council.














& Food Center, and the Wisconsin International

Agribusiness Center.



From: Monsen, Norm E - DATCP
To: Harsdorf, Sheila E - DATCP; Stamm, Christine A - DATCP; Knigge, Krista M - DATCP; Heinemann, Jack A -

DATCP; Stout, Lisa S - DATCP; Lu, Jennifer Y - DATCP; Rao, Ashwini P - DATCP; Gandara, Enrique R - DATCP;
Federman, Lois A - DATCP

Cc: Hummell, Richard P - DATCP; Hubbell, Audra E - WASS
Subject: FW: dairy exports
Date: Monday, July 30, 2018 3:25:48 PM
Attachments: image001.png

Wisconsin fact sheet (1).pdf

This came in from the CDR.   Excellent info regarding current dairy exports……WI
 
 

From: JOHN A LUCEY <jalucey@wisc.edu> 
Sent: Friday, July 27, 2018 3:33 PM
To: DEBRA A BOYKE <dwboyke@cdr.wisc.edu>; Adam Brock <abrock@wisconsindairy.org>; Patrick
Geoghegan <pgeoghegan@wmmb.org>; Vic Grassman <vgrassman@cdr.wisc.edu>; Monsen, Norm
E - DATCP <Norm.Monsen@wisconsin.gov>
Cc: DEAN A SOMMER <dsommer@wisc.edu>; JOHN JAEGGI <jaeggi@cdr.wisc.edu>; Rani
Govindasamy Lucey <rani@cdr.wisc.edu>; MARK E JOHNSON <jumbo@cdr.wisc.edu>
Subject: dairy exports
 
FYI
 
Saw this interesting article/infographics of dairy exports, also attached the WI numbers.
 
John
 
https://medium.com/dairy-exports-mean-jobs/u-s-dairy-exports-by-the-numbers-523f3093e6d
 
Dr John A Lucey
Director of CDR and Professor of Food Science
E: jlucey@cdr.wisc.edu
T: (608) 265-1195  Fax (608) 262-1578
Cell: (608) 509-2399
 

http://www.dairyfoods.com/authors/1889-john-lucey/articles
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WISCONSIN DAIRY E XPORTS BY THE NUMBERS


9,090
dairy farms


206
dairy plants


$534 million
in dairy exports


8,212 Wisconsin jobs 
created by dairy exports


$1.6 billion Wisconsin 
economic impact from dairy exports 


BROUGHT TO YOU BY:


WISCONSIN DAIRY  
WORKS FOR THE WORLD


Global demand for protein-rich dairy is rising. 


Consequently, U.S. dairy exports have 
more than quadrupled since 2000, to $5.5 
billion in 2017. Our top five markets are 
Mexico ($1.3 billion), Southeast Asia ($690 
million), Canada ($636 million), China 
($577 million) and Japan ($291 million).


That’s good news because dairy exports create Wisconsin jobs and lift the state’s economy.


Sources:  Calculations are estimates by the U.S. Dairy Export Council and National Milk Producers Federation based on 2017 data from the U.S. Department 


of Agriculture and the U.S. Census Bureau. Economic impacts are estimated using multiplier formulas from the U.S. Bureau of Economic Analysis. State job 


estimates do not include “spillover” jobs generated by exports originating in another state. 


got jobs?
Dairy Creates Jobs, 
Exports Create More







From: Cosh, William - DATCP
To: Walz, Sheri A - DATCP
Subject: FW: DATCP Media Contacts - April 19, 2018
Date: Monday, October 22, 2018 1:07:30 PM
Attachments: image001.png

An example of the type of media requests we received on the topic.
 
Bill Cosh
William2.Cosh@wisconsin.gov
Phone:  (608) 224-5020
 

From: Markor, Kelly A - DATCP 
Sent: Thursday, April 19, 2018 4:28 PM
To: Albracht, Jerad - DATCP <Jerad.Albracht@wisconsin.gov>; Andre, Ashley K - DATCP
<Ashley.Andre@wisconsin.gov>; Brown, Sean M - DATCP <SeanM.Brown@wisconsin.gov>; Carlson,
Michael M - DATCP <Michael.Carlson@wisconsin.gov>; Cochart, Lacey L - DATCP
<Lacey.Cochart@wisconsin.gov>; Cosh, William - DATCP <William2.Cosh@wisconsin.gov>; Dedinsky,
Paul - DATCP <Paul.Dedinsky@wisconsin.gov>; Duwe, Leeann M - DATCP
<LeeannM.Duwe@wisconsin.gov>; Evenson, Tom - GOV <Tom.Evenson@wisconsin.gov>; Gilson,
Donna J - DATCP <Donna.Gilson@wisconsin.gov>; Girard, Alexander C - DATCP
<AlexanderC.Girard@wisconsin.gov>; Grinder, Jennifer - DOA <Jennifer.Grinder@wisconsin.gov>;
Harsdorf, Sheila E - DATCP <SheilaE.Harsdorf@wisconsin.gov>; Hummell, Richard P - DATCP
<Richard.Hummell@wisconsin.gov>; Ingham, Steve C - DATCP <Steve.Ingham@wisconsin.gov>;
Jablonski, Jack - GOV <Jack.Jablonski@wisconsin.gov>; Ripp, Keith - DATCP
<Keith2.Ripp@wisconsin.gov>; Krebs, Samuel - GOV <Samuel.Krebs@wisconsin.gov>; Larson, Jane H
- DATCP <Jane.Larson@wisconsin.gov>; Markor, Kelly A - DATCP <Kelly.Markor@wisconsin.gov>;
McGraw, Paul J - DATCP <Paul.McGraw@wisconsin.gov>; McPherson, Jeremy S - DATCP
<Jeremy.McPherson@wisconsin.gov>; Michels, Steven - DOA <Steven.Michels@wisconsin.gov>;
Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>; Petty, John F - DATCP
<John.Petty@wisconsin.gov>; Reinen, Michelle J - DATCP <Michelle.Reinen@wisconsin.gov>;
Roskam, Kyle - GOV <Kyle.Roskam@wisconsin.gov>; Smith, Daniel G - DATCP
<DanielG.Smith@wisconsin.gov>; Smithback, Kelly A - DATCP <Kelly.Smithback@wisconsin.gov>;
Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>
Subject: DATCP Media Contacts - April 19, 2018
 
April 18, 2018
 
Paul Gores of Milwaukee Journal Sentinel
Jerad Albracht handled
Paul asked about gift card usage during the Bon-Ton liquidation sale and about who consumers
should contact if they have problems during the sale.  Jerad suggested that consumers use gift cards
as soon as possible and added that shoppers facing consumer issues (such as possible
misrepresentations) could file complaints with DATCP and we would look into the situation.
 
April 19, 2018

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERD19F0C6D
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tel:(608)%20224-5020



 
Chuin-Wei Yap. Reporter, Wall Street Journal.
Ginseng.
Bill Cosh handled.
Chuin-Wei wanted to know:
1/ What effects is this tariff likely to have on Marathon and surrounding areas that have built their
community around the ginseng trade and its globalization? Do you see economic conditions there likely
deteriorating as a result, and what might be done to ease the impact?
2/ How are you guys planning to respond to the Chinese tariffs?  
We referred Mr. Yap to the Ginseng Board of Wisconsin, the Ginseng & Herb Co-op and Marathon
Ginseng. As with DATCP’s help to the ginseng industry on this matter, DATCP is working with USDA
trade office in China to find a solution.
 
Kathy Keene of WHBY
Michelle Reinen handled/Jerad Albracht submitted
Michelle joined Kathy for an hour-long call-in show where they discussed a range of consumer
protection issues including Medicare cards and the top FTC fraud list for 2017.
 
Ashley Sears of Fox 6
Jerad Albracht handled
Ashley asked about gift card and private label credit card usage as relates to the Bon-Ton liquidation
sales.  Jerad advised consumers to use gift cards as quickly as possible and noted that consumers
who face possible misrepresentations or pricing issues during the sale can file complaints with
DATCP and we will look into the situation.

Chris Rickert of Wisconsin State Journal
Jerad Albracht handled
Chris asked about the status of a complaint against Sam’s Club:  a WSJ reader was looking for a
refund of her annual Sam’s Club fee following the closure of the Madison store.  Jerad noted that the
complaint was received last week and was under mediation.
 
Kelly Markor
Executive Staff Assistant – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5033
Fax: (608) 224-5034
Kelly.Markor@Wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 

 

mailto:Kelly.Markor@Wisconsin.gov
https://form.jotform.com/63393850199164


From: Stamm, Christine A - DATCP
To: Ashley K Andre (Ashley.Andre@wisconsin.gov)
Subject: FW: FFT Event Tomorrow
Date: Tuesday, May 29, 2018 5:20:00 PM
Attachments: FFT Events Talking Points_05292018.docx

 
 

From: Nathan Bowen <Nathan@nasda.org> 
Sent: Tuesday, May 29, 2018 4:21 PM
To: Harsdorf, Sheila E - DATCP <SheilaE.Harsdorf@wisconsin.gov>
Cc: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>; Alex Noffsinger
<alex@nasda.org>
Subject: FFT Event Tomorrow
 
Secretary Harsdorf,
 
In advance of the FFT event tomorrow, I wanted to share a few points we have put together on
trade (including NAFTA, the need for new markets, and China/Tariffs) that may be helpful to you.
Please let me know if there’s anything else we can do to help out on this.  Also, we loved your
column on trade this morning. Very nicely done!
 
Regards,
 
Nathan Bowen
Executive Director, Public Policy
National Association of State Departments of Agriculture
4350 North Fairfax Drive, Suite 910
Arlington, VA 22203
(202) 296-9680 (Main)
(571) 447-5323 (Direct)
 
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER014BC414
mailto:Ashley.Andre@wisconsin.gov



Opening Comments

· International trade is a top priority for agriculture. Expanding market access and strengthening relationships with existing partners are vitally important for agriculture across the U.S. 



NAFTA

· NAFTA is vitally important for U.S. agriculture and rural communities. 

· Canada and Mexico are our closest neighbors and closest trading partners.  Both are vital markets for U.S. agriculture as they’re our first and third largest agricultural export markets.   

· NASDA urges negotiators to finalize an agreement that preserves the gains ag has made under NAFTA and allows agricultural trade with our North American neighbors to continue to prosper. 

· We see opportunities to modernize the agreement, particularly with respect to SPS provisions and market access issues (Dairy, Wine, Wheat, etc.)



We need to Pursue New Markets and New Agreements 

· We also need to negotiate new agreements, particularly with Asia Pacific countries and pursue market access in this important region. 

· Our competitors aren’t standing still. We are at a competitive disadvantage with our competitors as they continue to pursue new agreements

· For example, the new CPTPP agreement will cost US wheat farmers $500 million a year, as our competitors will now have preferential market access

· In addition to market access, these agreements are vital for advancing a level playing field and science-based “rules of the road” for international trade



[bookmark: _GoBack]Concerns about Retaliation Due to Steel and Aluminum Tariffs /Potential China Tariffs

· We are concerned about the impact retaliatory tariffs could impact agriculture – agriculture is always at the top of the list

· For example, the Trade Partnership estimates over 30,000 agriculture and food processing jobs could be impacted by the Section 232 tariffs

· Re China: While there are legitimate issues for the administration to address with China, it is imperative these issues be addressed with a coalition of likeminded countries to avoid retaliatory tariffs on U.S. agriculture.  

· The Trade Partnership estimates that if the U.S. were to apply $50 billion in tariffs as a result of the Section 301 investigation, with the Chinese retaliating against U.S. agriculture, job losses in the agricultural sector would be 67,000. 





From: Stout, Lisa S - DATCP
To: Heinemann, Jack A - DATCP; Rao, Ashwini P - DATCP; Lu, Jennifer Y - DATCP; Gandara, Enrique R - DATCP
Cc: Cosh, William - DATCP; Hummell, Richard P - DATCP
Subject: FW: Focused Trade Mission to China
Date: Tuesday, August 7, 2018 6:00:00 PM

Sharing this with you.
 

From: Teresa Miller <TMiller@FoodExport.org> 
Sent: Monday, August 6, 2018 12:12 PM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>; Femke Bosch <fbosch@foodexport.org>
Cc: Elizabeth Riggs <ERiggs@FoodExport.org>
Subject: RE: Focused Trade Mission to China
 
Hi Lisa;
 
Food Export is not in a position of making specific statements on the current and ongoing trade policies and tariffs. This is an ongoing issue and changing rapidly, USDA has released
GAIN reports that provide information on specific tariffs imposed.
We think it’s important that suppliers continue to strengthen their current relationships with their clients overseas. U.S. food and agricultural products remain in demand by consumers
worldwide. At Food Export-Midwest and Food Export-Northeast, our mission continues to focus on market development and helping U.S. companies find export success through all of
our programs and services. We are committed to serve them and help them explore new markets and make the most of your current export markets.
We will continue to monitor the tariff and trade situations and share any information with our suppliers as it is available, in the meantime our programs and services for 2019 are also
open for registration.
 
Below GAIN Report link for china tariffs:
https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Responds%20to%20U.S.%20301%20Announcement%20with%20Revised%20Product%20List%20_Beijing_China%20-
%20Peoples%20Republic%20of_6-21-2018.pdf
 
Thanks,
 
Teresa R. Miller
Food Export - Midwest
312.334.9208
 

From: Stout, Lisa S - DATCP [mailto:Lisa.Stout@wisconsin.gov] 
Sent: Monday, August 6, 2018 8:40 AM
To: Femke Bosch; Teresa Miller
Cc: Elizabeth Riggs
Subject: Fwd: Focused Trade Mission to China
 
Hi Femke and Teresa,
 
Do you have information that we can give to the companies regarding US-China trade/tariffs - taking points?  
 
See email from Don Lyle of Herr Foods.

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection 

Phone:  (608) 224-5126 Cell:  (608)514-4538
Lisa.stout@wisconsin.gov
 
 

Begin forwarded message:

From: "Don C. Lyle" <Don.Lyle@herrs.com>
Date: August 6, 2018 at 8:13:03 AM CDT
To: "'Stout, Lisa S - DATCP'" <Lisa.Stout@wisconsin.gov>
Cc: Ruben Rios <ruben.rios@herrs.com>
Subject: RE: Focused Trade Mission to China

Good Morning Lisa
 
Thank You for the follow up !
 
Our soon to be distributor in China is having questions about the state of USA - China Trade in the current tariff issues.
 
Will we cover facts and possible PR talking points ?
 
Thanks !
 
 
 

From: Stout, Lisa S - DATCP [mailto:Lisa.Stout@wisconsin.gov] 
Sent: Friday, August 3, 2018 4:45 PM
To: lizhang@amlatglobal.com; li@chinaiowa.com; eric.guo@chinaiowa.com; eastwestdevelop@aol.com; qliusa@sbcglobal.net; jeff.kent@foremostfarms.com; Ruben
Rios <ruben.rios@herrs.com>; Don C. Lyle <Don.Lyle@herrs.com>; toyin@iyafoods.com; joe@lorannoils.com; John@lorannoils.com; dsmith@michaelscookies.net;
cliu@orangecheese.cn; elias@rushdirect.net; jacob.thestonegroup@hotmail.com; thestonegroup@hotmail.com; mascolocheese@gmail.com; jenkuo1008@gmail.com;
Molly Burns <mburns@foodexport.org>; Jim Morgan <jim@fairplay-wi.com>; Jerry Haines (jerry@titletowncheese.net) <jerry@titletowncheese.net>
Cc: Femke Bosch <fbosch@foodexport.org>
Subject: Focused Trade Mission to China
 
Dear China Trade Mission Participants,
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I am looking forward to seeing you in Shanghai.  I’ve attached the itinerary and included a few notes…..
 

·         Transportation to the hotel:  you can request a car from the hotel or take a cab.  Note that the address is in Mandarin on your itinerary.  Pick up a hotel card from
the concierge when leaving the hotel.  The card will have the name and address in Mandarin.

 
·         Currency exchange rate: USD $10.00 = 68.31 RMB/Yuan.  There are currency exchange kiosks at the airport and you can change money at the hotels.

 
·         Average Temperature in Shanghai, Chengdu, Shenzhen – 80s and 90s, high humidity, possible rain.

 

·         Monday, August 13th – You must bring your passport to attend the briefing at the ATO office in the U.S. Consulate.  For those of you that are not staying at the JW
Marriott, please meet the group in the lobby of the JW Marriott no later than 9:25 a.m. to be transported to the ATO.

 
Let me know if you have any questions. 
 
Best regards,
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is open to public inspection under Wisconsin's public record law. Unless a legal
exemption applies, this message and any response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete it from your system.
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From: Cosh, William - DATCP
To: Heinemann, Jack A - DATCP; Hummell, Richard P - DATCP
Subject: FW: Follow Up: Pet Food and Tariffs
Date: Friday, April 6, 2018 3:07:49 PM

From: Amanda Culp [mailto:Amanda@nasda.org] 
Sent: Friday, April 6, 2018 2:04 PM
To: Hector Castro (hcastro@agr.wa.gov) 
Subject: Follow Up: Pet Food and Tariffs
COSDA Members,
Thank you for your participation on today’s call. I have compiled a few of the tariff statements I have
received or have seen on Twitter below.
Just a friendly reminder that you can view all of NASDA’s press statements here and follow all of your
peers on Twitter here. Don’t forget to subscribe nasdanews@nasda.org to your press release
distribution list so we can occasionally feature you in NASDA News.
Iowa
https://www.iowaagriculture.gov/press/2018press/press04052018.asp
Michigan
(A few talking points pulled from their document)

1. Certainly, we are concerned about the impact these new and proposed tariffs could have on
Michigan producers and food companies. Farmers are already feeling the financial stress
of low commodity prices, and these tariffs would only destabilize the market further.

2. For example, Michigan is the 12th largest soybean producing state in the nation, with 2.3
million acres of production that yielded more than 104 million bushels. Following China’s
announcement Wednesday, soybean futures dropped nearly 40 cents per bushel.
Nationwide, soybean farmers lost more than $1.7 billion in crop value during morning
trading.

North Carolina
http://www.wral.com/business/video/17466319/
http://abc11.com/chinese-tariffs-could-affect-north-carolina-tobacco-and-pork-producers-
/3306094/
http://www.cbs17.com/news/north-carolina-news/potential-tobacco-tariffs-terrify-nc-
farmers/1103421780

Oregon
https://wastatedeptag.blogspot.com/2018/03/washington-agriculture-exports-and-china.html
Utah
https://ag.utah.gov/home/news/725-utah-agriculture-and-food-commissioner-s-statement-on-
china-s-tariff-increases.html
https://ag.utah.gov/home/news/727-additional-possible-tariff-increases-announced-by-china-today-
on-u-s-agriculture-products.html
Virginia
http://www.richmond.com/news/virginia/government-politics/trade-war-puts-virginia-farmers-at-
risk-of-losing-critical/article_f3ce7522-c58e-5982-8302-d51abc7446aa.html?
utm_medium=social&utm_source=twitter&utm_campaign=user-share
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Wisconsin
China is Wisconsin’s third most valuable export market for our agricultural products. In 2017,
Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than
27% over the year before. The top agricultural export product categories to China last year were
wood, raw hides and skins, and dairy-related products. Maintaining and expanding our export
markets is key to ensuring profitability for our farmers and processors. DATCP will continue to work
at expanding our markets both domestically and internationally.
Amanda Culp| Director, Communications | National Association of State Departments of
Agriculture |4350 North Fairfax Drive Suite 910 Arlington, VA 22203 | (202) 296 -9680 |
Amanda@nasda.org

mailto:Amanda@nasda.org


From: Lochner, Michael V - DATCP
To: Brandel, Tracy L - DATCP; Friar, Frank P - DATCP; Sullivan, Angie C - DATCP; Swenson, Jeffrey A - DATCP;

Monsen, Norm E - DATCP
Cc: Schmitt, Kathy M - DATCP; Knigge, Krista M - DATCP
Subject: FW: FYI -- Manitowoc County -- Vogel Family Farms Field Day and Dairy Situation and Outlook Report
Date: Wednesday, August 22, 2018 3:21:16 PM
Attachments: Vogel Family Farms LLC Field Day.pdf

Bob Cropp’s – Dairy update at the end. 
 

From: Scott Gunderson <ScottGunderson@co.manitowoc.wi.us> 
Sent: Wednesday, August 22, 2018 10:44 AM
Cc: guynkay@aol.com; Shawn Eckstein <ecksteinag@tm.net>; vogelbrandon80@hotmail.com;
staudy@tds.net; jd32003@hotmail.com; Bruce Riesterer <BruceRiesterer@co.manitowoc.wi.us>;
Jerry Halverson <JerryHalverson@co.manitowoc.wi.us>; Tony Smith
<TonySmith@co.manitowoc.wi.us>; Rataczak, Matt - NRCS, Manitowoc, WI
<Matt.Rataczak@wi.usda.gov>; Carl Buchner <buchneragronomy@yahoo.com>; Chad Staudinger
<cstaudinger@dairylandseed.com>; Chuck Rabitz <chuckr@denmarkstate.com>; Dan Habermann
<dhobbs5@hotmail.com>; Dick Halverson <shal@tds.net>; Gene Radder <radder2768@tds.net>;
Jason Fischer <fischeja@fvtc.edu>; Jeff and Katrina Pionek <d.v.farms@hotmail.com>; Jeff Zutz
<jeffzutz@tm.net>; Jessy Hill <jhill@cvcoop.com>; Jim and Sandie Fitzgerald <jsfitz@lakefield.net>;
Mike Schuler <mikeschuler@tds.net>; Mike Zutz <mzutz@cpfeeds.com>; Scott Gunderson
<ScottGunderson@co.manitowoc.wi.us>; Steve & Michelle Hoffman <hcc@lakefield.net>; Terrilynn
Hastreiter <terrilynn.rose.hastreiter@gmail.com>; Todd LeNoble <tlenoble@sbcglobal.net>; Tyler
Wagner <twinelmfarm@lakefield.net>
Subject: Vogel Family Farms Field Day and Dairy Situation and Outlook Report
 
Hello everyone,
Attached please find a flyer describing the Field Day and Dairy Facility Tour at Vogel Family Farms,

LLC scheduled for next Tuesday, August 28th from 10 am to 2 pm.  The rain date is August 30th.
Please note that the morning session will be a field demo with the field located at 9617 Hershau
Road.  Please watch for signs. This promises to be an excellent learning experience with the field
demo, farm tour, and brief updates around the lunch hour.
I hope you make plans to attend this event.
 
Following is Dr. Bob Cropp’s monthly dairy situation and outlook report.
 
Finally, next week, the Manitowoc County Forage Council will start monitoring corn fields around
Manitowoc County and we will provide updates via e-mail twice weekly regarding the status of the
corn plants as it relates to corn silage harvest.  Please stay tuned for the first report which we will
send out next Tuesday or Wednesday.
I hope to see many of you this week at the Manitowoc County Fair and next week at the field day at
Vogel Family Farms, LLC.
Scott
 
Scott L. Gunderson
Manitowoc County UW-Extension Agriculture Agent
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 MANITOWOC COUNTY FORAGE COUNCIL 


Water Quality Focus Group 


 


 


 


 


 


LOCATION:   Field Demo Site Located on 9617 Hershau Road (see map on reverse side of flyer)
  
________________________________________________________________________________________ 


      Agenda   


10:00 AM:  Field demonstration of manure application equipment including:   


 Low disturbance manure incorporation into a standing cover crop at various rates. 


 Shallow manure incorporation to meet July 1, 2018 State Standards in order to protect 
groundwater. 


 Case-IH self-steering and self-turning tractor demonstration. 


11:30 AM:  Travel to Vogel Family Farms (8901 Hilltop Road, Reedsville) 


11:45 AM:  Lunch and Welcome:  Host family and Dick Halverson, Forage Council President. 


12:15 PM:  How to Get the Most from Your Cover Crops- Matt Rataczak, NRCS District Conservationist. 


12:25 PM:  Conservation Efforts on Vogel Family Farms- Guy Vogel & Shawn Eckstein, Eckstein Agronomics.  


12:45 PM:  Implementation of 2018 State Manure Application Performance Standards to Protect Groundwater
       Bruce Riesterer and Tony Smith, Manitowoc County SWCD Conservationists.   


1:00 PM:   Dairy Facility Tour. 


 


This event is being hosted by Vogel Family Farms, LLC  


Sponsored by: Manitowoc County Soil and Water Conservation Department, Manitowoc County Forage Council,  
Manitowoc County UW-Extension, and Midwest Forage Association 
 


 
 
 


 
 
Financial  
Support by:  


An EEO/Affirmative Action employer, University of Wisconsin-Extension provides equal opportunities in employment and programming, including Title IX and ADA requirements. Meeting 
Notice: Requests for reasonable accommodation for disabilities or limitations should be made prior to the date of the program or activity for which it is needed.  Please do so as early as 
possible prior to the program or activity so that proper arrangements can be made.  Requests are kept confidential.  


VOGEL FAMILY FARMS, LLC  


FIELD DAY & DAIRY FARM TOUR 


Tuesday, August 28th 


10:00 AM - 2:00 PM 


Rain Date: August 30th  


Manitowoc County Forage Council 


Dvorachek Farm & Industry LLC Right Way Applications Miller Engineers & Scientists D&D Equipment 







Field Demo Site 


Hilltop Road 


  Vogel Family Farm 
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Hershau Road 


County Rd. JJ County Rd. JJ 


RSVP: Call Scott Gunderson at 920-683-4175 or email scottgunderson@co.manitowoc.wi.us  







4319 Expo Drive, P.O. Box 935
Manitowoc, WI 54221-0935
phone: (920) 683-4175, fax: (920) 683-5062
e-mail: scottgunderson@co.manitowoc.wi.us
website: www.uwex.edu/ces/cty/manitowoc
 
An EEO/AA employer, University of Wisconsin Extension provides equal opportunities in employment and
programming, including Title IX and American with Disabilities (ADA) requirements.
 
La Universidad de Wisconsin-Extension, un empleador con iqualdad de oportunidades y accion
afirmative (EE)/AA) proporcion igualdad de oportunidades en empleo y programas, incluyendo los
requesitos del Titulo IX (Title IX) y de la Ley para Americanos con Discapacidades (ADA).
 
This message is intended for the use of the person or organization to whom it is addressed. It may
contain information that is confidential, privileged, or otherwise protected from disclosure by law. If you
are not the intended recipient, any copying, distribution, or use of this message or the information that it
contains is not authorized and may be prohibited by law.
 

Dairy Situation and Outlook, August 20, 2018
By Bob Cropp, Professor Emeritus

University of Wisconsin Cooperative Extension
University of Wisconsin-Madison

 
It appears dairy prices may have overacted late June and early July to retaliatory tariffs to be
implemented about mid-July by Mexico, China and Canada. Butter and cheese prices fell lowering
the Class III price from $15.21 in June to $14.10 in July. The Class IV price fell from $14.91 in June to
$14.14 in July. But, prices have recovered some in August. Butter averaged $2.2361 per pound in
July, reached a high of $2.3875 mid-August, but now has fallen back to $2.25. Barrel cheese has
shown the biggest improvement. Barrels averaged $1.3707 per pound in July reached a high of
$1.6750 mid-August, but has fallen back to $1.6425. The 40-pound block price averaged $1.5364 per
pound in July, reached a high of 1.66 mid-August and is now $1.61. Nonfat dry milk which averaged
$0.7783 per pound in July has shown strength all of August and is now $0.8675. So has dry whey
which averaged $0.4118 in July is now $0.4475. The August Class III price should improve to around
$15.00 and the Class IV price to around $14.70.
 

The latest stock report was for June 30th and showed more than ample stocks. Butter and American
cheese stocks did decline from May to June with Butter stocks still 8.5% higher than a year ago while
American cheese stocks were 0.9% lower. However, stocks of other cheese types grew May to June
and were 16.0% higher than a year ago bring total cheese stocks 5.8% higher. Dry whey stocks also
grew May to June but were still 13.1% lower than a year ago. Nonfat dry milk stocks also grew May
to June and were 1.4% higher than a year ago.
 
June is the latest report for milk and dairy product sales. Fluid (beverage) milk sales continue the
downward trend. Compared to a year ago, conventional milk sales were 4.2% lower and organic milk
sales were down 3.1% lowering total beverage milk sales 4.1%. The commercial disappearance of
butter was 3.8% higher but cheese sales were just 1.0% higher.
 
June dairy exports continued to grow. Compared to a year ago exports were up 24% for nonfat dry

mailto:scottgunderson@co.manitowoc.wi.us
http://secure-web.cisco.com/1v5qkTmBF7Joc_rHl1LdvCzYpbRUZ4so-VITY8HkTzmvSGmgsToTuXuNgIbL8whz7cmgU54cfOFKgAGGXDZU2Z_xVaD8s1Yaz_bbuAbRT_ukBlYyBlzTIV_LqLrwI7eA3lbMO3hCS0yLgaK3TMb0ArJ9YhE9JnfR54xFnRaVs_hYtEQWCgpTg9qVeBBVYMHgbRFoyejeodlGdWU2HasknecsXa9qg_CK8QLTiqR7zvPIHSZYUQpvhbQ2LFD-T7gDMSUKyNmNYAkLA5lu8fTyppQ/http%3A%2F%2Fwww.uwex.edu%2Fces%2Fcty%2Fmanitowoc


milk/skim milk powder, 12% for cheese, 9% for butterfat, 7% for total whey products and 16% for
lactose. On a total solids basis exports were equivalent to 16.4% of milk production. 
 
The major factor for improved dairy product prices and milk prices is milk production. Compared to a
year ago, July milk production was up just 0.4%. Milk cow numbers fell by 8,000 head from June
bring July numbers also 8,000 head below a year ago. Milk per cow as just 0.5% higher than a year
ago.
 
July milk cow numbers were lower than a year ago for several dairy states. Compared to a year ago
cow numbers were 12,000 lower in California, 4,000 in Florida, 4,000 in New Mexico, 4,000 in
Michigan, 2,000 in New York, 5,000 in Pennsylvania, 6,000 in Minnesota and 4,000 in Wisconsin.
Cow numbers were up in other states including 6,000 in Idaho, 15,000 in Texas, 3,000 in Iowa, 4,000
in South Dakota, 15,000 in Colorado, 8,000 in Kansas and 4,000 in Utah. Hot and humid weather
negatively affected milk per cow. Milk per cow was down 1.0% in Arizona, 1.8% in California, and
2.7% in Florida, with no change for Michigan and up just 0.5% in New Mexico, 1.0% in New York,
0.3% in Pennsylvania, 0.5% in Iowa, 1.1% in Minnesota and 0.3% in South Dakota. But, despite some
hot and humid weather Wisconsin had a 1.5% increase.
 
Compared to a year ago July milk production was down 2.5% in California, 0.8% in New Mexico, 0.9%
in Michigan, 0.7% in Pennsylvania, 0.2% in Minnesota, and 5.9% in Florida. Milk production was up
just 0.8% in Idaho, 0.6% in New York, 1.8% in Iowa, and 1.2% in Wisconsin. Relatively strong
increases occurred in South Dakota 3.6%, 5.4% in Utah, 7.3% in Texas, 7.6% in Kansas and 8.9% in
Colorado.
 
Milk prices for the remainder of the year are rather uncertain. Class III prices could improve to the
high $15’s and even touch $16. The Class IV price is likely to be in the $15’s. Milk cow numbers could
fall further with milk per cow improving some with cooler weather by October. Thus, the growth in
milk production could stay at 1% or less which would be positive for prices. Dairy exports have been
a positive factor for milk prices but the uncertainty is how exports will do for the remainder of the
year since retaliatory tariffs are now in effect. EU is the leading dairy exporter. But, EU is
experiencing some severe drought conditions which has reduce crop production and raising feed
prices. New Zealand, the second largest exporter may see some recovery in milk production but now
only projected to be about 2%. So the growth in world milk production is likely to be lower resulting
in world milk prices staying relatively strong which is positive for exports. So milk price forecasts will
change as more information on milk production and dairy exports come available.

 

Robert Cropp
racropp@wisc.edu
University of Wisconsin-Madison
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Subject: FW: ginseng and china tariff
Date: Friday, April 6, 2018 10:21:12 AM

 THIS REPORT CONTAINS ASSESSMENTS OF COMMODITY AND TRADE ISSUES MADE BY USDA
STAFF AND NOT NECESSARILY STATEMENTS OF OFFICIAL U.S. GOVERNMENT POLICY  -  Date:  
GAIN Report Number:  Post:  Report Categories:  Approved By:   Prepared By:     Report Highlights: On April 4,
2018, the People’s Republic of China’s Ministry of Commerce (MOFCOM) and Ministry of Finance (MOF)
separately announced a proposal to levy retaliatory tariffs of 25 percent impacting approximately $16.5 billion in
Chinese imports of agricultural and food products from the United States.  The announcement is in response to the
recent U.S. announcement of proposed U.S. tariffs on Chinese imports as a result of the U.S. 301 Investigation into
the forced transfer of U.S. technology and intellectual property.  China’s proposed tariff increases in response to the
U.S. 301 Trade Action target U.S. soybeans, corn and corn products, wheat, sorghum, cotton, beef and beef
products, cranberries, orange juice, and tobacco and tobacco products.  The announcement did not include a
comment period and does not indicate a date of implementation.     This GAIN report contains unofficial translations
of announcements from MOFCOM and the Ministry of Finance, including a translated table of the products subject
to these proposed tariff increases.  AgBeijing Staff Bruce Zanin Trade Policy Monitoring China Responds to U.S.
Section 301 Trade Action Announcement Beijing China - Peoples Republic of CH18018 4/4/2018 Public Voluntary 
Executive Summary:   On April 4, 2018, at 3:45pm local time, China’s Ministry of Commerce (MOFCOM)
published a proposal to increase tariffs on a targeted set of U.S. exports. MOFCOM stated that these tariffs were
intended to safeguard China’s “legitimate rights and interests.”  Soon after, China’s Ministry of Finance stated the
manner in which duties on certain U.S. products would be calculated.  Product Scope  The proposed tariff increases
will impact approximately $16.5 billion in Chinese agriculture and food imports from the United States, identified
by their HS-8 digit tariff codes.  Approximately one-third of the products targeted by China are food and agricultural
products, totaling 33 out of 106 tariff codes, primarily targeting soybeans, corn and corn products, wheat, sorghum,
cotton, beef and beef products, cranberries, orange juice, and tobacco and tobacco products.    The MOFCOM
announcement states that they are retaliating against $50.0 billion in U.S. tariffs proposed as a result of the findings
of the USTR 301 investigation into the forced transfer of U.S. technology and intellectual property.  Timing  In the
April 4, 2018 announcement, MOFCOM did not state when the additional tariffs will enter into force.    For More
Information please email: AgBeijing@usda.gov   Useful Government of China Web Sites: China’s equivalent of the
U.S. Department of Commerce is MOFCOM.  Additional information can be found at:
http://english.mofcom.gov.cn/.  China’s equivalent of the U.S. Department of Treasury is the Ministry of Finance. 
Additional information can be found at:  http://www.mof.gov.cn/ Introduction: This report provides unofficial
translations of two announcements. The first titled “2018 No. 34 Announcement of the Ministry of Commerce of the
People's Republic of China” published on the MOFCOM’s website on April 4, 2018.   The second titled “The State
Council Tariff Committee (SCTC) Notice on Imposing Additional Tariffs on Certain Imported Commodities
Originating from the United States” published on the Ministry of Finance’s website on April 4, 2018. 
Announcement Link:  http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml Disclaimer: This
summary is based on a cursory review of the subject announcement and therefore should not, under any
circumstances, be viewed as a definitive reading of the regulation in question, or of its implications for U.S.
agricultural export trade interests. In the event of a discrepancy or discrepancies between this summary and the
complete regulation or announcement as published in Mandarin, the latter shall prevail.  BEGIN UNOFFICIAL
TRANSLATION  Ministry of Commerce  On April 3, 2018, U.S. time, based on the results of the unilateral
findings of the 301 investigation, the U.S. government announced that it would impose a 25 percent tariff on
imported products origin from China.  Approximately US$50 billion of Chinese exports to the United States is
involved. The U.S. measure clearly violates the relevant rules of the World Trade Organization, seriously violates
China’s legitimate rights and interests under the rules of the World Trade Organization, and threatens China’s
economic interests and security.  In response to the emergency caused by the U.S. violation of international
obligations to China, and in order to safeguard China’s legitimate rights, the Chinese government will equivalently
take measures to impose additional tariff on imported products origin from the  United States, including agricultural
products such as soybean, automobiles, chemicals, airplanes, etc. in accordance with laws and regulations of the
Foreign Trade Law of the People’s Republic of China and other basic principles of international law.  The duty rate
is 25 percent.   Approximately $50 billion of China’s imports from the United States in 2017 will be involved (see
attachments for details).    The final measure and effective date will be announced separately.  Attachment:
http://images.mofcom.gov.cn/www/201804/20180404161059682.pdf END UNOFFICIAL TRANSLATION
China’s Announcement on Proposed Tariffs on U.S. Exports of Agriculture and Food Products Announced on April
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4, 2018 Serial No. HS Code Mandarin Product Description Commodity Product Description 1 Current Tariff (MFN)
(%) Proposed New Applied Tariff (%) 1 12019010 黄大豆 Yellow soybeans 3 28 2 12019020 黑大豆 Black
soybeans 3 28 3 10059000 其他玉米 Other corn 1 (inquota),  65 (outquota) 26 (inquota),  90 (outquota) 4 11022000
玉米细粉 Corn flour 9  (in-quota), 40  (out-quota) 34 (inquota),  65 (outquota) 5 52010000 未梳的棉花 Cotton, not
carded or combed 1 (inquota),  40 (outquota) 26 (inquota),  65 (outquota) 6 14042000 棉短绒 Cotton linters 4 29 7
10079000 其他高粱 Other grain sorghum 2 27 8 23033000 酿造及蒸馏过 程中的糟粕及 残渣 Brewing or
distilling dregs and waste 2 5 30 9 10011900 其他硬粒小麦 Other durum wheat 1 (inquota), 65  (out-quota) 26  (in-
quota), 90  (out-quota) 10 10019900 其他小麦及混 合麦 Other wheat and meslin 1 (inquota), 65 (out-quota) 26
(inquota), 90 (out-quota) 11 02011000 整头及半头 鲜 冷牛肉 Meat of bovine animals, carcasses and half-
carcasses, fresh or chilled 12 37 12 02012000 鲜 冷的带骨 牛肉 Meat of bovine animals, other cuts with bone in,
fresh or chilled 12 37 13 02013000 鲜 冷的去骨 牛肉 Meat of bovine animals, boneless, fresh or chilled 12 37 14
02021000 冻的整头及半 头牛肉 Meat of bovine animals, carcasses and half-carcasses, 12 37 frozen 15 02022000
冻的带骨牛肉 Meat of bovine animals, other cuts with bone in, frozen 12 37 16 02023000 冻的去骨牛肉 Meat of
bovine animals, boneless, frozen 12 37 17 02062900 其他冻牛杂碎 Other edible offal of bovine animals, fresh,
chilled or frozen 12 37 18 20089300 用其他方法制 作或保藏的蔓 越橘 Cranberry (Vaccinium macrocarpon
vaccinium oxycoccos, vaccinium vitisidaea) 15 40 19 20091100 冷冻的橙汁 Orange juice/frozen 7.5 32.5 20
20091200 非冷冻的,白 利糖度值不超 过 20 的橙汁 Orange juice/Not frozen, of a Brix value not exceeding 20 30
55 21 22083000 威士忌酒 Whiskies 10 35  Unmanufactured tobacco; tobacco refuse     -tobacco, not
stemmed/stripped 22 24011010 未去梗的烤烟 Not stemmed/stripped Tobacco/flue-cured 10 35 23 24011090 其他
未去梗的 烟草 Not stemmed/stripped Tobacco/other 10 35 24 24012010 部分或全部去 梗的烤烟 Flue-cured
tobacco 10 35 25 24012090 部分或全部去 梗的其他烟草 Flue-cured tobacco/other 10 35 26 24013000 烟草废料
Tobacco, refuse 10 35  Cigars, cheroots, cigarillos and cigarettes, of tobacco or of tobacco substitutes  27 24021000
烟草制的雪茄 烟 Cigars, cheroots and cigarillos containing tobacco 25 50 28 24022000 烟草制的卷烟 Cigarettes
containing tobacco 25 50 29 24029000 烟草代用品制 的雪茄烟及卷 烟 Other tobacco 25 50  Other manufactured
tobaccos or tobacco substitutes; homogenized or reconstituted tobacco; tobacco extracts and essences 30 24031100
本章子目注释 所述的水烟料 Water pipe tobacco specified in subheading Note to this chapter 57 82 31 24031900
其他供吸用的 烟草 Other tobacco 57 82 32 24039100 “均化”或“再造 ”烟草 “Homogenized” or “Reconstituted”
tobacco       24039100*10   Reconstituted tobacco 40 65   24039100 90   Homogenized tobacco 57 82 33 24039900
其他烟草及烟 草代用品的制 品;烟草精汁 Other tobacco 57 82 Notes: 1 Commodity descriptions are for reference
only. Please refer to corresponding HS codes in the Customs Import and Export Tariff of P.R. China for specific
commodity scope.  2 U.S. brewing or distilling dregs and waste products are subject to additional anti-dumping
duties ranging from 42.2 to 53.7 percent and countervailing duties ranging from 11.2 to 12 percent by exporter. 
BEGIN UNOFFICIAL TRANSLATION  Ministry of Finance The State Council Tariff Committee (SCTC) Notice
on Imposing Additional Tariffs on Certain Imported Commodities Originating from the United States   On April 4,
2018, the United States government released a list of commodities subject to additional tariffs, imposing 25-percent
additional tariffs on our 1,333 items of [Chinese] commodities worth 50 billion U.S. dollars exported to the United
States. This U.S. measure violates WTO rules, seriously infringes China’s legitimate rights, and threatens our
country’s development interests.    According to our rights and obligations under the WTO, and relevant provisions
of the People’s Republic of China’s Foreign Trade Law and the People’s Republic of China’s Import and Export
Tariff Regulations, upon the State Council approval, the State Council Tariff Commission decided to impose a 25-
percent additional duty on 106 items within 14 categories of commodities originated from the United States,
including soybeans, automobiles, and chemical products.   Relevant matters are as follows:  1. The commodities
subject to additional tariff are 106 items in 14 categories including soybeans, automobiles, chemicals etc. The scope
of taxation is detailed in the attached table. 2. For the imported products listed in the attached form originating in the
United States, a 25- percent tariff shall be imposed on the basis of the current taxation method and the applicable
tariff rate. The current policy on bonded and tax-exemption shall not change (The tariff imposed shall not be
waivered).  3. The import tax calculation formula after imposing additional tariffs:  Tariff = duty paid price ×
(current applicable tariff rate + imposed additional tariff rate) Import consumption tax on value based tariff
commodity = import consumption tax calculation price × consumption tax proportional tax rate  Import
consumption tax on compound based tariff commodity = import consumption tax calculation price × consumption
tax proportional tax rate +import quantity x consumption fixed tax rate  Import consumption tax price on value
based tariff commodity = (tariff duty price + tariff) ÷ (1- consumption proportional tax rate)  Import consumption
tax price on compound based tariff commodity = (tariff duty price + tariff + import quantity × consumption tax
fixed tax rate) ÷ (1- consumption proportional tax rate) Import VAT = Import VAT price × import VAT tax rate 
Import VAT taxation price = Duty paid price + Customs Duty + Import consumption tax  4. The implementation
time will be announced separately.  Attachment:  List of commodities originating in the U.S. that are subject to
additional duties   Link:



http://www.mof.gov.cn/zhengwuxinxi/caizhengxinwen/201804/P020180404563987180985.xlsx END
UNOFFICIAL TRANSLATION

http://www.mof.gov.cn/zhengwuxinxi/caizhengxinwen/201804/P020180404563987180985.xlsx


From: Cosh, William - DATCP
To: Hummell, Richard P - DATCP
Subject: FW: ginseng and china tariff
Date: Friday, April 6, 2018 10:21:12 AM
Attachments: attachment 1.pdf

ATT00001.htm

From: Lu, Jennifer Y - DATCP 
Sent: Thursday, April 5, 2018 5:11 PM
To: Ginseng Board 
Cc: Cosh, William - DATCP ; Heinemann, Jack A - DATCP 
Subject: Re: ginseng and china tariff
Michelle,
Not sure if you have a chance to review this latest list.
See attached.

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERD19F0C6D
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd3c35f97
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Report Highlights: 


On April 4, 2018, the People’s Republic of China’s Ministry of Commerce (MOFCOM) and 


Ministry of Finance (MOF) separately announced a proposal to levy retaliatory tariffs of 25 percent 


impacting approximately $16.5 billion in Chinese imports of agricultural and food products from 


the United States.  The announcement is in response to the recent U.S. announcement of proposed 


U.S. tariffs on Chinese imports as a result of the U.S. 301 Investigation into the forced transfer of 


U.S. technology and intellectual property.  China’s proposed tariff increases in response to the U.S. 


301 Trade Action target U.S. soybeans, corn and corn products, wheat, sorghum, cotton, beef and 


beef products, cranberries, orange juice, and tobacco and tobacco products.  The announcement did 


not include a comment period and does not indicate a date of implementation.   


  


This GAIN report contains unofficial translations of announcements from MOFCOM and the 


Ministry of Finance, including a translated table of the products subject to these proposed tariff 


increases. 
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Executive Summary:  


  


On April 4, 2018, at 3:45pm local time, China’s Ministry of Commerce (MOFCOM) published a 


proposal to increase tariffs on a targeted set of U.S. exports. MOFCOM stated that these tariffs 


were intended to safeguard China’s “legitimate rights and interests.”  Soon after, China’s 


Ministry of Finance stated the manner in which duties on certain U.S. products would be 


calculated. 


 


Product Scope 


 


The proposed tariff increases will impact approximately $16.5 billion in Chinese agriculture and 


food imports from the United States, identified by their HS-8 digit tariff codes.  Approximately 


one-third of the products targeted by China are food and agricultural products, totaling 33 out of 


106 tariff codes, primarily targeting soybeans, corn and corn products, wheat, sorghum, cotton, 


beef and beef products, cranberries, orange juice, and tobacco and tobacco products.   


 


The MOFCOM announcement states that they are retaliating against $50.0 billion in U.S. tariffs 


proposed as a result of the findings of the USTR 301 investigation into the forced transfer of 


U.S. technology and intellectual property. 


 


Timing 


 


In the April 4, 2018 announcement, MOFCOM did not state when the additional tariffs will enter 


into force.   


 


For More Information please email: AgBeijing@usda.gov  


 


Useful Government of China Web Sites: China’s equivalent of the U.S. Department of 


Commerce is MOFCOM.  Additional information can be found at: 


http://english.mofcom.gov.cn/. 


 


China’s equivalent of the U.S. Department of Treasury is the Ministry of Finance.  Additional 


information can be found at:  http://www.mof.gov.cn/ 
 


Introduction: This report provides unofficial translations of two announcements. The first titled 


“2018 No. 34 Announcement of the Ministry of Commerce of the People's Republic of China” 


published on the MOFCOM’s website on April 4, 2018.   The second titled “The State Council 


Tariff Committee (SCTC) Notice on Imposing Additional Tariffs on Certain Imported 


Commodities Originating from the United States” published on the Ministry of Finance’s 


website on April 4, 2018. 


 


Announcement Link:  http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml 


 


Disclaimer: This summary is based on a cursory review of the subject announcement and 


therefore should not, under any circumstances, be viewed as a definitive reading of the regulation 



mailto:AgBeijing@usda.gov

http://english.mofcom.gov.cn/

http://www.mof.gov.cn/

http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml





in question, or of its implications for U.S. agricultural export trade interests. In the event of a 


discrepancy or discrepancies between this summary and the complete regulation or 


announcement as published in Mandarin, the latter shall prevail. 


 


BEGIN UNOFFICIAL TRANSLATION 


 


Ministry of Commerce 


 


On April 3, 2018, U.S. time, based on the results of the unilateral findings of the 301 


investigation, the U.S. government announced that it would impose a 25 percent tariff on 


imported products origin from China.  Approximately US$50 billion of Chinese exports to the 


United States is involved. The U.S. measure clearly violates the relevant rules of the World 


Trade Organization, seriously violates China’s legitimate rights and interests under the rules of 


the World Trade Organization, and threatens China’s economic interests and security. 


 


In response to the emergency caused by the U.S. violation of international obligations to China, 


and in order to safeguard China’s legitimate rights, the Chinese government will equivalently 


take measures to impose additional tariff on imported products origin from the  United States, 


including agricultural products such as soybean, automobiles, chemicals, airplanes, etc. in 


accordance with laws and regulations of the Foreign Trade Law of the People’s Republic of 


China and other basic principles of international law.  The duty rate is 25 percent.   


Approximately $50 billion of China’s imports from the United States in 2017 will be involved 


(see attachments for details).   


 


The final measure and effective date will be announced separately. 


 


Attachment: http://images.mofcom.gov.cn/www/201804/20180404161059682.pdf 


 


END UNOFFICIAL TRANSLATION 
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China’s Announcement on Proposed Tariffs on U.S. Exports of Agriculture and Food Products 


Announced on April 4, 2018 


Serial 


No. 
HS Code 


Mandarin 


Product 


Description 


Commodity Product 


Description1 


Current 


Tariff 


(MFN) (%) 


Proposed 


New 


Applied 


Tariff 


(%) 


1 12019010 黄大豆 Yellow soybeans 3 28 


2 12019020 黑大豆 Black soybeans 3 28 


3 10059000 其他玉米 Other corn 


1 (in-


quota),  


65 (out-


quota) 


26 (in-


quota),  


90 (out-


quota) 


4 11022000 玉米细粉 Corn flour 


9  


(in-quota), 


40  


(out-quota) 


34 (in-


quota),  


65 (out-


quota) 


5 52010000 未梳的棉花 Cotton, not carded or combed 


1 (in-


quota),  


40 (out-


quota) 


26 (in-


quota),  


65 (out-


quota) 


6 14042000 棉短绒 Cotton linters 4 29 


7 10079000 其他高粱 Other grain sorghum 2 27 


8 23033000 


酿造及蒸馏过


程中的糟粕及


残渣 


Brewing or distilling dregs and 


waste2 5 30 


9 10011900 其他硬粒小麦 Other durum wheat 


1 (in-


quota), 65  


(out-quota) 


26  


(in-quota), 


90  


(out-quota) 


10 10019900 
其他小麦及混


合麦 
Other wheat and meslin 


1 (in-


quota), 65 


(out-quota) 


26 (in-


quota), 90 


(out-quota) 


11 02011000 
整头及半头


鲜、冷牛肉 


Meat of bovine animals, 


carcasses and half-carcasses, 


fresh or chilled 


12 37 


12 02012000 
鲜、冷的带骨


牛肉 


Meat of bovine animals, other 


cuts with bone in, fresh or 


chilled 


12 37 


13 02013000 
鲜、冷的去骨


牛肉 


Meat of bovine animals, 


boneless, fresh or chilled 
12 37 


14 02021000 
冻的整头及半


头牛肉 


Meat of bovine animals, 


carcasses and half-carcasses, 
12 37 







frozen 


15 02022000 冻的带骨牛肉 
Meat of bovine animals, other 


cuts with bone in, frozen 
12 37 


16 02023000 冻的去骨牛肉 
Meat of bovine animals, 


boneless, frozen 
12 37 


17 02062900 其他冻牛杂碎 
Other edible offal of bovine 


animals, fresh, chilled or frozen 
12 37 


18 20089300 


用其他方法制


作或保藏的蔓


越橘 


Cranberry (Vaccinium 


macrocarpon vaccinium 


oxycoccos, vaccinium vitis-


idaea) 


15 40 


19 20091100 冷冻的橙汁 Orange juice/frozen 7.5 32.5 


20 20091200 


非冷冻的，白


利糖度值不超


过 20 的橙汁 


Orange juice/Not frozen, of a 


Brix value not exceeding 20 
30 55 


21 22083000 威士忌酒 Whiskies 10 35 


      


Unmanufactured tobacco; 


tobacco refuse 
    


-tobacco, not 


stemmed/stripped 


22 24011010 未去梗的烤烟 
Not stemmed/stripped 


Tobacco/flue-cured 
10 35 


23 24011090 
其他未去梗的


烟草 


Not stemmed/stripped 


Tobacco/other 
10 35 


24 24012010 
部分或全部去


梗的烤烟 
Flue-cured tobacco 10 35 


25 24012090 
部分或全部去


梗的其他烟草 
Flue-cured tobacco/other 10 35 


26 24013000 烟草废料 Tobacco, refuse 10 35 


      
Cigars, cheroots, cigarillos and 


cigarettes, of tobacco or of 


tobacco substitutes 


    


27 24021000 
烟草制的雪茄


烟 


Cigars, cheroots and cigarillos 


containing tobacco 
25 50 


28 24022000 烟草制的卷烟 Cigarettes containing tobacco 25 50 


29 24029000 


烟草代用品制


的雪茄烟及卷


烟 


Other tobacco 25 50 


      


Other manufactured tobaccos 


or tobacco substitutes; 


homogenized or reconstituted 


tobacco; tobacco extracts and 


    







essences 


30 24031100 
本章子目注释


所述的水烟料 


Water pipe tobacco specified in 


subheading Note to this chapter 
57 82 


31 24031900 
其他供吸用的


烟草 
Other tobacco 57 82 


32 24039100 
“均化”或“再造


”烟草 


“Homogenized” or 


“Reconstituted” tobacco 
    


  24039100*10   Reconstituted tobacco 40 65 


  24039100 90   Homogenized tobacco 57 82 


33 24039900 


其他烟草及烟


草代用品的制


品;烟草精汁 


Other tobacco 57 82 


Notes: 
1Commodity descriptions are for reference only. Please refer to corresponding HS codes in the 


Customs Import and Export Tariff of P.R. China for specific commodity scope.  
2 U.S. brewing or distilling dregs and waste products are subject to additional anti-dumping 


duties ranging from 42.2 to 53.7 percent and countervailing duties ranging from 11.2 to 12 


percent by exporter. 


 


BEGIN UNOFFICIAL TRANSLATION 


 


Ministry of Finance 


The State Council Tariff Committee (SCTC) Notice on Imposing Additional Tariffs on 


Certain Imported Commodities Originating from the United States  


 


On April 4, 2018, the United States government released a list of commodities subject to 


additional tariffs, imposing 25-percent additional tariffs on our 1,333 items of [Chinese] 


commodities worth 50 billion U.S. dollars exported to the United States. This U.S. measure 


violates WTO rules, seriously infringes China’s legitimate rights, and threatens our country’s 


development interests.   


 


According to our rights and obligations under the WTO, and relevant provisions of the People’s 


Republic of China’s Foreign Trade Law and the People’s Republic of China’s Import and Export 


Tariff Regulations, upon the State Council approval, the State Council Tariff Commission 


decided to impose a 25-percent additional duty on 106 items within 14 categories of 


commodities originated from the United States, including soybeans, automobiles, and chemical 


products.  


 


Relevant matters are as follows: 


 


1. The commodities subject to additional tariff are 106 items in 14 categories including 


soybeans, automobiles, chemicals etc. The scope of taxation is detailed in the attached table. 


 







2. For the imported products listed in the attached form originating in the United States, a 25- 


percent tariff shall be imposed on the basis of the current taxation method and the applicable 


tariff rate. The current policy on bonded and tax-exemption shall not change (The tariff 


imposed shall not be waivered). 


 


3. The import tax calculation formula after imposing additional tariffs: 


 


Tariff = duty paid price × (current applicable tariff rate + imposed additional tariff rate) 


Import consumption tax on value based tariff commodity = import consumption tax calculation 


price × consumption tax proportional tax rate 


 


Import consumption tax on compound based tariff commodity = import consumption tax 


calculation price × consumption tax proportional tax rate +import quantity x consumption fixed 


tax rate 


 


Import consumption tax price on value based tariff commodity = (tariff duty price + tariff) ÷ (1- 


consumption proportional tax rate) 


 


Import consumption tax price on compound based tariff commodity = (tariff duty price + tariff + 


import quantity × consumption tax fixed tax rate) ÷ (1- consumption proportional tax rate) 


Import VAT = Import VAT price × import VAT tax rate 


 


Import VAT taxation price = Duty paid price + Customs Duty + Import consumption tax 


 


4. The implementation time will be announced separately. 


 


Attachment:  List of commodities originating in the U.S. that are subject to additional duties  


 


Link: 
http://www.mof.gov.cn/zhengwuxinxi/caizhengxinwen/201804/P020180404563987180985.xlsx 


 


END UNOFFICIAL TRANSLATION 
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Best regards,Jennifer LuWisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov



On Apr 5, 2018, at 2:00 PM, Lu, Jennifer Y - DATCP <Jennifer.Lu@wisconsin.gov> wrote:







<attachment 1.pdf>







Best regards,Jennifer LuWisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov



On Apr 5, 2018, at 2:00 PM, Lu, Jennifer Y - DATCP <Jennifer.Lu@wisconsin.gov> wrote:









Hi Michelle,




This is the first list, officially in English from USDA’s GAIN report. 


I’ll clarify if it’s on the second list published on April 4 of 25% tariff imposed by Chinese government.  



Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection

Tel: 608 224 5102

Mobile: 608 347
 1852

Email: Jennifer.lu@wi.gov







On Apr 5, 2018, at 11:37 AM, Ginseng Board <ginseng@ginsengboard.com> wrote:














Hi Jennifer,


 


I am not sure if I have the correct person. Please forward if needed.


Our local news this morning reported that ginseng was removed from the China tariff list. Are you able to confirm or was this poor broadcasting?


Thank you!


 


Michelle Molinare


 


Ginseng Board of Wisconsin


668 Maratech Avenue, Suite E


Marathon, WI 54448


Ph: 715-443-2444


 


<image003.jpg>


 


 













From: Hummell, Richard P - DATCP
To: "rick.hummell@wisconsin.gov"
Subject: FW: Ginseng
Date: Tuesday, May 8, 2018 11:18:00 AM

Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: Hummell, Richard P - DATCP 
Sent: Tuesday, April 17, 2018 4:07 PM
To: Girard, Alexander C - DATCP 
Subject: Ginseng
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: Lu, Jennifer Y - DATCP 
Sent: Friday, April 6, 2018 3:21 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>; Gegare, Debbie E - DATCP
<Debbie.Gegare@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Hummell, Richard P - DATCP
<Richard.Hummell@wisconsin.gov>
Subject: RE: Media inquiry from the Washington Post re: ginseng
Here is some info for your consideration to pass along:

· $22,626,339 ginseng exported to China in 2017 from the U.S., 45% increase from
$15,586,684 in 2016.

· $14 million ginseng were exported to China from Wisconsin (number one in the nation), 16%
increase from $12 million in 2016. Mostly was from Marathon county, capital of American ginseng.

· Wisconsin produces about 95 percent of the American ginseng grown in the U.S. mostly in
Marathon County.

· Wisconsin Ginseng is prized for being the highest-quality in the world.
· Although the number of ginseng producers in Wisconsin is small compared to other agriculture

industries, we are proud that ginseng makes Wisconsin stand out as a diversified agricultural
state. It also creates jobs in related fields, such as farm equipment, fertilizers and transportation.

· Ginseng is prized by the Chinese people around the world. For that reason, we give ginseng as state
official gifts to Chinese visitors and we are proud that this makes Wisconsin special from other
states.

· DATCP works with the ginseng industry to ensure the high standard of Wisconsin ginseng

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERD3C35F97
mailto:rick.hummell@wisconsin.gov
mailto:rick.hummell@wisconsin.gov
https://form.jotform.com/63393850199164
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mailto:William2.Cosh@wisconsin.gov
mailto:Debbie.Gegare@wisconsin.gov
mailto:Jack.Heinemann@wisconsin.gov
mailto:Richard.Hummell@wisconsin.gov


production and to maintain our ginseng growing foundation in the state.

Best regards,
Jennifer Lu
International Agri-Business Center
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive, Madison, WI 53708-8911 
Office Phone: 608 224 5102 Email: jennifer.lu@wi.gov Cell: 608 347 1852
______________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is
open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response to
it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete
it from your system.

From: Cosh, William - DATCP 
Sent: Friday, April 6, 2018 2:44 PM
To: Gegare, Debbie E - DATCP <Debbie.Gegare@wisconsin.gov>; Lu, Jennifer Y - DATCP
<Jennifer.Lu@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Hummell, Richard P - DATCP
<Richard.Hummell@wisconsin.gov>
Subject: FW: Media inquiry from the Washington Post re: ginseng
Debbie and Jennifer,
Would you have any of the following?
Bill

From: Dewey, Caitlin [mailto:Caitlin.Dewey@washpost.com] 
Sent: Friday, April 6, 2018 2:41 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Media inquiry from the Washington Post re: ginseng
Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about the
Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me toward any
resources on how much the ginseng industry contributes to Wisconsin’s economy, particularly in
Marathon County and thereabouts. I also wondered if you had any up-to-date information on ginseng
acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in Wausau
on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454

mailto:jennifer.lu@wi.gov
mailto:Debbie.Gegare@wisconsin.gov
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From: Hummell, Richard P - DATCP
To: Hummell, Richard P - DATCP
Subject: FW: Ginseng
Date: Tuesday, May 8, 2018 11:19:44 AM

Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: Hummell, Richard P - DATCP 
Sent: Tuesday, April 17, 2018 4:07 PM
To: Girard, Alexander C - DATCP 
Subject: Ginseng
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: Lu, Jennifer Y - DATCP 
Sent: Friday, April 6, 2018 3:21 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>; Gegare, Debbie E - DATCP
<Debbie.Gegare@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Hummell, Richard P - DATCP
<Richard.Hummell@wisconsin.gov>
Subject: RE: Media inquiry from the Washington Post re: ginseng
Here is some info for your consideration to pass along:

· $22,626,339 ginseng exported to China in 2017 from the U.S., 45% increase from
$15,586,684 in 2016.

· $14 million ginseng were exported to China from Wisconsin (number one in the nation), 16%
increase from $12 million in 2016. Mostly was from Marathon county, capital of American ginseng.

· Wisconsin produces about 95 percent of the American ginseng grown in the U.S. mostly in
Marathon County.

· Wisconsin Ginseng is prized for being the highest-quality in the world.
· Although the number of ginseng producers in Wisconsin is small compared to other agriculture

industries, we are proud that ginseng makes Wisconsin stand out as a diversified agricultural
state. It also creates jobs in related fields, such as farm equipment, fertilizers and transportation.

· Ginseng is prized by the Chinese people around the world. For that reason, we give ginseng as state
official gifts to Chinese visitors and we are proud that this makes Wisconsin special from other
states.

· DATCP works with the ginseng industry to ensure the high standard of Wisconsin ginseng

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERD3C35F97
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production and to maintain our ginseng growing foundation in the state.

Best regards,
Jennifer Lu
International Agri-Business Center
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive, Madison, WI 53708-8911 
Office Phone: 608 224 5102 Email: jennifer.lu@wi.gov Cell: 608 347 1852
______________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is
open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response to
it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete
it from your system.

From: Cosh, William - DATCP 
Sent: Friday, April 6, 2018 2:44 PM
To: Gegare, Debbie E - DATCP <Debbie.Gegare@wisconsin.gov>; Lu, Jennifer Y - DATCP
<Jennifer.Lu@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Hummell, Richard P - DATCP
<Richard.Hummell@wisconsin.gov>
Subject: FW: Media inquiry from the Washington Post re: ginseng
Debbie and Jennifer,
Would you have any of the following?
Bill

From: Dewey, Caitlin [mailto:Caitlin.Dewey@washpost.com] 
Sent: Friday, April 6, 2018 2:41 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Media inquiry from the Washington Post re: ginseng
Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about the
Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me toward any
resources on how much the ginseng industry contributes to Wisconsin’s economy, particularly in
Marathon County and thereabouts. I also wondered if you had any up-to-date information on ginseng
acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in Wausau
on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454
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From: Cosh, William - DATCP
To: Gilson, Donna J - DATCP; Hummell, Richard P - DATCP; Duwe, Leeann M - DATCP; Albracht, Jerad - DATCP
Subject: FW: Governor"s Office Media Briefing: April 3, 2018
Date: Tuesday, April 3, 2018 10:28:46 AM
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From: Dewey, Colin - GOV 
Sent: Tuesday, April 3, 2018 9:25 AM
Subject: Governor's Office Media Briefing: April 3, 2018

GOOD MORNING
Media Briefing –Tuesday, April 3, 2018

Office of Governor Scott Walker
TODAY’S FRONT PAGES
AP WIRE - WISCONSIN

Wisconsin
WEDC and construction managers help subcontractors become Foxconn bidders
Kenosha News
The local session is one of several taking place throughout the state to help Wisconsin
companies learn about the bidding process.
State could get $7M in federal funds for election security if lawmakers OK match
Wisconsin State Journal
Wisconsin could get nearly $7 million in federal funds to help secure its elections in 2018 and
beyond, the state Elections Commission said Monday.
Five projects transforming SE Wisconsin
Milwaukee Business Journal
InSinkErator project brings labs under one roof, Amazon’s massive Kenosha facility fulfills
consumers’ need, Foxconn complex a massive foreign investment in Wisconsin, Grand
Appliance finds ideal location north of the border, and Haribo to build first U.S. production
facility in Kenosha County.
Wisconsin ginseng growers worry about new Chinese tariffs
Wausau Daily Herald
Ginseng growers in Wisconsin are worried about the future of their business after a tariff went
into effect overnight in China. The tariff places an extra 15 percent charge on top of the price
of American ginseng in China, in response to the Trump administration's newly imposed
tariffs on steel and aluminum entering the U.S.
Related from WPR: Wisconsin Growers, Producers Weigh Impact Of Chinese Tariffs
Constitutional Amendment Would Do Away With State Treasurer
U.S. News & World Report
If a majority of voters approve, the office of Wisconsin state treasurer would be eliminated
under a constitutional amendment on Tuesday's ballot.
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Colin Dewey
Communications Assistant
Office of Governor Scott Walker
(608) 266-2839
Colin.Dewey@wisconsin.gov
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From: Cosh, William - DATCP
To: Gilson, Donna J - DATCP; Hummell, Richard P - DATCP; Duwe, Leeann M - DATCP; Albracht, Jerad - DATCP
Subject: FW: Governor"s Office Media Briefing: April 5, 2018
Date: Thursday, April 5, 2018 10:58:40 AM
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From: Dewey, Colin - GOV 
Sent: Thursday, April 5, 2018 9:58 AM
Subject: Governor's Office Media Briefing: April 5, 2018

GOOD MORNING
Media Briefing –Thursday, April 5, 2018

Office of Governor Scott Walker
TODAY’S FRONT PAGES
AP WIRE - WISCONSIN

Governor Walker
Gov. Scott Walker signs bills in Wausau, La Crosse to prop up foster care system
Wausau Daily Herald
Children and parents in Wisconsin's foster care system will receive more support from the
state after Gov. Scott Walker signed a series of measures into law on Wednesday.
Related from La Crosse Tribune: Gov. Scott Walker signs foster care legislation in La
Crosse
Walker Signs Watershed, Livestock Premises ID Funding Bills
Wisconsin AG Connection
Governor Scott Walker signed 64 bills into law on Tuesday, including several that affect
Wisconsin's agricultural sector.
Wisconsin
Wisconsin prepares to submit reinsurance plan to keep health premiums down
Wisconsin State Journal
Wisconsin plans to submit a proposal for a reinsurance program to the federal government by
the week of April 15, a state official said Wednesday at the last of seven public hearings on
the plan.
Rhinelander To Host Foxconn Meeting For Contractors, Suppliers
WXPR
A session is being held in Rhinelander next week for contractors, vendors, suppliers and
professional services interested in competing for Foxconn contracts in the upcoming
construction of the huge plant being built in southeastern Wisconsin.
Related from Kenosha News: Foxconn construction management team sets hiring targets
Wisconsin's First Lady Tonette Walker travels Wisconsin highlighting need for trauma-
informed care
CBS 58
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Wisconsin's First Lady Tonette Walker is traveling the state highlighting the need for trauma-
informed care. Walker was joined by a delegation from Oslo, Norway at the Sojourner Family
Peace Center in Milwaukee on Wednesday.
Related from FOX 6: First Lady Tonette Walker tours the state with Norwegian government
delegation
Wisconsin ginseng hit by tariffs
WSAU
A new 15 percent Chinese tariff on American grown ginseng has Wisconsin farmers nervous
about their harvests this year. Those tariffs are likely in response to new American tariffs on
Chinese aluminum and steel. China has also placed tariffs on other agriculture commodities
including fruits, vegetables, nuts and wine.
UW System President to Give Update on Merger
U.S. News & World Report
University of Wisconsin System President Ray Cross is set to update regents on efforts to
merger the system's two- and four-year schools.

Colin Dewey
Communications Assistant
Office of Governor Scott Walker
(608) 266-2839
Colin.Dewey@wisconsin.gov
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From: Cosh, William - DATCP
To: Gilson, Donna J - DATCP; Duwe, Leeann M - DATCP; Hummell, Richard P - DATCP; Albracht, Jerad - DATCP;

Cochart, Lacey L - DATCP
Subject: FW: Governor"s Office Media Briefing: July 9, 2018
Date: Monday, July 9, 2018 11:20:39 AM
Attachments: image001.png

image002.png
image004.png
image005.png
image006.png
image007.png
image008.png
image009.png

Bill Cosh
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5020
Cell: (608) 513-8950
William2.Cosh@wi.gov

From: Dewey, Colin - GOV 
Sent: Monday, July 9, 2018 10:18 AM
Subject: Governor's Office Media Briefing: July 9, 2018

GOOD MORNING
Media Briefing – Monday, July 9, 2018

Office of Governor Scott Walker
TODAY’S FRONT PAGES
AP WIRE - WISCONSIN

Governor Walker
Scott Walker to visit Energy Bank…
Herald Times Reporter
Finally, Gov. Scott Walker is heading to Manitowoc again, this time to visit energybank, 4466
Custer St., to join CEO Neal Verfuerth for the unveiling of FUSION, a new LED product
using solar power on Monday.
Wisconsin
350+ National Guard members get emotional send-off before deployment; ‘A little bit
anxious’
FOX 6
It was a bittersweet morning for hundreds of Wisconsin National Guard members and their
families. The guard members, more than 350 strong, will deploy this summer. On Friday, July
6, they gathered at the Milwaukee County Sports Complex for a special ceremony.
Related from WKOW 27: Wisconsin National Guard soldiers head to Middle East
New Chinese Tariffs Mean Lower Prices For Wisconsin Farmers
WPR
As a trade war between China and the United States continues, Wisconsin farmers are feeling
the effects. New U.S. tariffs on Chinese goods went into effect early Friday morning.
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'Wisconsin Farm Technology Days' to open Tuesday
WSAU
The state's largest outdoor agricultural show, Wisconsin Farm Technology Days, starts on
Tuesday just west of Marshfield.
121st Northern Wisconsin State Fair will kick off this week
WEAU 13
It's almost time for carnival rides, live music and showing livestock as the Northern Wisconsin
State Fair will kick off this week in Chippewa Falls.
Thornberry Creek LPGA Classic aces second shot in Green Bay
Green Bay Press Gazette
This was the second year of the LPG's three-year contract with the Oneida Nation, which
owns Thornberry Creek. Local officials hope the exposure will bring the Gibsons and other
golf fans back to the Green Bay area well beyond 2019.

Colin Dewey
Communications Assistant
Office of Governor Scott Walker
(608) 266-2839
Colin.Dewey@wisconsin.gov
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From: Cosh, William - DATCP
To: Gilson, Donna J - DATCP; Hummell, Richard P - DATCP; Albracht, Jerad - DATCP; Duwe, Leeann M - DATCP
Subject: FW: Governor"s Office Media Briefing: March 23, 2018
Date: Friday, March 23, 2018 10:30:24 AM
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From: Dewey, Colin - GOV 
Sent: Friday, March 23, 2018 9:22 AM
Subject: Governor's Office Media Briefing: March 23, 2018

GOOD MORNING
Media Briefing – Friday, March 23, 2018

Office of Governor Scott Walker
TODAY’S FRONT PAGES
AP WIRE - WISCONSIN

Wisconsin
Wisconsin's unemployment rate reaches an all-time record low of 2.9 percent
Wisconsin State Journal
Wisconsin’s unemployment rate reached 2.9 percent in February, the lowest monthly level in
state history, according to the Department of Workforce Development.
Related from Milwaukee Journal Sentinel: Wisconsin's unemployment rate falls to lowest
level ever: 2.9%
School Safety Package, Juvenile Justice Overhaul Clears Wisconsin Legislature
WPR
A proposal to close Wisconsin’s troubled youth prison and reorganize the state’s juvenile
justice system is headed to Gov. Scott Walker’s desk. Assembly lawmakers also approved a
school safety package championed by the governor on a vote of 78-8.
Wisconsin Assembly sends juvenile justice overhaul, child tax credit bills to Walker's desk
Capital Times
Two key initiatives are on their way to Gov. Scott Walker's desk after being volleyed back and
forth between the state Senate and Assembly for a few weeks.
Experts in Wisconsin soybean industry fear retaliatory tariffs
WBAY 2
Experts in the soybean industry fear retaliatory tariffs in the wake of The President’s decision
to tariff $60 billion worth of Chinese goods. According to the Wisconsin Soybean Marketing
Board, the state ranks 13th in US production, and China takes on one third of all exported
American soybeans.
Wisconsin beat out North Carolina for $95M expansion at ATI Ladish
Milwaukee Business Journal
Needing to add a fourth iso-thermal press to help companies like Boeing and Airbus with
record backlogs, ATI president, chairman and CEO Rich Harshman decided on two finalists
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for a $95 million expansion: Cudahy or just outside Charlotte, N.C.
New Census Data Show Wisconsin Population Trends Recovering From Recession
WPR
New data from the U.S. Census Bureau show Wisconsin's population grew by around 23,000
people between 2016 and 2017. Analysts say the latest numbers show a state rebounding from
the Great Recession.

Colin Dewey
Communications Assistant
Office of Governor Scott Walker
(608) 266-2839
Colin.Dewey@wisconsin.gov

https://www.wpr.org/new-census-data-show-wisconsin-population-trends-recovering-recession
mailto:Colin.Dewey@wisconsin.gov
https://www.facebook.com/governorscottwalker/
https://twitter.com/govwalker
https://www.instagram.com/govwalker/
https://www.youtube.com/user/GovWalker
https://www.linkedin.com/company/22136138/


From: Gilson, Donna J - DATCP
To: Hummell, Richard P - DATCP
Subject: FW: hello from the wall street journal: questions for bill cosh
Date: Thursday, April 19, 2018 2:15:41 PM
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Donna Gilson
Communication specialist, Agricultural Resource Management Division
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5130
Fax: 608-224-5034
donna.gilson@wi.gov
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!

   
From: Yap, Chuin-Wei 
Sent: Thursday, April 19, 2018 9:25 AM
To: Gilson, Donna J - DATCP 
Subject: hello from the wall street journal: questions for bill cosh
Hi Donna,
Thanks for guiding me on who to get a response from on this.
I'm Chuin-Wei, a reporter with the Wall Street Journal, based in Hong Kong. I'm putting together an article
on American exports of ginseng to China, and the impact on it from recent developments in international
trade.
With China's recent 15% tariff on ginseng, among other agricultural commodities, we at the Journal are
trying to get a sense of how this filters down to American farmers caught in the middle.
I'd like to ask these two questions:
1/ What effects is this tariff likely to have on Marathon and surrounding areas that have built their
community around the ginseng trade and its globalization? Do you see economic conditions there likely
deteriorating as a result, and what might be done to ease the impact?

2/ How are you guys planning to respond to the Chinese tariffs?
Thanks so much. Grateful if Bill or anyone else calls me back, or email would be fine too. Basically, just
trying to get a sense of what the department sees on the horizon, and how it might respond.
Best,
Chuin-Wei 

M: +852 5685-8220
E: chuin-wei.yap@wsj.com
P.S. By way of background, I'm ethnically Chinese - from Singapore - and worked for a decade in the
U.S. in journalism before moving to Beijing and then Hong Kong with the Wall Street Journal. Ginseng
has always been a part of my childhood, and I am thankful for it.
--
Chuin-Wei Yap 叶雋暐
The Wall Street Journal | 华尔街日报
Dir: +852 2832-2308
Mob: +852 5685-8220
chuin-wei.yap@wsj.com
Twitter @YapCW
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From: Gilson, Donna J - DATCP
To: Hummell, Richard P - DATCP
Subject: FW: hello from the wall street journal: questions for bill cosh
Date: Thursday, April 19, 2018 2:18:57 PM
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Donna Gilson
Communication specialist, Agricultural Resource Management Division
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5130
Fax: 608-224-5034
donna.gilson@wi.gov
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!

   

From: Lu, Jennifer Y - DATCP 
Sent: Thursday, April 19, 2018 9:59 AM
To: Cosh, William - DATCP ; Gilson, Donna J - DATCP 
Cc: Heinemann, Jack A - DATCP 
Subject: RE: hello from the wall street journal: questions for bill cosh
Bill,
The journal staff should talk to the Board, the Ginseng and Herb Coop, and a farmer. Here is the
contacts:
Board:
Jackie Fett | Executive/Marketing Director
Ginseng Board of Wisconsin | 715-443-2444
www.ginsengboard.com
email: jackie@ginsengboard.com
COOP: Jeff Lewis
General Manager
Ginseng & Herb Co-op
(715) 443-3355
Email: jefflewisghc@charter.net
http://www.ginsengherbco-op.com/
Farmer and a company owner:
Dr. Ming Tao Jiang Marathon Ginseng
4613 Camp Phillips Road, Weston, WI 54476
Customer Service:715-5712426
Wechat:Marathon_Ginseng
QQ:893601953
Http:// MarathonGinseng.com

As with DATCP’s help to the ginseng industry on this matter, DATCP is working with USDA trade
office in China to find a solution. Jack and I will be traveling to China for a dairy show in Harbin China
leaving on Saturday. We have scheduled a meeting with USDA Ag Trade Office next Monday morning
to discuss this issue.
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Jennifer

From: Cosh, William - DATCP 
Sent: Thursday, April 19, 2018 9:49 AM
To: Lu, Jennifer Y - DATCP <Jennifer.Lu@wisconsin.gov>; Gilson, Donna J - DATCP
<Donna.Gilson@wisconsin.gov>
Subject: FW: hello from the wall street journal: questions for bill cosh
Hi Jennifer,
I just wanted to check in with you on the questions below. Thanks.
Bill

From: Gilson, Donna J - DATCP 
Sent: Thursday, April 19, 2018 9:48 AM
To: Yap, Chuin-Wei <chuin-wei.yap@wsj.com>; Cosh, William - DATCP
<William2.Cosh@wisconsin.gov>
Subject: RE: hello from the wall street journal: questions for bill cosh
Mr. Yap,
Thank you. I’ve cc’d Bill Cosh on this message. He’ll help you out.
Donna
Donna Gilson
Communication specialist, Agricultural Resource Management Division
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5130
Fax: 608-224-5034
donna.gilson@wi.gov
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!

   
From: Yap, Chuin-Wei <chuin-wei.yap@wsj.com> 
Sent: Thursday, April 19, 2018 9:25 AM
To: Gilson, Donna J - DATCP <Donna.Gilson@wisconsin.gov>
Subject: hello from the wall street journal: questions for bill cosh
Hi Donna,
Thanks for guiding me on who to get a response from on this.
I'm Chuin-Wei, a reporter with the Wall Street Journal, based in Hong Kong. I'm putting together an article
on American exports of ginseng to China, and the impact on it from recent developments in international
trade.
With China's recent 15% tariff on ginseng, among other agricultural commodities, we at the Journal are
trying to get a sense of how this filters down to American farmers caught in the middle.
I'd like to ask these two questions:
1/ What effects is this tariff likely to have on Marathon and surrounding areas that have built their
community around the ginseng trade and its globalization? Do you see economic conditions there likely
deteriorating as a result, and what might be done to ease the impact?

2/ How are you guys planning to respond to the Chinese tariffs?
Thanks so much. Grateful if Bill or anyone else calls me back, or email would be fine too. Basically, just
trying to get a sense of what the department sees on the horizon, and how it might respond.
Best,
Chuin-Wei

M: +852 5685-8220

mailto:Jennifer.Lu@wisconsin.gov
mailto:Donna.Gilson@wisconsin.gov
mailto:chuin-wei.yap@wsj.com
mailto:William2.Cosh@wisconsin.gov
mailto:donna.gilson@wi.gov
https://form.jotform.com/63393850199164
http://www.facebook.com/widatcp
http://www.twitter.com/widatcp
http://www.youtube.com/widatcp
https://www.flickr.com/photos/widatcp
mailto:chuin-wei.yap@wsj.com
mailto:Donna.Gilson@wisconsin.gov
tel:+852%205685%208220


E: chuin-wei.yap@wsj.com
P.S. By way of background, I'm ethnically Chinese - from Singapore - and worked for a decade in the
U.S. in journalism before moving to Beijing and then Hong Kong with the Wall Street Journal. Ginseng
has always been a part of my childhood, and I am thankful for it.
--
Chuin-Wei Yap 叶雋暐
The Wall Street Journal | 华尔街日报
Dir: +852 2832-2308
Mob: +852 5685-8220
chuin-wei.yap@wsj.com
Twitter @YapCW

mailto:chuin-wei.yap@wsj.com
tel:+852%202832%202308
tel:+852%205685%208220
mailto:chuin-wei.yap@wsj.com


Team of farmers build $13.5 million center

For a group of dairy farmers, the Farm Wisconsin Discovery Center
has been a vision for over eight years . . . Read More

FDA has long road to enforcing “milk” standard

In a mid-March omnibus bill, the
Dairy Pride Act was passed
through Congress instructing the
Food and Drug Administration

From: Knigge, Krista M - DATCP
To: "Corey Geiger"
Subject: FW: Hoard"s Dairyman Intel
Date: Monday, July 23, 2018 11:42:00 AM

When I click on the direct link below from my laptop to Dennis’s trade war article, it goes to a blank
screen with the Hoard’s banner at the top of the screen. I found the article by going to Intel from the
main website.  The other article links appear to be working for me.
 

From: Hoard's Dairyman Intel <intel@hoards.com> 
Sent: Monday, July 23, 2018 9:35 AM
To: Knigge, Krista M - DATCP <Krista.Knigge@wisconsin.gov>
Subject: Hoard's Dairyman Intel
 

Web Version  |  Update preferences  |  Unsubscribe Like Tweet Forward to a Friend

July 23, 2018
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http://secure-web.cisco.com/1QFqdBYh9La_vhYFJTJLuinZc86wfz_HxbLQTIXgg4Cn6RwZthG6vuJm2OV6WwBurEFhl1y2RK_2jLl2wiLskxzhxOx-_20dolwxdBMJIo_k_6rJ5tgWA6VOsud8OXR2K2wBEP0y2tPmG2p4Af5SGA-TVZLOpiTL_heTHe0ebIcHPR3zmVa7IOk6sIIicPpxVKpzjOU3F-970iFsDp-63tPImcDeD279xHBsR6h8x5AQwONqt29PSoUhw0LFOmPQmKMrg2jE76SvXYN-6WIP0YK_dFpMgPBRJcWdWReecITc/http%3A%2F%2Fhoardsdairymanintel.cmail20.com%2Ft%2Fi-fb-bhrjkjl-tdhihhyd-t%2F
http://secure-web.cisco.com/1UntfQ6AHSH_ccANWP7yZIW9DXbp8XdFLZKkRvCfXUgmyiRfsnaE7FmqsQ3vevF-ZqeyslNJPx2pz-JaeEFglMwSTCUr8gQc5q_D3hUODop9S-D_EjctYsdx4pi1vJqLiY7CCwz9MRQTmmxlk3kWOkp7NWRZjTKbJhIBaUsrnPAfPY4K6biLBWwOiGH31p466K7cHW8_Lan49UY72NMLV0KU6JPm4oXZn79kxTBstk8__VzJMxzoJGtPrneghFoiyb9_MuHaDdIAjVHwCYsJ41BkFcfrSLZ5pWlFFJomlvCM/http%3A%2F%2Fhoardsdairymanintel.cmail20.com%2Ft%2Fi-fb-bhrjkjl-tdhihhyd-i%2F
http://secure-web.cisco.com/12uYZbtmhQe-tU41ABiPgCATp3ggk55Nl64sGiRqF8PERp_aeuHVFO1aPaldMoLC8UhjFGX4rvaLaRaR6fB4up-g_vNDZYp93c3bo-Tfikic-1LXmCOAxjZfSwWDXKmbOfXCDKumy-jT7BSKXx40s99EUQFPracmETcC_HYKoPDTSy6iYxFsm5LvcCdbgFxMVoReRBK43A4StDl_aMg7bvJiSrc2vxjYG-5I6HPtDaoU6a595Tc1XCl3b1TzyEuCAwWrbQ3psfp50HPgGeaEpKC2wlBXNO9Tyeoal8EAKbQs/http%3A%2F%2Fhoardsdairymanintel.cmail20.com%2Ft%2Fi-tw-bhrjkjl-tdhihhyd-d%2F
http://secure-web.cisco.com/1n4Kv_Jl5dHJbfYwHIiI2_n9j_rf4OJLzDCHbPzUcCiChs846oDm6oEXZEOjzBtu6eKjdWCDM03QVXRNpzQe9lJiBU3q5nl1GQjynZdSettL5G7acWVnPfYOHAD5BqHT8FVbuVZBNn564hqk_6kvNzz2G1KMo-JN6xH_LiVVgVWOTUMiAdIXyndIJ753NxAdWmW5N3d9Yv--fg9tzPpGRVt0N-EEqlRVjtBg5IfrjMfimGdQiMSUtj8ybAAwIUu4FUuSQkKX0RArUIm1WpWnqjDwrlZr4gAiu0_0VqhoMUkQ/http%3A%2F%2Fhoardsdairymanintel.cmail20.com%2Ft%2Fi-tw-bhrjkjl-tdhihhyd-h%2F
http://secure-web.cisco.com/1Gieyxsg4vRWed-FJNkuFYdFtW2Or_Sdi6TMYM0nR2cjiUdpMzmqIDZcUGBAzzxRcD_vjiYERNYj1bUmi8j4QK-N9pUGRc6NZHX1FSC8xLZXBY-zXo-LGlUHSwWWDVhL3cGDgcznO9MmV_1uzrVzy8_up3RtQyYUro1584YMQSxdy6LbU44XxHEUmr3qu_PYXJgTspag8oPLATpu-8krw2D6u0_XB28sYctjS-DohPdORZ3-tBMCyP-zHc1cdwoS1jQHfFJ1YKjrGncLJq6c4UBErch9x4v7A_62orRsyS18/http%3A%2F%2Fhoardsdairymanintel.forwardtomyfriend.com%2Fi-tdhihhyd-A48D3490-bhrjkjl-l-k
http://secure-web.cisco.com/1qJ43cckbx5sAqu3bqLxXfKbXJmHF6ZLwcY0AmUt8VTQIQlDFtuIrxcIREvP5mwQHecbidM01CNIG8ybmSbI0w2iG97p_WEafbQl3VUM2E4_cX43BCff_cHFZkbCZY3FuY6cxIHXBVZrkXWc6nVubmE-d0IM8MyHaWp1L3e8DKBEL8Bz4OvJyNxP9etfgyN2BF0MyCMQz2qpQU4R3nuBTlZlGXFDorPMVW7iZmZ7ur9aQZ5Xs_kdZxFrXV0tyQfU1fl0PLTdc4kO-EjOyfiB7dgPXt57ZISf6bxE4F2t8jrM/http%3A%2F%2Fhoardsdairymanintel.forwardtomyfriend.com%2Fi-tdhihhyd-A48D3490-bhrjkjl-l-u
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(FDA) to take action in restricting
the use of the word “milk” on
labeling and promotion of
alternative, plant-based
beverages . . . Read More

 

Advertisement

rbST and Strata with Omega-3s are two impactful technologies that
make a significant difference in herd performance and economics.

Listen in on this video to see a comparison of their lactation curve
impact, mode of action, and reproduction. Watch the Strata & rbST
Comparison!

Follow these “big four” strategies at calving

“If you want 99-plus percent of
calves to live, follow the ‘big four’
at calving,” shared Lane
Sollenberger with those attending
the First International Conference
of Calf and Heifer held in
Baoding, Hebei, China. “This
must be done right at birth if you
want . . . Read More

Ag is an early casualty in trade war

Three headlines sum up which
industry is seeing early casualties
in the just-launched trade war
between the U.S. and its biggest
customers:

“Trade war rhetoric shifts to

Markets & Analysis

On July 20 
The Chicago Mercantile
Exchange reported 40-
pound blocks down 1-1/4
to $1.52, 500-pound
barrels down 4-1/2 to
$1.27.

Click to view last week’s 
Hoard’s Dairyman Intel

or
Subscribe to Hoard's
Dairyman Intel here.
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Freedom to Eat Naturally
The new FlexFEED system brings the freedom of the pasture into the
barn. FlexFEED allows cows a full range of motion while eating, thus
increasing milk yield and feed intake. Greg Rickert states, “With
increased feed efficiency, we paid for the FlexFEED in just one year!”
Learn More
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Numbers recently released by
USDA showed that signing up for
MPP-Dairy (Margin Protection
Program for Dairy) was a
worthwhile effort for many dairy
producers. So far in 2018, $155.3
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From: Cosh, William - DATCP
To: Gegare, Debbie E - DATCP; Lu, Jennifer Y - DATCP
Cc: Heinemann, Jack A - DATCP; Hummell, Richard P - DATCP
Subject: FW: Media inquiry from the Washington Post re: ginseng
Date: Friday, April 6, 2018 3:43:32 PM

Debbie and Jennifer,
Would you have any of the following?
Bill

From: Dewey, Caitlin [mailto:Caitlin.Dewey@washpost.com] 
Sent: Friday, April 6, 2018 2:41 PM
To: Cosh, William - DATCP 
Subject: Media inquiry from the Washington Post re: ginseng
Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about
the Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me
toward any resources on how much the ginseng industry contributes to Wisconsin’s economy,
particularly in Marathon County and thereabouts. I also wondered if you had any up-to-date
information on ginseng acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in
Wausau on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454
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From: Cosh, William - DATCP
To: Hummell, Richard P - DATCP
Subject: FW: Media inquiry from the Washington Post re: ginseng
Date: Friday, April 6, 2018 5:14:34 PM

Debbie hard at work on a Friday.
Bill

From: Gegare, Debbie E - DATCP 
Sent: Friday, April 6, 2018 4:14 PM
To: Cosh, William - DATCP 
Subject: RE: Media inquiry from the Washington Post re: ginseng
I don’t think she needs to know how many growers we have or how many acres people grow.
Debbie Gegare
Program Manager, Market Orders, Cultivated Ginseng and County Fairs

From: Cosh, William - DATCP 
Sent: Friday, April 6, 2018 2:57 PM
To: Gegare, Debbie E - DATCP <Debbie.Gegare@wisconsin.gov>
Subject: RE: Media inquiry from the Washington Post re: ginseng
Would you be ok if I send them this?

· Wisconsin accounts for 90-95 percent of the all ginseng harvested in the United States.
· Marathon County grows 95% of all ginseng grown in Wisconsin.
· Approximately 180 Wisconsin growers registered with DATCP.
· The majority of growers are 1-2 acres.

From: Gegare, Debbie E - DATCP 
Sent: Friday, April 6, 2018 2:53 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>; Lu, Jennifer Y - DATCP
<Jennifer.Lu@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Hummell, Richard P - DATCP
<Richard.Hummell@wisconsin.gov>
Subject: RE: Media inquiry from the Washington Post re: ginseng
Bill,
I have that information, but so does the GBW. I would need to look it up as I don’t have it readily
available.
Debbie Gegare
Program Manager, Market Orders, Cultivated Ginseng and County Fairs

From: Cosh, William - DATCP 
Sent: Friday, April 6, 2018 2:44 PM
To: Gegare, Debbie E - DATCP <Debbie.Gegare@wisconsin.gov>; Lu, Jennifer Y - DATCP
<Jennifer.Lu@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Hummell, Richard P - DATCP
<Richard.Hummell@wisconsin.gov>
Subject: FW: Media inquiry from the Washington Post re: ginseng
Debbie and Jennifer,
Would you have any of the following?
Bill
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From: Dewey, Caitlin [mailto:Caitlin.Dewey@washpost.com] 
Sent: Friday, April 6, 2018 2:41 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Media inquiry from the Washington Post re: ginseng
Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about
the Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me
toward any resources on how much the ginseng industry contributes to Wisconsin’s economy,
particularly in Marathon County and thereabouts. I also wondered if you had any up-to-date
information on ginseng acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in
Wausau on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454
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From: Heinemann, Jack A - DATCP
To: Stout, Lisa S - DATCP; Rao, Ashwini P - DATCP; Gandara, Enrique R - DATCP; Lu, Jennifer Y - DATCP
Cc: Schmitt, Kathy M - DATCP; Hummell, Richard P - DATCP; Andre, Ashley K - DATCP
Subject: FW: Member Alert: Chinese Tariffs
Date: Monday, June 18, 2018 9:21:32 AM

Fyi
Jack

From: Matt McKnight 
Sent: Friday, June 15, 2018 3:28 PM
To: Heinemann, Jack A - DATCP 
Subject: Member Alert: Chinese Tariffs

USDEC Members: 

Today the United States issued a list of Chinese products (totaling $50 billion) which will be

subject to tariffs of 25% as of July 6th. The U.S. tariffs are being imposed in light of China’s
actions on intellectual property and other issues.

In response, China released their own retaliation list (Google translation here). USDEC is in
the process of translating the Chinese statement; however based on our initial analysis of the
document, the following appears to be the case:

China intends to apply additional retaliatory tariffs of 25% on a lengthy list of products

contained in the announcement starting on July 6th.
China’s product list includes the following dairy tariff lines which cover all Chapter 4
dairy products (e.g. fluid milk, cream, milk powder, yogurt, whey,
butter/butterfat/butteroil, cheese, etc):

04011000, 04012000, 04014000, 04015000, 04021000, 04022100, 04022900,
04029100, 04029900, 04031000, 04039000, 04041000, 04049000, 04051000,
04052000, 04059000, 04061000, 04062000, 04063000, 04064000, 04069000

We are working to identify how products already en-route will be impacted and to confirm our
understanding that the 25% rates are in addition to the existing WTO rates. China’s current
WTO rates can be found in USDEC’s Export Guide, which has not yet been updated to
account for today’s announcement:
https://resources.usdec.org/DairyExportGuide/Volume1.cfm.

Background:

China is our fourth largest dairy export market accounting for $577 million in sales in
2017. Sales that year increased 49 percent, making these new tariffs all the more
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concerning.
The Office of the U.S. Trade Representative said the new tariffs on Chinese imports
are part of the U.S. response to China’s unfair trading practices related to American
technology and intellectual property.
USDEC supports the Administration’s efforts to safeguard American IP across the
globe. However, we are urging the White House to pursue an enforcement path that
does not jeopardize American dairy farms and dairy manufacturing jobs, especially
given the challenging situation we already face in Mexico.

USDEC will be analyzing the expected impact of this development and will provide more
information as we secure it.

Sincerely,

Matt McKnight

Chief Operating Officer

USDEC

U.S. Dairy Export Council Managed by Dairy Management Inc. 2107 Wilson Blvd. Suite 600 Arlington VA

22201-3061 USA 

You received this email because you are subscribed to USDEC News Release from U.S. Dairy Export
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From: Hummell, Richard P - DATCP
To: Cosh, William - DATCP
Subject: FW: Member Alert: Chinese Tariffs
Date: Monday, June 18, 2018 9:47:00 AM

Bill – FYI.

From: Heinemann, Jack A - DATCP 
Sent: Monday, June 18, 2018 8:22 AM
To: Stout, Lisa S - DATCP ; Rao, Ashwini P - DATCP ; Gandara, Enrique R - DATCP ; Lu, Jennifer Y - DATCP 
Cc: Schmitt, Kathy M - DATCP ; Hummell, Richard P - DATCP ; Andre, Ashley K - DATCP 
Subject: FW: Member Alert: Chinese Tariffs
Fyi
Jack

From: Matt McKnight <usdecinfo@usdec.org> 
Sent: Friday, June 15, 2018 3:28 PM
To: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>
Subject: Member Alert: Chinese Tariffs

USDEC Members: 

Today the United States issued a list of Chinese products (totaling $50 billion) which will be

subject to tariffs of 25% as of July 6th. The U.S. tariffs are being imposed in light of China’s
actions on intellectual property and other issues.

In response, China released their own retaliation list (Google translation here). USDEC is in
the process of translating the Chinese statement; however based on our initial analysis of the
document, the following appears to be the case:

China intends to apply additional retaliatory tariffs of 25% on a lengthy list of products

contained in the announcement starting on July 6th.
China’s product list includes the following dairy tariff lines which cover all Chapter 4
dairy products (e.g. fluid milk, cream, milk powder, yogurt, whey,
butter/butterfat/butteroil, cheese, etc):

04011000, 04012000, 04014000, 04015000, 04021000, 04022100, 04022900,
04029100, 04029900, 04031000, 04039000, 04041000, 04049000, 04051000,
04052000, 04059000, 04061000, 04062000, 04063000, 04064000, 04069000

We are working to identify how products already en-route will be impacted and to confirm our
understanding that the 25% rates are in addition to the existing WTO rates. China’s current
WTO rates can be found in USDEC’s Export Guide, which has not yet been updated to
account for today’s announcement:
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https://resources.usdec.org/DairyExportGuide/Volume1.cfm.

Background:

China is our fourth largest dairy export market accounting for $577 million in sales in
2017. Sales that year increased 49 percent, making these new tariffs all the more
concerning.
The Office of the U.S. Trade Representative said the new tariffs on Chinese imports
are part of the U.S. response to China’s unfair trading practices related to American
technology and intellectual property.
USDEC supports the Administration’s efforts to safeguard American IP across the
globe. However, we are urging the White House to pursue an enforcement path that
does not jeopardize American dairy farms and dairy manufacturing jobs, especially
given the challenging situation we already face in Mexico.

USDEC will be analyzing the expected impact of this development and will provide more
information as we secure it.

Sincerely,

Matt McKnight

Chief Operating Officer

USDEC

U.S. Dairy Export Council Managed by Dairy Management Inc. 2107 Wilson Blvd. Suite 600 Arlington VA

22201-3061 USA 

You received this email because you are subscribed to USDEC News Release from U.S. Dairy Export
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Subject: FW: Milkweeds PDFs of story - Pete Hardin
Date: Tuesday, April 17, 2018 4:51:22 PM

DATCP’s Lu helped arrange visits for Mr. Zhu to Ellsworth Creamery, Nasonville Dairy, Mullins Cheese and
Grassland Dairy Products when he was in Wisconsin.  “Mr. Zhu had heard that Wisconsin has the best quality and
most variety in its cheeses and he approached us to help him source products for his stores,” she said.  See
accompaning gray screened sidebar story. While visiting those Wisconsin dairy processors, Mr. Zhu evaluated
cheeses based on taste profile and price point for his market, Lu explained. There is an obvious “learning curve” on
both ends of the market chain, but the work Lu and others do at DATCP is aimed at helping grow Wisconsin
businesses into a more diversified market, Lu said.  “The Chinese economy has been growing 6% and consumers are
looking for new products.” Dairy farmers and market analysts agree that the U.S. dairy industry needs a new
“demand driver.”  And some of that that new demand propulsion for U.S. dairy product demand on a global basis
may come in the form of this modest Chinese gentleman named Zhu Like. Self-sufficiency challenges China’s goal
of feeding its 1.4 billion people comes with a challenge – the nation’s leaders would like to be self sufficient.  But
the country has only 7% of the world’s arable land, with 20% of the world’s population.  Where dairy is concerned,
the largest milk-producing region lies in the province of Inner Mongolia where there are 1.2 million dairy cows.
According to Dr. Zhijun Cao, an associate professor and assistant dean in the College of Animal Science and
Technology at China Agricultural University, the Chinese dairy industry has seen rapid changes over recent years.
He has grown up with those changes, having been born into a family with several dairy cows and now works with
the nation’s dairy industry. Dr. Zhijun, who spent 15 months as a visiting professor at Cornell University, noted
there was rapid expansion in China’s dairy industry from 1997 through 2007, when large numbers of dairy cattle
were imported from Australia and New Zealand.  (They were not allowed to import cattle from the United States or
Canada, he said.) The importation of Holstein genetics has helped transform dairy farming, he explained, as farms
went from five to 30 cows in “back yard” dairies, to larger cooperative dairies that had milking parlors and up to 100
cows.  Larger scale farms soon followed but he noted that because China doesn’t have enough land, feed costs
continue to be relatively high. Today, Holstein genetics are coming from the United States and Europe and are
driving increased production in Chinese dairy herds. Some dairy herds continue to have numbers of “native breed”
cattle in them. The smaller “back yard” dairy farms are disappearing, as processors decline to take the milk from
those farms. The linkages being built between China Agricultural University and colleges like the University of
Wisconsin-River Falls and Cornell University are aimed at helping Chinese farmers improve raw milk quality and
yields, the professor said.  He joined Mr. Zhu at a presentation during the PDPW annual business conference in
Madison. Continued from page 8 Dairy processors know the Chinese market – all 1.4 billion consumers — can’t be
ignored.  But those marketers trying to enter the massive market have learned success doesn’t happen overnight. 
Success for importers in the China market is all about building relationships – which may take years. Paul Bauer,
CEO of the Ellsworth Creamery, which is in northwest Wisconsin, had been working to get powdered whey into
China.  While at World Dairy Expo in Madison,  Bauer several years ago met Fred Zhang with Shine Stone Trade
LLC.  Bauer, who has been with Ellsworth Creamery for 10 years, credited trade specialists at the Wisconsin
Department of Agriculture, Trade and Consumer Protection (DATCP) for introducing him to Zhang. Establishing
trading partners in China isn’t easy, Bauer said, and was “slow going” … but progress has been made with Zhang,
with help from DATCP and the Wisconsin Milk Marketing Board, which has sponsored a chef to travel to China
and prepare foods using Wisconsin dairy products.. “We have a lot of time into this. It took six years to get cheese
placed in China,” Bauer said. “We look at the market through our lens, but they have a whole different perspective
there,” he added.  Bauer said Zhang’s knowledge and expertise has helped immensely, allowing the Ellsworth
Creamery to avoid certain pitfalls.  Zhang, who formerly worked as a customs officer, has helped Ellsworth’s
products to get into the country.  No products with meat can get through customs – so a cheese with bacon bits, for
example, would be a non-starter. Annually, Chinese cheese consumption is less than 2 ounces per capita, Bauer said,
so his creamery has scaled their packaging to fit.  “To us a five-ounce package is a snack pack but to them it’s a
family pack for a week,” Bauer explained.  Thanks to the networking efforts of that international partner, the
Ellsworth Co-op made contact with Mr. Zhu Like (see main story), who visited their creamery and sampled 50
different flavors of their products to determine which would please the palate of his customers in China.  Thanks to
the years of person-to-person relationship building, the Ellsworth Creamery ended up placing their curds and
Blaser’s 7.5-ounce cheese packages in the dairy cases at Mr. Zhu’s Milk Bar stores.  (Blaser’s is a cheese plant in
Comstock, Wisconsin that is now part of Ellsworth Creamery’s family.) Mr. Zhu’s goal is to sell 10 pounds of
cheese per week out of each of his milk bar stores and there are 1,400 of those stores, with plans for many more.
Bauer said Ellsworth Creamery’s goal is to make money selling cheese in China and they plan to market six



containers of product there this year. They are now working on dual-language packaging to put on their products
that go to China. He has visited China himself, and other staff members from Ellsworth travel there on a regular
basis. “If you want to do business in China, it’s about relationships,” he told The Milkweed. “We have to embrace
the world if we’re going to be successful. “The guys that get there first and pay their dues and do their homework,
they respect that,” Bauer added. “They are not familiar with cheese so we’ve been over there breading and deep
frying our cheese curds. There’s a Chinese video online that depicts cheese curds as young and hip, getting handled
with chopsticks as they are deep fried and eaten.” Though Ellsworth sells whey and Blaser’s cheese, their product
mix in China is four-to-one weighted in favor of the curd. Bauer said they have developed a packaging method that
allows them to retain the shelf life of curds for longer periods to make the trip to China. Fred Zhang, with Shine
Stone, is the exclusive Chinese trade representative for Ellsworth Creamery and has had a close relationship with
them since 2008. In a telephone interview he told The Milkweed that most Chinese people are not familiar with
cheese … so proper selection of cheeses to sell there is important, as is educating the consumer. On behalf of
Ellsworth Creamery, Zhang attends different food and trade shows and talks to customers.  Mr. Zhang helped bring
Ellsworth’s products to the attention of Mr. Zhu, when he looked for products to place in the dairy cases at the
Yiming Milk Bar stores. Selling U.S. Dairy in China Means Building Relationships by Jan Shepel Mr. Zhu Like
(second from right) posed with staff in one of his 1,400 Chinese Milk Bar stores. They are places where consumers
can get nutritious meals along with milk and dairy snacks and buy more dairy products to take home. Dairy Not
(Yet) in Cross-Fire of U.S./China Trade War Threats So far, there’s been no mention of dairy in the U.S./China
trade dispute that threatens to devolve into a trade war. So far, dairy may be getting a “pass” as a target for
retaliatory Chinese tariffs, in part because China’s production of farm milk is struggling and also perhaps because
China’s biggest source of dairy imports – New Zealand – is in retreat with the impact of serious drought.  China is a
huge outlet for whey produced in the United States.  Several years ago, at the American Dairy Products Institute’s
annual convention, a speaker explained that every hog slaughtered in China consumed an average of five pounds of
U.S.produced whey.  Thus, if China were to invoke a tariff on U.S. whey, China would sort of be shooting itself in
the foot, in terms of production costs to its swine industry. U.S.-sourced whey has plenty of non-livestock
applications in China.  Recently, The Milkweed learned of a Wisconsin cheese producer that was having its organic
whey processed for sale to China as an infant formula ingredient.  The Chinese buyer had its farm inspector visit a
sample of producers supplying that co-op.  A producer explaining his co-op’s arrangement with the Chinese whey
buyer chortled that he was paid $1,000 for the honor of hosting that Chinese inspector.  The Milkweed has never
previously heard of a dairy farm inspector paying a farmer to inspect his farm.  The Milkweed will hopefully report
more about this story in an upcoming issue! Threats of a trade was between the United States and China touch
heavily on food issues. China is a major destination for food exports coming from this nation.  And United States’
farmers’ prices are propped up by China’s demand. by Pete Hardin The Milkweed  April 2018 — 9
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Dairy farmers hoping to see more U.S. products going into the massive
Chinese market may enjoy such results because of individuals like Mr. Zhu Like
— an entrepreneur who has started a string of dairy stores throughout China’s
“smaller” cities and who plans to build many more. 


Mr Zhu’s “Milk Bars” are something like coffee shops — places where
young Chinese residents gather for dairy drinks.  Imagine a Starbucks location,
but one serving fresh milk and yogurt.  These stores continue gaining popularity.


Zhu is the CEO and general manager of China Zhejiang YiMing Food
Company, Ltd.  Over the last 25 years, that business has developed expanded
from his family’s small poultry farm into a $150 million dairy business that
includes dairy processing and 1,400 “Milk Bar” stores.


As a dairy farm owner, he is also president of the Dairy Association of Zhi-
jiang Province in China.  His company is headquartered in Wenzhou, a city with


four to five million people
— which classifies it as a
“smaller city,” compared to
Shanghai or Beijing, which
count 26 to 30 million resi-
dents.


Zhu’s father laid the
groundwork for the family
enterprise, when he
resigned from a state-
owned business and started
a chicken farm.  Eventual-
ly, the senior Mr. Zhu
became a nationally- recog-
nized chicken farmer.  The


younger Mr. Zhu joined the business with his father, after earning a degree in
animal science.  Both Zhus love farming, and believe that milk and eggs are
among the most nutritious products their country’s citizens can consume.


The traditional Chinese breakfast consists of porridge, fried dough sticks
and pickles.  But Zhu Like has tried to shift his country’s citizens to what he con-
siders a better deal nutritionally – eggs, milk, bread and an apple.  He began
directing his family business toward dairy with purchases of excess milk from
local dairy farms, explaining that back then the farmers’ milk was often dumped
because the relationship between processors and farmers wasn’t solid.  When
processors could get imported milk powder at low-ball prices, they would use
those powders to make fluid milk and decline purchases of locally-produced,
fresh fluid milk, Zhu explained.


Understandably, Mr. Zhu’s relationship with those dairy farmers was
founded on mutual loyalty.  By 2017 his business was “bringing along” 6,000
dairy farmers, whose milk supplies his business.  He opened his first YiMing
fresh Milk Bar in 2002, and they have become commonplace in cities throughout


southeast China. He explained these stores are now in their fourth generation of
design and are intended as neighborhood gathering places.


The company celebrated its 25th anniversary last year and plays a big
role in raising China’s dairy consumption.  Chinese per-capita dairy consump-
tion is less than an eighth of what U.S. citizens consume, and about one-fourth
of Japan’s per-capita dairy consumption.  Mr. Zhu plans to continue to do what
he can to improve that total.


Huge potential dairy market in China
“The market is huge. There is plenty of room in the dairy market,” Zhu


Like detailed, during a recent presentation in Madison, Wisconsin.  Shortly after
that visit to Wisconsin, he opened six more Milk Bars.  In addition to selling
dairy products in his Milk Bar stores, Zhu is a dairy producer with a state-of-the-
art dairy farm milking 3,000 cows — and he plans to build more.  The farm was
designed to show people how cows can be milked in a modern facility, with
proper sustainable handling of wastewater and manure.


But that dairy farm was also designed to be attractive.  Part of this business
is agri-tourism — the farm counted 76,000 visitors in the last three months.
Chefs are on hand to prepare food, and teas are made on the premises.  The facil-
ity includes guest houses that people may rent.


All of this dairy farm package, Zhu believes, helps Chinese citizens see the
value of dairy … and purchase more dairy products.  A second generation of Chi-
nese is now eating his breakfast and that bodes well for the health and nutrition
of these families, as well as the future of his business.  “People have adapted to
the change,” he said.


Within three years, Zhu plans to open 3,000 more of the Milk Bar stores.
To accomplish that, he will need more milk and plans to add a 3,000-cow dairy
each year and also expand the base of milk from other farms.  Plans call for get-
ting about 60% of his milk supply from Chinese dairy farms and 40% from
imports of milk powders.


Clearly, the initial aim of the Zhu family farm has changed – he said his
dad is still around and supports the new aims of the YiMing business – but the
chickens flew the coop back in 1992.


For the past several years Mr. Zhu has forged connections with America’s
Dairyland, through the Department of Agriculture, Trade and Consumer Protec-
tion (DATCP) and the Professional Dairy Producers of Wisconsin (PDPW), an
educational and professional development organization which now has members
all over the country. It was at the latter group’s annual business conference in
March that Mr. Zhu spoke about his business.


In-person visits …
After making these Wisconsin connections, Zhu visited several Wisconsin


dairy farms, because he wants to see where the milk comes from for the state’s
dairy products, said Jennifer Lu, an international trade specialist at DATCP.  In
turn, Ms. Lu has visited the Milk Bar stores. She explained that customers may
buy fresh milk, yogurt, sandwiches, pizza, and Chinese baked goods there.
When she visited, many of the customers were young parents with small children
and said that consumers like the nutritional value they can get there.  Each Milk
Bar has refrigerated cases where customers can buy fresh dairy products; and
each store also has a section for dairy products made outside China.


“These foreign-made products are considered to be richer and more exotic
in taste and Chinese people are looking for more choices and taste experiences,”
Lu said. “If they have the same amount of money to spend on food, they look for
different kinds of things to spend it on.”


The cooler of foreign products includes cheeses from the United States,
Europe, Australia, New Zealand and Italy, she added. Meetings between Mr. Zhu
and DATCP trade specialists helped build connections between the Chinese
entrepreneur and Wisconsin dairy processors.


Strong Chinese Business Volumes Building on Dairy Consumption
by Jan Shepel
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The YiMing Milk Bar stores in Chinese cities are designed to present
dairy products as the wholesome foods that their owner Mr. Zhu Like
believes they are. Parents with young children enjoy the Milk Bars
because they know the food is nutritious, good for their kids and a good
value. The dairy stores are designed to be neighborhood gathering places
and provide a different taste experience that younger Chinese consumers
have embraced.


Among the variety of dairy products offered in the YiMing Milk Bar
stores in China are cheese curds from Ellsworth Creamery in Wisconsin.
It took years of work and person-to-person visits to build the relationship
that landed the curds in Mr. Zhu Like’s dairy stores.


“The market is huge. There
is plenty of room in the dairy
market,” said Mr. Zhu Like dur-
ing a recent presentation to
Professional Dairy Products of
Wisconsin members. Shortly
after that visit to Wisconsin, he
opened six more Milk Bars.








DATCP’s Lu helped arrange visits for Mr. Zhu to Ellsworth Creamery,
Nasonville Dairy, Mullins Cheese and Grassland Dairy Products when he was in
Wisconsin.  “Mr. Zhu had heard that Wisconsin has the best quality and most
variety in its cheeses and he approached us to help him source products for his
stores,” she said.  See accompaning gray screened sidebar story.


While visiting those Wisconsin dairy processors, Mr. Zhu evaluated
cheeses based on taste profile and price point for his market, Lu explained. There
is an obvious “learning curve” on both ends of the market chain, but the work Lu
and others do at DATCP is aimed at helping grow Wisconsin businesses into a
more diversified market, Lu said.  “The Chinese economy has been growing 6%
and consumers are looking for new products.”


Dairy farmers and market analysts agree that the U.S. dairy industry needs
a new “demand driver.”  And some of that that new demand propulsion for U.S.
dairy product demand on a global basis may come in the form of this modest
Chinese gentleman named Zhu Like.


Self-sufficiency challenges
China’s goal of feeding its 1.4 billion people comes with a challenge – the


nation’s leaders would like to be self sufficient.  But the country has only 7% of
the world’s arable land, with 20% of the world’s population.  Where dairy is con-
cerned, the largest milk-producing region lies in the province of Inner Mongolia
where there are 1.2 million dairy cows.


According to Dr. Zhijun Cao, an associate professor and assistant dean in
the College of Animal Science and Technology at China Agricultural University,
the Chinese dairy industry has seen rapid changes over recent years. He has
grown up with those changes, having been born into a family with several dairy
cows and now works with the nation’s dairy industry.


Dr. Zhijun, who spent 15 months as a visiting professor at Cornell Univer-
sity, noted there was rapid expansion in China’s dairy industry from 1997
through 2007, when large numbers of dairy cattle were imported from Australia
and New Zealand.  (They were not allowed to import cattle from the United
States or Canada, he said.)


The importation of Holstein genetics has helped transform dairy farming,
he explained, as farms went from five to 30 cows in “back yard” dairies, to larger
cooperative dairies that had milking parlors and up to 100 cows.  Larger scale
farms soon followed but he noted that because China doesn’t have enough land,
feed costs continue to be relatively high.


Today, Holstein genetics are coming from the United States and Europe
and are driving increased production in Chinese dairy herds. Some dairy herds
continue to have numbers of “native breed” cattle in them. The smaller “back
yard” dairy farms are disappearing, as processors decline to take the milk from
those farms.


The linkages being built between China Agricultural University and col-
leges like the University of Wisconsin-River Falls and Cornell University are
aimed at helping Chinese farmers improve raw milk quality and yields, the pro-
fessor said.  He joined Mr. Zhu at a presentation during the PDPW annual busi-
ness conference in Madison.


Continued from page 8


Dairy processors know the Chinese market – all 1.4 billion consumers
— can’t be ignored.  But those marketers trying to enter the massive market
have learned success doesn’t happen overnight.  Success for importers in the
China market is all about building relationships – which may take years.


Paul Bauer, CEO of the Ellsworth Creamery, which is in northwest
Wisconsin, had been working to get powdered whey into China.  While at
World Dairy Expo in Madison,  Bauer several years ago met Fred Zhang
with Shine Stone Trade LLC.  Bauer, who has been with Ellsworth Cream-
ery for 10 years, credited trade specialists at the Wisconsin Department of
Agriculture, Trade and Consumer Protection (DATCP) for introducing him
to Zhang.


Establishing trading partners in China isn’t easy, Bauer said, and was
“slow going” … but progress has been made with Zhang, with help from
DATCP and the Wisconsin Milk Marketing Board, which has sponsored a
chef to travel to China and prepare foods using Wisconsin dairy products..
“We have a lot of time into this. It took six years to get cheese placed in
China,” Bauer said.


“We look at the market through our lens, but they have a whole dif-
ferent perspective there,” he added.  Bauer said Zhang’s knowledge and
expertise has helped immensely, allowing the Ellsworth Creamery to avoid
certain pitfalls.  Zhang, who formerly worked as a customs officer, has
helped Ellsworth’s products to get into the country.  No products with meat
can get through customs – so a cheese with bacon bits, for example, would
be a non-starter.


Annually, Chinese cheese consumption is less than 2 ounces per capi-
ta, Bauer said, so his creamery has scaled their packaging to fit.  “To us a
five-ounce package is a snack pack but to them it’s a family pack for a
week,” Bauer explained.  Thanks to the networking efforts of that interna-
tional partner, the Ellsworth Co-op made contact with Mr. Zhu Like (see
main story), who visited their creamery and sampled 50 different flavors of
their products to determine which would please the palate of his customers
in China.  Thanks to the years of person-to-person relationship building, the
Ellsworth Creamery ended up placing their curds and Blaser’s 7.5-ounce
cheese packages in the dairy cases at Mr. Zhu’s Milk Bar stores.  (Blaser’s
is a cheese plant in Comstock, Wisconsin that is now part of Ellsworth
Creamery’s family.)


Mr. Zhu’s goal is to sell 10 pounds of cheese per week out of each
of his milk bar stores and there are 1,400 of those stores, with plans for
many more.


Bauer said Ellsworth Creamery’s goal is to make money selling
cheese in China and they plan to market six containers of product there this
year. They are now working on dual-language packaging to put on their
products that go to China. He has visited China himself, and other staff
members from Ellsworth travel there on a regular basis. “If you want to do
business in China, it’s about relationships,” he told The Milkweed. “We have
to embrace the world if we’re going to be successful.


“The guys that get there first and pay their dues and do their home-
work, they respect that,” Bauer added. 


“They are not familiar with cheese so we’ve been over there breading
and deep frying our cheese curds. There’s a Chinese video online that
depicts cheese curds as young and hip, getting handled with chopsticks as
they are deep fried and eaten.”


Though Ellsworth sells whey and Blaser’s cheese, their product mix in
China is four-to-one weighted in favor of the curd. Bauer said they have
developed a packaging method that allows them to retain the shelf life of
curds for longer periods to make the trip to China.


Fred Zhang, with Shine Stone, is the exclusive Chinese trade represen-
tative for Ellsworth Creamery and has had a close relationship with them
since 2008. In a telephone interview he told The Milkweed that most Chi-
nese people are not familiar with cheese … so proper selection of cheeses
to sell there is important, as is educating the consumer.


On behalf of Ellsworth Creamery, Zhang attends different food and
trade shows and talks to customers.  Mr. Zhang helped bring Ellsworth’s
products to the attention of Mr. Zhu, when he looked for products to place
in the dairy cases at the Yiming Milk Bar stores.


Selling U.S. Dairy in China
Means Building Relationships


by Jan Shepel


Mr. Zhu Like (second from right) posed with staff in one of his 1,400
Chinese Milk Bar stores. They are places where consumers can get nutri-
tious meals along with milk and dairy snacks and buy more dairy products
to take home.


Dairy Not (Yet) in Cross-Fire of U.S./China Trade War Threats


So far, there’s been no mention of dairy in the
U.S./China trade dispute that threatens to devolve
into a trade war.


So far, dairy may be getting a “pass” as a target
for retaliatory Chinese tariffs, in part because
China’s production of farm milk is struggling and
also perhaps because China’s biggest source of dairy
imports – New Zealand – is in retreat with the
impact of serious drought.  


China is a huge outlet for whey produced in the
United States.  Several years ago, at the American
Dairy Products Institute’s annual convention, a


speaker explained that every hog slaughtered in
China consumed an average of five pounds of U.S.-
produced whey.  Thus, if China were to invoke a tar-
iff on U.S. whey, China would sort of be shooting
itself in the foot, in terms of production costs to its
swine industry.


U.S.-sourced whey has plenty of non-livestock
applications in China.  Recently, The Milkweed
learned of a Wisconsin cheese producer that was hav-
ing its organic whey processed for sale to China as an
infant formula ingredient.  The Chinese buyer had its
farm inspector visit a sample of producers supplying
that co-op.  A producer explaining his co-op’s


arrangement with the Chinese whey buyer chortled
that he was paid $1,000 for the honor of hosting that
Chinese inspector.  The Milkweed has never previ-
ously heard of a dairy farm inspector paying a farmer
to inspect his farm.  The Milkweed will hopefully
report more about this story in an upcoming issue!


Threats of a trade was between the United
States and China touch heavily on food issues.
China is a major destination for food exports coming
from this nation.  And United States’ farmers’ prices
are propped up by China’s demand.


by Pete Hardin
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DATCP’s Lu helped arrange visits for Mr. Zhu to Ellsworth Creamery, Nasonville Dairy, Mullins Cheese and
Grassland Dairy Products when he was in Wisconsin.  “Mr. Zhu had heard that Wisconsin has the best quality and
most variety in its cheeses and he approached us to help him source products for his stores,” she said.  See
accompaning gray screened sidebar story. While visiting those Wisconsin dairy processors, Mr. Zhu evaluated
cheeses based on taste profile and price point for his market, Lu explained. There is an obvious “learning curve” on
both ends of the market chain, but the work Lu and others do at DATCP is aimed at helping grow Wisconsin
businesses into a more diversified market, Lu said.  “The Chinese economy has been growing 6% and consumers are
looking for new products.” Dairy farmers and market analysts agree that the U.S. dairy industry needs a new
“demand driver.”  And some of that that new demand propulsion for U.S. dairy product demand on a global basis
may come in the form of this modest Chinese gentleman named Zhu Like. Self-sufficiency challenges China’s goal
of feeding its 1.4 billion people comes with a challenge – the nation’s leaders would like to be self sufficient.  But
the country has only 7% of the world’s arable land, with 20% of the world’s population.  Where dairy is concerned,
the largest milk-producing region lies in the province of Inner Mongolia where there are 1.2 million dairy cows.
According to Dr. Zhijun Cao, an associate professor and assistant dean in the College of Animal Science and
Technology at China Agricultural University, the Chinese dairy industry has seen rapid changes over recent years.
He has grown up with those changes, having been born into a family with several dairy cows and now works with
the nation’s dairy industry. Dr. Zhijun, who spent 15 months as a visiting professor at Cornell University, noted
there was rapid expansion in China’s dairy industry from 1997 through 2007, when large numbers of dairy cattle
were imported from Australia and New Zealand.  (They were not allowed to import cattle from the United States or
Canada, he said.) The importation of Holstein genetics has helped transform dairy farming, he explained, as farms
went from five to 30 cows in “back yard” dairies, to larger cooperative dairies that had milking parlors and up to 100
cows.  Larger scale farms soon followed but he noted that because China doesn’t have enough land, feed costs
continue to be relatively high. Today, Holstein genetics are coming from the United States and Europe and are
driving increased production in Chinese dairy herds. Some dairy herds continue to have numbers of “native breed”
cattle in them. The smaller “back yard” dairy farms are disappearing, as processors decline to take the milk from
those farms. The linkages being built between China Agricultural University and colleges like the University of
Wisconsin-River Falls and Cornell University are aimed at helping Chinese farmers improve raw milk quality and
yields, the professor said.  He joined Mr. Zhu at a presentation during the PDPW annual business conference in
Madison. Continued from page 8 Dairy processors know the Chinese market – all 1.4 billion consumers — can’t be
ignored.  But those marketers trying to enter the massive market have learned success doesn’t happen overnight. 
Success for importers in the China market is all about building relationships – which may take years. Paul Bauer,
CEO of the Ellsworth Creamery, which is in northwest Wisconsin, had been working to get powdered whey into
China.  While at World Dairy Expo in Madison,  Bauer several years ago met Fred Zhang with Shine Stone Trade
LLC.  Bauer, who has been with Ellsworth Creamery for 10 years, credited trade specialists at the Wisconsin
Department of Agriculture, Trade and Consumer Protection (DATCP) for introducing him to Zhang. Establishing
trading partners in China isn’t easy, Bauer said, and was “slow going” … but progress has been made with Zhang,
with help from DATCP and the Wisconsin Milk Marketing Board, which has sponsored a chef to travel to China
and prepare foods using Wisconsin dairy products.. “We have a lot of time into this. It took six years to get cheese
placed in China,” Bauer said. “We look at the market through our lens, but they have a whole different perspective
there,” he added.  Bauer said Zhang’s knowledge and expertise has helped immensely, allowing the Ellsworth
Creamery to avoid certain pitfalls.  Zhang, who formerly worked as a customs officer, has helped Ellsworth’s
products to get into the country.  No products with meat can get through customs – so a cheese with bacon bits, for
example, would be a non-starter. Annually, Chinese cheese consumption is less than 2 ounces per capita, Bauer said,
so his creamery has scaled their packaging to fit.  “To us a five-ounce package is a snack pack but to them it’s a
family pack for a week,” Bauer explained.  Thanks to the networking efforts of that international partner, the
Ellsworth Co-op made contact with Mr. Zhu Like (see main story), who visited their creamery and sampled 50
different flavors of their products to determine which would please the palate of his customers in China.  Thanks to
the years of person-to-person relationship building, the Ellsworth Creamery ended up placing their curds and
Blaser’s 7.5-ounce cheese packages in the dairy cases at Mr. Zhu’s Milk Bar stores.  (Blaser’s is a cheese plant in
Comstock, Wisconsin that is now part of Ellsworth Creamery’s family.) Mr. Zhu’s goal is to sell 10 pounds of
cheese per week out of each of his milk bar stores and there are 1,400 of those stores, with plans for many more.
Bauer said Ellsworth Creamery’s goal is to make money selling cheese in China and they plan to market six



containers of product there this year. They are now working on dual-language packaging to put on their products
that go to China. He has visited China himself, and other staff members from Ellsworth travel there on a regular
basis. “If you want to do business in China, it’s about relationships,” he told The Milkweed. “We have to embrace
the world if we’re going to be successful. “The guys that get there first and pay their dues and do their homework,
they respect that,” Bauer added. “They are not familiar with cheese so we’ve been over there breading and deep
frying our cheese curds. There’s a Chinese video online that depicts cheese curds as young and hip, getting handled
with chopsticks as they are deep fried and eaten.” Though Ellsworth sells whey and Blaser’s cheese, their product
mix in China is four-to-one weighted in favor of the curd. Bauer said they have developed a packaging method that
allows them to retain the shelf life of curds for longer periods to make the trip to China. Fred Zhang, with Shine
Stone, is the exclusive Chinese trade representative for Ellsworth Creamery and has had a close relationship with
them since 2008. In a telephone interview he told The Milkweed that most Chinese people are not familiar with
cheese … so proper selection of cheeses to sell there is important, as is educating the consumer. On behalf of
Ellsworth Creamery, Zhang attends different food and trade shows and talks to customers.  Mr. Zhang helped bring
Ellsworth’s products to the attention of Mr. Zhu, when he looked for products to place in the dairy cases at the
Yiming Milk Bar stores. Selling U.S. Dairy in China Means Building Relationships by Jan Shepel Mr. Zhu Like
(second from right) posed with staff in one of his 1,400 Chinese Milk Bar stores. They are places where consumers
can get nutritious meals along with milk and dairy snacks and buy more dairy products to take home. Dairy Not
(Yet) in Cross-Fire of U.S./China Trade War Threats So far, there’s been no mention of dairy in the U.S./China
trade dispute that threatens to devolve into a trade war. So far, dairy may be getting a “pass” as a target for
retaliatory Chinese tariffs, in part because China’s production of farm milk is struggling and also perhaps because
China’s biggest source of dairy imports – New Zealand – is in retreat with the impact of serious drought.  China is a
huge outlet for whey produced in the United States.  Several years ago, at the American Dairy Products Institute’s
annual convention, a speaker explained that every hog slaughtered in China consumed an average of five pounds of
U.S.produced whey.  Thus, if China were to invoke a tariff on U.S. whey, China would sort of be shooting itself in
the foot, in terms of production costs to its swine industry. U.S.-sourced whey has plenty of non-livestock
applications in China.  Recently, The Milkweed learned of a Wisconsin cheese producer that was having its organic
whey processed for sale to China as an infant formula ingredient.  The Chinese buyer had its farm inspector visit a
sample of producers supplying that co-op.  A producer explaining his co-op’s arrangement with the Chinese whey
buyer chortled that he was paid $1,000 for the honor of hosting that Chinese inspector.  The Milkweed has never
previously heard of a dairy farm inspector paying a farmer to inspect his farm.  The Milkweed will hopefully report
more about this story in an upcoming issue! Threats of a trade was between the United States and China touch
heavily on food issues. China is a major destination for food exports coming from this nation.  And United States’
farmers’ prices are propped up by China’s demand. by Pete Hardin The Milkweed  April 2018 — 9
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Dairy farmers hoping to see more U.S. products going into the massive
Chinese market may enjoy such results because of individuals like Mr. Zhu Like
— an entrepreneur who has started a string of dairy stores throughout China’s
“smaller” cities and who plans to build many more. 


Mr Zhu’s “Milk Bars” are something like coffee shops — places where
young Chinese residents gather for dairy drinks.  Imagine a Starbucks location,
but one serving fresh milk and yogurt.  These stores continue gaining popularity.


Zhu is the CEO and general manager of China Zhejiang YiMing Food
Company, Ltd.  Over the last 25 years, that business has developed expanded
from his family’s small poultry farm into a $150 million dairy business that
includes dairy processing and 1,400 “Milk Bar” stores.


As a dairy farm owner, he is also president of the Dairy Association of Zhi-
jiang Province in China.  His company is headquartered in Wenzhou, a city with


four to five million people
— which classifies it as a
“smaller city,” compared to
Shanghai or Beijing, which
count 26 to 30 million resi-
dents.


Zhu’s father laid the
groundwork for the family
enterprise, when he
resigned from a state-
owned business and started
a chicken farm.  Eventual-
ly, the senior Mr. Zhu
became a nationally- recog-
nized chicken farmer.  The


younger Mr. Zhu joined the business with his father, after earning a degree in
animal science.  Both Zhus love farming, and believe that milk and eggs are
among the most nutritious products their country’s citizens can consume.


The traditional Chinese breakfast consists of porridge, fried dough sticks
and pickles.  But Zhu Like has tried to shift his country’s citizens to what he con-
siders a better deal nutritionally – eggs, milk, bread and an apple.  He began
directing his family business toward dairy with purchases of excess milk from
local dairy farms, explaining that back then the farmers’ milk was often dumped
because the relationship between processors and farmers wasn’t solid.  When
processors could get imported milk powder at low-ball prices, they would use
those powders to make fluid milk and decline purchases of locally-produced,
fresh fluid milk, Zhu explained.


Understandably, Mr. Zhu’s relationship with those dairy farmers was
founded on mutual loyalty.  By 2017 his business was “bringing along” 6,000
dairy farmers, whose milk supplies his business.  He opened his first YiMing
fresh Milk Bar in 2002, and they have become commonplace in cities throughout


southeast China. He explained these stores are now in their fourth generation of
design and are intended as neighborhood gathering places.


The company celebrated its 25th anniversary last year and plays a big
role in raising China’s dairy consumption.  Chinese per-capita dairy consump-
tion is less than an eighth of what U.S. citizens consume, and about one-fourth
of Japan’s per-capita dairy consumption.  Mr. Zhu plans to continue to do what
he can to improve that total.


Huge potential dairy market in China
“The market is huge. There is plenty of room in the dairy market,” Zhu


Like detailed, during a recent presentation in Madison, Wisconsin.  Shortly after
that visit to Wisconsin, he opened six more Milk Bars.  In addition to selling
dairy products in his Milk Bar stores, Zhu is a dairy producer with a state-of-the-
art dairy farm milking 3,000 cows — and he plans to build more.  The farm was
designed to show people how cows can be milked in a modern facility, with
proper sustainable handling of wastewater and manure.


But that dairy farm was also designed to be attractive.  Part of this business
is agri-tourism — the farm counted 76,000 visitors in the last three months.
Chefs are on hand to prepare food, and teas are made on the premises.  The facil-
ity includes guest houses that people may rent.


All of this dairy farm package, Zhu believes, helps Chinese citizens see the
value of dairy … and purchase more dairy products.  A second generation of Chi-
nese is now eating his breakfast and that bodes well for the health and nutrition
of these families, as well as the future of his business.  “People have adapted to
the change,” he said.


Within three years, Zhu plans to open 3,000 more of the Milk Bar stores.
To accomplish that, he will need more milk and plans to add a 3,000-cow dairy
each year and also expand the base of milk from other farms.  Plans call for get-
ting about 60% of his milk supply from Chinese dairy farms and 40% from
imports of milk powders.


Clearly, the initial aim of the Zhu family farm has changed – he said his
dad is still around and supports the new aims of the YiMing business – but the
chickens flew the coop back in 1992.


For the past several years Mr. Zhu has forged connections with America’s
Dairyland, through the Department of Agriculture, Trade and Consumer Protec-
tion (DATCP) and the Professional Dairy Producers of Wisconsin (PDPW), an
educational and professional development organization which now has members
all over the country. It was at the latter group’s annual business conference in
March that Mr. Zhu spoke about his business.


In-person visits …
After making these Wisconsin connections, Zhu visited several Wisconsin


dairy farms, because he wants to see where the milk comes from for the state’s
dairy products, said Jennifer Lu, an international trade specialist at DATCP.  In
turn, Ms. Lu has visited the Milk Bar stores. She explained that customers may
buy fresh milk, yogurt, sandwiches, pizza, and Chinese baked goods there.
When she visited, many of the customers were young parents with small children
and said that consumers like the nutritional value they can get there.  Each Milk
Bar has refrigerated cases where customers can buy fresh dairy products; and
each store also has a section for dairy products made outside China.


“These foreign-made products are considered to be richer and more exotic
in taste and Chinese people are looking for more choices and taste experiences,”
Lu said. “If they have the same amount of money to spend on food, they look for
different kinds of things to spend it on.”


The cooler of foreign products includes cheeses from the United States,
Europe, Australia, New Zealand and Italy, she added. Meetings between Mr. Zhu
and DATCP trade specialists helped build connections between the Chinese
entrepreneur and Wisconsin dairy processors.


Strong Chinese Business Volumes Building on Dairy Consumption
by Jan Shepel
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The YiMing Milk Bar stores in Chinese cities are designed to present
dairy products as the wholesome foods that their owner Mr. Zhu Like
believes they are. Parents with young children enjoy the Milk Bars
because they know the food is nutritious, good for their kids and a good
value. The dairy stores are designed to be neighborhood gathering places
and provide a different taste experience that younger Chinese consumers
have embraced.


Among the variety of dairy products offered in the YiMing Milk Bar
stores in China are cheese curds from Ellsworth Creamery in Wisconsin.
It took years of work and person-to-person visits to build the relationship
that landed the curds in Mr. Zhu Like’s dairy stores.


“The market is huge. There
is plenty of room in the dairy
market,” said Mr. Zhu Like dur-
ing a recent presentation to
Professional Dairy Products of
Wisconsin members. Shortly
after that visit to Wisconsin, he
opened six more Milk Bars.








DATCP’s Lu helped arrange visits for Mr. Zhu to Ellsworth Creamery,
Nasonville Dairy, Mullins Cheese and Grassland Dairy Products when he was in
Wisconsin.  “Mr. Zhu had heard that Wisconsin has the best quality and most
variety in its cheeses and he approached us to help him source products for his
stores,” she said.  See accompaning gray screened sidebar story.


While visiting those Wisconsin dairy processors, Mr. Zhu evaluated
cheeses based on taste profile and price point for his market, Lu explained. There
is an obvious “learning curve” on both ends of the market chain, but the work Lu
and others do at DATCP is aimed at helping grow Wisconsin businesses into a
more diversified market, Lu said.  “The Chinese economy has been growing 6%
and consumers are looking for new products.”


Dairy farmers and market analysts agree that the U.S. dairy industry needs
a new “demand driver.”  And some of that that new demand propulsion for U.S.
dairy product demand on a global basis may come in the form of this modest
Chinese gentleman named Zhu Like.


Self-sufficiency challenges
China’s goal of feeding its 1.4 billion people comes with a challenge – the


nation’s leaders would like to be self sufficient.  But the country has only 7% of
the world’s arable land, with 20% of the world’s population.  Where dairy is con-
cerned, the largest milk-producing region lies in the province of Inner Mongolia
where there are 1.2 million dairy cows.


According to Dr. Zhijun Cao, an associate professor and assistant dean in
the College of Animal Science and Technology at China Agricultural University,
the Chinese dairy industry has seen rapid changes over recent years. He has
grown up with those changes, having been born into a family with several dairy
cows and now works with the nation’s dairy industry.


Dr. Zhijun, who spent 15 months as a visiting professor at Cornell Univer-
sity, noted there was rapid expansion in China’s dairy industry from 1997
through 2007, when large numbers of dairy cattle were imported from Australia
and New Zealand.  (They were not allowed to import cattle from the United
States or Canada, he said.)


The importation of Holstein genetics has helped transform dairy farming,
he explained, as farms went from five to 30 cows in “back yard” dairies, to larger
cooperative dairies that had milking parlors and up to 100 cows.  Larger scale
farms soon followed but he noted that because China doesn’t have enough land,
feed costs continue to be relatively high.


Today, Holstein genetics are coming from the United States and Europe
and are driving increased production in Chinese dairy herds. Some dairy herds
continue to have numbers of “native breed” cattle in them. The smaller “back
yard” dairy farms are disappearing, as processors decline to take the milk from
those farms.


The linkages being built between China Agricultural University and col-
leges like the University of Wisconsin-River Falls and Cornell University are
aimed at helping Chinese farmers improve raw milk quality and yields, the pro-
fessor said.  He joined Mr. Zhu at a presentation during the PDPW annual busi-
ness conference in Madison.


Continued from page 8


Dairy processors know the Chinese market – all 1.4 billion consumers
— can’t be ignored.  But those marketers trying to enter the massive market
have learned success doesn’t happen overnight.  Success for importers in the
China market is all about building relationships – which may take years.


Paul Bauer, CEO of the Ellsworth Creamery, which is in northwest
Wisconsin, had been working to get powdered whey into China.  While at
World Dairy Expo in Madison,  Bauer several years ago met Fred Zhang
with Shine Stone Trade LLC.  Bauer, who has been with Ellsworth Cream-
ery for 10 years, credited trade specialists at the Wisconsin Department of
Agriculture, Trade and Consumer Protection (DATCP) for introducing him
to Zhang.


Establishing trading partners in China isn’t easy, Bauer said, and was
“slow going” … but progress has been made with Zhang, with help from
DATCP and the Wisconsin Milk Marketing Board, which has sponsored a
chef to travel to China and prepare foods using Wisconsin dairy products..
“We have a lot of time into this. It took six years to get cheese placed in
China,” Bauer said.


“We look at the market through our lens, but they have a whole dif-
ferent perspective there,” he added.  Bauer said Zhang’s knowledge and
expertise has helped immensely, allowing the Ellsworth Creamery to avoid
certain pitfalls.  Zhang, who formerly worked as a customs officer, has
helped Ellsworth’s products to get into the country.  No products with meat
can get through customs – so a cheese with bacon bits, for example, would
be a non-starter.


Annually, Chinese cheese consumption is less than 2 ounces per capi-
ta, Bauer said, so his creamery has scaled their packaging to fit.  “To us a
five-ounce package is a snack pack but to them it’s a family pack for a
week,” Bauer explained.  Thanks to the networking efforts of that interna-
tional partner, the Ellsworth Co-op made contact with Mr. Zhu Like (see
main story), who visited their creamery and sampled 50 different flavors of
their products to determine which would please the palate of his customers
in China.  Thanks to the years of person-to-person relationship building, the
Ellsworth Creamery ended up placing their curds and Blaser’s 7.5-ounce
cheese packages in the dairy cases at Mr. Zhu’s Milk Bar stores.  (Blaser’s
is a cheese plant in Comstock, Wisconsin that is now part of Ellsworth
Creamery’s family.)


Mr. Zhu’s goal is to sell 10 pounds of cheese per week out of each
of his milk bar stores and there are 1,400 of those stores, with plans for
many more.


Bauer said Ellsworth Creamery’s goal is to make money selling
cheese in China and they plan to market six containers of product there this
year. They are now working on dual-language packaging to put on their
products that go to China. He has visited China himself, and other staff
members from Ellsworth travel there on a regular basis. “If you want to do
business in China, it’s about relationships,” he told The Milkweed. “We have
to embrace the world if we’re going to be successful.


“The guys that get there first and pay their dues and do their home-
work, they respect that,” Bauer added. 


“They are not familiar with cheese so we’ve been over there breading
and deep frying our cheese curds. There’s a Chinese video online that
depicts cheese curds as young and hip, getting handled with chopsticks as
they are deep fried and eaten.”


Though Ellsworth sells whey and Blaser’s cheese, their product mix in
China is four-to-one weighted in favor of the curd. Bauer said they have
developed a packaging method that allows them to retain the shelf life of
curds for longer periods to make the trip to China.


Fred Zhang, with Shine Stone, is the exclusive Chinese trade represen-
tative for Ellsworth Creamery and has had a close relationship with them
since 2008. In a telephone interview he told The Milkweed that most Chi-
nese people are not familiar with cheese … so proper selection of cheeses
to sell there is important, as is educating the consumer.


On behalf of Ellsworth Creamery, Zhang attends different food and
trade shows and talks to customers.  Mr. Zhang helped bring Ellsworth’s
products to the attention of Mr. Zhu, when he looked for products to place
in the dairy cases at the Yiming Milk Bar stores.


Selling U.S. Dairy in China
Means Building Relationships


by Jan Shepel


Mr. Zhu Like (second from right) posed with staff in one of his 1,400
Chinese Milk Bar stores. They are places where consumers can get nutri-
tious meals along with milk and dairy snacks and buy more dairy products
to take home.


Dairy Not (Yet) in Cross-Fire of U.S./China Trade War Threats


So far, there’s been no mention of dairy in the
U.S./China trade dispute that threatens to devolve
into a trade war.


So far, dairy may be getting a “pass” as a target
for retaliatory Chinese tariffs, in part because
China’s production of farm milk is struggling and
also perhaps because China’s biggest source of dairy
imports – New Zealand – is in retreat with the
impact of serious drought.  


China is a huge outlet for whey produced in the
United States.  Several years ago, at the American
Dairy Products Institute’s annual convention, a


speaker explained that every hog slaughtered in
China consumed an average of five pounds of U.S.-
produced whey.  Thus, if China were to invoke a tar-
iff on U.S. whey, China would sort of be shooting
itself in the foot, in terms of production costs to its
swine industry.


U.S.-sourced whey has plenty of non-livestock
applications in China.  Recently, The Milkweed
learned of a Wisconsin cheese producer that was hav-
ing its organic whey processed for sale to China as an
infant formula ingredient.  The Chinese buyer had its
farm inspector visit a sample of producers supplying
that co-op.  A producer explaining his co-op’s


arrangement with the Chinese whey buyer chortled
that he was paid $1,000 for the honor of hosting that
Chinese inspector.  The Milkweed has never previ-
ously heard of a dairy farm inspector paying a farmer
to inspect his farm.  The Milkweed will hopefully
report more about this story in an upcoming issue!


Threats of a trade was between the United
States and China touch heavily on food issues.
China is a major destination for food exports coming
from this nation.  And United States’ farmers’ prices
are propped up by China’s demand.


by Pete Hardin
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NEWS     POLICY     EVENTS

October 12, 2018

From: Stamm, Christine A - DATCP
To: Litjens, Charlotte M - DATCP
Cc: Knigge, Krista M - DATCP
Subject: FW: NASDA Member Update
Date: Friday, October 12, 2018 10:49:36 AM

Charlotte,
FYI - In the NASDA newsletter below there is reference to a grant program called “Apples4Ed”.
 
Happy Friday to you!
Christine
 
 
 

From: Amanda Culp <amanda@nasda.org> 
Sent: Friday, October 12, 2018 7:00 AM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>
Subject: NASDA Member Update
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Happy National Farmers Day to you!

USTR Lays Out Trade Blueprint

After finishing the new US-Mexico-Canada Agreement, the Trump
administration has made plans for a series of new free trade agreements.
Members of the Senate Finance Committee and US Trade Representative Bob
Lighthizer met to discuss possible deals with Japan, Britain, the EU and the
Philippines as well as three African countries; Ivory Coast, Ghana and Kenya.
Formal announcements of talks are expected soon.

ICYMI: NASDA Co-Sponsors Apples4Ed Healthy Snacking
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Grant Program for Second Year

We have partnered with U.S. Apple Association and the School Nutrition
Association for the second year on the "Apples4Ed" healthy snacking grant
initiative for public schools across the United States. We encourage you to
share this opportunity with your school-based contacts as well as your local
apple associations.

FDA Sends Warning Letter to Raw Pet Food Manufacturer
Following Death of Two Kittens

The FDA has sent a warning letter to Georgia-based Blue Ridge Beef following
the death of two kittens with Salmonella septicemia who ate a ground product
for kittens from the manufacturer. The manufacturer has had at least 5 other
confirmed positives for Salmonella and other contaminants.

 

 

 

Read More
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ASTA Shares Seed Treatment Fact Sheet

The American Seed Trade Association has put together a fact sheet regarding
Seed Treatment. They have included information about what see treatments
are, their benefits, and how they are regulated. 

FDA Shares Resources for Food and Animal Producers in
Hurricane Michael Impacted Areas

As Hurricane Michael makes landfall along the Florida Gulf Coast, the U.S.
Food and Drug Administration’s Center for Veterinary Medicine and Center for
Food Safety and Applied Nutrition are monitoring this storm closely in
coordination with the agency’s Emergency Operations Center. The FDA is also
updating information, linked below, about resources available for food
producers who may be harvesting, mixing, storing or distributing grains and
other foods for humans or animals. That information provides some general
information, as well as contacts for those in areas that we expect to be
impacted by Hurricane Michael.

Resources for Food Producers in Flooded Areas Due To Hurricane
Michael
Resources for Animal Food Producers in Flooded Areas of Gulf Coast

Letters and Comments Recently Submitted

Comments on the Food and Drug Administration's Comprehensive, Multi-Year
Nutrition Innovation Strategy

Comments on Hours of Service Advance Notice of Proposed Rulemaking
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CEO Update

We have most of you in our thoughts and prayers as you respond and repair
from more  Mother Nature, as she packed another 1-2 punch in Florida, moving
up the Atlantic seaboard states, sending volumes of water over unharvested
and now ruined crops.  Soybean losses are also huge in central US due to rain.
 These events add insult to injury already in a downturn to the Ag economy plus
with the negative impacts of retaliatory tariffs.  Keep the faith and let’s help our
neighbors! 
 
We welcomed Vice President and Commissioner Goehring to the NASDA
office to discuss policy leadership and the future 2020 Annual Meeting to be
held in North Dakota.  
 
I attended the Agriculture CEO Council meeting which met Thursday and
Friday. We heard from Hunt Shipman of Cornerstone Government Affairs, on
political dynamics leading into the mid term elections, as well as about

 

 

 



challenges in the biotech and crop protection industries from a panel of state
affairs folks as state legislative challenges have ramped up with shifts from red
to purple and blue expected in some states. Erin Fitzgerald, CEO of U. S.
Farmers & Ranchers Alliance, presented a new plan for “USFRA 2.0” as she
leads this effort to enhance farmer voices communicating about ag. Dr. Scott
Hutchins, Corteva Agrisciences, spoke to the group as he is the President’s
nominee for USDA Undersecretary for Research, Education, and Economics.
 We hope he is confirmed soon after the mid-term elections. Friday we
discussed trade with USTR.
 
President Witte and NASDA staff look forward to seeing you in Neuvo
Leon where we will celebrate the USMCA! Follow the Accord hubub on
social media using #2018AgAccord.
 
Onward and upward,
Barb

Caption: Barb with visiting leaders from LEAD New York.
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NASDA recently elected a new slate of officers for the coming year. New
Mexico Secretary of Agriculture Jeff Witte will serve as NASDA’s 2018-19
President and will host the 2019 NASDA Annual Meeting in Albuquerque, New
Mexico on September 8-12.

“We have an incredibly busy agenda for 2019 which will be full of opportunities
to underscore the importance of our work in public service to advancing the
success of our farmers and ranchers,” said newly elected NASDA President
and New Mexico Secretary of Agriculture Jeff Witte. “As Congress presses
forward on an on-time Farm Bill, NASDA Members will continue to...."

NASDA Debuts Model Preventive Controls for Animal Food
Framework
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NASDA is pleased to announce the debut of their Model Food Safety
Modernization Act (FSMA) Preventive Controls for Animal Food Implementation
Framework.

The document contains the fundamental and essential components for the
operation of a state animal food safety program that can fully implement the
FDA’s Current Good Manufacturing Practice, Hazard Analysis, and Risk-based
Preventive Control for Animal Food regulation. This regulation, as well as
NASDA’s Framework, establishes preventive actions to ensure the safety of
animal food in an effort to protect animal and human health. The national
framework emphasizes the need for alignment and consistency across state
programs.

State Agriculture Officials Underscore Need for Free Trade
Agreements
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At the NASDA Annual Meeting in Hartford, Connecticut last week, members
passed two action items which reaffirm the critical importance of international
trade to the organization. Introduced by Washington Director of Agriculture
Derek Sandison, the items focused on the critical need for export markets for
American agriculture as well as reaffirming the importance of the World Trade
Organization (WTO) and dispute settlement. Director Sandison is also Chair of
NASDA’s Marketing & International Trade Committee.

NASDA President and Connecticut Commissioner of Agriculture Steve
Reviczky outlined NASDA’s concerns with the Administration’s current trade
strategy.

“We continue to work cooperatively with the Administration on all levels to
influence a trade strategy which puts market access for U.S. farmers and
ranchers first,” said Reviczky. “The U.S. cannot simply play defense on
international trade..."
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State Ag Officials Give Nod to USDA on Cell-Cultured Meat
Regulation

Members of NASDA voted last week in support of the U.S. Department of
Agriculture’s (USDA) jurisdiction over cell cultured and tissue culture products
derived from livestock and poultry. The action item was co-sponsored by
Wisconsin Secretary of Agriculture Sheila Harsdorf and North Carolina
Commissioner of Agriculture Steve Troxler.

NASDA Members believe that USDA is the appropriate lead agency and
encourages them to work with states and federal agencies to ensure that these
products are appropriately regulated and labeled.

NASDA Honors Public Servants to Agriculture throughout
Annual Meeting

At the NASDA Annual Meeting in Hartford, Connecticut last week, top
employees of three state departments of agriculture were honored for their
service, communication, and administration to their state.

“Our state departments of agriculture are homes to incredibly talented people
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who often go unrecognized in the world of public service. NASDA’s Honor
Awards Program provides our members the opportunity to recognize their staff
for their work on a national stage,” said NASDA President and Connecticut
Commissioner of Steven K. Reviczky. “Congratulations to our 2018 NASDA
Honor Awards recipients!”

College Students Immersed in Public Service Opportunities at
Annual Meeting of State Agriculture Officials

NASDA welcomed eleven students to the 2018 Annual Meeting in Hartford,
Connecticut, under NASDA President and Connecticut Commissioner of
Agriculture Steven Reviczky last week as part of the NASDA’s Next Generation

 

Learn More

 

 

 

 

https://secure-web.cisco.com/1dJ03T1eNwJ-49Y294logY0vjSIS-QhuavQdxaY4FVUX3YS3zu2CvJhnblOYTakGftSHIy6WJA5cV5UIwxjEOtc-2Dw8-JL3sRF97nzB-cxX483KqcyakhNAopuAstpJH69VDdOiYLw6LKyEm4lRjRSYkzCLonzJU7KYioebugSwwDcImPSM7wckoonJ_mGgV1Mh5SJIO33TyQ1u9a6eCB2Mh7DLMjBPl9sB_r0181eo6WbRjZyZwWDRxIVH-h4SUouNukeAtsuyXIEl2xc9uyg/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D10ddb6d03e%26e%3Dbe23301ef3
https://secure-web.cisco.com/1dJ03T1eNwJ-49Y294logY0vjSIS-QhuavQdxaY4FVUX3YS3zu2CvJhnblOYTakGftSHIy6WJA5cV5UIwxjEOtc-2Dw8-JL3sRF97nzB-cxX483KqcyakhNAopuAstpJH69VDdOiYLw6LKyEm4lRjRSYkzCLonzJU7KYioebugSwwDcImPSM7wckoonJ_mGgV1Mh5SJIO33TyQ1u9a6eCB2Mh7DLMjBPl9sB_r0181eo6WbRjZyZwWDRxIVH-h4SUouNukeAtsuyXIEl2xc9uyg/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D10ddb6d03e%26e%3Dbe23301ef3
https://secure-web.cisco.com/1a-24-PQQrdaxgTGrr0Tem3B7WD1jQHOM4xvtukZYVU71CLw6-6500Lfc0tbfxHZJUZvzOxHEkWJQwr_Qc9TSDt1JrCtMCwLX8AAxkisqD_7tBK5SmKGc7J1hZPcAUSY7qcO4qM0Qha-qPzZBFEFgXvnsyWlDYH82c1ApsOvmJMkhNzG9ZNvYLiYS7czLtwOBUNcPhQtc7BQzADX1bP2YQk_BHPpXXHmMkmfDMY_EZ7rIuESTWV5bEkfAXYbaBZGyBWefjyhPnvT_yywBibkwzg/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D84d029a92a%26e%3Dbe23301ef3


Program (NNG).

The objective of NNG is to advance understanding by future leaders in
agriculture, food, and natural resource industries of the roles of the state
departments of agriculture in agricultural policy development, communication,
and promotion of agriculture. The program was sponsored by Bayer and
Syngenta.

“NNG is one-of-a-kind opportunity for collegiate students to learn about ag
policy and public service careers in state departments of agriculture,” said
NASDA CEO Dr. Barbara P. Glenn. “Through this program we are able provide
these young leaders with an immersive experience in our conference and
access to the leading voices in agriculture on the state and federal levels.”

Third Round of U.S. Tariffs Go Into Effect

Monday, President Donald Trump announced that the U.S. will impose a 10
percent tariff on $200 billion more Chinese goods beginning next week. He also
stated that the tariff is to rise to 25% at the beginning of 2019. The total of
Chinese goods being hit now totals about $250 billion which is about half of
what the U.S. imported from China last year. Should the U.S. be hit with
retaliatory action, President Trump promised to begin phase three immediately.
Many of the goods targeted this time are consumer goods and retailers have
said that this may cause them to raise prices...

USDA Announces $102.7 Million Investment to Expand
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Markets for Specialty Crop and Other Farmers

Under Secretary Greg Ibach today announced that the U.S. Department of
Agriculture (USDA) is investing $102.7 million to increase opportunities for
farmers, ranchers and other growers across the country through five grant
programs. The funding supports a variety of locally-led projects intended to
expand markets for local food promotion and specialty crops.

$72.15 million is directed to state departments of agriculture in 50 states,
the District of Columbia and five U.S. territories through the Specialty Crop
Block Grant Program (SCBGP) to support farmers growing specialty crops,
including fruits, vegetables, tree nuts, and nursery crops. States use the
SCBGP to fund research, agricultural extension activities and programs to
increase demand for agricultural goods of value to farmers in the state or
territory.

Indiana: Indiana and Manitoba Form Partnership to Advance
Agriculture, Economic Development
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Lt. Governor Suzanne Crouch, Indiana State Department of Agriculture Director
Bruce Kettler and members of the Indiana agricultural delegation met with
officials from Canada’s Manitoba Province yesterday to discuss opportunities to
grow both regions’ agricultural sectors.

Through a signed memorandum of understanding (MOU), the Indiana and
Manitoba departments of agriculture agreed to facilitate cooperation in several
areas including agricultural research and development, youth education and
leadership, and trade investment – all for the purpose of mutual economic
growth...
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Subject: FW: NASDA Statement on Chinese Tariffs on American Agriculture
Date: Thursday, April 5, 2018 3:22:00 PM

 National Association of State Departments of Agriculture 4350 North Fairfax Drive #910 Arlington, VA 22203 Tel:
202-296-9680  www.nasda.org NEWS RELEASE Contact:         FOR IMMEDIATE RELEASE Amanda Culp       
April 5, 2018 Director, Communications                               (202) 296-9680 amanda@nasda.org NASDA Statement
on Chinese Tariffs on American Agriculture  Following the recent announcement of Chinese tariff’s on American
agricultural products as a retaliatory measure against U.S. steel and aluminum tariffs, National Association of State
Departments of Agriculture (NASDA) CEO Dr. Barbara P. Glenn issues the following statement:   “China is a $28
billion customer of the American agricultural industry. The tariffs China is proposing are extremely concerning to
the farmers and ranchers who are already facing a very poor agricultural economy.  We urge the United States and
China to end this high-stakes trade war. Our integrated food and agriculture industry cannot lose another market
opportunity, particularly with one of our top customers. It is imperative the administration keep the interests of
agriculture in the international marketplace at the forefront. We stand ready to assist the administration to advance
opportunities for U.S. producers around the world.”  NASDA represents the elected and appointed commissioners,
secretaries, and directors of the departments of agriculture in all fifty states and four U.S. territories.  NASDA grows
and enhances agriculture by forging partnerships and creating consensus to achieve sound policy outcomes between
state departments of agriculture, the federal government, and stakeholders.    ###



From: Amanda Culp
Subject: FW: NASDA Statement on Chinese Tariffs on American Agriculture
Date: Thursday, April 5, 2018 3:22:00 PM
Attachments: Tariffs_04052018.pdf

COSDA Members,
In addition to the statement below, all of you have or will be receiving an international trade toolkit
personalized for your state (I’m at Rhode Island in the state alphabet).
You can retweet our tariff statement here:
https://twitter.com/NASDAnews/status/981966229291253760
Thanks to the Michigan Department of Agriculture & Rural Development for already hopping on!
Amanda Culp| Director, Communications | National Association of State Departments of
Agriculture |4350 North Fairfax Drive Suite 910 Arlington, VA 22203 | (202) 296 -9680 |
Amanda@nasda.org

From: Amanda Culp 
Sent: Thursday, April 05, 2018 11:51 AM
Subject: NASDA Statement on Chinese Tariffs on American Agriculture
FOR IMMEDIATE RELEASE: April 5, 2018
Contact:
Amanda Culp
Director, Communications
(202) 296-9680
amanda@nasda.org

NASDA Statement on Chinese Tariffs on American Agriculture
Following the recent announcement of Chinese tariff’s on American agricultural products as a
retaliatory measure against U.S. steel and aluminum tariffs, National Association of State
Departments of Agriculture (NASDA) CEO Dr. Barbara P. Glenn issues the following statement:
“China is a $28 billion customer of the American agricultural industry. The tariffs China is proposing
are extremely concerning to the farmers and ranchers who are already facing a very poor
agricultural economy. We urge the United States and China to end this high-stakes trade war. Our
integrated food and agriculture industry cannot lose another market opportunity, particularly with
one of our top customers. It is imperative the administration keep the interests of agriculture in the
international marketplace at the forefront. We stand ready to assist the administration to advance
opportunities for U.S. producers around the world.”
NASDA represents the elected and appointed commissioners, secretaries, and directors of the
departments of agriculture in all fifty states and four U.S. territories. NASDA grows and enhances
agriculture by forging partnerships and creating consensus to achieve sound policy outcomes
between state departments of agriculture, the federal government, and stakeholders.
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Contact:         FOR IMMEDIATE RELEASE 
Amanda Culp        April 5, 2018 
Director, Communications  


                             (202) 296-9680 
amanda@nasda.org   


 
                NASDA Statement on Chinese Tariffs on American Agriculture 


 
Following the recent announcement of Chinese tariff’s on American agricultural products as a 
retaliatory measure against U.S. steel and aluminum tariffs, National Association of State Departments 
of Agriculture (NASDA) CEO Dr. Barbara P. Glenn issues the following statement:  
 
“China is a $28 billion customer of the American agricultural industry. The tariffs China is proposing are 
extremely concerning to the farmers and ranchers who are already facing a very poor agricultural 
economy.  We urge the United States and China to end this high-stakes trade war. Our integrated food 
and agriculture industry cannot lose another market opportunity, particularly with one of our top 
customers. It is imperative the administration keep the interests of agriculture in the international 
marketplace at the forefront. We stand ready to assist the administration to advance opportunities for 
U.S. producers around the world.” 
 
NASDA represents the elected and appointed commissioners, secretaries, and directors of the 
departments of agriculture in all fifty states and four U.S. territories.  NASDA grows and enhances 
agriculture by forging partnerships and creating consensus to achieve sound policy outcomes between 
state departments of agriculture, the federal government, and stakeholders.   
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Subject: FW: NASDA Statement on Chinese Tariffs on American Agriculture
Date: Thursday, April 5, 2018 3:22:01 PM

 National Association of State Departments of Agriculture 4350 North Fairfax Drive #910 Arlington, VA 22203 Tel:
202-296-9680  www.nasda.org NEWS RELEASE Contact:         FOR IMMEDIATE RELEASE Amanda Culp       
April 5, 2018 Director, Communications                               (202) 296-9680 amanda@nasda.org NASDA Statement
on Chinese Tariffs on American Agriculture  Following the recent announcement of Chinese tariff’s on American
agricultural products as a retaliatory measure against U.S. steel and aluminum tariffs, National Association of State
Departments of Agriculture (NASDA) CEO Dr. Barbara P. Glenn issues the following statement:   “China is a $28
billion customer of the American agricultural industry. The tariffs China is proposing are extremely concerning to
the farmers and ranchers who are already facing a very poor agricultural economy.  We urge the United States and
China to end this high-stakes trade war. Our integrated food and agriculture industry cannot lose another market
opportunity, particularly with one of our top customers. It is imperative the administration keep the interests of
agriculture in the international marketplace at the forefront. We stand ready to assist the administration to advance
opportunities for U.S. producers around the world.”  NASDA represents the elected and appointed commissioners,
secretaries, and directors of the departments of agriculture in all fifty states and four U.S. territories.  NASDA grows
and enhances agriculture by forging partnerships and creating consensus to achieve sound policy outcomes between
state departments of agriculture, the federal government, and stakeholders.    ###



From: Nathan Bowen
To: Nathan Bowen
Cc: Alex Noffsinger
Subject: FW: NASDA/USTR/USDA Call Tomorrow
Date: Friday, March 23, 2018 12:08:09 PM
Attachments: Section 301 Tariffs_03232018.pdf

Section 232 Steel and Aluminum Tariffs_03232018.pdf

NASDA Members:
 
As a reminder, we have a call scheduled today at 2:00 PM with USDA and USTR.  IN preparation for
that call, we have prepared two background documents (attached) on both the Section 232 action
on Steel and Aluminum and yesterday’s Section 301 action on China.
 

NASDA/USTR/USDA Call
Friday, March 23 at 2:00 PM EDT
Dial-in: (267) 930-4000
Participant Code: 800 196 511#

 
Specifically, please note the reaction from other ag organizations to the 301 tariffs yesterday which
is included in that document (a sampling of which are included below). 
 
U.S. Wheat Associates (USW) and the National Association of Wheat Growers (NAWG):
It is unfortunate that the well-intentioned decision to challenge other Chinese trade policies has been
implemented in a way that violates the rules outlined in Article II of the GATT Agreement. Recent
actions including withdrawal from the Trans-Pacific Partnership and implementing steel and
aluminum tariffs on the basis of national security have already undermined U.S. leadership in
international trade. Now this action further erodes historical support for rules-based trade policies,
even though China will likely bring a case against the tariffs within the WTO dispute settlement
process.
 
National Pork Producers Council:
“We sell a lot of pork to China, so higher tariffs on our exports going there will harm our producers
and undermine the rural economy,” said NPPC President Jim Heimerl, a pork producer from
Johnstown, Ohio. “No one wins in these tit-for-tat trade disputes, least of all the farmers and the
consumers.”
 
Nathan Bowen
(202) 296-9680
 

From: Nathan Bowen 
Sent: Thursday, March 22, 2018 3:36 PM
To: Nathan Bowen <Nathan@nasda.org>
Cc: Alex Noffsinger <alex@nasda.org>
Subject: NASDA/USTR/USDA Call Tomorrow
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March 23, 2018 


 
 


Background on Section 301 Tariffs 
 
While rarely utilized since the creation of the World Trade Organization (WTO), Section 301 of the Trade Act 
of 1974 allows the U.S. to impose import duties in response to foreign trade barriers. On August 14, 2017, 
President Trump asked the U.S. Trade Representative (USTR) to determine under Section 301 if Chinese 
policies and actions may be harming American intellectual property rights and development. Eight months 
later, after receiving the USTR’s report, President Trump announced the U.S. will likely impose tariffs on 1,300 
Chinese products worth $50 billion.   
 
The Chinese have reportedly threatened to counter with tariffs on $3 billion of U.S. products. According to 
the Chinese Ministry of Commerce, U.S. pork and recycled aluminum could be hit by 25 percent tariffs and 
fruit and wine could be hit with 15 percent tariffs. China has also indicated that it will pursue legal action 
against the U.S. at the WTO. The Presidential memo signed on March 22 instructs USTR to publish a proposed 
list of products subject to additional tariffs within 15 days.  
 
From USTR: Section 301 Fact Sheet  
 
In the News:  


 BLOOMBERG: China Hits Back on Trump Tariffs as Europe Off Hook for Now 


 AGRI-PULSE: Ag sector worries Trump tariffs, tactics may spark trade war with China 
 
Reaction:  
U.S. Wheat Associates (USW) and the National Association of Wheat Growers (NAWG):  
It is unfortunate that the well-intentioned decision to challenge other Chinese trade policies has been implemented in a 
way that violates the rules outlined in Article II of the GATT Agreement. Recent actions including withdrawal from the 
Trans-Pacific Partnership and implementing steel and aluminum tariffs on the basis of national security have already 
undermined U.S. leadership in international trade. Now this action further erodes historical support for rules-based trade 
policies, even though China will likely bring a case against the tariffs within the WTO dispute settlement process. 
 


National Pork Producers Council:  
“We sell a lot of pork to China, so higher tariffs on our exports going there will harm our producers and undermine the 
rural economy,” said NPPC President Jim Heimerl, a pork producer from Johnstown, Ohio. “No one wins in these tit-for-
tat trade disputes, least of all the farmers and the consumers.” 
 


American Soybean Association:  
“Multiple reports indicate the Chinese have U.S. soybeans squarely in their sights for retaliation, and this decision places 
soybean farmers across the country in financial danger. Farm incomes are down nearly 50 percent from 2013… It’s 
extremely frustrating to have the administration taking aim at our largest trading partner.” 
 


Farmers for Free Trade:  
“We urge the Trump administration to consider the impact these escalating tariff actions will have on farm country. 
With farm incomes declining, the last thing our farmers and rural communities can afford is a tax on the export markets 
they rely on.” 
 


Senate Finance Chairman Orin Hatch (R-UT):  
“China must be held accountable for its forced transfer of American technology and intellectual property. While I 
commend the administration for taking much-needed action toward China, I am concerned with their approach on 
tariffs. Hitting billions in goods with tariffs runs the risk of putting a bigger dent in the pocketbooks of American families 
across the country.”  



https://ustr.gov/sites/default/files/USTR%20301%20Fact%20Sheet.pdf

https://www.bloomberg.com/news/articles/2018-03-22/trump-orders-50-billion-hit-on-china-goods-amid-trade-war-fears

https://www.agri-pulse.com/articles/10753-ag-sector-tires-of-trump-tariffs-and-tactics-as-china-trade-threat-looms

https://www.wheatworld.org/joint-press-release-wheat-grower-organizations-enforcing-trade-rules-is-best-done-within-the-rules/

http://nppc.org/chinese-retaliation-on-u-s-pork-exports-will-harm-the-rural-economy/

https://soygrowers.com/soy-growers-retaliation-china-will-cost-farmers-livelihoods/

https://www.farmersforfreetrade.com/farmers-free-trade-releases-statement-announcement-tariffs-stemming-china-section-301-investigation/

https://www.finance.senate.gov/chairmans-news/hatch-on-301-trade-case-china-must-be-held-accountable






 


March 23, 2018 


 
 
 


Background on Section 232 Tariffs on Steel and Aluminum 


 
In April, 2017 the U.S. Commerce Department initiated under Section 232 of the Trade Expansion Act 
investigations into the importing of steel and aluminum and its effects on U.S. national security. After 
conducting public hearings, consulting with other federal agencies and considering public comments, 
Commerce ruled in February, 2018 in the affirmative in both investigations. Moreover, Commerce 
recommended several options on imposing steel and aluminum tariffs. On March 8 the President signed 
a proclamation imposing a global tariff on steel at 25 percent and a global tariff on aluminum at 10 
percent.  
 
In response, the EU drew up and released a list of tariffs it would apply on U.S. agricultural goods, including 
sweetcorn, grain rice, cranberries, and bourbon whiskey.  This week in a House Ways & Means Committee 
hearing, USTR Ambassador Lighthizer confirmed that Canada, Mexico, South Korea, the EU, Australia, 
Argentina, and Brazil are on the list of countries being considered for country exclusions from the tariffs. 
Earlier this week Commerce started accepting product exclusion applications from individual companies. 
One study, released by Trade Partnership Worldwide, LLC, has estimated the U.S. tariffs could bring about 
a total loss of 470,000 jobs, with 24,000 of those in the primary agriculture sector. Another study, released 
by the Coalition for a Prosperous America, refutes TPW’s findings and suggests the overall impacts of the 
tariffs will be negligible.  
 
American steel and aluminum manufacturers as well as American businesses import more than 30% of 
the 100 million tons of steel and more than 90% of the 5.5 million tons of aluminum they use each year. 
In regards to Section 232, it was enacted in 1962. Since then, Commerce has initiated 26 national security 
investigations, reaching an affirmative determination in eight.1  
 
Reactions:  


- Lawmakers React: Speaker Ryan, Ways and Means Committee Chairman Kevin Brady and Senate 
Finance Committee Chairman Orrin Hatch urged the President to carefully consider the 
consequences of his decisions.  


o Rep. Suzan DelBene (D-WA), co-chair of the Congressional Aluminum Caucus, criticized 
the President for failing to issue a clear vision for steel and aluminum following the 232 
probes. Rep Mike Bost (R-IL), co-chair of the Congressional Steel Caucus, applauded the 
tariffs and called them a “bold step forward.”  


- U.S. Wheat Associates and the National Association of Wheat Growers released a joint statement 
in which they state they’re “extremely disappointed in the decision announced today to impose 
sweeping tariffs on imports of steel and aluminum.”2  


- The American Soybean Association “voiced its extreme concern today as President Donald Trump 
announced the decision to impose steep tariffs on imported steel and aluminum.”3  


                                                           
1 “Pedal to the Metal: Commerce Recommends Revving Up Trade Measures on Steel and Aluminum,” 
Congressional Research Service, Legal Sidebar. February 21, 2018. Pg. 1-2  
2 http://www.uswheat.org/newsRelease/doc/4C60DE0953C52ED1852582430065DAFD?Open  
3 https://soygrowers.com/soy-growers-concerned-president-trumps-steep-tariffs-steel-aluminum/  



http://tradepartnership.com/reports/the-estimated-impacts-of-tariffs-on-steel-and-aluminum-2018/

http://www.prosperousamerica.org/steel_aluminum_tariffs_produce_minimal_impact_on_jobs_gdp

http://www.uswheat.org/newsRelease/doc/4C60DE0953C52ED1852582430065DAFD?Open

https://soygrowers.com/soy-growers-concerned-president-trumps-steep-tariffs-steel-aluminum/





- Farmers for Free Trade stated, “This announcement invites retaliation that we are deeply 
concerned will hurt American farmers.”4  


- Jean Claude Juncker, EU President, said the EU will “react firmly” by issuing “a proposal for WTO-
compatible countermeasures against the U.S. to rebalance the situation” in the coming days.  


- Chrystia Freeland, Canada’s Minister of Foreign Affairs said, “Canada would view any trade 
restrictions on Canadian steel and aluminum as absolutely unacceptable.”  


- Wang Hejun, Director of the Chinese Ministry of Commerce’s Trade Remedy and Investigation 
Bureau stated that, “China will take necessary measures to safeguard its legitimate rights and 
interests.”  


 
Timeline:  
 


- April 19, 2017: Commerce initiated the Steel investigation to determine the effects of steel 
imports on national security. On April 26, 2017 Commerce also initiated an investigation into 
aluminum imports.  


- February, 2018: After conducting public hearings, consultations with other government agencies 
and considering public comments, Commerce ruled in the affirmative in both investigations and 
submitted its recommendations to the President.  


o Steel Recommendations: (1) tariff of at least 24% on imports from all countries, (2) a 
quota on imports from all countries equal to 63% of each country’s 2017 U.S. exports, or 
(3) a tariff of at least 53% on imports from twelve countries (Brazil, china, Costa Rica, 
Egypt, India, Malaysia, South Korea, Russia, South Africa, Thailand, Turkey and Vietnam).  


o Aluminum Recommendations: (1) a tariff of at least 7.7% on imports from all countries, 
(2) a quota on imports from all countries equal to a maximum of 86.7% of each country’s 
2017 U.S. exports, or (3) a tariff of 23.6% on imports from China, Hong Kong, Russia, 
Venezuela, and Vietnam, combined with a quota on imports from all other countries 
equal to 100% of each country’s 2017 U.S. exports.5  


- March 1: President Trump announces to a roundtable of steel and aluminum industry leaders at 
the White House that he will levy a 25 percent tariff on steel imports and a 10 percent tariff on 
aluminum imports, “for a long period of time.”6  


- March 4: Peter Navarro of the White House states that there’ll be exemptions to the tariffs in 
certain cases but at this time there’ll be no country exclusions.7 


- March 5: President Trump tweets that Mexico and Canada will not be exempted from steel and 
aluminum tariffs unless a new and fair NAFTA deal is reached. In a second tweet, the President 
stated that “Canada must treat our farmers much better. Highly restrictive.” 8 


- March 8: The President signed a proclamation making a global tariff on steel at 25 percent and a 
10 percent global tariff on aluminum. The tariffs will kick in 15 days after the proclamation signing, 
although the President has said there will be an initial exemption for Canada and Mexico and 
possibly other countries.  


                                                           
4 https://soygrowers.com/soy-growers-concerned-president-trumps-steep-tariffs-steel-aluminum/  
5 Ibid, pg. 3  
6 “GOP urges Trump to reconsider steel, aluminum tariffs; allies promise reprisals,” Inside U.S. Trade. March 1, 
2018  
7 “Trump Adviser Sees No Tariff Exclusions as U.S. Allies Protest,” Bloomberg, March 4, 2018.   
8 “Trump to Canada, Mexico: Steel, aluminum tariffs stay unless ‘new & fair’ NAFTA is inked,” Inside U.S. Trade. 
March 5, 2018  



https://soygrowers.com/soy-growers-concerned-president-trumps-steep-tariffs-steel-aluminum/

https://www.bloomberg.com/news/articles/2018-03-04/trump-s-trade-adviser-says-certain-tariff-exemptions-possible?utm_source=Daily+Harvest+2018&utm_campaign=e8b37b1eba-EMAIL_CAMPAIGN_2018_03_05&utm_medium=email&utm_term=0_6978e27d37-e8b37b1eba-48794477





- March 8: The European Union announces that it stands ready to apply a 25 percent tariff on $3.5 
billion worth of American goods, including agricultural products.   


- March 9: It’s announced that the U.S. and Australia are working on a security agreement that 
would allow Australia to join Canada and Mexico in being exempt from the tariffs.  


- March 10: The President doubles down on his threat to apply the steel and aluminum tariffs on 
Mexico and Canada if a satisfactory outcome is not reached in NAFTA renegotiations.  


- March 12: Senator Flake introduces legislation that would nullify the President’s tariffs. 
Congressional Republicans still are at the point of using other means than legislation.  


- March 12: USTR Lighthizer tells EU’s Cecilia Malmstrom over the weekend that the following 
guidelines will be utilized to determine if a country should win exemption:  


o Whether the partner stops dumped steel from entering its markets.  
o Whether it supports anti-dumping and anti-subsidy disputes lodged by the U.S. at the 


WTO.  
o Whether the partner participates in global forum on steel excess capacity.  
o Analyze historical trade/aluminum trade between U.S. and the country.  
o Whether or not the country is a security partner of the U.S.  


- March 13: Trade Partnership Worldwide, LLC releases an updated policy brief on the estimated 
impacts of tariffs on steel and aluminum. The new brief suggests that there would be a total loss 
of 470,000 jobs if the tariffs were applied instead of the original estimate, which was below 
200,000. It’s estimated that 24,054 jobs would be lost in the primary agriculture sector, which 
includes forestry products, minerals and other manufactures.  


- March 16: The EU announces it is proposing new tariffs on U.S. agricultural goods, including 
sweetcorn, grain rice, cranberries, bourbon whiskey, cigars, cigarettes, smoking tobacco, etc. The 
EU must act within 90 days of the imposition of the U.S. tariffs and must notify the WTO’s Council 
for Trade in Goods at least 30 days before that deadline.  


- March 19: Companies seeking product exclusions from the 232 tariffs can submit to requests to 
the Commerce Department beginning this date. Only individuals or organizations using steel or 
aluminum articles identified in Presidential Proclamations 9704 and 97-5 and engaged in business 
activities in the U.S. may submit exclusion requests.  


- March 20: Coalition for a Prosperous America (CPA) released a report called, “Steel & Aluminum 
Tariffs Produce Minimal Impact on Jobs, GDP,” which refutes the policy brief released by Trade 
Partnership Worldwide last week. The CPA study apparently used the same modeling as TPW but 
different assumptions (full employment).  


- March 22: Lighthizer confirmed the list of countries that will be temporarily excluded from steel 
and aluminum tariffs: Canada, Mexico, Korea, EU, Australia, Argentina, and Brazil. Lighthizer said 
in a Ways and Means hearing the day before that he hopes to have the exclusion process 
concluded by the end of April.  


 
 



https://www.congress.gov/bill/115th-congress/senate-bill/2538?q=%7B%22search%22%3A%5B%22steel%22%5D%7D&r=4

http://tradepartnership.com/wp-content/uploads/2018/03/232RetaliationPolicyBrief.pdf

https://d3n8a8pro7vhmx.cloudfront.net/prosperousamerica/pages/4216/attachments/original/1521555989/180320_study_Ferry_232_tariffs1.pdf?1521555989





NASDA Members,
 
We will hold a call tomorrow, March 23 at 2:00pm EDT, with USTR General Counsel Stephen Vaughn
and USDA Under Secretary Ted McKinney. The call follows the tariffs President Trump announced
today on China in response to a section 301 investigation into Chinese Intellectual Property
practices. Call in details are below.
 
The tariffs have sparked concerns across agriculture on the impact relation by China would have on
U.S. agriculture.  Chinese reports have indicated China could target US soybeans, pork, and sorghum
in retaliation.
 
Please join us for this important call tomorrow. 
 

NASDA/USTR/USDA Call
Friday, March 23 at 2:00 PM EDT
Dial-in: (267) 930-4000
Participant Code: 800 196 511#

 
Regards,
 
Nathan Bowen
Executive Director, Public Policy
National Association of State Departments of Agriculture
4350 North Fairfax Drive, Suite 910
Arlington, VA 22203
(202) 296-9680
 

https://secure-web.cisco.com/1pKp-1BR4I64peEuh6d7H4-ltnmdJ0AOa4heDbztNn1d9wBoXjSqw5wXAXcvVZDlhLJsrcJADrzdYwP8brvOkPI3rwfOAb1YJSWUBRB1Devas2jCWK9lTXAEQmAoEV1vG84lAOHJzr-PDeGGquG86TZEy9oG9l6RrxxdtSVeVIQ4Pjzn-GW5UFthP8ZV1y203z0PSa4zKXQTd7na8B6eaqgLmLmGFfdl3TnZdCcc-RufuphhcdpID35VHZhXLTSpG/https%3A%2F%2Fwww.agri-pulse.com%2Farticles%2F10753-ag-sector-tires-of-trump-tariffs-and-tactics-as-china-trade-threat-looms


From: Rao, Ashwini P - DATCP
To: Heinemann, Jack A - DATCP
Subject: FW: Need talking points ASAP
Date: Wednesday, December 13, 2017 5:34:00 PM
Attachments: 2016 Ag Export Highlights.pdf

emd-3a-infographic.pdf
FW Ag-farmteam-list Importance of NAFTA to the Dairy Industry (StatePerspective).msg
2017 Jan-September WI Ag Export Highlights.pdf

 
 

From: Rao, Ashwini P - DATCP 
Sent: Tuesday, December 5, 2017 3:24 PM
To: Smith, Daniel G - DATCP <DanielG.Smith@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Lu, Jennifer Y - DATCP
<Jennifer.Lu@wisconsin.gov>; Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
Subject: RE: Need talking points ASAP
 
Dan,
 
Lisa and I are out tomorrow morning, but will be available late afternoon to answer any
questions.
Jack, please feel free to add if needed.
 
·         2016 ag export highlights is attached in addition to the 2017 (Jan-Sep). Please review. I

pulled some information from that and included it below to bring to your attention.  
 

1.      You’ll notice that WI ag exports decreased from 2015, while overall US ag exports
increased. Points to note: this .68% decrease could be due to a number of factors –
high dollar vs. other currencies, transportation costs, etc.

2.      Wisconsin ranked first in the U.S. for exports of bovine genetics, ginseng, raw fur skins,
prepared/preserved cranberries, and sweet corn. Wisconsin ranked second in the
export of cheese and whey. Note about ginseng: We are the #1 producer of ginseng
roots and export to these countries – China, Hong Kong, Taiwan, Canada and Korea.

3.      During 2016, 17 out of 39 states with dairy export data sent more than 50 percent of
their exports to Mexico and Canada. America’s Dairyland, Wisconsin, just missed the
cut at 49 percent (see Paige’s email which is attached).

 
·         Importance of Canada, Mexico, and China:

1.      Trade agreements create opportunities for U.S agriculture. Integrated economies,
proximity and ease in accessing markets all contribute to the continued importance for
trading with Canada and Mexico.  

2.      As China grows, it’s making up a larger share of the global economy. China’s growing
heft means it’ll contribute more than a third to global growth this year, according to

https://www.bloomberg.com/graphics/2016-us-vs-china-economy/

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user7c24fd14
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
https://www.bloomberg.com/graphics/2016-us-vs-china-economy/



 


2016 Agriculture Export Highlights 


January – December 2016 


 


 From January to December 2016, Wisconsin exported more than $3.4 billion worth of 
agricultural products to 150 countries. This is a decrease of .68% percent compared to 
the same time period in 2015.  


 


 Overall, US exports of agricultural products totaled almost $161 billion, an increase of 
1.44% percent compared to the same in time period in 2015.  


  


 Wisconsin continues to be ranked 12th overall for agricultural exports. 
 


 Exports of dairy, eggs and honey in 2016 were valued at $247 million, a 9.51 percent 
decrease compared to the same period last year. Wisconsin continues to rank fourth 
among U.S. states in the export of these products. The top importing countries for 
these products were: Canada, Mexico, China, Japan, and Korea.  


 


 Wisconsin ranked first in the U.S. for exports of bovine genetics, ginseng, raw fur skins, 
prepared/preserved cranberries, and sweet corn. Wisconsin ranked second in the 
export of cheese and whey. 


 


 


Top Five Markets for Wisconsin Exports - Agricultural Products  


Country   $ Value   Export % Growth  


Canada   $1.4 billion  (-9.06%) 


Mexico   $360 million  (20.96%) 


China   $234 million  (1.54%) 


Korea   $176 million  (2.2%) 


Japan   $148 million  (4.47%) 


 


Top Five Products - Agricultural Exports  


Product   $ Value  Export % Growth Product Details 


Prepared/Preserved Food  $314 million 9.96%   Prep Vegetables,      


       Fruit, Nuts, etc.  


Miscellaneous Food  $297 million  (-9.38%)  Ingredients, sauces,  


         yeasts, etc. 


Beverages   $269 million (-16.78%)  Denatured ethanol,  


       beer 


Dairy, eggs and honey $247 million (-9.51%)  Cheese, milk, whey,  


         butter, lactose, etc. 


Oil seeds, misc. grain $229 million 66.41%   Soybeans, flaxseed,  


       etc. 


 


  







 


Sources: WISERTrade 
Prepared by: International Agribusiness Center, DATCP 


 


 Total Wisconsin exports, including manufactured goods, were valued at $21 billion, a 
6.37 percent decrease from last year. 


 


Top Five Markets for Wisconsin Exports – All Commodities 


Country   $ Value   Export % Growth  


Canada   $6.5 billion  (-9.89%) 


Mexico   $3 billion  2.72% 


China   $1.4 billion  (-7.87%) 


Japan   $864 million  6.05% 


United Kingdom  $813 million  (-1.43%) 


 


 


Top 5 Products – All Commodities 


 Product    $ Value   Export % Growth 


 Industrial Machinery   $5.1 billion  (-11.06%) 


 Medical and Scientific Instruments $2.3 billion  (-3.36%) 


 Electrical Machinery   $1.9 billion  (-9.38%) 


 Vehicles (Not Rail Vehicles)  $1.5 billion  (-8.15%) 


 Plastic    $1 billion  (-0.05%) 


 


    


 







 


 


 








USDA Export market development Programs:


A new study shows USDA market 
development programs significantly 
increase export revenue, farm 
profits and job growth.


Not for profit producer 
organizations contribute


70%


That’s more 
than


$$$


***This data is the results of reserach studies conducted by Informa Economics and partners Dr. Gary W. Williams, 
Jefferey J. Reimer, Dr. Rebekka M. Dudensing, Dr. A. McCarl, Dr. Harry Kaiser. These studies were conducted using an 
export demand model as to not be influenced by using the same analytical method repeatedly. Separate moedles 
measured impact on farm and general economy under both full and less than full employment to better approximate 
range of possible outcomes. To view the study findings please visit http://SOMEWEBSITE. This infographic is a product 
of ORGANIZATION NAME. 


Annual export value 
increased by


from 2002-2014, map & fmd added...


All from services, production 
agriculture and food processing.


$8.2
billion


For a GRAND TOTAL of


$309
billion


That means MAP & FMD 
contributed more than


of ALL export revenue!


15%


93,000
And an additonal


The 2016 study confirms a 
VERY high rate of return


$468.7 million


$28


That’s a big boost for the rural economy!


AND...
the study shows MAP & FMD multiply beneficial 
effects into the whole American economy. 


$510.9 billion


Like increasing 
economic output by


from 2002-2014


almost


$220 
billion


in overall GDP


like INcreased
Net Farm Income by $27.3 BILLION


2016 results confirm
No matter how you measure the effects, 
MAP & FMD consistently contribute to 
economic development across America.


Map & FMD PArtner for Economic Growth  


to these programs.


in export revenue for every 


$1 invested


Foreign Market Development (FMD) 
& Market Access Program (MAP 
total annual budgets provide only


United States Department of Agriculture


30%


$1 $1 $1 $1 $1 $1 $1 $1 $1 $1


$1 $1 $1 $1 $1 $1 $1 $1 $1 $1


$1 $1 $1 $1 $1 $1


$1


$1 $1


That’s more than  


$16 billion
in GDP per year!


240,000 U.S. JOBS
PLUS AN ADDITIONAL 


farm and food sector


Ag export volume, prices & revenue grew


that means significant positive effects
for every farmer & rancher


returned






FW: [Ag-farmteam-list] Importance of NAFTA to the Dairy Industry (State	Perspective)

		From

		Rusch, Paige N - DATCP

		To

		DATCP DL AD WI International AG Business Center; DATCP DL AD WI AG And Food Center

		Recipients

		DATCPDLADWIInternationalAGBusinessCenter@wisconsin.gov; DATCPDLADWIAGAndFoodCenter@wisconsin.gov



Thought everyone would benefit from reading this.





 





Thanks,





 





Paige Rusch





(608)224-5103
Paige.Rusch@Wisconsin.gov





 





Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!





 





From: Friar, Frank P - DATCP 
Sent: Monday, December 04, 2017 12:52 PM
To: DATCP DL AD WI Farm Center <DATCPDLADFARMRURALSERVICES@wisconsin.gov>; Smith, Daniel G - DATCP <DanielG.Smith@wisconsin.gov>
Subject: FW: [Ag-farmteam-list] Importance of NAFTA to the Dairy Industry (State Perspective)





 





 





 





Frank Friar





Economic Development Consultant – Division of Agriculture Development





Wisconsin Department of Agriculture, Trade and Consumer Protection





Phone:  608-224-5049





Cell Phone: 608-576-6236





Fax:  608-224-5107





Email:  Frank.Friar@wisconsin.gov





 





Please complete this brief survey to help us improve our customer service. Thank you for your feedback!





 





From: ag-farmteam-list-bounces@lists.uwex.edu [mailto:ag-farmteam-list-bounces@lists.uwex.edu] On Behalf Of Brian Gould
Sent: Monday, December 04, 2017 12:36 PM
Subject: [Ag-farmteam-list] Importance of NAFTA to the Dairy Industry (State Perspective)





 





To all, 





 





Dr. John Newton at the American Farm Bureau just released an analysis of the percentage of state dairy product exports destined for Canada and Mexico.  Below is a figure supporting that article.  What would other commodity’s maps look like?





 





The threat of a NAFTA withdrawal would certainly rain on that parade. Nearly $2 billion of dairy products are exported to Mexico and Canada each year — the top two export markets for U.S. dairy. Combined, they represented 30 percent of all dairy product exports in 2016 and accounted for approximately 10 billion pounds of milk.





 





More importantly, every state in the U.S. has a dairy farm, and nearly every state’s dairy exports depend on NAFTA. During 2016, 17 out of 39 states with dairy export data sent more than 50 percent of their exports to Mexico and Canada. America’s Dairyland, Wisconsin, just missed the cut at 49 percent.





 





…It’s no secret the dairy industry would be hurt should the U.S. withdraw from NAFTA. In the short run, cheeses, butter, and other dairy products would build in inventory and push prices lower. In the long run, plants would likely evaluate their supply arrangements with producers considering higher tariffs and reduced market access — putting at risk many U.S. farm families. (Source:  J. Newton, Hoard’s Dairymen, 12/4/17)





 











 











_______________





Brian W. Gould





Renk Professor of Agribusiness





Department of Agricultural and Applied Economics





     and University of Wisconsin-Extension





University of Wisconsin-Madison





427 Lorch St.





Madison, WI  53706





 





(608)263-3212 (office)





(608)335-1288 (cell)





Website:  http://future.aae.wisc.edu





 





Visit AAE's new 10-month Professional Master's 





Program in Resource and Energy Demand Analysis 





(REDA)
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Wisconsin Agricultural Export Highlights 


January – September 2017 


Highlights 


 Wisconsin exported nearly $2.6 billion in agricultural products to 144


countries during the time period January – September 2017, an


increase of 6.7 percent in value compared to the same period last year.


 Wisconsin currently ranks 12th among U.S. states in agricultural


exports.


 Wisconsin ranked first in the export of ginseng roots,


prepared/preserved cranberries, sweet corn prepared/preserved, and


bovine semen. Wisconsin ranked second in the export of whey, cheese


and raw furskins.


 Exports of dairy, eggs and honey products* in the first and second 
quarter of 2017 were valued at over $225 million, a 27.7 percent 
increase compared to the same period last year. Wisconsin now ranks 
fifth among U.S. states in the export of these products.


 Total U.S. agricultural exports were valued at $120 billion, an increase


of 6 percent compared to the same period last year.


 Total Wisconsin exports, including manufactured goods, were valued at


$16 billion, a 6 percent increase from the same period last year.


*This does not include dairy derivatives such as lactose and casein.


Wisconsin’s Top 5 Markets for Agricultural Exports (September 2017 YTD) 


No. Country Value % Change 


1 Canada $1.1 billion -0.15 


2 Mexico $346 million 55.31 


3 China $212 million 29.51 


4 Korea $133 million 3.69 


5 Japan $111 million 2.37 







1 


Wisconsin’s Top 5 Agricultural Exports (September 2017 YTD) 


Rank HS 


Code 


Product Value % 


Change 


1 20 
Prep Vegetables, Fruit, Nuts Or Other 
Plant Parts $253 million 6.48 


2 12 
Oil Seeds Etc.; Misc Grain, Seed, 
Fruit, Plant Etc $251 million 146.24 


3 21 Miscellaneous Edible Preparations $241 million 7.62 


4 04 
Dairy Prods; Birds Eggs; Honey; Ed 
Animal Pr Nesoi $225 million 27.71 


5 44 
Wood And Articles Of Wood; Wood 
Charcoal $191 million 10.68 


Note: Percent change is based on raw data. Data source: World Institute for 


Strategic Economic Research (WISERTrade). Prepared by the International 


Agribusiness Center, DATCP, November 2017.  







IMF’s estimates. ( ). 
3.       Already a top-10 cheese buyer, China is on pace to become the largest cheese

importer in the world in the coming years. (https://www.usdec.org/newsroom/news-
releases/news-releases/news-release-11/27/2017)

 
·         Moving forward:

1.      Effective Dec. 1, 2017, China is unilaterally lowering its cheese tariffs from 12 percent
to 8 percent. The move will immediately boost U.S. export competitiveness in China
and help U.S. suppliers take a larger role in meeting the nation's booming cheese
demand.

2.      Value added products – ginseng beverages, craft beer/distilled spirits are some growth
areas.  

3.      China is also a big market for lumber exports. While some hardwood lumber imported
by China is being processed and re-exported, it appears that the majority is being
consumed in China for furniture, and new home building.

4.      Regions we will continue to focus on: In addition to our top markets, we will continue
to focus on the Middle East, Latin America and Asian regions.

Ashwini
___________________
Ashwini Rao 
International Economic Development Consultant
Wisconsin Department of Agriculture, Trade and Consumer Protection 
Phone: 608-224-5119
Cell Phone: 608-224-9932
Ashwini.rao@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 
 
_____________________________________________
From: Smith, Daniel G - DATCP 
Sent: Tuesday, December 05, 2017 12:51 PM
To: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Lu, Jennifer Y - DATCP
<Jennifer.Lu@wisconsin.gov>; Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>; Rao, Ashwini P -
DATCP <Ashwini.Rao@wisconsin.gov>
Subject: Need talking points ASAP
 
 
Team,
 
The OS has asked me to fill in on this interview with Wisconsin Public Radio. It will be either
Thursday or Friday of this week.  Please provide talking points on the questions they have sent

https://www.usdec.org/newsroom/news-releases/news-releases/news-release-11/27/2017
https://www.usdec.org/newsroom/news-releases/news-releases/news-release-11/27/2017
mailto:Ashwini.rao@wisconsin.gov
https://form.jotform.com/63393850199164
mailto:Jack.Heinemann@wisconsin.gov
mailto:Jennifer.Lu@wisconsin.gov
mailto:Lisa.Stout@wisconsin.gov
mailto:Ashwini.Rao@wisconsin.gov


(see below). I would like them by end of day Wednesday if possible.
 
Thanks!
 
Dan
 
Wisconsin Public Radio reporters are currently working on a program that will air this
month looking at the future of agriculture in Wisconsin from many different angles. One
segment will look broadly at the future of overseas markets for Wisconsin agricultural goods.
We'd like to run a 3-6 minute edited interview that would summarize how Wisconsin's
agricultural industry is looking overseas to expand their markets....or maybe there's a shift to
keep exports steady?
 
Is there someone from DATCP that can explain the trends that we're seeing in Wisconsin
exports? Why are Canada, Mexico, and China our biggest customers? Are there reasons certain
products sell well overseas? 
 
 
Daniel G. Smith, Administrator – Division of Agriculture Development
Department of Agriculture, Trade and Consumer Protection
Phone:  608-224-5142
Cell:  608-225-7353
Fax:  608-224-5110
DanielG.Smith@wisconsin.gov 
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 
 
 

mailto:DanielG.Smith@wisconsin.gov
https://form.jotform.com/63393850199164


From: Andre, Ashley K - DATCP
To: Stamm, Christine A - DATCP
Subject: FW: Newest version
Date: Wednesday, April 11, 2018 5:49:00 PM
Attachments: Tariffs and Trade Information Updated 1 (002).docx

 
 
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

From: Andre, Ashley K - DATCP 
Sent: Wednesday, April 11, 2018 4:37 PM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: Newest version
 
 
 
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user30bbbd27
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:ashley.andre@wisconsin.gov
https://form.jotform.com/63393850199164
mailto:ashley.andre@wisconsin.gov
https://form.jotform.com/63393850199164
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NASDA Update: 4/6/2018

China responded against U.S. tariffs this week by enacting and then proposing retaliatory tariffs. On April 2, in response to U.S. steel and aluminum tariffs (Section 232) the Chinese enacted increased tariffs of 15% against a variety of U.S. specialty crops and value-added products while also increasing tariffs by 25% on U.S. pork and pork products. Then on Wednesday, following USTR’s proposed $50 billion in tariffs on Chinese goods (Section 301), the Chinese proposed increasing tariffs by 25% on a wide range of U.S. agricultural products, including soybeans. It’s important to note that the “Monday Tariffs” are in effect but the “Wednesday Tariffs” have just been proposed. (NASDA Member Update. April 6th, 2018.)



USDA Foreign Agricultural Service Report:

On April 2, 2018, China’s State Council Tariff Committee (SCTC) announced that additional tariffs on 128 U.S.-origin products would be implemented, effective immediately. These tariffs were proposed by China’s Ministry of Commerce (MOFCOM) on March 23, 2018 in response to the U.S. 232 Trade Action. These tariffs will impact roughly $2 billion in U.S. food and agricultural exports. U.S. exporters of fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products should be aware of these new tariffs effective April 2, 2018. 



Earlier on March 26, MOFCOM had initially proposed implementing the additional tariffs in tranches, but on April 2, China implemented additional tariffs on all 128 products. MOFCOM reported that this decision was based on its determination that China was unlikely to reach a consensus with the United States in the WTO and because of numerous comments received from Chinese citizens supporting these retaliatory tariffs. China stated that these additional tariffs target $3 billion in U.S. goods to balance the losses caused to Chinese steel and aluminum interests. China stated that taking this action was justified under the World Trade Organization (WTO) Agreement on Safeguard Measures. Of the 128 products targeted, 84 were food and agricultural products, including fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products—totaling approximately $2 billion in U.S. exports. (Source: USDA FAS) (https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf)



Table of New Tariff Rates Imposed by China: USDA Foreign Agricultural Service

https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf





Agricultural Exports to China:

· China is Wisconsin’s third most valuable export market for our agricultural products. In 2017, Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than 27% over the year before. (Source: Database accessed on www.wisertrade.org)

· The top agricultural export product categories to China last year were wood, raw hides and skins, and dairy-related products. (Source: Database accessed on www.wisertrade.org)



Wisconsin Agricultural Export Overview Highlights: 

Highlights: January 2017 – December 2017 

· Wisconsin exported $3.5 billion in agricultural products to 147 countries in 2017, an increase of 3.63 percent in value compared to the same period last year. 

· Wisconsin currently ranks 12th among U.S. states in agricultural exports. 

· Wisconsin ranked first in the export of ginseng roots, prepared/preserved cranberries, sweet corn prepared/preserved, and bovine semen. 

· Wisconsin’s top two largest agricultural export markets are Canada ($3.5 billion) and Mexico ($412 million).



Wisconsin Export of GINSENG to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· China is Wisconsin’s top ginseng export market. Wisconsin exported $14 million of ginseng to China in 2017. This was 46% of Wisconsin’s total ginseng exports last year. (Source: Database accessed on www.wisertrade.org)

· Wisconsin ginseng is considered the highest-quality American ginseng in the world. Wisconsin is the number one producer of ginseng in the United States accounting for about 90 to 95 percent of all ginseng produced in the country, and Marathon County is the top ginseng growing county in the state, producing about 95 percent of Wisconsin’s annual crop. (Ginseng Board of WI).

· News release from the Ginseng Board about the potential tariff is available here.

· Chart shows total U.S. ginseng exports and Wisconsin ginseng exports:



[image: ]



Wisconsin Export of SOYBEANS to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· In 2017, Wisconsin exported $7,237,202 of soybeans to China. See chart:

[image: ]



Soybeans

· China is Wisconsin’s eighth largest export market for soybeans. Wisconsin exported $7.2 million of soybeans in 2017. That was about 3% of Wisconsin’s total soybean exports. Wisconsin’s largest export market for soybeans last year was Mexico, $176 million or about 70% of Wisconsin’s total soybean exports. (Source: Database accessed on www.wisertrade.org)

· Wisconsin produced 101 million bushels of soybeans in 2017. Soybean planted and harvested acreage set record highs last year. (Source: USDA NASS)

· Wisconsin producers intend to plant 2.20 million acres of soybeans in Wisconsin in 2018. This is a 50,000 acre increase from 2017. If realized, this would be Wisconsin’s largest planted acreage on record. (Source: USDA NASS)

· Wisconsin is a major exporter of soybeans. Sixty five percent of Wisconsin soybeans are exported. Two out of every three soybean rows are sent to other countries. (Source: Wisconsin Soybean Marketing Board)

· Wisconsin is home to family businesses that are major exporters of Wisconsin soybeans. The DeLong Company, based in Clinton, is one example. For more than 100 years, this family owned and operated business has grown to become a major supplier of Wisconsin family farmer grown soybeans serving U.S. and world-wide markets. (Source: Wisconsin Soybean Marketing Board)



Wisconsin Export of CRANBERRIES to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)


Cranberries

· In 2017, Wisconsin exported $11,035,762 of cranberries to China.

· China is Wisconsin’s third largest export market for cranberries. 

· Wisconsin exported $11 million of cranberries in 2017. That was about 9% of Wisconsin’s total cranberry exports. Wisconsin’s largest export market for cranberries was the Netherlands in 2017, exporting about $27.8 million, which is about 23% of the state’s total cranberry exports. (Source: Database accessed on www.wisertrade.org)

· In 2016, Wisconsin produced 6.13 million barrels of cranberries. 

· Wisconsin ranked first nationally in cranberry production, producing 64% of the nation’s total. Wisconsin’s total production was more than twice that of the next highest producing state, Massachusetts. (Source: USDA NASS)



[image: ]











Wisconsin Export of PORK to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



Pork

· Wisconsin is home to 300,000 hogs and pigs on Wisconsin farms. (Source: USDA NASS)



· In 2017, Wisconsin had no exports of pork to China. North Carolina and Missouri were the top two exporters of pork to China last year. 



· [bookmark: _GoBack]Wisconsin’s largest market for pork exports in 2017 was Canada, exporting about $3.6 million, which is about 53% of the state’s pork exports. (Source: Database accessed on www.wisertrade.org)
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Wisconsin Agricultural Exports to China: (WISERTrade Database)

[image: cid:image002.png@01D3C1DB.502EF690]
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CHINA: U.S. TRADE SUMMARY

The U.S. goods trade deficit with China was $347.0 billion in 2016, a 5.5 percent decrease ($20.1 billion) over 2015. U.S. goods exports to China were $115.8 billion, down 0.3 percent ($297 million) from the previous year. Corresponding U.S. imports from China were $462.8 billion, down 4.2 percent. China was the United States' 3rd largest goods export market in 2016.



U.S. exports of services to China were an estimated $48.4 billion in 2015 (latest data available) and U.S. imports were $15.1 billion. Sales of services in China by majority U.S.-owned affiliates were $54.9 billion in 2014 (latest data available), while sales of services in the United States by majority China-owned firms were $4.8 billion.



U.S. foreign direct investment in China (stock) was $74.6 billion in 2015 (latest data available), a 10.5

percent increase from 2014. U.S. direct investment in China is led by manufacturing, wholesale trade, and depository institutions. (Source: Office of the US Trade Representative - https://ustr.gov/sites/default/files/files/reports/2017/NTE/2017%20NTE.pdf)
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From: Andre, Ashley K - DATCP
To: Stamm, Christine A - DATCP
Subject: FW: Newest version
Date: Wednesday, April 11, 2018 5:50:42 PM
Attachments: Tariffs and Trade Information Updated 1 (002).docx

 
 
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

From: Andre, Ashley K - DATCP 
Sent: Wednesday, April 11, 2018 4:37 PM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: Newest version
 
 
 
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER30BBBD27
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:ashley.andre@wisconsin.gov
https://form.jotform.com/63393850199164
mailto:ashley.andre@wisconsin.gov
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NASDA Update: 4/6/2018

China responded against U.S. tariffs this week by enacting and then proposing retaliatory tariffs. On April 2, in response to U.S. steel and aluminum tariffs (Section 232) the Chinese enacted increased tariffs of 15% against a variety of U.S. specialty crops and value-added products while also increasing tariffs by 25% on U.S. pork and pork products. Then on Wednesday, following USTR’s proposed $50 billion in tariffs on Chinese goods (Section 301), the Chinese proposed increasing tariffs by 25% on a wide range of U.S. agricultural products, including soybeans. It’s important to note that the “Monday Tariffs” are in effect but the “Wednesday Tariffs” have just been proposed. (NASDA Member Update. April 6th, 2018.)



USDA Foreign Agricultural Service Report:

On April 2, 2018, China’s State Council Tariff Committee (SCTC) announced that additional tariffs on 128 U.S.-origin products would be implemented, effective immediately. These tariffs were proposed by China’s Ministry of Commerce (MOFCOM) on March 23, 2018 in response to the U.S. 232 Trade Action. These tariffs will impact roughly $2 billion in U.S. food and agricultural exports. U.S. exporters of fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products should be aware of these new tariffs effective April 2, 2018. 



Earlier on March 26, MOFCOM had initially proposed implementing the additional tariffs in tranches, but on April 2, China implemented additional tariffs on all 128 products. MOFCOM reported that this decision was based on its determination that China was unlikely to reach a consensus with the United States in the WTO and because of numerous comments received from Chinese citizens supporting these retaliatory tariffs. China stated that these additional tariffs target $3 billion in U.S. goods to balance the losses caused to Chinese steel and aluminum interests. China stated that taking this action was justified under the World Trade Organization (WTO) Agreement on Safeguard Measures. Of the 128 products targeted, 84 were food and agricultural products, including fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products—totaling approximately $2 billion in U.S. exports. (Source: USDA FAS) (https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf)



Table of New Tariff Rates Imposed by China: USDA Foreign Agricultural Service

https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf





Agricultural Exports to China:

· China is Wisconsin’s third most valuable export market for our agricultural products. In 2017, Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than 27% over the year before. (Source: Database accessed on www.wisertrade.org)

· The top agricultural export product categories to China last year were wood, raw hides and skins, and dairy-related products. (Source: Database accessed on www.wisertrade.org)



Wisconsin Agricultural Export Overview Highlights: 

Highlights: January 2017 – December 2017 

· Wisconsin exported $3.5 billion in agricultural products to 147 countries in 2017, an increase of 3.63 percent in value compared to the same period last year. 

· Wisconsin currently ranks 12th among U.S. states in agricultural exports. 

· Wisconsin ranked first in the export of ginseng roots, prepared/preserved cranberries, sweet corn prepared/preserved, and bovine semen. 

· Wisconsin’s top two largest agricultural export markets are Canada ($3.5 billion) and Mexico ($412 million).



Wisconsin Export of GINSENG to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· China is Wisconsin’s top ginseng export market. Wisconsin exported $14 million of ginseng to China in 2017. This was 46% of Wisconsin’s total ginseng exports last year. (Source: Database accessed on www.wisertrade.org)

· Wisconsin ginseng is considered the highest-quality American ginseng in the world. Wisconsin is the number one producer of ginseng in the United States accounting for about 90 to 95 percent of all ginseng produced in the country, and Marathon County is the top ginseng growing county in the state, producing about 95 percent of Wisconsin’s annual crop. (Ginseng Board of WI).

· News release from the Ginseng Board about the potential tariff is available here.

· Chart shows total U.S. ginseng exports and Wisconsin ginseng exports:
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Wisconsin Export of SOYBEANS to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· In 2017, Wisconsin exported $7,237,202 of soybeans to China. See chart:
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Soybeans

· China is Wisconsin’s eighth largest export market for soybeans. Wisconsin exported $7.2 million of soybeans in 2017. That was about 3% of Wisconsin’s total soybean exports. Wisconsin’s largest export market for soybeans last year was Mexico, $176 million or about 70% of Wisconsin’s total soybean exports. (Source: Database accessed on www.wisertrade.org)

· Wisconsin produced 101 million bushels of soybeans in 2017. Soybean planted and harvested acreage set record highs last year. (Source: USDA NASS)

· Wisconsin producers intend to plant 2.20 million acres of soybeans in Wisconsin in 2018. This is a 50,000 acre increase from 2017. If realized, this would be Wisconsin’s largest planted acreage on record. (Source: USDA NASS)

· Wisconsin is a major exporter of soybeans. Sixty five percent of Wisconsin soybeans are exported. Two out of every three soybean rows are sent to other countries. (Source: Wisconsin Soybean Marketing Board)

· Wisconsin is home to family businesses that are major exporters of Wisconsin soybeans. The DeLong Company, based in Clinton, is one example. For more than 100 years, this family owned and operated business has grown to become a major supplier of Wisconsin family farmer grown soybeans serving U.S. and world-wide markets. (Source: Wisconsin Soybean Marketing Board)



Wisconsin Export of CRANBERRIES to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)


Cranberries

· In 2017, Wisconsin exported $11,035,762 of cranberries to China.

· China is Wisconsin’s third largest export market for cranberries. 

· Wisconsin exported $11 million of cranberries in 2017. That was about 9% of Wisconsin’s total cranberry exports. Wisconsin’s largest export market for cranberries was the Netherlands in 2017, exporting about $27.8 million, which is about 23% of the state’s total cranberry exports. (Source: Database accessed on www.wisertrade.org)

· In 2016, Wisconsin produced 6.13 million barrels of cranberries. 

· Wisconsin ranked first nationally in cranberry production, producing 64% of the nation’s total. Wisconsin’s total production was more than twice that of the next highest producing state, Massachusetts. (Source: USDA NASS)
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Wisconsin Export of PORK to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



Pork

· Wisconsin is home to 300,000 hogs and pigs on Wisconsin farms. (Source: USDA NASS)



· In 2017, Wisconsin had no exports of pork to China. North Carolina and Missouri were the top two exporters of pork to China last year. 



· [bookmark: _GoBack]Wisconsin’s largest market for pork exports in 2017 was Canada, exporting about $3.6 million, which is about 53% of the state’s pork exports. (Source: Database accessed on www.wisertrade.org)
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Wisconsin Agricultural Exports to China: (WISERTrade Database)
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CHINA: U.S. TRADE SUMMARY

The U.S. goods trade deficit with China was $347.0 billion in 2016, a 5.5 percent decrease ($20.1 billion) over 2015. U.S. goods exports to China were $115.8 billion, down 0.3 percent ($297 million) from the previous year. Corresponding U.S. imports from China were $462.8 billion, down 4.2 percent. China was the United States' 3rd largest goods export market in 2016.



U.S. exports of services to China were an estimated $48.4 billion in 2015 (latest data available) and U.S. imports were $15.1 billion. Sales of services in China by majority U.S.-owned affiliates were $54.9 billion in 2014 (latest data available), while sales of services in the United States by majority China-owned firms were $4.8 billion.



U.S. foreign direct investment in China (stock) was $74.6 billion in 2015 (latest data available), a 10.5

percent increase from 2014. U.S. direct investment in China is led by manufacturing, wholesale trade, and depository institutions. (Source: Office of the US Trade Representative - https://ustr.gov/sites/default/files/files/reports/2017/NTE/2017%20NTE.pdf)
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71209Seeds, Fruit And Spores, For Sowing1988-250000000
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1NLDNetherlands28,436,93225,846,45427,840,1141,165,3533,939,090


2MEXMexico15,148,11916,063,35415,493,1971,000,710209,482


3CHNChina2,988,6635,444,34211,035,762247,4401,346,750
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From: Tompach, Matthew C - DATCP
To: Girard, Alexander C - DATCP; Andre, Ashley K - DATCP
Subject: FW: Pro Farmer"s First Thing Today
Date: Wednesday, April 4, 2018 10:16:33 AM

Trump administration discussing ways to compensate farmers for trade impact… The Trump
administration is working on ideas for compensating farmers who may be harmed by China’s retaliatory
tariffs on U.S. commodities. USDA Secretary Sonny Perdue said that while he’s not at liberty to discuss
mitigation details at this point, “at the proper time we will let China know they will not be able to affect
our agricultural policies and our political decisions over trade by … holding agriculture hostage.” The
Trump administration via USDA has wide authority to assist U.S. producers, including direct payments
and legal aid. But U.S. Trade Representative Robert Lighthizer has previously questioned why one
sector such as agriculture should be singled out for assistance when other industries are impacted as
well. If the trade conflict continues during the upcoming U.S. farm bill debate, this topic could be part of
several amendments offered during floor debate in both the House and Senate.

 
 

From: Pro Farmer <editors@profarmer.com> 
Sent: Wednesday, April 4, 2018 6:30 AM
To: Tompach, Matthew C - DATCP <Matthew.Tompach@wisconsin.gov>
Subject: Pro Farmer's First Thing Today
 
 

 
April 4, 2018

First Thing Today

Good morning!

Soybeans plunge on Chinese tariffs… Soybean futures have plunged 40-plus cents
lower in response to China’s tariffs targeting the oilseed, among other products. Corn
futures are down 11 to 14 cents and wheat futures are posting losses ranging from 7 to 10
cents. The U.S. dollar index is down slightly, while crude oil futures have dropped sharply.

China announces big tariffs on U.S. soybeans, corn, beef, sorghum, cotton and
more… China says it will impose tariffs on 106 products originating from the U.S. worth
around $50 billion, according to an announcement on state television today, in response
to tariffs on Chinese imports outlined hours earlier by the Trump administration. China’s
new tariffs on soybeans, corn, sorghum, beef, cotton, automobiles, airplanes, chemical
products and other products roiled financial markets in Asia and Europe, with Hong Kong
and German markets hit particularly hard. China says implementation of the new 25%
tariffs aimed largely at products from Republican-dominated states will depend on when
the U.S. government imposes its new tariffs; the new U.S. tariffs are subject to a public
comment process that ends May 22. The $50 billion sum matches the amount of Chinese
goods the Trump administration proposed hitting with tariffs to punish Beijing for unfair

http://secure-web.cisco.com/1kLT6vq9YluBsKRZ9w2x_cbsnQucqKaPtpsts9RPpLqRYUZsGCd90A-_HKE0wd9j7OYuXg35ZHz2LWsuzavzfo_2RSX236-r5S2KutyZDxXFPmz_UtmqfTyChqNsX1n6SMqlAR0oUX__YOsUpha0wK3M1hjCjn-fgRYlPIfMY3g7-mjXlEQLXFLciYJ5qa0n9VvZK_GDKm7mMj8fjXLMSw-h-CGO1z3QlvWqnAFx1BBnDyRbd8hYNl7kM3b4qdRldVTjFbF0xcUuAqxbEEgiQY6PPxeIQhCXP_x_ydIt_6RQ/http%3A%2F%2Finfo.FarmJournal.com%2Fc0063QSY0zvG0MxBg0SV000
http://secure-web.cisco.com/1XzRlNKat5JJy0bTvWSEr6qfqAPA5U_0CS31vH42QDSd3mOcKVVfUHyccQKfTz1sbNrdqS9vDMwEXsAfSq35fkBwmBVmzkZWmV8St2vDgHHxCSkZHSqLJjAvkDQNZ4DFBpw_OBUN0oPTNr_ynqnJJ1rSnhe8hxWkH-ej6E5CunmF2DBWX09cGdh0aTprsordL3bGGf_0u_o6FKCoPcjcv74miHq6E2kOeDn-oIvvq7WikbogXRduTIrj39hKkb_AcX9s7A_NkhbgcPhIuI739tiTmrY6pHpYBymZXF0FQln0/http%3A%2F%2Finfo.FarmJournal.com%2Fev6SWB03000GY00Q0MhzS0x
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practices to acquire American technology. Foreign Ministry Spokesman Geng Shuang
said China remains open to talks, "but the opportunity for consultation and negotiation has
been missed by the U.S. side time and again.” Read more.

Trump administration discussing ways to compensate farmers for trade impact…
The Trump administration is working on ideas for compensating farmers who may be
harmed by China’s retaliatory tariffs on U.S. commodities. USDA Secretary Sonny Perdue
said that while he’s not at liberty to discuss mitigation details at this point, “at the proper
time we will let China know they will not be able to affect our agricultural policies and our
political decisions over trade by … holding agriculture hostage.” The Trump administration
via USDA has wide authority to assist U.S. producers, including direct payments and legal
aid. But U.S. Trade Representative Robert Lighthizer has previously questioned why one
sector such as agriculture should be singled out for assistance when other industries are
impacted as well. If the trade conflict continues during the upcoming U.S. farm bill debate,
this topic could be part of several amendments offered during floor debate in both the
House and Senate.

What could China do to lessen the impact on itself?... The impact on Chinese imports
of U.S. soybeans will be diminished for the next six months, when China seasonally
imports them mostly from South America. And, China has recently aggressively booked
Brazilian soybean supplies. The country could also tap the government's emergency
strategic reserves and adjust the ingredients that go into feed. "Some people say they
could just drain their state reserves. That's a possibility, [but] nobody knows how many
tonnes are in it," said U.S. Soybean Export Council Asia Director Paul Burke. Meanwhile,
exporters who have soybean sales and other U.S. farm products on the books wonder if
those eventual shipments will be include in the Chinese tariff action. A third of U.S.
soybean exports go to China, totaling $14 billion last year.

Grassley slams EPA biofuels blending waiver for refining giant… Grassley joined
corn growers and ethanol producers in slamming a report Tuesday that refining giant
Andeavor got a hardship waiver from the Renewable Fuel Standard for its three smallest
refineries. Grassley said he would write to EPA Administrator Scott Pruitt to get more
information on the use of the waiver. Grassley added that the waiver would “amount to a
massive government handout to a big corporation that made billions in profits just last
year. Giving big corporations like Andeavor a free pass when other companies are
required to follow the law of the land isn’t just unfair, it may be illegal.”

The punishing drought in Argentina is having far-reaching impacts… The Buenos
Aires Grains Exchange recently estimated that the value of the country’s grain exports
could be cut by up to $3.4 billion due to the drought, and the hit to the ag economy has
already dropped economic growth prospects for the country a percentage point to 2.5%.
Other industries are also being affected, such as the country’s meat and dairy industries
that are reliant on corn and soymeal for feed. These sectors are facing more than $600
million in losses, according to the exchange. Pork and poultry sectors, silos and trucking
and shipping sectors are also seeing an impact.

Exchange raises initial margins for corn speculators… CME Group raised initial
margins for speculators in the corn market by $120 per contract to $720 per contract. The
change takes effect April 4.

Trade data confirms Brazil’s livestock and poultry sectors struggling… Brazil
exported 1.017 MT of fresh chicken the first three months of the year, a 5.6% drop in
volume and 12% drop in value from last year at this point, according to the meat trade
group ABPA. "This year was a promising one for the sector, but the combination of rising
production costs and a self-imposed export ban to the European Union had a negative
impact," explains Francisco Turra, head of ABPA. European officials are visiting Brazil this
week regarding food safety and the possibility of lifting export barriers. Brazil’s fresh pork
exports also fell 16% from year-ago the first three months of the year to 129,300 MT, as
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Russia’s ban on the product remains in place.

Escalating trade battle likely to pressure cattle… Trader concerns have spurred funds
to liquidate long positions in the live cattle market, and today’s announcement that China
will target U.S. beef will only add pressure. Choice and Select boxed beef values dropped
12 cents and $1.17, respectively, on Tuesday and amid decent movement of 129 loads.
And the market fully expects another week of softer cash cattle trade given higher showlist
numbers. But after a number of weeks of softer cash prices, feedlots could dig in and push
for at least steady prices.

Hogs overdue for a correction, but when that will come is unclear… The nine-day
relative strength index dropped to an incredibly low reading of 6.38 points yesterday,
signaling the market is majorly oversold. But given ongoing trade concerns and steep
downtrending posture of the market, futures could continue to bleed lower. On a positive
note, pork movement perked up to 367.84 loads yesterday, but this came on a 50-cent
decline for the pork cutout value. Cash hog bids also remain under pressure.

Overnight demand news… Jordan issued an international tender to buy 100,000 MT of
hard milling wheat from optional origins. Algeria purchased 330,000 MT of milling wheat,
likely from France. Japan is seeking to buy 125,014 MT of food-quality wheat from the
U.S., Canada and Australia in its regular tender.

Today's reports:

2:00 p.m. Broiler Hatchery – NASS
2:00 p.m. Dairy Products – NASS
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From: Cosh, William - DATCP
To: Hummell, Richard P - DATCP
Subject: FW: Public Records Request 18-827 related to Chinese Tariffs
Date: Wednesday, October 24, 2018 2:33:45 PM
Attachments: request letter.pdf
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Rick,
If you haven’t done this yet, let me know and I might have a short cut for you.
Bill Cosh
William2.Cosh@wisconsin.gov
Phone: (608) 224-5020

From: Walz, Sheri A - DATCP 
Sent: Tuesday, October 23, 2018 11:40 AM
To: Stamm, Christine A - DATCP ; Girard, Alexander C - DATCP ; Cosh, William - DATCP ; Kline, Neil R -
DATCP ; DATCP DL AD WI International AG Business Center ; Swenson, Jeffrey A - DATCP ; Monsen,
Norm E - DATCP ; Gegare, Debbie E - DATCP ; Hummell, Richard P - DATCP 
Cc: Brown, Sean M - DATCP ; Ingham, Steve C - DATCP ; Smithback, Kelly A - DATCP ; Bowman, Lori G
- DATCP ; Mace, Melissa A - DATCP ; Konkle, Darlene M - DATCP ; Mollet, Jason L - DATCP ; Knigge,
Krista M - DATCP ; Dedinsky, Paul - DATCP 
Subject: Public Records Request 18-827 related to Chinese Tariffs
Hello Everyone,
I am forwarding a public records requests (our docket number 18-827). The requester started by
asking for all records of the agency, but has initially narrowed their scope to Secretary’s Office staff,
International Trade Team staff, Division of Agricultural Development staff who work with products
that may be affected by Chinese tariffs, and the Dairy Task Force. I am also copying Division
Administrators, in case I am missing anyone else who may have responsive records. If your division is
not currently listed, and you have responsive records, please let me know.
For the time frame of June 1, 2017 to October 19, 2018, the requester asks for the following records
related to Chinese tariffs:

· Any and all records mentioning, referring to, or discussing Chinese tariffs on Wisconsin ginseng.
· Any and all other records mentioning, referring to, or discussing Chinese tariffs.
· Records sought: “documents, including memoranda, email correspondence, and other

materials that mention and discuss the effect that Trump’s trade war and, relatedly, Chinese
tariffs, are having on Wisconsin’s farmers and economy. You may exclude press clips (clips
from news aggregation services).”

All records should be provided electronically. There is a folder on the N drive where you can place
responsive records. Please make a subfolder labeled with your name that contains all the records
you provide. The address is: N:\Public Records\ORR 18-827 Ginseng & Chinese Tariffs.

· If there is file you think is subject to redaction, please add to your file name, “needs redaction,”
and send me an email briefly explaining the material you think is subject to redaction and
why.

· If you spend more than one hour locating records, please send me an email with the total
number of hours you spent locating responsive records. If you convert paper records to

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERD19F0C6D
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd3c35f97
mailto:William2.Cosh@wisconsin.gov
tel:(608)%20224-5020
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Property of the People 
1712 Eye St., NW, Suite 915 


Washington, DC 20006 
foia@propertyofthepeople.org 


(240) 249-5763 
 
        October 19, 2018 
 
Freedom of Information Request 
Wisconsin Department of Agriculture, Trade, and Consumer Protection 
Via email: DATCPPublicRecords@Wisconsin.gov 
 
This is a request for records under the Wisconsin Open Records Law, §19.31 et seq. 
 


REQUESTER INFORMATION 
 
This request is submitted on behalf of Dr. Ryan Noah Shapiro and Property of the 
People.1 


RECORDS SOUGHT 


This request is directed to the Wisconsin Department of Agriculture, Trade, and 
Consumer Protection. The records sought are: 
 
1. Any and all records mentioning, referring to, or discussing Chinese tariffs on 


Wisconsin ginseng. 
2. Any and all other records mentioning, referring to, or discussing Chinese tariffs. 


 


ADDITIONAL BACKGROUND INFORMATION 
 


Earlier this year, China levied a significant tariff on ginseng, an important Wisconsin 
commodity. Wisconsin farmers have been affected by this tariff, and by the trade war in 
which President Trump and the Chinese government are presently involved.2 Requesters 
are interested in documents, including memoranda, email correspondence, and other 
materials that mention and discuss the effect that Trump’s trade war and, relatedly, 
Chinese tariffs, are having on Wisconsin’s farmers and economy. You may exclude press 
clips (clips from news aggregation services). 


FORMAT 


The requesters ask that any releases stemming from this request be provided in digital 
format (soft-copy) via email or on a compact disc or other like media. 
 


                                                
1 Property of the People is a 501(c)(3) charitable organization dedicated to governmental 
transparency in the service of democracy. 
2	https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffs-
wisconsin-ginseng-farmers-already-feeling-effects/764499002/		
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REQUEST FOR A COMPLETE WAIVER OF FEES 
 


Requestors are willing to pay any reasonable expenses associated with this request, 
however, as the purpose of the requested disclosure is in full conformity with the 
statutory requirements for a waiver of fees under Section 19.35, a full fee waiver should 
be granted.  
Requestors Shapiro and Property of the People regularly receive a classification as 
representatives of the news media for federal FOIA fee category purposes, which may 
inform their status under the Wisconsin law. 
Shapiro is a former research affiliate at the Berkman Klein Center for Internet & Society 
at Harvard University. 
Shapiro is a historian of national security, the policing of dissent, and governmental 
transparency.  
Shapiro is President of Property of the People, a governmental transparency research, 
analysis, and information dissemination organization.3  
Among other things, Shapiro’s work has exposed improper collusion between a major 
agricultural lobby and a U.S. government agency entity4; sparked a federal investigation 
of this improper collusion, resulting in the disgraced resignation of the president of the 
agency entity5; and sparked the introduction of bipartisan legislation to curb future 
similar abuses by government and industry.6 Shapiro’s work has also exposed the FBI’s 
unprecedented utilization of classified remote-installation malware to circumvent animal 
rights activists encryption in 2003, as well as the DOJ’s subsequent failure to inform 
Congress of such utilization as mandated by Congress.7 Shapiro’s work has also exposed 
the FBI’s policy of instructing FBI agents to withhold surveillance technical details from 
prosecutors and defendants alike.8 Shapiro’s work has also exposed FBI consideration of 


                                                
3 Building upon Shapiro’s extensive track record of national security, transparency, and state 
repression-oriented research, analysis, and information dissemination, Property of the People 
(PropOTP) is a 501(c)(3) charitable organization dedicated to governmental transparency in the 
service of democracy. PropOTP’s motto, taken from Shapiro’s commentary, is, “The records of 
government are the property of the people. It’s time for us to reclaim them.” PropOTP’s most 
publicized efforts to date have been under the umbrella of the organization’s Trump-oriented 
project, “Operation 45.” PropOTP’s Operation 45 is dedicated to ensuring transparency and 
accountability for the Trump/Pence administration. For more on PropOTP’s Operation 45, see: 
http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-trumps-
administration-transparent/; https://www.thenation.com/article/your-guide-to-the-sprawling-new-
anti-trump-resistance-movement/; http://www.politico.com/story/2016/12/democrats-trump-
resistance-conservative-playbook-232687; https://operationfortyfive.org. 
4 http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-group-
scrambled-over-eggless-mayo-maker; http://www.theguardian.com/us-news/2015/sep/02/usda-
american-egg-board-hampton-creek-just-mayo 
5 http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceo-
steps-down-after-vegan-mayo-scramble 
6 https://www.theguardian.com/business/2016/jul/14/usda-reform-bill-agriculture-beef-eggs 
7 http://www.nytimes.com/2016/04/14/technology/fbi-tried-to-defeat-encryption-10-years-ago-
files-show.html?smid=tw-nytimes&smtyp=cur&_r=0 
8 http://www.usatoday.com/story/news/2016/04/20/fbi-memos-surveillance-secrecy/83280968/ 
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federal terrorism charges against animal protectionists who expose horrific conditions on 
factory farms.9 Shapiro’s work has also exposed FBI targeting of Nelson Mandela and the 
anti-Apartheid movement as a Communist plot imperiling U.S. national security. This 
included but was not limited to FBI placement of a confidential informant within Nelson 
Mandela’s inner circle in order to provide political information to the FBI on Mandela 
and his anti-apartheid associates while the FBI was tasked with protecting Mandela upon 
Mandela’s post-prison tour of the United States in 1990.10  
Shapiro’s research and analysis on issues at the intersections of national security, the 
policing of dissent, and transparency, as well as pertaining to the Trump presidency and 
administration, are regularly featured in national and international media outlets. Media 
outlets that have covered Shapiro’s work include but are not limited to: 
The New York Times, The Washington Post, The Los Angeles Times, The Wall Street 
Journal, USA Today, CNN, U.S. News & World Report, The Associated Press, Agence 
France-Presse, Politico, Business Insider, The International Business Times, The 
Atlantic, The Guardian, ABC News, CBS News, NPR, PBS, BBC World Service, The 
Nation, Mother Jones, Democracy Now!, The Hill, McClatchy DC, New Republic, 
National Journal, Columbia Journalism Review, Legal Times, PolicyMic, Government 
Executive, Inc., Wired, Fortune, Fox News, Fox Nation, The American Conservative, The 
Daily Caller, Breitbart News, Reason, New York Daily News, The Chicago Tribune, The 
Boston Globe, MSN News, Salon, Slate, The Daily Beast, Quartz, Vice News, Huffington 
Post, HuffPost Live, Yahoo News, Christian Science Monitor, Boston Business Journal, 
AOL News, The San Francisco Chronicle, The Houston Chronicle, The Minneapolis Star 
Tribune, The Independent, The Mirror, The Daily Mail, Black Entertainment Television 
(BET), The Boston Metro, The San Francisco Business Times, The Silicon Valley 
Business Journal, The Afro-American, Raw Story, The Chicago Defender, The NorthStar 
News & Analysis, The Atlanta Black Star, The Hollywood Reporter, NYC Today, The 
Mail & Guardian, Courthouse News, Japan Times, EatDrinkPolitics, Univsion, 
HispanTV, Al Jazeera America, Grist, Ecorazzi, Green Is the New Red, PC World, PC 
Mag, Computer World, SearchSecurity, IntelNews, Komando.com, VegNews, Truth-Out, 
FireDogLake, ShadowProof, Alternet, The Verge, Consumerist, Boing Boing, Techdirt, 
Tickle The Wire, The Public Record, and the Freedom of the Press Foundation. 
Shapiro has presented invited scholarly and popular lectures on topics at the intersections 
of national security, the policing of dissent, and transparency at numerous leading 
institutions and venues. These include but are not limited to: 
The Massachusetts Institute of Technology, the Kennedy School of Government at 
Harvard University, Harvard Law School, Yale Law School, Stanford University, the 
New York City Bar Association, the National Institutes of Health (NIH), the Max Planck 
Institute for the History of Science (Berlin, Germany), Université catholique de l'Ouest 
(Angers, France), the University of California, Santa Barbara, The College of William & 
Mary, Boston University, American University (Washington, DC), The Cooper Union for 
the Advancement of Science and Art (New York City), the National Press Club 
(Washington, DC), the conference of the National Lawyers Guild, the History of Science 
                                                
9 https://ccrjustice.org/files/11.12.29_Greenscare_VideotapersTerrorists_LATimes.pdf 
10 http://america.aljazeera.com/articles/2014/5/28/fbi-spied-mandeladocuments.html; 
http://www.usnews.com/news/articles/2014/07/10/the-fbi-spied-on-nelson-mandela-in-1990-as-
communist-threat. 
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Society, the American Anthropological Association, the Society for the Social History of 
Medicine, the Conference on Policy History, the American Society for Environmental 
History, DEFCON, Boston University, University College Cork (Cork, Ireland), Suffolk 
University Law School, the City University of New York Law School, The Base 
community center in Brooklyn, NY, and Burning Books bookstore (Buffalo, NY). 
Shapiro’s research and analysis have also been featured in television and film 
documentaries. For one example among others, in February 2016, a documentary 
centrally featuring Shapiro’s FOIA research and analysis aired on the cable channel 
Pivot. The documentary is titled “Activists or Terrorists” and was directed by award-
winning filmmaker Brian Knappenberger and narrated by Academy Award nominated 
actress Maggie Gyllenhaal. This documentary constitutes episode five of 
Knappenberger’s acclaimed documentary series “Truth and Power.” The New York Times 
included the documentary episode “Activists or Terrorists” in its influential “What to 
Watch” list.11 “Activists or Terrorists” is now available for viewing on iTunes and 
Amazon.com. Further, Shapiro is currently working with multiple additional television 
and film documentaries currently in productions that will feature our work. 
Shapiro is a representative of several news outlets. Shapiro is a researcher, analyst, and 
reporter for GreenIsTheNewRed.com (GNR). Shapiro is a representative of Sparrow 
Media. Shapiro is a reporter/contributor for The Public Record.  
The disclosure of responsive records is likely to contribute to an understanding of 
government operations and activities because the disclosable portions of the requested 
records will be meaningfully informative about those operations and activities. The vast 
majority of disclosable information is not already in the public domain, in either a 
duplicative or a substantially identical form, and therefore the disclosure would add 
substantial new information to the public’s understanding of the Wisconsin state 
government and the requested records. 
The requesters firmly intend to analyze the requested records in order to facilitate 
significant expansion of public understanding of government operations. The audiences 
likely to be interested in the subject are broad, and include historians of modern 
American government, politics, culture, and national security; journalists reporting on 
American politics, government, national security, and society; civil liberties attorneys; 
advocacy and watchdog organizations, the U.S. congress, and the broader public.   
 
*** 
Please do not hesitate to contact me if you have any questions concerning this request. 
Thank you. I appreciate your time and attention to this matter. 
 
Gunita Singh, Esq.  


                                                
11 http://www.nytimes.com/2016/02/19/arts/television/what-to-watch-friday.html 











electronic format, please let me know the total number of pages you have converted.
Department policy is to respond to records requests within 10 days, when possible. Please provide
records by close of business on Thursday, November 1, 2018. If you need additional time, let me
know.
Please call or email if you have any questions.
Thank you,
Sheri
Sheri Walz
Assistant Legal Counsel – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-4740
Fax: (608) 224-5034
sheri.walz@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

CONFIDENTIALITY NOTICE: This email (including any files attached hereto) may contain information that is legally privileged
and confidential. It is intended for use only by the individual(s) to whom this email was directly sent. If you are not the
intended recipient or an employee or agent responsible for delivering this message to the intended recipient, you are hereby
notified that any unauthorized interception, review, use or disclosure is prohibited and may violate applicable laws including
the Electronic Communications Privacy Act. If you have received this communication in error, please destroy it, remove it
from your computer and/or network, and please notify me by return email. Receipt by anyone other than the named
recipient(s) is not a waiver of any attorney-client, work product or other applicable privilege, protection or doctrine.

mailto:sheri.walz@wisconsin.gov
https://form.jotform.com/63393850199164
https://www.facebook.com/widatcpC:/Users/catlija/Documents/Custom%20Office%20Templates
https://www.flickr.com/photos/widatcp
http://www.twitter.com/widatcp
https://https/www.youtube.com/user/widatcp


Subject: FW: Public Records Request 18-827 related to Chinese Tariffs
Date: Wednesday, October 24, 2018 2:33:45 PM

 1 Property of the People 1712 Eye St., NW, Suite 915 Washington, DC 20006 foia@propertyofthepeople.org (240)
249-5763          October 19, 2018  Freedom of Information Request Wisconsin Department of Agriculture, Trade,
and Consumer Protection Via email: DATCPPublicRecords@Wisconsin.gov  This is a request for records under the
Wisconsin Open Records Law, §19.31 et seq.  REQUESTER INFORMATION  This request is submitted on behalf
of Dr. Ryan Noah Shapiro and Property of the People. 1 RECORDS SOUGHT This request is directed to the
Wisconsin Department of Agriculture, Trade, and Consumer Protection. The records sought are:  1. Any and all
records mentioning, referring to, or discussing Chinese tariffs on Wisconsin ginseng. 2. Any and all other records
mentioning, referring to, or discussing Chinese tariffs.  ADDITIONAL BACKGROUND INFORMATION  Earlier
this year, China levied a significant tariff on ginseng, an important Wisconsin commodity. Wisconsin farmers have
been affected by this tariff, and by the trade war in which President Trump and the Chinese government are
presently involved. 2 Requesters are interested in documents, including memoranda, email correspondence, and
other materials that mention and discuss the effect that Trump’s trade war and, relatedly, Chinese tariffs, are having
on Wisconsin’s farmers and economy. You may exclude press clips (clips from news aggregation services).
FORMAT The requesters ask that any releases stemming from this request be provided in digital format (soft-copy)
via email or on a compact disc or other like media.                                                  1 Property of the People is a
501(c)(3) charitable organization dedicated to governmental transparency in the service of democracy. 2       
https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffswisconsin-ginseng-farmers-
already-feeling-effects/764499002/           2  REQUEST FOR A COMPLETE WAIVER OF FEES  Requestors are
willing to pay any reasonable expenses associated with this request, however, as the purpose of the requested
disclosure is in full conformity with the statutory requirements for a waiver of fees under Section 19.35, a full fee
waiver should be granted.  Requestors Shapiro and Property of the People regularly receive a classification as
representatives of the news media for federal FOIA fee category purposes, which may inform their status under the
Wisconsin law. Shapiro is a former research affiliate at the Berkman Klein Center for Internet & Society at Harvard
University. Shapiro is a historian of national security, the policing of dissent, and governmental transparency. 
Shapiro is President of Property of the People, a governmental transparency research, analysis, and information
dissemination organization. 3  Among other things, Shapiro’s work has exposed improper collusion between a major
agricultural lobby and a U.S. government agency entity 4 ; sparked a federal investigation of this improper
collusion, resulting in the disgraced resignation of the president of the agency entity 5 ; and sparked the introduction
of bipartisan legislation to curb future similar abuses by government and industry. 6 Shapiro’s work has also
exposed the FBI’s unprecedented utilization of classified remote-installation malware to circumvent animal rights
activists encryption in 2003, as well as the DOJ’s subsequent failure to inform Congress of such utilization as
mandated by Congress. 7 Shapiro’s work has also exposed the FBI’s policy of instructing FBI agents to withhold
surveillance technical details from prosecutors and defendants alike. 8 Shapiro’s work has also exposed FBI
consideration of                                                 3 Building upon Shapiro’s extensive track record of national security,
transparency, and state repression-oriented research, analysis, and information dissemination, Property of the People
(PropOTP) is a 501(c)(3) charitable organization dedicated to governmental transparency in the service of
democracy. PropOTP’s motto, taken from Shapiro’s commentary, is, “The records of government are the property
of the people. It’s time for us to reclaim them.” PropOTP’s most publicized efforts to date have been under the
umbrella of the organization’s Trump-oriented project, “Operation 45.” PropOTP’s Operation 45 is dedicated to
ensuring transparency and accountability for the Trump/Pence administration. For more on PropOTP’s Operation
45, see: http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-
trumpsadministration-transparent/; https://www.thenation.com/article/your-guide-to-the-sprawling-newanti-trump-
resistance-movement/; http://www.politico.com/story/2016/12/democrats-trumpresistance-conservative-playbook-
232687; https://operationfortyfive.org. 4
http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-groupscrambled-over-eggless-
mayo-maker; http://www.theguardian.com/us-news/2015/sep/02/usdaamerican-egg-board-hampton-creek-just-mayo
5 http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceosteps-down-after-
vegan-mayo-scramble 6 https://www.theguardian.com/business/2016/jul/14/usda-reform-bill-agriculture-beef-eggs
7 http://www.nytimes.com/2016/04/14/technology/fbi-tried-to-defeat-encryption-10-years-agofiles-show.html?
smid=tw-nytimes&smtyp=cur&_r=0 8 http://www.usatoday.com/story/news/2016/04/20/fbi-memos-surveillance-
secrecy/83280968/  3 federal terrorism charges against animal protectionists who expose horrific conditions on
factory farms. 9 Shapiro’s work has also exposed FBI targeting of Nelson Mandela and the anti-Apartheid

https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffswisconsin-ginseng-farmers-already-feeling-effects/764499002/
https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffswisconsin-ginseng-farmers-already-feeling-effects/764499002/
http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-trumpsadministration-transparent/;
http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-trumpsadministration-transparent/;
https://www.thenation.com/article/your-guide-to-the-sprawling-newanti-trump-resistance-movement/;
https://www.thenation.com/article/your-guide-to-the-sprawling-newanti-trump-resistance-movement/;
http://www.politico.com/story/2016/12/democrats-trumpresistance-conservative-playbook-232687;
http://www.politico.com/story/2016/12/democrats-trumpresistance-conservative-playbook-232687;
https://operationfortyfive.org/
http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-groupscrambled-over-eggless-mayo-maker;
http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-groupscrambled-over-eggless-mayo-maker;
http://www.theguardian.com/us-news/2015/sep/02/usdaamerican-egg-board-hampton-creek-just-mayo
http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceosteps-down-after-vegan-mayo-scramble
http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceosteps-down-after-vegan-mayo-scramble
https://www.theguardian.com/business/2016/jul/14/usda-reform-bill-agriculture-beef-eggs
http://www.nytimes.com/2016/04/14/technology/fbi-tried-to-defeat-encryption-10-years-agofiles-show.html?smid=tw-nytimes&smtyp=cur&_r=0
http://www.nytimes.com/2016/04/14/technology/fbi-tried-to-defeat-encryption-10-years-agofiles-show.html?smid=tw-nytimes&smtyp=cur&_r=0
http://www.usatoday.com/story/news/2016/04/20/fbi-memos-surveillance-secrecy/83280968/
http://www.usatoday.com/story/news/2016/04/20/fbi-memos-surveillance-secrecy/83280968/


movement as a Communist plot imperiling U.S. national security. This included but was not limited to FBI
placement of a confidential informant within Nelson Mandela’s inner circle in order to provide political information
to the FBI on Mandela and his anti-apartheid associates while the FBI was tasked with protecting Mandela upon
Mandela’s post-prison tour of the United States in 1990. 10  Shapiro’s research and analysis on issues at the
intersections of national security, the policing of dissent, and transparency, as well as pertaining to the Trump
presidency and administration, are regularly featured in national and international media outlets. Media outlets that
have covered Shapiro’s work include but are not limited to: The New York Times, The Washington Post, The Los
Angeles Times, The Wall Street Journal, USA Today, CNN, U.S. News & World Report, The Associated Press,
Agence France-Presse, Politico, Business Insider, The International Business Times, The Atlantic, The Guardian,
ABC News, CBS News, NPR, PBS, BBC World Service, The Nation, Mother Jones, Democracy Now!, The Hill,
McClatchy DC, New Republic, National Journal, Columbia Journalism Review, Legal Times, PolicyMic,
Government Executive, Inc., Wired, Fortune, Fox News, Fox Nation, The American Conservative, The Daily Caller,
Breitbart News, Reason, New York Daily News, The Chicago Tribune, The Boston Globe, MSN News, Salon,
Slate, The Daily Beast, Quartz, Vice News, Huffington Post, HuffPost Live, Yahoo News, Christian Science
Monitor, Boston Business Journal, AOL News, The San Francisco Chronicle, The Houston Chronicle, The
Minneapolis Star Tribune, The Independent, The Mirror, The Daily Mail, Black Entertainment Television (BET),
The Boston Metro, The San Francisco Business Times, The Silicon Valley Business Journal, The Afro-American,
Raw Story, The Chicago Defender, The NorthStar News & Analysis, The Atlanta Black Star, The Hollywood
Reporter, NYC Today, The Mail & Guardian, Courthouse News, Japan Times, EatDrinkPolitics, Univsion,
HispanTV, Al Jazeera America, Grist, Ecorazzi, Green Is the New Red, PC World, PC Mag, Computer World,
SearchSecurity, IntelNews, Komando.com, VegNews, Truth-Out, FireDogLake, ShadowProof, Alternet, The Verge,
Consumerist, Boing Boing, Techdirt, Tickle The Wire, The Public Record, and the Freedom of the Press
Foundation. Shapiro has presented invited scholarly and popular lectures on topics at the intersections of national
security, the policing of dissent, and transparency at numerous leading institutions and venues. These include but are
not limited to: The Massachusetts Institute of Technology, the Kennedy School of Government at Harvard
University, Harvard Law School, Yale Law School, Stanford University, the New York City Bar Association, the
National Institutes of Health (NIH), the Max Planck Institute for the History of Science (Berlin, Germany),
Université catholique de l'Ouest (Angers, France), the University of California, Santa Barbara, The College of
William & Mary, Boston University, American University (Washington, DC), The Cooper Union for the
Advancement of Science and Art (New York City), the National Press Club (Washington, DC), the conference of
the National Lawyers Guild, the History of Science                                                 9
https://ccrjustice.org/files/11.12.29_Greenscare_VideotapersTerrorists_LATimes.pdf 10
http://america.aljazeera.com/articles/2014/5/28/fbi-spied-mandeladocuments.html;
http://www.usnews.com/news/articles/2014/07/10/the-fbi-spied-on-nelson-mandela-in-1990-ascommunist-threat.  4
Society, the American Anthropological Association, the Society for the Social History of Medicine, the Conference
on Policy History, the American Society for Environmental History, DEFCON, Boston University, University
College Cork (Cork, Ireland), Suffolk University Law School, the City University of New York Law School, The
Base community center in Brooklyn, NY, and Burning Books bookstore (Buffalo, NY). Shapiro’s research and
analysis have also been featured in television and film documentaries. For one example among others, in February
2016, a documentary centrally featuring Shapiro’s FOIA research and analysis aired on the cable channel Pivot. The
documentary is titled “Activists or Terrorists” and was directed by awardwinning filmmaker Brian Knappenberger
and narrated by Academy Award nominated actress Maggie Gyllenhaal. This documentary constitutes episode five
of Knappenberger’s acclaimed documentary series “Truth and Power.” The New York Times included the
documentary episode “Activists or Terrorists” in its influential “What to Watch” list. 11 “Activists or Terrorists” is
now available for viewing on iTunes and Amazon.com. Further, Shapiro is currently working with multiple
additional television and film documentaries currently in productions that will feature our work. Shapiro is a
representative of several news outlets. Shapiro is a researcher, analyst, and reporter for GreenIsTheNewRed.com
(GNR). Shapiro is a representative of Sparrow Media. Shapiro is a reporter/contributor for The Public Record.  The
disclosure of responsive records is likely to contribute to an understanding of government operations and activities
because the disclosable portions of the requested records will be meaningfully informative about those operations
and activities. The vast majority of disclosable information is not already in the public domain, in either a
duplicative or a substantially identical form, and therefore the disclosure would add substantial new information to
the public’s understanding of the Wisconsin state government and the requested records. The requesters firmly
intend to analyze the requested records in order to facilitate significant expansion of public understanding of
government operations. The audiences likely to be interested in the subject are broad, and include historians of
modern American government, politics, culture, and national security; journalists reporting on American politics,
government, national security, and society; civil liberties attorneys; advocacy and watchdog organizations, the U.S.
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congress, and the broader public.    *** Please do not hesitate to contact me if you have any questions concerning
this request. Thank you. I appreciate your time and attention to this matter.  Gunita Singh,
Esq.                                                  11 http://www.nytimes.com/2016/02/19/arts/television/what-to-watch-
friday.html
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From: Cosh, William - DATCP
To: Heinemann, Jack A - DATCP; Lu, Jennifer Y - DATCP; Gegare, Debbie E - DATCP
Cc: Hummell, Richard P - DATCP
Subject: FW: question re ginseng
Date: Tuesday, March 27, 2018 10:53:21 AM

Good Morning,
 
I wanted to check with you on the following question when you have a moment. Thanks.
 
Bill
 
 

From: Lynch, David [mailto:David.Lynch@washpost.com] 
Sent: Tuesday, March 27, 2018 9:52 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: question re ginseng
 
Mr. Cosh
 
Good morning. I have a question about ginseng production in Wisconsin. I understand that much of
that crop is grown in Marathon County. But I’m wondering if any of it is grown in the first
congressional district, which as you may know runs from Janesville in the west to Racine in the east.
 
I ask because China has included ginseng as among its potential targets for retaliatory tariffs, which
is a subject that I cover.
 
Appreciate any help. Thanks.
 
Best,
 
Dave
 
David J. Lynch
Global economics correspondent
The Washington Post
1301 K Street NW
Washington, DC 20071
Office: 202-334-7280
Mobile: 703-999-8846
Follow me on Twitter: @davidjlynch
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From: Cosh, William - DATCP
To: Heinemann, Jack A - DATCP
Cc: Hummell, Richard P - DATCP
Subject: FW: question: for Rewind taping on FRI can i get...
Date: Thursday, April 5, 2018 4:53:32 PM

From: Andre, Ashley K - DATCP 
Sent: Wednesday, April 4, 2018 3:44 PM
To: Cosh, William - DATCP ; Stamm, Christine A - DATCP 
Cc: Moll, Keeley A - DATCP 
Subject: RE: question: for Rewind taping on FRI can i get...
Bill,
Below is a very general statement we could send to Steve Walters depending on what direction we
decide to go:
China is Wisconsin’s third most valuable export market for our agricultural products. In 2017,
Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than
27% over the year before. The top agricultural export product categories to China last year were
wood, raw hides and skins, and dairy-related products. Maintaining and expanding our export
markets is key to ensuring profitability for our farmers and processors. DATCP will continue to work
at expanding our markets both domestically and internationally.
Thanks,
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: Cosh, William - DATCP 
Sent: Wednesday, April 4, 2018 10:57 AM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>; Andre, Ashley K - DATCP
<Ashley.Andre@wisconsin.gov>
Cc: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>
Subject: FW: question: for Rewind taping on FRI can i get...
I received the following request and wanted to check with you on it.
Bill
From: Steve Walters [mailto:steven.walters@wiseye.org] 
Sent: Wednesday, April 4, 2018 10:55 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: question: for Rewind taping on FRI can i get...
...statement from sec'y on impact of chinese tariffs on wis exports of ginseng, soybeans, corn?
thank you. steve
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From: Cosh, William - DATCP
To: Walz, Sheri A - DATCP
Subject: FW: question: for Rewind taping on FRI can i get...
Date: Monday, October 22, 2018 1:08:06 PM

 
 
Bill Cosh
William2.Cosh@wisconsin.gov
Phone:  (608) 224-5020
 

From: Andre, Ashley K - DATCP 
Sent: Wednesday, April 4, 2018 3:44 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>; Stamm, Christine A - DATCP
<Christine.Stamm@wisconsin.gov>
Cc: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>
Subject: RE: question: for Rewind taping on FRI can i get...
 
Bill,
 
Below is a very general statement we could send to Steve Walters depending on what direction we
decide to go:
 
China is Wisconsin’s third most valuable export market for our agricultural products. In 2017,
Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than
27% over the year before. The top agricultural export product categories to China last year were
wood, raw hides and skins, and dairy-related products. Maintaining and expanding our export
markets is key to ensuring profitability for our farmers and processors. DATCP will continue to work
at expanding our markets both domestically and internationally.
 
Thanks,
 
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

From: Cosh, William - DATCP 
Sent: Wednesday, April 4, 2018 10:57 AM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>; Andre, Ashley K - DATCP
<Ashley.Andre@wisconsin.gov>
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Cc: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>
Subject: FW: question: for Rewind taping on FRI can i get...
 
I received the following request and wanted to check with you on it.
 
Bill
 
 
From: Steve Walters [mailto:steven.walters@wiseye.org] 
Sent: Wednesday, April 4, 2018 10:55 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: question: for Rewind taping on FRI can i get...
 
...statement from sec'y on impact of chinese tariffs on wis exports of ginseng, soybeans, corn?
thank you. steve
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Subject: FW: Records request #18-827
Date: Monday, October 22, 2018 12:05:52 PM

 1 Property of the People 1712 Eye St., NW, Suite 915 Washington, DC 20006 foia@propertyofthepeople.org (240)
249-5763          October 19, 2018  Freedom of Information Request Wisconsin Department of Agriculture, Trade,
and Consumer Protection Via email: DATCPPublicRecords@Wisconsin.gov  This is a request for records under the
Wisconsin Open Records Law, §19.31 et seq.  REQUESTER INFORMATION  This request is submitted on behalf
of Dr. Ryan Noah Shapiro and Property of the People. 1 RECORDS SOUGHT This request is directed to the
Wisconsin Department of Agriculture, Trade, and Consumer Protection. The records sought are:  1. Any and all
records mentioning, referring to, or discussing Chinese tariffs on Wisconsin ginseng. 2. Any and all other records
mentioning, referring to, or discussing Chinese tariffs.  ADDITIONAL BACKGROUND INFORMATION  Earlier
this year, China levied a significant tariff on ginseng, an important Wisconsin commodity. Wisconsin farmers have
been affected by this tariff, and by the trade war in which President Trump and the Chinese government are
presently involved. 2 Requesters are interested in documents, including memoranda, email correspondence, and
other materials that mention and discuss the effect that Trump’s trade war and, relatedly, Chinese tariffs, are having
on Wisconsin’s farmers and economy. You may exclude press clips (clips from news aggregation services).
FORMAT The requesters ask that any releases stemming from this request be provided in digital format (soft-copy)
via email or on a compact disc or other like media.                                                  1 Property of the People is a
501(c)(3) charitable organization dedicated to governmental transparency in the service of democracy. 2       
https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffswisconsin-ginseng-farmers-
already-feeling-effects/764499002/           2  REQUEST FOR A COMPLETE WAIVER OF FEES  Requestors are
willing to pay any reasonable expenses associated with this request, however, as the purpose of the requested
disclosure is in full conformity with the statutory requirements for a waiver of fees under Section 19.35, a full fee
waiver should be granted.  Requestors Shapiro and Property of the People regularly receive a classification as
representatives of the news media for federal FOIA fee category purposes, which may inform their status under the
Wisconsin law. Shapiro is a former research affiliate at the Berkman Klein Center for Internet & Society at Harvard
University. Shapiro is a historian of national security, the policing of dissent, and governmental transparency. 
Shapiro is President of Property of the People, a governmental transparency research, analysis, and information
dissemination organization. 3  Among other things, Shapiro’s work has exposed improper collusion between a major
agricultural lobby and a U.S. government agency entity 4 ; sparked a federal investigation of this improper
collusion, resulting in the disgraced resignation of the president of the agency entity 5 ; and sparked the introduction
of bipartisan legislation to curb future similar abuses by government and industry. 6 Shapiro’s work has also
exposed the FBI’s unprecedented utilization of classified remote-installation malware to circumvent animal rights
activists encryption in 2003, as well as the DOJ’s subsequent failure to inform Congress of such utilization as
mandated by Congress. 7 Shapiro’s work has also exposed the FBI’s policy of instructing FBI agents to withhold
surveillance technical details from prosecutors and defendants alike. 8 Shapiro’s work has also exposed FBI
consideration of                                                 3 Building upon Shapiro’s extensive track record of national security,
transparency, and state repression-oriented research, analysis, and information dissemination, Property of the People
(PropOTP) is a 501(c)(3) charitable organization dedicated to governmental transparency in the service of
democracy. PropOTP’s motto, taken from Shapiro’s commentary, is, “The records of government are the property
of the people. It’s time for us to reclaim them.” PropOTP’s most publicized efforts to date have been under the
umbrella of the organization’s Trump-oriented project, “Operation 45.” PropOTP’s Operation 45 is dedicated to
ensuring transparency and accountability for the Trump/Pence administration. For more on PropOTP’s Operation
45, see: http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-
trumpsadministration-transparent/; https://www.thenation.com/article/your-guide-to-the-sprawling-newanti-trump-
resistance-movement/; http://www.politico.com/story/2016/12/democrats-trumpresistance-conservative-playbook-
232687; https://operationfortyfive.org. 4
http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-groupscrambled-over-eggless-
mayo-maker; http://www.theguardian.com/us-news/2015/sep/02/usdaamerican-egg-board-hampton-creek-just-mayo
5 http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceosteps-down-after-
vegan-mayo-scramble 6 https://www.theguardian.com/business/2016/jul/14/usda-reform-bill-agriculture-beef-eggs
7 http://www.nytimes.com/2016/04/14/technology/fbi-tried-to-defeat-encryption-10-years-agofiles-show.html?
smid=tw-nytimes&smtyp=cur&_r=0 8 http://www.usatoday.com/story/news/2016/04/20/fbi-memos-surveillance-
secrecy/83280968/  3 federal terrorism charges against animal protectionists who expose horrific conditions on
factory farms. 9 Shapiro’s work has also exposed FBI targeting of Nelson Mandela and the anti-Apartheid
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movement as a Communist plot imperiling U.S. national security. This included but was not limited to FBI
placement of a confidential informant within Nelson Mandela’s inner circle in order to provide political information
to the FBI on Mandela and his anti-apartheid associates while the FBI was tasked with protecting Mandela upon
Mandela’s post-prison tour of the United States in 1990. 10  Shapiro’s research and analysis on issues at the
intersections of national security, the policing of dissent, and transparency, as well as pertaining to the Trump
presidency and administration, are regularly featured in national and international media outlets. Media outlets that
have covered Shapiro’s work include but are not limited to: The New York Times, The Washington Post, The Los
Angeles Times, The Wall Street Journal, USA Today, CNN, U.S. News & World Report, The Associated Press,
Agence France-Presse, Politico, Business Insider, The International Business Times, The Atlantic, The Guardian,
ABC News, CBS News, NPR, PBS, BBC World Service, The Nation, Mother Jones, Democracy Now!, The Hill,
McClatchy DC, New Republic, National Journal, Columbia Journalism Review, Legal Times, PolicyMic,
Government Executive, Inc., Wired, Fortune, Fox News, Fox Nation, The American Conservative, The Daily Caller,
Breitbart News, Reason, New York Daily News, The Chicago Tribune, The Boston Globe, MSN News, Salon,
Slate, The Daily Beast, Quartz, Vice News, Huffington Post, HuffPost Live, Yahoo News, Christian Science
Monitor, Boston Business Journal, AOL News, The San Francisco Chronicle, The Houston Chronicle, The
Minneapolis Star Tribune, The Independent, The Mirror, The Daily Mail, Black Entertainment Television (BET),
The Boston Metro, The San Francisco Business Times, The Silicon Valley Business Journal, The Afro-American,
Raw Story, The Chicago Defender, The NorthStar News & Analysis, The Atlanta Black Star, The Hollywood
Reporter, NYC Today, The Mail & Guardian, Courthouse News, Japan Times, EatDrinkPolitics, Univsion,
HispanTV, Al Jazeera America, Grist, Ecorazzi, Green Is the New Red, PC World, PC Mag, Computer World,
SearchSecurity, IntelNews, Komando.com, VegNews, Truth-Out, FireDogLake, ShadowProof, Alternet, The Verge,
Consumerist, Boing Boing, Techdirt, Tickle The Wire, The Public Record, and the Freedom of the Press
Foundation. Shapiro has presented invited scholarly and popular lectures on topics at the intersections of national
security, the policing of dissent, and transparency at numerous leading institutions and venues. These include but are
not limited to: The Massachusetts Institute of Technology, the Kennedy School of Government at Harvard
University, Harvard Law School, Yale Law School, Stanford University, the New York City Bar Association, the
National Institutes of Health (NIH), the Max Planck Institute for the History of Science (Berlin, Germany),
Université catholique de l'Ouest (Angers, France), the University of California, Santa Barbara, The College of
William & Mary, Boston University, American University (Washington, DC), The Cooper Union for the
Advancement of Science and Art (New York City), the National Press Club (Washington, DC), the conference of
the National Lawyers Guild, the History of Science                                                 9
https://ccrjustice.org/files/11.12.29_Greenscare_VideotapersTerrorists_LATimes.pdf 10
http://america.aljazeera.com/articles/2014/5/28/fbi-spied-mandeladocuments.html;
http://www.usnews.com/news/articles/2014/07/10/the-fbi-spied-on-nelson-mandela-in-1990-ascommunist-threat.  4
Society, the American Anthropological Association, the Society for the Social History of Medicine, the Conference
on Policy History, the American Society for Environmental History, DEFCON, Boston University, University
College Cork (Cork, Ireland), Suffolk University Law School, the City University of New York Law School, The
Base community center in Brooklyn, NY, and Burning Books bookstore (Buffalo, NY). Shapiro’s research and
analysis have also been featured in television and film documentaries. For one example among others, in February
2016, a documentary centrally featuring Shapiro’s FOIA research and analysis aired on the cable channel Pivot. The
documentary is titled “Activists or Terrorists” and was directed by awardwinning filmmaker Brian Knappenberger
and narrated by Academy Award nominated actress Maggie Gyllenhaal. This documentary constitutes episode five
of Knappenberger’s acclaimed documentary series “Truth and Power.” The New York Times included the
documentary episode “Activists or Terrorists” in its influential “What to Watch” list. 11 “Activists or Terrorists” is
now available for viewing on iTunes and Amazon.com. Further, Shapiro is currently working with multiple
additional television and film documentaries currently in productions that will feature our work. Shapiro is a
representative of several news outlets. Shapiro is a researcher, analyst, and reporter for GreenIsTheNewRed.com
(GNR). Shapiro is a representative of Sparrow Media. Shapiro is a reporter/contributor for The Public Record.  The
disclosure of responsive records is likely to contribute to an understanding of government operations and activities
because the disclosable portions of the requested records will be meaningfully informative about those operations
and activities. The vast majority of disclosable information is not already in the public domain, in either a
duplicative or a substantially identical form, and therefore the disclosure would add substantial new information to
the public’s understanding of the Wisconsin state government and the requested records. The requesters firmly
intend to analyze the requested records in order to facilitate significant expansion of public understanding of
government operations. The audiences likely to be interested in the subject are broad, and include historians of
modern American government, politics, culture, and national security; journalists reporting on American politics,
government, national security, and society; civil liberties attorneys; advocacy and watchdog organizations, the U.S.
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congress, and the broader public.    *** Please do not hesitate to contact me if you have any questions concerning
this request. Thank you. I appreciate your time and attention to this matter.  Gunita Singh,
Esq.                                                  11 http://www.nytimes.com/2016/02/19/arts/television/what-to-watch-
friday.html
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From: Frick, Bridget M - DATCP
To: Hummell, Richard P - DATCP
Subject: FW: Records request #18-827
Date: Monday, October 22, 2018 12:05:52 PM
Attachments: 2018.10.19_Wisconsin_Ginseng_RQ.pdf
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From: DATCP Public Records 
Sent: Monday, October 22, 2018 8:57 AM
To: Gegare, Debbie E - DATCP ; Knigge, Krista M - DATCP 
Subject: FW: Records request #18-827
Good morning,
Here’s an open records request with a docket number of 18-827. I was told you would have this info
but let me know if that is not the case.
Thanks,
Bridget Frick
Records/ Form Management Specialist – Office of Legal Counsel
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5023
Fax: (608) 224-5034
bridget.frick@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: Legal Team <foia@propertyofthepeople.org> 
Sent: Friday, October 19, 2018 2:33 PM
To: DATCP Public Records <datcppublicrecords@wisconsin.gov>
Subject: Records request
Good afternoon,
Attached is a records request.
Thank you!
Gunita Singh

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER459BB1B7
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd3c35f97
mailto:bridget.frick@wisconsin.gov
https://form.jotform.com/63393850199164
https://www.facebook.com/widatcpC:/Users/catlija/Documents/Custom%20Office%20Templates
https://www.flickr.com/photos/widatcp
http://www.twitter.com/widatcp
https://https/www.youtube.com/user/widatcp
mailto:foia@propertyofthepeople.org
mailto:datcppublicrecords@wisconsin.gov
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Property of the People 
1712 Eye St., NW, Suite 915 


Washington, DC 20006 
foia@propertyofthepeople.org 


(240) 249-5763 
 
        October 19, 2018 
 
Freedom of Information Request 
Wisconsin Department of Agriculture, Trade, and Consumer Protection 
Via email: DATCPPublicRecords@Wisconsin.gov 
 
This is a request for records under the Wisconsin Open Records Law, §19.31 et seq. 
 


REQUESTER INFORMATION 
 
This request is submitted on behalf of Dr. Ryan Noah Shapiro and Property of the 
People.1 


RECORDS SOUGHT 


This request is directed to the Wisconsin Department of Agriculture, Trade, and 
Consumer Protection. The records sought are: 
 
1. Any and all records mentioning, referring to, or discussing Chinese tariffs on 


Wisconsin ginseng. 
2. Any and all other records mentioning, referring to, or discussing Chinese tariffs. 


 


ADDITIONAL BACKGROUND INFORMATION 
 


Earlier this year, China levied a significant tariff on ginseng, an important Wisconsin 
commodity. Wisconsin farmers have been affected by this tariff, and by the trade war in 
which President Trump and the Chinese government are presently involved.2 Requesters 
are interested in documents, including memoranda, email correspondence, and other 
materials that mention and discuss the effect that Trump’s trade war and, relatedly, 
Chinese tariffs, are having on Wisconsin’s farmers and economy. You may exclude press 
clips (clips from news aggregation services). 


FORMAT 


The requesters ask that any releases stemming from this request be provided in digital 
format (soft-copy) via email or on a compact disc or other like media. 
 


                                                
1 Property of the People is a 501(c)(3) charitable organization dedicated to governmental 
transparency in the service of democracy. 
2	https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffs-
wisconsin-ginseng-farmers-already-feeling-effects/764499002/		
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REQUEST FOR A COMPLETE WAIVER OF FEES 
 


Requestors are willing to pay any reasonable expenses associated with this request, 
however, as the purpose of the requested disclosure is in full conformity with the 
statutory requirements for a waiver of fees under Section 19.35, a full fee waiver should 
be granted.  
Requestors Shapiro and Property of the People regularly receive a classification as 
representatives of the news media for federal FOIA fee category purposes, which may 
inform their status under the Wisconsin law. 
Shapiro is a former research affiliate at the Berkman Klein Center for Internet & Society 
at Harvard University. 
Shapiro is a historian of national security, the policing of dissent, and governmental 
transparency.  
Shapiro is President of Property of the People, a governmental transparency research, 
analysis, and information dissemination organization.3  
Among other things, Shapiro’s work has exposed improper collusion between a major 
agricultural lobby and a U.S. government agency entity4; sparked a federal investigation 
of this improper collusion, resulting in the disgraced resignation of the president of the 
agency entity5; and sparked the introduction of bipartisan legislation to curb future 
similar abuses by government and industry.6 Shapiro’s work has also exposed the FBI’s 
unprecedented utilization of classified remote-installation malware to circumvent animal 
rights activists encryption in 2003, as well as the DOJ’s subsequent failure to inform 
Congress of such utilization as mandated by Congress.7 Shapiro’s work has also exposed 
the FBI’s policy of instructing FBI agents to withhold surveillance technical details from 
prosecutors and defendants alike.8 Shapiro’s work has also exposed FBI consideration of 


                                                
3 Building upon Shapiro’s extensive track record of national security, transparency, and state 
repression-oriented research, analysis, and information dissemination, Property of the People 
(PropOTP) is a 501(c)(3) charitable organization dedicated to governmental transparency in the 
service of democracy. PropOTP’s motto, taken from Shapiro’s commentary, is, “The records of 
government are the property of the people. It’s time for us to reclaim them.” PropOTP’s most 
publicized efforts to date have been under the umbrella of the organization’s Trump-oriented 
project, “Operation 45.” PropOTP’s Operation 45 is dedicated to ensuring transparency and 
accountability for the Trump/Pence administration. For more on PropOTP’s Operation 45, see: 
http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-trumps-
administration-transparent/; https://www.thenation.com/article/your-guide-to-the-sprawling-new-
anti-trump-resistance-movement/; http://www.politico.com/story/2016/12/democrats-trump-
resistance-conservative-playbook-232687; https://operationfortyfive.org. 
4 http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-group-
scrambled-over-eggless-mayo-maker; http://www.theguardian.com/us-news/2015/sep/02/usda-
american-egg-board-hampton-creek-just-mayo 
5 http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceo-
steps-down-after-vegan-mayo-scramble 
6 https://www.theguardian.com/business/2016/jul/14/usda-reform-bill-agriculture-beef-eggs 
7 http://www.nytimes.com/2016/04/14/technology/fbi-tried-to-defeat-encryption-10-years-ago-
files-show.html?smid=tw-nytimes&smtyp=cur&_r=0 
8 http://www.usatoday.com/story/news/2016/04/20/fbi-memos-surveillance-secrecy/83280968/ 







 


 


 


3 


federal terrorism charges against animal protectionists who expose horrific conditions on 
factory farms.9 Shapiro’s work has also exposed FBI targeting of Nelson Mandela and the 
anti-Apartheid movement as a Communist plot imperiling U.S. national security. This 
included but was not limited to FBI placement of a confidential informant within Nelson 
Mandela’s inner circle in order to provide political information to the FBI on Mandela 
and his anti-apartheid associates while the FBI was tasked with protecting Mandela upon 
Mandela’s post-prison tour of the United States in 1990.10  
Shapiro’s research and analysis on issues at the intersections of national security, the 
policing of dissent, and transparency, as well as pertaining to the Trump presidency and 
administration, are regularly featured in national and international media outlets. Media 
outlets that have covered Shapiro’s work include but are not limited to: 
The New York Times, The Washington Post, The Los Angeles Times, The Wall Street 
Journal, USA Today, CNN, U.S. News & World Report, The Associated Press, Agence 
France-Presse, Politico, Business Insider, The International Business Times, The 
Atlantic, The Guardian, ABC News, CBS News, NPR, PBS, BBC World Service, The 
Nation, Mother Jones, Democracy Now!, The Hill, McClatchy DC, New Republic, 
National Journal, Columbia Journalism Review, Legal Times, PolicyMic, Government 
Executive, Inc., Wired, Fortune, Fox News, Fox Nation, The American Conservative, The 
Daily Caller, Breitbart News, Reason, New York Daily News, The Chicago Tribune, The 
Boston Globe, MSN News, Salon, Slate, The Daily Beast, Quartz, Vice News, Huffington 
Post, HuffPost Live, Yahoo News, Christian Science Monitor, Boston Business Journal, 
AOL News, The San Francisco Chronicle, The Houston Chronicle, The Minneapolis Star 
Tribune, The Independent, The Mirror, The Daily Mail, Black Entertainment Television 
(BET), The Boston Metro, The San Francisco Business Times, The Silicon Valley 
Business Journal, The Afro-American, Raw Story, The Chicago Defender, The NorthStar 
News & Analysis, The Atlanta Black Star, The Hollywood Reporter, NYC Today, The 
Mail & Guardian, Courthouse News, Japan Times, EatDrinkPolitics, Univsion, 
HispanTV, Al Jazeera America, Grist, Ecorazzi, Green Is the New Red, PC World, PC 
Mag, Computer World, SearchSecurity, IntelNews, Komando.com, VegNews, Truth-Out, 
FireDogLake, ShadowProof, Alternet, The Verge, Consumerist, Boing Boing, Techdirt, 
Tickle The Wire, The Public Record, and the Freedom of the Press Foundation. 
Shapiro has presented invited scholarly and popular lectures on topics at the intersections 
of national security, the policing of dissent, and transparency at numerous leading 
institutions and venues. These include but are not limited to: 
The Massachusetts Institute of Technology, the Kennedy School of Government at 
Harvard University, Harvard Law School, Yale Law School, Stanford University, the 
New York City Bar Association, the National Institutes of Health (NIH), the Max Planck 
Institute for the History of Science (Berlin, Germany), Université catholique de l'Ouest 
(Angers, France), the University of California, Santa Barbara, The College of William & 
Mary, Boston University, American University (Washington, DC), The Cooper Union for 
the Advancement of Science and Art (New York City), the National Press Club 
(Washington, DC), the conference of the National Lawyers Guild, the History of Science 
                                                
9 https://ccrjustice.org/files/11.12.29_Greenscare_VideotapersTerrorists_LATimes.pdf 
10 http://america.aljazeera.com/articles/2014/5/28/fbi-spied-mandeladocuments.html; 
http://www.usnews.com/news/articles/2014/07/10/the-fbi-spied-on-nelson-mandela-in-1990-as-
communist-threat. 
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Society, the American Anthropological Association, the Society for the Social History of 
Medicine, the Conference on Policy History, the American Society for Environmental 
History, DEFCON, Boston University, University College Cork (Cork, Ireland), Suffolk 
University Law School, the City University of New York Law School, The Base 
community center in Brooklyn, NY, and Burning Books bookstore (Buffalo, NY). 
Shapiro’s research and analysis have also been featured in television and film 
documentaries. For one example among others, in February 2016, a documentary 
centrally featuring Shapiro’s FOIA research and analysis aired on the cable channel 
Pivot. The documentary is titled “Activists or Terrorists” and was directed by award-
winning filmmaker Brian Knappenberger and narrated by Academy Award nominated 
actress Maggie Gyllenhaal. This documentary constitutes episode five of 
Knappenberger’s acclaimed documentary series “Truth and Power.” The New York Times 
included the documentary episode “Activists or Terrorists” in its influential “What to 
Watch” list.11 “Activists or Terrorists” is now available for viewing on iTunes and 
Amazon.com. Further, Shapiro is currently working with multiple additional television 
and film documentaries currently in productions that will feature our work. 
Shapiro is a representative of several news outlets. Shapiro is a researcher, analyst, and 
reporter for GreenIsTheNewRed.com (GNR). Shapiro is a representative of Sparrow 
Media. Shapiro is a reporter/contributor for The Public Record.  
The disclosure of responsive records is likely to contribute to an understanding of 
government operations and activities because the disclosable portions of the requested 
records will be meaningfully informative about those operations and activities. The vast 
majority of disclosable information is not already in the public domain, in either a 
duplicative or a substantially identical form, and therefore the disclosure would add 
substantial new information to the public’s understanding of the Wisconsin state 
government and the requested records. 
The requesters firmly intend to analyze the requested records in order to facilitate 
significant expansion of public understanding of government operations. The audiences 
likely to be interested in the subject are broad, and include historians of modern 
American government, politics, culture, and national security; journalists reporting on 
American politics, government, national security, and society; civil liberties attorneys; 
advocacy and watchdog organizations, the U.S. congress, and the broader public.   
 
*** 
Please do not hesitate to contact me if you have any questions concerning this request. 
Thank you. I appreciate your time and attention to this matter. 
 
Gunita Singh, Esq.  


                                                
11 http://www.nytimes.com/2016/02/19/arts/television/what-to-watch-friday.html 











From: Monsen, Norm E - DATCP
To: Heinemann, Jack A - DATCP; Gandara, Enrique R - DATCP; Stout, Lisa S - DATCP; Lu, Jennifer Y - DATCP; Rao, Ashwini P - DATCP; Heinemann, Jack A - DATCP
Cc: Knigge, Krista M - DATCP
Subject: FW: Report On The Growth and Investment of China"s Dairy Industry (2017-2018)
Date: Tuesday, July 17, 2018 4:02:44 PM

Fyi,

Note that the publication has a charge....

-----Original Message-----
From: Amy Cole <amy.cole@researchandmarkets.org>
Sent: Monday, July 16, 2018 9:21 PM
To: Monsen, Norm E - DATCP <Norm.Monsen@wisconsin.gov>
Subject: Report On The Growth and Investment of China's Dairy Industry (2017-2018)

China’s dairy industry has gradually walked out of the transitional pain period to hopefully embrace high-quality growth. China’s dairy industry has shown the following key features in its growth in 2017:

1. The price level of domestic raw milk remains sluggish against the backdrop of surging price of dairy materials such as raw milk, milk powder, etc. in the international market, so the disadvantage in price has seen some improvement.

From the latter half of 2014 to mid-2016, domestic as well as international raw milk price and the dairy material price had seen a constant downfall. Since the latter half of 2016, the price level of raw milk and dairy materials in the international market has rebounded. However, China’s raw milk price
has remained sluggish until the end of the third quarter of 2017. Dairy farming has seen an even longer period of readjustments. This round of readjustments is conducive to the supply-demand equilibrium of domestic raw milk market over the long run and is conducive to the establishment of a
mechanism for the evolution of a rational price level for raw milk.

For more information please click on:
https://secure-
web.cisco.com/1i8La2nHLDkE6bpRHidM09ivBHk4WubNSI_5Tr1C_LhV7j4YCREEvQuiIU0AolJOAKL4_1Pl8H8YkDqD1lFMQYZ1T557XYeN5LqGUzEcgZBJdZ6Dij4VI3fkbROQ7LRP4P5pfeHZ_t7EC9kUgusU4pYO46GOZG7VjjtP2kKGw4dCQYkDiSRlUT0ZSqh3DOJ8aXCe84_xF1oUUrqI-
4T6VuwLJj2_LlkF4GPQgHlRbkDZpDqzcsPW2_Nv0YNmiMeVy1SOvRKmFrY7k6TRXh7TZ67n8fpolxVCP4iLjrhGIvDc/https%3A%2F%2Fwww.researchandmarkets.com%2Fpublication%2Fmh69zu8%2F4587266

2. The dairy market has seen more steady growth. Aside from the increase in price and sales value, the sales quantity of dairy products has seen a rally, showing a sound growth trend.

At the primary stage of the consumption of dairy products in China, the growth in sales of middle and higher range products can hardly offset the slide of sales of fundamental products. But with the progress of the upgrading of consumption, middle and higher range products will be more and more
accepted by consumers and in turn, the sales volume of dairy products will see solid growth once again.
Regarding distribution channels, the rapid growth in convenient stores, e-commerce and etc. has played a considerable role in the increase in the sales volume of middle and top range dairy products.

Regarding market development, the dairy enterprises have vigorously and continuously tackled township and rural markets so that township and rural markets have become a new pillar for the growth of the dairy market.

3. National and regional key dairy enterprises have seen a rapid increase in revenues and further expansion of their market shares, as strongly supported by their edges in brands, renovation and distribution channels. Weaker enterprises have deteriorating operational status. Industrial integration has
stepped up its pace.

The Report on Growth and Investment of China’s Dairy Industry (2017-2018) will help you:

- Access key data sets for industrial growth
- Understand key factors impacting industrial growth
- Keep abreast of the status of supply-demand and future trends
- Keep abreast of the status of growth of key enterprises
- Keep abreast the situations of industrial competitions
- Be forward-looking and able to have an accurate prediction of the overall trend of industrial growth

For more information please click on:
https://secure-
web.cisco.com/1i8La2nHLDkE6bpRHidM09ivBHk4WubNSI_5Tr1C_LhV7j4YCREEvQuiIU0AolJOAKL4_1Pl8H8YkDqD1lFMQYZ1T557XYeN5LqGUzEcgZBJdZ6Dij4VI3fkbROQ7LRP4P5pfeHZ_t7EC9kUgusU4pYO46GOZG7VjjtP2kKGw4dCQYkDiSRlUT0ZSqh3DOJ8aXCe84_xF1oUUrqI-
4T6VuwLJj2_LlkF4GPQgHlRbkDZpDqzcsPW2_Nv0YNmiMeVy1SOvRKmFrY7k6TRXh7TZ67n8fpolxVCP4iLjrhGIvDc/https%3A%2F%2Fwww.researchandmarkets.com%2Fpublication%2Fmh69zu8%2F4587266

Title Index:

Chapter 1 Overview of Global Dairy Industry in 2017
1.1 Production and Sales of Raw Milk in the World
1.2 Global Dairy Production, Consumption and Trade in 2017
1.3 Global Dairy Price in 2017: Recovery and Slide in Q4

Chapter 2 Key Dairy Exporters to China
2.1 Overview of the New Zealand Dairy Industry
2.2 Overview of Australia Dairy Industry
2.3 Overview of USA Dairy Industry
2.4 Overview of Germany Dairy Industry
2.5 Overview of France Dairy Industry

Chapter 3 Dairy Policy in China
3.1 National Dairy Development Plan (2016-2020) Clearly Points out More Support
3.2 The Government Implements “Five Actions” for Prospering the Dairy Industry
3.3 The Government Steadily Promotes Registration of Infant Formulas and Purifies Competition Environment

Chapter 4 Dairy Farming in China
4.1 Overview of Dairy Farming in China in 2017: Sluggish Milk Price, both Dairy Cattle Inventory and Milk Production Slid
4.2 Raw Milk Production in China: Constant Decline of both Dairy Cattle Inventory and Milk Production
4.3 Raw Milk Price and Profit in China: Sluggish Milk Price and Falling Profit from Dairy Farming
4.4 Dairy Farming Models and Size in China

Chapter5 Dairy Processing Industry
5.1 Overview of China Dairy Processing Industry in 2017
5.2 Trend of Scale of Dairy Processing Industry in China
5.3 Margin of Dairy Processing Industry in China

Chapter 6 Dairy Production
6.1 Overview of Dairy Production in China in 2017
6.2 Dairy Production by Region in China

Chapter 7 Dairy Trade
7.1 Dairy Import to China in 2017
7.2 Import of Liquid Milk
7.3 Import of Single Cream
7.4 Import of SMP
7.5 Import of WMP
7.6 Import of Yoghurt
7.7 Import of Whey
7.8 Import of Butter
7.9 Import of Cheese
7.10 Import of Infant Formula
7.11 Dairy Export

Chapter 8 Dairy Consumption in China
8.1 Overview of Dairy Consumption
8.2 Consumption of Pasteurized Milk
8.3 Consumption of UHT Milk
8.4 Consumption of Milk Beverage
8.5 Consumption of Yoghurt
8.6 Consumption of Infant Formula
8.7 Consumption of Cheese

Chapter 9 Competition of China’s Dairy Market
9.1 Competition Environment
9.2 Patter of Dairy Market Competition in China
9.3 Key Factors for Success

Chapter 10 Key Dairy Companies in China
10.1 Inner Mongolia Yili Industrial Group Co., Ltd
10.2 China Mengniu Dairy Company Limited
10.3 Bright Dairy & Food Co.,Ltd
10.4 Beijing Sanyuan Foods Co.,Ltd
10.5 Lanzhou Zhuangyuan Pasture Co., Ltd.
10.6 Xinjiang Tianrun Dairy Co., Ltd.
10.7 Xinjiang Western Animal Husbandry Co., Ltd.
10.8 Maiquer Group Co., Ltd.
10.9 Guangdong Yantang Dairy Co., Ltd.
10.10 Royal Group Co., Ltd.
10.11 Shanghai Ground Food Tech Co., Ltd.
10.12 Henan Kedi Dairy Co., Ltd.
10.13 Shijiazhuang Junlebao Dairy Co., Ltd.
10.14 New Hope Dairy Co., Ltd.
10.15 Sichuan Jule Food Co., Ltd.
10.16 Heilongjiang Wondersun Dairy Co., Ltd.
10.17 Heilongjiang Feihe Dairy Co., Ltd.
10.18 Ausnutria Dairy Corporation Ltd.
10.19 China Modern Dairy Holdings Ltd.
10.20 China Shengmu Organic Milk Limited
10.21 Inner Mongolia Saikexing Reproductive Biotechnology(Group) Co., Ltd
10.22 Yuanshengtai Dairy Farm Limited
10.23 Zhong Ding United Dairy Farming Co., Ltd.
10.24 China ZhongDi Dairy Holdings Company Limited

Chapter 11 Investments in Dairy Industry in China
11.1 Features and Projects of Investments in Dairy Industry in 2017
11.2 Investment Opportunities and Risks

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERA748581B
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=usercafd3dfd
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userae1ddd09
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user7c24fd14
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc


Pricing:
From USD 4632

Order online or request additional information at
https://secure-
web.cisco.com/1i8La2nHLDkE6bpRHidM09ivBHk4WubNSI_5Tr1C_LhV7j4YCREEvQuiIU0AolJOAKL4_1Pl8H8YkDqD1lFMQYZ1T557XYeN5LqGUzEcgZBJdZ6Dij4VI3fkbROQ7LRP4P5pfeHZ_t7EC9kUgusU4pYO46GOZG7VjjtP2kKGw4dCQYkDiSRlUT0ZSqh3DOJ8aXCe84_xF1oUUrqI-
4T6VuwLJj2_LlkF4GPQgHlRbkDZpDqzcsPW2_Nv0YNmiMeVy1SOvRKmFrY7k6TRXh7TZ67n8fpolxVCP4iLjrhGIvDc/https%3A%2F%2Fwww.researchandmarkets.com%2Fpublication%2Fmh69zu8%2F4587266

Thank you for your consideration.

Best Regards,

Amy Cole
Senior Manager
Research and Markets, Guinness Centre, Taylors Lane, Dublin 8, Ireland.
amy.cole@researchandmarkets.org

If you no longer wish to receive our market research updates, please click on the link below:

https://secure-web.cisco.com/11Rt3nKQZPHlnW5lpf7_RZ3AmG0uyTWBiGMgZv0xjHIC3TGuxMI4QjWwjrcdfLt-rtsdsuXSC-9r4qO-j6lvjMtLqkMrNxuvK5HnE8TrqqplEpubaSyzXahFjsBK6Dl-rxAq51Q4HEpi_UfLLSjYQFKGoPhpVUKvsX7jjKp3AGhAiROSa_w_1U-izPbLsOKCW-
KO1QfeP_MmsIG0zuh6xXvKXmqxrCl7lIftBXWkxYyba0-C8wUqtmNeNdk_-IIEP2sIwHAXxl12EcTshgaIh5q9Kyp2WG_aQlkiX7lvp0XA/https%3A%2F%2Fwww.researchandmarkets.com%2Fu.asp%3Ff%3Du%26ec%3Dmh69zu8%26e%3Dnorm.monsen%40datcp.state.wi.us



From: Heinemann, Jack A - DATCP
To: Hummell, Richard P - DATCP
Subject: FW: request from Rob Schultz
Date: Wednesday, July 25, 2018 5:03:45 PM
Attachments: NASDA Analysis of U.S. Tariffs and Foreign Retaliatory Tariffs.pdf

Rick:
I would send this document for the AG side. 
 
I would have them contact WEDC for non-agriculture product.
Jack
 

From: Hummell, Richard P - DATCP 
Sent: Thursday, June 28, 2018 4:09 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>; Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov>; Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>; Heinemann, Jack A -
DATCP <Jack.Heinemann@wisconsin.gov>
Subject: FW: request from Rob Schultz
 
At the least, I can send Rob this tariff’s analysis from NASDA, which he can extrapolate Wisconsin impact.
 
 
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 

From: Cosh, William - DATCP 
Sent: Thursday, June 28, 2018 3:51 PM
To: Hummell, Richard P - DATCP <Richard.Hummell@wisconsin.gov>
Subject: Fwd: request from Rob Schultz
 
Rick. Can you check with the trade team?

Bill Cosh
Communications Director – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell Phone:  (608) 513-8950
Fax:  (608) 224-5034
William2.Cosh@wisconsin.gov
 

Begin forwarded message:

From: Rob Schultz <RSchultz@madison.com>
Date: June 28, 2018 at 3:50:04 PM CDT
To: "Cosh, William - DATCP" <William2.Cosh@wisconsin.gov>
Subject: RE: request from Rob Schultz

Hi Bill: Does anybody at DATCP know how many Wisconsin products are subject to new tariffs? Also, how many are ag products?
 
Rob Schultz
Wisconsin State Journal
PO Box 8058
Madison, WI 53708
608-252-6487 (work)
608-219-0858 (cell)
rschultz@madison.com
 
From: Cosh, William - DATCP [mailto:William2.Cosh@wisconsin.gov] 
Sent: Wednesday, June 27, 2018 8:24 PM
To: Rob Schultz
Subject: Fwd: request from Rob Schultz
 
 

Bill Cosh
Communications Director – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell Phone:  (608) 513-8950
Fax:  (608) 224-5034
William2.Cosh@wisconsin.gov
 

Begin forwarded message:

From: Rob Schultz <RSchultz@madison.com>
Date: June 27, 2018 at 4:59:12 PM CDT
To: "Cosh, William - DATCP" <William2.Cosh@wisconsin.gov>
Subject: Re: request from Rob Schultz

Thanks Bill, thanks Richard!

On Jun 27, 2018, at 4:55 PM, Cosh, William - DATCP <William2.Cosh@wisconsin.gov<mailto:William2.Cosh@wisconsin.gov>> wrote:

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER0C6B6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd3c35f97
mailto:rick.hummell@wisconsin.gov
https://form.jotform.com/63393850199164
mailto:Richard.Hummell@wisconsin.gov
tel:(608)%20224-5020
tel:(608)%20513-8950
tel:(608)%20224-5034
mailto:William2.Cosh@wisconsin.gov
mailto:RSchultz@madison.com
mailto:William2.Cosh@wisconsin.gov
mailto:rschultz@madison.com
mailto:William2.Cosh@wisconsin.gov
tel:(608)%20224-5020
tel:(608)%20513-8950
tel:(608)%20224-5034
mailto:William2.Cosh@wisconsin.gov
mailto:RSchultz@madison.com
mailto:William2.Cosh@wisconsin.gov
mailto:William2.Cosh@wisconsin.gov
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NASDA Analysis of U.S. Tariffs and Foreign Retaliatory Tariffs  


Overview:  Since April, 2017, the administration has initiated, investigated and ruled under Section 232 of the Trade Expansion of Act that the 
current level of U.S. steel and aluminum imports poses a national security risk. The U.S. is now collecting a 25% tariff on steel imports and a 10% 
tariff on aluminum imports from all global trading partners, except Argentina, Australia, Brazil, and South Korea. In addition to Section 232 
action against China, the U.S. administration initiated, investigated and ruled under Section 301 of the Trade Act of 1974 that China’s acts and 
policies related to technology transfer, intellectual property, and innovation are discriminatory and burden U.S. commerce. As a result, the U.S. 
could impose $50 billion in tariffs, with the President asking USTR to look into an additional $200 billion if China retaliates.  


Country/Partner U.S. Tariff Retaliation on U.S. 
Products 


Retaliation on U.S. Ag. 
Products/Goods 


Agricultural Retaliation 
Products/Goods 


Implementation 
Date 


Canada Section 232 – Steel 
and Aluminum  


$12.6 billion  $2.5 billion Yogurt, coffee, prepared 
meals, maple sugar/syrup, 
candy and chocolate, pizza 
and quiche, condiments, 
soups, whisky and orange 
juice.  


July 1  


China 
(Steel/Aluminum) 


Section 232 – Steel 
and Aluminum  


$3.0 billion  $2.0 billion Fruit (fresh and dried), tree 
nuts (shelled and in-shell), 
wine, ginseng, denatured 
ethanol, and pork and pork 
products  


April 2 


China (Intellectual 
Property)  


Section 301 – 
Intellectual Property 


$34 billion initially, up 
to $50 billion 


$16.5 billion  Soybeans, corn and corn 
products, wheat, sorghum, 
cotton, beef and beef 
products, cranberries, 
orange juice, and tobacco 
and tobacco products 


July 6  







    Updated on 6/22/18 
 


Sources: (Canada) – FAS GAIN Report – “Canada Includes Ag Products in Response to U.S. Tariffs”; (China) – FAS GAIN Report – “China Responds to U.S. Section 
301 Trade Action Announcement”; (China) – FAS GAIN Report – “China Imposes Additional Tariffs on Selected U.S.-Origin Products”; (EU) – FAS GAIN Report – 
“EU Imposes Additional Tariffs on U.S. Products”; (India) – Live Mint, Tit-for-tat tariffs on US goods from 4 August, Harleys out of the list & Hindustan Times, 
“India hits back at Donald Trump’s tariffs, raises import duties on agri, steel products” , WTO Document; (Mexico) – FAS GAIN Report – “Mexico Announces 
Retaliatory Tariffs”; (Turkey) – World Trade Organization  


 


 


European Union  Section 232 – Steel 
and Aluminum  


$3.2 billion (will levy 
additional $4.6 billion 
in three years’ time)  


$1.0 billion Bourbon and whiskeys, 
corn, sweet corn, rice, 
kidney beans, orange juice, 
cranberry juice, peanut 
butter, and tobacco 
products.  


June 22  


India  Section 232 – Steel 
and Aluminum 


$235 million  ~ $164.61 million on 
$848.51 million worth 
of U.S. exports in 2017 


Artemia, Chickpeas, lentils, 
almonds, walnuts, and 
fresh apples  


August 4  


Mexico  Section 232 – Steel 
and Aluminum 


$3.6 billion $2.6 billion Chilled and frozen pork 
cuts, hams, cheeses 
including fresh, grated or 
powdered, parmesan, 
gouda, Havarti, fresh 
apples, frozen French fries, 
cranberries and bourbon 


July 5  


Turkey  Section 232 – Steel 
and Aluminum 


$1.8 billion  ~ $39.8 million on  $300 
million worth of U.S. 
exports in 2017  


Nuts (shelled and in-shell), 
rice, prepared food, 
undenatured ethyl alcohol 
(spirits, liqueurs), tobacco 
products  


June 21 



https://insidetrade.com/daily-news/chinese-minister-negotiations-%E2%80%98only-way%E2%80%99-address-trade-issues-us?s=em

https://www.hindustantimes.com/business-news/india-raises-import-duties-on-agri-steel-products-to-protest-us-tariff-hike/story-fung5wX88UshIfORNCwPBK.html

https://docs.wto.org/dol2fe/Pages/FE_Search/FE_S_S009-DP.aspx?language=E&CatalogueIdList=246009,245823,245819,245759,245760,245263,245266,245254,245188,245212&CurrentCatalogueIdIndex=0&FullTextHash=371857150&HasEnglishRecord=True&HasFrenchRecord=True&HasSpanishRecord=False

https://docs.wto.org/dol2fe/Pages/FE_Search/FE_S_S009-DP.aspx?language=E&CatalogueIdList=245261,245265,245263,245266,245272,245286,245267,245269,245282,245258&CurrentCatalogueIdIndex=4&FullTextHash=371857150&HasEnglishRecord=True&HasFrenchRecord=False&HasSpanishRecord=False





Bill Cosh
Communications Director – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020<tel:(608)%20224-5020>
Cell Phone:  (608) 513-8950<tel:(608)%20513-8950>
Fax:  (608) 224-5034<tel:(608)%20224-5034>
William2.Cosh@wisconsin.gov<mailto:William2.Cosh@wisconsin.gov>

Begin forwarded message:

From: "Hummell, Richard P - DATCP" <Richard.Hummell@wisconsin.gov<mailto:Richard.Hummell@wisconsin.gov>>
Date: June 27, 2018 at 4:30:35 PM CDT
To: "Rao, Ashwini P - DATCP" <Ashwini.Rao@wisconsin.gov<mailto:Ashwini.Rao@wisconsin.gov>>, "Cosh, William - DATCP"
<William2.Cosh@wisconsin.gov<mailto:William2.Cosh@wisconsin.gov>>, "Stout, Lisa S - DATCP"
<Lisa.Stout@wisconsin.gov<mailto:Lisa.Stout@wisconsin.gov>>
Cc: "Heinemann, Jack A - DATCP" <Jack.Heinemann@wisconsin.gov<mailto:Jack.Heinemann@wisconsin.gov>>
Subject: RE: request from Rob Schultz

Hi Bill – Ashwini is digging through databases now. Short turnaround for a lot of data, but we should be able to mostly accommodate the request
sometime tomorrow morning.

Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov<mailto:rick.hummell@wisconsin.gov>

Please complete this brief survey<https://secure-
web.cisco.com/1AaGjBBhUrwN0ngdYAOwD0O2SPatvLD4meTrHwJiJqtPYNUtyuiv0cvJnBXIcjtI6gCs0mZnzXEAOClhmQQsL0X-
wwWJc2ApzKF_tPGygKqBNW9jJiDQXZ56TqMW55ygXwt7D9KMnhlybP2qxH-
BSv22Hhl1o6fTHiv2BcxqF1PppzBob2li2vVh_xQHJ3RftNSVYo8vGVegzbsLdIyf2GNUuYmc0FpWPG1ban2dTTQ6ut8jj6uFbnVsq6CmignqjtJF6SwjibTyLjWiC-
AUFRQ/https%3A%2F%2Furldefense.proofpoint.com%2Fv2%2Furl%3Fu%3Dhttps-
3A__form.jotform.com_63393850199164%26d%3DDwMGaQ%26c%3DUCja3IwhyjPGYeHcG7oIbg%26r%3D1iRtS-
mpVWWQb5rzXRql75AZU_Rb1SxmZNTQl00Ud64%26m%3DpX956PVU3_Kg9QfyOMz0pxOhwN43kK_UqaTXvjb-
p7k%26s%3D2PZBKnNHWXozUJaC6e5C6PZdAxYO6INn1jKEIaHPVd4%26e%3D> to help us improve our customer service.  Thank you for your
feedback!

From: Rao, Ashwini P - DATCP
Sent: Wednesday, June 27, 2018 4:16 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov<mailto:William2.Cosh@wisconsin.gov>>; Stout, Lisa S - DATCP
<Lisa.Stout@wisconsin.gov<mailto:Lisa.Stout@wisconsin.gov>>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov<mailto:Jack.Heinemann@wisconsin.gov>>; Hummell, Richard P - DATCP
<Richard.Hummell@wisconsin.gov<mailto:Richard.Hummell@wisconsin.gov>>
Subject: RE: request from Rob Schultz

Attached are three reports – two are on kidney beans exports to the EU (as they have different HS Codes) and one on Ag exports to the EU.

From: Cosh, William - DATCP
Sent: Wednesday, June 27, 2018 3:47 PM
To: Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov<mailto:Ashwini.Rao@wisconsin.gov>>; Stout, Lisa S - DATCP
<Lisa.Stout@wisconsin.gov<mailto:Lisa.Stout@wisconsin.gov>>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov<mailto:Jack.Heinemann@wisconsin.gov>>; Hummell, Richard P - DATCP
<Richard.Hummell@wisconsin.gov<mailto:Richard.Hummell@wisconsin.gov>>
Subject: request from Rob Schultz

Good Afternoon,

I just received the following request from Rob Schultz of the WI State Journal. His deadline is tomorrow morning.

Rob had seen something that said the #1 WI export to the EU was Kidney beans. He wanted to confirm whether or not that was true.

He also wanted to see if we could get him a list of the top 20 exports from WI to the EU, Canada and Mexico (and he wanted it broken down as
specific as we could get – the example he gave is “I don’t want something that just says Dairy products are one of the top 20 exports, but would like to
see it broken down by item like “Whey.”

Any information that you would for him would be greatly appreciated. Thanks.

Bill  Cosh
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell:  (608) 513-8950
William2.Cosh@wi.gov<mailto:William2.Cosh@wi.gov>

tel:(608)%20224-5020
tel:(608)%20513-8950
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mailto:Richard.Hummell@wisconsin.gov
mailto:Ashwini.Rao@wisconsin.gov
mailto:William2.Cosh@wisconsin.gov
mailto:Lisa.Stout@wisconsin.gov
mailto:Jack.Heinemann@wisconsin.gov
mailto:rick.hummell@wisconsin.gov
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https://secure-web.cisco.com/1sLmJj9xT-AJDI4h49RX9WhSUizRxVDKoT6azGGDFP_YHygdq4NVqLk8nXfjbRgPO-3gnrRMkjfl1zOd-z6LNUIjt1EVMEFUiT2zez64y7C9-G0iOCuW9g1Kqk8Sr8PLud84AAnIdxFVca9uRXkHZeN2EYHxLfb46BsnEvC80lJOmDCQE8hAXLajr0aXctuxvJWeZP0pOf6QXGgSt0myo_3EFR9Y-nzFXF2ivb4ePdglse1xT68xaA3XcVlrcsz45BwMa0yu1PeJRO91DBqjaFg/https%3A%2F%2Furldefense.proofpoint.com%2Fv2%2Furl%3Fu%3Dhttps-3A__secure-2Dweb.cisco.com_1AaGjBBhUrwN0ngdYAOwD0O2SPatvLD4meTrHwJiJqtPYNUtyuiv0cvJnBXIcjtI6gCs0mZnzXEAOClhmQQsL0X-2DwwWJc2ApzKF-5FtPGygKqBNW9jJiDQXZ56TqMW55ygXwt7D9KMnhlybP2qxH-2DBSv22Hhl1o6fTHiv2BcxqF1PppzBob2li2vVh-5FxQHJ3RftNSVYo8vGVegzbsLdIyf2GNUuYmc0FpWPG1ban2dTTQ6ut8jj6uFbnVsq6CmignqjtJF6SwjibTyLjWiC-2DAUFRQ_https-253A-252F-252Furldefense.proofpoint.com-252Fv2-252Furl-253Fu-253Dhttps-2D3A-5F-5Fform.jotform.com-5F63393850199164-2526d-253DDwMGaQ-2526c-253DUCja3IwhyjPGYeHcG7oIbg-2526r-253D1iRtS-2DmpVWWQb5rzXRql75AZU-5FRb1SxmZNTQl00Ud64-2526m-253DpX956PVU3-5FKg9QfyOMz0pxOhwN43kK-5FUqaTXvjb-2Dp7k-2526s-253D2PZBKnNHWXozUJaC6e5C6PZdAxYO6INn1jKEIaHPVd4-2526e-253D%26d%3DDwMGaQ%26c%3DUCja3IwhyjPGYeHcG7oIbg%26r%3D1iRtS-mpVWWQb5rzXRql75AZU_Rb1SxmZNTQl00Ud64%26m%3DOqlPaAik_kgs-xL0Q0HPR3qObBvopo_V8zmBsLtY-uo%26s%3DhRkpqpcJf8A-_xD6bDQVSEHZ59KUkM2OcTzmEeKQpN8%26e%3D
https://secure-web.cisco.com/1sLmJj9xT-AJDI4h49RX9WhSUizRxVDKoT6azGGDFP_YHygdq4NVqLk8nXfjbRgPO-3gnrRMkjfl1zOd-z6LNUIjt1EVMEFUiT2zez64y7C9-G0iOCuW9g1Kqk8Sr8PLud84AAnIdxFVca9uRXkHZeN2EYHxLfb46BsnEvC80lJOmDCQE8hAXLajr0aXctuxvJWeZP0pOf6QXGgSt0myo_3EFR9Y-nzFXF2ivb4ePdglse1xT68xaA3XcVlrcsz45BwMa0yu1PeJRO91DBqjaFg/https%3A%2F%2Furldefense.proofpoint.com%2Fv2%2Furl%3Fu%3Dhttps-3A__secure-2Dweb.cisco.com_1AaGjBBhUrwN0ngdYAOwD0O2SPatvLD4meTrHwJiJqtPYNUtyuiv0cvJnBXIcjtI6gCs0mZnzXEAOClhmQQsL0X-2DwwWJc2ApzKF-5FtPGygKqBNW9jJiDQXZ56TqMW55ygXwt7D9KMnhlybP2qxH-2DBSv22Hhl1o6fTHiv2BcxqF1PppzBob2li2vVh-5FxQHJ3RftNSVYo8vGVegzbsLdIyf2GNUuYmc0FpWPG1ban2dTTQ6ut8jj6uFbnVsq6CmignqjtJF6SwjibTyLjWiC-2DAUFRQ_https-253A-252F-252Furldefense.proofpoint.com-252Fv2-252Furl-253Fu-253Dhttps-2D3A-5F-5Fform.jotform.com-5F63393850199164-2526d-253DDwMGaQ-2526c-253DUCja3IwhyjPGYeHcG7oIbg-2526r-253D1iRtS-2DmpVWWQb5rzXRql75AZU-5FRb1SxmZNTQl00Ud64-2526m-253DpX956PVU3-5FKg9QfyOMz0pxOhwN43kK-5FUqaTXvjb-2Dp7k-2526s-253D2PZBKnNHWXozUJaC6e5C6PZdAxYO6INn1jKEIaHPVd4-2526e-253D%26d%3DDwMGaQ%26c%3DUCja3IwhyjPGYeHcG7oIbg%26r%3D1iRtS-mpVWWQb5rzXRql75AZU_Rb1SxmZNTQl00Ud64%26m%3DOqlPaAik_kgs-xL0Q0HPR3qObBvopo_V8zmBsLtY-uo%26s%3DhRkpqpcJf8A-_xD6bDQVSEHZ59KUkM2OcTzmEeKQpN8%26e%3D
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From: Schmitt, Kathy M - DATCP
To: DATCP DL AD Farm Center Madison
Subject: FW: September 2018 Updates from the Wisconsin Farm Service Agency
Date: Tuesday, September 4, 2018 8:46:02 AM

Good list of FSA disaster programs and other resources, including the Farm Center!
 

From: USDA Farm Service Agency <usdafsa@service.govdelivery.com> 
Sent: Friday, August 31, 2018 5:22 PM
To: Wetuski, Carol - RD, Stevens Point, WI <Carol.Wetuski@wi.usda.gov>
Subject: September 2018 Updates from the Wisconsin Farm Service Agency
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A Message from Sandy Chalmers
Dates to Remember
Programs Available for Producers Impacted by Flood and Heavy Rains
USDA Announces Details of Assistance for Farmers Impacted by Unjustified Retaliation
FSA Offers Joint Financing Options on Direct Farm Ownership Loans
Report Noninsured Crop Disaster Assistance Program (NAP) Losses
Wisconsin Farm Center Offers Assistance to FSA Customers
2-1-1 Resources Available in Wisconsin
Current Interest Rates
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A Message from Sandy Chalmers
First, our hearts go out to those of you who are suffering from the
record-setting floods in western and central Wisconsin.  As I write
this, emergency response is underway, and more rain is in the
forecast.  Please remember to report weather-related losses and
damage to your county FSA office. Your reports are used as the
basis for a potential disaster designation.  Your FSA staff will also
have information on eligibility for disaster programs, including
programs designed to offset livestock and feed losses.  Program
information is also available on farmers.gov/recover. 
 
Signup will begin for the Market Facilitation Program on September
4.  MFP will provide payments to eligible producers of commodities
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impacted by unjustified retaliatory tariffs, including dairy, hogs, corn,
soybeans, and wheat.  Producers must have completed harvest on
a commodity before a payment will be issued.  
 
Some of you may want to wait until all crops are harvested to visit
your FSA office.  If you want to come in earlier for your payment on
dairy, hogs, and wheat, we will be ready to take your application and
issue your payment.  We’ll issue another payment to you when your
corn and bean harvest is wrapped up.  Either way, we expect high
interest in this program, so it’s always best to call ahead and make
an appointment.
 
MFP details are available on farmers.gov/mfp or at your local FSA
office.      

Sandy Chalmers
State Executive Director

Dates to Remember
September 1, 2018: Noninsured Crop Disaster Assistance Program (NAP) deadline for 2019 Value
Loss Crops including ginseng, turf grass sod, aquaculture, mushrooms, and Christmas trees

September 4, 2018: Signup begins for the Market Facilitation Program for corn, cotton, sorghum,
soybeans, wheat, dairy, and hogs

September 30, 2018: NAP Application deadline for 2019 crops including alfalfa, birdsfoot trefoil,
clover, grasses, mixed forages, rhubarb, rye, triticale, vetch, wheat, and other winter-seeded small
grains and perennial forage

November 15, 2018: Acreage reporting deadline for 2019 crops including fall-seeded crops, perennial
forage, fall mint, pasture, rangeland, and forage

BACK TO TOP

Programs Available for Producers Impacted by Flood and
Heavy Rains
Wisconsin Farm Service Agency (FSA) reminds farmers and ranchers across the state of federal farm
program benefits that may be available to help eligible producers recover from recent heavy rains and
flooding.
 
FSA offers disaster assistance and low-interest loan programs to assist agricultural producers in their
recovery efforts following floods or similar qualifying natural disasters.
 
Available programs and loans include: 
 
Non-Insured Crop Disaster Assistance Program (NAP) - provides financial assistance to producers
of non-insurable crops when low yields, loss of inventory, or prevented planting occur due to natural
disasters (includes native grass for grazing). Eligible producers must have purchased NAP coverage
for 2018 crops.

Livestock Indemnity Program (LIP) - offers payments to eligible producers for livestock death losses
in excess of normal mortality due to adverse weather. Eligible losses may include those determined by
FSA to have been caused by hurricanes, floods, blizzards, wildfires, tropical storms, tornadoes
lightning, extreme heat, and extreme cold. Producers will be required to provide verifiable
documentation of death losses resulting from an eligible adverse weather event and must submit a
notice of loss to their local FSA office within 30 calendar days of when the loss of livestock is apparent.
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Tree Assistance Program (TAP) – provides assistance to eligible orchardists and nursery tree
growers for qualifying tree, shrub, and vine losses due to natural disaster. 

Emergency Assistance for Livestock, Honeybees, and Farm-Raised Fish Program (ELAP) -
provides emergency relief for losses due to feed or water shortages, disease, adverse weather, or
other conditions, which are not adequately addressed by other disaster programs. ELAP covers
physically damaged or destroyed livestock feed that was purchased or mechanically harvested forage
or feedstuffs intended for use as feed for the producer's eligible livestock. In order to be considered
eligible, harvested forage must be baled; forage that is only cut, raked or windrowed is not eligible.
Producers must submit a notice of loss to their local FSA office within 30 calendar days of when the
loss is apparent.
ELAP also covers up to 150 lost grazing days in instances when a producer has been forced to
remove livestock from a grazing pasture due to floodwaters.
For beekeepers, ELAP covers beehive losses (the physical structure) in instances where the hive has
been destroyed by a natural disaster including flooding, high wind, and tornadoes.

Emergency Loan Program – Available to producers with agriculture operations located in a county
under a primary or contiguous Secretarial Disaster designation. These low-interest loans help
producers recover from production and physical losses due to drought or flooding. (NOTE: A
Secretarial Disaster designation has not been declared as of the writing of this newsletter.  Watch local
news releases and GovDelivery for future information.)

Emergency Conservation Program (ECP) - provides emergency funding for farmers and ranchers to
rehabilitate land severely damaged by natural disasters; including fence losses. 

HayNet - is an Internet-based Hay and Grazing Net Ad Service allowing farmers and ranchers to
share 'Need Hay' ads and 'Have Hay' ads online. Farmers also can use another feature to post
advertisements for grazing land, specifically ads announcing the availability of grazing land or ads
requesting a need for land to graze. For more information visit www.fsa.usda.gov/haynet.
 
To establish or retain FSA program eligibility, farmers and ranchers must report prevented planting
and failed acres (crops and grasses). Prevented planting acreage must be reported on form CCC-576,
Notice of Loss, no later than 15 calendar days after the final planting date as established by FSA and
Risk Management Agency (RMA). 
 
For more information on disaster assistance programs and loans, visit www.fsa.usda.gov/ or contact
your local FSA office. To find your local FSA county office, visit http://offices.usda.gov.

BACK TO TOP

USDA Announces Details of Assistance for Farmers Impacted
by Unjustified Retaliation
USDA is taking action to assist farmers in response to trade damage from unjustified retaliation by
foreign nations. As announced last month, USDA will authorize up to $12 billion in programs,
consistent with our World Trade Organization obligations.

These programs will assist agricultural producers to meet the costs of disrupted markets:

USDA's Farm Service Agency (FSA) will administer the Market Facilitation Program (MFP) to
provide payments to corn, cotton, dairy, hog, sorghum, soybean, and wheat producers starting
Sept. 4, 2018. An announcement about further payments will be made in the coming months, if
warranted.
USDA's Agricultural Marketing Service (AMS) will administer a Food Purchase and Distribution
Program to purchase up to $1.2 billion in commodities unfairly targeted by unjustified retaliation.
USDA's Food and Nutrition Service (FNS) will distribute these commodities through nutrition
assistance programs, such as The Emergency Food Assistance Program (TEFAP) and child
nutrition programs.
Through the Foreign Agricultural Service's (FAS) Agricultural Trade Promotion Program (ATP),
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$200 million will be made available to develop foreign markets for U.S. agricultural products.
The program will help U.S. agricultural exporters identify and access new markets and help
mitigate the adverse effects of other countries' restrictions.

The Market Facilitation Program is established under the statutory authority of the Commodity Credit
Corporation (CCC) and administered by FSA. For each commodity covered, the payment rate will be
dependent upon the severity of the trade disruption and the period of adjustment to new trade
patterns, based on each producer's actual production.

Interested producers can apply after harvest is 100 percent complete and they can report their total
2018 production. Beginning Sept. 4 of this year, Market Facilitation Program applications will be
available online at www.farmers.gov/mfp. Producers will also be able to submit their applications in
person, by email, fax or by mail.

For detailed information, including initial payment rates and to view U.S. Secretary of Agriculture
Sonny Perdue's video message on the Market Facilitation Program, read the full USDA press release.
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FSA Offers Joint Financing Options on Direct Farm
Ownership Loans
The USDA Farm Service Agency’s (FSA) Direct Farm Ownership loans are a resource to help farmers
and ranchers become owner-operators of family farms, improve and expand current operations,
increase agricultural productivity, and assist with land tenure to save farmland for future generations.
 
Depending on the applicant’s needs, there are three types of Direct Farm Ownership Loans: regular,
joint financing, and down payment. FSA also offers a Direct Farm Ownership Microloan option for
smaller financial needs up to $50,000. 
 
Joint financing allows FSA to provide more farmers and ranchers with access to capital. FSA lends up
to 50 percent of the total amount financed. A commercial lender, a State program, or the seller of the
property being purchased provides the balance of loan funds, with or without an FSA guarantee. 
 
In addition, down payment loans are a type of Farm Ownership loan available to beginning farmers
and underserved farmers.  Similar to joint financing loans, a participating lender is required.  The
applicant provides a minimum down payment of 5% and qualifies for more favorable rates and terms. 
 
To be eligible, the operation must be an eligible farm enterprise. Farm Ownership loan funds cannot
be used to finance nonfarm enterprises and all applicants must be able to meet general eligibility
requirements. Loan applicants are also required to have participated in the business operations of a
farm or ranch for at least three years out of the 10 years prior to the date the application is submitted.
The applicant must show documentation that their participation in the business operation of the farm or
ranch was not solely as a laborer. 
 
The maximum loan amount for any of these Direct Farm Ownership loans is $300,000.
 
For more information about FSA Loan programs, contact your local FSA office or visit
www.fsa.usda.gov. To find your local FSA office, visit http://offices.usda.gov.
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Report Noninsured Crop Disaster Assistance Program (NAP)
Losses
The Non-Insured Crop Disaster Assistance Program (NAP) provides financial assistance to producers
of non-insurable crops when low yields, loss of inventory, or prevented planting occur due to natural
disasters including freeze, hail, excessive moisture, excessive wind or hurricanes, flood, excessive
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heat, and qualifying drought (including native grass for grazing), among others.
 
Eligible producers must have purchased NAP coverage for 2018 crops. A notice of loss must be filed
within 15 calendar days of when the loss is apparent or 15 calendar days after the normal harvest
date.
 
Eligible crops must be commercially produced agricultural commodities for which crop insurance is not
available, including perennial grass forage and grazing crops, fruits, vegetables, mushrooms,
floriculture, ornamental nursery, aquaculture, turf grass, ginseng, honey, maple sap, bioenergy, and
industrial crops.
 
For more information on NAP, contact your local FSA office or visit www.fsa.usda.gov/nap.
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Wisconsin Farm Center Offers Assistance to FSA Customers
Many farmers balance the needs of their family and farm above everything else, often ignoring their
own needs. As farmers continue to endure an extended period of tough economic conditions, the
Wisconsin Farm Service Agency wants to remind farmers and landowners that help is available.

The Wisconsin Farm Center at the Department of Agriculture, Trade and Consumer Protection
(DATCP) is there for farmers to call for guidance on finances, farm succession planning, and other
issues they may be dealing with. Farm Center staff work with farmers and their families one-on-one to
address each personal situation. All services are free and confidential.

Farmers, whether beginning their career or nearing retirement, can experience challenging situations.
Staff are able to walk through options with farmers about how to navigate difficult personal or financial
situations. While at times, alternatives may seem very limited, sometimes an outside perspective can
help bring light to possibilities.

Just as taking care of physical health is important, so is taking care of mental health.  Those in need
are encouraged to reach out for help and utilize available resources by calling the Wisconsin Farm
Center at 800-942-2474.  Staff are available Monday through Friday from 7:45 a.m.-4:30 p.m. 

If there is a mental health emergency during non-office hours, they should contact 911 or the National
Suicide Prevention Lifeline at 1-800-273-8255.
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2-1-1 Resources Available in Wisconsin
The Wisconsin Farm Service Agency would like to remind producers of a free and confidential
resource for all Wisconsin residents.  2-1-1 Wisconsin is an information helpline and website that
links people from all communities and ages to essential health and human services they need, 24
hours a day, seven days a week. 

2-1-1 provides access to information and resources including utilities assistance, mental health
services, financial and tax assistance, and health care information.  You can reach the resource by
dialing 2-1-1 on your phone from anywhere in Wisconsin or visiting www.211wisconsin.org.  From
there, residents are linked to information about local resources from both government and nonprofit
organizations. 
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Current Interest Rates
Loan Interest Rates
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*Interest rates are announced at the beginning of each month.

Click here to find notification of current FSFL and commodity loan interest rates.

Click here to view current Farm Loan interest rates.

Farm Loans- SEPTEMBER 2018

Farm Operating- Direct: 3.750%

Farm Operating- Microloan: 3.750%

Farm Ownership- Direct: 4.000%

Farm Ownership- Microloan: 4.000%

Farm Ownership- Direct, Joint Financing: 2.500%

Farm Ownership- Down Payment: 1.50%

Emergency Loan- Amount of Actual Loss: 3.750%

Farm Storage Facility Loans (FSFL)-AUGUST 2018

*Note- FSFL and Commodity loan interest rates are not announced until the first of the applicable
month.  Listed below are interest rates for loans approved in August 2018.  Interest rates below are
subject to change for September 2018 but give a general idea of the interest rate range.

3-year FSFL: 2.625%

5-year FSFL: 2.750%

7-year FSFL: 2.875%

10-year FSFL: 2.875%

12-year FSFL: 2.875%

9-Month Commodity Loans AUGUST 2018

Marketing Assistance Loan: 3.375%
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USDA is an equal opportunity provider, employer and lender. To file a complaint of discrimination,
write: USDA, Office of the Assistant Secretary for Civil Rights, Office of Adjudication, 1400
Independence Ave., SW, Washington, DC 20250-9410 or call (866) 632-9992 (Toll-free Customer
Service), (800) 877-8339 (Local or Federal relay), (866) 377-8642 (Relay voice users).

Questions? 
Contact Us

STAY CONNECTED:
 

SUBSCRIBER SERVICES: 
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From: Cosh, William - DATCP
To: Kline, Neil R - DATCP
Subject: FW: Talking Points - Tariffs
Date: Wednesday, August 29, 2018 10:52:14 AM
Attachments: Talking Points - Tariffs and Export.pdf

 
 
Bill  Cosh
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell:  (608) 513-8950
William2.Cosh@wi.gov
 

From: Hummell, Richard P - DATCP 
Sent: Thursday, August 23, 2018 2:17 PM
To: Knigge, Krista M - DATCP <Krista.Knigge@wisconsin.gov>; Heinemann, Jack A - DATCP
<Jack.Heinemann@wisconsin.gov>
Cc: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Talking Points - Tariffs
 
Good afternoon Krista and Jack,
 
Attached are some Talking Points related to tariffs. They have been reviewed and approved by Sec.
Harsdorf.
For your convenience, I’ve also have included info about the IABC and its mission and services.
 
Thank you!
 
 
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
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Talking Points - Tariffs 


 


DATCP is not involved in current and ongoing federal trade policies and tariffs. This is an 


ongoing issue and changing rapidly, sometimes on a daily basis. 


 


DATCP’s mission continues to be to focus on market development, both domestic and 


international, by helping Wisconsin companies find exporting success through our programs and 


services. Wisconsin food and agricultural products remain in demand by consumers worldwide 


and we are committed to serving Wisconsin producers and processors by helping them explore 


new markets, while maintaining and expanding existing export markets. 


 


Wisconsin is home to extensive agricultural production, technology and expertise. From the 


crops we grow to the livestock we raise, Wisconsin agriculture will continue to grow to meet the 


demand of the international marketplace. DATCP’s International Agribusiness Center is proud to 


take a leading role in ensuring Wisconsin is a key player in the global marketplace. 


 


DATCP’s International Agribusiness Center staff offer support to farms and agribusinesses 


seeking to enter the international marketplace or grow their exports. Staff offer technical 


expertise, coordinate trade missions, host buyers missions and hold educational seminars. Learn 


more at AgExporting.wi.gov.  


 


Wisconsin is home to excellent research facilities and is known for its technical expertise. 


Research is and will continue to be key to meeting the needs and desires of consumers around 


the world for agricultural products. 


 


Bottom line for agriculture 


Agriculture needs exports. 


Exports support farms, jobs and businesses here in Wisconsin. 


Agriculture relies on fair and transparent trade policies. 


Wisconsin agriculture can be competitive with anyone as long as we’re on a level playing field. 


Exports provide great opportunities and new markets for agriculture. 


 


XXX 


 


Supplemental Info About DATCP’s International Agribusiness Center 


 


One of the key players in the success of Wisconsin’s agriculture industry is the International 


Agribusiness Center (IABC), part of DATCP’s Division of Agricultural Development. The 


center’s International Trade Team supports Wisconsin agribusiness in developing local, regional 


and international markets for Wisconsin agricultural products. Together with other division 


programs, the IABC assists businesses in creating innovative methods to develop, fund and 


diversify Wisconsin’s agricultural economy and to increase its global market share. 


 


The IABC identifies export opportunities for Wisconsin’s ag companies and producers and 


provides technical expertise and market development for trade-enhancing partnerships. The 



https://datcp.wi.gov/Pages/Growing_WI/InternationalAgribusiness.aspx





IABC uses client feedback, global trends and export data to establish criteria for identifying 


target markets and activities. 


 


The IABC helps facilitate international export of Wisconsin agricultural products by: 


 


• Providing international market development support, coordination and technical expertise; 


 


• Planning/facilitating trade missions, trade shows and international marketing opportunities; 


 


• Providing technical expertise and market development initiatives; 


 


• Working with foreign governments to facilitate agricultural development initiatives; 


 


• Hosting foreign buyers, government officials and trade delegations. 


 


Services provided by the IABC include: 


 


Getting Started 


The IABC’s economic development consultants provide support to prospective and beginning 


exporters in developing an export plan; provide guidance on export documentation, rules and 


regulations; and provide access to export training and information through seminars and one-on-


one consultations. 


 


Market Access 


With access to international offices specializing in agricultural exports, IABC consultants 


provide assistance both at home and abroad – wherever the client needs it. Market access 


services include identifying best export opportunities for products, customized in-market 


research, competitor analysis, and outreach to qualified buyers. 


 


Market Promotion and Development 


The IABC helps identify Wisconsin agricultural market development opportunities around the 


world; plans and facilitates trade missions, trade shows and other international marketing 


opportunities; and works with foreign governments to facilitate agricultural development 


initiatives. 


 


Education 


The center’s economic development consultants sponsor or co-sponsor export education 


opportunities geared towards making prospective exporters “export ready.” 


 


Resource Center 


The Center serves as a clearinghouse/resource center to other government agencies, 


organizations and exporting stakeholders. 







From: Cosh, William - DATCP
To: Hummell, Richard P - DATCP; Heinemann, Jack A - DATCP
Subject: FW: Tariff Impact: FFT Releases New Report Highlighting How Chinese Retaliation from Steel and Aluminum

Tariffs Taxes American Farmers
Date: Tuesday, April 24, 2018 12:22:43 PM

Bill Cosh
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5020
Cell: (608) 513-8950
William2.Cosh@wi.gov

From: Carly Grether 
Sent: Tuesday, April 24, 2018 9:20 AM
To: Carly Grether 
Cc: Amanda Culp 
Subject: Tariff Impact: FFT Releases New Report Highlighting How Chinese Retaliation from Steel and
Aluminum Tariffs Taxes American Farmers
Dear COSDA Members,
Please see below from Farmer for Free Trade:
FOR IMMEDIATE RELEASE – 4/24/18 CONTACT: matt@farmersforfreetrade.com
Tariff Impact: Farmers for Free Trade Releases New Report Highlighting How

Chinese Retaliation from Steel and Aluminum Tariffs Taxes American
Farmers

FFT releases ‘Farmers Pay the Price’ a guide to how retaliatory tariffs from the 232 trade action
hurt American exports of fruit, nuts, pork and other commodities

READ THE FULL REPORT HERE
(Washington, D.C.) – Farmers for Free Trade, a bipartisan campaign to rebuild support for trade at
the grassroots level, today released a new report highlighting the significant impact Chinese
retaliation from steel and aluminum tariffs will have on U.S. wine, almond, walnut, pork, cherry,
and many other commodity producers. The report also shows how economies of certain states
will be hit hardest as a result. This new report is a part of the ongoing effort by Farmers for Free
Trade to illustrate the negative impacts tariffs on American agriculture and amplify the voices of the
many farmers who will be hurt by them.
“The tariffs described in this report are a tax on American farmers. They increase the cost of
exporting, depress the prices of farm futures, and end up hurting the bottom lines of farmers in
states across the country,” said Senators Richard Lugar and Max Baucus, Co-Chairs or Farmers for
Free Trade. “They also incentivize trading partners like China to look to other markets for their
imports. That means that trading relationships that took decades to develop can evaporate
overnight. And as many farmers and trade experts know, once you lose an export market it doesn’t
come back immediately, in fact, it often takes many years for trading relationships to recover.”
Some of the top states impacted include California, Iowa, Washington, Missouri, and North
Carolina. Retaliatory tariffs from the Section 232 trade action on steel and aluminum are 15 percent
on all products excluding pork, which faces a 25% tariff.
Farmers for Free Trade will join with farmers from across California and the California Secretary

of Food and Agriculture on Thursday, April 26th in Sacramento for an event that will highlight the
negative impacts of these tariffs on California exports. For more on that event please contact
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matt@farmersforfreetrade.com,
Farmers for Free Trade is a bipartisan campaign to rebuild support for trade and is dedicated to
supporting and expanding the economic benefits of free trade for farmers and ranchers. It’s working
to keep, enhance and advance trade agreements by lending a pragmatic voice to negotiations
impacting the industry. Farmers for Free Trade is co-chaired by former U.S. Senators Max Baucus (D-
MT) and Richard Lugar (R-IN). For more information, please contact info@farmersforfreetrade.com,
follow us @FarmersForTrade or visit www.FarmersForFreeTrade.com.

###
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From: Stamm, Christine A - DATCP
To: Heinemann, Jack A - DATCP; Lisa S - DATCP Stout (Lisa.Stout@wisconsin.gov); Enrique R - DATCP Gandara

(Enrique.Gandara@wisconsin.gov); Lu, Jennifer Y - DATCP; Rao, Ashwini P - DATCP; Knigge, Krista M - DATCP
Subject: FW: Tariff/Trade Resource & Update
Date: Thursday, June 28, 2018 10:58:00 AM
Attachments: NASDA Analysis of U.S. Tariffs and Foreign Retaliatory Tariffs.pdf

 
 

From: Alex Noffsinger <alex@nasda.org> 
Sent: Thursday, June 28, 2018 9:54 AM
To: Alex Noffsinger <alex@nasda.org>
Cc: Policy Unit <PolicyUnit@nasda.org>
Subject: Tariff/Trade Resource & Update
 
Good morning,
 
With so much happening on tariffs and trade, we wanted to take this opportunity to provide a few
updates as well as a resource on the different tariffs and retaliatory actions from our trading
partners.
 
Additionally, we’d like to know what you’re hearing from various stakeholders in your state around
the issue of tariffs and trade. Feel free to reach out with any feedback you’d like to share. Thanks!
 
*Attached - NASDA Chart/Fact Sheet on U.S. Tariffs and Retaliation*
 
Tariff Amendment Proposed, Defeated in Senate Farm Bill  
Senator Corker (R-TN) proposed an amendment (SA 3091) to the Senate Farm Bill that would’ve
required Congressional approval before the adjustment by the President of imports determined to
threaten to impair national security. However, Sen. Sherrod Brown (D-OH) blocked the amendment
on Wednesday. It’s worth noting that Senate Agriculture Chairman Pat Roberts (R-KS) preferred the
Senate Finance Committee, which oversees trade issues in the Senate, to consider the amendment
as a standalone bill (Senate Ag. Committee Ranking Member Debbie Stabenow (D-MI) agrees with
Sen. Roberts, believing the Corker Amendment could divide the Senate).
 
Per reporting from The Hill, Senate Finance Committee Chairman Orrin Hatch (R-UT) said on Tuesday
that he plans to move legislation in the Senate Finance Committee to address Section 232 tariff
authority, with other committee members, such as Sen. Rob Portman (R-OH), calling for hearings to
be held on the issue.
 
Timeline on USDA Trade Mitigation Efforts
Speaking at United Fresh’s conference in Chicago, Secretary Perdue reiterated that the Commodity
Credit Corporation (CCC) could be used to alleviate financial harm inflicted by tariffs on producers,
and that it’s his goal to have the plan in place by Labor Day. For more information, see the Chicago
Tribune’s published interview with Secretary Perdue.  
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NASDA Analysis of U.S. Tariffs and Foreign Retaliatory Tariffs  


Overview:  Since April, 2017, the administration has initiated, investigated and ruled under Section 232 of the Trade Expansion of Act that the 
current level of U.S. steel and aluminum imports poses a national security risk. The U.S. is now collecting a 25% tariff on steel imports and a 10% 
tariff on aluminum imports from all global trading partners, except Argentina, Australia, Brazil, and South Korea. In addition to Section 232 
action against China, the U.S. administration initiated, investigated and ruled under Section 301 of the Trade Act of 1974 that China’s acts and 
policies related to technology transfer, intellectual property, and innovation are discriminatory and burden U.S. commerce. As a result, the U.S. 
could impose $50 billion in tariffs, with the President asking USTR to look into an additional $200 billion if China retaliates.  


Country/Partner U.S. Tariff Retaliation on U.S. 
Products 


Retaliation on U.S. Ag. 
Products/Goods 


Agricultural Retaliation 
Products/Goods 


Implementation 
Date 


Canada Section 232 – Steel and 
Aluminum  


$12.6 billion  $2.5 billion Yogurt, coffee, prepared meals, 
maple sugar/syrup, candy and 
chocolate, pizza and quiche, 
condiments, soups, whisky and 
orange juice.  


July 1  


China (Steel/Aluminum) Section 232 – Steel and 
Aluminum  


$3.0 billion  $2.0 billion Fruit (fresh and dried), tree 
nuts (shelled and in-shell), 
wine, ginseng, denatured 
ethanol, and pork products  


April 2 


China (Intellectual 
Property)  


Section 301 – Intellectual 
Property 


$34 billion initially, up to 
$50 billion 


$19.6 billion *(In addition 
to new products, this list 
includes the same products 
as the Section 232 
retaliatory list, with 
additional increases in 
tariffs) 


Soybeans, corn & corn 
products, wheat, sorghum, 
cotton, rice, beef & beef 
products, chicken, turkey, dry 
beans, vegetables, and tobacco 
& tobacco products 


July 6  


European Union  Section 232 – Steel and 
Aluminum  


$3.2 billion (will levy 
additional $4.6 billion in 
three years’ time)  


$1.0 billion Bourbon and whiskeys, corn, 
sweet corn, rice, kidney beans, 
orange juice, cranberry juice, 
peanut butter, and tobacco 
products.  


June 22  
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Impact on Inputs: While retaliation from trading partners is concerning, so too are the Section 301 tariffs on imports of farm equipment from 
China. For instance, USTR’s 301 list includes, “Combine harvester-threshers,” as well as “Poultry incubators and brooders” among other types of 
inputs for the production of commodities and value-added products.  Also, as a result of the steel and aluminum tariffs on almost all foreign 
countries, including close allies, there could be a price increase on goods and equipment that depend on these raw materials.  


WTO Action: On Section 232 steel and aluminum tariffs, the EU, China, Russia, Mexico, and Canada have joined India in challenging the U.S. 
national security measure, arguing the tariffs are not in fact intended to protect U.S. national security but are instead safeguard measures (this is 
the basis for their retaliatory tariffs). On Section 301 action taken against China, the U.S. has agreed to enter into consultations with China after 
China started the dispute settlement process against the U.S. in April.  


Looking Ahead: The Department of Commerce initiated a Section 232 investigation on May 23 into auto imports, and the Administration has 
indicated its intention of completing this investigation much sooner than the February, 2019 deadline. The U.S. imported $208 billion in 
automobiles in 2017, mainly from the EU, Canada, Japan, Mexico, and South Korea. This is greater than the amount of imports covered by 
previous tariffs on solar panels & washing machines, steel & aluminum, and the 1,333 Chinese products on the Section 301 list, combined. 


India  Section 232 – Steel and 
Aluminum 


$235 million  ~ $164.61 million on 
$848.51 million worth of 
U.S. exports in 2017 


Artemia, Chickpeas, lentils, 
almonds, walnuts, and fresh 
apples  


August 4  


Mexico  Section 232 – Steel and 
Aluminum 


$3.6 billion $2.6 billion Chilled and frozen pork cuts, 
hams, cheeses, fresh apples, 
frozen French fries, cranberries 
and bourbon 


July 5  


Turkey  Section 232 – Steel and 
Aluminum 


$1.8 billion  ~ $39.8 million on  $300 
million worth of U.S. 
exports in 2017  


Nuts (shelled and in-shell), rice, 
prepared food, undenatured 
ethyl alcohol (spirits, liqueurs), 
tobacco products  


June 21 


Sources: (Canada) – FAS GAIN Report – “Canada Includes Ag Products in Response to U.S. Tariffs”; (China) – FAS GAIN Report – “China Imposes Additional Tariffs on Selected U.S.-Origin Products”; (China) – 
FAS GAIN Report – “China Responds to U.S. Section 301 Announcement with Revised Product List.”; (EU) – FAS GAIN Report – “EU Imposes Additional Tariffs on U.S. Products”; (India) – Live Mint, Tit-for-tat 
tariffs on US goods from 4 August, Harleys out of the list & Hindustan Times, “India hits back at Donald Trump’s tariffs, raises import duties on agri, steel products” , WTO Document; (Mexico) – FAS GAIN 
Report – “Mexico Announces Retaliatory Tariffs”; (Turkey) – World Trade Organization  


 



https://insidetrade.com/daily-news/chinese-minister-negotiations-%E2%80%98only-way%E2%80%99-address-trade-issues-us?s=em

https://insidetrade.com/daily-news/chinese-minister-negotiations-%E2%80%98only-way%E2%80%99-address-trade-issues-us?s=em

https://www.hindustantimes.com/business-news/india-raises-import-duties-on-agri-steel-products-to-protest-us-tariff-hike/story-fung5wX88UshIfORNCwPBK.html

https://docs.wto.org/dol2fe/Pages/FE_Search/FE_S_S009-DP.aspx?language=E&CatalogueIdList=246009,245823,245819,245759,245760,245263,245266,245254,245188,245212&CurrentCatalogueIdIndex=0&FullTextHash=371857150&HasEnglishRecord=True&HasFrenchRecord=True&HasSpanishRecord=False

https://docs.wto.org/dol2fe/Pages/FE_Search/FE_S_S009-DP.aspx?language=E&CatalogueIdList=245261,245265,245263,245266,245272,245286,245267,245269,245282,245258&CurrentCatalogueIdIndex=4&FullTextHash=371857150&HasEnglishRecord=True&HasFrenchRecord=False&HasSpanishRecord=False





The CCC has the authority to borrow up to $30 billion from the Treasury Department to compensate
farmers and ranchers for financial losses through loans, purchases, and payments. One option is for
the CCC to purchase affected commodities, such as soybeans. Secretary Perdue also mentioned that
USDA is working on a weekly basis to determine how much of the market disruptions can potentially
be attributed directly to retaliatory tariffs (Ag Web).
 
China Drops Tariffs on Asian Animal Feed
Reuters reported on Tuesday that China will remove import tariffs on animal feed ingredients,
including soybeans and soymeal, from Bangladesh, India, Laos, South Korea and Sri Lanka. While
India is the only country that isn’t a relatively small producer of soybeans, the move, scheduled since
March, is indicative of China’s push to diversify its sourcing of soybean imports.
 
 
Alex Noffsinger
Coordinator, Public Policy
National Association of State Departments of Agriculture
(202) 296-9680 office
(571) 429-6589 direct
(734) 646-5647 mobile
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From: Girard, Alexander C - DATCP
To: Heinemann, Jack A - DATCP
Subject: FW: Tariffs and Trade Information
Date: Wednesday, April 11, 2018 6:27:00 PM
Attachments: Tariffs and Trade Information Updated 1 (002).docx

 
 

From: Stamm, Christine A - DATCP 
Sent: Wednesday, April 11, 2018 4:52 PM
To: Krebs, Samuel - GOV <Samuel.Krebs@wisconsin.gov>
Cc: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: Tariffs and Trade Information
 
Sam,
Alex Girard is having computer problems and therefore I am sending this on his behalf.
 
Kind regards,
Christine
 
 
 
Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
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DATE: APRIL 11TH, 2018

RELATING TO: TARIFF IMPACTS TO WISCONSIN AGRICULTURE

DRAFTED BY: ALEXANDER GIRARD, DATCP, O: (608) 224-5114; C: (715) 808-2252



NASDA Update: 4/6/2018

China responded against U.S. tariffs this week by enacting and then proposing retaliatory tariffs. On April 2, in response to U.S. steel and aluminum tariffs (Section 232) the Chinese enacted increased tariffs of 15% against a variety of U.S. specialty crops and value-added products while also increasing tariffs by 25% on U.S. pork and pork products. Then on Wednesday, following USTR’s proposed $50 billion in tariffs on Chinese goods (Section 301), the Chinese proposed increasing tariffs by 25% on a wide range of U.S. agricultural products, including soybeans. It’s important to note that the “Monday Tariffs” are in effect but the “Wednesday Tariffs” have just been proposed. (NASDA Member Update. April 6th, 2018.)



USDA Foreign Agricultural Service Report:

On April 2, 2018, China’s State Council Tariff Committee (SCTC) announced that additional tariffs on 128 U.S.-origin products would be implemented, effective immediately. These tariffs were proposed by China’s Ministry of Commerce (MOFCOM) on March 23, 2018 in response to the U.S. 232 Trade Action. These tariffs will impact roughly $2 billion in U.S. food and agricultural exports. U.S. exporters of fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products should be aware of these new tariffs effective April 2, 2018. 



Earlier on March 26, MOFCOM had initially proposed implementing the additional tariffs in tranches, but on April 2, China implemented additional tariffs on all 128 products. MOFCOM reported that this decision was based on its determination that China was unlikely to reach a consensus with the United States in the WTO and because of numerous comments received from Chinese citizens supporting these retaliatory tariffs. China stated that these additional tariffs target $3 billion in U.S. goods to balance the losses caused to Chinese steel and aluminum interests. China stated that taking this action was justified under the World Trade Organization (WTO) Agreement on Safeguard Measures. Of the 128 products targeted, 84 were food and agricultural products, including fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products—totaling approximately $2 billion in U.S. exports. (Source: USDA FAS) (https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf)



Table of New Tariff Rates Imposed by China: USDA Foreign Agricultural Service

https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf





Agricultural Exports to China:

· China is Wisconsin’s third most valuable export market for our agricultural products. In 2017, Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than 27% over the year before. (Source: Database accessed on www.wisertrade.org)

· The top agricultural export product categories to China last year were wood, raw hides and skins, and dairy-related products. (Source: Database accessed on www.wisertrade.org)



Wisconsin Agricultural Export Overview Highlights: 

Highlights: January 2017 – December 2017 

· Wisconsin exported $3.5 billion in agricultural products to 147 countries in 2017, an increase of 3.63 percent in value compared to the same period last year. 

· Wisconsin currently ranks 12th among U.S. states in agricultural exports. 

· Wisconsin ranked first in the export of ginseng roots, prepared/preserved cranberries, sweet corn prepared/preserved, and bovine semen. 

· Wisconsin’s top two largest agricultural export markets are Canada ($3.5 billion) and Mexico ($412 million).



Wisconsin Export of GINSENG to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· China is Wisconsin’s top ginseng export market. Wisconsin exported $14 million of ginseng to China in 2017. This was 46% of Wisconsin’s total ginseng exports last year. (Source: Database accessed on www.wisertrade.org)

· Wisconsin ginseng is considered the highest-quality American ginseng in the world. Wisconsin is the number one producer of ginseng in the United States accounting for about 90 to 95 percent of all ginseng produced in the country, and Marathon County is the top ginseng growing county in the state, producing about 95 percent of Wisconsin’s annual crop. (Ginseng Board of WI).

· News release from the Ginseng Board about the potential tariff is available here.

· Chart shows total U.S. ginseng exports and Wisconsin ginseng exports:
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Wisconsin Export of SOYBEANS to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· In 2017, Wisconsin exported $7,237,202 of soybeans to China. See chart:
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Soybeans

· China is Wisconsin’s eighth largest export market for soybeans. Wisconsin exported $7.2 million of soybeans in 2017. That was about 3% of Wisconsin’s total soybean exports. Wisconsin’s largest export market for soybeans last year was Mexico, $176 million or about 70% of Wisconsin’s total soybean exports. (Source: Database accessed on www.wisertrade.org)

· Wisconsin produced 101 million bushels of soybeans in 2017. Soybean planted and harvested acreage set record highs last year. (Source: USDA NASS)

· Wisconsin producers intend to plant 2.20 million acres of soybeans in Wisconsin in 2018. This is a 50,000 acre increase from 2017. If realized, this would be Wisconsin’s largest planted acreage on record. (Source: USDA NASS)

· Wisconsin is a major exporter of soybeans. Sixty five percent of Wisconsin soybeans are exported. Two out of every three soybean rows are sent to other countries. (Source: Wisconsin Soybean Marketing Board)

· Wisconsin is home to family businesses that are major exporters of Wisconsin soybeans. The DeLong Company, based in Clinton, is one example. For more than 100 years, this family owned and operated business has grown to become a major supplier of Wisconsin family farmer grown soybeans serving U.S. and world-wide markets. (Source: Wisconsin Soybean Marketing Board)



Wisconsin Export of CRANBERRIES to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)


Cranberries

· In 2017, Wisconsin exported $11,035,762 of cranberries to China.

· China is Wisconsin’s third largest export market for cranberries. 

· Wisconsin exported $11 million of cranberries in 2017. That was about 9% of Wisconsin’s total cranberry exports. Wisconsin’s largest export market for cranberries was the Netherlands in 2017, exporting about $27.8 million, which is about 23% of the state’s total cranberry exports. (Source: Database accessed on www.wisertrade.org)

· In 2016, Wisconsin produced 6.13 million barrels of cranberries. 

· Wisconsin ranked first nationally in cranberry production, producing 64% of the nation’s total. Wisconsin’s total production was more than twice that of the next highest producing state, Massachusetts. (Source: USDA NASS)
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Wisconsin Export of PORK to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



Pork

· Wisconsin is home to 300,000 hogs and pigs on Wisconsin farms. (Source: USDA NASS)



· In 2017, Wisconsin had no exports of pork to China. North Carolina and Missouri were the top two exporters of pork to China last year. 



· [bookmark: _GoBack]Wisconsin’s largest market for pork exports in 2017 was Canada, exporting about $3.6 million, which is about 53% of the state’s pork exports. (Source: Database accessed on www.wisertrade.org)
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Wisconsin Agricultural Exports to China: (WISERTrade Database)

[image: cid:image002.png@01D3C1DB.502EF690]
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CHINA: U.S. TRADE SUMMARY

The U.S. goods trade deficit with China was $347.0 billion in 2016, a 5.5 percent decrease ($20.1 billion) over 2015. U.S. goods exports to China were $115.8 billion, down 0.3 percent ($297 million) from the previous year. Corresponding U.S. imports from China were $462.8 billion, down 4.2 percent. China was the United States' 3rd largest goods export market in 2016.



U.S. exports of services to China were an estimated $48.4 billion in 2015 (latest data available) and U.S. imports were $15.1 billion. Sales of services in China by majority U.S.-owned affiliates were $54.9 billion in 2014 (latest data available), while sales of services in the United States by majority China-owned firms were $4.8 billion.



U.S. foreign direct investment in China (stock) was $74.6 billion in 2015 (latest data available), a 10.5

percent increase from 2014. U.S. direct investment in China is led by manufacturing, wholesale trade, and depository institutions. (Source: Office of the US Trade Representative - https://ustr.gov/sites/default/files/files/reports/2017/NTE/2017%20NTE.pdf)
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RankCodesDescriptionANNUAL 2015ANNUAL 2016ANNUAL 2017JAN 2017 YTDJAN 2018 YTD


TOTAL ALL STATES23,033,23715,586,68422,626,3391,218,0293,799,372


1WIWisconsin12,158,08312,130,67114,123,494945,543327,065
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RankCodesDescriptionDates in UseANNUAL 2015ANNUAL 2016ANNUAL 2017JAN 2017 YTDJAN 2018 YTD


TOTAL ALL COMMODITIES-19,314,67416,996,37026,532,8761,366,353847,020


11211Plants Etc For Pharmacy, Perfume, Insecticides Etc1988-250012,158,08312,171,27114,123,494945,543327,065


21201Soybeans, Whether Or Not Broken1988-25006,113,6861,052,9197,237,2020519,955


31208Flour & Meal Of Oil Seed & Olea Fruit (No Mustard)1988-25001,031,3553,729,1805,172,180420,8100


41214Rutabagas, Hay, Clover & Other Forage Products1988-2500043,000000


51210Hop Cones, Fresh Or Dried; Lupulin1988-250011,5500000


61204Flaxseed (Linseed), Whether Or Not Broken1988-250000000


71209Seeds, Fruit And Spores, For Sowing1988-250000000
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RankCodesDescriptionANNUAL 2015ANNUAL 2016ANNUAL 2017JAN 2017 YTDJAN 2018 YTD


TOTAL ALL PARTNER COUNTRIES98,539,579100,739,152117,618,0758,185,04311,149,281


1NLDNetherlands28,436,93225,846,45427,840,1141,165,3533,939,090


2MEXMexico15,148,11916,063,35415,493,1971,000,710209,482


3CHNChina2,988,6635,444,34211,035,762247,4401,346,750
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RankCodesDescriptionANNUAL 2015ANNUAL 2016ANNUAL 2017FEB 2017 YTDFEB 2018 YTD


TOTAL ALL STATES173,357,634329,805,203237,215,40236,502,98344,626,392


42WIWisconsin00000
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From: Stout, Lisa S - DATCP
To: Rao, Ashwini P - DATCP
Subject: FW: The Dey Times - July 2018: New Tariffs and How They Will Affect U.S. Businesses, CBP Changes, Freight Rates & More! 
Date: Tuesday, July 10, 2018 11:20:00 AM

Should we send our activities to ME Dey for their newsletter?
 

From: M.E. Dey & Co. Inc. <connect@medey.com> 
Sent: Tuesday, July 10, 2018 10:02 AM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
Subject: The Dey Times - July 2018: New Tariffs and How They Will Affect U.S. Businesses, CBP Changes, Freight Rates & More! 
 

Using an older version of Outlook? VIEW THIS EMAIL IN YOUR BROWSER
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FREIGHT RATE UPDATE - JULY 2018

RONALD VINCENT  |  M.E. DEY & CO. - 
M.E. Dey provides the best possible rates
available to our clients by reviewing various
carrier options. We’ll keep you advised and
informed as trade updates are announced.

VIEW RATES

JEFF STAPLETON  |  M.E. DEY & CO. - 
In 2011, U.S. Customs & Border Protection
(CBP) announced their intention to
dramatically restructure their agency.
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MADE IN USA 'ALL OR VIRTUALLY ALL'
RULE

ROB GARDENIER  |  M.E. DEY & CO. - 
The US Federal Trade Commission reaffirmed
in 1999, that "Made in USA" advertising and
labeling claims will continue to be held to the
traditional "all or virtually all" standard.
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From: Friar, Frank P - DATCP
To: DATCP DL AD WI Farm Center
Subject: FW: The Hammer Falls
Date: Monday, April 16, 2018 2:15:26 PM
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Frank Friar
Economic Development Consultant – Division of Agriculture Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5049
Cell Phone: 608-576-6236
Fax: 608-224-5107
Email: Frank.Friar@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: AgWeb AM [mailto:aginfo@farmjournal.com] 
Sent: Monday, April 16, 2018 6:07 AM
To: Friar, Frank P - DATCP 
Subject: The Hammer Falls

Trump: We'll 'Make it Up' to Farmers

April 16, 2018 I View in Browser
TODAY'S TOP STORIES

Trump: We'll 'Make it Up' to
Farmers
President Donald Trump acknowledged this
week that farmers could be adversely affected
by the escalating tariff dispute with China, but
promised to make it up to them, saying they "will
be better off than they ever were."

Read More
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Paul Neiffer: Musings on Tax
Reform
It was a long, slow haul to get tax reform
approved, but late in 2017 the Tax Cuts and
Jobs Act was officially signed by President
Donald Trump and is now the law. However, the
intent of Section 199A to provide a tax cut for
individuals, as compared to corporations, was
flawed and Congress finally “fixed” it in late
March.

Read More
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Add Accuracy to Your Grain Marketing

This easy to follow approach to marketing will be invaluable to your
operation. Sign up for the Daily Grain Plan and receive a 30-day
free trial.

The Hammer Falls
Tough talks on trade continue to escalate
tensions between the U.S. and China as both
countries threaten to impose more tariffs.
Soybeans, cotton and beef are some of the
products next in line to take hits from Chinese
tariffs that could go into effect after May 11.
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Man Barely Escapes Oklahoma
Wildfire
More than 200,000 acres have already burned
in western Oklahoma near Woodward. High
winds and growing drought continues to expand
across the southwest.

Read More
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Pete's Pick of the Week: 2016
John Deere 8320R
This 2016 John Deere 8320R, 172 hours, sold
for $222,500 yesterday on a northwest
Minnesota farm auction. This is the second-
highest auction price ever for a John Deere
8320R.

Read More
Read More

Monsanto Partners With RNAgri
To Develop New Products
To use RNA interference (RNAi) technology,
Monsanto is partnering with RNAgri, a St. Louis-
based startup.

Read More
Read More
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Crop Comment 
Craighead County, Ark.
Lots of corn and rice going into the ground this
week in Northeast Arkansas. A few early
soybeans being planted also but most farmers
waiting on warmer weather for beans. No cotton
planting yet.
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From: Schmitt, Kathy M - DATCP
To: Knigge, Krista M - DATCP
Subject: FW: TIME CHANGE: Farm Center Meeting
Date: Monday, July 30, 2018 9:21:50 AM
Attachments: Farm Center Agenda 7-30-18.docx

FYI
 
Kathy Schmitt
Bureau Director, Farm and Agribusiness Services
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5048
Cell Phone: (608) 220-9296
Fax: (608) 224-5107
Kathy.schmitt@Wisconsin.gov
 
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 
 

From: Sullivan, Angie C - DATCP 
Sent: Monday, July 30, 2018 8:17 AM
To: Lochner, Michael V - DATCP <Michael.Lochner@wisconsin.gov>; Friar, Frank P - DATCP
<Frank.Friar@wisconsin.gov>; Brandel, Tracy L - DATCP <Tracy.Brandel@wisconsin.gov>; Swenson,
Jeffrey A - DATCP <Jeffrey.Swenson@wisconsin.gov>; Monsen, Norm E - DATCP
<Norm.Monsen@wisconsin.gov>; Ourada, Jack P - DATCP <Jack.Ourada@wisconsin.gov>
Cc: Schmitt, Kathy M - DATCP <Kathy.Schmitt@wisconsin.gov>
Subject: TIME CHANGE: Farm Center Meeting
 
Hi all,
 
The Farm Center meeting will begin at 9:30 this morning instead of 10:00, as Doug Lund
from FSA will be here at DATCP to give us a presentation on special credit.
 
Attached is the agenda for the meeting – no need to print as I will have copies for everyone.
 
See you at 9:30!
 
Angie Sullivan, Ag Program Supervisor
Wisconsin Farm Center
Organics, Grazing, Financial and Transition Planning
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53708
Direct line: 608-224-5095
Toll Free: 800-942-2474
Cell: 608-235-5237
Fax: 608-224-5107
angie.sullivan@wisconsin.gov

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER82E1ADA6
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Farm Center Meeting Agenda

Monday, July 30, 2018

9:30 am



9:30 am	Admin Announcements – Kathy



· Doug Lund, FSA – Presentation on Special Credit Services

· [bookmark: _GoBack]Farm Center phone issues

· PCard meal times reminder

· DAD Leave Calendar demonstration

· Outlook Calendar discussion

· USDA Assistance to Farmers Impacted by Tariffs

· Work Plan/Goals due August 30

· Internal Annual Report

· Schedules this week





10:15 am	Round Robin (please do not include case discussion)



10:30 am	Case Discussion



















   
 

https://www.facebook.com/widatcp
http://www.twitter.com/widatcp
https://www.flickr.com/photos/widatcp
https://www.youtube.com/user/widatcp


From: Cosh, William - DATCP
To: Andre, Ashley K - DATCP; Gilson, Donna J - DATCP; Hummell, Richard P - DATCP; Albracht, Jerad - DATCP;

Duwe, Leeann M - DATCP; McGraw, Paul J - DATCP
Subject: FW: TODAY: Pet Food and Tariffs
Date: Friday, April 6, 2018 11:25:54 AM
Attachments: AAFCO Talking Point for 4-6-18 meeting.pdf

Just an FYI.

From: Amanda Culp [mailto:Amanda@nasda.org] 
Sent: Friday, April 6, 2018 9:37 AM
To: Hector Castro (hcastro@agr.wa.gov) 
Subject: TODAY: Pet Food and Tariffs
COSDA Members,
This is a reminder for our conference call today at 2 PM ET. In advance of our call, the Association of
American Feed Control Officials (another NASDA affiliate) share their talking points.
Regards,
Amanda Culp| Director, Communications | National Association of State Departments of
Agriculture |4350 North Fairfax Drive Suite 910 Arlington, VA 22203 | (202) 296 -9680 |
Amanda@nasda.org

From: Amanda Culp 
Sent: Wednesday, April 04, 2018 9:15 AM
To: Hector Castro (hcastro@agr.wa.gov)
Subject: COSDA: Pet Food and Tariffs
COSDA Members,
We will be hosting a conference call this Friday, April 6 at 2 PM ET to discuss strategy and share
resources on the Chinese tariffs on agricultural goods in response to U.S. steel and aluminum tariffs.
We will also be discussing strategy around response to film documentary inquiries. Christi Lightcap
from Colorado will share her experience in this area and others are welcome to share as well.
Dial-In Number: +1 (267) 930-4000 
Participant Access: 833 225 269 
To join the conference on your iOS Device, click this link: http://rcconf.net/2qtgiXB

Regards,
Amanda Culp| Director, Communications | National Association of State Departments of
Agriculture |4350 North Fairfax Drive Suite 910 Arlington, VA 22203 | (202) 296 -9680 |
Amanda@nasda.org
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Association of American Feed Control Officials 


Several of AAFCO's members have been contacted by a video producer who 


released a video about pet food safety several years ago. Our Executive 


Committee assembled via conference call to develop the following list of 


talking points on new requests from the producer that are informally reported 


by several AAFCO members. To date, AAFCO headquarters has not received 


any communication from this producer. 


Here are the points from the AAFCO Executive Committee: 


1. Pet food regulation is under the jurisdiction of both FDA and states. 


Collaboration between states and FDA is increasing because one of the goals 


of the Food Safety Modernization Act (FSMA) is the development of an 


integrated food safety system. 


2. Most state laws have the ability to review the records of pet food 


producers to determine that what is on the label is what's in the bag. 


3. FSMA emphasizes a culture of safety in all food production, including 


animal feed and pet food. Hazards are identified and addressed by the 


manufacturers at the facility level. Facilities are reviewed and inspected by 


regulators. 


We appreciate the opportunity to coordinate responses to this situation with 


NASDA and its members. Please keep us in the information loop on this so we 


can work together to get true and accurate information to our constituents 


on pet food issues. 


Sincerely, 


Susan M. Hays 


Executive Director 


April 5, 2018 


Dear Bob: 
Board of Directors 


Officers 


Stan Cook 


Missouri Department of 


Agriculture 


President 


Robert Geiger 


Office of Indiana State Chemist 


President-Elect 


Ken Bowers 


Kansas Department of 


Agriculture 


Immediate Past President 


All Kashani 


Washington State Department 


of Agriculture 


Secretary-Treasurer 


Directors 


Kristen Green 


University of Kentucky 


Senior Director 


Erin Bubb 


Pennsylvania Department of 


Agriculture 


Senior Director 


Dave Phillips 


North Dakota Department of 


Agriculture 


Junior Director 


Robert Church 


Montana Department of 


Agriculture 


Junior Director 


George Ferguson 


North Carolina Department of 


Agriculture 


Junior Director 


AAFCO  m  1800 South Oak St, Suite 100, Champaign, IL 61820 


(217) 356-4221 Fax (217) 398-4119 - www.aafco.org  







From: Stamm, Christine A - DATCP
To: Knigge, Krista M - DATCP; Heinemann, Jack A - DATCP; Stout, Lisa S - DATCP; Lu, Jennifer Y - DATCP; Gandara,

Enrique R - DATCP; Rao, Ashwini P - DATCP
Subject: FW: Today: White House Briefing Call
Date: Monday, August 27, 2018 3:04:34 PM
Attachments: Factsheet - President Donald J. Trump Is Keeping His Promise To Renegoti....pdf

Remarks by President Trump in Phone Call with President Peña Nieto of Me....pdf
Statement from Vice President Mike Pence on the United States–Mexico Tra....pdf
USTR Press Release - Strengthening NAFTA for Agriculture .pdf
USTR Press Release - Rebalancing NAFTA to Support Manufacturing.pdf
USDA - Statement of Secretary Perdue on U.S.-Mexico Trade Agreement.pdf

 
 

From: Lagomarsino, Katie R. EOP/WHO <Katie.R.Lagomarsino@who.eop.gov> 
Sent: Monday, August 27, 2018 12:45 PM
To: Hoelscher, Douglas L. EOP/WHO <Douglas.L.Hoelscher@who.eop.gov>
Subject: RE: Today: White House Briefing Call
 
Good afternoon,

In preparation for our 2 p.m. ET briefing call, please see the attached documents:
 

·         Factsheet – President Donald J. Trump Is Keeping His Promise To Renegotiate NAFTA
(attached)

·         Transcript – Remarks by President Trump in Phone Call with President Peña Nieto of Mexico
on the United States-Mexico Trade Agreement (attached)

·         Vice President – Statement from Vice President Mike Pence on the United States–Mexico
Trade Agreement (attached)

·         USTR Press Release – Strengthening NAFTA for Agriculture (attached)
·         USTR Press Release – Rebalancing NAFTA to Support Manufacturing (attached)
·         USDA - Statement of Secretary Perdue on U.S.-Mexico Trade Agreement (attached)

 
Thank you,
Katie Lagomarsino
(202) 881-9205
 

From: Lagomarsino, Katie R. EOP/WHO 
Sent: Monday, August 27, 2018 12:15 PM
To: Hoelscher, Douglas L. EOP/WHO <Douglas.L.Hoelscher@who.eop.gov>
Subject: Today: White House Briefing Call
 
State and Local Leaders,
                                                                   
You are invited to a call with Administration officials today, Monday, August 27 at 2:00 p.m. ET. This
will be a Background Briefing on the Trade Deal with Mexico.
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PRESIDENT DONALD J. TRUMP IS KEEPING HIS PROMISE TO RENEGOTIATE NAFTA 


“America has … finally turned the page on decades of unfair trade deals that sacrificed our prosperity and 
shipped away our companies, our jobs, and our Nation’s wealth.” – President Donald J. Trump 


A PROMISE KEPT: President Donald J. Trump is delivering on his promise to renegotiate the 
North American Free Trade Agreement (NAFTA) so all American workers can benefit. 


 The United States has secured a preliminary US-Mexico Trade Agreement that modernizes 
and rebalances the trade relationship to reflect the realities of the 21st century. 


o This agreement will create more reciprocal trade that grows the economy, supports 
high-paying jobs for American workers, and protects American intellectual property.  


o The preliminary agreement is a mutually beneficial win for North American farmers, 
ranchers, workers, and businesses.  


 President Trump is following through after years of promises by politicians to fix NAFTA. 
o This is the first time that a modern United States trade agreement has been 


renegotiated.  


 The preliminary agreement will benefit American workers, American manufacturing, and 
American agriculture, through provisions including:   


o New “rules of origin” requirements to incentivize billions a year in vehicle and 
automobile parts production in the United States, supporting high-wage jobs. 


o The strongest, fully enforceable labor standards of any trade agreement. 
o New commitments to reduce trade-distorting policies for agricultural goods. 
o Improvements enabling food and agriculture to trade more fairly. 
o Strong and effective intellectual property protections. 
o The strongest disciplines on digital trade of any international agreement. 
o The most robust transparency obligations of any United States trade agreement. 


MODERNIZING NAFTA: The 24-year-old NAFTA was outdated and unbalanced, hurting 
American jobs and businesses. 


 Many Americans have been hurt by closed factories, exported jobs, and broken political 
promises resulting from the old NAFTA. 


 NAFTA has contributed to our ballooning annual goods trade deficit, which grew from $115 
billion in 1993, the year before NAFTA’s implementation, to nearly $800 billion in 2017. 


o The United States went from a $1.6 billion goods trade surplus with Mexico to a $70 
billion goods trade deficit during that same time period. 


 The old NAFTA includes many outdated provisions that have not been updated to reflect 
modern standards, new technologies, or the 21st century global economy. 


NEGOTIATING FOR THE AMERICAN WORKER: President Trump has made it a priority of his 
Administration to replace unfair deals with free, fair, and reciprocal trade.  


 Since taking office, President Trump has undertaken multiple trade negotiations in addition to 
NAFTA that will benefit American workers.      


 President Trump reached an agreement with the European Commission to work toward zero 
tariffs, increase energy exports, reduce non-tariff barriers, and address unfair trade. 


 Keeping another campaign promise, the Trump Administration successfully secured key 
amendments to the trade agreement with South Korea to strengthen our manufacturing base. 
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REMARKS BY PRESIDENT TRUMP 


IN PHONE CALL WITH PRESIDENT PEÑA NIETO OF MEXICO 


ON THE UNITED STATES-MEXICO TRADE AGREEMENT   


 


Oval Office 


 


 


11:09 A.M. EDT 


 


     PRESIDENT TRUMP:  Hello everybody.  It's a big day for trade, a big 


day for our country.  A lot of people thought we'd never get here because 


we all negotiate tough.  We do, and so does Mexico.  And this is a 


tremendous thing. 


 


     This has to do -- they used to call it NAFTA.  We're going to call it 


the United States-Mexico Trade Agreement, and we'll get rid of the name 


NAFTA.  It has a bad connotation because the United States was hurt very 


badly by NAFTA for many years.  And now it's a really good deal for both 


countries, and we look very much forward to it. 


 


     And I believe the President is on the phone.  Enrique?  You can hook 


him up.  Tell me when. 


 


     How are you?  It's a big thing.  A lot of people waiting.  Hello?  Do 


you want to put that on this phone, please?  Hello?  Be helpful.   


 


     PRESIDENT PEÑA NIETO:  (As interpreted.)  President Trump, how are 


you?  Good morning.    


 







PRESIDENT TRUMP:  Thank you, Enrique.  And congratulations.  That's 


really a fantastic thing.  We've all worked very hard, and your brilliant 


representatives are sitting right in front of me.  And I thought we would 


congratulate each other before it got out.  And I know we'll have a formal 


news conference in the not-too-distant future. 


 


PRESIDENT PEÑA NIETO:  (As interpreted.)  Thank you very much, 


President Trump.  I think this is something very positive for the United 


States and Mexico.  And the first reason for this call, Mr. President, is, 


first of all, to celebrate the understanding we have had between both 


negotiating peace on NAFTA, in the interest we have had for quite a few 


months now to renew it, to modernize it, to update it, and to generate a 


framework that will boost and potentiate productivity in North America. 


 


It is our wish, Mr. President, that now Canada will also be able to 


be incorporated in all this.  And I assume that they going to carry out 


negotiations of the sensitive bilateral issues between Mexico -- rather, 


between Canada and the United States. 


 


And I'm really grateful, Mr. President.  I want to say that you -- I 


greatly recognize and acknowledge your political will and your 


participation in this.  And on this paved path, I want to bear my 


testimony, Mr. President, and my acknowledgement to both negotiating 


teams, especially the team that is headed and led by Mr. Robert 


Lighthizer, and also the accompaniment and the support we have had from 


the White House through Jared Kushner. 


 


And I also extend this recognition to the Mexican team.  They are 


listening to you.  They are close to you right now -- Foreign Minister 


Luis Videgaray and the Secretary of the Economy, Mr. Guajardo. 


 


Yes, in terms of (inaudible) the negotiations that have taken months, 


it's been difficult, complex, and a very hard negotiation altogether with 


difficult moments, of course.  But I truly acknowledge now the fact that 


we've been able to reach an agreement that we are about to make 


public.  And this is the result of good understanding and good work.  And 


I -- of course, I am quite hopeful that now Canada would start discussing 


with the United States the sensitive bilateral issue. 


 


     Congratulations, President Trump.  I am very grateful and I am 


attentive to your comments. 


 


     PRESIDENT TRUMP:  Well, Mr. President, thank you very much.  It's an 


honor.  You've been my friend.  It's been a long time since I traveled to 







Mexico, where we got to know each other quite well and we actually had a 


good meeting.  Some people weren't sure if it was a good meeting, but I 


was.  


 


     I have a lot of good meetings that a lot of people aren't sure if 


they were good or not.   


 


But it's been a long time, and this is something that's very special 


for our manufacturers and for our farmers from both countries, for all of 


the people that work for jobs.  It's also great trade and it makes it a 


much more fair bill.  And we are very, very excited about it.   


 


We have worked long and hard.  Your representatives have been 


terrific.  My representatives have been fantastic too.  They've gotten 


along very well, and they've worked late into the night for months.  It's 


an extremely complex bill and it's something that I think will be talked 


about for many years to come.  It's just good for both countries. 


 


As far Canada is concerned, we haven't started with Canada yet.  We 


wanted to do Mexico and see if that was possible to do.  And it wasn't -- 


I think, it wasn't from any standpoint something that most people thought 


was even doable when we started.  


 


If you look at it, you remember, at the beginning, many people 


thought that this was something that just couldn't happen because of all 


of the different factions, all of the different sides, and the 


complexity.  And we made it much simpler, much better.  Much better for 


both countries.   


 


Canada will start negotiations shortly.  I'll be calling the Prime 


Minister very soon.  And we'll start negotiation, and if they'd like to 


negotiate fairly, we'll do that.  You know, they have tariffs of almost 


300 percent on some of our dairy products, and we can't have that.  We're 


not going to stand for that.   


 


I think with Canada, frankly, the easiest thing we can do is to 


tariff their cars coming in.  It's a tremendous amount of money and it's a 


very simple negotiation.  It could end in one day and we take in a lot of 


money the following day.  


 


But I think we'll give them a chance to probably have a separate 


deal.  We can have a separate deal or we can put it into this deal.  I 


like to call this deal the United States-Mexico Trade Agreement.  I think 







it's an elegant name.  I think NAFTA has a lot of bad connotations for the 


United States because it was a rip-off.  It was a deal that was a horrible 


deal for our country, and I think it's got a lot of bad connotations to a 


lot of people.  And so we will probably -- you and I will agree to the 


name.  


 


We will see whether or not we decide to put up Canada or just do a 


separate deal with Canada, if they want to make the deal.  The simplest 


deal is more or less already made.  It would be very easy to do and 


execute.  


 


But I will -- I will tell you that working with you has been a 


pleasure.  Speaking with and working President-elect López Obrador has 


been absolutely a very, very special time.   


 


You both came together for your country.  You worked together.  I 


think that's important for the media to know.  We have a little -- a small 


amount of media in our presence, like everybody.  And the media should 


know that the President and the President-elect worked very closely 


together because the President felt it was important that the President-


elect liked what he was seeing.   


 


And our teams worked together.  Our teams were really well unified, 


and your team was very well unified.  I was very impressed with the fact 


that the two Presidents came together and worked out something mutually 


agreeable.  


 


So it's an incredible deal.  It's an incredible deal for both 


parties.  Most importantly, it's an incredible deal for the workers and 


for the citizens of both countries.  Our farmers are going to be so 


happy.  You know, my farmers -- the farmers have stuck with me; I said we 


were going to do this.  And Mexico has promised to immediately start 


purchasing as much farm product as they can.  They're going to work on 


that very hard.   


 


And as you know, we're working -- unrelated to this, we're working 


very much with other countries.  China is one; they want to talk.  And 


it's just not right time to talk right now, to be honest, with 


China.  It's been -- it's too one-sided for too many years, for too many 


decades.  And so it's not the right time to talk.  But eventually, I'm 


sure, that we'll be able to work out a deal with China.  In the meantime, 


we're doing very well with China.   


 







Our economy is up.  It's never been this good before, and I think 


it's only going to get better.   


 


But, Mr. President, you've been my friend and you have been somebody 


that's been very special in a lot of ways.  We talk a lot.  We talked a 


lot about this deal.  And I'd like to congratulate you and the Mexican 


people.   


 


PRESIDENT PEÑA NIETO:  (As interpreted.)  Thank you very much, Mr. 


President.   


 


I finally recognize this, especially because of the point of 


understanding we are now reaching on this deal.  And I really hope and I 


desire -- I wish -- that the part with Canada will be materializing in a 


very concrete fashion; that we can have an agreement the way we proposed 


it from the initiation of this renegotiating process, a tripartite.   


 


But today I celebrate the (inaudible) between the United States and 


Mexico because we're reaching a final point of understanding.  And I hope 


that in the following days we can materialize (inaudible) in the 


formalization of the agreement.  


 


Something additional, Mr. President -- and you have already mentioned 


it -- it has to do with an involved and committed participation of the 


administration and the President-elect of Mexico.  As you know, we are now 


going through a period of transition, and it has been possible to create a 


highly unified front between the negotiating team of this administration 


and the people appointed by the President-elect of Mexico to be observers 


and participate in this agreement, in this understanding, to reach the 


point we are now reaching.   


 


The President-elect has been aware of everything that has been 


happening, and I have also had the opportunity of talking to him directly 


and personally on the progress being made.  


 


You have also had direct conversations with President-elect.  Things 


that we have to do and I hope we have the space to do it would be to find 


-- to toast a good toast with tequila, of course -- (laughter) -- to 


celebrate this understanding.   


 


PRESIDENT TRUMP:  Enrique, I think that's exactly right.  And you 


know the good relationship that I've already established with the 


President-elect.  I was very impressed with him, I must tell you.  He was 







terrific in every way.  And he wants -- you know, he loves your country 


like you love your country.  You want to do the right thing.  And we're 


really doing the right thing for all of us.  So I really enjoy 


that.  Please send him my regards, and I will speak to him very shortly.   


 


But this was great that you were able to do it together.  I think 


doing it mutually as opposed to just you doing it -- or even just him 


doing it -- I think a mutual agreement between your two administrations 


was a fantastic thing.  I suggested that early on, and I think it was 


immediately embraced and I think it was a really fantastic thing that you 


were able to do it -- and with great spirit.  I mean, it was great 


coordination and spirit.  So I think that is really just great.   


 


And, you know, one of the things that I'm excited about is you're 


going to be helping us at the border.  You're going to be working together 


with us on agriculture.  You're going to be working in many different 


ways, and we're going to be working with you in many different ways.  This 


is a very comprehensive agreement.   


 


So, Enrique, I will see you soon.  I think we're going to have a very 


formal ceremony.  This is one of the largest trade deals ever made.  Maybe 


the largest trade deal ever made.  And it's really something very special 


that two countries were able to come together and get it done.   


 


And I just want to thank all of my people -- Bob and Jared.  And, 


gentlemen, you have been really great, the way you've worked so long.  And 


I know you've been going up until three o'clock, four o'clock in the 


morning, and then getting in at eight.   


 


So I just want to -- on behalf of the United States, I want to thank 


you very much.  And I can say that Mexico is very proud of you.  They're 


very proud of you.  Thank you all very much.  


 


Enrique, I'll see you soon.  I'll talk to you soon.  And 


congratulations, and job well done.   


 


PRESIDENT PEÑA NIETO:  (As interpreted).  Thank you, Mr. President, 


and congratulations as well to you, to the negotiating team, to the 


(inaudible) of both countries.  We'll be waiting for Canada to be 


integrated into this process.   


 


I send you an affectionate hug.  And all my greetings to you and my 


regards.   







 


PRESIDENT TRUMP:  A hug from you would be very 


nice.  (Laughter).  Thank you.  So long.  Thanks.  Goodbye, Enrique.   


 


Okay, so we've made the deal with Canada.  It's a very -- 


 


Q    With Canada? 


 


PRESIDENT TRUMP:  They're starting.  We made the deal with 


Mexico.  And I think it's a very -- deal.  We're starting negotiations 


with Canada, pretty much immediately.  I can't tell you where those 


negotiations are gone.  It's going to be a -- it's a smaller segment, as 


you know.  Mexico is a very large trading partner.  But we've now 


concluded our deal and it's being finalized.   


 


And, Bob, when would you say it will be signed -- actually, formally, 


signed?   


 


AMBASSADOR LIGHTHIZER:  Well, it will likely be signed at the end of 


November because there's a 90-day layover period because of our 


statute.  But we expect to submit our letter to Congress, beginning that 


process on Friday.  


 


PRESIDENT TRUMP:  Okay, so that starts the process.  


 


AMBASSADOR LIGHTHIZER:  And then 90 days later, it will be signed.   


 


PRESIDENT TRUMP:  We have an agreement where -- both with Canada and 


with Mexico -- I will terminate the existing deal.  When that happens, I 


can't quite tell you; it depends on what the timetable is with 


Congress.  But I'll be terminating the existing deal and going into this 


deal.  We'll start negotiating with Canada relatively soon.  They want to 


start -- they want to negotiate very badly.   


 


But one way or the other, we have a deal with Canada.  It will either 


be a tariff on cars, or it will be a negotiated deal.  And, frankly, a 


tariff on cars is a much easier way to go.  But perhaps the other would be 


much better for Canada.  


 







And we're looking to help -- you know, we're looking to help our 


neighbors, too.  If we can help our neighbors, that's a good thing, not a 


bad thing.  So we're going to start that negotiation imminently.  I'll be 


speaking with Prime Minister Trudeau in a little while.  


 


So I want to thank everybody.  I want to thank you.  What a great job 


you've all done.  And it's been -- it's been a long one, but a lot of 


people thought this was not a doable transaction.  It's going to be great 


for our people.  And again, I want to thank you folks.  And we'll see you 


at the signing, and we'll see you many times before that, I'm sure.   


 


So, congratulations to the people of Mexico.  Great job.  


 


Thank you very much everybody.   


 


                             END            11:29 A.M. EDT 
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STATEMENT FROM VICE PRESIDENT MIKE PENCE ON THE UNITED STATES-
MEXICO TRADE AGREEMENT 


 
President Trump promised to fight for better trade deals – and once again today he delivered. 
After a year of tough negotiations, the United States and Mexico reached a trade agreement that 
is fair and reciprocal and will strengthen both nations’ economies. Today marks a new chapter 
between the United States and Mexico – one built around friendship, security, commerce, and 
prosperity. The U.S.–Mexico Trade Agreement is a win for American ranchers, manufacturers, 
and auto workers. Our nations have agreed to new rules that will maintain duty free access for 
agricultural goods on both sides of the border. In addition, we have agreed to eliminate non-
tariff barriers and take other steps to encourage more agriculture trade between our two 
countries. Unlike any previous bilateral trade deal, this agreement includes the strongest labor 
standards, and these requirements are fully enforceable. The President and our entire 
Administration are grateful to President Peña Nieto and his negotiating team for their good 
faith efforts to get this deal done. Today is a win for the American people and we look forward 
to working with members of Congress in both parties to swiftly approve this new trade 
agreement.   
 


### 
 








 
UNITED STATES–MEXICO TRADE FACT SHEET 


 


Strengthening NAFTA for Agriculture  
 


The United States and Mexico have reached an agreement to benefit American farmers, ranchers, 


and agribusinesses.  While agriculture has generally performed well under NAFTA, important 


improvements in the agreement will enable food and agriculture to trade more fairly.  


 


Key Achievement: Maintaining Zero Tariffs on Agricultural Products  


 


Under a modernized agreement, tariffs on agricultural products traded between the United States 


and Mexico will remain at zero. 


 


Key Achievement: Setting Unprecedented Standards for Agricultural Biotechnology 


 


For the first time, the agreement specifically addresses agricultural biotechnology to support 21st 


century innovations in agriculture. The text covers all biotechnologies, including new 


technologies such as gene editing, whereas the Trans-Pacific Partnership text covered only 


traditional rDNA technology.  Specifically, the United States and Mexico have agreed to 


provisions to enhance information exchange and cooperation on agricultural biotechnology 


trade-related matters. 


 


Key Achievements: Significant Commitments to Reduce Trade Distorting Policies, Improve 


Transparency, and Ensure Non-Discriminatory Treatment for Agricultural Product 


Standards 


 


Building on NAFTA, the United States and Mexico agree to work together in other fora on 


agriculture matters, improve transparency and consultations on matters affecting trade between 


the two countries, and provide for non-discriminatory treatment in grading of agricultural 


products.   


 


The United States and Mexico agreed to several provisions to reduce the use of trade distorting 


policies, including: 
 


 To not use export subsidies or World Trade Organization (WTO) special agricultural 


safeguards for products exported to each other’s market. 


 Improved commitments to increase transparency and consultation regarding the use of 


export restrictions for food security purposes. 


 If supporting producers, to consider using domestic support measures that have minimal 


or no trade distorting or production effects and ensure transparency of domestic support 


and supply management programs.  







 


To facilitate the marketing of food and agricultural products, Mexico and the United States agree 


that grading standards and services will be non-discriminatory, including for grains and that 


grading will operate independently from domestic registration systems for grain and oilseed 


varietals.   


 


Key Achievement:  Enhanced Rules for Science-Based Sanitary and Phytosanitary 


Measures 


 


In the Sanitary and Phytosanitary (SPS) Measures chapter, the United States and Mexico have 


agreed to strengthen disciplines for science-based SPS measures, while ensuring Parties maintain 


their sovereign right to protect human, animal, and plant life or health.  Provisions include 


increasing transparency on the development and implementation of SPS measures; advancing 


science-based decision making; improving processes for certification, regionalization and 


equivalency determinations; conducting systems-based audits; improving transparency for 


import checks; and working together to enhance compatibility of measures.  The new agreement 


would establish a new mechanism for technical consultations to resolve issues between the 


Parties. 


 


Key Achievement:  New Disciplines on Geographic Indications and Common Names for 


Cheeses 


 


For the first time in NAFTA, the United States and Mexico have agreed to geographical 


indication standards that: enhance transparency for opposition and cancellation proceedings for 


geographical indications (GIs); establish a mechanism to consult on GIs pursuant to international 


agreements; and allow for additional factors that may be taken into account in determining 


whether a term is a common name instead of a GI.  In addition, for the first time in a United 


States trade agreement, Mexico and the United States agreed to not restrict market access in 


Mexico for U.S. cheeses labeled with certain names.   


 


Key Achievement: Prohibiting Barriers for Alcoholic Beverages  


 


The United States and Mexico agreed to labeling and certification provisions that will help the 


countries avoid barriers to trade in wine and distilled spirits.  Mexico agreed to continue 


recognition of Bourbon Whiskey and Tennessee Whiskey as distinctive products of the United 


States.  The United States agreed to continue recognition of Tequila and Mezcal as distinctive 


products of Mexico. 


 


Key Achievement:  New Protections for Proprietary Food Formulas 


 


The United States and Mexico agreed on the first ever Annex on Proprietary Food Formulas, 


which requires each Party to protect the confidentiality of proprietary formulas for food products 


in the same manner for domestic and imported products.  It also limits such information 


requirements to what is necessary to achieve legitimate objectives. 


 


###  
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UNITED STATES–MEXICO TRADE FACT SHEET 


 


Rebalancing NAFTA to Support Manufacturing 
 


The United States and Mexico have reached a preliminary agreement in principle, subject to 


finalization and implementation, that supports North American manufacturing and mutually 


beneficial trade.  The new agreement will create more balanced, reciprocal trade that supports 


high-paying jobs for Americans and grows the United States and Mexican economies.  


 


RULES OF ORIGIN AND ORIGIN PROCEDURES 


 


The United States and Mexico have concluded substantive discussions on new rules of origin and 


origin procedures, including product-specific rules for passenger vehicles, light trucks, and auto 


parts. This update to the rules of origin will provide greater incentives to source goods and 


materials in the United States and North America. 


 


Key Achievement: Increasing Regional Value Content Rule 


 


This deal encourages United States manufacturing and regional economic growth by requiring 


that 75 percent of auto content be made in the United States and Mexico. 
 


The rules will:  


 Incentivize billions annually in additional United States vehicle and auto parts 


production.  


 Help to preserve and re-shore vehicle and parts production in the United States.   


 Transform supply chains to use more United States content, especially content that is key 


to future automobile production and high-paying jobs.  


 Close gaps in the current NAFTA agreement that incentivized low wages in automobile 


and parts production. 


 



http://www.ustr.gov/
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Key Achievement: Creating New Labor Value Content Rule  


 


This deal uses trade rules to drive higher wages by requiring that 40-45 percent of auto content 


be made by workers earning at least $16 per hour. 


 


The rules will:  


 Support better jobs for United States producers and workers by requiring that a 


significant portion of vehicle content be made with high-wage labor.  


 Ensure that United States producers and workers are able to compete on an even playing 


field, and incentivize new vehicle and parts investments in the United States. 


 Encourage more investment by auto companies in research and development in the 


region. 


 


Key Achievement: Exceeding NAFTA 1.0 and TPP Standards with Stronger Rules of 


Origin and Enforcement  


 


The United States and Mexico have agreed to stronger rules of origin that exceed those of both 


NAFTA 1.0 and the Trans-Pacific Partnership (TPP), including for autos and automobile parts 


and other industrial products such as chemicals, steel-intensive products, glass, and optical fiber.  


 


This deal exceeds NAFTA 1.0 and the TPP by establishing procedures that streamline 


certification and verification of rules of origin and that promote strong enforcement.  This 


includes new cooperation and enforcement provisions that help to prevent duty evasion 


before it happens. 


The new rules will help ensure that only producers using sufficient and significant United States 


and Mexican parts and materials receive preferential tariff benefits. 


 


GOODS MARKET ACCESS 


 


New commitments have been included in the Market Access chapter to reflect developments in 


United States trade agreements that address non-tariff barriers related to trade in remanufactured 


goods, import licensing, and export licensing. 


Key Achievement: Exceeding NAFTA 1.0 and TPP Standards to More Effectively Support 


Trade in Manufactured Goods 


The new Market Access chapter will more effectively support trade in manufactured goods 


between the United States and Mexico by removing provisions that are no longer relevant, 


updating key references, and affirming commitments that have phased in from the original 


agreement. 


Specifically, the Market Access chapter: 


 Maintains duty-free treatment for originating goods. 


 Maintains the prohibition on export duties, taxes, and other charges and the waiver of 


specific customs processing fees.  







 Adds new provisions for transparency in import licensing and export licensing 


procedures. 


 Prohibits Parties from applying: (a) requirements to use local distributors for importation; 


(b) restrictions on the importation of commercial goods that contain cryptography; (c) 


import restrictions on used goods to remanufactured goods; and (d) requirements for 


consular transactions and their associated fees and charges.  


 Updates provisions for duty-free temporary admission of goods to cover shipping 


containers or other substantial holders used in the shipment of goods. 


 


 


TEXTILES 


 


The new provisions on textiles incentivize greater United States and Mexican production in 


textiles and apparel trade, strengthen customs enforcement, and facilitate broader consultation 


and cooperation among the Parties on issues related to textiles and apparel trade. 


 


Key Achievement: Strengthening Supply Chains to Provide New Market Opportunities for 


the Textile and Apparel Sector  


 


The provisions will:  


 Promote greater use of Made-in-the-USA fibers, yarns, and fabrics by:  


o Limiting rules that allow for some use of non-NAFTA inputs in textile and 


apparel trade.  


o Requiring that sewing thread, pocketing fabric, narrow elastic bands, and coated 


fabric, when incorporated in apparel and other finished products, be made in the 


region for those finished products to qualify for trade benefits.   
 


 Establish a Textiles chapter for United States–Mexico trade, including textile-specific 


verification and customs cooperation provisions that provide new tools for strengthening 


customs enforcement and preventing fraud and circumvention in this important sector. 


The new Textiles chapter provisions are stronger than those in NAFTA 1.0 with respect to both 


enforcement and incentivizing North American production of textiles.  


 


 


SECTORAL ANNEXES 


 


The United States and Mexico have also reached agreement on new provisions covering trade in 


specific manufacturing sectors, including Information and Communication Technology, 


Pharmaceuticals, Medical Devices, Cosmetic Products, and Chemical Substances.  Each of the 


annexes includes provisions that exceed NAFTA 1.0 and TPP that promote enhanced regulatory 


compatibility, best regulatory practices, and increased trade between both countries.  


 
 








Statement of Secretary Perdue on U.S.-Mexico Trade Agreement 


(Washington, D.C., August 27, 2018) – U.S. Secretary of Agriculture Sonny Perdue today 


issued the following statement regarding the announcement on trade between the United States 


and Mexico: 


“President Trump is delivering on his promise to renegotiate the old, outdated North American 


Free Trade Agreement (NAFTA), making good on his pledge to strike the best deals possible for 


all of our economic sectors, including agriculture. The President has achieved important 


improvements in the agreement to enable our agricultural producers to be treated more fairly. 


This breakthrough demonstrates that the President’s common-sense strategy of holding trading 


partners accountable will produce results. President Trump and Ambassador Lighthizer, our U.S. 


Trade Representative, are to be congratulated for their determination, vision, and leadership. 


“The agreement specifically addresses agricultural biotechnology to keep up with 21st Century 


innovations. And we mutually pledge to work together with Mexico to reduce trade-distorting 


policies, increase transparency, and ensure non-discriminatory treatment in grading of 


agricultural products. 


“This is nothing short of a great victory for farmers and ranchers, because locking in our access 


to Mexican markets is critical to supporting farm income and strengthening rural communities. 


Mexico has historically been a great customer and partner and we are happy to have this resolved 


for our agricultural producers. 


“We now hope that Canada will see the need to settle all of the outstanding issues between our 


two nations as well, and restore us to a true North American Free Trade Agreement.” 


 







•             Date: Monday, August 27
•             Time: 2:00 p.m. ET
•             RSVP HERE: Please note you will receive dial-in information after you RSVP.
 
Please let me know if you have any questions.
 
Katie Lagomarsino
Special Projects Manager 
White House Office of Intergovernmental Affairs
O: 202.456.4754 | C: 202.881.9205 | E: Katie.R.Lagomarsino@who.eop.gov
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From: Mary Knigge
To: Knigge, Krista M - DATCP
Subject: FW: Trump"s tariffs face election-focused heat in Wisconsin
Date: Thursday, October 25, 2018 6:37:44 PM

 
 

From: POLITICO Pro <politicoemail@politicopro.com> 
Sent: Thursday, October 25, 2018 4:44 PM
To: Mary Knigge <mknigge@dfamilk.com>
Subject: Trump's tariffs face election-focused heat in Wisconsin
 

Trump's tariffs face election-focused heat in Wisconsin

By Ryan McCrimmon

10/25/2018 04:42 PM EDT

Wisconsin farm and business groups slammed President Donald Trump's steel and aluminum
tariffs at a gathering in Waukesha on Thursday, one day after the president touted his trade
achievements at a political rally in the state.

Jim Holte, president of the Wisconsin Farm Bureau Federation, said Trump's tariffs and the
retaliatory duties on U.S. agricultural products they spawned are "more frustrating than a
broken combine during peak season." Holte joined other business leaders for a town hall event
organized by the Association of Equipment Manufacturers and an advocacy campaign called
Tariffs Hurt the Heartland, which was organized by Farmers for Free Trade and Americans for
Free Trade.

"The impact really is profitability, long-term viability of these farms and businesses," Holte
said during a panel discussion. "When your price is faced with this level of uncertainty ...
farmers look at their balance sheets and are not happy with them."

Carrie Clark Phillips, director of policy and partnerships at Farmers for Free Trade, said
Wisconsin businesses have paid an extra $54 million for products subject to new import taxes
through August, including $20 million due to the steel and aluminum tariffs alone.

Trump held a rally Wednesday night in Mosinee, Wis., where he celebrated the new North
American trade pact as a win for the state's dairy industry. "It's a giant victory for Wisconsin
farmers, manufacturers and dairy producers," Trump said Wednesday. "I give Wisconsin a lot
of credit for it."

The agreement with Canada and Mexico, which will not come up for a vote in Congress until
next year, would open the Canadian dairy market by an additional 3.6 percent and eliminate
classes 6 and 7 of Canada's milk ingredient pricing system, which U.S. producers complain
has dried up demand for their products.

But retaliatory duties imposed by Canada, Mexico, China and the European Union are still in
place, and they are taking a heavy toll on many agricultural producers. Earlier this week, the
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National Milk Producers Federation asked USDA for a greater share of any future trade-aid
payments, noting that multiple studies have estimated that retaliatory duties will result in dairy
producers suffering more than $1 billion in lost income this year.

After the U.S.-Mexico-Canada Agreement was reached, trade officials said they'll seek a
separate resolution on tariffs, though there has been scant evidence of progress. At a meeting
of international trade officials in Ottawa on Thursday, Juan Carlos Baker, Mexico's
undersecretary for international trade, said no talks have been scheduled with the United States
to discuss lifting the steel and aluminum tariffs, which the Trump administration imposed to
protect national security interests.

John Kirchner, executive director of the U.S. Chamber of Commerce in the Midwest region,
said tariffs are affecting $2.4 billion of exports from Wisconsin alone. He encouraged voters to
make trade a political issue in the midterm elections on Nov. 6.

"There's an election coming up in 12 days. I think it's important that we go to the ballot box
with this in mind, this issue on tariffs," he said. "That we can make sure we're holding current
members of Congress accountable for their position on this issue."

Austin Ramirez, CEO of Husco International, a global engineering and manufacturing
company, said outreach to Capitol Hill on the issue hasn't been especially effective because
the trade policies are being driven by the Trump administration without much lawmaker
involvement.

"There's one person that we need to convince to make a change to this tariff policy, and it's not
somebody in Congress — it's somebody in the White House," Ramirez said.

To view online:
https://subscriber.politicopro.com/agriculture/article/2018/10/wisconsin-farm-business-
leaders-slam-trump-tariffs-890516

You received this POLITICO Pro content because your customized settings include: Agriculture:
Wisconsin; Agriculture: NAFTA; Agriculture: Dairy; Key phrase: farm; Key phrase: dairy; Key
phrase: milk. To change your alert settings, please go to
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From: Knigge, Krista M - DATCP
To: DATCP DL Ag Development
Subject: FW: USDA Assists Farmers Impacted by Unjustified Retaliation
Date: Wednesday, July 25, 2018 2:33:41 PM

Please see below – more details to come however, this program may impact several parts of our
division.
 

From: Moll, Keeley A - DATCP 
Sent: Wednesday, July 25, 2018 9:10 AM
To: Knigge, Krista M - DATCP <Krista.Knigge@wisconsin.gov>
Subject: FW: USDA Assists Farmers Impacted by Unjustified Retaliation
 
 
USDA Assists Farmers Impacted by Unjustified Retaliation
 
Contact: USDA Press
Email: press@oc.usda.gov
 
(Washington, D.C., July 24, 2018) – U.S. Secretary of Agriculture Sonny Perdue today announced
that the U.S. Department of Agriculture (USDA) will take several actions to assist farmers in response
to trade damage from unjustified retaliation. President Trump directed Secretary Perdue to craft a
short-term relief strategy to protect agricultural producers while the Administration works on free,
fair, and reciprocal trade deals to open more markets in the long run to help American farmers
compete globally. Specifically, USDA will authorize up to $12 billion in programs, which is in line with
the estimated $11 billion impact of the unjustified retaliatory tariffs on U.S. agricultural goods. These
programs will assist agricultural producers to meet the costs of disrupted markets.
 
“This is a short-term solution to allow President Trump time to work on long-term trade deals to
benefit agriculture and the entire U.S. economy,” Secretary Perdue said. “The President promised to
have the back of every American farmer and rancher, and he knows the importance of keeping our
rural economy strong. Unfortunately, America’s hard-working agricultural producers have been
treated unfairly by China’s illegal trading practices and have taken a disproportionate hit when it
comes illegal retaliatory tariffs. USDA will not stand by while our hard-working agricultural producers
bear the brunt of unfriendly tariffs enacted by foreign nations. The programs we are announcing
today help ensure our nation’s agriculture continues to feed the world and innovate to meet the
demand.”
 
Background:
 
Of the total unjustified retaliatory tariffs imposed on the United States, a disproportionate amount
was targeted directly at American farmers. Trade damage from such retaliation has impacted a host
of U.S. commodities, including field crops like soybeans and sorghum, livestock products like milk
and pork, and many fruits, nuts, and other specialty crops. High tariffs disrupt normal marketing
patterns, affecting prices and raising costs by forcing commodities to find new markets.
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Additionally, there is evidence that American goods shipped overseas are being slowed from
reaching market by unusually strict or cumbersome entry procedures, which can affect the quality
and marketability of perishable crops. This can boost marketing costs and discount our prices, and
adversely affect our producers. USDA will use the following programs to assist farmers:
 

The Market Facilitation Program, authorized under The Commodity Credit Corporation (CCC)
Charter Act and administered by Farm Service Agency (FSA), will provide payments
incrementally to producers of soybeans, sorghum, corn, wheat, cotton, dairy, and hogs. This
support will help farmers manage disrupted markets, deal with surplus commodities, and
expand and develop new markets at home and abroad.
Additionally, USDA will use CCC Charter Act and other authorities to implement a Food
Purchase and Distribution Program through the Agricultural Marketing Service to purchase
unexpected surplus of affected commodities such as fruits, nuts, rice, legumes, beef, pork and
milk for distribution to food banks and other nutrition programs.
Finally, the CCC will use its Charter Act authority for a Trade Promotion Program administered
by the Foreign Agriculture Service (FAS) in conjunction with the private sector to assist in
developing new export markets for our farm products.



From: Moll, Keeley A - DATCP
To: Knigge, Krista M - DATCP
Subject: FW: USDA Assists Farmers Impacted by Unjustified Retaliation
Date: Wednesday, July 25, 2018 10:10:14 AM

 
USDA Assists Farmers Impacted by Unjustified Retaliation
 
Contact: USDA Press
Email: press@oc.usda.gov
 
(Washington, D.C., July 24, 2018) – U.S. Secretary of Agriculture Sonny Perdue today announced
that the U.S. Department of Agriculture (USDA) will take several actions to assist farmers in response
to trade damage from unjustified retaliation. President Trump directed Secretary Perdue to craft a
short-term relief strategy to protect agricultural producers while the Administration works on free,
fair, and reciprocal trade deals to open more markets in the long run to help American farmers
compete globally. Specifically, USDA will authorize up to $12 billion in programs, which is in line with
the estimated $11 billion impact of the unjustified retaliatory tariffs on U.S. agricultural goods. These
programs will assist agricultural producers to meet the costs of disrupted markets.
 
“This is a short-term solution to allow President Trump time to work on long-term trade deals to
benefit agriculture and the entire U.S. economy,” Secretary Perdue said. “The President promised to
have the back of every American farmer and rancher, and he knows the importance of keeping our
rural economy strong. Unfortunately, America’s hard-working agricultural producers have been
treated unfairly by China’s illegal trading practices and have taken a disproportionate hit when it
comes illegal retaliatory tariffs. USDA will not stand by while our hard-working agricultural producers
bear the brunt of unfriendly tariffs enacted by foreign nations. The programs we are announcing
today help ensure our nation’s agriculture continues to feed the world and innovate to meet the
demand.”
 
Background:
 
Of the total unjustified retaliatory tariffs imposed on the United States, a disproportionate amount
was targeted directly at American farmers. Trade damage from such retaliation has impacted a host
of U.S. commodities, including field crops like soybeans and sorghum, livestock products like milk
and pork, and many fruits, nuts, and other specialty crops. High tariffs disrupt normal marketing
patterns, affecting prices and raising costs by forcing commodities to find new markets.
 
Additionally, there is evidence that American goods shipped overseas are being slowed from
reaching market by unusually strict or cumbersome entry procedures, which can affect the quality
and marketability of perishable crops. This can boost marketing costs and discount our prices, and
adversely affect our producers. USDA will use the following programs to assist farmers:
 

The Market Facilitation Program, authorized under The Commodity Credit Corporation (CCC)
Charter Act and administered by Farm Service Agency (FSA), will provide payments
incrementally to producers of soybeans, sorghum, corn, wheat, cotton, dairy, and hogs. This
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support will help farmers manage disrupted markets, deal with surplus commodities, and
expand and develop new markets at home and abroad.
Additionally, USDA will use CCC Charter Act and other authorities to implement a Food
Purchase and Distribution Program through the Agricultural Marketing Service to purchase
unexpected surplus of affected commodities such as fruits, nuts, rice, legumes, beef, pork and
milk for distribution to food banks and other nutrition programs.
Finally, the CCC will use its Charter Act authority for a Trade Promotion Program administered
by the Foreign Agriculture Service (FAS) in conjunction with the private sector to assist in
developing new export markets for our farm products.



From: Knigge, Krista M - DATCP
To: DATCP DL Ag Development
Subject: FW: USDA Assists Farmers Impacted by Unjustified Retaliation
Date: Wednesday, July 25, 2018 2:33:43 PM

Please see below – more details to come however, this program may impact several parts of our
division.
 

From: Moll, Keeley A - DATCP 
Sent: Wednesday, July 25, 2018 9:10 AM
To: Knigge, Krista M - DATCP <Krista.Knigge@wisconsin.gov>
Subject: FW: USDA Assists Farmers Impacted by Unjustified Retaliation
 
 
USDA Assists Farmers Impacted by Unjustified Retaliation
 
Contact: USDA Press
Email: press@oc.usda.gov
 
(Washington, D.C., July 24, 2018) – U.S. Secretary of Agriculture Sonny Perdue today announced
that the U.S. Department of Agriculture (USDA) will take several actions to assist farmers in response
to trade damage from unjustified retaliation. President Trump directed Secretary Perdue to craft a
short-term relief strategy to protect agricultural producers while the Administration works on free,
fair, and reciprocal trade deals to open more markets in the long run to help American farmers
compete globally. Specifically, USDA will authorize up to $12 billion in programs, which is in line with
the estimated $11 billion impact of the unjustified retaliatory tariffs on U.S. agricultural goods. These
programs will assist agricultural producers to meet the costs of disrupted markets.
 
“This is a short-term solution to allow President Trump time to work on long-term trade deals to
benefit agriculture and the entire U.S. economy,” Secretary Perdue said. “The President promised to
have the back of every American farmer and rancher, and he knows the importance of keeping our
rural economy strong. Unfortunately, America’s hard-working agricultural producers have been
treated unfairly by China’s illegal trading practices and have taken a disproportionate hit when it
comes illegal retaliatory tariffs. USDA will not stand by while our hard-working agricultural producers
bear the brunt of unfriendly tariffs enacted by foreign nations. The programs we are announcing
today help ensure our nation’s agriculture continues to feed the world and innovate to meet the
demand.”
 
Background:
 
Of the total unjustified retaliatory tariffs imposed on the United States, a disproportionate amount
was targeted directly at American farmers. Trade damage from such retaliation has impacted a host
of U.S. commodities, including field crops like soybeans and sorghum, livestock products like milk
and pork, and many fruits, nuts, and other specialty crops. High tariffs disrupt normal marketing
patterns, affecting prices and raising costs by forcing commodities to find new markets.
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Additionally, there is evidence that American goods shipped overseas are being slowed from
reaching market by unusually strict or cumbersome entry procedures, which can affect the quality
and marketability of perishable crops. This can boost marketing costs and discount our prices, and
adversely affect our producers. USDA will use the following programs to assist farmers:
 

The Market Facilitation Program, authorized under The Commodity Credit Corporation (CCC)
Charter Act and administered by Farm Service Agency (FSA), will provide payments
incrementally to producers of soybeans, sorghum, corn, wheat, cotton, dairy, and hogs. This
support will help farmers manage disrupted markets, deal with surplus commodities, and
expand and develop new markets at home and abroad.
Additionally, USDA will use CCC Charter Act and other authorities to implement a Food
Purchase and Distribution Program through the Agricultural Marketing Service to purchase
unexpected surplus of affected commodities such as fruits, nuts, rice, legumes, beef, pork and
milk for distribution to food banks and other nutrition programs.
Finally, the CCC will use its Charter Act authority for a Trade Promotion Program administered
by the Foreign Agriculture Service (FAS) in conjunction with the private sector to assist in
developing new export markets for our farm products.



From: Gegare, Debbie E - DATCP
To: Stamm, Christine A - DATCP; Knigge, Krista M - DATCP
Subject: FW: Wausau Signing with Foxconn on Tuesday 9/18 2-3 PM
Date: Monday, September 17, 2018 11:53:06 AM
Attachments: September 18 Walker Foxconn Wausau by minute schedule.xlsx

September 18 2018 Press Release.docx
20180915鴻參威州新聞稿V7_EN WH EDIT.docx

Hi there,
 
Here is the information on the signing tomorrow in Wausau for ginseng. Can the Secretary or Krista
can you attend? Maybe Keith or no. I was asked by Will and GBW to attend if we could.
 
Debbie Gegare
Program Director, Market Orders, Cultivated Ginseng and County Fairs
 

From: Will Hsu <will@hsuginseng.com> 
Sent: Sunday, September 16, 2018 9:55 PM
To: Harrington, Tom - GOV <Tom.Harrington@wisconsin.gov>
Cc: Dave Eckmann <deckmann@wausauchamber.com>; David SCHUMACHER
<dschumacherginseng1@gmail.com>; 'Rob and Carol Kaldunski' <kalbob74@gmail.com>; Jackie Fett
<jackie@ginsengboard.com>; felix.tsai@ylhealth.org; Charlie Alvarez Charlie
<charlie.alvarez@ylhealth.org>; Gegare, Debbie E - DATCP <Debbie.Gegare@wisconsin.gov>; Paul
<paul@hsuginseng.com>; Ashley Marschall <Ashley.Marschall@hsuginseng.com>;
kristie.pulvermacher@icloud.com
Subject: Wausau Signing with Foxconn on Tuesday 9/18 2-3 PM
 
Mr. Harrington:
 
Attached is the by minute agenda and two English press releases being issued in conjunction with
the event on Tuesday, one from Foxconn Health Technology Group and one jointly from GBW and
Hsu’s. Foxconn and Hsu’s will issue releases in Mandarin Chinese on Tuesday or Wednesday to our
foreign and Mandarin speaking domestic media, respectively.
 
Debbie Gegare from DATCP said there is a chance that Secretary Harsdorf may attend, if so we will
try to squeeze in a couple minutes for her to say something after Dave Eckmann, President of the
Wausau Region Chamber of Commerce, welcomes everyone and says a few introductory remarks.
Otherwise if she is not in attendance, we will progress per the attached schedule and try to get
Governor Walker out by 3PM depending on how long he wishes to answer questions from the
media. We are operating under the assumption that he will arrive at approximately 2:15PM at the
Wausau Region Chamber of Commerce on Washington St, we will be in their larger meeting room
that will be set-up for seating and media/cameras.
 
At the front of the room there will be a podium and a table with pens, the documents to be signed
and 3 chairs. The middle chair will be saved for the Governor who will sign all the documents as a
“witness” to the contract proceedings, as requested by Foxconn. The actual 3 documents are
confidential and will be executed between Foxconn and the respective parties. Foxconn will be

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER4B6516C7
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc

By Minute Agenda

		Foxconn, Ginseng Board of Wisconsin, Hopu Fund Signing Ceremony

		Wausau Region Chamber of Commerce (200 Washington St, Ste 120, Wausau, WI 54403, Tel: 715-845-6231)

		By Minute Schedule and Agenda

		2:00 PM		Media, signers and guest arrival

		2:10 PM		Media set-up complete, guests seated

		2:15 PM		Governor Walker Arrival

		2:18 PM		Welcome by Wausau Chamber of Commerce President, Dave Eckmann

		2:23 PM		Introduction of first signing, Letter of Intent to Purchase Wisconsin Ginseng

				Intro by Jackie Fett, Executive Director of The Ginseng Board of Wisconsin

				Dave Schumacher, Vice President of the Ginseng Board of Wisconsin

				Charlie Alvarez, Vice President of North America Foxconn Health Technology Business Group

				Witnessed by Scott Walker, Governor of Wisconsin

		2:30 PM		Introduction of second signing, Memorandum of Understanding between Foxconn Health Technology Business Group and Hsu's Ginseng Enterprises, Inc.

				Intro by Will Hsu, President of Hsu's Ginseng Enterprises, Inc.

				Paul C. Hsu, Chairman of Hsu's Ginseng Enterprises, Inc.

				Charlie Alvarez, Vice President of North America Foxconn Health Technology Business Group

				Witnessed by Scott Walker, Governor of Wisconsin

		2:37 PM		Introduction of third signing, Memorandum of Understanding between Foxconn Health Technology Business Group and Hopu Fund Management Company

				Intro by Charlie Alvarez, VP of North American Foxconn Health Technology Business Group

				Tony Chang, Vice President of Hopu Fund Management Company

				Charlie Alvarez, Vice President of North America Foxconn Health Technology Business Group

				Witnessed by Scott Walker, Governor of Wisconsin

		2:45 PM		Governor Walker's Closing Remarks

		2:50 PM		Media Q&A

		3:00 PM		Event End





Attendees

		Scott Walker		Governor of Wisconsin

		Robert Mielke		Mayor of Wausau

		Jackie Fett		Executive Director of The Ginseng Board of Wisconsin

		Dave Schumacher		Vice President of The Ginseng Board of Wiscosnin

		Charlie Alvarez		Vice President of North America Foxconn Health Technology Business Group

		Saxon Chen		General Manager of Healthera Corp (Foxconn Health Technology Business Group)

		Felix Tsai		Director of Product of Development Healthera Corp (Foxconn Health Technology Business Group)

		Kristie Pulvermacher		Director of Business Development North America Foxconn Health Technology Business Group

		Tony Hsieh		Sales Manager Healthera Crop (Foxconn Health Technology Business Group)

		Tony Chang		Vice President of Hopu Fund Management Company

		Paul C Hsu		Chairman of Hsu's Ginseng Enterprises, Inc.

		Will Hsu		President of Hsu's Ginseng Enterprises, Inc.

		Ashley Marschall		Social Media & Marketing Strategist, Hsu's Ginseng Enterprises, Inc.

		Kenny Tsai		Marketing Coordinator, Hsu's Ginseng Enterprises, Inc.

		Debbie Gegare		Program Manager, Wisconsin DATCP

		Krista Knigge		Division Administrator, Wisconsin DATCP

		Sheila Harsdorf		Secretary of Wisconsin DATCP

		Dave Eckmann		President, Wausau Region Chamber of Commerce

		Board Members		Wausau Region Chamber of Commerce

		Jeannie Worden		Chairperson

		Darrel Lentz		Vice Chair

		Michael Loy		Treasurer/Secretary

		Cory Heckendorf		Past Chair

		Nicole Williams		Director At Large

		Jack Hoogendyk		Director At Large

		Invited Media		WSAW 7, WAOW 9, Wausau Daily Herald, etc.






September 18, 2018: For immediate release.

Foxconn’s Hong Seng Ginseng brand signs strategic cooperation agreement and intends to buy Wisconsin Ginseng from the Ginseng Board of Wisconsin and local producers in Central Wisconsin

Governor Scott Walker will participate in effort to expand investment and job creation in agricultural sector

Representatives of Foxconn’s Hong Seng Ginseng brand, on the heels of the 2nd International Wisconsin Ginseng Festival this week, signed a strategic cooperation agreement declaring their intention to buy Wisconsin grown American Ginseng from Central Wisconsin producers and members of the Ginseng Board of Wisconsin. Governor Scott Walker witnessed today’s events at the Wausau Region Chamber of Commerce with the intention of expanding Foxconn’s technological investment and job creation into the agricultural sector in Central Wisconsin. “Central Wisconsin, in particular Marathon County, has a rich history and tradition of growing the best ginseng in the world,” says Bob Kaldunski, President of The Ginseng Board of Wisconsin, “we have been part of Wisconsin’s unique history since the early 1900s. My hope is that with Hong Seng’s investment in the technological infrastructure of our industry, interest in partnering with UW-Madison to research the health benefits of ginseng, and plan to distribute American Ginseng products into new foreign markets and channels, that Wisconsin will continue to lead and be known for having the highest quality ginseng in the world.” 

The cultivation of ginseng in this area is largely attributed to the Fromm Brothers who began transplanting ginseng plants from the wild into simulated forest settings in the early 1900s. Since then the industry has seen both explosive growth and contraction in annual poundage harvested and in the number of farmers growing this prized root.  At the height of the market in the 1990s over 2.5 million pounds were harvested annually by over 1,000 farmers in Central Wisconsin, today the annual harvest is down to only 800,000 to 900,000 pounds and the number of farmers has dwindled to fewer than 200. The past few years has seen similar volatility sparked on one side by a burgeoning Chinese economy and an increasing demand from discerning Asian consumers searching for higher quality Wisconsin ginseng, while on the other side faced with decreasing commodity prices, rising costs of production and retaliatory tariffs placed on American Ginseng imported from the US into China.

Foxconn representatives believe that as the global demand for Wisconsin-grown American ginseng increases, there will be a need for producers to invest in farm technology, infrastructure and capacity in order to meet the needs of an increasingly sophisticated consumer in Asia, which ultimately means guaranteeing them consistency, quality, purity and safety of the product. That is what the company hopes to achieve under the Hong Seng brand.  Paul Hsu, Chairman and founder of Hsu’s Ginseng Enterprises, Inc. believes “this announcement reaffirms my belief that our ginseng is still the most sought-after ginseng in the world. As an immigrant from Taiwan, I am fortunate and ecstatic to know that Chairman Guo and I will be able to partner together and spread the word of the benefits of this product and get Hsu’s ginseng into even more peoples’ hands under the Hong Seng brand in the future.”

The strategic cooperation agreement, witnessed by Governor Scott Walker, covers the intention to buy ginseng from major producers in Central Wisconsin, including Baumann Farms, Hsu Ginseng Farms and Heil Ginseng, as well as other local producers. The hope is that potential avenues for future health and genetic research led by UW-Madison and the Carbone Cancer Center could aid in the fight against cancer. Furthermore, possible capital investment by farmers and the Ginseng Board of Wisconsin in Foxconn’s digital and technological tools will hopefully improve farm yields, reduce production costs and improve ginseng quality and food safety. Together the ginseng industry hopes to usher in a new era of product development, market expansion and innovation. 

“The ginseng industry’s involvement and commitment to our community have helped put Marathon County and the Wausau region on the map globally and make the area a diverse and thriving place to do business,” says David Eckman, President of the Wausau Region Chamber of Commerce. 

Please direct inquiries to:		
Jackie Fett 					Ashley Marschall				
Executive Director 				Social Media & Marketing Strategist			
Ginseng Board of Wisconsin			Hsu’s Ginseng Enterprises, Inc.
715-443-2444					715-675-2325 ext. 351
ginseng@ginsengbaord.com 			ashley.marschall@hsuginseng.com

[bookmark: _GoBack]About Foxconn’s Health Technology Business Group and Hong Seng Ginseng Brand

Foxconn’s Health Technology Business Group followed in the footsteps of Chairman Terry Gou and stepped foot on Wisconsin soil for the first time in September 2017. Friendly relations were established straight away with the GBW and the top local suppliers of American ginseng.  Recently, Foxconn released its own brand of ginseng, called Hong Seng, with the assistance of the GBW utilizing ginseng sourced from large Wisconsin producers.

About the Ginseng Board of Wisconsin

The Ginseng Board of Wisconsin (GBW) is a non-profit association dedicated to the sales of high quality, pure Wisconsin Ginseng from all ginseng producers in the state of Wisconsin. The GBW’s objectives are accomplished through education, research, and expanding international and domestic markets. The Ginseng Board of Wisconsin (GBW) was established in 1986 as a nonprofit organization representing all Wisconsin Ginseng growers. There are approximately 185 Ginseng growers in the state. The GBW is funded through a mandatory assessment of ginseng acreage under shade. The GBW is managed by an elected board of seven Ginseng producers. The board functions under a marketing order managed by the Wisconsin Department of Agriculture, Trade & Consumer Protection.

The GBW is the originator and owner of the Wisconsin Ginseng Seal®. This trademark was developed in 1991 to protect the integrity of Wisconsin Ginseng products. The Wisconsin Ginseng Seal® provides consumers with a simple, convenient method of identifying authentic Wisconsin Ginseng at the point of purchase. Packaged products bearing the official Wisconsin Seal® must contain 100 percent pure Wisconsin Ginseng, grown and harvested in Wisconsin.

About Hsu’s Ginseng Enterprises, Inc. 

Located in the heart of ginseng country (Wausau, Wisconsin, U.S.A.), Hsu’s Ginseng Enterprises, Inc. is the largest American Ginseng farming and retailing operation in the United States. Paul C. Hsu, the first Chinese grower in North America, has been growing the highest quality American Ginseng since 1974 and has over 1,000 acres of prime ginseng farmland available for cultivation. The corporation was originally founded as a mail order business and has since become an international enterprise with North American branch offices in Houston, Los Angeles, New York, San Francisco, Toronto and Vancouver. The company also has joint ventures and operations in China, Hong Kong and Taiwan. Hsu’s is under the second generation of family management and continues to grow the highest quality Wisconsin American Ginseng while providing exceptional service to customers around the world and setting the standards for quality and purity as a global leader in the American ginseng industry.


Press Release 

Hong Seng Wisconsin 

Foxconn Health Technology Business Group today signed a strategic cooperation agreement with the Ginseng Board of Wisconsin (GBW) and Hsu’s Ginseng, the largest American ginseng company in the US. The signing of the agreement was witnessed by Wisconsin Governor Scott Walker and serves as an official announcement of Foxconn’s access to the world’s top-quality source of American ginseng and the 40 years of experience and technical know-how accumulated by HSU’s Ginseng. In the future, the GBW and Hsu’s Ginseng will join forces with Foxconn’s high-end inspection technology and production capabilities to build an all-new American ginseng brand.



Foxconn Health Technology Business Group followed in the footsteps of Chairman Terry Gou and stepped foot on Wisconsin soil for the first time in September 2017. Friendly relations were established straight away with the GBW and the top three local suppliers of American ginseng: Hsu’s Ginseng, Baumann Farms, and Heil Ginseng. In February of this year, Foxconn released its own brand of ginseng, called Hong Seng, with the assistance of the GBW and the aforementioned three largest producers.



Paul C. Hsu, founder of Hsu’s Ginseng and also hailing from Taiwan, fully supports Foxconn. Hsu’s Ginseng will not only act as the main provider for Hong Seng, but also play a major role in providing technical assistance and acting as an industry consultant. Now that an official strategic cooperation agreement has been signed, this means that Hsu’s Ginseng will not be holding back in providing its 40 years of experience and capabilities in planting, selecting, producing, processing, and managing ginseng to Hong Seng. The agreement also mentions that Hong Seng will have priority access to the best ginseng from Hsu Ginseng Farms.



In addition to gaining control of quality from the source, Foxconn Health Technology Business Group will also work together with local top-notch academic institutions such as the University of Wisconsin-Madison and UW Carbone Cancer Center to conduct research into American ginseng and cancer. In the future, American ginseng will not only be a kind of medicine or health food, but it will also be incorporated into biotechnology and become a force to be reckoned with in Foxconn’s battle against cancer. For more than 300 years, the American ginseng industry operated under the production and marketing model of traditional Chinese herbal medicine. The lack of scientific inspection and certification methods meant that consumers were unable to differentiate between bad products and quality products. Hong Seng makes use of the unique platform resources and innovative technology of Foxconn Health Technology Business Group and combines that with the 40-year experience of Hsu’s Ginseng to bestow upon ginseng—a health supplement that has been around in the Chinese community for thousands of years—a whole new image and branding and help ensure that consumers can enjoy the safest and highest quality American ginseng.  



Banking on the potential of American ginseng within the China market, Hopu Investment Management Company also signed a strategic cooperation agreement with Foxconn on the same day and set up a joint venture to oversee Hong Seng development and sales in China. Hopu Investment Management Company was founded by Fang Fenglei and is a leading private equity investment firm focused on investment opportunities in China. The company manages over USD 12 billion in assets. Hopu’s subsidiary companies will provide a wide network of sales channels for Hong Seng products.



[bookmark: _GoBack]By engaging in strategic cooperation with GBW, Hsu’s Ginseng, and Hopu Group, Hong Seng will not only build a vertically-integrated industry supply chain from farm sourcing to technology to sales channels, but also create hundreds of job opportunities in Wisconsin in the next five years.





signing a total of three agreements, all of which will be signed by Charlie Alvarez, Vice President for
North American Foxconn Health Technology Business Group, who will occupy one of the chairs on
either side of the governor. The remaining chair will be reserved for representatives from the other
three parties signing. In order that will be Dave Schumacher, Vice President of the Ginseng Board of
Wisconsin; Paul C. Hsu, Chairman of Hsu’s Ginseng Enterprises, Inc.; and Tony Chang, Vice President
of Hopu Fund Management Company. More details on the agreements are in the attached press
releases, if you need to see or have questions on the details of the individual agreements, please
direct your questions to Felix Tsai, copied on this email.
 
Please let me know if you have additional questions or concerns. We really appreciate the governor
taking time out of his very busy schedule to accommodate the ginseng growers in central Wisconsin.
 
Thanks,
Will
 
Will Hsu
President
Hsu’s Ginseng Enterprises, Inc.
Tel: 715-675-2325
Cell: 715-551-2966
will@hsuginseng.com
www.hsugineng.com
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From: Hummell, Richard P - DATCP
To: Cosh, William - DATCP
Subject: Fw: Weekly Market Update
Date: Friday, October 5, 2018 5:09:24 PM
Attachments: 10_1_18mktupdate.pdf

From: Swenson, Jeffrey A - DATCP
Sent: Friday, October 5, 2018 1:59:38 PM
To: DATCP DL Ag Development
Subject: Weekly Market Update
Jeffrey A. Swenson
Livestock and Meat Specialist
Wisconsin Department of Agriculture, Trade and Consumer Protection
(608) 224-5082
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!
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Market Update 
The Week of October 1, 2018 


Prepared and written by Jeff Swenson.  The Market Update draws information from several sources, including 
trade publications, radio broadcasts, agricultural news services, individuals involved in the industry as well as  
USDA NASS and AMS reports. 


■ The biggest news item in agriculture this week was Canada signing on to the trade agreement between the United States 
and Mexico.  Questions about the new agreement, now referred to as USMCA, remain, but agriculture groups are, for the 
most part, applauding the development.  The agreement, once ratified by the legislative process of each country, will replace 
the current North American Free Trade Agreement (NAFTA.)  U.S. dairy farmers have been promised larger access to the 
Canadian market which has spurred optimism during an otherwise dark outlook for the sector.  Canadian beef producers are 
celebrating the agreement that “preserves and secures duty-free access upon which the Canadian beef cattle sector has 
been built over the past 25 years.”  Beef groups that support Country of Origin Labeling (COOL) are voicing frustration that 
COOL language was left out of the agreement and because of the open access the Canadians have to the U.S. market for 
both their live cattle and beef. # 


■ There are conflicting reports regarding negotiations between the U.S. and China.  Most news sources are reporting that 
trade talks will resume in December – after the mid-term elections.  Negotiations may happen sooner according to some, as 
China feels pressure to secure soybeans and other agriculture products.  Russia has once again stated it will limit exports of 
wheat – a position they have flip-flopped on weekly for the past month.  If Russia is concerned about its wheat supply, and 
Argentina is running out of beans to sell, then China will need to tap into the U.S. supplies.  With this week’s USMCA 
announcement and last week’s news of a modernized trade agreement between the U.S. and Korea, China may feel further 
pressure to negotiate.  # 


■ To say farmers in the Cornbelt are sick of rain is an understatement.  Showers are expected to delay harvest with rain in 
the forecast each day until at least the middle of next week.  Grain futures trended higher this week - corn futures made their 
largest weekly gain in two months. Monday’s (October 1) Crop Progress and Condition report said that corn harvested for 
silage in Wisconsin is 79 percent complete while corn harvest for grain is 10 percent complete. Both numbers are ahead of 
the five-year average, but little progress is expected in the near future. # 


■ The fed cattle market has been resilient in the face of large supplies. Domestic demand and exports have been strong.  
Rain means mud and that will slow feedlot performance and increase costs for cattle feeders.  If marketings slow, the cattle 
market should stay steady to slightly higher until at least mid-November. The latest export numbers show strong sales to 
Japan.  Export growth to Korea continues at a remarkable pace. The United States has captured nearly 75 percent of the 
chilled beef market in Taiwan. Consumer confidence domestically has kept beef on grocery lists.  # 


■ Hog prices have been trending higher. The agreement with Mexico and Canada will help keep optimism in the market.  
Trade tensions overall have impacted pork prices, however.  Mexico’s tariffs on U.S. pork is at 20 percent (which will go to 
zero when/if USMCA is ratified) and Chinese tariffs remain at 62 percent.  Pork export volume is strong, but the export value 
is lower.  Korea has been a great customer of U.S. pork.  There has been export growth to Japan, Taiwan and Latin America.  
July pork exports accounted for 24.7 percent of all U.S. production. # 


■ The House Senate Conference Committee failed to pass a new farm bill before expiration of the 2014 measure September 
30.  At least one lawmaker is telling farmers not to panic. Iowa Senator Chuck Grassley believes a new farm bill or a farm bill 
extension will be passed by the end of the year. # 


■ Fifty-seven percent of grain producers are planning to store grain unpriced and wait of higher prices according to a Farm 
Journal survey. # 


 







Subject: Fw: Weekly Market Update
Date: Friday, October 5, 2018 5:09:24 PM

 Market Update The Week of October 1, 2018 Prepared and written by Jeff Swenson.  The Market Update draws
information from several sources, including trade publications, radio broadcasts, agricultural news services,
individuals involved in the industry as well as  USDA NASS and AMS reports. ■ The biggest news item in
agriculture this week was Canada signing on to the trade agreement between the United States and Mexico. 
Questions about the new agreement, now referred to as USMCA, remain, but agriculture groups are, for the most
part, applauding the development.  The agreement, once ratified by the legislative process of each country, will
replace the current North American Free Trade Agreement (NAFTA.)  U.S. dairy farmers have been promised larger
access to the Canadian market which has spurred optimism during an otherwise dark outlook for the sector. 
Canadian beef producers are celebrating the agreement that “preserves and secures duty-free access upon which the
Canadian beef cattle sector has been built over the past 25 years.”  Beef groups that support Country of Origin
Labeling (COOL) are voicing frustration that COOL language was left out of the agreement and because of the open
access the Canadians have to the U.S. market for both their live cattle and beef. # ■ There are conflicting reports
regarding negotiations between the U.S. and China.  Most news sources are reporting that trade talks will resume in
December – after the mid-term elections.  Negotiations may happen sooner according to some, as China feels
pressure to secure soybeans and other agriculture products.  Russia has once again stated it will limit exports of
wheat – a position they have flip-flopped on weekly for the past month.  If Russia is concerned about its wheat
supply, and Argentina is running out of beans to sell, then China will need to tap into the U.S. supplies.  With this
week’s USMCA announcement and last week’s news of a modernized trade agreement between the U.S. and Korea,
China may feel further pressure to negotiate.  # ■ To say farmers in the Cornbelt are sick of rain is an
understatement.  Showers are expected to delay harvest with rain in the forecast each day until at least the middle of
next week.  Grain futures trended higher this week - corn futures made their largest weekly gain in two months.
Monday’s (October 1) Crop Progress and Condition report said that corn harvested for silage in Wisconsin is 79
percent complete while corn harvest for grain is 10 percent complete. Both numbers are ahead of the five-year
average, but little progress is expected in the near future. # ■ The fed cattle market has been resilient in the face of
large supplies. Domestic demand and exports have been strong.  Rain means mud and that will slow feedlot
performance and increase costs for cattle feeders.  If marketings slow, the cattle market should stay steady to slightly
higher until at least mid-November. The latest export numbers show strong sales to Japan.  Export growth to Korea
continues at a remarkable pace. The United States has captured nearly 75 percent of the chilled beef market in
Taiwan. Consumer confidence domestically has kept beef on grocery lists.  # ■ Hog prices have been trending higher.
The agreement with Mexico and Canada will help keep optimism in the market.  Trade tensions overall have
impacted pork prices, however.  Mexico’s tariffs on U.S. pork is at 20 percent (which will go to zero when/if
USMCA is ratified) and Chinese tariffs remain at 62 percent.  Pork export volume is strong, but the export value is
lower.  Korea has been a great customer of U.S. pork.  There has been export growth to Japan, Taiwan and Latin
America.  July pork exports accounted for 24.7 percent of all U.S. production. # ■ The House Senate Conference
Committee failed to pass a new farm bill before expiration of the 2014 measure September 30.  At least one
lawmaker is telling farmers not to panic. Iowa Senator Chuck Grassley believes a new farm bill or a farm bill
extension will be passed by the end of the year. # ■ Fifty-seven percent of grain producers are planning to store grain
unpriced and wait of higher prices according to a Farm Journal survey. #



From: Cosh, William - DATCP
To: Girard, Alexander C - DATCP; Moll, Keeley A - DATCP
Subject: FW: You"ve heard about it in the news. Have you been wondering what actions you can take on the proposed tariffs?
Date: Friday, August 10, 2018 4:29:54 PM

FYI. I thought you would find Nancy Mistele’s guest column of interest.
 
Bill  Cosh
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell:  (608) 513-8950
William2.Cosh@wi.gov
 

From: Stout, Lisa S - DATCP 
Sent: Friday, August 10, 2018 3:29 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>; Hummell, Richard P - DATCP
<Richard.Hummell@wisconsin.gov>
Subject: Fwd: You've heard about it in the news. Have you been wondering what actions you can take
on the proposed tariffs?
 
 

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection 
Phone:  (608) 224-5126 Cell:  (608)514-4538
Lisa.stout@wisconsin.gov
 
 

Begin forwarded message:

From: Madison Region Economic Partnership
<communications@madisonregion.org>
Date: August 9, 2018 at 2:58:02 PM CDT
To: lisa.stout@wi.gov
Subject: You've heard about it in the news. Have you been wondering what
actions you can take on the proposed tariffs?
Reply-To: communications@madisonregion.org
What's new at MadREP? We've got info on a DOA you'll want to know, how you can respond to the proposed tariffs and we want your feedback!

Having trouble viewing this email? Click here
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MadREP Report: August 9, 2018

 

Proposed New Tariffs on Chinese
Imports

You've heard about it in the news. Have you been
wondering what actions you can take on the proposed
tariffs?

 
On Tuesday, July 17, 2018, the US Trade
Representative (USTR) published the third
installment of a proposed extensive list of
products imported from China that could be
subject to additional 10% tariffs. 
 
MadREP Senior Vice President and Madison
International Trade Association (MITA )
President Michael Gay encourages local
business to follow the issue closely. "We
encourage you to stay on top of the tariff
news and submit written comments if you
have the opportunity," he said. "Please also
feel free to contact me with questions."
 
This spreadsheet includes all three lists (Lists 1, 2 and 3) converted to Excel for
easy sorting. This is an extensive list, covering a thousand or more tariff
subheadings, so you may have to go through it carefully to identify your specific
subheadings.
 
Interested parties should strongly consider filing comments to make the case that
certain tariff items should be excluded from List 3. As an FYI, following the
comment period for List 1, over 500 tariff lines were removed from the original
proposed list. USTR requests that commenters address specifically whether
imposing increased duties on a particular tariff item would be practicable or
effective to obtain the elimination of China's current (adverse) acts, policies, and
practices that were identified in USTR's initial Section 301 determination, and

http://secure-web.cisco.com/1R5WlZDDJ7hj58eIGze67xZt3s1hWqAKkqt13C2HgFsewnPnVqqgZMixqwXgR_98uGP3ihQ-YYd3FAdTCjS4F2euT9W9AVWgeUDmnvcTGiyGlExI1k2pS9SA7KH0Rcym__c3sj6HJJd2QopVRN5A5S4rqYLWcYoKXLaFKQEwkTXvGDeozPqPMBenlGBoSZaxr5qL3L-tPxWDFJq9fmZNTKQv8ova_JIHw-E80uxQqEmPLg83MsiC7BWYRKzynvSMXjgCoUEyylAmwxgzDdObdJA/http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001zhVYPWcqF6SNOZ-si_dqYspD4xopsP5U583s_3vX_SVSAM4-4eEVdxoeOqe1-MEGnae4nbdNSminjfbonsT9zMx2ZsKtB2ZpUSjWbGfac_vS9BCds2K8Qzb8fzRAK4QRvVaoJW_f_b59uY0kJTwMRfSr_PpPuqf2L-YhyFwYKnvkmDR3-CaAHg%3D%3D%26c%3Du5usXrFsQNTEQ1wgrRPux0R5TmaQSWbra5TOYxKxSDJWYzk4FeJ85g%3D%3D%26ch%3DW15rlHFEkPOVldY-F_ERJ9GtcalP7UydhoNXxacN1MxVKL0q5FG1qw%3D%3D
mailto:michaelg@madisonregion.org
http://secure-web.cisco.com/19K9RIsYWa2SsNHP0W7fFoYtkKIBAIQOMEMUKWtawbk9_laxgKGGQBuRyjB0G3NPL06R5wpNAzqGFwwyPbkGXn0QWgxnc9x_d15XD656bOZbqoTZcrYh_I1Lz0iX94BMVmh1gqP0jAgyzVKY2dGh5arXwCMVnifjaSS69RD-isWAII7igctJjsVyO-A_G_DFLPyMzpBDzF2aCJPv-ANhL6jHyx-WN_P-bQnqH5ofbICE1bezREhx9y0UOEJpivd8hKePpyMSbzA4n6x_zvwvZ1w/http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001zhVYPWcqF6SNOZ-si_dqYspD4xopsP5U583s_3vX_SVSAM4-4eEVd-wZB3xhSNUC2iiH1OVisspZG8Ou7oCCW_iBdkurYQ668UgpuLmz3BR9_N95EPrOwyJ_AngJNqedPYCQW-rlW21YO-SlS5aaL4uSN4yYysqiRFurGs796Un_bv4hQsXO7_VCAXCLBqlB9oG-Cj3qzuwdbsei5IsxwG7Sc4iP81tcee7pWYUIR3NN629zKnOny2sVLrfIhwlVzHMh4SSbWoW30zXeXLEUkA%3D%3D%26c%3Du5usXrFsQNTEQ1wgrRPux0R5TmaQSWbra5TOYxKxSDJWYzk4FeJ85g%3D%3D%26ch%3DW15rlHFEkPOVldY-F_ERJ9GtcalP7UydhoNXxacN1MxVKL0q5FG1qw%3D%3D


Nancy Mistele Director
Office of Business

Development
Wisconsin Department of

Administration
www.doa.wi.gov

whether maintaining or imposing additional duties on a particular listed product
would cause disproportionate economic harm to U.S. interests, including small or
medium-sized businesses, and consumers.
 
Written comments must be filed by August 17, 2018.
 
Read More

 

 

A Government Office You'll
Want on Speed Dial

Guest Columnist: Nancy Mistele
As citizens seek more transparency from
government and less red tape and
regulation, it's nice to see that our state
government has taken the idea of reform
seriously and have solid results to show
for it.
 
One such example is the Office of
Business Development, where directors
have been proactive in reaching out
to business owners across the state for
their ideas and input on regulatory
reform. Housed in the Secretary's
Office at the Department of
Administration to serve the citizens of
Wisconsin, they work with leadership at
all state agencies to solve problems and
assist business in navigating to a variety
of state and business resources. As
business ombudsmen they have a
customer service focus and span the
public-private divide helping
both business owners and government,
with a focus on minimizing government impact so businesses can focus on
true business activities. Through their outreach with Chambers of Commerce,
Trade Associations and other business groups they've given more than 1200
presentations across Wisconsin's 72 counties. Business owners have brought over
1200 distinct issues to them seeking assistance.
 
Read More

 

What's next for the MadREP and the Madison Region?

In 2013, the Madison Region's existing regional economic development organization underwent
rebranding, becoming MadREP, the Madison Region Economic Partnership. Having seen notable
implementation successes with the first strategy, MadREP is embarking on a second five-year
plan, Advance Now 2.0, to continue the Madison Region's economic momentum. Market Street
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MadREP in the News:  
Madison's connection to Foxconn
 
It's hard to imagine now, but the highly
anticipated Foxconn Technology Group's
complex in Mount Pleasant, Wisconsin, will be
the size of 11 Lambeau Fields when
finished. Rolling farmland will be replaced with
one of the largest manufacturing campuses in
the world. And the immense size of this project
will require the help of businesses, students and
researchers from every corner of the state.
 
To help get the project underway, Foxconn has
found ready and willing partners in the Madison
area to help the company train future factory
workers and derive financial benefits for the
region. Among those partners are the Madison
Region Economic Partnership, Madison College
and the University of Wisconsin-Madison.
 
Read More
 
 
Healthcare: 
Lawsuit mulled in second UnityPoint
Health data breach this year
 
An attorney who filed a class-action lawsuit
against UnityPoint Health about a data breach
discovered earlier this year is investigating
additional action regarding a second security
incident announced by the health system last
week.
 
In the latest problem, UnityPoint Health notified
1.4 million patients, including 76,000 in
Wisconsin, that their names, addresses and
medical information - and, for some, driver's
license, Social Security and payment card or
bank account numbers - may have been
compromised.
 

Agriculture, Food & Beverage: 
Wisconsin Dairy Product Causes
Widespread Recall Over Salmonella
Concerns
 
Goldfish crackers and Ritz Bitz are some of the
products that have been recalled after
salmonella was found in an ingredient from
Wisconsin.
 
Associated Milk Producers, Inc. issued a recall
for dry whey powder produced at their plant in
Blair during May and June.
 
Routine testing found some of the powder tested
positive for salmonella, a bacteria that can
cause fever, diarrhea or more serious infections
in children and the elderly.
 
Read More
 
 
Information Technology:  
Tech talent soars in Madison, report says
 
Madison's tech momentum is on the rise.
 
The Madison area is ranked third - tied with
Orange County, California - on a list of 50
metropolitan areas in North America included in
the Scoring Tech Talent Report issued by
CBRE, a major commercial real estate services
and investment firm based in Los Angeles.
 
The report says Madison's tech talent labor
force grew 10.6 percentage points faster in 2016
and 2017 than it did from 2014 through 2015.
 
Read More
 
 
Advanced Manufacturing:
WMC to create association health plan

Services is currently executing the competitive assessment portion of the strategy. .
 
We believe that every person is an expert about the place in which they live. We want to hear
your perspectives on what it's like to live and work in the Madison Region. MadREP has launched
a survey that will be a major component informing the recommendations in Advance Now 2.0. It
will take roughly 10 to 15 minutes to complete. Your responses are confidential.

Take the Survey

 

 
REGIONAL NEWS
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 Read More 
 
 
Life Sciences:
Madison Startup HealthMyne Raises $15M
 
HealthMyne, a Madison-based startup that
develops software for cancer care, has raised
$15 million in new funding.
 
The Series B round was led by Missouri-based
Ascension Ventures, and included participation
from local investors Venture Investors, 4490
Venture and WARF. HealthMyne has now raised
more than $26 million since it was founded in
2013.
 
The new funding will allow HealthMyne to
expand commercialization efforts for its software
platform that gives doctors analytics for medical
imaging to help better treat cancer. 
 
 Read More 

 
Wisconsin Manufacturers & Commerce is
planning to launch a statewide Association
Health Plan (AHP) over the next several months
under new rules approved by the federal
Department of Labor.
 
In a release, WMC says the goal of such a plan
is to broaden the risk pool and offer small- and
medium-sized businesses health care for their
employees at a more affordable cost because
AHPs are exempt from certain mandated
coverages in the Affordable Care Act.
 
WMC already offers members other lines of
insurance, such as group life, disability, and
dental/vision.
 
Read More

 

EVENTS & OPPORTUNITIES
 

PROPOSED NEW TARIFFS
ON CHINESE IMPORTS -
SECTION 301
DETERMINATION
 
On Tuesday, July 17, 2018,
the US Trade Representative
(USTR) published a proposed
extensive list of products
imported from China that
could be subject to additional
10% tariffs.
 
Written comments must be
filed by August 17, 2018.
 
The public hearing will take
place August 20-23, 2018.
 
Rebuttal comments will be due
on August 30, 2018.
 
More Information

New Markets Tax Credits
 
Lift Wisconsin, Inc. was
established with a mission to
invest in severely
economically distressed areas
of Wisconsin communities
and to serve as a catalyst for
economic development and
job creation. 
 
In order to compete for New
Markets Tax Credits we are
soliciting projects to include in
our application with the U.S.
Department of Treasury.
 
This pipeline pre-application
gives us the potential to
compete for NMTC but does
not ensure that Lift Wisconsin,
Inc. will get an allocation of
NMTC.
 
Pre-Application Form

The Forward Festival,
August 16-23
 
The Forward Festival is
Madison's flagship technology
and entrepreneurship festival.
 
Since starting in 2010, it now
attracts over 5,000 attendees
and includes 8 full days
packed with 40+ events
organized by entrepreneurs,
for entrepreneurs.
 
Join fellow entrepreneurs,
nerds, designers, geeks,
hackers, foodies, and creative
professionals from the
Midwest in a celebration of
innovation and
entrepreneurship.
 
More Information

The Alliance for the
American Dream Challenge,
August 29

Regional Innovation
Strategies (RIS) Program,
August 29

WEDC Trade Venture to
South Africa and Kenya,
Sept. 22-Oct. 3, 2018
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The Alliance for the American
Dream initiative, funded by
Schmidt Futures, seeks to
improve economic
opportunities for more
Americans and increase the
country's competitiveness by
building and supporting a
stronger, more inclusive
middle class.
 
The first challenge for
DreamUp Wisconsin is to
develop proposals to increase
the net income of 10,000
Dane County households by
10% by the end of 2020.
 
Learn More

 
The Regional Innovation
Strategies (RIS) Program
grant competitions are now
open.
 
Applications are now being
accepted for the i6 Challenge
and Seed Fund Support Grant
Competition. 
 
The submission deadline for
applications will be
Wednesday, August 29, 2018
at 11:59 p.m. Eastern
Daylight Time.
 
If anyone has questions,
contact Michael Gay.
 
Learn More

 
Registration deadline: August
10, 2018
 
Cost: $1,800 for the first
participant from a Wisconsin
exporter of goods or services,
$2,200 for each additional
participant from the same
company.
 
Location: Johannesburg,
Durban and Nairobi; Sub-
Saharan Africa is at the
beginning of a sustained
phase of rapid growth. 
 
Learn More

2018 AgTech Venture Day,
October 2
 
The day-long event in
Johnson Creek - roughly
halfway between Madison and
Milwaukee - will bring together
companies in fields such as
precision farming, food
packaging, food safety,
organics, resource
conservation and other
disruptive technologies for
pitches to Midwest angel and
venture capitalists.
 
Hosted by Golden Angels
Investors, the conference
provides access to one of the
Midwest's largest angel
networks.
 
 More Information

M+DEV, OCTOBER 19
 
M+DEV is a video game
development conference for
professional game developers
and those seeking to become
professional game
developers.
 
This conference provides a
gathering place for game
developers in the state, the
region and beyond to discuss
and share the latest
information on the science,
art, mechanics and business
of making games.
 
M+DEV is for anyone who is
currently a professional video
game developer or contractor,
or who wishes to become
one.
 
Learn More

Discover Global Markets:
Indo-Pacific, December 10-
12
 
Discover Global Markets is the
U.S. Department of
Commerce's flagship event
series for U.S.
exporters! Attendees will
include CEOs/presidents,
sales and marketing
professionals, business
development managers,
engineers, procurement
representatives, supply chain
operations. Target industries
include: aircraft, engines,
MROs, aviation services,
avionics, aerospace
composites, airport & ground
support equipment, cyber
defense, additive
manufacturing, unmanned
systems, surveillance &
detection and more.
 
Learn More
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Thank you to Madison Gas & Electric and to all of our investors.
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From: Lu, Jennifer Y - DATCP
To: Heinemann, Jack A - DATCP; Stout, Lisa S - DATCP
Subject: Fwd: 15% more Tarrif on American Ginseng?
Date: Friday, March 23, 2018 3:29:33 AM

Good morning Jack and Lisa,

FYI. See the string of email below. 

Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov

Begin forwarded message:

From: "Lu, Jennifer Y - DATCP" <Jennifer.Lu@wisconsin.gov>
Date: March 23, 2018 at 3:23:22 PM GMT+8
To: "Zhang, Qinghua (Beijing)" <ZhangQ@state.gov>
Cc: "Ford, Mark H (Beijing)" <Mark.Ford@fas.usda.gov>, "Bielecki, Christopher D (Beijing)" <Christopher.Bielecki@fas.usda.gov>, Jeff Lewis
<jefflewisghc@charter.net>, "hack4@mtc.net" <hack4@mtc.net>
Subject: Re: 15% more Tarrif on American Ginseng?

Dear Qingua,

We are pleased to know you, and welcome aboard. We look forward to working with you to promote Wisconsin grown American ginseng in China.

Jeff and Tom, please see the email string. And feel free to introduce yourself and GHC.

Chris, thank you for the great news. See you in Guangzhou!

Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov

On Mar 23, 2018, at 1:05 PM, Zhang, Qinghua (Beijing) <ZhangQ@state.gov> wrote:

Hi Jennifer,
Nice to meet you here. I am Qinghua. I used to work for China Agricultural Wholesale Markets Association (CAWA) and a high-end ecommerce food
company Beijing Chunbo Technology Co., Ltd. I look forward to working with you and stand ready to help American ginseng exports and promotion in
North China. My contacts are as below the signature. Please feel free to contact me at any time in need.
Best regards.
Qinghua
Qinghua, Zhang
Agricultural Marketing Specialist
Agricultural Trade Office (ATO)
U.S. Embassy Beijing
U.S. Department of Agriculture (USDA), Foreign Agricultural Service (FAS)
W: +86-10-8531-3130 M: +86-186-1095-5037
ZhangQ@state.gov
Official
UNCLASSIFIED

From: Bielecki, Christopher D (Beijing) 
Sent: Friday, March 23, 2018 11:07 AM
To: Lu, Jennifer Y - DATCP
Cc: Ford, Mark H (Beijing); Zhang, Qinghua (Beijing)
Subject: Re: 15% more Tarrif on American Ginseng?
Hi Jennifer,
We welcome you and your group to North China! I hope everything is going well thus far.
Yes, we received the same news on China's proposed tariffs on American Ginseng and other U.S. agricultural products. This is a quickly developing
situation, so while we don't have concrete information on China's next steps, we in FAS/Mission China and USDA/FAS Washington are keenly planning
what we can do to maintain and grow U.S. food and agricultural exports to China. We hope to have more information in the coming days and weeks.
One final note, I would like to introduce you to Ms. Zhang Qinghua who joined our team this week, and will manage the American Ginseng portfolio for
ATO Beijing. She previously worked in one of China's most well known e-commerce food companies, and I am excited to see how she can help
American Ginseng growers export even more of their products to North China! (Mr. Cody Yin Jin will continue to manage our wood and horticulture
portfolio.)

See you all next week!

Chris
Christopher D. Bielecki PhD
Deputy Director of Agricultural Trade Office (ATO)
U.S. Embassy Beijing
U.S. Department of Agriculture (USDA), Foreign Agricultural Service (FAS)
W: +86-10-8531-3427 M: +86-186-1095-2358
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christopher.bielecki@fas.usda.gov

From: Lu, Jennifer Y - DATCP
Sent: Friday, 23 March 2018 9:47 AM
To: Ford, Mark H (Beijing)
Cc: Bielecki, Christopher D (Beijing); Flake, Levin (Guangzhou); Yin, Jin (Beijing); Chen, Chunhui (Ursula) (Guangzhou); Tang, Yingting (Crystal) (Guangzhou); Heinemann, Jack A -
DATCP; xufang@idahochina.org; freda_ye@wg-consulting.net
Subject: 15% more Tarrif on American Ginseng?

Mark,
We are now at the port of Tianjin.
I’d like to give you a heads up that American Ginseng is listed on the MOFCOM site today with potential 15% increase of tariff.
Ginseng and Herb Coop staff Jeff Lewis and Tom Hack hope to get some clarification and update from ATO when we meet in Guangzhou.
https://m.ifeng.com/morjj/shareNews?
forward=1&aid=cmpp_030010056979506&aman=66o67egfb8766ef85859b01714J552Qfebhd2631f0&gud=&ch=SYLB10_TOP&from=groupmessage&isappinstalled=0

Thank you.
Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov

This electronic message contains information generated by the USDA solely for the intended recipients. Any unauthorized interception of this
message or the use or disclosure of the information it contains may violate the law and subject the violator to civil or criminal penalties. If you
believe you have received this message in error, please notify the sender and delete the email immediately.
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From: Heinemann, Jack A - DATCP
To: Girard, Alexander C - DATCP
Subject: Fwd: Chinese TArrifs
Date: Wednesday, April 11, 2018 2:34:15 PM

Article that I have pulled. See links below

Sent from my iPhone

Begin forwarded message:

From: Jack Heinemann <jheinemann@newnorthventurellc.com>
Date: April 6, 2018 at 5:17:35 AM CDT
To: "jack.heinemann@wisconsin.gov" <jack.heinemann@wisconsin.gov>
Subject: Chinese TArrifs 

https://www.wpr.org/wisconsin-growers-producers-weigh-impact-chinese-tariffs
http://www.wbur.org/hereandnow/2018/04/03/china-tariffs-ginseng-wisconsin
https://www.npr.org/2018/03/31/599397448/impact-of-chinas-new-tariffs-could-be-
huge-on-u-s-soybean-farmers
https://www.cnbc.com/2018/04/02/china-tariff-hit-for-us-agriculture-could-be-big-
gain-for-australia.html
http://host.madison.com/business/u-s--china-tariff-tussle-to-hit-farm-
states/article_82a5e126-0bf3-545b-990f-c2cae43c264f.html
https://www.politico.com/story/2018/04/04/trump-china-tariffs-farmers-agriculture-
461373
Jack Heinemann
jheinemann@newnorthventurellc.com
(920) 527-1950

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER0C6B6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
mailto:jheinemann@newnorthventurellc.com
mailto:jack.heinemann@wisconsin.gov
mailto:jack.heinemann@wisconsin.gov
https://secure-web.cisco.com/1tzrKYnd6uOeDN97jDdlVHP4NmkJpE5hY3sZiQXqhjpQd_HZ0rbWvkEVi4iEfVdFxAe-yK9gmF66grPKV_Q_YTFD70nhv8SIPDhZKrLbA8Yg9uAO31ujRIs9PRDxCOsq8MVNah02zPIDRXrI5L7LahJ4Pbx9ZaXxzM62gjUANy-TJFgaKSsFuIae8JPOtAHDgBNpV8z7GHcCUHv-D_8KPpPDldqu0sUCZa-WFVuhYerTFUhH5DsMkvj3DSq-BfsxLtzcGLAXrMPLJEUcGpdTlkw/https%3A%2F%2Fwww.wpr.org%2Fwisconsin-growers-producers-weigh-impact-chinese-tariffs
http://secure-web.cisco.com/1Wn9b1ZXe3PsYAhmuWvmNoEovfb7rdRKYFg3LghBu3srL-c3IZEZKckSu5Akwoo5Pkcwfs3a9zwyVQtocHVw7LW_HEd0hr2Lo8RNoUZeJStE94DgDxhaPEDpsOUkQmIB24zdHDPfnDXrVyE6Dmmo46iGnVrUu7PBM8mqIw7ho2aGsEjrZyaMA-fnM0ysSZ6EmygI12wP5Zzwq7ZysJ_dlfNoT18nfaMIvvOVkcs8fhpe87qUHUa2ZMIcbKUIO2nAI/http%3A%2F%2Fwww.wbur.org%2Fhereandnow%2F2018%2F04%2F03%2Fchina-tariffs-ginseng-wisconsin
https://secure-web.cisco.com/1NWq1-nR0tRG2bpcBJe_UmfkCSOqpZOPZbnZBRzL7ZXx862JrPDjAqTOTv8bqaUQQjs5EHvHRQwSCM52uwgEl9vCouOhP2ETuEOrTKJwOd4ILPYpqLcVKv00_W0TgrRTLWdypTBmkbB6vRdsYVrI8AekiX3i3z5z6E5e3tKycozsS4QM1CDxIGSFugC1G8ZKAiY_G-41RLn4hLeMhnM9w2ZTOPLemYMaVHu6NdgYK2AyKVXYyLQvyiBOfjrK7vBpOz4_XQRcfWquCZgnI_PRGAg/https%3A%2F%2Fwww.npr.org%2F2018%2F03%2F31%2F599397448%2Fimpact-of-chinas-new-tariffs-could-be-huge-on-u-s-soybean-farmers
https://secure-web.cisco.com/1NWq1-nR0tRG2bpcBJe_UmfkCSOqpZOPZbnZBRzL7ZXx862JrPDjAqTOTv8bqaUQQjs5EHvHRQwSCM52uwgEl9vCouOhP2ETuEOrTKJwOd4ILPYpqLcVKv00_W0TgrRTLWdypTBmkbB6vRdsYVrI8AekiX3i3z5z6E5e3tKycozsS4QM1CDxIGSFugC1G8ZKAiY_G-41RLn4hLeMhnM9w2ZTOPLemYMaVHu6NdgYK2AyKVXYyLQvyiBOfjrK7vBpOz4_XQRcfWquCZgnI_PRGAg/https%3A%2F%2Fwww.npr.org%2F2018%2F03%2F31%2F599397448%2Fimpact-of-chinas-new-tariffs-could-be-huge-on-u-s-soybean-farmers
https://secure-web.cisco.com/1va3-h-5uHQQL8smGJW4p7D89C8mhe4MMDgt1gmdrdb9lpGWrWDfEiIuWnw54JpPfKuTxsGXSwLaB7kpvMyNA9a56pRMVQOl48jpCr5ibS0YxWXWozxeS905my-SJWxVQZ-4h8-c4j-kAMgHQ3P4VoY6b5yZ1Spcu0iiiIA_i4fdnP5WfCG4S2LqDwPfKOs9Sciy2v_bEjuTAhlu_Lgfaw9JrOzqx6Ng103e_BZke4XckRtk49JGq5OMP5HR5_IZHoXhh5PpV2vM7qyC1CJ0SDA/https%3A%2F%2Fwww.cnbc.com%2F2018%2F04%2F02%2Fchina-tariff-hit-for-us-agriculture-could-be-big-gain-for-australia.html
https://secure-web.cisco.com/1va3-h-5uHQQL8smGJW4p7D89C8mhe4MMDgt1gmdrdb9lpGWrWDfEiIuWnw54JpPfKuTxsGXSwLaB7kpvMyNA9a56pRMVQOl48jpCr5ibS0YxWXWozxeS905my-SJWxVQZ-4h8-c4j-kAMgHQ3P4VoY6b5yZ1Spcu0iiiIA_i4fdnP5WfCG4S2LqDwPfKOs9Sciy2v_bEjuTAhlu_Lgfaw9JrOzqx6Ng103e_BZke4XckRtk49JGq5OMP5HR5_IZHoXhh5PpV2vM7qyC1CJ0SDA/https%3A%2F%2Fwww.cnbc.com%2F2018%2F04%2F02%2Fchina-tariff-hit-for-us-agriculture-could-be-big-gain-for-australia.html
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From: Heinemann, Jack A - DATCP
To: Karen Gefvert
Subject: Fwd: Chinese Tarrifs
Date: Friday, April 6, 2018 10:07:49 AM

FYI

Sent from my iPhone

Begin forwarded message:

From: Jack Heinemann <jheinemann@newnorthventurellc.com>
Date: April 6, 2018 at 5:17:35 AM CDT
To: "jack.heinemann@wisconsin.gov" <jack.heinemann@wisconsin.gov>
Subject: Chinese TArrifs 

https://www.wpr.org/wisconsin-growers-producers-weigh-impact-chinese-tariffs
http://www.wbur.org/hereandnow/2018/04/03/china-tariffs-ginseng-wisconsin
https://www.npr.org/2018/03/31/599397448/impact-of-chinas-new-tariffs-could-be-
huge-on-u-s-soybean-farmers
https://www.cnbc.com/2018/04/02/china-tariff-hit-for-us-agriculture-could-be-big-
gain-for-australia.html
http://host.madison.com/business/u-s--china-tariff-tussle-to-hit-farm-
states/article_82a5e126-0bf3-545b-990f-c2cae43c264f.html
https://www.politico.com/story/2018/04/04/trump-china-tariffs-farmers-agriculture-
461373
Jack Heinemann
jheinemann@newnorthventurellc.com
(920) 527-1950
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From: Stout, Lisa S - DATCP
To: fbosch@foodexport.org; Miller Teresa
Cc: Betsy Riggs
Subject: Fwd: Focused Trade Mission to China
Date: Monday, August 6, 2018 9:39:37 AM

Hi Femke and Teresa,

Do you have information that we can give to the companies regarding US-China trade/tariffs - taking
points?  

See email from Don Lyle of Herr Foods.

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection 
Phone:  (608) 224-5126 Cell:  (608)514-4538
Lisa.stout@wisconsin.gov

Begin forwarded message:

From: "Don C. Lyle" <Don.Lyle@herrs.com>
Date: August 6, 2018 at 8:13:03 AM CDT
To: "'Stout, Lisa S - DATCP'" <Lisa.Stout@wisconsin.gov>
Cc: Ruben Rios <ruben.rios@herrs.com>
Subject: RE: Focused Trade Mission to China

Good Morning Lisa
 
Thank You for the follow up !
 
Our soon to be distributor in China is having questions about the state of USA - China Trade in
the current tariff issues.
 
Will we cover facts and possible PR talking points ?
 
Thanks !
 
 
 

From: Stout, Lisa S - DATCP [mailto:Lisa.Stout@wisconsin.gov] 
Sent: Friday, August 3, 2018 4:45 PM
To: lizhang@amlatglobal.com; li@chinaiowa.com; eric.guo@chinaiowa.com;
eastwestdevelop@aol.com; qliusa@sbcglobal.net; jeff.kent@foremostfarms.com; Ruben Rios
<ruben.rios@herrs.com>; Don C. Lyle <Don.Lyle@herrs.com>; toyin@iyafoods.com;
joe@lorannoils.com; John@lorannoils.com; dsmith@michaelscookies.net;
cliu@orangecheese.cn; elias@rushdirect.net; jacob.thestonegroup@hotmail.com;
thestonegroup@hotmail.com; mascolocheese@gmail.com; jenkuo1008@gmail.com; Molly

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER42B5E932
mailto:fbosch@foodexport.org
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Burns <mburns@foodexport.org>; Jim Morgan <jim@fairplay-wi.com>; Jerry Haines
(jerry@titletowncheese.net) <jerry@titletowncheese.net>
Cc: Femke Bosch <fbosch@foodexport.org>
Subject: Focused Trade Mission to China
 
Dear China Trade Mission Participants,
 
I am looking forward to seeing you in Shanghai.  I’ve attached the itinerary and included a few
notes…..
 

<!--[if !supportLists]-->·         <!--[endif]-->Transportation to the hotel:  you can request a car
from the hotel or take a cab.  Note that the address is in Mandarin on your itinerary.
 Pick up a hotel card from the concierge when leaving the hotel.  The card will have the
name and address in Mandarin.

 
<!--[if !supportLists]-->·         <!--[endif]-->Currency exchange rate: USD $10.00 = 68.31

RMB/Yuan.  There are currency exchange kiosks at the airport and you can change
money at the hotels.

 
<!--[if !supportLists]-->·         <!--[endif]-->Average Temperature in Shanghai, Chengdu,

Shenzhen – 80s and 90s, high humidity, possible rain.
 

<!--[if !supportLists]-->·         <!--[endif]-->Monday, August 13th – You must bring your
passport to attend the briefing at the ATO office in the U.S. Consulate.  For those of
you that are not staying at the JW Marriott, please meet the group in the lobby of the
JW Marriott no later than 9:25 a.m. to be transported to the ATO.

 
Let me know if you have any questions. 
 
Best regards,
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag
Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer
Protection is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this
message and any response to it will be released if requested. If you are not the intended recipient of this email, please
notify the sender immediately and delete it from your system.
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From: Stout, Lisa S - DATCP on behalf of Heinemann, Jack A - DATCP
To: Stamm, Christine A - DATCP; Stout, Lisa S - DATCP; Rao, Ashwini P - DATCP; Gandara, Enrique R - DATCP
Subject: Fwd: NADA Briefing on Trump announced tariffs on China

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection 
Phone:  (608) 224-5126 Cell:  (608)514-4538
Lisa.stout@wisconsin.gov <mailto:Lisa.stout@wisconsin.gov> 

Begin forwarded message:

From: "Heinemann, Jack A - DATCP" <Jack.Heinemann@wisconsin.gov <mailto:Jack.Heinemann@wisconsin.gov> >
To: "Stout, Lisa S - DATCP" <Lisa.Stout@wisconsin.gov <mailto:Lisa.Stout@wisconsin.gov> >, "Rao, Ashwini P - DATCP"
<Ashwini.Rao@wisconsin.gov <mailto:Ashwini.Rao@wisconsin.gov> >, "Gandara, Enrique R - DATCP" <Enrique.Gandara@wisconsin.gov
<mailto:Enrique.Gandara@wisconsin.gov> >
Subject: NADA Briefing on Trump announced tariffs on China

Team:
If you have the time, please feel free to join the NADA conference call.  See details below.
Jack

NADA Members,

We will hold a call tomorrow, March 23 at 2:00pm EDT, with USTR General Counsel Stephen Vaughn and USDA Under Secretary Ted McKinney.
The call follows the tariffs President Trump announced today on China in response to a section 301 investigation into Chinese Intellectual Property
practices. Call in details are below.

The tariffs have sparked concerns<https://secure-web.cisco.com/135vwa2whzgwL81VP-2VoEm8G5og4hzb2zyzt7rbOfM6Vq2Fr5rw5c2a061M-
tvUPZ2O1OL15efFkvRgOMuR4jj9S82YlraUJhKWO8q_5UHMlhLJh2ao6-O573iU1yweu6uYBck0jBkqQmUD-
A9WA1Aw9GDdN12LtQmD36Vmjbu1c5lfKWfAT3jS7TjZZESZ4KMdSHEt8A2IdcjW0dr01FP-
dvEBNgLMXbVqRmgMbp2nDixgwwBJ2iJw_wk3zdT2x/https%3A%2F%2Fwww.agri-pulse.com%2Farticles%2F10753-ag-sector-tires-of-trump-
tariffs-and-tactics-as-china-trade-threat-looms> across agriculture on the impact relation by China would have on U.S. agriculture.  Chinese reports
have indicated China could target US soybeans, pork, and sorghum in retaliation.

Please join us for this important call tomorrow.

NASDA/USTR/USDA Call
Friday, March 23 at 2:00 PM EDT
Dial-in: (267) 930-4000
Participant Code: 800 196 511#

Regards,

Nathan Bowen
Executive Director, Public Policy
National Association of State Departments of Agriculture
4350 North Fairfax Drive, Suite 910
Arlington, VA 22203
(202) 296-9680

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER42B5E932
mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER0C6B6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user7c24fd14
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=usercafd3dfd


From: K Knigge
To: Knigge, Krista M - DATCP
Subject: Fwd: Perdue details $12B trade aid plan for farmers
Date: Tuesday, July 24, 2018 3:52:31 PM

Krista Knigge
262-289-0028
kmk@uwalumni.com
LinkedIn: linkedin.com/in/kristaknigge

From: Mary Knigge <mknigge@dfamilk.com>
Sent: Tuesday, July 24, 2018 2:51:22 PM
To: Krista Knigge
Subject: Fwd: Perdue details $12B trade aid plan for farmers
 

Sent from my iPhone

Begin forwarded message:

From: "POLITICO Pro" <politicoemail@politicopro.com>
Date: July 24, 2018 at 2:59:05 PM EDT
To: <mknigge@dfamilk.com>
Subject: Perdue details $12B trade aid plan for farmers
Reply-To: "POLITICO subscriptions" <reply-fe8213757c61007b7c-
1182451_HTML-876225069-1376319-0@politicoemail.com>

Perdue details $12B trade aid plan for farmers

By Adam Behsudi

07/24/2018 02:56 PM EDT

Agriculture Secretary Sonny Perdue on Tuesday unveiled a $12 billion plan
aimed at easing the sting of retaliatory tariffs on U.S. farmers through payments,
purchases and trade promotion efforts.

"This is obviously a short-term solution that will give President Trump time to
work on a long-term trade policy and deal to benefit agriculture as well as all
sectors of the American economy," Perdue said during a call with reporters.

Perdue said the aid amount is in line with the roughly $11 billion in negative
effects that USDA has calculated the agricultural producers have suffered as a
result of tariffs imposed by China, Canada, Mexico, the EU and other major
economies — tariffs that he labeled as "illegal."
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"The programs we are announcing today are a firm statement that other nations
cannot bully our agricultural producers to force the United States to cave in,"
Perdue said.

In one part of the aid plan, the government will prepare a "market facilitation
program" administered by USDA's Farm Service Agency to provide payments to
growers and producers of soybeans, sorghum, corn, wheat, cotton, pork and
dairy.

The second part, a "food purchase and distribution program," would use
authority under USDA's Agricultural Marketing Service to purchase fruit, nuts,
rice, beef, pork and dairy products from U.S. producers for redistribution to
federal nutrition assistance programs.

The plan's third element, a "trade promotion program" administered by USDA's
Foreign Agricultural Service, would work on finding new markets for U.S.
farmers to sell their products abroad.

All three programs are authorized under the charter act of the Commodity Credit
Corporation, a government-owned bank used to support and stabilize farm
incomes and prices.

The specifics of the aid plan will be subject to a federal rulemaking process. A
determination will be made around Labor Day as to when the program and
related payments to producers will kick in, Greg Ibach, the USDA undersecretary
for marketing and regulatory programs, said on the call.

"President Trump is taking strong action, as he promised, to make sure America's
farmers and ranchers are not left to bear the brunt of illegal retaliation by China
and other countries," U.S. Trade Representative Robert Lighthizer said in a
statement.

To view online:
https://subscriber.politicopro.com/agriculture/article/2018/07/perdue-details-
12b-trade-aid-plan-for-farmers-1643038

Was this Pro content helpful? Tell us what you think in one click.

Yes, very Somewhat Neutral Not really Not at all

You received this POLITICO Pro content because your customized settings
include: Agriculture: Dairy; Key phrase: agriculture; Key phrase: farm; Key
phrase: dairy. To change your alert settings, please go to
https://subscriber.politicopro.com/settings

This email was sent to mknigge@dfamilk.com by: POLITICO, LLC 1000 Wilson
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Blvd. Arlington, VA, 22209, USA

Caution: This message originated from outside of the organization. Do not click on links or
open attachments unless you recognize the sender and know the content is safe.



From: Stamm, Christine A - DATCP
To: Kline, Neil R - DATCP
Subject: Fwd: September 2018 Updates from the Wisconsin Farm Service Agency
Date: Monday, September 3, 2018 10:08:47 AM

Sent from my iPhone

Begin forwarded message:

From: "USDA Farm Service Agency" <usdafsa@service.govdelivery.com>
Date: August 31, 2018 at 5:21:31 PM CDT
To: christine.stamm@wisconsin.gov
Subject: September 2018 Updates from the Wisconsin Farm Service Agency
Reply-To: usdafsa@service.govdelivery.com

September 2018

Having trouble viewing this email? View it as a Web page.

A Message from Sandy Chalmers
Dates to Remember
Programs Available for Producers Impacted by Flood and Heavy Rains
USDA Announces Details of Assistance for Farmers Impacted by Unjustified Retaliation
FSA Offers Joint Financing Options on Direct Farm Ownership Loans
Report Noninsured Crop Disaster Assistance Program (NAP) Losses
Wisconsin Farm Center Offers Assistance to FSA Customers
2-1-1 Resources Available in Wisconsin
Current Interest Rates

Wisconsin FSA Newsletter
Wisconsin Farm Service
Agency

8030 Excelsior Dr.
Suite 100
Madison, WI 53717

Phone:  608-662-4422
Fax:  855-758-0755

A Message from Sandy Chalmers
First, our hearts go out to those of you who are suffering from the
record-setting floods in western and central Wisconsin.  As I write
this, emergency response is underway, and more rain is in the
forecast.  Please remember to report weather-related losses and
damage to your county FSA office. Your reports are used as the
basis for a potential disaster designation.  Your FSA staff will also
have information on eligibility for disaster programs, including
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www.fsa.usda.gov/wi

programs designed to offset livestock and feed losses.  Program
information is also available on farmers.gov/recover. 
 
Signup will begin for the Market Facilitation Program on September
4.  MFP will provide payments to eligible producers of commodities
impacted by unjustified retaliatory tariffs, including dairy, hogs, corn,
soybeans, and wheat.  Producers must have completed harvest on
a commodity before a payment will be issued.  
 
Some of you may want to wait until all crops are harvested to visit
your FSA office.  If you want to come in earlier for your payment on
dairy, hogs, and wheat, we will be ready to take your application and
issue your payment.  We’ll issue another payment to you when your
corn and bean harvest is wrapped up.  Either way, we expect high
interest in this program, so it’s always best to call ahead and make
an appointment.
 
MFP details are available on farmers.gov/mfp or at your local FSA
office.      

Sandy Chalmers
State Executive Director

Dates to Remember
September 1, 2018: Noninsured Crop Disaster Assistance Program (NAP) deadline for 2019 Value
Loss Crops including ginseng, turf grass sod, aquaculture, mushrooms, and Christmas trees

September 4, 2018: Signup begins for the Market Facilitation Program for corn, cotton, sorghum,
soybeans, wheat, dairy, and hogs

September 30, 2018: NAP Application deadline for 2019 crops including alfalfa, birdsfoot trefoil,
clover, grasses, mixed forages, rhubarb, rye, triticale, vetch, wheat, and other winter-seeded small
grains and perennial forage

November 15, 2018: Acreage reporting deadline for 2019 crops including fall-seeded crops, perennial
forage, fall mint, pasture, rangeland, and forage

BACK TO TOP

Programs Available for Producers Impacted by Flood and
Heavy Rains
Wisconsin Farm Service Agency (FSA) reminds farmers and ranchers across the state of federal farm
program benefits that may be available to help eligible producers recover from recent heavy rains and
flooding.
 
FSA offers disaster assistance and low-interest loan programs to assist agricultural producers in their
recovery efforts following floods or similar qualifying natural disasters.
 
Available programs and loans include: 
 
Non-Insured Crop Disaster Assistance Program (NAP) - provides financial assistance to producers
of non-insurable crops when low yields, loss of inventory, or prevented planting occur due to natural
disasters (includes native grass for grazing). Eligible producers must have purchased NAP coverage
for 2018 crops.
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Livestock Indemnity Program (LIP) - offers payments to eligible producers for livestock death losses
in excess of normal mortality due to adverse weather. Eligible losses may include those determined by
FSA to have been caused by hurricanes, floods, blizzards, wildfires, tropical storms, tornadoes
lightning, extreme heat, and extreme cold. Producers will be required to provide verifiable
documentation of death losses resulting from an eligible adverse weather event and must submit a
notice of loss to their local FSA office within 30 calendar days of when the loss of livestock is apparent.

Tree Assistance Program (TAP) – provides assistance to eligible orchardists and nursery tree
growers for qualifying tree, shrub, and vine losses due to natural disaster. 

Emergency Assistance for Livestock, Honeybees, and Farm-Raised Fish Program (ELAP) -
provides emergency relief for losses due to feed or water shortages, disease, adverse weather, or
other conditions, which are not adequately addressed by other disaster programs. ELAP covers
physically damaged or destroyed livestock feed that was purchased or mechanically harvested forage
or feedstuffs intended for use as feed for the producer's eligible livestock. In order to be considered
eligible, harvested forage must be baled; forage that is only cut, raked or windrowed is not eligible.
Producers must submit a notice of loss to their local FSA office within 30 calendar days of when the
loss is apparent.
ELAP also covers up to 150 lost grazing days in instances when a producer has been forced to
remove livestock from a grazing pasture due to floodwaters.
For beekeepers, ELAP covers beehive losses (the physical structure) in instances where the hive has
been destroyed by a natural disaster including flooding, high wind, and tornadoes.

Emergency Loan Program – Available to producers with agriculture operations located in a county
under a primary or contiguous Secretarial Disaster designation. These low-interest loans help
producers recover from production and physical losses due to drought or flooding. (NOTE: A
Secretarial Disaster designation has not been declared as of the writing of this newsletter.  Watch local
news releases and GovDelivery for future information.)

Emergency Conservation Program (ECP) - provides emergency funding for farmers and ranchers to
rehabilitate land severely damaged by natural disasters; including fence losses. 

HayNet - is an Internet-based Hay and Grazing Net Ad Service allowing farmers and ranchers to
share 'Need Hay' ads and 'Have Hay' ads online. Farmers also can use another feature to post
advertisements for grazing land, specifically ads announcing the availability of grazing land or ads
requesting a need for land to graze. For more information visit www.fsa.usda.gov/haynet.
 
To establish or retain FSA program eligibility, farmers and ranchers must report prevented planting
and failed acres (crops and grasses). Prevented planting acreage must be reported on form CCC-576,
Notice of Loss, no later than 15 calendar days after the final planting date as established by FSA and
Risk Management Agency (RMA). 
 
For more information on disaster assistance programs and loans, visit www.fsa.usda.gov/ or contact
your local FSA office. To find your local FSA county office, visit http://offices.usda.gov.
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USDA Announces Details of Assistance for Farmers Impacted
by Unjustified Retaliation
USDA is taking action to assist farmers in response to trade damage from unjustified retaliation by
foreign nations. As announced last month, USDA will authorize up to $12 billion in programs,
consistent with our World Trade Organization obligations.

These programs will assist agricultural producers to meet the costs of disrupted markets:
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USDA's Farm Service Agency (FSA) will administer the Market Facilitation Program (MFP) to
provide payments to corn, cotton, dairy, hog, sorghum, soybean, and wheat producers starting
Sept. 4, 2018. An announcement about further payments will be made in the coming months, if
warranted.
USDA's Agricultural Marketing Service (AMS) will administer a Food Purchase and Distribution
Program to purchase up to $1.2 billion in commodities unfairly targeted by unjustified retaliation.
USDA's Food and Nutrition Service (FNS) will distribute these commodities through nutrition
assistance programs, such as The Emergency Food Assistance Program (TEFAP) and child
nutrition programs.
Through the Foreign Agricultural Service's (FAS) Agricultural Trade Promotion Program (ATP),
$200 million will be made available to develop foreign markets for U.S. agricultural products.
The program will help U.S. agricultural exporters identify and access new markets and help
mitigate the adverse effects of other countries' restrictions.

The Market Facilitation Program is established under the statutory authority of the Commodity Credit
Corporation (CCC) and administered by FSA. For each commodity covered, the payment rate will be
dependent upon the severity of the trade disruption and the period of adjustment to new trade
patterns, based on each producer's actual production.

Interested producers can apply after harvest is 100 percent complete and they can report their total
2018 production. Beginning Sept. 4 of this year, Market Facilitation Program applications will be
available online at www.farmers.gov/mfp. Producers will also be able to submit their applications in
person, by email, fax or by mail.

For detailed information, including initial payment rates and to view U.S. Secretary of Agriculture
Sonny Perdue's video message on the Market Facilitation Program, read the full USDA press release.
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FSA Offers Joint Financing Options on Direct Farm
Ownership Loans
The USDA Farm Service Agency’s (FSA) Direct Farm Ownership loans are a resource to help farmers
and ranchers become owner-operators of family farms, improve and expand current operations,
increase agricultural productivity, and assist with land tenure to save farmland for future generations.
 
Depending on the applicant’s needs, there are three types of Direct Farm Ownership Loans: regular,
joint financing, and down payment. FSA also offers a Direct Farm Ownership Microloan option for
smaller financial needs up to $50,000. 
 
Joint financing allows FSA to provide more farmers and ranchers with access to capital. FSA lends up
to 50 percent of the total amount financed. A commercial lender, a State program, or the seller of the
property being purchased provides the balance of loan funds, with or without an FSA guarantee. 
 
In addition, down payment loans are a type of Farm Ownership loan available to beginning farmers
and underserved farmers.  Similar to joint financing loans, a participating lender is required.  The
applicant provides a minimum down payment of 5% and qualifies for more favorable rates and terms. 
 
To be eligible, the operation must be an eligible farm enterprise. Farm Ownership loan funds cannot
be used to finance nonfarm enterprises and all applicants must be able to meet general eligibility
requirements. Loan applicants are also required to have participated in the business operations of a
farm or ranch for at least three years out of the 10 years prior to the date the application is submitted.
The applicant must show documentation that their participation in the business operation of the farm or
ranch was not solely as a laborer. 
 
The maximum loan amount for any of these Direct Farm Ownership loans is $300,000.
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For more information about FSA Loan programs, contact your local FSA office or visit
www.fsa.usda.gov. To find your local FSA office, visit http://offices.usda.gov.
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Report Noninsured Crop Disaster Assistance Program (NAP)
Losses
The Non-Insured Crop Disaster Assistance Program (NAP) provides financial assistance to producers
of non-insurable crops when low yields, loss of inventory, or prevented planting occur due to natural
disasters including freeze, hail, excessive moisture, excessive wind or hurricanes, flood, excessive
heat, and qualifying drought (including native grass for grazing), among others.
 
Eligible producers must have purchased NAP coverage for 2018 crops. A notice of loss must be filed
within 15 calendar days of when the loss is apparent or 15 calendar days after the normal harvest
date.
 
Eligible crops must be commercially produced agricultural commodities for which crop insurance is not
available, including perennial grass forage and grazing crops, fruits, vegetables, mushrooms,
floriculture, ornamental nursery, aquaculture, turf grass, ginseng, honey, maple sap, bioenergy, and
industrial crops.
 
For more information on NAP, contact your local FSA office or visit www.fsa.usda.gov/nap.
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Wisconsin Farm Center Offers Assistance to FSA Customers
Many farmers balance the needs of their family and farm above everything else, often ignoring their
own needs. As farmers continue to endure an extended period of tough economic conditions, the
Wisconsin Farm Service Agency wants to remind farmers and landowners that help is available.

The Wisconsin Farm Center at the Department of Agriculture, Trade and Consumer Protection
(DATCP) is there for farmers to call for guidance on finances, farm succession planning, and other
issues they may be dealing with. Farm Center staff work with farmers and their families one-on-one to
address each personal situation. All services are free and confidential.

Farmers, whether beginning their career or nearing retirement, can experience challenging situations.
Staff are able to walk through options with farmers about how to navigate difficult personal or financial
situations. While at times, alternatives may seem very limited, sometimes an outside perspective can
help bring light to possibilities.

Just as taking care of physical health is important, so is taking care of mental health.  Those in need
are encouraged to reach out for help and utilize available resources by calling the Wisconsin Farm
Center at 800-942-2474.  Staff are available Monday through Friday from 7:45 a.m.-4:30 p.m. 

If there is a mental health emergency during non-office hours, they should contact 911 or the National
Suicide Prevention Lifeline at 1-800-273-8255.
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2-1-1 Resources Available in Wisconsin
The Wisconsin Farm Service Agency would like to remind producers of a free and confidential
resource for all Wisconsin residents.  2-1-1 Wisconsin is an information helpline and website that
links people from all communities and ages to essential health and human services they need, 24
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hours a day, seven days a week. 

2-1-1 provides access to information and resources including utilities assistance, mental health
services, financial and tax assistance, and health care information.  You can reach the resource by
dialing 2-1-1 on your phone from anywhere in Wisconsin or visiting www.211wisconsin.org.  From
there, residents are linked to information about local resources from both government and nonprofit
organizations. 

BACK TO TOP

Current Interest Rates
Loan Interest Rates

*Interest rates are announced at the beginning of each month.

Click here to find notification of current FSFL and commodity loan interest rates.

Click here to view current Farm Loan interest rates.

Farm Loans- SEPTEMBER 2018

Farm Operating- Direct: 3.750%

Farm Operating- Microloan: 3.750%

Farm Ownership- Direct: 4.000%

Farm Ownership- Microloan: 4.000%

Farm Ownership- Direct, Joint Financing: 2.500%

Farm Ownership- Down Payment: 1.50%

Emergency Loan- Amount of Actual Loss: 3.750%

Farm Storage Facility Loans (FSFL)-AUGUST 2018

*Note- FSFL and Commodity loan interest rates are not announced until the first of the applicable
month.  Listed below are interest rates for loans approved in August 2018.  Interest rates below are
subject to change for September 2018 but give a general idea of the interest rate range.

3-year FSFL: 2.625%

5-year FSFL: 2.750%

7-year FSFL: 2.875%

10-year FSFL: 2.875%

12-year FSFL: 2.875%

9-Month Commodity Loans AUGUST 2018

Marketing Assistance Loan: 3.375%

BACK TO TOP

USDA is an equal opportunity provider, employer and lender. To file a complaint of discrimination,
write: USDA, Office of the Assistant Secretary for Civil Rights, Office of Adjudication, 1400
Independence Ave., SW, Washington, DC 20250-9410 or call (866) 632-9992 (Toll-free Customer
Service), (800) 877-8339 (Local or Federal relay), (866) 377-8642 (Relay voice users).
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TRACK YOUR TARIFF- 
OUR EXCLUSIVE CHINESE

From: Stout, Lisa S - DATCP
To: jacob.thestonegroup@hotmail.com
Subject: Fwd: The Dey Times - August 2018: New Chinese Tariff Tracker Tool, New EPA Regulations, Freight Rates & More! 
Date: Wednesday, August 8, 2018 1:06:47 PM

Jacob,

Forwarding this email from ME DEY, which may shed some light on the Chinese tariffs.

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection 
Phone:  (608) 224-5126 Cell:  (608)514-4538
Lisa.stout@wisconsin.gov

Begin forwarded message:

From: M.E. Dey & Co. Inc. <connect@medey.com>
Date: August 8, 2018 at 10:00:31 AM CDT
To: DATCP <lisa.stout@wisconsin.gov>
Subject: The Dey Times - August 2018: New Chinese Tariff Tracker Tool, New EPA Regulations, Freight
Rates & More! 
Reply-To: M.E. Dey & Co. Inc. <connect@medey.com>

-->
Using an older version of Outlook? VIEW THIS EMAIL IN YOUR BROWSER
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TARIFF TRACKER TOOL
HELPS YOU STAY ON TOP
OF THE LATEST TARIFF
DUTY CHANGES IN REAL-
TIME.

TRACK MY TARIFF

FEATURED ARTICLE

CONSEQUENCES OF UNCERTAINTY AND
TARIFF UNKNOWNS

BY ROB GARDENIER    |    M.E. DEY & CO.

- 

News sources record the following worries by companies, blaming the
uncertainty of our tariff structure. Of course, some of these decisions
might be using the recent tariff changes as a cover for other reasons.

LEARN MORE

MORE AUGUST NEWS

FREIGHT RATE UPDATE - AUGUST 2018

RONALD VINCENT  |  M.E. DEY
& CO. 

- 
Here is the latest update on
current freight rates for both
Import and Export cargo. M.E.
Dey provides the best possible
rates available to our clients by
reviewing various carrier options.

VIEW RATES
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From: K Knigge
To: Knigge, Krista M - DATCP
Subject: Fwd: USDA announcement
Date: Wednesday, August 29, 2018 1:29:15 AM

Krista Knigge
262-289-0028

Begin forwarded message:

From: Mary Knigge <mknigge@dfamilk.com>
Date: August 27, 2018 at 2:06:07 PM CDT
To: "Pete Knigge (knigge@northnet.net)" <knigge@northnet.net>, "Knigge
Krista (kmk@uwalumni.com)" <kmk@uwalumni.com>
Subject: USDA announcement

 
 

USDA Announces Details of Assistance for Farmers Impacted by Unjustified
Retaliation

(Washington, D.C., August 27, 2018) – U.S. Secretary of Agriculture Sonny Perdue
today announced details regarding actions the U.S. Department of Agriculture
(USDA) will take to assist farmers in response to trade damage from unjustified
retaliation by foreign nations. President Donald J. Trump directed Secretary
Perdue to craft a short-term relief strategy to protect agricultural producers while
the Administration works on free, fair, and reciprocal trade deals to open more
markets in the long run to help American farmers compete globally. As
announced last month, USDA will authorize up to $12 billion in programs,
consistent with our World Trade Organization obligations. 

“Early on, the President instructed me, as Secretary of Agriculture, to make sure
our farmers did not bear the brunt of unfair retaliatory tariffs.  After careful
analysis by our team at USDA, we have formulated our strategy to mitigate the
trade damages sustained by our farmers. Our farmers work hard, and are the
most productive in the world, and we aim to protect them,” said Secretary
Perdue.

These programs will assist agricultural producers to meet the costs of disrupted
markets:

USDA’s Farm Service Agency (FSA) will administer the Market Facilitation
Program (MFP) to provide payments to corn, cotton, dairy, hog, sorghum,
soybean and wheat producers starting September 4, 2018.  This is the first
payment period.  The second payment period, if warranted, will be
determined by USDA.

USDA’s Agricultural Marketing Service (AMS) will administer a Food
Purchase and Distribution Program to purchase up to $1.2 billion in
commodities unfairly targeted by unjustified retaliation. USDA’s Food and
Nutrition Service (FNS) will distribute these commodities through nutrition
assistance programs such as The Emergency Food Assistance Program
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(TEFAP) and child nutrition programs.

Through the Foreign Agricultural Service’s (FAS) Agricultural Trade
Promotion Program (ATP), $200 million will be made available to develop
foreign markets for U.S. agricultural products. The program will help U.S.
agricultural exporters identify and access new markets and help mitigate
the adverse effects of other countries’ restrictions.

“President Trump has been standing up to China and other nations, sending the
clear message that the United States will no longer tolerate their unfair trade
practices, which include non-tariff trade barriers and the theft of intellectual
property. In short, the President has taken action to benefit all sectors of the
American economy – including agriculture – in the long run,” said Secretary
Perdue. “It’s important to note all of this could go away tomorrow, if China and
the other nations simply correct their behavior.  But in the meantime, the
programs we are announcing today buys time for the President to strike long-
lasting trade deals to benefit our entire economy.”

Background on Market Facilitation Program:
MFP is established under the statutory authority of the Commodity Credit
Corporation (CCC) and administered by FSA. For each commodity covered, the
payment rate will be dependent upon the severity of the trade disruption and the
period of adjustment to new trade patterns, based on each producer’s actual
production. 

Interested producers can apply after harvest is 100 percent complete and they
can report their total 2018 production. Beginning September 4th of this year,
MFP applications will be available online at www.farmers.gov/MFP. Producers will
also be able to submit their MFP applications in person, by email, fax, or by mail.

Eligible applicants must have an ownership interest in the commodity, be actively
engaged in farming, and have an average adjusted gross income (AGI) for tax
years 2014, 2015, and 2016 of less than $900,000.  Applicants must also comply
with the provisions of the “Highly Erodible Land and Wetland Conservation”
regulations.  On September 4, 2018, the first of two MFP payment periods will
begin. The second payment period, if warranted, will be determined by the CCC.

Market Facilitation Program
 
 

Commodity

 
Initial Payment

Rate

Est. Initial
Payment**

(in $1,000s)
Cotton $0.06 / lb. $276,900
Corn $0.01 / bu. $96,000
Dairy (milk) $0.12 / cwt. $127,400
Pork (hogs) $8.00 / head $290,300
Soybeans $1.65 / bu. $3,629,700
Sorghum $0.86 / bu. $156,800
Wheat $0.14 / bu. $119,200

Total   $4,696,300
** Initial payment rate on 50% of production

 

The initial MFP payment will be calculated by multiplying 50 percent of the
producer’s total 2018 actual production by the applicable MFP rate. If CCC
announces a second MFP payment period, the remaining 50 percent of the
producer’s total 2018 actual production will be subject to the second MFP
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payment rate. 

MFP payments are capped per person or legal entity at a combined $125,000 for
dairy production or hogs. Payment for dairy production is based off the historical
production reported for the Margin Protection Program for Dairy (MPP-Dairy). For
existing dairy operations, the production history is established using the highest
annual milk production marketed during the full calendar years of 2011, 2012,
and 2013. Dairy operations are also required to have been in operation on June 1,
2018 to be eligible for payments. Payment for hog operations will be based off
the total number of head of live hogs owned on August 1, 2018.

MFP payments are also capped per person or legal entity at a combined $125,000
for corn, cotton, sorghum, soybeans and wheat.

For more information on the MFP visit www.farmers.gov/MFP or contact your
local FSA office, which can be found at www.farmers.gov.

Background on Food Purchase and Distribution Program:
The amounts of commodities to be purchased are based on an economic analysis
of the damage caused by unjustified tariffs imposed on the crops listed below.
Their damages will be adjusted based on several factors and spread over several
months in response to orders placed by states participating in the FNS nutrition
assistance programs.

Food Purchases
Commodity Target Amount (in $1,000s)

Apples $93,400
Apricots $200
Beef $14,800
Blueberries $1,700
Cranberries $32,800
Dairy $84,900
Figs $15
Grapefruit $700
Grapes $48,200
Hazelnuts $2,100
Kidney Beans $14,200
Lemons/Limes $3,400
Lentils $1,800
Macadamia $7,700
Navy Beans $18,000
Oranges (Fresh) $55,600
Orange Juice $24,000
Peanut Butter $12,300
Pears $1,400
Peas $11,800
Pecans $16,000
Pistachios $85,200
Plums/Prunes $18,700
Pork $558,800
Potatoes $44,500
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Rice $48,100
Strawberries $1,500
Sweet Corn $2,400
Walnuts $34,600

Total $1,238,800
 

Program details yet to be determined
Commodity Target Amount (in

$1,000s)
Almonds $63,300
Sweet Cherries $111,500

Total $174,800
 

Products purchased will be distributed by FNS to participating states, for use in
TEFAP and other USDA nutrition assistance programs.

Purchasing:

AMS will buy affected products in four phases. The materials purchased can be
adjusted between phases to accommodate changes due to: growing conditions;
product availability; market conditions; trade negotiation status; and program
capacity.

AMS will purchase known commodities first. By purchasing in phases,
procurements for commodities that have been sourced in the past can be
purchased more quickly and included in the first phase.

Vendor Outreach:

To expand the AMS vendor pool and the ability to purchase new and existing
products, AMS will ramp up its vendor outreach and registration efforts. AMS has
also developed flyers on how the process works and how to become a vendor for
distribution to industry groups and interested parties. Additionally, AMS will
continue to host a series of free webinars describing the steps required to
become a vendor. Stakeholders will have the opportunity to submit questions to
be answered during the webinar, or to be included in a Frequently Asked
Questions document. Recorded webinars are available to review by potential
vendors, and staff will host periodic Question and Answer teleconferences to
better explain the process.

Product Specifications:

AMS maintains purchase specifications for a variety of commodities, which ensure
recipients receive the high-quality product they expect. AMS in collaboration with
FNS regularly develops and revises specifications for new and enhanced products
based on program requirements and requests and will be prioritizing the
development of those products impacted by unjustified retaliation. AMS will also
work with industry groups to identify varieties and grades sold to China and other
offshore markets such as premium apples, oranges, pears and other products.
AMS will develop or revise specifications to facilitate the purchase of these
premium varieties in forms that meet the needs of FNS nutrition assistance
programs.

Outlets:

AMS purchases commodities for use in FNS programs such as the National School
Lunch Program, TEFAP and other nutrition assistance programs. AMS is working



closely with FNS to distribute products to State Agencies that participate in USDA
nutrition assistance programs as well as exploring other outlets for distribution of
products, as needed.

To the extent possible, FNS will identify items for distribution that are appropriate
for each potential outlet. The products discussed in this plan will be distributed to
States for use in the network of food banks and food pantries that participate in
TEFAP, elderly feeding programs such the Commodity Supplemental Foods
Program, and tribes that operate the Food Distribution Program on Indian
Reservations.

These outlets are in addition to child nutrition programs such as the National
School Lunch Program, which may also benefit from these purchases.

Distribution:

AMS has coordinated with the Office of the Chief Economist, FNS, Industry, and
other agency partners to determine necessary logistics for the purchase and
distribution of each commodity including trucking, inspection and audit
requirements, and agency staffing.

Background on Agricultural Trade Promotion Program:
The FAS will administer the ATP under authorities of the CCC. The ATP will provide
cost-share assistance to eligible U.S. organizations for activities such as consumer
advertising, public relations, point-of-sale demonstrations, participation in trade
fairs and exhibits, market research, and technical assistance. Applications for the
ATP will be accepted until November 2, 2018 or until funding is exhausted.
Funding should be allocated to eligible participants in early 2019. The ATP is
meant to help all sectors of U.S. agriculture, including fish and forest product
producers, mainly through partnerships with non-profit national and regional
organizations. 

Agricultural Trade Promotion Program
  Est. Amount (in $1,000s)
Ag Products Total $200,000

 

###

 
 
 
Katie Zenk
 
House Agriculture Committee
Ranking Member Collin C. Peterson (D-MN)
 

Caution: This message originated from outside of the organization. Do not click on links or
open attachments unless you recognize the sender and know the content is safe.



From: Stout, Lisa S - DATCP
To: Rao, Ashwini P - DATCP
Subject: Fwd: WEDC International Market Access Grant
Date: Wednesday, October 3, 2018 1:04:35 PM
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FYI

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection 
Phone:  (608) 224-5126 Cell:  (608)514-4538
Lisa.stout@wisconsin.gov

Begin forwarded message:

From: <muldoondairy@charter.net>
Date: October 3, 2018 at 11:30:57 AM CDT
To: 'Monica Wahlberg' <monica.wahlberg@wedc.org>, "'Stout, Lisa S - DATCP'"
<Lisa.Stout@wisconsin.gov>
Subject: RE: WEDC International Market Access Grant

Muldoon Dairy has been directly impacted by the Chinese tariffs and the US dropping
out of the joint trade agreements such as AFTA, ASEAN and SEAPAC.  We would
hereby like to apply for $100,000 to continue our marketing in Vietnam in 2019.
 
 
George Conway
(608)848-1344-office
(608)334-1589-cell
(608)848-1347-fax
gwconway@charter.net
 
 
 
From: Monica Wahlberg <monica.wahlberg@wedc.org> 
Sent: Tuesday, October 2, 2018 10:50 AM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>; Muldoondairy@charter.net
Subject: RE: WEDC International Market Access Grant
 
Greetings George & Lisa,
 
Thanks for the referral Lisa.
 
It's been a long time since we've worked with Muldoon Dairy. George, I assisted
you with a grant for $2,000 to attend the Food & Hotel Asia Show in Singapore
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back in 2012. Our grant program has come a long way since then. A base
funding for an export project is up to $10,000. I will send you a link to download
our International Market Access Grant application packet in a separate email.
 
It’s good to reconnect.
Monica
 
Monica Wahlberg
International Grants Manager
Wisconsin Economic Development Corporation
201 W. Washington Ave
Madison, WI 53703
 
Ph: 608.210.6734
 

        
 

Website: http://inwisconsin.com
Newsletters: http://inwisconsin.com/subscribe/
 

 
From: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov> 
Sent: Tuesday, October 2, 2018 8:59 AM
To: Monica Wahlberg <monica.wahlberg@wedc.org>; Muldoondairy@charter.net
Subject: WEDC International Market Access Grant
 
Dear Monica and George,
 
I would like to introduce you to each other.  Monica  (Tel:  210-6734) manages the
international grants for Wisconsin Economic Development Corporation.  George Conway has
Muldoon Dairy and markets dairy internationally.  George is based in Madison.   Phone:  848-
1344.
 
George would like to learn about the IMAG and how it works, what expenses it will cover. 
(booth space, shipping samples, translations, etc.)
https://wedc.org/programs-and-resources/global-business-development-program/
 
Best regards,
 
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag
Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
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Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer
Protection is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this
message and any response to it will be released if requested. If you are not the intended recipient of this email, please
notify the sender immediately and delete it from your system.
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From: Stout, Lisa S - DATCP
To: Cosh, William - DATCP; Hummell, Richard P - DATCP
Subject: Fwd: You"ve heard about it in the news. Have you been wondering what actions you can take on the proposed

tariffs?
Date: Friday, August 10, 2018 4:28:57 PM

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126 Cell: (608)514-4538
Lisa.stout@wisconsin.gov

Begin forwarded message:

From: Madison Region Economic Partnership
<communications@madisonregion.org>
Date: August 9, 2018 at 2:58:02 PM CDT
To: lisa.stout@wi.gov
Subject: You've heard about it in the news. Have you been wondering what
actions you can take on the proposed tariffs?
Reply-To: communications@madisonregion.org

Having trouble viewing this email? Click here

MadREP Report: August 9, 2018

Proposed New Tariffs on Chinese
Imports
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You've heard about it in the news. Have you been
wondering what actions you can take on the proposed
tariffs?

On Tuesday, July 17, 2018, the US Trade
Representative (USTR) published the third
installment of a proposed extensive list of
products imported from China that could be
subject to additional 10% tariffs.

MadREP Senior Vice President and Madison
International Trade Association (MITA )
President Michael Gay encourages local
business to follow the issue closely. "We
encourage you to stay on top of the tariff
news and submit written comments if you
have the opportunity," he said. "Please also
feel free to contact me with questions."

This spreadsheet includes all three lists (Lists 1, 2 and 3) converted to Excel for
easy sorting. This is an extensive list, covering a thousand or more tariff
subheadings, so you may have to go through it carefully to identify your specific
subheadings.

Interested parties should strongly consider filing comments to make the case that
certain tariff items should be excluded from List 3. As an FYI, following the
comment period for List 1, over 500 tariff lines were removed from the original
proposed list. USTR requests that commenters address specifically whether
imposing increased duties on a particular tariff item would be practicable or
effective to obtain the elimination of China's current (adverse) acts, policies, and
practices that were identified in USTR's initial Section 301 determination, and
whether maintaining or imposing additional duties on a particular listed product
would cause disproportionate economic harm to U.S. interests, including small or
medium-sized businesses, and consumers.

Written comments must be filed by August 17, 2018.

Read More

A Government Office You'll
Want on Speed Dial

Guest Columnist: Nancy Mistele
As citizens seek more transparency from
government and less red tape and
regulation, it's nice to see that our state
government has taken the idea of reform
seriously and have solid results to show
for it.

One such example is the Office of
Business Development, where directors
have been proactive in reaching out to
business owners across the state for their
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Nancy Mistele Director
Office of Business

Development
Wisconsin Department of

Administration
www.doa.wi.gov

ideas and input on regulatory reform.
Housed in the Secretary's Office at the
Department of Administration to serve the
citizens of Wisconsin, they work with
leadership at all state agencies to solve
problems and assist business in
navigating to a variety of state and
business resources. As business
ombudsmen they have a customer
service focus and span the public-private
divide helping both business owners and
government, with a focus on minimizing
government impact so businesses can focus on true business activities. Through
their outreach with Chambers of Commerce, Trade Associations and other
business groups they've given more than 1200 presentations across Wisconsin's
72 counties. Business owners have brought over 1200 distinct issues to them
seeking assistance.

Read More

What's next for the MadREP and the Madison Region?

In 2013, the Madison Region's existing regional economic development organization underwent
rebranding, becoming MadREP, the Madison Region Economic Partnership. Having seen notable
implementation successes with the first strategy, MadREP is embarking on a second five-year
plan, Advance Now 2.0, to continue the Madison Region's economic momentum. Market Street
Services is currently executing the competitive assessment portion of the strategy. .

We believe that every person is an expert about the place in which they live. We want to hear
your perspectives on what it's like to live and work in the Madison Region. MadREP has launched
a survey that will be a major component informing the recommendations in Advance Now 2.0. It
will take roughly 10 to 15 minutes to complete. Your responses are confidential.

Take the Survey

REGIONAL NEWS
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MadREP in the News:
Madison's connection to Foxconn

It's hard to imagine now, but the highly
anticipated Foxconn Technology Group's
complex in Mount Pleasant, Wisconsin, will be
the size of 11 Lambeau Fields when finished.
Rolling farmland will be replaced with one of the
largest manufacturing campuses in the world.
And the immense size of this project will require
the help of businesses, students and
researchers from every corner of the state.

To help get the project underway, Foxconn has
found ready and willing partners in the Madison
area to help the company train future factory
workers and derive financial benefits for the
region. Among those partners are the Madison
Region Economic Partnership, Madison College
and the University of Wisconsin-Madison.

Read More

Healthcare:
Lawsuit mulled in second UnityPoint
Health data breach this year
An attorney who filed a class-action lawsuit
against UnityPoint Health about a data breach
discovered earlier this year is investigating
additional action regarding a second security
incident announced by the health system last
week.
In the latest problem, UnityPoint Health notified
1.4 million patients, including 76,000 in
Wisconsin, that their names, addresses and
medical information - and, for some, driver's
license, Social Security and payment card or
bank account numbers - may have been
compromised.

Read More

Life Sciences:
Madison Startup HealthMyne Raises $15M
HealthMyne, a Madison-based startup that
develops software for cancer care, has raised
$15 million in new funding.
The Series B round was led by Missouri-based
Ascension Ventures, and included participation
from local investors Venture Investors, 4490
Venture and WARF. HealthMyne has now raised
more than $26 million since it was founded in
2013.
The new funding will allow HealthMyne to
expand commercialization efforts for its software
platform that gives doctors analytics for medical
imaging to help better treat cancer. 

Agriculture, Food & Beverage:
Wisconsin Dairy Product Causes
Widespread Recall Over Salmonella
Concerns
Goldfish crackers and Ritz Bitz are some of the
products that have been recalled after
salmonella was found in an ingredient from
Wisconsin.
Associated Milk Producers, Inc. issued a recall
for dry whey powder produced at their plant in
Blair during May and June.
Routine testing found some of the powder tested
positive for salmonella, a bacteria that can
cause fever, diarrhea or more serious infections
in children and the elderly.

Read More

Information Technology:
Tech talent soars in Madison, report says
Madison's tech momentum is on the rise.
The Madison area is ranked third - tied with
Orange County, California - on a list of 50
metropolitan areas in North America included in
the Scoring Tech Talent Report issued by
CBRE, a major commercial real estate services
and investment firm based in Los Angeles.
The report says Madison's tech talent labor
force grew 10.6 percentage points faster in 2016
and 2017 than it did from 2014 through 2015.
Read More

Advanced Manufacturing:
WMC to create association health plan

Wisconsin Manufacturers & Commerce is
planning to launch a statewide Association
Health Plan (AHP) over the next several months
under new rules approved by the federal
Department of Labor.
In a release, WMC says the goal of such a plan
is to broaden the risk pool and offer small- and
medium-sized businesses health care for their
employees at a more affordable cost because
AHPs are exempt from certain mandated
coverages in the Affordable Care Act.
WMC already offers members other lines of
insurance, such as group life, disability, and
dental/vision.

Read More
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Read More

EVENTS & OPPORTUNITIES

PROPOSED NEW TARIFFS
ON CHINESE IMPORTS -
SECTION 301
DETERMINATION

On Tuesday, July 17, 2018,
the US Trade Representative
(USTR) published a proposed
extensive list of products
imported from China that could
be subject to additional 10%
tariffs.

Written comments must be
filed by August 17, 2018.

The public hearing will take
place August 20-23, 2018.

Rebuttal comments will be due
on August 30, 2018.

More Information

New Markets Tax Credits

Lift Wisconsin, Inc. was
established with a mission to
invest in severely
economically distressed areas
of Wisconsin communities
and to serve as a catalyst for
economic development and
job creation.

In order to compete for New
Markets Tax Credits we are
soliciting projects to include in
our application with the U.S.
Department of Treasury.

This pipeline pre-application
gives us the potential to
compete for NMTC but does
not ensure that Lift Wisconsin,
Inc. will get an allocation of
NMTC.

Pre-Application Form

The Forward Festival,
August 16-23

The Forward Festival is
Madison's flagship technology
and entrepreneurship festival.
Since starting in 2010, it now
attracts over 5,000 attendees
and includes 8 full days
packed with 40+ events
organized by entrepreneurs,
for entrepreneurs.
Join fellow entrepreneurs,
nerds, designers, geeks,
hackers, foodies, and creative
professionals from the
Midwest in a celebration of
innovation and
entrepreneurship.

More Information

The Alliance for the
American Dream Challenge,
August 29
The Alliance for the American
Dream initiative, funded by
Schmidt Futures, seeks to
improve economic
opportunities for more
Americans and increase the
country's competitiveness by
building and supporting a
stronger, more inclusive
middle class.
The first challenge for
DreamUp Wisconsin is to
develop proposals to increase
the net income of 10,000 Dane
County households by 10% by
the end of 2020.
Learn More

Regional Innovation
Strategies (RIS) Program,
August 29
The Regional Innovation
Strategies (RIS) Program
grant competitions are now
open.
Applications are now being
accepted for the i6 Challenge
and Seed Fund Support Grant
Competition.
The submission deadline for
applications will be
Wednesday, August 29, 2018
at 11:59 p.m. Eastern
Daylight Time.

If anyone has questions,
contact Michael Gay.
Learn More

WEDC Trade Venture to
South Africa and Kenya,
Sept. 22-Oct. 3, 2018
Registration deadline: August
10, 2018
Cost: $1,800 for the first
participant from a Wisconsin
exporter of goods or services,
$2,200 for each additional
participant from the same
company.
Location: Johannesburg,
Durban and Nairobi; Sub-
Saharan Africa is at the
beginning of a sustained
phase of rapid growth.

Learn More

2018 AgTech Venture Day,
October 2
The day-long event in Johnson
Creek - roughly halfway

M+DEV, OCTOBER 19

M+DEV is a video game
development conference for

Discover Global Markets:
Indo-Pacific, December 10-
12
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between Madison and
Milwaukee - will bring together
companies in fields such as
precision farming, food
packaging, food safety,
organics, resource
conservation and other
disruptive technologies for
pitches to Midwest angel and
venture capitalists.
Hosted by Golden Angels
Investors, the conference
provides access to one of the
Midwest's largest angel
networks.
More Information

professional game developers
and those seeking to become
professional game
developers.
This conference provides a
gathering place for game
developers in the state, the
region and beyond to discuss
and share the latest
information on the science,
art, mechanics and business
of making games.
M+DEV is for anyone who is
currently a professional video
game developer or contractor,
or who wishes to become
one.

Learn More

Discover Global Markets is the
U.S. Department of
Commerce's flagship event
series for U.S. exporters!
Attendees will include
CEOs/presidents, sales and
marketing professionals,
business development
managers, engineers,
procurement representatives,
supply chain operations.
Target industries include:
aircraft, engines, MROs,
aviation services, avionics,
aerospace composites, airport
& ground support equipment,
cyber defense, additive
manufacturing, unmanned
systems, surveillance &
detection and more.

Learn More
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From: Stout, Lisa S - DATCP
To: jacob.thestonegroup@hotmail.com; Mike Stone
Subject: Fwd: You"ve heard about it in the news. Have you been wondering what actions you can take on the proposed

tariffs?
Date: Friday, August 10, 2018 8:28:41 AM

See email below regarding China tariffs.

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection 
Phone:  (608) 224-5126 Cell:  (608)514-4538
Lisa.stout@wisconsin.gov

Begin forwarded message:

From: Madison Region Economic Partnership
<communications@madisonregion.org>
Date: August 9, 2018 at 2:58:02 PM CDT
To: lisa.stout@wi.gov
Subject: You've heard about it in the news. Have you been wondering what
actions you can take on the proposed tariffs?
Reply-To: communications@madisonregion.org

Having trouble viewing this email? Click here

MadREP Report: August 9, 2018

Proposed New Tariffs on Chinese
Imports
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You've heard about it in the news. Have you been
wondering what actions you can take on the proposed
tariffs?

On Tuesday, July 17, 2018, the US Trade
Representative (USTR) published the third
installment of a proposed extensive list of
products imported from China that could be
subject to additional 10% tariffs. 

MadREP Senior Vice President and Madison
International Trade Association (MITA )
President Michael Gay encourages local
business to follow the issue closely. "We
encourage you to stay on top of the tariff
news and submit written comments if you
have the opportunity," he said. "Please also
feel free to contact me with questions."

This spreadsheet includes all three lists (Lists 1, 2 and 3) converted to Excel for
easy sorting. This is an extensive list, covering a thousand or more tariff
subheadings, so you may have to go through it carefully to identify your specific
subheadings.

Interested parties should strongly consider filing comments to make the case that
certain tariff items should be excluded from List 3. As an FYI, following the
comment period for List 1, over 500 tariff lines were removed from the original
proposed list. USTR requests that commenters address specifically whether
imposing increased duties on a particular tariff item would be practicable or
effective to obtain the elimination of China's current (adverse) acts, policies, and
practices that were identified in USTR's initial Section 301 determination, and
whether maintaining or imposing additional duties on a particular listed product
would cause disproportionate economic harm to U.S. interests, including small or
medium-sized businesses, and consumers.

Written comments must be filed by August 17, 2018.

Read More

A Government Office You'll
Want on Speed Dial

Guest Columnist: Nancy Mistele
As citizens seek more transparency from
government and less red tape and
regulation, it's nice to see that our state
government has taken the idea of reform
seriously and have solid results to show
for it.

One such example is the Office of
Business Development, where directors
have been proactive in reaching out
to business owners across the state for
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Nancy Mistele Director
Office of Business

Development
Wisconsin Department of

Administration
www.doa.wi.gov

their ideas and input on regulatory
reform. Housed in the Secretary's
Office at the Department of
Administration to serve the citizens of
Wisconsin, they work with leadership at
all state agencies to solve problems and
assist business in navigating to a variety
of state and business resources. As
business ombudsmen they have a
customer service focus and span the
public-private divide helping
both business owners and government,
with a focus on minimizing government impact so businesses can focus on
true business activities. Through their outreach with Chambers of Commerce,
Trade Associations and other business groups they've given more than 1200
presentations across Wisconsin's 72 counties. Business owners have brought over
1200 distinct issues to them seeking assistance.

Read More

What's next for the MadREP and the Madison Region?

In 2013, the Madison Region's existing regional economic development organization underwent
rebranding, becoming MadREP, the Madison Region Economic Partnership. Having seen notable
implementation successes with the first strategy, MadREP is embarking on a second five-year
plan, Advance Now 2.0, to continue the Madison Region's economic momentum. Market Street
Services is currently executing the competitive assessment portion of the strategy. .

We believe that every person is an expert about the place in which they live. We want to hear
your perspectives on what it's like to live and work in the Madison Region. MadREP has launched
a survey that will be a major component informing the recommendations in Advance Now 2.0. It
will take roughly 10 to 15 minutes to complete. Your responses are confidential.

Take the Survey

REGIONAL NEWS
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MadREP in the News:  
Madison's connection to Foxconn

It's hard to imagine now, but the highly
anticipated Foxconn Technology Group's
complex in Mount Pleasant, Wisconsin, will be
the size of 11 Lambeau Fields when
finished. Rolling farmland will be replaced with
one of the largest manufacturing campuses in
the world. And the immense size of this project
will require the help of businesses, students and
researchers from every corner of the state.

To help get the project underway, Foxconn has
found ready and willing partners in the Madison
area to help the company train future factory
workers and derive financial benefits for the
region. Among those partners are the Madison
Region Economic Partnership, Madison College
and the University of Wisconsin-Madison.

Read More
 

Healthcare: 
Lawsuit mulled in second UnityPoint
Health data breach this year
 
An attorney who filed a class-action lawsuit
against UnityPoint Health about a data breach
discovered earlier this year is investigating
additional action regarding a second security
incident announced by the health system last
week.
 
In the latest problem, UnityPoint Health notified
1.4 million patients, including 76,000 in
Wisconsin, that their names, addresses and
medical information - and, for some, driver's
license, Social Security and payment card or
bank account numbers - may have been
compromised.

 Read More 

Life Sciences:
Madison Startup HealthMyne Raises $15M
 
HealthMyne, a Madison-based startup that
develops software for cancer care, has raised
$15 million in new funding.
 
The Series B round was led by Missouri-based
Ascension Ventures, and included participation
from local investors Venture Investors, 4490
Venture and WARF. HealthMyne has now raised
more than $26 million since it was founded in

Agriculture, Food & Beverage: 
Wisconsin Dairy Product Causes
Widespread Recall Over Salmonella
Concerns
 
Goldfish crackers and Ritz Bitz are some of the
products that have been recalled after
salmonella was found in an ingredient from
Wisconsin.
 
Associated Milk Producers, Inc. issued a recall
for dry whey powder produced at their plant in
Blair during May and June.
 
Routine testing found some of the powder tested
positive for salmonella, a bacteria that can
cause fever, diarrhea or more serious infections
in children and the elderly.

Read More
 

Information Technology:  
Tech talent soars in Madison, report says
 
Madison's tech momentum is on the rise.
 
The Madison area is ranked third - tied with
Orange County, California - on a list of 50
metropolitan areas in North America included in
the Scoring Tech Talent Report issued by
CBRE, a major commercial real estate services
and investment firm based in Los Angeles.
 
The report says Madison's tech talent labor
force grew 10.6 percentage points faster in 2016
and 2017 than it did from 2014 through 2015.
 
Read More
 
  
Advanced Manufacturing:
WMC to create association health plan

Wisconsin Manufacturers & Commerce is
planning to launch a statewide Association
Health Plan (AHP) over the next several months
under new rules approved by the federal
Department of Labor.
 
In a release, WMC says the goal of such a plan
is to broaden the risk pool and offer small- and
medium-sized businesses health care for their
employees at a more affordable cost because
AHPs are exempt from certain mandated
coverages in the Affordable Care Act.
 
WMC already offers members other lines of
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2013.
 
The new funding will allow HealthMyne to
expand commercialization efforts for its software
platform that gives doctors analytics for medical
imaging to help better treat cancer. 

 Read More 

insurance, such as group life, disability, and
dental/vision.

Read More

EVENTS & OPPORTUNITIES

PROPOSED NEW TARIFFS
ON CHINESE IMPORTS -
SECTION 301
DETERMINATION

On Tuesday, July 17, 2018,
the US Trade Representative
(USTR) published a proposed
extensive list of products
imported from China that
could be subject to additional
10% tariffs.

Written comments must be
filed by August 17, 2018.

The public hearing will take
place August 20-23, 2018.

Rebuttal comments will be due
on August 30, 2018.

More Information

New Markets Tax Credits

Lift Wisconsin, Inc. was
established with a mission to
invest in severely
economically distressed areas
of Wisconsin communities
and to serve as a catalyst for
economic development and
job creation. 

In order to compete for New
Markets Tax Credits we are
soliciting projects to include in
our application with the U.S.
Department of Treasury.

This pipeline pre-application
gives us the potential to
compete for NMTC but does
not ensure that Lift Wisconsin,
Inc. will get an allocation of
NMTC.

Pre-Application Form

The Forward Festival,
August 16-23

The Forward Festival is
Madison's flagship technology
and entrepreneurship festival.
 
Since starting in 2010, it now
attracts over 5,000 attendees
and includes 8 full days
packed with 40+ events
organized by entrepreneurs,
for entrepreneurs.
 
Join fellow entrepreneurs,
nerds, designers, geeks,
hackers, foodies, and creative
professionals from the
Midwest in a celebration of
innovation and
entrepreneurship.

More Information

The Alliance for the
American Dream Challenge,
August 29
 
The Alliance for the American
Dream initiative, funded by
Schmidt Futures, seeks to
improve economic
opportunities for more
Americans and increase the
country's competitiveness by
building and supporting a
stronger, more inclusive
middle class.
 
The first challenge for
DreamUp Wisconsin is to
develop proposals to increase
the net income of 10,000

Regional Innovation
Strategies (RIS) Program,
August 29
 
The Regional Innovation
Strategies (RIS) Program
grant competitions are now
open.
 
Applications are now being
accepted for the i6 Challenge
and Seed Fund Support Grant
Competition. 
 
The submission deadline for
applications will be
Wednesday, August 29, 2018
at 11:59 p.m. Eastern
Daylight Time.

WEDC Trade Venture to
South Africa and Kenya,
Sept. 22-Oct. 3, 2018
 
Registration deadline: August
10, 2018
 
Cost: $1,800 for the first
participant from a Wisconsin
exporter of goods or services,
$2,200 for each additional
participant from the same
company.
 
Location: Johannesburg,
Durban and Nairobi; Sub-
Saharan Africa is at the
beginning of a sustained
phase of rapid growth. 
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Dane County households by
10% by the end of 2020.
 
Learn More

If anyone has questions,
contact Michael Gay.
 
Learn More

Learn More

2018 AgTech Venture Day,
October 2
 
The day-long event in
Johnson Creek - roughly
halfway between Madison and
Milwaukee - will bring together
companies in fields such as
precision farming, food
packaging, food safety,
organics, resource
conservation and other
disruptive technologies for
pitches to Midwest angel and
venture capitalists.
 
Hosted by Golden Angels
Investors, the conference
provides access to one of the
Midwest's largest angel
networks.
 
 More Information

M+DEV, OCTOBER 19

M+DEV is a video game
development conference for
professional game developers
and those seeking to become
professional game
developers.
 
This conference provides a
gathering place for game
developers in the state, the
region and beyond to discuss
and share the latest
information on the science,
art, mechanics and business
of making games.
 
M+DEV is for anyone who is
currently a professional video
game developer or contractor,
or who wishes to become
one.

Learn More

Discover Global Markets:
Indo-Pacific, December 10-
12

Discover Global Markets is the
U.S. Department of
Commerce's flagship event
series for U.S.
exporters! Attendees will
include CEOs/presidents,
sales and marketing
professionals, business
development managers,
engineers, procurement
representatives, supply chain
operations. Target industries
include: aircraft, engines,
MROs, aviation services,
avionics, aerospace
composites, airport & ground
support equipment, cyber
defense, additive
manufacturing, unmanned
systems, surveillance &
detection and more.

Learn More

SPONSOR SPOTLIGHT

Thank you to Madison Gas & Electric and to all of our investors.
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From: Stout, Lisa S - DATCP
To: Cosh, William - DATCP; Hummell, Richard P - DATCP
Subject: Fwd: You"ve heard about it in the news. Have you been wondering what actions you can take on the proposed

tariffs?
Date: Friday, August 10, 2018 4:28:58 PM

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection 
Phone:  (608) 224-5126 Cell:  (608)514-4538
Lisa.stout@wisconsin.gov

Begin forwarded message:

From: Madison Region Economic Partnership
<communications@madisonregion.org>
Date: August 9, 2018 at 2:58:02 PM CDT
To: lisa.stout@wi.gov
Subject: You've heard about it in the news. Have you been wondering what
actions you can take on the proposed tariffs?
Reply-To: communications@madisonregion.org
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You've heard about it in the news. Have you been
wondering what actions you can take on the proposed
tariffs?

On Tuesday, July 17, 2018, the US Trade
Representative (USTR) published the third
installment of a proposed extensive list of
products imported from China that could be
subject to additional 10% tariffs. 

MadREP Senior Vice President and Madison
International Trade Association (MITA )
President Michael Gay encourages local
business to follow the issue closely. "We
encourage you to stay on top of the tariff
news and submit written comments if you
have the opportunity," he said. "Please also
feel free to contact me with questions."

This spreadsheet includes all three lists (Lists 1, 2 and 3) converted to Excel for
easy sorting. This is an extensive list, covering a thousand or more tariff
subheadings, so you may have to go through it carefully to identify your specific
subheadings.

Interested parties should strongly consider filing comments to make the case that
certain tariff items should be excluded from List 3. As an FYI, following the
comment period for List 1, over 500 tariff lines were removed from the original
proposed list. USTR requests that commenters address specifically whether
imposing increased duties on a particular tariff item would be practicable or
effective to obtain the elimination of China's current (adverse) acts, policies, and
practices that were identified in USTR's initial Section 301 determination, and
whether maintaining or imposing additional duties on a particular listed product
would cause disproportionate economic harm to U.S. interests, including small or
medium-sized businesses, and consumers.

Written comments must be filed by August 17, 2018.

Read More

A Government Office You'll
Want on Speed Dial

Guest Columnist: Nancy Mistele
As citizens seek more transparency from
government and less red tape and
regulation, it's nice to see that our state
government has taken the idea of reform
seriously and have solid results to show
for it.

One such example is the Office of
Business Development, where directors
have been proactive in reaching out
to business owners across the state for
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Nancy Mistele Director
Office of Business

Development
Wisconsin Department of

Administration
www.doa.wi.gov

their ideas and input on regulatory
reform. Housed in the Secretary's
Office at the Department of
Administration to serve the citizens of
Wisconsin, they work with leadership at
all state agencies to solve problems and
assist business in navigating to a variety
of state and business resources. As
business ombudsmen they have a
customer service focus and span the
public-private divide helping
both business owners and government,
with a focus on minimizing government impact so businesses can focus on
true business activities. Through their outreach with Chambers of Commerce,
Trade Associations and other business groups they've given more than 1200
presentations across Wisconsin's 72 counties. Business owners have brought over
1200 distinct issues to them seeking assistance.

Read More

What's next for the MadREP and the Madison Region?

In 2013, the Madison Region's existing regional economic development organization underwent
rebranding, becoming MadREP, the Madison Region Economic Partnership. Having seen notable
implementation successes with the first strategy, MadREP is embarking on a second five-year
plan, Advance Now 2.0, to continue the Madison Region's economic momentum. Market Street
Services is currently executing the competitive assessment portion of the strategy. .

We believe that every person is an expert about the place in which they live. We want to hear
your perspectives on what it's like to live and work in the Madison Region. MadREP has launched
a survey that will be a major component informing the recommendations in Advance Now 2.0. It
will take roughly 10 to 15 minutes to complete. Your responses are confidential.

Take the Survey

REGIONAL NEWS
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MadREP in the News:  
Madison's connection to Foxconn

It's hard to imagine now, but the highly
anticipated Foxconn Technology Group's
complex in Mount Pleasant, Wisconsin, will be
the size of 11 Lambeau Fields when
finished. Rolling farmland will be replaced with
one of the largest manufacturing campuses in
the world. And the immense size of this project
will require the help of businesses, students and
researchers from every corner of the state.

To help get the project underway, Foxconn has
found ready and willing partners in the Madison
area to help the company train future factory
workers and derive financial benefits for the
region. Among those partners are the Madison
Region Economic Partnership, Madison College
and the University of Wisconsin-Madison.

Read More
 

Healthcare: 
Lawsuit mulled in second UnityPoint
Health data breach this year
 
An attorney who filed a class-action lawsuit
against UnityPoint Health about a data breach
discovered earlier this year is investigating
additional action regarding a second security
incident announced by the health system last
week.
 
In the latest problem, UnityPoint Health notified
1.4 million patients, including 76,000 in
Wisconsin, that their names, addresses and
medical information - and, for some, driver's
license, Social Security and payment card or
bank account numbers - may have been
compromised.

 Read More 

Life Sciences:
Madison Startup HealthMyne Raises $15M
 
HealthMyne, a Madison-based startup that
develops software for cancer care, has raised
$15 million in new funding.
 
The Series B round was led by Missouri-based
Ascension Ventures, and included participation
from local investors Venture Investors, 4490
Venture and WARF. HealthMyne has now raised
more than $26 million since it was founded in

Agriculture, Food & Beverage: 
Wisconsin Dairy Product Causes
Widespread Recall Over Salmonella
Concerns
 
Goldfish crackers and Ritz Bitz are some of the
products that have been recalled after
salmonella was found in an ingredient from
Wisconsin.
 
Associated Milk Producers, Inc. issued a recall
for dry whey powder produced at their plant in
Blair during May and June.
 
Routine testing found some of the powder tested
positive for salmonella, a bacteria that can
cause fever, diarrhea or more serious infections
in children and the elderly.

Read More
 

Information Technology:  
Tech talent soars in Madison, report says
 
Madison's tech momentum is on the rise.
 
The Madison area is ranked third - tied with
Orange County, California - on a list of 50
metropolitan areas in North America included in
the Scoring Tech Talent Report issued by
CBRE, a major commercial real estate services
and investment firm based in Los Angeles.
 
The report says Madison's tech talent labor
force grew 10.6 percentage points faster in 2016
and 2017 than it did from 2014 through 2015.
 
Read More
 
  
Advanced Manufacturing:
WMC to create association health plan

Wisconsin Manufacturers & Commerce is
planning to launch a statewide Association
Health Plan (AHP) over the next several months
under new rules approved by the federal
Department of Labor.
 
In a release, WMC says the goal of such a plan
is to broaden the risk pool and offer small- and
medium-sized businesses health care for their
employees at a more affordable cost because
AHPs are exempt from certain mandated
coverages in the Affordable Care Act.
 
WMC already offers members other lines of
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2013.
 
The new funding will allow HealthMyne to
expand commercialization efforts for its software
platform that gives doctors analytics for medical
imaging to help better treat cancer. 

 Read More 

insurance, such as group life, disability, and
dental/vision.

Read More

EVENTS & OPPORTUNITIES

PROPOSED NEW TARIFFS
ON CHINESE IMPORTS -
SECTION 301
DETERMINATION

On Tuesday, July 17, 2018,
the US Trade Representative
(USTR) published a proposed
extensive list of products
imported from China that
could be subject to additional
10% tariffs.

Written comments must be
filed by August 17, 2018.

The public hearing will take
place August 20-23, 2018.

Rebuttal comments will be due
on August 30, 2018.

More Information

New Markets Tax Credits

Lift Wisconsin, Inc. was
established with a mission to
invest in severely
economically distressed areas
of Wisconsin communities
and to serve as a catalyst for
economic development and
job creation. 

In order to compete for New
Markets Tax Credits we are
soliciting projects to include in
our application with the U.S.
Department of Treasury.

This pipeline pre-application
gives us the potential to
compete for NMTC but does
not ensure that Lift Wisconsin,
Inc. will get an allocation of
NMTC.

Pre-Application Form

The Forward Festival,
August 16-23

The Forward Festival is
Madison's flagship technology
and entrepreneurship festival.
 
Since starting in 2010, it now
attracts over 5,000 attendees
and includes 8 full days
packed with 40+ events
organized by entrepreneurs,
for entrepreneurs.
 
Join fellow entrepreneurs,
nerds, designers, geeks,
hackers, foodies, and creative
professionals from the
Midwest in a celebration of
innovation and
entrepreneurship.

More Information

The Alliance for the
American Dream Challenge,
August 29
 
The Alliance for the American
Dream initiative, funded by
Schmidt Futures, seeks to
improve economic
opportunities for more
Americans and increase the
country's competitiveness by
building and supporting a
stronger, more inclusive
middle class.
 
The first challenge for
DreamUp Wisconsin is to
develop proposals to increase
the net income of 10,000

Regional Innovation
Strategies (RIS) Program,
August 29
 
The Regional Innovation
Strategies (RIS) Program
grant competitions are now
open.
 
Applications are now being
accepted for the i6 Challenge
and Seed Fund Support Grant
Competition. 
 
The submission deadline for
applications will be
Wednesday, August 29, 2018
at 11:59 p.m. Eastern
Daylight Time.

WEDC Trade Venture to
South Africa and Kenya,
Sept. 22-Oct. 3, 2018
 
Registration deadline: August
10, 2018
 
Cost: $1,800 for the first
participant from a Wisconsin
exporter of goods or services,
$2,200 for each additional
participant from the same
company.
 
Location: Johannesburg,
Durban and Nairobi; Sub-
Saharan Africa is at the
beginning of a sustained
phase of rapid growth. 
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Dane County households by
10% by the end of 2020.
 
Learn More

If anyone has questions,
contact Michael Gay.
 
Learn More

Learn More

2018 AgTech Venture Day,
October 2
 
The day-long event in
Johnson Creek - roughly
halfway between Madison and
Milwaukee - will bring together
companies in fields such as
precision farming, food
packaging, food safety,
organics, resource
conservation and other
disruptive technologies for
pitches to Midwest angel and
venture capitalists.
 
Hosted by Golden Angels
Investors, the conference
provides access to one of the
Midwest's largest angel
networks.
 
 More Information

M+DEV, OCTOBER 19

M+DEV is a video game
development conference for
professional game developers
and those seeking to become
professional game
developers.
 
This conference provides a
gathering place for game
developers in the state, the
region and beyond to discuss
and share the latest
information on the science,
art, mechanics and business
of making games.
 
M+DEV is for anyone who is
currently a professional video
game developer or contractor,
or who wishes to become
one.

Learn More

Discover Global Markets:
Indo-Pacific, December 10-
12

Discover Global Markets is the
U.S. Department of
Commerce's flagship event
series for U.S.
exporters! Attendees will
include CEOs/presidents,
sales and marketing
professionals, business
development managers,
engineers, procurement
representatives, supply chain
operations. Target industries
include: aircraft, engines,
MROs, aviation services,
avionics, aerospace
composites, airport & ground
support equipment, cyber
defense, additive
manufacturing, unmanned
systems, surveillance &
detection and more.

Learn More

SPONSOR SPOTLIGHT

Thank you to Madison Gas & Electric and to all of our investors.
 

MADISON REGION ECONOMIC PARTNERSHIP
www.madisonregion.org  |  info@madisonregion.org  |  608.571.0420

        
 

Madison Region Economic Partnership, MadREP, 455 Science Drive,
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From: Cosh, William - DATCP
To: Hummell, Richard P - DATCP; Heinemann, Jack A - DATCP; Lu, Jennifer Y - DATCP; Gegare, Debbie E - DATCP;

Schmitt, Kathy M - DATCP
Subject: fyi
Date: Monday, April 2, 2018 4:43:33 PM

https://www.wausaudailyherald.com/story/news/2018/04/02/wisconsin-ginseng-growers-worry-
new-chinese-tariffs/477949002/
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From: Kasper, Roger A - DATCP
To: DATCP DL Ag Development
Cc: Dick, James F - DATCP; Zaber, David J - DATCP
Subject: Gems or Chaff Clippings >> ON TOPICS OF Drought, Farm supports/status and Other topics of interest to DAD
Date: Friday, September 14, 2012 2:46:08 PM
Attachments: 2012 Drought and crop inflation concerns_ver 2.xlsx

DAD Staff,

BIG Division news made it in both major WI papers:

Dairy Business Innovation Center to close down at end of month after losing
funding

Madison.com 9/13/2012

& Dairy innovation center to shut down

Jsonline.com 9/13/2012

Afraid drought conditions potentially got worse, but must read attached drought data carefully.
100% of WI is now considered “Abnormally Dry” which is not same as killer drought
conditions. The area in extreme form of drought status only modified shape a little this week.
Not significant change in amount of land covered as can see in attachment.

Other observation is prices are no longer increasing at high rate, maybe finding a new fix point
as they fluctuated around the peak prices reached in the last week or two? Sorry, no cash
market prices again this week. For some reason not getting FEEDSTUFFS magazine for a
couple of weeks now.

Roger

GEM OR CHAF COLLECTION:

Order of collected clips is in the order of my current priorities I have to support Farm Center. Not comprehensive, but sampling of
major national coverage (e.g. NY Times, Forbes, etc.), or something you might want to see that you might not catch in local news
or two major ag papers.

I – DROUHGT

II – FARM STATUS & SUPPORTS

III - AGRIBUSINESS, EXPORTS, ETC.

IV – X-Files (or smile files) for twisted minds

Some of the clips cover multiple categories that I might be scanning, instead of listing multiple times, I tend to place in the first
priority section named in above list. (e.g. article about decreasing ethanol exports is mainly result of drought concern, so placed
within that section instead of the agribusiness general section.)

Let me know how I might better serve the spam to you.

I  - DROUGHT

Hay thefts piling up in Colo. as drought sends prices to historic highs
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Agriculture Prices

		COST TRENDS OF MAJOR DAIRY & LIVESTOCK RELATED COMMODITIES



				CBOT future data is closing floor price for Friday date at head of column.

						9/12/12		9/5/12		8/29/12		8/22/12		8/15/12		7/13/12		6/15/12		5/15/12

		Milk III - Sep 2012		$/cwt		18.76		18.78		19.36		19.06		19.22		18.88		16.85		15.57

		Milk III - Oct 2012		$/cwt		19.11		19.76		20.34		20.07		19.68		18.69

		Milk III - Nov 2012		$/cwt		19.5		19.88		20.55		20.09		19.60		18.60

		Milk III - Dec 2012		$/cwt		19.77		19.87		20.41		20.14		19.54		18.60



						9/12/12		9/5/12		8/29/12		8/22/12		8/15/12		7/13/12		6/15/12		5/15/12

		Corn - Sept. 2012		$/bu		7.71		7.90		8.10		8.30		7.94		7.40		5.09		5.23

		Corn - Dec. 2012		$/bu		7.69		7.91		8.13		8.35		8.04		7.40		5.06		5.14

		Corn - Mar 2013		$/bu		7.73		7.95		8.13		8.33		8.04		7.42



						9/12/12		9/5/12		8/29/12		8/22/12		8/15/12		7/13/12		6/15/12		5/15/12

		Soybeans - Sep 2012		$/bu		17.41		17.48		17.63		17.48		16.60		15.69		13.32		13.40

		Soybeans - Nov 2012		$/bu		17.46		17.47		17.53		17.28		16.34		15.52

		Soybeans - Jan 2013 		$/bu		17.44		17.46		17.42		17.15		16.25



						9/12/12		9/5/12		8/29/12		8/22/12		8/15/12		7/13/12		6/15/12		5/15/12

		Oats - Sep 2012		$/bu		3.80		3.81		3.87		3.93		3.76		3.72		2.94		3.35

		Oats - Dec 2012		$/bu		3.87		3.87		3.96		3.95		3.76		3.74		2.97		3.41

		Oats - Mar 2013		$/bu		3.89		3.86		3.96		3.96		3.78		3.79



						9/12/12		9/5/12		8/29/12		8/22/12		8/15/12		7/13/12

		Ethanol - Nov 12		$/gal.		2.43		2.52		2.57		2.64		2.54		2.52

		Ethanol - Dec 12		$/gal.		2.44		2.51		2.56		2.62		2.52		2.50

		DDGs - NO TRADING?		$/ton		120.00		120.00		120.00		120.00		120.00		120.00















		FEEDSTUFFS: Weekly posted market values by industry magazine

		Listed in order appearing in magazine.

		Item - (Market)		$/Unit								8/22/12		8/15/12		7/18/12		6/13/12		5/16/12

		Soybean meal, High protein (Chi.)		$/ton								576.00		560.00		548.00		426.00		430.00

		Soybean meal, Low protein (Chi.)		$/ton								564.00		548.00		536.00		414.00		418.00

		Cottonseed hulls (Chi.)		$/ton								235.00		235.00		225.00		225.00		225.00

		Brewers dried grains (Chi.)		$/ton								N/A		N/A		N/A		N/A		N/A

		Distillers dried grains (Chi.)		$/ton								305.00		300.00		265.00		225.00		225.00

		Alfalfa, Dehydrated pellets (Chi.)		$/ton								390.00		390.00		390.00		340.00		340.00

		Alfalfa, Dehydrated pellets (Mnpl.)		$/ton								370.00		370.00		265.00		230.00		240.00

		Rolled oats (Chi.)		$/ton								590.00		590.00		490.00		475.00		475.00

		Oats (Mnpls.)		$/bu								4.08		3.94		4.05		3.28		3.60

		Corn (Chi.)		$/bu								8.85		8.32		8.35		6.46		6.80





		National Organic Grain and Feedstuffs report (Bi-weekly)

		SOURCE: http://www.ams.usda.gov/mnreports/lsbnof.pdf 

						Week ending

						9/1/12		8/18/12		8/4/12		7/21/12		7/7/12		6/23/12		6/9/12

		Organic feed corn		$/bu.		16.71		16.72		16.35		15.74		15.86		14.95		15.10

		Organic feed soybeans		$/bu.		30.29		29.4		29.27		28.54		27.49		28.41		27.34

		Organic feed oats		$/bu.		5.59		4.55		5.31		5.08		5.29		5.50		5.50

































		Weekly Hay Market Demand and Price Report for the Upper Midwest

		Data Compiled by Ken Barnett, UW-Extension						SOURCE: http://www.uwex.edu/ces/forage/pubs/hay_market_report.htm 

																Price ($/ton)

														Report for Sep. 7, 2012

		Hay Grade		Bale Type										Average		Minimum		Maximum

		Prime (>151 RFV/RFQ)		S. square										277.38		174.00		350.00

				L. square										240.57		200.00		315.00

				L. round										215.78		140.00		275.00

		Grade 1 (125 to 150 RFV/RFQ)		S. square										193.33		160.00		220.00

				L. square										192.76		180.00		220.00

				L. round										152.08		100.00		215.00

		Grade 2 (103 to 124 RFV/RFQ)		S. square										110.00		100.00		120.00

				L. square										135.56		100.00		170.00

				L. round										107.22		60.00		170.00





						Report for August 31st, 2012						Report for July  27, 2012						Report for June 29, 2012

						Average		Minimum		Maximum		Average		Min.		Maximum		Average		Min.		Max.

						256.13		140.00		400.00		300.00		180.00		520.00		212.50		140.00		330.00

						265.49		190.00		310.00		230.42		155.00		300.00		214.17		160.00		250.00

						222.06		140.00		290.00		226.25		145.00		325.00		195.75		135.00		275.00

								NO REPORTED SALES						NO REPORTED SALES				127.00		120.00		134.00

						235.00		230.00		240.00				NO REPORTED SALES				150.00		145.00		155.00

						158.33		110.00		240.00				NO REPORTED SALES				129.25		75.00		167.00

								NO REPORTED SALES						NO REPORTED SALES						NO REPORTED SALES

						150.00		120.00		190.00		182.50		175.00		190.00		145.00		120.00		170.00

						106.25		60.00		190.00		182.50		175.00		190.00		138.75		120.00		170.00



		WASA's Monthly Report: "Wisconsin - Prices Received"

		Source: http://www.nass.usda.gov/Statistics_by_State/Wisconsin/Publications/Miscellaneous/index.asp

		2012 WI / National Price				11/15/12		10/15/12		9/15/12		8/15/12		7/15/12		6/15/12		5/15/12

		Alfalfa hay, baled - WASA		$/Ton		  /  		  /  		 / 		140 / 203 		135 / 198		135 / 201		135 / 215

		Other hay, baled - WASA		$/Ton		  /  		  /  		 / 		95 / 140		95 / 143		95 / 133		90 / 146



		2011 WASA Data 				Nov, 2011		Oct, 2011		Sept, 2011		August, 2011		July, 2011		June, 2011		May, 2011

		Alfalfa hay, baled - WASA		$/Ton		  /  		  /  		  /  		105 / 196   		110 / 189 		100 / 180		100 / 187

		Other hay, baled - WASA		$/Ton		  /  		  /  		  /  		75 / 135  		75 / 119		75 / 113		70 / 114









				Source: Jeff Swenson's review of Milwaukee and Equity weekly sales reports

				Prices: $/cwt

		Beef cattle prices						9/12/12		9/5/12		8/29/12		8/22/12		8/17/12		8/10/12		8/3/12		7/6/12

				Beef Steers				109-120		108-118		108-118		105-118		103-117		105-112		103-108		105 -116

				Top, Beef Steers				126		122		120		120		120		115		112		123

				Slaughter Cows				55-88		55-86		54-82		55-84		60-85		55-72		50-80		55 -78

				Beef Feeders 400-600				145-155		135-160		130-160		130-155		115-135		115-135		125-145		110 -140

				Hol. Feeders 400-600				95-120		97-111		100-115		100-115		82-114		85-115		90-105		100 -125

				Hol. Bull Calves				80-130		50-140		50-140		50-140		50-140		55-145		50-130		125 -195



		Dairy cattle prices 						9/12/12		9/5/12		8/29/12		8/22/12		8/17/12		8/10/12		8/3/12		7/6/12

				Replacement Cows				950-1625		950-1825		950-1800		950-1650		1000-1400		1000-1400		950-1400		no test

				Hol. Heifer Calves				100-165		100-180		100-190		100-190		100-190		100-190		100-180		100 -185

				Hol. Bred Hfrs				1100-1450		1100-1500		1100-1500		1000-1450		1000-1400		1000-1400		950-1500		900 -1500











Drought-Crop Condition Reports

		US Drought Monitor map data as tabular quantitative values.																Image version of WI, 9/11/2012

														SOURCE: "US Drought Monitor" @ http://droughtmonitor.unl.edu/monitor.html 

														NOTE: Data collection is closed every Tuesday early AM and released at 8:30am ET every Thursday.

														Drought categories: D4 - Exceptional, D3 - Extreme, D2 - Severe, D1 - Moderate, D0 - Abnormally dry

														Drought values reported as percentage of area covered by one or more drought categories.

		Week for Wisconsin		DATE		NO DRY		D0-D4		D1-D4		D2-D4		D3-D4		D4 

		Current Week		9/11/12		0.0		100.0		56.3		27.8		5.6		0.0

		Last Week		9/4/12		11.1		88.8		47.4		29.4		6.0		0.0

		3 Months ago		6/12/12		84.5		15.5		0.0		0.0		0.0		0.0

		Start of Calender Year		12/27/11		58.4		41.6		0.0		0.0		0.0		0.0



		Week for Midwest States (MN, WI, MI, IW, IL, IN, OH, MS, TN) 		DATE		NO DRY		D0-D4		D1-D4		D2-D4		D3-D4		D4 

		Curent week		9/11/12		6.4		93.6		63.3		40.8		13.3		0.4

		Last Week		9/4/12		11.7		88.3		62.7		45.1		14.3		0.9

		3 Months ago		6/12/12		39.7		60.3		18.5		3.5		0.0		0.0

		Start of Calenda Year 		12/27/11		71.8		28.2		13.4		6.8		0.0		0.0

																		Image version of Midwest, 9/11/2012

		Week for Nation, Contiguous States		DATE		NO DRY		D0-D4		D1-D4		D2-D4		D3-D4		D4 

		Curent week		9/11/12		21.5		78.5		64.2		41.8		21.1		6.2

		Last Week		9/4/12		22.5		77.5		63.4		42.5		21.4		6.1

		3 Months ago		6/12/12		37.5		62.5		39.7		19.1		3.9		0.3

		Start of Calenda Year 		12/27/11		50.9		49.1		28.5		19.0		10.0		3.3



		WISCONSIN CROP PROGRESS REPORT

		Soil moisture status

		SOURCE: http://www.nass.usda.gov/Statistics_by_State/Wisconsin/Publications/Crop_Progress_&_Condition/index.asp 

				Precentage of the state														Image version of Nation, 9/11/2012

		State Averages of Week		Very Short		Short		Adequate		Surplus

		9/9		30		41		29		0

		9/4		30		43		27		0

		8/26		26		38		36		0

		8/19		23		39		37		1

		8/12		23		39		37		1

		8/5		37		35		28		0

		7/29		38		33		28		1

		7/22		46		30		23		1

		7/15		52		30		18		0

		7/8		41		32		26		1

		7/1		31		31		36		2

		6/24		21		24		45		10

		6/17		19		38		41		2

		6/10		12		44		43		1

		6/3		2		20		74		4

		5/27		3		19		73		5



		Crop conditions, State averages for week.

		Pastures																Soil moistures bar chart 

		State Averages of Week		V. Poor		Poor 		Fair		Good		Excellent

		9/9		30		30		32		8		0

		9/4		29		32		32		6		1

		8/26		27		29		33		11		0

		8/19		24		30		34		11		1

		8/12		29		30		29		11		1

		8/5		37		29		24		8		2

		7/29		35		27		24		12		2

		7/22		42		24		20		12		2

		7/15		36		27		22		14		1

		7/8		24		24		25		25		2

		7/1		13		21		29		34		3

		6/24		8		16		27		41		8

		6/17		4		16		27		48		5

		6/10		4		11		28		50		7

		6/3		1		5		21		61		12

		5/27		3		6		22		59		10

		Corn

		State Averages of Week		V. Poor		Poor 		Fair		Good		Excellent

		9/9		17		21		26		28		8

		9/4		17		22		25		29		7

		8/26		15		22		27		30		6

		8/19		14		22		25		31		8

		8/12		17		30		29		11		1

		8/5		18		23		27		23		9

		7/29		19		27		24		12		2

		7/22		19		24		26		24		7

		7/15		19		24		27		25		5						September 9th, Map of soil moisture conditions in WI

		7/8		12		19		26		36		7

		7/1		8		16		26		40		10

		6/24		4		11		25		45		15

		6/17		3		8		26		51		12

		6/10		2		6		21		58		13

		6/3		1		2		19		62		16

		5/27		0		3		20		62		15

		Soybeans

		State Averages of Week		V. Poor		Poor 		Fair		Good		Excellent

		9/9		8		17		35		30		10

		9/4		10		17		33		32		8

		8/26		7		16		33		36		8

		8/19		7		17		31		36		9

		8/12		9		18		32		32		9

		8/5		10		18		33		29		10

		7/29		10		20		31		30		9

		7/22		12		21		32		26		9

		7/15		16		23		31		25		5

		7/8		11		20		28		36		5

		7/1		8		17		26		40		9

		6/24		5		11		24		49		11

		6/17		3		8		27		53		9



































2012 Wisconsin Soil Moisture Content

Very Short	41156	41147	41140	41133	41126	41119	41112	41105	41098	41091	41084	41077	41070	41063	41056	30	30	26	23	23	37	38	46	52	41	31	21	19	12	2	3	Short	41156	41147	41140	41133	41126	41119	41112	41105	41098	41091	41084	41077	41070	41063	41056	41	43	38	39	39	35	33	30	30	32	31	24	38	44	20	19	Adequate	41156	41147	41140	41133	41126	41119	41112	41105	41098	41091	41084	41077	41070	41063	41056	29	27	36	37	37	28	28	23	18	26	36	45	41	43	74	73	Surplus	41156	41147	41140	41133	41126	41119	41112	41105	41098	41091	41084	41077	41070	41063	41056	0	0	0	1	1	0	1	1	0	1	2	10	2	1	4	5	



Surface & Ground Water

																						USGS Groundwater Watch: WI Active Water Level Network

		14 Day average streamflow compared to historical streamflow for the day of the year.																				SOURCE: http://groundwaterwatch.usgs.gov/StateMaps/WI.html 

		SOURCE: http://waterwatch.usgs.gov/index.php?r=wi&id=pa14d

		Map updated 9/12/2012																				Map updated 9/13/2012









image1.emf



image2.emf



image3.emf



image4.emf



image5.emf



image6.emf



image7.emf



image8.emf



image9.emf



image10.emf



image11.emf





CBS News – 9/14/2012

Climate trends not promising for Wisconsin's agriculture future

Wisconsin State Farmer – 9/13/2012

Over 6,200 Acres of Hay Harvested Under Emergency Program

Wisconsin Ag Connection - 09/13/2012

Biggest US ag lender says it will stand by drought-hit customers

Reuters – 9/12/2012

Special Drought Cover Crop Signup for Reaps 14,000 Acres

Wisconsin Ag Connection - 09/12/2012
CRP Emergency Grazing Extended to November 30

Wisconsin Ag Connection - 09/12/2012

Northeastern Wisconsin farmers shake off drought

Green Bay Press Gazette & Appleton Post Crescent - - Sep 9, 2012     

Could be worse; some samples of issues in harder hit areas:

Drought dries up 200 miles of Arkansas River - CBS News Video

CBS News – 9/13/2012

Dealing with drought at the Hoover Dam

The Washington Post – 9/10/2012

Ranchers Cope with Herd Losses from Isaac's Floods

 TIME - 9/11/2012

II – FARM STATUS & SUPPORTS

1st of 2 subsections is collection of sample press on Farm Bill & Federal Budget events of week and some range of
opinions or concerns.

Shutdown averted but Congress now faces 'fiscal cliff'

KBOI-TV - 9/14/2012

Stop-gap bill on government spending on way to Senate

The Detroit News - 9/14/2012

US Congress passes stop-gap six-month funding measure

http://www.wisfarmer.com/newsbriefs/climate-trends-not-promising-for-wisconsins-agriculture-future-----jcpg-291500-169635926.html
http://www.wisconsinagconnection.com/story-state.php?Id=1085&yr=2012
http://in.reuters.com/article/2012/09/12/usa-drought-fcs-idINL1E8KCDBY20120912
http://www.wisconsinagconnection.com/story-state.php?Id=1081&yr=2012
http://www.wisconsinagconnection.com/story-state.php?Id=1080&yr=2012
http://www.greenbaypressgazette.com/article/20120909/GPG03/309090180/Northeastern-Wisconsin-farmers-shake-off-drought?odyssey=nav%7Chead
http://www.cbsnews.com/video/watch/?id=7421528n
http://www.google.com/url?sa=t&rct=j&q=drought&source=web&cd=34&cad=rja&ved=0CEgQtwIwAzge&url=http%3A%2F%2Fwww.washingtonpost.com%2Fbusiness%2Feconomy%2Fdealing-with-drought-at-the-hoover-dam%2F2012%2F09%2F07%2F220dc628-f91e-11e1-8b93-c4f4ab1c8d13_gallery.html&ei=fk9TUL2tNZDyqAG4nYH4Dw&usg=AFQjCNEmGJLnwKpxllAidMNnAPRPsR0hBA
http://nation.time.com/2012/09/11/ranchers-cope-with-herd-losses-from-isaacs-floods/
http://www.kboi2.com/news/national/Shutdown-averted-but-Congress-now-faces-fiscal-cliff-169773536.html
http://www.detroitnews.com/article/20120914/POLITICS03/209140359/Stop-gap-bill-government-spending-way-Senate?odyssey=mod%7Cnewswell%7Ctext%7CFRONTPAGE%7Cs
http://in.reuters.com/article/2012/09/13/usa-congress-shutdown-idINL1E8KDHD120120913


Reuters - 9/14/2012  
Sec. Vilsack's concern for Wisconsin's dairy industry appreciated, but inaccurate

Dairy Business Association – 9/14/2012

Wis. lawmakers among those seeking extension of federal dairy program

        WisPolitics.com – 9/14/2012

What happens if Congress doesn't pass new Farm Bill?

Wisconsin State Farmer – 9/13/2012

GOP Farm Bill Obstruction Could Defund 90 Percent Of Department Of
Agriculture

ThinkProgress – 9/14/2012     

WI small farmers and citizens speak out against agricultural subsidies in farm bill

WISPIRG – 9/10/2012

The Washington DC “Farm Bill Now” rally:

Hundreds Attend 'Farm Bill Now!' Rally in D.C.
USAgNet - 09/13/2012; many reported on event, here is some big name sources: Politico -
9/12/2012; NY Times version – 9/12/2012 and Rally supporting farm bill might be too late, The
Hill - 9/12/2012     

2nd of 2 subsections is just a random collection of articles related to news on farm supports and status.

Apply now for Producers First technical assistance

AgriView – 9/13/2012

North Central Wisconsin Small Farms Conference held Sept. 22

AgriView – 9/13/2012

Farms need to start year-end financial plan now to avoid problems later

AgriView – 9/13/2012

Bremer named top ag lender

The Country Today – 9/12/2012; “AMERY — Bremer Bank has been listed as the
14th largest ag lender in the U.S. this year, based on volume”

Few reasons to holler over this year's apple harvest

Jsonline.com - 9/11/2012

Insurance Pilot Program Expanded for MI Sweet Cherry Growers

http://library.constantcontact.com/download/get/file/1101490782895-408/Vilsack+Concern.pdf
http://dc.wispolitics.com/2012/09/wis-lawmakers-among-those-seeking.html
http://www.wisfarmer.com/news/what-happens-if-congress-doesnt-pass-new-farm-bill-----jcpg-292204-169635846.html
http://thinkprogress.org/economy/2012/09/14/849441/gop-farm-bill-obstruction-could-defund-90-percent-of-department-of-agriculture/
http://thinkprogress.org/economy/2012/09/14/849441/gop-farm-bill-obstruction-could-defund-90-percent-of-department-of-agriculture/
http://www.thewheelerreport.com/releases/September12/0910/0910wispirg.pdf
http://www.wisconsinagconnection.com/story-national.php?Id=2058&yr=2012
http://www.politico.com/news/stories/0912/81121.html?hp=r2
http://www.politico.com/news/stories/0912/81121.html?hp=r2
http://thecaucus.blogs.nytimes.com/2012/09/12/farmers-rally-near-capitol-urging-passage-of-stalled-agriculture-bill/
http://thehill.com/business-a-lobbying/248887-rally-supporting-farm-bill-might-be-too-little-too-late
http://www.agriview.com/briefs/regional/apply-now-for-producers-first-technical-assistance/article_e1f30ac2-fdb8-11e1-aa84-001a4bcf887a.html
http://www.agriview.com/briefs/regional/north-central-wisconsin-small-farms-conference-held-sept/article_e11c7bc4-fdb8-11e1-be01-001a4bcf887a.html
http://www.agriview.com/news/crop/farms-need-to-start-year-end-financial-plan-now-to/article_58cf14c4-fdb4-11e1-9d5e-001a4bcf887a.html
http://www.thecountrytoday.com/farm/article_83df6fe6-fce3-11e1-866b-0019bb2963f4.html
http://www.jsonline.com/news/wisconsin/few-reasons-to-holler-over-this-years-apple-harvest-iu6qgik-169268516.html
http://www.wisconsinagconnection.com/story-national.php?Id=2043&yr=2012


        USAgNet - 09/11/2012

Farm Service Agency Increases Guaranteed Loan Limit

Wisconsin Ag Connection - 09/10/2012

III - AGRIBUSINESS, EXPORTS, ETC.

List by date posted.

WisBusiness: Diplomats say free trade, not tariffs, help grow economy for all

Wisbusiness.com - 9/14/2012

Wisconsin Dairy Products Take Honors at WDPA Contest

Wisconsin Ag Connection - 09/14/2012

Irrigated vegetable production key to central Wisconsin economy

AgriView – 9/13/2012

Renewed focus on U.S. crop exports

AgriView – 9/13/2012

Wisconsin Beef - September 2012

AgriView – Special section posted

Dairy delivery service brings residents fresh milk, cheese

Wisconsin Rapids Tribune - 9/13/2012

BPI sues ABC News for 'pink slime' defamation

Businessweek – 9/13/2012

Second Quarter Corn and Soybean Transportation Costs Up in Gulf and PNW

Featured article of 9/13/2012 – USDA’s Grain Transportation Report

Organic Food: Truths and Fables

New York Times - 9/13/2012

       
Cheese Wedding Cakes – A New Wedding Tradition

Sacramento Bee  - 9/13/2012    
(Dane Co.) Invests in expanded WiFi Access to help World Dairy Expo 2012

Dane County Exec. Parisi – 9/13/2012

http://www.wisconsinagconnection.com/story-state.php?Id=1068&yr=2012
http://www.wisbusiness.com/index.iml?Article=279408
http://www.wisconsinagconnection.com/story-state.php?Id=1092&yr=2012
http://www.agriview.com/news/crop/irrigated-vegetable-production-key-to-central-wisconsin-economy/article_03e58050-fdb5-11e1-b387-001a4bcf887a.html
http://www.agriview.com/news/crop/renewed-focus-on-u-s-crop-exports/article_e22230c8-fdb2-11e1-92b7-001a4bcf887a.html
http://www.agriview.com/news/special_section/wisconsin_beef/wisconsin-beef---september/edition_28ba1e48-90e4-56e5-831f-24c4484eb90a.html
http://centralwisconsinhub.wausaudailyherald.com/article/20120914/WDH100201/309140042/Dairy-delivery-service-brings-residents-fresh-milk-cheese?odyssey=tab%7Cmostpopular%7Ctext%7CFRONTPAGE
http://www.businessweek.com/ap/2012-09-13/apnewsbreak-bpi-sues-abc-news-for-defamation
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5100454
http://www.nytimes.com/2012/09/14/opinion/organic-food-truths-and-fables.html?pagewanted=all
http://www.sacbee.com/2012/09/12/4812688/cheese-wedding-cakes-a-new-wedding.html
http://www.thewheelerreport.com/releases/September12/0913/0913parisi.pdf
http://www.wisconsinagconnection.com/story-state.php?Id=1088&yr=2012


Marketing Assistance Loans Available to Producers

Wisconsin Ag Connection - 09/13/2012

Dane County Looking for Host Family to Hold Farm Tech Days

Wisconsin Ag Connection - 09/13/2012

Celebrating a rich history: 2012 fair was Richland County’s 150th

The Country Today – 9/12/2012

Table Talk: 10 chefs to host swank cheesemaker dinners

Madison.com – 9/12/2012

Study Suggests Canada's Beef Industry at a Tipping Point

USAgNet - 09/12/2012

Boetel to Head UW-RF Ag Business Management Center

Wisconsin Ag Connection - 09/12/2012

Buttermilk, Often Maligned, Begins to Get Its Due

NY Times – 9/12/2012, “Small suppliers and notable chefs are embracing the
traditional byproduct of butter-making - creamy, tangy buttermilk.”

Meet the Cheesemaker Gala expands to more than 40 dairy artisans

Wisconsin Cheese Originals – 9/11/2012

VERY INTERESTING STORY ABOUT INDIA DAIRY INDUSTRY

India's Dairy King Leaves Behind `a Butter Place'

Bloomberg - 9/11/2012 & Letter from India: India's Accidental Dairy King

 NY Times – 9/12/2012 “Verghese Kurien, who turned India from an importer of
milk powder to the world's largest producer, stayed humble until his death at 90. And
he didn't like to drink milk.”

Weekly Outlook: Renewed Focus on U.S. Crop Exports

USAgNet - 09/11/2012; related items from Wheeler Report: Bureau of Economic
Analysis. US international trade in goods and services (report) Acting Commerce
Sec. Blank. (Spin on report)

U.S. Soybean Trade Relationships Grow in September

USAgNet - 09/11/2012

State Maple Syrup Producers Holding Fall Tour

http://www.wisconsinagconnection.com/story-state.php?Id=1088&yr=2012
http://www.wisconsinagconnection.com/story-state.php?Id=1087&yr=2012
http://www.thecountrytoday.com/country_life/article_5937b052-fcd2-11e1-928d-0019bb2963f4.html
http://host.madison.com/entertainment/dining/blog/table-talk-chefs-to-host-swank-cheesemaker-dinners/article_20a1730c-fc57-11e1-b3cf-001a4bcf887a.html
http://www.wisconsinagconnection.com/story-national.php?Id=2048&yr=2012
http://www.wisconsinagconnection.com/story-state.php?Id=1078&yr=2012
http://p.nytimes.com/email/re?location=4z5Q7LhI+KVBjmEgFdYACPLKh239P3pgMce1ky9ME6yugxWUX5dX0VDhst+kGbjr86afdBl8vShR2bZ15rS4kw1Rfc9X4/MQkIzFON3jJN/KDsQvu7cSz/5SSSdLlQFs/XdX2LxytCvl2H/yLxKD10JzhTEwqtoPFJ/XbxOTYxaRSDRgj+hG3w==&campaign_id=129&instance_id=18666&segment_id=38946&user_id=34fa3b88f4289f260cd26a111fed594d
http://www.thewheelerreport.com/releases/September12/0911/0911wischeese.pdf
http://www.bloomberg.com/news/2012-09-10/india-s-dairy-king-leaves-behind-a-butter-place-.html
http://www.nytimes.com/2012/09/13/world/asia/13iht-letter13.html
http://www.wisconsinagconnection.com/story-national.php?Id=2042&yr=2012
http://www.bea.gov/newsreleases/international/trade/tradnewsrelease.htm
http://www.bea.gov/newsreleases/international/trade/tradnewsrelease.htm
http://www.commerce.gov/news/press-releases/2012/09/11/statement-acting-us-commerce-secretary-rebecca-blank-international-tr
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Wisconsin Ag Connection - 09/11/2012

Web-based Ag Tourism Resource Aims to Keep Farm Visitors Safe

Wisconsin Ag Connection - 09/11/2012

European Dairy Giant To Help Rebuild Chinese Dairy Industry Reputation

ChinaCSR.com - 9/10/2012             
Islamic Poultry for Latino Tables (Yes, They Have Chilies, Too)

NY Times - 9/8/2012, “A halal butcher in East Los Angeles expected patronage by
fellow Muslims. Latino immigrants became its customers instead, making for some
admirable cultural interaction.”

(WI) Ag secretary visits annual Farm Bureau meeting

Monroe Times – 9/7/2012

Colorado-based Aurora Organic Dairy to pay $7.5 million settlement

       
Denver Post - Sep 7, 2012 & The company press release on story. Aurora Organic Dairy Reaches
Settlement On Marketing Claims PR Newswire (press release) - Sep 7, 2012      
IPO Market Gets Organic Fever

Investorplace.com - Sep 6, 2012, “One of the surprising deals for 2012 is Annie's
(NYSE:BNNY), which is a top producer of organic foods. The IPO came to the
market in late March at $19 a share and it closed on Wednesday at $43.63.”

IV – X-Files (or smile files) for twisted minds

Rodeo girls put panties on cows

CNN – 9/13/2012

MY OBSERVATION: I am so glad other news services
corrected story and said it was calves, not cows. I have
been to a few rodeos and don’t remember this event,
must be something unique to Canada, like “bum darts”.
They have a different sense of fun north of the border.

Where Cows Are Happy and Food Is Healthy

New York Times - Sep 8, 2012, “FOOD can be depressing. If it’s tasty, it’s
carcinogenic. If it’s cheap, animals were tortured. But this, miraculously, is a happy
column about food! It’s about a farmer who names all his 230 milk cows, along with
his 200 heifers and calves, and loves them like children.”

MY EXPERIENCE: When I started to work at UW Dairy
Barn, I was told to always treat the cows like respectable
ladies and using a name was important. BUT, only name
needed to know was Martha. This recommendation also

http://www.wisconsinagconnection.com/story-state.php?Id=1076&yr=2012
http://www.chinacsr.com/en/2012/09/10/8545-european-dairy-giant-to-help-rebuild-chinese-dairy-industry-reputation/
http://p.nytimes.com/email/re?location=4z5Q7LhI+KVBjmEgFdYACPLKh239P3pgIxv2uXUqlNL0CSMPZLt5VauGiK4CKsuFP4FWW24xTLrfRAJsvHEmTOMenIVZjTwNH7QTfzKt4HWIJtSSqRKMDfLpemhUSGMq3mUPioEDc5CVuxx0njybTNnr6DHwvnH1zgqwDJEhs+2Jr1wVte201W7VxZCEEHeWxNC9+OKUnj0=&campaign_id=129&instance_id=18594&segment_id=38812&user_id=34fa3b88f4289f260cd26a111fed594d
http://www.themonroetimes.com/main.asp?SectionID=2&SubSectionID=2&ArticleID=31834
http://www.denverpost.com/breakingnews/ci_21493125/colorado-based-aurora-organic-dairy-pay-7-5
http://www.prnewswire.com/news-releases/aurora-organic-dairy-reaches-settlement-on-marketing-claims-168975766.html
http://www.prnewswire.com/news-releases/aurora-organic-dairy-reaches-settlement-on-marketing-claims-168975766.html
http://www.google.com/finance/url?sa=D&q=http%3A%2F%2Fwww.investorplace.com%2Fipo-playbook%2Fipo-market-gets-organic-fever%2F&ei=Km1PUJCgOcqnrQG8FQ
http://ireport.cnn.com/docs/DOC-840914?hpt=hp_c3
http://www.nytimes.com/2012/09/09/opinion/sunday/kristof-where-cows-are-happy-and-food-is-healthy.html


came along with advice not to use the same single name
approach with woman we dated; it might not result in
lasting relationships.

       
       
 



From: Gegare, Debbie E - DATCP
To: Stamm, Christine A - DATCP
Subject: Ginseng meeting
Date: Thursday, May 10, 2018 9:55:23 AM
Attachments: Agenda_Secretary Harsdorf DATCP Meeting 05.11.18.doc

Hi Christine,

Here is the agenda for the meeting tomorrow…nothing on here should be troubling.  Thanks
for setting up these meetings and adding people and rearranging and for being you. J

 

Debbie Gegare

Program Manager, Market Orders, Cultivated Ginseng and County Fairs

Bureau of Communications & Outreach/Division of Agricultural Development

Wisconsin Department of Agriculture, Trade and Consumer Protection

(608)224-5116

Debbie.Gegare@wisconsin.gov

 

Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!

 

 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER4B6516C7
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:Debbie.Gegare@wisconsin.gov
https://form.jotform.com/63393850199164
https://www.youtube.com/user/widatcp
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                                                                        Phone & Fax 715-443-2444 e-mail:   ginseng@ginsengboard.com


                                                                       www.ginsengboard.com

Meeting with Secretary Harsdorf, DATCP

Friday, May 11 | 10 a.m.

Attending from DATCP:


Secretary Sheila Harsdorf


Jack Heinemann, Director, International Agribusiness Center


Debbie Gegare, Program Manager, Market Orders, Cultivated Ginseng and County Fairs


Jennifer Lu, Economic Development Consultant


Lisa Stout, Economic Development Consultant

Attending from Ginseng Board of Wisconsin:


Bob Kaldunski, President of the GBW

Dave Schumacher, Vice President of the GBW

Jackie Fett, Executive/Marketing Director


Agenda


· Introduction to the Ginseng Board of Wisconsin


· Challenges faced by the ginseng industry


· Tariffs


· CITES


· Fraudulent products


· Solutions in progress

· CITES Sticker Program in partnership with DATCP


· Combatting fraud via lawsuits and reporting pesticide residue levels to FDA


· International Wisconsin Ginseng Festival

· Open discussion


The Mission of the Ginseng Board of Wisconsin is to represent Wisconsin Ginseng producers as the worldwide leader of the American Ginseng industry, committed to the advertising, promotion and sale of Wisconsin Ginseng, the purest Ginseng in the world.  Our objectives are accomplished through research, education and expanded domestic and international markets aimed at improving the health and wellness of consumers and supporting the sustainability of the industry and rural economy associated with it.






From: Gegare, Debbie E - DATCP
To: DATCP DL Ag Development
Subject: Ginseng Tariff News
Date: Monday, April 30, 2018 12:36:41 PM

https://www.wsj.com/articles/chinese-tariffs-perfect-target-american-ginseng-1524678849

https://www.washingtonpost.com/business/economy/this-rural-wisconsin-county-is-famous-
in-china-a-trade-war-could-take-it-all-away/2018/04/25/7addbeca-3f54-11e8-a7d1-
e4efec6389f0_story.html?noredirect=on&utm_term=.7f03d440651b

Couple articles on Ginseng and the Tariff…. Might be of interest.

Debbie Gegare

Program Manager, Market Orders, Cultivated Ginseng and County Fairs

Bureau of Communications & Outreach/Division of Agricultural Development

Wisconsin Department of Agriculture, Trade and Consumer Protection

(608)224-5116

Debbie.Gegare@wisconsin.gov

 

Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
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From: Gegare, Debbie E - DATCP
To: DATCP DL Ag Development
Subject: Ginseng Tariff News
Date: Monday, April 30, 2018 12:36:41 PM

https://www.wsj.com/articles/chinese-tariffs-perfect-target-american-ginseng-1524678849

https://www.washingtonpost.com/business/economy/this-rural-wisconsin-county-is-famous-
in-china-a-trade-war-could-take-it-all-away/2018/04/25/7addbeca-3f54-11e8-a7d1-
e4efec6389f0_story.html?noredirect=on&utm_term=.7f03d440651b

Couple articles on Ginseng and the Tariff…. Might be of interest.

Debbie Gegare

Program Manager, Market Orders, Cultivated Ginseng and County Fairs

Bureau of Communications & Outreach/Division of Agricultural Development

Wisconsin Department of Agriculture, Trade and Consumer Protection

(608)224-5116

Debbie.Gegare@wisconsin.gov

 

Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
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From: Hummell, Richard P - DATCP
To: Girard, Alexander C - DATCP
Subject: Ginseng
Date: Tuesday, April 17, 2018 5:06:00 PM

Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: Lu, Jennifer Y - DATCP 
Sent: Friday, April 6, 2018 3:21 PM
To: Cosh, William - DATCP ; Gegare, Debbie E - DATCP 
Cc: Heinemann, Jack A - DATCP ; Hummell, Richard P - DATCP 
Subject: RE: Media inquiry from the Washington Post re: ginseng
Here is some info for your consideration to pass along:

· $22,626,339 ginseng exported to China in 2017 from the U.S., 45% increase from
$15,586,684 in 2016.

· $14 million ginseng were exported to China from Wisconsin (number one in the nation), 16%
increase from $12 million in 2016. Mostly was from Marathon county, capital of American ginseng.

· Wisconsin produces about 95 percent of the American ginseng grown in the U.S. mostly in
Marathon County.

· Wisconsin Ginseng is prized for being the highest-quality in the world.
· Although the number of ginseng producers in Wisconsin is small compared to other agriculture

industries, we are proud that ginseng makes Wisconsin stand out as a diversified agricultural
state. It also creates jobs in related fields, such as farm equipment, fertilizers and transportation.

· Ginseng is prized by the Chinese people around the world. For that reason, we give ginseng as state
official gifts to Chinese visitors and we are proud that this makes Wisconsin special from other
states.

· DATCP works with the ginseng industry to ensure the high standard of Wisconsin ginseng
production and to maintain our ginseng growing foundation in the state.

Best regards,
Jennifer Lu
International Agri-Business Center
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive, Madison, WI 53708-8911 
Office Phone: 608 224 5102 Email: jennifer.lu@wi.gov Cell: 608 347 1852
______________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is
open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response to
it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete
it from your system.

From: Cosh, William - DATCP 
Sent: Friday, April 6, 2018 2:44 PM

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERD3C35F97
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
mailto:rick.hummell@wisconsin.gov
https://form.jotform.com/63393850199164
mailto:jennifer.lu@wi.gov


To: Gegare, Debbie E - DATCP <Debbie.Gegare@wisconsin.gov>; Lu, Jennifer Y - DATCP
<Jennifer.Lu@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Hummell, Richard P - DATCP
<Richard.Hummell@wisconsin.gov>
Subject: FW: Media inquiry from the Washington Post re: ginseng
Debbie and Jennifer,
Would you have any of the following?
Bill

From: Dewey, Caitlin [mailto:Caitlin.Dewey@washpost.com] 
Sent: Friday, April 6, 2018 2:41 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Media inquiry from the Washington Post re: ginseng
Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about the
Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me toward any
resources on how much the ginseng industry contributes to Wisconsin’s economy, particularly in
Marathon County and thereabouts. I also wondered if you had any up-to-date information on ginseng
acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in Wausau
on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454

mailto:Debbie.Gegare@wisconsin.gov
mailto:Jennifer.Lu@wisconsin.gov
mailto:Jack.Heinemann@wisconsin.gov
mailto:Richard.Hummell@wisconsin.gov
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From: Gandara, Enrique R - DATCP
To: Heinemann, Jack A - DATCP; Knigge, Krista M - DATCP; Ripp, Keith - DATCP
Cc: Rao, Ashwini P - DATCP; Lu, Jennifer Y - DATCP; Stout, Lisa S - DATCP
Subject: Hearing on The Effects of Tariffs on U.S. Agriculture and Rural Communities
Date: Wednesday, July 18, 2018 6:03:36 PM

 

Chairman Reichert Opening Statement at
Hearing on The Effects of Tariffs on U.S.

Agriculture and Rural Communities
 

 
WASHINGTON, D.C. – House Ways and Means Trade Subcommittee
Chairman Dave Reichert (R-WA) delivered the following opening statement at
a Subcommittee Hearing on The Effects of Tariffs on U.S. Agriculture and
Rural Communities.
CLICK HERE to watch the hearing.
Remarks as prepared for delivery:

"Good afternoon.  The Subcommittee will come to order.  Welcome
to the Ways and Means Trade Subcommittee hearing on the effects
of tariffs on U.S. agriculture and rural communities.  Before hearing
from our witnesses, I would like to make a few points. 
"As many of you know, U.S. farmers, ranchers, and growers right
now are caught in the middle of international crossfire.  First, they
are hurt because products, such as equipment, chemicals, and
fertilizer, which they need to, run lean and competitive agriculture
operations have been included on the Administration’s Section 301
list, as well as the steel and aluminum they need.  Then, adding
insult to injury, they are the first to face retaliatory tariffs from
across the globe as countries react to U.S. trade policy decisions. 
In fact, U.S. agriculture is now facing retaliatory tariffs from the EU,
China, Mexico, Canada, Turkey, Russia, and India. 
"Now, I know that the Administration did not intend for U.S.
agriculture to be hurt, but the damage is entirely predictable.  As
some of you know well, low commodity prices have made the last
several years very challenging for many American farmers.  And
what we’re hearing from farmers, ranchers, producers, and
fisherman in my home state of Washington, and many other states
across the country, is that U.S. agriculture just isn’t in a healthy
place.
"Most of our agriculture producers today rely heavily on export
markets, and unfortunately, many of these farmers and producers
are now facing the loss of not just one of their top international
export markets, but their top 2, 3, and 4 export markets – all at
once.  They are facing severe and devastating uncertainty – and
that goes right to their profitability.

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERCAFD3DFD
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"Now, it’s important to acknowledge that the President is absolutely
correct that we need to stand up to China’s unfair and predatory
trade practices, including overcapacity in steel and aluminum, IP
theft and other Chinese policies that endanger the innovative
technologies developed by U.S. companies.  As we take on China,
though, we must take into account the effects on U.S. agriculture,
like the examples we’ll hear today.
"I’ve heard heart-wrenching stories, in some cases of farmers and
families already scrambling to make ends meet, who are forced to
make difficult decisions to cope with the uncertainty caused by
tariffs.  They don’t know what and how much they should plant. 
They are having trouble getting financing, and they are forced to
put expansion plans on hold.  Entire rural communities are affected
when farmers are struggling – their suppliers and workers, and
even banks, restaurants, and school districts.
"As we learn about the challenges that many people in the
agriculture sector are facing, it’s critical to remember that many
family farmers have invested all they have in their farms, their
orchards, or their ranches – and sometimes these have been in
their families for generations.  
"This is serious business – it is their livelihood.  And even worse,
our small farmers and producers are suffering the most, because
they already are running on tight margins, without the economies
of scale that the larger producers can benefit from.
"In my home state of Washington, one winery has already lost
$500,000 in export sales after China imposed a tariff in retaliation
for the Section 232 tariffs – their shipments dropped by 50 percent
in the second quarter alone.  In another sector, USDA reported that
China canceled nearly $140 million in soybean contracts at the end
of June. And as you will hear in a few minutes from our witness
from Washington State, cherry producers are really feeling the
pinch during their short cherry season, as they face an additional
25 percent tariff in China, their top export market.
"Today we’ll hear from a broad range of American agriculture
producers about the real-world impact of increased tariffs.  I’m
eager to hear from our witnesses and learn how these tariffs are
affecting their farms, families, and communities.  Our hearing will
focus on both U.S. tariff increases related to the Section 232 action
on steel and aluminum and the Section 301 tariffs on China as well
as retaliatory tariffs from around the world.
"I look forward to learning from our excellent panel of witnesses
today as we all continue to engage with the President regarding
how to reach a durable solution to the challenging trade agenda.  I,
for one, have urged the President to restore the exemptions from
steel and aluminum tariffs for Mexico and Canada – two of
America’s most trusted allies that are also incredibly important
markets for our agricultural exports.  
"At the same time, I am encouraging the President to push forward



with our negotiations with our other international trading partners,
including with China, to find a solution that evens the playing field
for American workers, manufacturers, service providers, and
farmers, while at the same time making sure that farmers don’t
become collateral damage. 
"We also cannot lose sight of the cost of inaction when it comes to
new markets. When our trading partners move forward and make
agreements without us, our farmers, workers, and business fall
behind."   

###
 
 
Enrique R. Gandara
International Agri-Business Center – Division of Agriculture Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
PO Box 8911
2811 Agriculture Dr. 
Madison, WI 53708 
Telephone: 608-224-5113
Fax: 608-224-5111
Cel: 608-216-3930
E-mail: enrique.gandara@wi.gov
Website: http://datcp.state.wi.us
Skype: Enrique.gandara21
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 

mailto:enrique.gandara@wi.gov
http://datcp.state.wi.us/
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From: Cosh, William - DATCP
To: Dedinsky, Paul - DATCP; Walz, Sheri A - DATCP
Subject: here is the Milwaukee Journal Sentinel Story
Date: Monday, October 22, 2018 1:05:55 PM
Attachments: image001.png

image002.png
image003.png
image004.png

https://www.jsonline.com/story/money/2018/10/22/tariffs-boats-cribs-bourbon-more-rattle-
wisconsin-manufacturers/1686445002/
 
Bill Cosh
Communications Director – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell Phone:  (608) 513-8950
Fax:  (608) 224-5034
William2.Cosh@wisconsin.gov

Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
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From: Rao, Ashwini P - DATCP
To: Knigge, Krista M - DATCP
Cc: Heinemann, Jack A - DATCP; Stout, Lisa S - DATCP
Subject: International Trade: Processed food products and food ingredients
Date: Tuesday, July 10, 2018 4:57:25 PM
Attachments: SnapshotInternationalTradeKrista_07.10.2018.pptx

Hi Krista,
 
Per our conversation, find attached some slides that provide information on our top markets,
challenges and new markets. Note this is for processed food products and food ingredients. Is this
the kind of information you are looking for?
 
Jennifer is back next week and I can work with her to get you something similar. If you have
questions or need additional information, please let me know.
 
Regards
Ashwini
 
_______________________________________
Ashwini Rao
International Economic Development Consultant
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5119
Cell Phone: 608-224-9932
Ashwini.rao@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
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Wisconsin exported $3.5 billion in ag products to 147 countries in 2017, an increase of 3.6%. 

Wisconsin currently ranks 12th among U.S. states in agricultural exports. 

2017 Agricultural Exports
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		Rank		Country		Value		%Change

		1		Canada		$1.45 billion		1.45

		2		Mexico		$412 million		14.24

		3		China		$299 million		27.62

		4		Korea		$178 million		0.33

		5		Japan		$146 million		(-0.81)



Top Five Ag Export Markets

datcp.wi.gov

All figures are annual and refer to value of export sales.

% change refers to change from 2016. 
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Major Market Destinations

datcp.wi.gov









About half of Wisconsin’s agricultural exports were destined for Canada and Mexico in 2017.
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ANNUAL 2017	[CATEGORY NAME] [PERCENTAGE]





[CATEGORY NAME] [PERCENTAGE]



[CATEGORY NAME] [PERCENTAGE]



[CATEGORY NAME] [PERCENTAGE]







Canada	Mexico	China	Republic of Korea	Japan	All Other Countries	1457668534	412150842	299672780	178786697	146307869	1033746326	

Top Five Ag Export Categories

datcp.wi.gov

		Rank		Product		Value		%Change

		1		Prepared vegetables and fruits		$341 million		8.90

		2		Food ingredients		$331 million		11.52

		3		Oil seeds		$310 million		35.69

		4		Dairy-related products		$297 million		19.98

		5		Wood products		$254 million		13.3



All figures are annual and refer to value of export sales.

% change refers to change from 2016. 











Food ingredients includes miscellaneous ingredients such as sauces, yeasts and mustards. 
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Products Exported to Canada

datcp.wi.gov

		Rank		Product		Value		%Change 

		1		Beverages		$222 million		(-9.34)

		2		Food ingredients		$186 million		23.53

		3		Meat and fish		$181 million		30.33

		4		Prepared fruits and vegetables		$152 million		2.78

		5		Prepared cereals		$134 million		(-10.91)



All figures are annual and refer to value of export sales.

% change refers to change from 2016. 











These are the top five product categories we export to Canada. 



Beverages, the largest, includes ethanol.



You’ll notice significant growth in the food ingredients and meat and fish categories. 



Dairy-related goods are actually the seventh most valuable agricultural export to Canada, at $81 million.
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Products Exported to Mexico

datcp.wi.gov

		Rank		Product		Value		%Change

		1		Oil seeds		$185 million		79.38

		2		Dairy-related products		$54 million		(-10.73)

		3		Food ingredients		$34 million		(-11.47)

		4		Milling products		$29 million		32.89

		5		Raw hides and skins		$22 million		(-20.24)



All figures are annual and refer to value of export sales.

% change refers to change from 2016. 









These are the top five product categories to Mexico. 



You see huge growth in the oil seeds category, which includes soybeans.
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Products Exported to China

datcp.wi.gov

		Rank		Product		Value		%Change

		1		Wood products		$85 million		28.82

		2		Raw hides and skins		$65 million		53.18

		3		Dairy-related products		$50 million		73.02

		4		Oil seeds		$26 million		56.11

		5		Products of animal origin		$14 million		(-25.26)



All figures are annual and refer to value of export sales.

% change refers to change from 2016. 









You can see huge increases in the top four categories of agricultural products to China. 



The category, products of animal origin, includes bovine semen.
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Products Exported to Korea

		Rank		Product		Value		%Change

		1		Meat And Edible Meat Offal		$58 million		14.41

		2		Prepared Vegetables		$21 million		0.32

		3		Raw Hides And Skins		$18 million		-19.58

		4		Dairy-related products		$15 million		31.03

		5		Raw Furskins		$13 million		18.06



All figures are annual and refer to value of export sales.

% change refers to change from 2016. 









datcp.wi.gov

Products Exported to Japan

		Rank		Product		Value		%Change

		1		Meat and fish products		$26 million		-2.82

		2		Dairy–related products		$24 million		-3.96

		3		Meat And Edible Meat Offal		$16 million		4.28

		4		Wood products		$13 million		14.35

		5		Prepared Vegetables		$13 million		51.67



All figures are annual and refer to value of export sales.

% change refers to change from 2016. 

All figures are annual and refer to value of export sales.

% change refers to change from 2016. 
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Rules/Regulations: China/Latin America/European Union – Need to be on an approved list to be able to export. 

Tariffs: Mexico, European Union, China, Brazil, India

Geographic Indicators: European Union

Dairy Quotas: Canada

Trade Embargo: Russia



Challenges	

datcp.wi.gov
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Chile 

Colombia

Vietnam

Peru

United Arab Emirates

New Markets	

datcp.wi.gov
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From: Stamm, Christine A - DATCP
To: Stamm, Christine A - DATCP
Subject: INTERVIEW - Bruce Marcus WRJO

Bruce Marcus, News, WRJO
cell 608-799-3542
Topic: Possible impact the proposed Chinese tariffs could have on Wisconsin agriculture

 

Heartland Communications Group LLC is a small market radio group serving North central and Northwestern Wisconsin. Heartland owns six AM and
FM stations serving the markets of Ashland, WI; Superior, WI; Ironwood, MI; Iron River, WI, Eagle River, WI; Minocqua, WI, Rhinelander, WI and
Three Lakes, WI plus many other smaller surrounding communities. Heartland delivers quality programming to listeners and results for our advertisers.

Our stations broadcast a variety of formats: Country, Real Rock, Classic Hits, Oldies and “Freedom Talk.” With these formats, Heartland is able to
serve a wide-listening audience and our advertisers

 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER014BC414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414


From: Stamm, Christine A - DATCP
To: Andre, Ashley K - DATCP; Cosh, William - DATCP; Hummell, Richard P - DATCP
Subject: Jim Holte remarks and WFBF Press Release
Date: Tuesday, May 29, 2018 5:16:30 PM
Attachments: Jim"s comments - Trade event May 30.docx

Trade Event 2018.doc

FYI

From: Amy Eckelberg 
Sent: Tuesday, May 29, 2018 3:48 PM
To: Stamm, Christine A - DATCP 
Cc: Karen Gefvert 
Subject: [WARNING: ATTACHMENT(S) MAY CONTAIN MALWARE]RE: GUEST COLUMN FROM
SECRETARY HARSDORF: Maintain focus on trade's importance to agriculture
Hi Christine,
Attached are the comments that Jim will give tomorrow. We also will be sending a press release
following the event. This release may change but a draft is also attached of that for you to look at.
Amy

Amy Eckelberg
Executive Director of Public Relations
Wisconsin Farm Bureau Federation
608.828.5706 | aeckelberg@wfbf.com
www.wfbf.com
A Voice for Farmers. A Vision for Agriculture. ®

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER014BC414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user30bbbd27
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd19f0c6d
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd3c35f97
mailto:aeckelberg@wfbf.com
http://secure-web.cisco.com/1zf3kkoJpfBfibRfExPASZEH4YZX922lnkJ9huF0LrBr_VqPfEyBwgRUAZVooCOAdCWWLXpN2RKA5P9ZWu4wFafN3Sxh1K8fUF4cIRAiakN4LsJVVW52Gvuqn81pWjOmcYWUtKLwzJtyA75V2Iouq9tuH8MnpA4bbMfIRIsQCJAc1ic8Ov5oV9edSqD401CNOHnPMitTXQJzfsOd2iKO_yhcDjovvvvPMMmrHgjs32p6zrPy8vqdzPWoKi9xOVVwrhGgAgzdalQir-C2bwTfgeQ/http%3A%2F%2Fwww.wfbf.com

Comments for Trade Event – 5/30/18



I am privileged to be here representing farm families all over the state as president of the Wisconsin Farm Bureau Federation. A life-long farmer myself, I have great pride in the accomplishments of Wisconsin’s agricultural community. 



We are here today to discuss farmers access to free and fair trade. Wisconsin Farm Bureau has been a long-time supporter of open markets and fair trade because our farmers can and should be able to compete in a global market place.



[bookmark: _Hlk515363134]Exports are a large component of Wisconsin agriculture. In 2016, Wisconsin exported more than $3.4 billion worth of agricultural products to 150 countries. Exporting gives our farmers an opportunity to grow their businesses and share the products they are so good at growing. 



Mexico and Canada are our biggest markets for exports. We rely heavily on those relationships for our products, as 52% of Wisconsin’s agricultural exports are destined for those two countries.   



Our markets depend on our trade negotiations and the varying rhetoric is unnerving. With all the unknown going on with international trade talks, farmers are just left hoping that some certainty comes soon. We need to secure solid and fair-trade agreements that bring the benefits of agricultural trade to our struggling farm economy.



Recently, to help emphasize the importance of free and fair trade I signed-on to a letter with other state Farm Bureau presidents across the Midwest to U.S. Secretary of Agriculture Sonny Perdue. We asked him to work with President Trump to end the escalation of trade disputes with China that have and continue to threaten market opportunities for agricultural commodities and products. 



The letter was sent May 15 to Secretary Perdue asking that he develop a plan to provide monetary compensation to farmers and ranchers who may be hurt by retaliatory measures China may take in response to proposed U.S. tariffs on Chinese goods.



Trade is critical to our state’s farmers and Wisconsin Farm Bureau will continue to work on promoting the need for free and fair trade because as I said earlier, our farmers can and should be able to compete in a global market place. 



It’s now my honor to introduce our next speaker this morning. 

[bookmark: _GoBack]

Governor Walker appointed Sheila Harsdorf as Wisconsin’s Secretary of the Department of Agriculture, Trade and Consumer Protection in 2017. Having known Sec. Harsdorf for 30-plus years, I know first-hand that she is an outstanding advocate for Wisconsin agriculture. I am honored today to introduce Sec. Harsdorf. She understands the diversity and strength in the state’s $88.3 billion agricultural economy and knows the importance of trade for farmers. 



Prior to this position, she served in the state legislature representing northwestern Wisconsin for more than 25 years, first as a State Representative for the 30th Assembly District and most recently as a State Senator for the 10th Senate District. During this time, she was a member of numerous committees, including the Joint Committee on Finance and Senate Committee on Agriculture, Small Business and Tourism. 



Prior to her service in the legislature, she dairy farmed full-time with her dad and brother. She earned her bachelor’s degree in animal science from the University of Minnesota and has been an active member of the agricultural community, volunteering and serving as a board member for various organizations.

Please give a warm welcome to Secretary Harsdorf. 








News Release


Wisconsin Farm Bureau Federation® 

Website link 

Contact: Amy Eckelberg, Executive Director of Public Relations, 608.828.5706

May 30, 2018



FOR IMMEDIATE RELEASE 

Wisconsin Farm Bureau Co-Hosts 


Event on Importance of Free and Fair Trade

MADISON – Wisconsin Farm Bureau Federation and Farmers for Free Trade co-hosted a roundtable on the importance of fair and free trade policies on state ag exports.


The roundtable, held on Wednesday, May 30, at the Arlington Agricultural Research Station, featured Wisconsin agribusiness owners, farmers, including Wisconsin Farm Bureau President Jim Holte, and Secretary of the Wisconsin Department of Agriculture, Trade and Consumer Protection Sheila Harsdorf. 

During the event roundtable participants discussed the need for certainty and predictability of trade policies. In 2017, Wisconsin exported $3.5 billion of agricultural products to 147 countries, an increase of 3.6% compared to the previous year. 

“Wisconsin farmers greatly benefit from trade,” said Wisconsin Farm Bureau President Jim Holte. “Wisconsin ranks 12th nationally for the value of agricultural exports. It’s important to our state’s economy.”

To emphasize the importance of free and fair trade Holte signed-on to a letter with other state Farm Bureau presidents across the Midwest to U.S. Secretary of Agriculture Sonny Perdue asking him to work with President Donald Trump to end the escalation of trade disputes with China that have and continue to threaten market opportunities for agricultural commodities and products. 

The letter was sent May 15 to Secretary Perdue asking that the Secretary develop a plan to provide monetary compensation to farmers and ranchers who may be hurt by retaliatory measures China may take in response to proposed U.S. tariffs on Chinese goods.


“Wisconsin Farm Bureau has been a long-time supporter of open markets and fair trade because our farmers can and should be able to compete in a global market place,” said Holte. 


The May 30 event was held to continue to promote the need for fair trade and to give farmers a chance to talk with media representatives about why they need access to global markets. 


Farmers for Free Trade informs the public about the benefits of free trade and mobilizes farmers and ranchers to take action to support beneficial trade agreements. Farmers for Free Trade is supported by thousands of farmers and agricultural businesses as well as numerous U.S. ag organizations, including American Farm Bureau Federation.

Wisconsin Farm Bureau Federation is the state’s largest general farm organization. Made up of 61 county Farm Bureaus, it represents agriculturists and farms of every size, commodity and management style. 
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Wisconsin Farm Bureau Co-Hosts

Event on Importance of Free and Fair Trade

MADISON – Wisconsin Farm Bureau Federation and Farmers for Free Trade co-hosted a roundtable on the
importance of fair and free trade policies on state ag exports.

The roundtable, held on Wednesday, May 30, at the Arlington Agricultural Research Station, featured Wisconsin
agribusiness owners, farmers, including Wisconsin Farm Bureau President Jim Holte, and Secretary of the
Wisconsin Department of Agriculture, Trade and Consumer Protection Sheila Harsdorf.

During the event roundtable participants discussed the need for certainty and predictability of trade policies. In
2017, Wisconsin exported $3.5 billion of agricultural products to 147 countries, an increase of 3.6% compared to the
previous year.

“Wisconsin farmers greatly benefit from trade,” said Wisconsin Farm Bureau President Jim Holte. “Wisconsin ranks
12th nationally for the value of agricultural exports. It’s important to our state’s economy.”

To emphasize the importance of free and fair trade Holte signed-on to a letter with other state Farm Bureau
presidents across the Midwest to U.S. Secretary of Agriculture Sonny Perdue asking him to work with President
Donald Trump to end the escalation of trade disputes with China that have and continue to threaten market
opportunities for agricultural commodities and products.

The letter was sent May 15 to Secretary Perdue asking that the Secretary develop a plan to provide monetary



compensation to farmers and ranchers who may be hurt by retaliatory measures China may take in response to
proposed U.S. tariffs on Chinese goods.

“Wisconsin Farm Bureau has been a long-time supporter of open markets and fair trade because our farmers can and
should be able to compete in a global market place,” said Holte.

The May 30 event was held to continue to promote the need for fair trade and to give farmers a chance to talk with
media representatives about why they need access to global markets.

Farmers for Free Trade informs the public about the benefits of free trade and mobilizes farmers and ranchers to
take action to support beneficial trade agreements. Farmers for Free Trade is supported by thousands of farmers and
agricultural businesses as well as numerous U.S. ag organizations, including American Farm Bureau Federation.

Wisconsin Farm Bureau Federation is the state’s largest general farm organization. Made up of 61 county Farm
Bureaus, it represents agriculturists and farms of every size, commodity and management style.

- 30 -



Subject: Jim Holte remarks and WFBF Press Release
Date: Tuesday, May 29, 2018 5:16:29 PM

News Release

Wisconsin Farm Bureau Federation®

Website link

Contact: Amy Eckelberg, Executive Director of Public Relations, 608.828.5706

May 30, 2018                            FOR IMMEDIATE RELEASE

Wisconsin Farm Bureau Co-Hosts

Event on Importance of Free and Fair Trade

MADISON – Wisconsin Farm Bureau Federation and Farmers for Free Trade co-hosted a roundtable on the
importance of fair and free trade policies on state ag exports.

The roundtable, held on Wednesday, May 30, at the Arlington Agricultural Research Station, featured Wisconsin
agribusiness owners, farmers, including Wisconsin Farm Bureau President Jim Holte, and Secretary of the
Wisconsin Department of Agriculture, Trade and Consumer Protection Sheila Harsdorf.

During the event roundtable participants discussed the need for certainty and predictability of trade policies. In
2017, Wisconsin exported $3.5 billion of agricultural products to 147 countries, an increase of 3.6% compared to the
previous year.

“Wisconsin farmers greatly benefit from trade,” said Wisconsin Farm Bureau President Jim Holte. “Wisconsin ranks
12th nationally for the value of agricultural exports. It’s important to our state’s economy.”

To emphasize the importance of free and fair trade Holte signed-on to a letter with other state Farm Bureau
presidents across the Midwest to U.S. Secretary of Agriculture Sonny Perdue asking him to work with President
Donald Trump to end the escalation of trade disputes with China that have and continue to threaten market
opportunities for agricultural commodities and products.

The letter was sent May 15 to Secretary Perdue asking that the Secretary develop a plan to provide monetary



compensation to farmers and ranchers who may be hurt by retaliatory measures China may take in response to
proposed U.S. tariffs on Chinese goods.

“Wisconsin Farm Bureau has been a long-time supporter of open markets and fair trade because our farmers can and
should be able to compete in a global market place,” said Holte.

The May 30 event was held to continue to promote the need for fair trade and to give farmers a chance to talk with
media representatives about why they need access to global markets.

Farmers for Free Trade informs the public about the benefits of free trade and mobilizes farmers and ranchers to
take action to support beneficial trade agreements. Farmers for Free Trade is supported by thousands of farmers and
agricultural businesses as well as numerous U.S. ag organizations, including American Farm Bureau Federation.

Wisconsin Farm Bureau Federation is the state’s largest general farm organization. Made up of 61 county Farm
Bureaus, it represents agriculturists and farms of every size, commodity and management style.
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Comments for Trade Event – 5/30/18
I am privileged to be here representing farm families all over the state as president of the Wisconsin Farm Bureau
Federation. A life-long farmer myself, I have great pride in the accomplishments of Wisconsin’s agricultural
community.
We are here today to discuss farmers access to free and fair trade. Wisconsin Farm Bureau has been a long-time
supporter of open markets and fair trade because our farmers can and should be able to compete in a global market
place.
Exports are a large component of Wisconsin agriculture. In 2016, Wisconsin exported more than $3.4 billion worth
of agricultural products to 150 countries. Exporting gives our farmers an opportunity to grow their businesses and
share the products they are so good at growing.
Mexico and Canada are our biggest markets for exports. We rely heavily on those relationships for our products, as
52% of Wisconsin’s agricultural exports are destined for those two countries.
Our markets depend on our trade negotiations and the varying rhetoric is unnerving. With all the unknown going on
with international trade talks, farmers are just left hoping that some certainty comes soon. We need to secure solid
and fair-trade agreements that bring the benefits of agricultural trade to our struggling farm economy.
Recently, to help emphasize the importance of free and fair trade I signed-on to a letter with other state Farm Bureau
presidents across the Midwest to U.S. Secretary of Agriculture Sonny Perdue. We asked him to work with President
Trump to end the escalation of trade disputes with China that have and continue to threaten market opportunities for
agricultural commodities and products.
The letter was sent May 15 to Secretary Perdue asking that he develop a plan to provide monetary compensation to
farmers and ranchers who may be hurt by retaliatory measures China may take in response to proposed U.S. tariffs
on Chinese goods.
Trade is critical to our state’s farmers and Wisconsin Farm Bureau will continue to work on promoting the need for
free and fair trade because as I said earlier, our farmers can and should be able to compete in a global market place.
It’s now my honor to introduce our next speaker this morning.
Governor Walker appointed Sheila Harsdorf as Wisconsin’s Secretary of the Department of Agriculture, Trade and
Consumer Protection in 2017. Having known Sec. Harsdorf for 30-plus years, I know first-hand that she is an
outstanding advocate for Wisconsin agriculture. I am honored today to introduce Sec. Harsdorf. She understands the
diversity and strength in the state’s $88.3 billion agricultural economy and knows the importance of trade for
farmers.
Prior to this position, she served in the state legislature representing northwestern Wisconsin for more than 25 years,
first as a State Representative for the 30th Assembly District and most recently as a State Senator for the 10th Senate
District. During this time, she was a member of numerous committees, including the Joint Committee on Finance
and Senate Committee on Agriculture, Small Business and Tourism.
Prior to her service in the legislature, she dairy farmed full-time with her dad and brother. She earned her bachelor’s
degree in animal science from the University of Minnesota and has been an active member of the agricultural
community, volunteering and serving as a board member for various organizations.
Please give a warm welcome to Secretary Harsdorf.
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Comments for Trade Event – 5/30/18
I am privileged to be here representing farm families all over the state as president of the Wisconsin Farm Bureau
Federation. A life-long farmer myself, I have great pride in the accomplishments of Wisconsin’s agricultural
community.
We are here today to discuss farmers access to free and fair trade. Wisconsin Farm Bureau has been a long-time
supporter of open markets and fair trade because our farmers can and should be able to compete in a global market
place.
Exports are a large component of Wisconsin agriculture. In 2016, Wisconsin exported more than $3.4 billion worth
of agricultural products to 150 countries. Exporting gives our farmers an opportunity to grow their businesses and
share the products they are so good at growing.
Mexico and Canada are our biggest markets for exports. We rely heavily on those relationships for our products, as
52% of Wisconsin’s agricultural exports are destined for those two countries.
Our markets depend on our trade negotiations and the varying rhetoric is unnerving. With all the unknown going on
with international trade talks, farmers are just left hoping that some certainty comes soon. We need to secure solid
and fair-trade agreements that bring the benefits of agricultural trade to our struggling farm economy.
Recently, to help emphasize the importance of free and fair trade I signed-on to a letter with other state Farm Bureau
presidents across the Midwest to U.S. Secretary of Agriculture Sonny Perdue. We asked him to work with President
Trump to end the escalation of trade disputes with China that have and continue to threaten market opportunities for
agricultural commodities and products.
The letter was sent May 15 to Secretary Perdue asking that he develop a plan to provide monetary compensation to
farmers and ranchers who may be hurt by retaliatory measures China may take in response to proposed U.S. tariffs
on Chinese goods.
Trade is critical to our state’s farmers and Wisconsin Farm Bureau will continue to work on promoting the need for
free and fair trade because as I said earlier, our farmers can and should be able to compete in a global market place.
It’s now my honor to introduce our next speaker this morning.
Governor Walker appointed Sheila Harsdorf as Wisconsin’s Secretary of the Department of Agriculture, Trade and
Consumer Protection in 2017. Having known Sec. Harsdorf for 30-plus years, I know first-hand that she is an
outstanding advocate for Wisconsin agriculture. I am honored today to introduce Sec. Harsdorf. She understands the
diversity and strength in the state’s $88.3 billion agricultural economy and knows the importance of trade for
farmers.
Prior to this position, she served in the state legislature representing northwestern Wisconsin for more than 25 years,
first as a State Representative for the 30th Assembly District and most recently as a State Senator for the 10th Senate
District. During this time, she was a member of numerous committees, including the Joint Committee on Finance
and Senate Committee on Agriculture, Small Business and Tourism.
Prior to her service in the legislature, she dairy farmed full-time with her dad and brother. She earned her bachelor’s
degree in animal science from the University of Minnesota and has been an active member of the agricultural
community, volunteering and serving as a board member for various organizations.
Please give a warm welcome to Secretary Harsdorf.



From: Hummell, Richard P - DATCP
To: Knigge, Krista M - DATCP
Subject: KKnigge tariff talking points
Date: Monday, October 29, 2018 4:15:44 PM
Attachments: Knigge Talking Points for NPR Interview.docx

 
Here you go Krista!
 
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERD3C35F97
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:rick.hummell@wisconsin.gov
https://form.jotform.com/63393850199164

Talking Points: DAD Administrator Krista Knigge Interview with NPR Reporter Maayan Silver

Topic: Foxconn Investing in WI Ginseng

Interview Date/Time: Oct. 11, 2 p.m. 
 		

· We are excited about this new opportunity to grow the Wisconsin ginseng industry and we look forward to working with Foxconn and the Ginseng Board of Wisconsin to help Wisconsin ginseng reach new markets in Asia.


· The strategic agreements between Foxconn, the Ginseng Board of Wisconsin and central Wisconsin ginseng growers will not only increase the market base for Wisconsin ginseng, but could also lead to innovations in ginseng farming and production due to Foxconn’s commitment to utilize its high-end inspection technology and production capabilities to support holistic development of the market. (We are not experts on that technology; you have to talk to Foxconn)



· We are also excited to hear that Foxconn says it will work with the University of Wisconsin Carbone Cancer Center to promote the study of the health benefits of American ginseng, including in cancer prevention and treatment.


· [bookmark: _GoBack]DATCP’s Division of Agricultural Development staffed a booth at the 2018 International Wisconsin Ginseng Festival, Sept. 14-16 in Wausau. (It was the second year for the festival; DATCP’s first time there)

· Staff provided resources to help support and develop Wisconsin ginseng’s industry, including offering information about the agency’s role as the administrator of the Ginseng Market Order. 

· Staff organized and hosted six educational seminars focusing on different aspects of the ginseng industry, and staff helped facilitate numerous meetings between Wisconsin growers and international buyers. 

· Staff also met informally with Foxconn representatives during the festival and we invited the Foxconn reps to meet with Secretary Harsdorf in Madison where the parties reconfirmed their commitment.



· Staff from DATCP’s international trade team will be traveling to a trade show in Shanghai in November at the request of the Foxconn Health Care Group where we will be promoting Wisconsin agriculture and building relationships with future buyers. Several Wisconsin companies also will be there, in addition to the Wisconsin Economic Development Corporation, who also will have a booth.







From: Swenson, Jeffrey A - DATCP
To: DATCP DL Ag Development
Subject: Market Update
Date: Friday, August 3, 2018 2:49:55 PM
Attachments: 7_30_18mktupdate.pdf

Jeffrey A. Swenson
Livestock and Meat Specialist
Wisconsin Department of Agriculture, Trade and Consumer Protection
(608) 224-5082
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!
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Market Update 
The Week of July 30, 2018 


Prepared and written by Jeff Swenson, Wisconsin Department of Agriculture, 
Trade and Consumer Protection, Division of Agricultural Development. 


 
The price paid to Wisconsin dairy farmers dropped again in June according the National Agriculture Statistic Service.  The 
all milk price was $16.50 per cwt compared to $16.70 per cwt in May.  The Wisconsin all milk price in June 2017 was 
$17.90 per cwt.  The national all milk price was $16.30 per cwt, .10 higher than the national May price of $16.20 per cwt. 
## 
 
More details are emerging regarding the $12 billion package to offset farm losses due to retaliatory tariffs.  The plan 
includes direct payments to farmers producing dairy, soybeans, hogs, sugar, orange juice, cotton, corn and sorghum.  
Compensation will be based on this year’s production and harvest. The government would also buy beef, pork, dairy, 
fruit, nuts, rice and legumes for anti-hunger programs as part of the plan.   
## 
 
Beef Cow harvest increased 11 percent through the middle of July when compared to 2017 according to USDA’s Ag 
Marketing News Service. Dairy cow harvest is up as well, but as discussed in previous Market Updates, it hasn’t had an 
effect on dairy cow numbers nationally.  The cow harvest is increasing the supply of ground beef and 90 percent lean 
trimmings putting some price pressure on those products.  Prices are typically lower on the first of August, however, and 
tends to attract institutional buyers stocking up for school meal programs which may offset the additional supply.  
##.   
 
Recent activity in the wheat market works to remind us that agriculture is indeed a global market.  Wheat futures prices 
have put in gains and cash is climbing as well this week.  Dry weather in wheat growing areas like the Black Sea Region, 
Europe and Russia means the U.S. crop will be met with additional buyers. Some analysts are already predicting more 
wheat being planted in the U.S. this fall, replacing some corn and soybean acres.  
## 
 
Additional rounds of tariffs have put Chinese duties on U.S. pork at 70 percent. China produces approximately 97 
percent of the pork the country consumes.  Even with producing most of the pork it needs, China has generally 
purchased 10 percent of pork the U.S. exports (127, 933 metric tons in 2017.) The larger challenge with the tariffs is the 
loss of a market for offal (organs and entrails) often called variety meat.  Parts of the hog that would be used only for pet 
food in the United States are considered a delicacy by Chinese consumers. In 2017, The U.S. exported 181,351 metric 
tons of variety meat to China worth $425.2 million. 
 ## 
 
The Senate passed a further delay to implement Electronic Logging Devices (ELDs) for livestock truckers. This would 
extend the delay until September 30, 2019.  Livestock groups have opposed the use of ELDs and limiting hours livestock 
truckers can operate arguing that it would have an adverse effect on animal welfare.    
## 
 
Corn conditions in Wisconsin were rated 81 percent good to excellent in this week’s Crop Condition and Progress 
Report.  Wisconsin Soybeans were rated 79 percent good to excellent and pasture conditions were rated 73 percent 
good to excellent.  Topsoil moisture in the state was rated 23 percent short to very short, however. The U.S. drought 
monitor is showing a swath through Wisconsin’s mid-section as abnormally dry.  Some traders and analysts are 
concerned that dry and hot conditions in the Cornbelt over the next 10 days will coincide with soybean flowering and 
pod-filling which could decrease bean yields.  
## 







From: Swenson, Jeffrey A - DATCP
To: DATCP DL AD Farm Center Madison; Heinemann, Jack A - DATCP; Gandara, Enrique R - DATCP; Federman, Lois

A - DATCP; Stamm, Christine A - DATCP
Subject: Market Update
Date: Thursday, March 29, 2018 10:09:47 AM
Attachments: March_26 MktNotes.pdf

Jeffrey A. Swenson
Livestock and Meat Specialist
Wisconsin Department of Agriculture, Trade and Consumer Protection
(608) 224-5082
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!
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Week of March 26 Market Notes 


Omnibus Spending Bill passed by Congress, signed by President.  Agriculture topics were included as part of the 
Omnibus SB.  The bill reworks section 199A that had included language giving farmers a larger tax deduction if selling 
grain and other commodities to cooperatives.  It also permanently exempts farmers from reporting air emissions from 
manure under the Comprehensive Environmental Response, Compensation & Liability Act (CERCLA) Livestock haulers 
are exempt from the Electronic-Logging Device (ELD) rule until Sept. 30, 2018. The ban on horse slaughter was renewed 
in the spending bill as well.  The ban was set to expire Friday. 


According to National Agriculture Statistic Service (NASS): The Wisconsin all milk price for February 2018 was $15.60 per 
hundredweight (cwt) according to the latest USDA, National Agricultural Statistics Service – Agricultural Prices report. 
This was 70 cents lower than last month’s price and $3.40 lower than last February’s price.   


82% of U.S. farm household income is expected to come from off-farm work this year, up from 53% in 1960, according 
to the U.S. Department of Agriculture. 


Beef sales in grocery stores is up 3 to 4 percent for January and February 2018.  Beef sales at restaurants is also on the 
rise.  Most economists and market experts are expecting beef supply to increase later this spring.  Beef show lists are 
said to have doubled this week.   


Last Friday’s Cattle of Feed Report once again showed increased placements. Total cattle on feed is about 9 percent 
higher than a year ago.  Feeder cattle prices have decreased based on supply and uncertain international trade climates.  
Most markets were reporting feeder cattle $3-$10 lower late last week. 


It’s unclear what impact impending trade disputes between the US and China will have on hog prices for the American 
Farmer.  Chris Hurt, Ag Economist at Purdue University, says if China imposes tariffs on US pork (due to possible tariffs by 
the US on Steel and Aluminum) hog producers could see prices decrease by $2.50 per hundred weight – or roughly $7.00 
per hog. Others say the impact will be far less…Dennis Smith of Archer Financial Services says Chinese pork prices are at 
four year lows.  China doesn’t need are pork currently, and US exports to China had been decreasing anyhow.   


The Trump administration is seeking to accelerate the pace of negotiations over a revised North American Free Trade 
Agreement (NAFTA). They hope to have an agreement in principal by March 31 and have a legal review and final 
agreement finished by May 1. 


Three charity oversight groups have downgraded or pulled back support of The Humane Society of the United States 
(HSUS). The Better Business Bureau’s Wise Giving Alliance has removed its accreditation. Charity Navigator downgraded 
HSUS’s rating from four stars to two (four-star scale), with a “1” for finances. The site lists 74% of HSUS’s budget is spent 
on programs, of which 22.9% is fundraising. Animal Charity Evaluators (ACE) chose to rescind their 2016 Standout 
recommendation of group’s Farm Animal Protection Campaign.  


The U.S. and South Korea have agreed to amend the decade-old free-trade pact between the two countries. South 
Korea agreed to limit its steel exports to the U.S. and made concessions on auto imports. The U.S. agreed to exempt 
South Korea from the 25% tariff on steel that President Trump announced earlier this month. 


The United States is the largest supplier of beef to Korea is the second-largest pork supplier. U.S. red meat exports to 
Korea set a record last year of $1.7 billion, up 19 percent year-over-year and up 69 percent from 2012.” 


The duty on U.S. beef has been reduced from 40 percent to 21.3 percent and will continue to decline each year until it is 
eliminated by 2026. Other pork and beef suppliers to Korea also have free trade agreements with similar market access. 
 


 


 


-more- 







 


 


Feeder Cattle - Bloomington, WI March 23, 2018.  ALL DAIRY FEEDER CATTLE SALE 


Head Weight  Kind  Sex  Notes   CWT  $ Per Head 
2  788  Jersey  Steer     62.00  488.56 
17  739  Hol  Steer  Shots, Clean  104.00  899.60 
11 626  Hol  Steer  Shots, Clean  101.50  635.59 
8 587  Hol  Steer  Shots, Dirty  89.00  522.43 
13 555  Dairy x Beef Steer     107.50  596.63 
2 475  Hol  Heifer     72.00  342.00 
38 438  Hol  Steer  Shots   116.00  504.60 
21  969  Hol  Steer     82.00  794.58 
 
 
Fed Cattle – Lanesboro, MN March 28, 2018 
Head  Weight  Kind  Sex  Notes   CWT  $ Per Head 
4 1551  Hol  Steer     91.00  1440.50 
4 1651  Hol  Steer     87.25  1440.37 
8 1523  Hol  Steer     86.75  1321.20 
4 1586  Hol  Steer     90.25  1431.37 
11 1409  Black   Steer     125.00  1761.25 
8 1443  Black  Steer     125.00  1803.75 
9 1582  Black  Steer     122.75  1941.91 
5 1322  Black  Heifer     123.50  1632.67 
  







Subject: Market Update
Date: Thursday, March 29, 2018 10:09:47 AM

Week of March 26 Market Notes Omnibus Spending Bill passed by Congress, signed by President.  Agriculture
topics were included as part of the Omnibus SB.  The bill reworks section 199A that had included language giving
farmers a larger tax deduction if selling grain and other commodities to cooperatives.  It also permanently exempts
farmers from reporting air emissions from manure under the Comprehensive Environmental Response,
Compensation & Liability Act (CERCLA) Livestock haulers are exempt from the Electronic-Logging Device (ELD)
rule until Sept. 30, 2018. The ban on horse slaughter was renewed in the spending bill as well.  The ban was set to
expire Friday. According to National Agriculture Statistic Service (NASS): The Wisconsin all milk price for
February 2018 was $15.60 per hundredweight (cwt) according to the latest USDA, National Agricultural Statistics
Service – Agricultural Prices report. This was 70 cents lower than last month’s price and $3.40 lower than last
February’s price.   82% of U.S. farm household income is expected to come from off-farm work this year, up from
53% in 1960, according to the U.S. Department of Agriculture. Beef sales in grocery stores is up 3 to 4 percent for
January and February 2018.  Beef sales at restaurants is also on the rise.  Most economists and market experts are
expecting beef supply to increase later this spring.  Beef show lists are said to have doubled this week.   Last
Friday’s Cattle of Feed Report once again showed increased placements. Total cattle on feed is about 9 percent
higher than a year ago.  Feeder cattle prices have decreased based on supply and uncertain international trade
climates.  Most markets were reporting feeder cattle $3-$10 lower late last week. It’s unclear what impact
impending trade disputes between the US and China will have on hog prices for the American Farmer.  Chris Hurt,
Ag Economist at Purdue University, says if China imposes tariffs on US pork (due to possible tariffs by the US on
Steel and Aluminum) hog producers could see prices decrease by $2.50 per hundred weight – or roughly $7.00 per
hog. Others say the impact will be far less…Dennis Smith of Archer Financial Services says Chinese pork prices are
at four year lows.  China doesn’t need are pork currently, and US exports to China had been decreasing anyhow.  
The Trump administration is seeking to accelerate the pace of negotiations over a revised North American Free
Trade Agreement (NAFTA). They hope to have an agreement in principal by March 31 and have a legal review and
final agreement finished by May 1. Three charity oversight groups have downgraded or pulled back support of The
Humane Society of the United States (HSUS). The Better Business Bureau’s Wise Giving Alliance has removed its
accreditation. Charity Navigator downgraded HSUS’s rating from four stars to two (four-star scale), with a “1” for
finances. The site lists 74% of HSUS’s budget is spent on programs, of which 22.9% is fundraising. Animal Charity
Evaluators (ACE) chose to rescind their 2016 Standout recommendation of group’s Farm Animal Protection
Campaign.  The U.S. and South Korea have agreed to amend the decade-old free-trade pact between the two
countries. South Korea agreed to limit its steel exports to the U.S. and made concessions on auto imports. The U.S.
agreed to exempt South Korea from the 25% tariff on steel that President Trump announced earlier this month. The
United States is the largest supplier of beef to Korea is the second-largest pork supplier. U.S. red meat exports to
Korea set a record last year of $1.7 billion, up 19 percent year-over-year and up 69 percent from 2012.” The duty on
U.S. beef has been reduced from 40 percent to 21.3 percent and will continue to decline each year until it is
eliminated by 2026. Other pork and beef suppliers to Korea also have free trade agreements with similar market
access.  -more-  Feeder Cattle - Bloomington, WI March 23, 2018.  ALL DAIRY FEEDER CATTLE SALE Head
Weight  Kind  Sex  Notes   CWT  $ Per Head 2  788  Jersey  Steer     62.00  488.56 17  739  Hol  Steer  Shots,
Clean  104.00  899.60 11 626  Hol  Steer  Shots, Clean  101.50  635.59 8 587  Hol  Steer  Shots, Dirty  89.00 
522.43 13 555  Dairy x Beef Steer     107.50  596.63 2 475  Hol  Heifer     72.00  342.00 38 438  Hol  Steer  Shots  
116.00  504.60 21  969  Hol  Steer     82.00  794.58  Fed Cattle – Lanesboro, MN March 28, 2018 Head  Weight 
Kind  Sex  Notes   CWT  $ Per Head 4 1551  Hol  Steer     91.00  1440.50 4 1651  Hol  Steer     87.25  1440.37 8
1523  Hol  Steer     86.75  1321.20 4 1586  Hol  Steer     90.25  1431.37 11 1409  Black   Steer     125.00  1761.25 8
1443  Black  Steer     125.00  1803.75 9 1582  Black  Steer     122.75  1941.91 5 1322  Black  Heifer     123.50 
1632.67



Subject: Market Update
Date: Friday, August 3, 2018 2:49:55 PM

Market Update The Week of July 30, 2018 Prepared and written by Jeff Swenson, Wisconsin Department of
Agriculture, Trade and Consumer Protection, Division of Agricultural Development.  The price paid to Wisconsin
dairy farmers dropped again in June according the National Agriculture Statistic Service.  The all milk price was
$16.50 per cwt compared to $16.70 per cwt in May.  The Wisconsin all milk price in June 2017 was $17.90 per cwt. 
The national all milk price was $16.30 per cwt, .10 higher than the national May price of $16.20 per cwt. ##  More
details are emerging regarding the $12 billion package to offset farm losses due to retaliatory tariffs.  The plan
includes direct payments to farmers producing dairy, soybeans, hogs, sugar, orange juice, cotton, corn and sorghum. 
Compensation will be based on this year’s production and harvest. The government would also buy beef, pork,
dairy, fruit, nuts, rice and legumes for anti-hunger programs as part of the plan.   ##  Beef Cow harvest increased 11
percent through the middle of July when compared to 2017 according to USDA’s Ag Marketing News Service.
Dairy cow harvest is up as well, but as discussed in previous Market Updates, it hasn’t had an effect on dairy cow
numbers nationally.  The cow harvest is increasing the supply of ground beef and 90 percent lean trimmings putting
some price pressure on those products.  Prices are typically lower on the first of August, however, and tends to
attract institutional buyers stocking up for school meal programs which may offset the additional supply.  ##.   
Recent activity in the wheat market works to remind us that agriculture is indeed a global market.  Wheat futures
prices have put in gains and cash is climbing as well this week.  Dry weather in wheat growing areas like the Black
Sea Region, Europe and Russia means the U.S. crop will be met with additional buyers. Some analysts are already
predicting more wheat being planted in the U.S. this fall, replacing some corn and soybean acres.  ##  Additional
rounds of tariffs have put Chinese duties on U.S. pork at 70 percent. China produces approximately 97 percent of the
pork the country consumes.  Even with producing most of the pork it needs, China has generally purchased 10
percent of pork the U.S. exports (127, 933 metric tons in 2017.) The larger challenge with the tariffs is the loss of a
market for offal (organs and entrails) often called variety meat.  Parts of the hog that would be used only for pet
food in the United States are considered a delicacy by Chinese consumers. In 2017, The U.S. exported 181,351
metric tons of variety meat to China worth $425.2 million.  ##  The Senate passed a further delay to implement
Electronic Logging Devices (ELDs) for livestock truckers. This would extend the delay until September 30, 2019. 
Livestock groups have opposed the use of ELDs and limiting hours livestock truckers can operate arguing that it
would have an adverse effect on animal welfare.    ##  Corn conditions in Wisconsin were rated 81 percent good to
excellent in this week’s Crop Condition and Progress Report.  Wisconsin Soybeans were rated 79 percent good to
excellent and pasture conditions were rated 73 percent good to excellent.  Topsoil moisture in the state was rated 23
percent short to very short, however. The U.S. drought monitor is showing a swath through Wisconsin’s mid-section
as abnormally dry.  Some traders and analysts are concerned that dry and hot conditions in the Cornbelt over the
next 10 days will coincide with soybean flowering and pod-filling which could decrease bean yields.  ##



From: Cosh, William - DATCP
To: Markor, Kelly A - DATCP
Cc: Hummell, Richard P - DATCP
Subject: media contact
Date: Friday, April 6, 2018 4:34:41 PM

Caitlin Dewey. Reporter, Washington Post. Ginseng. Bill Cosh and Jennifer Lu handled. Caitlin is
working on a story about the Wisconsin ginseng industry, tied to the Chinese tariffs, and was looking
for some statistics on how much the ginseng industry contributes to Wisconsin’s economy. I
provided her with a copy of Crystal Siemers-Peterman’s article on Ginseng along with the following
statistics:

· $22,626,339 ginseng exported to China in 2017 from the U.S., 45% increase from
$15,586,684 in 2016.

· $14 million ginseng were exported to China from Wisconsin (number one in the nation), 16%
increase from $12 million in 2016. Mostly was from Marathon county, capital of American
ginseng.

· Wisconsin produces about 95 percent of the American ginseng grown in the U.S. mostly in
Marathon County.

· Wisconsin Ginseng is prized for being the highest-quality in the world.
· Although the number of ginseng producers in Wisconsin is small compared to other agriculture

industries, we are proud that ginseng makes Wisconsin stand out as a diversified agricultural
state. It also creates jobs in related fields, such as farm equipment, fertilizers and
transportation.

· Ginseng is prized by the Chinese people around the world. For that reason, we give ginseng as
state official gifts to Chinese visitors and we are proud that this makes Wisconsin special
from other states.

· DATCP works with the ginseng industry to ensure the high standard of Wisconsin ginseng
production and to maintain our ginseng growing foundation in the state.
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From: Dewey, Caitlin
To: Cosh, William - DATCP
Subject: Media inquiry from the Washington Post re: ginseng
Date: Friday, April 6, 2018 3:41:05 PM

Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about
the Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me
toward any resources on how much the ginseng industry contributes to Wisconsin’s economy,
particularly in Marathon County and thereabouts. I also wondered if you had any up-to-date
information on ginseng acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in
Wausau on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454

mailto:Caitlin.Dewey@washpost.com
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From: DAD_1@datcp.gov
To: Knigge, Krista M - DATCP
Subject: Message from "RNP002673D0B328"
Date: Monday, October 29, 2018 4:17:48 PM
Attachments: 20181029152330424.pdf

This E-mail was sent from "RNP002673D0B328" (MP 5054).

Scan Date: 10.29.2018 15:23:29 (-0500)
Queries to: DAD_1@datcp.gov
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From: Girard, Alexander C - DATCP
To: Andre, Ashley K - DATCP; Cosh, William - DATCP; Stamm, Christine A - DATCP
Cc: Moll, Keeley A - DATCP; Ripp, Keith - DATCP
Subject: Mexico Retaliatory Tariffs - Update for 6/5
Date: Tuesday, June 5, 2018 4:21:08 PM
Attachments: image001.png

Background:
On May 31st, President Trump announced that he is taking action to protect America’s national
security from the effects of global oversupply of steel and aluminum. Following extensive
discussions and a months-long process, the President will implement tariffs on steel and
aluminum imports from Canada, Mexico, and the European Union. The implementation of steel
and aluminum tariffs follows the announcement by President Trump on March 8, 2018, of a 25
percent tariff on steel imports and a 10 percent tariff on aluminum imports.
 
 
Mexico Releases Retaliatory Tariffs – June 5th

The Mexican government unveiled a list of retaliatory tariffs it will now levy in response to the
imposition of steel and aluminum tariffs by the U.S. last week.

The U.S. agricultural products that were targeted with tariffs ranging between 15%-25%
include pork, cheese, apples, Bourbon, potatoes, and cranberries.
 
In a June 5th decree, the Mexican government argues the U.S. Section 232 steel and aluminum
tariffs constitute a safeguard measure, not a national security one, and thus Mexico is entitled
to retaliate with commercial tariffs.
 
Last week the Canadian government released a list of U.S. agricultural goods it will retaliate
against for the same reason. The Canadian tariffs of 25 percent on steel and 10 percent on
aluminum will aim to match U.S. penalties on a dollar-for-dollar basis. USDA’s Foreign
Agricultural Service has estimated the Canadian tariffs, which go into effect on July 1, will
target $2.5 billion in U.S. agricultural goods.
 
Both Mexico and Canada have also filed dispute settlement cases against the U.S. at the World
Trade Organization, challenging the U.S. Section 232 tariffs on steel and aluminum.
 
 
 
What is U.S. Section 232:
Section 232 of the Trade Expansion Act of 1962, as amended, gives the executive branch the
ability to conduct investigations to “determine the effects on the national security of imports.”
Within 270 days of initiating any investigation, the Commerce Department issues a report to
the President with the investigation’s findings, including whether certain imports threaten to
impair America’s national security. The President has 90 days to determine whether he
concurs with the findings and, if so, to use his statutory authority under Section 232 “to adjust
the imports” as necessary, including through tariffs or quotas.
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For more information:
Reuters – “Aiming at Trump strongholds, Mexico hits back with trade tariffs”
The Hill – “Mexico to hit US with tariffs on pork”
 
 
 
 

Alexander Girard

Legislative Advisor

Department of Agriculture, Trade, and Consumer Protection

(608) 224-5114

 

https://www.reuters.com/article/us-usa-trade-mexico/mexico-slaps-tariffs-on-u-s-steel-agricultural-products-idUSKCN1J11EV
http://thehill.com/policy/finance/trade/390748-mexico-to-hit-us-with-tariffs-on-pork


From: Stout, Lisa S - DATCP
To: Raffaele Mascolo
Cc: Jerry Haines (jerry@titletowncheese.net)
Subject: Mission to China
Date: Thursday, July 19, 2018 4:04:00 PM
Attachments: Updated 2018FoodExportFocusedTradeMissioninSHH CDU SZH-1.docx

Retail Foods_Beijing ATO_China - Peoples Republic of_7-5-2018.pdf

Dear Raffaele,
 
Welcome to the Food Export Trade Mission to China! I’ve attached the itinerary and a retail report on
the China market.  Please feel free to contact me at any time if you have any questions.
 

·         Do you have a visa to entry to China? 
·         Hotel Reservation -  I can change the hotel reservations from Jerry’s name to yours.  We are

staying at JW Marriott hotels in all three cities.  Please let me know if there are changes to
dates:

o   Rafaele Mascolo  - Check In Dates Aug 12th
o   Check Out Dates  Aug 18th                                  
o   Type of Room (single/double) single
o   # of rooms 1
o   # of people in each room 1

·         Do you have your flights confirmed?  You will need to arrive in Shanghai by Sunday, August

12th.  Feel free to arrive early.  See below for the in-country flights:
 

Tuesday, August 14, 2018
                                          
16:10PM                          Flight From Shanghai to Chengdu (Shanghai Airlines Flight No. FM9549)
                                       Arrival in Chengdu at 19:25PM
Thursday, August 16, 2018

13:25PM                         Flight to Chengdu to  Shenzhen (Flight No. China Air #4313)
                                       Arrival in Shenzhen at 15:55PM
 
I am flying from Hong Kong on August 18 and will be taking ground transportation from Shenzhen to
Hong Kong that morning to catch the flight back to Chicago. 
 
Best regards,
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932
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Itinerary for 2018 Food Export Focused Trade Mission

Shanghai, Chengdu and Shenzhen

(August 12-17, 2018)



Contact:

[bookmark: OLE_LINK25][bookmark: OLE_LINK26]Roger Zhang		Food Export China In-Market Rep Office		Cell: 86 13601873080

Amber Feng		Food Export China In-Market Rep Office		Cell: 85 13761227817

Lisa Stout 		Food Export Activity Coordinator 			Cell: 1-608-514-4538

Sunday, August 12, 2018

Arrive in Shanghai

Stay at JW Marriott Hotel Shanghai at Tomorrow Square

Add.: No. 399, West Nanjing Road, Shanghai

（南京西路399号，上海明天广场JW万豪酒店）

Tel: 86 21 51015566

Rate: RMB 1,050（US$167） net inclusive of 1 daily breakfast

* Hotel reservations will be made by SMH. Participants will pay upon arrival.



Monday, August 13, 2018

[bookmark: OLE_LINK74][bookmark: OLE_LINK75][bookmark: OLE_LINK76]09:30			Meet in hotel ground lobby



[bookmark: OLE_LINK77][bookmark: OLE_LINK78][bookmark: OLE_LINK81][bookmark: OLE_LINK79][bookmark: OLE_LINK80]10:00 – 11:30		ATO briefing

                                           ATO Shanghai office

Add: Suite 331, 1376 Nanjing Xi Road, Shanghai Center

Tel: 86 21 62798622



12:00 – 13:30                   Lunch on own 

                                           

14:00 – 17:30                   Retail tour

				City Shop/Ole Supermarket/Hema Fresh Store

[bookmark: OLE_LINK119][bookmark: OLE_LINK120][bookmark: OLE_LINK121][bookmark: OLE_LINK124][bookmark: OLE_LINK117][bookmark: OLE_LINK118]* Ground transportation will be arranged by SMH.



Tuesday, August 14, 2018

09:30 – 12:00	             One-on-one meeting in JW Marriott Hotel



12:00 – 13:30                   Showcase Lunch Event



[bookmark: OLE_LINK85][bookmark: OLE_LINK86][bookmark: OLE_LINK87][bookmark: OLE_LINK88][bookmark: OLE_LINK89]* Each U.S. company will have a table for product display and trader meetings.

* At least 6 one-on-one meetings with pre-qualified traders will be arranged for each U.S company.

* Each U.S. company will be equipped with a pre-trained interpreter.

                                           

16:10PM           		Flight to Chengdu (Shanghai Airlines Flight No. FM9549)

				Arrival in Chengdu at 19:25PM



Stay at JW Marriott Hotel Chengdu

Add.: No. 19, Dong Yu Street, Jinjiang District, Chengdu

（锦江区东御街19号，成都茂业JW万豪酒店）

Tel: 86 4009205538

Rate: RMB 850(US$135) net inclusive of 1 daily breakfast	

* Ground transportation will be arranged by SMH.

* Hotel reservations will be made by SMH. Participants will pay upon arrival.



[bookmark: OLE_LINK102][bookmark: OLE_LINK103][bookmark: OLE_LINK104]Wednesday, August 15, 2018
09:30 – 11:30	             ATO Market briefing in JW Marriott Hotel



12:30 – 13:30                   Lunch on own

                                           

14:00 – 17:30		One-on-one meeting in JW Marriott Hotel Chengdu

                                            

18:00 – 20:00		Showcase Dinner in JW Marriott Hotel

 

[bookmark: OLE_LINK98][bookmark: OLE_LINK99][bookmark: OLE_LINK100][bookmark: OLE_LINK101]Thursday, August 16, 2018
9:00AM			Leave Hotel for Retail Tour in Chengdu

Market Tour : Carrefour/Yonghui Superstores

12:00PM 		Lunch on own at Chengdu Airport 



13:25PM			Flight to Shenzhen (Flight No. China Air #4313)

				Arrival in Shenzhen at 15:55PM



 16:00PM		Leave Airport for Market visit (Ole and Sam’s Club)



17:30                                  Hotel Check in

              Stay at JW Marriott Hotel Shenzhen

Add.: No. 6005, Shen Nan Da Dao, Futian District, Shenzhen

（福田区深南大道6005号，金茂深圳JW万豪酒店）

Tel: 86 4008625688

Rate: RMB 1,100 net inclusive of 1 daily breakfast



* Ground transportation will be arranged by SMH.

* Hotel reservations will be made by SMH. Participants will pay upon arrival.





Friday, August 17, 2018

10:00 – 11:30	             ATO briefing at JW Marriott Hotel in Shenzhen

				(Combine with SUSTA Mission)



12:00 – 13:30                   Lunch on Own



14:00 – 17:30		One-on-one meeting at JW Marriott Hotel

                                           

18:00 – 20:00		Showcase Dinner at JW Marriott Hotel

[bookmark: OLE_LINK112][bookmark: OLE_LINK113]				(Combine with SUSTA Mission)



Saturday, August 18, 2018

AM        			Flight to U.S. Transportation to airport is traveler’s responsibility.



· All ground transportation to tours, ATO briefings and airports provided by Food Export Midwest

**********************End of Food Export Focused Mission in China***********************
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China remains one of the most dynamic retail markets in the world and offers great opportunities for 


U.S. food exporters. Exporters should be aware of several new trends that are changing China’s retail 


landscape.  Imported food consumption growth is shifting from China’s major coastal metropolitan 


areas (e.g., Shanghai and Beijing) to the dozens of Second-and-Third Tier cities throughout China.  


China is experimenting with new retail models, such as 24-hour unstaffed convenience stores and 


expanded mobile payment platforms.  E-commerce sales continue to grow, but major e-commerce 


retailers are competing for shrinking numbers of new consumers.  
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We encourage U.S. exporters not to consider China as a single retail market but as five separate retail 


markets, with anywhere from 100 million to 300 million consumers in each region. There are five 


regions, Northeast China, the Beijing Capital region, Eastern China, Southeastern China, and 


Southwestern China.  Each has its own consumer preferences, product channels, and logistics.  


  


  


Post: 


 
  


 


 


 


China Market Fact Sheet 


 
Executive Summary 


 
In 2016, China’s GDP reached $11.4 trillion, positioning the country as the second 


largest economy in the world after the United States and the largest and most 


influential economy in Asia.  China is a major producer of food and agricultural 


products and a major importer of grain and soybeans.  Producers, food processors, 


wholesalers, retailers, food service operators, and food importers are all part of a 


well-developed agribusiness sector, contributing to a domestic scenario that is 


competitive and dynamic.  China is also an important importer.  In 2017, imports of 


agricultural products reached $140 billion, an increase of 6.5 percent compared to 


2016. 


 


China’s Imports of Consumer-Oriented Products from the World  


Reach $38.2 Billion in 2017 


 


 


Shenyang ATO 
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China’s Imports of Consumer-Oriented Products From the United States  


Reach $3.6 billion in 2017 


 


 
 


Top 10 Growth Markets for Food in China 


1) Dairy    2) Tree nuts 


3) Vegetables    4) Beef 


5) Poultry    6) Aquatic products 


7) Eggs    8) Fruits 


9) Wine  10) Lamb 


 


China Market Indicators for 2016 


China’s Total Retail Sales for All Commodities:        $4.980 Trillion 
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China’s Total Food Industry Gross Sales:                   $1.300 Trillion 


China’s Total E-Commerce Gross Sales:                    $0.750 Trillion 


 


Source: China's Statistical Yearbook 2017 


 


Top 10 Retailers in China 


  1. China Resources Vanguard 


  2. Ole’ & BLT 


  3. RT-Mart 


  4. Wal-Mart 


  5. Carrefour 


  6. Yonghui 


  7. Lianhua 


  8. Dashang Group 


  9. Sam’s Club 


10. Wu-Mart 


 


China Chain Store & Franchise Association, May 2017 
 


GDP/Population in 2016 
Population (billions): 1.382 


GDP (trillions USD): $11.4 


GDP per capita (USD): $8,304 


 


Source: China's Statistical Yearbook 2017 


 


2018 Annual Retail Food Report for China 


Executive Summary 


China remains an important market for U.S. retail food exports and continues to 


enjoy strong economic growth, a growing middle class, and continued urbanization.  


In 2016, China’s consumer goods retail sales reached a record 4.98 trillion U.S. 


dollars.  Online sales alone accounted for 15 percent of all consumer retail sales.  


Convenience store purchases grew at the fastest rate compared to other retail 


layouts, such as hypermarkets and supermarkets.  


 


In the past 10 years, we have seen e-commerce dramatically change how consumer 


goods are marketed, bought, and sold.  In just a few short years, China has moved 


from a cash-based society to a world leader in utilizing mobile payment platforms.  


Inspired in part by Amazon.com, Chinese start-ups and established companies are 


testing new retail models, such as 24-hour unattended convenience stores and all-


inclusive mobile payment platforms.  E-commerce market leaders are also opening 


physical retail spaces throughout China, including second- and third-tier cities. 


 


China is a large, diverse, and competitive market for imported food products.  We 


urge readers to understand that while China is one country, it should not be 


considered one retail market.  Over the past 10 years, China’s middle-class has 
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grown larger and more diverse, and China has become a collection of niche markets 


separated by geography culture, cuisine, demographics, and local commercial 


trends.  Competition for these markets has become fierce.  Shanghai and the 


surrounding region continues to lead national retail trends, however, Beijing and 


Guangzhou are important centers of retail innovation.  Chengdu and Shenyang are 


two key cities leading China’s economic expansion into international trade and 


commerce.  Residents in Southwestern and Northeastern China are starting to 


purchase more imported food products, especially U.S. seafood.  We urge U.S. 


exporters to carefully conduct market research, identify market niches, and consider 


which geographical locations are best suited for their products.  


 


The U.S. Department of Agriculture (USDA) Foreign Agricultural Service (FAS) 


operates five Agricultural Trade Offices (ATOs) in China.  ATO Shanghai covers 


East China which is home to China’s most dynamic and innovative retail market.  


Shanghai remains the innovation hub for China’s retail sector, and tends to be the 


trend setter for China’s other large cities.  ATO Beijing covers the greater Beijing 


region and many of China’s western provinces.  The Beijing retail market shares 


many characteristics with Shanghai, as both regions have growing numbers of 


consumers who purchase imported food products.  ATO Guangzhou covers South 


China.  Guangzhou is a key distribution hub for imported fruit and fresh and 


processed products in China.  Its proximity to Hong Kong and China’s southern 


manufacturing cities has led affluent consumers to seek imported food products.  


ATO Chengdu covers Southwest China.  Chengdu is Southwest China’s major city 


and plays a key role in the Chinese Government’s One Belt One Road economic 


initiative to extend trade with non-traditional trade partners in Central and South 


Asia.  ATO Shenyang covers the Northeast region.  Northeast China is China’s 


major grain and heavy production region and has growing retail sector anchored in 


its port cities and inland transportation hubs.  Demand for premium brands and 


fresh seafood is experiencing an upsurge in the region. 


 


Post would add one critical caveat for U.S. exporters -- as of July 5, 2018, China is 


committed to enact an additional 25-percent tariff on U.S.-origin products on July 


6, 2018.  The additional tariffs are in response to the U.S. 301 Investigation and the 


proposed additional tariffs assessed on Chinese products exported to the United 


States.  On June 16, 2018, the People’s Republic of China’s Ministry of Finance 


(MOF), State Council Tariff Commission (SCTC) announced a revised list of U.S. 


products would be subject to the additional tariff.  The announcement is broken 


down into two schedules. Schedule I includes 545 total products, valued at 


approximately $34.0 billion, which will enter into force on July 6, 2018, the same 


day the U.S. tariffs related to the 301 Investigation are enacted.  517 products on 


the list are food and agriculture-related products.  Some of these products are also 


subject to tariffs in China’s response to the U.S. 232 Investigation.  FAS China 


understands that these two additional sets of tariffs will be calculated in aggregate.  


U.S. exporters of these commodities should be aware that the new tariffs may enter 


into effect on July 6, and should check with local importers to verify changes in 


tariff treatment.   To see which commodities may be impacted, please go to:   http://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Responds%20to%20U.S


.%20301%20Announcement%20with%20Revised%20Product%20List%20_Beijing_China%2


0-%20Peoples%20Republic%20of_6-21-2018.pdf 



http://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Responds%20to%20U.S.%20301%20Announcement%20with%20Revised%20Product%20List%20_Beijing_China%20-%20Peoples%20Republic%20of_6-21-2018.pdf

http://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Responds%20to%20U.S.%20301%20Announcement%20with%20Revised%20Product%20List%20_Beijing_China%20-%20Peoples%20Republic%20of_6-21-2018.pdf

http://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Responds%20to%20U.S.%20301%20Announcement%20with%20Revised%20Product%20List%20_Beijing_China%20-%20Peoples%20Republic%20of_6-21-2018.pdf
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Key Trends 
Convenience:  Successful products are easy to buy.  Mobile payment services, 


such as Ali-Pay and WePay, are ubiquitous throughout China.  Most middle-class 


Chinese already do not carry cash, and even some small retail establishments, such 


as coffee shops and bakeries, do not keep large amounts of cash.  Successful 


retailers make mobile payment effortless and offer home delivery and customer 


support hotlines to keep purchasing easy and convenient. 


Value:  Chinese consumers are resourceful and collaborative.  Consumers research 


a product’s brand, social prestige, safety, and price relative to alternatives.  


Consumers regularly utilize social media and traditional social networks to share 


their feelings about products.  Consumer comments about products tend to 


travel much faster on social media in China than in many Western countries.  


Customer service and product consistency are also highly valued.   


Specialization:  China’s retailers are developing food product specialties.  For 


example, retailers are specializing in offering only organics, meat products, or 


fresh fruit on their sales platforms. Retailers are also developing niche marketing 


schemes such as selling “farm-to-table” products.  This is occurring in traditional 


and e-commerce retail sectors.  


New Retail:  In China, “New retail” is a concept that integrates online and offline 


shopping.  Leading e-commerce businesses are using sophisticated datasets to find 


buyers and determine where to open stores.  While these stores may be relatively 


small, retailers can use purchasing data to target customers and divert online 


customers to these physical stores.   


Retail Sector Overview 


China’s retail sector is the primary channel through which U.S. exporters can reach 


consumers in China.  Rapid urbanization and a growing middle class of several 


hundred million are driving China’s retail sales to record levels.  China’s younger 


generation has become accustomed to consuming imported food products as they 


are now readily available in major cities.  Imported products, especially from the 


United States, are perceived to be high quality, safe, and prestigious, an important 


factor in consumer decision making.   


  


In 2016, total retail sales of consumer goods reached $4.98 trillion, up 10.4 percent 


from 2015.  In 2016, food consumption by China’s annual urban households rose 


30 percent by value for.  Large retailers are gaining market share as they develop 
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better supply chains, wider distribution channels, and more effective quality 


control.  At the same time, new retail business models, such as smaller convenience 


and specialty e-commerce stores, are opening exciting new avenues for U.S. 


products.  


  


China’s food retail landscape is in transition.  While quality and premium-priced 


food products are continuing to be successful in first-tier cities, retailers are now 


focusing on supplying second-and third-tier cities.  China is home to over 100 cities 


with a population of at least one million each.      


 


In China, there is a saying “民以食为天” (Mín yǐ shí wéi tiān), which means, 


“Food is Heaven.”  To be successful, U.S. exporters should maintain and enhance 


Chinese consumer perception that U.S. food is of high quality, safe and prestigious.  


Consumers are particularly interested in imported foods that can improve their 


beauty, health, and social status.  Successful Chinese retail establishments integrate 


consumer perceptions of quality, safety, and health into their promotions.  Last but 


not least, packaging should be premium and sharable.  For example, it is 


recommended that a three-pound bag of mixed nuts should contain 10 to 20 


beautifully labelled mini-packs. 


Consumer Purchasing Power 
China is the world’s second largest retail market after the United States.  In 2016, 


China’s average per capita urban household disposable income reached $3,570, an 


8.9 percent jump over 2015.  In terms of per capita disposable income, China’s top 


areas include the cities of Beijing, Guangzhou and Tianjin and the Provinces of 


Guangdong and Zhejiang.  Other provinces with healthy per capita disposable 


incomes include Fujian, Shandong, Inner Mongolia and Hunan.  China’s first-tier 


cities continue to increase in population, per capita GDP, and disposable income 


(Table 1). 


 


Table 1:  First-Tier Cities at a Glance 


2016 
Shangha


i 
Beijin


g 
Guangzho


u 
Shenzhe


n 
Permanent 
Population 
(million) 


24 22 13 11 


Per capita GDP 
(USD) 


$17,468  
$17,71


3  
$21,767  $25,671  


Per capita urban 
household  
disposable 
income (USD) 


$8,646  $8,583  $7,634  $7,297  


 (2017 China Yearbook, National Bureau of Statistics of China) 


 


 


Figure 1: China Top 10 City/Provinces Consuming Food, Tobacco and Liquor  
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(2017 China Yearbook, National Bureau of Statistics of China)  


 


While China’s average per capita expenditures on food, tobacco and drink reached 


$772 in 2016, there urban areas significantly outspend rural areas.  (Figure 1).  This 


figure vastly understated the buying power of many of China’s cities and provinces.  


Shanghai’s per capita expenditure on food, tobacco and liquor exceeded $1,400 or 


twice above the national level. 


Consumer Demographics 
For the first time in Chinese history, most Chinese live in cities and not farms.  In 


2016, 57 percent of China’s population is living in urban areas.  In addition to 


urbanization, China’s population is also aging (Table 3).  At the end of 2016, China 


had over 10.8 percent of its population aged above 65 years old.  Because of 


China’s one-child policy and increasing life expectancies, this trend toward an 


aging population is expected to increase.  
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Table 2: China’s Demographic Development (2013-2016) 


Population 201
3 


201
4 


201
5 


201
6 


Total (billion) 1.361 1.368 1.375 1.383 


Age above 65 
(%) 


9.7 10.1 10.5 10.8 


 


(2017 China Yearbook, National Bureau of Statistics of China) 


Consumer Groups Importing Food Products 


 


Foreign nationals living in China seek products with which they are familiar and 


they are willing to pay premium prices.  More chain retailers (e.g., BHG, Olé) are 


targeting these foreign consumers. Small local specialty retailers (e.g., City Super, 


Corner Deli, and Jenny Lou’s) also have reported successes in attracting foreign 


nationals.  


 


Affluent Chinese consumers seek high quality products that convey status.  High-


end retail chains (e.g., Sam’s Club, Taste, Great, Treat) cater to these buyers, and 


tend to focus on products with special health claims.  Labeling and brand image are 


important to these consumers.  


 


Middle-class Chinese consumers seek the same high quality and safe products as 


affluent consumers and foreign nationals do, but are also seeking the best value.  


They tend to be somewhat price-sensitive and will compare several brands before 


they make a purchase.  On average, this group is looking for food products that are 


fresh, easy-to-prepare, and consistent.  Companies that offer value-added services 


and great customer service do well with this group of consumers.  


 


China’s younger generation is more knowledgeable about imported food 


products.  Younger consumers prefer to shop in hypermarkets (where grocery and 


consumer goods are sold together in one store), supermarkets, and online.  Healthy 


eating, convenience and novelty are important considerations for Chinese youth. 


Food Retail Update 
Table 3: 2016 Major Foreign Capital Chain Retailer Performance 


Sale
s 


Ran
k 


Name 


Pre-tax 
Sales               


(million 
USD) 


Sales  
Growth 


Store 
Number 
in 2016 


Store 
Number 
Growth 


1 RT Mart 13,987 4.0% 368 9.9% 


2 Walmart 11,499 4.3% 439 1.6% 


3 Carrefour 7,568 25.9% 319 36.3% 


4 Dennis 


Zhenzhou 


3,118 15.6% 411 39.3% 


5 Metro 2,893 1.0% 87 6.1% 
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Cash & 


Carry 


6 Watsons 2,778 2.3% 2,929 18.0% 


7 Parkson 2,489 -8.3% 53 -8.6% 


8 CP Lotus 1,949 -3.7% 82 0.0% 


9 Jusco 1,675 4.9% 56 3.7% 


(China Chain Store & Franchise Association, May 2017) 


 


Foreign retailers continue to be successful in China, however, growth rates for 


some major chains slowed or even decreased in 2016 (Table 3).  Traditional 


retailers are transitioning to include an online component to their business.  Offline 


(i.e., no online offering) food retailers include hypermarkets, supermarkets, 


specialty stores, discount stores, neighborhood stores, and convenience stores 


(Table 4).  Online food retailers, such as fruitday.com or chunbo.com, are two 


examples of specialty retailers that provide food products online and deliver their 


products directly to consumers.   


 


Online retailers enjoy several advantages over traditional offline retailers.  Online 


retailers are able to scale up quickly because they are not dependent on obtaining 


expensive real-estate in areas with high foot traffic.  Real estate prices in China’s 


urban areas can be breathtakingly high.  Online retailers can also buy warehouses 


outside of cities and have the food delivered to the consumer’s residence.  Another 


advantage for online retailers is their ability to adjust to trends quickly.    


 


In response to the growing competition from online providers, traditional 


hypermarkets and supermarkets are trying to differentiate themselves.  Large 


hypermarkets and supermarket chains frequently launch in-store promotions and 


offer on-site demonstrations, even locating themselves in the basements of major 


shopping malls.    


 


Inspired by Amazon.com, 24-hour unattended convenience stores developed 


rapidly in China in 2017.  This type of store has less than 15 square meters and no 


staff.  Customers enter the store after they scan a QR code posted on the door.   


Customers make purchases by scanning the product barcodes and paying by smart 


phone.  Bingbo Box and Xiaomai are two leading 24-hour unattended convenience 


store operators in China.  They each operate over 200 outlets nationwide.    


 


Table 4: 2017 Major Traditional Retail Formats at a Glance 


  
Number 


of stores 


(unit) 


Employees 


(1,000 


persons) 


Sales        


($ 


billion) 


Purchase 


Value       ($ 


billion) 


Specialty 


store 
118,601 900 308 266 
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Supermarket 33,372 420 46 42 


Franchise 


store 
32,413 176 30 23 


Convenience 


store 
18,588 84 6 5 


Hypermarket 8,452 535 77 70 


Department 


store 
4,987 263 58 48 


Discount 


store 
540 2 0.45 0.4 


Warehouse 


club 
97 12 4 4 


 


 (2017 China Yearbook, National Bureau of Statistics of China) 


 


 


Major Hypermarkets and Supermarkets 
Nearly all hypermarkets and supermarkets sell imported food products.  In 2016, 


the leading retailers include China Resources Vanguard, RT-Mart (大润发), Wal-


Mart, Lianhua (联华), Carrefour, Yonghui (永辉), Bubugao (步步高), Wumart 


(物美), Metro, and AEON China.  High-end chains include Olé, BLT, Sam’s Club, 


Bravo, and BHG.  Foreign chains such as Wal-Mart, Carrefour, and Metro are 


facing keen competition from leading domestic chains like China Resources 


Vanguard and Yonghui (永辉).  Foreign chains are transitioning from the older, 


central hubs of major Eastern coastal cities to newly established suburban areas.  


However, the number of stores has remained nearly the same over the past year.   


 


In 2017, Alibaba took a $2.9 billion stake in leading food retailer Sun Art Retail 


Group. Sun Art Retail Group operates 400 hypermarkets under the Auchan and RT-


Mart brands.  This investment will help Alibaba expand its offline business.     


 


Beijing BHG:  is the leading imported food supermarket targeting upper-middle 


level Chinese customers.  BHG offers a wide range of international products with 


around eight percent from the United States.  BHG completed an equity 


restructuring in June 2017.  Since restructuring, Beijing BHG has spun off 15 BHG 


outlets.  


 


Bravo YH:  Bravo YH is Yonghui’s high-end retail store selling imported fresh 


fruit, frozen beef and live seafood, especially lobsters and clams.  There are 60 


Bravo YH stores throughout China.  


 


Bubugao (步步高):  Bubugao has 420 retail outlets in Guangxi, Hunan, Jiangxi, 


and Sichuan.  In 2008, this chain became a publicly-listed company on the 


Shenzhen Security Exchange.  In 2013, Bubugao officially launched its online 


platform “Yunhou,” which sells imported foods.  







 


12 


 


 


Carrefour (http://www.carrefour.cn): The second largest international retailer from 


France opened its first store in China in 1995.  Currently Carrefour has 319 stores 


in 73 cities throughout China.   


 


China Resources Vanguard (http://www.crvanguard.com.cn):  Established in 1994 


in Hong Kong and after years of mergers and acquisitions, China Resources 


Vanguard now has over 5,000 outlets. They manager several brands including BLT, 


Legou Express, Leonardo Olé, Suguo, Vanguard, Vango, Vivo, and Voila!.  In 


2015, China Resources Vanguard launched its online http://www.ewj.com platform 


and a cross-border shopping experiment called EWJ Zone.  


 


Happy Family Group (兴隆大家庭):  Happy Family Group is headquartered in 


Shenyang and is the largest privately-owned retailer chain in Northeast China.  


Happy Family Group operates over 30 shopping malls in Northeast China.  In 2015, 


Happy Family opened its first dedicated imported goods store in Shenyang (called 


“OK”) with a large area dedicated to fresh and processed food. Happy Family 


Group’s retail sales revenue reached $2.5 billion in 2017 and plans to expand its 


operations into Inner Mongolia, Hebei, and Beijing.   


 


Ito-Yokado:  A major Japanese retailer entered the Chinese market in 1997 and has 


achieved good results from its strategy of putting down local roots. Ito-Yokado’s 


China headquarters are located in Chengdu and now has 6 stores in Chengdu and 


one in Meishan.  In recent years, Ito-Yokado has earned a good reputation by 


consumers for its strict management and excellent food quality control. 


 


Lianhua (联华):  There are 4,325 Lianhua stores in various retail formats, located 


mainly in eastern China.  In 2013, Lianhua opened its online platform “Lianhua 


Yigou”, providing home delivery mainly in Shanghai area.  In 2017, its sales 


revenues reached $3.8 billion.  However, Lianhua had a consecutive drop in sales 


and negative profits in 2016 and 2017.   


 


Metro: Metro entered China in 1996 as a multi-channel retailer. Metro now 


operates over 80 stores throughout China with its headquarters in Shanghai.  


Metro’s target consumers are small and medium restaurants and/or individual 


consumers with medium to high income.  Half of Metro’s stores are in the east, 


including the city of Shanghai and the provinces of Jiangsu and Zhejiang.   


 


Olé & BLT: Currently there are over 65 Olé and BLT stores in China targeting 


high-end consumers in first- and second-tier cities.  Olé is a popular retailer among 


foreign nationals because of its large sales floor and full range of foreign brands 


and product categories.  


 


RT-Mart (大润发): RT-Mart has 368 hypermarkets throughout China. This retail 


chain, which originated from Taiwan, opened its first store in Shanghai in 1998.  In 


2011, RT-Mart joined hands with Auchan organized a new company named Gaoxin 



http://www.carrefour.cn/

http://www.crvanguard.com.cn/

http://www.ewj.com/
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Retail, which is listed in the Hong Kong stock exchange.  Unlike other retailers, 


two thirds of RT-Mart and Auchan stores are in third- and fourth-tier cities.  Only 


nine percent of their stores are located in first-tier cities.  In 2014, RT-Mart 


launched its “Feiniu (Flying Bull)” online platform and recently started its “Feiniu 


global sourcing” project aimed at international food and beverages.  RT-Mart 


purchased FieldsChina.com in 2015.  


 


Sam’s Club (http://www.samsclub.cn): There are 19 Sam’s Clubs in China, mostly 


in first-tier cities and the wealthy cities of Dalian and Hangzhou.  Sam’s Club 


targets high-end consumers.  The first Sam’s Club opened in Shenzhen and has the 


highest sales of all Sam’s Clubs globally.  Sam’s Club has an online service and 


provides home delivery in first-tier cities. 


 


Wal-Mart China: Wal-Mart established its first store in Shenzhen in 1996 and now 


has 325 stores throughout China.  In 2015, Wal-Mart opened nine distribution 


centers for dry goods and 11 for fresh and frozen products.  Wal-Mart’s main retail 


formats include Wal-Mart supercenters and Sam’s Club membership stores.  After 


its acquisition of Yihaodian.com in July 2015, Wal-Mart launched its mobile 


shopping application which provides home delivery service in the Shenzhen area.  


In June 2016, Walmart and JD.com (China’s largest e-commerce company by 


revenue) announced a strategic alliance to better serve consumers across China. 


 


Wu-Mart (物美): Established in 1994, Wu-Mart has over 500 stores in Beijing, 


Hebei Province, Ningxia Province, Tianjin, and Zhejiang Province.  Wu-Mart 


manages hypermarkets, supermarkets, convenience stores, and department stores 


and targets middle to lower-end consumers.  Wu-Mart began using electric labeling 


in its 48 outlets in eastern China in 2017.  Inspired by Amazon’s Go, Wu-Mart 


created “Free Buy” for all its 148 stores in Beijing.  Customers can scan products 


bar codes in these stores, and then check out via their smart phones.  This allows 


them to simply walk out without lining up to check out. 


 


 


Yonghui (永辉) (http://www.yonghui.com.cn): Yonghui owns 580 supermarkets in 


150 cities, mainly in the cities of Beijing, Chongqing, Shanghai, and Tianjin, and 


the provinces of Fujian, Guizhou, Hebei, Henan, Jiangsu, Shanxi, Sichuan, and 


Zhejiang.  In 2014, Yonghui set up its first “YH Wei store” that provided home 


delivery, in Fuzhou, Fujian Province.  In 2015, JD.com invested $660 million and 


acquired 10 percent of Yonghui’s stock.  


 


Convenience and Specialty Stores 
Overall, China’s convenience retail sector continues to grow (Table 5).  


Convenience stores and community stores can be found in public transportation 


centers (e.g., subway stations, airports, and train stations), shopping centers, and 


other high pedestrian traffic areas.  Convenience store retail space varies in size, but 


averages 50 to 150 square meters.  These stores target young urban consumers, 


mostly students, white collar workers, and tourists.  Target customers are typically 



http://www.samsclub.cn/

http://www.yonghui.com.cn/
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aged from 16 to 40 and lead a busy lifestyle.    


 


Table 5: Convenience Stores by 2016 Sales Rank 


 Sales  


Rank 
Store Name Corporation 


Number of  


Stores in 


2015 


Growth 


Rate 


1 Ejoy Sinopec Ejoy 25,000 3.3% 


2 uSmile PetroChina 17,000 3.0% 


3 


Meiyijia Dongguan Sugar 


and Liquor 


Group 


9,300 25.7% 


4 
Tianfu Guangdong 


Tianfu Group 


3,311 17.0% 


5 
Hongqi (Red 


Flag) 


Chengdu Hongqi 2,704 18.9% 


6 Shizu Zhejiang Shizu 1,936 18.6% 


7 


FamilyMart Shanghai 


FamilyMart Co., 


Ltd 


1,810 20.6% 


8 
Quick Shanghai 


Lianhua 


1,551 -3.3% 


9 
Tang Jiu Taiyuan Tang 


Jiu Group 


1,420 2.2% 


10 
Kedi, 


Alldays 


NGS Group 1,400 -6.7% 


 


(2017 China Yearbook, National Bureau of Statistics of China) 


 


Specialty retail markets appeal to affluent consumers in China.  The stores are 


located inside downtown commercial buildings, close to high-end shopping centers, 


or within wealthy residential communities.  The number of specialty supermarkets 


and boutique stores has increased over the past three years.  Consumers value their 


high quality products that are available for purchase in a stress-free environment.  


Convenience stores in China can be quite crowded and not well kept.  Specialty 


stores should be considered high-end equivalents to convenience stores.  


   


City Shop:  City Shop has 13 outlets in Shanghai.  Established in the 1990s, City 


Shop has a loyal customer base of medium to high-end Chinese consumers and 


expatriates.  Fruit Day bought City Shop in 2016.  Fruit Day is an online retailer 


who would like to establish itself as an online-to-offline retailer competition with 


Alibaba and JD.com.  


 


City Super:  City Super is an upscale retailer growing in popularity.  It operates 


three large stores in Shanghai’s premium malls.  City Super is known for offering a 


wide variety of imported foods.  The chain is active in sourcing gourmet products, 
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especially U.S. beef. 


 


Corner Deli (每一角落):  This chain has 12 outlets in Guangdong and Hainan 


featuring a wide range of imported food items.  Examples include U.S. cheese, 


condiments, breakfast cereal, and packaged products, such as dried fruits, snacks, 


and nuts.  


 


Dili Fresh (地利生鲜): Dili Fresh was established in 2016 in Shenyang and has 


about 80 outlets in Shenyang and 200 more throughout China.  Dili Fresh sells 


vegetables, fruits, seafood, meat, nuts, and snacks.  Some of its stores also sell rice, 


flour and cooking oil.  Dili Fresh works with local farmers to provide fresh items at 


competitive prices.  Stores are located adjacent to residential communities.  Dili 


Fresh plans to expand to 500 outlets in Shenyang by 2018. 


 


Jenny Lou’s: A major specialty imported food chain in Beijing targets expatriates, 


upper-middle income Chinese consumers, and especially those who have lived 


abroad.  In 2011, the company split into two separate companies, Jenny Lou’s and 


Jenny’s Store.  Jenny Lou’s operates in upscale communities, often near diplomatic 


compounds and missions.  Half of the products sold by Jenny Lou’s are from the 


United States.  


 
Pagoda (百果园):  This rapidly growing specialty fresh fruit retail chain operates 


over 1,500 outlets and has its head office in Shenzhen.  Pagoda handles U.S. table 


grapes, cherries, apples, pears, and citrus.     


 


Seven-Eleven:  There are over 1,000 outlets nationwide providing 24-hour service.  


A typical Seven-Eleven outlet has 80 square meters and features snacks, wine and 


liquor, drinks, hot and cold delicatessen food items, and non-food items, such as 


small toys and magazines.  


E-commerce 
E-commerce sales continue to grow in China.  E-commerce accounts for over 15% 


of total retail sales, which translates to about $750 billion in annual sales.  Industry 


insiders estimate 10 to 30 percent of retail food and drink imports are sold through 


e-commerce channels in China.  Almost all major online retailers such as Amazon, 


JD, Tmall, Womai and YHD, sell food and beverages.  Other niche retailers target 


fresh fruit, imported wine and spirits, cake, and tree nuts.   


 


Cross-border e-commerce, which brings imported products from the country of 


origin directly to the consumers, is an emerging sub-sector although regulations and 


import tax policies are more complex than those for domestic product e-commerce 


channels.  In 2016, e-commerce grew significantly in second-tier cities such as 


Nanjing, Wuhan, Suzhou and Xi’an.  Major e-commerce retailers see these second-


tier markets as their key to future growth.  


 


E-commerce growth, especially in the first-tier cities, has begun to slow after the 
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dramatic expansion of 2006 to 2016.  Thus, major e-commerce retailers are 


beginning to experiment with new platforms, including opening physical retail 


outlets and utilizing their e-commerce platform to direct consumers to these retail 


stores.  In 2016, China’s e-commerce leader Alibaba opened its first offline store, 


HeMa Fresh, in Shanghai.  Following Alibaba’s lead, JD.com also entered the 


offline market in 2017.  JD.com will open one million convenience stores over the 


next five years.   Also JD.com opened its first fresh food supermarket in January of 


2018 and plans to open 50 more fresh food stores throughout China by the end of 


2018. 


 


Alibaba’s HeMa Fresh:  Alibaba is the largest business-to-consumer (B2C) online 


retailer in China. Alibaba offers several platforms that provide opportunities for 


American exports.  Their platforms include Tmall, Tmall Global, and 1688.  


Alibaba recently expanded their services to offer online-to-offline shopping through 


its newly-established HeMa Fresh.  HeMa Fresh now has 46 stores in China (15 of 


these are in Shanghai) and offers one-hour quick delivery within a three-kilometer 


radius of its stores.  HeMa Fresh offers fresh fruit, vegetables, meat, seafood, and 


dairy as well as shelf-stable prepackaged products.   


   


JD.com:  JD (京东; Jīngdōng) is China’s second largest e-commerce platform with 


a 30-percent market share and 250 million active users.  JD benefitted by partnering 


with what has quickly become the most popular social media platform, WeChat.  


Over 80 percent of JD’s users use mobile devices to place orders, and they can use 


WeChat to pay for purchases.  JD.com established its Fresh Products Department in 


2016 to strengthen its ability to source imported fresh products.  JD signed a $1.2 


billion purchase agreement for U.S. beef and pork during President Trump’s visit to 


China in November 2017.  


 


Amazon.cn:  While Amazon.cn accounts for less than one percent of market share 


in China’s e-commerce sector, it launched its flagship store on TMall.com in 2015 


focusing on directly sourcing products from overseas.  Chinese customers can order 


products via Amazon’s website in the United States, France, Germany, Italy Spain, 


and the United Kingdom.  Amazon.cn launched its prime membership program in 


China in 2016 to lure more Chinese customers.   


  


Netease Kaola: Netease Kaola is a leading cross-border e-commerce platform 


headquartered in Hangzhou.  Kaola provides a one-stop service to overseas 


suppliers such as logistics, customs clearance, bonded warehouse storage, and 


customer service.   Kaola’s most popular items include mother-and-infant care and 


nutritional supplements.  


 


For more information about Chinese government cross-border e-commerce policy 


changes, please see the Global Agricultural Information Network report.   


 


Regional (Smaller) E-commerce Business 


 



https://gain.fas.usda.gov/Recent%20GAIN%20Publications/Chinese%20Government%20Policies%20Change%20for%20Cross-Border%20e-Commerce_Shanghai%20ATO_China%20-%20Peoples%20Republic%20of_12-7-2016.pdf
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Chunbo.com (春播网):  Is a regional e-commerce business based in Beijing.  


Chunbo was founded in 2014 and operates organic farms in suburban Beijing.  Its 


target customers are upper-middle income customers and young mothers.  


Customers can purchase fresh products, seafood, beverages, snacks, and health 


food.  Chunbo.com has one million registered users.  Chunbo.com opened two 


offline stores in Wuxi, Jiangsu Province.    


 


Igetmall.net (爱购保税):  Igetmall.net is owned by the Chongqing Free Trade 


Zone Committee.  Relying on its existing warehousing and logistics resources, 


Igetmall.net provides customs clearance, warehousing, sorting and packaging.  


Their total sales revenue for the first three quarters of 2016 was $9 million. 


 


Sjgo365.com (世纪购): This e-commerce platform is operated by Chongqing 


General Trading E-Commerce Co., Ltd., which is a subsidiary of Chongqing 


General Trading (Group) Co., Ltd., the seventh largest state-owned retail group in 


China.  Sjgo365.com total sales revenue for the first three quarters of 2016 was $13 


million. 


 


Tiangou.com (天狗网 ): Was founded by the Dashang Group in 2014.  Dashang 


Group is headquartered in Dalian and operates stores in 17 provinces.  Dashang 


Group is the largest retailer in Northeast China.  Tiangou’s total sales revenue was 


$45 million in 2017.  


 


Xgqqg.com (西港全球购):  Was founded by Yu’ou Chongqing in 2014.  


Xggqqg.com specializes in cross-border e-commerce.  Xiggqqg.com opened its 


first offline store which specialized in mother-baby food and products in 2015.  


Their total sales revenue for the first three quarters of 2016 was $32 million. 


 


Recommendations for U.S. Food Exporters 
Opportunities and Challenges 
The China market offers many opportunities for U.S. exporters, however for all the 


opportunities there are also challenges to consider.  These opportunities and 


challenges have been explained in detail in the preceding sections.  For 


convenience, they are also summarized below: 
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Opportunities and Challenges for U.S. Food in the China Market 
 


Opportunities: Challenges: 


 Increasing disposable incomes 


 Focus on healthy eating 


 U.S. food has strong reputation for 


food safety 


 Online shopping convenience 


 Large datasets allows retailers to 


quickly adapt to consumer 


preferences 


 Social media enhances consumer 


awareness of U.S. food products 


 Cold storage development  


 Enhanced distribution networks into 


second-, third-, and fourth-tier cities 


 Cross-border e-commerce 


 Popularity of private labels 


 Younger consumers readily 


adapting to dining on the go 


 Greater curiosity about American 


regional cuisines, e.g., Tex-Mex, 


Cajun, and New England seafood 


 More cities are hosting more trade 


shows 


 China’s overall (and potential) 


economic slowdown  


 Significant and increasing 


competition from other exporting 


countries at trade shows and 


exhibitions 


 Market access complexities  


 China grants lower tariffs to many 


U.S. competitors 


 Cultural differences make finding 


areas of common ground more 


difficult 


 Packaging size and labeling 


preferences are different 


 Most Chinese do not own or 


know how to use stoves 


 Lack of U.S. brand awareness 


 Short shelf-life 


 Logistics in third- and fourth tier 


cities still needs improvement 


 RMB under valued 


 GMO labeling, organic 


registration, and other labeling 


requirements 


 IPR protection still weak for U.S. 


exporters. 


 No bilateral organic equivalency 
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agreement. 


 


U.S. Food Products with a Strong Presence 
The United States is the second largest supplier of consumer-oriented food 


products to China by value after New Zealand.  A wide range of U.S. products and 


brands are available in China’s retail markets.  Examples of successful U.S. brands 


include Blue Diamond, Coca-Cola, Kettle Potato Chips, Lays, Mars, Pepperidge 


Farm, Snyder’s Sun Maid, and Wonderful, among many others.  Popular U.S. 


products with a strong presence in the market include tree nuts and dried fruit 


(prunes, raisins), seafood (especially live seafood, including lobster, crab and 


geoduck), pork, beef, vegetables (especially sweet corn and baby carrot), infant 


formula, dairy products (cheese and butter), baking ingredients and bread bases, 


cereals, fresh fruit (oranges, apples, especially cherries), premium ice cream, and 


red wine and spirits.  While there brands are readily found in China’s first-tier 


cities, that is not the case in second- and third-tier cities.   


Market Entry Recommendations 
China is comprised of overlapping markets differentiated by geography, culture, 


cuisine, demographics, dialects, and economics.  There is no single formula for 


success in China.  Exporters must identify and follow a solid market entry strategy 


for their region.  China’s retail business environment is evolving quickly; thus a 


market entry strategy should also be targeted and adaptable.  Exporters should be 


prepared to invest resources, staff, and time to encounter and overcome these 


difficulties.  If an exporter is committed to adapting to the many challenges, then 


China offers great opportunities. 


 


The following are market entry steps for U.S. food exporters.  While the 


suggestions are relatively straightforward, in our experience some exporters have 


failed to consider these key steps.  They are presented here for your benefit: 


 Conduct tailored market research for your specific product. 


 Research and understand basic Chinese import regulations and certifications. 


 If possible, identify Chinese and local partners and develop a strategic plan. 


 Attend food trade shows and/or exhibit your products at a trade show. 


 Adapt your products to the particular market (make it work friendly, provide 


servicing support. 


 Identify your product(s) likely distribution channel(s) such as online, offline, 


direct-to-consumer, and so on. 


 Prepare your exporting documents and utilize local partners to confirm the 


accuracy and completeness of the documentation.   


 Adapt and learn by attending USDA Agricultural Trade Office marketing 


activities. 


 Participate in U.S. agricultural trade group seminars and trade missions.  


 Invest in market promotions that are regularly launched by U.S. agricultural 


trade groups.  There are over 50 Cooperators operating in China. 
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 Consider investigating Chinese social media to enhance your product 


awareness. 


 Test your Chinese packaging labels with someone other than your consultant to 


verify their clarity and impact. 


 


We encourage U.S. food exporters to approach Cooperators, local agricultural trade 


promotion offices, and state and regional trade groups to learn about promotion and 


partnership opportunities. U.S. food exporters may also approach the five USDA 


Agricultural Trade Offices (ATOs) in Beijing, Shanghai, Guangzhou, Shenyang, 


and Chengdu for information on the local retail market. However, be aware that 


while these organizations may provide your business with recommendations, 


distributor lists, activities, and other advice, they are not well suited (and many 


times unable) to provide you with a comprehensive exporting business plan.  


 


China Regional Market Profiles 
 
South China: ATO Guangzhou 
ATO Guangzhou’s South China region includes the provinces of Guangxi, 


Guangdong, Fujian, Hainan and Hunan.  This area has a population of 274 million, 


an estimated per capita GDP of $8,500, and accounts for roughly 32 percent of 


China’s consumer oriented food and beverage imports (according to Chinese 


Customs data).  As the primary manufacturing hub, this relatively affluent region 


has a dynamic economy.  It has two first-tier cities (Guangzhou and Shenzhen) and 


several rapidly expanding second- and third-tier city markets (e.g. Dongguan, 


Zhuhai, Xiamen, etc.).  Travel times to other major international trading hubs are 


diminishing with high-speed rail upgrades between Guangzhou and Hong Kong. 


 


 


South China’s GDP Overview 


Province 


GDP  


(Billion U.S. Dollars) 


Per Capita GDP (U.S. 


Dollars) 


2015 2016 
Growt


h 
2016 


Guangdon


g 


1,12


0 


1,24


4 
11.0% 11,387 


Hunan 445 485 9.2% 7,136 


Fujian 400 443 10.9% 11,493 


Guangxi 259 282 9.0% 5,850 


Hainan 57 62 9.5% 6,823 


TOTAL 
2,28


0 


2,51


7 
10.4% N/A 


 


(2017 China Yearbook, National Bureau of Statistics of China) 


 


The Southern China Retail Market Outlook 



http://www.nasda.org/about/regional-associations-trade-groups
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Opportunities: Challenges: 


 Wealth of port infrastructure and 


expanding direct South China to 


United States sea freight routes 


 Expanding middle-class with rising 


purchasing power 


 Continued growing preference for 


imported products by South China 


consumers 


 New Zhuhai-Hong Kong-Macau 


bridge and expected completion of 


high-speed Guangzhou to Hong 


Kong rail connection   


 Increasing awareness of the South 


China market by U.S. trade 


organizations, the United States, and 


export groups   


 Growth of specialized stores, 


including high-end grocery stores 


and specialized fruit chains  


  Rapid growth of “new retail” 


outlets - combining online and 


offline business models 


 Still lack of knowledge of how to 


handle and store U.S. food and 


ingredients in smaller cities 


 Despite the huge market size, U.S. 


exporters are still not as familiar 


with the South China market 


compared to other markets in China  


 Most of the key domestic trade 


shows are located in other regions 


of China 


 Some offline stores have closed due 


high rental fees in Guangzhou and 


Shenzhen 


 Online shopping platforms are 


squeezing offline retail margins in 


South China 


 


 


North China: ATO Beijing 
The North China region consists of Beijing and Tianjin; the provinces of Hebei, 


Henan, Gansu, Ningxia, Qinghai, Shaanxi, Shandong, and Shanxi; and, the 


Autonomous Regions of Inner Mongolia and Xinjiang. The region’s population is 


over 490 million and accounts for 34 percent of China’s population.  The major sea 


ports in North China region are Tianjin and Qingdao.  


 


 


 


North China’s GDP Overview 


Province 


GDP  


(Billion U.S. Dollars) 


Per Capita GDP (U.S. 


Dollars) 


2015 2016 
Growt


h 
2016 


Shandong 969 
1,04


7 
8.0% 10,574 


Henan 569 623 9.4% 6,550 


Hebei 459 493 7.6% 6,625 
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Beijing 354 395 11.5% 18,184 


Shaanxi 277 298 7.6% 7,848 


Inner 


Mongolia 
274 280 2.2% 11,087 


Tianjin 254 275 8.1% 17,700 


Shanxi 196 201 2.2% 5,466 


Xinjiang 143 148 3.5% 6,241 


Gansu 104 111 6.0% 4,253 


Ningxia 45 49 8.8% 7,261 


Qinghai 37 40 6.4% 6,697 


TOTAL 
1,68


6 


1,79


7 
6.6% N/A 


 


(2017 China Yearbook, National Bureau of Statistics of China) 


 


The Northern China Retail Market Outlook 


Opportunities: Challenges: 


 One of the most dynamic e-commerce regional 


markets in China 


 An increasing middle class in many regional 


second-tier cities 
 Geographical gateways are getting the gren 


light from Beijing to expand (Xi’an is the 


gateway to Northwestern China and 


Zhengzhou is China’s rail transport hub) 


 Consumer base with experience working and 


studying overseas 


 Youth have adopted western cuisine and 


lifestyles 


 New retail modes are emerging, such as offline 


store opened by e-commerce players and 24-


hour unstaffed convenience stores 


 Retail market is saturated 


in first-tier cities  


 Fierce competition in 


imported food market in 


first-tier cities 
 Lack of direct connection 


with distributors based in 


second- and third-tier 


cities 


 Cold chain lacking in 


high potential second-tier 


cities   


 The income gap between 


high, middle and low-end 


consumers is widening.  


 


 


East China: ATO Shanghai 
East China is well known for its retail sector, and is a national leader in e-


commerce, convenience store outlets, specialty stores, supermarkets, and wholesale 


markets. The East China region includes the city of Shanghai and the Provinces of 


Anhui, Hubei, Jiangxi, Jiangsu, and Zhejiang.  As China’s business center, Chinese 


companies have invested in the region’s food distribution and food storage 


capabilities to supply its 323 million people. 
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East China’s GDP Overview 


Province 


GDP  


(Billion U.S. Dollars) 


Per Capita GDP  (U.S. 


Dollars) 


2015 2016 
Growt


h 
2016 


Jiangsu 
1,07


9 


1,19


1 
10.4% 14,906 


Zhejiang 660 727 10.2% 13,064 


Hubei 455 503 10.5% 8,564 


Shangha


i 
387 434 12.2% 17,933 


Anhui 339 375 10.9% 6,086 


Jianxi 257 285 10.6% 6,215 


TOTAL 982 
1,09


4 
11.3% N/A 


(2017 China Yearbook, National Bureau of Statistics of China) 


 


The East China Retail Market Outlook 


Opportunities: Challenges: 


 Highest regional per capita 


disposable incomes in all of 


China 


 Strong consumer trend 


towards healthy eating and 


focus on high food safety 


standards 


 Open to new retail concepts 


 Active adoption of online 


data collection 


 Large datasets allows 


retailers to accurately and 


quickly adapt to consumer 


preferences 


 China’s largest expatriate 


communities  


 Active and growing 


international consumer 


marketing events 


 Developed distribution 


networks with cold chain 


support into second-, third-, 


and fourth-tier cities 


 Cross-border e-commerce 


 Economic growth slowdown and cost 


increases in labor, land and service 


 Consumers’ frequent international 


travel allows easy access to high-value 


products in the country of origin 


 Lack of U.S. brand awareness 


 Professional buyers scout stores on 


behalf of consumers and industry groups 


to check label claims and verify 


compliance 


 Shanghai consumers are very price 


savvy and will use online apps to check 


for competing offers 


 Shanghai consumers consider the 


absence of additional product support 


services, such as on-site cooking demo or 


instruction video, to be a downgrade 
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active in Shanghai, Ningbo 


and Hangzhou 


 Increasing numbers and 


formats of convenience and 


specialty stores 


 


Southwest China: ATO Chengdu 
The Southwest region consists of the Provinces of Guizhou, Sichuan, Yunnan, the 


Chongqing Municipality, and the Tibet Autonomous Region.  Southwest China’s 


major urban centers are Chengdu, Chongqing, Kunming, and Guiyang. These 


second-tier cities offer reasonable access to imported food products and serve as 


distribution hubs for imports in their respective provinces.   


 


Southwestern China’s GDP Overview 


Province 


GDP  


(Billion U.S. Dollars) 


Per Capita 


GDP 


(U.S. Dollars) 


2015 2016 
Growt


h 
2016 


Chongqin


g 
242 273 12.9% 9,000 


Sichuan 462 507 9.6% 6,154 


Yunnan 210 228 8.6% 4,784 


Guizhou 162 181 12.1% 5,115 


Tibet 16 18 12.2% 5,413 


TOTAL 
1,09


1 


1,20


6 
10.5% N/A 


 


(2017 China Yearbook, National Bureau of Statistics of China) 


 


The Southwestern China Retail Market Outlook 


Opportunities: Challenges: 
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 U.S. products are regarded as high in 


quality  


 U.S. products are prized for their high 


safety standards 


 The region is well known for its 


passion for food 


 Consumers are very open minded and 


easily accept imported food 


 Southwest China’s major cities of 


Chengdu and Chongqing rank among 


China’s top 10 cities with the strongest 


spending power 


 More and more direct flights to the 


United States have created favorable 


conditions for importing U.S. fresh and 


premium foods 


 Rapid growth in retail chains has 


created the potential for bulk sales, with 


consequent improvement in pricing and 


handling 


 Big “new retail” stores are well 


developed 


 The region is located inland and 


lacks sea freight routes 


 The introduction of U.S. 


products mainly depends on 


importers from coastal cities 


 The high price of U.S. products 


has reduced the number of 


importers or distributors who 


carry U.S. products 


 As a second-tier region, local 


companies have less direct 


contact with U.S  companies and 


trade associations 


 Lack of knowledge about how to 


properly prepare U.S products 


properly makes consumers 


hesitant to buy 


 Regional inspection and 


quarantine agencies have less 


experience in customs clearance 


of U.S. products 


Northeastern China: ATO Shenyang 
Northeast China, called Dongbei in Chinese, includes the three provinces of 


Liaoning, Jilin and Heilongjiang.  The three provincial capitals are Shenyang, 


Changchun and Harbin.  Each provincial capital is home to seven to ten million 


residents.  Dongbei is home to 110 million people and has 30 more cities with 


populations of over one million.  Northeast China has a land area of 780,000 square 


kilometers and is roughly the size of Pakistan.  The port city of Dalian is the 


wealthiest city in Northeast China.  In 2016, Dalian had six million people and per 


capita income of over $14,000.  


 


 


 


Northeastern China’s GDP Overview 


 


Province 


GDP  


(Billion U.S. Dollars) 


Per Capita 


GDP 


(U.S. Dollars) 


201


5 


201


6 


Growt


h 
2016 


Liaoning 365 356 -2.5% 7,614 


Jilin 229 242 5.9% 8,076 


Heilongjian


g 
242 247 2.0% 6,062 
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TOTAL 932 845 1.8% N/A 
 


(2017 China Yearbook, National Bureau of Statistics of China) 


 


Northeastern China Retail Market Outlook 


Opportunities: Challenges: 


 Expanding direct sea freight 


commerce with U.S. West Coast 


 Winter climate makes E-Commerce 


popular even with breakfast foods 
 ATO Shenyang Market Seminars 


building importer, processor, and 


agent relationships 


 Region’s major cities are competing 


hard for Tier One status and more 


funding support from Beijing 


 High speed rail connections with 


Chengdu and Beijing to open in 2018 


and 2019 


 Increasing awareness of U.S. State and 


private trade organizations through 


food promotions, Cooperator visits, 


and ATO networking events 


 Region’s food business ready to rely 


on partners outside of the province 


 Largest beef and lamb consumers in 


all of China 


 Region looking to develop winter 


tourism, including ski chalet ambiance 


 Absence of direct air connections 


between the United States  


 Unfamiliarity with U.S. brands 


and snack foods 
 As a second-tier region, lack of 


direct contact with U.S. 


companies and trade associations 


 Major food shows moving  


outside of the region 


 Regional governments are less 


aware of the benefits of trade as a 


means of raising income and 


employment 


 Major hotel chains handle their 


menu purchasing through their 


head offices in Beijing, Shanghai, 


and Guangzhou 


 


 


 


 


 


FAS China Contacts:  


 


Organization Address Contact Information 


Beijing Foreign 


Agricultural Service, 


Office of Agricultural 


Affairs 


U.S. Embassy, 


Beijing,  


55 An Jia Lou 


Road, Beijing, 


China, 100600 


Tel: (86-10) 8531-3600      


Fax: (86-10) 8531-3636 


AgBeijing@fas.usda.gov     


www.usdachina.com 


Beijing Agricultural 


Trade Office (ATO) 


U.S. Embassy, 


Beijing,  


55 An Jia Lou 


Road, Beijing, 


Tel: (86-10) 8531-3950 


Fax: (86-10) 8531-3974 


ATOBeijing@fas.usda.gov 


www.usdachina.com 



mailto:AgBeijing@fas.usda.gov

http://www.usdachina.com/

mailto:ATOBeijing@fas.usda.gov

http://www.usdachina.com/
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China, 100600 


Shanghai ATO U.S. Consulate 


General 


Shanghai, 


Shanghai Centre, 


Suite 331,  


1376 Nanjing 


West Road,  


Shanghai, China, 


200040 


Tel: (86-21) 6279-8622   


Fax: (86-21) 6279-8336  


ATOShanghai@fas.usda.gov 


www.usdachina.com 


Guangzhou ATO 43 Hua Jiu Road,  


Zhujiang New 


Town 


Tianhe District  


Guangzhou, 


China, 510623 


Tel: (86-20) 3814-5000   


Fax: (86-20) 3814-5310 


ATOGuangzhou@fas.usda.go


v 


www.usdachina.com 


Chengdu ATO Suite 1222,  


Western Tower 


19 4th Section 


Renminnan 


Road,  


Chengdu, 


Sichuan, China, 


610041 


Tel: (86-28) 8526-8668       


Fax: (86-28) 8526-8118 


ATOChengdu@fas.usda.gov 


www.usdachina.com  


Shenyang ATO  Suite 1903, North 


Media Building, 


167 Qingnian 


Avenue,   


Shenhe District  


Shenyang, 


Liaoning, China, 


110014 


Tel: (86-24) 2318-1380 


        (86-24) 2318-1338   


Fax: (86-24) 2318-1332  


ATOShenyang@usda.gov 


www.usdachina.com  


Animal and Plant 


Health Inspection 


Service, Beijing 


(USDA/APHIS) 


U.S. Embassy, 


Beijing,  


55 An Jia Lou 


Road,  


Beijing, China, 


100600 


Tel: (86-10) 8531-3030;  


Fax: (86-10) 8531-3033 


www.usdachina.com   


 


 


 


 



mailto:ATOShanghai@fas.usda.gov

http://www.usdachina.com/

mailto:ATOGuangzhou@fas.usda.gov

mailto:ATOGuangzhou@fas.usda.gov

http://www.usdachina.com/

mailto:ATOChengdu@fas.usda.gov

http://www.usdachina.com/

mailto:ATOShenyang@usda.gov

http://www.usdachina.com/

http://www.usdachina.com/





feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection
is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any
response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender
immediately and delete it from your system.

 
 
 
 

From: Jerry Haines <jerry@titletowncheese.net> 
Sent: Thursday, July 19, 2018 2:34 PM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
Cc: Raffaele Mascolo <mascolocheese@gmail.com>
Subject: FW: From
 
 
 
Jerry Haines
President
Titletown Cheese
2200 Dickinson Road
Bldg 15 Suite B
DePere, WI 54115
Office 1-920-351-3555
Cell # 1-920-373-3884
 
From: copier@titletowncheese.net <copier@titletowncheese.net> 
Sent: Thursday, July 19, 2018 8:23 AM
To: jerry@titletowncheese.net
Subject: From
 
 

mailto:copier@titletowncheese.net
mailto:copier@titletowncheese.net
mailto:jerry@titletowncheese.net


From: Girard, Alexander C - DATCP
To: Moll, Keeley A - DATCP; Ripp, Keith - DATCP; Knigge, Krista M - DATCP; Heinemann, Jack A - DATCP
Cc: Stamm, Christine A - DATCP
Subject: NASDA Comments on Section 301 Tariffs and Member Resources
Date: Thursday, August 30, 2018 2:23:00 PM
Attachments: U.S. 301 Tariffs and Chinese Retaliation (Timeline)_080918.pdf

China Announces Supplemental Tariffs in Response to U.S. 301 Tariffs_Beijing_China - Peoples Republic of_8-6-
2018.pdf
USTR_Lighthizer Section301_8 28 2018 FINAL.pdf

NASDA Members and State Staff,
 
As the administration considers a third round of increased tariffs on Chinese goods and products
entering the U.S., NASDA has submitted the attached comments to the Office of the U.S. Trade
Representative. The attached comments articulate concerns regarding retaliatory impacts on
agriculture of these actions, as well as provide alternatives the administration may consider.  The
comments conclude by saying,

“While there are legitimate issues for the administration to address with China, it is
imperative these issues be addressed with a coalition of likeminded countries in order to
ensure U.S. agricultural producers are able to continue to take advantage of export
opportunities with this vital export market. A stable trade policy environment helps facilitate
predictable, rules-based trade while minimizing barriers and disruptions to trade.”  

 
Also attached to this email is a fact sheet/timeline on Section 301 tariffs and Chinese retaliation as
well as an FAS report on China’s proposed retaliation against U.S. food and agricultural products. If
you’re interested in also submitting comments to USTR on the proposed Section 301 tariffs, the
docket can be accessed with the following link: https://www.regulations.gov/document?D=USTR-
2018-0026-0001.
 
As always, please reach out to Alex Noffsinger (Alex@nasda.org) or myself with any questions or
concerns you might have.
 
Regards,
 
Nathan Bowen
Executive Director, Public Policy
National Association of State Departments of Agriculture
4350 North Fairfax Drive, Suite 910
Arlington, VA 22203
(202) 296-9680 (Main)
(571) 447-5323 (Direct)
 
 
 

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user56f78f51
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user366290fc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
https://www.regulations.gov/document?D=USTR-2018-0026-0001
https://www.regulations.gov/document?D=USTR-2018-0026-0001
mailto:Alex@nasda.org



 


August 29, 2018 


 
 


U.S. 301 Tariffs and Chinese Retaliation  
 


While rarely utilized since the creation of the World Trade Organization (WTO), Section 301 of the Trade 
Act of 1974 allows the U.S. to impose import duties in response to foreign trade barriers. On August 14, 
2017, President Trump asked the U.S. Trade Representative (USTR) to determine under Section 301 if 
Chinese policies and actions may be harming American intellectual property rights and development. 
After eight months of investigating, USTR released its findings in which it determined there’s 
“substantial factual support for each of the four alleged elements of China’s technology transfer 
regime.” Since the initial March 22 report, there have been three stages of U.S. proposed or 
implemented tariffs with Chinese retaliation.  
 
First Stage - $34 Billion (Implemented)   
 
The first round of tariffs was initially set at $50 billion, but this was revised to $34 billion after the public 
comment period. The U.S. tariff list consisted of a wide range of industrial and mechanical goods as the 
administration wished to target non-consumer products from China so as to not directly hurt U.S. 
consumers. However, the list did contain agricultural machinery and machinery parts from China such 
as: “Agricultural, horticultural or forestry machinery for soil preparation or cultivation.” Following the 
U.S. implementing these tariffs on July 6, the Chinese responded with $34 billion tariffs of their own. The 
Chinese retaliation contained 545 products, of which, 517 were agricultural or ag-related. Among the 
products included: Soybeans, corn & corn products, wheat, sorghum, cotton, rice, beef & beef products, 
chicken, turkey, dry beans, fruit, tree nuts, wine, and pork products.1  
 
Second Stage - $16 Billion (August 23)  
 
With $34 billion in tariffs set, USTR issued a public comment period to consider the remaining $16 billion 
of the original $50 billion of the first tranche of tariffs. The Section 301 Committee met on July 24 and 
heard arguments for and against the proposed $16 billion in additional tariffs. This list also included 
agricultural inputs, such as: “Fertilizer distributors,” “Seeds, planters and transplanters,” and 
“Agricultural or horticultural projecting or dispersing equipment including irrigation equipment.” On 
August 7, USTR released its final list and the tariffs went into place on August 23. The $16 billion in 
Chinese retaliation does include biodiesel and seven agricultural-related goods.2  
 
Third Stage - $200 Billion (Proposed)   
 
On July 10, USTR released a $200 billion list of Chinese imports to be hit with an additional 10 percent 
tariff. On August 1, the President called on USTR to increase the proposed tariff rate from 10 to 20 
percent. Following this request, the Chinese unveiled a list of retaliatory tariffs worth $60 billion. This 
Chinese retaliatory list includes a wide range of vegetables, prepared foods, and hardwoods.3  


                                                           
1 “China Responds to U.S. Section 301 Trade Action Announcement,” FAS GAIN Report, April 4, 2018   
2 “China announces retaliatory tariffs on $16 billion in U.S. goods,” Inside U.S. Trade, August 8, 2018  
3 “China weighs additional tariffs on $60 billion worth of U.S. goods,” Inside U.S. Trade, August 8, 2018 







 


Updated: 8/29/2018 


 


April 3 April 4 May 15 May 29 June 15  June 18 July 6 July 10 August 3 August 7 
 


As expected, the U.S. 
implements $34 billion in 
tariffs on Chinese imports and 
China responds with $34 
billion in tariffs on U.S. goods, 
primarily U.S. agricultural 
goods & products. 


USTR releases two-pronged 
approach to tariff application, 
implementing $34 billion on 
July 6 with a second public 
comment period to consider 
the remaining $16 billion of 
the total $50 billion in tariffs 
proposed. 


USTR releases proposed list 
of 1,300 tariffs lines to be 
subject to 25% import tariff 
(totaling $50 billion in 
Chinese imports).  
 


China unveils its response to 
the U.S. proposed tariffs and 
vows to retaliate with $50 
billion in tariffs against a 
range of U.S. products. 


In response to China 
announcing its plans on June 
15 to retaliate in-kind against 
the U.S.’s $34 billion in tariffs, 
the president directed USTR 
to propose a third list of 
Chinese imports, valued at 
$200 billion that could be 
targeted for additional tariffs 
if retaliation occurs. 


U.S. announces plan 
to move forward 
with proposed $50 
billion in tariffs. 


U.S. 301 Tariffs and Chinese Retaliation  
 


USTR holds a public hearing 
on the proposed tariffs; 
NASDA testifies alongside 
Farmers for Free Trade 
against the proposed tariffs, 
urging negotiations. 


USTR releases a list of $200 
billion worth of Chinese goods to 
be hit by a 10 percent tariff and 
unveils a public comment 
period/process timeline with 
future hearing set (On August 1, 
the President called on USTR to 
increase the tariff level from 10 
percent to 25 percent).  
 


In response to the Aug. 1 
announcement from the U.S., 
China says that it’ll consider 
increasing tariffs on an 
additional $60 billion worth of 
U.S. imports, including 
agricultural goods.  
 


USTR publishes its 
final list on the 
second tranche of 
301 tariffs, worth 
$16 billion. The 
following day, China 
pledges to retaliate 
with $16 billion in 
tariffs on U.S. goods 
& products. 
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Report Highlights: 


On August 3, 2018, China's State Council Tariff Committee (STCT) announced proposed supplemental 


tariffs on U.S. imports, covering $60 billion worth of products. In the announcement, China stated that 


these tariffs were in retaliation for the August 2 announcement by the United States which considers 


imposing a 25 percent tariff on an additional $200 billion worth of Chinese imports. China has stated 


that the proposed supplemental tariffs will be implemented immediately if the United States implements 


the additional 25 percent tariffs. Included in this report is a list of the proposed supplemental tariffs for 


food and agricultural products only. 
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General Information: This report contains an unofficial translation of the STCT announcement 


published on the Ministry of Commerce website on August 6, 2018. The specific food and agriculture 


related tariff lines targeted by the proposed supplemental tariffs are included in this report below the 


unofficial translation as four schedules, according to the proposed tariff rate increase.  


 


Comment: The supplementary tariffs are primarily on products which had not been previously impacted 


by the 232 and 301 initial retaliatory duties, with the exception of eight HS codes identified by asterisks 


in the lists below.  Each of these eight tariff lines are also subject to 232 retaliatory duties of 15 percent.  


Agricultural products affected by the supplemental duties are identified in the first four lists below 


followed by supplemental duties affecting forest and fishery products. 


  


Disclaimer: In the event of a discrepancy or discrepancies between this summary and the complete 


regulation or announcement as published in Mandarin, the latter shall prevail. 


 


--Begin Unofficial Translation-- 


 


State Council Tariff Committee Announcement on 


“Imposing Tariffs on Some Products Origin in the United States (Second Batch)” 


Tariff Committee Notice [2018] No. 6 


 


On July 11, 2018, the U.S. government issued the measures to impose tariffs on 200 billion U.S. dollars 


of goods imported from China, and solicited public opinions on the measures. On August 2, the U.S. 


side announced that it would increase the tariff rate imposed on the above-mentioned 200 billion U.S. 


dollars of goods from 10% to 25%. The U.S. measures have deviated from the consensus of multiple 


consultations between the two sides, which lead to an escalation of trade friction between China and the 


United States, seriously violate relevant rules of the World Trade Organization, and damage to our 


national interests and people's interests. 


 


According to the laws and regulations such as "People's Republic of China Foreign Trade Law", 


"People's Republic of China Import and Export Tariff Regulations", and the basic principles of 


international law, the State Council Tariff Committee decided to impose tariffs on 5,207 items imported 


from the United States. The measure involves approximately 60 billion U.S. dollars of imports from the 


United States. The relevant matters are as follows: 


 


1. A 25% tariff will be imposed to the 2493 items listed in Schedule I; a 20% tariff will be imposed to 


the 1078 items listed in Schedule II; a 10% tariff will be imposed to the 974 items listed in Schedule III; 


and a 5% tariff will be imposed to the 662 items listed in Schedule IV. The specific product scopes are 


shown in Schedule 1 to 4. 


 


2. For the imported goods listed in the schedules originating in the United States, the corresponding 


tariffs shall be imposed on the basis of the current taxation method and applicable tariff rates.  The 


current in-bond tariffs and tariff-reduction (exemption) policies will remain unchanged. The tariff 







imposed this time will not be reduced or exempted. 


 


3. The calculation of relevant import taxes: 


 


Adding tariff = duty paid price ×additional tariff rate 


 


Tariff = current applicable tariff + additional tariff 


 


The import value-added tax and consumption tax shall be calculated in accordance with relevant 


laws and regulations. 


 


4. Implementation date will be announced separately.  


 


Attachments: 


Schedule I:   List of supplemental 25% tariffs on products originating from the United States  


Schedule II:  List of supplemental 20% tariffs on products originating from the United States 


Schedule III:   List of supplemental 10% tariffs on products originating from the United States  


Schedule IV:  List of supplemental 5% tariffs on products originating from the United States 


 


         


State Council Customs Tariff Committee 


August 3, 2018 


--End Unofficial Translation-- 


 


Schedule I Proposed Agricultural Tariffs: an additional 25 percent tariff 
HS Code Description 


01012900 Live Horses, Not Pure-Bred Breeding 


01069090 Other Live Animals, Not For Pure-Bred Breeding 


02042200 Fresh Or Chilled Unboned Meat Of Sheep 


02102000 Meat Of Bovine Animals, Salted,In Brine,Dried Or S 


02109900 Other Meat/Edible Offal, Nes, Saltd/Brn/Drd/Smkd; 


04090000 Natural Honey 


04100049 Other Bee Products 


04100090 Other Edible Products Of Animal Origin, Nes 


05040011 Hog Casings, Salted, Excl. Hog Fat-Ends 


05040012 Sheep Casings, Salted 


05040029 Gizzard Of Other Animals, Nes 


05119990 Animal Products, Nes; Dead Animals Of Chapter 1 


06029099 Other Live Plants, Nes, Not Seedings 


06031900 Other Fresh Cut Flowers & Buds,For Ornamental Purp 


06039000 Cut Flowers & Buds,Other Than Fresh,For Ornamental 


06042010 Fresh Mosses And Lichens 


06042090 Fresh Foliage/Branches/Grasses Without Flowers/Flo 


06049090 Other Foliage/Branches/Grasses Without Flowers/Flo 


07102100 Shelled Or Unshelled Peas, Frozen 


07102900 Leguminous Vegetables, Shelled Or Unshelled, Froze 


07103000 Spinach, Frozen 


08112000* Rasp-/Black-/Mul-/Logan- Berries, Currants/Goosebe 







08119090* Other Fruit & Nuts, Frozen, Nes 


08140000 Peel Of Citrus Fruit/Melons, Fresh/Frozen/Dried/Pr 


09011100 Coffee, Not Roasted Or Decaffeinated 


09011200 Decaffeinated Coffee, Not Roasted 


09012100 Roasted Coffee, Not Decaffeinated 


09012200 Roasted, Decaffeinated Coffee 


09021010 Flavoured Green Tea In Packings≤3Kg 


09021090 Unflavoured Green Tea In Packings≤3Kg 


09022090 Unflavoured Green Tea In Packings>3Kg 


09023010 Oolong Tea In Packings≤3Kg 


09023090 Other Black Tea & Partly Fermented Tea Nes, In Pac 


09024090 Other Black Tea & Partly Fermented Tea Nes, In Pac 


09041100 Dried Pepper, Not Crushed/Ground) 


09041200 Pepper, Crushed Or Ground 


09042200 Fruits Of Genus Capsicum/Pimenta, Crushed Or Groun 


09061900 Cinnamon,Nes, & Cinnamon-Tree Flowers, Not Crushe 


09093200 Seeds Of Cumin, Crushed Or Ground 


09101200 Ginger, Crushed Or Ground 


09109100 Spice Mixtures Of Two/More Prdct Of Different Head 


09109900 Other Spices, Nes 


11010000 Wheat Or Maslin Flour 


11029090 Other Cereal Flour, Nes 


11031100 Grosts & Meal Of Wheat, 


11042200 Other Worked Grains Of Oats, Not Rolled/Flaked 


11042990 Other Worked Grains Of Other Cereal, Not Rolled/Fl 


11052000 Potato Flakes, Granules & Pellets 


11063000 Flour, Meal & Powder Of Products Of Chapter 8 


11071000 Malt, Not Roasted 


11072000 Roasted Malt 


11081300 Potato Starch 


11081400 Manioc (Cassava) Starch 


11081900 Other Starches, Nes 


11090000 Wheat Gluten 


12060090 Sunflower Seeds Not For Cultivation 


12075090 Mustard Seeds, Not For Cultivation 


12079999 Other Oil Seeds & Oleaginous Fruits Nes, Not For C 


12119039 Plants And Parts Of Plants, Primarily For Pharmacy 


12119050 Plants And Parts Of Plants, Primarily For Perfumer 


12119099 Plants Or Their Parts, Primarily For Insecticides, 


12122190 Seaweecds And Other Algae Nes, For Human Consumpti 


12129912 Sweet Apricot Kernels 


12129999 Edible Fruit Stones & Kernels And Other Vegetable 


13021200 Liquorice Saps & Extract 


13022000 Pectic Substances, Pectinates & Pectates 


13023100 Agar-Agar 


13023990 Other Mucilages And Thickeners Of Vegetable Produc 


14011000 Bamboos 


14049090 Vegetable Products, Nes 


15060000 Other Animal Fats & Oils & Their Fractions 







15071000 Crude Soya-Bean Oil 


15079000 Soya-Bean Oil (Excl. Crude) & Fractions 


15081000 Crude Ground-Nut Oil 


15089000 Ground-Nut Oil (Excl. Crude) & Fractions 


15091000 Virgin Olive Oil 


15099000 Olive Oil (Excl. Virgin) & Fractions 


15121100 Crude Sunflower-Seed & Safflower Oil 


15121900 Sunflower-Seed & Safflower Oil (Excl. Crude) & Fra 


15131100 Crude Coconut (Copra) Oil 


15131900 Coconut Copra Oil (Excl. Crude) & Fractions Thereo 


15141100 Crude Low Erucic Acid Rape Of Colza Oil 


15149900 Other Rape Oil And Mustard Oil And Its Fraction, N 


15152900 Maize (Corn) Oil (Excl. Crude) & Fractions 


15153000 Castor Oil & Its Fractions 


15155000 Sesame Oil & Fractions 


15161000 Animal Fats & Oils & Fractions 


15162000 Vegetable Fats & Oils & Their Fractions 


15171000 Margarine (Excl. Liquid) 


15179010 Shortenning 


15179090 Other Edible Fats/Oils/Fractions Of This Chptr, Ex 


15200000 Glycerol Crude, Glycerol Waters & Glycerol Lyes 


16021000 Homogenized Prep. Of Meat, Meat Offal Or Blood 


16024100 Preparations Of Swine Hams & Cuts 


16025090 Preparations Of Bovine Animal Meat & Offal, Nes 


17011400 Other Cane Suger, Without Flavouring/Colouring Mat 


17019910 Granulated Sugar 


17022000 Maple Sugar & Maple Syrup 


17023000 Glucose & Glucose Syrup, Fructose Wt.<20% 


17025000 Chemically Pure Fructose 


18010000 Cocoa Beans, Whole Or Broken, Raw Or Roasted 


18031000 Cocoa Paste, Not Defatted 


18040000 Cocoa Butter, Fat & Oil 


18050000 Cocoa Powder, No Added Sugar Or Other Sweetening M 


18062000 Cocoa Prep., In Wt.>2Kg Blocks/Slabs/Bars/In Conte 


18063200 Cocoa Prep., In Blocks/Slabs/Bars,, Not Filled 


19011010 Powdered Formulas For Infant Use In Retail Package 


19019000 Other Food Prep. Of Flour(Cocoa<5% 


19021100 Uncooked Pasta With Eggs, Not Stuffed/Other Prepar 


19022000 Stuffed Pasta 


19023030 Instant Noodle 


19042000 Prepared Foods Frm Unroast Or Mixtures Of Unrst/Ro 


19053100 Sweet Biscuits 


19053200 Waffles & Wafers 


19054000 Rusks, Toasted Bread & Similar Toasted Products 


20011000 Cucumbers & Gherkins, Prprd/Prsrvd By Vinegar Or A 


20019090 Vegetables/Fruit/Nuts/Othr Edible P. Of Plants, Pr 


20021010 Prprd/Prsrvd Tomatoes, Not By Vinegar,Whole/Pieces 


20031011 Prprd/Prsrvd Small White Agaric, In Airtight Conta 


20039010 Prprd/Prsrvd Other Mushrooms, In Airtight Containe 







20049000 Prprd/Prsrvd Vegetables & Mixtures, Not By Vinegar 


20052000 Prprd/Prsrvd Potatoes, Not By Vinegar/Frozen 


20054000 Prprd/Prsrvd Peas, Not By Vinegar/Frozen 


20055119 Other Beans,Shelled,In Airtight Containers 


20055910 Prprd/Prsrvd Beans In Shell, In Airtight Container 


20057000 Prprd/Prsrvd Olives, Not By Vinegar/Frozen 


20058000 Prprd/Prsrvd Sweet Corn, Not By Vinegar/Frozen 


20059999 Prprd/Prsrvd Vegetable/Mixt., Not By Vinegar/Froze 


20060020 Olives Preserved By Sugar 


20060090 Vegetables & Fruit & Nuts & Othr P. Of Plants, Pre 


20079100 Jams & Marmalades & Jellies/Puree/Pastes Of Citrus 


20079910 Jams & Marmalades & Jellies/Puree/Pastes Can, Not 


20079990 Jams & Marmalades & Jellies/Puree/Pastes, Not Of C 


20081190 Other Prepared/Preserved Ground-Nuts, Nes 


20081999 Other Prepared/Preserved Nuts Or Seeds, Nes 


20085000 Prepared/Preserved Apricots, Nes 


20087010 Prepared/Preserved Peaches, In Airtight Containers 


20089700 Prepared/Preserved Mixtures Of Fruit, Nes 


20089931 Seasoned Laver 


20092100 Grapefruit (Incl. Pomrlo) Juice, Brix Value≤20 


20092900 Other Grapefruit (Incl. Pomrlo) Juice 


20093110 Lemon Juice,Brix Value≤20 


20093910 Other Lemon Juice 


20094100 Pineapple Juice, Bris Value≤20 


20094900 Pineapple Juice, Nes 


20096100 Grape(Incl. Must) Juice, Bris Value≤30 


20097900 Apple Juice, Nes 


20098912 Mango Juice 


20098913 Passion-Fruit Juice 


20098914 Guva Juice 


20098920 Juice Of Singe Vegetable 


20099010 Mixtures Of Fruit Juices 


20099090 Mixtures Of Vegetable Juices, Mixtures Of Fruit & 


21011100 Extracts, Essences & Concentrates Of Coffee 


21011200 Preparations With A Basis Of Coffee/Extracts/Essen 


21012000 Extracts, Essences, Concentrates & Prep. Of Tea Or 


21021000 Active Yeasts 


21022000 Inactive Yeasts; Other Single-Cell Micro-Organisms 


21031000 Soya Sauce 


21050000 Ice Cream & Other Edible Ice, Whether Or Not Conta 


21069040 Coconut Juice 


22011020 Aerated Waters, Not Sweetened/Flavoured 


22019011 Natural Waters 


22019019 Other Waters, Not Sweetened/Flavoured; Ice & Snow 


22019090 Other Waters, Not Sweetened/Flavoured; Ice & Snow 


22029100 Non-Alcoholic Beer 


22029900 Other Non-Alcoholic Beverages 


22030000 Beer Made From Malt 


22041000* Sparkling Wine Of Fresh Grapes 







22042100* Othr Wine & Grape Must With Fermentation Prvntd By 


22042900* Othr Wine & Grape Must With Fermentation Prvntd By 


22051000 Vermouth & Other Wine Of Fresh Grapes, Flavoured. 


22060090 Other Fermented Beverages；Mixtures Of Fermented Be 


22071000 Undenatured Ethyl Alcohol, Of Alcohol V.≥80% 


22082000 Spirits From Distilled Grape Wine Or Marc 


22085000 Gin & Geneva 


22087000 Liqueurs And Cordials 


22089010 Tequila, Mezcal 


22089020 Distillate Spirits 


22089090 Undenatured Alcohol, V. 


22090000 Vinegar & Substitutes For Vinegar Obtained From Ac 


23040090 Other Solid Residues Of Soyabean Oil Extractioon 


23069000 Oil-Cake & Residues, Of Other Vegetable Fats & Oil 


29054300 Mannitol 


29054500 Glycerol 


33012940 Essential Oils Of Cassia 


33013010 Balsam Of Irises 


33021010 Mixtures Of Odoriferous Substancs For Drink Indust 


35011000 Casein 


38091000 Finishing Agents,Dye Carriers & Othr Prdct & Prep. 


38231100 Industrial Stearic Acid 


38231200 Industrial Oleic Acid 


38231900 Industrial Monocarboxylic Fatty Acids;Acid Oils Fr 


38237000 Industrial Fatty Alcohols 


41012019 Whl Bovine Hide & Skin, Nes,Dried≤8Kg, Dry-Saltd≤1 


41021000 Raw Hide & Skins Of Sheep/Lambs, With Wool On 


43019090 Raw Heads/Tails/Paws/Other Pieces Of Raw Furskin, 


51011100 Greasy Shorn Wool, Not Carded Or Combed 


51031010 Noils Of Wool, Not Garnetted Stock 


52030000 Cotton, Carded Or Combed 


 


*Note: HS Codes above marked with an asterisk have previously been targeted by 232 retaliatory tariffs 


of 15%. These supplemental tariffs are in addition to the previously imposed 232 retaliatory tariffs. 


 


Schedule II Proposed Agricultural Tariffs: an additional 20 percent tariff 
HS Code Description 


05051000 Raw Feathers For Stuffing; Down 


06022090 Edible Fruit Or Nut Trees, Shrubs & Bushes, Not Se 


07142030 Chilled Or Frozen Sweet Potatoes 


08111000* Strawberries, Frozen 


11041200 Rolled Or Flaked Oats 


11043000 Cereal Germ, Whole, Rolled, Flaked Or Ground 


12024200 Ground Nuts, Shelled, Whether Or Not Broken 


12040000 Linseed 


12102000 Hop Cones, Ground/Powdered/Pellets; Lupulin 


13012000 Natural Gum Arabic 


13019090 Lac; Other Natural Gums, Resins, Gum-Resins & Bals 


13021990 Vegetable Saps And Extracts,Nes 







13023200 Mucilages & Thickeners Frm Locust Beans/Their Seed 


13023919 Mucilages And Thickeners Of Seaweeds And Algae, Ne 


15151100 Crude Linseed Oil 


15159010 Jojoba Oil & Fractions 


15159090 Other Fixed Vegetable Fats & Oils & Fractions, Nes 


15180000 Animal/Vegetable Fats & Oils, Chem. Modified; Ined 


15211000 Vegetable Waxes (Excl. Triglycerides) 


16010010 Sausages & Similar Products, Packed By Natural Cas 


16010020 Other Sausages & Similar Products 


17019990 Other Cane/Beet Sugar & Chem. Pure Sucrose, Solid, 


17026000 Other Fructose & Fructose Syrup, Fructose Wt.>50% 


17029000 Artificial Honey, Caramel & Other Sugars/Syrup, Ne 


17041000 Chewing Gum 


17049000 Sugar Confectionery Not Containing Cocoa, Nes 


18063100 Cocoa Prep., In Blocks/Slabs/Bars, Filled 


18069000 Cocoa Prep., Nes 


19012000 Mixes & Doughs For Prep. Of Bakers' Wares Of 19.05 


19021900 Other Uncooked Pasta, No Eggs, Not Stuffed/Other P 


19023090 Other Pasta, Nes 


19041000 Prepared Foods By The Swelling/Roasting Of Cereals 


19049000 Cereals In Grain/Flakes Form (Excl. Maize), Precoo 


19059000 Other Bakers’Wares; Communion/Sealing Wafers, Rice 


20059991 Othr Prprd/Prsrvd Vegetable/Mixt. Can, Not By Vine 


20071000 Jams & Marmalades & Jellies/Puree/Pastes Of Fruit, 


20081110 Ground-Nut Kernels, In Airtight Containers 


20086010 Prepared/Preserved Cherries, In Airtight Container 


20088000 Prepared/Preserved Strawberries, Nes 


20096900 Grape(Incl. Must) Juice, Nes 


20097100 Apple Juice, Bris Value≤20 


21023000 Prepared Baking Powders 


21039090 Other Sauces, Mixed Condiments/Seasonings, Nes 


21041000 Soups & Broths & Prep. Therefor 


22011010 Mineral Waters, Not Sweetened/Flavoured 


22021000 Waters (Incl. Mineral & Aerated), With Added Sugar 


22084000 Rum & Other Spirits By Distilling Fermented Sugarc 


22086000 Vodka 


23021000 Brans, Sharps & Other Residues Of Maize 


33012920 Essential Oils Of Citronella 


33012991 Essential Oils Of Geranium 


33013090 Other Resinoids 


33019090 Concentrats In Fats, Etc.;Terpenicby Prdcts,Aqs Di 


35019000 Caseinates & Other Casein Derivatives; Casein Glue 


35029000 Albumins, Albuminates & Other Dreivatives, Nes 


41019019 Other Bovine Hide & Skin, Incl. Butts, Bends And B 


43011000 Raw Furskins Of Mink, Whole 


 


*Note: HS Code 08111000 (frozen strawberries) marked with an asterisk was previously targeted by a 


retaliatory 232 tariff of 15%. The supplemental tariff of 20% is in addition to the previously imposed 


232 retaliatory tariff. 







 


Schedule III Proposed Agricultural Tariffs: an additional 10 percent 
HS Code Description 


01061990 Other Edible Mammals, Not Pure-Bred Breeding 


01062090 Reptiles, Nes 


01064990 Other Insects, Not For Pure-Bred Breeding 


04081900 Egg Yolks (Excl. Dried) 


05059090 Feathers Nes; Skins & Parts Of Birds With Feathers 


07101000 Potatoes, Frozen 


07102290 Other Shelled Or Unshelled Beans, Frozen 


07104000 Sweet Corn, Frozen 


07108090 Other Vegetables, Frozen, Nes 


07109000 Mixtures Of Vegetables 


09019010 Coffee Husks & Skins 


09096290 Seeds Of Anise/Caraway/Fennel/Juniper Berries, Cru 


11041990 Rolled Or Flaked Grains Of Other Cereals, Nes 


11051000 Potato Flour, Meal & Powder 


11061000 Flour, Meal & Powder Of The Dried Leguminous Veget 


11081200 Maize (Corn) Starch 


12024100 Ground Nuts In Shell, Not For Cultivation 


12071090 Palm Nuts And Kernels, Not For Cultivation 


12112010* American Ginseng 


12129100 Sugar Beet, Fresh/Chilled/Frozen/Dried 


12129919 Apricot,Peach(Incl. Nectarine) Or Plum Stones And 


13021300 Hop Saps & Extract 


13023911 Carrageenan 


15122900 Cotton-Seed Oil (Excl. Crude) & Fractions Thereof 


15151900 Linseed Oil (Excl. Crude) & Fractions 


15219010 Beeswax 


16023100 Preparations Of Turkey 


16023291 Other Prepared Chicken Breast Filets 


17019100 Cane/Beet Sugar, Solid, With Added Flavouring/Colo 


17021100 Anhydrous Lactose, Lactose Wt.≥99% 


17021900 Lactose Syrup & Other Lactose 


18061000 Cocoa Powder, With Added Sugar Or Other Sweetening 


19011090 Preprarations For Infant Use In Retail Package Oth 


19023010 Rice Vermicelli 


19043000 Bulgur Wheet 


20029011 Tomato Paste, In Airtight Containers Weighing Not 


20029019 Tomato Paste, In Airtight Containers Weighing More 


20029090 Prprd/Prsrvd Tomatoes, Minced, Not By Vinegar, Nes 


20041000 Prprd/Prsrvd Potatoes, Not By Vinegar, Frozen 


20051000 Prprd/Prsrvd Homogenized Vegetable, Not By Vinegar 


20081120 Roasted Ground-Nuts 


20081130 Ground-Nut Butter 


20081920 Other Prepared/Preserved Nuts/Seeds, In Airtight C 


20083090 Prepared/Preserved Citrus Fruit, Nes 


20086090 Prepared/Preserved Cherries, Nes 


20089990 Prepared/Preserved Fruit & Nuts & Othr Edible P. O 







20091900 Unfrozen Orange Juice, Nes 


20095000 Tomato Juice, 


20098100 Cranberry Juice 


20098919 Other Juice Of Singe Fruit 


21032000 Tomato Ketchup & Other Tomato Sauces 


21033000 Mustard Flour & Meal; Prepared Mustard 


21042000 Homogenized Composite Food Prep. 


21061000 Protein Concentrates & Textured Protein Substances 


21069090 Food Preparations, Nes 


22042200* Othr Wine & Grape Must With Fermentation Prvntd By 


22059000 Vermouth & Other Wine Of Fresh Grapes, Flavoured, 


23011019 Flours & Meals Of Other Meat Bones 


23011090 Other Flours, Meals & Pellets, Of Meat/Offal, Ined 


23024000 Brans, Sharps & Other Residues Of Other Cereals 


23032000 Beet Pulp, Bagasse & Other Waste Of Sugar Manufact 


23099010 Prepared Feed Additives 


23099090 Other Prep. Of A Kind Used In Animal Feeding, Nes 


29054400 D-Glucitol (Sorbitol) 


33012500 Essential Oils Of Mints, Nes 


35040090 Protein Substances & Derivatives, Nes; Hide Powder 


35051000 Dextrins & Other Modified Starches 


35052000 Glues Based On Starches, Dextrins Or Other Modifie 


38246000 Sorbitol (Excl. That Of 2905.44) 


 


*Note: HS Codes marked with an asterisk have previously been targeted by 232 retaliatory tariffs of 


15%. These supplemental tariffs are in addition to the previously imposed 232 retaliatory tariffs. 


 


Schedule IV Proposed Agricultural Tariffs: an additional 5 percent 
HS Code Description 


33011200 Essential Oils Of Orange 


33011300 Essential Oils Of Lemon 


33011910 Essential Oils Of Lime 


33011990 Essential Oils Of Citrus Fruit, Nes 


33012400 Essential Oils Of Peppermint 


33012910 Essential Oils Of Camphor 


33012930 Essential Oils Of Aniseed 


33012950 Essential Oils Of Litsea Cubeba 


33012960 Essential Oils Of Eucalyptus 


33012999 Essential Oils Other Than Of Citrus Fruit, Nes 


33019010 Extracted Oleoresins 


33019020 Terpenic Byproducts Deterpenatn Of Citrus Fruit Es 


33021090 Mixtures Of Odoriferous Substancs For Food Or Drin 


35021100 Egg Albumin, Dried 


35022000 Milk Albumin 


35030010 Gelatin & Derivatives 


35040010 Peptones & Derivatives 


38231300 Industrial Tall Oil Fatty Acids 


41015019 Whole Bovine Hide & Skin, Nes, ＞16Kg 


41033000 Raw Hide & Skin Of Swine, Fresh Or Preserved 







41039090 Other Raw Hide & Skin,Fresh Or Preserved, Nes 


43018090 Raw Furskins, Nes 
 


 


Proposed Additional Tariffs on Fish Products:  
HS Code Description   


03054120 Smoked Pacific/Danude Salmon(Excl.Offal) List 1 25%  


05080010 Pwd & Wst Of Shells Of Molluscs,Crustaceans, Echin List 1 25%  


05080090 Coral; Shells Of Molluscs, Crustaceans, Echinoderm List 1 25%  


05119190 Prdct Of Fish/Crustaceans/Aquatic Invertebrates; D List 3 10%  


15041000 Fish-Liver Oils & Their Fractions List 1 25%  


15042000 Fish Fats, Oils & Fractions (Excl. Fish Liver Oils List 2 20%  


23012090 Flours,Meals & Pellets Of Fish/Crustaceans/Aquatic List 1 25%  


 


Schedule I Proposed Forestry Tariffs: an additional 25 percent tariff 
HS Code Description 


44012200 Non-Coniferous Wood In Chips Or Particles 


44014000 Sawdust And Wood Waste And Scrap, Not Agglomerated 


44029000 Other Wood Charcoal 


44031100 Coniferous Wood In The Rough, Treated With Paint/S 


44032110 Wood Of Korean Pine And Mongolian Scotch Pine, In 


44032130 Wood Of Larch, In The Rough, Cross-Sectional Dimen 


44032400 Wood Of Fir (Abies Spp.) And Spruce (Picea Spp.), 


44039100 Oak (Quercus Spp.) Wood In The Rough, (Excl. Treat 


44039500 Birch (Betula Spp.) In The Rough, Cross-Sectional 


44039700 Poplar And Aspen (Populus Spp.) In The Rough 


44039800 Eucalyptus (Eucalyptus Spp.) In The Rough 


44039980 Other Temperate Non-Coniferous Wood In The Rough, 


44039990 Non-Coniferous Wood In The Rough, Nes 


44050000 Wood Wool; Wood Flour 


44071110 Wood Of Korean Pine/Mongolian Scotch Pine, Sawn Le 


44071120 Wood Of Radiata Pine, Sawn Lenghwise, Thk＞6Mm 


44071200 Wood Of Fir (Abies Spp.) And Spruce (Picea Spp.), 


44072910 Teak Wood, Sawn Lengthwise,Thick＞6Mm 


44072930 Wood Of Merbau, Sawn Lengthwise,Thick＞6Mm 


44072990 Tropical Wood, Nes, Sawn Lengthwise,Thick＞6Mm 


44079100 Wood Of Oak(Ouercus Spp.), Sawn Lengthwise,Thick＞6 


44079200 Wood Of Beech(Fagus Spp.), Sawn Lengthwise,Thick＞6 


44079600 Wood Of Birch (Betula Spp.), Sawn Lengthwise,Thick 


44079910 Non-Tropical Rosewood, Sawn Lengthwise,Thick＞6Mm 


44081090 Other Coniferous Wood, Sawn Lenghwise, Thick≤6Mm 


44083119 Other Veneer Sheets Of Dark/Light Red Meranti & Me 


44083919 Other Veneer Sheets Of Other Tropical Wood, Thick≤ 


44083990 Other Trpical Wood, Sawn Lenghwise, Thick≤6Mm 


44089021 Sheets For Plywood Of Temperate Non-Coniferous Woo 


44089091 Other Wood Sheets Of Temperate Non-Coniferous Wood 


44092990 Other Non-Coniferous Wood,Continuously Shaped As S 


44101100 Particle Board, Of Wood 


44101200 Oriented Strand Board (Osb), Of Wood 


44101900 Other Similar Board, Of Wood 







44111211 Fibreboard(Mdf) ,Thck≤5Mm, D.＞0.8G/Cm3,Not Worked/ 


44111319 Fibreboard(Mdf),5＜Thck≤9Mm, D.＞0.8G/Cm3,Worked/Cov 


44111419 Fibreboard(Mdf) ,Thck＞9Mm, D.＞0.8G/Cm3,Worked/Cove 


44111421 Fibreboard(Mdf) , 5＜Thck≤9Mm , 0.5G/Cm3＜D.≤0.8G/Cm 


44111429 Other Fibreboard(Mdf) , 5＜Thck≤9Mm , 0.5G/Cm3＜D.≤0 


44111499 Fibreboard(Mdf) ,Thck＞9Mm, D. ≤0.5G/Cm3, Worked/Co 


44119210 Other Wood Fibreboard, D.〉0.8G/Cm3,Not Worked/Cove 


44119290 Other Wood Fibreboard, D.〉0.8G/Cm3, Worked/Covered 


44119390 Wood Fibreboard, 0.5G/Cm3＜D.≤0.8G/Cm3,Of Radiata P 


44119410 Other Wood Fibreboard, 0.35G/Cm3＜D.≤0.5G/Cm3 


44121019 Other Bamboo Plywood Solely Of Sheets, Thck≤6Mm Pe 


44123100 Other Plywood Solely Of Sheets, With At Least One 


44123300 Other Plywood Solely Of Sheets, Thck≤6Mm Per Ply, 


44123410 Other Plywood Solely Of Sheets, Thck≤6Mm Per Ply, 


44123490 Other Plywood Solely Of Sheets, Thck≤6Mm Per Ply, 


44123900 Other Plywood Solely Of Sheets, Thck≤6Mm Per Ply, 


44129410 Other Blockboard/Laminboard/Battenboard,With At Le 


44129910 Other Plywood, With At Least One Outer Ply Of Non- 


44129999 Plywood/Veneered Panels/Laminated Board And The Li 


44130000 Densified Wood, In Blocks, Plates, Strips Or Profi 


44151000 Cases, Boxes, Crates, Drums & Similar Packings Of 


44152090 Other Wooden Pallets, Box Pallets And Other Load B 


44170090 Other Wooden Tools,Broom Or Brush,Boot Or Shoe Las 


44181090 Other Wooden Indows, French-Windows And Their Fram 


44182000 Doors & Their Frames & Thresholds, Of Wood 


44186000 Posts And Beams, Of Wood 


44187500 Other Assembled Flooring Panels, Multilayer Of Woo 


44189900 Builders’ Joinery And Carpentry Of Wood, Nes 


44209090 Wooden Caskets For Jewellery/Cutlery, Etc 


44211000 Clothes Hangers Of Wood 


44219110 Circle Sticks/Bars,Popsicle Sticks,Spatula And The 


44219990 Articles Of Wood, Nes 


 


Schedule II Proposed Forestry Tariffs: an additional 20 percent tariff 
HS Code Description 


44012100 Coniferous Wood In Chips Or Particles 


44031200 Non-Coniferous Wood In The Rough, Treated With Pai 


44032240 Wood Of Douglas Fir, In The Rough, Cross-Sectional 


44032290 Wood Of Other Pin, In Rough, Cross-Sectional Dimen 


44032300 Wood Of Fir (Abies Spp.) And Spruce (Picea Spp.), 


44032600 Other Coniferous Wood In The Rough, Cross-Sectiona 


44039960 North American Hard Wood (Incl.Cherry/Walnut/Maple 


44042000 Non-Conifrous Hoopwood; Split Poles, Wooden Sticks 


44071130 Wood Of Douglas Fir, Sawn Lenghwise, Thk＞6Mm 


44071190 Wood Of Other Pine, Sawn Lenghwise, Thick＞6Mm 


44071900 Other Coniferous Wood, Sawn Lenghwise, Thick＞6Mm 


44079400 Wood Of Cherry (Prunus Spp.), Sawn Lengthwise,Thic 


44079500 Wood Of Ash (Fraxinus Spp.), Sawn Lengthwise,Thick 


44079980 Other Temperate Non-Coniferous Wood, Sawn Lengthwi 







44079990 Other Non-Coniferous Wood, Sawn Lengthwise,Thick＞6 


44081019 Coniferous Wood Veneer Sheets, Nes, Thick≤6Mm 


44089011 Other Veneer Sheets Of Plywood, Thick≤6Mm 


44089012 Veneer Sheet Of Temperate Non-Coniferous Wood, Thi 


44089099 Wood, Nes, Sawn Lenghwise, Thick≤6Mm 


44111219 Fibreboard(Mdf) ,Thck≤5Mm, D.＞0.8G/Cm3, Worked/Cov 


44111229 Other Fibreboard(Mdf),Thck≤5Mm, 0.5G/Cm3＜D.≤0.8G/C 


44111311 Fibreboard(Mdf), 5＜Thck≤9Mm , D.＞0.8G/Cm3,Not Work 


44140010 Frames For Paintings,Photographs, Mirrors Or Simil 


44140090 Other Wooden Frames For Paintings,Photographs, Mir 


44160090 Other Wooden Casks/Barrels/Vats/Tubs & Other Coope 


44187900 Other Assembled Flooring Panels, Of Wood 


44219190 Articles Of Bamboo, Nes 


 


Schedule III Proposed Forestry Tariffs: an additional 10 percent tariff 


- No Chapter 44 codes were identified in Schedule III 


 


Schedule IV Proposed Forestry Tariffs: an additional 5 percent tariff 
HS Code Description 


44032140 Wood Of Douglas Fir, In The Rough, Cross-Sectional 


44032500 Other Coniferous Wood In The Rough, Cross-Sectiona 


44079300 Wood Of Maple (Acer Spp.), Sawn Lengthwise,Thick＞6 


44079700 Wood Of Poplar And Aspen (Populus Spp.), Sawn Leng 


44079930 North American Hard Wood (Incl. Cherry/Walnut/Mapl 


44089019 Other Veneer Sheets Of Wood, Thick≤6Mm 


44092910 Other Non-Coniferous Wood Floor Strips/Boards,Cont 


44109019 Other Particle Board,Of Ligneous Materials 


44119429 Other Wood Fibreboard, D. ≤0.35G/Cm3, Worked/Cover 


44209010 Wood Marquetry And Inlaid Wood 
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National Association of State Departments of Agriculture 
4350 North Fairfax Drive 


Suite 910 
Arlington, VA 22203 


Tel: 202-296-9680 | Fax: 703-880-0509 
www.nasda.org 


 
August 29, 2018, 


The Honorable Robert Lighthizer 


U.S. Trade Representative  


Office of the United States Trade Representative 


600 17th Street, NW 


Washington, DC 20006 


Submitted Electronically via Federal eRulemaking Portal 


(https://www.regulations.gov/document?D=USTR-2018-0026-0001)  


Re: Docket No. USTR-2018-0026- Request for Comments Concerning Proposed Modification of Action 


Pursuant to Section 301: China’s Acts, Policies, and Practices Related to Technology Transfer, 


Intellectual Property, and Innovation  


Dear Ambassador Lighthizer:  


The National Association of State Departments of Agriculture (NASDA) appreciates the opportunity to 


provide the following comments regarding the request for public comment concerning the proposed 


modification of action pursuant to “Section 301: China’s Acts, Policies, and Practices Related to 


Technology Transfer, Intellectual Property, and Innovation.” In regards to this third list of tariffs, valued 


at $200 billion, while NASDA fully appreciates and agrees with the Administration’s findings of China’s 


restrictive economic and trade policies, we believe bilateral negotiations and engaging a coalition of like-


minded countries, will more effectively advance the Administration’s goal of free and fair trade with 


China, while minimizing the risk to agriculture.  United coalitions will ultimately prove more successful to 


resolving these outstanding issues while at the same time not endangering the U.S. agricultural industry. 


I. About NASDA 


NASDA represents the Commissioners, Secretaries, and Directors of the state departments of agriculture 


in all fifty states and four U.S. territories. State departments of agriculture are responsible for a wide range 


of programs including food safety, combating the spread of disease, and fostering the economic vitality 


of our rural communities. NASDA members are also responsible for promoting their states’ products in 


international markets, as well as managing regulatory and certification programs that facilitate agriculture 


and food exports. Because of this, and because of the important role exports play in ensuring a prosperous 


agriculture sector, promoting exports and increasing international trade is a top priority for NASDA. 


In addition, NASDA members lead significant engagement on trade-related matters with the Canadian 


provincial ministers of agriculture and the Mexican state secretaries of agriculture via the Tri-National 


Agricultural Accord (Accord). The Tri-National Agricultural Accord represents a longstanding commitment 



https://www.regulations.gov/document?D=USTR-2018-0026-0001
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among the senior state and provincial agricultural officials of North America to work together 


collaboratively on agricultural trade and development issues.  


II. International Trade, China, and U.S. Agriculture: Opportunities  


In 2015, U.S. food, agriculture, and related industries contributed $992 billion to U.S. gross domestic 


product (GDP), a 5.5-percent share. The industry is also a leading employer, supporting 21 million full- and 


part-time jobs at 11.1 percent of the U.S. workforce.1 This contribution to the U.S. economy is supported 


and enhanced by the access that U.S. agricultural producers and food companies have to the global 


marketplace through the U.S.’s free trade agreements and other international trading agreements.   


Thanks in large part to implementation of free trade agreements and the industry’s efficient and 


innovative nature, U.S. food and agricultural exports have produced a trade surplus for nearly fifty years. 


Consistent growth over this period has resulted in over $152 billion worth of exports and, in 2016, created 


$193 billion in additional U.S. economic activity. These growing exports, particularly the Chinese market, 


have increasingly become a vital share and important source of value to U.S. production.  


It is imperative that U.S. producers not lose ground in the vital Chinese market. While challenges and 


barriers currently exist to fully accessing the Chinese market, China was the second largest export market 


for U.S. agricultural products in 2017 as the U.S. sent more than $19.6 billion in exports to China (second 


only to Canada at $20.5 billion). In regards to U.S. farm production, U.S. agricultural exports to China 


represented 5% of U.S. cash receipts in 2017. Specifically, the export-cash receipt ratio is 29% for soybeans 


and 51% for sorghum, making China a vital market for these two commodities and the hardworking 


American farmers who produce them.2  China also represents one of our best (if not the best) opportunity 


for major export growth in the near and long-term future.  


The Chinese market has radically changed since China began its ascension to the World Trade Organization 


(WTO) in 1994. When China joined the WTO in 2001, its GDP was only $1.3 trillion; China’s GDP is now 


$12.3 trillion, second only to the United States. As part of this growth in GDP, not only has the size of 


China’s agricultural market made it attractive to American farmers and ranchers, but its expanding middle-


class and increasingly sophisticated consumers, who demand a wide range of products, make it the 


attractive market it now is.  


III. International Trade, China, and U.S. Agriculture: Challenges  


While U.S. agriculture has largely benefited from a more open Chinese market, serious barriers and 


challenges to fully accessing the market still exist. For instance, the U.S. is currently using the WTO dispute 


                                                           
1 United States Department of Agriculture, Ag and Food Sectors and the Economy, accessed at: 


https://www.ers.usda.gov/data-products/ag-and-food-statistics-charting-the-essentials/ag-and-food-sectors-and-
the-economy.aspx.   
2 Farm Credit Administration, Major U.S. Agricultural Export Markets: China, Canada, and Mexico, accessed at: 
https://www.fca.gov/Download/EconomicReports/MajorUSAgriculturalExportMarkets.pdf  



https://www.ers.usda.gov/data-products/ag-and-food-statistics-charting-the-essentials/ag-and-food-sectors-and-the-economy.aspx

https://www.ers.usda.gov/data-products/ag-and-food-statistics-charting-the-essentials/ag-and-food-sectors-and-the-economy.aspx

https://www.fca.gov/Download/EconomicReports/MajorUSAgriculturalExportMarkets.pdf





Page 3 of 8 
 


settlement process to address China’s grain policies as China continues to overly subsidize its domestic 


production while continuing to restrict imports.  


On September 13, 2016 the U.S. requested consultations with China regarding the level of domestic 


support it provides for its wheat, rice, and corn producers. Since that time, the European Union (EU), 


Australia, Canada, and Thailand have joined the consultations, and it was announced on February 22, 2018 


that the Dispute Settlement Body (DSB) will likely release a report no earlier than the third-quarter of 


2018.3  Later in 2016, on December 15, the U.S. requested consultations with China concerning the 


administration of its tariff rate quotas, including those for wheat, rice, and corn. On February 12, 2018 the 


WTO Director-General composed a panel to review the case.4  


Secondly, China’s approval process for imports of products developed using biotechnology continues to 


act as a significant barrier to U.S. agricultural goods. China continues to restrict imports of U.S. poultry, 


and U.S. rice is still not eligible to be shipped to China despite a 2017 import protocol. Finally, China bans 


the use of certain veterinary drugs and growth hormones deemed safe under international standards, 


restricting U.S. livestock exports.5  


While these challenges exist to this day, we applaud the administration’s efforts last year to reach an 


agreement with China on easing certain restrictions on U.S. agricultural products and biotechnology. As a 


result of the administration’s negotiations, American beef became available in Chinese stores and 


restaurants, a market worth $2.6 billion, for the first time since 2003. While more progress should have 


been made and needs to be made in China’s approval of U.S. biotechnology, the Chinese did approve two 


traits in June, 2017 for cotton and two traits in July, 2017 for corn.6  


The discussion around U.S. agriculture and the opportunities and challenges it faces in accessing the 


Chinese market is germane to the discussion around China’s acts, policies, and practices toward 


intellectual property and innovation because it demonstrates how through sustained bilateral 


negotiations with China, while also enlisting the help of our allies, the U.S. can ensure U.S. farmers and 


workers are treated fairly.  


IV. Real and Potential Threats to U.S. Agriculture  


Agricultural goods and products are often the first line of attack for countries when countries launch 


retaliatory measures against the U.S., and the current trade dispute with China has not proved an 


                                                           
3 https://www.wto.org/english/tratop_e/dispu_e/cases_e/ds511_e.htm  
4 https://www.wto.org/english/tratop_e/dispu_e/cases_e/ds517_e.htm#  
5 United States Department of Agriculture, Despite Continued Challenges, China Offers Huge Potential for U.S. 
Farm Exports, accessed at: https://www.fas.usda.gov/newsroom/despite-continued-challenges-china-offers-huge-
potential-us-farm-exports  
6 
https://gain.fas.usda.gov/Recent%20GAIN%20Publications/Agricultural%20Biotechnology%20Annual_Beijing_Chin
a%20-%20Peoples%20Republic%20of_12-29-2017.pdf  



https://www.wto.org/english/tratop_e/dispu_e/cases_e/ds511_e.htm

https://www.wto.org/english/tratop_e/dispu_e/cases_e/ds517_e.htm

https://www.fas.usda.gov/newsroom/despite-continued-challenges-china-offers-huge-potential-us-farm-exports

https://www.fas.usda.gov/newsroom/despite-continued-challenges-china-offers-huge-potential-us-farm-exports

https://gain.fas.usda.gov/Recent%20GAIN%20Publications/Agricultural%20Biotechnology%20Annual_Beijing_China%20-%20Peoples%20Republic%20of_12-29-2017.pdf

https://gain.fas.usda.gov/Recent%20GAIN%20Publications/Agricultural%20Biotechnology%20Annual_Beijing_China%20-%20Peoples%20Republic%20of_12-29-2017.pdf





Page 4 of 8 
 


exception.7 China has retaliated this year against U.S. agriculture after U.S. Section 201 and Section 232 


enforcement as well as the threat of more tariffs under this investigation.  


Section 201 Retaliation  


On February 5 of this year, just days after the U.S. imposed Section 201 tariffs on solar panels and washing 


machines produced in China, the Chinese government launched an investigation into U.S. sorghum 


imports. Then, on April 17, the Chinese Ministry of Commerce announced the imposition of 179 percent 


preliminary anti-dumping duties on U.S. sorghum, citing substantial damage to its domestic industry. As 


China was the destination for nearly 80 percent of U.S. sorghum exports, totaling $867 million, American 


sorghum farmers could have been severally hurt by this action. As cargos en route to China were 


scrambled to identify new, less lucrative markets, U.S. agricultural commodities trader Archer Daniels 


Midland Co. reported on May 1 that it would take a $30 million hit to its profits in this year’s second 


quarter due to the sorghum trade dispute. 


Section 232 Retaliation  


In response to U.S. tariffs imposed on steel and aluminum under Section 232 trade enforcement action 


announced on March 23, the Chinese on April 2 announced additional tariffs on roughly $2 billion in U.S. 


food and agricultural exports. Fresh fruits, dry fruits, nut products, wine, modified ethanol, and ginseng 


are now all facing an additional 15 percent tariff while pork and pork products are facing an additional 


tariff of 25 percent.8 These tariffs increase the costs of exporting, depress prices of farm futures, and 


incentivizes China to look for other import markets.  


Section 301 Retaliation  


In the same week China increased tariffs on $2 billion worth of U.S. food and agricultural goods, the 


Chinese proposed levying additional tariffs of 25 percent on U.S. agricultural and food products, impacting 


approximately $16.5 billion worth of imports from the U.S. The announcement came just hours after the 


U.S. proposed implementing $50 billion worth of tariffs in response to the affirmative findings of the 


Section 301 investigation.  


On July 6, following the U.S. implementing increased tariffs on $34 billion worth of Chinese imports, China 


retaliated against most of its U.S. agricultural imports. The following goods and products have been 


targeted: soybeans, corn and corn products, wheat, sorghum, cotton, beef and beef products, cranberries, 


orange juice, and tobacco and tobacco products.9 Of these, soybeans represent the U.S.’s single largest 


agricultural export to China, as U.S. soybean farmers exported nearly one-third of the country’s 2017 soy 


production to China. At a time when crop prices are down 40 percent since 2013 and farm income has 


fallen 50 percent, farmers cannot afford additional tariffs. In addition to retaliatory tariffs, nontariff 


                                                           
7 https://www.farmersforfreetrade.com/wp-content/uploads/2018/02/The-Cost-of-Retaliation.pdf  
8 https://www.fas.usda.gov/data/china-china-imposes-additional-tariffs-selected-us-origin-products  
9 https://www.fas.usda.gov/data/china-china-responds-us-section-301-trade-action-announcement  



https://www.farmersforfreetrade.com/wp-content/uploads/2018/02/The-Cost-of-Retaliation.pdf

https://www.fas.usda.gov/data/china-china-imposes-additional-tariffs-selected-us-origin-products

https://www.fas.usda.gov/data/china-china-responds-us-section-301-trade-action-announcement
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barriers and obstructions can also make American agricultural goods and products less competitive in the 


Chinese market.   


It was reported on May 2 that China has virtually stopped importing U.S. soybeans as the Chinese are 


deliberately and exclusively relying on Canadian and Brazilian soybeans at this time (USDA data shows 


that China canceled a net 62,690 metric tons of U.S. soybean purchases in the two weeks ending on April 


19).10 Additionally, Chinese customs are ramping up checks on fresh fruit imports from the U.S., which 


could delay U.S. shipments (previously, the Chinese inspected only 30 percent of shipments).11  Similarly, 


Chinese customs is also ramping up its checks on U.S. pork imports as they are now sampling from about 


20 percent of U.S. pork shipments instead of the previous 5 percent. Just as significant is the fact that 


there has been no change in the level of checks on similar imports from other countries, including Canada 


and the EU. 12 


Realized Impacts to Markets and Exporters 


In previous comments to USTR concerning the Section 301 tariffs, NASDA stated, “Trade actions that 


trigger retaliation threaten rural jobs and fall disproportionately on agriculture, with immediate adverse 


effects that greatly outweigh benefits.” These concerns have been realized in recent months both in the 


commodity market and through reports from those in both the food and agricultural sectors. While 


several major factors influence commodity prices, including projected yields and the value of the U.S. 


dollar, the price of soybeans since May has declined by 11 percent, sorghum by 6 percent, corn by 5 


percent, and rice by 4 percent. One calculation of the change in value of U.S. commodity production since 


May 29, 2018 shows the value of soybeans decreasing by nearly $2 billion and the value of corn decreasing 


by roughly $800 million.13 


Similar to the commodity market and those growing grains and oilseeds, U.S. food exporters are beginning 


to notice the retaliatory tariffs harming their efforts to promote U.S. agricultural products abroad. The 


following is a sample of the issues food companies are now experiencing (names are withheld for privacy 


reasons):  


 A New Hampshire lobster company reported that before the retaliatory tariffs they were shipping 


nearly 50,000 pounds of lobster a week to China whereas now orders to China have disappeared 


and employees are on reduced work hours.  


                                                           
10 https://www.bloomberg.com/news/articles/2018-05-02/china-has-stopped-buying-u-s-soybean-supplies-bunge-
ceo-says  
11 https://www.reuters.com/article/us-usa-trade-china-fruits/china-customs-expands-checks-on-u-s-fruit-imports-
sources-idUSKBN1I428K  
12 https://uk.reuters.com/article/uk-usa-trade-china-pork-exclusive/exclusive-china-ramps-up-checks-on-u-s-pork-
imports-in-potentially-costly-slowdown-idUKKBN1I91IV  
13 Zulauf, C., J. Coppess, N. Paulson and G. Schnitkey. "The Tariff Conflict and Change in Value of Production of U.S. 
Field Crops." farmdoc daily(8):153, Department of Agricultural and Consumer Economics, University of Illinois at 
Urbana-Champaign, August 16, 2018. 



https://www.bloomberg.com/news/articles/2018-05-02/china-has-stopped-buying-u-s-soybean-supplies-bunge-ceo-says

https://www.bloomberg.com/news/articles/2018-05-02/china-has-stopped-buying-u-s-soybean-supplies-bunge-ceo-says

https://www.reuters.com/article/us-usa-trade-china-fruits/china-customs-expands-checks-on-u-s-fruit-imports-sources-idUSKBN1I428K

https://www.reuters.com/article/us-usa-trade-china-fruits/china-customs-expands-checks-on-u-s-fruit-imports-sources-idUSKBN1I428K

https://uk.reuters.com/article/uk-usa-trade-china-pork-exclusive/exclusive-china-ramps-up-checks-on-u-s-pork-imports-in-potentially-costly-slowdown-idUKKBN1I91IV

https://uk.reuters.com/article/uk-usa-trade-china-pork-exclusive/exclusive-china-ramps-up-checks-on-u-s-pork-imports-in-potentially-costly-slowdown-idUKKBN1I91IV

https://farmdocdaily.illinois.edu/2018/08/tariff-conflict-change-value-field-crops.html

https://farmdocdaily.illinois.edu/2018/08/tariff-conflict-change-value-field-crops.html
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 Last month a Wisconsin based dairy snack company reported they were about to receive their 


first order from the Chinese market when the retaliatory tariffs went into place. As a result of 


those tariffs, their orders have now been put on hold indefinitely.  


 After participating in a Chinese trade show, a U.S. supplier of fruits and nuts reported, “It would 


have been a completely different show if not for the tariff war.”14 


 While it is still too early to discern impacts to farm cash flow and net worth, the deterioration of Chinese 


market access and commodity prices has led the U.S. Department of Agriculture to develop a trade 


mitigation program, which will provide payments to impacted farmers and purchase surplus specialty 


crops and value-added products.  


V. Section 301 Products, Duty Rates, and Aggregate Level of Trade  


NASDA notes the “findings of the Investigation into China’s Acts, Policies, and Practices Related to 


Technology Transfer, Intellectual Property, and Innovation Under Section 301 of the Trade Act of 1974,” 


and understands there are legitimate commercial concerns that need to be addressed. However, NASDA 


strongly believes that all bilateral and multilateral negotiating opportunities should be exhausted before 


the USTR imposes an additional duty of 25 percent on selected Chinese products. We urge the U.S. 


government to negotiate with China to gain agreement to cease the unlawful commercial activities, 


thereby avoiding a trade confrontation and eliminating the need to impose tariffs.  


Agricultural Equipment on U.S. Tariff Lists 


The impacts of retaliatory tariffs and nontariff barriers to U.S. agriculture are harming U.S. farmers and 


ranchers; furthermore, U.S. tariffs on agricultural equipment and machinery parts from China have the 


potential to exacerbate the anxiety producers feel by increasing the costs of these inputs. The following 


agricultural equipment and machinery was included on the list of U.S. tariffs imposed on $16 billion worth 


of Chinese products last month: agricultural irrigation equipment, cultivators for soil preparation, no-till 


direct seeders, planters & transplanters, and fertilizer distributors.15  Various agricultural equipment and 


tractor parts, including a range of components from steering wheels to clutches, have also been included 


on the list currently under consideration.16 NASDA is concerned American importers will have no choice 


but to pass the increased costs associated with tariffs on these parts and equipment on to farmers and 


ranchers. 


Thus, in regards to “the specific products to be subject to increased duties, including whether products 


listed in the Annex should be retained or removed, or whether products not currently on the list should 


be added,” we believe none of the products should be subject to increased duties.  


                                                           
14 Impact stories compiled by Tim Hamilton, Executive Director, Food Export – Midwest & Food Export – Northeast  
15 https://www.federalregister.gov/documents/2018/06/20/2018-13248/notice-of-action-and-request-for-public-
comment-concerning-proposed-determination-of-action-pursuant  
16 https://www.federalregister.gov/documents/2018/07/17/2018-15090/request-for-comments-concerning-
proposed-modification-of-action-pursuant-to-section-301-chinas-acts  



https://www.federalregister.gov/documents/2018/06/20/2018-13248/notice-of-action-and-request-for-public-comment-concerning-proposed-determination-of-action-pursuant

https://www.federalregister.gov/documents/2018/06/20/2018-13248/notice-of-action-and-request-for-public-comment-concerning-proposed-determination-of-action-pursuant

https://www.federalregister.gov/documents/2018/07/17/2018-15090/request-for-comments-concerning-proposed-modification-of-action-pursuant-to-section-301-chinas-acts

https://www.federalregister.gov/documents/2018/07/17/2018-15090/request-for-comments-concerning-proposed-modification-of-action-pursuant-to-section-301-chinas-acts
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Similarly, in response to the request to comments on the “level of the increase, if any, in the rate of duty,” 


NASDA recommends there be no increase in the rate of duty at this time.  


Finally, concerning the “appropriate aggregate level of trade to be covered by additional duties,” NASDA 


repeats its belief that there should be no additional duties levied at this time.   


Trade actions that trigger retaliation threaten rural jobs and fall disproportionately on agriculture, with 


immediate adverse effects that greatly outweigh benefits. 


VI. Alternative Solutions  


NASDA is acutely aware of, and acknowledges, the long-standing challenges and obstacles that U.S. 


companies, manufacturers and their workers confront when doing business with China and your 


Administration’s desire to meaningfully address actions by China that impede U.S. trade and investment. 


Tariffs may provide some relief to a few industries in the short term, but they will also increase consumer 


and business costs and welcome both future retaliatory tariffs and nontariff barriers. Instead of such a 


limited, yet potentially detrimental targeted action, NASDA urges the administration to consider the 


following alternative actions to avoid the negative impacts of increased tariffs or other restrictions on 


economic engagement with China. 


 International Coalition: NASDA urges the administration to pursue full enforcement of existing 


international and domestic trade rules, including the initiation of additional WTO cases, engaging 


and coordinating with our trade partners and through regional and global channels, such as the 


Asia-Pacific Economic Cooperative Forum and G20 in order to reduce and eliminate serious and 


inappropriate trade and investment impediments deployed by China.  


 


 Comprehensive, Bilateral Negotiations: A comprehensive, sustained dialogue between the U.S. 


and Chinese governments should be fully pursued before resorting to further tariffs. Previous 


talks through the Joint Commission on Commerce and Trade (JCCT) and the Strategic and 


Economic Dialogue (S&ED) proved effective in eliminating some Chinese barriers to U.S. exports, 


including both IP and farm products. For instance, China was one of the few remaining countries 


in 2009 to ban U.S. pork products due to H1N1 restrictions when U.S. negotiators at a JCCT 


meeting received a commitment from the Chinese that they would remove the ban.17 As a result 


of these successful negotiations and enforcement, the U.S. pork industry just recently exported 


$1.1 billion to China in 2017. 


 


Some would argue previous bilateral talks have been bloated in their scope, so the U.S. should 


concentrate negotiations around China’s “Made in 2025” policy while establishing clear, results-


oriented benchmarks for holding China accountable. Establishing this framework first for issues 


                                                           
17 USTR, “2010 Report on Sanitary and Phytosanitary Measures,” p. 32-37 & U.S. House of Representatives Ways & 
Means Committee, “Hearing on the U.S.-China Economic Relationship,” Testimony of Ambassador Demetrios J. 
Marantis, USTR, p. 4-6.  



https://ustr.gov/sites/default/files/SPS%20Report%20Final(2).pdf

https://waysandmeans.house.gov/hearing-on-the-u-s-china-economic-relationship/
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identified in the “301 Report,” would allow other issues, such as sanitary and phytosanitary issues, 


to be resolved in a similar manner.  


 


 Additional WTO Case: NASDA understands the administration is utilizing the WTO to resolve the 


first major finding of the “301 Report,” which is China’s discrimination in the application of 


intellectual property protection. USTR has indicated in the “301 Report” that China in its 2001 


WTO ascension protocol would not condition the rights of foreign investors on local content, 


transfer of technology, or research/development conduct in China. Thus, China is in violation of 


its ascension protocol, and the administration should also utilize the WTO dispute settlement 


system for this second of the four issues.  


 


 Investment Restrictions: The administration could also work with like-minded trading partners to 


develop a mutual framework in which Chinese firms aren’t permitted to invest abroad in sectors 


where the Chinese market is closed to foreign investment.  


 


 Treasury Sanctions: In conjunction with investment restrictions, the Treasury Department should 


sanction Chinese companies that benefit from stolen or coerced U.S. intellectual property. 


Furthermore, Treasury could either greatly hinder or ban Chinese companies from accessing U.S. 


banks and financial institutions if they stealing are American intellectual property. This option 


could be used in conjunction with investment restrictions as a way of enforcing and ensuring the 


results of comprehensive, bilateral negotiations.  


 


 Additional U.S. Resources: As it formulates its FY20 budget, the administration should request 


additional resources for negotiation and enforcement efforts. USTR has an outsized role in 


resolving issues both at the WTO and with China (the two being interrelated). Increased 


appropriations from Congress could enable more negotiators to be hired for discussions in Geneva 


around the WTO’s dispute settlement process and for increasing USTR’s ability to engage in 


comprehensive negotiations with China.  


VII. Conclusion 


NASDA appreciates the opportunity to comment on the Administration’s proposed trade enforcement 


actions. While there are legitimate issues for the administration to address with China, it is imperative 


these issues be addressed with a coalition of likeminded countries in order to ensure U.S. agricultural 


producers are able to continue to take advantage of export opportunities with this vital export market. A 


stable trade policy environment helps facilitate predictable, rules-based trade while minimizing barriers 


and disruptions to trade.  


Sincerely,  
 
 
Barbara P. Glenn, Ph.D. 
Chief Executive Officer 







From: Girard, Alexander C - DATCP
To: Moll, Keeley A - DATCP; Ripp, Keith - DATCP; Knigge, Krista M - DATCP; Heinemann, Jack A - DATCP
Cc: Stamm, Christine A - DATCP
Subject: NASDA Comments on Section 301 Tariffs and Member Resources
Date: Thursday, August 30, 2018 2:23:41 PM
Attachments: U.S. 301 Tariffs and Chinese Retaliation (Timeline)_080918.pdf

China Announces Supplemental Tariffs in Response to U.S. 301 Tariffs_Beijing_China - Peoples Republic of_8-6-
2018.pdf
USTR_Lighthizer Section301_8 28 2018 FINAL.pdf

NASDA Members and State Staff,
 
As the administration considers a third round of increased tariffs on Chinese goods and products
entering the U.S., NASDA has submitted the attached comments to the Office of the U.S. Trade
Representative. The attached comments articulate concerns regarding retaliatory impacts on
agriculture of these actions, as well as provide alternatives the administration may consider.  The
comments conclude by saying,

“While there are legitimate issues for the administration to address with China, it is
imperative these issues be addressed with a coalition of likeminded countries in order to
ensure U.S. agricultural producers are able to continue to take advantage of export
opportunities with this vital export market. A stable trade policy environment helps facilitate
predictable, rules-based trade while minimizing barriers and disruptions to trade.”  

 
Also attached to this email is a fact sheet/timeline on Section 301 tariffs and Chinese retaliation as
well as an FAS report on China’s proposed retaliation against U.S. food and agricultural products. If
you’re interested in also submitting comments to USTR on the proposed Section 301 tariffs, the
docket can be accessed with the following link: https://www.regulations.gov/document?D=USTR-
2018-0026-0001.
 
As always, please reach out to Alex Noffsinger (Alex@nasda.org) or myself with any questions or
concerns you might have.
 
Regards,
 
Nathan Bowen
Executive Director, Public Policy
National Association of State Departments of Agriculture
4350 North Fairfax Drive, Suite 910
Arlington, VA 22203
(202) 296-9680 (Main)
(571) 447-5323 (Direct)
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August 29, 2018 


 
 


U.S. 301 Tariffs and Chinese Retaliation  
 


While rarely utilized since the creation of the World Trade Organization (WTO), Section 301 of the Trade 
Act of 1974 allows the U.S. to impose import duties in response to foreign trade barriers. On August 14, 
2017, President Trump asked the U.S. Trade Representative (USTR) to determine under Section 301 if 
Chinese policies and actions may be harming American intellectual property rights and development. 
After eight months of investigating, USTR released its findings in which it determined there’s 
“substantial factual support for each of the four alleged elements of China’s technology transfer 
regime.” Since the initial March 22 report, there have been three stages of U.S. proposed or 
implemented tariffs with Chinese retaliation.  
 
First Stage - $34 Billion (Implemented)   
 
The first round of tariffs was initially set at $50 billion, but this was revised to $34 billion after the public 
comment period. The U.S. tariff list consisted of a wide range of industrial and mechanical goods as the 
administration wished to target non-consumer products from China so as to not directly hurt U.S. 
consumers. However, the list did contain agricultural machinery and machinery parts from China such 
as: “Agricultural, horticultural or forestry machinery for soil preparation or cultivation.” Following the 
U.S. implementing these tariffs on July 6, the Chinese responded with $34 billion tariffs of their own. The 
Chinese retaliation contained 545 products, of which, 517 were agricultural or ag-related. Among the 
products included: Soybeans, corn & corn products, wheat, sorghum, cotton, rice, beef & beef products, 
chicken, turkey, dry beans, fruit, tree nuts, wine, and pork products.1  
 
Second Stage - $16 Billion (August 23)  
 
With $34 billion in tariffs set, USTR issued a public comment period to consider the remaining $16 billion 
of the original $50 billion of the first tranche of tariffs. The Section 301 Committee met on July 24 and 
heard arguments for and against the proposed $16 billion in additional tariffs. This list also included 
agricultural inputs, such as: “Fertilizer distributors,” “Seeds, planters and transplanters,” and 
“Agricultural or horticultural projecting or dispersing equipment including irrigation equipment.” On 
August 7, USTR released its final list and the tariffs went into place on August 23. The $16 billion in 
Chinese retaliation does include biodiesel and seven agricultural-related goods.2  
 
Third Stage - $200 Billion (Proposed)   
 
On July 10, USTR released a $200 billion list of Chinese imports to be hit with an additional 10 percent 
tariff. On August 1, the President called on USTR to increase the proposed tariff rate from 10 to 20 
percent. Following this request, the Chinese unveiled a list of retaliatory tariffs worth $60 billion. This 
Chinese retaliatory list includes a wide range of vegetables, prepared foods, and hardwoods.3  


                                                           
1 “China Responds to U.S. Section 301 Trade Action Announcement,” FAS GAIN Report, April 4, 2018   
2 “China announces retaliatory tariffs on $16 billion in U.S. goods,” Inside U.S. Trade, August 8, 2018  
3 “China weighs additional tariffs on $60 billion worth of U.S. goods,” Inside U.S. Trade, August 8, 2018 







 


Updated: 8/29/2018 


 


April 3 April 4 May 15 May 29 June 15  June 18 July 6 July 10 August 3 August 7 
 


As expected, the U.S. 
implements $34 billion in 
tariffs on Chinese imports and 
China responds with $34 
billion in tariffs on U.S. goods, 
primarily U.S. agricultural 
goods & products. 


USTR releases two-pronged 
approach to tariff application, 
implementing $34 billion on 
July 6 with a second public 
comment period to consider 
the remaining $16 billion of 
the total $50 billion in tariffs 
proposed. 


USTR releases proposed list 
of 1,300 tariffs lines to be 
subject to 25% import tariff 
(totaling $50 billion in 
Chinese imports).  
 


China unveils its response to 
the U.S. proposed tariffs and 
vows to retaliate with $50 
billion in tariffs against a 
range of U.S. products. 


In response to China 
announcing its plans on June 
15 to retaliate in-kind against 
the U.S.’s $34 billion in tariffs, 
the president directed USTR 
to propose a third list of 
Chinese imports, valued at 
$200 billion that could be 
targeted for additional tariffs 
if retaliation occurs. 


U.S. announces plan 
to move forward 
with proposed $50 
billion in tariffs. 


U.S. 301 Tariffs and Chinese Retaliation  
 


USTR holds a public hearing 
on the proposed tariffs; 
NASDA testifies alongside 
Farmers for Free Trade 
against the proposed tariffs, 
urging negotiations. 


USTR releases a list of $200 
billion worth of Chinese goods to 
be hit by a 10 percent tariff and 
unveils a public comment 
period/process timeline with 
future hearing set (On August 1, 
the President called on USTR to 
increase the tariff level from 10 
percent to 25 percent).  
 


In response to the Aug. 1 
announcement from the U.S., 
China says that it’ll consider 
increasing tariffs on an 
additional $60 billion worth of 
U.S. imports, including 
agricultural goods.  
 


USTR publishes its 
final list on the 
second tranche of 
301 tariffs, worth 
$16 billion. The 
following day, China 
pledges to retaliate 
with $16 billion in 
tariffs on U.S. goods 
& products. 
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General Information: This report contains an unofficial translation of the STCT announcement 


published on the Ministry of Commerce website on August 6, 2018. The specific food and agriculture 


related tariff lines targeted by the proposed supplemental tariffs are included in this report below the 


unofficial translation as four schedules, according to the proposed tariff rate increase.  


 


Comment: The supplementary tariffs are primarily on products which had not been previously impacted 


by the 232 and 301 initial retaliatory duties, with the exception of eight HS codes identified by asterisks 


in the lists below.  Each of these eight tariff lines are also subject to 232 retaliatory duties of 15 percent.  


Agricultural products affected by the supplemental duties are identified in the first four lists below 


followed by supplemental duties affecting forest and fishery products. 


  


Disclaimer: In the event of a discrepancy or discrepancies between this summary and the complete 


regulation or announcement as published in Mandarin, the latter shall prevail. 


 


--Begin Unofficial Translation-- 


 


State Council Tariff Committee Announcement on 


“Imposing Tariffs on Some Products Origin in the United States (Second Batch)” 


Tariff Committee Notice [2018] No. 6 


 


On July 11, 2018, the U.S. government issued the measures to impose tariffs on 200 billion U.S. dollars 


of goods imported from China, and solicited public opinions on the measures. On August 2, the U.S. 


side announced that it would increase the tariff rate imposed on the above-mentioned 200 billion U.S. 


dollars of goods from 10% to 25%. The U.S. measures have deviated from the consensus of multiple 


consultations between the two sides, which lead to an escalation of trade friction between China and the 


United States, seriously violate relevant rules of the World Trade Organization, and damage to our 


national interests and people's interests. 


 


According to the laws and regulations such as "People's Republic of China Foreign Trade Law", 


"People's Republic of China Import and Export Tariff Regulations", and the basic principles of 


international law, the State Council Tariff Committee decided to impose tariffs on 5,207 items imported 


from the United States. The measure involves approximately 60 billion U.S. dollars of imports from the 


United States. The relevant matters are as follows: 


 


1. A 25% tariff will be imposed to the 2493 items listed in Schedule I; a 20% tariff will be imposed to 


the 1078 items listed in Schedule II; a 10% tariff will be imposed to the 974 items listed in Schedule III; 


and a 5% tariff will be imposed to the 662 items listed in Schedule IV. The specific product scopes are 


shown in Schedule 1 to 4. 


 


2. For the imported goods listed in the schedules originating in the United States, the corresponding 


tariffs shall be imposed on the basis of the current taxation method and applicable tariff rates.  The 


current in-bond tariffs and tariff-reduction (exemption) policies will remain unchanged. The tariff 







imposed this time will not be reduced or exempted. 


 


3. The calculation of relevant import taxes: 


 


Adding tariff = duty paid price ×additional tariff rate 


 


Tariff = current applicable tariff + additional tariff 


 


The import value-added tax and consumption tax shall be calculated in accordance with relevant 


laws and regulations. 


 


4. Implementation date will be announced separately.  


 


Attachments: 


Schedule I:   List of supplemental 25% tariffs on products originating from the United States  


Schedule II:  List of supplemental 20% tariffs on products originating from the United States 


Schedule III:   List of supplemental 10% tariffs on products originating from the United States  


Schedule IV:  List of supplemental 5% tariffs on products originating from the United States 


 


         


State Council Customs Tariff Committee 


August 3, 2018 


--End Unofficial Translation-- 


 


Schedule I Proposed Agricultural Tariffs: an additional 25 percent tariff 
HS Code Description 


01012900 Live Horses, Not Pure-Bred Breeding 


01069090 Other Live Animals, Not For Pure-Bred Breeding 


02042200 Fresh Or Chilled Unboned Meat Of Sheep 


02102000 Meat Of Bovine Animals, Salted,In Brine,Dried Or S 


02109900 Other Meat/Edible Offal, Nes, Saltd/Brn/Drd/Smkd; 


04090000 Natural Honey 


04100049 Other Bee Products 


04100090 Other Edible Products Of Animal Origin, Nes 


05040011 Hog Casings, Salted, Excl. Hog Fat-Ends 


05040012 Sheep Casings, Salted 


05040029 Gizzard Of Other Animals, Nes 


05119990 Animal Products, Nes; Dead Animals Of Chapter 1 


06029099 Other Live Plants, Nes, Not Seedings 


06031900 Other Fresh Cut Flowers & Buds,For Ornamental Purp 


06039000 Cut Flowers & Buds,Other Than Fresh,For Ornamental 


06042010 Fresh Mosses And Lichens 


06042090 Fresh Foliage/Branches/Grasses Without Flowers/Flo 


06049090 Other Foliage/Branches/Grasses Without Flowers/Flo 


07102100 Shelled Or Unshelled Peas, Frozen 


07102900 Leguminous Vegetables, Shelled Or Unshelled, Froze 


07103000 Spinach, Frozen 


08112000* Rasp-/Black-/Mul-/Logan- Berries, Currants/Goosebe 







08119090* Other Fruit & Nuts, Frozen, Nes 


08140000 Peel Of Citrus Fruit/Melons, Fresh/Frozen/Dried/Pr 


09011100 Coffee, Not Roasted Or Decaffeinated 


09011200 Decaffeinated Coffee, Not Roasted 


09012100 Roasted Coffee, Not Decaffeinated 


09012200 Roasted, Decaffeinated Coffee 


09021010 Flavoured Green Tea In Packings≤3Kg 


09021090 Unflavoured Green Tea In Packings≤3Kg 


09022090 Unflavoured Green Tea In Packings>3Kg 


09023010 Oolong Tea In Packings≤3Kg 


09023090 Other Black Tea & Partly Fermented Tea Nes, In Pac 


09024090 Other Black Tea & Partly Fermented Tea Nes, In Pac 


09041100 Dried Pepper, Not Crushed/Ground) 


09041200 Pepper, Crushed Or Ground 


09042200 Fruits Of Genus Capsicum/Pimenta, Crushed Or Groun 


09061900 Cinnamon,Nes, & Cinnamon-Tree Flowers, Not Crushe 


09093200 Seeds Of Cumin, Crushed Or Ground 


09101200 Ginger, Crushed Or Ground 


09109100 Spice Mixtures Of Two/More Prdct Of Different Head 


09109900 Other Spices, Nes 


11010000 Wheat Or Maslin Flour 


11029090 Other Cereal Flour, Nes 


11031100 Grosts & Meal Of Wheat, 


11042200 Other Worked Grains Of Oats, Not Rolled/Flaked 


11042990 Other Worked Grains Of Other Cereal, Not Rolled/Fl 


11052000 Potato Flakes, Granules & Pellets 


11063000 Flour, Meal & Powder Of Products Of Chapter 8 


11071000 Malt, Not Roasted 


11072000 Roasted Malt 


11081300 Potato Starch 


11081400 Manioc (Cassava) Starch 


11081900 Other Starches, Nes 


11090000 Wheat Gluten 


12060090 Sunflower Seeds Not For Cultivation 


12075090 Mustard Seeds, Not For Cultivation 


12079999 Other Oil Seeds & Oleaginous Fruits Nes, Not For C 


12119039 Plants And Parts Of Plants, Primarily For Pharmacy 


12119050 Plants And Parts Of Plants, Primarily For Perfumer 


12119099 Plants Or Their Parts, Primarily For Insecticides, 


12122190 Seaweecds And Other Algae Nes, For Human Consumpti 


12129912 Sweet Apricot Kernels 


12129999 Edible Fruit Stones & Kernels And Other Vegetable 


13021200 Liquorice Saps & Extract 


13022000 Pectic Substances, Pectinates & Pectates 


13023100 Agar-Agar 


13023990 Other Mucilages And Thickeners Of Vegetable Produc 


14011000 Bamboos 


14049090 Vegetable Products, Nes 


15060000 Other Animal Fats & Oils & Their Fractions 







15071000 Crude Soya-Bean Oil 


15079000 Soya-Bean Oil (Excl. Crude) & Fractions 


15081000 Crude Ground-Nut Oil 


15089000 Ground-Nut Oil (Excl. Crude) & Fractions 


15091000 Virgin Olive Oil 


15099000 Olive Oil (Excl. Virgin) & Fractions 


15121100 Crude Sunflower-Seed & Safflower Oil 


15121900 Sunflower-Seed & Safflower Oil (Excl. Crude) & Fra 


15131100 Crude Coconut (Copra) Oil 


15131900 Coconut Copra Oil (Excl. Crude) & Fractions Thereo 


15141100 Crude Low Erucic Acid Rape Of Colza Oil 


15149900 Other Rape Oil And Mustard Oil And Its Fraction, N 


15152900 Maize (Corn) Oil (Excl. Crude) & Fractions 


15153000 Castor Oil & Its Fractions 


15155000 Sesame Oil & Fractions 


15161000 Animal Fats & Oils & Fractions 


15162000 Vegetable Fats & Oils & Their Fractions 


15171000 Margarine (Excl. Liquid) 


15179010 Shortenning 


15179090 Other Edible Fats/Oils/Fractions Of This Chptr, Ex 


15200000 Glycerol Crude, Glycerol Waters & Glycerol Lyes 


16021000 Homogenized Prep. Of Meat, Meat Offal Or Blood 


16024100 Preparations Of Swine Hams & Cuts 


16025090 Preparations Of Bovine Animal Meat & Offal, Nes 


17011400 Other Cane Suger, Without Flavouring/Colouring Mat 


17019910 Granulated Sugar 


17022000 Maple Sugar & Maple Syrup 


17023000 Glucose & Glucose Syrup, Fructose Wt.<20% 


17025000 Chemically Pure Fructose 


18010000 Cocoa Beans, Whole Or Broken, Raw Or Roasted 


18031000 Cocoa Paste, Not Defatted 


18040000 Cocoa Butter, Fat & Oil 


18050000 Cocoa Powder, No Added Sugar Or Other Sweetening M 


18062000 Cocoa Prep., In Wt.>2Kg Blocks/Slabs/Bars/In Conte 


18063200 Cocoa Prep., In Blocks/Slabs/Bars,, Not Filled 


19011010 Powdered Formulas For Infant Use In Retail Package 


19019000 Other Food Prep. Of Flour(Cocoa<5% 


19021100 Uncooked Pasta With Eggs, Not Stuffed/Other Prepar 


19022000 Stuffed Pasta 


19023030 Instant Noodle 


19042000 Prepared Foods Frm Unroast Or Mixtures Of Unrst/Ro 


19053100 Sweet Biscuits 


19053200 Waffles & Wafers 


19054000 Rusks, Toasted Bread & Similar Toasted Products 


20011000 Cucumbers & Gherkins, Prprd/Prsrvd By Vinegar Or A 


20019090 Vegetables/Fruit/Nuts/Othr Edible P. Of Plants, Pr 


20021010 Prprd/Prsrvd Tomatoes, Not By Vinegar,Whole/Pieces 


20031011 Prprd/Prsrvd Small White Agaric, In Airtight Conta 


20039010 Prprd/Prsrvd Other Mushrooms, In Airtight Containe 







20049000 Prprd/Prsrvd Vegetables & Mixtures, Not By Vinegar 


20052000 Prprd/Prsrvd Potatoes, Not By Vinegar/Frozen 


20054000 Prprd/Prsrvd Peas, Not By Vinegar/Frozen 


20055119 Other Beans,Shelled,In Airtight Containers 


20055910 Prprd/Prsrvd Beans In Shell, In Airtight Container 


20057000 Prprd/Prsrvd Olives, Not By Vinegar/Frozen 


20058000 Prprd/Prsrvd Sweet Corn, Not By Vinegar/Frozen 


20059999 Prprd/Prsrvd Vegetable/Mixt., Not By Vinegar/Froze 


20060020 Olives Preserved By Sugar 


20060090 Vegetables & Fruit & Nuts & Othr P. Of Plants, Pre 


20079100 Jams & Marmalades & Jellies/Puree/Pastes Of Citrus 


20079910 Jams & Marmalades & Jellies/Puree/Pastes Can, Not 


20079990 Jams & Marmalades & Jellies/Puree/Pastes, Not Of C 


20081190 Other Prepared/Preserved Ground-Nuts, Nes 


20081999 Other Prepared/Preserved Nuts Or Seeds, Nes 


20085000 Prepared/Preserved Apricots, Nes 


20087010 Prepared/Preserved Peaches, In Airtight Containers 


20089700 Prepared/Preserved Mixtures Of Fruit, Nes 


20089931 Seasoned Laver 


20092100 Grapefruit (Incl. Pomrlo) Juice, Brix Value≤20 


20092900 Other Grapefruit (Incl. Pomrlo) Juice 


20093110 Lemon Juice,Brix Value≤20 


20093910 Other Lemon Juice 


20094100 Pineapple Juice, Bris Value≤20 


20094900 Pineapple Juice, Nes 


20096100 Grape(Incl. Must) Juice, Bris Value≤30 


20097900 Apple Juice, Nes 


20098912 Mango Juice 


20098913 Passion-Fruit Juice 


20098914 Guva Juice 


20098920 Juice Of Singe Vegetable 


20099010 Mixtures Of Fruit Juices 


20099090 Mixtures Of Vegetable Juices, Mixtures Of Fruit & 


21011100 Extracts, Essences & Concentrates Of Coffee 


21011200 Preparations With A Basis Of Coffee/Extracts/Essen 


21012000 Extracts, Essences, Concentrates & Prep. Of Tea Or 


21021000 Active Yeasts 


21022000 Inactive Yeasts; Other Single-Cell Micro-Organisms 


21031000 Soya Sauce 


21050000 Ice Cream & Other Edible Ice, Whether Or Not Conta 


21069040 Coconut Juice 


22011020 Aerated Waters, Not Sweetened/Flavoured 


22019011 Natural Waters 


22019019 Other Waters, Not Sweetened/Flavoured; Ice & Snow 


22019090 Other Waters, Not Sweetened/Flavoured; Ice & Snow 


22029100 Non-Alcoholic Beer 


22029900 Other Non-Alcoholic Beverages 


22030000 Beer Made From Malt 


22041000* Sparkling Wine Of Fresh Grapes 







22042100* Othr Wine & Grape Must With Fermentation Prvntd By 


22042900* Othr Wine & Grape Must With Fermentation Prvntd By 


22051000 Vermouth & Other Wine Of Fresh Grapes, Flavoured. 


22060090 Other Fermented Beverages；Mixtures Of Fermented Be 


22071000 Undenatured Ethyl Alcohol, Of Alcohol V.≥80% 


22082000 Spirits From Distilled Grape Wine Or Marc 


22085000 Gin & Geneva 


22087000 Liqueurs And Cordials 


22089010 Tequila, Mezcal 


22089020 Distillate Spirits 


22089090 Undenatured Alcohol, V. 


22090000 Vinegar & Substitutes For Vinegar Obtained From Ac 


23040090 Other Solid Residues Of Soyabean Oil Extractioon 


23069000 Oil-Cake & Residues, Of Other Vegetable Fats & Oil 


29054300 Mannitol 


29054500 Glycerol 


33012940 Essential Oils Of Cassia 


33013010 Balsam Of Irises 


33021010 Mixtures Of Odoriferous Substancs For Drink Indust 


35011000 Casein 


38091000 Finishing Agents,Dye Carriers & Othr Prdct & Prep. 


38231100 Industrial Stearic Acid 


38231200 Industrial Oleic Acid 


38231900 Industrial Monocarboxylic Fatty Acids;Acid Oils Fr 


38237000 Industrial Fatty Alcohols 


41012019 Whl Bovine Hide & Skin, Nes,Dried≤8Kg, Dry-Saltd≤1 


41021000 Raw Hide & Skins Of Sheep/Lambs, With Wool On 


43019090 Raw Heads/Tails/Paws/Other Pieces Of Raw Furskin, 


51011100 Greasy Shorn Wool, Not Carded Or Combed 


51031010 Noils Of Wool, Not Garnetted Stock 


52030000 Cotton, Carded Or Combed 


 


*Note: HS Codes above marked with an asterisk have previously been targeted by 232 retaliatory tariffs 


of 15%. These supplemental tariffs are in addition to the previously imposed 232 retaliatory tariffs. 


 


Schedule II Proposed Agricultural Tariffs: an additional 20 percent tariff 
HS Code Description 


05051000 Raw Feathers For Stuffing; Down 


06022090 Edible Fruit Or Nut Trees, Shrubs & Bushes, Not Se 


07142030 Chilled Or Frozen Sweet Potatoes 


08111000* Strawberries, Frozen 


11041200 Rolled Or Flaked Oats 


11043000 Cereal Germ, Whole, Rolled, Flaked Or Ground 


12024200 Ground Nuts, Shelled, Whether Or Not Broken 


12040000 Linseed 


12102000 Hop Cones, Ground/Powdered/Pellets; Lupulin 


13012000 Natural Gum Arabic 


13019090 Lac; Other Natural Gums, Resins, Gum-Resins & Bals 


13021990 Vegetable Saps And Extracts,Nes 







13023200 Mucilages & Thickeners Frm Locust Beans/Their Seed 


13023919 Mucilages And Thickeners Of Seaweeds And Algae, Ne 


15151100 Crude Linseed Oil 


15159010 Jojoba Oil & Fractions 


15159090 Other Fixed Vegetable Fats & Oils & Fractions, Nes 


15180000 Animal/Vegetable Fats & Oils, Chem. Modified; Ined 


15211000 Vegetable Waxes (Excl. Triglycerides) 


16010010 Sausages & Similar Products, Packed By Natural Cas 


16010020 Other Sausages & Similar Products 


17019990 Other Cane/Beet Sugar & Chem. Pure Sucrose, Solid, 


17026000 Other Fructose & Fructose Syrup, Fructose Wt.>50% 


17029000 Artificial Honey, Caramel & Other Sugars/Syrup, Ne 


17041000 Chewing Gum 


17049000 Sugar Confectionery Not Containing Cocoa, Nes 


18063100 Cocoa Prep., In Blocks/Slabs/Bars, Filled 


18069000 Cocoa Prep., Nes 


19012000 Mixes & Doughs For Prep. Of Bakers' Wares Of 19.05 


19021900 Other Uncooked Pasta, No Eggs, Not Stuffed/Other P 


19023090 Other Pasta, Nes 


19041000 Prepared Foods By The Swelling/Roasting Of Cereals 


19049000 Cereals In Grain/Flakes Form (Excl. Maize), Precoo 


19059000 Other Bakers’Wares; Communion/Sealing Wafers, Rice 


20059991 Othr Prprd/Prsrvd Vegetable/Mixt. Can, Not By Vine 


20071000 Jams & Marmalades & Jellies/Puree/Pastes Of Fruit, 


20081110 Ground-Nut Kernels, In Airtight Containers 


20086010 Prepared/Preserved Cherries, In Airtight Container 


20088000 Prepared/Preserved Strawberries, Nes 


20096900 Grape(Incl. Must) Juice, Nes 


20097100 Apple Juice, Bris Value≤20 


21023000 Prepared Baking Powders 


21039090 Other Sauces, Mixed Condiments/Seasonings, Nes 


21041000 Soups & Broths & Prep. Therefor 


22011010 Mineral Waters, Not Sweetened/Flavoured 


22021000 Waters (Incl. Mineral & Aerated), With Added Sugar 


22084000 Rum & Other Spirits By Distilling Fermented Sugarc 


22086000 Vodka 


23021000 Brans, Sharps & Other Residues Of Maize 


33012920 Essential Oils Of Citronella 


33012991 Essential Oils Of Geranium 


33013090 Other Resinoids 


33019090 Concentrats In Fats, Etc.;Terpenicby Prdcts,Aqs Di 


35019000 Caseinates & Other Casein Derivatives; Casein Glue 


35029000 Albumins, Albuminates & Other Dreivatives, Nes 


41019019 Other Bovine Hide & Skin, Incl. Butts, Bends And B 


43011000 Raw Furskins Of Mink, Whole 


 


*Note: HS Code 08111000 (frozen strawberries) marked with an asterisk was previously targeted by a 


retaliatory 232 tariff of 15%. The supplemental tariff of 20% is in addition to the previously imposed 


232 retaliatory tariff. 







 


Schedule III Proposed Agricultural Tariffs: an additional 10 percent 
HS Code Description 


01061990 Other Edible Mammals, Not Pure-Bred Breeding 


01062090 Reptiles, Nes 


01064990 Other Insects, Not For Pure-Bred Breeding 


04081900 Egg Yolks (Excl. Dried) 


05059090 Feathers Nes; Skins & Parts Of Birds With Feathers 


07101000 Potatoes, Frozen 


07102290 Other Shelled Or Unshelled Beans, Frozen 


07104000 Sweet Corn, Frozen 


07108090 Other Vegetables, Frozen, Nes 


07109000 Mixtures Of Vegetables 


09019010 Coffee Husks & Skins 


09096290 Seeds Of Anise/Caraway/Fennel/Juniper Berries, Cru 


11041990 Rolled Or Flaked Grains Of Other Cereals, Nes 


11051000 Potato Flour, Meal & Powder 


11061000 Flour, Meal & Powder Of The Dried Leguminous Veget 


11081200 Maize (Corn) Starch 


12024100 Ground Nuts In Shell, Not For Cultivation 


12071090 Palm Nuts And Kernels, Not For Cultivation 


12112010* American Ginseng 


12129100 Sugar Beet, Fresh/Chilled/Frozen/Dried 


12129919 Apricot,Peach(Incl. Nectarine) Or Plum Stones And 


13021300 Hop Saps & Extract 


13023911 Carrageenan 


15122900 Cotton-Seed Oil (Excl. Crude) & Fractions Thereof 


15151900 Linseed Oil (Excl. Crude) & Fractions 


15219010 Beeswax 


16023100 Preparations Of Turkey 


16023291 Other Prepared Chicken Breast Filets 


17019100 Cane/Beet Sugar, Solid, With Added Flavouring/Colo 


17021100 Anhydrous Lactose, Lactose Wt.≥99% 


17021900 Lactose Syrup & Other Lactose 


18061000 Cocoa Powder, With Added Sugar Or Other Sweetening 


19011090 Preprarations For Infant Use In Retail Package Oth 


19023010 Rice Vermicelli 


19043000 Bulgur Wheet 


20029011 Tomato Paste, In Airtight Containers Weighing Not 


20029019 Tomato Paste, In Airtight Containers Weighing More 


20029090 Prprd/Prsrvd Tomatoes, Minced, Not By Vinegar, Nes 


20041000 Prprd/Prsrvd Potatoes, Not By Vinegar, Frozen 


20051000 Prprd/Prsrvd Homogenized Vegetable, Not By Vinegar 


20081120 Roasted Ground-Nuts 


20081130 Ground-Nut Butter 


20081920 Other Prepared/Preserved Nuts/Seeds, In Airtight C 


20083090 Prepared/Preserved Citrus Fruit, Nes 


20086090 Prepared/Preserved Cherries, Nes 


20089990 Prepared/Preserved Fruit & Nuts & Othr Edible P. O 







20091900 Unfrozen Orange Juice, Nes 


20095000 Tomato Juice, 


20098100 Cranberry Juice 


20098919 Other Juice Of Singe Fruit 


21032000 Tomato Ketchup & Other Tomato Sauces 


21033000 Mustard Flour & Meal; Prepared Mustard 


21042000 Homogenized Composite Food Prep. 


21061000 Protein Concentrates & Textured Protein Substances 


21069090 Food Preparations, Nes 


22042200* Othr Wine & Grape Must With Fermentation Prvntd By 


22059000 Vermouth & Other Wine Of Fresh Grapes, Flavoured, 


23011019 Flours & Meals Of Other Meat Bones 


23011090 Other Flours, Meals & Pellets, Of Meat/Offal, Ined 


23024000 Brans, Sharps & Other Residues Of Other Cereals 


23032000 Beet Pulp, Bagasse & Other Waste Of Sugar Manufact 


23099010 Prepared Feed Additives 


23099090 Other Prep. Of A Kind Used In Animal Feeding, Nes 


29054400 D-Glucitol (Sorbitol) 


33012500 Essential Oils Of Mints, Nes 


35040090 Protein Substances & Derivatives, Nes; Hide Powder 


35051000 Dextrins & Other Modified Starches 


35052000 Glues Based On Starches, Dextrins Or Other Modifie 


38246000 Sorbitol (Excl. That Of 2905.44) 


 


*Note: HS Codes marked with an asterisk have previously been targeted by 232 retaliatory tariffs of 


15%. These supplemental tariffs are in addition to the previously imposed 232 retaliatory tariffs. 


 


Schedule IV Proposed Agricultural Tariffs: an additional 5 percent 
HS Code Description 


33011200 Essential Oils Of Orange 


33011300 Essential Oils Of Lemon 


33011910 Essential Oils Of Lime 


33011990 Essential Oils Of Citrus Fruit, Nes 


33012400 Essential Oils Of Peppermint 


33012910 Essential Oils Of Camphor 


33012930 Essential Oils Of Aniseed 


33012950 Essential Oils Of Litsea Cubeba 


33012960 Essential Oils Of Eucalyptus 


33012999 Essential Oils Other Than Of Citrus Fruit, Nes 


33019010 Extracted Oleoresins 


33019020 Terpenic Byproducts Deterpenatn Of Citrus Fruit Es 


33021090 Mixtures Of Odoriferous Substancs For Food Or Drin 


35021100 Egg Albumin, Dried 


35022000 Milk Albumin 


35030010 Gelatin & Derivatives 


35040010 Peptones & Derivatives 


38231300 Industrial Tall Oil Fatty Acids 


41015019 Whole Bovine Hide & Skin, Nes, ＞16Kg 


41033000 Raw Hide & Skin Of Swine, Fresh Or Preserved 







41039090 Other Raw Hide & Skin,Fresh Or Preserved, Nes 


43018090 Raw Furskins, Nes 
 


 


Proposed Additional Tariffs on Fish Products:  
HS Code Description   


03054120 Smoked Pacific/Danude Salmon(Excl.Offal) List 1 25%  


05080010 Pwd & Wst Of Shells Of Molluscs,Crustaceans, Echin List 1 25%  


05080090 Coral; Shells Of Molluscs, Crustaceans, Echinoderm List 1 25%  


05119190 Prdct Of Fish/Crustaceans/Aquatic Invertebrates; D List 3 10%  


15041000 Fish-Liver Oils & Their Fractions List 1 25%  


15042000 Fish Fats, Oils & Fractions (Excl. Fish Liver Oils List 2 20%  


23012090 Flours,Meals & Pellets Of Fish/Crustaceans/Aquatic List 1 25%  


 


Schedule I Proposed Forestry Tariffs: an additional 25 percent tariff 
HS Code Description 


44012200 Non-Coniferous Wood In Chips Or Particles 


44014000 Sawdust And Wood Waste And Scrap, Not Agglomerated 


44029000 Other Wood Charcoal 


44031100 Coniferous Wood In The Rough, Treated With Paint/S 


44032110 Wood Of Korean Pine And Mongolian Scotch Pine, In 


44032130 Wood Of Larch, In The Rough, Cross-Sectional Dimen 


44032400 Wood Of Fir (Abies Spp.) And Spruce (Picea Spp.), 


44039100 Oak (Quercus Spp.) Wood In The Rough, (Excl. Treat 


44039500 Birch (Betula Spp.) In The Rough, Cross-Sectional 


44039700 Poplar And Aspen (Populus Spp.) In The Rough 


44039800 Eucalyptus (Eucalyptus Spp.) In The Rough 


44039980 Other Temperate Non-Coniferous Wood In The Rough, 


44039990 Non-Coniferous Wood In The Rough, Nes 


44050000 Wood Wool; Wood Flour 


44071110 Wood Of Korean Pine/Mongolian Scotch Pine, Sawn Le 


44071120 Wood Of Radiata Pine, Sawn Lenghwise, Thk＞6Mm 


44071200 Wood Of Fir (Abies Spp.) And Spruce (Picea Spp.), 


44072910 Teak Wood, Sawn Lengthwise,Thick＞6Mm 


44072930 Wood Of Merbau, Sawn Lengthwise,Thick＞6Mm 


44072990 Tropical Wood, Nes, Sawn Lengthwise,Thick＞6Mm 


44079100 Wood Of Oak(Ouercus Spp.), Sawn Lengthwise,Thick＞6 


44079200 Wood Of Beech(Fagus Spp.), Sawn Lengthwise,Thick＞6 


44079600 Wood Of Birch (Betula Spp.), Sawn Lengthwise,Thick 


44079910 Non-Tropical Rosewood, Sawn Lengthwise,Thick＞6Mm 


44081090 Other Coniferous Wood, Sawn Lenghwise, Thick≤6Mm 


44083119 Other Veneer Sheets Of Dark/Light Red Meranti & Me 


44083919 Other Veneer Sheets Of Other Tropical Wood, Thick≤ 


44083990 Other Trpical Wood, Sawn Lenghwise, Thick≤6Mm 


44089021 Sheets For Plywood Of Temperate Non-Coniferous Woo 


44089091 Other Wood Sheets Of Temperate Non-Coniferous Wood 


44092990 Other Non-Coniferous Wood,Continuously Shaped As S 


44101100 Particle Board, Of Wood 


44101200 Oriented Strand Board (Osb), Of Wood 


44101900 Other Similar Board, Of Wood 







44111211 Fibreboard(Mdf) ,Thck≤5Mm, D.＞0.8G/Cm3,Not Worked/ 


44111319 Fibreboard(Mdf),5＜Thck≤9Mm, D.＞0.8G/Cm3,Worked/Cov 


44111419 Fibreboard(Mdf) ,Thck＞9Mm, D.＞0.8G/Cm3,Worked/Cove 


44111421 Fibreboard(Mdf) , 5＜Thck≤9Mm , 0.5G/Cm3＜D.≤0.8G/Cm 


44111429 Other Fibreboard(Mdf) , 5＜Thck≤9Mm , 0.5G/Cm3＜D.≤0 


44111499 Fibreboard(Mdf) ,Thck＞9Mm, D. ≤0.5G/Cm3, Worked/Co 


44119210 Other Wood Fibreboard, D.〉0.8G/Cm3,Not Worked/Cove 


44119290 Other Wood Fibreboard, D.〉0.8G/Cm3, Worked/Covered 


44119390 Wood Fibreboard, 0.5G/Cm3＜D.≤0.8G/Cm3,Of Radiata P 


44119410 Other Wood Fibreboard, 0.35G/Cm3＜D.≤0.5G/Cm3 


44121019 Other Bamboo Plywood Solely Of Sheets, Thck≤6Mm Pe 


44123100 Other Plywood Solely Of Sheets, With At Least One 


44123300 Other Plywood Solely Of Sheets, Thck≤6Mm Per Ply, 


44123410 Other Plywood Solely Of Sheets, Thck≤6Mm Per Ply, 


44123490 Other Plywood Solely Of Sheets, Thck≤6Mm Per Ply, 


44123900 Other Plywood Solely Of Sheets, Thck≤6Mm Per Ply, 


44129410 Other Blockboard/Laminboard/Battenboard,With At Le 


44129910 Other Plywood, With At Least One Outer Ply Of Non- 


44129999 Plywood/Veneered Panels/Laminated Board And The Li 


44130000 Densified Wood, In Blocks, Plates, Strips Or Profi 


44151000 Cases, Boxes, Crates, Drums & Similar Packings Of 


44152090 Other Wooden Pallets, Box Pallets And Other Load B 


44170090 Other Wooden Tools,Broom Or Brush,Boot Or Shoe Las 


44181090 Other Wooden Indows, French-Windows And Their Fram 


44182000 Doors & Their Frames & Thresholds, Of Wood 


44186000 Posts And Beams, Of Wood 


44187500 Other Assembled Flooring Panels, Multilayer Of Woo 


44189900 Builders’ Joinery And Carpentry Of Wood, Nes 


44209090 Wooden Caskets For Jewellery/Cutlery, Etc 


44211000 Clothes Hangers Of Wood 


44219110 Circle Sticks/Bars,Popsicle Sticks,Spatula And The 


44219990 Articles Of Wood, Nes 


 


Schedule II Proposed Forestry Tariffs: an additional 20 percent tariff 
HS Code Description 


44012100 Coniferous Wood In Chips Or Particles 


44031200 Non-Coniferous Wood In The Rough, Treated With Pai 


44032240 Wood Of Douglas Fir, In The Rough, Cross-Sectional 


44032290 Wood Of Other Pin, In Rough, Cross-Sectional Dimen 


44032300 Wood Of Fir (Abies Spp.) And Spruce (Picea Spp.), 


44032600 Other Coniferous Wood In The Rough, Cross-Sectiona 


44039960 North American Hard Wood (Incl.Cherry/Walnut/Maple 


44042000 Non-Conifrous Hoopwood; Split Poles, Wooden Sticks 


44071130 Wood Of Douglas Fir, Sawn Lenghwise, Thk＞6Mm 


44071190 Wood Of Other Pine, Sawn Lenghwise, Thick＞6Mm 


44071900 Other Coniferous Wood, Sawn Lenghwise, Thick＞6Mm 


44079400 Wood Of Cherry (Prunus Spp.), Sawn Lengthwise,Thic 


44079500 Wood Of Ash (Fraxinus Spp.), Sawn Lengthwise,Thick 


44079980 Other Temperate Non-Coniferous Wood, Sawn Lengthwi 







44079990 Other Non-Coniferous Wood, Sawn Lengthwise,Thick＞6 


44081019 Coniferous Wood Veneer Sheets, Nes, Thick≤6Mm 


44089011 Other Veneer Sheets Of Plywood, Thick≤6Mm 


44089012 Veneer Sheet Of Temperate Non-Coniferous Wood, Thi 


44089099 Wood, Nes, Sawn Lenghwise, Thick≤6Mm 


44111219 Fibreboard(Mdf) ,Thck≤5Mm, D.＞0.8G/Cm3, Worked/Cov 


44111229 Other Fibreboard(Mdf),Thck≤5Mm, 0.5G/Cm3＜D.≤0.8G/C 


44111311 Fibreboard(Mdf), 5＜Thck≤9Mm , D.＞0.8G/Cm3,Not Work 


44140010 Frames For Paintings,Photographs, Mirrors Or Simil 


44140090 Other Wooden Frames For Paintings,Photographs, Mir 


44160090 Other Wooden Casks/Barrels/Vats/Tubs & Other Coope 


44187900 Other Assembled Flooring Panels, Of Wood 


44219190 Articles Of Bamboo, Nes 


 


Schedule III Proposed Forestry Tariffs: an additional 10 percent tariff 


- No Chapter 44 codes were identified in Schedule III 


 


Schedule IV Proposed Forestry Tariffs: an additional 5 percent tariff 
HS Code Description 


44032140 Wood Of Douglas Fir, In The Rough, Cross-Sectional 


44032500 Other Coniferous Wood In The Rough, Cross-Sectiona 


44079300 Wood Of Maple (Acer Spp.), Sawn Lengthwise,Thick＞6 


44079700 Wood Of Poplar And Aspen (Populus Spp.), Sawn Leng 


44079930 North American Hard Wood (Incl. Cherry/Walnut/Mapl 


44089019 Other Veneer Sheets Of Wood, Thick≤6Mm 


44092910 Other Non-Coniferous Wood Floor Strips/Boards,Cont 


44109019 Other Particle Board,Of Ligneous Materials 


44119429 Other Wood Fibreboard, D. ≤0.35G/Cm3, Worked/Cover 


44209010 Wood Marquetry And Inlaid Wood 
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National Association of State Departments of Agriculture 
4350 North Fairfax Drive 


Suite 910 
Arlington, VA 22203 


Tel: 202-296-9680 | Fax: 703-880-0509 
www.nasda.org 


 
August 29, 2018, 


The Honorable Robert Lighthizer 


U.S. Trade Representative  


Office of the United States Trade Representative 


600 17th Street, NW 


Washington, DC 20006 


Submitted Electronically via Federal eRulemaking Portal 


(https://www.regulations.gov/document?D=USTR-2018-0026-0001)  


Re: Docket No. USTR-2018-0026- Request for Comments Concerning Proposed Modification of Action 


Pursuant to Section 301: China’s Acts, Policies, and Practices Related to Technology Transfer, 


Intellectual Property, and Innovation  


Dear Ambassador Lighthizer:  


The National Association of State Departments of Agriculture (NASDA) appreciates the opportunity to 


provide the following comments regarding the request for public comment concerning the proposed 


modification of action pursuant to “Section 301: China’s Acts, Policies, and Practices Related to 


Technology Transfer, Intellectual Property, and Innovation.” In regards to this third list of tariffs, valued 


at $200 billion, while NASDA fully appreciates and agrees with the Administration’s findings of China’s 


restrictive economic and trade policies, we believe bilateral negotiations and engaging a coalition of like-


minded countries, will more effectively advance the Administration’s goal of free and fair trade with 


China, while minimizing the risk to agriculture.  United coalitions will ultimately prove more successful to 


resolving these outstanding issues while at the same time not endangering the U.S. agricultural industry. 


I. About NASDA 


NASDA represents the Commissioners, Secretaries, and Directors of the state departments of agriculture 


in all fifty states and four U.S. territories. State departments of agriculture are responsible for a wide range 


of programs including food safety, combating the spread of disease, and fostering the economic vitality 


of our rural communities. NASDA members are also responsible for promoting their states’ products in 


international markets, as well as managing regulatory and certification programs that facilitate agriculture 


and food exports. Because of this, and because of the important role exports play in ensuring a prosperous 


agriculture sector, promoting exports and increasing international trade is a top priority for NASDA. 


In addition, NASDA members lead significant engagement on trade-related matters with the Canadian 


provincial ministers of agriculture and the Mexican state secretaries of agriculture via the Tri-National 


Agricultural Accord (Accord). The Tri-National Agricultural Accord represents a longstanding commitment 



https://www.regulations.gov/document?D=USTR-2018-0026-0001
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among the senior state and provincial agricultural officials of North America to work together 


collaboratively on agricultural trade and development issues.  


II. International Trade, China, and U.S. Agriculture: Opportunities  


In 2015, U.S. food, agriculture, and related industries contributed $992 billion to U.S. gross domestic 


product (GDP), a 5.5-percent share. The industry is also a leading employer, supporting 21 million full- and 


part-time jobs at 11.1 percent of the U.S. workforce.1 This contribution to the U.S. economy is supported 


and enhanced by the access that U.S. agricultural producers and food companies have to the global 


marketplace through the U.S.’s free trade agreements and other international trading agreements.   


Thanks in large part to implementation of free trade agreements and the industry’s efficient and 


innovative nature, U.S. food and agricultural exports have produced a trade surplus for nearly fifty years. 


Consistent growth over this period has resulted in over $152 billion worth of exports and, in 2016, created 


$193 billion in additional U.S. economic activity. These growing exports, particularly the Chinese market, 


have increasingly become a vital share and important source of value to U.S. production.  


It is imperative that U.S. producers not lose ground in the vital Chinese market. While challenges and 


barriers currently exist to fully accessing the Chinese market, China was the second largest export market 


for U.S. agricultural products in 2017 as the U.S. sent more than $19.6 billion in exports to China (second 


only to Canada at $20.5 billion). In regards to U.S. farm production, U.S. agricultural exports to China 


represented 5% of U.S. cash receipts in 2017. Specifically, the export-cash receipt ratio is 29% for soybeans 


and 51% for sorghum, making China a vital market for these two commodities and the hardworking 


American farmers who produce them.2  China also represents one of our best (if not the best) opportunity 


for major export growth in the near and long-term future.  


The Chinese market has radically changed since China began its ascension to the World Trade Organization 


(WTO) in 1994. When China joined the WTO in 2001, its GDP was only $1.3 trillion; China’s GDP is now 


$12.3 trillion, second only to the United States. As part of this growth in GDP, not only has the size of 


China’s agricultural market made it attractive to American farmers and ranchers, but its expanding middle-


class and increasingly sophisticated consumers, who demand a wide range of products, make it the 


attractive market it now is.  


III. International Trade, China, and U.S. Agriculture: Challenges  


While U.S. agriculture has largely benefited from a more open Chinese market, serious barriers and 


challenges to fully accessing the market still exist. For instance, the U.S. is currently using the WTO dispute 


                                                           
1 United States Department of Agriculture, Ag and Food Sectors and the Economy, accessed at: 


https://www.ers.usda.gov/data-products/ag-and-food-statistics-charting-the-essentials/ag-and-food-sectors-and-
the-economy.aspx.   
2 Farm Credit Administration, Major U.S. Agricultural Export Markets: China, Canada, and Mexico, accessed at: 
https://www.fca.gov/Download/EconomicReports/MajorUSAgriculturalExportMarkets.pdf  



https://www.ers.usda.gov/data-products/ag-and-food-statistics-charting-the-essentials/ag-and-food-sectors-and-the-economy.aspx

https://www.ers.usda.gov/data-products/ag-and-food-statistics-charting-the-essentials/ag-and-food-sectors-and-the-economy.aspx

https://www.fca.gov/Download/EconomicReports/MajorUSAgriculturalExportMarkets.pdf
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settlement process to address China’s grain policies as China continues to overly subsidize its domestic 


production while continuing to restrict imports.  


On September 13, 2016 the U.S. requested consultations with China regarding the level of domestic 


support it provides for its wheat, rice, and corn producers. Since that time, the European Union (EU), 


Australia, Canada, and Thailand have joined the consultations, and it was announced on February 22, 2018 


that the Dispute Settlement Body (DSB) will likely release a report no earlier than the third-quarter of 


2018.3  Later in 2016, on December 15, the U.S. requested consultations with China concerning the 


administration of its tariff rate quotas, including those for wheat, rice, and corn. On February 12, 2018 the 


WTO Director-General composed a panel to review the case.4  


Secondly, China’s approval process for imports of products developed using biotechnology continues to 


act as a significant barrier to U.S. agricultural goods. China continues to restrict imports of U.S. poultry, 


and U.S. rice is still not eligible to be shipped to China despite a 2017 import protocol. Finally, China bans 


the use of certain veterinary drugs and growth hormones deemed safe under international standards, 


restricting U.S. livestock exports.5  


While these challenges exist to this day, we applaud the administration’s efforts last year to reach an 


agreement with China on easing certain restrictions on U.S. agricultural products and biotechnology. As a 


result of the administration’s negotiations, American beef became available in Chinese stores and 


restaurants, a market worth $2.6 billion, for the first time since 2003. While more progress should have 


been made and needs to be made in China’s approval of U.S. biotechnology, the Chinese did approve two 


traits in June, 2017 for cotton and two traits in July, 2017 for corn.6  


The discussion around U.S. agriculture and the opportunities and challenges it faces in accessing the 


Chinese market is germane to the discussion around China’s acts, policies, and practices toward 


intellectual property and innovation because it demonstrates how through sustained bilateral 


negotiations with China, while also enlisting the help of our allies, the U.S. can ensure U.S. farmers and 


workers are treated fairly.  


IV. Real and Potential Threats to U.S. Agriculture  


Agricultural goods and products are often the first line of attack for countries when countries launch 


retaliatory measures against the U.S., and the current trade dispute with China has not proved an 


                                                           
3 https://www.wto.org/english/tratop_e/dispu_e/cases_e/ds511_e.htm  
4 https://www.wto.org/english/tratop_e/dispu_e/cases_e/ds517_e.htm#  
5 United States Department of Agriculture, Despite Continued Challenges, China Offers Huge Potential for U.S. 
Farm Exports, accessed at: https://www.fas.usda.gov/newsroom/despite-continued-challenges-china-offers-huge-
potential-us-farm-exports  
6 
https://gain.fas.usda.gov/Recent%20GAIN%20Publications/Agricultural%20Biotechnology%20Annual_Beijing_Chin
a%20-%20Peoples%20Republic%20of_12-29-2017.pdf  



https://www.wto.org/english/tratop_e/dispu_e/cases_e/ds511_e.htm

https://www.wto.org/english/tratop_e/dispu_e/cases_e/ds517_e.htm

https://www.fas.usda.gov/newsroom/despite-continued-challenges-china-offers-huge-potential-us-farm-exports

https://www.fas.usda.gov/newsroom/despite-continued-challenges-china-offers-huge-potential-us-farm-exports

https://gain.fas.usda.gov/Recent%20GAIN%20Publications/Agricultural%20Biotechnology%20Annual_Beijing_China%20-%20Peoples%20Republic%20of_12-29-2017.pdf

https://gain.fas.usda.gov/Recent%20GAIN%20Publications/Agricultural%20Biotechnology%20Annual_Beijing_China%20-%20Peoples%20Republic%20of_12-29-2017.pdf
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exception.7 China has retaliated this year against U.S. agriculture after U.S. Section 201 and Section 232 


enforcement as well as the threat of more tariffs under this investigation.  


Section 201 Retaliation  


On February 5 of this year, just days after the U.S. imposed Section 201 tariffs on solar panels and washing 


machines produced in China, the Chinese government launched an investigation into U.S. sorghum 


imports. Then, on April 17, the Chinese Ministry of Commerce announced the imposition of 179 percent 


preliminary anti-dumping duties on U.S. sorghum, citing substantial damage to its domestic industry. As 


China was the destination for nearly 80 percent of U.S. sorghum exports, totaling $867 million, American 


sorghum farmers could have been severally hurt by this action. As cargos en route to China were 


scrambled to identify new, less lucrative markets, U.S. agricultural commodities trader Archer Daniels 


Midland Co. reported on May 1 that it would take a $30 million hit to its profits in this year’s second 


quarter due to the sorghum trade dispute. 


Section 232 Retaliation  


In response to U.S. tariffs imposed on steel and aluminum under Section 232 trade enforcement action 


announced on March 23, the Chinese on April 2 announced additional tariffs on roughly $2 billion in U.S. 


food and agricultural exports. Fresh fruits, dry fruits, nut products, wine, modified ethanol, and ginseng 


are now all facing an additional 15 percent tariff while pork and pork products are facing an additional 


tariff of 25 percent.8 These tariffs increase the costs of exporting, depress prices of farm futures, and 


incentivizes China to look for other import markets.  


Section 301 Retaliation  


In the same week China increased tariffs on $2 billion worth of U.S. food and agricultural goods, the 


Chinese proposed levying additional tariffs of 25 percent on U.S. agricultural and food products, impacting 


approximately $16.5 billion worth of imports from the U.S. The announcement came just hours after the 


U.S. proposed implementing $50 billion worth of tariffs in response to the affirmative findings of the 


Section 301 investigation.  


On July 6, following the U.S. implementing increased tariffs on $34 billion worth of Chinese imports, China 


retaliated against most of its U.S. agricultural imports. The following goods and products have been 


targeted: soybeans, corn and corn products, wheat, sorghum, cotton, beef and beef products, cranberries, 


orange juice, and tobacco and tobacco products.9 Of these, soybeans represent the U.S.’s single largest 


agricultural export to China, as U.S. soybean farmers exported nearly one-third of the country’s 2017 soy 


production to China. At a time when crop prices are down 40 percent since 2013 and farm income has 


fallen 50 percent, farmers cannot afford additional tariffs. In addition to retaliatory tariffs, nontariff 


                                                           
7 https://www.farmersforfreetrade.com/wp-content/uploads/2018/02/The-Cost-of-Retaliation.pdf  
8 https://www.fas.usda.gov/data/china-china-imposes-additional-tariffs-selected-us-origin-products  
9 https://www.fas.usda.gov/data/china-china-responds-us-section-301-trade-action-announcement  



https://www.farmersforfreetrade.com/wp-content/uploads/2018/02/The-Cost-of-Retaliation.pdf

https://www.fas.usda.gov/data/china-china-imposes-additional-tariffs-selected-us-origin-products

https://www.fas.usda.gov/data/china-china-responds-us-section-301-trade-action-announcement
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barriers and obstructions can also make American agricultural goods and products less competitive in the 


Chinese market.   


It was reported on May 2 that China has virtually stopped importing U.S. soybeans as the Chinese are 


deliberately and exclusively relying on Canadian and Brazilian soybeans at this time (USDA data shows 


that China canceled a net 62,690 metric tons of U.S. soybean purchases in the two weeks ending on April 


19).10 Additionally, Chinese customs are ramping up checks on fresh fruit imports from the U.S., which 


could delay U.S. shipments (previously, the Chinese inspected only 30 percent of shipments).11  Similarly, 


Chinese customs is also ramping up its checks on U.S. pork imports as they are now sampling from about 


20 percent of U.S. pork shipments instead of the previous 5 percent. Just as significant is the fact that 


there has been no change in the level of checks on similar imports from other countries, including Canada 


and the EU. 12 


Realized Impacts to Markets and Exporters 


In previous comments to USTR concerning the Section 301 tariffs, NASDA stated, “Trade actions that 


trigger retaliation threaten rural jobs and fall disproportionately on agriculture, with immediate adverse 


effects that greatly outweigh benefits.” These concerns have been realized in recent months both in the 


commodity market and through reports from those in both the food and agricultural sectors. While 


several major factors influence commodity prices, including projected yields and the value of the U.S. 


dollar, the price of soybeans since May has declined by 11 percent, sorghum by 6 percent, corn by 5 


percent, and rice by 4 percent. One calculation of the change in value of U.S. commodity production since 


May 29, 2018 shows the value of soybeans decreasing by nearly $2 billion and the value of corn decreasing 


by roughly $800 million.13 


Similar to the commodity market and those growing grains and oilseeds, U.S. food exporters are beginning 


to notice the retaliatory tariffs harming their efforts to promote U.S. agricultural products abroad. The 


following is a sample of the issues food companies are now experiencing (names are withheld for privacy 


reasons):  


 A New Hampshire lobster company reported that before the retaliatory tariffs they were shipping 


nearly 50,000 pounds of lobster a week to China whereas now orders to China have disappeared 


and employees are on reduced work hours.  


                                                           
10 https://www.bloomberg.com/news/articles/2018-05-02/china-has-stopped-buying-u-s-soybean-supplies-bunge-
ceo-says  
11 https://www.reuters.com/article/us-usa-trade-china-fruits/china-customs-expands-checks-on-u-s-fruit-imports-
sources-idUSKBN1I428K  
12 https://uk.reuters.com/article/uk-usa-trade-china-pork-exclusive/exclusive-china-ramps-up-checks-on-u-s-pork-
imports-in-potentially-costly-slowdown-idUKKBN1I91IV  
13 Zulauf, C., J. Coppess, N. Paulson and G. Schnitkey. "The Tariff Conflict and Change in Value of Production of U.S. 
Field Crops." farmdoc daily(8):153, Department of Agricultural and Consumer Economics, University of Illinois at 
Urbana-Champaign, August 16, 2018. 



https://www.bloomberg.com/news/articles/2018-05-02/china-has-stopped-buying-u-s-soybean-supplies-bunge-ceo-says

https://www.bloomberg.com/news/articles/2018-05-02/china-has-stopped-buying-u-s-soybean-supplies-bunge-ceo-says

https://www.reuters.com/article/us-usa-trade-china-fruits/china-customs-expands-checks-on-u-s-fruit-imports-sources-idUSKBN1I428K

https://www.reuters.com/article/us-usa-trade-china-fruits/china-customs-expands-checks-on-u-s-fruit-imports-sources-idUSKBN1I428K

https://uk.reuters.com/article/uk-usa-trade-china-pork-exclusive/exclusive-china-ramps-up-checks-on-u-s-pork-imports-in-potentially-costly-slowdown-idUKKBN1I91IV

https://uk.reuters.com/article/uk-usa-trade-china-pork-exclusive/exclusive-china-ramps-up-checks-on-u-s-pork-imports-in-potentially-costly-slowdown-idUKKBN1I91IV

https://farmdocdaily.illinois.edu/2018/08/tariff-conflict-change-value-field-crops.html

https://farmdocdaily.illinois.edu/2018/08/tariff-conflict-change-value-field-crops.html
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 Last month a Wisconsin based dairy snack company reported they were about to receive their 


first order from the Chinese market when the retaliatory tariffs went into place. As a result of 


those tariffs, their orders have now been put on hold indefinitely.  


 After participating in a Chinese trade show, a U.S. supplier of fruits and nuts reported, “It would 


have been a completely different show if not for the tariff war.”14 


 While it is still too early to discern impacts to farm cash flow and net worth, the deterioration of Chinese 


market access and commodity prices has led the U.S. Department of Agriculture to develop a trade 


mitigation program, which will provide payments to impacted farmers and purchase surplus specialty 


crops and value-added products.  


V. Section 301 Products, Duty Rates, and Aggregate Level of Trade  


NASDA notes the “findings of the Investigation into China’s Acts, Policies, and Practices Related to 


Technology Transfer, Intellectual Property, and Innovation Under Section 301 of the Trade Act of 1974,” 


and understands there are legitimate commercial concerns that need to be addressed. However, NASDA 


strongly believes that all bilateral and multilateral negotiating opportunities should be exhausted before 


the USTR imposes an additional duty of 25 percent on selected Chinese products. We urge the U.S. 


government to negotiate with China to gain agreement to cease the unlawful commercial activities, 


thereby avoiding a trade confrontation and eliminating the need to impose tariffs.  


Agricultural Equipment on U.S. Tariff Lists 


The impacts of retaliatory tariffs and nontariff barriers to U.S. agriculture are harming U.S. farmers and 


ranchers; furthermore, U.S. tariffs on agricultural equipment and machinery parts from China have the 


potential to exacerbate the anxiety producers feel by increasing the costs of these inputs. The following 


agricultural equipment and machinery was included on the list of U.S. tariffs imposed on $16 billion worth 


of Chinese products last month: agricultural irrigation equipment, cultivators for soil preparation, no-till 


direct seeders, planters & transplanters, and fertilizer distributors.15  Various agricultural equipment and 


tractor parts, including a range of components from steering wheels to clutches, have also been included 


on the list currently under consideration.16 NASDA is concerned American importers will have no choice 


but to pass the increased costs associated with tariffs on these parts and equipment on to farmers and 


ranchers. 


Thus, in regards to “the specific products to be subject to increased duties, including whether products 


listed in the Annex should be retained or removed, or whether products not currently on the list should 


be added,” we believe none of the products should be subject to increased duties.  


                                                           
14 Impact stories compiled by Tim Hamilton, Executive Director, Food Export – Midwest & Food Export – Northeast  
15 https://www.federalregister.gov/documents/2018/06/20/2018-13248/notice-of-action-and-request-for-public-
comment-concerning-proposed-determination-of-action-pursuant  
16 https://www.federalregister.gov/documents/2018/07/17/2018-15090/request-for-comments-concerning-
proposed-modification-of-action-pursuant-to-section-301-chinas-acts  



https://www.federalregister.gov/documents/2018/06/20/2018-13248/notice-of-action-and-request-for-public-comment-concerning-proposed-determination-of-action-pursuant

https://www.federalregister.gov/documents/2018/06/20/2018-13248/notice-of-action-and-request-for-public-comment-concerning-proposed-determination-of-action-pursuant

https://www.federalregister.gov/documents/2018/07/17/2018-15090/request-for-comments-concerning-proposed-modification-of-action-pursuant-to-section-301-chinas-acts

https://www.federalregister.gov/documents/2018/07/17/2018-15090/request-for-comments-concerning-proposed-modification-of-action-pursuant-to-section-301-chinas-acts





Page 7 of 8 
 


Similarly, in response to the request to comments on the “level of the increase, if any, in the rate of duty,” 


NASDA recommends there be no increase in the rate of duty at this time.  


Finally, concerning the “appropriate aggregate level of trade to be covered by additional duties,” NASDA 


repeats its belief that there should be no additional duties levied at this time.   


Trade actions that trigger retaliation threaten rural jobs and fall disproportionately on agriculture, with 


immediate adverse effects that greatly outweigh benefits. 


VI. Alternative Solutions  


NASDA is acutely aware of, and acknowledges, the long-standing challenges and obstacles that U.S. 


companies, manufacturers and their workers confront when doing business with China and your 


Administration’s desire to meaningfully address actions by China that impede U.S. trade and investment. 


Tariffs may provide some relief to a few industries in the short term, but they will also increase consumer 


and business costs and welcome both future retaliatory tariffs and nontariff barriers. Instead of such a 


limited, yet potentially detrimental targeted action, NASDA urges the administration to consider the 


following alternative actions to avoid the negative impacts of increased tariffs or other restrictions on 


economic engagement with China. 


 International Coalition: NASDA urges the administration to pursue full enforcement of existing 


international and domestic trade rules, including the initiation of additional WTO cases, engaging 


and coordinating with our trade partners and through regional and global channels, such as the 


Asia-Pacific Economic Cooperative Forum and G20 in order to reduce and eliminate serious and 


inappropriate trade and investment impediments deployed by China.  


 


 Comprehensive, Bilateral Negotiations: A comprehensive, sustained dialogue between the U.S. 


and Chinese governments should be fully pursued before resorting to further tariffs. Previous 


talks through the Joint Commission on Commerce and Trade (JCCT) and the Strategic and 


Economic Dialogue (S&ED) proved effective in eliminating some Chinese barriers to U.S. exports, 


including both IP and farm products. For instance, China was one of the few remaining countries 


in 2009 to ban U.S. pork products due to H1N1 restrictions when U.S. negotiators at a JCCT 


meeting received a commitment from the Chinese that they would remove the ban.17 As a result 


of these successful negotiations and enforcement, the U.S. pork industry just recently exported 


$1.1 billion to China in 2017. 


 


Some would argue previous bilateral talks have been bloated in their scope, so the U.S. should 


concentrate negotiations around China’s “Made in 2025” policy while establishing clear, results-


oriented benchmarks for holding China accountable. Establishing this framework first for issues 


                                                           
17 USTR, “2010 Report on Sanitary and Phytosanitary Measures,” p. 32-37 & U.S. House of Representatives Ways & 
Means Committee, “Hearing on the U.S.-China Economic Relationship,” Testimony of Ambassador Demetrios J. 
Marantis, USTR, p. 4-6.  



https://ustr.gov/sites/default/files/SPS%20Report%20Final(2).pdf

https://waysandmeans.house.gov/hearing-on-the-u-s-china-economic-relationship/
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identified in the “301 Report,” would allow other issues, such as sanitary and phytosanitary issues, 


to be resolved in a similar manner.  


 


 Additional WTO Case: NASDA understands the administration is utilizing the WTO to resolve the 


first major finding of the “301 Report,” which is China’s discrimination in the application of 


intellectual property protection. USTR has indicated in the “301 Report” that China in its 2001 


WTO ascension protocol would not condition the rights of foreign investors on local content, 


transfer of technology, or research/development conduct in China. Thus, China is in violation of 


its ascension protocol, and the administration should also utilize the WTO dispute settlement 


system for this second of the four issues.  


 


 Investment Restrictions: The administration could also work with like-minded trading partners to 


develop a mutual framework in which Chinese firms aren’t permitted to invest abroad in sectors 


where the Chinese market is closed to foreign investment.  


 


 Treasury Sanctions: In conjunction with investment restrictions, the Treasury Department should 


sanction Chinese companies that benefit from stolen or coerced U.S. intellectual property. 


Furthermore, Treasury could either greatly hinder or ban Chinese companies from accessing U.S. 


banks and financial institutions if they stealing are American intellectual property. This option 


could be used in conjunction with investment restrictions as a way of enforcing and ensuring the 


results of comprehensive, bilateral negotiations.  


 


 Additional U.S. Resources: As it formulates its FY20 budget, the administration should request 


additional resources for negotiation and enforcement efforts. USTR has an outsized role in 


resolving issues both at the WTO and with China (the two being interrelated). Increased 


appropriations from Congress could enable more negotiators to be hired for discussions in Geneva 


around the WTO’s dispute settlement process and for increasing USTR’s ability to engage in 


comprehensive negotiations with China.  


VII. Conclusion 


NASDA appreciates the opportunity to comment on the Administration’s proposed trade enforcement 


actions. While there are legitimate issues for the administration to address with China, it is imperative 


these issues be addressed with a coalition of likeminded countries in order to ensure U.S. agricultural 


producers are able to continue to take advantage of export opportunities with this vital export market. A 


stable trade policy environment helps facilitate predictable, rules-based trade while minimizing barriers 


and disruptions to trade.  


Sincerely,  
 
 
Barbara P. Glenn, Ph.D. 
Chief Executive Officer 
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We are sprinting toward the finish line in preparation for hosting all of you in
Hartford September 8-12. We are ready for meaningful policy discussion, as
well as, giving you a taste of Connecticut Grown, Connecticut’s agricultural
diversity and some insight into what it takes to farm in a densely populated
state.

NASDA and Connecticut Department of Agriculture staff have worked
exceptionally hard to put together a meeting that will move our collective
agenda forward, challenge us to think about emerging issues and expose
members and our partners to Connecticut agriculture and the northeast. Our
2018 NASDA Annual Meeting promises to carry on a wonderful tradition of
mixing serious agriculture policy with fun.

Thank you all for what you do to advance American Agriculture through your
leadership and participation in NASDA.

I look forward to seeing you in Connecticut,



USDA Announces Atypical Bovine Spongiform Encephalopathy
Detection

The U.S. Department of Agriculture (USDA) is announcing an atypical case of
Bovine Spongiform Encephalopathy (BSE), a neurologic disease of cattle, in a
six-year-old mixed-breed beef cow in Florida. This animal never entered
slaughter channels and at no time presented a risk to the food supply, or to
human health in the United States.

USDA Animal and Plant Health Inspection Service’s (APHIS) National
Veterinary Services Laboratories (NVSL) confirmed that this cow was positive
for atypical H-type BSE. The animal was initially tested at the Colorado State
University (CSU) Veterinary Diagnostic Laboratory (a National Animal Health
Laboratory Network laboratory) as part of routine surveillance of cattle that are
deemed unsuitable for slaughter. APHIS and Florida veterinary officials are
gathering more information on the case.

Please Join Us for the Tri-National Accord

Read More
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Nuevo Leon has extended an official invitation to NASDA members to attend
the 27th Tri-National Agricultural Accord in Monterrey, Nuevo León, México
from Tuesday, October 16 to Thursday, October 18, 2018. Please let Alex or
Nathan know if you are interested in attending, or if you would like additional
details.

Please visit http://trinationalaccordnuevoleon.mx/ for more information from
Nuevo Leon.

Philippines FTA on the Horizon

The U.S. and the Philippines could begin negotiating a free trade deal by
December. Many view the Philippines as a positive trade partner, and
agriculture access has been one of the main talking points thus far. Philippines-
based executives are optimistic about growth potential in the country.

The Association of Southeast Asian Nations summit begins today in Singapore
and American Ambassador Jeffrey Gerrish will promote free, fair and reciprocal
trade in the U.S. with the region. Should a deal with the Philippines be
negotiated, it would be the first bilateral deal promised by the Trump
administration since withdrawing from the Trans-Pacific Partnership which is
promising for the rest of the region.

USDA forecasts 13 percent drop in net farm income in 2018
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According to a new report from USDA’s Economic Research Service, net farm
income, a broad measure of profits, is forecast to decrease $9.8 billion (13.0
percent) from 2017 to $65.7 billion in 2018. The report and more information is
available here.

What’s Up With WOTUS?

The U.S. District for the District of South Carolina recently issued a ruling
enjoining nationwide the Trump administration’s rule that delayed until Feb.
2020 implementation of the 2015 WOTUS Rule. Importantly, the decision will
immediately impact only 26 states. Action: NASDA members concerned with
this step and the potential implementation of the 2015 rule are encouraged to
reach out to their local Corps office for more information. An industry coalition
has filed asking the SC court to issue a nationwide stay. There are mixed
reports about when the Corps will start implementing the new rule.

CEO Update

Trade dominated NASDA work this week. We are pleased at press time to
hear there might be an agreement in principle on NAFTA 2.0, now going swiftly
past Monday’s U.S.-Mexico agreement, and to include Canada. This would be
a monumental step forward for farmers, agriculture stakeholders, and for the
Administration. In addition, USDA announced details of the trade mitigation
plan on Monday. On Monday, NASDA had no fewer than six calls convened by
the White House, USDA and jointly of USDA and USTR for cleared advisors.
USDA’s Ray Starling reminded the U.S. Food & Ag Trade Dialogue on
Thursday how important it is for agriculture to “make some noise” around our
issues. 

The tit-for-tat tariff activity between the U.S., China and other countries is
raising increasing anxiety for farmers, agribusiness and the food industry.
However, one practical challenge of today’s situation is the three-fold
messaging heard from many ag groups: 1) recognition of the egregious
activities by China outlined in the Section 301 report, 2) while acknowledging
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full opposition to the growing tariffs and negative impacts on farmers, while 3)
not having any suggested tools or solutions to solve the conundrum. 

I am pleased with NASDA’s leadership in remarks to USTR Ambassador
Lighthizer concerning proposed modification of actions. NASDA provides
suggested alternative solutions. We have sent you those comments and a Fact
Sheet on U.S. Tariffs and Chinese Retaliation. 

NASDA states……."concerning the proposed determination modification of action pursuant

to “Section 301: China’s Acts, Policies, and Practices Related to Technology Transfer,

Intellectual Property, and Innovation.” In regards to this third list of tariffs, valued at $200

billion, while NASDA fully appreciates and agrees with the Administration’s findings of

China’s restrictive economic and trade policies, we believe bilateral negotiations and

engaging a coalition of like-minded countries, will more effectively advance the

Administration’s goal of free and fair trade with China, while minimizing the risk to

agriculture. United coalitions will ultimately prove more successful to resolving these

outstanding issues while at the same time not endangering the U.S. agricultural industry.”

Now more than ever, our work with trade coalitions amplifies NASDA’s voice.
The food, beverage and consumer products sectors are considering a joint
letter (deadline COB today) to Ambassador Lighthizer, about concerns on the
proposed 10% (now stated as 25%) tariffs to China on “List 3.” At the Annual
Meeting, you will hear the latest on trade and have the opportunity to place your
vote in support of the pursuit of new free trade agreements and the importance
of WTO and dispute settlement. You will also hear the latest on
communications strategies from the American Farm Bureau Federation and
Americans for Farmers and Families. 

We appreciate your engagement on trade and the breaking challenges
and actions. Please let Nathan or I know if you have comments, constructive
criticism, or new ideas on strategic approaches on trade. This is a historic time
from which the future of U.S. modern agriculture will emerge in a changed
global landscape. 

President Reviczky and NASDA are ready to go to Hartford. You won’t
want to miss it. We are ready for #ExploringOurRoots!

Onward and upward,
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NEWS POLICY EVENTS

August 3, 2018

7 Business Days Remain to Submit Policy Items for Member
Consideration

Policy Amendments and Action Items should be submitted to Alex Noffsinger
by Tuesday, August 14. Items submitted after this date will require a 2/3 vote
for consideration. For your reference, NASDA’s existing policy statements are
available online. Please contact Alex Noffsinger with any questions about our
policy process.

From: Amanda Culp
To: Hummell, Richard P - DATCP
Subject: NASDA Member Update
Date: Friday, August 3, 2018 3:31:52 PM
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USTR Increasing Possible China Tariff Level

In a Wednesday press release, U.S. Trade Representative Robert Lighthizer
announced the President has directed USTR to consider increasing the
proposed additional duty on Chinese products from 10 percent to 25 percent.
The 25 percent duty would be applied to the “July 10 List,” the Chinese
products the U.S. may levy $200 billion in additional tariffs on. In his statement,
Lighthizer said the change in the possible duty level to be levied “is intended to
provide the Administration with additional options to encourage China to
change its harmful policies and behavior…”

Final Farm Bill Conference Committee Announced

The Senate has named their nine Farm Bill conferees. They include: Senate
Agriculture Chairman Pat Roberts (R-KS), Senate Majority Leader Mitch
McConnell (R-KY), Sen. John Boozman (R-AR), Sen. John Hoeven (R-ND),
Sen. Joni Ernst (R-IA), Ranking Member Debbie Stabenow (D-MI), Sen. Patrick
Leahy (D-VT), Sen. Sherrod Brown (D-OH) and Heidi Heitkamp (D-ND).

Minority leader Chuck Schumer (D-NY) passed over Sen. Amy Klobuchar (D-
MN) to appoint Heitkamp after her challenger, Rep. Kevin Cramer (R-ND) was
named as a conferee for the House of Representatives.

McConnell reiterated his intent Wednesday to have a final version of the farm
bill ready for President Donald Trump to sign by the end of Sept. 30, when
many programs in the 2014 farm bill will expire. It has also been reported that
the chairmen and ranking members of the Agriculture Committees will have
weekly phone calls during the August recess in order to keep the bill on
schedule.

NFD: NASDA Analysis fo Tariffs

Farm Bill State Infographics
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European Union Increases US Soybean Purchases

This week the European Commission published its latest findings on imports of
soybeans, showing increased imports from the United States:

“Compared to July 2017, EU imports of soybeans from the United States
are currently up by 283% at 360,000 tonnes;
In terms of the EU's total imports of soybeans the U.S. share is now at
37%, compared to 9% in July 2017;
Imports of soymeal, which are traditionally lower with regards to the U.S.,
are also on the rise - 185,000 tonnes were imported in July 2018, an
increase of 3,337% compared with July 2017;
The U.S. is now supplying 13% of EU soymeal imports compared to 0.3%
in July 2017.”

The increase in EU purchases of US soybeans is likely due to US soybeans
being more competitively priced compared to Brazilian soybeans, which have
increased in costs and are largely going to China now. The EU agreed in a joint
statement last week at the White House to increase its purchases of US
soybeans, but US soybeans already face minimal tariffs from the EU and
market forces/actors will largely determine increased purchases.

WOTUS Supplemental Repeal Comments Due August 13

Last month, EPA issued a supplemental notice solidifying why they are
repealing the 2015 rule. Comments for this supplemental notice are due August

13th. More information is available here. A step two new WOTUS rule is
expected in late fall 2018. Please contact britt@nasda.org for more info.

SCBG Progam Undergoing OIG Audit

House Conferees
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We have learned that the Specialty Crop Block Grant Program is undergoing an
audit by the Office of Inspector General. The audit is happening because the
SCBGP has been deemed “high risk” having never been audited by OIG and is
not due to a Congressional request. OIG will be selecting random states to
further audit/visit to ensure federal rules are being followed. The states
have not been selected but will be visited by the end of the month. We expect
an announcement from AMS soon and will keep you informed of any additional
information.

ESA Regulatory Change Comments Due September 24

The Fish and Wildlife Service is proposing regulatory changes to the
Endangered Species Act, focusing on Section 4(d): threatened species
protections and Section 7: Consultations and critical habitat. More information
on the three regulatory proposals are available here. A report on the changes
and their impacts is available here. Comments are due September 24. NASDA
is working with FWS on getting a webinar on changes.

Sand County Foundation Releases Recommendations for
NASDA Members

The Sand County Foundation is currently working to answer an urgent
question: How can we scale up conservation on private lands faster and at
lower cost? Their recommendation for NASDA members are included in this
letter including: financial vehicles to monetize soil health, providing cost-share
for precision agriculture advancement, and multi-agency soil health initiatives.
For more info, please contact Britt or Sand County directly at
cschell@sandcountyfoundation.org.

Senate Reauthorizes Animal Drug User Fee Program
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The Senate on July 31st passed the Animal Drug User Fee and Animal Generic
Drug User Fee Amendments. This bill reauthorizes the FDA’s animal drug and
generic drug user fee programs. Senate Health Committee Chairman Lamar
Alexander (R-TN), the bill’s sponsor, praised it as giving farmers and ranchers
access to safe, affordable drugs for their livestock. The House of

Representatives passed the bill on July 16th. In both chambers, the bill was
passed without a roll call vote. The bill now heads to the president’s desk for his
signature.

CEO Update

Today I was honored to attend and participate in the National Agriculture
Leaders Roundtable on “National Ramification of Litigation on Agriculture,” in
Raleigh. Led by Congressman Rouzer (R-NC 7th District) and Senator Tillis
(R-NC) with Commissioner Troxler, national ag leaders focused on the
impacts of nuisance lawsuits and their threat to all of agriculture and farm
families nationwide. Secretary Scuse, Commissioners Black, Miller,
Weathers, and Deputy Secretary Oberg, all participated. NASDA supported
the need to work together with state and federal partners to map out a strategy
to get ahead of onerous litigation. We mentioned the need for smart policies
that increase investment in ag research and that amplify the need for dialogue
connecting rural and urban America. We are at a watershed moment for
agriculture and NASDA must play a role in uniting all of ag - and consumers
too- in efforts to assure there is balance - of the right to sustainable farming to
produce our food- and while complying with all appropriate laws and
regulations. 

Onward and upward,
Barb
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May 18, 2018

House Farm Bill Fails, 198-213

By a vote of 198-213, GOP conservatives joined Democrats to defeat the
House Farm Bill (H.R.2). After two days of debate on the bill and amendments,
Freedom Caucus Chairman Mark Meadows announced yesterday that
members of the Caucus would not support the measure (as evidenced by the
final vote) as Caucus members wanted leadership to bring a vote on Judiciary
Chairman Bob Goodlatte’s immigration bill. Even if the bill passed, the House
version is considered a nonstarter in the Senate. Senate Agriculture Chairman
Pat Roberts and ranking member Debbie Stabenow are drafting a bipartisan
bill. Roberts has said the Senate will not include the highly discussed SNAP
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work requirements that the House bill has, citing his need to get 60 votes.

USDA Cancels Organic Checkoff Effort

The USDA recently announced in the Federal Register that it has ended its
process to create a checkoff program for organics. The checkoff was supported
by members of the Organic Trade Association to create a national research and
promotion program for organics in 2015, but others in the organic community
fiercely opposed the effort. The proposed rule for the checkoff was released in
the final days of the Obama administration.

Immigration Bills Complicate Farm Bill, May Hit the House Floor

House Republicans are five signatures away from a “Queen of the Hill”
resolution which would force a vote on four immigration bills: the more hardline
Goodlatte Bill, the DREAM Act, the USA Act (bipartisan DACA bill pushed by
Rep. Denham (R-CA) who is leading the charge on this effort) and a bill of
Speaker Ryan’s choosing. House leadership is fighting to prevent this from
happening...

FARM Act Website Update for CERCLA/EPCRA Reporting

EPA updated its website to reflect the impact of recent legislation that that
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affects reporting requirements under the Comprehensive Environmental
Response, Compensation, and Liability Act (CERCLA) and the Emergency
Planning and Community Right-to-Know Act (EPCRA). Due to legislative
changes in the 2018 Omnibus Bill, “air emissions from animal waste at a farm”
are exempt from reporting under CERCLA...

Trade Negotiations with China Continue; Relief for Sorghum

U.S. officials said on Thursday that as part of trade negotiations with China, the
Chinese may be willing to increase purchases of U.S. goods in order to reduce
the U.S. trade deficit with China by as much as $200 billion a year, although a
Chinese foreign ministry spokesman denounced the suggestion as a “rumor”
and “not true.” While the Chinese may be open to cutting the trade gap
between the two countries, U.S. officials have cautioned there is still a long way
to go in negotiations...

New Seed Treatment Stewardship Communications Resources
Available

Seed treatments provide farmers with an economical means of protecting
seeds and seedlings against early-season insect pests and diseases—resulting
in stronger and more uniform stands, healthier plants and higher crop yields.
Farmers and applicators know the importance of proper management to
minimize the risk of pesticide exposure to humans and the environment. This
includes ensuring that any spilled seeds are removed or covered by soil to
protect wildlife and the environment...
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Three Days Remain to Apply for NASDA's 2018 Fall Internship!

NASDA is seeking an intern for the fall semester, beginning in August and
ending in December of 2018. The fall intern is heavily involved in the NASDA
Annual Meeting, and will get the chance to travel to the meeting in September! 

Please email Carly if you have any questions about our intern program.

CEO Update

Read More

Internship Flyer
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Director Chinn, Commissioner Brown, Director Sandison and Commissioner
Reviczky meeting with Ambassador Greg Doud, USTR Chief Agriculture Negotiator
and Doug Hoelscher, Special Assistant to the President. Director Chinn and Director

Sandison meeting with Farmers for Free Trade for a press conference.

Joining every business sector and Agriculture, NASDA was at the ‘tip of the
spear’ on trade this week. NASDA’s 2018 NASDA Trade Fly-in was a huge
success. NASDA presented testimony on Tuesday at a public hearing of the
Office the U.S. Trade Representative, joining Farmers for Free Trade (FFT),
and emphasizing the need for a final modernized NAFTA, the urgency to avoid
retaliatory impacts of the Section 301 China tariffs (which are not final), and the
dire need for strategic initiation of new free trade agreements, focusing on
Japan and other Asia-Pacific countries. The immediate impacts on pork, fruit,
nuts and other products of the Section 232 tariffs, the retaliation on sorghum,
and wheat impacts with Japan—all underscore NASDA’s message that there is
not only an immediate effect on Agriculture but a massive ripple effect to other
sectors of society. 

Agriculture’s patience is wearing thin, and the uncertainty, as farmers plant
another crop in the ground, is creating angst as we do not know where that



crop will go when harvested.

Joining President Reviczky, were Commissioner Brown, Director Chinn,
Commissioner Goehring, and Director Sandison, chair, Marketing &
International Trade Committee. Across several meetings with the White
House-NEC, USTR, USDA, Department of Commerce, and House Ways &
Means Committee, we heard that your voices as the state leaders of
Agriculture, are credible and with more aggressive work, will continue to be
impactful in the current landscape. We were urged to be active with our
Governors, our Congressional delegations, as well as our farmers and
ranchers. We were urged to consider trade missions of commissioners,
secretaries and directors to those countries where new FTAs have the potential
to be profitable for Agriculture in the states. Overall, it was clear and it is certain
---that we must continue the drumbeat of traditional advocacy, because the
efforts to stabilize trade policy and open new markets will never stop and now
more than ever, need the United Voice of NASDA and each of you individually.
I urge you to check out the personalized trade tool kit distributed by Amanda
Culp and consider increasing your department’s efforts to elevate the important
messages. Email Amanda if you missed it in your inbox. 

On the fringes of the Trade Fly-In, we had the first successful NASDA Partners
Program Member Series Event, held over lunch at the Dupont/Corteva
Agrisciences offices where six of our Partners joined for robust conversations
with the NASDA members. Partners face-to-face with our members allows
NASDA to lead and react more effectively. They also heard a brief update on
the NASDA Foundation by Dr. Benson. 

It was evident that having Director Sandison and Director Chinn participate
with Senator Daines, MT, and other farmers in a Farmers for Free Trade (FFT)
Press Event in the Hart Senate Office Building was very valuable because their
state department of Agriculture perspective added high credibility to the
messages shared. Secretary Naig is now an official spokesperson for FFT; if
you would like to be involved contact Amanda. We also had dinner with the
Agriculture CEO Council, where Undersecretary Greg Ibach was the invited
speaker – a natural venue for our members to engage with he and Dudley
Hoskins, chief of staff to the Undersecretary. Yes, there were many laughs
too!
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I am proud of NASDA as we take a leadership role in advancing global
Agriculture trade and in opening new markets. (The NASDA American Food
Fair Opens today in Chicago, where the Board will meet on Monday.) The
NASDA Policy Team, led by Nathan Bowen, will assure that we step up to
our responsibility to stay actively engaged. Thank you for all that each of you do
every day for America’s farmers and ranchers and consumers across the globe.

Onward and upward,

Barb
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NEWS POLICY EVENTS

April 20, 2018

There will be no Member Update on April 27. The NASDA office will be closed
on April 26 and 27 for a staff retreat.

House Ag Advances Farm Bill

The House Agriculture Committee marked up its version of the Farm Bill, H.R.
2, this week during a markup that exposed deep partisan divisions on key
portions of the bill such as SNAP and commodity programs. Chairman
Conaway has indicated he intends to move the bill to the House floor soon,
potentially within the next month. However, the partisan divisions over SNAP
and concerns from some conservative Republicans on farm programs will make
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securing passage in the House challenging. We still expect the Senate to begin
moving their package at some point in May. Notably, an amendment advanced
by NASDA and sponsored by Rep. Yoho (R-FL) was adopted that would
remove a limitation on grant funding from the National Food Safety Training...

Trade News: Sorghum Hit, Uncertainty on Japan Trade Deal

The Chinese government announced a temporary deposit – tariff- of 178.6% on
U.S. sorghum shipments while they finish an anti-dumping investigation against
U.S. sorghum that was launched two months ago, following U.S. tariffs being
placed on Chinese solar cells and washing machines. The U.S. shipped 4.76
million tons of the roughly 5 million tons of sorghum China imported last year, a
total of $960 million of the $1.1 billion in Chinese sorghum...

Commissioner Brown Pens Op-Ed on Importance of Trade to
Colorado Ag

Don't miss the recently published op-ed, Free Trade Vital to Survival of
Colorado Ag Producers, penned by Colorado Commissioner of Agriculture Don

Read More

NASDA Summary

Overview of Amendments

Klobuchar, Cornyn Urge Senage Ag to Authorize NASDA's Animal
Disease Program in Farm Bill

Read More
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Brown. NASDA is available to assist you in writing and place op-eds on the
importance of trade in your state. Contact Amanda for more information.

Last Call to Attend NASDA Cuba Trade Trip

Tuesday, April 24 is the deadline to confirm your attendance on NASDA’s
June trade mission to Cuba. The trip, which is scheduled for June 10-June 14,
will tentatively involve a meeting with the Cuban Ministry of Agriculture, a
farmer cooperative visit/tour, a meeting with the Agriculture Holding Company,
and other exciting opportunities to engage with Cuban agriculture and culture.
The cost of the trip per person is $3,850, which includes lodging,
transportation...

Little-Used Presidential Recission Tactic on the Table for
Trump

Discussions have been heating up regarding a little-used White House budget
tool known as Presidential Rescission. Essentially, the President singles out
dollars that have been appropriated which he or she doesn’t intend to spend. In
the past, it has been used to free up funds for discontinued programs. We are
monitoring the situation and will be looking to past budget proposals for
indications on what programs could be targeted by rescission, should the
administration pursue it.

Groups Press Importance of Asia Pacific Trade

Contact Amanda for Personalized Trade Toolkit

Read More
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The Asia-Pacific Working Group of the U.S. Food and Agriculture Dialogue for
Trade, of which NASDA is a member, sent a letter to President Trump this
week highlighting the importance of trade in the Asia Pacific and the need for
new market opportunities.

What Conaway's Farm Bill Does to SNAP

SNAP provides aid to more than 40 million Americans/month and around half
are minor children. CBO estimated the 2014 Farm Bill reduced nutrition
spending by $8 billion over 10 years (2014-2023). SNAP costs about $70
billion/year. In the House version of the 2018 Farm Bill, CBO estimates a $463
M increase in spending over 10 years (2019-2028). The entire program would
cost $664 billion or 76.5% of the total Farm Bill. CBO also estimates
approximately 7 M people will leave the program over the next decade if the
economy continues to improve...

Letters and Comments Recently Submitted

Coalition Letter to House Committee on Agriculture to Establish a Three-
Pronged Program for Animal Disease Outbreaks

CEO Update

View Full Analysis
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First our thoughts are with Oklahoma and the many states (Florida and
Tennessee!) who are helping their fire service to contain the 289,000 acre fire
burning in Oklahoma. Pray for rain this weekend and relief for the hundreds of
firefighters working this event.

Today we’re in Annapolis, Maryland for Secretary Bartenfelder’s gathering of
Mid-Atlantic State Ag Secretaries and Commissioners. Secretary Scuse is
present as well as Acting Virginia Commissioner Charles Green and
Pennsylvania Deputy Greg Hostetter. Secretary Sonny Perdue is
participating in the gathering for the first time in the meeting’s history. Dairy,
spotted lanterfly, ag labor, and the environment are all issues of note for the
gathering. EPA Region 3 Administrator Cosmo Servidio is also present for the
dialogue.

If you’re keeping count, we’ve added six new staffers since September which
grows the NASDA team to 19. The NASDA office will be closed on April 26
and 27 for a staff retreat to provide our team with an opportunity to build
relationships and grow alignment with NASDA’s mission.



Please let us know how we can assist you with the issues impact your state.

Onward and Upward,
Barb

Staff Contacts

Barb Glenn – CEO
barb@nasda.org

Nathan Bowen – Public Policy Director
nathan@nasda.org
General issues, Farm Bill, Environment, Trade

Janell Hendren – Associate Director, Public Policy & Food Safety Programs
janell@nasda.org
Appropriations, Food Safety

Amanda Culp – Director, Communications
amanda@nasda.org
Specialty Crops, Nutrition, Marketing, Organics

Britt Aasmundstad – Associate Director, Public Policy
britt@nasda.org
Financial Security, Environment, Infrastructure, Labor, Conservation

Aline DeLucia – Associate Director, Public Policy
aline@nasda.org
Biotechnology, Animal & Plant Health

Alex Noffsinger – Coordinator, Public Policy
alex@nasda.org
Rural Development, Forestry

Bob Ehart – Senior Policy & Science Advisor

https://secure-web.cisco.com/1gq4smQ7WOIIu2koShDTH5ifqejU30dgn9XBvhuF0GWG0ds73rTlKY3hEZMu4Nr0Mu1lmgWIxeu8DyJraoWvxmt1QaZKzZoYx3WwiXc0X0tcovtD3rDgNXyS3nt6ukAgZDekw6uEEublRDNHLiXz9Utnr8PJk3Wt8_yTqbD9ZNkU-OcvIUX3PZlcKYVx6WGy1vzpeFClui-fPvH97oKKbWkzB6nNevU2nStkT8gYxjopVTf5XeMB_zMh-mLArbi6cLXgNKyby5gKvHTk9gSOGcTBeX_BfuKcHwWOYSYk56Bg/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D8affde980c%26e%3D1d435f2965
https://secure-web.cisco.com/1eIiHctogjBOzTEw2XPNg8dyA2iI-jfl5Jt9SkYKo7771XoEWB_jMVMWfN3VKwjd6vaKQHeruwvyOKeP28v3BpHlrKUSwI7vL8GM6WccIxQNnqbUwph27y95yuUt5wRhET4oQ-h_Dei1ZKg119Nmy0no_1HxGYinePYgHKJj-IosXV1BR4SjO8eFPbDSK2ZCLJ-IQFYEsn0z_z2X5EkTqSfSJb5XYnvv5V4wfrhokQdjml2hzrh7xdSm-GG1IGCU1hyd8NHuKytfQZgn6NfkpX5DbaIcTvOis0t1SIe333-4/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D76d73bb667%26e%3D1d435f2965
https://secure-web.cisco.com/1cprJYuApNN_184tcuhTpYpyW1kh6O9la_EmED4uX1K5NFQf6TrCypRLpm-zTarn0RSOxCi5KkxWS85bLv6U4GBwW4dqyjrPwTusEowmpe2bznjoARt5vkJmWFJa6039UxBuFxT1or1Q3zlUnP0DR5P0KM4J2OU5pMsvjX21DY6wWjS_LMqmhUkRX3zjMfg_RIXp9tSg3FfPofPYU-rWdLUZV5L8lgzRETaVPCcOtdjFkszN4BShfM_lhfOZiX57FVs6xJWMqsW1aOJZhQ9t6mHWWqcaTF_bYg3CEoTpMecY/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Df2e5a183fe%26e%3D1d435f2965
mailto:barb@nasda.org?subject=Contact%20from%20NASDA%20News
mailto:nathan@nasda.org?subject=Contact%20from%20NASDA%20News
mailto:janell@nasda.org?subject=Contact%20from%20NASDA%20News
mailto:amanda@nasda.org?subject=Contact%20fron%20NASDA%20News
mailto:britt@nasda.org?subject=Contact%20from%20NASDA%20News
mailto:aline@nasda.org?subject=Contact%20from%20NASDA%20News
mailto:alex@nasda.org?subject=Contact%20from%20NASDA%20News


bob@nasda.org
Food Safety

National Association of State Departments of Agriculture
4350 N Fairfax Drive
Suite 910
Arlington, Va 22203

Add us to your address book

T: 202-296-9680
WWW: nasda.org

Copyright © 2018 National Association of State Departments of Agriculture, All rights reserved.

NASDA does not discriminate in employment practices or programs on the basis of race, color, national origin, sex, religion, disability, political

beliefs, or family status.

Want to stop receiving these emails? You can unsubscribe from this list.

This email was sent to richard.hummell@wisconsin.gov 
why did I get this? unsubscribe from this list update subscription preferences 

National Association of State Departments of Agriculture · 4350 N Fairfax Drive · Suite 910 · Arlington, Va 22203 · USA 

mailto:bob@nasda.org?subject=Contact%20from%20NASDA%20News
https://secure-web.cisco.com/1QnekOfRE_mCrwREdTmB13SzNvgB1yxDaKWnb7xKbWt6P0OOx8ybLNZwc-Um5XVuWMGP0523S2-79TXFPskeZyInsu11ukZvHkG46YfS19O25ZdIyJIoZ7xOC8OmjthOgA7YDvbi2GqUV7DVlQTKuxHRD1ICmqaGj3XkGoZ6xaBaPXQJp2v0mq99i8oZZVTMXiiNp066p5nFvJQ_Wh8ZqCs3wqmWkChyD7ZrNUi_5AYlJ7bD86Vx5hGJDBIWEaNTLS1EQzX3nGJiJa7PGhTm3FGt3esaigLFL_CRNTm5ZNuA/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Dc7cd139585%26e%3D1d435f2965
file://nasda.us16.list-manage.com/vcard?u=106186f1f04bf58c5f51a4f7b&id=cec7296588
tel:2022969680
https://secure-web.cisco.com/1FNnuExb4BrICgCzCZk5OKqGjfKgDNwBlTUZSXGUXWbppBstRAlUMEgY-h55I8UeS06l0rcu96z4w1wD6Z7VBCD8TCtiZ8-Bh6HmG7Lb6uA3JSfM5ac1y7vHEW9jItD3KUZ3NwcBfF5FITj54REK9Gc0ghHr79R0RJoSOxxRAcmqcew73yYQX9CT0fOsMz_xrn4_SVD39yQmuJK-jGZJxOdvmuAHw2sBZWlOijA_5tbxUu9PZK9E1vrOcTcP5Kdy1WwTwX-Ai8LLUn5DSGqfTc8ACN4shIXQBLpcbK0afC8Q/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Daff8bc1449%26e%3D1d435f2965
https://secure-web.cisco.com/1_OnuAZgvhfIVmehIZdR9W5wNpQqIRUja2Q802EYicEmqs_SQrkzwQsfM0Sn7OG54r99GwrDn_CNySAYdacXlx11lL4WAgvwzWXRqyX3gaHPIrweHOLEe9GS7NuJdz9KKoAXSKxy8ZNjuoSUvT7EExx4gC3StDCj5fmuv39XxJ2Nxrr-1WuACZLOsWYv5H1Dht0qhO97q7dtZdem69I-gB4BZsm9fqVvCa_HHY3LkSgHdJcuSJPY3oTrZYlDgRtmcXyaW0-nY3xua6I_FhKJ1qCiuUnLbAit5boNG968WlJc/https%3A%2F%2Fnasda.us16.list-manage.com%2Funsubscribe%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Dcec7296588%26e%3D1d435f2965%26c%3D11a13d18bb
mailto:richard.hummell@wisconsin.gov
https://secure-web.cisco.com/121RslEMZrkmLlC6qonK595yF_r4RitlCZJ5YsSY3lm0Ph2w0yGv22ps2PVfcDj7ohNY1NVUIG0xU2v38JtOBeQWnfFkbs6Nw0rEHch8VRxXGjJc3l7-9HMz08NZdVBQM6Vw7IQ6UNHNlEeRk17Vm-gDV0kJ37WSNZ61K_zbtt0yqajUGJP2X4U2C6ejghdq9KkXI_28X_qdsrluUdsllBbPA6SHna1aZWRzsnPNV3biOHODwI6zt3jF-ogAtmIXDdl3TZ4mgbaWhyUcTyWruEa1djQXdab88Mv8YvEHRqQ0/https%3A%2F%2Fnasda.us16.list-manage.com%2Fabout%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Dcec7296588%26e%3D1d435f2965%26c%3D11a13d18bb
https://secure-web.cisco.com/1_OnuAZgvhfIVmehIZdR9W5wNpQqIRUja2Q802EYicEmqs_SQrkzwQsfM0Sn7OG54r99GwrDn_CNySAYdacXlx11lL4WAgvwzWXRqyX3gaHPIrweHOLEe9GS7NuJdz9KKoAXSKxy8ZNjuoSUvT7EExx4gC3StDCj5fmuv39XxJ2Nxrr-1WuACZLOsWYv5H1Dht0qhO97q7dtZdem69I-gB4BZsm9fqVvCa_HHY3LkSgHdJcuSJPY3oTrZYlDgRtmcXyaW0-nY3xua6I_FhKJ1qCiuUnLbAit5boNG968WlJc/https%3A%2F%2Fnasda.us16.list-manage.com%2Funsubscribe%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Dcec7296588%26e%3D1d435f2965%26c%3D11a13d18bb
https://secure-web.cisco.com/1AKP4x9d0b8s0Nka6voQ_9hKBn2uh9VP7alX0qGGwKJeu5bTMFaNy9DfF5agwpYk7mapXBOmeawjhpu_F_LLAtWzoWa6w6MeN0ZuGXocbT4tJPIihwJOHoTMJvdMp9kiQWviikhpkFsuqMLQC6zSZvdcHl5ottr4hxE67AXnyWZseTvaxfVGzKm6XA_D04di_q6-_fiwCd7PuQQ3RENvoDHvuJdYwwXXV4bvF3mefknINZX-qJTYmqaNfWApwYBKAi9prrkTq3FSj-fwmLo4FRJ8e3UpP8InVINTQR-cuUSs/https%3A%2F%2Fnasda.us16.list-manage.com%2Fprofile%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Dcec7296588%26e%3D1d435f2965
http://secure-web.cisco.com/12HzIZm0wRRzLFGVoP7BGCc3dc61AtnOHl-nMS6tt_jAxxOwNVupMRKqJTbnGv3W3d0sEWvpi7ge6F57WSMwxDhkwbsoavS5kTeOlpc_Kv0vQK9Muw5tzqj34aLaIB08qdNqeK3TaJqYNLJt3h65NtGJJG-uMqSlNohBRidw2QT0MMbWLh9hxOHU6zJepWIdwWalemCxLbbVj5KHplwPY_xe2jkH6lP9ryI-gRbR0vPAxIFlUqV6qx-N1tXl9DMAGgWyo5d35OZHBhJXP7YCJcCi4477-v7upSUq8gpFgDR8/http%3A%2F%2Fwww.mailchimp.com%2Fmonkey-rewards%2F%3Futm_source%3Dfreemium_newsletter%26utm_medium%3Demail%26utm_campaign%3Dmonkey_rewards%26aid%3D106186f1f04bf58c5f51a4f7b%26afl%3D1


Having trouble viewing this email? View in your browser.

This information is intended for you and your senior staff. Please do not distribute beyond your agency.

NEWS POLICY EVENTS

April 13, 2018

Chairman Conaway Introduces Farm Bill

Yesterday, Chairman Conaway introduced the Agriculture and Nutrition Act of
2018 (H.R. 2). The bill came after weeks of stalling due to significant (and
continuing) opposition to changes to SNAP. The perceived lack of cooperation
on SNAP has unfortunately made this first draft more political than usual.
NASDA does not have policy on SNAP reform. Our current communications
strategy is to recognize the positive steps in this draft bill and encourage a
bipartisan process moving forward.

NASDA Priorities

From: Amanda Culp
To: Hummell, Richard P - DATCP
Subject: NASDA Member Update
Date: Friday, April 13, 2018 5:38:02 PM
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On the whole, the Farm Bill draft treats our priorities very well...

USTR Accepting Comments on Proposed Tariffs

The Office of the U.S. Trade Representative is now accepting comments on
tariffs proposed on Chinese goods and products. The proposed tariffs come in
response to the recently concluded Section 301 investigation into Chinese
practices and policies around technology transfer, intellectual property,
licensing, and innovation. USTR is requesting comments around the...

McConnell Formally Introduces Hemp Farming Act of 2018

Leader McConnell yesterday introduced the Hemp Farming Act of 2018. View
the legislation here and a section by section summary here. NASDA is
reviewing the bill and determining the best opportunities for engagement in
accordance with our recent action item. Please contact Amanda Culp at
amanda@nasda.org with any comments or questions.

Read More

NASDA Farm Bill Summary

NASDA Statement

Read More

NASDA Statement
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Tri-National Accord: Save the Date

This year’s Accord will be in Monterey, Mexico on October 16-18. Stay tuned
for more details.

USDA and USTR Finalize Access for U.S. Pork Exports to
Argentina

Agriculture Secretary Sonny Perdue and U.S. Trade Representative Robert
Lighthizer announced that Argentina has finalized technical requirements to
allow U.S. pork to be imported into Argentina for the first time since 1992.
Argentina is a potential $10-million-per-year market for American pork
producers, with significant growth opportunities possible in future years.

USDA Proposes to Update Branding Requirements for Cattle
from Mexico

USDA APHIS is proposing to update its branding requirements for cattle
entering the United States from Mexico to promote identification ease and
traceability. The rule proposes an M brand for all cattle that would be larger in
size for readability. USDA will accept comments on this proposed rule until
June 11, 2018 in the Federal Register.

Cindy Hyde-Smith Sworn in as First Female Senator from
Mississippi
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CEO Update

Congratulations to Senator Cindy Hyde-Smith! I had the distinct honor of
attending the swearing –in conducted by Vice President Pence. Many family
and friends were in attendance including the Governor of Mississippi. NASDA
looks forward to working with Senator Hyde-Smith in the future. We believe she
is the FIRST NASDA member to rise directly to the U.S. Senate from being a
NASDA Member. John Campbell, former Deputy Commissioner for Mississippi
Department of Agriculture, has come to Washington to be Cindy’s Deputy Chief
of Staff. 

Next steps on trade and Farm Bill movement this week challenge our NASDA
nonpartisan Mission at every turn. But we continue to prevail, with your strong
voices of agricultural leadership. Today’s “Table Talk” was a great translation
of the latest information on both fronts. 

President Reviczky and Marketing and International Trade Committee’s

Follow Sen. Hyde-Smith on Twitter
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Director Sandison and Secretary Jaspers met today to discuss NASDA’s
trade strategy. The strategy includes strong support to increase
competitiveness for U.S. exports, and ensure fair, stable and enforceable trade
rules, all through a commitment to working with our federal partners. We will be
more active in support of new market access (such as TPP), opposing tariffs,
and criticizing the potential mitigation program, while urging a coalitionary
approach to negotiate with China to avoid protectionist tariffs. 

A hearty Congratulations is in order for the NASDA Policy team. A great
start--While the proposed House Farm Bill released yesterday is one first step,
NASDA should be proud of the many accomplishments in successfully getting
our Farm Bill priorities into the draft. We still have a long way to go, but this is a
direct result of the dedicated and hard work by NASDA’s Policy Team, led by
Nathan Bowen, including Amanda Culp, Britt Aasmundstad, Janell
Hendren, Aline DeLucia, Bob Ehart, Alex Noffsinger and Katie
McLaughlin. NASDA’s ability to build and maintain strong relationships on
Capitol Hill with a growing number of offices is something of which I am very
proud. There is much work yet to be done.

Alex and I attended a meeting at the Cuban embassy with a delegation from
the Cuban Ministry of Agriculture. They are looking forward to the tour of Cuba
that almost 20 of you are going to attend in June. I enjoyed the opportunity to
have lunch with Commissioner Weathers this week, as well as USDA FPAC
Chief of Staff Jamie Clover Adams. 

The White House shared 25 tickets to the Spring Garden Tour so most staff will
take advantage of the beautiful spring weather on Sunday at the White House.
NASDA has so many colleagues, friends and allies – policy advancement is all
about relationships.

Onward and upward! 
Barb
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NEWS POLICY EVENTS

April 6, 2018

U.S. Tariffs and Chinese Retaliation - What Happened this
Week?

China responded against U.S. tariffs this week by enacting and then proposing
retaliatory tariffs. On April 2, in response to U.S. steel and aluminum tariffs
(Section 232) the Chinese enacted increased tariffs of 15% against a variety of
U.S. specialty crops and value-added products while also increasing tariffs by
25% on U.S. pork and pork products. Then on Wednesday, following USTR’s
proposed $50 billion in tariffs on Chinese goods (Section 301), the Chinese
proposed increasing tariffs by 25% on a wide range of U.S. agricultural
products, including soybeans. It’s important to note that the “Monday Tariffs”
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are in effect but the “Wednesday Tariffs” have just been proposed. A more in-
depth summary and analysis of the tariff situation can be found here, as
can previous NASDA fact sheets on Section 232 and Section 301.

Farm and Ranch Stress Assistance

Is your department partnering or leading an effort on addressing farmer stress
assistance? Hotlines, a website, hosting counselors? Please email Britt
(britt@nasda.org) as NASDA looks at potential Farm Bill actions in this space.

Update Your
Contacts with

NASDA

Carly Grether, Associate Director of
Development and Communications,
has recently reached out to all state
departments of agriculture regarding
state staff contacts and updates for
each department. Please reach out
carly@nasda.org if you would like to
see who your current contacts are
and to make additions or deletions
to your state listing. Please note

each staffer listed receives a login to
the Member Center and is added to

NASDA’s distribution lists.

USDA AMS
Renews

Carrageenan as
Allowable Organic

Substance
USDA AMS has announced the
renewal of 17 substances on the

National List of Allowed and
Prohibited Substances for organic

foods. The National Organic
Standards Board requested the

removal of carrageenan, a
thickening agent extracted from red

seaweed, from the list of allowed
substances. USDA AMS announced

What are NASDA Members Saying?

Read More
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it will renew the product as allowable
after reviewing public comment,

including supportive comments from
NASDA.

USDA Invites NASDA Members to Trade Missions in Japan,
China

Under Secretary McKinney and USDA FAS Deputy Administrator Mark Slupek
invites all NASDA Members to participate in two upcoming trade missions:

U.S.-Southern China Agribusiness Trade Mission
Guangzhou and Shenzhen, China
May 21-25, 2018
View invitation
Tokyo and Osaka, Japan Trade Mission
June 11-14, 2018
View invitation

All responses should be directed to trademissions@fas.usda.gov.

Congressman Newhouse MAP Letter Still Open

There is still time to contact your Congressional delegation about increasing
funding for the Market Access Program (MAP). Congressman Newhouse is
currently circulating a letter, addressed to Chairman Conaway and Ranking
Member Peterson, calling on the two to not only reauthorize MAP but to also
increase funding for the program to $400 million by the end of the next farm bill.
NASDA continues to work within the Coalition to Promote Agricultural Exports
in our effort to secure more MAP funding in the next farm bill...

View Co-Signers
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Don't Miss NEASDA 2018 in Rhode Island

Don't miss your opportunity to visit the smallest state in the union for this year's
NEASDA Annual Meeting, June 3-6 in Newport. Book your hotel room today!
The deadline to book is May 3 but rooms will likely sell out before that date.
Registration will be launching early next week, so please be on the lookout for
an email regarding registration. If you have any questions regarding
registration, please reach out to Carly Grether at carly@nasda.org.

AAFCO Provides Talking Points on "PetFooled" Documentary
Outreach

Many of your departments have been contacted by a documentary filmmaker
producing part two of his "Pet Fooled" documentary. Your communications
teams are working to be strategic in response to these sometimes combative
and persistent requests. The Association of American Feed Control Officials
have shared talking points with COSDA. NASDA is also in contact with the pet
food industry.

Letters and Comments Recently Submitted

Coalition Letter in Support of the Farm and Ranch Stress Assistance Network
(FRSAN)

NASDA Letter to Ambassador Doud on NASDA's Trade Priorities

CEO Update

Farming is a high-stress occupation but advancing sound ag policy runs a close
second. More than ever before, this week we have heard from you and from
allies about strong concerns with the uncertainty for farmers and ranchers, of
the 1-2-3 punches of the Ag economy, trade and Ag labor. Our united NASDA
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voice in the cooperative federalism framework is needed. Don't miss your
personalized international trade toolkit distributed to each of you by
Amanda Culp this week. This document includes helpful talking points and
social media posts for your department.

On the possibility of retaliation on trade, and the escalating possibility of a high-
stakes trade war, NASDA contacted the USDA today offering to work with
Secretary Perdue toward what the President called, “use [of] his broad authority
to implement a plan to protect our farmers and agricultural interests.” We also
reached out to USTR Ambassador Doud to offer our assistance in seeking
further negotiation toward resolving the tariff exchanges to alleviate their
implementation. As we are updating our strategy and talking points on trade,
NAFTA and China, NASDA is planning for May meetings with key Cabinet
officials to focus on trade. 

Farm Stress Assistance

I am pleased that NASDA stood with over 30 other organizations this week in
support of the Farm and Ranch Stress Assistance Network (FRSAN), a
program authorized in the 2008 Farm Bill, but sorely needing re-authorization
and funding. Advancing this program may be one of the most important actions
Congress takes in the upcoming Farm Bill. Please contact britt@nasda.org if
you’re involved in any farmer stress assistance programs.

I have the highest respect for each of you as you support your farmers,
ranchers, and consumers during these challenging times. Let us know if
NASDA can assist you further.

Onward and upward,
Barb
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NEWS POLICY EVENTS

March 9, 2018

Farm Bill Could Start to Move

We are hearing the House Ag Committee could release its draft of the Farm Bill
as early as next week, with a potential mark up the week of March 20. Senate
Ag Committee Chairman Pat Roberts indicated this week that his committee
could move their bill in April. For more info on NASDA's farm bill priorities, click
here.
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How can we help you talk trade?

We are working on a social media focus on international trade for the next few
weeks. Highlights will be National Ag Day (March 20) and the next round of
NAFTA negotiations happening in the U.S. in early April. If you would like to
participate, please let us know! 
We are also interested in hearing from you on information gaps that hinder your
communication on the impact of international trade to your state. What is
helpful? What isn't? What is missing?

11 Nations Sign Pacific Trade Pact

Trade ministers from 11 countries – Australia, Brunei, Canada, Chile, Japan,
Malaysia, Mexico, New Zealand, Peru, Singapore and Vietnam – signed the
Comprehensive and Progressive Agreement for Trans-Pacific Partnership
(CPTPP) Thursday, March 8. The partnership will reduce tariffs and streamline
trade in participating countries.

The U.S. ag industry is coalescing around #Farmers4TPP to underscore the
impact CPTPP will have on American agriculture, particularly wheat.

Written by Katie McLaughlin

GOP Weighs Blocking Trump's Tariffs

A bloc of Senate Republicans is preparing legislation that, if successful, would
halt President Trump's steel and aluminum tariffs. GOP leaders continue to
urge Trump to reconsider his tariff plan, warning of a trade war that could harm
the economic benefits of tax cuts. Trump announced the U.S. will impose a 25
percent tariff on steel and a 10 percent tariff on aluminum imports with

Contact Amanda

https://secure-web.cisco.com/14lC8QK_DDZ28ghRnxWbSu5NMb9GzV2U5ML2u4pRhMmKSH5M2IyEinUUqr31JqM88Sgf7WnAnAVgNFa6EtbW0viruStT3zjr4jBei_VTdoKOsw7t2B8PP3q_gCd3mleG86brAun2Dwda_aAUGnqEUykoAJYvKj8GbPG4sLF8J1MjYrUwhEG-eMVp3lyGVXkeUuBdUnq9yDOrV0J9O0osRra8z2fPJ25Q1hbsZlAzq9aWHgGyTlFOxJE1AWibT9j7I3_1b6eiAqBS56614JGTeNzHft-ys0erFGYdEb5HKXaA/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D56a58a6f79%26e%3D1d435f2965
https://secure-web.cisco.com/1bzxYDdWJd2ep_TelZteXIyFYzESMUD0I1CR65InET4cU5npypjjKUYyg9V6KcEIp7GZb7TU5zFR0S5be0Bwo6ltcTgVhEKhRYdFn2RxwHyUjQxFKzu6I0ekVS028dOFIQnqOQe9d7PjSpERQ2bgfISrb4LF6E8VdRiJTAg2u0qLa4odelp5lCVenJLyEtq1r-eLZyaU32nyioXnLaomNOyY-ag2TcZY92CsldkK9jR_3tcvcNMS9KRbYoZvNZPtAPepINRrHS4GaeVLLX7ZSa8wan7X_aZR5QGYS9YzMbQc/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3De4cbf5f79d%26e%3D1d435f2965
https://secure-web.cisco.com/1dpZHVXWxTH0nY7akgJHkJsYaxYR2FQRKg7dEX18-XpmInzq8UZ71LI070VsTNBD1jx9YYPQQxGYmVCSwc97w99aKwt3DpMuE5XC90fWNgsr46_IaX_ZTkN_6hlIRm5eOE8TpfRe-nH36ZdP3Z1LXnPcBcfJTDrSbiNPjeGKaG3aT9znXNxO_Eju9HQXkM_lEvuGiJMQ01GLGHfjgoDf7uuCbsoD_c7SM_NC_oX5CVgvUyJfaaThfOeDc8JCf3o6LplSWt9hZa3jy_kv3-9UWO4IXAyBNH5w02bTAp9Vd51A/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3De98bf0c405%26e%3D1d435f2965
mailto:amanda@nasda.org?subject=Trade%20Communications
sarahjaneblum
Highlight
good to know they at least tried to stop him. helps narrative that T truly is neglecting base.



provisional exceptions for Canada and Mexico. Many in agriculture are very
concerned...

USDA Announces FY19 SCBG, FSMIP, and Farmers Market
Grant Program Dollars

USDA AMS has announced FY18 funding for the Specialty Crop Block Grant
Program. States must submit SCBGP applications electronically through
www.grants.gov by 11:59 p.m. Eastern Time on Thursday, May 24, 2018. This
is two weeks earlier than last year. Thanks to the Farm Bill, all states
received an increase in funding from FY17 ranging from 7 to 31-percent. Your
top five states remain California, Washington, Florida, North Dakota, and
Michigan....

Don't Miss NEASDA 2018 in Rhode Island

Read More

Read More
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Don't miss your opportunity to visit the smallest state in the union for this year's
NEASDA Annual Meeting, June 3-6 in Newport. Book your hotel room today!
The deadline to book is May 3 but rooms will likely sell out before that date.

Help Needed: Census of Ag Response Rate Lags at 46
Percent

More Information
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NASS is one month past the original deadline and their U.S. return rate is
nearing 46 percent. Though no state has 100 percent return at this point, the
Midwest, Plains, and Northwest still lead. The Southwest, Southeast, and
Northeast need an extra boost. Any outreach/promotion assistance you can
provide is appreciated. Please remind your audience of how the data are
used...

NASDA Continues Engagement on Soybeans

NASDA participated in the third meeting of the USDA Soybean Systems
Approach Communications Work Group this week. The systems approach is
USDA's response to the Chinese government's finding that U.S. soybeans have
too much foreign material in them.

In order to ensure continue uninterrupted shipments of U.S. soybeans to
China, it will be important for stakeholders to communicate the USDA’s
recommendations on preventing foreign materials in shipments...

USDA Ends Required Reporting of Swine Enteric Coronavirus
Diseases

The USDA Animal and Plant Health Inspection Service (APHIS) rescinded the
Swine Enteric Coronavirus Diseases (SECD) Federal Order, effective March 6,
2018. Producers, veterinarians and laboratories are no longer required to report
cases to Federal animal health officials as the disease is now manageable for
the veterinary community and producers. The removal of the Federal Order
aligns swine industry feedback to USDA.

Read More
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CEO Update

NASDA continues to push for our rightful role in the state- federal partnership-
and we do not take it for granted. This week I had the opportunity to speak
about Cooperative Federalism to the Association of American Pesticide Control
Officials (AAPCO) at their 71st Annual Meeting in Washington DC - AAPCO is
an affiliate association to NASDA. The AAPCO audience included a strong
contingent from EPA’s OPP leadership, as well as officers charged by law with
the execution of the state, territorial, and federal laws in the United States. Also
this week, EPA's Office of Water thought they would hold a state co-regulators
meeting on a new definition of WOTUS without NASDA. We fixed the situation
and so appreciated Wes Ward and Doug Miaymoto stepping in to represent
state departments of Agriculture in a robust two days of meetings.

Food safety was a focus this week. I am leaving Irvine, California where the
NASDA-FDA Cooperative Agreement was featured in our successful
Consortium meeting of over 150 state FSMA implementation regulators,
NASDA and FDA leadership. President Reviczky, and Commissioner Brown
were in attendance and Commissioner Ball gave video remarks. Former
Director Jamie Clover Adams also gave perhaps her final official remarks as
director over video. The Cooperative Agreement continues to provide tools to
both state departments of Agriculture and FDA.

On Monday we welcomed Sara Arsenault to NASDA as Coordinator, Meetings
and Executive Assistant to the CEO. Sara hails from California and graduates
in May from Texas A&M University with a BS in Animal Science. Welcome to
the NASDA Team Sara!

Onward and upward,
Barb
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Staff Contacts

Barb Glenn – CEO
barb@nasda.org

Nathan Bowen – Public Policy Director
nathan@nasda.org
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Janell Hendren – Associate Director, Public Policy & Food Safety Programs
janell@nasda.org
Appropriations, Food Safety

Amanda Culp – Director, Communications
amanda@nasda.org
Specialty Crops, Nutrition, Marketing, Organics

Britt Aasmundstad – Associate Director, Public Policy
britt@nasda.org
Financial Security, Environment, Infrastructure, Labor, Conservation

Aline DeLucia – Associate Director, Public Policy
aline@nasda.org
Biotechnology, Animal & Plant Health

Alex Noffsinger – Coordinator, Public Policy
alex@nasda.org
Rural Development, Forestry

Bob Ehart – Senior Policy & Science Advisor
bob@nasda.org
Food Safety
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NEWS POLICY EVENTS

September 7, 2018

Tri-National Accord Conference and Hotel Details

Registration for the Tri-National Agricultural Accord in Monterrey, Nuevo Leon
from October 16 to 18 is now open. With negotiators from the U.S., Canada,
and Mexico working to secure a final, trilateral deal, it has perhaps never been
a better time to engage with the Canadian ministers of agriculture as well as the
Mexican secretaries of agriculture with a collaborative, results-oriented spirit.

Book your hotel room here or make a reservation by phone at 1-800-343-7821.
Register for the Accord here. It is recommended to use a browser with
translator capabilities such as Google Chrome.

From: Amanda Culp
To: Hummell, Richard P - DATCP
Subject: NASDA Member Update
Date: Friday, September 7, 2018 5:28:45 PM
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Please contact Nathan Bowen at nathan@nasda.org or Alex Noffsinger at
alex@nasda.org with any questions or concerns you might.

FDA Unveils New Export Certificates

Last week the U.S. Food and Drug Administration (FDA) unveiled two new
types of food export certificates as authorized by the Food Safety
Modernization Act (FSMA). The “Certificate to a Foreign Government” will be
available for products that meet the inspection requirements of the Federal
Food, Drug, Cosmetic Act (FD&C) and will certify products may be marketed in
and legally exported from the U.S. The “Certificate of Exportability” will be
available for export only products that meet the requirements of Section 801(e)
(1) of the FD&C and may be legally exported.

Starting October 1, 2018, FDA will be able to charge a fee of up to $175 for the
issuance of these two new export certificates for food for human consumption,
while dietary supplements, medical foods, and foods for special dietary use will
still receive a “Certificate of Free Sale.”

In its press release FDA stated, “The FDA anticipates that the new certificates
will help facilitate exports by assisting industry in fulfilling importing country
requirements for certification by FDA of FDA-regulated food products.” NASDA
has been engaged with USDA and FDA agencies over the past year on
gathering information on state certificate of free sale programs, and its
expected NASDA will be conducting a survey of state certificate of free sale
programs in the near future.

Donate Your State's Flag for Farmer Veteran Coalition Sunrise
Flag-Raising Event

Register
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The Farmer Veteran Coalition will be hosting their annual Stakeholders
Conference this November 15-17 in Kansas City, Missouri. 

Ken DeVan, a retired colonel and now blueberry farmer and beekeeper, is the
president of the Kansas chapter of Farmer Veteran Coalition. Ken has arranged
for a veteran sunrise flag-raising event at the (congressionally established)
National Agricultural Center and Hall of Fame in Bonner Springs, KS for Friday,
November 16. The plan is to get 50 veterans, one each from each state, to
each raise a state flag. The flags will find their permanent home in the center
after the ceremony. Fox & Friends is expected to cover the ceremony.

Flags must be 4’ x 6’ in size.

Please mail your flag donation to:
ATTN: Judy Shelton
National Agricultural Center and Hall of Fame
630 N. 126th Street,
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Bonner Springs, KS 66012

SAFSF to Provide "Success Stories from the Field" in Hartford

The Sustainable Agriculture and Food Systems Funders (SAFSF), a NASDA
Partner, will be onsite in Connecticut sharing "Success Stories from the Field:
How State and Federal Programs Support Farmers, Fishermen, Food
Entrepreneurs, and Consumers in the Northeast." View the PDF version here.

Honey Bee Health Coalition Sponsors Mite-A-Thon

The Honey Bee Health Coalition is once again partnering with the sponsors of
Mite-a-Thon to market and amplify the citizen science project and direct
beekeepers to the Coalition’s varroa resources. Mite-A-Thon, which occurs
September 8 – 15, is an effort to collect mite infestation data and to visualize
Varroa infestations in honey bee colonies across North America within a one
week window. This data is compiled at www.mitecheck.com where a heat
map shows concentration levels. Please encourage your beekeeper
community to take part in this event.

Recording from Atypical BSE Detection State Partner Call

APHIS has shared a recording from the 8/29 atypical BSE detection state
partner call.

Read More

Learn More

Listen
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Letters & Comments Recently Submitted

NASDA Comments to USTR on Section 301 Tariffs on Selected Chinese
Products

Coalition Letter Supporting FFAR Funding to Farm Bill Conferees

Coalition Letter to USTR Voicing Concern on Section 301 Tariffs on Selected
Chinese Products

CEO Update

Are you ready to go “Exploring Our Nation’s Roots” in Hartford? President
Reviczky and the Connecticut and NASDA teams have planned a strong
Policy and Program nexus with the latest issues and information to be shared. 

We are excited that USDA Secretary Perdue will join us on Monday,
September 10. After providing plenary remarks, he has agreed to join us in the
member-only Member Policy Dialogue. We are also very pleased that he will
spend some time with the NASDA Next Generation students. 

All relationships are in full gear on both trade and Farm Bill. Thank you
NASDA members as you each have been engaged on these and many
other issues.

I participated in a White House Agriculture trade roundtable on Wednesday
where about 25 ag CEOs met with key U.S. government leaders. NASDA’s
voice has been heard, including in our comments to the U.S. Trade
Representative on China Section 301, List 3, as well as in a food, ag, beverage
and consumer group united letter. Indeed, NASDA’s participation on the USTR-
USDA Agriculture Policy Advisory Committee is deemed valuable as we
represent state department of Agriculture perspectives. We need a trilateral
NAFTA and solutions to the tit-for-tat trade tariffs. 
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The NASDA policy team, led by Nathan, has been on the Hill at every table
on every NASDA Farm Bill priority, working with the “Big Four” staff teams to
hammer out challenges and language. We need a Farm Bill.

On the side, many of you have sent your state flag to the Farmer Veterans
Coalition and the National Agricultural Center and Hall of Fame. Thank you
for serving a worthy cause.

Let us know what you are hearing and how we can assist you. Next week we
have a huge opportunity to amplify NASDA’s voice and lean into the policy
challenges at hand now, and in the future. See you in Hartford!

Onward and upward,
Barb

Staff Contacts

Barb Glenn – CEO
barb@nasda.org

Nathan Bowen – Public Policy Director
nathan@nasda.org
General issues, Farm Bill, Environment, Trade

Janell Hendren – Associate Director, Public Policy & Food Safety Programs
janell@nasda.org
Appropriations, Food Safety

Amanda Culp – Director, Communications
amanda@nasda.org
Specialty Crops, Nutrition, Marketing, Organics
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NEWS POLICY EVENTS

June 15, 2018

China Retaliates After U.S. Tariffs Announced

The Administration announced that it will impose an additional duty of 25
percent on approximately $50 billion worth of Chinese imports. The increased
tariffs, which come in response to a Section 301 investigation finding China has
engaged in forced technology transfers of U.S. technology and intellectual
property, prompted the Chinese government to announce retaliatory tariffs.
Among the list of US products that will be hit by higher Chinese tariffs are the
following agricultural and food goods/products: soybeans, beef, pork, fish and
shellfish, cheese, nuts, and vegetables, according to an informal translation by
Inside U.S. Trade....
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Farm Bill Progress on Both Sides of the Hill

The Senate Ag Committee's approval of its farm bill this week by a vote of 20 to
1 bodes well for the full Senate's consideration of the bill by July 4th.
Meanwhile, an immigration deal among House Republicans helps clear the way
for the House to re-vote on its Farm Bill, likely as early as next Friday.
Having bills through both chambers before (or close to) July 4th is important to
allow sufficient time to reconcile differences and finalize a bill before the
midterms. Because the House and Senate bills differ in significant ways
(particularly nutrition, conservation, commodity programs), conference
negotiations to come up with a bill that can pass both houses will be
challenging.

NASDA Farm Bill Priorities: Senate v. House

The Senate farm bill differs from the House’s in several ways with respect to
NASDA's priorities. The Senate bill includes additional resources and flexibility
for export promotion programs (including MAP), as well as NASDA
recommendations to improve the Agricultural Conservation Easement Program
(ACEP). Our animal health priority received a permanent authorization (but no
mandatory money as in the House bill). The Senate bill also includes some
concerning language related to Specialty Crop Block Grants (the House bill
reflected NASDA’s priorities on that program). As the moves to conference, we
continue to engage the Hill to advance NASDA priorities.

Read More

Our Comparison Document

State Infographics
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Step Two of WOTUS Heads for Interagency Review

EPA and the Army today sent a "step 2" rule which would redefine WOTUS to
OMB for interagency review. The two-step process is consistent with the
President's Executive Order on WOTUS from February 2017. View previous
updates on WOTUS here. Please contact Britt with questions.

Pollinator Week Abuzz in DC June 18-23

Events celebrating National Pollinator Week will be held by several
stakeholders next week, June 18-23, in Washington, DC.

Association of Structural Pest Control Regulatory Officials
Hosting Annual Meeting August 20-24

Please join the Association of Structural Pest Control Regulatory Officials
(ASPCRO) August 20th –24th, 2018 for their 62nd annual meeting at the Hyatt
Regency Riverwalk Hotel in beautiful and historic San Antonio, Texas. The
2018 program promises attendees a valuable opportunity to attend and
participate in presentations and sessions focused on some of today’s most
timely and important structural pest management and urban pesticide issues
affecting regulators and members of the pest management industry.

Invitation: Feature Your State at 4th Annual Chefs Taste

Full Rundown

Learn More

https://secure-web.cisco.com/10D5xytlyeCIO8R4OWsjARlw_VfTUmOP38se7lrQQ-8QD1X7AdwAY9PzvaliZQCzMnrPipvWa8GmynhzEOWwy_VTkBoghSZAYJSAxpbbCW3sqdnKdVbm-yloLWH3wMkBkFGo9UEFgi0tBIxcnSS-SBYIdIXqGKNMPsuBazgQR1910DyvcexvLrqdZ44kDGb5Vpzu6VFkYapmGaEOt75c7D-vn4baehtaTOvRdD_fZw6zBtIYHAXXfgbFWk6S8oatiT8qGzCmqNGpLVgYNzKD0BakOwcPTZBCNcPH0ChRI8rE/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Dca1d93bb76%26e%3D1d435f2965
https://secure-web.cisco.com/1l0kTGK_5L-XMq3EpLt3TEELNMM0uy8jCgdvs6GqhwiXemo8wG7g6d2RZe59MC3bXcL65-vDqWMNoxxKz03bBcZ2NtXa9p00xzog29ma6uaIdnSO8-TQpo6ozPivVARFtg9YLjYRJi1ejhil-1Kq-eyn5xfmZGQAfJJOYTTp06xOwSv9Ckte22hSIGZWzAtnqh68S8mhPxzfECreU4_XT-KZ8XUO0dgB2mbe_y7wGUPfoG1j-IaQz34vzWxqj1GgwmDb6S24aDd8_sZcXjk52JOm7BzbGik_hpPA-KyXZEhw/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D7a006d0a29%26e%3D1d435f2965
https://secure-web.cisco.com/1pxUEHJ1aC-oozyUcgFKQbuT0Ucp0Ar7dy-eFhirqlHpNHN8dj2pO8jcg7q7qVibUk6ubnqQ5CvH5NWfKfdQMYAhRpKvuUvkL6rL2FFUcQpnXx4NfcNyXwOPl66J7GwIoGcP-IYrMwY0WUA43NB00u9Gwk71H09CFXs9o--FiUPJh6Mthz978vK42kSA1O5wFutM2v1boZjWDGAwWvVSXI-GEL_GORhAvH31qCdq13uerAGCBxwrrq2CIuxjtDX9-6snEF6VBP0VyRAfyqlQskfYG-RwLbnZzFgrjxc6lPv0/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D0755b16d28%26e%3D1d435f2965
https://secure-web.cisco.com/165HtjORGq77yVASrnP5fB0xWvzRezZWGA9kwlpEKv_b6H1pPDj6KWMqYSk5mGz_y7VsNly2xt1i1CRa3DlNDnhgDITBl86gaPsibr14hZUL4iQweFCcAEXDJk7UkFfN42T3-S0r0BbzKm6GQIJCq8F5sX8eknKVrYsrJ4ksv-vzo3_TAMukxUukLNrW63uYp9_FB7E1GPF8x2aP8GCpFO1UqHJLPQlFLhotPyOl6YF2P2gbLUmOTbu02aEGL0AqwuQnwzuTVzeigSZMxz9Z1wFR9711A5rRk0ofsC0vtoOk/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Dbf361ccedd%26e%3D1d435f2965
https://secure-web.cisco.com/1sJGwk_6OOVaxfMzj3FYvS3ncOaQqcnJOfrpE2GEy39sQhPn3nO7upXvyxeaL-2rcWFdd1EXu5DWKoSvWt038zHwI6-apiuI7yYDJAqgdiSGw_82aRlyj7iR7mT64CIkgQcd0TYLOZy3Wke9Old5g5JmN4GQ1ZPEfqS-axTeAuS5iawsuF818amYmlbtESRug1Js4erNL2XfGZDRbUncIartUyMwKcXNTaqd6phhPlf67CI-blAni_H-_9aU1nW4233uc9_qa8Gur-Fa-ZyOZsxQR5qFFVscEfyZEUkU20WE/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D2f2d3b8ad5%26e%3D1d435f2965
https://secure-web.cisco.com/1sJGwk_6OOVaxfMzj3FYvS3ncOaQqcnJOfrpE2GEy39sQhPn3nO7upXvyxeaL-2rcWFdd1EXu5DWKoSvWt038zHwI6-apiuI7yYDJAqgdiSGw_82aRlyj7iR7mT64CIkgQcd0TYLOZy3Wke9Old5g5JmN4GQ1ZPEfqS-axTeAuS5iawsuF818amYmlbtESRug1Js4erNL2XfGZDRbUncIartUyMwKcXNTaqd6phhPlf67CI-blAni_H-_9aU1nW4233uc9_qa8Gur-Fa-ZyOZsxQR5qFFVscEfyZEUkU20WE/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D2f2d3b8ad5%26e%3D1d435f2965
https://secure-web.cisco.com/1a1Z2PAxktTCzJHN-eUtMAks8i1hqdv0thMug0OBGLGgnKS6zpyXjKpwBMUTfRTpPEmhowAJbxXybB0hTMZGKgErvCNr5ey0VLeGXWHSyncvND2XKlSe9Rza7V6vHBL2w5rWB41xYD2L43xLkMdxlP25mkUa4tP_06-0yu6uKwvdGUWuV0mE-2sQZM2jTEJw7e3GZchy0dVKMizKVJGNsRTypKeHj2lQtAtuLladljlzIHYFKZEnM3E4VsvDijJ9fiOtBIohD8J_EtPvfCXkP5zP0pmMta00EJqkTTxgwI5k/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Da221402ce3%26e%3D1d435f2965
https://secure-web.cisco.com/1SuZKhy1iQgcf3XQzAIdBfN2mjbkp-h3vJvPrbXOLKvqoAGxDRX_cisUUzgIVm3GSYMsFgMR9eZWCF67pdCNXX3CkLVTVvDEEZixFuLVdZIZ_SxJY03NX2U-Tny3EhHtQLxDv53dzUcS_4W9iH-I7V8vGzY_RCti1r8UWFDF883YG95yE-sG0AjDKmDyLdLBnlJxP07b-Q8bp6jgHOPcj65KrfhySbz5e8jVraJOT2z1vZHcJbw0Wc483_WLiBiUgcyrZjt1ov-F3JmNcIazesFMPiKW-RoViEPihr8soxDY/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Db8fdea20fe%26e%3D1d435f2965
https://secure-web.cisco.com/1Bei5VJt78OfDe1lesFIwl-5fiQPrG-88sL8JjHoESS_usgRNyfgQYvg4xInmSjB5wq5ihgwM3-arb5PLAFebgIaaJfStgiR6K6INX66O0KksbU1A1U9ZySfGygrygFoWM-RHz9G_DBE3EgEFxIEoaLNN4sVkksRwUUIS_DYu5fbILgIxuUMLOyiZpvEINfu3a7x_UoIbJodyhVb9JuuMRniQcxLkqn819lHL3jm86G1SEYuwsDGt4TrvzYWQ4un1h4n4beupPQURpxEpR7B0B-DDceRl3bcd2Np5G1yPIoM/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Dcc2a5f0f27%26e%3D1d435f2965


Challenge in New Orleans

You are invited to feature your state's unique flavors at the upcoming Chefs
Taste Challenge on Friday, September 7. Hawaii, New Mexico, and others are
active contributors to this annual event.

The 2018 Chefs Taste Challenge will feature a face-off between the best farm
to table chefs in New Orleans versus the best farm to table chefs in the Gulf
Coast region. The chefs will compete to create the best dish that utilizes farm-
fresh items from a pantry of seasonal ingredients donated by state agricultural
departments and other sources.

Bayer Renews Sponsorship of NASDA Member Agri-Pulse
Subscription

Bayer, through the leadership of Alan Ayers, has renewed their sponsorship of
the NASDA Member subscription to Agri-Pulse. This is a $13,500 commitment
to NASDA in addition to their $50,000 annual partnership with NASDA. While
this subscription is only extended to the NASDA Member, discount
subscriptions are available for state staff.

Reminder: Healthy Food Incentives Funders Summit, July 18-
19 in DC

NASDA Members are invited to attend a meeting convened by the W.K.
Kellogg Foundation that NASDA's top funder, the Sustainable Agriculture &
Food Systems Funders (SAFSF), is supporting in collaboration with the Fair
Food Network. This meeting is to bring together those private and public
institutions that are supporting healthy food incentive programs in communities
nationwide. Late NASDA Member Gus Schumacher will be honored at a
reception on the evening of July 18.

Learn More

https://secure-web.cisco.com/1a1Z2PAxktTCzJHN-eUtMAks8i1hqdv0thMug0OBGLGgnKS6zpyXjKpwBMUTfRTpPEmhowAJbxXybB0hTMZGKgErvCNr5ey0VLeGXWHSyncvND2XKlSe9Rza7V6vHBL2w5rWB41xYD2L43xLkMdxlP25mkUa4tP_06-0yu6uKwvdGUWuV0mE-2sQZM2jTEJw7e3GZchy0dVKMizKVJGNsRTypKeHj2lQtAtuLladljlzIHYFKZEnM3E4VsvDijJ9fiOtBIohD8J_EtPvfCXkP5zP0pmMta00EJqkTTxgwI5k/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Da221402ce3%26e%3D1d435f2965
https://secure-web.cisco.com/1nsIB_dN8kX35r7_CUqHRD0RyyGr4tyc1TJGVcVeI_yUIbinp4-0bVNOQjLym5Guhsu11PpRtjqSKpFV6NU3k59u644OivY-0qjAXeogYE3TwrT-eQbR6vUNUHg5djZESc3HAiUkcavjJ5Pe-W7HAkCZFWN1M2oF-Cew3NvjO3CdbQG3YLCIq8yBF6KMrXHOszHlXekELZRu4amx6dv2Yfga-7hFwlJi7trbso8-k6KU-ZRc4CpuQbJgQFE7VfTLDtIkUe-0eE9-cFHEXChQtb8u1idWAh3arpWZGTmEnGyY/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D0b280f96c5%26e%3D1d435f2965
https://secure-web.cisco.com/1nsIB_dN8kX35r7_CUqHRD0RyyGr4tyc1TJGVcVeI_yUIbinp4-0bVNOQjLym5Guhsu11PpRtjqSKpFV6NU3k59u644OivY-0qjAXeogYE3TwrT-eQbR6vUNUHg5djZESc3HAiUkcavjJ5Pe-W7HAkCZFWN1M2oF-Cew3NvjO3CdbQG3YLCIq8yBF6KMrXHOszHlXekELZRu4amx6dv2Yfga-7hFwlJi7trbso8-k6KU-ZRc4CpuQbJgQFE7VfTLDtIkUe-0eE9-cFHEXChQtb8u1idWAh3arpWZGTmEnGyY/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D0b280f96c5%26e%3D1d435f2965
https://secure-web.cisco.com/1u44E5zVCdUV0FOgbur-pJlqQvbOXGhPr0KFyJPNm-uBh1Dem9Ast9prHY7DLLHuSmQZqTho-DMsrkRlnsKZxB1iZUTbR0t-dTeE2wWFY6Ql-4TrQVmtqEnldjHLc4oSaKjDNmsLlOIm0YyLmvWIUFVmSRSiWAxn7KNaIsY40vEQr-vVGYkxh1q6vcuh5TDmsjEunz8DCDVShtTKiU49jBA2XrN3xsZgcy9edOuFiAWifsxYaj1ISzg4KTCxwWkWeXy-MxPR6Lh6YBcaCjokTvjHjBvbrH8Nb8i6bznuQn9E/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3De2cc6f5279%26e%3D1d435f2965
https://secure-web.cisco.com/1u44E5zVCdUV0FOgbur-pJlqQvbOXGhPr0KFyJPNm-uBh1Dem9Ast9prHY7DLLHuSmQZqTho-DMsrkRlnsKZxB1iZUTbR0t-dTeE2wWFY6Ql-4TrQVmtqEnldjHLc4oSaKjDNmsLlOIm0YyLmvWIUFVmSRSiWAxn7KNaIsY40vEQr-vVGYkxh1q6vcuh5TDmsjEunz8DCDVShtTKiU49jBA2XrN3xsZgcy9edOuFiAWifsxYaj1ISzg4KTCxwWkWeXy-MxPR6Lh6YBcaCjokTvjHjBvbrH8Nb8i6bznuQn9E/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3De2cc6f5279%26e%3D1d435f2965
https://secure-web.cisco.com/1BhB1aKI3EgKUuAhwAbotVIkYZafYLSMTP_V9nVsJNsJQwJW0cnf8y1CINsUgNQgffyhh34NGvM1THv0B2r6frBgoK8ESz-d5zVi0_44uA3mUiY_gTTxmliOsecgLZBd9cGrSNCycGq3cGf9lNC-lN9MEWlCgIIjFLrK0AGOaZzs8dtHBqRKrGiGM6cGNkPib7MDrDfHgIEXUyM1FGwqDAyNDrbceJskusnHO5uQvPNjuADU0Mdr9Ixn_XkoW0uTzOi-uesND_GVUivvU9R2phq2241AHu_nMc7QtKdNTeuc/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D63bee0d03b%26e%3D1d435f2965
https://secure-web.cisco.com/1M3_umao3BBl2iQdvTn8GvwMlwUGu9fkUEHWlzWQtQmhJEFrn-txSy95iN6Pt_8cmzRYSQrCFthPAftlh6tZKeG-WMI1XGIo14MRublk5LnKePlObRWCdW3D_bUCcv8WZ4VvF9ReS6Ga6sMmDgmB19vsYSEsOCfVdQViJZVWxTZI2MFcR93Rxk10OOliUEZe9qJipnZsrBtrWL2qAzjsVpPy3xXQ4FxYtGLomH-WTtU7AtRFicOZWCBnZ2oMHhTp16vk8ZWJ8WriKHH_3cAStOeaU85uRH6RkhcQMXwvpjTA/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Dedc3a550e6%26e%3D1d435f2965


It would be exciting to have NASDA members join this gathering who are
already active in this work or who are interested in learning more.

CEO Update: Cuba Edition

This week six state departments of agriculture went to Cuba to discuss two-way trade
opportunities. The Honorable Ambassador Cabanas, ambassador to the US from Cuba,
invited commissioners, secretaries and directors to visit Cuba for dialogue on

https://secure-web.cisco.com/1FTrwtZzAu1dOxnFTaAk1rIemkHtpg-N4RvX35QrXuOroJxTu-F7sZnBlGV3aA-F6jPD4eewPNORzQr4tEttv98uZX8-elEZai2rfajMvlrJxORtsXXdu1wK1KPDvteBOpA7fXS1NZjCHmB_gs2xjrJyaqcB9rFc1keQE266zOeplidhutg5Pl8k0zfb3Rv3AokkuSZGfQbmqe9Q88EYa1QMnAT7jLHqXacdd8iKj77n3B4guYh2YU7XrkcxkEtb0SsNbEyc8TPWUqLadYn3nNpwCGJX62eO1kKJm7AqnBGU/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D68b0ca4633%26e%3D1d435f2965


enhancing our relationships. NASDA was invited to facilitate the event and both myself
and Alex Noffsinger attended.

Attending were:

Commissioner Reviczky
Secretary Scuse
Commissioner Frederickson
Commissioner Goehring
Deputy Matt Wolman (MN)
Deputy Commissioner Charles Greene (VA)
Deputy Commissioner Patrick Capper (WA)
Sean Quissell, Policy Director (ND)
Zach Garza (WA)

Robust meetings were held with the Cuban ministries of Agriculture, commerce,
foreign relations and tourism, as well as a visit with the U.S. embassy. NASDA policy
supports  normalizing relations with Cuba to advance two-way trade, including
removing current barriers.

We are planning to have the Cuba delegation share their perspectives at the
Annual Meeting- where we will be discussing all aspects of international trade,
including the forthcoming Tri-National Agricultural Accord in Mexico. 

We wish all of our NASDA dads a very Happy Fathers's Day this weekend.

Onward and upward,
Barb

More Photos from Cuba

https://secure-web.cisco.com/1vXxUlCkRTrgl11mo7V8-aYvxbxsQlb4NS-0gZUMVnQ2q308RwNwuOnYwcYURjZ-RFUbjLEeffCpgjaiATWkXEVzf8JTg5-DaOI5e5XS4tx-F40r0K1IDbXq6Zz3dhf1_zc075AZzLeStcH6pODK5vf-W34P1aYUxyCpGwHhYyNgivFipsMkZ5yWMxgtI7TQT_obS346HCkl7bqtgp1tGq9XVvqUjJG0aly50wYs8LLhySRNqZMFuQsawRlrgoR_T1gpt36UcnpILm6_wvKNCnLSQKb-uSJFKIgIQ-6avut0/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Ddb7304d159%26e%3D1d435f2965
https://secure-web.cisco.com/1vXxUlCkRTrgl11mo7V8-aYvxbxsQlb4NS-0gZUMVnQ2q308RwNwuOnYwcYURjZ-RFUbjLEeffCpgjaiATWkXEVzf8JTg5-DaOI5e5XS4tx-F40r0K1IDbXq6Zz3dhf1_zc075AZzLeStcH6pODK5vf-W34P1aYUxyCpGwHhYyNgivFipsMkZ5yWMxgtI7TQT_obS346HCkl7bqtgp1tGq9XVvqUjJG0aly50wYs8LLhySRNqZMFuQsawRlrgoR_T1gpt36UcnpILm6_wvKNCnLSQKb-uSJFKIgIQ-6avut0/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Ddb7304d159%26e%3D1d435f2965
https://secure-web.cisco.com/1oybuWy624P1aWRE338MNYbx6FUTTrnWCCIRcESioE-r1Hx6PTZ9iO3TSIp01k29BSWhXDqDj6JGgsCdoAT6tjUd5bDRUEiU6x5r2MYPIMriNvzYAbMYkNHzswdys9ViTC7hUiLDmYk7d5B6634p0p31VTo-rU8_eeRCRAmT6x8xEnwzf5PB8Zfm3MgU8TlG_nY3KjPi-wuDqRZZ3D2M4rz3UoTsUi-RlgfxBkuYB9tRQumEc0nB3fVxvr2BMNe_cXyaGxat0V6UiXmt6FGOxoZqAaaJaUQpHbfMQF0bZQBs/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D098ca303c8%26e%3D1d435f2965
https://secure-web.cisco.com/1BcjJutOhQrMM_MW6VV4viEAb3fehKMMRu_x2bTcVcKxGf8MlJ-vdJe3AxnCW8zPIcsv01l4vcZpVPwD9bHjPOlVhxtzrdEcpczNgorcUEs5sN3Qtu3efBCeeaqJwzJ3ddLZCCUl658Vyju41wLkRAWzHq4F1fYeDp3GopH3lI03tj9zMKmx8K_-mJnAXwNK-e1KXcGnIZ7NqgOkAxMNW9Lhaza5YqkW3Fw4aDcg9PSTsJXGwDAXtIFxTajMsh8TlE-UYx_Z5SZ53hX92b-NH7P8pN46mzs_EjXY4hF9aWKE/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D3fd5142d3b%26e%3D1d435f2965


https://secure-web.cisco.com/1U1NF5WO06ZkRpp5pkYmgq24srPXbr5CZHWlMZu-taZZZ9LEZweFEzpHGf4aFBN3UaLXanVue5LfIZSirQJ-oyjkpBiRnVIoOiKjbssFRvdjCrs7EF1tpjWMToeKvaLVJhMmE0Ubdkc9I5eGHPCVluYXxzNYpbA-Nmyk7khQCGSKY97NL8Xc7W9KSvRZGYVuzhf7nUc9d9eInSc2eJ9b6maq9-jmvkN_a3lYXxzSmJ3dN1l8WwmYbqZe-5URdmOGFiEeUvfEzKmYeM9WGuo-pyooX8OVoeRkQShHgebq4tU0/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D251f9555f5%26e%3D1d435f2965
https://secure-web.cisco.com/1E4oAeM9wWg9J2uJRXQvAkt571-QB9vPpFt3EHV6CP4WUf1PFbd7KdC1o2rAhWpaENBaI56RPwa_QrAUZAY_DAU2EpcoMah0tdcSP2mxXI_PLoGR_AifP1mcwsK6aoihG4mB9agxm0QxWugP0yU392xnkAlY7Y-uiubyXKqJM_L2tCYQD5IPW4GitRyoaR6vEzCMPJGVUnU6pboHYXrDz_JvPa9OHdV7dyFlKk4yXIwWRvDywsEMpiOmUvPKIGSmWwyo82fREMIHQFwvlpNMhk62lULSkSgmStTlRm4BBVsE/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D29d3d69fbf%26e%3D1d435f2965
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NASDA recently elected a new slate of officers for the coming year. New
Mexico Secretary of Agriculture Jeff Witte will serve as NASDA’s 2018-19
President and will host the 2019 NASDA Annual Meeting in Albuquerque, New
Mexico on September 8-12.

“We have an incredibly busy agenda for 2019 which will be full of opportunities
to underscore the importance of our work in public service to advancing the
success of our farmers and ranchers,” said newly elected NASDA President
and New Mexico Secretary of Agriculture Jeff Witte. “As Congress presses
forward on an on-time Farm Bill, NASDA Members will continue to...."

NASDA Debuts Model Preventive Controls for Animal Food
Framework

NASDA is pleased to announce the debut of their Model Food Safety
Modernization Act (FSMA) Preventive Controls for Animal Food Implementation

Read More
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Framework.

The document contains the fundamental and essential components for the
operation of a state animal food safety program that can fully implement the
FDA’s Current Good Manufacturing Practice, Hazard Analysis, and Risk-based
Preventive Control for Animal Food regulation. This regulation, as well as
NASDA’s Framework, establishes preventive actions to ensure the safety of
animal food in an effort to protect animal and human health. The national
framework emphasizes the need for alignment and consistency across state
programs.

State Agriculture Officials Underscore Need for Free Trade
Agreements

At the NASDA Annual Meeting in Hartford, Connecticut last week, members
passed two action items which reaffirm the critical importance of international

Read More
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trade to the organization. Introduced by Washington Director of Agriculture
Derek Sandison, the items focused on the critical need for export markets for
American agriculture as well as reaffirming the importance of the World Trade
Organization (WTO) and dispute settlement. Director Sandison is also Chair of
NASDA’s Marketing & International Trade Committee.

NASDA President and Connecticut Commissioner of Agriculture Steve
Reviczky outlined NASDA’s concerns with the Administration’s current trade
strategy.

“We continue to work cooperatively with the Administration on all levels to
influence a trade strategy which puts market access for U.S. farmers and
ranchers first,” said Reviczky. “The U.S. cannot simply play defense on
international trade..."

State Ag Officials Give Nod to USDA on Cell-Cultured Meat
Regulation

Members of NASDA voted last week in support of the U.S. Department of
Agriculture’s (USDA) jurisdiction over cell cultured and tissue culture products
derived from livestock and poultry. The action item was co-sponsored by
Wisconsin Secretary of Agriculture Sheila Harsdorf and North Carolina
Commissioner of Agriculture Steve Troxler.

NASDA Members believe that USDA is the appropriate lead agency and
encourages them to work with states and federal agencies to ensure that these
products are appropriately regulated and labeled.

NASDA Honors Public Servants to Agriculture throughout
Annual Meeting

Read More

Read More
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At the NASDA Annual Meeting in Hartford, Connecticut last week, top
employees of three state departments of agriculture were honored for their
service, communication, and administration to their state.

“Our state departments of agriculture are homes to incredibly talented people
who often go unrecognized in the world of public service. NASDA’s Honor
Awards Program provides our members the opportunity to recognize their staff
for their work on a national stage,” said NASDA President and Connecticut
Commissioner of Steven K. Reviczky. “Congratulations to our 2018 NASDA
Honor Awards recipients!”

College Students Immersed in Public Service Opportunities at
Annual Meeting of State Agriculture Officials

Learn More
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NASDA welcomed eleven students to the 2018 Annual Meeting in Hartford,
Connecticut, under NASDA President and Connecticut Commissioner of
Agriculture Steven Reviczky last week as part of the NASDA’s Next Generation
Program (NNG).

The objective of NNG is to advance understanding by future leaders in
agriculture, food, and natural resource industries of the roles of the state
departments of agriculture in agricultural policy development, communication,
and promotion of agriculture. The program was sponsored by Bayer and
Syngenta.

“NNG is one-of-a-kind opportunity for collegiate students to learn about ag
policy and public service careers in state departments of agriculture,” said
NASDA CEO Dr. Barbara P. Glenn. “Through this program we are able provide
these young leaders with an immersive experience in our conference and
access to the leading voices in agriculture on the state and federal levels.”

Read More
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Third Round of U.S. Tariffs Go Into Effect

Monday, President Donald Trump announced that the U.S. will impose a 10
percent tariff on $200 billion more Chinese goods beginning next week. He also
stated that the tariff is to rise to 25% at the beginning of 2019. The total of
Chinese goods being hit now totals about $250 billion which is about half of
what the U.S. imported from China last year. Should the U.S. be hit with
retaliatory action, President Trump promised to begin phase three immediately.
Many of the goods targeted this time are consumer goods and retailers have
said that this may cause them to raise prices...

USDA Announces $102.7 Million Investment to Expand
Markets for Specialty Crop and Other Farmers

Under Secretary Greg Ibach today announced that the U.S. Department of
Agriculture (USDA) is investing $102.7 million to increase opportunities for
farmers, ranchers and other growers across the country through five grant
programs. The funding supports a variety of locally-led projects intended to
expand markets for local food promotion and specialty crops.

$72.15 million is directed to state departments of agriculture in 50 states,
the District of Columbia and five U.S. territories through the Specialty Crop
Block Grant Program (SCBGP) to support farmers growing specialty crops,
including fruits, vegetables, tree nuts, and nursery crops. States use the
SCBGP to fund research, agricultural extension activities and programs to
increase demand for agricultural goods of value to farmers in the state or
territory.

Indiana: Indiana and Manitoba Form Partnership to Advance
Agriculture, Economic Development

Read More
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Lt. Governor Suzanne Crouch, Indiana State Department of Agriculture Director
Bruce Kettler and members of the Indiana agricultural delegation met with
officials from Canada’s Manitoba Province yesterday to discuss opportunities to
grow both regions’ agricultural sectors.

Through a signed memorandum of understanding (MOU), the Indiana and
Manitoba departments of agriculture agreed to facilitate cooperation in several
areas including agricultural research and development, youth education and
leadership, and trade investment – all for the purpose of mutual economic
growth...
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Subject: NASDA Statement on Chinese Tariffs on American Agriculture
Date: Thursday, April 5, 2018 1:52:59 PM

 National Association of State Departments of Agriculture 4350 North Fairfax Drive #910 Arlington, VA 22203 Tel:
202-296-9680  www.nasda.org NEWS RELEASE Contact:         FOR IMMEDIATE RELEASE Amanda Culp       
April 5, 2018 Director, Communications                               (202) 296-9680 amanda@nasda.org NASDA Statement
on Chinese Tariffs on American Agriculture  Following the recent announcement of Chinese tariff’s on American
agricultural products as a retaliatory measure against U.S. steel and aluminum tariffs, National Association of State
Departments of Agriculture (NASDA) CEO Dr. Barbara P. Glenn issues the following statement:   “China is a $28
billion customer of the American agricultural industry. The tariffs China is proposing are extremely concerning to
the farmers and ranchers who are already facing a very poor agricultural economy.  We urge the United States and
China to end this high-stakes trade war. Our integrated food and agriculture industry cannot lose another market
opportunity, particularly with one of our top customers. It is imperative the administration keep the interests of
agriculture in the international marketplace at the forefront. We stand ready to assist the administration to advance
opportunities for U.S. producers around the world.”  NASDA represents the elected and appointed commissioners,
secretaries, and directors of the departments of agriculture in all fifty states and four U.S. territories.  NASDA grows
and enhances agriculture by forging partnerships and creating consensus to achieve sound policy outcomes between
state departments of agriculture, the federal government, and stakeholders.    ###
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and enhances agriculture by forging partnerships and creating consensus to achieve sound policy outcomes between
state departments of agriculture, the federal government, and stakeholders.    ###



From: Amanda Culp
Subject: NASDA Statement on Chinese Tariffs on American Agriculture
Date: Thursday, April 5, 2018 1:52:59 PM
Attachments: Tariffs_04052018.pdf

FOR IMMEDIATE RELEASE: April 5, 2018
Contact:
Amanda Culp
Director, Communications
(202) 296-9680
amanda@nasda.org

NASDA Statement on Chinese Tariffs on American Agriculture
Following the recent announcement of Chinese tariff’s on American agricultural products as a
retaliatory measure against U.S. steel and aluminum tariffs, National Association of State
Departments of Agriculture (NASDA) CEO Dr. Barbara P. Glenn issues the following statement:
“China is a $28 billion customer of the American agricultural industry. The tariffs China is proposing
are extremely concerning to the farmers and ranchers who are already facing a very poor
agricultural economy. We urge the United States and China to end this high-stakes trade war. Our
integrated food and agriculture industry cannot lose another market opportunity, particularly with
one of our top customers. It is imperative the administration keep the interests of agriculture in the
international marketplace at the forefront. We stand ready to assist the administration to advance
opportunities for U.S. producers around the world.”
NASDA represents the elected and appointed commissioners, secretaries, and directors of the
departments of agriculture in all fifty states and four U.S. territories. NASDA grows and enhances
agriculture by forging partnerships and creating consensus to achieve sound policy outcomes
between state departments of agriculture, the federal government, and stakeholders.
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Contact:         FOR IMMEDIATE RELEASE 
Amanda Culp        April 5, 2018 
Director, Communications  


                             (202) 296-9680 
amanda@nasda.org   


 
                NASDA Statement on Chinese Tariffs on American Agriculture 


 
Following the recent announcement of Chinese tariff’s on American agricultural products as a 
retaliatory measure against U.S. steel and aluminum tariffs, National Association of State Departments 
of Agriculture (NASDA) CEO Dr. Barbara P. Glenn issues the following statement:  
 
“China is a $28 billion customer of the American agricultural industry. The tariffs China is proposing are 
extremely concerning to the farmers and ranchers who are already facing a very poor agricultural 
economy.  We urge the United States and China to end this high-stakes trade war. Our integrated food 
and agriculture industry cannot lose another market opportunity, particularly with one of our top 
customers. It is imperative the administration keep the interests of agriculture in the international 
marketplace at the forefront. We stand ready to assist the administration to advance opportunities for 
U.S. producers around the world.” 
 
NASDA represents the elected and appointed commissioners, secretaries, and directors of the 
departments of agriculture in all fifty states and four U.S. territories.  NASDA grows and enhances 
agriculture by forging partnerships and creating consensus to achieve sound policy outcomes between 
state departments of agriculture, the federal government, and stakeholders.   
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From: Andre, Ashley K - DATCP
To: Girard, Alexander C - DATCP
Subject: Newest version
Date: Wednesday, April 11, 2018 5:38:36 PM
Attachments: Tariffs and Trade Information Updated 1 (002).docx

 
 
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
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NASDA Update: 4/6/2018

China responded against U.S. tariffs this week by enacting and then proposing retaliatory tariffs. On April 2, in response to U.S. steel and aluminum tariffs (Section 232) the Chinese enacted increased tariffs of 15% against a variety of U.S. specialty crops and value-added products while also increasing tariffs by 25% on U.S. pork and pork products. Then on Wednesday, following USTR’s proposed $50 billion in tariffs on Chinese goods (Section 301), the Chinese proposed increasing tariffs by 25% on a wide range of U.S. agricultural products, including soybeans. It’s important to note that the “Monday Tariffs” are in effect but the “Wednesday Tariffs” have just been proposed. (NASDA Member Update. April 6th, 2018.)



USDA Foreign Agricultural Service Report:

On April 2, 2018, China’s State Council Tariff Committee (SCTC) announced that additional tariffs on 128 U.S.-origin products would be implemented, effective immediately. These tariffs were proposed by China’s Ministry of Commerce (MOFCOM) on March 23, 2018 in response to the U.S. 232 Trade Action. These tariffs will impact roughly $2 billion in U.S. food and agricultural exports. U.S. exporters of fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products should be aware of these new tariffs effective April 2, 2018. 



Earlier on March 26, MOFCOM had initially proposed implementing the additional tariffs in tranches, but on April 2, China implemented additional tariffs on all 128 products. MOFCOM reported that this decision was based on its determination that China was unlikely to reach a consensus with the United States in the WTO and because of numerous comments received from Chinese citizens supporting these retaliatory tariffs. China stated that these additional tariffs target $3 billion in U.S. goods to balance the losses caused to Chinese steel and aluminum interests. China stated that taking this action was justified under the World Trade Organization (WTO) Agreement on Safeguard Measures. Of the 128 products targeted, 84 were food and agricultural products, including fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products—totaling approximately $2 billion in U.S. exports. (Source: USDA FAS) (https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf)



Table of New Tariff Rates Imposed by China: USDA Foreign Agricultural Service

https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf





Agricultural Exports to China:

· China is Wisconsin’s third most valuable export market for our agricultural products. In 2017, Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than 27% over the year before. (Source: Database accessed on www.wisertrade.org)

· The top agricultural export product categories to China last year were wood, raw hides and skins, and dairy-related products. (Source: Database accessed on www.wisertrade.org)



Wisconsin Agricultural Export Overview Highlights: 

Highlights: January 2017 – December 2017 

· Wisconsin exported $3.5 billion in agricultural products to 147 countries in 2017, an increase of 3.63 percent in value compared to the same period last year. 

· Wisconsin currently ranks 12th among U.S. states in agricultural exports. 

· Wisconsin ranked first in the export of ginseng roots, prepared/preserved cranberries, sweet corn prepared/preserved, and bovine semen. 

· Wisconsin’s top two largest agricultural export markets are Canada ($3.5 billion) and Mexico ($412 million).



Wisconsin Export of GINSENG to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· China is Wisconsin’s top ginseng export market. Wisconsin exported $14 million of ginseng to China in 2017. This was 46% of Wisconsin’s total ginseng exports last year. (Source: Database accessed on www.wisertrade.org)

· Wisconsin ginseng is considered the highest-quality American ginseng in the world. Wisconsin is the number one producer of ginseng in the United States accounting for about 90 to 95 percent of all ginseng produced in the country, and Marathon County is the top ginseng growing county in the state, producing about 95 percent of Wisconsin’s annual crop. (Ginseng Board of WI).

· News release from the Ginseng Board about the potential tariff is available here.

· Chart shows total U.S. ginseng exports and Wisconsin ginseng exports:



[image: ]



Wisconsin Export of SOYBEANS to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· In 2017, Wisconsin exported $7,237,202 of soybeans to China. See chart:

[image: ]



Soybeans

· China is Wisconsin’s eighth largest export market for soybeans. Wisconsin exported $7.2 million of soybeans in 2017. That was about 3% of Wisconsin’s total soybean exports. Wisconsin’s largest export market for soybeans last year was Mexico, $176 million or about 70% of Wisconsin’s total soybean exports. (Source: Database accessed on www.wisertrade.org)

· Wisconsin produced 101 million bushels of soybeans in 2017. Soybean planted and harvested acreage set record highs last year. (Source: USDA NASS)

· Wisconsin producers intend to plant 2.20 million acres of soybeans in Wisconsin in 2018. This is a 50,000 acre increase from 2017. If realized, this would be Wisconsin’s largest planted acreage on record. (Source: USDA NASS)

· Wisconsin is a major exporter of soybeans. Sixty five percent of Wisconsin soybeans are exported. Two out of every three soybean rows are sent to other countries. (Source: Wisconsin Soybean Marketing Board)

· Wisconsin is home to family businesses that are major exporters of Wisconsin soybeans. The DeLong Company, based in Clinton, is one example. For more than 100 years, this family owned and operated business has grown to become a major supplier of Wisconsin family farmer grown soybeans serving U.S. and world-wide markets. (Source: Wisconsin Soybean Marketing Board)



Wisconsin Export of CRANBERRIES to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)


Cranberries

· In 2017, Wisconsin exported $11,035,762 of cranberries to China.

· China is Wisconsin’s third largest export market for cranberries. 

· Wisconsin exported $11 million of cranberries in 2017. That was about 9% of Wisconsin’s total cranberry exports. Wisconsin’s largest export market for cranberries was the Netherlands in 2017, exporting about $27.8 million, which is about 23% of the state’s total cranberry exports. (Source: Database accessed on www.wisertrade.org)

· In 2016, Wisconsin produced 6.13 million barrels of cranberries. 

· Wisconsin ranked first nationally in cranberry production, producing 64% of the nation’s total. Wisconsin’s total production was more than twice that of the next highest producing state, Massachusetts. (Source: USDA NASS)
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Wisconsin Export of PORK to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



Pork

· Wisconsin is home to 300,000 hogs and pigs on Wisconsin farms. (Source: USDA NASS)



· In 2017, Wisconsin had no exports of pork to China. North Carolina and Missouri were the top two exporters of pork to China last year. 



· [bookmark: _GoBack]Wisconsin’s largest market for pork exports in 2017 was Canada, exporting about $3.6 million, which is about 53% of the state’s pork exports. (Source: Database accessed on www.wisertrade.org)
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Wisconsin Agricultural Exports to China: (WISERTrade Database)

[image: cid:image002.png@01D3C1DB.502EF690]
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CHINA: U.S. TRADE SUMMARY

The U.S. goods trade deficit with China was $347.0 billion in 2016, a 5.5 percent decrease ($20.1 billion) over 2015. U.S. goods exports to China were $115.8 billion, down 0.3 percent ($297 million) from the previous year. Corresponding U.S. imports from China were $462.8 billion, down 4.2 percent. China was the United States' 3rd largest goods export market in 2016.



U.S. exports of services to China were an estimated $48.4 billion in 2015 (latest data available) and U.S. imports were $15.1 billion. Sales of services in China by majority U.S.-owned affiliates were $54.9 billion in 2014 (latest data available), while sales of services in the United States by majority China-owned firms were $4.8 billion.



U.S. foreign direct investment in China (stock) was $74.6 billion in 2015 (latest data available), a 10.5

percent increase from 2014. U.S. direct investment in China is led by manufacturing, wholesale trade, and depository institutions. (Source: Office of the US Trade Representative - https://ustr.gov/sites/default/files/files/reports/2017/NTE/2017%20NTE.pdf)
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RankCodesDescriptionDates in UseANNUAL 2015ANNUAL 2016ANNUAL 2017JAN 2017 YTDJAN 2018 YTD
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From: Stamm, Christine A - DATCP
To: Ripp, Keith - DATCP (Keith2.Ripp@wisconsin.gov)
Subject: On the Farm Twilight Meeting Remarks
Date: Tuesday, August 28, 2018 1:17:00 PM
Attachments: TwilightontheFarm201808.docx

 
 
Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
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On the Farm Twilight Meetings Talking Points

· Thank You for hosting this event this evening.

· Dairy Facts

· Dairy is the largest segment of Wisconsin agriculture. Of the $88.3 billion economic impact of agriculture, $43.4 billion is contributed by the dairy industry. 

· Dairy means more to Wisconsin than citrus to Florida or potatoes to Idaho. Wisconsin dairy’s $43.4 billion compares to $9.0 billion of Florida citrus or $6.7 billion of Idaho potatoes. Dairy also means more to Wisconsin than apples to Washington ($7.55 billion) or raisins to California ($632 million).

· The dairy industry employs 78,900 people in the state.

· The average Wisconsin dairy cow generates more than $34,000 a year in economic activity and these dollars circulate throughout the local community, supporting schools and local businesses.

· Dairy Challenges

· DATCP is committed to expanding market opportunities for Wisconsin farmers, both domestically and internationally. While farmers are not unaccustomed to the ups and downs of commodity prices, low prices and tariffs over many agricultural commodities for an extended period of time is putting tremendous financial stress on farmers and their families. 

· While DATCP does not set milk or commodity prices, we recognize the importance of encouraging growth in the marketplace and increasing demand for the quality and diverse products produced in Wisconsin.

· In January, Governor Walker signed Executive Order #275, the Wisconsin Agriculture Market Development Initiative, directing DATCP to work with agricultural stakeholders to support Wisconsin farmers and agribusinesses as they work to grow markets locally and internationally.

· The Division of Ag Development promotes Wisconsin products at home and abroad, and provides assistance to farmers and agribusinesses. 

· International Agribusiness Center: Provides one-on-one consultations, market promotion, education and resources

· The state exported $2.6 billion in agricultural products to 144 countries during the first three quarters of 2017. This is an increase of 6.7 percent in value compared to the same period last year.

· Dairy Task Force

· I am very pleased that Dr. Mark Stephenson has agreed to chair the Task Force.

· The Dairy Task Force held its first meeting August 13th in Madison.

· The Task Force created 9 sub-committees.

· Product and Process Innovation and Invention

· Regulatory Certainty

· Rural Communities Support and Infrastructure

· Markets

· Price Volatility and Profitability

· Consumer Confidence and Perception

· Education and the Workforce

· Access to Capital

· Next Generation

· These sub-committees are currently working to schedule their first meetings. 

· The ultimate goal of the Task Force is to create recommendations for the state on actions that can be taken to maintain a viable and profitable dairy industry in Wisconsin. 

· Information about the Task Force is available at dairytaskforce.wi.gov.

· The Task Force is accepting and encourages public comments. Instructions on how to provide those comments can be found at dairytaskforce.wi.gov.

· The Farm Center

· The Farm Center works one-on-one with Wisconsin farmers and their families during all phases of the challenging farm life cycle. Services are free and confidential.

· The Farm Center received more than 2,000 calls in 2017.

· Services include:

· Financial planning: Cash flow analysis, farm feasibility, debt restructuring alternatives

· [bookmark: _GoBack]Farm successions: Viable entry and exit strategies, information about trusts and operating agreements, support during the transfer process, identifying options

· Conflict mediation: Assist with dispute resolution with creditors, family members, neighbors or other agencies

· Counseling services

· Farmers can reach the Farm Center through the toll-free line at 1-800-942-2474.

· Education Opportunity 

· This evening provides an excellent opportunity to educate the public on dairy farming, and to bring farmers together to discuss important issues in the dairy industry.

· Thank you again for hosting this important event. 
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Subject: Public Records Request 18-827 related to Chinese Tariffs
Date: Tuesday, October 23, 2018 12:39:43 PM
Attachments: request letter.pdf
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Hello Everyone,
I am forwarding a public records requests (our docket number 18-827). The requester started by
asking for all records of the agency, but has initially narrowed their scope to Secretary’s Office staff,
International Trade Team staff, Division of Agricultural Development staff who work with products
that may be affected by Chinese tariffs, and the Dairy Task Force. I am also copying Division
Administrators, in case I am missing anyone else who may have responsive records. If your division is
not currently listed, and you have responsive records, please let me know.
For the time frame of June 1, 2017 to October 19, 2018, the requester asks for the following records
related to Chinese tariffs:

· Any and all records mentioning, referring to, or discussing Chinese tariffs on Wisconsin ginseng.
· Any and all other records mentioning, referring to, or discussing Chinese tariffs.
· Records sought: “documents, including memoranda, email correspondence, and other

materials that mention and discuss the effect that Trump’s trade war and, relatedly, Chinese
tariffs, are having on Wisconsin’s farmers and economy. You may exclude press clips (clips
from news aggregation services).”

All records should be provided electronically. There is a folder on the N drive where you can place
responsive records. Please make a subfolder labeled with your name that contains all the records
you provide. The address is: N:\Public Records\ORR 18-827 Ginseng & Chinese Tariffs.

· If there is file you think is subject to redaction, please add to your file name, “needs redaction,”
and send me an email briefly explaining the material you think is subject to redaction and
why.

· If you spend more than one hour locating records, please send me an email with the total
number of hours you spent locating responsive records. If you convert paper records to
electronic format, please let me know the total number of pages you have converted.

Department policy is to respond to records requests within 10 days, when possible. Please provide
records by close of business on Thursday, November 1, 2018. If you need additional time, let me
know.
Please call or email if you have any questions.
Thank you,
Sheri
Sheri Walz
Assistant Legal Counsel – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-4740
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Property of the People 
1712 Eye St., NW, Suite 915 


Washington, DC 20006 
foia@propertyofthepeople.org 


(240) 249-5763 
 
        October 19, 2018 
 
Freedom of Information Request 
Wisconsin Department of Agriculture, Trade, and Consumer Protection 
Via email: DATCPPublicRecords@Wisconsin.gov 
 
This is a request for records under the Wisconsin Open Records Law, §19.31 et seq. 
 


REQUESTER INFORMATION 
 
This request is submitted on behalf of Dr. Ryan Noah Shapiro and Property of the 
People.1 


RECORDS SOUGHT 


This request is directed to the Wisconsin Department of Agriculture, Trade, and 
Consumer Protection. The records sought are: 
 
1. Any and all records mentioning, referring to, or discussing Chinese tariffs on 


Wisconsin ginseng. 
2. Any and all other records mentioning, referring to, or discussing Chinese tariffs. 


 


ADDITIONAL BACKGROUND INFORMATION 
 


Earlier this year, China levied a significant tariff on ginseng, an important Wisconsin 
commodity. Wisconsin farmers have been affected by this tariff, and by the trade war in 
which President Trump and the Chinese government are presently involved.2 Requesters 
are interested in documents, including memoranda, email correspondence, and other 
materials that mention and discuss the effect that Trump’s trade war and, relatedly, 
Chinese tariffs, are having on Wisconsin’s farmers and economy. You may exclude press 
clips (clips from news aggregation services). 


FORMAT 


The requesters ask that any releases stemming from this request be provided in digital 
format (soft-copy) via email or on a compact disc or other like media. 
 


                                                
1 Property of the People is a 501(c)(3) charitable organization dedicated to governmental 
transparency in the service of democracy. 
2	https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffs-
wisconsin-ginseng-farmers-already-feeling-effects/764499002/		
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REQUEST FOR A COMPLETE WAIVER OF FEES 
 


Requestors are willing to pay any reasonable expenses associated with this request, 
however, as the purpose of the requested disclosure is in full conformity with the 
statutory requirements for a waiver of fees under Section 19.35, a full fee waiver should 
be granted.  
Requestors Shapiro and Property of the People regularly receive a classification as 
representatives of the news media for federal FOIA fee category purposes, which may 
inform their status under the Wisconsin law. 
Shapiro is a former research affiliate at the Berkman Klein Center for Internet & Society 
at Harvard University. 
Shapiro is a historian of national security, the policing of dissent, and governmental 
transparency.  
Shapiro is President of Property of the People, a governmental transparency research, 
analysis, and information dissemination organization.3  
Among other things, Shapiro’s work has exposed improper collusion between a major 
agricultural lobby and a U.S. government agency entity4; sparked a federal investigation 
of this improper collusion, resulting in the disgraced resignation of the president of the 
agency entity5; and sparked the introduction of bipartisan legislation to curb future 
similar abuses by government and industry.6 Shapiro’s work has also exposed the FBI’s 
unprecedented utilization of classified remote-installation malware to circumvent animal 
rights activists encryption in 2003, as well as the DOJ’s subsequent failure to inform 
Congress of such utilization as mandated by Congress.7 Shapiro’s work has also exposed 
the FBI’s policy of instructing FBI agents to withhold surveillance technical details from 
prosecutors and defendants alike.8 Shapiro’s work has also exposed FBI consideration of 


                                                
3 Building upon Shapiro’s extensive track record of national security, transparency, and state 
repression-oriented research, analysis, and information dissemination, Property of the People 
(PropOTP) is a 501(c)(3) charitable organization dedicated to governmental transparency in the 
service of democracy. PropOTP’s motto, taken from Shapiro’s commentary, is, “The records of 
government are the property of the people. It’s time for us to reclaim them.” PropOTP’s most 
publicized efforts to date have been under the umbrella of the organization’s Trump-oriented 
project, “Operation 45.” PropOTP’s Operation 45 is dedicated to ensuring transparency and 
accountability for the Trump/Pence administration. For more on PropOTP’s Operation 45, see: 
http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-trumps-
administration-transparent/; https://www.thenation.com/article/your-guide-to-the-sprawling-new-
anti-trump-resistance-movement/; http://www.politico.com/story/2016/12/democrats-trump-
resistance-conservative-playbook-232687; https://operationfortyfive.org. 
4 http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-group-
scrambled-over-eggless-mayo-maker; http://www.theguardian.com/us-news/2015/sep/02/usda-
american-egg-board-hampton-creek-just-mayo 
5 http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceo-
steps-down-after-vegan-mayo-scramble 
6 https://www.theguardian.com/business/2016/jul/14/usda-reform-bill-agriculture-beef-eggs 
7 http://www.nytimes.com/2016/04/14/technology/fbi-tried-to-defeat-encryption-10-years-ago-
files-show.html?smid=tw-nytimes&smtyp=cur&_r=0 
8 http://www.usatoday.com/story/news/2016/04/20/fbi-memos-surveillance-secrecy/83280968/ 
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federal terrorism charges against animal protectionists who expose horrific conditions on 
factory farms.9 Shapiro’s work has also exposed FBI targeting of Nelson Mandela and the 
anti-Apartheid movement as a Communist plot imperiling U.S. national security. This 
included but was not limited to FBI placement of a confidential informant within Nelson 
Mandela’s inner circle in order to provide political information to the FBI on Mandela 
and his anti-apartheid associates while the FBI was tasked with protecting Mandela upon 
Mandela’s post-prison tour of the United States in 1990.10  
Shapiro’s research and analysis on issues at the intersections of national security, the 
policing of dissent, and transparency, as well as pertaining to the Trump presidency and 
administration, are regularly featured in national and international media outlets. Media 
outlets that have covered Shapiro’s work include but are not limited to: 
The New York Times, The Washington Post, The Los Angeles Times, The Wall Street 
Journal, USA Today, CNN, U.S. News & World Report, The Associated Press, Agence 
France-Presse, Politico, Business Insider, The International Business Times, The 
Atlantic, The Guardian, ABC News, CBS News, NPR, PBS, BBC World Service, The 
Nation, Mother Jones, Democracy Now!, The Hill, McClatchy DC, New Republic, 
National Journal, Columbia Journalism Review, Legal Times, PolicyMic, Government 
Executive, Inc., Wired, Fortune, Fox News, Fox Nation, The American Conservative, The 
Daily Caller, Breitbart News, Reason, New York Daily News, The Chicago Tribune, The 
Boston Globe, MSN News, Salon, Slate, The Daily Beast, Quartz, Vice News, Huffington 
Post, HuffPost Live, Yahoo News, Christian Science Monitor, Boston Business Journal, 
AOL News, The San Francisco Chronicle, The Houston Chronicle, The Minneapolis Star 
Tribune, The Independent, The Mirror, The Daily Mail, Black Entertainment Television 
(BET), The Boston Metro, The San Francisco Business Times, The Silicon Valley 
Business Journal, The Afro-American, Raw Story, The Chicago Defender, The NorthStar 
News & Analysis, The Atlanta Black Star, The Hollywood Reporter, NYC Today, The 
Mail & Guardian, Courthouse News, Japan Times, EatDrinkPolitics, Univsion, 
HispanTV, Al Jazeera America, Grist, Ecorazzi, Green Is the New Red, PC World, PC 
Mag, Computer World, SearchSecurity, IntelNews, Komando.com, VegNews, Truth-Out, 
FireDogLake, ShadowProof, Alternet, The Verge, Consumerist, Boing Boing, Techdirt, 
Tickle The Wire, The Public Record, and the Freedom of the Press Foundation. 
Shapiro has presented invited scholarly and popular lectures on topics at the intersections 
of national security, the policing of dissent, and transparency at numerous leading 
institutions and venues. These include but are not limited to: 
The Massachusetts Institute of Technology, the Kennedy School of Government at 
Harvard University, Harvard Law School, Yale Law School, Stanford University, the 
New York City Bar Association, the National Institutes of Health (NIH), the Max Planck 
Institute for the History of Science (Berlin, Germany), Université catholique de l'Ouest 
(Angers, France), the University of California, Santa Barbara, The College of William & 
Mary, Boston University, American University (Washington, DC), The Cooper Union for 
the Advancement of Science and Art (New York City), the National Press Club 
(Washington, DC), the conference of the National Lawyers Guild, the History of Science 
                                                
9 https://ccrjustice.org/files/11.12.29_Greenscare_VideotapersTerrorists_LATimes.pdf 
10 http://america.aljazeera.com/articles/2014/5/28/fbi-spied-mandeladocuments.html; 
http://www.usnews.com/news/articles/2014/07/10/the-fbi-spied-on-nelson-mandela-in-1990-as-
communist-threat. 
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Society, the American Anthropological Association, the Society for the Social History of 
Medicine, the Conference on Policy History, the American Society for Environmental 
History, DEFCON, Boston University, University College Cork (Cork, Ireland), Suffolk 
University Law School, the City University of New York Law School, The Base 
community center in Brooklyn, NY, and Burning Books bookstore (Buffalo, NY). 
Shapiro’s research and analysis have also been featured in television and film 
documentaries. For one example among others, in February 2016, a documentary 
centrally featuring Shapiro’s FOIA research and analysis aired on the cable channel 
Pivot. The documentary is titled “Activists or Terrorists” and was directed by award-
winning filmmaker Brian Knappenberger and narrated by Academy Award nominated 
actress Maggie Gyllenhaal. This documentary constitutes episode five of 
Knappenberger’s acclaimed documentary series “Truth and Power.” The New York Times 
included the documentary episode “Activists or Terrorists” in its influential “What to 
Watch” list.11 “Activists or Terrorists” is now available for viewing on iTunes and 
Amazon.com. Further, Shapiro is currently working with multiple additional television 
and film documentaries currently in productions that will feature our work. 
Shapiro is a representative of several news outlets. Shapiro is a researcher, analyst, and 
reporter for GreenIsTheNewRed.com (GNR). Shapiro is a representative of Sparrow 
Media. Shapiro is a reporter/contributor for The Public Record.  
The disclosure of responsive records is likely to contribute to an understanding of 
government operations and activities because the disclosable portions of the requested 
records will be meaningfully informative about those operations and activities. The vast 
majority of disclosable information is not already in the public domain, in either a 
duplicative or a substantially identical form, and therefore the disclosure would add 
substantial new information to the public’s understanding of the Wisconsin state 
government and the requested records. 
The requesters firmly intend to analyze the requested records in order to facilitate 
significant expansion of public understanding of government operations. The audiences 
likely to be interested in the subject are broad, and include historians of modern 
American government, politics, culture, and national security; journalists reporting on 
American politics, government, national security, and society; civil liberties attorneys; 
advocacy and watchdog organizations, the U.S. congress, and the broader public.   
 
*** 
Please do not hesitate to contact me if you have any questions concerning this request. 
Thank you. I appreciate your time and attention to this matter. 
 
Gunita Singh, Esq.  


                                                
11 http://www.nytimes.com/2016/02/19/arts/television/what-to-watch-friday.html 
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Hello Everyone,
I am forwarding a public records requests (our docket number 18-827). The requester started by
asking for all records of the agency, but has initially narrowed their scope to Secretary’s Office staff,
International Trade Team staff, Division of Agricultural Development staff who work with products
that may be affected by Chinese tariffs, and the Dairy Task Force. I am also copying Division
Administrators, in case I am missing anyone else who may have responsive records. If your division is
not currently listed, and you have responsive records, please let me know.
For the time frame of June 1, 2017 to October 19, 2018, the requester asks for the following records
related to Chinese tariffs:

· Any and all records mentioning, referring to, or discussing Chinese tariffs on Wisconsin ginseng.
· Any and all other records mentioning, referring to, or discussing Chinese tariffs.
· Records sought: “documents, including memoranda, email correspondence, and other

materials that mention and discuss the effect that Trump’s trade war and, relatedly, Chinese
tariffs, are having on Wisconsin’s farmers and economy. You may exclude press clips (clips
from news aggregation services).”

All records should be provided electronically. There is a folder on the N drive where you can place
responsive records. Please make a subfolder labeled with your name that contains all the records
you provide. The address is: N:\Public Records\ORR 18-827 Ginseng & Chinese Tariffs.

· If there is file you think is subject to redaction, please add to your file name, “needs redaction,”
and send me an email briefly explaining the material you think is subject to redaction and
why.

· If you spend more than one hour locating records, please send me an email with the total
number of hours you spent locating responsive records. If you convert paper records to
electronic format, please let me know the total number of pages you have converted.

Department policy is to respond to records requests within 10 days, when possible. Please provide
records by close of business on Thursday, November 1, 2018. If you need additional time, let me
know.
Please call or email if you have any questions.
Thank you,
Sheri
Sheri Walz
Assistant Legal Counsel – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-4740
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Property of the People 
1712 Eye St., NW, Suite 915 


Washington, DC 20006 
foia@propertyofthepeople.org 


(240) 249-5763 
 
        October 19, 2018 
 
Freedom of Information Request 
Wisconsin Department of Agriculture, Trade, and Consumer Protection 
Via email: DATCPPublicRecords@Wisconsin.gov 
 
This is a request for records under the Wisconsin Open Records Law, §19.31 et seq. 
 


REQUESTER INFORMATION 
 
This request is submitted on behalf of Dr. Ryan Noah Shapiro and Property of the 
People.1 


RECORDS SOUGHT 


This request is directed to the Wisconsin Department of Agriculture, Trade, and 
Consumer Protection. The records sought are: 
 
1. Any and all records mentioning, referring to, or discussing Chinese tariffs on 


Wisconsin ginseng. 
2. Any and all other records mentioning, referring to, or discussing Chinese tariffs. 


 


ADDITIONAL BACKGROUND INFORMATION 
 


Earlier this year, China levied a significant tariff on ginseng, an important Wisconsin 
commodity. Wisconsin farmers have been affected by this tariff, and by the trade war in 
which President Trump and the Chinese government are presently involved.2 Requesters 
are interested in documents, including memoranda, email correspondence, and other 
materials that mention and discuss the effect that Trump’s trade war and, relatedly, 
Chinese tariffs, are having on Wisconsin’s farmers and economy. You may exclude press 
clips (clips from news aggregation services). 


FORMAT 


The requesters ask that any releases stemming from this request be provided in digital 
format (soft-copy) via email or on a compact disc or other like media. 
 


                                                
1 Property of the People is a 501(c)(3) charitable organization dedicated to governmental 
transparency in the service of democracy. 
2	https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffs-
wisconsin-ginseng-farmers-already-feeling-effects/764499002/		
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REQUEST FOR A COMPLETE WAIVER OF FEES 
 


Requestors are willing to pay any reasonable expenses associated with this request, 
however, as the purpose of the requested disclosure is in full conformity with the 
statutory requirements for a waiver of fees under Section 19.35, a full fee waiver should 
be granted.  
Requestors Shapiro and Property of the People regularly receive a classification as 
representatives of the news media for federal FOIA fee category purposes, which may 
inform their status under the Wisconsin law. 
Shapiro is a former research affiliate at the Berkman Klein Center for Internet & Society 
at Harvard University. 
Shapiro is a historian of national security, the policing of dissent, and governmental 
transparency.  
Shapiro is President of Property of the People, a governmental transparency research, 
analysis, and information dissemination organization.3  
Among other things, Shapiro’s work has exposed improper collusion between a major 
agricultural lobby and a U.S. government agency entity4; sparked a federal investigation 
of this improper collusion, resulting in the disgraced resignation of the president of the 
agency entity5; and sparked the introduction of bipartisan legislation to curb future 
similar abuses by government and industry.6 Shapiro’s work has also exposed the FBI’s 
unprecedented utilization of classified remote-installation malware to circumvent animal 
rights activists encryption in 2003, as well as the DOJ’s subsequent failure to inform 
Congress of such utilization as mandated by Congress.7 Shapiro’s work has also exposed 
the FBI’s policy of instructing FBI agents to withhold surveillance technical details from 
prosecutors and defendants alike.8 Shapiro’s work has also exposed FBI consideration of 


                                                
3 Building upon Shapiro’s extensive track record of national security, transparency, and state 
repression-oriented research, analysis, and information dissemination, Property of the People 
(PropOTP) is a 501(c)(3) charitable organization dedicated to governmental transparency in the 
service of democracy. PropOTP’s motto, taken from Shapiro’s commentary, is, “The records of 
government are the property of the people. It’s time for us to reclaim them.” PropOTP’s most 
publicized efforts to date have been under the umbrella of the organization’s Trump-oriented 
project, “Operation 45.” PropOTP’s Operation 45 is dedicated to ensuring transparency and 
accountability for the Trump/Pence administration. For more on PropOTP’s Operation 45, see: 
http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-trumps-
administration-transparent/; https://www.thenation.com/article/your-guide-to-the-sprawling-new-
anti-trump-resistance-movement/; http://www.politico.com/story/2016/12/democrats-trump-
resistance-conservative-playbook-232687; https://operationfortyfive.org. 
4 http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-group-
scrambled-over-eggless-mayo-maker; http://www.theguardian.com/us-news/2015/sep/02/usda-
american-egg-board-hampton-creek-just-mayo 
5 http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceo-
steps-down-after-vegan-mayo-scramble 
6 https://www.theguardian.com/business/2016/jul/14/usda-reform-bill-agriculture-beef-eggs 
7 http://www.nytimes.com/2016/04/14/technology/fbi-tried-to-defeat-encryption-10-years-ago-
files-show.html?smid=tw-nytimes&smtyp=cur&_r=0 
8 http://www.usatoday.com/story/news/2016/04/20/fbi-memos-surveillance-secrecy/83280968/ 
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federal terrorism charges against animal protectionists who expose horrific conditions on 
factory farms.9 Shapiro’s work has also exposed FBI targeting of Nelson Mandela and the 
anti-Apartheid movement as a Communist plot imperiling U.S. national security. This 
included but was not limited to FBI placement of a confidential informant within Nelson 
Mandela’s inner circle in order to provide political information to the FBI on Mandela 
and his anti-apartheid associates while the FBI was tasked with protecting Mandela upon 
Mandela’s post-prison tour of the United States in 1990.10  
Shapiro’s research and analysis on issues at the intersections of national security, the 
policing of dissent, and transparency, as well as pertaining to the Trump presidency and 
administration, are regularly featured in national and international media outlets. Media 
outlets that have covered Shapiro’s work include but are not limited to: 
The New York Times, The Washington Post, The Los Angeles Times, The Wall Street 
Journal, USA Today, CNN, U.S. News & World Report, The Associated Press, Agence 
France-Presse, Politico, Business Insider, The International Business Times, The 
Atlantic, The Guardian, ABC News, CBS News, NPR, PBS, BBC World Service, The 
Nation, Mother Jones, Democracy Now!, The Hill, McClatchy DC, New Republic, 
National Journal, Columbia Journalism Review, Legal Times, PolicyMic, Government 
Executive, Inc., Wired, Fortune, Fox News, Fox Nation, The American Conservative, The 
Daily Caller, Breitbart News, Reason, New York Daily News, The Chicago Tribune, The 
Boston Globe, MSN News, Salon, Slate, The Daily Beast, Quartz, Vice News, Huffington 
Post, HuffPost Live, Yahoo News, Christian Science Monitor, Boston Business Journal, 
AOL News, The San Francisco Chronicle, The Houston Chronicle, The Minneapolis Star 
Tribune, The Independent, The Mirror, The Daily Mail, Black Entertainment Television 
(BET), The Boston Metro, The San Francisco Business Times, The Silicon Valley 
Business Journal, The Afro-American, Raw Story, The Chicago Defender, The NorthStar 
News & Analysis, The Atlanta Black Star, The Hollywood Reporter, NYC Today, The 
Mail & Guardian, Courthouse News, Japan Times, EatDrinkPolitics, Univsion, 
HispanTV, Al Jazeera America, Grist, Ecorazzi, Green Is the New Red, PC World, PC 
Mag, Computer World, SearchSecurity, IntelNews, Komando.com, VegNews, Truth-Out, 
FireDogLake, ShadowProof, Alternet, The Verge, Consumerist, Boing Boing, Techdirt, 
Tickle The Wire, The Public Record, and the Freedom of the Press Foundation. 
Shapiro has presented invited scholarly and popular lectures on topics at the intersections 
of national security, the policing of dissent, and transparency at numerous leading 
institutions and venues. These include but are not limited to: 
The Massachusetts Institute of Technology, the Kennedy School of Government at 
Harvard University, Harvard Law School, Yale Law School, Stanford University, the 
New York City Bar Association, the National Institutes of Health (NIH), the Max Planck 
Institute for the History of Science (Berlin, Germany), Université catholique de l'Ouest 
(Angers, France), the University of California, Santa Barbara, The College of William & 
Mary, Boston University, American University (Washington, DC), The Cooper Union for 
the Advancement of Science and Art (New York City), the National Press Club 
(Washington, DC), the conference of the National Lawyers Guild, the History of Science 
                                                
9 https://ccrjustice.org/files/11.12.29_Greenscare_VideotapersTerrorists_LATimes.pdf 
10 http://america.aljazeera.com/articles/2014/5/28/fbi-spied-mandeladocuments.html; 
http://www.usnews.com/news/articles/2014/07/10/the-fbi-spied-on-nelson-mandela-in-1990-as-
communist-threat. 
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Society, the American Anthropological Association, the Society for the Social History of 
Medicine, the Conference on Policy History, the American Society for Environmental 
History, DEFCON, Boston University, University College Cork (Cork, Ireland), Suffolk 
University Law School, the City University of New York Law School, The Base 
community center in Brooklyn, NY, and Burning Books bookstore (Buffalo, NY). 
Shapiro’s research and analysis have also been featured in television and film 
documentaries. For one example among others, in February 2016, a documentary 
centrally featuring Shapiro’s FOIA research and analysis aired on the cable channel 
Pivot. The documentary is titled “Activists or Terrorists” and was directed by award-
winning filmmaker Brian Knappenberger and narrated by Academy Award nominated 
actress Maggie Gyllenhaal. This documentary constitutes episode five of 
Knappenberger’s acclaimed documentary series “Truth and Power.” The New York Times 
included the documentary episode “Activists or Terrorists” in its influential “What to 
Watch” list.11 “Activists or Terrorists” is now available for viewing on iTunes and 
Amazon.com. Further, Shapiro is currently working with multiple additional television 
and film documentaries currently in productions that will feature our work. 
Shapiro is a representative of several news outlets. Shapiro is a researcher, analyst, and 
reporter for GreenIsTheNewRed.com (GNR). Shapiro is a representative of Sparrow 
Media. Shapiro is a reporter/contributor for The Public Record.  
The disclosure of responsive records is likely to contribute to an understanding of 
government operations and activities because the disclosable portions of the requested 
records will be meaningfully informative about those operations and activities. The vast 
majority of disclosable information is not already in the public domain, in either a 
duplicative or a substantially identical form, and therefore the disclosure would add 
substantial new information to the public’s understanding of the Wisconsin state 
government and the requested records. 
The requesters firmly intend to analyze the requested records in order to facilitate 
significant expansion of public understanding of government operations. The audiences 
likely to be interested in the subject are broad, and include historians of modern 
American government, politics, culture, and national security; journalists reporting on 
American politics, government, national security, and society; civil liberties attorneys; 
advocacy and watchdog organizations, the U.S. congress, and the broader public.   
 
*** 
Please do not hesitate to contact me if you have any questions concerning this request. 
Thank you. I appreciate your time and attention to this matter. 
 
Gunita Singh, Esq.  


                                                
11 http://www.nytimes.com/2016/02/19/arts/television/what-to-watch-friday.html 
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Subject: Public Records Request 18-827 related to Chinese Tariffs
Date: Tuesday, October 23, 2018 12:39:43 PM

 1 Property of the People 1712 Eye St., NW, Suite 915 Washington, DC 20006 foia@propertyofthepeople.org (240)
249-5763          October 19, 2018  Freedom of Information Request Wisconsin Department of Agriculture, Trade,
and Consumer Protection Via email: DATCPPublicRecords@Wisconsin.gov  This is a request for records under the
Wisconsin Open Records Law, §19.31 et seq.  REQUESTER INFORMATION  This request is submitted on behalf
of Dr. Ryan Noah Shapiro and Property of the People. 1 RECORDS SOUGHT This request is directed to the
Wisconsin Department of Agriculture, Trade, and Consumer Protection. The records sought are:  1. Any and all
records mentioning, referring to, or discussing Chinese tariffs on Wisconsin ginseng. 2. Any and all other records
mentioning, referring to, or discussing Chinese tariffs.  ADDITIONAL BACKGROUND INFORMATION  Earlier
this year, China levied a significant tariff on ginseng, an important Wisconsin commodity. Wisconsin farmers have
been affected by this tariff, and by the trade war in which President Trump and the Chinese government are
presently involved. 2 Requesters are interested in documents, including memoranda, email correspondence, and
other materials that mention and discuss the effect that Trump’s trade war and, relatedly, Chinese tariffs, are having
on Wisconsin’s farmers and economy. You may exclude press clips (clips from news aggregation services).
FORMAT The requesters ask that any releases stemming from this request be provided in digital format (soft-copy)
via email or on a compact disc or other like media.                                                  1 Property of the People is a
501(c)(3) charitable organization dedicated to governmental transparency in the service of democracy. 2       
https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffswisconsin-ginseng-farmers-
already-feeling-effects/764499002/           2  REQUEST FOR A COMPLETE WAIVER OF FEES  Requestors are
willing to pay any reasonable expenses associated with this request, however, as the purpose of the requested
disclosure is in full conformity with the statutory requirements for a waiver of fees under Section 19.35, a full fee
waiver should be granted.  Requestors Shapiro and Property of the People regularly receive a classification as
representatives of the news media for federal FOIA fee category purposes, which may inform their status under the
Wisconsin law. Shapiro is a former research affiliate at the Berkman Klein Center for Internet & Society at Harvard
University. Shapiro is a historian of national security, the policing of dissent, and governmental transparency. 
Shapiro is President of Property of the People, a governmental transparency research, analysis, and information
dissemination organization. 3  Among other things, Shapiro’s work has exposed improper collusion between a major
agricultural lobby and a U.S. government agency entity 4 ; sparked a federal investigation of this improper
collusion, resulting in the disgraced resignation of the president of the agency entity 5 ; and sparked the introduction
of bipartisan legislation to curb future similar abuses by government and industry. 6 Shapiro’s work has also
exposed the FBI’s unprecedented utilization of classified remote-installation malware to circumvent animal rights
activists encryption in 2003, as well as the DOJ’s subsequent failure to inform Congress of such utilization as
mandated by Congress. 7 Shapiro’s work has also exposed the FBI’s policy of instructing FBI agents to withhold
surveillance technical details from prosecutors and defendants alike. 8 Shapiro’s work has also exposed FBI
consideration of                                                 3 Building upon Shapiro’s extensive track record of national security,
transparency, and state repression-oriented research, analysis, and information dissemination, Property of the People
(PropOTP) is a 501(c)(3) charitable organization dedicated to governmental transparency in the service of
democracy. PropOTP’s motto, taken from Shapiro’s commentary, is, “The records of government are the property
of the people. It’s time for us to reclaim them.” PropOTP’s most publicized efforts to date have been under the
umbrella of the organization’s Trump-oriented project, “Operation 45.” PropOTP’s Operation 45 is dedicated to
ensuring transparency and accountability for the Trump/Pence administration. For more on PropOTP’s Operation
45, see: http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-
trumpsadministration-transparent/; https://www.thenation.com/article/your-guide-to-the-sprawling-newanti-trump-
resistance-movement/; http://www.politico.com/story/2016/12/democrats-trumpresistance-conservative-playbook-
232687; https://operationfortyfive.org. 4
http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-groupscrambled-over-eggless-
mayo-maker; http://www.theguardian.com/us-news/2015/sep/02/usdaamerican-egg-board-hampton-creek-just-mayo
5 http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceosteps-down-after-
vegan-mayo-scramble 6 https://www.theguardian.com/business/2016/jul/14/usda-reform-bill-agriculture-beef-eggs
7 http://www.nytimes.com/2016/04/14/technology/fbi-tried-to-defeat-encryption-10-years-agofiles-show.html?
smid=tw-nytimes&smtyp=cur&_r=0 8 http://www.usatoday.com/story/news/2016/04/20/fbi-memos-surveillance-
secrecy/83280968/  3 federal terrorism charges against animal protectionists who expose horrific conditions on
factory farms. 9 Shapiro’s work has also exposed FBI targeting of Nelson Mandela and the anti-Apartheid

https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffswisconsin-ginseng-farmers-already-feeling-effects/764499002/
https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffswisconsin-ginseng-farmers-already-feeling-effects/764499002/
http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-trumpsadministration-transparent/;
http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-trumpsadministration-transparent/;
https://www.thenation.com/article/your-guide-to-the-sprawling-newanti-trump-resistance-movement/;
https://www.thenation.com/article/your-guide-to-the-sprawling-newanti-trump-resistance-movement/;
http://www.politico.com/story/2016/12/democrats-trumpresistance-conservative-playbook-232687;
http://www.politico.com/story/2016/12/democrats-trumpresistance-conservative-playbook-232687;
https://operationfortyfive.org/
http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-groupscrambled-over-eggless-mayo-maker;
http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-groupscrambled-over-eggless-mayo-maker;
http://www.theguardian.com/us-news/2015/sep/02/usdaamerican-egg-board-hampton-creek-just-mayo
http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceosteps-down-after-vegan-mayo-scramble
http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceosteps-down-after-vegan-mayo-scramble
https://www.theguardian.com/business/2016/jul/14/usda-reform-bill-agriculture-beef-eggs
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movement as a Communist plot imperiling U.S. national security. This included but was not limited to FBI
placement of a confidential informant within Nelson Mandela’s inner circle in order to provide political information
to the FBI on Mandela and his anti-apartheid associates while the FBI was tasked with protecting Mandela upon
Mandela’s post-prison tour of the United States in 1990. 10  Shapiro’s research and analysis on issues at the
intersections of national security, the policing of dissent, and transparency, as well as pertaining to the Trump
presidency and administration, are regularly featured in national and international media outlets. Media outlets that
have covered Shapiro’s work include but are not limited to: The New York Times, The Washington Post, The Los
Angeles Times, The Wall Street Journal, USA Today, CNN, U.S. News & World Report, The Associated Press,
Agence France-Presse, Politico, Business Insider, The International Business Times, The Atlantic, The Guardian,
ABC News, CBS News, NPR, PBS, BBC World Service, The Nation, Mother Jones, Democracy Now!, The Hill,
McClatchy DC, New Republic, National Journal, Columbia Journalism Review, Legal Times, PolicyMic,
Government Executive, Inc., Wired, Fortune, Fox News, Fox Nation, The American Conservative, The Daily Caller,
Breitbart News, Reason, New York Daily News, The Chicago Tribune, The Boston Globe, MSN News, Salon,
Slate, The Daily Beast, Quartz, Vice News, Huffington Post, HuffPost Live, Yahoo News, Christian Science
Monitor, Boston Business Journal, AOL News, The San Francisco Chronicle, The Houston Chronicle, The
Minneapolis Star Tribune, The Independent, The Mirror, The Daily Mail, Black Entertainment Television (BET),
The Boston Metro, The San Francisco Business Times, The Silicon Valley Business Journal, The Afro-American,
Raw Story, The Chicago Defender, The NorthStar News & Analysis, The Atlanta Black Star, The Hollywood
Reporter, NYC Today, The Mail & Guardian, Courthouse News, Japan Times, EatDrinkPolitics, Univsion,
HispanTV, Al Jazeera America, Grist, Ecorazzi, Green Is the New Red, PC World, PC Mag, Computer World,
SearchSecurity, IntelNews, Komando.com, VegNews, Truth-Out, FireDogLake, ShadowProof, Alternet, The Verge,
Consumerist, Boing Boing, Techdirt, Tickle The Wire, The Public Record, and the Freedom of the Press
Foundation. Shapiro has presented invited scholarly and popular lectures on topics at the intersections of national
security, the policing of dissent, and transparency at numerous leading institutions and venues. These include but are
not limited to: The Massachusetts Institute of Technology, the Kennedy School of Government at Harvard
University, Harvard Law School, Yale Law School, Stanford University, the New York City Bar Association, the
National Institutes of Health (NIH), the Max Planck Institute for the History of Science (Berlin, Germany),
Université catholique de l'Ouest (Angers, France), the University of California, Santa Barbara, The College of
William & Mary, Boston University, American University (Washington, DC), The Cooper Union for the
Advancement of Science and Art (New York City), the National Press Club (Washington, DC), the conference of
the National Lawyers Guild, the History of Science                                                 9
https://ccrjustice.org/files/11.12.29_Greenscare_VideotapersTerrorists_LATimes.pdf 10
http://america.aljazeera.com/articles/2014/5/28/fbi-spied-mandeladocuments.html;
http://www.usnews.com/news/articles/2014/07/10/the-fbi-spied-on-nelson-mandela-in-1990-ascommunist-threat.  4
Society, the American Anthropological Association, the Society for the Social History of Medicine, the Conference
on Policy History, the American Society for Environmental History, DEFCON, Boston University, University
College Cork (Cork, Ireland), Suffolk University Law School, the City University of New York Law School, The
Base community center in Brooklyn, NY, and Burning Books bookstore (Buffalo, NY). Shapiro’s research and
analysis have also been featured in television and film documentaries. For one example among others, in February
2016, a documentary centrally featuring Shapiro’s FOIA research and analysis aired on the cable channel Pivot. The
documentary is titled “Activists or Terrorists” and was directed by awardwinning filmmaker Brian Knappenberger
and narrated by Academy Award nominated actress Maggie Gyllenhaal. This documentary constitutes episode five
of Knappenberger’s acclaimed documentary series “Truth and Power.” The New York Times included the
documentary episode “Activists or Terrorists” in its influential “What to Watch” list. 11 “Activists or Terrorists” is
now available for viewing on iTunes and Amazon.com. Further, Shapiro is currently working with multiple
additional television and film documentaries currently in productions that will feature our work. Shapiro is a
representative of several news outlets. Shapiro is a researcher, analyst, and reporter for GreenIsTheNewRed.com
(GNR). Shapiro is a representative of Sparrow Media. Shapiro is a reporter/contributor for The Public Record.  The
disclosure of responsive records is likely to contribute to an understanding of government operations and activities
because the disclosable portions of the requested records will be meaningfully informative about those operations
and activities. The vast majority of disclosable information is not already in the public domain, in either a
duplicative or a substantially identical form, and therefore the disclosure would add substantial new information to
the public’s understanding of the Wisconsin state government and the requested records. The requesters firmly
intend to analyze the requested records in order to facilitate significant expansion of public understanding of
government operations. The audiences likely to be interested in the subject are broad, and include historians of
modern American government, politics, culture, and national security; journalists reporting on American politics,
government, national security, and society; civil liberties attorneys; advocacy and watchdog organizations, the U.S.
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congress, and the broader public.    *** Please do not hesitate to contact me if you have any questions concerning
this request. Thank you. I appreciate your time and attention to this matter.  Gunita Singh,
Esq.                                                  11 http://www.nytimes.com/2016/02/19/arts/television/what-to-watch-
friday.html
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From: Steve Walters
To: Cosh, William - DATCP
Subject: question: for Rewind taping on FRI can i get...
Date: Wednesday, April 4, 2018 11:55:23 AM

...statement from sec'y on impact of chinese tariffs on wis exports of ginseng, soybeans, corn?
thank you. steve

mailto:steven.walters@wiseye.org
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd19f0c6d


From: Stout, Lisa S - DATCP
To: Knigge, Krista M - DATCP
Subject: RE: $200M tariff relief fund - Project proposal concepts.
Date: Monday, September 24, 2018 3:41:35 PM

 
 

From: Knigge, Krista M - DATCP 
Sent: Monday, September 24, 2018 8:11 AM
To: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Stout, Lisa S - DATCP
<Lisa.Stout@wisconsin.gov>; Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov>; Gandara,
Enrique R - DATCP <Enrique.Gandara@wisconsin.gov>; Lu, Jennifer Y - DATCP
<Jennifer.Lu@wisconsin.gov>
Subject: RE: $200M tariff relief fund - Project proposal concepts.
 
These are the proposals I noted from our meeting Friday. Please note who is taking which projects to
prepare the summaries of these I will review with Jack on Wednesday and then with the secretary’s
office:
 

Food Export joint proposals: Point of contact:
Alcohol Ashwini
Cheese, cranberries, seafood Lisa
w/Michigan, MN, IL, WI beef council – meat
export

 

USLGE joint?  
AHEC joint: wood  
Beef Coucil MI, WI joint: cheese store in Middle
East

 

Soybean joint  
WI proposals:  

ecommerce in China Ashwini/ Lisa
ag, food and beverage  
ginseng  

 
 
Krista Knigge
Administrator – Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5142
Email: krista.knigge@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 
-----Original Appointment-----
From: Heinemann, Jack A - DATCP 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER42B5E932
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:Jack.Heinemann@wisconsin.gov
mailto:Lisa.Stout@wisconsin.gov
mailto:Ashwini.Rao@wisconsin.gov
mailto:Enrique.Gandara@wisconsin.gov
mailto:Jennifer.Lu@wisconsin.gov
https://datcp.wi.gov/Pages/Homepage.aspx
mailto:krista.knigge@wisconsin.gov
https://form.jotform.com/63393850199164


Sent: Tuesday, September 11, 2018 8:27 PM
To: Heinemann, Jack A - DATCP; Stout, Lisa S - DATCP; Rao, Ashwini P - DATCP; Gandara, Enrique R -
DATCP; Knigge, Krista M - DATCP; Lu, Jennifer Y - DATCP
Subject: $200M tariff relief fund - Project proposal concepts. 
When: Friday, September 21, 2018 10:30 AM-11:30 AM (UTC-06:00) Central Time (US & Canada).
Where: DATCP CR 431 Seats 12
 
This meeting is setup to discuss projects for the $200 Million tariff relief fund.  This funding comes
for the CCC and will be administered through FAS.  The goal for this meeting will be to discuss
proposal idea.  Come prepared with your ideas.  If you cannot make the meeting, forward your ideas
to me prior the meeting. 
 
If you have questions please see me. 
 
Thank you.



From: Rao, Ashwini P - DATCP
To: Girard, Alexander C - DATCP
Subject: RE:
Date: Wednesday, October 31, 2018 3:05:19 PM
Attachments: USDA_ATP_Application_revised_10_30.docx

 
 

From: Girard, Alexander C - DATCP 
Sent: Wednesday, October 31, 2018 1:35 PM
To: Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov>
Subject:
 
https://www.cmtradelaw.com/2018/10/latest-u-s-trade-actions-tariffs-and-other-countries-
retaliatory-measures/
 

Alexander Girard
Legislative Advisor
Wisconsin Department of Agriculture, 
Trade and Consumer Protection
(608) 224-5114
 
Sent from my iPhone
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[bookmark: C1]1.SECTION 1: PROFILE, INDUSTRY EXPORT GOAL, AND CONTRIBUTIONS 
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[bookmark: C1_1_1]1.1.1 Participant Profile 



Description:

[bookmark: C1_1_2]Organization Type:  Wisconsin State Agency 
Federal Tax Identification:  39-6006422 

Agency Element:  Program Operations Division (DATCP Center for International Agribusiness Marketing, Division of Agricultural Development) 



1.1.2 Office(s) 

		Office Name

		DUNS Number

		Office Type

		Address

		City

		State Province

		Zip Code

		Country



		WI Department of Agriculture, Trade and Consumer Protection

		809035918

		Branch Office

		2811 Agriculture Drive

		Madison

		Wisconsin

		53708

		United States (US)





[bookmark: C1_1_3]

1.1.3 Contact(s) 

		First Name

		Last Name

		Job Title

		Contact Phone

		Contact Fax

		Contact Email

		Contact URL

		Contact Types



		Ashwini

		Rao

		DATCP Economic Development Consultant, Center for International Agribusiness Marketing

		608-224-5119

		

		ashwini.rao@wi.gov

		

		EM



		Jack

		Heinemann

		DATCP Bureau Director, Center for International Agribusiness Marketing

		608-224-5125

		

		jack.heinemann@wi.gov

		

		EM



		Krista

		Knigge

		DATCP Administrator, Division of Agricultural Development (DAD)

		

		

		krista.knigge@wi.gov

		

		EM





[bookmark: C1_1_4]

1.1.4 Industry

Organization Description:

The Wisconsin Department of Agriculture, Trade and Consumer Protection (DATCP) partners with all the citizens of Wisconsin to grow the economy by promoting quality food, healthy plants and animals, sound use of land and water resources, and a fair marketplace.  Our vision is to deliver efficient and effective programs and services to Wisconsin agriculture, consumers, and businesses; to provide market confidence; and to enhance competitiveness and profitability.



Executive Summary:

DATCP is proposing an activity in China to help offset trade barriers, namely, the tariffs imposed on food and agricultural products.  China is a top importer of Wisconsin products.  In 2017, Wisconsin exported $299 million of food and agricultural products to China.  Wisconsin's food and agricultural companies have been adversely affected by the tariffs, and many of these companies wish to explore other distribution channels in order to diversify and continue to operate in one of Wisconsin’s top markets historically. 

The primary objective of this activity is to help companies already exporting to China find new distribution channels –  E-commerce – in order to increase the volume of products sold in that country.  DATCP will also coordinate a social media campaign aimed to facilitate sales and increase awareness of product availability on the identified E-commerce platform. 

Organization Mission:

We partner with all the citizens of Wisconsin to grow the economy by promoting quality food, healthy plants and animals, sound use of land and water resources, and a fair marketplace. 


Cross Commodity Collaboration:


Industry Prior Experience:

Since 1966, the International Agribusiness Center has helped Wisconsin businesses succeed in their exporting efforts. 


Affiliations:  Industry groups 


Affiliated Organizations:

Dairy Farmers of Wisconsin
Wisconsin Cheesemakers Association
Midwest Food Products Association

Wisconsin Cranberry Growers Association 

 

[bookmark: C1_1_5]1.1.5 Industry Personnel

		Manager/Administrator Name 

		Position/ Title 

		MAP % 

		FMD % 



		Ashwini Rao 

		DATCP Economic Development Consultant, Center for International Agribusiness Development, Division of Agricultural Development (DAD) 

		0.00 

		0.00 





[bookmark: C1_1_6]1.1.6 MAP/FMD Start/End Dates from Plan Submittal 

[bookmark: C1_1_7]Submission Date: 
MAP Start:   
MAP End:   

1.1.7 Resource Request Table

		Program 

		Requested Amount 



		Agricultural Trade Promotion 

		234,289 



		Market Access Program (MAP)-GBI 

		0 



		Market Access Program (MAP)-Non GBI 

		0 



		Trade Policy Initiatives (# of activities) 

		0 
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Goal Period Type: Calendar Year 

Goal Period Span: January 1 - December 31 

Data Source:

1. Data Source: U.S. Census Bureau Trade Data

2. Product Group : BICO-HS6

3. Values in Thousands of dollars


Export Goals Metrics:

		Export Year

		US Exports ($)
(whole number only)

		World Trade ($)
(whole number only)

		Status



		2013

		167,410,432

		00

		Actual



		2014

		174,583,882

		00

		Actual



		2015

		155,936,881

		00

		Actual



		2016

		158,000,757

		00

		Actual



		2017

		163,721,188

		00

		Actual
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1.3 Promised Contributions

		  

		Applicant/Participant Promised Contribution 

		Industry Promised Contribution 



		Program 

		(%)

		($)

		(%)

		($)
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1.4 Proposals



1.4.1 EMP Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 






1.4.2 TASC Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 






1.4.3 QSP Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 
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2.SECTION 2: MARKET ANALYSIS, ASSESSMENT, AND STRATEGY 

[bookmark: C2_1]

2.1 Market Definitions

		Title 

		Description 

		Market Kind 

		List of Countries 



		China 

		

		Geographic Market 

		CH-China (Mainland) 
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2.2 Promoted Commodities



2.2.1.1 Basic Information 



Promoted Commodity: All Food & Ag Products 
Commodity Aggregate: All Food & Ag Products (ALLHS) 
U.S. Origin(%): 100 
Value Added: No 



2.2.1.2 Domestic Information 


Developments:

Wisconsin agriculture is the cornerstone of our state’s history, a significant driver in today’s economy and key to our future.  For decades, Wisconsin has been known as America’s Dairyland, but the diversity and impact of our state’s agriculture industry goes even farther.  The state’s agricultural industry is a national leader. 

Wisconsin agriculture contributes over $88 billion to the state’s economy annually and provides 413,500 jobs, or 11 percent of the state’s total employment.  Farmers operate 68,700 farms in Wisconsin, totaling 14.4 million acres of land.  These farms produce some of the state’s top commodities, which include milk, corn, soybeans, cranberries, and more.  Our state ranks first in cheese production, cranberry production and vegetables for processing; second in the nation in milk production and mozzarella cheese; and third in several other commodities.


Outlook:

It has been a few tough years for Wisconsin's farmers.  Milk prices have already fallen 4 percent this year, continuing a steady decline since 2014, according to data from the Labor Department.  Meanwhile, net farm income, a broad measure of profits, is forecast to drop this year to its lowest level since 2006, according to the United States Department of Agriculture.  Even tougher times might be ahead [delete]. Wisconsin is the number-two dairy supplier in the country.  In an industry where margins can be razor thin, farmers have come to rely on selling their milk products abroad.  Canada, Mexico, and China are the biggest importers of Wisconsin's dairy products. 



List hs codes of products affected. 

		Commodity/Product

		Commodity/Product / HS Code

		Wisconsin share of Production ($)

		Wisconsin share exported to China ($)

		Tariff rate (%)



		Ginseng

		

		

		

		



		Dairy

		

		

		

		



		Cranberries

		

		

		

		



		All other agricultural and food products

		

		

		

		









The situation is similar for another one of Wisconsin's top exported products - cranberries.  According to the U.S. Cranberry Marketing Committee, Wisconsin will produce 5.9 million barrels of cranberries in 2018, representing more than 60 percent of the nation’s crop and securing Wisconsin as the No. 1 cranberry producer in the United States. The Wisconsin cranberry industry has a value of almost $1 billion and is responsible for 4,000 jobs, according to a recent study conducted by the University of California-Davis.  



The European Union, Canada, China, and Mexico have launched retaliatory tariffs on cranberries.  That action threatens to reduce demand for the fruit, hurting farmers who grow them and leading companies abroad to substitute other juices and berries rather than raise prices for consumers.  The average price for cranberries has fallen below $30 a barrel and $5 below the cost of production.  Growers expect prices to slide even farther as sales abroad dry up.  About a third of U.S. production is exported, and trade groups estimate tariffs would amount to $50 million each year in an industry that last year sold a total of approximately $270 million in cranberries. [cite source]



The 15 percent tariff on ginseng produced in the United States has a negative impact to central Wisconsin, which grows about 90 percent of the U.S. crop of the medicinal herb. Eighty-five percent of that crop is exported to China, representing more than $30 million in sales to the state’s growers, according to the Ginseng Board of Wisconsin. The American variety of ginseng is highly prized in China, and Wisconsin ginseng is considered the highest-quality American ginseng in the world, according to the Ginseng Board of Wisconsin.



Share Exported:

Wisconsin exported $3.5 billion in agricultural products to 147 countries in 2017, an increase of 3.63 percent in value compared to the same period in 2016.  Wisconsin currently ranks 12th among U.S. states in agricultural exports. 



Wisconsin ranked first in the export of ginseng roots, prepared/preserved cranberries, sweet corn prepared/preserved, and bovine semen.  Wisconsin ranked second in the export of whey, cheese, and raw furskins.  Exports of dairy, eggs, and honey products in 2017 were valued at $297 million, a 19.9 percent increase compared to the same period last year.  Wisconsin now ranks fifth among U.S. states in the export of these products. 


Strengths and Weaknesses:

Wisconsin continues to maintain its leadership as America’s Dairyland with more dairy farms than any other state.  In 2016, Wisconsin surpassed 30 billion pounds of milk production in a single year for the first time.  The state’s dairy processors set a record of their own, producing 3.2 billion pounds of cheese.  Wisconsin’s contribution to the growing specialty cheese industry continues to be strong.  However, market conditions have affected the agricultural industry. 



2.2.1.3 International Information 



Market Conditions:

China remains an important market for U.S  and Wisconsin's retail food exports.  In 2017, China was the third largest importer of Wisconsin's agricultural products. 



In the past ten years, E-commerce dramatically changed how consumer goods are marketed, bought, and sold.  In just a few short years, China moved from a cash-based society to a world leader in utilizing mobile payment platforms.  Chinese start-ups and established companies are testing new retail models, such as 24-hour unattended convenience stores and all-inclusive mobile payment platforms, making E-commerce a logical next step to explore for Wisconsin's food products. 



[bookmark: _GoBack]Top growth markets for  Wisconsin’s products in China: 



· Dairy

· Vegetables

· Beef

· Fruits

· Poultry

· Wine



China Market Indicators for 2016: 



· China's total retail sales for all commodities: $4.98 trillion

· China's total food industry gross sales: $1.3 trillion

· China's total E-commerce gross sales: $0.75 trillion 




Outlook:

China remains one of the most dynamic retail markets in the world and continues to offer great opportunities for Wisconsin's food exporters. 


Competitive Threats:

Significant and increasing competition from other exporting countries not affected by the tariffs. 

Packaging size and labeling preferences are different. 

Logistics in third and fourth tier cities still need improvement.




2.2.1.4 U.S. and World Production and Trade

Volume Unit: 

Data Source:

Notes:
1. Data Source:  U.S. Census Bureau Trade Data
2. FAS Totals include all Agricultural commodities and FAS selected NONAG commodity items.
3. Product Group:  FAS 


World Production Metrics:



		

		US Production

		US Export

		Exports as a Share
of U.S. Production

		World Trade

		U.S. Share of
World Trade

		



		Year

		Vol.(Unit)

		Value($)

		Vol.(Unit)

		Value($)

		Vol.(%)

		Value(%)

		Vol.(Unit)

		Value($)

		Vol.(%)

		Value(%)

		Status



		2013

		0

		0

		0

		165,580,857

		0

		0

		0

		0

		0

		0

		Not Set



		2014

		0

		0

		0

		171,714,315

		0

		0

		0

		0

		0

		0

		Not Set



		2015

		0

		0

		0

		153,130,279

		0

		0

		0

		0

		0

		0

		Not Set



		2016

		0

		0

		0

		154,627,892

		0

		0

		0

		0

		0

		0

		Not Set



		2017

		0

		0

		0

		158,339,179

		0

		0

		0

		0

		0

		0

		Not Set
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2.3. Targeted Market Assessment 



2.3.1.1 Basic Information 

Market Definition: China 
Promoted Commodity: ALLHS 
Market Type: Growth Market 
Market Keywords: 
FAS Market Keywords: 

2.3.1.2 Substantive Information: 


Market Assessment:

At approximately $630 billion of sales in 2015, China’s online retail market is the world’s largest.  It is nearly 80 percent bigger than the United States’ online retail market, which it overtook some two years ago.  E-commerce in China accounts for 13.5 percent of all retail spending, a higher share than that of all large economies.  Among China’s digital consumers, certain product categories have caught on more than others.  Food (including packaged and fresh food), a category that faces more challenges in building sustainable online business models, has also reached a high level of adoption, with nearly 50 percent of consumers making some purchases online, according to a survey by McKinsey and Co.


Market Strategy:

The ultimate goal is to determine if Wisconsin food products can be successfully sold on an E-commerce platform in China.  DATCP hopes to achieve this goal by implementing a pilot program that:  a) Assisting Assists companies currently exporting to China in listing their products on JD.com (one of China's largest B2C online retailers), and b) Executing Execute a social media strategy with the intent to drive connect consumers to the online platform to purchase Wisconsin food products. 


Past Performance and Evaluation Results:  n/a 



2.3.1.3 Metrics Information

Export Volume Unit: 

Data Source:

Notes:
1. Wisconsin's exports to China
2. Data Source: U.S. Census Bureau Trade Data, U.S. State Export Data
3. Product Group : BICO-HS6
4. Values in Thousands of dollars 


Targeted Market Export Goals:

		Year

		Volume(Unit)

		Value($)

		Market Share (%)

		Status



		2013

		

		297,025.00

		

		Actual



		2014

		

		271,002.00

		

		Actual



		2015

		

		216,636.00

		

		Actual



		2016

		

		216,328.00

		

		Actual



		2017

		

		278,656.00

		

		Actual





2.3.1.4 Export Strategy

2.3.1.4.1 Constraints/PM

2.3.1.4.1.1 Basic Information



Constraint No:  1 
Constraint Title:  Trade Tariffs 
Constraint Type:  Market Access 

Constraint Description:

Wisconsin’s agricultural industry provides over $88 billion annually for the state’s economy.  Wisconsin’s 354,000 agricultural jobs make up 10% of the state’s employment.  In 2017, Wisconsin exported $3.5 billion of agricultural products to 147 different countries.  That places Wisconsin 12th in the nation for the value of exported agricultural commodities.  The three biggest export markets for Wisconsin include Canada, Mexico, and China.  Many of Wisconsin's top exported products – dairy, cranberries, ginseng, and beverages – are all adversely affected by tariffs from China, the EU, and Mexico. 

Milk prices have already fallen 4 percent this year, continuing a steady decline since 2014, according to data from the United States Labor Department.  Meanwhile, net farm income, a broad measure of profits, is forecast to drop this year to its lowest level since 2006, according to the U.S. Department of Agriculture.

The Wisconsin cranberry industry has a value of almost $1 billion and is responsible for 4,000 jobs, according to a recent study.  The European Union, Canada, China, and Mexico have launched retaliatory tariffs on cranberries.  This action threatens to reduce demand for the fruit, hurting farmers who grow them and leading companies abroad to substitute other juices and berries rather than raise prices for consumers.  The average price for cranberries has fallen below $30 a barrel and $5 below the cost of production.  Growers expect prices to slide even further as sales abroad dry up.  About a third of U.S. production is exported, and trade groups estimate tariffs would amount to $50 million in losses each year in an industry that last year sold a total of approximately $270 million in cranberries. [Cite]

Most Wisconsin milk is made into cheese, and not used for fluid milk consumption (drinking).  Approximately 90% of Wisconsin milk is used for cheese, and approximately 90% of that cheese is sold outside Wisconsin’s borders.  According to the Wisconsin Cheese Makers Association, in 2017, Wisconsin exported cheese and curd to 46 different countries.  Wisconsin exported about $16 million worth of cheese and curd in 1996, and $133 million in 2017. 

The top dairy products exported to China include: 

· Whey and Milk Products 

· Cheese and Curd

· Milk and Cream 

· Buttermilk, Yogurt, Kefir, etc

· 

· Butter and Other Fats 

· Whey and Milk Products 

Retaliatory tariffs imposed by Mexico and China, beginning in July 2018, is having some impact on dairy exports.  July 2018 cheese exports to China dropped 56% from a year ago, with whey exports down 26%.  With China being the largest U.S. market for whey products, July 2018 whey exports were 8% lower than a year ago, the lowest whey exports in more than two years. [cite]

The project objective is to increase sales of those agricultural and food products including dairy products, cranberries, ginseng, beverages, etc.  These commodities have been affected by the imposition of tariffs in China.  One way of doing this is to utilize new distribution channels such as E-Commerce that companies can use to expand their presence in these foreign markets.  An extensive social media strategy to increase awareness of product availability through these new channels will help promote sales.


EMP Current Circumstances:

Constraint Keywords: 
FAS Constraint Keywords: 



2.3.1.4.1.2 CPR Specific Information



Recommendations:

Evaluation and Findings:

Post Assessment:

Division Assessment:

Success Story:

Lessons Learned:



2.3.1.4.1.3 PM Specific Information

		

		Baseline Year

		Baseline   (-2)

		Baseline   (-1)

		Baseline

		

		Baseline (+1)

		Baseline (+2)

		Baseline (+3)

		Baseline (+4)

		Baseline (+5)

		Baseline (+6)

		Baseline (+7)



		Title: Increase in sales
Description:

Measure actual sales from JD.com over the course of the project to determine total increase in sales.

		2018

		

		

		

		G

		20% increase

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Product views
Description:

Measure the number of product views over the course of the project.

		2018

		

		

		

		G

		1 million views

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Longevity
Description:

Percentage of companies willing to stay on platform after conclusion of grant

		2018

		

		

		

		G

		50%

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Note: G = Goal, A = Actual 






FootNote: 

2.3.1.4.1.4 Activities:

2.3.1.4.1.4.1.1 Basic Info 



Program:  ATP 
Activity Code:  A19GXCHNAG 
Activity Title:  E-commerce in China 
Requested Amount ($):  $234,289 
Funded Amount ($): 
Activity Status:  Draft 

Activity Description: 

The Wisconsin Department of Agriculture, Trade and Consumer Protection (DATCP) proposes to work with select Wisconsin companies to diversify their distribution channels in China.  DATCP will: a) Identify companies currently exporting to China, but impacted by the trade tariffs, and b) Implement the JD.com E-commerce platform to list products sold in the Chinese market as a pilot program.

E-commerce sales continue to grow in China.  E-commerce accounts for over 15% of total retail sales, which translates to about $750 billion in sales.  Industry insiders estimate 10 to 30 percent of retail food and drink imports are sold through e-commerce channels in China.  Almost all major online retailers such as Amazon, JD, Tmall, Womai, and YHD sell food and beverages.  Other niche retailers target fresh fruit, imported wine and spirits, cakes, and tree nuts. [Add E-commerce chart]

Major E-commerce retailers are also experimenting with new platforms, including opening physical retail outlets and utilizing their E-commerce platform to direct consumers to these retail stores.  In 2016, China's leading E-commerce leader, Alibaba, opened its first offline store, HeMa Fresh.  JD.com is China's second largest E-commerce platform with a 30% market share, where 250 million active users opened a store in 2017.  JD.com will open one million convenience stores over the next five years.  JD.com opened its first fresh food supermarket in January 2018 and plans to open more fresh food stores throughout China by the end of 2018.  JD.com benefitted from partnering with what has quickly become the most popular social media platform, WeChat.  Over 80 percent of JD.com's users utilize mobile devices to place orders and WeChat to pay for purchases. [cite]

Wisconsin’s products in China are currently in grocery stores and not listed on E-commerce platforms.  As such, this distribution channel is largely untapped for Wisconsin companies.  DATCP will hire a consultant to begin working with 5-7 major Wisconsin companies that already export to China to help them with listing their products on JD.com.  The consultant will assist with shipping, labeling, warehousing of product, marketing of these products, and placement of these products on JD.com. 

DATCP will identify the companies, oversee the administration of the program, and manage the evaluation process.  DATCP program administrator will travel to China for meetings with the consultant, visits with JD.com to oversee product placement, and finalization of the marketing strategic plan. 

The budget below features the combined budget for all activities included in this application. 

		ATP Budget



		 

		 

		Grant

		Match

		Total



		Personnel

		 

		 

		 

		 



		Salary **

		 

		 

		20,550.98 

		20,550.98 



		Fringe (42.19%)

		 

		 

		 

		0.00 



		Transportation, Travel, Lodging

		 

		 

		 

		 



		Airfare

		 

		4,500.00 

		 

		4,500.00 



		Lodging 

		 

		1,290.00 

		 

		1,290.00 



		M&IE

		 

		833.00 

		 

		833.00 



		Proposed Activities

		 

		 

		 

		 



		E-commerce 

		 

		52,000.00 

		 

		52,000.00 



		Social media  marketing

		 

		145,000.00 

		 

		145,000.00 



		 Total Direct

		 

		203,623.00 

		20,550.98 

		224,173.98 



		Indirect costs (15.2%)

		34,074.44 

		30,666.96 

		3,407.44 

		34,074.44 



		 

		 

		 

		 

		 



		Overall Total

		 

		234,289.96 

		23,958.42 

		258,248.38 



		 

		 

		 

		 

		 







Activity Results Timeframe (expected): 

This activity will run from January 2019 - June 2020.  Evaluation and assessment of metrics will occur from July – September of 2020.  The identification of companies, listings on JD.com, and the social media campaign will run concurrently.


Activity Results (actual): 

Expected No. of companies approached for participation in this program: 35

No of companies identified:  5-7

Increase in sales:  20%

Number of product views:  1 million


Contribution List: 

		Contribution Type 

		Amount ($) 







2.3.1.4.1.4.1.2 Activity Tag Basic Information:

		Priortity Name 



		Market Access--Other



		Tariffs & Quotas (eg. TRQs)







2.3.1.4.2 Constraints/PM

2.3.1.4.2.1 Basic Information



Constraint No: 2 
Constraint Title: Consumer awareness 
Constraint Type: End-user 

Constraint Description:

As mentioned before, E-commerce sales continue to grow in China.  Almost all major online retailers such as Amazon, JD, Tmall, Womai, and YHD sell food and beverages.  Other niche retailers target fresh fruit, imported wine and spirits, cakes, and tree nuts. 

Major E-commerce retailers are also experimenting with new platforms, including opening physical retail outlets and utilizing their E-commerce platform to direct consumers to these retail stores.  Over 80 percent of JD.com's users utilize mobile devices to place orders and WeChat to pay for purchases.  These stores are relatively small and do not offer the same choices as their online platform do; however, retailers use data to target customers and divert online customers to these physical stores. 

As such, a social media campaign focused on promoting Wisconsin products on the E-Commerce website JD.com would need to be implemented.  DATCP proposes to implement a social media plan specifically targeting the Wisconsin products on the JD.com's E-commerce platform.  


EMP Current Circumstances:

Constraint Keywords: 
FAS Constraint Keywords: 

2.3.1.4.2.2 CPR Specific Information

Recommendations:

Evaluation and Findings:

Post Assessment:

Division Assessment:

Success Story:

Lessons Learned:



2.3.1.4.2.3 PM Specific Information

		

		Baseline Year

		Baseline (-2)

		Baseline (-1)

		Baseline

		

		Baseline (+1)

		Baseline (+2)

		Baseline (+3)

		Baseline (+4)

		Baseline (+5)

		Baseline (+6)

		Baseline (+7)



		Title:  Assessment survey
Description:

Conduct a survey to determine awareness of Wisconsin products prior to the implementation of a social media plan, followed by a post launch assessment to determine increase of awareness of Wisconsin products.

		2018

		

		

		

		G

		20% Increase in consumer awareness of Wisconsin products

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Consumers reached
Description:

Number of consumer reached through direct marketing/social media efforts.

		2018

		

		

		

		G

		500,000

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Note: G = Goal, A = Actual 






FootNote: 

2.3.1.4.2.4 Activities:

2.3.1.4.2.4.1.1 Basic Info 



Program:  ATP 
Activity Code:  A19GXCHNSO 
Activity Title:  Social Media promotion 
Requested Amount ($):  $0 
Funded Amount ($): 
Activity Status:  Draft 

Activity Description: 

According to a McKinsey and Co. survey conducted in 2106, half of the digital consumers surveyed use social media to do product research or get recommendations.  More recently, consumers have used social media as a significant channel not just for deciding what to buy, but also for acting on those decisions.  Of the WeChat users surveyed, 31 percent initiated purchases on the platform—double the proportion of the previous year.  These purchases begin in a range of places on the social platform, from official channels (such as JD.com entrances and brand public accounts) to user-generated content (such as Moments and chat groups) to links to other apps.



DATCP would strive to increase awareness about Wisconsin products listed on the E-commerce site, JD.com.  Towards this end, DATCP will hire a consultant to create and implement an extensive social media campaign to promote Wisconsin products.  First, DATCP will use social media marketing tools such as weChat, QQ, and Weibo to generate consumer awareness and engagement about these products.  DATCP will introduce the products by posting recipes and other information, as well as running promotions.

 

Second, DATCP will utilize direct marketing tools and JD.com's data analytics to reach at least half a million targeted customers for up to 7 times in a one year time frame.  Increased awareness will be measured by a survey managed by DATCP.  DATCP will oversee the administration of this activity, negotiate contracts, plan the promotion with the consultants, troubleshoot market access issues, and oversee the compliance and efficacy of the project.



Activity Results Timeframe (expected): 

The term of activity is expected to begin in January 2019 and continue through June 2020.  Evaluation, analysis, and assessment of metrics will take place from July - September 2020. 



Activity Results (actual): 

DATCP will measure increased awareness of Wisconsin food and agricultural products.

DATCP will monitor and record the number of likes, shares, and engagements on social media.

DATCP will evaluate the number of social media promotions pertaining to Wisconsin products. 



Contribution List: 

		Contribution Type 

		Amount ($) 









2.3.1.4.2.4.1.2 Activity Tag Basic Information:

		Priority Name 









[bookmark: C3]3.SECTION 3: FOREIGN OFFICES AND ADMINISTRATIVE COSTS 
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3.1. Administrative Budget (Admin Activity) Summary For MAP, FMD Section 108 And TASC 

[bookmark: C3_2]3.2. Worldwide US Personnel Cost Summary: FMD 



		Worldwide U.S. Personnel Cost Summary: FMD 
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3.3. Worldwide Contingent Liabilities Summary: FMD 

		Contingent Liability Type 

		Amount($) 
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From: Lu, Jennifer Y - DATCP
To: Zhang, Qinghua (Beijing)
Cc: Ford, Mark H (Beijing); Bielecki, Christopher D (Beijing); Jeff Lewis; hack4@mtc.net
Subject: Re: 15% more Tarrif on American Ginseng?
Date: Friday, March 23, 2018 3:23:23 AM

Dear Qingua,

We are pleased to know you, and welcome aboard. We look forward to working with you to promote Wisconsin grown American ginseng in China. 

Jeff and Tom, please see the email string. And feel free to introduce yourself and GHC. 

Chris, thank you for the great news. See you in Guangzhou!

Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov

On Mar 23, 2018, at 1:05 PM, Zhang, Qinghua (Beijing) <ZhangQ@state.gov> wrote:

Hi Jennifer,
 
Nice to meet you here. I am Qinghua. I used to work for China Agricultural Wholesale Markets Association (CAWA) and a high-end ecommerce food company
Beijing Chunbo Technology Co., Ltd. I look forward to working with you and stand ready to help American ginseng exports and promotion in North China. My
contacts are as below the signature. Please feel free to contact me at any time in need.
 
Best regards.
 
Qinghua
 
Qinghua, Zhang
Agricultural Marketing Specialist
Agricultural Trade Office (ATO)
U.S. Embassy Beijing
U.S. Department of Agriculture (USDA), Foreign Agricultural Service (FAS)
W: +86-10-8531-3130    M: +86-186-1095-5037
ZhangQ@state.gov
 
 
 
Official 
UNCLASSIFIED
 

From: Bielecki, Christopher D (Beijing) 
Sent: Friday, March 23, 2018 11:07 AM
To: Lu, Jennifer Y - DATCP
Cc: Ford, Mark H (Beijing); Zhang, Qinghua (Beijing)
Subject: Re: 15% more Tarrif on American Ginseng?
 
Hi Jennifer, 
 
We welcome you and your group to North China! I hope everything is going well thus far.
 
Yes, we received the same news on China's proposed tariffs on American Ginseng and other U.S. agricultural products.  This is a quickly developing situation,
so while we don't have concrete information on China's next steps, we in FAS/Mission China  and USDA/FAS Washington are keenly planning what we can do
to maintain and grow U.S. food and agricultural exports to China. We hope to have more information in the coming days and weeks.
 
One final note, I would like to introduce you to Ms. Zhang Qinghua who joined our team this week, and will manage the American Ginseng portfolio for ATO
Beijing. She previously worked in one of China's most well known e-commerce food companies, and I am excited to see how she can help American Ginseng
growers export even more of their products to North China! (Mr. Cody Yin Jin will continue to manage our wood and horticulture portfolio.)
 

See you all next week!
 

Chris
 
Christopher D. Bielecki PhD
Deputy Director of Agricultural Trade Office (ATO)
U.S. Embassy Beijing
U.S. Department of Agriculture (USDA), Foreign Agricultural Service (FAS)
W: +86-10-8531-3427    M: +86-186-1095-2358
christopher.bielecki@fas.usda.gov

From: Lu, Jennifer Y - DATCP
Sent: Friday, 23 March 2018 9:47 AM
To: Ford, Mark H (Beijing)
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Cc: Bielecki, Christopher D (Beijing); Flake, Levin (Guangzhou); Yin, Jin (Beijing); Chen, Chunhui (Ursula) (Guangzhou); Tang, Yingting (Crystal) (Guangzhou);
Heinemann, Jack A - DATCP; xufang@idahochina.org; freda_ye@wg-consulting.net
Subject: 15% more Tarrif on American Ginseng?
 
Mark,
 
We are now at the port of Tianjin. 
 
I’d like to give you a heads up that American Ginseng is listed on the MOFCOM site today with potential 15% increase of tariff. 
 
Ginseng and Herb Coop staff Jeff Lewis and Tom Hack hope to get some clarification and update from ATO when we meet in Guangzhou. 
 
https://m.ifeng.com/morjj/shareNews?
forward=1&aid=cmpp_030010056979506&aman=66o67egfb8766ef85859b01714J552Qfebhd2631f0&gud=&ch=SYLB10_TOP&from=groupmessage&isappinstalled=0

Thank you. 
 
Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov
 

This electronic message contains information generated by the USDA solely for the intended recipients. Any unauthorized interception of this
message or the use or disclosure of the information it contains may violate the law and subject the violator to civil or criminal penalties. If you
believe you have received this message in error, please notify the sender and delete the email immediately.
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From: Girard, Alexander C - DATCP
To: Heinemann, Jack A - DATCP
Subject: RE: A Thank You to USDEC Members and an Update on Tariff Issues
Date: Tuesday, June 26, 2018 8:45:00 PM

Thanks, Jack!
 
From: Heinemann, Jack A - DATCP 
Sent: Tuesday, June 26, 2018 11:24 AM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: Fwd: A Thank You to USDEC Members and an Update on Tariff Issues
 
FYI

Sent from my iPhone

Begin forwarded message:

From: "Tom Vilsack" <usdecinfo@usdec.org>
Date: June 26, 2018 at 11:21:14 AM CDT
To: jack.heinemann@wisconsin.gov
Subject: A Thank You to USDEC Members and an Update on Tariff Issues 
Reply-To: usdecinfo@usdec.org

 

Dear USDEC Members and Supporters:

We’d like to express our appreciation to the more than 60 dairy companies and organizations
that joined together in a USDEC-initiated effort to send the White House the attached letter
requesting that tariffs on Mexican steel and aluminum be suspended until NAFTA
reorganization is completed.

USDEC spearheaded this effort because retaliatory tariffs levied by Mexico—as high as 25%
— jeopardize America’s share of the Mexican dairy market and give our competitors in the
European Union (EU) an unfair advantage. Our goal in spearheading this massive signature
drive, supported by coordinated messages, was to ensure the Administration realizes the
impact of its choices on dairy farmers and manufacturers across the country.

The letter was one part of USDEC’s actions aimed at reversing U.S. metal tariffs and, in turn,
Mexico’s cheese tariffs that impact nearly $400 million in U.S. exports. We hope that the
additional materials we have provided such as templates for letters to Congress and to
Mexican purchasers have also been helpful. 

The letter also provided us the opportunity to express our industry’s appreciation for
President Trump’s insistence that Canada end market-distorting pricing schemes and open
its market to Made-in-America dairy products. Unlike Canada, Mexico has long been a model
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for dairy trade.

On a parallel track, USDEC continues its efforts in response to the expected retaliatory tariffs
emanating from China that threaten to significantly disrupt dairy trade in our second most
important export market. As I mentioned in my note to USDEC members last week, the
situation with China is especially tenuous and may become protracted. Given the nature of
the overarching trade disagreement, the differences between our two countries' economies,
and the sensitive geopolitical relationship that has existed for decades, we do not anticipate a
speedy resolution. However, we will continue to work toward promoting the resolution of U.S.
trade disputes with China and other countries in a manner that does not negatively impact
agriculture.

In light of this, USDEC is educating trade officials and policy makers about the impact of the
trade impasse, is looking for ways to ease trade burdens and is assessing how best to lessen
the blow. An economic analysis by NMPF’s economist Peter Vitaliano indicates that if both
Mexican and Chinese retaliatory tariffs are in effect through the end of the year, the total loss
to U.S. dairy farm income over the second half of 2018 would be $1.2 billion during just that
six-month period. This highlights the tremendous importance to our industry of both these
challenges.

We remain convinced that the surest path to short-term trade success includes the mutually
beneficial conclusion of a NAFTA reorganization, while we also must remain focused on
protecting U.S. dairy’s interests in China and other markets abroad.

Sincerely, 

Tom Vilsack
President and CEO
USDEC

U.S. Dairy Export Council   Managed by Dairy Management Inc.  2107 Wilson Blvd. Suite 600  Arlington

 VA   22201-3061   USA 
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From: Knigge, Krista M - DATCP
To: "Tammy Vaassen"
Cc: John Freitag
Subject: RE: Ag Trade Promotion Proposal
Date: Wednesday, September 19, 2018 9:25:00 AM
Attachments: image001.png

Thank you Tammy – I will share this with my team and discuss collaboration opportunities.
 
I look forward to working together!
 
Krista Knigge
Administrator – Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5142
Email: krista.knigge@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 

From: Tammy Vaassen <tvaassen@beeftips.com> 
Sent: Tuesday, September 18, 2018 4:24 PM
To: Knigge, Krista M - DATCP <Krista.Knigge@wisconsin.gov>
Cc: John Freitag <jwf@beeftips.com>
Subject: FW: Ag Trade Promotion Proposal
 
Krista – it was great to meet you a few weeks ago!  I understand that you and John had a follow up
conversation today related to the Ag Trade Promotion Program funds that are available, and the
potential for DATCP to help support meat exports from our state.  We had a discussion with folks
from Michigan today to see if there might be any opportunities for our two states to partner on the
ATP project as well.  We discussed the China research program that is attached, as well as a possible
focus on Central America.  Wisconsin Beef Council, under John’s leadership, has funded some
marketing and training programs in Central America in recent years.  One of WBC’s goals in foreign
marketing at this time is to help in adding value to Holstein beef (which benefits all beef producers,
as well as our dairy farmers.)  We expect to have a report soon from the US Meat Export Federation
that will summarize our Central America activities from 2017-18, which we will share when it is
available.
 
John mentioned that your team is meeting on Friday to discuss potential projects for the ATP funds. 
While we don’t have a central idea at this time with our Michigan partners, we (and they) would be
happy to help collaborate and move a proposal forward focused on beef.  Please keep that in mind if
we can add value.  We appreciate the consideration and hope that we can team together in the
future, if not on this effort, in other potential projects in the future!
 
Tammy Vaassen
Executive Director
Wisconsin Beef Council
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800-728-2333
 

From: George Quackenbush <GQuackenbush@mibeef.org> 
Sent: Tuesday, September 18, 2018 3:33 PM
To: Zmitko, Jamie (MDARD) <zmitkoj@michigan.gov>
Cc: Schweihofer, Jeannine <grobbelj@msu.edu>; McKendree, Melissa <mckend14@msu.edu>;
Ortega, David <dlortega@anr.msu.edu>; Tammy Vaassen <tvaassen@beeftips.com>; John Freitag
<jwf@beeftips.com>
Subject: Ag Trade Promotion Proposal
 
Jamie,
I hope your trip is going well.  I’ve been reaching out to some folks about the ATP program we
discussed last week.  Copied on this email is Jeannine Schweihofer, Melissa McKendree and David
Ortega from Michigan State University and Tammy Vassen and John Freitag from the Wisconsin Beef
Council. 
 
Some questions we have about the ATP Program Opportunity:

1)      What size of project is the Food Export Association or USDA looking for in these proposals? 
Is there a $ limit or recommended size? 

2)      What level of detail would you recommend including in the proposal?  The form you
provided leads us to believe they are only looking for a few paragraphs under each
question.  Are we interpreting that correctly or do we need to go into a great level of detail? 

3)      Should multi-state projects each be submitted through their respective Departments of Ag,
or should we collectively submit through MDARD? 

 
For your reference, I’ve attached a Chinese Market Access project overview Drs. McKendree, Ortega
and Schweihofer submitted to the USDA Ag and Food Research Initiative.  Additionally, in the last
few years the Wisconsin Beef Council has funded some market development work in Central
America through U.S. Meat Export Federation.  Collectively, we are trying to determine if the ATP
opportunity would be a good way to enhance MSU’s proposed work in China and/or do something
similar in Central America. 
 
Thanks in advance for your guidance. 
 
George Quackenbush
Executive Director
Michigan Beef Industry Commission
2145 University Park Drive, #300
Okemos, MI 48864
Ph: 517-347-0911
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Check out our new website!  www.MIBeef.org
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From: Stout, Lisa S - DATCP
To: "Femke Bosch"
Cc: Elizabeth Riggs
Subject: RE: Answer to tariffs
Date: Monday, June 11, 2018 3:29:00 PM

Hi Femke,
 
Martin Andree, Koeze Foods, wondered if SMH had any idea what China would do regarding tariffs. 
 
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection
is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any
response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender
immediately and delete it from your system.

 
 

From: Femke Bosch <fbosch@foodexport.org> 
Sent: Monday, June 11, 2018 11:11 AM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
Cc: Elizabeth Riggs <ERiggs@FoodExport.org>
Subject: Answer to tariffs
 
Hi Lisa,
 
See below and attached for the article we published about the tariffs in China a few weeks ago (p4).
While we can’t predict what will happen, we are staying positive and are following it closely. If you
get any questions from companies about their specific products, of course you can check with SMH
but also feel free to refer them to the Helpline as Dennis stays very up to date on these things. Also,
I’d appreciate if you could let me know who the companies are that are asking questions and what
they are asking. FAS will likely ask us for an update soon on what we are hearing from companies so
we would like to quantify what is coming in and from how many companies.
 
https://foodexport.org/docs/default-
source/newsletters/global_food_marketer/mayjune2018globalfoodmarketer.pdf?sfvrsn=61dbf1f7_2
 
Thank you,

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932
mailto:fbosch@foodexport.org
mailto:ERiggs@FoodExport.org
mailto:Lisa.stout@wisconsin.gov
https://form.jotform.com/63393850199164
https://foodexport.org/docs/default-source/newsletters/global_food_marketer/mayjune2018globalfoodmarketer.pdf?sfvrsn=61dbf1f7_2
https://foodexport.org/docs/default-source/newsletters/global_food_marketer/mayjune2018globalfoodmarketer.pdf?sfvrsn=61dbf1f7_2


 
Femke Bosch
International Marketing Program Associate
Food Export Association of the Midwest USA
1-312-334-9201
www.foodexport.org
 

http://www.foodexport.org/


From: Rao, Ashwini P - DATCP
To: "Wayne Shaker"
Subject: RE: AP reporter doing a story on tariffs
Date: Friday, July 6, 2018 9:13:00 AM

Hi Wayne,
 
Thanks for letting me know.
 
Ashwini
 

From: Wayne Shaker <wayne.shaker@organicvalley.coop> 
Sent: Thursday, July 5, 2018 9:53 PM
To: Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov>
Subject: RE: AP reporter doing a story on tariffs
 
Hello Ashwini,
 
I hope you are doing well. I don’t have much to share with the reporter as we ship very little cheese
to Mexico or China at this time.
 
Best regards,
 
Wayne
 
Wayne Shaker | Director of Sales, Emerging Channels | CROPP Cooperative | FARMER-OWNED
|Organic Valley, Stonyfield Milk, & Organic Prairie Meats | One Organic Way, La Farge WI, 54639 |
Office phone: 608.625.7743 | Mobile: 612.803.9385 | wayne.shaker@organicvalley.com
 

 

From: Rao, Ashwini P - DATCP [mailto:Ashwini.Rao@wisconsin.gov] 
Sent: Thursday, July 05, 2018 2:32 PM
To: Wayne Shaker <wayne.shaker@organicvalley.coop>
Subject: AP reporter doing a story on tariffs
 
Hi Wayne,
 
Carrie Antlfinger from the Associated Press is writing a story on the potential impact of tariffs on
exporting. She is looking to speak with cheese exporters. Would you be interested in talking to her?
 
Ashwini
 
_______________________________________
Ashwini Rao
International Economic Development Consultant
Wisconsin Department of Agriculture, Trade and Consumer Protection

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user7c24fd14
mailto:wayne.shaker@organicvalley.coop
mailto:wayne.shaker@organicvalley.com
mailto:Ashwini.Rao@wisconsin.gov
mailto:wayne.shaker@organicvalley.coop


Phone: 608-224-5119
Cell Phone: 608-224-9932
Ashwini.rao@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

mailto:Ashwini.rao@wisconsin.gov
https://secure-web.cisco.com/131I-MZrXM9eHVm1WhMKNbQ0pf4_TuwAjtKsszq8tyuiPQNkcxGAfnihrYLRjFxBjCNSc9jbnUzqX-jIsq_2x-4vw3FNhDPB8pmr3Z-zoSP4cJHr21ezGLzyIjO5yH8x26MFLqhrpoyd6Obneuu0vAJnfqO3Az4qFRWUF3jy-6APSGtUkKd2tzxJGjVODYaXsafvV8O90bkZvPBv3pYNOztgeSSbOiY9Ieh8vDrD31JbDITTHpVhJ7HuFdt7iXNMu/https%3A%2F%2Furldefense.proofpoint.com%2Fv2%2Furl%3Fu%3Dhttps-3A__form.jotform.com_63393850199164%26d%3DDwMFAg%26c%3DBYnafDJQdzwlfP7iRF6BaCDDscDHfovekVrrvbWrxXo%26r%3DGouoPjwGA1nhi4E5bg5D8nkeHMkMFsDSRmWc9foJhvk%26m%3DKqsZ9DbHFtkz4D5uU4pOJp1OMCtf3dK0mra17Fp_ky8%26s%3DSXmc79HEYuyabTNCoCQ-gi4Nj4TzysU0cWbEBm6qdv8%26e%3D


From: Rao, Ashwini P - DATCP
To: Moll, Keeley A - DATCP
Cc: Heinemann, Jack A - DATCP; Knigge, Krista M - DATCP; Girard, Alexander C - DATCP
Subject: RE: ATP grant proposal
Date: Thursday, November 1, 2018 1:27:00 PM
Attachments: AD-1047 Certification Regarding Debarment Suspension and Other Responsibility Matters Primary Covered

Transactions.pdf
AD-1049 CERTIFICATION REGARDING DRUG-FREE WORKPLACE REQUIREMENTS (GRANTS) ALTERNATIVE I -
FOR GRANTEES OTHER THAN INDIVIDUALS.pdf
AD-1052 Certification Regarding Drug-Free Workplace State and State Agencies Federal Fiscal Year 2019.pdf
AD-3030 REPRESENTATIONS REGARDING FELONY CONVICTION AND TAX DELINQUENT STATUS FOR
CORPORATE APPLICANTS.pdf
AD-3031 ASSURANCE REGARDING FELONY CONVICTION OR TAX DELINQUENT STATUS FOR CORPORATE
APPLICANT.pdf
Form for Certification Regarding Lobbying.pdf
SF-424 Application for Federal Assistance.pdf
SF-424A BUDGET INFORMATION - Non-Construction Programs.pdf
SF-424B ASSURANCES - NON-CONSTRUCTION PROGRAMS.pdf
USDA_ATP_Application_revised_10_30.docx

See attached for revised proposal and supporting documentation. I incorporated most of the edits
suggested yesterday except for charts/graphs. Those don’t show up properly in the online system
that we are using to submit this proposal.
 
Ashwini
 

From: Moll, Keeley A - DATCP 
Sent: Wednesday, October 31, 2018 9:43 AM
To: Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Knigge, Krista M - DATCP
<Krista.Knigge@wisconsin.gov>
Subject: RE: ATP grant proposal
 
I will hold off on approval until the docs are final.  Also, I would be surprised if these didn’t require a
handwritten signature scanned into a pdf?  I have to sign similar forms for ARM and DFRS and they
require a handwritten signature.
 
 
Keeley Moll
Deputy Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5035
Keeley.Moll@Wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

From: Rao, Ashwini P - DATCP 
Sent: Tuesday, October 30, 2018 4:52 PM
To: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Knigge, Krista M - DATCP

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user7c24fd14
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user56f78f51
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
mailto:Keeley.Moll@Wisconsin.gov
https://form.jotform.com/63393850199164
mailto:Keeley.Moll@wisconsin.gov
mailto:Jack.Heinemann@wisconsin.gov



Please wait... 
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Form Approved - OMB No. 0505-0027
Expiration Date: 12/31/2018

This form is available electronically.          

                                  United States Department of Agriculture                  AD-1047

The following statement is made in accordance with the Privacy Act of 1974 (5 U.S.C. § 552(a), as amended). This certification is required by the regulations implementing Executive Order 12549, Debarment and Suspension, and 2 C.F.R. § 180.335, Participants' responsibilities. The regulations were amended and published on August 31, 2005, in 70 Fed. Reg. 51865-51880. Copies of the regulations may be obtained by contacting the Department of Agriculture agency offering the proposed covered transaction.

According to the Paperwork Reduction Act of 1995 an agency may not conduct or sponsor, and a person is not required to respond to a collection of information unless it displays a valid OMB control number. The valid OMB control number for this information collection is 0505-0027. The time required to complete this information collection is estimated to average 15 minutes per response, including the time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information. The provisions of appropriate criminal and civil fraud privacy, and other statutes may be applicable to the information provided.

Certification Regarding Debarment, Suspension, and Other Responsibility Matters
Primary Covered Transactions

(Read Instructions On Page Two Before Completing Certification)

A.  The prospective primary participant certifies to the best of its knowledge and belief, that it and its principals:

1.  Are not presently debarred, suspended, or proposed for debarment, declared ineligible, or voluntarily excluded from covered transactions by any Federal department or agency;

2.  Have not within a three-year period preceding this proposal been convicted of or had a civil judgment rendered against them for commission of fraud or a criminal offense in connection with obtaining, attempting to obtain, or performing a public (Federal, State or local) transaction or contract under a public transaction; violation of Federal or State antitrust statutes or commission of embezzlement, theft, forgery, bribery, falsification or destruction of records, making false statements, or receiving stolen property;

3.  Are not presently indicted for or otherwise criminally or civilly charged by a governmental entity (Federal, State or local) with commission of any of the offenses enumerated in paragraph (A.2.) of this certification; and

4.  Have not within a three-year period preceding this application/proposal had one or more public transactions (Federal, State or local) terminated for cause or default.

B.  Where the prospective primary participant is unable to certify to any of the statements in this certification, such prospective participant shall attach an explanation to this proposal. 

ORGANIZATION NAME

PR/AWARD NUMBER OR PROJECT NAME

NAME(S) AND TITLE(S) OF AUTHORIZED REPRESENTATIVE(S)

Prefix:

First Name:

Middle Name:

Last Name:

Suffix:

Title:

SIGNATURE(S)

DATE

The U.S. Department of Agriculture (USDA) prohibits discrimination in all of its programs and activities on the basis of race, color, national origin, age, disability, and where applicable, sex, marital status, familial status, parental status, religion, sexual orientation, political beliefs, genetic information, reprisal, or because all or part of an individual’s income is derived from any public assistance program. (Not all prohibited bases apply to all programs). Persons with disabilities who require alternative means for communication of program information (Braille, large print, audiotape, etc.) should contact USDA’s TARGET Center at (202) 720-2600 (voice and TDD). To file a complaint of discrimination, write to USDA, Assistant Secretary for Civil Rights, Office of the Assistant Secretary for Civil Rights, 1400 Independence Avenue, S.W., Stop 9410, Washington, DC 20250-9410, or call toll-free at 

(866) 632-9992 (English) or (800) 877-8339 (TDD) or (866) 377-8642 (English Federal-relay) or (800) 845-6136 (Spanish Federal-relay). USDA is an equal opportunity provider and employer.

Instructions for Certification

(1)  By signing and submitting this form, the prospective primary participant is providing the certification set out on page 1 in accordance with these instructions.

(2)  The inability of a person to provide the certification required below will not necessarily result in denial of participation in this covered transaction. The prospective participant shall submit an explanation of why it cannot provide the certification set out on this form. The certification or explanation will be considered in connection with the department or agency's determination whether to enter into this transaction. However, failure of the prospective primary participant to furnish a certification or an explanation shall disqualify such person from participation in this transaction.

(3)  The certification in this clause is a material representation of fact upon which reliance was placed when the department or agency determined to enter into this transaction. If it is later determined that the prospective primary participant knowingly rendered an erroneous certification, in addition to other remedies available to the Federal Government, the department or agency may terminate this transaction for cause or default.

(4)  The prospective primary participant shall provide immediate written notice to the department or agency to which this proposal is submitted if at any time the prospective primary participant learns that its certification was erroneous when submitted or has become erroneous by reason of changed circumstances.

(5)  The terms "covered transaction," "debarred," "suspended," "ineligible," "lower tier covered transaction," "participant," "person," "primary covered transaction," "principal," "proposal," and "voluntarily excluded," as used in this clause, have the meanings set out in the Definitions and Coverage sections of the rules implementing Executive Order 12549, at 2 C.F.R. Parts 180 and 417. You may contact the department or agency to which this proposal is being submitted for assistance in obtaining a copy of those regulations.

(6)  The prospective primary participant agrees by submitting this form that, should the proposed covered transaction be entered into, it shall not knowingly enter into any lower tier covered transaction with a person who is debarred, suspended, declared ineligible, or voluntarily excluded from participation in this covered transaction, unless authorized by the department or agency entering into this transaction.

(7)  The prospective primary participant further agrees by submitting this form that it will include the clause titled "Certification Regarding Debarment, Suspension, Ineligibility and Voluntary Exclusion - Lower Tier Covered Transactions," provided by the department or agency entering into this covered transaction, without modification, in all lower tier covered transactions and in all solicitations for lower tier covered transactions.

(8)  A participant in a covered transaction may rely upon a certification of a prospective participant in a lower tier covered transaction that is not debarred, suspended, ineligible, or voluntarily excluded from the covered transaction, unless it knows that the certification is erroneous. A participant may decide the method and frequency by which it determines the eligibility of its principals. Each participant may, but is not required to, check the System for Award Management (SAM) database.

(9)  Nothing contained in the foregoing shall be construed to require establishment of a system of records in order to render in good faith the certification required by this clause. The knowledge and information of a participant is not required to exceed that which is normally possessed by a prudent person in the ordinary course of business dealings.

(10) Except for transactions authorized under paragraph (6) of these instructions, if a participant in a covered transaction knowingly enters into a lower tier covered transaction with a person who is suspended, debarred, ineligible, or voluntarily excluded from participation in this transaction, in addition to other remedies available to the Federal Government, the department or agency may terminate this transaction for cause or default.

Form AD-1047 (REV 12/15)
Page 2 of 2

1

		XDPFirstField: 

		Mandatory: 

		Organization Name: Enter the name of the Organization. This field is required.: WWI Department of Agriculture, Trade and Consumer Protection

		PR/Award Number or Project Name: Enter the PR/Award Number or Project Name. This field is required.: E-commerce in China

		Prefix: Select the Prefix from the provided list or enter a new Prefix not provided on the list.: 

		First Name: Enter the First Name. This field is required.: Keeley

		Middle Name: Enter the Middle Name.: 

		Last Name: Enter the Last Name. This field is required.: Moll

		Suffix: Select the Suffix from the provided list or enter a new Suffix not provided on the list.: 

		Title: Enter the title of the Authorized Representative. This field is required.: Deputy Secretary

		Signature: Enter the applicant's signature. This field is required.: 

		Date Signed: Enter the date signed. This field is required.: 

		LastField: 
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visiting  http://www.adobe.com/go/reader_download. 
  
For more assistance with Adobe Reader visit  http://www.adobe.com/go/acrreader. 
  
Windows is either a registered trademark or a trademark of Microsoft Corporation in the United States and/or other countries. Mac is a trademark 
of Apple Inc., registered in the United States and other countries. Linux is the registered trademark of Linus Torvalds in the U.S. and other 
countries.
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Form Approved - OMB No. 0505-0027
Expiration Date: 12/31/2018

This form is available electronically.          

                                  United States Department of Agriculture                  AD-1049

The following statement is made in accordance with the Privacy Act of 1974 (5 U.S.C. § 552(a), as amended). This certification is required by the regulations implementing §§ 5151-5160 of the Drug-Free Workplace Act of 1998 (Pub. L.100-690, Title V, Subtitle D: 41 U.S.C. § 8101 et seq.), and 2 C.F.R. Parts 182 and 421. The regulations were amended and published on June 15, 2009, in 74 Fed. Reg. 28150-28154 and on December 8, 2011, in 76 Fed. Reg. 76610-76611. Copies of the regulations may be obtained by contacting the Department of Agriculture agency offering the grant.

According to the Paperwork Reduction Act of 1995 an agency may not conduct or sponsor, and a person is not required to respond to a collection of information unless it displays a valid OMB control number. The valid OMB control number for this information collection is 0505-0027. The time required to complete this information collection is estimated to average 15 minutes per response, including the time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information. The provisions of appropriate criminal and civil fraud privacy, and other statutes may be applicable to the information provided.

Certification Regarding Drug-Free Workplace Requirements (Grants)
Alternative I – For Grantees Other Than Individuals

(Read Instructions On Page Three Before Completing Certification)

A.  The grantee certifies that it will or will continue to provide a drug-free workplace by:

1.  Publishing a statement notifying employees that the unlawful manufacture, distribution, dispensing, possession, or use of a controlled substance is prohibited in the grantee’s workplace and specifying the actions that will be taken against employees for violation of such prohibition;

2.  Establishing an ongoing drug-free awareness program to inform employees about –

a.  The dangers of drug abuse in the workplace;

b.  The grantee’s policy of maintaining a drug-free workplace;

c.  Any available drug counseling, rehabilitation, and employee assistance programs; and

d.  The penalties that may be imposed upon employees for drug-abuse violations occurring in the workplace.

3.  Making it a requirement that each employee to be engaged in the performance of the grant be given a copy of
the statement required by paragraph (A.1.).

4.  Notifying the employee in the statement required by paragraph (A.1.) that, as a condition of employment under
grant, the employee will –

a.  Abide by the terms of the statement; and

b.  Notify the employer in writing of his or her conviction for a violation of a criminal drug statute occurring
in the workplace no later than five calendar days after such conviction;

5.  Notifying the agency in writing, within ten calendar days after receiving notice under subparagraph (A.4.b.)
from an employee or otherwise receiving actual notice of such conviction. Employers of convicted
employees must provide notice, including position title, to every grant officer on whose grant activity the
convicted employee was working, unless the Federal agency has designated a central point for the receipt of
such notices. Notice shall include the identification number(s) of each affected grant;

6.  Taking one of the following actions, within 30 calendar days of receiving notice under subparagraph (A.4.b.), with respect to any employee who is so convicted –

a.  Taking appropriate personnel action against such an employee, up to and including termination,
consistent with the requirements of the Rehabilitation Act of 1973, as amended; or

b.  Requiring such employee to participate satisfactorily in a drug abuse assistance or rehabilitation program approved for such purposes by a Federal, State, or, local health, law enforcement, or other appropriate agency;

7.  Making a good faith effort to continue to maintain a drug-free workplace through implementation of paragraphs
(A.1. through A.6.).

B.  The grantee may insert in the space provided below the site(s) for the performance of work done in connection with the specific grant:

PLACE OF PERFORMANCE (Street Address, City, County, State, Zip Code)

Street1:

Street2:

City:

County:

Country:

State:

Province:

Zip / Postal Code:  

if there are workplaces on file that are not identified here.

ORGANIZATION NAME

PR/AWARD NUMBER OR PROJECT NAME

NAME(S) AND TITLE(S) OF AUTHORIZED REPRESENTATIVE(S)

Prefix:

First Name:

Middle Name:

Last Name:

Suffix:

Title:

SIGNATURE(S)

DATE

The U.S. Department of Agriculture (USDA) prohibits discrimination in all of its programs and activities on the basis of race, color, national origin, age, disability, and where applicable, sex, marital status, familial status, parental status, religion, sexual orientation, political beliefs, genetic information, reprisal, or because all or part of an individual’s income is derived from any public assistance program. (Not all prohibited bases apply to all programs). Persons with disabilities who require alternative means for communication of program information (Braille, large print, audiotape, etc.) should contact USDA’s TARGET Center at (202) 720-2600 (voice and TDD). To file a complaint of discrimination, write to USDA, Assistant Secretary for Civil Rights, Office of the Assistant Secretary for Civil Rights, 1400 Independence Avenue, S.W., Stop 9410, Washington, DC 20250-9410, or call toll-free at 

(866) 632-9992 (English) or (800) 877-8339 (TDD) or (866) 377-8642 (English Federal-relay) or (800) 845-6136 (Spanish Federal-relay). USDA is an equal opportunity provider and employer.

Form AD-1049 (REV 12/15)


Instructions for Certification

(1)  By signing and submitting this form, the grantee is providing the certification set out on pages one and two in accordance with these instructions.

(2)  The certification set out on pages one and two is a material representation of fact upon which reliance is placed when the agency awards the grant. If it is later determined that the grantee knowingly rendered a false certification, or otherwise violates the requirements of the Drug-Free Workplace Act, the agency, in addition to any other remedies available to the Federal Government, may take action authorized under the Drug-Free Workplace Act.

(3)  Workplaces under grants, for grantees other than individuals, need not be identified on the certification. If known, they may be identified in the grant application. If the grantee does not identify the workplaces at the time of application, or upon award, if there is no application, the grantee must keep the identity of the workplace(s) on file in its office and make the information available for Federal inspection. Failure to identify all known workplaces constitutes a violation of the grantee’s drug-free workplace requirements.

(4)  Workplace identifications must include the actual address of buildings (or parts of buildings) or other sites where work under the grant takes place. Categorical descriptions may be used (e.g., all vehicles of a mass transit authority or State highway department while in operation, State employees in each local unemployment office, performers in concert halls or radio studios).

(5)  If the workplace identified to the agency changes during the performance of the grant, the grantee shall inform the agency of the change(s). If it previously identified the workplaces in question, see paragraph (3) above.

(6)  Definitions of terms in the Nonprocurement Suspension and Debarment common rule and Drug-Free Workplace common rule apply to this certification. Grantees’ attention is called, in particular, to the following definitions from these rules:

·  "Controlled substance” means a controlled substance in Schedules I through V of the Controlled Substances Act, 21 U.S.C. § 812, and as further defined by 21 C.F.R. §§ 1308.11-1308.15.

·  “Conviction” means a finding of guilt (including a plea of nolo contendere) or imposition of sentence, or both, by any judicial body charged with the responsibility to determine violations of the Federal or State criminal drug statutes.

·  “Criminal drug statute” means a Federal or non-Federal criminal statute involving the manufacture, distribution, dispensing, use, or possession of any controlled substance.

·  “Employee” means the employee of a grantee directly engaged in the performance of work under a grant, including: (i) all “direct charge” employees (ii) all “indirect charge” employees unless their impact or involvement is insignificant to the performance of the grant and, (iii) temporary personnel and consultants who are directly engaged in the performance of work under the grant and who are on the grantee’s payroll. This definition does not include workers not on the payroll of the grantee (e.g., volunteers, even if used to meet a matching requirement, consultants or independent contractors not on the grantee’s payroll, or employees of subrecipients or subcontractors in covered workplaces).

Form AD-1049 (REV 12/15)


1

1

0

		XDPFirstField: 

		Mandatory: 

		Delete Place of Performance: Click to delete this Place of Performance entry.: 

		Street 1: Enter the first line of the Street Address.: 

		Street 2: Enter the second line of the Street Address.: 

		City: Enter the City. : 

		County: Enter the County. : 

		Country: Select the Country.: 

		State: Select the state, US possession or military code from the provided list. : 

		Province: Enter the Province.  : 

		Zip / Postal Code: Enter the Postal Code (e.g., ZIP code). This field is required if the Country is United States.: 

		dataEntered: 

		Add Place of Performance: Click to add a Place of Performance entry.: 

		Check here if there are workplaces on file that are not identified here: Check to select.: 

		Organization Name: Enter the name of the Organization. This field is required.: WI Department of Agriculture, Trade and Consumer Protection

		PR/Award Number or Project Name: Enter the PR/Award Number or Project Name. This field is required.: E-commerce in China

		Prefix: Select the Prefix from the provided list or enter a new Prefix not provided on the list.: 

		First Name: Enter the First Name. This field is required.: Keeley

		Middle Name: Enter the Middle Name.: 

		Last Name: Enter the Last Name. This field is required.: Moll

		Suffix: Select the Suffix from the provided list or enter a new Suffix not provided on the list.: 

		Title: Enter the title of the Authorized Representative. This field is required.: Deputy Secretary

		Signature: Enter the applicant's signature. This field is required.: 

		Date Signed: Enter the date signed. This field is required.: 

		LastField: 
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                                  United States Department of Agriculture                  AD-1052

Certification Regarding Drug-Free Workplace 

State and State Agencies, Federal Fiscal Year                  

The following statement is made in accordance with the Privacy Act of 1974 (5 U.S.C. § 552(a), as amended). This certification is required by the regulations implementing §§ 5151-5160 of the Drug-Free Workplace Act of 1998 (Pub. L.100-690, Title V, Subtitle D: 41 U.S.C. § 8101 et seq.), and 2 C.F.R. Parts 182 and 421. The regulations, amended and published on June 15, 2009, in 74 Fed. Reg. 28150-28154 and on December 8, 2011, in 76 Fed. Reg. 76610-76611, require certification by grantees, prior to award, that they will maintain a drug-free workplace. The certification set out below is a material representation of fact upon which reliance is placed when the agency awards the grant. False certification or violation of the certification shall be grounds for suspension of payments, suspension or termination or grants, or government-wide suspension or debarment (see 2 C.F.R. Parts 180 and 417). States and State agencies using this form should send it to the U.S. Department of Agriculture, Office of the Chief Financial Officer, Transparency and Accountability Reporting Division, Mail Stop 9011, South Building, Washington, D.C. 20250-9010. (Copies of the regulations may be obtained by contacting the Department of Agriculture agency offering the grant).

According to the Paperwork Reduction Act of 1995 an agency may not conduct or sponsor, and a person is not required to respond to a collection of information unless it displays a valid OMB control number. The valid OMB control number for this information collection is 0505-0027. The time required to complete this information collection is estimated to average 15 minutes per response, including the time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information. The provisions of appropriate criminal and civil fraud privacy, and other statutes may be applicable to the information provided.

(Read Instructions On Page Three Before Completing Certification)

A.  The grantee certifies that it will or will continue to provide a drug-free workplace by:

1.  Publishing a statement notifying employees that the unlawful manufacture, distribution, dispensing, possession, or use of a controlled substance is prohibited in the grantee’s workplace and specifying the actions that will be taken against employees for violation of such prohibition;

2.  Establishing an ongoing drug-free awareness program to inform employees about –

a.  The dangers of drug abuse in the workplace;

b.  The grantee’s policy of maintaining a drug-free workplace;

c.  Any available drug counseling, rehabilitation, and employee assistance programs; and

d.  The penalties that may be imposed upon employees for drug-abuse violations occurring in the workplace.

3.  Making it a requirement that each employee to be engaged in the performance of the grant be given a copy of
the statement required by paragraph (A.1.).

4.  Notifying the employee in the statement required by paragraph (A.1.) that, as a condition of employment under
grant, the employee will –

a.  Abide by the terms of the statement; and

b.  Notify the employer in writing of his or her conviction for a violation of a criminal drug statute occurring
in the workplace no later than five calendar days after such conviction;

5.  Notifying the agency in writing, within ten calendar days after receiving notice under subparagraph (A.4.b.) from an employee or otherwise receiving actual notice of such conviction. Employers of convicted employees must provide notice, including position title, to every grant officer on whose grant activity the convicted employee was working, unless the Federal agency has designated a central point for the receipt of such notices. Notice shall include the identification number(s) of each affected grant; 

6.  Taking one of the following actions, within 30 calendar days of receiving notice under subparagraph (A.4.b.), with respect to any employee who is so convicted –

a. Taking appropriate personnel action against such an employee, up to and including termination, consistent with the requirements of the Rehabilitation Act of 1973, as amended; or

b. Requiring such employee to participate satisfactorily in a drug abuse assistance or rehabilitation program approved for such purposes by a Federal, State, or local health, law enforcement, or other appropriate agency;

7.  Making a good faith effort to continue to maintain a drug-free workplace through implementation of paragraphs
(A.1. through A.6.)

This certification is for a (check one):

B.  The grantee may insert in the space provided below the site(s) for the performance of work done in connection with the specific grant:

PLACE OF PERFORMANCE (Street Address, City, County, State, Zip Code)

Street1:

Street2:

City:

County:

Country:

State:

Province:

Zip / Postal Code:  

if there are workplaces on file that are not identified here.

STATE/STATE AGENCY

PR/AWARD NUMBER OR PROJECT NAME

NAME(S) AND TITLE(S) OF AUTHORIZED REPRESENTATIVE(S)

Prefix:

First Name:

Middle Name:

Last Name:

Suffix:

Title:

SIGNATURE(S)

DATE

The U.S. Department of Agriculture (USDA) prohibits discrimination in all of its programs and activities on the basis of race, color, national origin, age, disability, and where applicable, sex, marital status, familial status, parental status, religion, sexual orientation, political beliefs, genetic information, reprisal, or because all or part of an individual’s income is derived from any public assistance program. (Not all prohibited bases apply to all programs). Persons with disabilities who require alternative means for communication of program information (Braille, large print, audiotape, etc.) should contact USDA’s TARGET Center at (202) 720-2600 (voice and TDD). To file a complaint of discrimination, write to USDA, Assistant Secretary for Civil Rights, Office of the Assistant Secretary for Civil Rights, 1400 Independence Avenue, S.W., Stop 9410, Washington, DC 20250-9410, or call toll-free at 

(866) 632-9992 (English) or (800) 877-8339 (TDD) or (866) 377-8642 (English Federal-relay) or (800) 845-6136 (Spanish Federal-relay). USDA is an equal opportunity provider and employer.

Form AD-1052 (REV 12/15)


Instructions for Certification

(1)  By signing and submitting this form, the grantee is providing the certification set out on pages one and two in accordance with these instructions

(2)  The certification set out on pages one and two is a material representation of fact upon which reliance is placed when the agency awards the grant. If it is later determined that the grantee knowingly rendered a false certification, or otherwise violates the requirements of the Drug-Free Workplace Act, the agency, in addition to any other remedies available to the Federal Government, may take action authorized under the Drug-Free Workplace Act.

(3)  Workplaces under grants, for State and State Agencies, need not be identified on the certification. If known, they may be identified in the grant application. If the grantee does not identify the workplaces at the time of application, or upon award, if there is no application, the grantee must keep the identity of the workplace(s) on file in its office and make the information available for Federal inspection. Failure to identify all known workplaces constitutes a violation of the grantee’s drug-free workplace requirements.

(4)  Workplace identifications must include the actual address of buildings (or parts of buildings) or other sites where work under the grant takes place. Categorical descriptions may be used (e.g., all vehicles of a mass transit authority or State highway department while in operation, State employees in each local unemployment office, performers in concert halls or radio studios).

(5)  If the workplace identified to the agency changes during the performance of the grant, the grantee shall inform the agency of the change(s), if it previously identified the workplaces in question (see paragraph (3) above).

(6)  Definitions of terms in the Nonprocurement Suspension and Debarment common rule and Drug-Free Workplace common rule apply to this certification. Grantee’s attention is called, in particular, to the following definitions from these rules:

·  “Controlled substance” means a controlled substance in Schedules I through V of the Controlled Substances Act, 21 U.S.C. § 812, and as further defined by 21 C.F.R. §§ 1308.11-1308.15.

·  “Conviction” means a finding of guilt (including a plea of nolo contendere) or imposition of sentence, or both, by any judicial body charged with the responsibility to determine violations of the Federal or State criminal drug statutes.

·  “Criminal drug statute” means a Federal or non-Federal criminal statute involving the manufacture, distribution, dispensing, use, or possession of any controlled substance.

·  “Employee” means the employee of a grantee directly engaged in the performance of work under a grant, including: (i) all “direct charge” employees (ii) all “indirect charge” employees unless their impact or involvement is insignificant to the performance of the grant and, (iii) temporary personnel and consultants who are directly engaged in the performance of work under the grant and who are on the grantee’s payroll. This definition does not include workers not on the payroll of the grantee (e.g., volunteers, even if used to meet a matching requirement, consultants or independent contractors not on the grantee’s payroll, or employees of subrecipients or subcontractors in covered workplaces).

Form AD-1052 (REV 12/15)


1

1

0

		XDPFirstField: 

		Mandatory: 

		Fiscal Year: Enter the Federal Fiscal Year. This field is required.: 2019

		This certification is for a (check one): One selection is required.: 

		This certification is for a (check one): One selection is required.
Single State Agency: Check to select.: Single State Agency

		Delete Place of Performance: Click to delete this Place of Performance entry.: 

		Street 1: Enter the first line of the Street Address.: 

		Street 2: Enter the second line of the Street Address.: 

		City: Enter the City. : 

		County: Enter the County. : 

		Country: Select the Country.: 

		State: Select the state, US possession or military code from the provided list. : 

		Province: Enter the Province.  : 

		Zip / Postal Code: Enter the Postal Code (e.g., ZIP code). This field is required if the Country is United States.: 

		dataEntered: 

		Add Place of Performance: Click to add a Place of Performance entry.: 

		Check here if there are workplaces on file that are not identified here: Check to select.: 

		State/State Agency: Enter the State or State Agency name. This field is required.: WI Department of Agriculture, Trade and Consumer Protection

		PR/Award Number or Project Name: Enter the PR/Award Number or Project Name. This field is required.: E-commerce in China

		Prefix: Select the Prefix from the provided list or enter a new Prefix not provided on the list.: 

		First Name: Enter the First Name. This field is required.: Keeley

		Middle Name: Enter the Middle Name.: 

		Last Name: Enter the Last Name. This field is required.: Moll

		Suffix: Select the Suffix from the provided list or enter a new Suffix not provided on the list.: 

		Title: Enter the title of the Authorized Representative. This field is required.: Deputy Secretary

		Signature: Enter the applicant's signature. This field is required.: 

		Date Signed: Enter the date signed. This field is required.: 

		LastField: 
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If this message is not eventually replaced by the proper contents of the document, your PDF 
viewer may not be able to display this type of document. 
  
You can upgrade to the latest version of Adobe Reader for Windows®, Mac, or Linux® by 
visiting  http://www.adobe.com/go/reader_download. 
  
For more assistance with Adobe Reader visit  http://www.adobe.com/go/acrreader. 
  
Windows is either a registered trademark or a trademark of Microsoft Corporation in the United States and/or other countries. Mac is a trademark 
of Apple Inc., registered in the United States and other countries. Linux is the registered trademark of Linus Torvalds in the U.S. and other 
countries.
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 AD-3030

U.S. DEPARTMENT OF AGRICULTURE

 

REPRESENTATIONS REGARDING FELONY CONVICTION

AND TAX DELINQUENT STATUS FOR CORPORATE APPLICANTS

Note:  You only need to complete this form if you are a corporation. A corporation includes, but is not limited to, any entity that has filed articles of incorporation in one of the 50 States, the District of Columbia, or the various territories of the United States including American Samoa, Federated States of Micronesia, Guam, Midway Islands, Northern Mariana Islands, Puerto Rico, Republic of Palau, Republic of the Marshall Islands, or the U.S. Virgin Islands. Corporations include both for profit and non-profit entities.

The following statement is made in accordance with the Privacy Act of 1974 (5 USC 552(a), as amended). The authority for requesting the following information for U.S. Department of Agriculture (USDA) Agencies and staff offices is in §745 and 746 of the Consolidated Appropriations Act, 2016,  Pub. L. 114-113, as amended and/or subsequently enacted. The information will be used to confirm applicant status concerning entity conviction of a felony criminal violation, and/or unpaid Federal tax liability status.

According to the Paperwork Reduction Act of 1985 an agency may not conduct or sponsor, and a person is not required to respond to a collection of information unless it displays a valid OMB control number. The valid OMB control number for this information collection is 0505-0025. The time required to complete this information collection is estimated to average 15 minutes per response, including the time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information.

1. APPLICANT'S NAME

2. APPLICANT'S ADDRESS (Including Zip Code)

3. TAX ID NO. (Last 4 digits)

4A. Has the Applicant been convicted of a felony criminal violation under any Federal law in the 24 months preceding the date of application?

Has the Applicant been convicted of a felony criminal violation under any Federal law in the 24 months preceding the date of application?: One selection is required.

Has the Applicant been convicted of a felony criminal violation under any Federal law in the 24 months preceding the date of application is required.

4B. Does the Applicant have any unpaid Federal tax liability that has been assessed, for which all judicial and administrative remedies have been exhausted or have lapsed, and that is not being paid in a timely manner pursuant to an agreement with the authority responsible for collecting the tax liability?

Does the Applicant have any unpaid Federal tax liability that has been assessed, for which all judicial and administrative remedies have been exhausted or have lapsed, and that is not being paid in a timely manner pursuant to an agreement with the authority responsible for collecting the tax liability?: One selection is required.

Does the Applicant have any unpaid Federal tax liability that has been assessed, for which all judicial and administrative remedies have been exhausted or have lapsed, and that is not being paid in a timely manner pursuant to an agreement with the authority responsible for collecting the tax liability is required. 

Providing the requested information is voluntary. However, failure to furnish the requested information will make the applicant ineligible to enter into a contract, memorandum of understanding, grant, loan, loan guarantee, or cooperative agreement with USDA.

PART B  - SIGNATURE

5A. APPLICANT'S SIGNATURE (BY)

5B. TITLE/RELATIONSHIP OF THE INDIVIDUAL IF SIGNING IN A REPRESENTATIVE CAPACITY

5C. DATE SIGNED (MM-DD-YYYY)

The U.S. Department of Agriculture (USDA) prohibits discrimination in all of its programs and activities on the basis of race, color, national origin, age, disability, and where applicable, sex, marital status, familial status, parental status, religion, sexual orientation, political beliefs, genetic information, reprisal, or because all or part of an individual’s income is derived from any public assistance program. (Not all prohibited bases apply to all programs.) Persons with disabilities who require alternative means for communication of program information (Braille, large print, audiotape, etc.) should contact USDA's TARGET Center at (202) 720-2600 (voice and TDD). To file a complaint of discrimination, write to USDA, Assistant Secretary for Civil Rights, Office of the Assistant Secretary for Civil Rights, 1400 Independence Avenue, S.W., Stop 9410, Washington, DC 20250-9410, or call toll-free at (866) 632-9992 (English) or (800) 877-8339 (TDD) or 

(866) 377-8642 (English Federal-relay) or (800) 845-6136 (Spanish Federal-relay). USDA is an equal opportunity provider and employer.

 

Rev: 02/16

1

N: No

N: No

		XDPFirstField: 

		Mandatory: 

		Applicant's Name: Enter the Applicant's Name. This field is required.: WI Department of Agriculture, Trade and Consumer Protection

		Applicant's Address: Enter the Applicant's Address including Zip Code. This field is required.: 2811 Agriculture Dr.,Madison, WI 53708

		TAX ID Number: Enter the last four digits of the Tax ID Number. This field is required.: 6422

		Has the Applicant been convicted of a felony criminal violation under any Federal law in the 24 months preceding the date of application?: One selection is required.
Yes: Select this option for Yes.: 

		Has the Applicant been convicted of a felony criminal violation under any Federal law in the 24 months preceding the date of application?: One selection is required.
No: Select this option for No.: 

		Does the Applicant have any unpaid Federal tax liability that has been assessed, for which all judicial and administrative remedies have been exhausted or have lapsed, and that is not being paid in a timely manner pursuant to an agreement with the authority responsible for collecting the tax liability?: One selection is required.
Yes: Select this option for Yes.: 

		Does the Applicant have any unpaid Federal tax liability that has been assessed, for which all judicial and administrative remedies have been exhausted or have lapsed, and that is not being paid in a timely manner pursuant to an agreement with the authority responsible for collecting the tax liability?: One selection is required.
No: Select this option for No.: 

		Applicant's Signature: Enter the applicant's signature. This is a required field.: 

		Title: Enter the title. This is a required field.: Deputy Secretary

		Date Signed: Enter the date signed. This is a required field.: 

		LastField: 
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If this message is not eventually replaced by the proper contents of the document, your PDF 
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You can upgrade to the latest version of Adobe Reader for Windows®, Mac, or Linux® by 
visiting  http://www.adobe.com/go/reader_download. 
  
For more assistance with Adobe Reader visit  http://www.adobe.com/go/acrreader. 
  
Windows is either a registered trademark or a trademark of Microsoft Corporation in the United States and/or other countries. Mac is a trademark 
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AD-3031

Form Approved  - OMB No. 0505-0025Expiration Date: 04/30/2019

U.S. Department of Agriculture

ASSURANCE REGARDING FELONY CONVICTION

OR TAX DELINQUENT STATUS FOR CORPORATE APPLICANTS 

NOTE: The following statement is made in accordance with the Privacy Act of 1974 (5 USC 552(a), as amended). The authority for requesting the following information for USDA agencies and offices is in sections 745 and 746 of the Consolidated Appropriations Act, 2016, Pub. L. 114-113, as amended and/or subsequently enacted. The information will be used to document compliance with appropriations restrictions.

According to the Paperwork Reduction Act of 1995 an agency may not conduct or sponsor, and a person is not required to respond to a collection of information unless it displays a valid OMB control number.  The valid OMB control number of this information collection is 0505-0025.  The time required to complete this information collection is estimated to average 3 minutes per response, including the time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information.  The provisions of appropriate criminal and civil fraud, privacy, and other statutes may be applicable to the information provided.

This award is subject to the provisions contained in the Consolidated Appropriations Act, 2016, Pub. L. 114-113, Division E, Title VII, sections 745 and 746, as amended and/or subsequently enacted for U.S. Department of Agriculture (USDA) agencies and offices regarding corporate felony convictions and corporate federal tax delinquencies.

Accordingly, by accepting this award the corporation recipient acknowledges: (1) that it does not have a Federal tax delinquency, meaning that it is not subject to any unpaid Federal tax liability that has been assessed, for which all judicial and administrative remedies have been exhausted or have lapsed, and that is not being paid in a timely manner pursuant to an agreement with the authority responsible for collecting the tax liability, and (2) that it has not been convicted of a felony criminal violation under any Federal law within 24 months preceding the award, unless a suspending and debarring official of the USDA has considered suspension or debarment of the recipient corporation based on these convictions and/or tax delinquencies and determined that suspension or debarment is not necessary to protect the interests of the Government. If the recipient fails to comply with these provisions, the agency will annul this agreement and may recover any funds the recipient has expended in violation of the above cited statutory provisions.

APPLICANT'S SIGNATURE (BY)

TITLE/RELATIONSHIP OF THE INDIVIDUAL IF SIGNING IN A 

REPRESENTATIVE CAPACITY 

BUSINESS NAME

DATE SIGNED (MM-DD-YYYY)

The U.S. Department of Agriculture (USDA) prohibits discrimination in all of its programs and activities on the basis of race, color, national origin, age, disability, and where applicable, sex, marital status, familial status, parental status, religion, sexual orientation, political beliefs, genetic information, reprisal, or because all or part of an individual’s income is derived from any public assistance program. (Not all prohibited bases apply to all programs.) Persons with disabilities who require alternative means for communication of program information (Braille, large print, audiotape, etc.) should contact USDA’s TARGET Center at (202) 720-2600 (voice and TDD). To file a complaint of discrimination, write to USDA, Assistant Secretary for Civil Rights, Office of the Assistant Secretary for Civil Rights, 1400 Independence Avenue, S.W., Stop 9410, Washington, DC 20250-9410, or call toll-free at (866) 632-9992 (English) or (800) 877-8339 (TDD) or (866) 377-8642 (English Federal-relay) or (800) 845-6136 (Spanish Federal-relay). USDA is an equal opportunity provider and employer.

 

Rev: 02/16

1

		XDPFirstField: 

		Mandatory: 

		Applicant's Signature: Enter the applicant's signature. This is a required field.: 

		Title: Enter the title. This is a required field.: Deputy Secretary

		Business Name: Enter the business name. This is a required field.: WI Department of Agriculture, Trade and Consumer Protection

		Date Signed: Enter the date signed. This is a required field.: 

		LastField: 










USDA, Forest Service
USDA, Foreign Agricultural Service 


OMB 0596-0217 
FS 1500-35 


Revised 11-25-2013 


CERTIFICATION REGARDING LOBBYING 


 
 
 
 


Lobbying 
The undersigned certifies, to the best of his or her 
knowledge and belief, that: 


(1) No Federal appropriated funds have been paid or
will be paid, by or on behalf of the undersigned, to
any person for influencing or attempting to
influence an officer or employee of any agency, a
Member of Congress in connection with the
awarding of any Federal contract, the making of any
Federal grant, the making of any Federal loan, the
entering into of any cooperative agreement, and the
extension, continuation, renewal, amendment, or
modification of any Federal contract, grant, loan, or
cooperative agreement.


(2) If any funds other than Federal appropriated
funds have been paid or will be paid to any person
for influencing or attempting to influence an officer
or employee of any agency, a Member of Congress,
an officer or employee of Congress, or an employee
of a member of Congress in connection with this
Federal contract, grant, loan, or cooperative


agreement, the undersigned shall complete and 
submit Standard Form-LLL, 'Disclosure Form to 
Report Lobbying.' in accordance with its 
instructions. 


(3) The undersigned shall require that the language
of this certification be included in the award
documents for all subawards at all tiers (including
subcontracts, subgrants, and contracts under grants,
loans, and cooperative agreements) and that all
subrecipients shall certify and disclose accordingly.


This certification is a material representation of fact 
upon which reliance was placed when this 
transaction was made or entered into. Submission of 
this certification is a prerequisite for making or 
entering into this transaction imposed by section 
1352, title 31, U.S. Code. Any person who fails to 
file the required certification shall be subject to a 
civil penalty of not less than $10,000 and not more 
than $100,000 for each such failure. 


As the duly authorized representative of the applicant, I hereby certify that the applicant will comply with the above applicable 
certification. 


SIGNATURE 


APPLICANT’S SIGNATURE (BY) TITLE/RELATIONSHIP OF THE INDIVIDUAL IF 
SIGNING IN A REPRESENTATIVE CAPACITY 


DATE SIGNED 
(MM-DD-YYYY) 


Applicants should also review the instructions for certification included in the regulations before completing this form. Signature on 
this form provides for compliance with certification requirements under 4 CFR Part 418 Appendix A, Certification Regarding 
Lobbying. The certifications shall be treated as a material representation of fact upon which reliance will be placed when the U.S. 
Forest Service determines to award the covered transaction, grant, or cooperative agreement. 
 


Deputy Secretary







 USDA, Forest Service OMB 0596-0217 
FS 1500-35 


 


Revised 11-25-2013 


 
Burden Statement 


 
According to the Paperwork Reduction Act of 1995, an agency may not conduct or sponsor, and a person is not required to respond to a collection of 
information unless it displays a valid OMB control number.  The valid OMB control number for this information collection is 0596-0217.  The time 
required to complete this information collection is estimated to average 9 minutes per response, including the time for reviewing instructions, searching 
existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information.   
 
The U.S. Department of Agriculture (USDA) prohibits discrimination in all its programs and activities on the basis of race, color, national origin, age, 
disability, and where applicable, sex, marital status, familial status, parental status, religion, sexual orientation, genetic information, political beliefs, 
reprisal, or because all or part of an individual’s income is derived from any public assistance.  (Not all prohibited bases apply to all programs.)  Persons 
with disabilities who require alternative means for communication of program information (Braille, large print, audiotape, etc.) should contact USDA’s 
TARGET Center at 202-720-2600 (voice and TDD). 
 
To file a complaint of discrimination, write USDA, Director, Office of Civil Rights, 1400 Independence Avenue, SW, Washington, DC 20250-9410 or 
call toll free (866) 632-9992 (voice).  TDD users can contact USDA through local relay or the Federal relay at (800) 877-8339 (TDD) or (866) 377-8642 
(relay voice).  USDA is an equal opportunity provider and employer. 
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If this message is not eventually replaced by the proper contents of the document, your PDF 
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OMB Number: 4040-0004

Expiration Date: 12/31/2019

* 1. Type of Submission:

* 2. Type of Application:

* 3. Date Received: 

4. Applicant Identifier:

5a. Federal Entity Identifier:

5b. Federal Award Identifier:

6. Date Received by State:

7. State Application Identifier:

* a. Legal Name:

* b. Employer/Taxpayer Identification Number (EIN/TIN):

* c. Organizational DUNS:

* Street1:

Street2:

* City:

County/Parish:

* State:

Province:

* Country:

* Zip / Postal Code:

Department Name:

Division Name:

Prefix:

* First Name:

Middle Name:

* Last Name:

Suffix:

Title:

Organizational Affiliation:

* Telephone Number:

Fax Number:

* Email:

* If Revision, select appropriate letter(s):

* Other (Specify):

State Use Only:

8. APPLICANT INFORMATION:

d. Address:

e. Organizational Unit:

f. Name and contact information of person to be contacted on matters involving this application:

Application for Federal Assistance SF-424

Type of Submission is required. Select one type of submission in accordance with agency instructions.

Type of Submission: Select one type of submission in accordance with agency instructions. One selection is required.

Type of Application: Select one type of application in accordance with agency instructions. One selection is required.

Type of Application is required. Select one type of application in accordance with agency instructions.

* 9. Type of Applicant 1: Select Applicant Type:

Type of Applicant 2: Select Applicant Type:

Type of Applicant 3: Select Applicant Type:

* Other (specify):

* 10. Name of Federal Agency:

11. Catalog of Federal Domestic Assistance Number:

CFDA Title:

* 12. Funding Opportunity Number:

* Title:

13. Competition Identification Number:

Title:

14. Areas Affected by Project (Cities, Counties, States, etc.):

* 15. Descriptive Title of Applicant's Project:

Attach supporting documents as specified in agency instructions.

Application for Federal Assistance SF-424

Form Attachments: 

* a. Federal

* b. Applicant

* c. State

* d. Local

* e. Other

* f.  Program Income

* g. TOTAL

.

Prefix:

* First Name:

Middle Name:

* Last Name:

Suffix:

* Title:

* Telephone Number:

* Email:

Fax Number:

* Signature of Authorized Representative:

* Date Signed:

18. Estimated Funding ($):

21. *By signing this application, I certify (1) to the statements contained in the list of certifications** and (2) that the statements herein are true, complete and accurate to the best of my knowledge. I also provide the required assurances** and agree to comply with any resulting terms if I accept an award. I am aware that any false, fictitious, or fraudulent statements or claims  may subject me to criminal, civil, or administrative penalties. (U.S. Code, Title 218, Section 1001)

** The list of certifications and assurances, or an internet site where you may obtain this list, is contained in the announcement or agency specific instructions.

Authorized Representative:

Application for Federal Assistance SF-424

* a. Applicant

Attach an additional list of Program/Project Congressional Districts if needed.

 * b. Program/Project

* a. Start Date:

* b. End Date:

16. Congressional Districts Of:

17. Proposed Project:

Application Subject to Review is required.

Application Subject to Review: One selection is required.

Applicant Delinquent on Federal Debt: A selection is required.

Applicant Delinquent on Federal Debt is required.

* 20. Is the Applicant Delinquent On Any Federal Debt?  (If "Yes," provide explanation in attachment.)

* 19. Is Application Subject to Review By State Under Executive Order 12372 Process?

If "Yes", provide explanation and attach 

1

Application

New

1

1

c. Program is not covered by E.O. 12372.

N: No

		ViewBurdenStatement: 

		Type of Submission is required. Select one type of submission in accordance with agency instructions. : 

		Type of Application is required. Select one type of application in accordance with agency instructions.: 

		Mandatory: 

		DateEntered1: 

		DateEntered2: 

		Submission Type - Preapplication: Select one type of submission in accordance with agency instructions. One selection is required. 

Select if the type of submission is a Preapplication.: 

		Submission Type - Application: Select one type of submission in accordance with agency instructions. One selection is required.

Select if the type of submission is an Application.: 

		Submission Type - Changed Application: Select one type of submission in accordance with agency instructions. One selection is required. 

Select this submission if requested by the agency to change or correct a previously submitted application. Unless requested by the agency, applicants may not use this to submit changes after the closing date.: 

		Application Type - New: Select one type of application in accordance with agency instructions. One selection is required..

Select New if the application is being submitted to an agency for the first time.: 

		Application Type - Continuation: Select one type of application in accordance with agency instructions. One selection is required.

Select Continuation if the submission is an extension for an additional funding/budget period for a project with a projected completion date. This can include renewals.: 

		Application Type - Revision: Select one type of application in accordance with agency instructions. One selection is required.

Select Revision if the submission is a change in the Federal Government’s financial obligation or contingent liability from an existing obligation. : 

		Revision Type: Select a revision type from the list provided. A selection is required if Type of Application is Revision.: 

		Other (specify): Please specify the type of revision. This field is required if E. Other is checked.: 

		Date Received: Enter the Date Received. Enter in the format mm/dd/yyyy. This field is required.: 2018-11-01

		Applicant Identifier: Enter the applicant's control number, if applicable.: 

		Federal Entity Identifier: Enter the number assigned to your organization by the Federal agency.: 

		Federal Award Identifier: For new applications leave blank. For a continuation or revision to an existing award, enter the previously assigned Federal award identifier number. If a changed/corrected application, enter the Federal Identifier in accordance with agency instructions.: 

		Date Received by State: Enter the date received by the State, if applicable. Enter in the format mm/dd/yyyy.: 

		State Application Identifier: Enter the identifier assigned by the State, if applicable.: 

		Organization Name: Enter the legal name of the applicant that will undertake the assistance activity. This field is required.: WI Department of Agriculture, Trade and Consumer Protection

		EIN/TIN: Enter either TIN or EIN as assigned by the Internal Revenue Service. If your organization is not in the US, enter 44-4444444. This field is required.: 39-6006422

		DUNS Number: Enter the DUNS or DUNS+4 number of the applicant organization. This field is required.: 8090359180000

		Street1: Enter the first line of the Street Address. This field is required.: 2811 Agriculture Drive

		Street2: Enter the second line of the Street Address.: 

		City: Enter the City. This field is required.: Madison

		County/Parish: Enter the County/Parish.: 

		State: Select the state, US possession or military code from the provided list. This field is required if Country is the United States.: WI: Wisconsin

		Province: Enter the Province.: 

		Country: Select the Country from the provided list. This field is required.: USA: UNITED STATES

		ZIP/ Postal Code: Enter the nine-digit Postal Code (e.g., ZIP code). This field is required if the country is the United States.: 

		Department Name: Enter the name of primary organizational department, service, laboratory, or equivalent level within the organization which will undertake the assistance activity.: 

		Division Name: Enter the name of primary organizational division, office, or major subdivision which will undertake the assistance activity.: 

		AOR Prefix: Select the Prefix from the provided list or enter a new Prefix not provided on the list.: 

		AOR First Name: Enter the First Name. This field is required.: Ashwini

		AOR Middle Name: Enter the Middle Name.: 

		AOR Last Name: Enter the Last Name. This field is required.: Rao

		AOR Suffix: Select the Suffix from the provided list or enter a new Suffix not provided on the list.: 

		Title: Enter the position title.: 

		Organizational Affiliation: Enter the organization if different from the applicant organization.: 

		Telephone Number: Enter the daytime Telephone Number. This field is required.: 608-224-5119

		Fax Number: Enter the Fax Number.: 

		Email: Enter a valid Email Address. This field is required.: ashwini.rao@wi.gov

		TextField1: 

		Type of Applicant 1: Select the appropriate applicant type. A selection is required.: A: State Government

		Type of Applicant 2: Select the appropriate applicant type.: 

		Type of Applicant 3: Select the appropriate applicant type.: 

		Type of Applicant Other: Enter the applicant type here if you selected "Other (specify)" for Type of Applicant.: 

		Agency Name: Enter Agency Name.: Foreign Agricultural Service

		CFDA Number: Enter the Catalog of Federal Domestic Assistance Number.: CFDA 10.618

		CFDA/Program Title: Enter the CFDA Title.: Agricultural Trade Promotion Program

		Opportunity Number: Enter the Funding Opportunity Number. This field is required.: 2018-09

		Opportunity Title: Enter the Title. This field is required.: Agricultural Trade Promotion Program 

		Competition Number: Enter the Competition Identification Number.: 

		Competition Title: Enter the Title.: 

		spacer: 

		Project Title: Enter a brief, descriptive title of the project. This field is required.: E-commerce in China/ Social media

		FileName: 

		MimeType: 

		href: 

		hashAlgorithm: 

		HashValue_data: 

		ObjList: 

		FNList: 

		AttCount: 

		Add: 

		Delete: 

		View: 

		Done: 

		Attachment Check Box: Indicates whether an Attachment is attached: 

		Additional Project Title - View Attachment Button: Select to view attachment(s).: 

		Additional Project Title - Delete Attachment Button: Select to delete attachment(s).: 

		Additional Project Title - Add Attachment Button: Select to add attachment(s).: 

		Debt Explanation - View Attachment Button: Click here to view the attachment.: 

		Debt Explanation - Delete Attachment Button: Click here to delete the attachment.: 

		Debt Explanation - Add Attachment Button: Click here to add the attachment.: 

		Debt Explanation is required.: 

		Applicant District: Enter the Congressional District in the format: 2 character State Abbreviation - 3 character District Number. Examples: CA-005 for California's 5th district, CA-012 for California's 12th district.

If outside the US, enter 00-000.

This field is required.: WI-002

		Program District: Enter the Congressional District in the format: 2 character State Abbreviation - 3 character District Number. Examples: CA-005 for California's 5th district, CA-012 for California's 12th district.

If all districts in a state are affected, enter "all" for the district number. Example: MD-all for all congressional districts in Maryland.

If nationwide (all districts in all states), enter US-all.

If the program/project is outside the US, enter 00-000.

This field is required.: ALL

		Additional Congressional Districts: 

		Additional Congressional Districts - Add Attachment Button: Click here to add the attachment.: 

		Additional Congressional Districts - Delete Attachment Button: Click here to delete the attachment.: 

		Additional Congressional Districts - View Attachment Button: Click here to view the attachment.: 

		Project End Date: Enter the date in the format MM/DD/YYYY. This field is required.: 2020-09-30

		Project Start Date: Enter the date in the format MM/DD/YYYY. This field is required.: 2019-01-01

		Federal Estimated Funding: Enter the dollar amount. This field is required.: 234289.96

		Applicant Estimated Funding: Enter the dollar amount. This field is required.: 23958.42

		State Estimated Funding: Enter the dollar amount. This field is required.: 0.00

		Local Estimated Funding: Enter the dollar amount. This field is required.: 0.00

		Other Estimated Funding: Enter the dollar amount. This field is required.: 0.00

		Program Income Estimated Funding: Enter the dollar amount. This field is required.: 0.00

		Total Estimated Funding: Enter the total dollar amount. This field is required.: 258248.38

		State Review Available: Click to select option.: 

		State Review Not Selected: Click to select option.: 

		State Review Not Covered: Click to select option.: 

		State Review Date: Enter the date in the format MM/DD/YYYY.: 

		Delinquent on Debt: Click to select option.: 

		Not Delinquent on Debt: Click to select option.: 

		I Agree checkbox is required: Check I Agree checkbox to provide the required Certifications and Assurances.: 

		Certification Agree: Check to select. This field is required.: Y: Yes

		AOR Title: Enter the position title. This field is required.: Deputy Secretary

		AOR Telephone Number: Enter the daytime Telephone Number. This field is required.: 608-224-5035

		AOR Fax Number: Enter the Fax Number.: 

		AOR Email: Enter a valid Email Address. This field is required.: keeley.moll@wi.gov

		AOR Signature: Enter the Signature of Authorized Representative.: 

		Market (choose one): Select the SEP market area that best pertains to this SEP activity. One selection is required.: 

		DateEntered19: 

		Applicant Delinquent on Federal Debt is required.: 

		DateEntered20: 

		Date Signed: Enter the Date Signed. Enter in the format mm/dd/yyyy. This field is required.: 










Please wait... 
  
If this message is not eventually replaced by the proper contents of the document, your PDF 
viewer may not be able to display this type of document. 
  
You can upgrade to the latest version of Adobe Reader for Windows®, Mac, or Linux® by 
visiting  http://www.adobe.com/go/reader_download. 
  
For more assistance with Adobe Reader visit  http://www.adobe.com/go/acrreader. 
  
Windows is either a registered trademark or a trademark of Microsoft Corporation in the United States and/or other countries. Mac is a trademark 
of Apple Inc., registered in the United States and other countries. Linux is the registered trademark of Linus Torvalds in the U.S. and other 
countries.
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SECTION A - BUDGET SUMMARY

$

BUDGET INFORMATION - Non-Construction Programs

OMB Number: 4040-0006

Expiration Date: 01/31/2019

Grant Program

Function or Activity

(a)

Catalog of Federal Domestic Assistance Number

(b)

Estimated Unobligated Funds

New or Revised Budget

Federal

(c)

Non-Federal

(d)

Federal

(e)

Non-Federal

(f)

Total

(g)

5.        Totals

4.

3.

2.

1.

$

$

$

$

$

$

$

$

$

Standard Form 424A (Rev. 7- 97)

Prescribed by OMB (Circular A -102) Page 1

SECTION B - BUDGET CATEGORIES

7. Program Income

d. Equipment

e. Supplies

f. Contractual

g. Construction

h. Other

j. Indirect Charges

k. TOTALS (sum of 6i and 6j)

i. Total Direct Charges (sum of 6a-6h)

(1)

Authorized for Local Reproduction

Prescribed by OMB (Circular A -102)  Page 1A

Standard Form 424A (Rev. 7- 97)

GRANT PROGRAM, FUNCTION OR ACTIVITY

(2)

(3)

(4)

(5)

Total

6. Object Class Categories

a. Personnel

b. Fringe Benefits

c. Travel

$

Total

$

$

$

$

$

Total

$

$

$

$

$

Total

$

$

$

$

$

Total

$

Total

SECTION D - FORECASTED CASH NEEDS

14. Non-Federal

SECTION C - NON-FEDERAL RESOURCES

(a) Grant Program

(b) Applicant

(d)  Other Sources

(c) State

 (e)TOTALS

$

$

$

$

$

$

$

$

$

$

8.

9.

10.

11.

12. TOTAL (sum of lines 8-11)

15. TOTAL (sum of lines 13 and 14)

13. Federal

Total for 1st Year

1st Quarter

2nd Quarter

3rd Quarter

4th Quarter

$

$

$

$

$

$

$

$

$

FUTURE FUNDING PERIODS     (YEARS)

SECTION F - OTHER BUDGET INFORMATION

SECTION E - BUDGET ESTIMATES OF FEDERAL FUNDS NEEDED FOR BALANCE OF THE PROJECT

Authorized for Local Reproduction

$

$

$

$

$

$

16.

17.

18.

19.

20. TOTAL (sum of lines 16 - 19)

21. Direct Charges:

22. Indirect Charges:

23. Remarks:

(a) Grant Program

 (b)First

(c) Second

(d) Third

(e) Fourth

$

$

Standard Form 424A (Rev. 7- 97)

Prescribed by OMB (Circular A -102)  Page 2
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1

		XDPFirstField: 

		Mandatory: 

		CHECK1: 

		Enter the name of the activity or function.: 

		Enter the catalog number.: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).

For supplemental grants and changes to existing grants, do not use Columns (c) and (d). Enter in Column (e) the amount of the increase or decrease of Federal funds and enter in Column (f) the amount of the increase or decrease of non-Federal funds. In Column (g) enter the new total budgeted amount (Federal and non-Federal) which includes the total previous authorized budgeted amounts plus or minus, as appropriate, the amounts shown in Columns (e) and (f). The amount(s) in Column (g) should not equal the sum of amounts in Columns (e) and (f).: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).

For supplemental grants and changes to existing grants, do not use Columns (c) and (d). Enter in Column (e) the amount of the increase or decrease of Federal funds and enter in Column (f) the amount of the increase or decrease of non-Federal funds. In Column (g) enter the new total budgeted amount (Federal and non-Federal) which includes the total previous authorized budgeted amounts plus or minus, as appropriate, the amounts shown in Columns (e) and (f). The amount(s) in Column (g) should not equal the sum of amounts in Columns (e) and (f).: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).

For supplemental grants and changes to existing grants, do not use Columns (c) and (d). Enter in Column (e) the amount of the increase or decrease of Federal funds and enter in Column (f) the amount of the increase or decrease of non-Federal funds. In Column (g) enter the new total budgeted amount (Federal and non-Federal) which includes the total previous authorized budgeted amounts plus or minus, as appropriate, the amounts shown in Columns (e) and (f). The amount(s) in Column (g) should not equal the sum of amounts in Columns (e) and (f).: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).

For supplemental grants and changes to existing grants, do not use Columns (c) and (d). Enter in Column (e) the amount of the increase or decrease of Federal funds and enter in Column (f) the amount of the increase or decrease of non-Federal funds. In Column (g) enter the new total budgeted amount (Federal and non-Federal) which includes the total previous authorized budgeted amounts plus or minus, as appropriate, the amounts shown in Columns (e) and (f). The amount(s) in Column (g) should not equal the sum of amounts in Columns (e) and (f).: 

		Total: 

		Enter the name of the activity or function.: 

		Enter the catalog number.: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).

For supplemental grants and changes to existing grants, do not use Columns (c) and (d). Enter in Column (e) the amount of the increase or decrease of Federal funds and enter in Column (f) the amount of the increase or decrease of non-Federal funds. In Column (g) enter the new total budgeted amount (Federal and non-Federal) which includes the total previous authorized budgeted amounts plus or minus, as appropriate, the amounts shown in Columns (e) and (f). The amount(s) in Column (g) should not equal the sum of amounts in Columns (e) and (f).: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).

For supplemental grants and changes to existing grants, do not use Columns (c) and (d). Enter in Column (e) the amount of the increase or decrease of Federal funds and enter in Column (f) the amount of the increase or decrease of non-Federal funds. In Column (g) enter the new total budgeted amount (Federal and non-Federal) which includes the total previous authorized budgeted amounts plus or minus, as appropriate, the amounts shown in Columns (e) and (f). The amount(s) in Column (g) should not equal the sum of amounts in Columns (e) and (f).: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).

For supplemental grants and changes to existing grants, do not use Columns (c) and (d). Enter in Column (e) the amount of the increase or decrease of Federal funds and enter in Column (f) the amount of the increase or decrease of non-Federal funds. In Column (g) enter the new total budgeted amount (Federal and non-Federal) which includes the total previous authorized budgeted amounts plus or minus, as appropriate, the amounts shown in Columns (e) and (f). The amount(s) in Column (g) should not equal the sum of amounts in Columns (e) and (f).: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).

For supplemental grants and changes to existing grants, do not use Columns (c) and (d). Enter in Column (e) the amount of the increase or decrease of Federal funds and enter in Column (f) the amount of the increase or decrease of non-Federal funds. In Column (g) enter the new total budgeted amount (Federal and non-Federal) which includes the total previous authorized budgeted amounts plus or minus, as appropriate, the amounts shown in Columns (e) and (f). The amount(s) in Column (g) should not equal the sum of amounts in Columns (e) and (f).: 

		Total: 

		Enter the name of the activity or function.: 

		Enter the catalog number.: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).

For supplemental grants and changes to existing grants, do not use Columns (c) and (d). Enter in Column (e) the amount of the increase or decrease of Federal funds and enter in Column (f) the amount of the increase or decrease of non-Federal funds. In Column (g) enter the new total budgeted amount (Federal and non-Federal) which includes the total previous authorized budgeted amounts plus or minus, as appropriate, the amounts shown in Columns (e) and (f). The amount(s) in Column (g) should not equal the sum of amounts in Columns (e) and (f).: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).

For supplemental grants and changes to existing grants, do not use Columns (c) and (d). Enter in Column (e) the amount of the increase or decrease of Federal funds and enter in Column (f) the amount of the increase or decrease of non-Federal funds. In Column (g) enter the new total budgeted amount (Federal and non-Federal) which includes the total previous authorized budgeted amounts plus or minus, as appropriate, the amounts shown in Columns (e) and (f). The amount(s) in Column (g) should not equal the sum of amounts in Columns (e) and (f).: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).

For supplemental grants and changes to existing grants, do not use Columns (c) and (d). Enter in Column (e) the amount of the increase or decrease of Federal funds and enter in Column (f) the amount of the increase or decrease of non-Federal funds. In Column (g) enter the new total budgeted amount (Federal and non-Federal) which includes the total previous authorized budgeted amounts plus or minus, as appropriate, the amounts shown in Columns (e) and (f). The amount(s) in Column (g) should not equal the sum of amounts in Columns (e) and (f).: 

		Lines 1-4, Columns (c) through (g)

For new applications, leave Column (c) and (d) blank. For each line entry in Columns (a) and (b), enter in Columns (e), (f), and (g) the appropriate amounts of funds needed to support the project for the first funding period (usually a year).

For continuing grant program applications, submit these forms before the end of each funding period as required by the grantor agency. Enter in Columns (c) and (d) the estimated amounts of funds which will remain unobligated at the end of the grant funding period only if the Federal grantor agency instructions provide for this. Otherwise, leave these columns blank. Enter in columns (e) and (f) the amounts of funds needed for the upcoming period. The amount(s) in Column (g) should be the sum of amounts in Columns (e) and (f).
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1.

OMB Number: 4040-0007     Expiration Date: 01/31/2019

ASSURANCES - NON-CONSTRUCTION PROGRAMS

Public reporting burden for this collection of information is estimated to average 15 minutes per response, including time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information. Send comments regarding the burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden, to the Office of Management and Budget, Paperwork Reduction Project (0348-0040), Washington, DC 20503.

 

PLEASE DO NOT RETURN YOUR COMPLETED FORM TO THE OFFICE OF MANAGEMENT AND BUDGET.  SEND 

IT TO THE ADDRESS PROVIDED BY THE SPONSORING AGENCY.

NOTE:

Certain of these assurances may not be applicable to your project or program. If you have questions, please contact  the awarding agency. Further, certain Federal awarding agencies may require applicants to certify to additional assurances. If such is the case, you will be notified.

As the duly authorized representative of the applicant, I certify that the applicant:

Has the legal authority to apply for Federal assistance and the institutional, managerial and financial capability (including funds sufficient to pay the non-Federal share of project cost) to ensure proper planning, management and completion of the project described in this application.

Act of 1973, as amended (29 U.S.C. §794), which prohibits discrimination on the basis of handicaps; (d) the Age Discrimination Act of 1975, as amended (42 U.S.C. §§6101-6107), which prohibits discrimination on the basis of age; (e) the Drug Abuse Office and Treatment Act of 1972 (P.L. 92-255), as amended, relating to nondiscrimination on the basis of drug abuse; (f) the Comprehensive Alcohol Abuse and Alcoholism Prevention, Treatment and Rehabilitation Act of 1970 (P.L. 91-616), as amended,  relating to nondiscrimination on the basis of alcohol abuse or alcoholism; (g) §§523 and 527 of the Public Health Service Act of 1912 (42 U.S.C. §§290 dd-3 and 290 ee- 3), as amended, relating to confidentiality of alcohol and drug abuse patient records; (h) Title VIII of the Civil Rights Act of 1968 (42 U.S.C. §§3601 et seq.), as amended, relating to nondiscrimination in the sale, rental or financing of housing; (i) any other nondiscrimination provisions in the specific statute(s) under which application for Federal assistance is being made; and, (j) the requirements of any other nondiscrimination statute(s) which may apply to the application.

2.

Will give the awarding agency, the Comptroller General of the United States and, if appropriate, the State, through any authorized representative, access to and the right to examine all records, books, papers, or documents related to the award; and will establish a proper accounting system in accordance with generally accepted accounting standards or agency directives.

3.

Will establish safeguards to prohibit employees from using their positions for a purpose that constitutes or presents the appearance of personal or organizational conflict of interest, or personal gain.

4.

Will initiate and complete the work within the applicable time frame after receipt of approval of the awarding agency.

5.

Will comply with the Intergovernmental Personnel Act of 1970 (42 U.S.C. §§4728-4763) relating to prescribed standards for merit systems for programs funded under 

one of the 19 statutes or regulations specified in 

Appendix A of OPM's Standards for a Merit System of Personnel Administration (5 C.F.R. 900, Subpart F).

6.

Will comply with all Federal statutes relating to nondiscrimination. These include but are not limited to:

(a) Title VI of the Civil Rights Act of 1964 (P.L. 88-352)

which prohibits discrimination on the basis of race, color

or national origin; (b) Title IX of the Education

Amendments of 1972, as amended (20 U.S.C.§§1681-

1683,  and 1685-1686), which prohibits discrimination on 

the basis of sex; (c) Section 504 of the Rehabilitation

Previous Edition Usable

Standard Form 424B (Rev. 7-97)Prescribed by OMB Circular A-102

Authorized for Local Reproduction

7.

Will comply, or has already complied, with the requirements of Titles II and III of the Uniform Relocation Assistance and Real Property Acquisition Policies Act of 1970 (P.L. 91-646) which provide for fair and equitable treatment of persons displaced or whose property is acquired as a result of Federal or federally-assisted programs. These requirements apply to all interests in real property acquired for project purposes regardless of Federal participation in purchases.

8.

Will comply, as applicable, with provisions of the Hatch Act (5 U.S.C. §§1501-1508 and 7324-7328) which limit the political activities of employees whose principal employment activities are funded in whole or in part with Federal funds.

Standard Form 424B (Rev. 7-97) Back

9.

12.

Will comply, as applicable, with the provisions of the Davis- Bacon Act (40 U.S.C. §§276a to 276a-7), the Copeland Act (40 U.S.C. §276c and 18 U.S.C. §874), and the Contract Work Hours and Safety Standards Act (40 U.S.C. §§327- 333), regarding labor standards for federally-assisted construction subagreements.

Will comply with the Wild and Scenic Rivers Act of 1968 (16 U.S.C. §§1271 et seq.) related to protecting components or potential components of the national wild and scenic rivers system.

10.

Will comply, if applicable, with flood insurance purchase requirements of Section 102(a) of the Flood Disaster Protection Act of 1973 (P.L. 93-234) which requires recipients in a special flood hazard area to participate in the program and to purchase flood insurance if the total cost of insurable construction and acquisition is $10,000 or more.

11.

Will comply with environmental standards which may be prescribed pursuant to the following: (a) institution of environmental quality control measures under the National Environmental Policy Act of 1969 (P.L. 91-190) and Executive Order (EO) 11514; (b) notification of violating facilities pursuant to EO 11738; (c) protection of wetlands pursuant to EO 11990; (d) evaluation of flood hazards in floodplains in accordance with EO 11988; (e) assurance of project consistency with the approved State management program developed under the Coastal Zone Management Act of 1972 (16 U.S.C. §§1451 et seq.); (f) conformity of Federal actions to State (Clean Air) Implementation Plans under Section 176(c) of the Clean Air Act of 1955, as amended (42 U.S.C. §§7401 et seq.); (g) protection of underground sources of drinking water under the Safe Drinking Water Act of 1974, as amended (P.L. 93-523); and, (h) protection of endangered species under the Endangered Species Act of 1973, as amended (P.L. 93- 205).

13.

Will assist the awarding agency in assuring compliance with Section 106 of the National Historic Preservation Act of 1966, as amended (16 U.S.C. §470), EO 11593(identification and protection of historic properties), and the Archaeological and Historic Preservation Act of 

1974 (16 U.S.C. §§469a-1 et seq.).

14.

Will comply with P.L. 93-348 regarding the protection of human subjects involved in research, development, and related activities supported by this award of assistance.

15.

Will comply with the Laboratory Animal Welfare Act of 1966 (P.L. 89-544, as amended, 7 U.S.C. §§2131 et seq.) pertaining to the care, handling, and treatment of warm blooded animals held for research, teaching, or other activities supported by this award of assistance.

16.

Will comply with the Lead-Based Paint Poisoning Prevention Act (42 U.S.C. §§4801 et seq.) which prohibits the use of lead-based paint in construction or rehabilitation of residence structures.

17.

Will cause to be performed the required financial and compliance audits in accordance with the Single Audit Act Amendments of 1996 and OMB Circular No. A-133, "Audits of States, Local Governments, and Non-Profit Organizations."

18.

Will comply with all applicable requirements of all other Federal laws, executive orders, regulations, and policies governing this program.

SIGNATURE OF AUTHORIZED CERTIFYING OFFICIAL

TITLE

DATE SUBMITTED

APPLICANT ORGANIZATION

Will comply with the requirements of Section 106(g) of the Trafficking Victims Protection Act (TVPA) of 2000, as amended (22 U.S.C. 7104) which prohibits grant award recipients or a sub-recipient from (1) Engaging in severe forms of trafficking in persons during the period of time that the award is in effect (2) Procuring a commercial sex act during the period of time that the award is in effect or (3) Using forced labor in the performance of the award or subawards under the award.

19.

1

1
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[bookmark: C1_1]1.1 Applicant Profile 

[bookmark: C1_1_1]1.1.1 Participant Profile 



Description:

[bookmark: C1_1_2]Organization Type:  Wisconsin State Agency 
Federal Tax Identification:  39-6006422 

Agency Element:  Program Operations Division (DATCP Center for International Agribusiness Marketing, Division of Agricultural Development) 



1.1.2 Office(s) 

		Office Name

		DUNS Number

		Office Type

		Address

		City

		State Province

		Zip Code

		Country



		WI Department of Agriculture, Trade and Consumer Protection

		809035918

		Branch Office

		2811 Agriculture Drive

		Madison

		Wisconsin

		53708

		United States (US)





[bookmark: C1_1_3]

1.1.3 Contact(s) 

		First Name

		Last Name

		Job Title

		Contact Phone

		Contact Fax

		Contact Email

		Contact URL

		Contact Types



		Ashwini

		Rao

		DATCP Economic Development Consultant, Center for International Agribusiness Marketing

		608-224-5119

		

		ashwini.rao@wi.gov

		

		EM



		Jack

		Heinemann

		DATCP Bureau Director, Center for International Agribusiness Marketing

		608-224-5125

		

		jack.heinemann@wi.gov

		

		EM



		Krista

		Knigge

		DATCP Administrator, Division of Agricultural Development (DAD)

		

		

		krista.knigge@wi.gov

		

		EM





[bookmark: C1_1_4]

1.1.4 Industry

Organization Description:

The Wisconsin Department of Agriculture, Trade and Consumer Protection (DATCP) partners with all the citizens of Wisconsin to grow the economy by promoting quality food, healthy plants and animals, sound use of land and water resources, and a fair marketplace.  Our vision is to deliver efficient and effective programs and services to Wisconsin agriculture, consumers, and businesses; to provide market confidence; and to enhance competitiveness and profitability.



Executive Summary:

DATCP is proposing a pilot program in China to help offset trade barriers, namely, the tariffs imposed on food and agricultural products.  China is a top importer of Wisconsin products.  In 2017, Wisconsin exported $299 million of food and agricultural products to China.  Wisconsin's food and agricultural companies have been adversely affected by the tariffs, and many of these companies wish to explore other distribution channels in order to diversify and continue to operate in one of Wisconsin’s top markets historically. 

The primary objective of this activity is to help companies already exporting to China find new distribution channels –  E-commerce – in order to increase the volume of products sold in that country.  DATCP will also coordinate a social media campaign aimed to facilitate sales and increase awareness of product availability on the identified E-commerce platform. 

Organization Mission:

We partner with all the citizens of Wisconsin to grow the economy by promoting quality food, healthy plants and animals, sound use of land and water resources, and a fair marketplace. 


Cross Commodity Collaboration:


Industry Prior Experience:

Since 1966, the International Agribusiness Center has helped Wisconsin businesses succeed in their exporting efforts. 


Affiliations:  Industry groups 


Affiliated Organizations:

Dairy Farmers of Wisconsin
Wisconsin Cheesemakers Association
Midwest Food Products Association

Wisconsin State Cranberry Growers Association 

[bookmark: C1_1_5]1.1.5 Industry Personnel

		Manager/Administrator Name 

		Position/ Title 

		MAP % 

		FMD % 



		Ashwini Rao 

		DATCP Economic Development Consultant, Center for International Agribusiness Development, Division of Agricultural Development (DAD) 

		0.00 

		0.00 





[bookmark: C1_1_6]1.1.6 MAP/FMD Start/End Dates from Plan Submittal 

[bookmark: C1_1_7]Submission Date: 
MAP Start:   
MAP End:   

1.1.7 Resource Request Table

		Program 

		Requested Amount 



		Agricultural Trade Promotion 

		234,289 



		Market Access Program (MAP)-GBI 

		0 



		Market Access Program (MAP)-Non GBI 

		0 



		Trade Policy Initiatives (# of activities) 

		0 
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Goal Period Type: Calendar Year 

Goal Period Span: January 1 - December 31 

Data Source:

1. Data Source: U.S. Census Bureau Trade Data

2. Product Group : BICO-HS6

3. Values in Thousands of dollars


Export Goals Metrics:

		Export Year

		US Exports ($)
(whole number only)

		World Trade ($)
(whole number only)

		Status



		2013

		167,410,432

		00

		Actual



		2014

		174,583,882

		00

		Actual



		2015

		155,936,881

		00

		Actual



		2016

		158,000,757

		00

		Actual



		2017

		163,721,188

		00

		Actual
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1.3 Promised Contributions

		  

		Applicant/Participant Promised Contribution 

		Industry Promised Contribution 



		Program 

		(%)

		($)

		(%)

		($)
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1.4 Proposals



1.4.1 EMP Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 






1.4.2 TASC Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 






1.4.3 QSP Proposals: 

		Proposal ID 

		Targeted Market 

		Proposal Title 

		Status 
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2.SECTION 2: MARKET ANALYSIS, ASSESSMENT, AND STRATEGY 
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2.1 Market Definitions

		Title 

		Description 

		Market Kind 

		List of Countries 



		China 

		

		Geographic Market 

		CH-China (Mainland) 
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2.2 Promoted Commodities



2.2.1.1 Basic Information 



Promoted Commodity: All Food & Ag Products 
Commodity Aggregate: All Food & Ag Products (ALLHS) 
U.S. Origin(%): 100 
Value Added: No 



2.2.1.2 Domestic Information 


Developments:

Wisconsin agriculture is the cornerstone of our state’s history, a significant driver in today’s economy and key to our future.  For decades, Wisconsin has been known as America’s Dairyland, but the diversity and impact of our state’s agriculture industry goes even farther.  The state’s agricultural industry is a national leader. 

Wisconsin agriculture contributes over $88 billion to the state’s economy annually and provides 413,500 jobs, or 11 percent of the state’s total employment.  Farmers operate 68,700 farms in Wisconsin, totaling 14.4 million acres of land.  These farms produce some of the state’s top commodities, which include milk, corn, soybeans, cranberries, and more.  Our state ranks first in cheese production, ginseng production, cranberry production and vegetables for processing; second in the nation in milk production and mozzarella cheese; and third in several other commodities.


Outlook:

Below is a snapshot of some of the products affected by the tariffs. 





		Commodity/Product

		HS Code

		Wisconsin share of U.S Production (%)

		Value of Wisconsin’s exports to China ($)

		Tariff rate (%)



		Ginseng

		121120

		90%

		14,123,494

		27.5%



		Dairy products

		04

		14.2%

		50,601,823

		Average 33%



		Cranberries

		2008/ 2009

		63.7%

		$11,261,233

		Average 40%





Source: National Agricultural Statistics Service, Wisertrade



The past few years have been tough for Wisconsin's farmers.  Milk prices have already fallen 4 percent this year, continuing a steady decline since 2014, according to data from the United States Labor Department.  Meanwhile, net farm income, a broad measure of profits, is forecast to drop this year to its lowest level since 2006, according to the United States Department of Agriculture.  Wisconsin is the number-two dairy supplier in the country.  In an industry where margins can be razor thin, farmers have come to rely on selling their milk products abroad.  Canada, Mexico, and China are the biggest importers of Wisconsin's dairy products. 



The situation is similar for another one of Wisconsin's top exported products - cranberries.  According to the U.S. Cranberry Marketing Committee, Wisconsin will produce 5.9 million barrels of cranberries in 2018, representing more than 60 percent of the nation’s crop and securing Wisconsin as the No. 1 cranberry producer in the United States. The Wisconsin cranberry industry has a value of almost $1billion and is responsible for 4,000 jobs, according to a recent study conducted by the University of California-Davis.  



The European Union, Canada, China, and Mexico have launched retaliatory tariffs on cranberries.  That action threatens to reduce demand for the fruit, hurting farmers who grow them and leading companies abroad to substitute other juices and berries rather than raise prices for consumers.   According to an article by Food Dive, the average price for cranberries has fallen below $30 a barrel and $5 below the cost of production.  Growers expect prices to slide even farther as sales abroad dry up.  About a third of U.S. production is exported, and trade groups estimate tariffs would amount to $50 million each year in an industry that last year sold a total of approximately $270 million in cranberries. 



The tariff on ginseng produced in the United States has a negative impact to central Wisconsin, which grows about 90 percent of the U.S. crop of the medicinal herb. Eighty-five percent (85%) of that crop is exported to China, representing more than $30 million in sales to the state’s growers, according to the Ginseng Board of Wisconsin. The American variety of ginseng is highly prized in China, and Wisconsin ginseng is considered the highest-quality American ginseng in the world, according to the Ginseng Board of Wisconsin.



Share Exported:

Wisconsin exported $3.5 billion in agricultural products to 147 countries in 2017, an increase of 3.63 percent in value compared to the same period in 2016.  Wisconsin currently ranks 12th among U.S. states in agricultural exports. 



Wisconsin ranked first in the export of ginseng roots, prepared/preserved cranberries, sweet corn prepared/preserved, and bovine semen.  Wisconsin ranked second in the export of whey, cheese, and raw furskins.  Exports of dairy, eggs, and honey products in 2017 were valued at $297 million, a 19.9 percent increase compared to the same period last year.  Wisconsin now ranks fifth among U.S. states in the export of these products. 


Strengths and Weaknesses:

Wisconsin continues to maintain its leadership as America’s Dairyland with more dairy farms than any other state.  In 2016, Wisconsin surpassed 30 billion pounds of milk production in a single year for the first time.  The state’s dairy processors set a record of their own, producing 3.2 billion pounds of cheese.  Wisconsin’s contribution to the growing specialty cheese industry continues to be strong.  However, market conditions have affected the agricultural industry. 



2.2.1.3 International Information 



Market Conditions:

China remains an important market for U.S  and Wisconsin's retail food exports.  In 2017, China was the third largest importer of Wisconsin's agricultural products. 



In the past ten years, E-commerce dramatically changed how consumer goods are marketed, bought, and sold.  In just a few short years, China moved from a cash-based society to a world leader in utilizing mobile payment platforms.  Chinese start-ups and established companies are testing new retail models, such as 24-hour unattended convenience stores and all-inclusive mobile payment platforms, making E-commerce a logical next step to explore for Wisconsin's food products. 



Top growth markets for products in China: 



· Dairy

· Vegetables

· Beef

· Fruits

· Poultry

· Wine



China Market Indicators for 2016: 



· China's total retail sales for all commodities: $4.98 trillion

· China's total food industry gross sales: $1.3 trillion

· China's total E-commerce gross sales: $0.75 trillion 




Outlook:

China remains one of the most dynamic retail markets in the world and continues to offer great opportunities for Wisconsin's food exporters. According to a PwC report on E-Commerce in China, online retailing is expected to grow from 17% of total retail sales in 2017 to 25% in 2020. The current scale and growth trajectory has made E-Commerce a top three strategic priority for most retailers and brands. 



Competitive Threats:

Significant and increasing competition from other exporting countries not affected by the tariffs. 

Packaging size and labeling preferences are different. 

Logistics in third and fourth tier cities still need improvement.




2.2.1.4 U.S. and World Production and Trade

Volume Unit: 

Data Source:

Notes:
1. Data Source:  U.S. Census Bureau Trade Data
2. FAS Totals include all Agricultural commodities and FAS selected NONAG commodity items.
3. Product Group:  FAS 


World Production Metrics:



		

		US Production

		US Export

		Exports as a Share
of U.S. Production

		World Trade

		U.S. Share of
World Trade

		



		Year

		Vol.(Unit)

		Value($)

		Vol.(Unit)

		Value($)

		Vol.(%)

		Value(%)

		Vol.(Unit)

		Value($)

		Vol.(%)

		Value(%)

		Status



		2013

		0

		0

		0

		165,580,857

		0

		0

		0

		0

		0

		0

		Not Set



		2014

		0

		0

		0

		171,714,315

		0

		0

		0

		0

		0

		0

		Not Set



		2015

		0

		0

		0

		153,130,279

		0

		0

		0

		0

		0

		0

		Not Set



		2016

		0

		0

		0

		154,627,892

		0

		0

		0

		0

		0

		0

		Not Set



		2017

		0

		0

		0

		158,339,179

		0

		0

		0

		0

		0

		0

		Not Set
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2.3. Targeted Market Assessment 



2.3.1.1 Basic Information 

Market Definition: China 
Promoted Commodity: ALLHS 
Market Type: Growth Market 
Market Keywords: 
FAS Market Keywords: 

2.3.1.2 Substantive Information: 


Market Assessment:

At approximately $630 billion of sales in 2015, China’s online retail market is the world’s largest.  It is nearly 80 percent bigger than the United States’ online retail market, which it overtook some two years ago.  E-commerce in China accounts for 13.5 percent of all retail spending, a higher share than that of all large economies.  Among China’s digital consumers, certain product categories have caught on more than others.  Food (including packaged and fresh food), a category that faces more challenges in building sustainable online business models, has also reached a high level of adoption, with nearly 50 percent of consumers making some purchases online, according to a survey by McKinsey and Co.


Market Strategy:

The ultimate goal is to determine if Wisconsin food products can be successfully sold on an E-commerce platform in China.  DATCP hopes to achieve this goal by implementing a pilot program that:  a) Assists companies currently exporting to China in listing their products on JD.com (one of China's largest B2C online retailers), and b) Execute a social media strategy to connect consumers to the online platform to purchase Wisconsin food products. 


Past Performance and Evaluation Results:  n/a 



2.3.1.3 Metrics Information

Export Volume Unit: 

Data Source:

Notes:
1. Wisconsin's exports to China
2. Data Source: U.S. Census Bureau Trade Data, U.S. State Export Data
3. Product Group : BICO-HS6
4. Values in Thousands of dollars 


Targeted Market Export Goals:

		Year

		Volume(Unit)

		Value($)

		Market Share (%)

		Status



		2013

		

		297,025.00

		

		Actual



		2014

		

		271,002.00

		

		Actual



		2015

		

		216,636.00

		

		Actual



		2016

		

		216,328.00

		

		Actual



		2017

		

		278,656.00

		

		Actual





2.3.1.4 Export Strategy

2.3.1.4.1 Constraints/PM

2.3.1.4.1.1 Basic Information



Constraint No:  1 
Constraint Title:  Trade Tariffs 
Constraint Type:  Market Access 

Constraint Description:

Wisconsin’s agricultural industry provides over $88 billion annually for the state’s economy.  Wisconsin’s 354,000 agricultural jobs make up 10% of the state’s employment.  In 2017, Wisconsin exported $3.5 billion of agricultural products to 147 different countries.  That places Wisconsin 12th in the nation for the value of exported agricultural commodities.  The three biggest export markets for Wisconsin include Canada, Mexico, and China.  Many of Wisconsin's top exported products – dairy, cranberries, ginseng, and beverages – are all adversely affected by tariffs from China, the EU, and Mexico. 

Milk prices have already fallen 4 percent this year, continuing a steady decline since 2014, according to data from the United States Labor Department.  Meanwhile, net farm income, a broad measure of profits, is forecast to drop this year to its lowest level since 2006, according to the U.S. Department of Agriculture. Most Wisconsin milk is made into cheese, and not used for fluid milk consumption (drinking).  Approximately 90% of Wisconsin milk is used for cheese, and approximately 90% of that cheese is sold outside Wisconsin’s borders.  According to the Wisconsin Cheese Makers Association, in 2017, Wisconsin exported cheese and curd to 46 different countries.  Wisconsin exported about $16 million worth of cheese and curd in 1996, and $133 million in 2017. 

The Wisconsin cranberry industry has a value of almost $1 billion and is responsible for 4,000 jobs, according to a recent study by the Cranberry Marketing Committee.  The European Union, Canada, China, and Mexico have launched retaliatory tariffs on cranberries.  This action threatens to reduce demand for the fruit, hurting farmers who grow them and leading companies abroad to substitute other juices and berries rather than raise prices for consumers.  According to an article by Food Dive, the average price for cranberries has fallen below $30 a barrel and $5 below the cost of production.  Growers expect prices to slide even further as sales abroad dry up.  About a third of U.S. production is exported, and trade groups estimate tariffs would amount to $50 million in losses each year in an industry that last year sold a total of approximately $270 million in cranberries. 

The top Wisconsin dairy products exported to China include: 

· Whey and Milk Products 

· Cheese and Curd

· Milk and Cream 

The 15 percent tariff on ginseng produced in the United States has a negative impact to central Wisconsin, which grows about 90 percent of the U.S. crop of the medicinal herb. Eighty-five percent of that crop is exported to China, representing more than $30 million in sales to the state’s growers, according to the Ginseng Board of Wisconsin. The American variety of ginseng is highly prized in China, and Wisconsin ginseng is considered the highest-quality American ginseng in the world, according to the Ginseng Board of Wisconsin.



The project objective is to increase sales of those agricultural and food products including dairy products, cranberries, ginseng, beverages, etc.  These commodities have been affected by the imposition of tariffs in China.  One way of doing this is to utilize new distribution channels such as E-Commerce that companies can use to expand their presence in these foreign markets.  An extensive social media strategy to increase awareness of product availability through these new channels will help promote sales.


EMP Current Circumstances:

Constraint Keywords: 
FAS Constraint Keywords: 



2.3.1.4.1.2 CPR Specific Information



Recommendations:

Evaluation and Findings:

Post Assessment:

Division Assessment:

Success Story:

Lessons Learned:



2.3.1.4.1.3 PM Specific Information

		

		Baseline Year

		Baseline   (-2)

		Baseline   (-1)

		Baseline

		

		Baseline (+1)

		Baseline (+2)

		Baseline (+3)

		Baseline (+4)

		Baseline (+5)

		Baseline (+6)

		Baseline (+7)



		Title: Increase in sales
Description:

Measure actual sales from JD.com over the course of the project to determine total increase in sales.

		2018

		

		

		

		G

		20% increase

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Product views
Description:

Measure the number of product views over the course of the project.

		2018

		

		

		

		G

		1 million views

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Longevity
Description:

Percentage of companies willing to stay on platform after conclusion of grant

		2018

		

		

		

		G

		50%

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Note: G = Goal, A = Actual 






FootNote: 

2.3.1.4.1.4 Activities:

2.3.1.4.1.4.1.1 Basic Info 



Program:  ATP 
Activity Code:  A19GXCHNAG 
Activity Title:  E-commerce in China 
Requested Amount ($):  $234,289 
Funded Amount ($): 
Activity Status:  Draft 

Activity Description: 

The Wisconsin Department of Agriculture, Trade and Consumer Protection (DATCP) proposes to work with select Wisconsin companies to diversify their distribution channels in China.  DATCP will: a) Identify companies currently exporting to China, but impacted by the trade tariffs, and b) Implement the JD.com E-commerce platform to list products sold in the Chinese market as a pilot program.

E-commerce sales continue to grow in China.  E-commerce accounts for over 15% of total retail sales, which translates to about $750 billion in sales.  Industry insiders estimate 10 to 30 percent of retail food and drink imports are sold through e-commerce channels in China.  Almost all major online retailers such as Amazon, JD, Tmall, Womai, and YHD sell food and beverages.  Other niche retailers target fresh fruit, imported wine and spirits, cakes, and tree nuts. 

As per GAIN Report (Report Number: SH0032), major E-commerce retailers are also experimenting with new platforms, including opening physical retail outlets and utilizing their E-commerce platform to direct consumers to these retail stores.  JD.com is China's second largest E-commerce platform with a 30% market share, where 250 million active users opened a store in 2017.  JD.com will open one million convenience stores over the next five years.  JD.com opened its first fresh food supermarket in January 2018 and plans to open more fresh food stores throughout China by the end of 2018.  JD.com benefitted from partnering with what has quickly become the most popular social media platform, WeChat.  Over 80 percent of JD.com's users utilize mobile devices to place orders and WeChat to pay for purchases. 

Wisconsin’s products in China are currently in grocery stores and not listed on E-commerce platforms.  As such, this distribution channel is largely untapped for Wisconsin companies.  DATCP will hire a consultant to begin working with 5-7 major Wisconsin companies that already export to China to help them with listing their products on JD.com.  The consultant will assist with shipping, labeling, warehousing of product, marketing of these products, and placement of these products on JD.com. 

DATCP will identify the companies, oversee the administration of the program, and manage the evaluation process.  DATCP program administrator will travel to China for meetings with the consultant, visits with JD.com to oversee product placement, and finalization of the marketing strategic plan. 

The budget below features the combined budget for all activities included in this application. 

		ATP Budget



		 

		 

		Grant

		Match

		Total



		Personnel

		 

		 

		 

		 



		Salary **

		 

		 

		20,550.98 

		20,550.98 



		Fringe (42.19%)

		 

		 

		 

		0.00 



		Transportation, Travel, Lodging

		 

		 

		 

		 



		Airfare

		 

		4,500.00 

		 

		4,500.00 



		Lodging 

		 

		1,290.00 

		 

		1,290.00 



		M&IE

		 

		833.00 

		 

		833.00 



		Proposed Activities

		 

		 

		 

		 



		E-commerce 

		 

		52,000.00 

		 

		52,000.00 



		Social media  marketing

		 

		145,000.00 

		 

		145,000.00 



		 Total Direct

		 

		203,623.00 

		20,550.98 

		224,173.98 



		Indirect costs (15.2%)

		34,074.44 

		30,666.96 

		3,407.44 

		34,074.44 



		 

		 

		 

		 

		 



		Overall Total

		 

		234,289.96 

		23,958.42 

		258,248.38 



		 

		 

		 

		 

		 







Activity Results Timeframe (expected): 

This activity will run from January 2019 - June 2020.  Evaluation and assessment of metrics will occur from July – September of 2020.  The identification of companies, listings on JD.com, and the social media campaign will run concurrently.


Activity Results (actual): 

Expected No. of companies approached for participation in this program: 35

No of companies identified:  5-7

Increase in sales:  20%

Number of product views:  1 million


Contribution List: 

		Contribution Type 

		Amount ($) 







2.3.1.4.1.4.1.2 Activity Tag Basic Information:

		Priortity Name 



		Market Access--Other



		Tariffs & Quotas (eg. TRQs)







2.3.1.4.2 Constraints/PM

2.3.1.4.2.1 Basic Information



Constraint No: 2 
Constraint Title: Consumer awareness 
Constraint Type: End-user 

Constraint Description:

As mentioned before, E-commerce sales continue to grow in China.  Almost all major online retailers such as Amazon, JD, Tmall, Womai, and YHD sell food and beverages.  Other niche retailers target fresh fruit, imported wine and spirits, cakes, and tree nuts. 

Major E-commerce retailers are also experimenting with new platforms, including opening physical retail outlets and utilizing their E-commerce platform to direct consumers to these retail stores.  Over 80 percent of JD.com's users utilize mobile devices to place orders and WeChat to pay for purchases.  These stores are relatively small and do not offer the same choices as their online platform do; however, retailers use data to target customers and divert online customers to these physical stores. 

As such, a social media campaign focused on promoting Wisconsin products on the E-Commerce website JD.com would need to be implemented.  DATCP proposes to implement a social media plan specifically targeting the Wisconsin products on the JD.com's E-commerce platform.  


EMP Current Circumstances:

Constraint Keywords: 
FAS Constraint Keywords: 

2.3.1.4.2.2 CPR Specific Information

Recommendations:

Evaluation and Findings:

Post Assessment:

Division Assessment:

Success Story:

Lessons Learned:



2.3.1.4.2.3 PM Specific Information

		

		Baseline Year

		Baseline (-2)

		Baseline (-1)

		Baseline

		

		Baseline (+1)

		Baseline (+2)

		Baseline (+3)

		Baseline (+4)

		Baseline (+5)

		Baseline (+6)

		Baseline (+7)



		Title:  Assessment survey
Description:

Conduct a survey to determine awareness of Wisconsin products prior to the implementation of a social media plan, followed by a post launch assessment to determine increase of awareness of Wisconsin products.

		2018

		

		

		

		G

		20% Increase in consumer awareness of Wisconsin products

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Title: Consumers reached
Description:

Number of consumer reached through direct marketing/social media efforts.

		2018

		

		

		

		G

		500,000

		

		

		

		

		

		



		

		

		

		

		

		A

		

		

		

		

		

		

		



		Note: G = Goal, A = Actual 






FootNote: 

2.3.1.4.2.4 Activities:

2.3.1.4.2.4.1.1 Basic Info 



Program:  ATP 
Activity Code:  A19GXCHNSO 
Activity Title:  Social Media promotion 
Requested Amount ($):  $0 
Funded Amount ($): 
Activity Status:  Draft 

Activity Description: 

[bookmark: _GoBack]According to a McKinsey and Co. survey conducted in 2016, half of the digital consumers surveyed use social media to do product research or get recommendations.  More recently, consumers have used social media as a significant channel not just for deciding what to buy, but also for acting on those decisions.  Of the WeChat users surveyed, 31 percent initiated purchases on the platform—double the proportion of the previous year.  These purchases begin in a range of places on the social platform, from official channels (such as JD.com entrances and brand public accounts) to user-generated content (such as Moments and chat groups) to links to other apps.



DATCP would strive to increase awareness about Wisconsin products listed on the E-commerce site, JD.com.  Towards this end, DATCP will hire a consultant to create and implement an extensive social media campaign to promote Wisconsin products.  First, DATCP will use social media marketing tools such as weChat, QQ, and Weibo to generate consumer awareness and engagement about these products.  DATCP will introduce the products by posting recipes and other information, as well as running promotions.

 

Second, DATCP will utilize direct marketing tools and JD.com's data analytics to reach at least half a million targeted customers for up to 7 times in a one year time frame.  Increased awareness will be measured by a survey managed by DATCP.  DATCP will oversee the administration of this activity, negotiate contracts, plan the promotion with the consultants, troubleshoot market access issues, and oversee the compliance and efficacy of the project.



Activity Results Timeframe (expected): 

The term of activity is expected to begin in January 2019 and continue through June 2020.  Evaluation, analysis, and assessment of metrics will take place from July - September 2020. 



Activity Results (actual): 

DATCP will measure increased awareness of Wisconsin food and agricultural products.

DATCP will monitor and record the number of likes, shares, and engagements on social media.

DATCP will evaluate the number of social media promotions pertaining to Wisconsin products. 



Contribution List: 

		Contribution Type 

		Amount ($) 









2.3.1.4.2.4.1.2 Activity Tag Basic Information:

		Priority Name 
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3.1. Administrative Budget (Admin Activity) Summary For MAP, FMD Section 108 And TASC 

[bookmark: C3_2]3.2. Worldwide US Personnel Cost Summary: FMD 



		Worldwide U.S. Personnel Cost Summary: FMD 
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3.3. Worldwide Contingent Liabilities Summary: FMD 

		Contingent Liability Type 

		Amount($) 











FAS Home  |  USDA.gov  |  Economic Research Service (ERS)  |  World Agricultural Outlook Board (WAOB)  |  Trade Links  |  FOIA  |  Accessibility Statement  |  Privacy Policy  |  Non-Discrimination Statement  |  Information Quality  |  USA.gov  |  White House 





<Krista.Knigge@wisconsin.gov>
Subject: ATP grant proposal
 
Hi Keeley,
 
As I mentioned, see attached for the proposal and the numerous attachments that go along with it.
It has been approved by both legal and finance.
 
Your prompt response would be greatly appreciated as we would like to submit this Nov 1.
 
Regards,
Ashwini
 
_______________________________________
Ashwini Rao
International Economic Development Consultant
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5119
Cell Phone: 608-224-9932
Ashwini.rao@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

mailto:Krista.Knigge@wisconsin.gov
mailto:Ashwini.rao@wisconsin.gov
https://form.jotform.com/63393850199164


From: Stout, Lisa S - DATCP
To: Heinemann, Jack A - DATCP
Subject: RE: ATP projects - project has changed
Date: Tuesday, September 25, 2018 9:05:00 AM
Importance: High

Jack,
 
The Beverage project has changed.  See updated project outline
 
Distilled Spirits, Beer and Wine Promotion - Ashwini
This project is in collaboration with Food Export and the States of Wisconsin, Illinois, and Michigan. 
The products chosen for this project provide sizeable economic impact to each of these states and
are affected by the increased tariffs, particularly bourbon.  A trade mission to the United Kingdom for
beverage companies to conduct one-on-one buyer meetings, retail tours, and market briefings. 
Collaboration with the Distilled Spirits Council, National Brewers Guild and wine associations as well
as individual state’s product organizations, to recruit companies to the event.  Drink recipes will be
developed and promoted in bars and restaurants,  and will be provided to the buyers. 
 
Lisa
 

From: Stout, Lisa S - DATCP 
Sent: Monday, September 24, 2018 2:45 PM
To: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>
Subject: ATP projects
 
JD.Com/ Wisconsin products promotion  - Ashwini / Lisa
DATCP will contract with a third party vendor to establish a presence on JD.com for Wisconsin food
products. The contractor will provide warehousing in China and serve as the shipper/purveyor of WI
products from his warehouse to JD.com’s warehouses located in Beijing, Shanghai and Guangzhou.
The contractor will serve as the primary contact with JD.com and provide assistance to WI companies
for uploading their information to JD.com. DATCP will work with JD.com to develop WI themed
promotions.
The grant will cover translation of product information for the website, shipment of samples/product;
JD.com listing fees for each company and in-country shipping. In connection with this, we will
contract with a social media company in China to conduct a social media campaign to drive
customers to seek Wisconsin products on JD.com.
We will collaborate with FaB Wisconsin to provide education and assistance to WI food companies
participating in this promotion.
 
Cheese/Cranberry/Seafood promotion  - Lisa
This project is in collaboration with Food Export and the States of WI, Massachusetts, and Vermont.
The products chosen for this particular project provide sizeable economic impact to each of these
states and  are affected by increased tariffs. These products will be featured in a “USA Restaurant
Week” promotion in Seoul, Korea before or after the Seoul Food and Hotel Show in May 2019.
Products will be consolidated and shipped from the United States and prepared in high-end
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restaurants and hotels in Seoul for one week. Hotel, Restaurant and Institutional buyers will be
invited to partake in the USA Restaurant Week. US Companies will exhibit at Seoul Food and Hotel
where the same buyers will be invited to meet with companies for sales presentations. Promotional
material (in Korean) featuring the companies will be printed and available at the restaurants and the
food show.  In connection with this, we will contract with Food Export’s in-market representative in
Korea to conduct a social media campaign to drive customers to USA Restaurant Week.
 
Distilled Spirits, Beer and Wine Promotion - Ashwini
This project is in collaboration with Food Export and the States of Wisconsin, Illinois, and Michigan. 
The products chosen for this project provide sizeable economic impact to each of these states and
are affected by the increased tariffs, particularly bourbon.  A reverse buyers mission in connection
with a USA trade event will be conducted, one-on-one buyer meetings will be scheduled with
Wisconsin companies.  Collaboration with the Distilled Spirits Council, National Brewers Guild and
wine associations as well as individual state’s product organizations, to recruit companies to the
event.  Drink recipes will be developed and provided to the buyers. 
 
 
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection
is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any
response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender
immediately and delete it from your system.
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From: Cosh, William - DATCP
To: Stamm, Christine A - DATCP
Subject: Re: CCTV INTERVIEW REQUEST
Date: Friday, July 20, 2018 5:31:42 PM

Thanks

Bill Cosh
Communications Director – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell Phone:  (608) 513-8950
Fax:  (608) 224-5034
William2.Cosh@wisconsin.gov

On Jul 20, 2018, at 4:29 PM, Stamm, Christine A - DATCP
<Christine.Stamm@wisconsin.gov> wrote:

We will decline this interview.
 

From: Cosh, William - DATCP 
Sent: Friday, July 20, 2018 8:15 AM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>
Subject: FW: CCTV INTERVIEW REQUEST
 
Good Morning Christine,
 
We have received the following interview request.
 
Bill  Cosh
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell:  (608) 513-8950
William2.Cosh@wi.gov
 

From: Lu, Jennifer Y - DATCP 
Sent: Friday, July 20, 2018 7:39 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Knigge, Krista M -
DATCP <Krista.Knigge@wisconsin.gov>
Subject: Re: CCTV INTERVIEW REQUEST
 
Good morning Bill!
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Please see the request for interview with Secretary on US CHINA trade issues
from CCTV Chicago Bureau.  
 
Let me know if Secretary wants to accept it so I can help with the talking points. 
 
I’ll reach to Sartori Cheeses, soybean exporter Delong and ginseng and herb coop
and Baumann's Ginseng. I’ll keep you posted. 
 
Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov

On Jul 19, 2018, at 5:34 PM, Zhuoye Liu <liuzhuoye@gmail.com> wrote:

Dear Jennifer Lu,
Hope all is good with you!
I’m writing to you asking for your help.
The US government has imposed a 25% tariff on Chinese products
and a retaliation from Chinese side is on its way. Therefore,
exports of US agricultural products to China, one of the biggest
market in the world, will be affected. 
China Central TV station (CCTV) is now making news concerning
the recent trade war between China and the US. With about half
billion viewers, 16 channels and 6 foreign broadcasting
languages, CCTV is one of the biggest TV station in the
world. And for our coming news program, we are eagerly to have
some interviews with people relating with agricultural industry
in Wisconsin, one of the biggest state of agricultural product
exporters to China.
 
I wonder if it is possible for you to arrange some of the
interviews?
The top one people we want to interview is SECRETARY of
Wisconsin DEPT OF Agriculture, her excellency Mrs. Sheila
Harsdorf.
And also, we want to have interviews with local farmers, such as
the soybean, corn and pig growers and exporters, the dairy
producers, and people with the typical product of Wisconsin, the
American ginseng.
Our questions will be as follows:
Questions for Secretary Sheila Harsdorf:

 1\ A brief introduction about the cooperation between US
and China in the field of agriculture during the recent
years.

2\  How will the trade war affect the agricultural industry of
the state of Wisconsin?
Questions for farmers. Exporters:
1\ Are you worried about the US_China  trade war , and why?

2\How will the tariff affect your business? Will the higher
tariff help you, protect you, or hurt you?

 
It would be much better if we could do the interview next week.

tel:608%20347%201852
mailto:Jennifer.lu@wi.gov
mailto:liuzhuoye@gmail.com


A 3-member TV crew from CCTV’s office in Chicago, IL, will be
ready to go to Wisconsin for the interviews.
We highly appreciate your kind help.
 
Best regards,
 
Zhuoye Liu
Bureau Chief,
CCTV_Chicago
 
--
Zhuoye Liu
CCTV_Chicago
1255 S. Michigan Ave.
Chicago, 60605 IL
Office: 312-624-8138
Cell phone: 202-731-1919
<wisconsin interview request to Mrs.Lu..docx>



From: Lu, Jennifer Y - DATCP
To: Stamm, Christine A - DATCP; Knigge, Krista M - DATCP
Subject: RE: China meeting on Monday
Date: Friday, August 3, 2018 5:54:10 PM

Christine:
 
Here is some talking points:
 

1.       China is Wisconsin’s third largest export destination of agricultural products with
$299 million in 2017, 28% increase from 2016. Export of dairy products increased
73% in 2017. 

 
2.       Top ag products we export to China are: dairy, wood, ginseng, cranberry. (no need

to mention mink as it is not on the tariff’s list yet)
 

3.       Wisconsin and Heilongjiang (HLJ) enjoys good sister state relationship. See details
below.

 
4.       Wisconsin has a diverse agriculture with specialty crops such as ginseng and

cranberry. Both products are affected by the increased tariff.
 

5.       Several agricultural companies will be exhibiting at China Import Fair in Shanghai in
November.

 
 
Concerns:
 

Intellectual propriety protection: We council companies to protect their intellectual
property such as protecting their product brand, process information and product
specification.
 
Internet barrier by having blocked internet while traveling inside China (we cannot
access to google, gmail) and Chinese business counterparts cannot access to U.S.
websites
 
China does not allow the import of U.S. live cattle
 

Heilongjiang (HLJ) and Wisconsin became sister-states in 1982. There have been active exchanges of
delegations at many levels between the two states over the past years including former governors
Tommy Thompson, Jim Doyle, and current governor Scott Walker leading trade missions to
Heilongjiang.  Provincial Heilongjiang government leaders have also paid numerous visits to
Wisconsin.
 
Wisconsin’s ties to Heilongjiang are strong thanks to a trusting relationship developed through
DATCP’s yearly agricultural missions to HLJ and the activities conducted through the sister-state
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agreement. Wisconsin companies benefit from the close ties that DATCP staff have with HLJ
government and business entities by gaining access to key meetings, introductions to business and
governmental leaders and opportunities to build relationships based on business similarities and a
shared history. The connection between Heilongjiang and Wisconsin in the dairy sector has spanned
all aspects from training and research to bovine genetics to dairy feed and equipment.
 
Key Message is:
 

·         Thank you very much for coming to learn about our concern and to build relationship with
us.

·         China has 20% of the world’s population and is an important market for WI agricultural
products and WI farmers.

·         We hope to continue our good business and growth with China
 
Jennifer
 

From: Stamm, Christine A - DATCP 
Sent: Friday, August 3, 2018 2:35 PM
To: Lu, Jennifer Y - DATCP <Jennifer.Lu@wisconsin.gov>; Knigge, Krista M - DATCP
<Krista.Knigge@wisconsin.gov>
Subject: China meeting on Monday
 
Jennifer and Krista,
 
We are now confirmed for 9:00 am on Monday and I have updated the Outlook calendar.  The
meeting will be held in the Hall of Fame Room 172.
 

1.)    Briefing Documents for the Secretary:
a.       Jennifer – would you please put together some bullet points on the China ag market

(trade stats, market highlights, potential concerns, items that we (DATCP)/Wisconsin
companies are doing to promote exports)

b.       Christine – Biographies (once we get a listing of who is all attending.)
c.       Christine – protocol and etiquette

2.)    Morning refreshments
a.       Christine – coffee, tea, water (do you think we would need some pastries?)

3.)    Vetting – do we need to do a Livingston search on the names we do have?
a.       GAO Jin, Second Secretary, Policy Section, Embassy Of China In the United States, 3505

International Place, NW Washington DC 20008, Tel.: 001-202-4952352
b.       Counselor Jin Lyu

 
Thanks!
Christine
 
 
Christine Stamm
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Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
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From: Cosh, William - DATCP
To: Walz, Sheri A - DATCP
Cc: Hummell, Richard P - DATCP
Subject: Re: China TRade
Date: Tuesday, October 23, 2018 1:19:42 PM

I don’t think so. Rick. Do you recall when she left. 

Bill Cosh
Communications Director – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5020
Cell Phone: (608) 513-8950
Fax: (608) 224-5034
William2.Cosh@wisconsin.gov

On Oct 23, 2018, at 12:18 PM, Walz, Sheri A - DATCP <Sheri.Walz@wisconsin.gov> wrote:

Hi Bill,
Was Jen Pino-Gallagher still here as of June 1, 2017?
Thanks,
Sheri

From: Cosh, William - DATCP 
Sent: Monday, October 22, 2018 12:09 PM
To: Walz, Sheri A - DATCP <Sheri.Walz@wisconsin.gov>
Cc: Hummell, Richard P - DATCP <Richard.Hummell@wisconsin.gov>
Subject: FW: China TRade
This one goes back to 2012.
Jen Pino-Gallagher is a former employee who use to lead up the trade team. We may
also want to search her emails.
Bill Cosh
William2.Cosh@wisconsin.gov
Phone: (608) 224-5020

From: Dick, James F - DATCP 
Sent: Monday, September 17, 2012 2:42 PM
To: Pino-Gallagher, Jen S - DATCP <Jen.PinoGallagher@Wisconsin.gov>
Subject: China TRade
Jen,
Something only to think about at this point. I don’t think we’ll get any calls on this
although I know of one reporter who does make these kind of connections. He may be
asking how ag exports might be affected.
Not sure if you’ve followed this but the US is getting into a trade skirmish (I won’t call it
a war yet) with China. It’s mainly over cars and manufactured car parts but both sides
have filed complaints with WTO. US is upset with Chinese government subsidies of its
auto parts manufacturers and just today filed a complaint. China filed complaints
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against US tariffs on Chinese products.
Probably nothing to be concerned about yet as far as commodities go but could this
escalate in ag related manufacturing? The BoMatic’s of the world.
As I said, probably won’t get any calls but it may be good to have some response in
mind.
Jim Dick
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
(office) 608-224-5020
(cell) 608-513-8950
jim.dick@wi.gov

mailto:jim.dick@wi.gov


From: Hummell, Richard P - DATCP
To: Cosh, William - DATCP; Walz, Sheri A - DATCP
Subject: Re: China TRade
Date: Tuesday, October 23, 2018 1:23:11 PM

She left in January, 2017.

From: Cosh, William - DATCP
Sent: Tuesday, October 23, 2018 12:19:38 PM
To: Walz, Sheri A - DATCP
Cc: Hummell, Richard P - DATCP
Subject: Re: China TRade
I don’t think so. Rick. Do you recall when she left. 

Bill Cosh
Communications Director – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5020
Cell Phone: (608) 513-8950
Fax: (608) 224-5034
William2.Cosh@wisconsin.gov

On Oct 23, 2018, at 12:18 PM, Walz, Sheri A - DATCP <Sheri.Walz@wisconsin.gov> wrote:

Hi Bill,
Was Jen Pino-Gallagher still here as of June 1, 2017?
Thanks,
Sheri

From: Cosh, William - DATCP 
Sent: Monday, October 22, 2018 12:09 PM
To: Walz, Sheri A - DATCP <Sheri.Walz@wisconsin.gov>
Cc: Hummell, Richard P - DATCP <Richard.Hummell@wisconsin.gov>
Subject: FW: China TRade
This one goes back to 2012.
Jen Pino-Gallagher is a former employee who use to lead up the trade team. We may
also want to search her emails.
Bill Cosh
William2.Cosh@wisconsin.gov
Phone: (608) 224-5020

From: Dick, James F - DATCP 
Sent: Monday, September 17, 2012 2:42 PM
To: Pino-Gallagher, Jen S - DATCP <Jen.PinoGallagher@Wisconsin.gov>
Subject: China TRade
Jen,
Something only to think about at this point. I don’t think we’ll get any calls on this
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although I know of one reporter who does make these kind of connections. He may be
asking how ag exports might be affected.
Not sure if you’ve followed this but the US is getting into a trade skirmish (I won’t call it
a war yet) with China. It’s mainly over cars and manufactured car parts but both sides
have filed complaints with WTO. US is upset with Chinese government subsidies of its
auto parts manufacturers and just today filed a complaint. China filed complaints
against US tariffs on Chinese products.
Probably nothing to be concerned about yet as far as commodities go but could this
escalate in ag related manufacturing? The BoMatic’s of the world.
As I said, probably won’t get any calls but it may be good to have some response in
mind.
Jim Dick
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
(office) 608-224-5020
(cell) 608-513-8950
jim.dick@wi.gov

mailto:jim.dick@wi.gov


From: Stout, Lisa S - DATCP
To: "bob@clockshadowcreamery.com"
Subject: RE: Chinese buyers visit to Clock Shadow
Date: Thursday, June 28, 2018 2:36:00 PM

Dear Bob,
 
It was so great to see Patty and she rolled out the red carpet.  The company is not experienced in exporting
food products but has a connection to JD.com, an e-commerce website in China.  They were very interested
in the organic cheese.  I hope that Mr. Wang and Mr Sui Ping return I the fall to taste test cheeses, possibly
bringing someone from JD.com too.  Since they do have a company in Los Angeles, payment could be in the
U.S.  If you would like to pursue registration for export to China, let me know and I will send instructions. 
 
I am not sure what will happen in the coming weeks regarding trade tariffs.  My crystal ball would only have
calm seas and no disruptions. 
 
Best regards,
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is open
to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response to it will be
released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete it from your
system.

 
 
 
 
 

From: bob@clockshadowcreamery.com <bob@clockshadowcreamery.com> 
Sent: Thursday, June 28, 2018 10:48 AM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
Subject: Re: Chinese buyers visit to Clock Shadow
 
Hi Lisa, 
 
Sorry I was not available yesterday. Between audits and not enough advance warning. I presume that
Patty and Steve and Bo provided the information that was needed.  
 
What kind of cheese are they looking for? Would they be paying in the U.S. prior to shipment? 
 
Are tariff issues going to be an obstacle? What’s your crystal ball?
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Bob 
 
 

On Jun 27, 2018, at 10:49 AM, Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
wrote:
 
Hi Bob, 
 
I apologize for not returning your call sooner.  I brought two Chinese gentlemen to visit Clock
Shadow yesterday.  Mr. Wang and Mr. Sui Ping of Beta First, a trading company.  They are
based in Los Angeles and after exporting auto parts and clothing to the U.S., would like now to
export food products from the U.S. to China.  This isn’t the same group that Mr. Koepke
brought to the store. Mr. Wang and Mr. Sui Ping would like to sell U.S. food on JD.com. Please
let me know if you would like additional information.  
 
It was great to reconnect with Patty Peterson again.  
 
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag
Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer
Protection is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this
message and any response to it will be released if requested. If you are not the intended recipient of this email, please
notify the sender immediately and delete it from your system.
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From: Rao, Ashwini P - DATCP
To: Hummell, Richard P - DATCP
Subject: RE: CNBC
Date: Friday, July 20, 2018 2:38:53 PM

We exported $14,123,494 in ginseng (HS# 121120) to China last year.
 
 

From: Hummell, Richard P - DATCP 
Sent: Friday, July 20, 2018 11:16 AM
To: Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov>
Subject: FW: CNBC
 
 
 
 
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

From: Cosh, William - DATCP 
Sent: Friday, July 20, 2018 11:05 AM
To: Hummell, Richard P - DATCP <Richard.Hummell@wisconsin.gov>
Subject: FW: CNBC
 
Rick,
 
Would you be able to handle this one?
 
Bill  Cosh
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell:  (608) 513-8950
William2.Cosh@wi.gov
 

From: Larocco, Lori Ann (NBCUniversal) <LoriAnn.Larocco@nbcuni.com> 
Sent: Friday, July 20, 2018 10:29 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
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Subject: CNBC
 
 
My name is Lori Ann and I coordinate news coverage and interviews for all shows on the network. I
am looking to get export numbers on Ginseng. How much did Wisconsin export last year and what
was the value?
 
Also- have we heard of any orders of Wisconsin agriculture products being canceled by China? I am
asking because we are covering all the different industries being hit by the tariffs.
 
Please let me know. I am under deadline today so would appreciate an answer by 2pmET.
 
Thanks, I look forward to hearing from you.
 
Best,
Lori Ann
 
Lori Ann LaRocco
Sr. Editor of Guests, CNBC Business News, Breaking News/Booking
Author, “Opportunity Knocking”, “Dynasties of the Sea” Series, “Thriving in
the New Economy”
Phone: 201-735-3044 | Cell: 201-618-1566 |  @loriannlarocco

First in Business Worldwide
900 Sylvan Avenue|Englewood Cliffs, NJ 07632
 

CNBC is the recognized world leader in business news and provides real-time
financial market coverage and business information to more than 800 million
homes worldwide, including more than 100 million households in the United
States and Canada. Through its vast portfolio of digital products, CNBC
delivers real-time financial market news and information across a variety of
platforms including CNBC.com, CNBCPro & CNBC mobile products.
CNBC is also available nationwide on Sirius XM channel 112.
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From: Hummell, Richard P - DATCP
To: Rao, Ashwini P - DATCP
Subject: RE: Courtesy Copy: Venezuela"s changes to import requirements; upcoming events and more!
Date: Wednesday, November 30, 2016 3:29:00 PM

Thanks Ashwini! – will post today

From: Rao, Ashwini P - DATCP 
Sent: Wednesday, November 30, 2016 2:24 PM
To: Hummell, Richard P - DATCP
Subject: FW: Courtesy Copy: Venezuela's changes to import requirements; upcoming events and more!
FYI --

From: WI Department of Agriculture, Trade and Consumer Protection [mailto:datcp@service.govdelivery.com] 
Sent: Wednesday, November 30, 2016 2:23 PM
To: madison.niemann@wisconsin.gov; zoey.brooks@wisconsin.gov; Andre, Ashley K - DATCP; Rao, Ashwini P -
DATCP
Subject: Courtesy Copy: Venezuela's changes to import requirements; upcoming events and more!
This is a courtesy copy of an email bulletin sent by Ashwini Rao.

This bulletin was sent to the following groups of people:

Subscribers of CIGAL 2016, Canada Pork Buyers, China International Dairy Show_2, Chinese buyers
mission 2014, Consumer Alerts in Spanish, Eau Claire Exporter Forum, Export Statistics, Exportech,
Focused Trade Mission to Korea, Focused Trade Mission to Mexico, Focused Trade mission to Colombia,
Costa Rica, & Guatemala, Food Ingredient Bakery Mission to Korea, Food Ingredients Buyers Mission to
IFT, Genetics Companies, International Market Reports, International Marketing Mailer, International Trade
Team Monthly Newsletter, Livestock and Genetics seminars, Mexican Border Crossing, Midwest Buyers
Mission, Moroccan Dairy Lead, Non-feed Ingredient Buyers Mission, PLMA 2015 recruitment, USDA
Trade Committees, USDEC Alert- FDA updating CNCA list, Vietnam Wood, WDE Feed Ingredients
Buyers Mission, or WI International Trade Team Export Assistance, (5832 recipients)

November 2016
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Venezuela: Temporary Zero Tariffs for
Agricultural Products and Live Animals

The Government of the Bolivarian Republic of Venezuela (GBRV)
temporarily (one year) eliminated import tariffs and value added taxes
for scarce agricultural products, raw materials and live animals. Learn
more about this here.

Upcoming Events

2017 Global Economic Forecast: Where Will the Growth Be?
January 10, 2017/ Fluno Center, Madison, WI 
Time: 10:30am - 2:00pm
Cost: $45

Since 2008, financial crises, political upheavals and global trade
imbalances have rocked financial markets and economies. On-going
issues – from the Brexit vote to leave EU to the “Great Fall of China” in
August 2016 to a new prospects for the US economy under new
leadership have unsettled markets and left business and investors
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Ashwini Rao
Processed Foods
India, Latin America & European
Union 
(608) 224-5119
ashwini.rao@wisconsin.gov

Lisa Stout 
Processed Foods
Asia & Canada
(608) 224-5126
lisa.stout@wisconsin.gov

Jen Pino-Gallagher
Bureau Director, Agricultural Market
Development 
(608) 224-5125
jen.pinogallagher@wisconsin.gov

Click here to learn more about our
services.

nervous.

We know what lies behind – but what lies ahead?

Join MITA at their annual Economic Forecast event to look into the
future of the global economy.

Buyers Mission at Global Pet Food Expo
March 21, 2017 / Orlando, Florida
Early Registration Deadline: January 17, 2017 - $150

Contact: Ashwini Rao (ashwini.rao@wi.gov / 608-224-5119)

Food Export will be conducting a Pet Food Buyers Mission in
conjunction with the 2017 Global Pet Expo. The 2016 show reported
record-breaking numbers with nearly 15,500 visitors in attendance.
Pet populations continue to grow around the world and particularly in
developing countries. Global retail pet food sales are expected to
reach another record in 2017 as the trend away from table scraps
continues in developing markets while consumers in more advanced
markets shift to specialty and health-centered pet foods. This is the
perfect low-cost opportunity to meet qualified buyers from around the
world in one place!

VIV Asia
March 15-17, 2017 / Bangkok, Thailand

Contact: Jennifer Lu (Jennifer.lu@wi.gov / 608-224-5102)

Wisconsin Department of Agriculture, Trade and Consumer Protection
will lead Wisconsin businesses to Bangkok, Thailand to exhibit at the
VIV Asia Tradeshow. VIV Asia is the largest international platform for
Southeast Asia’s booming animal protein production and processing
industry. Held every two years in Bangkok, VIV Asia has propelled
itself to become the most important gateway to Asia’s emerging
markets for professionals throughout Asia involved in producing and
processing animal proteins. Wisconsin’s livestock and animal genetics
companies, feed companies, farm supply companies, agricultural
equipment companies, livestock service companies and agricultural
associations are encouraged to participate and exhibit at the
Wisconsin booth during VIV Asia.

Food Show Plus! at SIAL Canada 
May 2-4, 2017/ Toronto, Canada
Early Registration Deadline for FSP!: January 9, 2017 - $225

Contact: Ashwini Rao (ashwini.rao@wi.gov / 608-224-5119)

Opportunities Abound in Canada. Save $600 on your USA Pavilion
booth rental at SIAL Canada if you register by November 4, 2016! And
don't forget to sign up for Food Show Plus! Services being offered by
Food Export Association of the Midwest. 

SIAL Canada 2017, is the ONLY food show in Canada dedicated to
both the retail AND foodservice trade. Canada is the ideal market to
target U.S. food and agricultural exports with its close proximity,
common language and similar culture. Covering every aspect of the
Canadian food & beverage industry, SIAL Canada provides the perfect
platform for US exporters to meet with key Canadian buyers.

China International Dairy Expo and Summit
May 11-13, 2017 / Harbin, China

Contact: Jennifer Lu (Jennifer.lu@wi.gov / 608-224-5102)

China International Dairy Expo and Summit is an annual dairy industry
event focused on the entire supply chain of dairy production, from
breeding and farm management to dairy processing and packaging. It
is the most influential dairy producing and processing activity in China,
attracting international and domestic industry players from across the
entire dairy supply chain. Wisconsin dairy genetic companies, animal
health and nutrition companies, feed companies, feeding system and
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feed processing companies, manure waste treatment companies,
dairy farm management companies, dairy product processing
companies, dairy education and training providers are encouraged to
exhibit within the Wisconsin Pavilion.

STAY CONNECTED:

SUBSCRIBER SERVICES: 
Manage Preferences | Help

file:////c/www.facebook.com/widatcp
file:////c/www.twitter.com/widatcp
file:////c/www.youtube.com/widatcp
https://public.govdelivery.com/accounts/WIDATCP/subscriber/new
https://public.govdelivery.com/accounts/WIDATCP/subscriber/edit?preferences=true#tab1
https://subscriberhelp.govdelivery.com/


From: Girard, Alexander C - DATCP
To: Stout, Lisa S - DATCP
Cc: Lu, Jennifer Y - DATCP
Subject: RE: Dairy tariffs
Date: Tuesday, September 18, 2018 2:22:00 PM
Attachments: image002.png

image003.png

Thanks again for your help Lisa & Jennifer! I appreciate it!
 
 
 
 
From: Stout, Lisa S - DATCP 
Sent: Tuesday, September 18, 2018 10:13 AM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Cc: Lu, Jennifer Y - DATCP <Jennifer.Lu@wisconsin.gov>
Subject: RE: Dairy tariffs
 
Alex,
 
I think that you have covered the highpoints.  You can also refer him to the U.S. Dairy Export Council
(www.usdec.org/) which is involved in trade negotiations regarding dairy products and promoting
U.S. dairy products abroad.
 
Note the correct name is Dairy Farmers of Wisconsin (http://www.wisconsindairy.org/).
 
Lisa
 
 

From: Girard, Alexander C - DATCP 
Sent: Tuesday, September 18, 2018 9:08 AM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>; Lu, Jennifer Y - DATCP
<Jennifer.Lu@wisconsin.gov>
Subject: FW: Dairy tariffs
 
Hi Jennifer & Lisa,
 
Krista suggested I verify the response below regarding Sen. Marklein’s request for the products
and status of Chinese tariffs on U.S. dairy products? At your earliest convenience, do you mind
fact checking or providing any suggested edits?
 
Thanks,
Alex
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From: Knigge, Krista M - DATCP 
Sent: Tuesday, September 18, 2018 8:17 AM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: RE: Dairy tariffs
 
Alex – This looks ok for me. I would suggest Lisa and or Jennifer also review.
 
Thank you-
 
Krista Knigge
Administrator – Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5142
Email: krista.knigge@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 
 
 
 
Hi Vincent,
 
Thank you for reaching out to our Department regarding more information on this important
and ongoing matter. As I am sure you are aware, this is an ongoing issue that changes rapidly
on the federal level.
 
In response to the 25% tariff that President Trump placed on Chinese goods in July 2018,
China retaliated with a long list of tariffs including corn, soybeans, wheat and several dairy
products.
 
Here’s a full list of the dairy products impacted by these tariffs:
https://www.crowell.com/files/China-301-Retaliation-List-1-Unofficial-Version.pdf

o    Unconcentrated unsweetened milk and cream, not exceeding 1% fat content (skim milk (liquid))
o    Fat content 1-6% of unconcentrated unsweetened milk and cream
o    Fat content 6-10% of unconcentrated unsweetened milk and cream
o    Unconcentrated unsweetened milk and cream with a fat content of more than 10% (cream (liquid)
o    Fat content ≤ 1.5% solid milk and cream (NFDM/SMP)
o    Fat mass >1.5% unsweetened solid milk and cream (WMP)
o    Sugared solid milk and cream with fat mass > 1.5%
o    Non-solid milk and cream, concentrated but unsweetened
o    Non-solid milk and cream, concentrated and sugared
o    Yogurt
o    Buttermilk
o    Whey and Modified Whey (Dry whey)
o    Other products containing natural milk (MPC)
o    Butter

mailto:AlexanderC.Girard@wisconsin.gov
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o    Cream sauce
o    Other fats and oils extracted from milk (AMF)
o    Fresh cheese, curd (Mozzarella)
o    Grated or powdered cheese (Shredded mozzarella and shredded blends)
o    Other processed cheeses (Processed cheese)
o    Blue cheese, textured cheese
o    Other cheese (American/Gouda/all other cheeses)

Please see the following link to a more comprehensive list of tariffs:
https://www.cmtradelaw.com/2018/06/latest-u-s-trade-actions-tariffs-and-other-countries-
retaliatory-measures/
As a suggestion, I would also consider reaching out to dairy industry groups such as Dairy
Farmers for Wisconsin, etc. for direct information on the short term or long term implications,
as many other groups have been publicly vocal on the impacts (i.e. corn, soybeans, cranberries,
etc.)
I hope this information is helpful, please do not hesitate to contact me if you have any further
questions or concerns.
 
Thanks,
Alexander
 
Alexander Girard
Legislative Advisor
Wisconsin Department of Agriculture,
Trade and Consumer Protection
Phone: (608) 224-5114
Cell: (608) 807-9425
AlexanderC.Girard@wisconsin.gov

 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 
 
 
 
From: Marklein, Howard 
Sent: Monday, September 17, 2018 7:07 AM
To: Prange, Katy <Katy.Prange@legis.wisconsin.gov>; Petrovich, Luke
<Luke.Petrovich@legis.wisconsin.gov>; Williams, Vincent <Vincent.Williams@legis.wisconsin.gov>
Subject: Dairy tariffs
 
I had lunch last Friday with Mike Kaufmann, Richland Center mayor. They are having a trade trip to
China in October. RC has an amazing amount of dairy processing(eg. Foremost; Schreiber). He would
like some help in knowing what the tariffs are for dairy products going to China. I am not sure that
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we have access to this information, but maybe DATCP could help.
Thanks.
 
Howard
 
State Senator Howard Marklein

17th Senate District
8 South
State Capitol
Madison, Wisconsin
608.266.0703

 

http://www.facebook.com/senmarklein
http://www.twitter.com/senmarklein


From: Stout, Lisa S - DATCP
To: "Oehlke, Bonita (AGR)"; Masseria, Lauren
Subject: RE: draft activity for cranberries and cheese: Korea
Date: Friday, September 28, 2018 12:20:00 PM

Bonita and Lauren,
 
Do we want to broaden this to all food products?  Since we are targeting cheese, FEM may think that
USDEC or CMC could undertake this.  As far as I know the CMC is only targeting India and China in their
international marketing plan. 
 
I took a stab at question 5: 
 
Why are you proposing this activity?
 
Specialty cheeses and cranberries are major agricultural products for Massachusetts and Wisconsin and
specialty cheese is an important economic impact product for Vermont.  These products and states
have been adversely affected by the tariffs imposed by Mexico, Canada. EU and China.  Mexico, China
and the EU have imposed tariffs on American cheese and cranberries, which will impact exports of
these products into those countries as prices of these products will rise significantly. In fact, 33 percent
of global U.S cheese exports and 38 percent of global U.S cranberry exports are affected.
 
By targeting countries where we have a favorable trading relationships, we will be able to strengthen
exports of these products. The U.S and the South Korea have enjoyed a favorable trading relationship
under the KORUS agreement.
 
Best regards,
Lisa

 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is open to
public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response to it will be
released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete it from your
system.

 
 
 

 

 
                 

 
 

From: Oehlke, Bonita (AGR) <bonita.oehlke@state.ma.us> 
Sent: Wednesday, September 26, 2018 1:23 PM
To: Masseria, Lauren <Lauren.Masseria@vermont.gov>; Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
Subject: draft activity for cranberries and cheese: Korea
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Hi Lisa and Lauren,
 
Ugh, I haven’t had much time to work on this.  A draft activity is attached, please share comments/edits/advice
to fill in the blanks and strengthen the proposal.
 
Sincerely,  Bonita
 
Bonita Oehlke
Market Development and Food Systems Planning
Massachusetts Department of Agricultural Resources 
251 Causeway Street, Suite 500 
Boston, MA   02114 
617-626-1753 FAX:  617-626-1850
 
www.mass.gov/massachusetts-food-policy-council
 
www.mass.gov/massgrown
 
www.mass.gov/guides/export-market-development
 
 

 

http://www.mass.gov/massachusetts-food-policy-council
http://www.mass.gov/massgrown
https://www.mass.gov/guides/export-market-development


From: Andre, Ashley K - DATCP
To: Stamm, Christine A - DATCP; Cosh, William - DATCP
Subject: RE: Draft Advisory
Date: Wednesday, May 23, 2018 2:47:33 PM

Christine,
 
Here are suggested edits to pass on to the group.
 
Thank you!
 

 
 
FOR PLANNING PURPOSES: 5/22/18                                  CONTACT: matt@farmersforfreetrade.com

Wisconsin Farmers, State Ag Secretary to Discuss Importance
of Trade to Wisconsin Agriculture

Farmers for Free Trade and the Wisconsin Farm Bureau Federation to sponsor roundtable discussion with
Wisconsin Agriculture Secretary and local farmers on the impacts of NAFTA and trade on Wisconsin agriculture

(Madison, WI)  -  On WEDNESDAY, May 30th at 9:30 am, Farmers for Free Trade and the Wisconsin Farm Bureau
Federation will host a roundtable discussion and media availability, featuring Wisconsin farmers and Secretary of
the Wisconsin Department of Agriculture, Trade and Consumer Protection Sheila Harsdorf, on the importance of
fair and free trade policies on state ag exports. In 2017, Wisconsin exported $3.5 billion of agricultural products to

147 countries, an increase of 3.6% compared to the previous year. Wisconsin ranks 12th nationally for the value of
agricultural exports. Local farmers and agribusinesses will share the need for certainty and predictability of trade
policies.

WHO:

Secretary Sheila Harsdorf, Wisconsin Department of Agriculture, Trade and Consumer Protection
 

WHAT: Roundtable and media availability on trade and Wisconsin agricultural exports

 

WHEN:  Wednesday, May 30th, 2018
                9:30 AM

 
WHERE:  Arlington Agriculture Research Station

  N695 Hopkins Rd, Arlington, WI   
###

 
 
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER30BBBD27
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd19f0c6d
mailto:matt@farmersforfreetrade.com


Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

From: Stamm, Christine A - DATCP 
Sent: Wednesday, May 23, 2018 8:25 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>; Andre, Ashley K - DATCP
<Ashley.Andre@wisconsin.gov>
Subject: FW: Draft Advisory
 
FYI – I will put a meeting on to review this.
 

From: Jennifer Spall <jennifer.spall@worldstrategies.net> 
Sent: Wednesday, May 23, 2018 12:17 AM
To: Karen Gefvert <kgefvert@wfbf.com>
Cc: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>
Subject: Draft Advisory
 
FYI, here is what Matt has put together, good interest from some of the large commodity sectors so
far. 
 
Best,
 
Jennifer
 

 
 
FOR PLANNING PURPOSES: 5/22/18                                  CONTACT: matt@farmersforfreetrade.com

Wisconsin Farmers, State Ag Secretary to Examine How
Trade Uncertainty Hurts Wisconsin Farmers

Farmers for Free Trade and the Wisconsin Farm Bureau Federation to sponsor roundtable discussion with
Wisconsin Agriculture Secretary and local farmers on the impacts of NAFTA and trade uncertainty on Made in

Wisconsin ag exports

(Madison, CA)  -  On WEDNESDAY, May 30th at 9:30 am, Farmers for Free Trade and the Wisconsin Farm Bureau
Federation will host a press event and roundtable discussion featuring Wisconsin farmers and the Secretary of
the Wisconsin Department of Agriculture, Trade and Consumer Protection Sheila Harsdorf, on the impact of

mailto:ashley.andre@wisconsin.gov
https://form.jotform.com/63393850199164
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recent federal trade policies on state ag exports. Escalating trade tensions, new or threatened tariffs, and
uncertainty around updated NAFTA negotiations have resulted in threats to the exports markets Wisconsin farmers
rely on most heavily. Local farmers will share how they’ve been impacted and their views on restoring certainty and
predictability for ag exports.

WHO:

Secretary Sheila Harsdorf, Wisconsin Department of Agriculture, Trade and Consumer Protection
 

WHAT: Roundtable and press event on trade and Wisconsin agricultural exports

 

WHEN:  Wednesday, May 30th, 2018
                9:30 AM

 
WHERE:  Arlington Agriculture Research Station

  N695 Hopkins Rd, Arlington, WI   
###

 



From: Matt McAlvanah
To: Stamm, Christine A - DATCP; Amy Eckelberg; Karen Gefvert; Jennifer Spall
Cc: Angela Hofmann
Subject: RE: Draft invitation
Date: Wednesday, May 23, 2018 11:26:22 AM
Attachments: image002.png

That works. Will stand by for additional edits!
 

From: Stamm, Christine A - DATCP [mailto:Christine.Stamm@wisconsin.gov] 
Sent: Wednesday, May 23, 2018 11:18 AM
To: Matt McAlvanah <matt@monumentpolicy.com>; Amy Eckelberg <aeckelberg@wfbf.com>;
Karen Gefvert <kgefvert@wfbf.com>; Jennifer Spall <jennifer.spall@worldstrategies.net>
Cc: Angela Hofmann <Angela.Hofmann@worldstrategies.net>
Subject: RE: Draft invitation
 
Our gut feel is to change up the headline to a more positive approach – such as:
 
“ Wisconsin Farmers, State Ag Secretary to Highlight Importance of Trade to Wisconsin Agriculture”
(importance, value, etc.)
 
Secretary Harsdorf is in meetings until 11:00 am and I will get her final thoughts on this and will
report back!
 

From: Matt McAlvanah <matt@monumentpolicy.com> 
Sent: Wednesday, May 23, 2018 10:07 AM
To: Amy Eckelberg <aeckelberg@wfbf.com>; Karen Gefvert <kgefvert@wfbf.com>; Stamm, Christine
A - DATCP <Christine.Stamm@wisconsin.gov>; Jennifer Spall <jennifer.spall@worldstrategies.net>
Cc: Angela Hofmann <Angela.Hofmann@worldstrategies.net>
Subject: RE: Draft invitation
 
All – Please take a look at the advisory below and let me know if you have any edits.
 

 
FOR PLANNING PURPOSES: 5/23/18                                  CONTACT: matt@farmersforfreetrade.com

Wisconsin Farmers, State Ag Secretary to Examine How
Trade Uncertainty Hurts Wisconsin Agriculture

Farmers for Free Trade and the Wisconsin Farm Bureau Federation to sponsor roundtable
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discussion with Wisconsin Agriculture Secretary and local farmers on the impacts of NAFTA
and trade uncertainty on Made in Wisconsin ag exports

(Madison, CA)  -  On WEDNESDAY, May 30th at 9:30 am, Farmers for Free Trade and the Wisconsin
Farm Bureau Federation will host a press event and roundtable discussion
featuring Wisconsin farmers and the Secretary of the Wisconsin Department of Agriculture, Trade
and Consumer Protection Sheila Harsdorf, on the impact of recent federal trade policies on state
ag exports. Escalating trade tensions, new or threatened tariffs, and uncertainty around updated
NAFTA negotiations have resulted in threats to the exports markets Wisconsin farmers rely on most
heavily. Local farmers will share how they’ve been impacted and their views on restoring certainty
and predictability for ag exports.

WHO:

·         Secretary Sheila Harsdorf, Wisconsin Department of Agriculture, Trade and Consumer
Protection

·         (We will be adding cranberries, cheese, and dairy groups)
WHAT: Roundtable and press event on trade and Wisconsin agricultural exports

 

WHEN:  Wednesday, May 30th, 2018
                                9:30 AM

 
WHERE:  Arlington Agriculture Research Station

  N695 Hopkins Rd, Arlington, WI   
###

 
 

From: Amy Eckelberg [mailto:aeckelberg@wfbf.com] 
Sent: Monday, May 21, 2018 4:41 PM
To: Karen Gefvert <kgefvert@wfbf.com>; Stamm, Christine A - DATCP
<Christine.Stamm@wisconsin.gov>; Jennifer Spall <jennifer.spall@worldstrategies.net>
Cc: Matt McAlvanah <matt@monumentpolicy.com>; Angela Hofmann
<Angela.Hofmann@worldstrategies.net>
Subject: RE: Draft invitation
 
As Karen said, please let me know how I can be of assistance on the media end of things. I’m sure
the Wisconsin ag media would love to attend.
 
Amy

Amy Eckelberg
Executive Director of Public Relations
Wisconsin Farm Bureau Federation
608.828.5706 | aeckelberg@wfbf.com
www.wfbf.com
A Voice for Farmers. A Vision for Agriculture. ®
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From: Karen Gefvert 
Sent: Monday, May 21, 2018 2:53 PM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>; Jennifer Spall
<jennifer.spall@worldstrategies.net>
Cc: Matt McAlvanah <matt@monumentpolicy.com>; Angela Hofmann
<Angela.Hofmann@worldstrategies.net>; Amy Eckelberg <aeckelberg@wfbf.com>
Subject: RE: Draft invitation
 
I’m looping in our Executive Director of Communications, Amy Eckelberg. She will help with the
media advisory side of things.
 
The draft invited looks good to me.
 
Karen
 
Karen Gefvert
608.828.5713 | kgefvert@wfbf.com
 

From: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov> 
Sent: Monday, May 21, 2018 2:26 PM
To: Jennifer Spall <jennifer.spall@worldstrategies.net>; Karen Gefvert <kgefvert@wfbf.com>
Cc: Matt McAlvanah <matt@monumentpolicy.com>; Angela Hofmann
<Angela.Hofmann@worldstrategies.net>
Subject: RE: Draft invitation
 
The draft invite looks good. 
 
Regarding the press release, please connect with me!
 
 
 
Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
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From: Jennifer Spall <jennifer.spall@worldstrategies.net> 
Sent: Monday, May 21, 2018 1:12 PM
To: Karen Gefvert <kgefvert@wfbf.com>; Stamm, Christine A - DATCP
<Christine.Stamm@wisconsin.gov>
Cc: Matt McAlvanah <matt@monumentpolicy.com>; Angela Hofmann
<Angela.Hofmann@worldstrategies.net>
Subject: Draft invitation
 
Karen & Christine---
 
Attached, please find the draft invitation for next Wednesday’s event.   Please let me know if you
have any additions.   We’d like to do a press advisory as well, I am cc’ing my colleague Matt
McAlvanah who will be coordinating it on our end.  Should he work with each of you to finalize it?
 
Thanks,
 
Jennifer
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From: Stout, Lisa S - DATCP
To: "Teresa Miller"; Femke Bosch
Cc: Elizabeth Riggs
Subject: RE: Focused Trade Mission to China
Date: Monday, August 6, 2018 5:11:00 PM

Thanks for clarifying.  We, (DATCP), are in the same position, monitoring the situation and taking the long view.
 
Thanks again. 
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this
message and any response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete it from your system.

 
 

From: Teresa Miller <TMiller@FoodExport.org> 
Sent: Monday, August 6, 2018 12:12 PM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>; Femke Bosch <fbosch@foodexport.org>
Cc: Elizabeth Riggs <ERiggs@FoodExport.org>
Subject: RE: Focused Trade Mission to China
 
Hi Lisa;
 
Food Export is not in a position of making specific statements on the current and ongoing trade policies and tariffs. This is an ongoing issue and changing rapidly, USDA has released
GAIN reports that provide information on specific tariffs imposed.
We think it’s important that suppliers continue to strengthen their current relationships with their clients overseas. U.S. food and agricultural products remain in demand by consumers
worldwide. At Food Export-Midwest and Food Export-Northeast, our mission continues to focus on market development and helping U.S. companies find export success through all of
our programs and services. We are committed to serve them and help them explore new markets and make the most of your current export markets.
We will continue to monitor the tariff and trade situations and share any information with our suppliers as it is available, in the meantime our programs and services for 2019 are also
open for registration.
 
Below GAIN Report link for china tariffs:
https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Responds%20to%20U.S.%20301%20Announcement%20with%20Revised%20Product%20List%20_Beijing_China%20-
%20Peoples%20Republic%20of_6-21-2018.pdf
 
Thanks,
 
Teresa R. Miller
Food Export - Midwest
312.334.9208
 

From: Stout, Lisa S - DATCP [mailto:Lisa.Stout@wisconsin.gov] 
Sent: Monday, August 6, 2018 8:40 AM
To: Femke Bosch; Teresa Miller
Cc: Elizabeth Riggs
Subject: Fwd: Focused Trade Mission to China
 
Hi Femke and Teresa,
 
Do you have information that we can give to the companies regarding US-China trade/tariffs - taking points?  
 
See email from Don Lyle of Herr Foods.

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection 

Phone:  (608) 224-5126 Cell:  (608)514-4538
Lisa.stout@wisconsin.gov
 
 

Begin forwarded message:

From: "Don C. Lyle" <Don.Lyle@herrs.com>
Date: August 6, 2018 at 8:13:03 AM CDT
To: "'Stout, Lisa S - DATCP'" <Lisa.Stout@wisconsin.gov>
Cc: Ruben Rios <ruben.rios@herrs.com>
Subject: RE: Focused Trade Mission to China

Good Morning Lisa
 
Thank You for the follow up !
 
Our soon to be distributor in China is having questions about the state of USA - China Trade in the current tariff issues.
 
Will we cover facts and possible PR talking points ?
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Thanks !
 
 
 

From: Stout, Lisa S - DATCP [mailto:Lisa.Stout@wisconsin.gov] 
Sent: Friday, August 3, 2018 4:45 PM
To: lizhang@amlatglobal.com; li@chinaiowa.com; eric.guo@chinaiowa.com; eastwestdevelop@aol.com; qliusa@sbcglobal.net; jeff.kent@foremostfarms.com; Ruben
Rios <ruben.rios@herrs.com>; Don C. Lyle <Don.Lyle@herrs.com>; toyin@iyafoods.com; joe@lorannoils.com; John@lorannoils.com; dsmith@michaelscookies.net;
cliu@orangecheese.cn; elias@rushdirect.net; jacob.thestonegroup@hotmail.com; thestonegroup@hotmail.com; mascolocheese@gmail.com; jenkuo1008@gmail.com;
Molly Burns <mburns@foodexport.org>; Jim Morgan <jim@fairplay-wi.com>; Jerry Haines (jerry@titletowncheese.net) <jerry@titletowncheese.net>
Cc: Femke Bosch <fbosch@foodexport.org>
Subject: Focused Trade Mission to China
 
Dear China Trade Mission Participants,
 
I am looking forward to seeing you in Shanghai.  I’ve attached the itinerary and included a few notes…..
 

·         Transportation to the hotel:  you can request a car from the hotel or take a cab.  Note that the address is in Mandarin on your itinerary.  Pick up a hotel card from
the concierge when leaving the hotel.  The card will have the name and address in Mandarin.

 
·         Currency exchange rate: USD $10.00 = 68.31 RMB/Yuan.  There are currency exchange kiosks at the airport and you can change money at the hotels.

 
·         Average Temperature in Shanghai, Chengdu, Shenzhen – 80s and 90s, high humidity, possible rain.

 

·         Monday, August 13th – You must bring your passport to attend the briefing at the ATO office in the U.S. Consulate.  For those of you that are not staying at the JW
Marriott, please meet the group in the lobby of the JW Marriott no later than 9:25 a.m. to be transported to the ATO.

 
Let me know if you have any questions. 
 
Best regards,
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is open to public inspection under Wisconsin's public record law. Unless a legal
exemption applies, this message and any response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete it from your system.
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From: Lu, Jennifer Y - DATCP
To: Heinemann, Jack A - DATCP; Knigge, Krista M - DATCP
Subject: RE: Fox Con China Booth
Date: Monday, September 17, 2018 1:49:13 PM
Attachments: image003.png

Jack and Krista,
 
The WEDC\FoxConn booth is 500 square meters showcasing WI industries (booth paid by FoxConn). WI companies in the booth are:

1.      Inpro Corporation (building products),
2.      Velicon (high-speed motor)
3.      BiologiQ (plastic)
4.      Black Rock Stone Cutting,
5.      Dynex (engineering)

 
5 water tech companies:

1.      Roving Blue
2.      SDMC
3.      PaveDrain,
4.      BioGill
5.      StarWater

 
Water Council will send 1 representative. WEDC Asia Director Khay Khong will travel to the show with CEO Mark Hogan.
 
Separately, in the Food and Agriculture section, the following WI agricultural companies will exhibit:
 

1.       Marathon Ginseng
2.       Ellsworth Creamery Coop with representative Shining Stone
3.       WI Ginseng and Herb Coop
4.       Hsu’s Ginseng

 
Baumann Ginseng will attend but not exhibit at the show.
 
If we want to showcase WI’s advanced and diverse agriculture, there is still a chance to work with FoxConn to incorporate in the booth image. The main
contact for Foxconn for this project is Quincy Tse in Shenzheng China. His email is quincy.tse@ifengpai.com
 
We can discuss if DATCP wants to do that.
 
Best regards,
Jennifer Lu
International Agri-Business Center
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive, Madison, WI 53708-8911 
Office Phone: 608 224 5102      Email: jennifer.lu@wi.gov    Cell: 608 347 1852
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 
____________________________________________________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is open to public inspection under Wisconsin's public record
law. Unless a legal exemption applies, this message and any response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender
immediately and delete it from your system.

 
 
 
 
 

From: Heinemann, Jack A - DATCP 
Sent: Monday, September 17, 2018 11:32 AM
To: Knigge, Krista M - DATCP <Krista.Knigge@wisconsin.gov>
Cc: Lu, Jennifer Y - DATCP <Jennifer.Lu@wisconsin.gov>
Subject: Fox Con China Booth
 
As a follow up to our discussion, the China Show discussed is November 5 to 10 in Shanghai. 
 
WEDC will have a presences in the Fox Con Electronics booth.  They have 10 Wisconsin companies participating.  Their major focus will be on Water
Technology to support China’s Sponge City Initiative.  Fox Con is paying for show related activities: booth space, shipment of product samples, show
entry fees, etc.  Companies will be responsible for travel, meals, and personal costs.  Artwork for the show was due last Friday. 
 
Jack Heinemann

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERAE1DDD09
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
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Director International Agri Business Center
Division of Agriculture Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5125
Cell Phone: [if applicable] (608) 215-6926
Jack.heinemann@wisconsin.gov

 
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!
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From: Knigge, Krista M - DATCP
To: Maayan Silver
Cc: Hummell, Richard P - DATCP
Subject: Re: Foxconn and Ginseng Story!
Date: Wednesday, October 10, 2018 3:09:11 PM

Let’s plan on 2pm Thursday/tomorrow.

Thank you Maayan!

Krista Knigge
Administrator - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5142
krista.knigge@wisconsin.gov

From: Maayan Silver <msilver@uwm.edu>

Sent: Wednesday, October 10, 2018 12:51 PM

To: Knigge, Krista M - DATCP

Subject: Re: Foxconn and Ginseng Story!

 

Yes! Tomorrow afternoon would be great! How's 1:30 or 2PM?

From: Knigge, Krista M - DATCP <Krista.Knigge@wisconsin.gov>

Sent: Wednesday, October 10, 2018 12:51:10 PM

To: Maayan Silver

Subject: Re: Foxconn and Ginseng Story!

 
Thank you for reaching out Maayan! I’m at an off-site meeting today. Would tomorrow
afternoon work for you?

Krista Knigge
Administrator - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5142
krista.knigge@wisconsin.gov

From: Maayan Silver <msilver@uwm.edu>

Sent: Wednesday, October 10, 2018 10:28 AM

To: Knigge, Krista M - DATCP

Subject: Foxconn and Ginseng Story!
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Hi Krista! 
I'm a reporter at WUWM 89.7FM in Milwaukee.
I got your name and number/email from Matt Moroney of the DOA. 

I'm doing a story for NPR--- so it will be broadcast nationally---about Foxconn's interest in
Wisconsin's ginseng crop.
I think the story will focus on how Foxconn's technology in things like inspection and production
can potentially change the market for ginseng both in the U.S. and China (modernize the
industry).

Would you be available for a recorded phone interview sometime today or tomorrow about the
story?

Thanks!

Maayan Silver
News Reporter
WUWM 89.7FM, Milwaukee's NPR

414.270.1196 (office) 
414.704.0177 (cell) 
Instagram/Twitter: @bythespaceheater
www.wuwm.com
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From: Briana Reilly
To: Stamm, Christine A - DATCP
Subject: Re: FW: Check-in/interview request
Date: Thursday, August 23, 2018 10:21:45 AM

Hi Christine,

Looking forward to the call this morning. One other topic I'll briefly touch on is tariffs and the
impact on the ag industry -- just to let you know. 

Thanks,
Briana

On Tue, Aug 21, 2018 at 12:05 PM Briana Reilly <reilly@wispolitics.com> wrote:
Yes, all of those things. I'll let you know if anything else comes up before Thursday. 

Thanks so much!

On Tue, Aug 21, 2018 at 11:31 AM, Stamm, Christine A - DATCP
<Christine.Stamm@wisconsin.gov> wrote:

Briana,

Yes, we will call you at that number.

 

To reconfirm, you would like to speak with her regarding her time here and her vision for the
agency (9 months already!) as well as the inter-agency work of CAFO responsibilities?

 

Thanks,

Christine

 

 

Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
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Please complete this brief survey to help us improve our customer service.  Thank you
for your feedback!

 

 

 

 

 

From: Briana Reilly <reilly@wispolitics.com> 
Sent: Tuesday, August 21, 2018 11:27 AM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>
Subject: Re: FW: Check-in/interview request

 

Thank you, Christine! 

 

Thursday at 11 a.m. should work great. 

 

Unfortunately, I'm running to a couple of different things that day, so a phone interview
would be best. Would she be able to give me a call at 608-441-8418? 

 

Thanks again,

Briana

 

 

 

On Tue, Aug 21, 2018 at 11:12 AM, Stamm, Christine A - DATCP
<Christine.Stamm@wisconsin.gov> wrote:

Briana,

Thank you for your interview request with Secretary Harsdorf.  Let me know if you would like
to interview her in person or over the telephone.
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She would have availability:

-          Thursday, August 23

o   10:00 am

o   11:00 am

-          Friday, August 24

o   10:15 am

 

Let me know if any of these dates and times are workable for you, or if we need to look
further ahead.

 

Kind regards,

Christine

 

 

 

Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov

 

Please complete this brief survey to help us improve our customer service.  Thank
you for your feedback!
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From: Cosh, William - DATCP 
Sent: Tuesday, August 21, 2018 9:59 AM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>
Subject: FW: Check-in/interview request

 

 

 

Bill  Cosh

Communications Director

Wisconsin Department of Agriculture, Trade and Consumer Protection

Phone:  (608) 224-5020

Cell:  (608) 513-8950

William2.Cosh@wi.gov

 

From: Briana Reilly <reilly@wispolitics.com> 
Sent: Tuesday, August 21, 2018 9:56 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Re: Check-in/interview request

 

Hi Bill,

 

Just following up on this again  - thanks!

 

Briana 

 

On Fri, Aug 17, 2018 at 1:35 PM, Briana Reilly <reilly@wispolitics.com> wrote:
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Thanks!

 

On Fri, Aug 17, 2018 at 1:34 PM, Cosh, William - DATCP
<William2.Cosh@wisconsin.gov> wrote:

Hi Briana,

 

Sec. Harsdorf’s scheduler is out today, but I will follow-up with her on Monday regarding
your request.

 

Bill  Cosh

Communications Director

Wisconsin Department of Agriculture, Trade and Consumer Protection

Phone:  (608) 224-5020

Cell:  (608) 513-8950

William2.Cosh@wi.gov

 

From: Briana Reilly <reilly@wispolitics.com> 
Sent: Friday, August 17, 2018 1:31 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Check-in/interview request

 

Hi Bill,

 

Hope you're having a great summer! Reaching out because I recall someone in our
office previously mentioning trying to schedule an interview with Sec. Harsdorf
following her taking over at DATCP. I wanted to follow up on that and see if it'd be
possible to chat with her for 10 minutes or so about her direction for the agency. 

 

Additionally, wanted to check-in about the transfer of CAFO oversight authority
from DNR to DATCP -- how is that process going, is legislation indeed necessary
to make that happen, any other updates you can share? 

mailto:William2.Cosh@wisconsin.gov
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Thanks a lot,

Briana

 

--

Briana Reilly

Reporter — WisPolitics.com

608-441-8418

 

 

--

Briana Reilly

Reporter — WisPolitics.com

608-441-8418

 

 

--

Briana Reilly

Reporter — WisPolitics.com

608-441-8418
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--

Briana Reilly

Reporter — WisPolitics.com

608-441-8418

 

-- 
Briana Reilly
Reporter — WisPolitics.com
608-441-8418

-- 
Briana Reilly
Reporter — WisPolitics.com
608-441-8418
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From: Cosh, William - DATCP
To: Michelle Phillips
Cc: Hummell, Richard P - DATCP
Subject: RE: FW: Tariffs
Date: Friday, October 19, 2018 9:30:55 AM

Good Morning Michelle,
 
This is the contact information for the Wisconsin based trade groups representing the commodities
you asked about. If you call the respective organization and ask to speak with their executive
director, that person would have the latest most up to date information for what you are looking for.
 
Bill Cosh
William2.Cosh@wisconsin.gov
Phone:  (608) 224-5020
 
From: Michelle Phillips <timestribuneeditor@newspubinc.com> 
Sent: Thursday, October 18, 2018 7:00 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Re: FW: Tariffs
 
This is just links to websites and emails. I want to talk to someone about how the tariffs are
affecting trade. 
Michelle
 
On Thu, Oct 18, 2018 at 3:28 PM, Cosh, William - DATCP
<William2.Cosh@wisconsin.gov> wrote:

Michelle,
 
I hope that the following is helpful.
 
Bill Cosh
William2.Cosh@wisconsin.gov
Phone:  (608) 224-5020
 

From: Hummell, Richard P - DATCP 
Sent: Thursday, October 18, 2018 3:10 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: RE: Tariffs
 
Here you go, Bill,
 
Below are links representing groups for cranberries, ginseng and dairy. DATCP is not directly involved with
the paper industry, but I also included a link to the Wisconsin Paper Council.
(I also added Michelle to our media contact list.)
Thank you!
 
www.wiscran.org cranberries
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ginseng@ginsengboard.com ginseng
 
http://www.wisconsindairy.org/ milk
 
http://www.wischeesemakersassn.org/ cheese
 
https://pdpw.org/businessconference/ dairy producers
 
https://wfbf.com/ Wisconsin Farm Bureau (legislation, farming industry-related issues. See
recent statement by Farm Bureau President Holte)
 
https://wipapercouncil.org/ (paper)
 
 
 
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
 
 
 
Bill Cosh
William2.Cosh@wisconsin.gov
Phone:  (608) 224-5020
 
From: Michelle Phillips <timestribuneeditor@newspubinc.com> 
Sent: Thursday, October 18, 2018 11:22 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Tariffs
 
Hi Bill,
You and I spoke several months ago when I was working on a story about planting in the
cold spring. 
Now we are working on a story about the federal tariffs and their affect on farmers in WI.
Could you put my in contact with someone or someones? I would like to include cheese,
cranberries, ginseng and paper products if possible, and of course anything else you can
think of.
Also, can you please put me on your media contact list?
Thanks for your help.
Michelle
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https://secure-web.cisco.com/1RqqVC6bwGEKVc7GKYu3xhw8pc2kSSROJwLtBqsvmczJSFxYfWF7MeJnBIl7KCX5wdu96wh9-I1AjFIchzO9BEt3jpg3vEZXPO9mf1z1XBkXWCbjGiJmFX7XJ1OvjLc7toc-39RLjPfvbGrkl5IZs_71V6PR0SiJ8y_XTbhuen0a2_eGiX7tjcEGjf2INEPy-8NpXvftRVYkI4R7mZ-DUjVoeVqBoxK63Qcc_2u4m1JtZjvLNM_9WB_NPVNxi0Xcq/https%3A%2F%2Fpdpw.org%2Fbusinessconference%2F
https://secure-web.cisco.com/1PrRK3EFL6jdNUpvDvCzbyH-RFVst-tBQYGIjg340GOx94L6NTwFVM5bdSo1h3FopcOQjZH1uLWTeavXLOPqcLPXJRVZ-4ppB2M5Y2Gk0pT-Y25bwYVV7yPrqUC9eGEXJ1u9dl5uJFoDUEGTq2i1uod8jPi5v9OdEAWLFxJJ2e4p2YQIZQzPb_PZFKp6AGwmk4Xa31p5_v2J5FL2IGBRyEVs1hM4ZETznzw3k1ICCFuhirwSvt-USEzkOwpqdGXZZ/https%3A%2F%2Fwfbf.com%2F
https://secure-web.cisco.com/1RYsEdP0cWduvRJBMRjGjFbl-mq8g542gITMxHpDpsxv7uhphUuJxOQmLTZjiIyV7ZoluYTB4DUFQBe7phfgzRELf-oGgT-hg3JxuQRqCG4l_nWt032R3nmJ269jUN5LT00vMrA_UCSecIQRm-JqHWt9eKM4Lg462oJvCsAkwwm7OCn-ixLV_aPVTFm1EofV9GVQTkOoY6oNfRgTfkR9nA1pmnm1R5GrUS59MFzBihpg7EwTM5jjhXRvMi_HdScMKlSzeKNzP-bWVxmYSDST45g/https%3A%2F%2Fwipapercouncil.org%2F
mailto:rick.hummell@wisconsin.gov
https://secure-web.cisco.com/1Rrpj1WXqQ0COw1zlu51fVuZfp_cSxkezjfYZPEU5UUi6VoVv5yPL4bzfWOha9PuEjONOi7xJAvvNfnz4-VwDchbsCWIsi6CXVgIcloYEB3uIdjFxWe9qmI_L_4vILPPWed_4EUd7pJHTREcZh1CD_dyn6XvXA2lIEvuKe-uBC72jDaK-DQN8JN1Du3r4zCusdcN5kLwhGuP9eia7PeJPJb_MLZoWxYhm-2DmgFPK5ful3vwYuG5rmctij-VHevEsJzPpRjXP9aRdmqjwNtmQdalrjgW3jAhAQlE0cRlMD4Y/https%3A%2F%2Fform.jotform.com%2F63393850199164
mailto:William2.Cosh@wisconsin.gov
tel:(608)%20224-5020
mailto:timestribuneeditor@newspubinc.com
mailto:William2.Cosh@wisconsin.gov


 



From: Lu, Jennifer Y - DATCP
To: Ginseng Board
Cc: Cosh, William - DATCP; Heinemann, Jack A - DATCP
Subject: Re: ginseng and china tariff
Date: Thursday, April 5, 2018 6:10:41 PM
Attachments: attachment 1.pdf

ATT00001.htm

Michelle,

Not sure if you have a chance to review this latest list.

See attached.

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERAE1DDD09
mailto:ginseng@ginsengboard.com
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd19f0c6d
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
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Report Highlights: 


On April 4, 2018, the People’s Republic of China’s Ministry of Commerce (MOFCOM) and 


Ministry of Finance (MOF) separately announced a proposal to levy retaliatory tariffs of 25 percent 


impacting approximately $16.5 billion in Chinese imports of agricultural and food products from 


the United States.  The announcement is in response to the recent U.S. announcement of proposed 


U.S. tariffs on Chinese imports as a result of the U.S. 301 Investigation into the forced transfer of 


U.S. technology and intellectual property.  China’s proposed tariff increases in response to the U.S. 


301 Trade Action target U.S. soybeans, corn and corn products, wheat, sorghum, cotton, beef and 


beef products, cranberries, orange juice, and tobacco and tobacco products.  The announcement did 


not include a comment period and does not indicate a date of implementation.   


  


This GAIN report contains unofficial translations of announcements from MOFCOM and the 


Ministry of Finance, including a translated table of the products subject to these proposed tariff 


increases. 
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Executive Summary:  


  


On April 4, 2018, at 3:45pm local time, China’s Ministry of Commerce (MOFCOM) published a 


proposal to increase tariffs on a targeted set of U.S. exports. MOFCOM stated that these tariffs 


were intended to safeguard China’s “legitimate rights and interests.”  Soon after, China’s 


Ministry of Finance stated the manner in which duties on certain U.S. products would be 


calculated. 


 


Product Scope 


 


The proposed tariff increases will impact approximately $16.5 billion in Chinese agriculture and 


food imports from the United States, identified by their HS-8 digit tariff codes.  Approximately 


one-third of the products targeted by China are food and agricultural products, totaling 33 out of 


106 tariff codes, primarily targeting soybeans, corn and corn products, wheat, sorghum, cotton, 


beef and beef products, cranberries, orange juice, and tobacco and tobacco products.   


 


The MOFCOM announcement states that they are retaliating against $50.0 billion in U.S. tariffs 


proposed as a result of the findings of the USTR 301 investigation into the forced transfer of 


U.S. technology and intellectual property. 


 


Timing 


 


In the April 4, 2018 announcement, MOFCOM did not state when the additional tariffs will enter 


into force.   


 


For More Information please email: AgBeijing@usda.gov  


 


Useful Government of China Web Sites: China’s equivalent of the U.S. Department of 


Commerce is MOFCOM.  Additional information can be found at: 


http://english.mofcom.gov.cn/. 


 


China’s equivalent of the U.S. Department of Treasury is the Ministry of Finance.  Additional 


information can be found at:  http://www.mof.gov.cn/ 
 


Introduction: This report provides unofficial translations of two announcements. The first titled 


“2018 No. 34 Announcement of the Ministry of Commerce of the People's Republic of China” 


published on the MOFCOM’s website on April 4, 2018.   The second titled “The State Council 


Tariff Committee (SCTC) Notice on Imposing Additional Tariffs on Certain Imported 


Commodities Originating from the United States” published on the Ministry of Finance’s 


website on April 4, 2018. 


 


Announcement Link:  http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml 


 


Disclaimer: This summary is based on a cursory review of the subject announcement and 


therefore should not, under any circumstances, be viewed as a definitive reading of the regulation 



mailto:AgBeijing@usda.gov

http://english.mofcom.gov.cn/

http://www.mof.gov.cn/

http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml





in question, or of its implications for U.S. agricultural export trade interests. In the event of a 


discrepancy or discrepancies between this summary and the complete regulation or 


announcement as published in Mandarin, the latter shall prevail. 


 


BEGIN UNOFFICIAL TRANSLATION 


 


Ministry of Commerce 


 


On April 3, 2018, U.S. time, based on the results of the unilateral findings of the 301 


investigation, the U.S. government announced that it would impose a 25 percent tariff on 


imported products origin from China.  Approximately US$50 billion of Chinese exports to the 


United States is involved. The U.S. measure clearly violates the relevant rules of the World 


Trade Organization, seriously violates China’s legitimate rights and interests under the rules of 


the World Trade Organization, and threatens China’s economic interests and security. 


 


In response to the emergency caused by the U.S. violation of international obligations to China, 


and in order to safeguard China’s legitimate rights, the Chinese government will equivalently 


take measures to impose additional tariff on imported products origin from the  United States, 


including agricultural products such as soybean, automobiles, chemicals, airplanes, etc. in 


accordance with laws and regulations of the Foreign Trade Law of the People’s Republic of 


China and other basic principles of international law.  The duty rate is 25 percent.   


Approximately $50 billion of China’s imports from the United States in 2017 will be involved 


(see attachments for details).   


 


The final measure and effective date will be announced separately. 


 


Attachment: http://images.mofcom.gov.cn/www/201804/20180404161059682.pdf 


 


END UNOFFICIAL TRANSLATION 
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China’s Announcement on Proposed Tariffs on U.S. Exports of Agriculture and Food Products 


Announced on April 4, 2018 


Serial 


No. 
HS Code 


Mandarin 


Product 


Description 


Commodity Product 


Description1 


Current 


Tariff 


(MFN) (%) 


Proposed 


New 


Applied 


Tariff 


(%) 


1 12019010 黄大豆 Yellow soybeans 3 28 


2 12019020 黑大豆 Black soybeans 3 28 


3 10059000 其他玉米 Other corn 


1 (in-


quota),  


65 (out-


quota) 


26 (in-


quota),  


90 (out-


quota) 


4 11022000 玉米细粉 Corn flour 


9  


(in-quota), 


40  


(out-quota) 


34 (in-


quota),  


65 (out-


quota) 


5 52010000 未梳的棉花 Cotton, not carded or combed 


1 (in-


quota),  


40 (out-


quota) 


26 (in-


quota),  


65 (out-


quota) 


6 14042000 棉短绒 Cotton linters 4 29 


7 10079000 其他高粱 Other grain sorghum 2 27 


8 23033000 


酿造及蒸馏过


程中的糟粕及


残渣 


Brewing or distilling dregs and 


waste2 5 30 


9 10011900 其他硬粒小麦 Other durum wheat 


1 (in-


quota), 65  


(out-quota) 


26  


(in-quota), 


90  


(out-quota) 


10 10019900 
其他小麦及混


合麦 
Other wheat and meslin 


1 (in-


quota), 65 


(out-quota) 


26 (in-


quota), 90 


(out-quota) 


11 02011000 
整头及半头


鲜、冷牛肉 


Meat of bovine animals, 


carcasses and half-carcasses, 


fresh or chilled 


12 37 


12 02012000 
鲜、冷的带骨


牛肉 


Meat of bovine animals, other 


cuts with bone in, fresh or 


chilled 


12 37 


13 02013000 
鲜、冷的去骨


牛肉 


Meat of bovine animals, 


boneless, fresh or chilled 
12 37 


14 02021000 
冻的整头及半


头牛肉 


Meat of bovine animals, 


carcasses and half-carcasses, 
12 37 







frozen 


15 02022000 冻的带骨牛肉 
Meat of bovine animals, other 


cuts with bone in, frozen 
12 37 


16 02023000 冻的去骨牛肉 
Meat of bovine animals, 


boneless, frozen 
12 37 


17 02062900 其他冻牛杂碎 
Other edible offal of bovine 


animals, fresh, chilled or frozen 
12 37 


18 20089300 


用其他方法制


作或保藏的蔓


越橘 


Cranberry (Vaccinium 


macrocarpon vaccinium 


oxycoccos, vaccinium vitis-


idaea) 


15 40 


19 20091100 冷冻的橙汁 Orange juice/frozen 7.5 32.5 


20 20091200 


非冷冻的，白


利糖度值不超


过 20 的橙汁 


Orange juice/Not frozen, of a 


Brix value not exceeding 20 
30 55 


21 22083000 威士忌酒 Whiskies 10 35 


      


Unmanufactured tobacco; 


tobacco refuse 
    


-tobacco, not 


stemmed/stripped 


22 24011010 未去梗的烤烟 
Not stemmed/stripped 


Tobacco/flue-cured 
10 35 


23 24011090 
其他未去梗的


烟草 


Not stemmed/stripped 


Tobacco/other 
10 35 


24 24012010 
部分或全部去


梗的烤烟 
Flue-cured tobacco 10 35 


25 24012090 
部分或全部去


梗的其他烟草 
Flue-cured tobacco/other 10 35 


26 24013000 烟草废料 Tobacco, refuse 10 35 


      
Cigars, cheroots, cigarillos and 


cigarettes, of tobacco or of 


tobacco substitutes 


    


27 24021000 
烟草制的雪茄


烟 


Cigars, cheroots and cigarillos 


containing tobacco 
25 50 


28 24022000 烟草制的卷烟 Cigarettes containing tobacco 25 50 


29 24029000 


烟草代用品制


的雪茄烟及卷


烟 


Other tobacco 25 50 


      


Other manufactured tobaccos 


or tobacco substitutes; 


homogenized or reconstituted 


tobacco; tobacco extracts and 


    







essences 


30 24031100 
本章子目注释


所述的水烟料 


Water pipe tobacco specified in 


subheading Note to this chapter 
57 82 


31 24031900 
其他供吸用的


烟草 
Other tobacco 57 82 


32 24039100 
“均化”或“再造


”烟草 


“Homogenized” or 


“Reconstituted” tobacco 
    


  24039100*10   Reconstituted tobacco 40 65 


  24039100 90   Homogenized tobacco 57 82 


33 24039900 


其他烟草及烟


草代用品的制


品;烟草精汁 


Other tobacco 57 82 


Notes: 
1Commodity descriptions are for reference only. Please refer to corresponding HS codes in the 


Customs Import and Export Tariff of P.R. China for specific commodity scope.  
2 U.S. brewing or distilling dregs and waste products are subject to additional anti-dumping 


duties ranging from 42.2 to 53.7 percent and countervailing duties ranging from 11.2 to 12 


percent by exporter. 


 


BEGIN UNOFFICIAL TRANSLATION 


 


Ministry of Finance 


The State Council Tariff Committee (SCTC) Notice on Imposing Additional Tariffs on 


Certain Imported Commodities Originating from the United States  


 


On April 4, 2018, the United States government released a list of commodities subject to 


additional tariffs, imposing 25-percent additional tariffs on our 1,333 items of [Chinese] 


commodities worth 50 billion U.S. dollars exported to the United States. This U.S. measure 


violates WTO rules, seriously infringes China’s legitimate rights, and threatens our country’s 


development interests.   


 


According to our rights and obligations under the WTO, and relevant provisions of the People’s 


Republic of China’s Foreign Trade Law and the People’s Republic of China’s Import and Export 


Tariff Regulations, upon the State Council approval, the State Council Tariff Commission 


decided to impose a 25-percent additional duty on 106 items within 14 categories of 


commodities originated from the United States, including soybeans, automobiles, and chemical 


products.  


 


Relevant matters are as follows: 


 


1. The commodities subject to additional tariff are 106 items in 14 categories including 


soybeans, automobiles, chemicals etc. The scope of taxation is detailed in the attached table. 


 







2. For the imported products listed in the attached form originating in the United States, a 25- 


percent tariff shall be imposed on the basis of the current taxation method and the applicable 


tariff rate. The current policy on bonded and tax-exemption shall not change (The tariff 


imposed shall not be waivered). 


 


3. The import tax calculation formula after imposing additional tariffs: 


 


Tariff = duty paid price × (current applicable tariff rate + imposed additional tariff rate) 


Import consumption tax on value based tariff commodity = import consumption tax calculation 


price × consumption tax proportional tax rate 


 


Import consumption tax on compound based tariff commodity = import consumption tax 


calculation price × consumption tax proportional tax rate +import quantity x consumption fixed 


tax rate 


 


Import consumption tax price on value based tariff commodity = (tariff duty price + tariff) ÷ (1- 


consumption proportional tax rate) 


 


Import consumption tax price on compound based tariff commodity = (tariff duty price + tariff + 


import quantity × consumption tax fixed tax rate) ÷ (1- consumption proportional tax rate) 


Import VAT = Import VAT price × import VAT tax rate 


 


Import VAT taxation price = Duty paid price + Customs Duty + Import consumption tax 


 


4. The implementation time will be announced separately. 


 


Attachment:  List of commodities originating in the U.S. that are subject to additional duties  


 


Link: 
http://www.mof.gov.cn/zhengwuxinxi/caizhengxinwen/201804/P020180404563987180985.xlsx 


 


END UNOFFICIAL TRANSLATION 


 


 


  


 


  


  


  


  


  


                     


  


 



http://www.mof.gov.cn/zhengwuxinxi/caizhengxinwen/201804/P020180404563987180985.xlsx




Best regards,Jennifer LuWisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov



On Apr 5, 2018, at 2:00 PM, Lu, Jennifer Y - DATCP <Jennifer.Lu@wisconsin.gov> wrote:







<attachment 1.pdf>







Best regards,Jennifer LuWisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov



On Apr 5, 2018, at 2:00 PM, Lu, Jennifer Y - DATCP <Jennifer.Lu@wisconsin.gov> wrote:









Hi Michelle,




This is the first list, officially in English from USDA’s GAIN report. 


I’ll clarify if it’s on the second list published on April 4 of 25% tariff imposed by Chinese government.  



Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection

Tel: 608 224 5102

Mobile: 608 347
 1852

Email: Jennifer.lu@wi.gov







On Apr 5, 2018, at 11:37 AM, Ginseng Board <ginseng@ginsengboard.com> wrote:














Hi Jennifer,


 


I am not sure if I have the correct person. Please forward if needed.


Our local news this morning reported that ginseng was removed from the China tariff list. Are you able to confirm or was this poor broadcasting?


Thank you!


 


Michelle Molinare


 


Ginseng Board of Wisconsin


668 Maratech Avenue, Suite E


Marathon, WI 54448


Ph: 715-443-2444


 


<image003.jpg>


 


 













From: Lu, Jennifer Y - DATCP
To: Ginseng Board
Cc: Cosh, William - DATCP; Heinemann, Jack A - DATCP
Subject: Re: ginseng and china tariff
Date: Thursday, April 5, 2018 3:00:36 PM
Attachments: attachment 1.pdf

ATT00001.htm

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERAE1DDD09
mailto:ginseng@ginsengboard.com
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd19f0c6d
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
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Report Highlights: 
 


On March 23, 2018, the People’s Republic of China’s Ministry of Commerce (MOFCOM) 


announced a proposal to levy retaliatory tariffs impacting approximately $2.0 billion in U.S. food 


and agricultural exports to China in response to the recent U.S. 232 Trade Action on steel and 


aluminum.  The products subject to this proposed increase in tariffs include pork and pork products, 


horticultural products, wine, American ginseng, and denatured ethanol. Interested domestic parties 


have until March 31, 2018 to comment or submit additional information to MOFCOM’s Trade 


Relief and Investigation Bureau regarding these countermeasures.   


  


This GAIN report contains unofficial translations of the MOFCOM announcement, including a 


translated table of the products subject to these proposed tariff increases, and a statement from the 


MOFCOM Spokesperson concerning the announcement. 
 


Gene Kim and Abraham Inouye 
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Beijing 
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General Information:  
 


Introduction: This report summarizes an announcement titled “Notice by the Ministry of 


Commerce on Public Consultation regarding the U.S. 232 Measures on Imported Steel and 


Aluminum Products and Chinese Countermeasures” published on the People’s Republic of China’s 


MOFCOM website on March 23, 2018.   


  


Announcement Link:  http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml 


  


Disclaimer: This summary is based on a cursory review of the subject announcement and therefore 


should not, under any circumstances, be viewed as a definitive reading of the MOFCOM 


announcement, or of its implications for U.S. agricultural export trade interests. In the event of a 


discrepancy or discrepancies between this summary and the complete announcement as published in 


Mandarin, the latter shall prevail.   


  


Executive Summary: 


 


On March 23, at 7:00 am local time, China’s Ministry of Commerce (MOFCOM) published a 


proposal to increase tariffs on a targeted set of U.S. exports. MOFCOM stated that these tariffs 


were intended to balance the losses caused to Chinese interests as a result of the U.S. 232 Trade 


Action on steel and aluminum. MOFCOM stated that it proposed these measures based on the 


World Trade Organization (WTO) Agreement on Safeguard Measures and the Foreign Trade 


Law of the People’s Republic of China.   


 


MOFCOM announced that it is soliciting written opinions and suggestions from “relevant 


domestic departments, local governments, business associations, companies, and citizens” 


regarding both the U.S. 232 Trade Action and China’s proposed countermeasures. This 


solicitation period is scheduled to end on March 31, 2018. 


 


Product Scope: 


 


The proposed tariff increases will impact approximately $2.0 billion in U.S. food and agricultural 


exports to China, identified by their HS-6 digit tariff codes.  The majority of the products 


targeted by China are food and agricultural products, accounting for 105 out of the 128 tariff 


codes; specifically targeted in this announcement are pork and pork products, horticultural 


products such as fruit (both fresh and dried) and tree nut products, American ginseng, wine, and 


denatured ethanol.   


 


MOFCOM’s announcement divides the products into two groups. The first group includes 120 


products and the proposed additional tariff is 15 percent. The second group includes another 8 


products and the proposed additional tariff is 25 percent. (See the attached list.) 


 


These tariffs will be applied in addition to existing tariffs on an ad valorem basis for cost of 


goods, insurance, and freight (CIF) values. (For example, if Product A is in the first group, with a 



http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml
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current tariff level of 10 percent, the proposed tariff level after this increase would be 25 


percent.)   


 


Timing: 


 


In the March 23, 2018 announcement, MOFCOM did not specifically state when it will begin 


applying these additional tariffs. It is important to note that the application of these additional 


tariffs is not necessarily dependent on MOFCOM’s solicitation for comments. China’s General 


Administration of Customs will also make a public announcement indicating when the additional 


tariffs will enter into force. 


 


See the translated remarks from a MOFCOM Spokesperson at the end of this report. 


 


For More Information, Please Email: AgBeijing@usda.gov  


 


Useful Government of China Web Sites: China’s equivalent of the U.S. Department of  


Commerce is MOFCOM.  Additional information can be found at: 


http://english.mofcom.gov.cn/.   


 


China’s equivalent of the U.S. Customs and Border Protection Service is the General 


Administration of Customs.  Additional information can be found at: 


http://english.customs.gov.cn/. 


 


 



http://english.mofcom.gov.cn/

http://english.customs.gov.cn/
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BEGIN UNOFFICIAL TRANSLATION 


 


Notice by the Ministry of Commerce on Public Consultation regarding the U.S. 232 


Measures on Imported Steel and Aluminum Products and Chinese Countermeasures 


 


On March 8, 2018, U.S. President Trump signed an announcement confirming that imported 


steel and aluminum products threaten U.S. national security. He decided to impose a tax on all 


imported steel and aluminum products (i.e., 232 measures) beginning March 23. The tax rates are 


25% and 10%, respectively. The U.S. measures violate the relevant WTO rules and do not satisfy 


the requirements of the "national security exemption." It actually constitutes a protectionist trade 


measure and seriously violates the interests of China. 


 


In order to effectively protect China's interests, China intends to suspend substantive equivalent 


concessions and other obligations to the United States, in accordance with the relevant provisions 


of the WTO Agreement on Safeguard Measures and the Foreign Trade Law of the People's 


Republic of China, that is, to add tariffs on certain products imported from the United States in 


order to balance the losses to our country caused by the 232 measures (list of products attached). 


Relevant domestic departments, local governments, business associations, companies, and 


citizens who have opinions and suggestions on the U.S. 232 measures and China’s proposed 


countermeasures, should please provide relevant written materials to the Trade Remedy and 


Investigation Bureau of the Ministry of Commerce before March 31, 2018. 


 


Contact Person: Deng Jun, Li Xie 


Telephone: 010-85093407, 010-65198721 


Fax: 010-65198497 


E-mail: trb@mofcom.gov.cn 


Mailing Address: No. 2 East Chang’an Street, Trade Remedy and Investigation Bureau of the 


Ministry of Commerce of the People’s Republic of China, Beijing 


Post Code: 100731 


 


Attachment: Suspended Concessions Product List 
 


Group One 


 


Serial 


No. 


HS Code Commodity 


 


Category I. Fresh fruits, dry fruits and nuts products 


 


1 08011100 Desiccated coconut 


2 08011200 Coconuts, in the inner shell 


3 08011990 Coconuts, other 


4 08012100 Brazil nuts, in shell 


5 08012200 Brazil nuts, shelled 


6 08013100 Cashew nuts, in shell 


7 08013200 Cashew nuts, shelled 


8 08021100 Semen amygdalae, in shell 



http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml





Page 5 


 


9 08021200 Semen amygdalae, shelled 


10 08022100 Hazelnuts, in shell 


11 08022200 Hazelnuts, shelled 


12 08023100 Walnuts, in shell 


13 08023200 Walnuts, shelled 


14 08024110 Chinese chestnuts, in shell 


15 08024290 Chestnuts, other 


16 08025100 Pistachios, in shell 


17 08025200 Pistachios, shelled 


18 08026190 Macadamia nuts in shell, other 


19 08026200 Macadamia nuts, shelled 


20 08028000 Areca nut 


21 08029030 Pine nuts, shelled 


22 08029090 Other, unlisted fresh or dry nuts 


23 08031000 Plantains, fresh or dried 


24 08039000 Other bananas, fresh or dried 


25 08041000 Dates, fresh or dried 


26 08042000 Figs, fresh or dried 


27 08043000 Pineapples, fresh or dried 


28 08044000 Avocados, fresh or dried 


29 08045010 Guavas, fresh or dried 


30 08045020 Mangoes, fresh or dried 


31 08045030 Mangosteens, fresh or dried 


32 08051000 Oranges, fresh or dried 


33 08052190 Other mandarins (including tangerines and satsumas) 


34 08052200 Clementines 


35 08052900 Other wilkings and similar citrus hybrids 


36 08054000 Grapefruit, including pomelos 


37 08055000 Lemons and limes 


38 08059000 Other unlisted citrus fruits 


39 08061000 Grapes, fresh 


40 08062000 Grapes, dried 


41 08071100 Watermelons, fresh 


42 08071910 Hami melons, fresh 


43 08072000 Papayas, fresh 


44 08081000 Apples, fresh 


45 08083010 Ya pears and snowy pear white, fresh 


46 08083090 Other pears, fresh 


47 08092100 Sour cherries, fresh 


48 08092900 Other cherries, fresh 


49 08093000 Peaches, including nectarines, fresh 


50 08094000 Plums and sloes, fresh 


51 08101000 Strawberries, fresh 
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52 08102000 Raspberries, blackberries, mulberries and loganberries, fresh 


53 08104000 Cranberries, bilberries and other fruits of the genus, fresh 


54 08105000 Kiwifruit, fresh 


55 08106000 Durian, fresh 


56 08107000 Persimmons, fresh 


57 08109010 Lychee, fresh 


58 08109030 Longan, fresh 


59 08109040 Rambutan, fresh 


60 08109050 Sugar apple, fresh 


61 08109060 Carambola, fresh 


62 08109070 Wax apple, fresh 


63 08109080 Dragon fruit, fresh 


64 08109090 Other unlisted fresh fruits 


65 08111000 Strawberries, frozen 


66 08112000 Raspberries, blackberries, mulberries , loganberries and gooseberries, frozen 


67 08119090 Other unlisted frozen fruits and nuts 


68 08121000 Cherries, provisionally preserved 


69 08129000 Other provisionally preserved fruits and nuts 


70 08131000 Apricots, dried 


71 08132000 Prunes, dried 


72 08133000 Apples, dried 


73 08134010 Longans and longan pulps, dried 


74 08134020 Persimmons, dried 


75 08134030 Red jujubes, dried 


76 08134040 Preserved litchi 


77 08134090 Other unlisted dried fruits 


78 08135000 Mixtures of nuts or dried fruits 


Category II  Wine 


79 22041000 Sparkling wine 


80 
22042100 


Other wine or grape must with fermentation prevented or arrested by the addition of 


alcohol in containers holding 2L or less 


81 
22042200 


Other wine or grape must with fermentation prevented or arrested by the addition of 


alcohol in containers holding more than 2L but not more than 10L 


82 
22042900 


Other wine or grape must with fermentation prevented or arrested by the addition of 


alcohol in containers holding more than 10L 


83 22043000 Other grape must 


 


Category III Modified ethanol 


 


84 22072000 
 


Ethyl alcohol and other spirits, denatured, of any strength 


 


Category IV American Ginseng 


 


85 12112010 American ginseng 


86 12112091 Other fresh ginseng 


87 12112099 Other unlisted ginseng 
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Category V Seamless steel pipes 


 


88 73041110  


89 73041120  


90 73041130  


91 73041190  


92 73041910  


93 73041920  


94 73041930  


95 73041990  


96 73042210  


97 73042290  


98 73042310  


99 73042390  


100 73042400  


101 
73042910 


 


102 
73042920 


 


103 
73042930 


 


104 73043110  


105 73043120  


106 73043190  


107 73043910  


108 73043920  


109 73043990  


110 73044110  


111 73044190  


102 73044910  


103 73044990  


104 73045110  


105 73045120  


106 73045190  


107 73045910  


108 73045920  


109 73045990  


110 73049000  


111 73043910  
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112 73043920  


113 73043990  


114 73044110  


115 73044190  


116 73044910  


117 73044990  


118 73045110  


119 73045120  


120 73045190  


 


Group Two 


 


 


Category VI Pork and pork products 


 


121 02031200 Hams, shoulders and cuts thereof, with bone in, fresh or chilled 


122 02031900 Other meat of swine, fresh or chilled 


123 02032190 Other meat of swine, carcasses and half-carcasses, frozen 


124 02032200 Hams, shoulders and cuts thereof, with bone in, frozen 


125 02032900 Other meat of swine, frozen 


126 02064100 Livers, frozen 


127 02064900 Other edible offal of swine, frozen 


 


Category VII Recycled aluminum 


 


128 76020000 
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Statement by the Ministry of Commerce Spokesperson on China's release of the list of 


suspended concessions in response to U.S. 232 measures on imported steel and aluminum 


products 
 


Mandarin link: http://www.mofcom.gov.cn/article/ae/ag/201803/20180302722664.shtml 


 


On March 23, 2018, the Ministry of Commerce issued a list of suspended concessions in 


response to U.S. 232 measures on imports of steel and aluminum products and solicited public 


opinion regarding the intention to impose tariffs on certain products imported from the United 


States, in order to balance the losses to Chinese interests from the tariffs imposed on aluminum. 


The Ministry of Commerce Spokesperson made the following statement: 


 


This list tentatively contains 7 categories and 128 taxed products. Based on 2017 statistics, this 


list involves U.S. exports to China of about $3 billion USD. The first part (of the list) covers a 


total of 120 taxed products involving $977 million USD in U.S. exports to China, including fresh 


fruit, dried fruit and nut products, wine, denatured ethanol, American ginseng, and seamless steel 


pipes, and is anticipated to be levied an additional 15% tariff. The second part covers a total of 


eight taxed products involving $1.992 billion USD of U.S. exports to China, including pork and 


pork products, recycled aluminum, etc., and is anticipated to be levied an additional 25% tariff.  


 


The United States imposition of 25% and 10% tariffs on imported steel and aluminum products 


on the grounds of “national security” actually constitutes a protectionist trade measure. In 


accordance with the relevant provisions of the WTO Agreement on Safeguard Measures, China 


has formulated a list of suspended concessions. If China and the United States fail to reach an 


agreement on trade compensation within a specified time, China will exercise its right to suspend 


concessions on the first part of the product (list); China will implement the second part of the list 


after further evaluating the impact of the U.S. measures on China. China reserves the right to 


adjust measures based on actual conditions and will implement the necessary procedures in 


accordance with relevant WTO rules. 


 


The United States' action of restricting imports based on "national security" has severely 


damaged the multilateral trade system represented by the WTO and seriously interfered with the 


normal international trade order. This action has been opposed by many WTO members. The 


Chinese side has also negotiated with the United States through multiple levels and channels, and 


will take legal actions under the WTO framework with other WTO members to jointly maintain 


the stability and authority of the multilateral trade rules. 


 


As the world's two largest economies, the only correct choice is cooperation between China and 


the United States. China hopes that both sides proceed from the overall interests of China and the 


United States, work toward each other, focus on cooperation, control differences, and jointly 


promote the healthy and stable development of China-U.S. economic and trade relations. China 


urges the United States to resolve China’s concerns as soon as possible, resolve differences 


through dialogue and consultation, and avoid harming the overall situation of China-U.S. 


cooperation. 


 


END UNOFFICIAL TRANSLATION 



http://www.mofcom.gov.cn/article/ae/ag/201803/20180302722664.shtml




Best regards,Jennifer LuWisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov



On Apr 5, 2018, at 2:00 PM, Lu, Jennifer Y - DATCP <Jennifer.Lu@wisconsin.gov> wrote:









Hi Michelle,




This is the first list, officially in English from USDA’s GAIN report. 


I’ll clarify if it’s on the second list published on April 4 of 25% tariff imposed by Chinese government.  



Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection

Tel: 608 224 5102

Mobile: 608 347
 1852

Email: Jennifer.lu@wi.gov







On Apr 5, 2018, at 11:37 AM, Ginseng Board <ginseng@ginsengboard.com> wrote:














Hi Jennifer,


 


I am not sure if I have the correct person. Please forward if needed.


Our local news this morning reported that ginseng was removed from the China tariff list. Are you able to confirm or was this poor broadcasting?


Thank you!


 


Michelle Molinare


 


Ginseng Board of Wisconsin


668 Maratech Avenue, Suite E


Marathon, WI 54448


Ph: 715-443-2444


 


<image003.jpg>


 


 













Subject: Re: ginseng and china tariff
Date: Thursday, April 5, 2018 3:00:36 PM

Page 1     THIS REPORT CONTAINS ASSESSMENTS OF COMMODITY AND TRADE ISSUES MADE BY
USDA STAFF AND NOT NECESSARILY STATEMENTS OF OFFICIAL U.S. GOVERNMENT POLICY  - 
Date:   GAIN Report Number:       Post:    Report Categories:  Approved By:   Prepared By:     Report Highlights: 
On March 23, 2018, the People’s Republic of China’s Ministry of Commerce (MOFCOM) announced a proposal to
levy retaliatory tariffs impacting approximately $2.0 billion in U.S. food and agricultural exports to China in
response to the recent U.S. 232 Trade Action on steel and aluminum.  The products subject to this proposed increase
in tariffs include pork and pork products, horticultural products, wine, American ginseng, and denatured ethanol.
Interested domestic parties have until March 31, 2018 to comment or submit additional information to MOFCOM’s
Trade Relief and Investigation Bureau regarding these countermeasures.     This GAIN report contains unofficial
translations of the MOFCOM announcement, including a translated table of the products subject to these proposed
tariff increases, and a statement from the MOFCOM Spokesperson concerning the announcement.  Gene Kim and
Abraham Inouye Michael Ward Trade Policy Monitoring China Targets U.S. Agriculture in Response to U.S. Trade
Actions Beijing China - Peoples Republic of CH18012 3/23/2018 Public Voluntary Page 2   General Information:  
Introduction: This report summarizes an announcement titled “Notice by the Ministry of Commerce on Public
Consultation regarding the U.S. 232 Measures on Imported Steel and Aluminum Products and Chinese
Countermeasures” published on the People’s Republic of China’s MOFCOM website on March 23, 2018.   
Announcement Link:  http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml Disclaimer: This
summary is based on a cursory review of the subject announcement and therefore should not, under any
circumstances, be viewed as a definitive reading of the MOFCOM announcement, or of its implications for U.S.
agricultural export trade interests. In the event of a discrepancy or discrepancies between this summary and the
complete announcement as published in Mandarin, the latter shall prevail.    Executive Summary:  On March 23, at
7:00 am local time, China’s Ministry of Commerce (MOFCOM) published a proposal to increase tariffs on a
targeted set of U.S. exports. MOFCOM stated that these tariffs were intended to balance the losses caused to
Chinese interests as a result of the U.S. 232 Trade Action on steel and aluminum. MOFCOM stated that it proposed
these measures based on the World Trade Organization (WTO) Agreement on Safeguard Measures and the Foreign
Trade Law of the People’s Republic of China.    MOFCOM announced that it is soliciting written opinions and
suggestions from “relevant domestic departments, local governments, business associations, companies, and
citizens” regarding both the U.S. 232 Trade Action and China’s proposed countermeasures. This solicitation period
is scheduled to end on March 31, 2018.  Product Scope:  The proposed tariff increases will impact approximately
$2.0 billion in U.S. food and agricultural exports to China, identified by their HS-6 digit tariff codes.  The majority
of the products targeted by China are food and agricultural products, accounting for 105 out of the 128 tariff codes;
specifically targeted in this announcement are pork and pork products, horticultural products such as fruit (both
fresh and dried) and tree nut products, American ginseng, wine, and denatured ethanol.    MOFCOM’s
announcement divides the products into two groups. The first group includes 120 products and the proposed
additional tariff is 15 percent. The second group includes another 8 products and the proposed additional tariff is 25
percent. (See the attached list.)  These tariffs will be applied in addition to existing tariffs on an ad valorem basis for
cost of goods, insurance, and freight (CIF) values. (For example, if Product A is in the first group, with a Page 3 
current tariff level of 10 percent, the proposed tariff level after this increase would be 25 percent.)    Timing:  In the
March 23, 2018 announcement, MOFCOM did not specifically state when it will begin applying these additional
tariffs. It is important to note that the application of these additional tariffs is not necessarily dependent on
MOFCOM’s solicitation for comments. China’s General Administration of Customs will also make a public
announcement indicating when the additional tariffs will enter into force.  See the translated remarks from a
MOFCOM Spokesperson at the end of this report.  For More Information, Please Email: AgBeijing@usda.gov  
Useful Government of China Web Sites: China’s equivalent of the U.S. Department of  Commerce is MOFCOM. 
Additional information can be found at: http://english.mofcom.gov.cn/.    China’s equivalent of the U.S. Customs
and Border Protection Service is the General Administration of Customs.  Additional information can be found at:
http://english.customs.gov.cn/. Page 4  BEGIN UNOFFICIAL TRANSLATION  Notice by the Ministry of
Commerce on Public Consultation regarding the U.S. 232 Measures on Imported Steel and Aluminum Products and
Chinese Countermeasures  On March 8, 2018, U.S. President Trump signed an announcement confirming that
imported steel and aluminum products threaten U.S. national security. He decided to impose a tax on all imported
steel and aluminum products (i.e., 232 measures) beginning March 23. The tax rates are 25% and 10%, respectively.
The U.S. measures violate the relevant WTO rules and do not satisfy the requirements of the "national security

http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml
http://english.mofcom.gov.cn/
http://english.customs.gov.cn/


exemption." It actually constitutes a protectionist trade measure and seriously violates the interests of China.  In
order to effectively protect China's interests, China intends to suspend substantive equivalent concessions and other
obligations to the United States, in accordance with the relevant provisions of the WTO Agreement on Safeguard
Measures and the Foreign Trade Law of the People's Republic of China, that is, to add tariffs on certain products
imported from the United States in order to balance the losses to our country caused by the 232 measures (list of
products attached). Relevant domestic departments, local governments, business associations, companies, and
citizens who have opinions and suggestions on the U.S. 232 measures and China’s proposed countermeasures,
should please provide relevant written materials to the Trade Remedy and Investigation Bureau of the Ministry of
Commerce before March 31, 2018.  Contact Person: Deng Jun, Li Xie Telephone: 010-85093407, 010-65198721
Fax: 010-65198497 E-mail: trb@mofcom.gov.cn Mailing Address: No. 2 East Chang’an Street, Trade Remedy and
Investigation Bureau of the Ministry of Commerce of the People’s Republic of China, Beijing Post Code: 100731 
Attachment: Suspended Concessions Product List  Group One  Serial No. HS Code Commodity  Category I. Fresh
fruits, dry fruits and nuts products  1 08011100 Desiccated coconut 2 08011200 Coconuts, in the inner shell 3
08011990 Coconuts, other 4 08012100 Brazil nuts, in shell 5 08012200 Brazil nuts, shelled 6 08013100 Cashew
nuts, in shell 7 08013200 Cashew nuts, shelled 8 08021100 Semen amygdalae, in shell Page 5  9 08021200 Semen
amygdalae, shelled 10 08022100 Hazelnuts, in shell 11 08022200 Hazelnuts, shelled 12 08023100 Walnuts, in shell
13 08023200 Walnuts, shelled 14 08024110 Chinese chestnuts, in shell 15 08024290 Chestnuts, other 16 08025100
Pistachios, in shell 17 08025200 Pistachios, shelled 18 08026190 Macadamia nuts in shell, other 19 08026200
Macadamia nuts, shelled 20 08028000 Areca nut 21 08029030 Pine nuts, shelled 22 08029090 Other, unlisted fresh
or dry nuts 23 08031000 Plantains, fresh or dried 24 08039000 Other bananas, fresh or dried 25 08041000 Dates,
fresh or dried 26 08042000 Figs, fresh or dried 27 08043000 Pineapples, fresh or dried 28 08044000 Avocados,
fresh or dried 29 08045010 Guavas, fresh or dried 30 08045020 Mangoes, fresh or dried 31 08045030 Mangosteens,
fresh or dried 32 08051000 Oranges, fresh or dried 33 08052190 Other mandarins (including tangerines and
satsumas) 34 08052200 Clementines 35 08052900 Other wilkings and similar citrus hybrids 36 08054000
Grapefruit, including pomelos 37 08055000 Lemons and limes 38 08059000 Other unlisted citrus fruits 39
08061000 Grapes, fresh 40 08062000 Grapes, dried 41 08071100 Watermelons, fresh 42 08071910 Hami melons,
fresh 43 08072000 Papayas, fresh 44 08081000 Apples, fresh 45 08083010 Ya pears and snowy pear white, fresh 46
08083090 Other pears, fresh 47 08092100 Sour cherries, fresh 48 08092900 Other cherries, fresh 49 08093000
Peaches, including nectarines, fresh 50 08094000 Plums and sloes, fresh 51 08101000 Strawberries, fresh Page 6  52
08102000 Raspberries, blackberries, mulberries and loganberries, fresh 53 08104000 Cranberries, bilberries and
other fruits of the genus, fresh 54 08105000 Kiwifruit, fresh 55 08106000 Durian, fresh 56 08107000 Persimmons,
fresh 57 08109010 Lychee, fresh 58 08109030 Longan, fresh 59 08109040 Rambutan, fresh 60 08109050 Sugar
apple, fresh 61 08109060 Carambola, fresh 62 08109070 Wax apple, fresh 63 08109080 Dragon fruit, fresh 64
08109090 Other unlisted fresh fruits 65 08111000 Strawberries, frozen 66 08112000 Raspberries, blackberries,
mulberries , loganberries and gooseberries, frozen 67 08119090 Other unlisted frozen fruits and nuts 68 08121000
Cherries, provisionally preserved 69 08129000 Other provisionally preserved fruits and nuts 70 08131000 Apricots,
dried 71 08132000 Prunes, dried 72 08133000 Apples, dried 73 08134010 Longans and longan pulps, dried 74
08134020 Persimmons, dried 75 08134030 Red jujubes, dried 76 08134040 Preserved litchi 77 08134090 Other
unlisted dried fruits 78 08135000 Mixtures of nuts or dried fruits Category II  Wine 79 22041000 Sparkling wine 80
22042100 Other wine or grape must with fermentation prevented or arrested by the addition of alcohol in containers
holding 2L or less 81 22042200 Other wine or grape must with fermentation prevented or arrested by the addition of
alcohol in containers holding more than 2L but not more than 10L 82 22042900 Other wine or grape must with
fermentation prevented or arrested by the addition of alcohol in containers holding more than 10L 83 22043000
Other grape must  Category III Modified ethanol  84 22072000  Ethyl alcohol and other spirits, denatured, of any
strength  Category IV American Ginseng  85 12112010 American ginseng 86 12112091 Other fresh ginseng 87
12112099 Other unlisted ginseng Page 7   Category V Seamless steel pipes  88 73041110  89 73041120  90
73041130  91 73041190  92 73041910  93 73041920  94 73041930  95 73041990  96 73042210  97 73042290  98
73042310  99 73042390  100 73042400  101 73042910  102 73042920  103 73042930  104 73043110  105
73043120  106 73043190  107 73043910  108 73043920  109 73043990  110 73044110  111 73044190  102
73044910  103 73044990  104 73045110  105 73045120  106 73045190  107 73045910  108 73045920  109
73045990  110 73049000  111 73043910 Page 8  112 73043920  113 73043990  114 73044110  115 73044190  116
73044910  117 73044990  118 73045110  119 73045120  120 73045190  Group Two  Category VI Pork and pork
products  121 02031200 Hams, shoulders and cuts thereof, with bone in, fresh or chilled 122 02031900 Other meat
of swine, fresh or chilled 123 02032190 Other meat of swine, carcasses and half-carcasses, frozen 124 02032200
Hams, shoulders and cuts thereof, with bone in, frozen 125 02032900 Other meat of swine, frozen 126 02064100
Livers, frozen 127 02064900 Other edible offal of swine, frozen  Category VII Recycled aluminum  128 76020000
Page 9  Statement by the Ministry of Commerce Spokesperson on China's release of the list of suspended



concessions in response to U.S. 232 measures on imported steel and aluminum products  Mandarin link:
http://www.mofcom.gov.cn/article/ae/ag/201803/20180302722664.shtml  On March 23, 2018, the Ministry of
Commerce issued a list of suspended concessions in response to U.S. 232 measures on imports of steel and
aluminum products and solicited public opinion regarding the intention to impose tariffs on certain products
imported from the United States, in order to balance the losses to Chinese interests from the tariffs imposed on
aluminum. The Ministry of Commerce Spokesperson made the following statement:  This list tentatively contains 7
categories and 128 taxed products. Based on 2017 statistics, this list involves U.S. exports to China of about $3
billion USD. The first part (of the list) covers a total of 120 taxed products involving $977 million USD in U.S.
exports to China, including fresh fruit, dried fruit and nut products, wine, denatured ethanol, American ginseng, and
seamless steel pipes, and is anticipated to be levied an additional 15% tariff. The second part covers a total of eight
taxed products involving $1.992 billion USD of U.S. exports to China, including pork and pork products, recycled
aluminum, etc., and is anticipated to be levied an additional 25% tariff.   The United States imposition of 25% and
10% tariffs on imported steel and aluminum products on the grounds of “national security” actually constitutes a
protectionist trade measure. In accordance with the relevant provisions of the WTO Agreement on Safeguard
Measures, China has formulated a list of suspended concessions. If China and the United States fail to reach an
agreement on trade compensation within a specified time, China will exercise its right to suspend concessions on the
first part of the product (list); China will implement the second part of the list after further evaluating the impact of
the U.S. measures on China. China reserves the right to adjust measures based on actual conditions and will
implement the necessary procedures in accordance with relevant WTO rules.  The United States' action of restricting
imports based on "national security" has severely damaged the multilateral trade system represented by the WTO
and seriously interfered with the normal international trade order. This action has been opposed by many WTO
members. The Chinese side has also negotiated with the United States through multiple levels and channels, and will
take legal actions under the WTO framework with other WTO members to jointly maintain the stability and
authority of the multilateral trade rules.  As the world's two largest economies, the only correct choice is cooperation
between China and the United States. China hopes that both sides proceed from the overall interests of China and
the United States, work toward each other, focus on cooperation, control differences, and jointly promote the healthy
and stable development of China-U.S. economic and trade relations. China urges the United States to resolve
China’s concerns as soon as possible, resolve differences through dialogue and consultation, and avoid harming the
overall situation of China-U.S. cooperation.  END UNOFFICIAL TRANSLATION

http://www.mofcom.gov.cn/article/ae/ag/201803/20180302722664.shtml


Subject: Re: ginseng and china tariff
Date: Thursday, April 5, 2018 6:10:41 PM

 THIS REPORT CONTAINS ASSESSMENTS OF COMMODITY AND TRADE ISSUES MADE BY USDA
STAFF AND NOT NECESSARILY STATEMENTS OF OFFICIAL U.S. GOVERNMENT POLICY  -  Date:  
GAIN Report Number:  Post:  Report Categories:  Approved By:   Prepared By:     Report Highlights: On April 4,
2018, the People’s Republic of China’s Ministry of Commerce (MOFCOM) and Ministry of Finance (MOF)
separately announced a proposal to levy retaliatory tariffs of 25 percent impacting approximately $16.5 billion in
Chinese imports of agricultural and food products from the United States.  The announcement is in response to the
recent U.S. announcement of proposed U.S. tariffs on Chinese imports as a result of the U.S. 301 Investigation into
the forced transfer of U.S. technology and intellectual property.  China’s proposed tariff increases in response to the
U.S. 301 Trade Action target U.S. soybeans, corn and corn products, wheat, sorghum, cotton, beef and beef
products, cranberries, orange juice, and tobacco and tobacco products.  The announcement did not include a
comment period and does not indicate a date of implementation.     This GAIN report contains unofficial translations
of announcements from MOFCOM and the Ministry of Finance, including a translated table of the products subject
to these proposed tariff increases.  AgBeijing Staff Bruce Zanin Trade Policy Monitoring China Responds to U.S.
Section 301 Trade Action Announcement Beijing China - Peoples Republic of CH18018 4/4/2018 Public Voluntary 
Executive Summary:   On April 4, 2018, at 3:45pm local time, China’s Ministry of Commerce (MOFCOM)
published a proposal to increase tariffs on a targeted set of U.S. exports. MOFCOM stated that these tariffs were
intended to safeguard China’s “legitimate rights and interests.”  Soon after, China’s Ministry of Finance stated the
manner in which duties on certain U.S. products would be calculated.  Product Scope  The proposed tariff increases
will impact approximately $16.5 billion in Chinese agriculture and food imports from the United States, identified
by their HS-8 digit tariff codes.  Approximately one-third of the products targeted by China are food and agricultural
products, totaling 33 out of 106 tariff codes, primarily targeting soybeans, corn and corn products, wheat, sorghum,
cotton, beef and beef products, cranberries, orange juice, and tobacco and tobacco products.    The MOFCOM
announcement states that they are retaliating against $50.0 billion in U.S. tariffs proposed as a result of the findings
of the USTR 301 investigation into the forced transfer of U.S. technology and intellectual property.  Timing  In the
April 4, 2018 announcement, MOFCOM did not state when the additional tariffs will enter into force.    For More
Information please email: AgBeijing@usda.gov   Useful Government of China Web Sites: China’s equivalent of the
U.S. Department of Commerce is MOFCOM.  Additional information can be found at:
http://english.mofcom.gov.cn/.  China’s equivalent of the U.S. Department of Treasury is the Ministry of Finance. 
Additional information can be found at:  http://www.mof.gov.cn/ Introduction: This report provides unofficial
translations of two announcements. The first titled “2018 No. 34 Announcement of the Ministry of Commerce of the
People's Republic of China” published on the MOFCOM’s website on April 4, 2018.   The second titled “The State
Council Tariff Committee (SCTC) Notice on Imposing Additional Tariffs on Certain Imported Commodities
Originating from the United States” published on the Ministry of Finance’s website on April 4, 2018. 
Announcement Link:  http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml Disclaimer: This
summary is based on a cursory review of the subject announcement and therefore should not, under any
circumstances, be viewed as a definitive reading of the regulation in question, or of its implications for U.S.
agricultural export trade interests. In the event of a discrepancy or discrepancies between this summary and the
complete regulation or announcement as published in Mandarin, the latter shall prevail.  BEGIN UNOFFICIAL
TRANSLATION  Ministry of Commerce  On April 3, 2018, U.S. time, based on the results of the unilateral
findings of the 301 investigation, the U.S. government announced that it would impose a 25 percent tariff on
imported products origin from China.  Approximately US$50 billion of Chinese exports to the United States is
involved. The U.S. measure clearly violates the relevant rules of the World Trade Organization, seriously violates
China’s legitimate rights and interests under the rules of the World Trade Organization, and threatens China’s
economic interests and security.  In response to the emergency caused by the U.S. violation of international
obligations to China, and in order to safeguard China’s legitimate rights, the Chinese government will equivalently
take measures to impose additional tariff on imported products origin from the  United States, including agricultural
products such as soybean, automobiles, chemicals, airplanes, etc. in accordance with laws and regulations of the
Foreign Trade Law of the People’s Republic of China and other basic principles of international law.  The duty rate
is 25 percent.   Approximately $50 billion of China’s imports from the United States in 2017 will be involved (see
attachments for details).    The final measure and effective date will be announced separately.  Attachment:
http://images.mofcom.gov.cn/www/201804/20180404161059682.pdf END UNOFFICIAL TRANSLATION
China’s Announcement on Proposed Tariffs on U.S. Exports of Agriculture and Food Products Announced on April
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http://www.mofcom.gov.cn/article/au/ao/201803/20180302722670.shtml
http://images.mofcom.gov.cn/www/201804/20180404161059682.pdf


4, 2018 Serial No. HS Code Mandarin Product Description Commodity Product Description 1 Current Tariff (MFN)
(%) Proposed New Applied Tariff (%) 1 12019010 黄大豆 Yellow soybeans 3 28 2 12019020 黑大豆 Black
soybeans 3 28 3 10059000 其他玉米 Other corn 1 (inquota),  65 (outquota) 26 (inquota),  90 (outquota) 4 11022000
玉米细粉 Corn flour 9  (in-quota), 40  (out-quota) 34 (inquota),  65 (outquota) 5 52010000 未梳的棉花 Cotton, not
carded or combed 1 (inquota),  40 (outquota) 26 (inquota),  65 (outquota) 6 14042000 棉短绒 Cotton linters 4 29 7
10079000 其他高粱 Other grain sorghum 2 27 8 23033000 酿造及蒸馏过 程中的糟粕及 残渣 Brewing or
distilling dregs and waste 2 5 30 9 10011900 其他硬粒小麦 Other durum wheat 1 (inquota), 65  (out-quota) 26  (in-
quota), 90  (out-quota) 10 10019900 其他小麦及混 合麦 Other wheat and meslin 1 (inquota), 65 (out-quota) 26
(inquota), 90 (out-quota) 11 02011000 整头及半头 鲜 冷牛肉 Meat of bovine animals, carcasses and half-
carcasses, fresh or chilled 12 37 12 02012000 鲜 冷的带骨 牛肉 Meat of bovine animals, other cuts with bone in,
fresh or chilled 12 37 13 02013000 鲜 冷的去骨 牛肉 Meat of bovine animals, boneless, fresh or chilled 12 37 14
02021000 冻的整头及半 头牛肉 Meat of bovine animals, carcasses and half-carcasses, 12 37 frozen 15 02022000
冻的带骨牛肉 Meat of bovine animals, other cuts with bone in, frozen 12 37 16 02023000 冻的去骨牛肉 Meat of
bovine animals, boneless, frozen 12 37 17 02062900 其他冻牛杂碎 Other edible offal of bovine animals, fresh,
chilled or frozen 12 37 18 20089300 用其他方法制 作或保藏的蔓 越橘 Cranberry (Vaccinium macrocarpon
vaccinium oxycoccos, vaccinium vitisidaea) 15 40 19 20091100 冷冻的橙汁 Orange juice/frozen 7.5 32.5 20
20091200 非冷冻的,白 利糖度值不超 过 20 的橙汁 Orange juice/Not frozen, of a Brix value not exceeding 20 30
55 21 22083000 威士忌酒 Whiskies 10 35  Unmanufactured tobacco; tobacco refuse     -tobacco, not
stemmed/stripped 22 24011010 未去梗的烤烟 Not stemmed/stripped Tobacco/flue-cured 10 35 23 24011090 其他
未去梗的 烟草 Not stemmed/stripped Tobacco/other 10 35 24 24012010 部分或全部去 梗的烤烟 Flue-cured
tobacco 10 35 25 24012090 部分或全部去 梗的其他烟草 Flue-cured tobacco/other 10 35 26 24013000 烟草废料
Tobacco, refuse 10 35  Cigars, cheroots, cigarillos and cigarettes, of tobacco or of tobacco substitutes  27 24021000
烟草制的雪茄 烟 Cigars, cheroots and cigarillos containing tobacco 25 50 28 24022000 烟草制的卷烟 Cigarettes
containing tobacco 25 50 29 24029000 烟草代用品制 的雪茄烟及卷 烟 Other tobacco 25 50  Other manufactured
tobaccos or tobacco substitutes; homogenized or reconstituted tobacco; tobacco extracts and essences 30 24031100
本章子目注释 所述的水烟料 Water pipe tobacco specified in subheading Note to this chapter 57 82 31 24031900
其他供吸用的 烟草 Other tobacco 57 82 32 24039100 “均化”或“再造 ”烟草 “Homogenized” or “Reconstituted”
tobacco       24039100*10   Reconstituted tobacco 40 65   24039100 90   Homogenized tobacco 57 82 33 24039900
其他烟草及烟 草代用品的制 品;烟草精汁 Other tobacco 57 82 Notes: 1 Commodity descriptions are for reference
only. Please refer to corresponding HS codes in the Customs Import and Export Tariff of P.R. China for specific
commodity scope.  2 U.S. brewing or distilling dregs and waste products are subject to additional anti-dumping
duties ranging from 42.2 to 53.7 percent and countervailing duties ranging from 11.2 to 12 percent by exporter. 
BEGIN UNOFFICIAL TRANSLATION  Ministry of Finance The State Council Tariff Committee (SCTC) Notice
on Imposing Additional Tariffs on Certain Imported Commodities Originating from the United States   On April 4,
2018, the United States government released a list of commodities subject to additional tariffs, imposing 25-percent
additional tariffs on our 1,333 items of [Chinese] commodities worth 50 billion U.S. dollars exported to the United
States. This U.S. measure violates WTO rules, seriously infringes China’s legitimate rights, and threatens our
country’s development interests.    According to our rights and obligations under the WTO, and relevant provisions
of the People’s Republic of China’s Foreign Trade Law and the People’s Republic of China’s Import and Export
Tariff Regulations, upon the State Council approval, the State Council Tariff Commission decided to impose a 25-
percent additional duty on 106 items within 14 categories of commodities originated from the United States,
including soybeans, automobiles, and chemical products.   Relevant matters are as follows:  1. The commodities
subject to additional tariff are 106 items in 14 categories including soybeans, automobiles, chemicals etc. The scope
of taxation is detailed in the attached table. 2. For the imported products listed in the attached form originating in the
United States, a 25- percent tariff shall be imposed on the basis of the current taxation method and the applicable
tariff rate. The current policy on bonded and tax-exemption shall not change (The tariff imposed shall not be
waivered).  3. The import tax calculation formula after imposing additional tariffs:  Tariff = duty paid price ×
(current applicable tariff rate + imposed additional tariff rate) Import consumption tax on value based tariff
commodity = import consumption tax calculation price × consumption tax proportional tax rate  Import
consumption tax on compound based tariff commodity = import consumption tax calculation price × consumption
tax proportional tax rate +import quantity x consumption fixed tax rate  Import consumption tax price on value
based tariff commodity = (tariff duty price + tariff) ÷ (1- consumption proportional tax rate)  Import consumption
tax price on compound based tariff commodity = (tariff duty price + tariff + import quantity × consumption tax
fixed tax rate) ÷ (1- consumption proportional tax rate) Import VAT = Import VAT price × import VAT tax rate 
Import VAT taxation price = Duty paid price + Customs Duty + Import consumption tax  4. The implementation
time will be announced separately.  Attachment:  List of commodities originating in the U.S. that are subject to
additional duties   Link:



http://www.mof.gov.cn/zhengwuxinxi/caizhengxinwen/201804/P020180404563987180985.xlsx END
UNOFFICIAL TRANSLATION
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From: Lu, Jennifer Y - DATCP
To: Cosh, William - DATCP; Gilson, Donna J - DATCP
Cc: Heinemann, Jack A - DATCP
Subject: RE: hello from the wall street journal: questions for bill cosh
Date: Thursday, April 19, 2018 10:59:02 AM
Attachments: image001.png

image002.png
image003.png
image004.png

Bill,
The journal staff should talk to the Board, the Ginseng and Herb Coop, and a farmer. Here is the
contacts:
Board:
Jackie Fett | Executive/Marketing Director
Ginseng Board of Wisconsin | 715-443-2444
www.ginsengboard.com
email: jackie@ginsengboard.com
COOP: Jeff Lewis
General Manager
Ginseng & Herb Co-op
(715) 443-3355
Email: jefflewisghc@charter.net
http://www.ginsengherbco-op.com/
Farmer and a company owner:
Dr. Ming Tao Jiang Marathon Ginseng
4613 Camp Phillips Road, Weston, WI 54476
Customer Service:715-5712426
Wechat:Marathon_Ginseng
QQ:893601953
Http:// MarathonGinseng.com

As with DATCP’s help to the ginseng industry on this matter, DATCP is working with USDA trade
office in China to find a solution. Jack and I will be traveling to China for a dairy show in Harbin China
leaving on Saturday. We have scheduled a meeting with USDA Ag Trade Office next Monday morning
to discuss this issue.
Jennifer

From: Cosh, William - DATCP 
Sent: Thursday, April 19, 2018 9:49 AM
To: Lu, Jennifer Y - DATCP ; Gilson, Donna J - DATCP 
Subject: FW: hello from the wall street journal: questions for bill cosh
Hi Jennifer,
I just wanted to check in with you on the questions below. Thanks.
Bill

From: Gilson, Donna J - DATCP 
Sent: Thursday, April 19, 2018 9:48 AM
To: Yap, Chuin-Wei <chuin-wei.yap@wsj.com>; Cosh, William - DATCP
<William2.Cosh@wisconsin.gov>
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mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
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Subject: RE: hello from the wall street journal: questions for bill cosh
Mr. Yap,
Thank you. I’ve cc’d Bill Cosh on this message. He’ll help you out.
Donna
Donna Gilson
Communication specialist, Agricultural Resource Management Division
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5130
Fax: 608-224-5034
donna.gilson@wi.gov
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!

   
From: Yap, Chuin-Wei <chuin-wei.yap@wsj.com> 
Sent: Thursday, April 19, 2018 9:25 AM
To: Gilson, Donna J - DATCP <Donna.Gilson@wisconsin.gov>
Subject: hello from the wall street journal: questions for bill cosh
Hi Donna,
Thanks for guiding me on who to get a response from on this.
I'm Chuin-Wei, a reporter with the Wall Street Journal, based in Hong Kong. I'm putting together an article
on American exports of ginseng to China, and the impact on it from recent developments in international
trade.
With China's recent 15% tariff on ginseng, among other agricultural commodities, we at the Journal are
trying to get a sense of how this filters down to American farmers caught in the middle.
I'd like to ask these two questions:
1/ What effects is this tariff likely to have on Marathon and surrounding areas that have built their
community around the ginseng trade and its globalization? Do you see economic conditions there likely
deteriorating as a result, and what might be done to ease the impact?

2/ How are you guys planning to respond to the Chinese tariffs?
Thanks so much. Grateful if Bill or anyone else calls me back, or email would be fine too. Basically, just
trying to get a sense of what the department sees on the horizon, and how it might respond.
Best,
Chuin-Wei

M: +852 5685-8220
E: chuin-wei.yap@wsj.com
P.S. By way of background, I'm ethnically Chinese - from Singapore - and worked for a decade in the
U.S. in journalism before moving to Beijing and then Hong Kong with the Wall Street Journal. Ginseng
has always been a part of my childhood, and I am thankful for it.
--
Chuin-Wei Yap 叶雋暐
The Wall Street Journal | 华尔街日报
Dir: +852 2832-2308
Mob: +852 5685-8220
chuin-wei.yap@wsj.com
Twitter @YapCW
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From: Stamm, Christine A - DATCP
To: Cosh, William - DATCP; Moll, Keeley A - DATCP; Andre, Ashley K - DATCP
Subject: RE: Inquiry from WISN/UpFront
Date: Friday, June 1, 2018 11:40:00 AM

Bill,
Would you please let them know that due to her schedule, the Secretary is not able to interview on
Friday June 8.
 
Thank you,
Christine
 

From: Cosh, William - DATCP 
Sent: Friday, June 1, 2018 9:51 AM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>; Moll, Keeley A - DATCP
<Keeley.Moll@wisconsin.gov>; Andre, Ashley K - DATCP <Ashley.Andre@wisconsin.gov>
Subject: FW: Inquiry from WISN/UpFront
 
We received the following request.
 
Bill  Cosh
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell:  (608) 513-8950
William2.Cosh@wi.gov
 

From: Macdonald, Susan <smacdonald@hearst.com> 
Sent: Friday, June 1, 2018 9:50 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Inquiry from WISN/UpFront
 
Hi Bill,
 
   Any chance Sec. Harsdorf could join us on “UpFront” next week, on Friday June 8, to discuss tariffs
and the effect on state ag? Thanks for the consideration.
 
Best Regards,
 
Susan MacDonald
Executive producer “UpFront with Mike Gousha”
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From: Stamm, Christine A - DATCP
To: "Martens, Bill"; Cosh, William - DATCP
Subject: RE: Interview request from Wis. Public Radio - Wed., July 11, 3:45-4 p.m.
Date: Wednesday, July 11, 2018 9:08:00 AM

Bill,
Yes, the Secretary will be available for the interview this afternoon.  Thank you for the updated information!
 
Best,
Christine
 

From: Martens, Bill <bill.martens@wpr.org> 
Sent: Tuesday, July 10, 2018 3:19 PM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>; Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: RE: Interview request from Wis. Public Radio - Wed., July 11, 3:45-4 p.m.
 
Oh, and Judith Siers-Poisson will be doing the interview instead of Rob. I didn’t realize when I first reached out to you that
Rob was going to be off.
 
Bill Martens | Producer/Director of “Central Time” | Wisconsin Public Radio
821 University Ave., Madison, WI 53706 | (608) 265-4547 | www.wpr.org/centraltime
 
From: Martens, Bill 
Sent: Tuesday, July 10, 2018 2:07 PM
To: 'Stamm, Christine A - DATCP' <Christine.Stamm@wisconsin.gov>; Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: RE: Interview request from Wis. Public Radio - Wed., July 11, 3:45-4 p.m.
 
Hi, Christine.
 
Just making sure we’re still good to go for tomorrow’s interview with Sec. Harsdorf. We’ll also want to talk to her about
tariffs and the effect they could have on Wisconsin farmers and growers.
 
Thanks.
 
Bill Martens | Producer/Director of “Central Time” | Wisconsin Public Radio
821 University Ave., Madison, WI 53706 | (608) 265-4547 | www.wpr.org/centraltime
 
From: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov> 
Sent: Tuesday, July 3, 2018 10:55 AM
To: Martens, Bill <bill.martens@wpr.org>; Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: RE: Interview request from Wis. Public Radio - Wed., July 11, 3:45-4 p.m.
 
Bill,
If you should need to reach out to us – please dial 608-224-5015.
 
Thank you!
Christine
 
 
Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
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From: Martens, Bill <bill.martens@wpr.org> 
Sent: Tuesday, July 3, 2018 10:45 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Cc: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>
Subject: RE: Interview request from Wis. Public Radio - Wed., July 11, 3:45-4 p.m.
 
Excellent. Thank you very much.
 
She can call us at (608) 262-8402; backup is (608) 262-8704. Please have her call at about 3:42. If our phones don’t ring by
3:44, at which number can we reach her – or somebody who can quickly get a hold of her?
 
I’ll reconfirm all these details with you either next Tuesday or Wednesday morning.
 
Have a great 4th!
 
Bill Martens | Producer/Director of “Central Time” | Wisconsin Public Radio
821 University Ave., Madison, WI 53706 | (608) 265-4547 | www.wpr.org/centraltime
 
From: Cosh, William - DATCP <William2.Cosh@wisconsin.gov> 
Sent: Tuesday, July 3, 2018 10:43 AM
To: Martens, Bill <bill.martens@wpr.org>
Cc: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>
Subject: RE: Interview request from Wis. Public Radio - Wed., July 11, 3:45-4 p.m.
 
Good Morning Bill,
 
I want to confirm for Wednesday, July 11 at 3:45 p.m. The Secretary will call in from her office. What phone number should we call?
 
 
Bill  Cosh
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell:  (608) 513-8950
William2.Cosh@wi.gov
 

From: Martens, Bill <bill.martens@wpr.org> 
Sent: Friday, June 29, 2018 1:43 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Interview request from Wis. Public Radio - Wed., July 11, 3:45-4 p.m.
 
Hello, Bill.
 
Bill Martens here from “Central Time” on Wis. Public Radio, our live afternoon-drive statewide call-in program. I’m
wondering if Sec. Harsdorf would be free to join us on our show on Wed., July 11 from 3:45-4 p.m. We want to talk about
why people should visit fairs this summer. I saw the release this morning:
 
https://content.govdelivery.com/attachments/WIDATCP/2018/06/29/file_attachments/1032127/WisconsinFairs2018a.pdf
 
This would consist of questions from our host, Rob Ferrett. She can join us in our studio on the UW-Madison campus, via
Skype or by phone – landline preferred, but not required.
 
Please let me know at your earliest convenience whether she can help us out and thanks very much for your assistance.
 
Bill Martens | Producer/Director of “Central Time” | Wisconsin Public Radio
821 University Ave., Madison, WI 53706 | (608) 265-4547 | www.wpr.org/centraltime
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From: Lu, Jennifer Y - DATCP
To: Cosh, William - DATCP; Gegare, Debbie E - DATCP
Cc: Heinemann, Jack A - DATCP; Hummell, Richard P - DATCP
Subject: RE: Media inquiry from the Washington Post re: ginseng
Date: Friday, April 6, 2018 4:24:16 PM

I also suggest they talk to GHC, whose representatives just returned from China last week as this trade
war started when we were there during the wood mission. Here is the contact:
Jeff Lewis
General Manager
Ginseng & Herb Co-op
(715) 443-3355

From: Lu, Jennifer Y - DATCP 
Sent: Friday, April 6, 2018 3:21 PM
To: Cosh, William - DATCP ; Gegare, Debbie E - DATCP 
Cc: Heinemann, Jack A - DATCP ; Hummell, Richard P - DATCP 
Subject: RE: Media inquiry from the Washington Post re: ginseng
Here is some info for your consideration to pass along:

· $22,626,339 ginseng exported to China in 2017 from the U.S., 45% increase from
$15,586,684 in 2016.

· $14 million ginseng were exported to China from Wisconsin (number one in the nation), 16%
increase from $12 million in 2016. Mostly was from Marathon county, capital of American ginseng.

· Wisconsin produces about 95 percent of the American ginseng grown in the U.S. mostly in
Marathon County.

· Wisconsin Ginseng is prized for being the highest-quality in the world.
· Although the number of ginseng producers in Wisconsin is small compared to other agriculture

industries, we are proud that ginseng makes Wisconsin stand out as a diversified agricultural
state. It also creates jobs in related fields, such as farm equipment, fertilizers and transportation.

· Ginseng is prized by the Chinese people around the world. For that reason, we give ginseng as state
official gifts to Chinese visitors and we are proud that this makes Wisconsin special from other
states.

· DATCP works with the ginseng industry to ensure the high standard of Wisconsin ginseng
production and to maintain our ginseng growing foundation in the state.

Best regards,
Jennifer Lu
International Agri-Business Center
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive, Madison, WI 53708-8911 
Office Phone: 608 224 5102 Email: jennifer.lu@wi.gov Cell: 608 347 1852
______________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is
open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response to
it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete
it from your system.

From: Cosh, William - DATCP 
Sent: Friday, April 6, 2018 2:44 PM
To: Gegare, Debbie E - DATCP ; Lu, Jennifer Y - DATCP 
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Cc: Heinemann, Jack A - DATCP ; Hummell, Richard P - DATCP 
Subject: FW: Media inquiry from the Washington Post re: ginseng
Debbie and Jennifer,
Would you have any of the following?
Bill

From: Dewey, Caitlin [mailto:Caitlin.Dewey@washpost.com] 
Sent: Friday, April 6, 2018 2:41 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Media inquiry from the Washington Post re: ginseng
Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about the
Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me toward any
resources on how much the ginseng industry contributes to Wisconsin’s economy, particularly in
Marathon County and thereabouts. I also wondered if you had any up-to-date information on ginseng
acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in Wausau
on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454
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From: Lu, Jennifer Y - DATCP
To: Cosh, William - DATCP; Gegare, Debbie E - DATCP
Cc: Heinemann, Jack A - DATCP; Hummell, Richard P - DATCP
Subject: RE: Media inquiry from the Washington Post re: ginseng
Date: Friday, April 6, 2018 4:21:28 PM

Here is some info for your consideration to pass along:
· $22,626,339 ginseng exported to China in 2017 from the U.S., 45% increase from

$15,586,684 in 2016.
· $14 million ginseng were exported to China from Wisconsin (number one in the nation), 16%

increase from $12 million in 2016. Mostly was from Marathon county, capital of American ginseng.
· Wisconsin produces about 95 percent of the American ginseng grown in the U.S. mostly in

Marathon County.
· Wisconsin Ginseng is prized for being the highest-quality in the world.
· Although the number of ginseng producers in Wisconsin is small compared to other agriculture

industries, we are proud that ginseng makes Wisconsin stand out as a diversified agricultural
state. It also creates jobs in related fields, such as farm equipment, fertilizers and transportation.

· Ginseng is prized by the Chinese people around the world. For that reason, we give ginseng as state
official gifts to Chinese visitors and we are proud that this makes Wisconsin special from other
states.

· DATCP works with the ginseng industry to ensure the high standard of Wisconsin ginseng
production and to maintain our ginseng growing foundation in the state.

Best regards,
Jennifer Lu
International Agri-Business Center
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive, Madison, WI 53708-8911 
Office Phone: 608 224 5102 Email: jennifer.lu@wi.gov Cell: 608 347 1852
______________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is
open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response to
it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete
it from your system.

From: Cosh, William - DATCP 
Sent: Friday, April 6, 2018 2:44 PM
To: Gegare, Debbie E - DATCP ; Lu, Jennifer Y - DATCP 
Cc: Heinemann, Jack A - DATCP ; Hummell, Richard P - DATCP 
Subject: FW: Media inquiry from the Washington Post re: ginseng
Debbie and Jennifer,
Would you have any of the following?
Bill

From: Dewey, Caitlin [mailto:Caitlin.Dewey@washpost.com] 
Sent: Friday, April 6, 2018 2:41 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Media inquiry from the Washington Post re: ginseng
Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about the
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Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me toward any
resources on how much the ginseng industry contributes to Wisconsin’s economy, particularly in
Marathon County and thereabouts. I also wondered if you had any up-to-date information on ginseng
acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in Wausau
on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454



From: Lu, Jennifer Y - DATCP
To: Cosh, William - DATCP; Gegare, Debbie E - DATCP
Cc: Heinemann, Jack A - DATCP; Hummell, Richard P - DATCP
Subject: RE: Media inquiry from the Washington Post re: ginseng
Date: Friday, April 6, 2018 4:21:28 PM

Here is some info for your consideration to pass along:
· $22,626,339 ginseng exported to China in 2017 from the U.S., 45% increase from

$15,586,684 in 2016.
· $14 million ginseng were exported to China from Wisconsin (number one in the nation), 16%

increase from $12 million in 2016. Mostly was from Marathon county, capital of American ginseng.
· Wisconsin produces about 95 percent of the American ginseng grown in the U.S. mostly in

Marathon County.
· Wisconsin Ginseng is prized for being the highest-quality in the world.
· Although the number of ginseng producers in Wisconsin is small compared to other agriculture

industries, we are proud that ginseng makes Wisconsin stand out as a diversified agricultural
state. It also creates jobs in related fields, such as farm equipment, fertilizers and transportation.

· Ginseng is prized by the Chinese people around the world. For that reason, we give ginseng as state
official gifts to Chinese visitors and we are proud that this makes Wisconsin special from other
states.

· DATCP works with the ginseng industry to ensure the high standard of Wisconsin ginseng
production and to maintain our ginseng growing foundation in the state.

Best regards,
Jennifer Lu
International Agri-Business Center
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive, Madison, WI 53708-8911 
Office Phone: 608 224 5102 Email: jennifer.lu@wi.gov Cell: 608 347 1852
______________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is
open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response to
it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete
it from your system.

From: Cosh, William - DATCP 
Sent: Friday, April 6, 2018 2:44 PM
To: Gegare, Debbie E - DATCP ; Lu, Jennifer Y - DATCP 
Cc: Heinemann, Jack A - DATCP ; Hummell, Richard P - DATCP 
Subject: FW: Media inquiry from the Washington Post re: ginseng
Debbie and Jennifer,
Would you have any of the following?
Bill

From: Dewey, Caitlin [mailto:Caitlin.Dewey@washpost.com] 
Sent: Friday, April 6, 2018 2:41 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Media inquiry from the Washington Post re: ginseng
Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about the
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Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me toward any
resources on how much the ginseng industry contributes to Wisconsin’s economy, particularly in
Marathon County and thereabouts. I also wondered if you had any up-to-date information on ginseng
acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in Wausau
on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454



From: Gegare, Debbie E - DATCP
To: Cosh, William - DATCP; Lu, Jennifer Y - DATCP
Cc: Heinemann, Jack A - DATCP; Hummell, Richard P - DATCP
Subject: RE: Media inquiry from the Washington Post re: ginseng
Date: Friday, April 6, 2018 3:53:26 PM

Bill,
I have that information, but so does the GBW. I would need to look it up as I don’t have it readily
available.
Debbie Gegare
Program Manager, Market Orders, Cultivated Ginseng and County Fairs

From: Cosh, William - DATCP 
Sent: Friday, April 6, 2018 2:44 PM
To: Gegare, Debbie E - DATCP ; Lu, Jennifer Y - DATCP 
Cc: Heinemann, Jack A - DATCP ; Hummell, Richard P - DATCP 
Subject: FW: Media inquiry from the Washington Post re: ginseng
Debbie and Jennifer,
Would you have any of the following?
Bill

From: Dewey, Caitlin [mailto:Caitlin.Dewey@washpost.com] 
Sent: Friday, April 6, 2018 2:41 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Media inquiry from the Washington Post re: ginseng
Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about
the Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me
toward any resources on how much the ginseng industry contributes to Wisconsin’s economy,
particularly in Marathon County and thereabouts. I also wondered if you had any up-to-date
information on ginseng acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in
Wausau on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454
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From: Gegare, Debbie E - DATCP
To: Cosh, William - DATCP; Lu, Jennifer Y - DATCP
Cc: Heinemann, Jack A - DATCP; Hummell, Richard P - DATCP
Subject: RE: Media inquiry from the Washington Post re: ginseng
Date: Friday, April 6, 2018 3:53:26 PM

Bill,
I have that information, but so does the GBW. I would need to look it up as I don’t have it readily
available.
Debbie Gegare
Program Manager, Market Orders, Cultivated Ginseng and County Fairs

From: Cosh, William - DATCP 
Sent: Friday, April 6, 2018 2:44 PM
To: Gegare, Debbie E - DATCP ; Lu, Jennifer Y - DATCP 
Cc: Heinemann, Jack A - DATCP ; Hummell, Richard P - DATCP 
Subject: FW: Media inquiry from the Washington Post re: ginseng
Debbie and Jennifer,
Would you have any of the following?
Bill

From: Dewey, Caitlin [mailto:Caitlin.Dewey@washpost.com] 
Sent: Friday, April 6, 2018 2:41 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Media inquiry from the Washington Post re: ginseng
Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about
the Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me
toward any resources on how much the ginseng industry contributes to Wisconsin’s economy,
particularly in Marathon County and thereabouts. I also wondered if you had any up-to-date
information on ginseng acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in
Wausau on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454
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From: Lu, Jennifer Y - DATCP
To: Cosh, William - DATCP; Gegare, Debbie E - DATCP
Cc: Heinemann, Jack A - DATCP; Hummell, Richard P - DATCP
Subject: RE: Media inquiry from the Washington Post re: ginseng
Date: Friday, April 6, 2018 4:24:16 PM

I also suggest they talk to GHC, whose representatives just returned from China last week as this trade
war started when we were there during the wood mission. Here is the contact:
Jeff Lewis
General Manager
Ginseng & Herb Co-op
(715) 443-3355

From: Lu, Jennifer Y - DATCP 
Sent: Friday, April 6, 2018 3:21 PM
To: Cosh, William - DATCP ; Gegare, Debbie E - DATCP 
Cc: Heinemann, Jack A - DATCP ; Hummell, Richard P - DATCP 
Subject: RE: Media inquiry from the Washington Post re: ginseng
Here is some info for your consideration to pass along:

· $22,626,339 ginseng exported to China in 2017 from the U.S., 45% increase from
$15,586,684 in 2016.

· $14 million ginseng were exported to China from Wisconsin (number one in the nation), 16%
increase from $12 million in 2016. Mostly was from Marathon county, capital of American ginseng.

· Wisconsin produces about 95 percent of the American ginseng grown in the U.S. mostly in
Marathon County.

· Wisconsin Ginseng is prized for being the highest-quality in the world.
· Although the number of ginseng producers in Wisconsin is small compared to other agriculture

industries, we are proud that ginseng makes Wisconsin stand out as a diversified agricultural
state. It also creates jobs in related fields, such as farm equipment, fertilizers and transportation.

· Ginseng is prized by the Chinese people around the world. For that reason, we give ginseng as state
official gifts to Chinese visitors and we are proud that this makes Wisconsin special from other
states.

· DATCP works with the ginseng industry to ensure the high standard of Wisconsin ginseng
production and to maintain our ginseng growing foundation in the state.

Best regards,
Jennifer Lu
International Agri-Business Center
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive, Madison, WI 53708-8911 
Office Phone: 608 224 5102 Email: jennifer.lu@wi.gov Cell: 608 347 1852
______________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is
open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response to
it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete
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From: Cosh, William - DATCP 
Sent: Friday, April 6, 2018 2:44 PM
To: Gegare, Debbie E - DATCP ; Lu, Jennifer Y - DATCP 
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Cc: Heinemann, Jack A - DATCP ; Hummell, Richard P - DATCP 
Subject: FW: Media inquiry from the Washington Post re: ginseng
Debbie and Jennifer,
Would you have any of the following?
Bill

From: Dewey, Caitlin [mailto:Caitlin.Dewey@washpost.com] 
Sent: Friday, April 6, 2018 2:41 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Media inquiry from the Washington Post re: ginseng
Hey Bill,
My name is Caitlin Dewey and I’m a reporter at the Washington Post. I’m working on a story about the
Wisconsin ginseng industry, tied to the Chinese tariffs, and wondered if you could point me toward any
resources on how much the ginseng industry contributes to Wisconsin’s economy, particularly in
Marathon County and thereabouts. I also wondered if you had any up-to-date information on ginseng
acreage and production in Wisconsin, and the value of the crop.
I’m in touch with the Ginseng Board as well, but want to make sure I cover all my bases! I’ll be in Wausau
on Monday to visit some farms.
Please let me know when you get a chance. And thanks,
Caitlin
--
Caitlin Dewey
The Washington Post
@caitlindewey // 202-430-8454

mailto:Caitlin.Dewey@washpost.com
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From: Frances Kuo
To: Hummell, Richard P - DATCP
Cc: Heinemann, Jack A - DATCP; Cosh, William - DATCP
Subject: RE: media inquiry
Date: Tuesday, May 15, 2018 3:19:06 PM

Hi Mr. Hummell,
Thanks for getting back to me. I still need to pitch this story to the bosses, so there isn’t a strict
deadline on it. I just wanted to reach out to you first to see if there would be a possibility for an
interview.
Some general talking points are:

- Possible effects of tariffs proposal on cheese export industry to China
- How the cheese export industry to China has evolved and its status now
- How cheese is marketed to China (for example, Chinese tend to be lactose intolerant, so do

they favor certain cheeses over others)?
- Your relationships with China i.e. trips to China, meetings with Chinese officials, etc. – What

have you discussed?
- Future of cheese export industry to China

Thanks very much,
Frances

From: Hummell, Richard P - DATCP [mailto:Richard.Hummell@wisconsin.gov] 
Sent: Wednesday, May 16, 2018 3:07 AM
To: Frances Kuo
Cc: Heinemann, Jack A - DATCP; Cosh, William - DATCP
Subject: RE: media inquiry
Hi Frances,
I spoke with Jack Heinemann, director of DATCP’s International Agribusiness Center, and he can be
available for an interview. When are you thinking of doing the interview? Would you be visiting our
office to do the interview?
Also, is it possible for you to forward me a potential list of questions you may have for Mr.
Heinemann, so he can prepare for the interview?
Thank you,
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: Frances Kuo 
Sent: Wednesday, May 9, 2018 4:38 PM
To: Hummell, Richard P - DATCP 
Subject: RE: media inquiry
Thanks, Mr. Hummell, for that information.
Would you or a representative from your office be available for an on-cam interview on this subject,
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particularly the missions to China and the steady increase of exports to China? I don’t have a tight
deadline on this, but I wanted to see if this was possible before I pitched the story to my bosses.
Best,
Frances

From: Hummell, Richard P - DATCP [mailto:Richard.Hummell@wisconsin.gov] 
Sent: Thursday, May 10, 2018 5:34 AM
To: Frances Kuo
Subject: FW: media inquiry

From: Hummell, Richard P - DATCP 
Sent: Wednesday, May 9, 2018 4:25 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Cc: Albracht, Jerad - DATCP <Jerad.Albracht@wisconsin.gov>
Subject: RE: media inquiry
Dear Mr. Albracht,
I am a TV reporter with international/ Chinese broadcaster, CGTN America, in Washington, D.C. I am
interested in doing a story about 1) how the threats of a trade war between China and the U.S. could
affect Wisconsin’s cheese exports to China; and 2) how China is becoming an expanding market for
Wisconsin/ American cheese; 3) how Sartori has marketed to Chinese consumers.
I still need to pitch the story to my bosses but wanted to reach out to you first for your insight on
this…
Thank you!
Frances
Hi Frances,

In answer to your inquiries:
1.Until specific changes are made to any trade agreements, it is premature and difficult to
gauge how exports of Wisconsin cheese or any other products will be impacted. It is safe to
say, however, that our goal is to grow and expand Wisconsin exports regardless of policies put
in place as a result of any new trade agreements.
Research will be key to meeting the needs and desires of consumers around the world for
agricultural products. Wisconsin is home to excellent research facilities and is known for its
technical expertise.
DATCP’s International Agribusiness Center staff offer support to farms and agribusinesses
seeking to enter the international marketplace or grow their exports. Staff offer technical
expertise, coordinate trade missions, host buyers missions and hold educational seminars.
Learn more at AgExporting.wi.gov.
Bottom line for agriculture
• Agriculture needs exports.
• Exports support farms, jobs and businesses here in Wisconsin.
• Agriculture relies on fair and transparent trade policies.
• Wisconsin agriculture can be competitive with any one as long as we’re on a level playing

field.
• Exports provide great opportunities and new markets for agriculture.
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2. I am including an Excel spread sheet showing the steady increase in cheese exports from
Wisconsin to China. In recent years, DATCP has led well over a half-dozen trade missions to
China, including to numerous dairy expos. Please see the links below.
https://datcp.wi.gov/Pages/News_Media/ChinaDairyExpo2017.aspx
https://datcp.wi.gov/Pages/Programs_Services/ChinaTradeMission.aspx
https://datcp.wi.gov/Pages/Growing_WI/InternationalAgribusinessCalendar.aspx
3. We do not have any information regarding how Sartori has marketed to Chinese consumers.
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: Albracht, Jerad - DATCP 
Sent: Wednesday, May 9, 2018 1:46 PM
To: Hummell, Richard P - DATCP <Richard.Hummell@wisconsin.gov>
Cc: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: FW: media inquiry
Jerad Albracht
Senior Communications Specialist
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5007
jerad.albracht@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!

From: Frances Kuo <Frances.Kuo@CGTNAmerica.com> 
Sent: Wednesday, May 9, 2018 1:45 PM
To: Albracht, Jerad - DATCP <Jerad.Albracht@wisconsin.gov>
Subject: media inquiry
Dear Mr. Albracht,
I am a TV reporter with international/ Chinese broadcaster, CGTN America, in Washington, D.C. I am
interested in doing a story about 1) how the threats of a trade war between China and the U.S. could
affect Wisconsin’s cheese exports to China; and 2) how China is becoming an expanding market for
Wisconsin/ American cheese; 3) how Sartori has marketed to Chinese consumers.
I still need to pitch the story to my bosses but wanted to reach out to you first for your insight on
this…
Thank you!
Frances
FRANCES KUO | CORRESPONDENT/PRODUCER
CGTN AMERICA
I
phone +1 202 393 1850 EXT. 1553
email Frances.Kuo@cgtnamerica.com
website cgtn.com/america
social media @cgtnamerica
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From: Jin Gao
To: Stamm, Christine A - DATCP
Cc: Harsdorf, Sheila E - DATCP; Knigge, Krista M - DATCP; Lu, Jennifer Y - DATCP; Jin Lyu; Hongxia Wang
Subject: Re: Meeting Proposal from the Chinese Embassy
Date: Tuesday, August 14, 2018 4:50:14 PM

Dear Christine,

I hope everything goes well with you! Thank you again for coordinating the meeting between Secretary
Harsdorf and Counselor Lyu. 

Counselor Lyu, Ms. Wang and I have traveled back to Washington DC late last week safely. We do appreciate the
time that Ms. Secretary spared with us during our stay in Wisconsin, and the unique gifts! We are also very glad
that Ms. Knigge and Ms. Lu could join the meeting. The conversation was very insightful and constructive, and we
are very much looking forward to enhancing cooperation between our two sides!

Best Regards,

Jin Gao

Second Secretary, Policy Section
Embassy Of China In the United States
3505 International Place, NW Washington DC 20008
Tel.: 001-202-4952352
Fax: 001-202-3631408
www.china-embassy.org

On Fri, Aug 3, 2018 at 7:59 PM, Jin Gao <gaojincufe@gmail.com> wrote:
Hi Christine, 

Thank you for the so detailed information. 

The participants will be:

Mr Jin Lyu (Counselor for economic policy and cooperation, Chinese Embassy in the US)
Ms Hongxia Wang (First Secretary on business and commerce, Chinese Embassy in the US)
Mr Jin Gao (Second Secretary, Chinese Embassy in the US)

We hope we could exchange views with Ms Secretary on China-US sub-national cooperation on
agriculture related issues, what difficulties Wisconsin agricultural companies face when doing business
in China and how to improve it.

Look forward to seeing you all and have a wonderful weekend.

Jin

GAO Jin
Second Secretary, Policy Section
Embassy Of China In the United States
3505 International Place, NW Washington DC 20008
Tel.: 001-202-4952352
Fax: 001-202-3631408
www.china-embassy.org

On Fri, Aug 3, 2018 at 1:10 PM, Stamm, Christine A - DATCP
<Christine.Stamm@wisconsin.gov> wrote:
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Jin,

I am very pleased that we could coordinate this meeting.  To confirm:

 

 

Date:                    Monday, August 6, 2018       

Time:                   9:00 am – 10:00 am

Location:           Wisconsin Department of Agriculture, Trade and Consumer Protection (DATCP)

                            2811 Agriculture Drive, Madison WI 53718

 

Note:                 I personally feel that our building location and the building signage can be
confusing. There are two state laboratory buildings on Agriculture Drive.  The 4-story DATCP
building
                            is separate, sitting higher up on the hill above the two state lab buildings.

 

Parking:            Complimentary parking is available in the Visitors Lot located in front of the
building. 

 

Security:           Allow an extra moment to sign in at the Security Desk and receive a visitor
badge.  Visitors
                             are not allowed access within the building unless escorted.

 

Attending the meeting from the Agency with be:

-          Ms. Sheila Harsdorf, Secretary (biography attached)

-          Ms. Krista Knigge, Division Administrator, Division of Agricultural Development

-          Ms. Jennifer Lu,  International Agri-business Economic Development, Division of 
Agricultural Development

 

Please let me know the names and titles of your colleagues, and also let me know if you have a
meeting agenda or specific topics that you wish to discuss.



 

Let me know if you should have any questions or concerns!

 

Thanks,

Christine

 

 

Christine Stamm

Executive Staff Assistant, Office of the Secretary

Wisconsin Department of Agriculture, Trade and Consumer Protection

2811 Agriculture Drive, Madison WI 53718

608-224-5015

Christine.stamm@wisconsin.gov

 

 

 

 

 

From: Jin Gao <gaojincufe@gmail.com> 
Sent: Friday, August 3, 2018 11:48 AM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>

Cc: Jin Lyu <lujin1352@gmail.com>; Hongxia Wang <wanghongxia2015@gmail.com>
Subject: Re: Meeting Proposal from the Chinese Embassy

 

Hi Christine,

 

Thank you so much for coordination. 
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Yes, we can do 9.00 am on Monday (Aug 6). 

 

Best,

Jin

 

On Fri, Aug 3, 2018 at 9:35 AM, Stamm, Christine A - DATCP
<Christine.Stamm@wisconsin.gov> wrote:

Jin,

 

Would your team be available to meet with Secretary Harsdorf on Monday, August 6 at either
9:00 am or 10:00 am?

 

Please let me know if either of these times would work.

 

Kind regards,

Christine

 

 

Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov

 

Please complete this brief survey to help us improve our customer service.  Thank
you for your feedback!
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From: Jin Gao <gaojincufe@gmail.com> 
Sent: Wednesday, August 1, 2018 11:21 PM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>
Cc: Jin Lyu <lujin1352@gmail.com>; Hongxia Wang <wanghongxia2015@gmail.com>
Subject: Re: Meeting Proposal from the Chinese Embassy

 

Hi Christine, 

 

Thanks very much for your email. 

 

I will wait for your further information. I understand Ms Secretary's tight
schedules.

 

And I wonder if Ms Secretary cannot make it next Monday,  could you please
help to introduce us to other deputies who are in charge of global business
issues for the meeting?

 

Best Regards,

Jin

 

 

On Wed, Aug 1, 2018 at 7:01 PM, Stamm, Christine A - DATCP
<Christine.Stamm@wisconsin.gov> wrote:

Mr. Gao,

I am quite well and I thank you for this kind invitation to meet. I think it would be a
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wonderful opportunity. 

 

The Secretary may need to be in Milwaukee for meetings on Monday, and I expect to
finalize her schedule tomorrow.  I will contact you tomorrow by early afternoon to talk
about availability.

 

I have been out of the office and I appreciate your patience.

 

Kind regards,

Christine

 

 

Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov

 

Please complete this brief survey to help us improve our customer service.  Thank
you for your feedback!

 

 

 

 

 

From: Jin Gao <gaojincufe@gmail.com> 
Sent: Wednesday, August 1, 2018 11:22 AM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>
Cc: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>; Jin Lyu
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<lujin1352@gmail.com>; Hongxia Wang <wanghongxia2015@gmail.com>
Subject: Meeting Proposal from the Chinese Embassy

 

Dear Ms. Stamm, 

 

I hope this email finds you well. 

 

This is Jin Gao from the Chinese Embassy in Washington DC. There will be a
research team from the Embassy to Wisconsin early next week, lead by
Counselor Jin Lyu who is in charge of economic policies and cooperation in
the Embassy. We hope we could set up a meeting between Counselor Lyu and
Ms. Secretary or other senior officials who cover China issues. Counselor Lyu
would like to exchange views with Ms. Secretary on topics such as China-US
agricultural and trade cooperation at a sub-national level and the recent
evolution of bilateral trade relations.  

 

We hope the meeting could be on next Monday (Aug 6) if it also works for Ms.
Secretary.

 

We do appreciate your time and consideration. 

 

Jin Gao

 

 

GAO Jin

Second Secretary, Policy Section

Embassy Of China In the United States

3505 International Place, NW Washington DC 20008

Tel.: 001-202-4952352

Fax: 001-202-3631408

www.china-embassy.org
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From: Heinemann, Jack A - DATCP
To: Girard, Alexander C - DATCP
Subject: RE: Member Alert: Chinese Tariffs
Date: Wednesday, June 20, 2018 2:53:03 PM

Alex:
I spoke with a cheese maker in the River Falls area who is shipping cheese to China.  They are considering
lowering their price to maintain market presence. 
Jack
 

From: Heinemann, Jack A - DATCP 
Sent: Wednesday, June 20, 2018 11:51 AM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: FW: Member Alert: Chinese Tariffs
 
Information from US DEC.  I spoke with Ross yesterday at our Cheese Export Seminar.  They are trying to
determine what Cheese is on the water.  I asked the question on who will pay for the increased tariff.  Depending
upon how the contracts are written, the buyer may be required to pay the increased tariff.  If this is not stated in
the contact – the buyer can either refuse to pay the increase and cancel the order.  If this happens the seller
needs to either lower product price (reduce profits) or look for another buyer in the region to purchase the
cheese. 
 
I talked with a major grain dealer who indicated that the Soybean tariff is not hurting us at this time as this is our
growing season.  The Chinese purchase their soybeans from Brazil and Argentina; however, if this drags out it
could hurt our growers this fall. 
 
The trade war could have impact on future CapX expenditure.  Due to market uncertainty, companies may push
Cap X expenditures back. 
 
If you need more information please let me know. 
 
Jack  
 

From: Matt McKnight <usdecinfo@usdec.org> 
Sent: Friday, June 15, 2018 3:28 PM
To: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>
Subject: Member Alert: Chinese Tariffs
 

USDEC Members: 

Today the United States issued a list of Chinese products (totaling $50 billion) which will be

subject to tariffs of 25% as of July 6th. The U.S. tariffs are being imposed in light of China’s
actions on intellectual property and other issues.
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In response, China released their own retaliation list (Google translation here). USDEC is in
the process of translating the Chinese statement; however based on our initial analysis of the
document, the following appears to be the case:

China intends to apply additional retaliatory tariffs of 25% on a lengthy list of products

contained in the announcement starting on July 6th.
China’s product list includes the following dairy tariff lines which cover all Chapter 4
dairy products (e.g. fluid milk, cream, milk powder, yogurt, whey,
butter/butterfat/butteroil, cheese, etc):

04011000, 04012000, 04014000, 04015000, 04021000, 04022100, 04022900,
04029100, 04029900, 04031000, 04039000, 04041000, 04049000, 04051000,
04052000, 04059000, 04061000, 04062000, 04063000, 04064000, 04069000

 

We are working to identify how products already en-route will be impacted and to confirm our
understanding that the 25% rates are in addition to the existing WTO rates. China’s current
WTO rates can be found in USDEC’s Export Guide, which has not yet been updated to
account for today’s announcement:
https://resources.usdec.org/DairyExportGuide/Volume1.cfm.

Background:

China is our fourth largest dairy export market accounting for $577 million in sales in
2017. Sales that year increased 49 percent, making these new tariffs all the more
concerning.
The Office of the U.S. Trade Representative said the new tariffs on Chinese imports
are part of the U.S. response to China’s unfair trading practices related to American
technology and intellectual property.
USDEC supports the Administration’s efforts to safeguard American IP across the
globe. However, we are urging the White House to pursue an enforcement path that
does not jeopardize American dairy farms and dairy manufacturing jobs, especially
given the challenging situation we already face in Mexico.

USDEC will be analyzing the expected impact of this development and will provide more
information as we secure it.

Sincerely, 

Matt McKnight

Chief Operating Officer

USDEC
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From: Schmitt, Kathy M - DATCP
To: Knigge, Krista M - DATCP
Subject: RE: Milk and Cranberries
Date: Thursday, July 12, 2018 4:48:32 PM

You bet!
 

From: Knigge, Krista M - DATCP 
Sent: Thursday, July 12, 2018 3:47 PM
To: Schmitt, Kathy M - DATCP <Kathy.Schmitt@wisconsin.gov>
Subject: RE: Milk and Cranberries
 
Sounds like you have a good crew put together to vet the opportunity. I look forward to hearing
what you learn and any recommendation.
 
Thanks for keeping me in the loop Kathy.
 

From: Schmitt, Kathy M - DATCP 
Sent: Thursday, July 12, 2018 3:30 PM
To: Knigge, Krista M - DATCP <Krista.Knigge@wisconsin.gov>
Subject: FW: Milk and Cranberries
 
Krista,
 
I’m going to arrange a meeting with Second Harvest about the email below.  Would you like to be
involved?  I thought I’d pull Norm and/or Charlotte into the meeting and possibly Debbie Gegare.
 
Kathy Schmitt
Bureau Director, Farm and Agribusiness Services
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5048
Cell Phone: (608) 220-9296
Fax: (608) 224-5107
Kathy.schmitt@Wisconsin.gov
 
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 
 
 

From: Danielle Lawson <daniellel@shfbmadison.org> 
Sent: Thursday, July 12, 2018 3:01 PM
To: Schmitt, Kathy M - DATCP <Kathy.Schmitt@wisconsin.gov>
Subject: Milk and Cranberries
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER82E1ADA6
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:Krista.Knigge@wisconsin.gov
mailto:Kathy.schmitt@Wisconsin.gov
https://form.jotform.com/63393850199164
mailto:daniellel@shfbmadison.org
mailto:Kathy.Schmitt@wisconsin.gov


Hi, Kathy.  I hope you had a nice holiday week last week.  I wanted to follow up on our earlier
conversation about cranberries, but there has been recent news that has had me looking at how we
might also be a solution for surplus milk.
 
With possible tariffs on Wisconsin milk and milk products, by Canada and Mexico, Second Harvest,
along with the five other Feeding America food banks serving Wisconsin (collectively, we are Feeding
Wisconsin), is wondering if we could start a discussion about how to “rescue” some of the surplus
milk, and in turn, provide it to needy families.
 
With this, and some developments we’ve had on the cranberries, is it possible to meet with
someone on your staff, to talk about how we might be able to address these issues together?  We
are just blocks from your offices, and would be available to meet there, but we would be grateful to
have the opportunity to show your our food bank as well.
 
Please call or email any time.  My direct phone is 608-216-7241.  I am at a conference Mon-Wed
next week, but will be checking both frequently.  Or you can reach out to our CEO, Dan Stein, at
DanS@shfbmadison.org  or 608-216-7206.  I can certainly give you a call when I return, as well, if
that’s easier.
 
Thanks in advance for your consideration!
 
Kind Regards,
Danielle
 

From: Schmitt, Kathy M - DATCP [mailto:Kathy.Schmitt@wisconsin.gov] 
Sent: Friday, June 08, 2018 2:34 PM
To: Danielle Lawson
Subject: FW: WI Cranberries
 
Hello Danielle,
 
Debbie Gegare, who works with market orders, knows about the cranberry situation.  She is going to
review the federal market order rules to see if the product can be diverted in the proposed way.  I’ll
get back to you early next week with her findings.
 
Thank you.   Have a good weekend.
 
Sincerely,
 
Kathy Schmitt
Interim Division Administrator, Agricultural Development
Bureau Director, Farm and Agribusiness Services
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5048
Cell Phone: (608) 220-9296
Fax: (608) 224-5107
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Kathy.schmitt@Wisconsin.gov
 
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 
 
 

From: Moll, Keeley A - DATCP 
Sent: Thursday, June 7, 2018 10:20 AM
To: Schmitt, Kathy M - DATCP <Kathy.Schmitt@wisconsin.gov>; Olson, Kietra K - DATCP
<Kietra.Olson@wisconsin.gov>
Subject: FW: WI Cranberries
 
Please see the attached email from Second Harvest.  Not sure if you have had any discussions on
this?
 
 
Keeley Moll
Deputy Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5035
Keeley.Moll@Wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

From: Danielle Lawson <daniellel@shfbmadison.org> 
Sent: Thursday, June 7, 2018 10:07 AM
To: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>
Subject: FW: WI Cranberries
 
Good morning.  I am writing to you from “down the street”, at Second Harvest Foodbank of
Southern Wisconsin.  We are a member of Feeding America, the nation’s largest hunger relief
organization.  With our partners in the Wisconsin, we serve all 72 counties, providing food and
assistance to people struggling with hunger.
 
Due to the recent USDA ruling, I understand that there are potentially millions of pounds of
cranberries, right in Wisconsin, that might have to be tilled under, sold for animal feed, or otherwise
wasted.  I have been contacted by an agent working for Ocean Spray, who is trying to find a taker for
some (all?) of these cranberries.  Is there an opportunity to take what might otherwise have to be
disposed of, and get it to people in need?
 
I am wondering if there is any chance of working with DATCP or another environmental agency, to
get funds to process them (“Craisins”? Juice?), at least to a bulk stage, where the food bank could
handle other packaging.  Would there be a grant, or grants we could apply for?  I’m also thinking of
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the environmental aspect, as I’m sure there could be an impact on the land/soil, and possibly even
the water, with dumping that many cranberries.
 
While the volume is large, by working with the whole Feeding America network, I think we can make
an impact.  Please let me know if I’m going down a wrong path here, but I’m hoping I’m not. J
 
I would be more than happy to come to your offices to discuss, or because we’re so close by,
perhaps you and/or Secretary Harsdorf, would have time to come for a tour of our food bank. Thank
you so much for any guidance you can offer.
 
Kind Regards,
Danielle
________________________________________________________________________________

Danielle Lawson
Food Resource Manager

Second Harvest Foodbank of Southern Wisconsin
2802 Dairy Drive
Madison, WI 53718
tel +1.608.216.7241
fax +1.608.223.9840
daniellel@shfbmadison.org
SecondHarvestMadison.org

 
Second Harvest Foodbank exists to end hunger in southwestern Wisconsin. To learn more, go to
SecondHarvestMadison.org.
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From: Heinemann, Jack A - DATCP
To: Stout, Lisa S - DATCP; Girard, Alexander C - DATCP
Subject: RE: More info
Date: Wednesday, June 20, 2018 3:05:14 PM

Likewise for the companies I spoke with.
Jack

From: Stout, Lisa S - DATCP 
Sent: Wednesday, June 20, 2018 2:01 PM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>
Subject: Re: More info
 
The company from the seminar doesn’t want their name out in public.

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection 

Phone:  (608) 224-5126 Cell:  (608)514-4538
Lisa.stout@wisconsin.gov
 
 

On Jun 20, 2018, at 1:56 PM, Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
wrote:

Hi Jack & Lisa,
 
For the two examples you provided before (listed below), can you please provide
names of each respective company?
 
                                 I.            At the Cheese Export Seminar yesterday, a company mentioned that

a shipment to Mexico was turned away at the border by the Mexican customer
who is taking pre-emptive action before tariffs are actually imposed, by
canceling the order.

 
                               II.            I talked with a major grain dealer who indicated that the Soybean

tariff is not hurting us at this time as this is our growing season.  The Chinese
purchase their soybeans from Brazil and Argentina; however, if this drags out it
could hurt our growers this fall. 

 
 
 
 

Alexander Girard
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From: Stout, Lisa S - DATCP
To: "Martin Andree"
Cc: Beth Dekker
Subject: RE: My other China objects for this trip.
Date: Wednesday, June 27, 2018 4:55:00 PM

Dear Martin and Beth,
 
Thank you for your message.  Would you still like to receive pre-event research on peanut butter, in
preparation for the 2019 mission to China or trade shows in China later this year?
 
Best regards,
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is
open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response
to it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and
delete it from your system.

 
 
 
 
 
From: Martin Andree <mjandree@koeze.com> 
Sent: Thursday, June 21, 2018 2:57 PM
To: Femke Bosch <fbosch@foodexport.org>; Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
Cc: Beth Dekker <bdekker@koeze.com>
Subject: Re: My other China objects for this trip.
 
Dear Lisa and Femke:
 
After careful consideration and exhaustive attention to what we can learn about the current state
of the trade war with China, we have decided to back-out of this Focuses Trade Mission. We will
instead turn our attentions towards the next Trade Mission to China, when hopefully the dust will
have settled.
 
We feel the timing of this mission could not be worse and our success at expanding our market,
never more uncertain. 
 
Here is our take:
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There is currently a 30% tariff against US peanut butter into China. As most all of the items the
US is importing are now subject to reciprocal tariffs, we don't believe there will be additional
tariffs against peanut butter. This is worst than additional tariffs, as US manufacturers and
importers will be subject to unofficial retaliatory action on the part of the Chinese. These may
include: holds at port, additional inspections and fees, "lost," containers, misfiled paperwork, etc.
In addition to these, there is the specter of the Chinese buying public, officially or unofficially, 
boycotting American foods.  These are all risks that a small, specialty manufacturer like us cannot
afford to take.
 
We feel it more prudent to shorten sail, wait this out and attend the next Focused Trade Mission
to China. 
 
Hopefully by then the horizon will be clearer by then.
 
With kindest regards,
 
Martin 
 
On Tue, Jun 19, 2018 at 12:19 PM, Femke Bosch <fbosch@foodexport.org> wrote:

Hi Martin,
 
I checked with Valerie and she would be happy to set up meetings for you in Hong Kong before/after
your visit to China. Once you register we’ll start the conversation with Valerie back up to discuss your
goals and travel days. We need to get started on this project in Hong Kong as soon as possible, so I’d
appreciate it if you could complete the registration this week.
 
Since you are registered for the trade mission you can sign up for the discounted fee of $300 (normal
price $550) and you can register through this link:  https://www.foodexport.org/programs-
services/enter-new-markets/market-builder/J18MBP
 
Let me know if you have any questions.
Thanks,
 
Femke Bosch
Food Export Association of the Midwest USA
312-334-9201
 

From: Stout, Lisa S - DATCP [mailto:Lisa.Stout@wisconsin.gov] 
Sent: Friday, June 15, 2018 3:48 PM
To: mjandree@koeze.com
Cc: Femke Bosch
Subject: FW: My other China objects for this trip.
 
Dear Martin,
 
Thank you for your email. It’s good to know that you will be going to Hong Kong and utilizing the
Market Builder service to have additional meetings. 
 
I am not sure I understand your question, in all locations, meetings will be scheduled with buyers who
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have indicated interest in meeting with you, based on the information you provided in the company
profile.   If you have companies that you would like to meet with in China, please share that
information so that SMH can invite those buyers/companies to meet with you. 
  
Best regards,
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection
is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any
response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender
immediately and delete it from your system.

 
 
From: Martin Andree <mjandree@koeze.com> 
Sent: Wednesday, June 13, 2018 11:35 AM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
Subject: My other China objects for this trip.
 
Dear Lisa:
 
I will be departing a few days early and will meet up with the group on 13th.
 
I will be meeting with our glass vendors in Shanghai ahead of our meetings.
 
Additionally, I have an interest in developing a relationship with either Park n Shop or Dairy
Farm and have been working with Valerie Yeung from SMH to plot a path to get in front of
these buyers.
 
She was working on a plan, but at the time we were undecided on if I was going to attend the
Buyer's Mission. Now that I am, I would like to pursue that lead, as opposed to some of the
others, like Sam's Club, which is just not our market.
 
How would this work if I wanted to pursue other potential sales than those specifically outlined
for this trade mission.
 
At the end of the day, I might better focus on those do than even Changdu? 
 
I would want to continue my conversations with Valerie, but wanted your input first.
 
With kindest regards,
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Martin
 
--
Martin J. Andree
 
Koeze Company
2555 Burlingame Ave SW Grand Rapids, MI 49509
P: 616.724.2618  
E: mjandree@koeze.com

 
--
Martin J. Andree
 
Koeze Company
2555 Burlingame Ave SW Grand Rapids, MI 49509
P: 616.724.2618  
E: mjandree@koeze.com
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From: Stout, Lisa S - DATCP
To: "Monica Wahlberg"
Subject: RE: News Update from the International Agribusiness Center
Date: Monday, July 9, 2018 11:58:00 AM
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Hi Monica,
 

Hope you had a good 4th.  Here is Krista’s contact information and she has several bureaus reporting to her,
including the IABC.  If you can’t find one of us four international consultants, Jack would be your first contact to
track us down.
 
Krista Knigge
Division Administrator, Division of Agricultural Development
Email:  krista.knigge@wisconsin.gov
Tel:  608/224-5142
 
Best regards,
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is open to public
inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any response to it will be released if
requested. If you are not the intended recipient of this email, please notify the sender immediately and delete it from your system.

 
 

From: Monica Wahlberg <monica.wahlberg@wedc.org> 
Sent: Friday, June 29, 2018 4:03 PM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
Subject: FW: News Update from the International Agribusiness Center
 
Hi Lisa,
 
Can you send over what Krista’s contact information is? It would be helpful to have when trying to
track any of your team down. Is she full time or is she split with another division?
 
Hope things are good with you.
Monica
 
Monica Wahlberg
International Grants Manager
Wisconsin Economic Development Corporation
201 W. Washington Ave
Madison, WI 53703
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From: News from the Wisconsin International Trade Team [mailto:internationalDATCP@service.govdelivery.com] 
Sent: Friday, June 29, 2018 3:46 PM
To: Monica Wahlberg <monica.wahlberg@wedc.org>
Subject: News Update from the International Agribusiness Center
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Welcome, Krista Knigge!

The International Agribusiness Center welcomes Krista Knigge as
Division Administrator of Agricultural Development for the Department. 

Krista brings more than two decades of marketing, communications
and management experience to the position. Most recently, she held
strategic communications and integrated marketing roles at
Northwestern Mutual. Throughout her career, she also held positions at
Charleston|Orwig, Case IH, and John Deere.

Krista remains engaged in her family’s dairy, Knigge Farms, directing
social media and tour promotion activities. She is very involved in the
agricultural industry, volunteering with the Holstein Association USA,
Inc., Association of Women in Agriculture, Wisconsin Farm to Table,
and Wisconsin 4-H Foundation.

The International team looks forward to working with Krista as we
continue to identify export opportunities for the state's agribusinesses.

All this trade talk...

Tariffs have been all over the news lately and if these changes in trade
policies come into effect, the impact to your business could be
significant. In such challenging times, responding strategically is key to
maintaining a profitable business. Being educated, and prepared about
your options is always a good thing. The Food Export Association of
the Midwest offers a series of educational webinars including meeting
with foreign buyers, pricing your product and export documentation. To
access these free webinars, visit Food Export Association of the
Midwest.

Additionally, feel free to reach out to the staff at the International
Agribusiness Center for assistance with your overall export strategy.

 

Upcoming Events
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services. 

Exhibiting at SIAL Paris? Make the most of your tradeshow
experience!

Early Registration Deadline: July 9, 2018 - $225. 

SIAL Paris is a unique global food event featuring the world’s leading
retail and food service buyers in one location. Occurring every two
years, it attracts over 150,000 visitors from not only the European
Union but also from the rest of Europe, the Middle East, Africa and
Asia. 

Food Export will provide its custom Food Show PLUS!™ services
at SIAL Paris.  The custom services offered make exhibiting
internationally easy, so you can focus on selling product.

Contact: Ashwini Rao at Ashwini.rao@wi.gov/ 608-224-5119.

Promote Your Ingredients at Mexico's Food Tech Summit & Expo

Early Registration Deadline: July 20, 2018 - $225. 

Mexico has a strong food processing industry in which leading Mexican
brands like Bimbo, PepsiCo, Lala, and Nestle amongst others have a
well-developed national distribution network that is well positioned in
the market and enjoys high brand awareness with consumers who are
very loyal despite economic variations. Key market drivers  include an
increasing interest in healthy foods across all age groups as well as
increasing demand of organic foods and natural ingredients. There is
also increased demand for convenience foods and prepared meals,
due to the growth of urban cities and more women entering the work
force. There is also more demand for gourmet and more sophisticated
food products.

Food Export will be offering its Food Show PLUS! tradeshow
enhancement service at Food Tech Summit & Expo.  

Contact: Ashwini Rao at Ashwini.rao@wi.gov/ 608-224-5119.

Explore the China market at Food and Hotel China, November 12-
15, 2018

Early Registration Deadline: August 31, 2018 - $225 for Food Show
Plus services

China remains the 6th largest market for consumer ready food
products from the U.S. China also remains the 5th largest market for
the export of U.S. processed foods, totaling US$1.7 billion in 2016.
Food Export will provide its custom Food Show PLUS!™ services
at Food and Hotel China.   The custom services offered make
exhibiting internationally less stressful, so you can focus on selling
product.

Contact: Lisa Stout at Lisa.stout@wisconsin.gov / 608/224-5126.
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From: Heinemann, Jack A - DATCP
To: Cosh, William - DATCP
Cc: Lu, Jennifer Y - DATCP; Gegare, Debbie E - DATCP; Hummell, Richard P - DATCP
Subject: Re: question re ginseng
Date: Tuesday, March 27, 2018 10:56:04 AM

I do not think ginseng is grown in that region. Best person to respond is Debbie. 

Debbie what are your thoughts?

Sent from my iPhone

On Mar 27, 2018, at 9:53 AM, Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
wrote:

Good Morning,
 
I wanted to check with you on the following question when you have a moment.
Thanks.
 
Bill
 
 

From: Lynch, David [mailto:David.Lynch@washpost.com] 
Sent: Tuesday, March 27, 2018 9:52 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: question re ginseng
 
Mr. Cosh
 
Good morning. I have a question about ginseng production in Wisconsin. I understand
that much of that crop is grown in Marathon County. But I’m wondering if any of it is
grown in the first congressional district, which as you may know runs from Janesville in
the west to Racine in the east.
 
I ask because China has included ginseng as among its potential targets for retaliatory
tariffs, which is a subject that I cover.
 
Appreciate any help. Thanks.
 
Best,
 
Dave
 
David J. Lynch
Global economics correspondent
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The Washington Post
1301 K Street NW
Washington, DC 20071
Office: 202-334-7280
Mobile: 703-999-8846
Follow me on Twitter: @davidjlynch
 



From: Andre, Ashley K - DATCP
To: Cosh, William - DATCP; Stamm, Christine A - DATCP
Cc: Moll, Keeley A - DATCP
Subject: RE: question: for Rewind taping on FRI can i get...
Date: Wednesday, April 4, 2018 4:43:54 PM

Bill,
 
Below is a very general statement we could send to Steve Walters depending on what direction we
decide to go:
 
China is Wisconsin’s third most valuable export market for our agricultural products. In 2017,
Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than
27% over the year before. The top agricultural export product categories to China last year were
wood, raw hides and skins, and dairy-related products. Maintaining and expanding our export
markets is key to ensuring profitability for our farmers and processors. DATCP will continue to work
at expanding our markets both domestically and internationally.
 
Thanks,
 
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

From: Cosh, William - DATCP 
Sent: Wednesday, April 4, 2018 10:57 AM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>; Andre, Ashley K - DATCP
<Ashley.Andre@wisconsin.gov>
Cc: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>
Subject: FW: question: for Rewind taping on FRI can i get...
 
I received the following request and wanted to check with you on it.
 
Bill
 
 
From: Steve Walters [mailto:steven.walters@wiseye.org] 
Sent: Wednesday, April 4, 2018 10:55 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: question: for Rewind taping on FRI can i get...
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...statement from sec'y on impact of chinese tariffs on wis exports of ginseng, soybeans, corn?
thank you. steve



From: Andre, Ashley K - DATCP
To: Cosh, William - DATCP; Stamm, Christine A - DATCP
Cc: Moll, Keeley A - DATCP
Subject: RE: question: for Rewind taping on FRI can i get...
Date: Wednesday, April 4, 2018 4:43:53 PM

Bill,
Below is a very general statement we could send to Steve Walters depending on what direction we
decide to go:
China is Wisconsin’s third most valuable export market for our agricultural products. In 2017,
Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than
27% over the year before. The top agricultural export product categories to China last year were
wood, raw hides and skins, and dairy-related products. Maintaining and expanding our export
markets is key to ensuring profitability for our farmers and processors. DATCP will continue to work
at expanding our markets both domestically and internationally.
Thanks,
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: Cosh, William - DATCP 
Sent: Wednesday, April 4, 2018 10:57 AM
To: Stamm, Christine A - DATCP ; Andre, Ashley K - DATCP 
Cc: Moll, Keeley A - DATCP 
Subject: FW: question: for Rewind taping on FRI can i get...
I received the following request and wanted to check with you on it.
Bill
From: Steve Walters [mailto:steven.walters@wiseye.org] 
Sent: Wednesday, April 4, 2018 10:55 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: question: for Rewind taping on FRI can i get...
...statement from sec'y on impact of chinese tariffs on wis exports of ginseng, soybeans, corn?
thank you. steve

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER30BBBD27
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd19f0c6d
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user56f78f51
mailto:ashley.andre@wisconsin.gov
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From: Michels, Steven - DOA
To: Cosh, William - DATCP
Subject: RE: question: for Rewind taping on FRI can i get...
Date: Wednesday, April 4, 2018 5:15:34 PM
Attachments: image003.png

Good by me.

Steve Michels | Director of Communications
Department of Administration
Office of the Secretary
steven.michels@wisconsin.gov
Direct: (608) 267-7874

From: Cosh, William - DATCP 
Sent: Wednesday, April 04, 2018 3:49 PM
To: Michels, Steven - DOA 
Subject: FW: question: for Rewind taping on FRI can i get...
Steve,
A draft for your review.
Bill

From: Andre, Ashley K - DATCP 
Sent: Wednesday, April 4, 2018 3:44 PM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>; Stamm, Christine A - DATCP
<Christine.Stamm@wisconsin.gov>
Cc: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>
Subject: RE: question: for Rewind taping on FRI can i get...
Bill,
Below is a very general statement we could send to Steve Walters depending on what direction we
decide to go:
China is Wisconsin’s third most valuable export market for our agricultural products. In 2017,
Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than
27% over the year before. The top agricultural export product categories to China last year were
wood, raw hides and skins, and dairy-related products. Maintaining and expanding our export
markets is key to ensuring profitability for our farmers and processors. DATCP will continue to work
at expanding our markets both domestically and internationally.
Thanks,
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!

From: Cosh, William - DATCP 
Sent: Wednesday, April 4, 2018 10:57 AM
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To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>; Andre, Ashley K - DATCP
<Ashley.Andre@wisconsin.gov>
Cc: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>
Subject: FW: question: for Rewind taping on FRI can i get...
I received the following request and wanted to check with you on it.
Bill
From: Steve Walters [mailto:steven.walters@wiseye.org] 
Sent: Wednesday, April 4, 2018 10:55 AM
To: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: question: for Rewind taping on FRI can i get...
...statement from sec'y on impact of chinese tariffs on wis exports of ginseng, soybeans, corn?
thank you. steve

mailto:Christine.Stamm@wisconsin.gov
mailto:Ashley.Andre@wisconsin.gov
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Subject: RE: Records request ORR 18-827
Date: Monday, October 22, 2018 1:59:22 PM

 1 Property of the People 1712 Eye St., NW, Suite 915 Washington, DC 20006 foia@propertyofthepeople.org (240)
249-5763          October 19, 2018  Freedom of Information Request Wisconsin Department of Agriculture, Trade,
and Consumer Protection Via email: DATCPPublicRecords@Wisconsin.gov  This is a request for records under the
Wisconsin Open Records Law, §19.31 et seq.  REQUESTER INFORMATION  This request is submitted on behalf
of Dr. Ryan Noah Shapiro and Property of the People. 1 RECORDS SOUGHT This request is directed to the
Wisconsin Department of Agriculture, Trade, and Consumer Protection. The records sought are:  1. Any and all
records mentioning, referring to, or discussing Chinese tariffs on Wisconsin ginseng. 2. Any and all other records
mentioning, referring to, or discussing Chinese tariffs.  ADDITIONAL BACKGROUND INFORMATION  Earlier
this year, China levied a significant tariff on ginseng, an important Wisconsin commodity. Wisconsin farmers have
been affected by this tariff, and by the trade war in which President Trump and the Chinese government are
presently involved. 2 Requesters are interested in documents, including memoranda, email correspondence, and
other materials that mention and discuss the effect that Trump’s trade war and, relatedly, Chinese tariffs, are having
on Wisconsin’s farmers and economy. You may exclude press clips (clips from news aggregation services).
FORMAT The requesters ask that any releases stemming from this request be provided in digital format (soft-copy)
via email or on a compact disc or other like media.                                                  1 Property of the People is a
501(c)(3) charitable organization dedicated to governmental transparency in the service of democracy. 2       
https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffswisconsin-ginseng-farmers-
already-feeling-effects/764499002/           2  REQUEST FOR A COMPLETE WAIVER OF FEES  Requestors are
willing to pay any reasonable expenses associated with this request, however, as the purpose of the requested
disclosure is in full conformity with the statutory requirements for a waiver of fees under Section 19.35, a full fee
waiver should be granted.  Requestors Shapiro and Property of the People regularly receive a classification as
representatives of the news media for federal FOIA fee category purposes, which may inform their status under the
Wisconsin law. Shapiro is a former research affiliate at the Berkman Klein Center for Internet & Society at Harvard
University. Shapiro is a historian of national security, the policing of dissent, and governmental transparency. 
Shapiro is President of Property of the People, a governmental transparency research, analysis, and information
dissemination organization. 3  Among other things, Shapiro’s work has exposed improper collusion between a major
agricultural lobby and a U.S. government agency entity 4 ; sparked a federal investigation of this improper
collusion, resulting in the disgraced resignation of the president of the agency entity 5 ; and sparked the introduction
of bipartisan legislation to curb future similar abuses by government and industry. 6 Shapiro’s work has also
exposed the FBI’s unprecedented utilization of classified remote-installation malware to circumvent animal rights
activists encryption in 2003, as well as the DOJ’s subsequent failure to inform Congress of such utilization as
mandated by Congress. 7 Shapiro’s work has also exposed the FBI’s policy of instructing FBI agents to withhold
surveillance technical details from prosecutors and defendants alike. 8 Shapiro’s work has also exposed FBI
consideration of                                                 3 Building upon Shapiro’s extensive track record of national security,
transparency, and state repression-oriented research, analysis, and information dissemination, Property of the People
(PropOTP) is a 501(c)(3) charitable organization dedicated to governmental transparency in the service of
democracy. PropOTP’s motto, taken from Shapiro’s commentary, is, “The records of government are the property
of the people. It’s time for us to reclaim them.” PropOTP’s most publicized efforts to date have been under the
umbrella of the organization’s Trump-oriented project, “Operation 45.” PropOTP’s Operation 45 is dedicated to
ensuring transparency and accountability for the Trump/Pence administration. For more on PropOTP’s Operation
45, see: http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-
trumpsadministration-transparent/; https://www.thenation.com/article/your-guide-to-the-sprawling-newanti-trump-
resistance-movement/; http://www.politico.com/story/2016/12/democrats-trumpresistance-conservative-playbook-
232687; https://operationfortyfive.org. 4
http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-groupscrambled-over-eggless-
mayo-maker; http://www.theguardian.com/us-news/2015/sep/02/usdaamerican-egg-board-hampton-creek-just-mayo
5 http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceosteps-down-after-
vegan-mayo-scramble 6 https://www.theguardian.com/business/2016/jul/14/usda-reform-bill-agriculture-beef-eggs
7 http://www.nytimes.com/2016/04/14/technology/fbi-tried-to-defeat-encryption-10-years-agofiles-show.html?
smid=tw-nytimes&smtyp=cur&_r=0 8 http://www.usatoday.com/story/news/2016/04/20/fbi-memos-surveillance-
secrecy/83280968/  3 federal terrorism charges against animal protectionists who expose horrific conditions on
factory farms. 9 Shapiro’s work has also exposed FBI targeting of Nelson Mandela and the anti-Apartheid
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movement as a Communist plot imperiling U.S. national security. This included but was not limited to FBI
placement of a confidential informant within Nelson Mandela’s inner circle in order to provide political information
to the FBI on Mandela and his anti-apartheid associates while the FBI was tasked with protecting Mandela upon
Mandela’s post-prison tour of the United States in 1990. 10  Shapiro’s research and analysis on issues at the
intersections of national security, the policing of dissent, and transparency, as well as pertaining to the Trump
presidency and administration, are regularly featured in national and international media outlets. Media outlets that
have covered Shapiro’s work include but are not limited to: The New York Times, The Washington Post, The Los
Angeles Times, The Wall Street Journal, USA Today, CNN, U.S. News & World Report, The Associated Press,
Agence France-Presse, Politico, Business Insider, The International Business Times, The Atlantic, The Guardian,
ABC News, CBS News, NPR, PBS, BBC World Service, The Nation, Mother Jones, Democracy Now!, The Hill,
McClatchy DC, New Republic, National Journal, Columbia Journalism Review, Legal Times, PolicyMic,
Government Executive, Inc., Wired, Fortune, Fox News, Fox Nation, The American Conservative, The Daily Caller,
Breitbart News, Reason, New York Daily News, The Chicago Tribune, The Boston Globe, MSN News, Salon,
Slate, The Daily Beast, Quartz, Vice News, Huffington Post, HuffPost Live, Yahoo News, Christian Science
Monitor, Boston Business Journal, AOL News, The San Francisco Chronicle, The Houston Chronicle, The
Minneapolis Star Tribune, The Independent, The Mirror, The Daily Mail, Black Entertainment Television (BET),
The Boston Metro, The San Francisco Business Times, The Silicon Valley Business Journal, The Afro-American,
Raw Story, The Chicago Defender, The NorthStar News & Analysis, The Atlanta Black Star, The Hollywood
Reporter, NYC Today, The Mail & Guardian, Courthouse News, Japan Times, EatDrinkPolitics, Univsion,
HispanTV, Al Jazeera America, Grist, Ecorazzi, Green Is the New Red, PC World, PC Mag, Computer World,
SearchSecurity, IntelNews, Komando.com, VegNews, Truth-Out, FireDogLake, ShadowProof, Alternet, The Verge,
Consumerist, Boing Boing, Techdirt, Tickle The Wire, The Public Record, and the Freedom of the Press
Foundation. Shapiro has presented invited scholarly and popular lectures on topics at the intersections of national
security, the policing of dissent, and transparency at numerous leading institutions and venues. These include but are
not limited to: The Massachusetts Institute of Technology, the Kennedy School of Government at Harvard
University, Harvard Law School, Yale Law School, Stanford University, the New York City Bar Association, the
National Institutes of Health (NIH), the Max Planck Institute for the History of Science (Berlin, Germany),
Université catholique de l'Ouest (Angers, France), the University of California, Santa Barbara, The College of
William & Mary, Boston University, American University (Washington, DC), The Cooper Union for the
Advancement of Science and Art (New York City), the National Press Club (Washington, DC), the conference of
the National Lawyers Guild, the History of Science                                                 9
https://ccrjustice.org/files/11.12.29_Greenscare_VideotapersTerrorists_LATimes.pdf 10
http://america.aljazeera.com/articles/2014/5/28/fbi-spied-mandeladocuments.html;
http://www.usnews.com/news/articles/2014/07/10/the-fbi-spied-on-nelson-mandela-in-1990-ascommunist-threat.  4
Society, the American Anthropological Association, the Society for the Social History of Medicine, the Conference
on Policy History, the American Society for Environmental History, DEFCON, Boston University, University
College Cork (Cork, Ireland), Suffolk University Law School, the City University of New York Law School, The
Base community center in Brooklyn, NY, and Burning Books bookstore (Buffalo, NY). Shapiro’s research and
analysis have also been featured in television and film documentaries. For one example among others, in February
2016, a documentary centrally featuring Shapiro’s FOIA research and analysis aired on the cable channel Pivot. The
documentary is titled “Activists or Terrorists” and was directed by awardwinning filmmaker Brian Knappenberger
and narrated by Academy Award nominated actress Maggie Gyllenhaal. This documentary constitutes episode five
of Knappenberger’s acclaimed documentary series “Truth and Power.” The New York Times included the
documentary episode “Activists or Terrorists” in its influential “What to Watch” list. 11 “Activists or Terrorists” is
now available for viewing on iTunes and Amazon.com. Further, Shapiro is currently working with multiple
additional television and film documentaries currently in productions that will feature our work. Shapiro is a
representative of several news outlets. Shapiro is a researcher, analyst, and reporter for GreenIsTheNewRed.com
(GNR). Shapiro is a representative of Sparrow Media. Shapiro is a reporter/contributor for The Public Record.  The
disclosure of responsive records is likely to contribute to an understanding of government operations and activities
because the disclosable portions of the requested records will be meaningfully informative about those operations
and activities. The vast majority of disclosable information is not already in the public domain, in either a
duplicative or a substantially identical form, and therefore the disclosure would add substantial new information to
the public’s understanding of the Wisconsin state government and the requested records. The requesters firmly
intend to analyze the requested records in order to facilitate significant expansion of public understanding of
government operations. The audiences likely to be interested in the subject are broad, and include historians of
modern American government, politics, culture, and national security; journalists reporting on American politics,
government, national security, and society; civil liberties attorneys; advocacy and watchdog organizations, the U.S.
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congress, and the broader public.    *** Please do not hesitate to contact me if you have any questions concerning
this request. Thank you. I appreciate your time and attention to this matter.  Gunita Singh,
Esq.                                                  11 http://www.nytimes.com/2016/02/19/arts/television/what-to-watch-
friday.html
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From: Walz, Sheri A - DATCP
To: Legal Team
Cc: Dedinsky, Paul - DATCP
Subject: RE: Records request ORR 18-827
Date: Monday, October 22, 2018 1:59:22 PM
Attachments: request letter.pdf

Dear Ms. Singh,
Our Chief Legal Counsel left you a voicemail related to your attached records request, and I am
sending this email to summarize our questions related to providing the records you request. To help
provide the records you seek as quickly as possible – and keeping your concerns about costs in mind
– it would be helpful to narrow the scope of this request.
Your attached request asks for “documents, including memoranda, email correspondence, and other
materials that mention and discuss the effect that Trump’s trade war and, relatedly, Chinese tariffs,
are having on Wisconsin’s farmers and economy” (excluding press clips), including: 1) “any and all
records mentioning, referring to, or discussing Chinese tariffs on Wisconsin ginseng”; and 2) “any
and all other records mentioning, referring to, or discussing Chinese tariffs.”
This request is overly broad as currently stated, asking for any and all records for all time for all
current and past 650+ Department employees. To reduce required search time and potential
location costs, it would be helpful to limit the scope of this request as to time and as to the people
we search, as follows:

· Suggested time frame – One possible time frame is to start with the date China implemented
its tariffs, and search records from July 6, 2018 to the date of your request on October 19,
2018?

· Suggested employee records to search – To get you the records that are most responsive to
your request, we suggest starting with a search of 1) Secretary’s Office staff; 2) International
Trade Team staff; 3) Division of Agricultural Development staff who work with products that
may be affected by Chinese tariffs; and 4) Dairy Task Force members.

Although the Department does not maintain their records, you may also wish to reach out to the
Wisconsin Agricultural Marketing Boards. The Department website describes the Agricultural
Marketing Boards at https://datcp.wi.gov/Pages/About_Us/MarketingBoards.aspx. There are Boards
for cherries, cranberries, corn, milk, soybeans, ginseng and potatoes. Contact information for each
Board is listed on the Department website.
Please feel free to call me or email if you would like to discuss further, so we can determine how
best to proceed with the request. Once we have finalized the scope of the search, we will be able to
determine if we are able to waive location costs. Providing the records by email is our preferred
method, and also reduces potential costs. We normally try to process records requests within 10
business days, but for a complex request, it may take longer.
Thank you,
Sheri
Sheri Walz
Assistant Legal Counsel – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-4740
Fax: (608) 224-5034
sheri.walz@wisconsin.gov

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER6B9AF8A6
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1 


Property of the People 
1712 Eye St., NW, Suite 915 


Washington, DC 20006 
foia@propertyofthepeople.org 


(240) 249-5763 
 
        October 19, 2018 
 
Freedom of Information Request 
Wisconsin Department of Agriculture, Trade, and Consumer Protection 
Via email: DATCPPublicRecords@Wisconsin.gov 
 
This is a request for records under the Wisconsin Open Records Law, §19.31 et seq. 
 


REQUESTER INFORMATION 
 
This request is submitted on behalf of Dr. Ryan Noah Shapiro and Property of the 
People.1 


RECORDS SOUGHT 


This request is directed to the Wisconsin Department of Agriculture, Trade, and 
Consumer Protection. The records sought are: 
 
1. Any and all records mentioning, referring to, or discussing Chinese tariffs on 


Wisconsin ginseng. 
2. Any and all other records mentioning, referring to, or discussing Chinese tariffs. 


 


ADDITIONAL BACKGROUND INFORMATION 
 


Earlier this year, China levied a significant tariff on ginseng, an important Wisconsin 
commodity. Wisconsin farmers have been affected by this tariff, and by the trade war in 
which President Trump and the Chinese government are presently involved.2 Requesters 
are interested in documents, including memoranda, email correspondence, and other 
materials that mention and discuss the effect that Trump’s trade war and, relatedly, 
Chinese tariffs, are having on Wisconsin’s farmers and economy. You may exclude press 
clips (clips from news aggregation services). 


FORMAT 


The requesters ask that any releases stemming from this request be provided in digital 
format (soft-copy) via email or on a compact disc or other like media. 
 


                                                
1 Property of the People is a 501(c)(3) charitable organization dedicated to governmental 
transparency in the service of democracy. 
2	https://www.jsonline.com/story/news/politics/2018/07/09/china-prepares-new-tariffs-
wisconsin-ginseng-farmers-already-feeling-effects/764499002/		
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REQUEST FOR A COMPLETE WAIVER OF FEES 
 


Requestors are willing to pay any reasonable expenses associated with this request, 
however, as the purpose of the requested disclosure is in full conformity with the 
statutory requirements for a waiver of fees under Section 19.35, a full fee waiver should 
be granted.  
Requestors Shapiro and Property of the People regularly receive a classification as 
representatives of the news media for federal FOIA fee category purposes, which may 
inform their status under the Wisconsin law. 
Shapiro is a former research affiliate at the Berkman Klein Center for Internet & Society 
at Harvard University. 
Shapiro is a historian of national security, the policing of dissent, and governmental 
transparency.  
Shapiro is President of Property of the People, a governmental transparency research, 
analysis, and information dissemination organization.3  
Among other things, Shapiro’s work has exposed improper collusion between a major 
agricultural lobby and a U.S. government agency entity4; sparked a federal investigation 
of this improper collusion, resulting in the disgraced resignation of the president of the 
agency entity5; and sparked the introduction of bipartisan legislation to curb future 
similar abuses by government and industry.6 Shapiro’s work has also exposed the FBI’s 
unprecedented utilization of classified remote-installation malware to circumvent animal 
rights activists encryption in 2003, as well as the DOJ’s subsequent failure to inform 
Congress of such utilization as mandated by Congress.7 Shapiro’s work has also exposed 
the FBI’s policy of instructing FBI agents to withhold surveillance technical details from 
prosecutors and defendants alike.8 Shapiro’s work has also exposed FBI consideration of 


                                                
3 Building upon Shapiro’s extensive track record of national security, transparency, and state 
repression-oriented research, analysis, and information dissemination, Property of the People 
(PropOTP) is a 501(c)(3) charitable organization dedicated to governmental transparency in the 
service of democracy. PropOTP’s motto, taken from Shapiro’s commentary, is, “The records of 
government are the property of the people. It’s time for us to reclaim them.” PropOTP’s most 
publicized efforts to date have been under the umbrella of the organization’s Trump-oriented 
project, “Operation 45.” PropOTP’s Operation 45 is dedicated to ensuring transparency and 
accountability for the Trump/Pence administration. For more on PropOTP’s Operation 45, see: 
http://www.salon.com/2016/11/27/foia-superhero-launches-campaign-to-make-donald-trumps-
administration-transparent/; https://www.thenation.com/article/your-guide-to-the-sprawling-new-
anti-trump-resistance-movement/; http://www.politico.com/story/2016/12/democrats-trump-
resistance-conservative-playbook-232687; https://operationfortyfive.org. 
4 http://bigstory.ap.org/article/a0a7a3fb1f6449f992f2410c577d919b/apnewsbreak-egg-group-
scrambled-over-eggless-mayo-maker; http://www.theguardian.com/us-news/2015/sep/02/usda-
american-egg-board-hampton-creek-just-mayo 
5 http://bigstory.ap.org/article/c7813b5fe68745d2a40c1d078c1542f5/egg-industry-group-ceo-
steps-down-after-vegan-mayo-scramble 
6 https://www.theguardian.com/business/2016/jul/14/usda-reform-bill-agriculture-beef-eggs 
7 http://www.nytimes.com/2016/04/14/technology/fbi-tried-to-defeat-encryption-10-years-ago-
files-show.html?smid=tw-nytimes&smtyp=cur&_r=0 
8 http://www.usatoday.com/story/news/2016/04/20/fbi-memos-surveillance-secrecy/83280968/ 
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federal terrorism charges against animal protectionists who expose horrific conditions on 
factory farms.9 Shapiro’s work has also exposed FBI targeting of Nelson Mandela and the 
anti-Apartheid movement as a Communist plot imperiling U.S. national security. This 
included but was not limited to FBI placement of a confidential informant within Nelson 
Mandela’s inner circle in order to provide political information to the FBI on Mandela 
and his anti-apartheid associates while the FBI was tasked with protecting Mandela upon 
Mandela’s post-prison tour of the United States in 1990.10  
Shapiro’s research and analysis on issues at the intersections of national security, the 
policing of dissent, and transparency, as well as pertaining to the Trump presidency and 
administration, are regularly featured in national and international media outlets. Media 
outlets that have covered Shapiro’s work include but are not limited to: 
The New York Times, The Washington Post, The Los Angeles Times, The Wall Street 
Journal, USA Today, CNN, U.S. News & World Report, The Associated Press, Agence 
France-Presse, Politico, Business Insider, The International Business Times, The 
Atlantic, The Guardian, ABC News, CBS News, NPR, PBS, BBC World Service, The 
Nation, Mother Jones, Democracy Now!, The Hill, McClatchy DC, New Republic, 
National Journal, Columbia Journalism Review, Legal Times, PolicyMic, Government 
Executive, Inc., Wired, Fortune, Fox News, Fox Nation, The American Conservative, The 
Daily Caller, Breitbart News, Reason, New York Daily News, The Chicago Tribune, The 
Boston Globe, MSN News, Salon, Slate, The Daily Beast, Quartz, Vice News, Huffington 
Post, HuffPost Live, Yahoo News, Christian Science Monitor, Boston Business Journal, 
AOL News, The San Francisco Chronicle, The Houston Chronicle, The Minneapolis Star 
Tribune, The Independent, The Mirror, The Daily Mail, Black Entertainment Television 
(BET), The Boston Metro, The San Francisco Business Times, The Silicon Valley 
Business Journal, The Afro-American, Raw Story, The Chicago Defender, The NorthStar 
News & Analysis, The Atlanta Black Star, The Hollywood Reporter, NYC Today, The 
Mail & Guardian, Courthouse News, Japan Times, EatDrinkPolitics, Univsion, 
HispanTV, Al Jazeera America, Grist, Ecorazzi, Green Is the New Red, PC World, PC 
Mag, Computer World, SearchSecurity, IntelNews, Komando.com, VegNews, Truth-Out, 
FireDogLake, ShadowProof, Alternet, The Verge, Consumerist, Boing Boing, Techdirt, 
Tickle The Wire, The Public Record, and the Freedom of the Press Foundation. 
Shapiro has presented invited scholarly and popular lectures on topics at the intersections 
of national security, the policing of dissent, and transparency at numerous leading 
institutions and venues. These include but are not limited to: 
The Massachusetts Institute of Technology, the Kennedy School of Government at 
Harvard University, Harvard Law School, Yale Law School, Stanford University, the 
New York City Bar Association, the National Institutes of Health (NIH), the Max Planck 
Institute for the History of Science (Berlin, Germany), Université catholique de l'Ouest 
(Angers, France), the University of California, Santa Barbara, The College of William & 
Mary, Boston University, American University (Washington, DC), The Cooper Union for 
the Advancement of Science and Art (New York City), the National Press Club 
(Washington, DC), the conference of the National Lawyers Guild, the History of Science 
                                                
9 https://ccrjustice.org/files/11.12.29_Greenscare_VideotapersTerrorists_LATimes.pdf 
10 http://america.aljazeera.com/articles/2014/5/28/fbi-spied-mandeladocuments.html; 
http://www.usnews.com/news/articles/2014/07/10/the-fbi-spied-on-nelson-mandela-in-1990-as-
communist-threat. 
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Society, the American Anthropological Association, the Society for the Social History of 
Medicine, the Conference on Policy History, the American Society for Environmental 
History, DEFCON, Boston University, University College Cork (Cork, Ireland), Suffolk 
University Law School, the City University of New York Law School, The Base 
community center in Brooklyn, NY, and Burning Books bookstore (Buffalo, NY). 
Shapiro’s research and analysis have also been featured in television and film 
documentaries. For one example among others, in February 2016, a documentary 
centrally featuring Shapiro’s FOIA research and analysis aired on the cable channel 
Pivot. The documentary is titled “Activists or Terrorists” and was directed by award-
winning filmmaker Brian Knappenberger and narrated by Academy Award nominated 
actress Maggie Gyllenhaal. This documentary constitutes episode five of 
Knappenberger’s acclaimed documentary series “Truth and Power.” The New York Times 
included the documentary episode “Activists or Terrorists” in its influential “What to 
Watch” list.11 “Activists or Terrorists” is now available for viewing on iTunes and 
Amazon.com. Further, Shapiro is currently working with multiple additional television 
and film documentaries currently in productions that will feature our work. 
Shapiro is a representative of several news outlets. Shapiro is a researcher, analyst, and 
reporter for GreenIsTheNewRed.com (GNR). Shapiro is a representative of Sparrow 
Media. Shapiro is a reporter/contributor for The Public Record.  
The disclosure of responsive records is likely to contribute to an understanding of 
government operations and activities because the disclosable portions of the requested 
records will be meaningfully informative about those operations and activities. The vast 
majority of disclosable information is not already in the public domain, in either a 
duplicative or a substantially identical form, and therefore the disclosure would add 
substantial new information to the public’s understanding of the Wisconsin state 
government and the requested records. 
The requesters firmly intend to analyze the requested records in order to facilitate 
significant expansion of public understanding of government operations. The audiences 
likely to be interested in the subject are broad, and include historians of modern 
American government, politics, culture, and national security; journalists reporting on 
American politics, government, national security, and society; civil liberties attorneys; 
advocacy and watchdog organizations, the U.S. congress, and the broader public.   
 
*** 
Please do not hesitate to contact me if you have any questions concerning this request. 
Thank you. I appreciate your time and attention to this matter. 
 
Gunita Singh, Esq.  


                                                
11 http://www.nytimes.com/2016/02/19/arts/television/what-to-watch-friday.html 







From: Legal Team 
Sent: Friday, October 19, 2018 2:33 PM
To: DATCP Public Records 
Subject: Records request
Good afternoon,
Attached is a records request.
Thank you!
Gunita Singh



From: Wurster, Kaleigh - GOV
To: Stamm, Christine A - DATCP
Subject: RE: Scheduling Request for: Meeting
Date: Thursday, October 18, 2018 5:17:58 PM

No worries, thanks for checking! 
 
Kaleigh
 

From: Stamm, Christine A - DATCP 
Sent: Thursday, October 18, 2018 3:31 PM
To: Wurster, Kaleigh - GOV <Kaleigh.Wurster@wisconsin.gov>
Subject: RE: Scheduling Request for: Meeting
 
Kaleigh,
The Secretary’s schedule does not allow her to participate in this event for next week.  Sorry!
 
Christine
 

From: Wurster, Kaleigh - GOV 
Sent: Thursday, October 18, 2018 3:04 PM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>
Subject: FW: Scheduling Request for: Meeting
 
 
 

From: Carrie Phillips <carrie@farmersforfreetrade.com> 
Sent: Monday, October 15, 2018 11:02 AM
To: GOV Scheduling <GOVScheduling@wisconsin.gov>
Subject: Scheduling Request for: Meeting
 

General Information

Date Received:

Event Date: 10-25-2018

Event Name: Tariffs Hurt the Heartland Town-Hall

Event Start Time: 11:30:00

Event End Time: 13:00:00

Event Date Flexible: No

Delivery Method: Scheduling Request Form

Event Information

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER085B11DD
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:Christine.Stamm@wisconsin.gov
mailto:carrie@farmersforfreetrade.com
mailto:GOVScheduling@wisconsin.gov


Event Type: Meeting

Event Description:

On behalf of Americans for Free Trade and Farmers for Free Trade, we
would like to invite you to join us for a town hall meeting and lunch in
Greater Milwaukee, WI on Thursday, October 25, 2018 from 11:30am -
1:00pm. The event will take place at Husco International Inc., 2239
Pewaukee Rd. Waukesha, WI. The town hall meeting is part of a
nationwide, grassroots effort called “Tariffs Hurt the Heartland” which is
backed by over 100 of the nation’s largest trade organizations,
representing thousands of agriculture producers, manufacturers,
workers and consumers across the country. Tariffs Hurt the Heartland is
hosting town-hall meetings in communities across the country that are
being impacted by trade uncertainty and tariffs. Thursday’s event will
include a panel comprised of Milwaukee-area business owners, farmers,
retailers and manufacturers who will share stories about their
aspirations to grow their business through expanded export
opportunities. They will also share how their workers’ livelihoods are
impacted by the current multi-faced trade war. Finally, the panel will
discuss how consumers may be impacted by tariff measures. Given your
support for trade and your concern over recent trade policy decisions,
we welcome the opportunity for you to hear directly from local
agriculture producers, manufacturers, retailers and consumers about
the impact of these measures on the local economy and communities.
For more information regarding this effort, please visit our website at
www.tariffshurt.com.

Organization: Farmers for Free Trade and Americans for Free Trade

Organization Website: www.tariffshurt.com

Organization Overview:

The town hall meeting is part of a nationwide, grassroots effort called
“Tariffs Hurt the Heartland” which is backed by over 100 of the nation’s
largest trade organizations, representing thousands of agriculture
producers, manufacturers, workers and consumers across the country.
Tariffs Hurt the Heartland is hosting town-hall meetings in communities
across the country that are being impacted by trade uncertainty and
tariffs.

Attendees: 101-500

Notable Participants:

Austin Ramirez, President and CEO of Husco International Dennis Slater,
President of the Association of Equipment Manufacturers Brian Kuehl,
Executive Director and Founder of Farmers for Free Trade WI Farm
Bureau

7:30-8:00 AM ALL STAFF WALKTHROUGH 8:00-9:00 AM SETUP AND SITE
BUILD 9:00-9:30 AM TABLES & AUDIO TO ARRIVE 10:00 AM FINAL PREP-
FOOD SETUP 11:30 AM TOWN HALL KICK-OFF PROGRAM BEGINS.
SOUND CHECK. EAT. 11:45 AM Brian Kuehl, Executive Director and Co-
Founder, Farmers for Free Trade CALLS roundtable to order – introduces

http://www.tariffshurt.com/
http://www.tariffshurt.com/


Draft Itinerary:

Governor Scott Walker for Welcome remarks Moderator Dennis AEM
thanks the Governor and kicks off the discussion 11:50 AM Dennis Slater
President, AEM 11:55 AM 12:20 PM kicks-off roundtable with questions
below 12:30 PM opens panel to the entire audience including media
questions 12:45 PM Brian thanks Panelists, wraps up event. 12:45-- PM
Panelists engage in one on one interviews with news media based on
demand. These interviews will take place at site based on TV and print
needs. QUESTIONS to think about for comments and conversation.  
What impact have tariffs has on your business, farm, industry? What is
the tariff impact to this region or community? Have you all contacted
your member of Congress? If you could deliver a single message to
members of Congress and the President on tariffs what would it be?
What impacts do you see around the corner that aren’t being reported
yet?   Field Support: (LSG Town Hall Logistics): Chuck Coolidge: 480-686-
2331 (LSG Town Hall Logistics): Stephanie Rose: 303-589-9112 (THH
Event Coordination): Carrie Clark Phillips: 202-489-8979 (THH
Speaker/Media Contact): Angela Hofmann: 202-431-0093 (THH Media
Contact): Matt McAlvanah: 202-341-9362

Participation Information

Anticipated Gov Role: Brief Remarks

Time of Gov Participation: 12:00:00

Remarks: Yes

Remarks Length: 2

Previous Gov Event: Yes

Previous Gov Event
Name:

2016

Previous Gov Event Date: 11-01-2016

Previous Lt. Gov Event: No

Lt. Gov Invited: No

Forward to designee: Yes

Venue Information

Venue Name: Husco International

Venue Room: Factory floor

Venue Street Address: 2239 Pewaukee Rd.

Venue City: Waukesha

Venue State: WI

Venue Zip: 53188



Venue County:  

Indoors/Outdoors: Indoors

Podium Provided: Yes

Amplified Sound: Yes

Contact Information

First Name: Carrie

Last Name: Phillips

Primary Phone: (202) 489-8979

Cell Phone (if
different):

Email: carrie@farmersforfreetrade.com

Alt Contact?: No

Media Information

Event Open to Media: Yes

Media Invited: Yes

Announcements Being
Made:

Yes

Other Announcements:
Data from a study on the impact of tariffs to the Wisconsin economy
will be released.

To view this submission, log in at https://walker.wi.gov/user and then click the following link:

https://walker.wi.gov/node/3043/submission/27676

mailto:carrie@farmersforfreetrade.com
https://walker.wi.gov/user
https://walker.wi.gov/node/3043/submission/27676


From: Heinemann, Jack A - DATCP
To: Knigge, Krista M - DATCP; Stout, Lisa S - DATCP
Subject: RE: Sec. Ofc questions on reverse buyers mission
Date: Tuesday, August 7, 2018 6:06:13 PM

The initial metric for this program was based on the US DEC forecast of global cheese to increase by
500,000 m/t.  US DEC forecasted that the US could capture 200,000 m/t of the 500,000m/t. 
Wisconsin is 20 to 27% of the national cheese production.  It was felt that Wisconsin should capture
40,000 m/t of the forecasted 200,000m/t.  However, this assumption was made prior to the tariffs
imposed on our major trading partners which will affect overall sales in these regions. 
 
We will need to continue to refine the metrics. 
 
Our factory tours went well today – our buyers were interacting with the processor’s sales people. 
We will be sitting down with the Lu Lu folks Thursday to develop next steps. 
 
Other products that our buyers would like to learn more about are:  deli meats, craft beers, fruits
and other products. 
 
It appears one of the best options at the State Fair will be the Wisconsin Products Pravilion.  This
should provide a great overview of Wisocnsin Ag product and possibly spur other ideas on what they
may be interested in importing. 
 
Jack
 
 
 

From: Knigge, Krista M - DATCP 
Sent: Monday, August 6, 2018 11:18 AM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>; Heinemann, Jack A - DATCP
<Jack.Heinemann@wisconsin.gov>
Subject: Sec. Ofc questions on reverse buyers mission
 

Lisa, Jack – congratulations on a successful start to our 1st reverse buyers mission! Maybe you know
this or can ask the delegation this week – the Secretary asked if other states have been doing similar
programs/reverse-buyers missions?
 
I look forward to the debriefing session to be scheduled with our stakeholders to understand what
went well, opportunities as well as tracking measures and methods. It would be good to get and
measure a baseline of products/$$ exported today to be able to measure that going forward for
example. For some buyers, this information is in the company bios. It will also be important to stay
connected with the processors to know about ongoing communications with this group.
 
Good luck and I look forward to reconnecting with the group on Thursday in Milwaukee.
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER0C6B6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
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Krista Knigge, Administrator, Division of Agriculture Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5142; krista.knigge@wisconsin.gov

 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 

https://datcp.wi.gov/Pages/Homepage.aspx
mailto:krista.knigge@wisconsin.gov
https://www.facebook.com/widatcp
http://www.twitter.com/widatcp
https://www.flickr.com/photos/widatcp
https://www.youtube.com/user/widatcp
https://form.jotform.com/63393850199164


From: Girard, Alexander C - DATCP
To: Cosh, William - DATCP
Subject: RE: Talking Points - Tariffs
Date: Monday, October 1, 2018 5:48:00 PM

Are these the talking points approved by Secretary? I would like to share with Lt. Gov’s office.
 
Thanks,
Alex
 
From: Cosh, William - DATCP 
Sent: Thursday, August 30, 2018 9:34 AM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: FW: Talking Points - Tariffs
 
 
 
Bill  Cosh
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5020
Cell:  (608) 513-8950
William2.Cosh@wi.gov
 

From: Hummell, Richard P - DATCP 
Sent: Thursday, August 23, 2018 2:17 PM
To: Knigge, Krista M - DATCP <Krista.Knigge@wisconsin.gov>; Heinemann, Jack A - DATCP
<Jack.Heinemann@wisconsin.gov>
Cc: Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: Talking Points - Tariffs
 
Good afternoon Krista and Jack,
 
Attached are some Talking Points related to tariffs. They have been reviewed and approved by Sec.
Harsdorf.
For your convenience, I’ve also have included info about the IABC and its mission and services.
 
Thank you!
 
 
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
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rick.hummell@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

mailto:rick.hummell@wisconsin.gov
https://form.jotform.com/63393850199164


From: Stout, Lisa S - DATCP
To: Girard, Alexander C - DATCP
Cc: Heinemann, Jack A - DATCP; Cosh, William - DATCP
Subject: RE: tariff comments
Date: Wednesday, June 27, 2018 12:44:00 PM
Attachments: image001.png

A Wisconsin company has dropped out of my Food Export trade mission to China.
 
I heard from a WI export trading company that Mexico has dried up for them.
 

From: Rao, Ashwini P - DATCP 
Sent: Wednesday, June 27, 2018 10:02 AM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Stout, Lisa S - DATCP
<Lisa.Stout@wisconsin.gov>; Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: RE: tariff comments
 
FYI--A WI company is not participating in my trade mission to Mexico due to concern over tariffs.
 
Ashwini
 

From: Stout, Lisa S - DATCP 
Sent: Wednesday, June 20, 2018 1:29 PM
To: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Cc: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Rao, Ashwini P - DATCP
<Ashwini.Rao@wisconsin.gov>
Subject: Fwd: tariff comments
 
At the Cheese Export Seminar yesterday, a company mentioned that a shipment to Mexico was
turned away at the border by the  Mexican customer who is taking pre-emptive action before tariffs
are actually imposed, by canceling the order.

Their customers are anxious about the current rhetoric in the press.

Lisa Stout
Economic Development Consultant
International Agriculture, Trade and Consumer Protection 

Phone:  (608) 224-5126 Cell:  (608)514-4538
Lisa.stout@wisconsin.gov
 
 

Begin forwarded message:

From: "Schmitt, Kathy M - DATCP" <Kathy.Schmitt@wisconsin.gov>

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932
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mailto:AlexanderC.Girard@wisconsin.gov
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mailto:Ashwini.Rao@wisconsin.gov
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Date: June 20, 2018 at 10:37:00 AM CDT
To: "Swenson, Jeffrey A - DATCP" <Jeffrey.Swenson@wisconsin.gov>, "Henderson-
Guenther, Deb A - DATCP" <Deb.HendersonGuenther@wisconsin.gov>, "Monsen,
Norm E - DATCP" <Norm.Monsen@wisconsin.gov>, "Stout, Lisa S - DATCP"
<Lisa.Stout@wisconsin.gov>, "Rao, Ashwini P - DATCP" <Ashwini.Rao@wisconsin.gov>,
"Lu, Jennifer Y - DATCP" <Jennifer.Lu@wisconsin.gov>, "Sullivan, Angie C - DATCP"
<Angie.Sullivan@wisconsin.gov>
Subject: tariff comments

Please respond to Alex if you have received any formal comments.
Thanks.
 
Kathy Schmitt
Interim Division Administrator, Agricultural Development
Bureau Director, Farm and Agribusiness Services
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5048
Cell Phone: (608) 220-9296
Fax: (608) 224-5107
Kathy.schmitt@Wisconsin.gov
 
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 
 
 

From: Girard, Alexander C - DATCP 
Sent: Wednesday, June 20, 2018 10:27 AM
To: Andre, Ashley K - DATCP <Ashley.Andre@wisconsin.gov>; Heinemann, Jack A -
DATCP <Jack.Heinemann@wisconsin.gov>; Schmitt, Kathy M - DATCP
<Kathy.Schmitt@wisconsin.gov>; Stamm, Christine A - DATCP
<Christine.Stamm@wisconsin.gov>
Cc: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>; Ripp, Keith - DATCP
<Keith2.Ripp@wisconsin.gov>
Subject: Request
Importance: High
 
Good morning,
 
Will is looking for any correspondence and formal comment that DATCP may have
received regarding the proposed and implemented series of tariffs, including any
comments on retaliatory tariffs on US products.
 
If we have any information or correspondence, in summary, I am looking to

mailto:Jeffrey.Swenson@wisconsin.gov
mailto:Deb.HendersonGuenther@wisconsin.gov
mailto:Norm.Monsen@wisconsin.gov
mailto:Lisa.Stout@wisconsin.gov
mailto:Ashwini.Rao@wisconsin.gov
mailto:Jennifer.Lu@wisconsin.gov
mailto:Angie.Sullivan@wisconsin.gov
mailto:Kathy.schmitt@Wisconsin.gov
https://form.jotform.com/63393850199164
mailto:Ashley.Andre@wisconsin.gov
mailto:Jack.Heinemann@wisconsin.gov
mailto:Kathy.Schmitt@wisconsin.gov
mailto:Christine.Stamm@wisconsin.gov
mailto:Keeley.Moll@wisconsin.gov
mailto:Keith2.Ripp@wisconsin.gov


develop a list of all contact received on this from stakeholders/industry regarding
this ongoing and developing issue.
 
Thanks,
Alex
 

Alexander Girard

Legislative Advisor

Department of Agriculture, Trade, and Consumer Protection

(608) 224-5114

 



From: Heinemann, Jack A - DATCP
To: Knigge, Krista M - DATCP
Subject: RE: TF 2.0 Markets Sub-Committee Meeting Logistics
Date: Friday, October 26, 2018 4:07:02 PM

Brayden has been working on food outside of dairy. 
 
Please find my thoughts below regarding your upcoming presentation.  I put $$ signs behind the
topics that will need outside funding. 
Market Development:

-          Collaborate with US Dairy Export Council (US DEC) to promote Wisconsin Dairy Products in
location were US DEC have in-country representatives.   We are able to tap into their
knowledge base as well at their marketing activities in an effort to promote Wisconsin Dairy
products. 

-          Collaborate with Food Export Midwest to encourage Wisconsin cheese producers to
participate in targeted trade shows and trade missions.  Better use of Food Export Branded
program.

-          Target key high-end grocery chains/retail stores in regions (i.e. LuLu – Middle East, Jenny
Wang – China) to develop in-store promotional programs for Wisconsin dairy products.  $$

-          Develop programs were our producers can pursue long-term contracts with airlines, food
service or other large customers.  Identification of these customers should be done when
our team goes to major international food shows.   $$

-          Develop pricing support programs that will allow producers to provide long-term (annual)
pricing for specific products such as butter.  $$

-          Develop targeted regional social media campaigns to create consumer awareness of
Wisconsin Dairy 

-          Participate in USDA led trade missions. $$
-          Reverse buyers missions – provide Wisconsin experience.  $$
-          Targeted Governor’s and/or Secretary led trade missions.  $$
-          Funding to develop Wisconsin Dairy pavilion at targeted trade shows $$

Market Access
-          This focus area is currently be worked on by US Dairy Export Council and/or USDA.  Their

team continues to work with governments to improve market access.  This is a federal issue
and needs to be address on the National level. 

-          US DEC continues to work with foreign governments to minimize and/or eliminate the
effects of Geo Indicators.  The EU continues to try to work GIs into their free trade
agreements. 

Market Opportunities
-          Using secondary research data (i.e. Euromonitor and/or other data source) to identify

growth markets. $$
-          In collaboration with US DEC identify target market opportunities
-          Develop Sector Analysis reports for target regions to identify how viable specific regions are

to pursue.  $$

Exports-focus on specialty items and away from fluctuating commodity base
-          This will require the development of a plan for producers to ship than container load.  A

consolidation strategy for Wisconsin should be developed.   $$

Access to export markets, geographic indicators, tariffs, regulations, trade agreements
-          This is handled through US DEC and USDA.  Our producers can express their ideas/concerns

through Federal representatives.
-          NASDA continues to push these topic
-          National Governors Association can push these topics

 
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER0C6B6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc


From: Knigge, Krista M - DATCP 
Sent: Friday, October 26, 2018 10:49 AM
To: Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>
Subject: Fwd: TF 2.0 Markets Sub-Committee Meeting Logistics
 
Jack - in preparation for my meeting next Tuesday, (see issues noted in the info attachment) is there
any preliminary information you can share with Braydon’s market research work or other
information you can provide? 
 
Thank you-
 
Krista Knigge
Administrator - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5142
krista.knigge@wisconsin.gov
 

From: Kline, Neil R - DATCP <neil.kline@wisconsin.gov>
Sent: Tuesday, October 23, 2018 10:21 AM
To: Kline, Neil R - DATCP
Subject: TF 2.0 Markets Sub-Committee Meeting Logistics
 
Good Morning,
 
This email contains logistical information for the first meeting of the Markets Sub-Committee of the
Wisconsin Dairy Task Force 2.0. The sub-committee will meet at 10AM on Tuesday, October 30th,
2018 at the Offices of the Wisconsin State Patrol in Tomah. The address is listed below:
 
Wisconsin State Patrol-Tomah Post
23928 Lester McMullen Drive
Tomah, WI 54660
 
Lunch will be provided.
 
Attached to this email are two documents. The Sub-Committee Information document lists the
membership of the sub-committee as well as the issues that were identified at the August meeting.
The Sub-Committee Charge document identifies 4 tasks that the sub-committee will work to address
over the course of the Task Force.
 
Please review these documents to ensure that our time together is effectively used.
 
If you have any questions, please don’t hesitate to let me know.
 
--

mailto:krista.knigge@wisconsin.gov
mailto:neil.kline@wisconsin.gov


Neil Kline
Communications Specialist-Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-4520
Cell Phone: (715) 554-3441
Neil.Kline@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service. Thank you for your
feedback!
 

mailto:Neil.Kline@wisconsin.gov
https://form.jotform.com/63393850199164


From: Heinemann, Jack A - DATCP
To: Girard, Alexander C - DATCP
Cc: Knigge, Krista M - DATCP; Lu, Jennifer Y - DATCP; Stout, Lisa S - DATCP
Subject: RE: TIME SENSITIVE: Lt. Governor Briefing Information
Date: Tuesday, October 2, 2018 10:22:56 AM
Attachments: FW USDA announcement.msg

Trip Report AMC General Meeting.docx

The briefing document you provide looks good.  Attached please find more background information
regarding DATCP’s interaction with the group.  If you need more information please feel free to
discuss. 
Jack
 

From: Girard, Alexander C - DATCP 
Sent: Monday, October 1, 2018 7:20 PM
To: Knigge, Krista M - DATCP <Krista.Knigge@wisconsin.gov>; Heinemann, Jack A - DATCP
<Jack.Heinemann@wisconsin.gov>; Lu, Jennifer Y - DATCP <Jennifer.Lu@wisconsin.gov>; Stout, Lisa
S - DATCP <Lisa.Stout@wisconsin.gov>
Subject: TIME SENSITIVE: Lt. Governor Briefing Information
Importance: High
 
Hi Krista & Jennifer,
 
The attached briefing is for the Lt. Governor for tomorrow afternoon regarding the impacts of
Chinese tariffs on mink producers in Wisconsin. I apologize for the quick turnaround; however,
we received this request today later in the afternoon.
 
Please let me know by 10:30am on Tuesday, 8/2 if you have anything further to add or
suggest editing for purposes of clarity or accuracy.
 
I appreciate your time on this as you are all busy with World Dairy Expo!
 
Thanks,
Alexander
 
Alexander Girard
Legislative Advisor
Wisconsin Department of Agriculture,
Trade and Consumer Protection
Phone: (608) 224-5114
Cell: (608) 807-9425
AlexanderC.Girard@wisconsin.gov
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FW: USDA announcement

		From

		Heinemann, Jack A - DATCP

		To

		Denis Schmitt

		Cc

		Lu, Jennifer Y - DATCP

		Recipients

		schmittd48@hotmail.com; Jennifer.Lu@wisconsin.gov



Denis:





During our recent meetings you asked about details of the $12Billion program that the Federal Government was putting in place to offset revenue lost due to federal trade discussions.  Details of the program as starting to come out.  See information below.





 





Jack 





 





From: Knigge, Krista M - DATCP 
Sent: Wednesday, August 29, 2018 9:29 PM
To: Schmitt, Kathy M - DATCP <Kathy.Schmitt@wisconsin.gov>; Heinemann, Jack A - DATCP <Jack.Heinemann@wisconsin.gov>; Sullivan, Angie C - DATCP <Angie.Sullivan@wisconsin.gov>
Subject: USDA announcement





 





Below are a few more details on the $12B programs being made available. 







 





 





USDA Announces Details of Assistance for Farmers Impacted by Unjustified Retaliation





(Washington, D.C., August 27, 2018) – U.S. Secretary of Agriculture Sonny Perdue today announced details regarding actions the U.S. Department of Agriculture (USDA) will take to assist farmers in response to trade damage from unjustified retaliation by foreign nations. President Donald J. Trump directed Secretary Perdue to craft a short-term relief strategy to protect agricultural producers while the Administration works on free, fair, and reciprocal trade deals to open more markets in the long run to help American farmers compete globally. As announced last month, USDA will authorize up to $12 billion in programs, consistent with our World Trade Organization obligations.  





“Early on, the President instructed me, as Secretary of Agriculture, to make sure our farmers did not bear the brunt of unfair retaliatory tariffs.  After careful analysis by our team at USDA, we have formulated our strategy to mitigate the trade damages sustained by our farmers. Our farmers work hard, and are the most productive in the world, and we aim to protect them,” said Secretary Perdue.





These programs will assist agricultural producers to meet the costs of disrupted markets:





*	USDA’s Farm Service Agency (FSA) will administer the Market Facilitation Program (MFP) to provide payments to corn, cotton, dairy, hog, sorghum, soybean and wheat producers starting September 4, 2018.  This is the first payment period.  The second payment period, if warranted, will be determined by USDA. 





·         USDA’s Agricultural Marketing Service (AMS) will administer a Food Purchase and Distribution Program to purchase up to $1.2 billion in commodities unfairly targeted by unjustified retaliation. USDA’s Food and Nutrition Service (FNS) will distribute these commodities through nutrition assistance programs such as The Emergency Food Assistance Program (TEFAP) and child nutrition programs. 





·         Through the Foreign Agricultural Service’s (FAS) Agricultural Trade Promotion Program (ATP), $200 million will be made available to develop foreign markets for U.S. agricultural products. The program will help U.S. agricultural exporters identify and access new markets and help mitigate the adverse effects of other countries’ restrictions.





“President Trump has been standing up to China and other nations, sending the clear message that the United States will no longer tolerate their unfair trade practices, which include non-tariff trade barriers and the theft of intellectual property. In short, the President has taken action to benefit all sectors of the American economy – including agriculture – in the long run,” said Secretary Perdue. “It’s important to note all of this could go away tomorrow, if China and the other nations simply correct their behavior.  But in the meantime, the programs we are announcing today buys time for the President to strike long-lasting trade deals to benefit our entire economy.”





Background on Market Facilitation Program:





MFP is established under the statutory authority of the Commodity Credit Corporation (CCC) and administered by FSA. For each commodity covered, the payment rate will be dependent upon the severity of the trade disruption and the period of adjustment to new trade patterns, based on each producer’s actual production.  





Interested producers can apply after harvest is 100 percent complete and they can report their total 2018 production. Beginning September 4th of this year, MFP applications will be available online at www.farmers.gov/MFP. Producers will also be able to submit their MFP applications in person, by email, fax, or by mail.





Eligible applicants must have an ownership interest in the commodity, be actively engaged in farming, and have an average adjusted gross income (AGI) for tax years 2014, 2015, and 2016 of less than $900,000.  Applicants must also comply with the provisions of the “Highly Erodible Land and Wetland Conservation” regulations.  On September 4, 2018, the first of two MFP payment periods will begin. The second payment period, if warranted, will be determined by the CCC. 





Market Facilitation Program





 





 





Commodity





 





Initial Payment Rate





Est. Initial Payment**





(in $1,000s)





Cotton





$0.06 / lb.





$276,900





Corn





$0.01 / bu.





$96,000





Dairy (milk)





$0.12 / cwt.





$127,400





Pork (hogs)





$8.00 / head





$290,300





Soybeans





$1.65 / bu.





$3,629,700





Sorghum





$0.86 / bu.





$156,800





Wheat





$0.14 / bu.





$119,200





Total





 





$4,696,300





** Initial payment rate on 50% of production





 





The initial MFP payment will be calculated by multiplying 50 percent of the producer’s total 2018 actual production by the applicable MFP rate. If CCC announces a second MFP payment period, the remaining 50 percent of the producer’s total 2018 actual production will be subject to the second MFP payment rate.  





MFP payments are capped per person or legal entity at a combined $125,000 for dairy production or hogs. Payment for dairy production is based off the historical production reported for the Margin Protection Program for Dairy (MPP-Dairy). For existing dairy operations, the production history is established using the highest annual milk production marketed during the full calendar years of 2011, 2012, and 2013. Dairy operations are also required to have been in operation on June 1, 2018 to be eligible for payments. Payment for hog operations will be based off the total number of head of live hogs owned on August 1, 2018.





MFP payments are also capped per person or legal entity at a combined $125,000 for corn, cotton, sorghum, soybeans and wheat. 





For more information on the MFP visit www.farmers.gov/MFP or contact your local FSA office, which can be found at www.farmers.gov.





Background on Food Purchase and Distribution Program:





The amounts of commodities to be purchased are based on an economic analysis of the damage caused by unjustified tariffs imposed on the crops listed below. Their damages will be adjusted based on several factors and spread over several months in response to orders placed by states participating in the FNS nutrition assistance programs. 












Food Purchases





Commodity





Target Amount (in $1,000s)





Apples 





$93,400





Apricots





$200





Beef





$14,800





Blueberries





$1,700





Cranberries





$32,800





Dairy





$84,900





Figs 





$15





Grapefruit





$700





Grapes





$48,200





Hazelnuts





$2,100





Kidney Beans 





$14,200





Lemons/Limes 





$3,400





Lentils 





$1,800





Macadamia 





$7,700





Navy Beans





$18,000





Oranges (Fresh)





$55,600





Orange Juice





$24,000





Peanut Butter





$12,300





Pears





$1,400





Peas 





$11,800





Pecans





$16,000





Pistachios





$85,200





Plums/Prunes





$18,700





Pork





$558,800





Potatoes





$44,500





Rice 





$48,100





Strawberries 





$1,500





Sweet Corn 





$2,400





Walnuts





$34,600





Total





$1,238,800





 





Program details yet to be determined





Commodity





Target Amount (in $1,000s)





Almonds





$63,300





Sweet Cherries





$111,500





Total





$174,800





 





Products purchased will be distributed by FNS to participating states, for use in TEFAP and other USDA nutrition assistance programs. 





Purchasing:





AMS will buy affected products in four phases. The materials purchased can be adjusted between phases to accommodate changes due to: growing conditions; product availability; market conditions; trade negotiation status; and program capacity.





AMS will purchase known commodities first. By purchasing in phases, procurements for commodities that have been sourced in the past can be purchased more quickly and included in the first phase.





Vendor Outreach:





To expand the AMS vendor pool and the ability to purchase new and existing products, AMS will ramp up its vendor outreach and registration efforts. AMS has also developed flyers on how the process works and how to become a vendor for distribution to industry groups and interested parties. Additionally, AMS will continue to host a series of free webinars describing the steps required to become a vendor. Stakeholders will have the opportunity to submit questions to be answered during the webinar, or to be included in a Frequently Asked Questions document. Recorded webinars are available to review by potential vendors, and staff will host periodic Question and Answer teleconferences to better explain the process.





Product Specifications: 





AMS maintains purchase specifications for a variety of commodities, which ensure recipients receive the high-quality product they expect. AMS in collaboration with FNS regularly develops and revises specifications for new and enhanced products based on program requirements and requests and will be prioritizing the development of those products impacted by unjustified retaliation. AMS will also work with industry groups to identify varieties and grades sold to China and other offshore markets such as premium apples, oranges, pears and other products. AMS will develop or revise specifications to facilitate the purchase of these premium varieties in forms that meet the needs of FNS nutrition assistance programs.





Outlets:





AMS purchases commodities for use in FNS programs such as the National School Lunch Program, TEFAP and other nutrition assistance programs. AMS is working closely with FNS to distribute products to State Agencies that participate in USDA nutrition assistance programs as well as exploring other outlets for distribution of products, as needed. 





To the extent possible, FNS will identify items for distribution that are appropriate for each potential outlet. The products discussed in this plan will be distributed to States for use in the network of food banks and food pantries that participate in TEFAP, elderly feeding programs such the Commodity Supplemental Foods Program, and tribes that operate the Food Distribution Program on Indian Reservations. 





These outlets are in addition to child nutrition programs such as the National School Lunch Program, which may also benefit from these purchases.





Distribution:





AMS has coordinated with the Office of the Chief Economist, FNS, Industry, and other agency partners to determine necessary logistics for the purchase and distribution of each commodity including trucking, inspection and audit requirements, and agency staffing.





Background on Agricultural Trade Promotion Program:





The FAS will administer the ATP under authorities of the CCC. The ATP will provide cost-share assistance to eligible U.S. organizations for activities such as consumer advertising, public relations, point-of-sale demonstrations, participation in trade fairs and exhibits, market research, and technical assistance. Applications for the ATP will be accepted until November 2, 2018 or until funding is exhausted. Funding should be allocated to eligible participants in early 2019. The ATP is meant to help all sectors of U.S. agriculture, including fish and forest product producers, mainly through partnerships with non-profit national and regional organizations.  





Agricultural Trade Promotion Program





 





Est. Amount (in $1,000s)





Ag Products Total





$200,000





 





###





 





 





 





Katie Zenk





 





House Agriculture Committee





Ranking Member Collin C. Peterson (D-MN)





 





Caution: This message originated from outside of the organization. Do not click on links or open attachments unless you recognize the sender and know the content is safe. 

















To:  Krista Knigge								Date:  8/14/2018

From:  Jack Heinemann

Reference:  American Mink Council General Meeting Presentation/North American Fur Association

Location:  Holiday Inn Convention Center, Stevens Point, WI 

Contact:  Denis Schmitt, Executive Director 



DATCP was invited to present its services at the American Mink Council General meeting held August 14 in Stevens Point.  



Background:

The American Mink Council part owner of the North American Fur Association (NAFA).  NAFA is the only North American auction house for Mink and fur.  The organizations main auction houses are located in Toronto, with satellite offices in Stoughton, WI and Poland.  



DATCP made contact with this organization about four years ago – a decision was made at that time DATCP could not help the organization as there was a competing auction house.  Since that time the other auction house closed its doors.  



The two major mink growing regions in the US are located in Utah and Wisconsin - majority of mink are harvested in Wisconsin. Major mink growing areas in Wisconsin are in the Northeast and the Medford area.  Per the American Mink Council leadership, Wisconsin mink is recognized globally has providing the best quality product.  



Pellets at last year’s auction sold for $35/pellet this is slightly above the production cost of $32 per pellet and well below the price per pellet of $165/pellet received several years ago.  Several factors contribute to this decrease in price.  They include:

· Over production in Europe.   

· European producers have bred their animals to provide pellets closer to what can be purchase from US suppliers.  

· European producers are better aligned with research and development.  There is more sharing of technology development between producers in this market.  



The major markets for US product are China and Russia.  Seventy per cent of pellets sold at last year’s auction were slated for China.  The industry is concerned with the looming 20% China tariff – buyers will expect produces to absorb these costs.  Due to the low price of pellets over the past several years, future tariffs, if imposed, could force some if not all producers out of business.



All revenue generated from this industry is coming into the State.  Mink pellet sales over the past three years are shown in the table below:



		Description

		Dates in Use

		ANNUAL 2015

		ANNUAL 2016

		ANNUAL 2017



		Raw Furskins Nesoi (Incl Pcs For Fur Use)

		1988-2500

		172,114,232

		154,208,781

		79,204,440











Action items:

· Provide Executive Director contract information for other trade associations affected by tariffs 

· Working with AMC Executive Director and other State Department of Agriculture (Idaho, Utah and Wisconsin) to determine interest for development of a multi-state fur promotional program.  
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To:  Krista Knigge        Date:  8/14/2018 


From:  Jack Heinemann 


Reference:  American Mink Council General Meeting Presentation/North American Fur Association 


Location:  Holiday Inn Convention Center, Stevens Point, WI  


Contact:  Denis Schmitt, Executive Director  


 


DATCP was invited to present its services at the American Mink Council General meeting held August 14 


in Stevens Point.   


 


Background: 


The American Mink Council part owner of the North American Fur Association (NAFA).  NAFA is the only 


North American auction house for Mink and fur.  The organizations main auction houses are located in 


Toronto, with satellite offices in Stoughton, WI and Poland.   


 


DATCP made contact with this organization about four years ago – a decision was made at that time 


DATCP could not help the organization as there was a competing auction house.  Since that time the 


other auction house closed its doors.   


 


The two major mink growing regions in the US are located in Utah and Wisconsin - majority of mink are 


harvested in Wisconsin. Major mink growing areas in Wisconsin are in the Northeast and the Medford 


area.  Per the American Mink Council leadership, Wisconsin mink is recognized globally has providing the 


best quality product.   


 


Pellets at last year’s auction sold for $35/pellet this is slightly above the production cost of $32 per 


pellet and well below the price per pellet of $165/pellet received several years ago.  Several factors 


contribute to this decrease in price.  They include: 


- Over production in Europe.    


- European producers have bred their animals to provide pellets closer to what can be purchase 


from US suppliers.   


- European producers are better aligned with research and development.  There is more sharing 


of technology development between producers in this market.   


 


The major markets for US product are China and Russia.  Seventy per cent of pellets sold at last year’s 


auction were slated for China.  The industry is concerned with the looming 20% China tariff – buyers will 


expect produces to absorb these costs.  Due to the low price of pellets over the past several years, 


future tariffs, if imposed, could force some if not all producers out of business. 


 


All revenue generated from this industry is coming into the State.  Mink pellet sales over the past three 


years are shown in the table below: 


 


Description 


Dates in 


Use 


ANNUAL 


2015 


ANNUAL 


2016 


ANNUAL 


2017 


Raw Furskins Nesoi (Incl Pcs For Fur Use) 1988-2500 172,114,232 154,208,781 79,204,440 


 


 


 




From: Karen Gefvert
To: Jennifer Spall; Stamm, Christine A - DATCP; Matt McAlvanah; Amy Eckelberg; Angela Hofmann
Subject: RE: Updated run of show
Date: Tuesday, May 29, 2018 10:20:43 AM
Attachments: Draft WI run of show.docx

Good morning, everyone.
 
A few things to kick off Tuesday morning.

1. I have heard from participants in tomorrow’s event that they have not received any
information from Farmers for Free Trade regarding a tentative agenda or specifically what the
expectations are for their participation tomorrow. Do you have a cleaned-up version of
tomorrow’s agenda and a description of what we’d like the panel participants to share that
could be sent to each of them ASAP today so they are prepared for tomorrow?

2. I have made a slight edit to the updated agenda that was sent out Friday. I have separated the
Attendees into two categories: Attendees and Round Table Participants. It was somewhat
confusing to have Sheila and Jim included in the attendees when they are separate speakers,
and I believe there are other attendees that don’t plan to participate on the panel but just
attend and listen. I hope this makes a bit more sense and gives a little differentiation between
who is doing what.

 
Looking forward to seeing most of you tomorrow. I too will plan to arrive at Arlington well in
advance of the event start time.
 
Karen
 
Karen Gefvert
608.828.5713 | kgefvert@wfbf.com
 

From: Jennifer Spall <jennifer.spall@worldstrategies.net> 
Sent: Friday, May 25, 2018 11:17 AM
To: Stamm, Christine A - DATCP <Christine.Stamm@wisconsin.gov>; Matt McAlvanah
<matt@monumentpolicy.com>; Amy Eckelberg <aeckelberg@wfbf.com>; Angela Hofmann
<Angela.Hofmann@worldstrategies.net>
Cc: Karen Gefvert <kgefvert@wfbf.com>; Aaron Stauffacher <astauffacher@widba.com>
Subject: Updated run of show
 
Happy Friday everyone---we’ve had some more RSVPs overnight and we are looking like we are in
good shape for diversity of attendees.  I’m attaching the updated run of show and the banner that
we will have at the event.   We are continuing to work with US Grains/Wheat to see if they are
sending a rep, as well as with the National Retail Association to see if a local representative or
member can attend.
 
On the social media side, I’ll be asking everyone for Twitter user names or other social tags they
would like us to use for the event.  I’ll also be circulating a note to participants that will ask them to
tell us if they do not want to do media.  Matt sent out the media advisory yesterday and Monument

mailto:kgefvert@wfbf.com
mailto:jennifer.spall@worldstrategies.net
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:matt@monumentpolicy.com
mailto:aeckelberg@wfbf.com
mailto:Angela.Hofmann@worldstrategies.net
mailto:kgefvert@wfbf.com

Wisconsin Trade Roundtable

Wednesday, May 30th

Run of Show

Contact:  Jennifer Spall, FFT/World Strategies  425-442-1341



Attendees (RSVP’s as of 12PM CST May 23)

· Secretary Sheila Harsdorf, Wisconsin Department of Agriculture, Trade and Consumer Protection

· Jim Holte, President, Wisconsin Farm Bureau

· [bookmark: _GoBack]Enrique R. Gandara, International Agri-Business Center – Division of Agriculture Development, Wisconsin Dept. of Ag Trade & Consumer Protection

· Aaron Stauffacher | Associate director of government affairs 
Dairy Business Association and Edge Dairy Farmer Cooperative



Participants for Roundtable Discussion (RSVP’s as of 12PM CST May 23)

· AV Roth, Vice President of the National Pork Producers board of directors & WI Pork board, Roth Feeder pigs

· Charles Wachsmuth, Chippewa Valley Bean Company

· Chad Vincent, CEO Dairy Farmers of Wisconsin / WMMB 

· Steve Spensley Custom Service Rep, Dairyland Transportation

· Nicole Wagner - Executive Director, Wisconsin Corn Growers Association 

· Jeff Schwager, President of Sartori Foods (representing the dairy processing community) 

· Bob Karls, Wisconsin Soybean growers

· Lloyd Holterman - Farmer representing Dairy Business Association and Edge Dairy Farmer Cooperative

· Terry Quam, Wisconsin Cattlemen’s Association, Legislative Chairman

· Daniel Smith, President & CEO, Cooperative Network

· Jackie Fett | Executive/Marketing Director, Ginseng Board of Wisconsin

· PENDING:  Commodity representatives from grains, apples, wheat 

· PENDING:  Associated industry representatives:  processors, manufacturers, equipment, farm credit, etc. 





9:15 	Participants arrive at Arlington Agriculturel Research Station 

N695 Hopkins Rd, Arlington, WI 

Coffee & pastry available

U-shaped table, chairs and podium.  A/V is available for slides.  Table for FFT materials

9:30		Jennifer Spall, Famers for Free Trade

· Welcome to Arlington Agriculture Research Station

· Provides overview of FFT

· Thanks Farm Bureau for leadership nationally on trade/outreach and introduces Jim Holte



9:40		Jim Holte, President, Wisconsin Farm Bureau

· Speaks to importance of trade to U.S. agriculture, particularly WI

· Reference importance of NAFTA

· Introduces Secretary Harsdorf



9:50	Secretary Harsdorf Remarks



10:00	Roundtable begins

· Jennifer asks roundtable participants to introduce themselves and provide one or two key points on trade and their sector

10:05 -10:40	Representatives from each industry/commodity share their concerns and examples



10:40- 10:50 	Secretary Harsdorf invites questions (10 minutes) 



10:50-11:00	Banner signing photo-op and media availability



Farmers for Free Trade has additional materials on NAFTA, finding trade consensus and farmer testimonials at:  www.farmersforfreetrade.com.  Our most recent report, ‘Farmers Pay the Price’ a guide to how retaliatory tariffs from the 232 trade action hurt American exports of fruit, nuts, pork and other commodities, can be found here:

https://www.farmersforfreetrade.com/wp-content/uploads/2018/04/232-retaliation-report-4.24.2.pdf



Social media tags (please send your organization’s)

 

Farmers for Free Trade:  @FarmersForTrade

 



At the end of our roundtable, we will have a media opportunity to sign our banner with all of our participant and sponsor logos.  These work as great photo ops and we use the banners at NAFTA rounds, DC and other meetings.





will continue to do follow ups regarding the event.
 
I’m not sure if you saw this piece this morning, it’s from a partner of ours at Trade Vistas on the WI
ginseng market:   https://tradevistas.csis.org/wisconsin-farmers-rooting-ginseng-tariffs/?
utm_source=Members&utm_campaign=84f50cbd07-
EMAIL_CAMPAIGN_2018_05_25_02_51_COPY_01&utm_medium=email&utm_term=0_e842221dc2-
84f50cbd07-207502937
 
I arrive in Madison late Tuesday afternoon and will head to Arlington about an hour before the
meeting to set up.  My cell is 425-442-1341 if anyone has any questions.
 
See you all next week, have a great Memorial Day weekend!
 
Jennifer
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From: Stout, Lisa S - DATCP
To: Heinemann, Jack A - DATCP; Lu, Jennifer Y - DATCP; Gandara, Enrique R - DATCP; Rao, Ashwini P - DATCP
Subject: RE: USDA announcement
Date: Thursday, August 30, 2018 9:59:00 AM

This relates to the email that Tim Hamilton of Food Export sent this week. 
 

From: Heinemann, Jack A - DATCP 
Sent: Thursday, August 30, 2018 8:41 AM
To: Lu, Jennifer Y - DATCP <Jennifer.Lu@wisconsin.gov>; Gandara, Enrique R - DATCP
<Enrique.Gandara@wisconsin.gov>; Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>; Rao, Ashwini
P - DATCP <Ashwini.Rao@wisconsin.gov>
Subject: USDA announcement
 
Below are a few more details on the $12B programs being made available

 
 

USDA Announces Details of Assistance for Farmers Impacted by
Unjustified Retaliation

(Washington, D.C., August 27, 2018) – U.S. Secretary of Agriculture
Sonny Perdue today announced details regarding actions the U.S.
Department of Agriculture (USDA) will take to assist farmers in
response to trade damage from unjustified retaliation by foreign
nations. President Donald J. Trump directed Secretary Perdue to craft
a short-term relief strategy to protect agricultural producers while
the Administration works on free, fair, and reciprocal trade deals to
open more markets in the long run to help American farmers
compete globally. As announced last month, USDA will authorize up
to $12 billion in programs, consistent with our World Trade
Organization obligations. 

“Early on, the President instructed me, as Secretary of Agriculture, to
make sure our farmers did not bear the brunt of unfair retaliatory
tariffs.  After careful analysis by our team at USDA, we have
formulated our strategy to mitigate the trade damages sustained by
our farmers. Our farmers work hard, and are the most productive in
the world, and we aim to protect them,” said Secretary Perdue.

These programs will assist agricultural producers to meet the costs of
disrupted markets:

USDA’s Farm Service Agency (FSA) will administer the Market
Facilitation Program (MFP) to provide payments to corn,
cotton, dairy, hog, sorghum, soybean and wheat producers
starting September 4, 2018.  This is the first payment period. 
The second payment period, if warranted, will be determined
by USDA.

·         USDA’s Agricultural Marketing Service (AMS) will administer a
Food Purchase and Distribution Program to purchase up to
$1.2 billion in commodities unfairly targeted by unjustified
retaliation. USDA’s Food and Nutrition Service (FNS) will
distribute these commodities through nutrition assistance

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userae1ddd09
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=usercafd3dfd
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programs such as The Emergency Food Assistance Program
(TEFAP) and child nutrition programs.

·         Through the Foreign Agricultural Service’s (FAS) Agricultural
Trade Promotion Program (ATP), $200 million will be made
available to develop foreign markets for U.S. agricultural
products. The program will help U.S. agricultural exporters
identify and access new markets and help mitigate the
adverse effects of other countries’ restrictions.

“President Trump has been standing up to China and other nations,
sending the clear message that the United States will no longer
tolerate their unfair trade practices, which include non-tariff trade
barriers and the theft of intellectual property. In short, the President
has taken action to benefit all sectors of the American economy –
including agriculture – in the long run,” said Secretary Perdue. “It’s
important to note all of this could go away tomorrow, if China and
the other nations simply correct their behavior.  But in the meantime,
the programs we are announcing today buys time for the President
to strike long-lasting trade deals to benefit our entire economy.”

Background on Market Facilitation Program:
MFP is established under the statutory authority of the Commodity
Credit Corporation (CCC) and administered by FSA. For each
commodity covered, the payment rate will be dependent upon the
severity of the trade disruption and the period of adjustment to new
trade patterns, based on each producer’s actual production. 

Interested producers can apply after harvest is 100 percent complete
and they can report their total 2018 production. Beginning
September 4th of this year, MFP applications will be available online
at www.farmers.gov/MFP. Producers will also be able to submit their
MFP applications in person, by email, fax, or by mail.

Eligible applicants must have an ownership interest in the
commodity, be actively engaged in farming, and have an average
adjusted gross income (AGI) for tax years 2014, 2015, and 2016 of
less than $900,000.  Applicants must also comply with the provisions
of the “Highly Erodible Land and Wetland Conservation” regulations. 
On September 4, 2018, the first of two MFP payment periods will
begin. The second payment period, if warranted, will be determined
by the CCC.

Market Facilitation Program
 
 

Commodity

 
Initial Payment

Rate

Est. Initial
Payment**

(in $1,000s)
Cotton $0.06 / lb. $276,900
Corn $0.01 / bu. $96,000
Dairy (milk) $0.12 / cwt. $127,400
Pork (hogs) $8.00 / head $290,300
Soybeans $1.65 / bu. $3,629,700
Sorghum $0.86 / bu. $156,800
Wheat $0.14 / bu. $119,200

Total   $4,696,300
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** Initial payment rate on 50% of production
 

The initial MFP payment will be calculated by multiplying 50 percent
of the producer’s total 2018 actual production by the applicable MFP
rate. If CCC announces a second MFP payment period, the remaining
50 percent of the producer’s total 2018 actual production will be
subject to the second MFP payment rate. 

MFP payments are capped per person or legal entity at a combined
$125,000 for dairy production or hogs. Payment for dairy production
is based off the historical production reported for the Margin
Protection Program for Dairy (MPP-Dairy). For existing dairy
operations, the production history is established using the highest
annual milk production marketed during the full calendar years of
2011, 2012, and 2013. Dairy operations are also required to have
been in operation on June 1, 2018 to be eligible for payments.
Payment for hog operations will be based off the total number of
head of live hogs owned on August 1, 2018.

MFP payments are also capped per person or legal entity at a
combined $125,000 for corn, cotton, sorghum, soybeans and wheat.

For more information on the MFP visit www.farmers.gov/MFP or
contact your local FSA office, which can be found at
www.farmers.gov.

Background on Food Purchase and Distribution Program:
The amounts of commodities to be purchased are based on an
economic analysis of the damage caused by unjustified tariffs
imposed on the crops listed below. Their damages will be adjusted
based on several factors and spread over several months in response
to orders placed by states participating in the FNS nutrition
assistance programs.

Food Purchases
Commodity Target Amount (in $1,000s)

Apples $93,400
Apricots $200
Beef $14,800
Blueberries $1,700
Cranberries $32,800
Dairy $84,900
Figs $15
Grapefruit $700
Grapes $48,200
Hazelnuts $2,100
Kidney Beans $14,200
Lemons/Limes $3,400
Lentils $1,800
Macadamia $7,700
Navy Beans $18,000
Oranges (Fresh) $55,600
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Orange Juice $24,000
Peanut Butter $12,300
Pears $1,400
Peas $11,800
Pecans $16,000
Pistachios $85,200
Plums/Prunes $18,700
Pork $558,800
Potatoes $44,500
Rice $48,100
Strawberries $1,500
Sweet Corn $2,400
Walnuts $34,600

Total $1,238,800
 

Program details yet to be determined
Commodity Target Amount (in

$1,000s)
Almonds $63,300
Sweet Cherries $111,500

Total $174,800
 

Products purchased will be distributed by FNS to participating states,
for use in TEFAP and other USDA nutrition assistance programs.

Purchasing:

AMS will buy affected products in four phases. The materials
purchased can be adjusted between phases to accommodate
changes due to: growing conditions; product availability; market
conditions; trade negotiation status; and program capacity.

AMS will purchase known commodities first. By purchasing in phases,
procurements for commodities that have been sourced in the past
can be purchased more quickly and included in the first phase.

Vendor Outreach:

To expand the AMS vendor pool and the ability to purchase new and
existing products, AMS will ramp up its vendor outreach and
registration efforts. AMS has also developed flyers on how the
process works and how to become a vendor for distribution to
industry groups and interested parties. Additionally, AMS will
continue to host a series of free webinars describing the steps
required to become a vendor. Stakeholders will have the opportunity
to submit questions to be answered during the webinar, or to be
included in a Frequently Asked Questions document. Recorded
webinars are available to review by potential vendors, and staff will
host periodic Question and Answer teleconferences to better explain
the process.

Product Specifications:

AMS maintains purchase specifications for a variety of commodities,



which ensure recipients receive the high-quality product they expect.
AMS in collaboration with FNS regularly develops and revises
specifications for new and enhanced products based on program
requirements and requests and will be prioritizing the development
of those products impacted by unjustified retaliation. AMS will also
work with industry groups to identify varieties and grades sold to
China and other offshore markets such as premium apples, oranges,
pears and other products. AMS will develop or revise specifications to
facilitate the purchase of these premium varieties in forms that meet
the needs of FNS nutrition assistance programs.

Outlets:

AMS purchases commodities for use in FNS programs such as the
National School Lunch Program, TEFAP and other nutrition assistance
programs. AMS is working closely with FNS to distribute products to
State Agencies that participate in USDA nutrition assistance programs
as well as exploring other outlets for distribution of products, as
needed.

To the extent possible, FNS will identify items for distribution that are
appropriate for each potential outlet. The products discussed in this
plan will be distributed to States for use in the network of food banks
and food pantries that participate in TEFAP, elderly feeding programs
such the Commodity Supplemental Foods Program, and tribes that
operate the Food Distribution Program on Indian Reservations.

These outlets are in addition to child nutrition programs such as the
National School Lunch Program, which may also benefit from these
purchases.

Distribution:

AMS has coordinated with the Office of the Chief Economist, FNS,
Industry, and other agency partners to determine necessary logistics
for the purchase and distribution of each commodity including
trucking, inspection and audit requirements, and agency staffing.

Background on Agricultural Trade Promotion Program:
The FAS will administer the ATP under authorities of the CCC. The
ATP will provide cost-share assistance to eligible U.S. organizations
for activities such as consumer advertising, public relations, point-of-
sale demonstrations, participation in trade fairs and exhibits, market
research, and technical assistance. Applications for the ATP will be
accepted until November 2, 2018 or until funding is exhausted.
Funding should be allocated to eligible participants in early 2019. The
ATP is meant to help all sectors of U.S. agriculture, including fish and
forest product producers, mainly through partnerships with non-
profit national and regional organizations. 

Agricultural Trade Promotion Program
  Est. Amount (in $1,000s)
Ag Products Total $200,000

 

###

 



 
 
Katie Zenk
 
House Agriculture Committee
Ranking Member Collin C. Peterson (D-MN)
 

Caution: This message originated from outside of the organization. Do not
click on links or open attachments unless you recognize the sender and know
the content is safe.



Subject: RE: WEKZ radio
Date: Tuesday, August 19, 2014 5:24:33 PM

TALKING POINTS DOCUMENT
Re: WEKZ interview with Dan Smith
To: Dan Smith
From: Ashwini Rao, International Trade Team
Staff Contact for event: Ashwini Rao, 608-224-5119
EVENT INFORMATION
When: WEKZ interview, 6:15am
Where: n/a
Event Goals/Mission: To provide information about the increase in agricultural exports in the past six months. To
also share information about the Trade Team’s services and various upcoming activities.
GENERAL INFORMATION
Main points to note: Wisconsin Agricultural Export Highlights / January – June 2014 (Quarters 1&2)
Wisconsin exported $1.9 billion in agricultural products to 128 countries in the first half of 2014, a 17 percent
increase in value compared to the same period last year.
Wisconsin now ranks 12th among U.S. states in agricultural exports.
Wisconsin ranked first in the export of bovine genetics, whey, ginseng, prepared/preserved sweet corn and mink fur
skins. Wisconsin ranked second in the export of cheese and prepared/preserved cranberries.
Exports of ALL dairy products including dairy derivatives* in the first half of 2014 were valued at $273 million, a
30 percent increase compared to the same period last year. Wisconsin ranked third among U.S. states in the export
of these products.
Total U.S. agricultural exports were valued at $88 billion, an increase of 12 percent compared to the same period
last year.
Total Wisconsin exports, including manufactured goods, were valued at $11.6 billion, a .77 percent decrease from
the same period last year.
Wisconsin Top Five Markets for Agricultural Exports
Country                 Value                   % Increase
Canada                          $ 934 million           17%
Mexico                          $ 160 million           36%
China                           $ 157 million           5%
Korea                           $ 101 million           40%
Japan                           $ 71 million            11%
                Wisconsin Top Five Agricultural Exports
Product                         Value                   % Increase
                Dairy/Eggs/Honey**              $273 million            30%
                Hides/Skins                     $240 million            42%
                Miscellaneous Food              $191 million            32%
                Beverages                       $152 million            7%
                Preserved Food                  $111 million            18%
*Starting in 2014, DATCP began reporting exports in the dairy derivatives category. Examples of dairy derivatives
are lactose and casein. These exports had been included in the total agricultural exports in the past but had not been
highlighted on their own or reported in combination with dairy product exports. Including dairy derivatives in the
report brings DATCP’s export report in line with the U.S. Dairy Export Council’s reporting.
Country Breakdown for Exports of interest:
Dairy products (HS# 04)
Country
First Half 2013
First Half 2014
Percent Increase/Decrease
World
170,922,148
238,867,009



39.75
Mexico
42,164,522
52,345,929
24.15
Canada
27,645,039
36,871,652
33.38
China
14,762,722
35,087,718
137.68
Japan
16,616,385
14,612,172
-12.06
Egypt
6,621,893
11,535,859
74.21
Dairy Derivatives (HS# -- numerous)
Country
First Half 2013
First Half 2014
Percent Increase/Decrease
World
$39 million
$34 million
-12.73
Canada
$16 million
$16 million
-4.7
Vietnam
$2 million
$4 million
118.25
China
$4 million
$3 million
-22.65
Brazil
$5 million
$2 million
-59.46
Mexico
$2 million
$2 million
-10.41
Cheese (HS# 0406)
Country
First Half 2013
First Half 2014
Percent Increase/Decrease
World
$79 million



$98 million
24
Mexico
$34 million
$46 million
35
Canada
$12 million
$14 million
12
Japan
$12 million
$9 million
(-27)
Panama
$3 million
$4 million
29
Philippines
$1 million
$3 million
181
Whey (HS# 040410)
Country
First Half 2013
First Half 2014
Percent Increase/Decrease
World
$71 million
$94 million
33
China
$13 million
$32 million
138
Canada
$14 million
$22 million
50
Vietnam
$4 million
$8 million
94
Japan
$5 million
$4 million
-18
Thailand
$3 million
$3 million
15
About the International Trade Team:
The Wisconsin Department of Agriculture, Trade and Consumer Protection hosts the International Trade Team.
Wisconsin companies, whether new to exporting or a seasoned international business, can benefit from the Team’s
extensive knowledge and trade expertise. Services include:
Business Counseling, which are primarily one-on-one consultations to:
Evaluate a company’s export potential



Provide guidance on the mechanics of the export process
Discuss available resources and potential strategies for new or expanding markets
Connect to other resource providers.
Export Seminars: Education workshops around the state cover a wide range of topics from exporter basics to
detailed sessions on trade regulations, tariffs and insurance to market characteristics. We have one scheduled for
September 30 at Waukesha County Technical College.
Access to financing, resources: Customized export assistance on federal funding that might be available for
companies exporting food and agricultural products.
Upcoming International Trade Team activities:
Date
Event Title
Event Type
8/25/2014
Cranberry Reverse Buyers Mission: Providing an opportunity for Wisconsin cranberry suppliers to meet with
Chinese buyers. The Chinese delegation will, during their short trip, learn about cranberry nutrition and preparation
and tour processing plants.
Buyers mission
8/26/2014
DATCP/Madison International Trade Association Session: Providing an opportunity for Wisconsin businesses to
understand their product’s demand and ways of doing business in China.
Presentation
9/15-9/18/2014
USSEC Global Soy Conference: Providing an opportunity for Wisconsin businesses to exhibit at a premier global
show for soybeans.
Exhibitors can meet with more than 200 buyers from more than 40 countries and several hundred industry experts at
this global event.
Connect with new distributors or build relationships with existing distributors
Network with in-market representatives to learn more about emerging markets and the potential for your products!
Information
9/30-10/4/2014
World Dairy Expo: Bringing international delegations to the Expo. Touring numerous farms, facilities to showcase
the technology, equipment and livestock genetics that Wisconsin has to offer.
Tradeshow
9/30-10/3/2014
Midwest Value-Added Feed Buyers Mission: Madison & Minneapolis at World Dairy Expo – set up one-on-one
meetings with Wisconsin suppliers of animal feed, farm equipment, etc. with international buyers.
Tradeshow



From: Rao, Ashwini P - DATCP
To: Pino-Gallagher, Jen S - DATCP; Dick, James F - DATCP
Cc: Smith, Daniel G - DATCP
Subject: RE: WEKZ radio
Date: Tuesday, August 19, 2014 5:24:33 PM
Attachments: WEKZ_interview_DanSmith.docx

Jen, Jim, Dan: See attached for a draft.
Jen: when you say “include the detailed talking points documents”, I’m assuming you are referring to
the detailed export statistics document. Doing so might be information overload, so I only included
information for the products that come out of the county – so dairy, cheese, dairy derivatives, whey.
Let me know if you have other thoughts.
Regards
Ashwini

From: Pino-Gallagher, Jen S - DATCP 
Sent: Tuesday, August 19, 2014 1:52 PM
To: Rao, Ashwini P - DATCP
Subject: Fwd: WEKZ radio
Ashwini would you prepare a talking points packet for Dan's interview. Include the detailed talking
points document. A list of upcoming events - not the full calendar just the details on what the trade
team is doing. Can you email these to dan by end of day? Thanks.

Jen Pino-Gallagher
Bureau Director
Market Development
Wi. Department of Agriculture, Trade and Consumer Protection
Ph. 608-224-5125
Mobile: 608-616-3257
E. Jen.pinogallagher@wi.gov
Sorry if this message appears brief, I've sent it from my iPhone

Begin forwarded message:

From: "Dick, James F - DATCP" <James.Dick@wisconsin.gov>
Date: August 19, 2014 at 1:03:58 PM CDT
To: "Pino-Gallagher, Jen S - DATCP" <Jen.PinoGallagher@wisconsin.gov>, "Smith, Daniel
G - DATCP" <DanielG.Smith@wisconsin.gov>
Cc: "Ames, Ann Marie - DATCP" <AnnMarie.Ames@wisconsin.gov>
Subject: RE: WEKZ radio

Got it.
I’ll them Dan will be the guest. Jen, cc me on those points so I can also send to
Scott’s producer so they know what we’re prepared to cover.

Jim Dick
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer Protection

mailto:/O=WIMAIL/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=ASHWINI.RAO
mailto:/O=WIMAIL/OU=Messaging-Service-AG/cn=Recipients/cn=Pino-JS
mailto:/O=WIMAIL/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=James.Dick
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userc3bc5ec5
mailto:Jen.pinogallagher@wi.gov
mailto:James.Dick@wisconsin.gov
mailto:Jen.PinoGallagher@wisconsin.gov
mailto:DanielG.Smith@wisconsin.gov
mailto:AnnMarie.Ames@wisconsin.gov
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Re: WEKZ interview with Dan Smith

To: Dan Smith

From: Ashwini Rao, International Trade Team

Staff Contact for event: Ashwini Rao, 608-224-5119

EVENT INFORMATION



When: WEKZ interview, 6:15am

Where: n/a

Event Goals/Mission: To provide information about the increase in agricultural exports in the past six months. To also share information about the Trade Team’s services and various upcoming activities. 



GENERAL INFORMATION

Main points to note: Wisconsin Agricultural Export Highlights / January – June 2014 (Quarters 1&2)



· Wisconsin exported $1.9 billion in agricultural products to 128 countries in the first half of 2014, a 17 percent increase in value compared to the same period last year. 

· Wisconsin now ranks 12th among U.S. states in agricultural exports.

· Wisconsin ranked first in the export of bovine genetics, whey, ginseng, prepared/preserved sweet corn and mink fur skins. Wisconsin ranked second in the export of cheese and prepared/preserved cranberries.

· Exports of ALL dairy products including dairy derivatives* in the first half of 2014 were valued at $273 million, a 30 percent increase compared to the same period last year. Wisconsin ranked third among U.S. states in the export of these products.

· Total U.S. agricultural exports were valued at $88 billion, an increase of 12 percent compared to the same period last year.

· Total Wisconsin exports, including manufactured goods, were valued at $11.6 billion, a .77 percent decrease from the same period last year.



Wisconsin Top Five Markets for Agricultural Exports
Country			Value			% Increase

Canada				$ 934 million		17%

Mexico				$ 160 million		36%

China				$ 157 million		5%

Korea				$ 101 million		40%

Japan				$ 71 million		11%



		Wisconsin Top Five Agricultural Exports
Product				Value			% Increase

		Dairy/Eggs/Honey**		$273 million		30%

		Hides/Skins			$240 million 		42%

		Miscellaneous Food		$191 million 		32%

		Beverages			$152 million		7%

		Preserved Food			$111 million 		18%



*Starting in 2014, DATCP began reporting exports in the dairy derivatives category. Examples of dairy derivatives are lactose and casein. These exports had been included in the total agricultural exports in the past but had not been highlighted on their own or reported in combination with dairy product exports. Including dairy derivatives in the report brings DATCP’s export report in line with the U.S. Dairy Export Council’s reporting.



Country Breakdown for Exports of interest:

Dairy products (HS# 04)

		Country

		First Half 2013

		First Half 2014

		Percent Increase/Decrease



		World

		170,922,148

		238,867,009

		39.75



		Mexico

		42,164,522

		52,345,929

		24.15



		Canada

		27,645,039

		36,871,652

		33.38



		China

		14,762,722

		35,087,718

		137.68



		Japan

		16,616,385

		14,612,172

		-12.06



		Egypt

		6,621,893

		11,535,859

		74.21







Dairy Derivatives (HS# -- numerous)

		Country

		First Half 2013

		First Half 2014

		Percent Increase/Decrease



		World

		$39 million

		$34 million

		-12.73



		Canada

		$16 million

		$16 million

		-4.7



		Vietnam

		$2 million

		$4 million

		118.25



		China

		$4 million

		$3 million

		-22.65



		Brazil

		$5 million

		$2 million

		-59.46



		Mexico

		$2 million

		$2 million

		-10.41







Cheese (HS# 0406)

		Country

		First Half 2013

		First Half 2014

		Percent Increase/Decrease



		World

		$79 million

		$98 million

		24



		Mexico

		$34 million

		$46 million

		35



		Canada

		$12 million

		$14 million

		12



		Japan

		$12 million

		$9 million

		(-27)



		Panama

		$3 million

		$4 million

		29



		Philippines

		$1 million

		$3 million

		181







Whey (HS# 040410)

		Country

		First Half 2013

		First Half 2014

		Percent Increase/Decrease



		World

		$71 million

		$94 million

		33



		China

		$13 million

		$32 million

		138



		Canada

		$14 million

		$22 million

		50



		Vietnam

		$4 million

		$8 million

		94



		Japan

		$5 million

		$4 million

		-18



		Thailand

		$3 million

		$3 million

		15








About the International Trade Team: 

The Wisconsin Department of Agriculture, Trade and Consumer Protection hosts the International Trade Team. Wisconsin companies, whether new to exporting or a seasoned international business, can benefit from the Team’s extensive knowledge and trade expertise. Services include: 



· Business Counseling, which are primarily one-on-one consultations to: 

· Evaluate a company’s export potential

· Provide guidance on the mechanics of the export process 

· Discuss available resources and potential strategies for new or expanding markets 

· Connect to other resource providers. 

· Export Seminars: Education workshops around the state cover a wide range of topics from exporter basics to detailed sessions on trade regulations, tariffs and insurance to market characteristics. We have one scheduled for September 30 at Waukesha County Technical College. 

· Access to financing, resources: Customized export assistance on federal funding that might be available for companies exporting food and agricultural products. 



Upcoming International Trade Team activities: 



		Date

		Event Title

		Event Type



		8/25/2014

		Cranberry Reverse Buyers Mission: Providing an opportunity for Wisconsin cranberry suppliers to meet with Chinese buyers. The Chinese delegation will, during their short trip, learn about cranberry nutrition and preparation and tour processing plants. 

		Buyers mission



		8/26/2014

		DATCP/Madison International Trade Association Session: Providing an opportunity for Wisconsin businesses to understand their product’s demand and ways of doing business in China.  

		Presentation



		9/15-9/18/2014

		USSEC Global Soy Conference: Providing an opportunity for Wisconsin businesses to exhibit at a premier global show for soybeans. 

· Exhibitors can meet with more than 200 buyers from more than 40 countries and several hundred industry experts at this global event. 

· Connect with new distributors or build relationships with existing distributors

· Network with in-market representatives to learn more about emerging markets and the potential for your products!

		Information



		9/30-10/4/2014

		World Dairy Expo: Bringing international delegations to the Expo. Touring numerous farms, facilities to showcase the technology, equipment and livestock genetics that Wisconsin has to offer. 

		Tradeshow



		9/30-10/3/2014

		Midwest Value-Added Feed Buyers Mission: Madison & Minneapolis at World Dairy Expo – set up one-on-one meetings with Wisconsin suppliers of animal feed, farm equipment, etc. with international buyers. 

		Tradeshow
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(office) 608-224-5020
(cell) 608-513-8950
jim.dick@wi.gov

   

From: Pino-Gallagher, Jen S - DATCP 
Sent: Tuesday, August 19, 2014 12:57 PM
To: Smith, Daniel G - DATCP; Dick, James F - DATCP
Subject: Re: WEKZ radio
Dan. Thank you so much. I will get you all the talking points tomorrow. Jim. Dan can do
the interview! Thanks all! 

Jen Pino-Gallagher
Bureau Director
Market Development
Wi. Department of Agriculture, Trade and Consumer Protection
Ph. 608-224-5125
Mobile: 608-616-3257
E. Jen.pinogallagher@wi.gov
Sorry if this message appears brief, I've sent it from my iPhone

On Aug 19, 2014, at 12:20 PM, "Smith, Daniel G - DATCP"
<DanielG.Smith@wisconsin.gov> wrote:

Sure. I know Scott and have done these interviews before. Just need
talking points and statistics.
Dan

From: Pino-Gallagher, Jen S - DATCP 
Sent: Tuesday, August 19, 2014 11:39 AM
To: Smith, Daniel G - DATCP
Subject: Fwd: WEKZ radio
Dan. Would you be willing available to do a radio interview on Thursday?
My husband will be out of town that morning and I can't guarantee in can
keep my kids asleep/quiet at the time of the interview! Let me know your
thoughts. I could prep you.

Jen Pino-Gallagher
Bureau Director
Market Development
Wi. Department of Agriculture, Trade and Consumer
Protection
Ph. 608-224-5125

mailto:jim.dick@wi.gov
http://www.facebook.com/widatcp
http://www.twitter.com/widatcp
http://www.youtube.com/widatcp
http://www.flickr.com/photos/widatcp
mailto:Jen.pinogallagher@wi.gov
mailto:DanielG.Smith@wisconsin.gov


Mobile: 608-616-3257
E. Jen.pinogallagher@wi.gov
Sorry if this message appears brief, I've sent it from my iPhone

Begin forwarded message:

From: "Dick, James F - DATCP" <James.Dick@wisconsin.gov>
Date: August 18, 2014 at 7:46:46 AM CDT
To: "Pino-Gallagher, Jen S - DATCP"
<Jen.PinoGallagher@wisconsin.gov>
Cc: "Ames, Ann Marie - DATCP"
<AnnMarie.Ames@wisconsin.gov>
Subject: WEKZ radio

Jen,
I know you did one of these WEKZ radio interviews

before but it’s been a while and with the 2nd quarter
numbers out I thought may be a good time to pitch
exporting to the Monroe audience one again.
Would you be available this Thursday morning at 6:15
am for the live interview with Scott Thompson on
WEKZ in Monroe? It’s part of our regular every-third-
Thursday of the month schedule.

Jim Dick
Communications Director
Wisconsin Department of Agriculture, Trade and Consumer
Protection
(office) 608-224-5020
(cell) 608-513-8950
jim.dick@wi.gov

mailto:Jen.pinogallagher@wi.gov
mailto:James.Dick@wisconsin.gov
mailto:Jen.PinoGallagher@wisconsin.gov
mailto:AnnMarie.Ames@wisconsin.gov
mailto:jim.dick@wi.gov


From: Moll, Keeley A - DATCP
To: Girard, Alexander C - DATCP; Ripp, Keith - DATCP; Cosh, William - DATCP
Subject: RE: WI Ag Impacts - Tariffs
Date: Thursday, August 30, 2018 1:32:22 PM

I would consider encouraging her to contact the individual commodity groups if she wants a more
direct contact on short term or long term implications.  Many of them (Corn, Soy, Cranberry, etc)
have been pretty vocal.
 
 
Keeley Moll
Deputy Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5035
Keeley.Moll@Wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

From: Girard, Alexander C - DATCP 
Sent: Thursday, August 30, 2018 12:20 PM
To: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>; Ripp, Keith - DATCP
<Keith2.Ripp@wisconsin.gov>; Cosh, William - DATCP <William2.Cosh@wisconsin.gov>
Subject: RE: WI Ag Impacts - Tariffs
 
Hi Keeley,

Can I can respond with the following?
 
 
 
Hi Elise,
 
Thank you for reaching out to our Department regarding more information on this important
matter. As I am sure you are aware, this is an ongoing issue that changes rapidly on the federal
level. As a state agency, our Department does not have authority over the current and ongoing
federal trade policies and tariffs.
 
However, we recognize the importance of exports for growing Wisconsin’s economy and the
agricultural industry. Therefore, DATCP’s mission continues to be to focus on market
development, both domestic and international, by helping Wisconsin companies find exporting
success through our programs and services offered by the Department’s International
Agribusiness Center (IABC). Wisconsin food and agricultural products remain in demand by
consumers worldwide and we are committed to serving Wisconsin producers and processors
by helping them explore new markets, while also maintaining and expanding existing export
markets.
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER56F78F51
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user366290fc
mailto:William2.Cosh@wisconsin.gov
mailto:Keeley.Moll@Wisconsin.gov
https://form.jotform.com/63393850199164


I hope this information has been helpful, please do not hesitate to contact me if you have any
further questions.
 
Thanks,
Alexander
 
 
 
 
 

From: Nelson, Elise <EliseNelson@alliantenergy.com> 
Sent: Thursday, August 30, 2018 9:11 AM
To: Moll, Keeley A - DATCP <Keeley.Moll@wisconsin.gov>
Subject: WI Ag Impacts - Tariffs
 
Hi, Keeley-
 
Hope you’re well and enjoying the last of summer J
 
Has the department performed analysis on the impacts of recent federal tariffs on Wisconsin’s ag
industry?  If so, could you please share?
 
Thank you!
 
Elise Nelson | Manager of Public Affairs

ALLIANT ENERGY
4902 N. Biltmore Ln. | Madison, WI 53718
Office: (608) 458-6330
alliantenergy.com I EliseNelson@alliantenergy.com
 

mailto:EliseNelson@alliantenergy.com
mailto:Keeley.Moll@wisconsin.gov
http://secure-web.cisco.com/1LBaGHzbSebie2N3BDQTfki7J6D8S6BVsoqXhTMOdinSSnT5IH9-VOe9jdditzkm3L72GVeLIcOEJUoYHaZ9kVf-qXi3iRZQ067nMPfppKCAU5ellz6RxZOFETC_PP9EBEbQPf7CFGKb9XM7xGbi_9triO9UqFumm6PL3kd5dmYrDL5iU_Jg8bD8zBYfFs9PkUFOQ4u-TFVVIrRg2OYOjAbeEzJ5HuXkoLvX1Tv_oUr1Z6cNX4rj8W2E4CkhNbqLA/http%3A%2F%2Fwww.alliantenergy.com%2F
mailto:EliseNelson@alliantenergy.com


From: Girard, Alexander C - DATCP
To: Nupson, Kristen - LTGOV
Subject: RE: Wisconsin Mink Farms
Date: Tuesday, October 2, 2018 10:34:00 AM
Attachments: Briefing Information on Wisconsin Mink and Trade - Final.docx

Hi Kristen,
 
Please find attached for information on Wisconsin’s mink production, exports, DATCP
International Agribusiness Center’s interaction summary with NAFA, and USDA’s recent tariff
mitigation programs.
 
I hope this information is helpful, please do not hesitate to contact me if you have any further
questions or concerns.
 
Thanks,
Alexander
 
Alexander Girard
Legislative Advisor
Wisconsin Department of Agriculture,
Trade and Consumer Protection
Phone: (608) 224-5114
Cell: (608) 807-9425
AlexanderC.Girard@wisconsin.gov

 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 
 
 

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3219bf62
https://form.jotform.com/63393850199164
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DATE: OCTOBER 2ND, 2018

RELATING TO: WISCONSIN MINK PRODUCTION & TRADE

DRAFTED BY:



[bookmark: _GoBack]Overview of Wisconsin Mink Production:

· Wisconsin continues to be the leader in the U.S. for mink pelt production and females bred. The state’s pelt production in 2017 totaled 1,091,180 pelts. 

· Nationwide, mink pelt production during 2017 totaled 3,305,440 pelts, down 4 percent from 2016.

· Wisconsin’s production in 2017 accounted for 33 percent of the nation’s total pelt production, but decreased by 5 percent from 2016.

· The value of U.S. pelts produced during 2017 was $120 million, up slightly from the previous year.

· The average U.S. price per pelt for the 2017 crop year was $36.30, up $1.60 from $34.70 in 2016.

(Source: United States Department of Agriculture (USDA) National Agricultural Statistics Service (NASS)

· Wisconsin is recognized around the world as the best quality fur producer/supplier by fashion designers, buyers, as well as mink producers.



DATCP Interaction with NAFA:

· DATCP’s International Agribusiness (IABC) staff met with the American Mink Council in August 2018 and North American Fur Association (NAFA) in the past to discuss helping with their exports. NAFA’s main auction houses are located in Toronto, with factories in Stoughton, WI and Poland.



Chinese Retaliatory Tariffs:

· China’s $60 billion in retaliatory tariffs to U.S. Section 301 tariffs became effective September 24th, bringing the total value of U.S. goods facing tariffs to $113 billion. (Source: Politico)

· On the list of the recently implemented Chinese tariffs, mink products were also included:

· Whole raw mink – [Harmonized Tariff Schedule (HTS) Code: 43011000]

· Unsewed whole mink skin – [Harmonized Tariff Schedule (HTS) Code: 43021100]

(Source: Crowell Moring)

Wisconsin International Trade & Exports:

· In 2017, Wisconsin exported $3.5 billion of agricultural products. This is an increase of 3.6% compared to the same period last year.

· Wisconsin ranks 12th in the nation for the value of agricultural exports.

· Wisconsin exports agricultural products to 147 countries.

· The top three agricultural export markets for Wisconsin in 2017 were Canada, Mexico and China.

· In 2017, Wisconsin ranked second in the export of whey, cheese and raw furskin. 

· The major markets for fur are China, Russia and Korea. (There has been a trade embargo with Russia).



Talking Points on Agricultural Exports & Trade:

· Exports support local farms, jobs, and businesses here in Wisconsin.

· Exports incentivize and provide enhanced opportunities and new markets for Wisconsin agricultural products.

· DATCP’s mission continues to be to focus on market development and helping Wisconsin companies find export success through all of our programs and services.

· Our Wisconsin food and agricultural products remain in demand by consumers worldwide and we are committed to serving them and help them explore new markets and capitalize make the most of current and existing export markets and opportunities.

· Wisconsin is home to extensive agricultural production, technology and expertise. From the crops we grow to the livestock we raise, Wisconsin agriculture will continue to grow to meet the demand of the international marketplace.





United States Department of Agriculture (USDA) Action:

In July of 2018, President Donald Trump directed U.S. Department of Agriculture (USDA) Secretary Sonny Perdue to craft a short-term relief strategy to protect agricultural producers while the Administration works on free, fair, and reciprocal trade deals to open more markets in the long run to help American farmers compete globally. 



On August 28th, 2018, USDA Secretary Perdue announced additional details on actions that the USDA will take in authorizing up to $12 billion in programs to mitigate the trade damages sustained by U.S. farmers subject to unfair foreign retaliatory tariffs:



· USDA’s Farm Service Agency (FSA) will administer the Market Facilitation Program (MFP) to provide payments to corn, cotton, dairy, hog, sorghum, soybean, and wheat producers starting September 4, 2018.


· USDA’s Agricultural Marketing Service (AMS) will administer a Food Purchase and Distribution Program to purchase up to $1.2 billion in commodities unfairly targeted by unjustified retaliation. USDA’s Food and Nutrition Service (FNS) will distribute these commodities through nutrition assistance programs such as The Emergency Food Assistance Program (TEFAP) and child nutrition programs.


· Through the Foreign Agricultural Service’s (FAS) Agricultural Trade Promotion Program (ATP), $200 million will be made available to develop foreign markets for U.S. agricultural products. The program will help U.S. agricultural exporters identify and access new markets and help mitigate the adverse effects of other countries’ restrictions.
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From: Girard, Alexander C - DATCP
To: Andre, Ashley K - DATCP; Heinemann, Jack A - DATCP; Schmitt, Kathy M - DATCP; Stamm, Christine A - DATCP
Cc: Moll, Keeley A - DATCP; Ripp, Keith - DATCP
Subject: Request
Date: Wednesday, June 20, 2018 11:27:13 AM
Attachments: image001.png
Importance: High

Good morning,
 
Will is looking for any correspondence and formal comment that DATCP may have received
regarding the proposed and implemented series of tariffs, including any comments on
retaliatory tariffs on US products.
 
If we have any information or correspondence, in summary, I am looking to develop a list of all
contact received on this from stakeholders/industry regarding this ongoing and developing
issue.
 
Thanks,
Alex
 

Alexander Girard

Legislative Advisor

Department of Agriculture, Trade, and Consumer Protection

(608) 224-5114

 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER392BB2CF
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user30bbbd27
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user82e1ada6
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user56f78f51
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user366290fc



From: Girard, Alexander C - DATCP
To: Knigge, Krista M - DATCP; Andre, Ashley K - DATCP; Cosh, William - DATCP
Subject: REQUESTED INPUT: U.S-Mexico-Canada (USMCA) Trade Letter
Date: Wednesday, October 10, 2018 12:23:22 PM
Attachments: U.S.-Mexico-Canada Trade Agreement Letter - AG Draft.docx

Hi Krista, Ashley & Bill,
 
Please see attached for a draft letter regarding the U.S.-Mexico-Canada (USMCA) trade
agreement and its impacts on Wisconsin agriculture.
 
Please review this letter for accuracy and for any suggested content by Thursday, 10/11 at
the end of the day. It is the goal to have this letter for her review on Friday morning before
she leaves the office for the week.
 
I appreciate your assistance and expertise on this matter!
 
Thanks,
Alex
 
Alexander Girard
Legislative Advisor
Wisconsin Department of Agriculture,
Trade and Consumer Protection
Phone: (608) 224-5114
Cell: (608) 807-9425
AlexanderC.Girard@wisconsin.gov

 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER392BB2CF
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mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user30bbbd27
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd19f0c6d
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The Honorable Paul Ryan

Speaker

U.S. House of Representatives

Washington, DC 20515



The Honorable Mark Pocan

Member

U.S. House of Representatives

Washington, DC 20515



The Honorable Ron Kind

Member

U.S. House of Representatives

Washington, DC 20515



The Honorable Gwen Moore

Member

U.S. House of Representatives

Washington, DC 20515



The Honorable James Sensenbrenner

Member

U.S. House of Representatives

Washington, DC 20515



The Honorable Glenn Grothman

Member

U.S. House of Representatives

Washington, DC 20515



The Honorable Sean Duffy

Member

U.S. House of Representatives

Washington, DC 20515



The Honorable Mike Gallagher

Member

U.S. House of Representatives

Washington, DC 20515



The Honorable Ron Johnson      

Member

U.S. Senate

Washington, DC 20510



The Honorable Tammy Baldwin

Member

U.S. Senate

Washington, D.C. 20510





Dear Members of Wisconsin’s Congressional Delegation,



As you consider legislative enactment of the U.S-Mexico-Canada Agreement (USMCA), we respectfully request that you consider the highlighted priorities and impacts of this agreement on the State of Wisconsin. As federal representatives of Wisconsin, you are in the unique role of shaping and safeguarding the vitality of our state’s access to foreign markers and enhancing domestic economic growth through the role of establishing U.S. trade policy, pursuant to Article I, Section 8 of the U.S. Constitution. As you consider the overall U.S. economic and strategic interests of this modernized agreement, I urge you to also consider the benefits and key policy advantages that the renegotiated trade agreement provides for Wisconsin’s agricultural economy and industry.



In Wisconsin, our agricultural sector and industry partners rely on fair and transparent trade policies that promote access and development of export market opportunities around the world for Wisconsin products. In 2017, Wisconsin exported $3.5 billion of agricultural products to 147 countries, ranking our state 12th in the nation for the value of agricultural exports. The top three agricultural export markets for Wisconsin in 2017 were Canada, Mexico and China. As modernization of existing U.S. trade agreements continue to occur, our Wisconsin interests concern increasing market access abroad, the elimination of trade barriers, and expansion of economic domestic growth that benefits our rural communities and health of our state’s agricultural economy. Wisconsin farms and agricultural businesses generate over $88 billion in economic activity and support one of every nine jobs in both rural and urban communities across the state, according to a 2012 study. This significant impact on our state’s economy demonstrates the necessity for increased access to foreign markets and export opportunities that support local farms, jobs, and businesses here in Wisconsin.



As part of the modernized provisions of the U.S-Mexico-Canada trade agreement, our Wisconsin dairy farmers will have new and expanded export opportunities to sell various dairy products in Canada. The revised trade agreement also includes the elimination of tariffs on whey and margarine and ensures that all agricultural and food products with zero tariffs will remain in effect. This is significant as Wisconsin is home to about 8,300 dairy farms, more than any other state, and produces about 14% of the total U.S. milk production. As a leading dairy state, these provisions will benefit and provide Wisconsin farmers with increased opportunities of new markets and export partnerships, incentive agricultural industry innovation, and provide further investment into our local economy and communities.



As a top priority for Wisconsin, the elimination of Canada’s milk supply management system classes 6 and 7, is a major win for Wisconsin dairy producers and processors. This program has historically disadvantaged Wisconsin dairy farmers in the global marketplace through Canada’s introduction of low priced dairy products that undermine the U.S. price in foreign markets. As ninety-six percent of Wisconsin dairy farms are family-owned in Wisconsin, these key competitive advantages and revised mechanisms to increase access to foreign markets and reduction of trade barriers will provide further income and opportunity for local dairy farms and the vitality of our local communities.



On behalf of the agricultural community of Wisconsin, I sincerely appreciate your support for these Wisconsin priorities and your consideration of the U.S.-Mexico-Canada agreement. Our Wisconsin food and agricultural products remain in demand by consumers worldwide, and our priority in Wisconsin continues to be to focus on market development and helping our state’s local producers and agricultural businesses continue to achieve success in the international marketplace. I look forward to partnering and working with you to develop common sense and responsible federal policies that advance the agricultural opportunities and lifestyle that forms our unique Wisconsin identity as America’s Dairyland.



[bookmark: _GoBack]

Sincerely,









Sheila Harsdorf	

Secretary, DATCP		







Cc: 	Office of Governor Scott Walker

National Association of State Departments of Agriculture
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From: Jennifer Spall
To: "Karen Gefvert"; Stamm, Christine A - DATCP
Cc: Angela Hofmann
Subject: Suggested questions for tomorrow
Date: Tuesday, May 29, 2018 2:26:30 PM

Suggestions that we will use to guide the conversation and/or Sec. Harsdorf can ask
participants.
 
The situation with the White House continues to evolve, but these are the questions
that we are hearing from DC:
 

1. NAFTA & WI---issues that need addressed (ie: dairy loophole) as well as
opportunities moving forward.  What needs modernized, what has worked well?

2. If the steel tariff exemption isn’t extended this week to apply to Canada, Mexico
and the EU ---should we anticipate retaliation?

3. What impacts are you already seeing with respect to sales and/or increased
input costs?

4. Mexico recently shifted supply chains away from the US and to Brazil, Argentina
and other countries for commodities like wheat and corn.  Are you anticipating
difficulty with the sale of crops being planted now?

5. There appears to be a sense that if we lose some markets now, it is temporary
and will be reinstated immediately.  We know this not to be true---how many of
you were involved in opening up new markets (ie:  beef & KORUS, China)?
  Tell us about your experience relationship building overseas and how tariffs
may impact these markets.

6. We are hearing anecdotal stories about rising costs of chemicals, storage tanks,
implements and other tools critical to business.  Are you seeing any of your
costs increasing? 

7. Members of Congress have expressed concern that access to farm credit may
be impacted in light of the uncertain trade climate, have you or your members
experienced anything they can share?

8. The administration has suggested that they can develop programs to help
farmers and commodities impacted by tariffs---do you support this concept or is
there another path?

9. With a late planting season, declining profits and increased costs---what can be
done to help out our farmers and producers?

 

mailto:jspallx@icloud.com
mailto:kgefvert@wfbf.com
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:Angela.Hofmann@worldstrategies.net


From: Huibregtse, Ashley K - DATCP
To: Dick, James F - DATCP
Subject: Summit Materials
Date: Thursday, October 13, 2011 1:28:13 PM
Attachments: AgDevelopmentResources.pdf

GotMoola.pdf
LocalFoodMarketingGuide.pdf
WIInternationalTradeTeam.pdf

   

Jim,

Find four documents attached that could be used on the jump drive for the Summit: Ag
Development Resource List, Got Moola, Local Food Marketing Guide, and Wisconsin
International Trade Team Information. The Ag Development Resource List is currently being
updated, but it is not completed at this time so this is the most recent.

Thank you!

Ashley Huibregtse

Communications Specialist – Senior

Wisconsin Department of Agriculture, Trade & Consumer Protection (DATCP)

Desk: 608-224-5002

Cell: 608-220-5067

Website: datcp.wisconsin.gov

mailto:/O=WIMAIL/OU=MESSAGING-SERVICE-AG/CN=RECIPIENTS/CN=ASHLEY.HUIBREGTSE
mailto:/O=WIMAIL/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=James.Dick



Wisconsin Depratment of  Agriculture,
Trade & Consumer Protection


Division of
Agricultural Development


Providing Wisconsin Farmers 
and Agricultural Businesses assistance 


with Grants, Technical Support, 
Business Planning and Marketing Assistance


Grazing Programs
www.datcp.state.wi.us/arm/agriculture/


land-water/grazergrant/index.jsp


www.grazing.wisc.edu/


www.facebook.com/WIDeptofAgGrazing


Grow Wisconsin Dairy Team
www.growwisconsindairy.org


International Marketing Program
www.datcp.state.wi.us/mktg/business/marketing/


international/index.jsp


Organic Programs
www.datcp.state.wi.us/mktg/business/marketing/


val-add/organic/index.jsp


www.organic.wisc.edu/


www.facebook.com/WIDeptofAgOrganic


SavorWisconsin
www.savorwisconsin.com


Something Special from Wisconsin™


www.somethingspecialfromwisconsin.com


www.facebook.com/somethingspecialwisconsin


www.twitter.com/ssfromwisconsin


Wisconsin Agricultural 
Education & Workforce Development Council


www.wiaglink.org/


Wisconsin Dairy Artisan Network
www.wisconsindairyartisan.com


Wisconsin Fairs
http://www.datcp.state.wi.us/core/marketingagriculture/


marketingagriculture.jsp


Wisconsin Farm Center 
www.datcp.state.wi.us/core/agriculture/agriculture.jsp


Find more information online:


Division of  Agricultural Development:
www.datcp.state.wi.us/core/marketingagriculture/


marketingagriculture.jsp


Agricultural Development & Diversification
Grant Program


www.datcp.state.wi.us/mktg/business/marketing/


val-add/add/index.jsp


http://www.facebook.com/home.php?#!/pages/


Madison-WI/Wisconsin-Ag-Development-and-


Diversification/133821553300726


Alice in Dairyland
www.aliceindairyland.com


www.wisconsinagconnection.com/alice/ 


www.facebook.com/AliceDairyland


www.twitter.com/Alice_Dairyland


AmeriCorps Farm to School Program
www.datcp.state.wi.us/mktg/business/marketing/


val-add/farm_to_school/index.jsp


http://www.facebook.com/#!/pages/Madison-WI/WI-


AmeriCorps-Farm-to-School-


Program/140686555982900


Buy Local Buy Wisconsin Program
www.datcp.state.wi.us/mktg/business/marketing/


val-add/directmktg/blbw/index.jsp


http://www.facebook.com/notes.php?id=13073770028


552&notes_tab=app_2347471856#!/pages/Buy-Local-


Buy-Wisconsin/130737700284552?v=wall


Dairy Business Innovation Center
www.dbicusa.org


About Us:
The Division of Agricultural Development at the


Wisconsin Department of Agriculture Trade


and Consumer Protection promotes Wisconsin


products at home and abroad and provides


assistance to farmers.


The Division of Agricultural Development


assists Wisconsin’s agricultural community in


developing new business opportunities and


helping tap new markets for Wisconsin


agriculture. The Division is organized into three


bureaus:


• Agricultural Business and 


Sector Development


• Farm and Rural Services


• Agricultural Market Development


These bureaus focus on helping farmers and


agribusiness in a variety of ways. This


brochure provides a brief description with


contact information. For more in-depth


information on each of the following programs


is available by searching for it by name at


www.datcp.state.wi.us.
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Department of Agriculture,


Trade & Consumer Protection
Division of Agricultural Development


2811 Agriculture Drive


PO Box 8911


Madison WI  53708-8911


608-224-5100







A Helping Hand
Beginning and Minority Farmer Outreach &
Assistance Program


Helps Hmong, Hispanic, women and beginning


farmers gain risk management skills. Workshops


and individual assistance is available through native


speaking outreach specialists.  


Contact: Kathy Schmitt 608-224-5048
kathy.schmitt@wi.gov 


Farm and Rural Services
Provides assistance with financial counseling,


mediation, farm transfers, career planning, outreach,


farm family support and other resources for current


and beginning farmers.


Contact: 800-942-2474
farmcenter@wi.gov   


Rural Electric Power Services (REPS)
Helps address energy related issues on the farm


including stray voltage, farm rewiring and


westernization, and utility disconnects.


Contact:  800-942-2474
farmcenter@wi.gov   


Wisconsin Agricultural Education and
Workforce Development Council


Comprised of members representing private


industry, education and state government, the


Council is dedicated to attracting, developing and


retaining the skilled workforce required to grow


Wisconsin’s agricultural, food processing, natural


resource, agribusiness and emerging biological and


bio-energy industries. 


Contact: Jack Ourada 608-235-7148
johnp.ourada@wisconsin.gov 
http://wiaglink.org/


Grants & Financial Assistance
Agricultural Development and
Diversification Grants - (ADD)


Funding to develop and explore new products,


markets, or technologies. Individuals, associations,


agribusinesses and industry groups may apply. 


Contact: Mike Bandli 608-224-5136
mike.bandli@wi.gov


Buy Local, Buy Wisconsin Grants  - (BLBW)
Supports the purchase of Wisconsin grown or


produced food by local buyers. Open to those in


Wisconsin agriculture, agritourism, food retailing,


processing, distribution or warehousing.


Contact: Teresa Engel 608-224-5101 
teresa.engel@wi.gov


Grazing Lands Conservation Initiative
(GLCI) Grants


Funding for education, technical assistance, and


research on pasture based livestock farming.


Agencies, non-profits and other groups who 


provide educational programming are eligible.


Contact: Laura Paine 608-224-5120
laura.paine@wi.gov


Organic Certification Cost Share
Provides financial assistance for organic


certification. The program provides for a 75% 


cost share of certification costs with a maximum


payment of $750 per farm or processor.


Contact: Laura Paine 608-224-5120
laura.paine@wi.gov 


Specialty Crop Block Grants - (SCBG) 
Grants to advance production and sales of


Wisconsin fruits, vegetables, and other specialty


crops in domestic or foreign markets. Public and


private organizations may apply.


Contact: Juli Speck 608-224-5134
juli.speck@wi.gov


Technical Assistance & Education
Business Planning Consulting


One-on-one technical assistance and resources to


help small businesses develop and grow their value-


added business using money, information, and


expertise from outside their organization.


Contact: Carl Rainey 608-224-5139
carl.rainey@wi.gov


Buy Local, Buy Wisconsin (BLBW) Workshops
Intensive day-long workshops designed to reduce


barriers for local food producers. Workshop topics


vary from year to year.


Contact: Teresa Engel 608-224-5101
teresa.engel@wi.gov 


Dairy Business Innovation Center (DBIC)
Provides technical assistance to new and emerging


speciality dairy businesses. DBIC has helped clients


start new businesses,develop 50+ new products


and access new markets.


Contact: Kathy Brown 888-623-2269
info@dbicusa.org


Grow Wisconsin Dairy Team
Coordinates and focuses resources for dairy


processors, dairy producers or dairy industry


partners to help modernize their businesses and


create new marketing opportunities.


Contact: Nicole Breunig 608-224-5080
nicole.breunig@wi.gov


Meat Processing & Marketing 
The Specialty Meat Development Center supports


Wisconsin’s sausage and cured meat industry


through business and product development, labeling


and packaging assistance, market development and


food safety and quality expertise.


The Master Meat Crafter Program is an in-depth


course offered by the University of Wisconsin


College of Agricultural and Life Sciences on making


cured and processed meats. Participants graduate


as Master Cured Meat Crafters.


Contact: Jeff  Swenson 608-224-5082
jeff.swenson@wi.gov


Producers First
One-on-one help for local producers on business


planning, accounting and financial organization,


packaging and labeling, food safety, grant writing,


market development, etc.


Contact: Keefe Keeley 608-224-5095
keefe.keeley@wi.gov


Local, Regional & International
Market Development Programs
Agricultural Export Assistance


With access to over 22 international offices


specializing in agricultural exports, the Wisconsin


International Trade Team can provide assistance at


your facility or abroad – wherever you need it.


Contact: 800-462-5237 
international@wi.gov


AmeriCorps Farm to School
An innovative approach to decreasing childhood


obesity by promoting healthy eating habits in


students and increasing access to local foods in


schools.


Contact: Camilla Vargas 608-224-5017
camilla.vargas@wi.gov


SavorWisconsin.com
Connects consumers with local farms, restaurants,


farmers’ markets and food related events.


Businesses can create a FREE profile to be part of


the search listing.


Contact: Nicole Breunig 608-224-5080  
DATCPSavorWisconsin@wisconsin.gov


Something Special from Wisconsin™
Apply to use the Something Special from
Wisconsin™  logo if at least half of the value of your


product or service is attributable to Wisconsin


ingredients, production or processing activities.


Contact: Lois Federman 608-224-5124 
datcpssfw@wi.govMore in-depth information on each 


of these programs is available by


searching for it by program name at


www.datcp.state.wi.us
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GOT MOO-LA? 
 


Where to go for business assistance 
in Wisconsin 


 
 
 
 


WI Dept. Of Ag  







 


10/11/11 
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Introduction 
 


 


This resource was assembled by the Wisconsin Department of Agriculture, Trade, and Consumer 


Protection (DATCP), Division of Agri-Business as a tool to help small businesses develop and grow 


their value-added business using money, information, and technical assistance from outside their 


organization. 


 


This resource was assembled from a variety of other resources and does not constitute a complete 


listing. This is an effort to gather currently available information and present it in a consolidated, but 


brief format. Details can be provided directly by the organization listed. The most current version of this 


document can be viewed at 


http://datcp.wi.gov/uploads/Business/pdf/Wisconsin_Business_Resources.pdf or you can Google “Got 


Moo-La?” and click on the link. 


 


Every effort has been made to maintain accuracy and completeness. If additional information is needed 


or inaccuracies are found, please contact: 


 


Carl Rainey 


608-224-5139 


carl.rainey@wisconsin.gov 


 


or write him at: 


DATCP  


PO Box 8911 


Madison, WI 53708-8911 
 


 


 


 


 


 


Disclaimer:  


DATCP offers this database of capital, resources, value-added consultants and service providers, and grant writers with no 


implied or direct endorsement of any listings. The agency merely provides this list of resources for you to interview and 


research. 


 



http://datcp.wi.gov/uploads/Business/pdf/Wisconsin_Business_Resources.pdf

mailto:carl.rainey@wisconsin.gov
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Introduction  .............................................................................................................................................................  


Top Bank's for Small Business in Wisconsin ........................................................................................................  
Sources of Debt & Equity Financing ......................................................................................................................  


 Wisconsin Housing and Economic Development Authority .......................................................................  


 Sierra Capital Services....................................................................................................................................  


 Wisconsin Department of Commerce ...........................................................................................................  


 Count-Me-In ...................................................................................................................................................  


 WI Rural Water Association ..........................................................................................................................  


 Commercial Finance Companies ...................................................................................................................  


 U.S. Department of Energy (DOE) ...............................................................................................................  


 Small Business Administration ......................................................................................................................  


 National Sheep Industry Improvement Center ..............................................................................................  


 Farm Service Agency .....................................................................................................................................  


 USDA- Rural Development ...........................................................................................................................  


 Board of Commissioners of Public Lands .....................................................................................................  


 Department of Agriculture, Trade, and Consumer Protection (DATCP) ....................................................  


 WI Department of Natural Resources ...........................................................................................................  


 Whole Foods Market ......................................................................................................................................  


 Microenterprise Programs ..............................................................................................................................  


 Wisconsin Women's Business Initiative Corporation ...................................................................................  


 Impact Seven, Inc ...........................................................................................................................................  


 Local Communities/Counties ........................................................................................................................  


 WI Department of Transportation..................................................................................................................  


 Madison Development Corporation ..............................................................................................................  


 Utility Programs..............................................................................................................................................  


 Isidore Community Development Loan Program ........................................................................................  


 Venture Capital ...............................................................................................................................................  


 Angel Investors ...............................................................................................................................................  
Grant Resources .......................................................................................................................................................  


 Wisconsin Department of Commerce ...........................................................................................................  


 Energy Foundation .........................................................................................................................................  


 CleanTech Partners .........................................................................................................................................  


 AgStar .............................................................................................................................................................  


 Grow Wisconsin Dairy Team ........................................................................................................................  


 Rural Development (USDA) .........................................................................................................................  


 WI Department of Administration .................................................................................................................  


 WI Department of Tourism ............................................................................................................................  


 Grants.gov .......................................................................................................................................................  


 WI Department of Natural Resources (DNR) ...............................................................................................  


 Department of Agriculture, Trade, and Consumer Protection (DATCP) ....................................................  


 Focus On Energy ............................................................................................................................................  


 Organic Farming Research Foundation .........................................................................................................  


 SARE Grant ....................................................................................................................................................  


 University of Minnesota .................................................................................................................................  


 NCRCRD ........................................................................................................................................................  


 Environmental Protection Agency (EPA) .....................................................................................................  


 Department of Energy (DOE) ........................................................................................................................  


 National Resources Conservation Service (NRCS) ......................................................................................  


 National Science Foundation (NSF) ..............................................................................................................  


 Office of Energy Independence (OEI)...........................................................................................................  


 National Institute of Standards and Technology (NIST) ..............................................................................  


 Department of Housing ..................................................................................................................................  


 Department of Treasury .................................................................................................................................  


 Department of Transportation ........................................................................................................................  


 Department of Agriculture (USDA) ..............................................................................................................  


 Utility Programs..............................................................................................................................................  


Agricultural Professional Organizations and Resources .......................................................................................  
Agricultural-Academic Assistance ..........................................................................................................................  


Private Consultants ..................................................................................................................................................  


 Farm Credit Services ......................................................................................................................................  
Media Resources ......................................................................................................................................................  


Government/Education/Public Resources/Employment Agencies ......................................................................  


Organic Publications ................................................................................................................................................  
Grant Writing Consultants .......................................................................................................................................  


Federal Resources ....................................................................................................................................................  


State Resources ........................................................................................................................................................  
Business Start/Plan Resources ................................................................................................................................  


Business Incubators .................................................................................................................................................  
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Entrepreneur.com’s Best Banks for Small Business in Wisconsin 


 


Top Lenders in Wisconsin 


The following ranking is based on information from the SBA's most current study on small-


business lending activities, Small Business and Micro Business Lending for 2007-2008*. The 


ranking lists, by state, the banks that were ranked the top business-friendly lenders. (In the case 


of a tie, the banks are listed alphabetically.) Microbusiness loans are defined as business loans of 


less than $100,000. In cases where the banks were acquired after this listing was compiled, we 


list both the old and new names of the bank. 


The study uses four criteria to identify and rank the banks identified as microbusiness-friendly:  


1. the ratio of microbusiness loans to total assets 


2. the ratio of microbusiness loans to total business loans 


3. the dollar value of microbusiness loans 


4. the total number of microbusiness loans. 


To read the complete microlending report, visit 


http://www.sba.gov/advo/research/sbl_08study.pdf   


*Published in May 2009 


Note: For a complete list of county/city banks: http://locallender.info/banks/wisconsin-banks/ 


Top Micro Business Lending (<$100K) 
Rank Bank Location Phone 


1 Community Bank of Cameron Cameron 715.458.2513 
2 Shell Lake State Bank Shell Lake 715.468.7858 
2 Peshtigo National Bank Peshtigo 888.550.4512 
2 Farmers Exchange Bank Neshkoro 920.293.4319 
3 Union State Bank Kewaunee 920.388.3466 
3 Mound City Bank Platteville 608.348.2685 
3 Clare Bank NA  Platteville 608.348.2727 
4 West Bend Savings Bank  West Bend 262.334.5563 
4 Markesan State Bank  Markesan 920.398.2358 
4 First National Bank of Park Falls Park Falls 714.762.2411 
4 First National Bank of Fox Valley Neenah 920.729.6901 


 


Top Small Business Lending (<$1M) 
Rank Bank Location Phone 


1 Bank First National Bank of Park Falls Manitowoc 920.684.6611 
2 Citizens State Bank Hudson 715.386.9050 
3 Community State Bank Union Grove 262.878.3763 
4 Mound City Bank Platteville 608.348.2685 
5 Port Washington State Bank Port Washington 800.550.9435 
5 Oostburg State Bank Oostburg 920/564.2336 
5 Legacy Bank Milwaukee 414.343.6900 
5 Commerce State Bank West Bend 262.247.2800 
5 Bank of Luxemburg  Luxemburg 920.845.2345 
6 West Bend Savings Bank  West Bend 262.334.5563 
6 State Bank Chilton Chilton 920.849.9371 
6 River Valley Bank Wausau 715-845-5522 
6 Oak Bank Fitchburg 877.625.2265 
6 Mid-Wisconsin Bank Medford 800.643.9472 
6 Farmers & Merchants Bank & Trust Marinette 800-789-6617 


 


 
 


 
 



http://www.sba.gov/advo/research/sbl_08study.pdf

http://locallender.info/banks/wisconsin-banks/

http://www.merchantcircle.com/business/Community.Bank.of.Cameron.715-458-2513

http://www.shelllakestatebank.com/

http://www.peshtigonationalbank.com/

http://www.usbankssearch.com/farmers-exchange-bank/44030/

http://www.unionstatebank.org/

http://www.moundcitybank.com/

http://www.clarebank.com/

http://www.westburybankwi.com/

http://www.markesanstatebank.com/

http://www.firstnationalbankparkfalls.com/fnb/Home/first_national_bank_of_park_fall.htm

http://www.fnbfoxvalley.com/

http://www.bankfirstnational.com/cms/bankfirstnational/

http://www.csbnet.net/

http://www.communitystatebank.net/

http://www.moundcitybank.com/

http://www.pwsb.com/

http://www.oostburgbank.com/

https://www.legacybancorp.com/

http://www.commercestatebank.com/

http://www.bankoflux.com/

http://www.westburybankwi.com/

http://www.statebankofchilton.com/

http://www.rivervalleybank.com/

https://www.oakbankonline.com/

https://www.midwisc.com/

http://www.fmmarinette.com/
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Debt and Equity Capital  
 


 
 


Agribusiness Guarantee 


To start or expand production of products 


using WI raw agricultural commodities. 


Equipment, land, buildings, working capital, 


inventory, refinancing and marketing  


Amounts:  


 80% of loans or $600K 


 80% on loans up to $100K for harvest 


whitefish from Lake Superior 


 lesser of 80% of loan or $200K for 


revolving working capital 


Misc: Population under 50K, unable to obtain 


conventional financing, child support current 


800.334.6873, http://www.wheda.com 


 


Credit Relief Outreach Program Guarante 


To provides guarantees on agricultural 


production loans. Related to production 


Amounts:  


 $2K to $100K  


 90% guarantee on <= $50K 


 80% guarantee on > $50K 


Terms: Max Rate - Prime + 2% (ceiling 7%), 


fixed for term, 100% collateral 


Misc: 40% Debt-to-Asset, Unable to obtain 


conventional financing, no prior WHEDA 


default, and child support current 


800.334.6873, http://www.wheda.com 


 


Emerging Business Program  


To encourage the involvement, utilization, 


and development of emerging businesses 


Misc: Defined as those owned, operated, and 


controlled by a minority, a woman, or 


someone at an economic disadvantage. 


800.334.6873 http://www.wheda.com 


 


 


 


Contractors Loan Guarantee (CLG) 


To help existing contractors obtain new loans 


or lines of credit. Employee salaries, wages 


and benefits inventory, supplies and specific 


equipment needed  


80% of loan or $200K 


Misc: Must have been in operation for at least 


12 months. Must have been awarded a 


contract, purchase order or other instrument 


approved by WHEDA, from either a local 


government agency, a state or federal agency 


or a business with gross annual sales of at 


least $5M. Employs <=50 FTE 


800.334.6873, http://www.wheda.com 


 


Small Business Guarantee 


For land, equipment, inventory, working 


capital, refinance existing debt at maturity 


including credit card debt, and soft costs not 


to exceed 5% of project. 


80% or $200K - assets or inventory.  


80% or $80K - working capital 


Misc: Will retain or create jobs. Unable to 


obtain reasonable conventional financing  


800.334.6873 http://www.wheda.com 


 


Neighborhood Business Revitalization 


Guarantee 


To bring or expand business, or develop or 


rehabilitate commercial real estate in an 


urban area. For land, equipment, inventory, 


working capital, refinance existing debt 


Amounts:  


 Lesser of 75% or $750K for fixed assets, 


perm working capital and inventory.  


 Lesser of 75% or $200K for revolving 


working capital. 


Misc: Population > 35K. For permanent and 


revolving working capital.  


800.334.6873, http://www.wheda.com 


 


Linked Deposit Loan (LiDL) Subsidy 


To provide an interest rate subsidy on lender 


financing to women or minorities business. 


To purchase/improve land buildings, 


improvements, machinery/equip 


Minimum $10K-max $99K 


Terms: Prime minus 1% for 2 years 


Misc: Less than $500K in sales, equals or 


greater than 50% owned/controlled by a 


woman or ethnic minority, <25 FTE 


800.334.6873, http://www.wheda.com 


 


 


 


 


 


Farm Asset Reinvestment Management 


(FARM) Guarantee 


Purchase/improve land and buildings, 


equipment, refinance existing debt 


Minimum loan $10K, no maximum 


Maximum guarantee is the lesser of:  


1. 25% of the FARM loan; or  


2. farmer's net worth, including assets and 


liabilities incurred with FARM loan; or  


3. $200K* 


Misc: Currently operating a farm. Debt-to-


asset ratio of 85% or less. Must have 


sufficient collateral to cover the value of the 


FARM loan. Must be unable to obtain 


conventional financing. No prior WHEDA 


default, and child support current. 


800.334.6873, http://www.wheda.com 


 


Midwestern Disaster Area Bonds  


Residential rental housing, new or rehab 


800.334.6873 


http://www.wheda.com/root/uploadedFiles/W


ebsite/business_partners/multifamily_Develo


pers/Disaster.pdf  
 


 
 


Specialists in Distributed Generation 


Financing 
Commercial, not-for-profit and government 


enterprises both large/small, financing 


solutions for cogeneration, biomass, solar, 


wind and geothermal systems 


775.852.8826, 


solutions@sierracapitalservices.com,  


http://www.sierracapitalservices.com 


 


Badgerland Financial 


 


Farm & Agriculture Loans 


For full/part time farmers who need money 


for: Equipment/Livestock/Operating/Real 


Estate/Buildings/facilities 


http://www.badgerlandfinancial.com/ind


ex.php?option=com_content&view=artic


le&id=15&Itemid=123   
 


Credit Line Plus 


Combines availability of a revolving line of 


credit with a short-term investment account 
http://www.badgerlandfinancial.com/index.p


hp?option=com_content&view=article&id=3


7:credit-line-plus&catid=16&Itemid=70  



http://www.wheda.com/index.asp

http://www.wheda.com/

http://www.wheda.com/

http://www.wheda.com/

http://www.wheda.com/

http://www.wheda.com/

http://www.wheda.com/

http://www.wheda.com/

http://www.wheda.com/

http://www.wheda.com/root/uploadedFiles/Website/business_partners/multifamily_Developers/Disaster.pdf

http://www.wheda.com/root/uploadedFiles/Website/business_partners/multifamily_Developers/Disaster.pdf

http://www.wheda.com/root/uploadedFiles/Website/business_partners/multifamily_Developers/Disaster.pdf

mailto:solutions@sierracapitalservices.com

http://www.sierracapitalservices.com/

http://www.badgerlandfinancial.com/index.php?option=com_content&view=article&id=15&Itemid=123

http://www.badgerlandfinancial.com/index.php?option=com_content&view=article&id=15&Itemid=123

http://www.badgerlandfinancial.com/index.php?option=com_content&view=article&id=15&Itemid=123

http://www.badgerlandfinancial.com/index.php?option=com_content&view=article&id=37:credit-line-plus&catid=16&Itemid=70

http://www.badgerlandfinancial.com/index.php?option=com_content&view=article&id=37:credit-line-plus&catid=16&Itemid=70

http://www.badgerlandfinancial.com/index.php?option=com_content&view=article&id=37:credit-line-plus&catid=16&Itemid=70
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Area Development Manager-Contact 
http://commerce.wi.gov/BD/BD-


AreaDevManagers.html  


 


Rural Economic Development Program 


To provide working capital or fixed asset 


financing for small rural businesses 


Up to 50% of eligible costs-or $100K 


Misc: < 50 employees, Must meet A or B: 


A. Located in a community with a 


population <= 6K or B. In a county with a 


population density < 150 persons per 


square mile. See Web for eligible counties 


and Area Development Manager 


http://commerce.wi.gov/BD/BD-RED-


Program.html 


 


Technology Development Loan Program 


To assist in bringing new technology to 


commercialization. For land, buildings, 


equipment, working capital, construction 


Provides gap financing.  


Misc: Actual amount of participation is 


dependent upon commercial potential, 


economic impact, business viability, fund 


availability, collateral position available, 


amount of private funds leveraged 


http://commerce.wi.gov/BD/BD-


TechDevLoanFund.html 


Contact: Local Area Development Manager  


 


Technology Venture Fund 


Low-interest loans to assist small WI high-


technology businesses in searching for 


angel or other seed capital investment. 
http://commerce.wi.gov/BD/BD-Act255-


technologyventurefundloans.html  


Contact: Local Area Development Manager  


 


Minority Business Development Loan  


Provides low interest loans to assist 


minority-owned companies. Used for land, 


construction, acquisition, working capital 


May not be the sole source of financing. 


Should have equity in project. 


Misc: Refinancing is not an eligible 


activity. Minority Businesses - 51% owned 


and controlled by Minority  


608.267.9550,MBD@commerce.state.wi.us 


http://commerce.wi.gov/BD/BD-MBD-


Index.html  


 


Business Development – Direct Lending 


Low interest loans - Not a source of 


primary financing. 


http://commerce.wi.gov/BD/BD-


DirLending.html   


Contact: Local Area Development Manager 


 


State Energy Program - Recovery Act, 


Clean energy 


To adopt emerging renewable energy and 


energy-efficient technologies. 


Contact: Local Area Development Manager 


http://commerce.wi.gov/BD/BD-SEP-


ARRA.html 


 


Milk Volume Production (MVP) 


To assist dairy producers increase milk 


production. For the purchase of dairy cattle. 


Max $500 per additional cow, award level 


is 40 to 400 cows - $20K to $200K 


http://commerce.wi.gov/BD/BD-AG-


MilkVolumeProduction.html    


 


Wisconsin Energy Independence Fund  
For cutting-edge R&D, manufacture of 


new, cost-effective clean energy products  


http://commerce.state.wi.us/BD/BD-


WEIF.html      


 


Industrial Revenue Bond Programs 


IRBs may be used to finance the entire 


project: land, construction, equipment, and 


costs of issuing bonds. 


Steven Sabatke, 608.267.0762,  


http://commerce.wi.gov/BD/BD-IRB.html  


 


 


 
 


Loan Guarantee Program 


To encourage early commercial use of new 


or improved technologies in energy. 


In the first round, evaluate pre-applications 


that employ technologies in: 


1. Biomass  


2. Hydrogen  


3. Solar  


4. Wind and Hydropower  


5. Advanced Fossil Energy Coal  


6. Carbon Sequestration practices and 


technologies  


7. Electricity Delivery and Energy 


Reliability  


8. Alternative Fuel Vehicles  


9. Industry Energy Efficiency Projects  


10. Pollution Control Equipment  


Director 


DOE Loan Guarantee Program Office 


1000 Independence Avenue, S.W. 


Washington, D.C. 20585-0121 


Pre-applications are available through 


http://www.lgprogram.energy.gov/  


 


 


 


 


 
Revolving Loan Fund 
Costs incurred for replacement equipment, 


small scale extension of services or other 


small capital projects that are not a part of 


your regular operations and maintenance. 


+< $100K or 75% of the total project cost 


whichever is less. Max repayment - 10 yrs. 


5 yr, interest only. 


http://www.wrwa.org/10%20Info%20Piece


-Revised.pdf   


 


 


Commercial Finance 


Companies  


 


Non-bank (asset based) lenders - loan funds 


based on secure assets - % of assets like 


inventory - 25 to 60%, accounts receivable 


- 75 to 85%. Funds repaid when assets are 


turned. For existing business, CFCs are 


willing to make riskier loans (they are 


subject to less regulation-can assume more 


risk.) and provide flexible lending terms. 


Can finance businesses with irregular cash 


flow or fluctuating capital needs. Small 


loans may run 15 to 28%, may have 


collateral-monitoring fee (1/4 to 1/2%), 


early prepayment fees are standard, and 


high reporting requirements 


 


 Corporate Financial Solutions - 


http://www.cfgroup.net/  


 Wells Fargo - 


http://www.wellsfargo.com/  


 IBM -http://www-


1.ibm.com/businesscenter/smb/us/en/f


inancing 


 GE Commercial Finance – 


www.gecommercialfinance.com 


 SmallBusinessLoans.com – 


www.smallbusinessloans.com 


 


 
State Trust Loan Program 


For buildings, roads, water/sewer, 


equipment, recreation facilities, industrial 


development, etc - for up to $5m with 


terms up to 20 years. 


608.266.0034 
http://bcpl.wisconsin.gov/section.asp?linkid


=1438&locid=145   


 



http://www.commerce.state.wi.us/

http://commerce.wi.gov/BD/BD-AreaDevManagers.html

http://commerce.wi.gov/BD/BD-AreaDevManagers.html

http://commerce.wi.gov/BD/BD-RED-Program.html

http://commerce.wi.gov/BD/BD-RED-Program.html

http://commerce.wi.gov/BD/BD-TechDevLoanFund.html

http://commerce.wi.gov/BD/BD-TechDevLoanFund.html

http://commerce.wi.gov/BD/BD-Act255-technologyventurefundloans.html

http://commerce.wi.gov/BD/BD-Act255-technologyventurefundloans.html

mailto:MBD@commerce.state.wi.us

http://commerce.wi.gov/BD/BD-MBD-Index.html

http://commerce.wi.gov/BD/BD-MBD-Index.html

http://commerce.wi.gov/BD/BD-DirLending.html

http://commerce.wi.gov/BD/BD-DirLending.html

http://commerce.wi.gov/BD/BD-SEP-ARRA.html

http://commerce.wi.gov/BD/BD-SEP-ARRA.html

http://commerce.wi.gov/BD/BD-AG-MilkVolumeProduction.html

http://commerce.wi.gov/BD/BD-AG-MilkVolumeProduction.html

http://commerce.state.wi.us/BD/BD-WEIF.html

http://commerce.state.wi.us/BD/BD-WEIF.html

http://commerce.wi.gov/BD/BD-IRB.html

http://www.doe.gov/index.htm

http://www.lgprogram.energy.gov/

http://www.wrwa.org/10%20Info%20Piece-Revised.pdf

http://www.wrwa.org/10%20Info%20Piece-Revised.pdf

http://www.cfgroup.net/

http://www.wellsfargo.com/

http://www-1.ibm.com/businesscenter/smb/us/en/financing

http://www-1.ibm.com/businesscenter/smb/us/en/financing

http://www-1.ibm.com/businesscenter/smb/us/en/financing

http://www.gecommercialfinance.com/

http://www.smallbusinessloans.com/

http://bcpl.state.wi.us/asx/index.asp

http://bcpl.wisconsin.gov/section.asp?linkid=1438&locid=145

http://bcpl.wisconsin.gov/section.asp?linkid=1438&locid=145
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7(a)Guaranteed Loan Program 


For purchase of real estate; improvements; 


machinery and equipment; inventory; 


working capital; and some refinancing  


Max $2M. Max guaranty is $1.5M.  


Guaranty is 75%. Terms: P = Prime:   


<$25K–<7 yrs P+4.25%, >7 yrs P+ 4.75%  


$25-$50K–<7 yrs P+3.25%>7 yrs P+3.75%  


>= $50K–<7 yrs P+2.25%, >7 yrs P+2.75% 


25 years - real estate & equipment,  


7 years - working capital. 


Fees: 2% to $150K, 3% $150K to $700K, 


3.5% > $750K-$1M, 3.75% >$1M 


http://www.sba.gov/content/small-


business-size-regulations .  


http://www.sba.gov/category/navigation-


structure/loans-grants/small-business-


loans/sba-loan-programs/7a-loan-program   


 


504 Certified Development Company 


To purchase fixed asset: i.e. land, 


improvements, buildings, construction, 


machinery, equipment, fixtures 


Max $1.5M or no more than 40% of 


project, $2M or $4M depending on 


eligibility criteria met by the business, 


create or retain 1 job for every $50K 


Terms: Near or below prime rate – Fixed. 


10 yrs-machinery/equip, 20 yrs–real estate 


=<$7.5M (net worth) $2.5M (net income) 


608.441.5261 or 414.297.3941, 


http://www.sba.gov/content/cdc504-loan-


program    


 


CAPlines Loan Program 


To meet short-term and cyclical working-


capital needs.  


The 5 short-term programs:  


 Seasonal Line 


 Contract Line 


 Builders Line 


 Standard Asset-Based Line  


 Small Asset-Based Line 


Amounts: Maximum exposure is $1.5M. 


Small Asset-base max is $200K 


Terms/Fees: Same as 7(a), for up to 5 yrs. 


http://www.sba.gov/content/caplines    


 


Export Working Capital Program 


For short-term working capital to exporters. 


Up to $1.5M or 90% of loan amount, 


whichever is less. 


http://www.sba.gov/content/export-loan-


programs  


 


 


 


Export Express 


For most business purposes, expansion; 


equipment; inventory; working capital, 


translation of marketing materials, and 


financing overseas trade mission expense  


=<$250K  


Terms: may not exceed SBA rates, see 7a 


http://www.sba.gov/content/export-loan-


programs    


 


CAIP - U.S. Community Adjustment and 


Investment Program 


Assist U.S. companies that have been 


negatively affected by NAFTA. 


http://www.sba.gov/content/caip    


 


DELTA - Defense Loan and Technical 


Assistance Program 


To help eligible business contractors to 


transition from defense to civilian markets. 


Misc: must derive at least 25% of its 


revenues from DOD or defense-related 


DOE contracts or subcontracts in support 


of defense prime contracts in any one of 


five prior operating years 


http://smallbusiness.com/wiki/Defense_Loa


n_and_Technical_Assistance_Program   


 


Disaster Loans 


For permanent rebuilding/replacement of 


uninsured/underinsured disaster-damaged 


business/privately-owned real and/or 


personal property 


Up to $1.5M for businesses, to $40K 


(personal property) and up to $200K (repair 


home), 4 - 8% 


Misc: Loans >$10K have to be secured. 


Will not be declined because of collateral. 


Requires a test of your ability to obtain 


funds elsewhere in order to determine the 


rate of interest that will be charged. 


608.441.5261 or 800.659.2955, 


http://www.sba.gov/category/navigation-


structure/loans-grants/small-business-


loans/disaster-loans  


 


Employee Trusts 
To provide financial assistance to 


Employee Stock Ownership Plans. 


Max loan amount of $2M 


http://www.sba.gov/content/employee-


trusts    


 


 International Trade Loans 
To start/continue exporting or those that 


that have been adversely affected by 


competition from imports 


http://www.sba.gov/content/sba-guaranty-


lenders-international-trade-loan-program   


 


 


 


 


 


Micro-Loans 


Bus start-up, newly established, or growing 


Up to $35K 


Terms: 6 yrs -rates generally 8 to 13%  


Misc: To find one of micro-lenders, see: 


http://www.sba.gov/content/microloan-


program   


The SBA has developed size standards 


http://www.sba.gov/content/small-


business-size-regulations   


 


Patriot Express 


Proceeds may be used for most business 


purposes: see for 7(a) loans.  


To $500K, unsecured up to $25K 


Terms: 2.25% over P for > than 7 years and 


2.75% over P for loans < 7 years; lenders 


may charge 1% more for loans of < $50K, 


2% more for loans of <+$25K 


Misc: >50% owned/controlled by: Veteran, 


Active Duty, Reservist and National Guard, 


and spouse or spouse of service member 


who died of a service-connected disability. 


http://www.sba.gov/content/express-


programs     


 


Pollution Control 


Financing for the planning, design, or 


installation of a pollution control facility. 


Must prevent, reduce, abate, or control any 


form of pollution, including recycling. 


Terms: See 7a 


http://www.sba.gov/content/pollution-


control    


 


8(a) Business Development Program 
Provides greater access to  resources 


needed to grow & develop businesses 


http://www.sba.gov/content/8a-business-


development   


 


 


American Sheep and  


Goat Center 


 


Loan Program 


Commercialization for new sheep and goat 


products. Purchase equipment, increase 


production, product quality, or marketing.   


$1M max., low interest.  


Terms: Determined case-by-case, not to 


exceed 40 years 


800.951.1373 or 202.350.9065, 


www.sheepandgoatsusa.org/loans.htm   


 


 


 


 



http://www.nngov.com/development/images/sbalogo/image_view_fullscreen

http://www.sba.gov/content/small-business-size-regulations

http://www.sba.gov/content/small-business-size-regulations

http://www.sba.gov/category/navigation-structure/loans-grants/small-business-loans/sba-loan-programs/7a-loan-program
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http://www.sba.gov/content/cdc504-loan-program

http://www.sba.gov/content/cdc504-loan-program

http://www.sba.gov/content/caplines

http://www.sba.gov/content/export-loan-programs

http://www.sba.gov/content/export-loan-programs

http://www.sba.gov/content/export-loan-programs
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http://www.sba.gov/content/caip
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(FSA) 


 


To find an office: 


http://offices.sc.egov.usda.gov/locator/app   


 


Beginning Farmer/Rancher Loans 


For beginning farmers/ranchers unable to 


obtain financing from commercial sources  


$300K, Guaranteed $1,094K 


Misc: For an individual who: 


1. has operated on a farm <10 years 


2. does not own a farm greater than 30% of 


the average size farm in the county.  


608.662.4422, 


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=fmlp&topic=gfl-bl 


 


Guaranteed Farm Operating Loan 


To purchase livestock, equipment, feed, 


seed, and other operating expenses.  


Max $1,094K adjusted annually 


Terms: Rate not to exceed those charged 


lenders’ average farm customers. 4% rate 


reduction is available, 1 to 7 years 


Fees: 1% of guaranteed paid by lender 


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=fmlp&topic=gfl 


 


Direct Farm Operating: 


To purchase livestock, equipment, supplies, 


limited debt refinancing, annual operating 


expenses, loan closing costs 


Max $300K, Interest varies based on 


agency borrowing cost, 1 to 7 yrs 


Misc: Junior lien to participating lender, 


equity will be amount = to loan amount. 


608.662.4422, 


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=fmlp&topic=dfl 


 


Socially Disadvantaged Farmers and 


Ranchers 


To buy/enlarge farm/ranch, erect/improve 


buildings or operate farms and ranches. 


Some refinancing available  


Terms: Direct loans - set periodically 


according to the Government’s cost of 


borrowing.  Guaranteed loans - may not 


exceed the rate the lender charges its 


average farm loan customer.  


Operating loans: 1-7 yrs.  


Direct farm ownership loans: up to 30 yrs. 


Misc: Socially disadvantaged - women, 


African Americans, American Indians, 


Alaskan Natives, Hispanics, and Asian 


Americans and Pacific Islanders. 


608.662.4422, 


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=fmlp&topic=gfl-sl  


 


 


Guaranteed Farm Ownership 


Land, buildings/improvements, soil/water 


conservation, debt refinance 


Max $1,094K adjusted annually  


Terms: Rate < lenders’ average customers, 


40 year maximum  


Fees: 1% of guaranteed paid by lender 


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=fmlp&topic=gfl 


 


Direct Farm Ownership 


To purchase land, buildings/improvements, 


soil and water conservation, closing costs 


$300K. 40 year max term. 608.662.4422,  


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=fmlp&topic=dfl  


 


Downpayment Farm Ownership Loans 


for Beginning Farmers 


To purchase farm/ranch. Lesser of 45% of 


purchase or appraised value. The purchase 


price/appraised value may not exceed 


$500K.  Terms: 20 Years 


Misc: Junior lien to participating lender, 


608.662.4422, 


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=fmlp&topic=gfl-bl 


 


Youth Loans 


For rural youths (10–20 years old) to 


establish and operate income-producing 


projects in connection with their 


participation in 4-H clubs, FFA, and other. 


$5K, Payments tailored to the project. 


Misc: In a town of < 10K. 608.662.4422, 


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=fmlp&topic=dfl-yl  


 


Emergency Farms Loans 


To help producers recover from production/ 


physical losses due to drought, flooding, 


other natural disasters, or quarantine 


to maximum of $500K. 


Terms: 3.75%, 1 to 7 yrs non-real estate,  


30 yrs on real estate 


Misc: For land located in a county declared 


as a disaster area or quarantine area. Have 


suffered at least a 30% loss in crop 


production or a physical loss to livestock 


608.662.4422,  


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=fmlp&topic=dfl-el 


 


DATCP 


 


WI Value-Added Dairy Revolving Loan  


For equipment, installation 


Carl Rainey, 608.224.5139  


 


WI Value-Added Revolving Loan Prog  


Specialty Meats - equipment, installation 


Carl Rainey, 608.224.5139  


USDA 


Rural Development 


 


Bus & Industry Guaranteed/Direct Loan 


Land, equipment, buildings, working 


capital, facility projects, cooperative stock. 


20 yrs-real estate, 7-10 yrs- machinery/ 


equipment, 5-7 yrs for working capital. 


715.345.7610 ext.132, 


http://www.rurdev.usda.gov/wi/programs/r


bs/biguartd.htm  


 


Water and Waste Disposal Loan 


Public bodies, Indian Tribes, coop, or other 


non-profits. For community water, sewer, 


storm sewer and solid waste systems. 


Median income =<$46,632, 715.345.7610 


http://www.rurdev.usda.gov/wi/programs/r


us/wwdispos.htm, 
http://www.rurdev.usda.gov/wi/programs/r


bs/cfguartd.htm  


http://www.rurdev.usda.gov/wi/programs/r


bs/cfdirect.htm 


 


Rural Energy for America Program 


(REAP) Guaranteed Loan 


Encourages the commercial financing of 


renewable energy and energy efficiency 


http://www.rurdev.usda.gov/BCP_ReapLoa


ns.html  


 


Rural Economic Development Loan 


Provides funding to rural projects through 


local utility organizations 


www.rurdev.usda.gov/BCP_redlg.html  


 


Biorefinery Assistance Loan Guarantees  


To develop new and emerging technologies 


for the development of advanced biofuels 


http://www.rurdev.usda.gov/BCP_Biorefin


ery.html  


 


Farm Labor Housing Loan 


Provides capital financing for development 


of housing for domestic farm laborers. 


http://www.rurdev.usda.gov/rhs/mfh/brief_


mfh_flh.htm  


  


Community Facilities Guaranteed/ 


Direct Loans 
Community facilities-day care, hospitals, 


schools, clinics, roads, fire halls, etc. 


http://www.rurdev.usda.gov/wi/programs/r


bs/cfguartd.htm  


http://www.rurdev.usda.gov/wi/programs/r


bs/cfdirect.htm  
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DNR 


 


Clean Water Fund Program (CWFP) 


For local governments to modify municipal 


wastewater systems and to construct urban 


storm water best management practices 


Terms: a subsidized interest rate - 55%, 


65%, or 70% of the EIF market interest rate 


608.266.3915 


http://www.dnr.wi.gov/org/caer/cfa/EL/Sec


tion/clean.html  


 


Safe Drinking Water Loan Program  


To build public water systems, upgrade, or 


replace water supply infrastructure to 


protect public health and address federal 


and state safe drinking water requirements. 


For populations < 10K to construct/modify 


public water system. 


608.266.5889, debra.olson@wisconsin.gov  


http://www.dnr.wi.gov/org/caer/cfa/EL/Sec


tion/drinkingwater.html  


 


Small Loan Program 


Provides municipalities a more streamlined, 


less costly approach to financing 


wastewater treatment or storm water 


projects that have total estimated project 


costs =< $1M 


608.264.8844, 


david.calhoon@dnr.state.wi.us  


http://www.dnr.wi.gov/org/caer/cfa/EL/Sec


tion/small.html  


 


Ready for Reuse Loan Program 


For eligible brownfields at 0% 


608.267.6743,  


http://www.dnr.wi.gov/org/aw/rr/rlf/index.


htm  


 


 
(EPA) 


 


Drinking Water State Revolving Fund 
To finance infrastructure improvements 


www.epa.gov/safewater/dwsrf/index.html   


 


Clean Water State Revolving Fund  
To fund water quality protection projects 


for wastewater treatment 


http://www.epa.gov/OWM/cwfinance/cwsr


f/index.htm    


 


 


Microenterprise Programs 


 


Brewery CU 


Microloans up to and Including $35,000  


414.273.3170, 


http://fieldus.org/Publications/2008/37.html   


 


Couleecap, Inc. 


Microloans up to and Including $35,000  


608.796.2926, 


http://fieldus.org/Publications/2008/93.html  


 


Isidore Community Development Loan 


To start/expand small or farm-related 


businesses in rural areas, up to $7,500, 


Served: Central Wisconsin  


715.343.7141   


 


Northeast Entrepreneur Fund 


Microloans up to and Including $35,000  


218.623.5724, 


http://fieldus.org/Publications/2008/231.ht


ml  


 


Southwestern WI Community Action 


Program 


Microloans up to and Including $35,000  


608.778.1742, 


http://fieldus.org/Publications/2008/304.ht


ml  


 


ADVOCAP Business Development Loan 


To provide low-income people funding to 


start a business. Used for working capital, 


inventory, and equipment - $2K to $15K 


Misc: Business must be located in: 


Winnebago – 800.323.0150,  


Fond du Lac – 800.631.7760,  


Green Lake - 920.361.9880, 


www.advocap.org/business_development.h


tml#Business_Development_Loan_Fund  


 


County/City Revolving Loan Programs 


For expenses associated with starting or 


expanding a business, including machinery, 


equipment, furniture and fixtures, 


inventory, supplies and working capital. 


Typically are smaller loans ($5K-$50K). 


Normally $20K per job created (ave $10K)  


Contact: Community/County Clerk to 


determine if a program is available. 


 


 


Farm and Ranch Mortgage Loans 


For production land, buildings, equipment. 


=<$15M - ARMs, variable/fixed mortgages 


800.879.3276 


http://www.farmermac.com/borrowers/fullt


imemortgages/index.aspx 


 
 


Microloan Program 


For working capital, equipment, inventory, 


supplies, furniture and fixtures. Real estate 


purchase is not allowed. 


$1K to $35K. Can be a portion of a 


financing package of up to $105K 


Terms: Competitive fixed rate determined 


on a case-by-case basis based on the 


strength of your application. Up to 6 years. 


Fees: Loan processing, no other fees. 


715.357.3334, http://www.impactseven.org 


 


Greater Wisconsin Fund 


Typical clients are small- to mid-sized 


manufacturing firms, while high-tech firms 


are a priority. Used for land and building, 


working capital, inventory, supplies, 


machinery and equipment. $35K to $1M 


Terms: Rate is competitive, often below-


market. Determined on a case-by-case basis 


based on the strength of your application.  


Fees: Loan processing, no other fees. 


715.357.3334, http://www.impactseven.org 


 


Venture Capital Fund 


For venture Capital available for businesses 


that have high growth potential and will 


consider sharing equity. 


$50K to $1M 


Terms: This fund can be also be used for 


debt financing or a combination of debt and 


equity when appropriate.   


715.357.3334, http://www.impactseven.org 


 


SBA 504 Program 


See SBA 504 for details. A long-term, 


fixed-rate guaranteed-loan program for 


large fixed asset projects. Interest on the 


SBA-guaranteed debenture is fixed at near 


long-term U.S. Treasury bond rates. 


Can be used for plant construction, 


conversion, expansion, renovation or 


restoration, the purchase of land and the 


purchase of machinery and equipment.  Job 


creation is important.  The proceeds cannot 


be used to finance working capital or for 


debt refinancing (with certain exceptions). 


715.357.3334, www.impactseven.org   


 


 


 
 


VA loan 
Guaranteed loans made by private lenders 


http://www.valoans.com/   
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550 West Washington Avenue,  


Madison, WI 53703 


608.256.2799 ext. 13, 


dscholtens@mdcorp.org, 


http://www.mdcorp.org/index.php?category


ID=2  


 


Business Loan Program 


Up to $200K  for growing or start-up 


businesses that cannot fully meet the 


underwriting standards of private lenders. 


For working capital, inventory, equipment 


and improvements, and real estate. 


 Must be located in City of Madison  


 Businesses are expected to increase 


employment by approximately one job 


for every $12.5K or one job for every 


$25K if twice the minimum wage  


 Fees: Two percent (2%) of the 


principal amount 


 


Venture Debt Fund 


To provide debt financing to emerging 


growth companies. Intended to be 


complementary to early stage equity 


sources of capital and stretch the ability of 


growth companies to access capital while 


giving up minimal ownership or control. 


Requirements for Eligible Borrowers: 


 Must be located in Dane County, and  


 Create new, quality jobs for Dane 


County residents  


 The Fund is targeted to companies that 


have reached the revenue stage but are 


still negatively cash flowing. 


  


 


Agri-Max Financial 


Services 


 


Agribusiness owner’s convenient, 


alternative sources of funding. 


866.283.4629 ext. 5568 


http://www.dfainfo.com/agri-max/  


 


Operating Lines of Credit 


Funds for crop expenses or a large feed 


purchase. 


  


Capital Line of Credit 


For purchasing cows, a tractor or make 


significant improvements to your facilities 


  


Variable and Fixed Rates Available 


Amounts and Terms - terms of the line of 


credit will be based on the credit quality of 


the application.  


 


Capital Project & Real Estate Financing  


To expand your operation. Construction of 


a new barn, parlor or heifer facility.   


 


Dairyleasesm Cattle Leasing 


Expand your herd through this innovative 


program. LP, Dairyleasesm is a 36-month 


bred heifer leasing program.  


  


Utility Programs 


 


MGE Economic Development 


Loan and financial programs available 


http://www.mge.com/EcoDev/business/fina


ncing.htm    


 


Alliant Energy:  


Wisconsin Farm Incentives 


To help farmers buy energy-efficient 


equipment with no up-front cash 


 


Farm Wiring Program 
For wiring program designed to increase 


farm safety, productivity, while decreasing 


the potential for stray voltage on farms 


http://alliantenergy.com/UtilityServices/For


YourFarm/RewardsFinancing/014705   
 


Adams-Columbia Electric Cooperative 


Several economic development programs 


http://www.acecwi.com/community/econo


mic.asp  


 


WPPI Energy Economic Development 


Up-front costs of energy efficiency projects 
http://www.wppienergy.org/economicdevel


opment   


 


 


 
WWBIC 


 


Loan Program 


For efforts concentrated on women, people 


of color and those of lower incomes.  


Starting or expanding a business, including 


machinery, equipment, inventory, supplies 


and working capital. Cannot be used for 


real estate or refinance existing debt. 


$100K. Located in Milwaukee. 


414.263.5450, 


https://wwbic.com/?q=business-lending  


 
 


Freight Railroad Infrastructure 


Improvement Program (FRIIP) 


For private industries, railroads, and local 


governments to improve rail infrastructure 


and to construct new rail-served facilities. 


To boost economic development and jobs, 


and increase the use of rail service. 


608.267.3710, 


http://www.dot.wisconsin.gov/business/eco


ndev/friip.htm 


 


Disadvantaged Business Enterprise Prog  


To increase participation of firms owned by 


disadvantaged individuals in all federal aid 


and state transportation facility contracts 


http://www.dot.wisconsin.gov/business/eng


rserv/dbe-main.htm  


 


 


 
 


Local Producer Loan Program 


For local producers to expand the 


availability of quality, local, differentiated 


products for our customers.  


$1K to $100K, < 80% of total project cost,  


Markets Regional Representative, 


512.542.0895, lplp@wholefoods.com, 


http://www.wholefoodsmarket.com/values/


local-producer-details.php 


 


 


 
A nationwide micro-lender for women-


owned businesses. Loans $500 to $10K to 


women who are starting or growing their 


businesses. Your first loan must be =< $5K  


http://www.count-me-in.org 
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Venture Capital/     


Private Equity 


 


National Venture Capital Assn 


To stimulate the flow of equity capital 


703.524.2549,  http://www.nvca.org 


 


Appletree Capital Ltd. 


Focused on early stage, expansion, and 


buy-out/ins in: consumer products, foods, 


communications, healthcare products & 


services, and life sciences.  


Francis P. Manzo III, 847.441.1822, 


manager@appletreecapital.com  


http://appletreecapital.org/  


 


Baird Venture Partners/Capital Part 


Invests up to $8M in Early-to-growth stage, 


companies with an established/innovative 


business model supporting rapid growth.  


Milwaukee, WI 53201-0672 


800.761.9641, 


http://www.rwbaird.com/ci/private-


equity/private-equity.aspx  


 


Capital Midwest Fund, L.P.  


Early-stage Wisconsin and Midwest life 


science and socially responsible companies.  


Stephen Einhorn ,414.453.4488, 


http://capitalmidwest.com/  


 


Capvest Venture Fund 


Industry sectors include niche 


manufacturing, distribution, healthcare, 


business services, or enabling technology 


with revenues >$5M. Range is $250K-


$1.2M.  Christopher Zuzick, 414.719.4304, 


http://www.capvestvc.com/  


 


Cedar Creek Partners 


Acquires manufacturing, distribution and 


service companies-values $10 to $50M. 


10936 W Port Washington Road, # 180 


Mequon, WI  53092, 414.272.5505 


http://www.cedarllc.com/         


 


Certified Capital Companies 


Companies investing in small companies. 


- Advantage Capital WI Partners 1  


Mequon, WI  53719, 608.441.2700 


- Banc One Stonehenge Capital Fund 


Milwaukee, WI 53214, 414.906.1702 


- Wilshire Investors, Mequon 262.241.5497 


 


CleanTech Partners’ 


Invests in debt and equity financing. To 


implement new energy efficient 


technologies. Up to $350K per client.  


8309 Greenway Boulevard, Suite 220 


Middleton, Wisconsin 53562 


608.203.0110, www.cleantechpartners.org/ 


 Continuum Investment L.P., 


Middleton based investment organization. 


J. Patrick Genn, 608.821.1100 


 


Daycholah Capital  


Financial advisory/investment management 


firm focused on the Cleantech/Renewable 


Resources industry sector. 


Mark Worley, 847.295.5900 


http://web1.userinstinct.com/15607154-


daycholah-capital-llc.htm  


 


Facilitator Capital Fund 


A private equity investment firm that 


accelerates the transformation of its 


portfolio companies into profitable niche 


market leaders ($2-$15M). For established 


companies with $10-75 million in annual 


sales in Wisconsin and the Upper Midwest. 


414.967.7008, http://www.fcffunds.com/  


 


Frazier Technology Ventures 


For starting companies based on highly 


innovative new technologies. Initial 


investments are either at the seed or Series 


A level with the intent of continuing to 


finance them through their development. 


206.621.0055, www.fraziertechnology.com 


 


Generation Growth Capital Fund  


Invests in small businesses serving 


low/moderate-income and underserved 


communities in Wisconsin. Structured as 


equity or subordinated debt w/warrants for 


firms valued < $20M. Investment will be 


between $1M and $5M 


Cory Nettles/John Reinke, 414.291.8908 


http://www.generationgrowth.com/  


 


Kegonsa Capital Partners  


To help establish new companies, bringing 


new products or services to market.  


608.310.4454, www.kegonsapartners.com/  


 


Lakeview Equity Partners 


Invests in middle-market businesses based 


in Wisconsin and the Midwest. The fund 


will provide either equity financing for 


firms valued at between $5M and $50M. 


Investment will be between $1M and $5M 


414.732.2040, info@lakeviewequity.com, 


http://www.lakeviewequity.com 


 


Lubar & Co. 


Invests and acquires businesses in 


partnership with management and work as 


a team to develop and execute sound 


business plans to increase revenues and 


operating earnings. Revenues > $30M. 


414.291.9000, info@lubar.com, 


http://www.lubar.com/  


 


 


 


Madison Development Corp.  
Debt financing to growth companies. To 


compliment other capital and stretch the 


ability of companies to access capital.  


David Scholtens, 608.256.2799 ext. 13, 


http://www.mdcorp.org/ 


 


Marshfield Investment Partners 


Equity commitments in early-stage, high 


growth potential companies in the greater 


Marshfield region and WI.  


http://www.marshfieldchamber.com/busine


ss/resources.php#Local  


 


Mason Wells 


Invest in early-stage companies in the 


biomedical industry (revenues $25M - 


$250M). Invests in  biotechnology, 


pharmaceuticals, medical devices and 


biomedical information. 


414.727.6400, ventures@masonwells.com, 


http://www.masonwells.com/  


 


OCA Ventures 
Invests  primarily in technology, financial 


services, for-profit education and 


technology-enabled services businesses. 


312.542.8400,  


http://www.ocaventures.com/index.html  


 


Peak Ridge Capital Group 


Avolte Venture Partners 


Life sciences/information tech focus. 


Investment range - $1M to $3M. 


608.310.9520, 


http://www.peakridgecapital.com/   


 


Prism Capital. 


We provide equity and subordinated debt to 


lower middle market. $1M-$3M rounds 


312.464.7900, http://www.prismfund.com/  


 


Promega Corporation 
Offer solutions and one-to-one support to 


help researchers reach their goals 


Melissa Mabis, 608.298.4845, 


http://www.promega.com/  


 


Triathlon Medical Ventures  


Invests exclusively in the life sciences. 


Equity capital to early stage companies 


with proprietary biomedical technology 


platforms/products addressing significant 


human healthcare needs. 513.723.2600, 


http://www.tmvp.com/  


 


Venture Investors 


Seed and early-stage VC funds. Financing 


health care and information technology. 


Small seed round to $7.5M over time. 


John Neis, 608.441.2700, 


http://www.ventureinvestors.com/ 


  


 



http://www.nvca.org/

mailto:manager@appletreecapital.com

http://appletreecapital.org/

http://www.rwbaird.com/ci/private-equity/private-equity.aspx

http://www.rwbaird.com/ci/private-equity/private-equity.aspx

http://capitalmidwest.com/

mailto:chrisz@spirellc.net

http://www.capvestvc.com/

http://www.cedarllc.com/

http://www.cleantechpartners.org/

http://web1.userinstinct.com/15607154-daycholah-capital-llc.htm

http://web1.userinstinct.com/15607154-daycholah-capital-llc.htm

http://www.fcffunds.com/

http://www.fraziertechnology.com/

http://www.generationgrowth.com/

http://www.kegonsapartners.com/

mailto:info@lakeviewequity.com

http://www.lakeviewequity.com/

mailto:info@lubar.com

http://www.lubar.com/

mailto:dscholtens@mdcorp.org

http://www.mdcorp.org/

http://www.marshfieldchamber.com/business/resources.php#Local

http://www.marshfieldchamber.com/business/resources.php#Local

mailto:ventures@masonwells.com

http://www.masonwells.com/

http://www.ocaventures.com/index.html

http://www.peakridgecapital.com/

http://www.prismfund.com/

mailto:melissa.mabis@promega.com

http://www.promega.com/

http://www.tmvp.com/

http://www.ventureinvestors.com/
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Angel Investors 


 


Active Capital  


Internet linking "accredited" investors to 


"qualified" entrepreneurs.    


http://www.thinkkentucky.com/kyedc/pdfs/


acenet.pdf  


 


Badger Alumni Capital Network 


To provide leadership, introductions and 


capital to the companies it partners with, 


with a focus on new business ventures 


based in the Madison, Wisconsin area.  


Phil Matthews  


 


Central Illinois Angels 


For significant growth businesses and an 


appropriate pre-money valuation 


Kip McCoy, 309.495.5925 


http://www.centralillinoisangels.com/   


 


Central Wisconsin Business Angels 


Equity financing of start-ups/expansions 


that produce a product or service that is 


exported beyond Central Wisconsin. 


Connie Loden, 715.423.1830 


cloden@heartofwi.com  


 


Chippewa Valley Angel Investors 


Serving Chippewa, Dunn, and Eau Claire 


counties. Financing for early stage and 


start-up entrepreneurial ventures.  


Pete Marsnik, 715.878.9791 


http://www.momentumwest.org/index.cfm?


event=ViewPage&contentPieceID=1781  


 


Continuum Investment L.P.  


A Middleton investment organization.   


Athena Bayne, 608.821.1100, ,  


http://www.manta.com/c/mmn8b6t/continu


um-investment-ltd  


 


Daycholah Capital LLC 


A financial advisory and investment 


management firm focused on the 


Cleantech/Renewable Resources industry  


Mark Worley, 847.295.5900,  


http://web1.userinstinct.com/15607154-


daycholah-capital-llc.htm  


 


DaneVest 


For early stage growth businesses with 


special technology in the life science, 


information technology, and consumer 


goods/service industries 608.661.1000, 


http://www.danevestcapital.com  


 


 


 


 


 


 


The Golden Angels 


Interested in supporting new venture 


development by Marquette University 


alumni, students, faculty, and friends. 


Tim Keane, 414.288.5722 


http://www.goldenangelsnetwork.org/  


 


Investors' Circle 


Solutions to social/environmental issues.  


Deb Parsons, 415.255.6844 


http://www.investorscircle.net 


 


IQ Corridor Angel Network 


Focus on investments leading to 


development of high-wage jobs in the 


Waukesha, WI area.  


Bill Mitchell, 262.695.7900 


http://www.northstareconomics.com/wisco


nsin_angel_groups.htm  


 


Lake Superior Angel Network 


Focus on making early stage investments in 


a multi-county region stretching roughly 


from Duluth, MN to Ironwood, MI. 


Joe Kramer, 608.442.7557 


http://www.lakesuperiorangels.com/  


 


Midwest Entrepreneurs & Angel 


Investors 


Online platform connecting entrepreneurs 


with business angels 


http://www.midwestinvestmentnetwork.co


m/home?gclid=CI-


Gw531vKcCFZFoKgodb3t1Bg   


 


New Capital Fund 


Will target companies in northeastern WI. 


Predominantly life sciences, information 


technology, agriculture, and manufacturing.  


Charlie Goff, 920.731.5777 


http://www.newcapitalfund.com/  


 


New Richmond Angel Investment 


Network 


Manufacturing, service, retail, non-profits  


www.newrichmondareaedc.com/ebc.htm   


 


Origin Investment Group, LLC 


For high-potential businesses that seeks 


equity funding for growth and expansion.  


Stephen Woessner, 608.785.8781 


 http://www.uwlax.edu/sbdc/Origin-


Investment-Group.htm  


 


Pennies From Heaven 


Focuses on manufacturing technology, 


information technology, and medical 


technology in the Racine / Kenosha / Metro 


Milwaukee area.                                   


David Barnes, 262.657.6000  


dbarnes@vonbriesen.com. 


 


 


 


Phenomenelle Angels 


Women's fund invests in women and 


minority owned or managed businesses in 


WI and the Midwest. 


Dedee Wojtal, 608.441.8315, 


dedeew@charter.net. 


http://www.phenomenelleangels.com/  


 


Silicon Pastures 


Emphasis on high-technology and Internet 


ventures - focus on tech that is protectable 


with patents, copyrights, or trade secrets. 


Teresa Esser, 414.771.4350, 


http://www.siliconpastures.com 


 


St. Croix Valley Angel Network 


Connects candidates with angel investors. 


Steven DeWald, 715.425.3398, 


http://www.stcroixedc.com/services.htm   
 


Stateline Angels 


For companies with potential to rapidly 


scale into market and financial leadership. 


Dale Falconer, www.statelineangels.com/  


 


Successful Entrepreneur Investors 


Brings investors together with start-ups.   


Daniel Steininger, 414.430.2204 


http://successfulentrepreneurinvestors.angel


groups.net/    


 


Wisconsin Angel Network (WAN) 


Entrepreneurial, early-stage financing 


http://www.wisconsinangelnetwork.com/re


sources/entrepreneurs/ 


 


Wisconsin Investment Partners 


A life science-oriented angel network 


Richard Leazer, 608.832.6365 


http://www.wisinvpartners.com/ 


 


Women Angels 


Invest in women-owned businesses. 


Barbara Boxer, 386.972.0020 


bboxer@reinhartlaw.com 


http://womenangelsllc.com/home  


 


 


Investment Banks 


 


RW Baird –  


800.792.2473, www.rwbaird.com  


 


Frederick & Co – 414.271.1500 


 


Grace Mathews –  


414.278.1120, www.gracemathews.com  


 


L. William Teweles & Co –  


414.273.4854, http://search.intelius.com/L.-


William-Teweles-Rhmcm1NjX   


 



http://www.thinkkentucky.com/kyedc/pdfs/acenet.pdf

http://www.thinkkentucky.com/kyedc/pdfs/acenet.pdf

http://www.centralillinoisangels.com/

mailto:cloden@heartofwi.com

http://www.momentumwest.org/index.cfm?event=ViewPage&contentPieceID=1781

http://www.momentumwest.org/index.cfm?event=ViewPage&contentPieceID=1781

http://www.manta.com/c/mmn8b6t/continuum-investment-ltd

http://www.manta.com/c/mmn8b6t/continuum-investment-ltd

http://web1.userinstinct.com/15607154-daycholah-capital-llc.htm

http://web1.userinstinct.com/15607154-daycholah-capital-llc.htm

http://www.danevestcapital.com/

http://www.goldenangelsnetwork.org/

http://www.investorscircle.net/

mailto:bmitchell@wctc.edu

http://www.northstareconomics.com/wisconsin_angel_groups.htm

http://www.northstareconomics.com/wisconsin_angel_groups.htm

http://www.lakesuperiorangels.com/

http://www.midwestinvestmentnetwork.com/home?gclid=CI-Gw531vKcCFZFoKgodb3t1Bg

http://www.midwestinvestmentnetwork.com/home?gclid=CI-Gw531vKcCFZFoKgodb3t1Bg

http://www.midwestinvestmentnetwork.com/home?gclid=CI-Gw531vKcCFZFoKgodb3t1Bg

mailto:charlie@newcapitalfund.com

http://www.newcapitalfund.com/

http://www.newrichmondareaedc.com/ebc.htm

http://www.uwlax.edu/sbdc/Origin-Investment-Group.htm

http://www.uwlax.edu/sbdc/Origin-Investment-Group.htm

mailto:dbarnes@vonbriesen.com

mailto:dedeew@charter.net

http://www.phenomenelleangels.com/

http://www.siliconpastures.com/

http://www.stcroixedc.com/services.htm

mailto:defalconer@sewardscrew.com

http://www.statelineangels.com/

http://successfulentrepreneurinvestors.angelgroups.net/

http://successfulentrepreneurinvestors.angelgroups.net/

http://www.wisconsinangelnetwork.com/resources/entrepreneurs/

http://www.wisconsinangelnetwork.com/resources/entrepreneurs/

http://www.wisinvpartners.com/

mailto:bboxer@reinhartlaw.com

http://womenangelsllc.com/home

http://www.rwbaird.com/

http://www.gracemathews.com/

http://search.intelius.com/L.-William-Teweles-Rhmcm1NjX

http://search.intelius.com/L.-William-Teweles-Rhmcm1NjX
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Grant Resources 
 


 


 


 


 


Resources 
  


 


Free Internet Literature Resources 
 
Many topic specific start points exist on the Web, but following 


are good general starting points for technical information to 


evaluate or support the status of a biopower, biofuel or 


bioproduct project proposal. 


 


Broad and general federal index collection can be accessed at 


http://www.science.gov    


 


U.S. Department of Energy; Office of Scientific & 


Technical Information 
http://www.osit.gov  


 


United States Department of Agriculture; National 


Agriculture Library 


http://www.osti.gov/  


 


The American Chemical Society 


Publications index, search site: 


http://pubs.acs.org 


ACS is the leading publisher of peer-reviewed research journals 


in the chemical and related sciences, serving scientific 


communities worldwide through an unparalleled commitment to 


quality, reliability, and innovation. The Free ACS provides 


searchable access to over 130 years of original research in 


chemistry, including more than 750,000 articles contained in 3 


million plus pages of chemistry findings, dating back to the 


introduction of the Journal of the American Chemical Society in 


1879. 


 


 


 


 


 


 


 


 


Pay Service 
 


WI TechSearch:  
Service of UW-Madison Wendt Engineering Library 
http://wts.wisc.edu/  


Wisconsin TechSearch (WTS) provides document delivery and 


research assistance services. WTS research assistance includes 


on-line literature, patent, and trademark searches. We have 


access to over 500 subject-specific databases and can provide 


you with a list of articles or patents on a research subject of 


interest. 


 


Patent and Trademark Services 
http://wendt.library.wisc.edu/help_with_research/patents  


The U.S. Patent and Trademark Office have designated Wendt 


Library as a Patent and Trademark Depository Library (PTDL). 


The library maintains all U.S. utility, design, and plant patents in 


various formats, and provides reference tools and searching 


assistance for both the general public and the UW-Madison 


community.  


 


How We Can Help You 
Patent searching and providing general information about the 


application process. Respond to short, specific patent or 


trademark-related questions in person, by phone, or by email. 


We urge you to contact a registered patent attorney for help with 


specific legal questions about patentability and your application. 


The completeness and accuracy of a patent or trademark search 


rests entirely with the individual conducting the search. 


 


 


 


 


 


 


 


 


 



http://www.science.gov/

http://www.osit.gov/

http://www.osti.gov/

http://pubs.acs.org/

http://wts.wisc.edu/

http://wendt.library.wisc.edu/help_with_research/patents
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The Corporation for 


Public Broadcasting 
Grant Writing Guidelines 


 


Preparation 
You are likely to find preliminary grant 


writing steps to be the most time consuming, 
yet most vital aspect of the process. 


1. Define your project 
 Clarify the purpose of your project and 


write a concise mission statement. 


 Define the scope of work to focus your 


funding search. 


 Determine the broad project goals, 


then identify the specific objectives 


that define how you will focus the 
work to accomplish those goals. 


Example: 


o Goal: Improve production 


quality 
o Objective 1: Recruit talent. 


o Objective 2: Train producers. 


o Objective 3: Upgrade equipment. 


 Decide who will benefit. 


 Draft expected project outcomes in 
specific measurable terms. 


 Draft a timeline including planning, 
the searching for funds, proposal 


writing, and the intended start date 


2. Identify the right funding sources 
 Foundation centers, databases, station 


development offices, publications, and 
public libraries assist your search. 


 Do not limit your funding search. 


 Look for a match between your project 
and the grants.  


 Make direct contact with funders to 


support projects like yours. 
 Request proposal guidelines.  


 Ask about the maximum amount 


available/average size/funding range 
 Determine if funding levels of the 


grants you select are appropriate.  


 Find out whether the funder has other 
grant sources for your project. 


3. Contact the funders 
 Think of the funder as a resource. 


 Identify a project officer who will 
address your questions. 


 Ask for assistance, including a review 


of proposal drafts. 
 Inquire about how proposals are 


reviewed and how decisions are made. 


 Inquire about budgetary requirements. 


Matching funds? Is in-kind 


acceptable? Learn about payments. 


 Remember, the contacts you make 
may prove invaluable. 


4. Acquire proposal guidelines 
 Read the guidelines carefully, then 


read them again. Ask questions. 


 Guidelines usually tell you about: 
o submission deadlines 


o eligibility 


o proposal format: award levels 
forms, margins, evaluation  


o process and restrictions on the 


number criteria of pages, etc. 


o review timetable 
o budgets 


o funding goals and priorities 


o award levels 
o evaluation process and criteria 


o whom to contact 


o other submission requirements  


5. Know the submission deadline 
o Plan to submit your proposal on or 


preferably before the deadline. 


o Determine what format the funder 
requires for submission. 


o Be realistic about whether you have 


time to prepare a competitive proposal  
o Know the funder's policies on late 


submissions, exceptions, and delays. 


o Find out how the funder will notify 
you-receipt/status of your proposal.  


o Determine personnel needs 


o Identify required personnel both by 
function and, if possible, by name.  


6. Update your timeline 
o Factor into your schedule time to write 


multiple drafts, solicit project officer 


for review of draft, gather materials, 
and prepare an impartial critique of 


your proposal for clarity, substance, 


and form. 


 


Writing the Proposal 
Structure, attention to specifications, concise 
persuasive writing, and a reasonable budget 


are the critical elements of the writing stage. 
Read the guidelines for specifications about 


required information and how it should be 


arranged.  


1. Narratives 
o Statement of need 
o Purpose, goals, measurable objectives, 


and a compelling reason for proposal  


o Approach 
o Method of accomplishing goals, 


description of scope-outcomes, outline 


of activities, personnel functions with 
names of key staff and consultants 


o Method of evaluation 


o Some require very technical 
measurements of results. Inquire. 


o Project timeline 


o Paints a picture that includes start and 
end dates, activities, and outcomes.  


o Credentials 


o Information about the applicant that 
certifies ability to successfully 


undertake the effort.  


o Tips on Writing the Narrative: 
o Questions narratives satisfy: 


 What do we want? 


 What concern will be 
addressed and why?  


 Who will benefit and how?  


 What specific objectives 
can be accomplished-how? 


 Results measured?  


 How request relates to 
funders purpose, objectives, 


and priorities? 


 Who are we and how do we 


qualify to meet this need?  


 


The HOOK: 
There are many ways to represent the same 


idea. However, the HOOK tailors the 


description of the idea to the interest of a 
particular funder. The HOOK aligns the 


project with the purpose, and goals of the 


funding source. This is a critical aspect of 
any proposal narrative because it determines 


how compelling reviewers will perceive 


your proposal to be. 


1. Budget 
o Budgets are cost projections. Be sure 


to only include those things the funder 


is willing to support. 
o Funders use these factors to assess 


budgets: 


o Can the job be accomplished 


with this budget? 


o Are costs reasonable for the 


market - or too high or low? 
o Is the budget consistent with 


proposed activities? 


o Is there sufficient budget detail 
and explanation?  


o Many funders provide mandatory 


budget forms for the proposal. 
o Don't forget to list in-kind and 


matching revenue, where appropriate. 


2. Supporting materials 
o Often arranged in an appendix. These 


materials may endorse the project and 
the applicant, provide certifications, 


add information about project 


personnel and consultants, exhibit 
tables and charts, etc.  


o Policies about the inclusion of 


supporting materials differ widely 
among funders.  


o Find out if supporting materials are 


desired or even allowed.  


3. Authorized Signatures 
o Authorized signatures are required.  


4. Specifications 
o Tailor proposal writing to 


specifications found in the guidelines. 
Include only the number of pages 


allowed. Observe the format. Is there a 


form to complete? Are cover pages 
allowed or desired? Elaborations 


should add depth and scope. 


5. Submission checklist 
o The complete proposal must be 


submitted on time in the requested 


format. 


o Address the proposal as directed in the 
guidelines. 


o Be sure to include required 


documentation. 


Follow-up 
o Contact the funding source about the 


status and evaluation of your proposal. 


Request feedback-strengths and 
weaknesses. 


o Reference information may also be 


useful if you choose to approach the 
same funder again. 
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Blight Elimination and Brownfield 


Redevelopment Program 


For environmental remediation   


http://commerce.wi.gov/CD/CD-bfi-


grants.html 


 


Business Employees Skills Training 


Tuition reimbursement-training employees 


75% of eligible project costs, not to exceed 


$1K per employee and $5K per business 


Contact local SBDC, 


http://commerce.wi.gov/BD/BD-


BESTprogram.html 


 


Community Development Block Grant  


Economic Development Program – 


provides grants to communities to loan to 


businesses for start-up or expansion. 


Contact: Area Development Manager. 


http://commerce.wi.gov/BD/BD-RLF-


Contacts.html 


 


Customized Labor Training Program 


Implementing new technology or 


production processes. Trainee wages, 


training material, trainer costs are eligible 


Contact Area Development Manager  


http://commerce.wi.gov/BD/BD-


CLTprogram.html 


 


Early Planning Grant Program - EPG 


Obtain professional services – feasibility: 


start-up/expansion or a business plan. 


75% of costs up to $3K for planning  


http://commerce.wi.gov/BD/BD-


EntrDevProg.html 


 


Economic Development Tax Credit 


 Job Creation 


 Capital investment 


 Employee training 


 Corporate headquarters 


http://commerce.wi.gov/BD/BD-ETC.html 


 


Entrepreneurial Training Prog (ETP) 


To attend the SBDC’s Entrep Training 


Course - feasibility or a business plan. 


http://commerce.wi.gov/BD/BD-


EntrDevProg.html 


 


Film Production Company Investment 


Tax Credit 


15% of property expenditures - $500K 


http://commerce.wi.gov/BD/BD-


FilmProductionCompanyInvestment.html 


 


Film Production Services Tax Credit 


http://commerce.wi.gov/BD/BD-


FilmProductionServices.html 


Next Generation Manufacturing 


To improve performance/stimulate growth, 


http://commerce.wi.gov/NEWS/releases/20


08/004.html 


 


Petroleum Environmental Cleanup Fund  


Investigation/cleanup - 608.267.3753, 


http://commerce.wi.gov/ER/ER-PECFA-


Home.html 


 


Private Sewage System Replacement or 


Rehabilitation Program: 


To fund replacement or rehabilitation of 


failing private sewage systems serving a 


small commercial establishment. 


http://commerce.wi.gov/SB/SB-


PowtsProgram.html 


 


Qualified New Business Venture Credits 


Developing innovative products/services 


http://commerce.wi.gov/BD/BD-Act255-


QNBV.html 


 


State Shelter Subsidy Grant Prog 


50% of annual budget- to $60K  


http://commerce.wi.gov/CD/cd-boh-


sssg.html 


 


The Technology Assistance Grant                                      
Up to $3K to hire professional services to 


write a federal R&D grant or business plan 


http://commerce.wi.gov/BD/BD-Act255-


technologyassistancegrants.html 


 


The Technology Bridge Grant                                    
To keep a research team intact between 


SBIR/STTR Phase I and Phase II funding 


http://commerce.wi.gov/BD/BD-Act255-


technologybridgegrants.html  


 


The Technology Matching Grant                                               
To help secure federal R&D awards (e.g., 


SBIR Phase II or FastTrack) 


http://commerce.wi.gov/BD/BD-Act255-


technologymatchinggrants.html  


 


WI Diesel Truck Idling Reduction 


http://commerce.wi.gov/bd/BD-CA-Diesel-


Grant-Program.html  


 


WI Energy Independence Fund  
For cutting-edge R&D, manufacture of 


new, cost-effective clean energy products  


http://commerce.state.wi.us/BD/BD-


WEIF.html 


 


WI Trade Show Grant Program 


Help small export-ready firms participate in 


international trade shows: fee/booth rental/ 


brochure translation 608.266.0413 


http://commerce.wi.gov/IE/IE-


TradeShowGrant.html  


USDA 


Rural Development 


 


Afghanistan Agricultural Ext Project  


To assist Afghanistan to deliver more 


effective, demand-driven extension 


services to producers and other rural 


clientele in selected areas of the country 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97473  


 


Agriculture and Food Research Init  


For research, extension, and education to 


address food and ag sciences. <= $4M 


www.csrees.usda.gov/funding/afri/afri.html 


 


AFRI: Agriculture/Natural Resources 


Science for Climate Variability/Change  


Focuses on societal challenge to adapt 


agroecosystems/natural resource systems to 


climate variability/change and implement 


mitigation strategies in those systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123893 


 


AFRI: Food Safety  


6 priorities: plant health/production/plant 


products; animal health/production/animal 


products; food safety/nutrition/health; 


renewable energy/natural resources/ enviro; 


ag system/technology; ag econ/rural comm 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96595  


 


AFRI: Food Security  


Focuses on the societal challenge to keep 


ag competitive while ending world hunger 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125473   


 


AFRI: NIFA Fellowships 


For developing next generation of scientists 


leading ag into the future by solving current 


and future challenges facing our society. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123794  


 


AFRI: Sustainable Bioenergy  


For focuses on the societal challenge to 


secure America's energy future 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123813  


 


Animal Emergency Management Exercis  


Priority catastrophic planning area 1 multi-


jurisdictional resource coordination 2. Just-


in-time training 3. animal containment 


systems 4. foreign animal disease outbreak   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=79533 
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Assistive Tech Prog for Farmers with 


Disabilities: State/Regional AgrAbility 


To expand science in ag/human nutrition/ 


environment/communities 


http://nifa.usda.gov/funding/rfas/agrability.


html 


 


Beginning Farmer and Rancher 


Development Program 


For training, education, outreach and 


technical assistance for beginning farmers 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124393  


 


Biomass Research/Development Initiat 


To research and demonstrate biomass 


projects. Technical Areas: 1 Feedstocks 


development 2 Biofuel/Biobased products 


development 3 Biofuels develop analysis. 


http://www.nifa.usda.gov/newsroom/news/


2010news/05061_brdi.html 


 


Biotechnology Risk Assessment Research  


Enviro assess research concerning intro of 


geneticall engineered organism into enviro 


http://nifa.usda.gov/funding/rfas/biotech_ri


sk.html 


 


CNTN  


State agencies to expand training programs 


to implement Guidelines for NSLP/CACFP 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=69454 


 


Community Connect Grant Program  


To furnish broadband service in rural, 


economically-challenged communities 


where such service does not currently exist 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=76133 


 


Community Food Projects  


To support: 1) deve of community food 


projects - self-sustaining 2) planning 


projects to assess food security needs/plan 


long-term solutions 3) a project providing 


training/capacity building on a nationwide 


basis to entities interested in deve new 


community food projects/assisting current 


grantees/others to operate food projects 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123793  


 


Critical Issues: Emerging and New 


Animal Pests and Diseases Program  


To facilitate/expand ongoing food and ag 


research programs promoting: i) excellence 


in research; ii) regional research centers; 


iii) research partnership between the Depart 


of Ag/univs/research foundations/ag, etc 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=78133 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101013  


Critical Agricultural Materials Program  


Supports product deve/demonstration/ 


validation of product performance under 


operational field conditions, specifically for 


paints/coatings/adhesives for composites/ 


aerial delivery systems/components 


manufactured from domestically produced 


ag materials/are of strategic/industrial 


importance to benefit economy/defense/ 


general well-being of the Nation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109613  


 


Develop Standards for Environmentally 


Preferable Electronic Products 


To support research/studies/training/TA 


necessary to develop 2 voluntary consensus 


standards published as standards for enviro 


preferable electronic products using a 


standards process accredited by American 


National Standards Institute 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=87393 


 


Distance Learning and Telemedicine 


Rural educational and health care needs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=74613 


 


EBT WIC Demonstration Grant Model  


To demonstrate/rigorously evaluate 


methods of reducing/preventing food 


insecurity & hunger among children  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100056 


 


Emerald Ash Borer Program  


To 1) develop management tools/strategies 


that minimize impacts 2) minimize spread 


3) facilitate trade in impacted items 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105593  


 


Emergency Conservation Program 


To share rehabilitation cost farmlands 


damaged by natural disaster. <=64%  


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=copr&topic=ecp 


 


Expert IPM Decision Support System  


To support deve of expert systems - guide/ 


demo/multiply impacts of IPM programs  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114833  


 


Extension Integrated Pest Management - 


Coordination and Support  


Addressing priorities asst with coord/ 


design/development/implementation/ 


evaluation of extension IPM programs 


http://nifa.usda.gov/funding/rfas/eipm_sup


port_Program.html 


 


Farm Business Management and 


Benchmarking Program  


For: 1) improving farm management 


knowledge/skills of ag producers 2) 


establishing/maintaining national, publicly 


available farm financ management database 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96635     


 


Farmers' Market Promotion Prog 


To develop/expand farmers markets/direct 


grower-to-buyer opportunities  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97873     


 


Federally Recognized Tribes Extension 


Support Ext Agents establish education 


programs on the Indian Reservations 


http://www.nifa.usda.gov/funding/rfas/exte


nsion_indian.html  


 


Federal-State Marketing Improvement 


To explore new market opportunities for 


food/ag products/to encourage research and 


innovation aimed at improving efficiency 


and performance of the marketing system 


www.ams.usda.gov/AMSv1.0/FSMIP 


 


Food Assistance and Nutrition Research 


To conduct research on food assist/nutrition 


programs: 1-food assist & macro-economy, 


2-food assist/food choices 3- behavioral 


econ/incentives-promote child nutrition 


http://ers.usda.gov/Publications/ap/ap055/ 


 


Forest Biomass for Energy  


R&D to encourage use of forest biomass 


Marilyn Buford, 703.605.5176 


http://attra.ncat.org/guide/a_m/fbe.html 


 


Hispanic-Serving Institutions Education 


To promote and strengthen the ability of 


Hispanic-Serving Institutions 


http://www.nifa.usda.gov/funding/rfas/hisp


anic.html 


 


Household Water Well System Grant  


To private non-profit organizations for 


lending programs for household water 


wells. Homeowners or individuals may 


borrow money to construct well systems  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105913  


 


Integrated Research, Education, and 


Extension Competitive Grants Program 


- Methyl Bromide Transitions  


To address immediate needs that result 


from the loss of availability of methyl 


bromide/a pest and disease control tactic 


that is critical to ag, industrial, natural 


resource/urban pest management systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93533 
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Integrated Research/ED/Ext 


Competitive Grants Program - National 


Integrated Food Safety Initiative  


To support food safety projects that 


demonstrate an integrated approach to 


solving problems in applied food safety 


research, education, or extension 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=94513  


 


Military Family Readiness System  


To develop high quality/effective/efficient 


DoD-standard, joint-Service training 


resource to prepare Family Center/Family 


Readiness program staff to implement 


individual programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113673 


 


Multicultural Scholars Program  


To provide scholarships to support 


recruiting/engaging/retaining/mentoring/ 


training committed, eligible multicultural 


scholars, resulting in either baccalaureate 


degrees within the food and agricultural 


sciences disciplines or DVM degree 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100393  


 


New Era Rural Tech Competitive Grants 


For tech development, applied research, 


training-ag-based renewable energy worker 


http://www.nifa.usda.gov/funding/rfas/new


_era.html 


 


National Clean Plant Network RFA  


Priorities 1) estab/support clean plant 


network gov/related admin/support systems 


2) providing ops needed for rapid/safe intro 


/diagnosis/treatment/founda block establish 


/release of clean plant materi 3) conducting 


methods deve to test/deve therapy/support 


estab of guidelines/standards for different 


crop species for certification maintenance 


4) deve partnerships with land-grant/unive-


based ext/state depart of ag/outreach 


services to interact with comm nurseries/ 


industry assoc/producers 5) deve/implemen 


audit/quality controls 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=91133 


 


National Integrated Water Quality Prog 


To contribute to improvement of quality of 


our Nations surface water/groundwater 


resources-research/ED/extension activities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=95933  


 


National Organic Certification Cost 


Share Program   


To provide cost-share assistance 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107754  


New Technologies of Ag Extension  


To contribute expertise/content to  develop 


of eXtension/web-based info/ED delivery 


system that provides direct access to 


science-based ED resources from land-


grant/other partner institut about subjects of 


high importance to general public 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=91613 


 


Noninsured Crop Disaster Assistance 


Noninsurable crops & commercially-


produced agricultural commodity crops 


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=diap&topic=nap  


 


Organic Ag Research/Extension Initiat 


For enhancing the ability of organic 


producers/processors to grow and market 


high quality organic agricultural products. 


To $3M, Thomas Bewick, 202.401.3356, 


http://www.csrees.usda.gov/fo/organicagric


ultureresearchandextensioninitiative.cfm 


 


Organic Transitions Program  


To support development/implementation of 


research, extension and higher ed programs 


to improve the competitiveness of organic 


livestock and crop producers, as well as 


those who are adopting organic practices 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96474  


 


Outreach and Technical Assistance for 


Socially Disadvantaged Farmers and 


Ranchers  


To provide outreach/technical assistance 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=62153 


 


People's Garden Grant Program  


To help create produce/recreation/wildlife 


gardens in urban/rural areas, provide 


opportunities for science-based informa ED 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108453 


 


Public Television Digital Transition Prog 


To acquire/install facilities/software 


necessary for transition and equipment to 


facilitate local origination/management of 


programming. May be used for associated 


engineering and environmental studies 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100015  


 


Rangeland Research Program  


To provide ag producers, rural landowners, 


and land managers with integrated science 


strategies for informed land management 


decisions with an emphasis on enhancing 


restoration/sustainable rangeland integrity 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96633  


REAP - Energy Audit and Renewable 


Energy Development Assistance  


For energy audits and renewable energy 


development assistance 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92633    


 


REAP-Renewable Energy Systems and 


Enery Efficiency Improvements  


To install renewable energy systems and 


energy efficiency improvements 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92653  


 


Regional Integrated Pest Manag Centers  


To improve the cost benefit analyses of 


adopting IPM practices/to reduce the 


environmental/human health risks 


associated with managing pests 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105613   


 


Renewable Resources Extension Act - 


National Focus Fund Projects  


For projects: 1) have national/regional 


relevance; 2) build capacity in Coop Ext to 


better serve forest/rangeland; 3) develop 


new/innovative projects-can be replicated 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=86034 


 


Revolving Loan Fund  


Assist communities with water/wastewater 


systems. To establish a lending program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99314  


 


Risk Management Education and 


Outreach Partnerships Program  


To deliver crop insur ED/risk management 


training to ag producers-assist identifying/ 


manage/produc/market/legal/fin/human risk 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99716  


 


Rural Business Enterprise Grants 


For TA, revolving loan program 


http://www.rurdev.usda.gov/wi/programs/r


bs/enterprs.htm 


 


Rural Business Opportunity Grants 


Provides for TA/training/planning activities 


improve rural areas/cities/villages 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102914  


 


Rural Cooperative Development 


To establish/operate a center to assist 


individuals/entities in startup/expansion/op 


improvement of cooperative business 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99073  
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Rural Energy for America Program 


(REAP) - Feasibility  


To conduct feasibility studies for renewable 


energy systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92533 


 


Rural Health and Safety Education 


Competitive Grants Program  


For: 1) Analysis/ED regarding impact of 


societal factors on health among rural/farm 


families; 2) Analysis/ED of health literacy/ 


disparities in access/usage of health 


services/health conditions & their 


respective impact on health status of 


rural/farm families; 3) Related issues of 


health promotion and health care 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=91093  


 


Rural Microentrepreneur Assistance Pro 


To provide technical assistance and training 


to microentrepreneurs that have received or 


are seeking a microloan under the RMAP 


http://www.grants.gov/search/search.do?m


ode=VIEW&oppId=54969    


 


Rural Youth Development  


For establish projects to expand the youth 


development programs carried out by 


organizations in rural areas or small towns 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93513 


 


Scientific Cooperation Exchange Prog 


To promote bilateral scientific exchanges 


designed to promote agricultural 


cooperation, development, and trade 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99114   


 


Scientific Cooperation Research Prog 


To reduce global poverty and hunger by 


supporting applied scientific research, 


extension, or education projects that aim to 


address challenges faced by smallholder 


farmers in emerging economies 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97913 


 


SEBTC SNAP Model Demonstration 


To test a household-based method of 


delivering nutrition assistance to low-


income children during the summer 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100055  


 


Second Language & Culture Exposure 


for Children (SLCECY)  


To promote bold & innovative ideas for 


enhancing language & cultural capabilities 


within the DoD Child & Youth programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113593  


Small Business Innovation Research 


Program Phase I  


To submit innovative/applied/research/ 


deve projects address important problems 


facing ag/have potential to lead to significa 


public benefit if the research is successful 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105153  


 


Small-Socially-Disadvantaged Producer  


TA to ag producers through eligible coops  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114093  


 


Smith Lever Special Needs Compet Prog  


To support education-based approaches to 


addressing emergency preparedness related 


to natural and man-made disasters 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=85933 


 


SNAP Participation Grants  


For projects aimed at simplifying the 


SNAP application/eligibility determination 


systems/improving access to SNAP benefit 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=86113  


 


Solid Waste Management Grant 


Reduce pollution of water resources or 


improve management of solid waste sites. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126253  


 


Special Research Grants Program - Pest 


Management Alternatives  


Encourage development/implementation of 


integrated pest management practices, 


tactics, systems for specific pest problems 


http://www.nifa.usda.gov/funding/rfas/pma


p.html  


 


Specialty Crop Block Grant Program 


For specialty crops -fruits and vegetables, 


dried fruit, tree nuts, and nursery crops 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89434 


 


Special Res-Potato Breeding Research  


To support potato research programs that 


focus on varietal development and testing 


and potato varieties for production 


http://www.nifa.usda.gov/funding/rfas/pota


to.html 


 


Specialty Crop Research Initiative 


1 of 5 areas: plant breeding/genomics; 


address pests threats; improve production 


efficiency, productivity, and profitability; 


innovations; methods to prevent, detect, 


control, respond to potential food safety 


hazards in the production and processing  


http://www.csrees.usda.gov/fo/specialtycro


presearchinitiative.cfm 


STEWARD Strategic Activities Fund 


To expand the regional Sustainable and 


Thriving Environments for West African 


Regional Development Phase III Program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120913  


 


Summer EBT WIC Demonstratio Model  


To demo/rigorously evaluate methods of 


reducing/preventing food insecurity/hunger 


among children in the summer months 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100056  


 


Summer Food Service Program 


Provide food for low-income children 


during the summer months 


http://www.fns.usda.gov/ora/menu/DemoPr


ojects/SummerFood/Announcement.htm 


 


Supplemental and Alternative Crops 


Competitive Grants Program  


To signif increase canola crop production/  


acreage by developing/testing of superior 


germplasm, methods of plantin/cultivation/ 


harvesting/then transferring new 


knowledge to producers (via Extension)  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89693 


 


Tahoe Research Supported by SNPLMA  


To conduct research in support of the Lake 


Tahoe Restoration Act and Lake Tahoe 


Environmental Improvement Programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124553 


 


Technical Assistance/Training Grant  


To identify/evaluate solutions to water 


problems relating to source/storage/ 


treatment/distribution/waste disposal 


problems relating to collection/treatment/ 


disposal/etc 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126533  


 


Tech Innovation/Standardization Project  


To WIC State agencies to support 


Technical Innovation and Standardization  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=61293 


 


Tribal Colleges Research Grant  


Conduct ag research addressing concerns 


http://www.nifa.usda.gov/funding/rfas/triba


l_research.html 


 


USDA-FNS-SNAP-Face2Face 


To examine the impact of eliminating the 


required client interview for SNAP benefit 


certification and recertification 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101334  


 



http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=92533

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=92533

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=91093

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=91093

http://www.grants.gov/search/search.do?mode=VIEW&oppId=54969

http://www.grants.gov/search/search.do?mode=VIEW&oppId=54969

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=93513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=93513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99114

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99114

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97913

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97913

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100055

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100055

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=113593

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=113593

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=105153

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=105153

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114093

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114093

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=85933

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=85933

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=86113

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=86113

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126253

http://www.nifa.usda.gov/funding/rfas/pmap.html

http://www.nifa.usda.gov/funding/rfas/pmap.html

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89434

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89434

http://www.nifa.usda.gov/funding/rfas/potato.html

http://www.nifa.usda.gov/funding/rfas/potato.html

http://www.csrees.usda.gov/fo/specialtycropresearchinitiative.cfm

http://www.csrees.usda.gov/fo/specialtycropresearchinitiative.cfm

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=120913

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=120913

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100056

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100056

http://www.fns.usda.gov/ora/menu/DemoProjects/SummerFood/Announcement.htm

http://www.fns.usda.gov/ora/menu/DemoProjects/SummerFood/Announcement.htm

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89693

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89693

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=124553

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=124553

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126533

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126533

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=61293

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=61293

http://www.nifa.usda.gov/funding/rfas/tribal_research.html

http://www.nifa.usda.gov/funding/rfas/tribal_research.html

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=101334

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=101334
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USDA-FNS-WIC Research Grants 


To select an institution/organization that 


can develop/administer series of researcher 


-initiated grants pertinent to the research 


area, coordinate activities among 


researchers & widely disseminate findings 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98617  


 


Value-Added  (VA) Producer Grants  


Help producers and producer organizations 


in VA agriculture, 715.345.7615, ext. 155 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114293   


 


Water and Wastewater Grant Prog 


To construct, improve, or modify drinking 


water/wastewater systems, storm sewers, 


and solid waste disposal facilities. 


http://www.rurdev.usda.gov/wi/programs/r


us/wwdispos.htm 


 


WIC Electronic Benefit Transfer (EBT) 


Project Implementation  


To support WIC Electronic Benefit 


Transfer project implementation activities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=61253  


 


Women And Minorities In Science, 


Technology, Engineering And 


Mathematics Fields Program  


Increase participation of women and 


underrepresented minorities from rural 


areas-science/technology/engineering/math 


fields that are relevant to USDA priorities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=77935  


 


Woody Biomass Utilization Grant  


Wood energy project requiring engineering  


Susan LeVan-Green, 608.231.9518 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58881  


 


 


Federal Mediation and 


Conciliation Service 


 


FMCS Labor-Management Cooperation  


1) improve labor/manage comm; 2) explore 


innov approaches to achieving org effective 


3) solve problems of mutual concern not 


susceptible to resolu 4)  explore eliminating 


potential prob 5) involve worker in making 


decision affecting lives 6) improve relation 


between workers/managers; 7) encourage 


free collective bargaining 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=71715    


 


 


 
(EPA) 


 


A National Student Design Competition 


for Sustainability Focusing on People, 


Prosperity and the Planet 


Research/design solutions to challenges 


involving overall sustainability of society 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125933 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125953 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125973 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125993 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126013 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126033 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126053 


 


Artic Black Carbon: Reduction of Black 


Carbon from Diesel Sources  


To provide assist deve/implement assess/ 


mitigation activities for diesel sources of 


black carbon in Russian Arctic 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119633 


 


Brownfields Assessment/Site Cleanup 
http://www.epa.gov/brownfields/assessmen


t_grants.htm 


 


Capacity Building and Technical 


Assistance on Clean and Efficient 


Cooking Practices  


To support capacity building/tech assist/ 


info exch to improve health/quality of life 


by reducing exposure to indoor air 


pollution from household energy  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107035    


 


Chemical Emergency Preparedness and 


Prevention  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=84133   


 


Community Action For A Renewed 


Environment (CARE) Program 
http://www.epa.gov/care/  


 


Community-Scale Air Toxics Ambient 


Monitoring  


To profile air toxics sources/assessing 


emerging measure methods/characterizing 


degree/extent of local air toxics problems/ 


tracking progress of air toxics reduction 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=81613 


Develop Standards for Environmentally 


Preferable Electronic Products  


To support research/studies/training/tech 


assist necessary to develop 2 voluntary 


consensus standards that will be published 


as ANS for environmentally preferable 


electronic products using accredited 


standards process by the ANSI 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=87393    


 


Drinking Water State Revolving Fund 
To finance infrastructure improvements 


www.epa.gov/safewater/dwsrf/index.html   


 


Environmental Education Sub-Grants   


To promote environmental stewardship/and 


help develop knowledgeable and 


responsible students, teachers, and citizens 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121793     


 


EPA School Integrated Pest 


Management Grants  


To further through research/development/ 


monitoring/public ED/training/demos/ 


studies adoption of verifiable integrated 


pest management by K-12th//tribal schools 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97813   


  


EPA STAR Fellowships For Graduate 


Environmental Study 


For graduate environmental study for 


masters and doctoral level students 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122673  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122693 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122694 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122713 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122733 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122735 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122753 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122773 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122774 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122776 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122793 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122853 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122873 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122893 



http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98617

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98617

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114293

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114293

http://www.rurdev.usda.gov/wi/programs/rus/wwdispos.htm

http://www.rurdev.usda.gov/wi/programs/rus/wwdispos.htm

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=61253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=61253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=77935

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=77935

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=58881

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=58881

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=71715

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=71715

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125933

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125933

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125953

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125953

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125973

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125973

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125993

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125993

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126013

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126013

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126033

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126033

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126053

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126053

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119633

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119633

http://www.epa.gov/brownfields/assessment_grants.htm

http://www.epa.gov/brownfields/assessment_grants.htm

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107035

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107035

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=84133

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=84133

http://www.epa.gov/care/

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=81613

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=81613

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=87393

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=87393

http://www.epa.gov/safewater/dwsrf/index.html

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=121793

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=121793

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97813

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97813

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122673

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122673

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122693

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122693

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122694

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122694

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122713

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122713

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122733

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122733

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122735

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122735

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122753

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122753

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122773

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122773

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122774

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122774

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122776

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122776

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122793

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122793

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122853

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122853

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122873

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122873

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122893

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122893
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http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122913 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122933 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122934 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122953 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122974 


 


Governors' Institute for Comm Design 


To conduct research/studies/analyze state 


policies/create & deliver tech assist: facing 


air/water poll/land use/deve challenges 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126393  


 


Greater Research Opps Fellowships For 


Undergraduate Environmental Study  


For undergraduate fellowships for bachelor 


level in environmental fields of study 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116693   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116713 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116733 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116873 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116893 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116913 


 


Gulf of Mexico Regional Partnerships  


For projects improving health of Gulf by 


address improved water quality/public 


health/priority coast habitat conserv 


/restoration/more effective coastal environ 


ED/improved ecosystems integration & 


assessment/strategic nutrient reductions 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115073 


 


Hazardous Waste Management Grant 


Program For Tribes   


For the development and implementation of 


hazardous waste programs and for building 


capacity to address hazardous waste 


management in Indian Country 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98454  


 


Healthy Communities Grant Program  


For: • target resources to benefit comm at 


risk/sensitive pops • assess/ understand/ 


reduce envir/human health risks • increase 


collab using comm-based project • build 


comm capacity  solve envirot/human health 


problem • achieve enviro/health benefit 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=81775 


Household Hazardous Waste Collection/ 


Disposal Program (HHWCDP) Tribes 


To design/manage/implement HHWCDP 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=91013  


 


Improving Public Participation and 


Environmental Decision-Making in 


Participating Dominican Republic-


Central American Free Trade 


Agreement Countries Announcement  


To develop and implement a strategy for 


increased public participation in the 


Dominican Republic-CAFTA-DR countries 


of Costa Rica, El Salvador, and Guatemala 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105734  


 


National Clean Diesel Emissions 


Reduction Program 


To achieve sig diesel emissions reductions 


www.epa.gov/air/grants_funding.html 


 


National Environmental Information 


Exchange Network Grant Program  


To implement Exchange Network, a secure, 


Internet-and standards-based way to 


support electronic data reporting/sharing/ 


integration of both reg/non-reg environ 


data. - standard way exchange data/phase 


out legacy methods they have been using 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114133  


 


]National Internet-based On-Board 


Diagnostics (OBD) Information 


Exchange  


To maintain/update/improve an Internet-


based info clearinghouse to facilitate the 


accurate/timely exchange of tech info 


related to vehicle OBD between state 


inspection/maintenance programs/auto 


industry/general public 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121833  


 


Pesticide Registration Improvement 


Renewal Act Partnership Grants  


To support a diverse set of project types, 


including demonstrations, transfer of 


technologies, outreach, and education 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=77273  


 


Pollution Prevention (P2) Information 


Network Grants Program  


Funds regional centers that serve both 


unique regional P2 information needs and 


national audience needs for quality info on 


source reduction and related P2 practices 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=82313 


Project Management/Technical Assist 


for Environmental Programs in Morocco  


To provide assistance in environmental 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112673   


 


Proposal Guidelines for Brownfields 


Assessment Grants  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125153  


Proposal Guidelines for Brownfields 


Cleanup Grants  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125253  


Proposal Guidelines for Brownfields 


Revolving Loan Fund Grants  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125173  


To prevent, inventory, assess, clean up, and 


reuse brownfield sites 


 


Regional Agricultural IPM Grants  


For assistance agreements to further, 


through research/development/monitoring/ 


public education/training/demonstrations/ 


or studies, the adoption of Integrated Pest 


Management to reduce pesticide risk in 


production ag settings in the United States 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111673  


 


Region 5/07 Wetland Program Develop 


To build or refine State/Tribal/local 


government wetland programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103573  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93554\ 


 


Research and Demonstration of 


Innovative Drinking Water Treatment 


Technologies in Small Systems  


To conduct research necessary to identify/ 


develop/demonstrate novel & innovative 


treatment technologies & approaches for 


small public drinking water systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101273 


 


Resource Conservation Challenge  
To promote waste reduction 


http://www.epa.gov/region5/solidwaste/fun


ding.htm#currentrfp 


 


Source Attribution of Radiative Forcing 


in Chemical Transport Models  


Research on expanding adjoint methods in 


chemical transport models to account for 


source attribution of radiative forcing from 


short-lived climate forcers 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=79314 
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Support to Nation Tribal Water Council  


To prevent/reduce/eliminate pollution to 


waters/protect drinking water-Indian area 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=70513 


 


Sustainable Materials Management Prog 


For proposals that will advance the 


sustainable management of materials 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101953  


 


Technical Assistance to Build More 


Sustainable Communities  


To create/and deliver technical assistance 


programs to local and tribal governments 


facing land use and development issues 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=70533  


 


Tribal Solid Waste Management Assist 


To: 1) characterize/assess open dumps; 2) 


develop integrated waste management 


plans/tribal codes/regulations; 3) develop/ 


implement alternative solid waste manag 


activities/facility; 4) develop/implement 


cleanup/closure/post-closure programs for 


open dumps in Indian Country 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98439  


 


U.S. EPA Great Lakes Restoration Init 


To fund the Great Lakes Restoration 


Initiative Action Plan 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=74753 


 


Sustainable Agriculture 


Research and Education 


(SARE) 


Contact: North Central Region SARE 13-A  


402.472.7081,  www.sare.org/grants/  


 


Producer Grant Program 


To explore and apply economically 


profitable, environmentally sound and 


socially supporting farming systems. 


<=$15K. Annually, application due 


fall/early winter 


 


Professional Development Program 


Education/outreach strategies for 


Cooperative Extension System agents, 


NRCS staff and others working with 


farmers/ranchers.  


 


Research and Education Grants 
For sustainable ag research and education. 


$30K to $200K, involving scientists, 


producers and others in a team approach. 


Include economic analysis and outreach 


 
WI DNR 


 


All-Terrain Vehicle (ATV) Trails 
608.266.5897 


 


Brownfield Green Space/Public Facilities 


To clean up brownfield public properties  


http://dnr.wi.gov/org/aw/rr/rbrownfields/gr


eenspace_grant.htm 


 


Brownfields Site Assessment Grant 


http://dnr.wi.gov/org/aw/rr/financial/sag/in


dex.htm 


 


Clean Water Fund Program 


To construct municipal wastewater  


http://www.dnr.state.wi.us/org/caer/cfa/EL/


section/clean.html 


 


County Forest Acreage Payments 


608.264.9217 


 


Dry Cleaning Environmental Response  
608.266.1967  


 


Federal Aid - Sport Fish Restoration Act 


http://www.fws.gov/laws/lawsdigest/FASP


ORT.HTML 


  


Ready for Reuse & Grant Program 


Brownfield redevelopment, or reuse 


http://www.dnr.state.wi.us/org/aw/rr/rlf/ind


ex.htm 


 


Recreational Trails Program  


Trails/facilities development/maintenance 


http://dnr.wi.gov/org/caer/cfa/LR/SECTIO


N/rectrails.html 


 


Stewardship Grants 


Nature-based recreation, habitat restoration, 


http://dnr.wi.gov/org/caer/cfa/LR/stewards


hip/stewardship.html  


 


Urban Forestry  


http://dnr.wi.gov/org/caer/cfa/grants/urbanf


orestry.html  


 


Well Compensation Program 


For contaminated private water supply. 


dnr.wi.gov/org/water/dwg/wellcomp.htm 


 


WI Clean Diesel Grant Program  
Reduce diesel emissions  


http://new.dnr.wi.gov/Default.aspx?Page=0


abd88eb-4dd4-4501-963d-b23bf7dc7d19   


DATCP 


 


Ag Development and Diversification  


Ag discovery, market research, etc 


http://datcp.wi.gov/Business/Grants_and_F


inancial_Aid/index.aspx   


 


Agricultural Chemical Cleanup Prog  
Investigation/cleanup of contamination 


http://datcp.wi.gov/Environment/Agrichem


ical_Safety_and_Spills/ACCP/index.aspx  


 


Beginning Farmer and Farm Asset 


Owner Tax Credits 


To lease assets/beginning farmers to 


complete a financial management program  


datcp.wi.gov/news/index.aspx?ID=230  


 


Buy Local Buy Wisconsin  


Increase purchase of WI food by locals 


http://datcp.wi.gov/Business/Buy_Local_B


uy_Wisconsin/BLBW_Grants/index.aspx 


 


Clean Sweep Grant Application 
Dispose home, ag, and bus hazardous waste 


http://datcp.wi.gov/Environment/Agrichem


ical_Safety_and_Spills/Chemical_Disposal


/index.aspx 


 


Dairy 2020 Early Planning Grant 


Covers third party services to assist a dairy 


(start-up, modernization, expansion)  


http://datcp.wi.gov/Business/Dairy_2020/in


dex.aspx  


 


Dairy Manufacturing Facility 


Investment Credit  


For bus that have invested to modernize/ 


expand dairy manufacturing facilities in WI 


http://datcp.wi.gov/Business/Tax_Credits/


Dairy_Manufacturing_Facility_Investment


_Credit/index.aspx   


 


Farmland Preservation Tax Credits  
Tax credits applied against tax liability 


http://datcp.wi.gov/Environment/Working_


Lands_Initiative/Farmland_Preservation_T


ax_Credits/index.aspx 


 


Food Processing Plant and Food 


Warehouse Investment Credit  


For food processing plant/food warehouse 


modernization/expansion/constructing/ 


improve/acquiring buildings/facilities/equip 


http://datcp.wi.gov/Business/Tax_Credits/F


ood_Processing_Plant_and_Food_Warehou


se_Investment_Credit/index.aspx  


 


Grazing - Lands/research/Tech Assist 


Conservation/TA/research/education  


http://datcp.wi.gov/Farms/Grazing/index.as


px   
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Meat Processing Facility Invest Credit  


For modernizing and expanding meat 


processing facilities 


http://datcp.wi.gov/Business/Tax_Credits/


Meat_Processing_Facility_Investment_Cre


dit/index.aspx  


 


Organic Certification Cost-Share Prog 


Helps pay for their organic certification 


http://datcp.wi.gov/Farms/Organic_Farmin


g/Cost_Share_Program/index.aspx 


 


Producers First 


Ag TA-planning/accounting/packaging, etc 


http://datcp.wi.gov/Business/Buy_Local_B


uy_Wisconsin/Producers_First/index.aspx 


 


Soil and Water Resource Manage 


Supports locally-led conservation efforts. 


http://datcp.wi.gov/Environment/Land_and


_Water_Conservation/Soil_and_Water_Res


ource_Management/index.aspx 


 


Specialty Crop Block Grant Program 


Increase competitiveness of specialty crops  


http://datcp.wi.gov/Business/Grants_and_F


inancial_Aid/Specialty_Crops_Grants/inde


x.aspx 


 


Value Added Services Funding 


To market/produce V-A products, not dairy 


http://datcp.wi.gov/Business/Ag_Innovatio


n_and_Development_Center/Value_Added


_Services_Funding/index.aspx 


 


(DOE) 


 


Administration of a National Clean 


Energy Business Creation Competition 


for University Students  


To strengthen US energy security/environm 


quality/econ vitality public-private partners 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108254  


 


Advanced Fossil Energy Research: Novel 


Developments in Sensors and Controls 


for Fossil Energy Power Generation and 


Fuel Production Technologies  


To conduct research that supports develop 


of tech for clean/efficient electri power gen 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=85514         


 


Advanced Gasification: Improvements in 


Existing Systems Availability, Novel 


CO2 Utilization Systems, and Low Rank 


Coal IGCC Optimization  


Goal of lower cost IGCC with carb capture 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=79913 


Advanced Hydropower Development  


To research, develop, test, evaluate, and 


demonstrate innovative water power 


technologies capable of generating 


renewable, environmentally responsible, 


and cost-effective electricity 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=85733 


 


Advanced Simulation and Computing 


(ASC) Academic Alliance Program  


ASC predictive science academic alliance 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=86673 


 


Biomass Research and Development  


A) Feedstocks development, B)Biofuels & 


biobased products development, C) 


Biofuels/biobased products deve analysis 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=87874 


 


Catalytic Upgrading of Thermochemical 


Intermediates to Hydrocarbons  


To develop integrated catalytic upgrading 


processes: capable of long term continuous 


processing of the proposed feed stream 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=80993  


 


Challenge - Regional Teams to Improve 


Market Conditions for Rooftop PV  


Emphasis on streamlined and standardized 


permitting processes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89933 


 


Clean Cities Community Readiness and 


Planning for Plug-In Electric Vehicles 


and Charging Infrastructure  


Projects to plan and implement policies, 


procedures, and incentives that facilitate 


that development 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=88513 


 


Conferences, Outreach & Networking 


for New Energy Communities & Tech.  


To support energy tech conference/ 


workshop/events/student participation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102713  


 


Energy Efficiency Development and 


Deployment in Indian Country  


For assessment and deployment of energy 


efficiency improvements 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=66194 


 


Energy Efficiency & Renewable Energy 
Clean energy technologies 


http://www.eere.energy.gov/ 


Energy Production with Innovative 


Methods of Geothermal Heat Recovery  


To fund geothermal energy R&D projects 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56744 


 


Enhanced Geothermal Systems  


To further characterize, stimulate, and 


validate underutilized geothermal resources 


http://www1.eere.energy.gov/geothermal/p


dfs/egs_rdd_foa_deps3608go98008.pdf 


 


Experimental Program to Stimulate 


Competitive Research Implementation  


Improvement of research competitiveness 


in key science/tech areas related to DOE 


mission(s) IDing by jurisdiction’s EPSCoR 


governing committee/other organization 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=94293 


 


Extreme Balance of System Hardware 


Cost Reductions (BOS-X) 


To significantly reduce balance of system 


hardware cost comp - Photovoltaic systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=86594 


 


Foundational Program to Advance Cell 


Efficiency (F-PACE) 


To provide tech foundation for significant 


increases in solar PV cell efficiency/to 


enable commercial/near-commercial PV 


tech to achieve $1 per watt installed system 


cost targets by the end of the decade 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=86614 


 


Fossil Energy R&D Project  


http://www.fossil.energy.gov/ 


 


Geomorphology and Land Use Dynamics  


Research into processes that shape/modify 


landscapes over of length and time scales 


http://www.nsf.gov/publications/pub_sum


m.jsp?ods_key=nsf09537 


 


Geothermal Technology Advancement 


for Rapid Development of Resources 


To expand partnership with geothermal 


community on geothermal systems R&D 


throughout US in order to support GTP's 


goal of lowering the cost to 6 ?/kWh 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98573  


 


Green Electricity Network Integration 


To control grid network: 1) cost-optimizing 


controls able to manage sporadically avail 


sources-wind/solar, alongside coal/nuclear 


2) resilient power flow control hardware to 


enable autom/real-time control of grid com 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=88936 
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High Energy Advanced Thermal Storage 


To develop revolutionary cost-effective 


thermal energy storage tech 1) high temp 


storage systems to deliver solar elect more 


efficiently 2) fuel prod from suns heat 3) 


HVAC sys use thermal storage to 


dramatically imp range of electric vehicl 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=88934 


 


High Energy Density Laboratory 


Plasmas (HEDLP)   


For research in the SC-NNSA Joint 


Program in HEDLP 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121413  


 


Industrial Assessment Centers (IAC) 


For selection of 20-30 universities as IAC 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99258  


 


Innovative Manufacturing Initiative  


For research/develop of innovative manu 


processes/materials tech to advance clean 


energy economy by increasing industrial/ 


manu energy efficiency/deliver breakth-


roughs nation needs to reduce energy/ 


carbon intensity throughout economy over 


coming decade/revitalize manu industries 


/support deve products in emerging industr 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101393  


 


Integrated Process Improvement for 


Biochemical Conversion of Biomass 


Sugars 


Develop/demonstrate bench scale technol 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=59255 


 


International Industrial Energy 


Efficiency Training and Deployment  


For acts/tasks targeting training of auditors 


in industrial energy efficiency/adaptations 


of successful tech used in US to energy 


intensive industries–aluminum/steel/cement 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93393 


 


Isotope Production  


To enhance the availability of stable and 


radioactive isotopes to support research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=77974 


 


National Geothermal Database  


Database will store critical geothermal site 


attribute information  <=$5M, 


http://www1.eere.energy.gov/geothermal/p


dfs/de-ps36-08go98020.pdf 


 


National Spherical Torus Experiment 


(NSTX): Diagnostic Measurements of 


Spherical Torus Plasmas  


For collaborative research employing 


innovative diagnostic instruments on the 


NSTX at Princeton Plasma Physics Lab 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110313  


 


Office of Science Early Career Research  


To support deve of individual research 


programs of outstanding scientists early in 


careers/to stimulate research careers 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106293  


 


Office of Science Financial Assistance 


Continuation of solicitation for the Office 


of Science Financial Assistance Program  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125673  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126993  


 


Plants Engineered To Replace Oil 


To create plants: capture more energy from 


sunlight/convert energy directly into fuels 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=88933 


 


Plant Feedstock Genomics for Bioenergy  


Improved use of biomass/plant feedstocks - 


ethanol or renewable chemical feedstocks 


http://genomicsgtl.energy.gov/research/DO


EUSDA/ 


 


Power Electronics Research and 


Development for Electric Utility Apps 


To develop power electronic devices with 


power levels/switching freqs required in 


future high-power/next gen utility apps 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=68513 


 


PV Manufacturing Initiative Part 2: 


SUNPATH (Scaling Up Nascent Home) 


To demonstrate lower cost targets over next 


2 years than current market leading tech/ 


enable path to $1-watt system cost by 2020 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110873  


 


Rare Earth Alternatives in Critical Tech 


To fund early-stage tech alternatives that 


reduce/eliminate the dependence on rare 


earth materials by developing substitutes in 


electric vehicle motors and wind generators 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=88935 


 


Renewable Energy Development and 


Deployment in Indian Country  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=66195 


Research and Development of Fuel Cells 


for Stationary/Transportation Apps 


To fund fuel cell R&D in balance-of-plant/ 


components/innovative concepts - reduce 


cost/improve durability/ increase efficiency  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=60695 


 


Research and Development for 


Hydrogen Storage  


To enable the commercialization of 


hydrogen and fuel cell technologies 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=80133 


 


Research Opport in High Energy Physics  


Research program in high-energy physics 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115993  


 


RF I Fuel Cell Technologies Program 


Technology Validation Activities 


1) Innovative concepts for: a) stationary 


fuel cell systems for residential/commercial 


apps b) combined heat/hydrogen/power co-


production fuel cell systems; 2) Tech 


Validation projects for other markets 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=84333 


 


RFI - $1/W Photovoltaic Systems: Solar 


Energy Grid Integration Systems 


Advanced Concepts  


Info on solar energy grid integration 


systems/advanced concepts/how changes in 


power electronics impact cost of PV system 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=60695 


 


RFI: SunShot Initiative: Solar High 


Penetration  


To make solar energy tech cost-competitive 


with other forms of energy by reducing cost 


of solar energy systems by 75% by 2020 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=94773  


 


SBIR Small Business Tech Transfer  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110353 
 
SciDAC: Scientific Computation 


Application Partnerships in Materials 


and Chemical Sciences  


Focus on development of new algorithms/ 


computational approaches which could 


dramatically accelerate discovery of new 


materials/processes as well as provide 


fundamental understanding/improvement 


of current materials and processes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124013  
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SDAC Institutes  


Provide intell resources in applied math/ 


computer science/expertise in algorithms/ 


methods/scientific software to advance 


scientific discovery through modeling/simu 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=73533 


 


Scientific Discovery through Advanced 


Comp: Computati High Energy Physics  


cosmic frontier scientific simulations/ 


lattice gauge theory research/accelerator 


science modeling and simulation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123433  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=127013  


 


Scientific Discovery Through Advanced 


Computing (SDAC): Nuclear Physics  


To enable/support research on current high-


profile computationally intensive topics in 


theoretical nuclear physics of direct 


relevance to experimental research 


programs at existing/approved NP facilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123434  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126996  


 


SDAC: Scientific Computation App 


Partnerships in Earth System Science  


BERs Earth System Modeling research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123413 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126994  


 


SciDAC: Scientific Computation App 


Partnerships in Materials/Chemical Scie  


For deve of new algorithms/computational 


approaches to dramatically accelerate 


discovery of new materials/processes/ 


provide fundamental understand/ improvem 


of current materials and processes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126997  
 
SDAC: SCAP in Fusion Energy Science  


For SCAP in area of fusion energy sciences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111234  


 


SDACI: Scientific Data Management, 


Analysis and Visualization  


Provide intell resources in applied math/ 


computer science/expertise in algorithms & 


method/scientific software tools to advance 


scientific discovery through 


modeling/simulation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123453  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126995  


Smart Grid Capable Electric Vehicle 


Supply Equipment (EVSE) 


To develop/implement smart grid to 


support transportation electrification. A 


near-term objective program is to reduce 


electric charging infrastructure cost 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97833 


 


Solar Agile Delivery of Electrical Power 


Technology (Solar ADEPT) 


To invest in key advances in magnetics, 


semiconductor switches, charge storage, 


reducing power conversion costs  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=88937 


 


Solar Energy Grid Integration Systems - 


Advanced Concepts  


To deve tech in power electronics reducing 


overall PV system costs/allow high 


penetrations of solar tech onto grid/enhance  


performance/reliability/safety of PV system 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=86595 


 


Solid State Lighting (SSL) Core Technol 


To develop/improve commercially viable 


materials/devices/systems for solid-state 


lighting general illumination applications  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114113  


 


SSL Manufacturing Research/Develop 


To develop/improve commercially viable 


materials/devices/systems for SSL general 


illumination applications  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124713  


 


Solid State Lighting Product Develop 


To develop/improve commercially viable 


materials/devices/systems for solid-state 


lighting general illumination applications  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114213 


 


SSI: Reducing Market Barriers and 


Non-Hardware Balance of System Costs  


To reduce costs by improving info tech 


systems & streamlining building codes/ 


zoning laws/permitting rules & business 


processes for installing solar systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92433 


 


SSI: Rooftop Solar Challenge to Induce 


Market Transformation  


For measurable improvements in market 


conditions for rooftop photovoltaic across 


the US, emphasis on streamlined and 


standardized permitting/interconnection pro 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97354  


State Energy Program  


To design/carry out renewable energy/ 


energy efficiency programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105833  


 


Terabit Network - Extreme-Scale Scienc  


To address key challenges in developing, 


exploiting, or end-to-end terabit networks 


for distributed extreme-scale science 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=86293 


 


Terrestrial Ecosystem Science  


For apps on measurements/experiments/ 


modeling/synthesis that provide improved 


quantitative/predictive understanding of the 


terrestrial ecosystem affecting greenhouse 


gas concentration changes affecting the 


anthropogenic gas forcing of climate 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93053 


 


Theoretical Research in Magnetic Fusion 


Energy Science  


For theoretical research relevant to 


magnetic fusion energy sciences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=80833 


 


Transformational PV Science/Technolo: 


Next Generaton Photovoltaics II  


To create highly disruptive solar 


photovoltaic technologies that will meet 


$1/W & lower installed system cost targets  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=86613 


 


US - India Joint Clean Energy Research 


and Development Center  


To facilitate joint research/deve on clean 


energy - teams of scientists/engineers from 


India/US/related joint act, needed to deploy 


clean energy tech with greatest impact 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=73573  


 


Offshore Wind: Remove Market Barrier 


For research activities to address market 


barriers limiting the deployment of offshore 


wind energy projects 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=69093 


 


US Offshore Wind: Tech Development  


For the development of critical 


technologies lowering Cost of Energy and 


enabling the safe and responsible 


deployment of offshore wind energy 


through competitive cost-sharing initiatives 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=69133 
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US Wind Power: Next Gen Drivetrain 


Development  


For developing next generation wind 


turbine drivetrain technologies to reduce 


the cost of energy produced 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=69153 


 


Weatherization Formula Grants  


For the WAP for Low-Income Persons, and 


establish grant guidance and management 


information for WAP 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=64753  


 


Wind Powering America 


Focus on TA and outreach - stimulate wind 


by removing market barriers, improve the 


knowledge and benefits to stakeholders  


http://www.windpoweringamerica.gov/ 


Energy Efficiency and Renewable 


Energy for Businesses  
Expert assistance/energy assessments/tech 


expertise/incentives  


Agribusiness 
http://www.focusonenergy.com/Business/A


gribusiness/default.aspx      


Commercial Business 


http://www.focusonenergy.com/Business/C


ommercial-Business/Default.aspx     


Industrial Business 


http://www.focusonenergy.com/Business/I


ndustrial-Business/Default.aspx  


Equipment & Systems 


http://www.focusonenergy.com/Business/E


quipment-and-Systems/default.aspx  


Emerging technologies 


http://www.focusonenergy.com/Business/E


merging_Technologies/default.aspx  


Market Provider  


http://www.focusonenergy.com/Business/


MarketProvider/default.aspx  


Renewable Energy Incentives for Bus 


Schools/bus for clean, green, renewable 


energy - wind, solar, biomass, digester 


http://www.focusonenergy.com/Incentives/


Business/renewable_incentives.aspx  


 


 


Agricultural Management Assistance  


To provide cost share assistance to ag 


producers to address issues such as water 


management/water quality/erosion control 


incorporating conservation into operations 


http://www.nrcs.usda.gov/programs/AMA/i


ndex.html 


Conservation Innovation Grant  
To stimulate the development of innovative 


approaches/technologies 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58943 


 


Conservation Reserve Program & 


Conservation Reserve Enhancement 


Landowner or operator sets aside cropland 


with annual rental payments.   


http://www.nrcs.usda.gov/programs/   


 


Conservation Stewardship Program 


To undertake additional conservation 


activities; and improve, maintain, and 


manage existing conservation activities 


http://www.nrcs.usda.gov/programs/new_c


sp/csp.html#intro 


 


Emergency Watershed Protection - 


Floodplain Easement  


To provide for the purchase of floodplain 


easements as an emergency measure 


http://www.nrcs.usda.gov/programs/ewp/Fl


oodplain/index.html 


 


Environmental Quality Incentives Prog 


To install/implement structural/managemen 


practices on eligible agricultural land.. 


http://www.nrcs.usda.gov/programs/eqip/  


 


Farm/Ranch Land Protection Program  
To keep productive farm/ranchland in ag 


http://www.nrcs.usda.gov/programs/frpp/ 


 


Grassland Reserve Program 


Voluntary program emphasizing support 


for grazing operations, enhancement of 


plant and animal biodiversity, protection of 


grassland under threat to other uses  


http://www.nrcs.usda.gov/programs/grp/ 


 


Healthy Forests Reserve Program  
To restore/enhance/protect forestland 


resources on lands through easements  


http://www.nrcs.usda.gov/programs/HFRP/


ProgInfo/Index.html 


 


Watershed Programs  


To improve soil conser/other including 


flood prevention/conservation/development 


/use/disposal of water/conservat use of land 


http://www.nrcs.usda.gov/programs/waters


hed/index.html 


 


Wetlands Reserve Program 


Help with wetland restoration efforts. 


(permanent or 30-year or 10-year)  


http://www.nrcs.usda.gov/programs/wrp/  


 


Wildlife Habitat Incentive Program 


To develop or improve fish & wildlife 


habitat on private land. Cost share 


http://www.nrcs.usda.gov/programs/whip/ 


 
(NIST) 


Grants/awards supporting research at 


industry, academic, and other institutions. 


301.975.6329, joyce.brigham@nist.gov. 


 


Advanced Technology Program 
For high-risk, high-payoff technology 


development by industry-led joint ventures.  


http://www.atp.nist.gov 800.287.3863 


 


Biomass Crop Assistance Program  
For producers that deliver biomass material 


to biomass conversion facilities.  


http://www.fsa.usda.gov/FSA/webapp?area


=home&subject=ener&topic=bcap 


 


Biosensing Program  


To advance engineering & life sciences.    
http://www.nsf.gov/funding/pgm_summ.js


p?pims_id=503353 


 


Energy for Sustainability 


Supports research and education in energy 


production, conversion, and storage 


703.292.5356, cmlww@nsf.gov 


 


Environmental Sustainability 


Research to advance next gen of water/ 


waste water treat decreasing mal/energy 


703.292.5356, cmlww@nsf.gov  


 


Fire Research Grants 
Research by academic inst/non-fed gov/  


indus labs http://www.bfrl.nist.gov/866/ 


wanda.duffin-ricks@nist.gov 


 


Materials Science and Engineering  


Work in polymers, ceramics, metallurgy, & 


neutron scattering & spectroscopy research   


301.975.4711 


 


Precision Measurement Grant 
For experimental/theoretical studies of fund 


phy phenomena. Peter Mohr 301.975.3217.  


physics.nist.gov/ResOpp/grants/grants.html 


 


Small Business Innovation Research 


Scientific and engineering related R&D 


proposals for specific needs  


 


Small Business Technology Transfer  
Coop R&D projects involving a small 


business/university, federally-funded R&D 


center/nonprofit research inst 866.724.7457 


 


Grants Info Collection  


 


A Cooperating Collection of the 


Foundation Center Library Network 


http://grants.library.wisc.edu/index.html  
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 Depart of Transportation 


 


Accessible Transit Services for All Pops  


To examine ways to provide ADA 


complementary paratransit in efficient/cost-


effective manner, while maint compliance 


with ADA regs/ID factors that prevent 


persons with disabilities from using the 


regular accessible fixed-route system 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=94794  


 


Advancing Steel/Concrete Bridge Tech 


to Improve Infrastructure Performance  


To support the development and 


deployment of improvements in the area of 


steel and concrete bridge technology 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=95953 


  


Border Enforcement Grant Opportunity  


To ensure motor carriers operating CMVs 


entering US from foreign country are in 


compliance with commal vehicle safety 


standards/regs/financial responsibility 


regulations/registratio requirements 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111233  


 


Bus and Bus Facilities Program Funds: 


Solicitation of Project Proposals for 


Veterans Transportation and 


Community Living Initiative (VTCLI)  


Support of Fed Interagency Coordinating 


Council on Access and Mobility VTCLI 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108773  


 


Clean Fuels/Bus and Bus Facilities Prog 


To achieve/maintaining the NAAQS for 


ozone and carbon monoxide 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101474 


 


CDL Program Improvement Funding 


To ensure State comply with statutory 


standards for CDL programs/improv prog  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=118873  


 


Commercial Motor Vehicle Operator 


Safety Training (CMVOST) Funding  


Support quality training for CMV operators 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123473  


 


Creating Dementia Capable, Sustainable 


Service Systems For Persons With 


Dementia And Their Family Caregivers  


Implement/sust dementia capable service 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98753  


CVISN Funding  


To 1) improve safety/productivity of comm 


vehicles/drivers 2) reduce costs associated 


with comm vehicle operations 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97456  


 


DDACTS - Teen Seat Belt Use Initiative  


To enhance law enforcement activities as it 


applies to teen seat belt use and teen crime 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97293  


 


Demo of Alternative Methodology for 


Measuring Emissions of Locomo Engines  


To obtain engine performance data and to 


relate that data to emissions 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98740  


 


Deployment of Innovative Asphalt 


Binder & Construction Technologies  


To promote deploy/rapid adoption of new/ 


innovative materials/design specs/methods 


to improve asphalt pavement performance  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102933 


 


Deployment of Innovative Asphalt 


Mixture Technologies  


To promote deploy/rapid adoption of new/ 


innovative materials/design procedures/ 


specs/practices/methods to improve asphalt 


pavement performance/extend life 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99433  


 


FRA Appropriations for Rail Line 


Relocation and Improvement Program 


CREATE P4: NEPA Environmental 


Review/Preliminary Engineering (PE).  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111453   


 


High Priority Grant Opportunity  


Based on Safe, Accountable, Flexible, 


Efficient Transportation Equity Act 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112014  


 


FTA State of Good Repair (SGR) 


To replace/rehab/purchase buses/related 


equip/to construct/rehab bus-related 


facilities - bus/bus-related projects may 


include assist to sub recipients are public 


agencies/private companies engaged in 


public transport/private non-profit orgs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101413  


 


High-Speed Intercity Passenger Rail 


For high-speed intercity passenger rail 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=78353 


Highway-Railroad Grade Crossing 


Safety Education and Enforcement 


For Operation Lifesaver, Inc., using funds 


designed and provided under the approved 


budget for the railroad Office of Safety 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=94733  


 


Hybrid Fuel CA Transit Bus Tech Resea  


To demonstrate small transit vehicles 


employing a hybrid propulsion system. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124533 
 
Locomotive Emissions Measurement for 


Various Blends of Biodiesel Fuel  


Investigation how the use of biodiesel in 


locomotive engines will impact the gaseous 


/particulate matter emissions of the engines 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101434  


 


MCSAP Basic and Incentive Funding  


To reduce number/severity of crashes/hazar 


material incidents involving comml vehicle  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106013   


 


MCSAP New Entrant Funding  


To reduce number/severity of crashes and 


hazardous materials incidents involving 


commercial motor vehicles 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56619  


 


MCSAP New Entrant Safety Audit  


Opportunity based on authorities provided 


for in Transportation Equity Act 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112013  


 


National Infrastructure Investments   


For eligible highway/bridge projects/ 


improvements to rural collector road 


system/reconstruction of overpasses & 


interchanges/etc 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115933  


 


National Sleep Apnea and Trucking 


Conference  


For additional education/research to 


promote awareness/accurate understanding 


regarding this important safety issue 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124073 


 


National Trails Training  


Recreational trails program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=69113 
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Off Highway Vehicle Ethics Training  


Recreational trails program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=77353 


 


Over-the-Road Bus Accessibility Progra 


To private operators of over-the-road buses 


to finance the incremental capital/training 


costs of complying with DOT's over-the-


road bus accessibility regulation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105016  


 


PHMSA HMEP Native American Tribes   


To provide assistance to public sector 


employees through training and planning 


grants for emergency response 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=84434 


 


PHMSA HMIT  


To demo 1) expertise in conducting a 


training program for hazmat employees 2) 


ability to reach hazmat employees 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=84435 


 


PHMSA HMEP SPSTG  


For organizations whose members are 


engaged solely in fighting fires 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=84436 


 


PHMSA HMEP States & Territories  


To increase effectiveness in safely/ 


efficiently handling haz materials accidents 


and incidents, enhance implementation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=84433 


 


PHMSA Hazardous Liquid Base Grant  


To assure safe transportation of natural gas/ 


petroleum/other haz materials by pipeline 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102895  


 


PHMSA Natural Gas Base 


To assure safe transportation of natural gas/ 


petroleum/other haz materials by pipeline 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102894 


 


Railcar Maintenance Practices  


To promote R&D of new tech improving 


safety/efficiency of rail transit system ops 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=80573 


 


Rail Corridor Risk Management System 


Development, Maintenance, and Updates 


for the RCRMS program used for rail 


corridor routing of PIH/TIH materials 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113693 


Rail Line Relocation and Improvement 


Projects  


For eligible rail line relocation and 


improvement projects 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124033  


 


Rail Transit Signal/Control System Rese 


PTC systems on commuter rail/reg rail line  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58958  


Evaluate implementation of Communicati-


Based Train Control tech for rail  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58960   


Study technology to enforce temporal 


separation for shared-track operations  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58964  


 


Rail Transit Track Inspection Pilot Proj 


1) to improve safety of transit workers, 


spec right-of-way safety through demo of 


advanced track insp tech that limits insp 


expo to rail right of way by visually inspect 


condition of tracks from safe location; 2) 


enhances quality of insp by increasing insp 


frequency and reporting of defects. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103053  


 


Safety Data Improvement Program  


To improve overall quality of commercial 


vehicle data/specifically improve timeliness 


/efficiency/accuracy/completeness of State 


processes/systems used to collect/analyze/ 


report large truck/bus crash/inspection data 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=118014  


 


Section 5309 Bus and Bus Facilities 


Livability Initiative Program  


To replace/rehabilitate/purchase buses/ 


related equipment/construct facilities/ 


private companies engaged in public 


transportation/private non-profit orgs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101593  


 


Section 5339 Alternatives Analysis Prog 


To assist potential sponsors of New Starts/ 


Small Starts projects in the evaluation of all 


reasonable modal/multimodal alternatives 


& general alignment options to address 


transportation needs in travel corridor 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101594   


 


Small Community Air Service 


Development Program  


To provide financial assistance to small 


communities to enhance their air service 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102918 


Snowmobile Safety and Access Programs  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=77394 


  


State Damage Prevention (SDP) Grants 


To establish/improve quality/effectiveness 


of programs designed to prevent damage to 


underground pipeline facilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99773  


 


Transit Climate Change Adaptation 


Assessment Pilots  


To assess the vulnerability of transit agency 


assets and services to climate change 


hazards such as heat waves and flooding 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97476  


 


Transit Investments for Greenhouse Gas 


and Energy Reduction (TIGGER) 


1) For reducing the energy consumption of 


a transit system; 2) for capital investments 


that will reduce greenhouse gas emissions 


of a public transportation system 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101453  


 


Tribal Transit Program Funds  


For any eligible purpose under Section 


5311 program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108033  


 


University Transportation Centers 


Program Open Competition  


To advance US technology/expertise in 


many disciplines comprising transportation 


through mechanisms of research/education/ 


technology transfer; & to provide a critical 


transportation knowledge base outside the 


DOT & address vital workforce needs for 


next generation of transportation leaders 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108433 


 


Work Zone Safety Grants  


To support development of guidelines and 


the provision of training to enhance 


highway work zone safety 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=94373 


 


WI West Rail Transit Authority, Barron 


For rehabilitating the rail corridor from 


Cameron to Barron and from Cameron to 


Rice Lake in Barron County 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=82653 


 


WPPI Energy Economic Development 


Up-front costs of energy efficiency projects 


http://www.wppienergy.org/economicdevel


opment 
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Dept of Commerce 


 


Bluefin Tuna Research Program  


To increase/improve working relationship 


between fisheries researchers from NMFS/ 


state fishery agencies/univ/other research 


institutions/U.S. fishery interests focusing 


on Atlantic Ocean northern bluefin tuna 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117713  


 
Center for Sponsored Coastal Ocean 


Research, National Competitive Harmful 


Algal Bloom (HAB) Programs  


Proposals for ecology/oceanography of 


HAB/monitoring/event response for HAB/ 


prevention/control/mitigation of HAB 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96835  


 


Climate Program Office  


To help society cope with/adapt to, today's 


variations in climate/prepare for tomorrow 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103313  


 


Cooperative Research Program (CRP)  


To increase/improve working relationship 


between NMFS fisheries researchers/state 


fishery agencies/universities/US fishing in 


the Gulf of Mexico/South Atlantic/Caribbe 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97893  


 


Communi-based Marine Debris Removal  


To catalyze implementation of locally 


driven/CBMD prevention/assessment/ 


removal projects that will benefit coastal 


habitat/waterways/NOAA trust resources  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116793  


 


Coral Reef Conservation Program 


Domestic Coral Reef Conservation 
To support coral reef conservation projects 


in shallow water coral reef ecosystems, in 


American Samoa/Commonwealth of the 


Northern Mariana Islands/Florida/Guam/ 


http://www07.grants.gov/search/search.do;j


sessionid=ypg2TvNNcGQSDKslGYsKpZ


Nr9s2ZclqpNXx1F9tHTbRxgwXVrLMl!1


520754296?oppId=117033&mode=VIEW  


 


Coral Reef Conservation Program 


International Coral Reef Conservation 


Cooperative Agreements  


For international coral reef conservation 


cooperative agreements 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121133  


 


Promoting Sustainable Working 


Waterfronts: A Toolkit for Community/ 


Economic Development Practitioners  


To promote long-term econ prosperity of 


coastal communities/identify strategies/ 


methods/finance mechanisms to address 


current econ challenges 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103833  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117033  


 


Estuary Habitat Restoration Program 


Climate change impacts on restoration 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=61934 


 


FDI and Exports Best Practices Project  


To ID/disseminate best practices regarding 


how regions attract foreign investment 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103434  


 


Great Lakes Bay Watershed Education 


and Training Program  


Supports existing enviro ED programs/ 


fosters growth of new programs/encourages 


deve of partnerships among enviro ED 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110173  


 


Great Lakes Climate Ext Cap Building  


To conduct climate training, education, and 


outreach activities in the Great Lakes basin 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=78813  


 


i6 Green  


Must propose a Proof of Concept Center 


designed to accelerate technology-led 


economic development in pursuit of a 


green, efficient economy 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=77934  


 


John H. Prescott Marine Mammal 


Rescue Assistance Grant Program  
To: 1) support needs of orgs for response/ 


treatment/data collection from living/dead 


marine mammals 2) research designed to 


answer - marine mammal health/rehab tech 


using data from LDSMM, 3) support ops 


directly related to the recovery/ 


treatment/data collection from LDSMM 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97533  


Low-Power Television and Translator 


Upgrade Program  


Reimbursement for digital modif of analog 


low-power TV facility/replacement of 


analog equipment with eligible digital 


equip of existing analog low-power facility 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=47588 


 


Manufacturers of Certain Worsted Wool 


Fabrics  


To inform applicants DoC is providing 


financial assistance for U.S. manufacturers 


of certain worsted wool fabrics  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112653  


 


Market Development Cooperator Prog 


Economic opportunity for workers/firms by 


promoting international trade/investment/ 


strengthening industry competitiveness 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=79473  


 


MBDA Business Center (MBC) 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=80854 


 


Monkfish Research Set-Aside  


To address monkfish research priorities  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115613  


 


National Estuarine Research Reserve  


For estuarine areas of the US/territories 


which are designated and managed for 


research and educational purposes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116653    


 


National Estuarine Research Reserve 


System Land Acquisition/Construction   
To represent a different bio-geographic 


region/to include a variety of ecosystem 


types in accordance with the classification 


scheme of the national program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116653 


 


NOAA Bay Watershed Education and 


Training (B-WET) Hawaii Program  
To assist deve of new programs/encourage 


innovative partnerships among enviro ED/ 


support geo targeted programs to advance 


enviro ED efforts 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110133   


 


NOAA Science Collaboration Program  


To support development of undergraduate/ 


graduate/postdoctoral researchers/scientists 


with expertise in NOAA-related sciences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100473  
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Proactive Species Conservation Program  


To conserve marine/anadromous species 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=61994  


 


Projects of Special Merit Competition 


To continually improve its program in 


specified areas of national importance 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=62714  
 
Promoting Sustainable Working 


Waterfronts: A Toolkit for Community/ 


Economic Development Practitioners  


To promote long-term econ prosperity of 


coastal communities, to identify strategies/ 


practical methods/finance mechanisms to 


address current econ challenges/maintain 


econ resilience/diversity of coastal comm 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103833   


 


Research Design Project  
To develop/test measures/metrics/ indicator 


/metho to help agency effectively assess/ 


evaluate/report full impact of ED investme 


on regional economies across the Nation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103413  


 


Scallop Research Set-Aside   


To address scallop research priorities 


identified by the Council. For research 


conducted under Scallop RSA Program  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116233  


 


Species Recovery Grants to States/Tribes  


To support deve/implement of conservation 


prog for listed marine/anadromous species 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98293 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=61954 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110093 


 


The Jobs and Innovation Accelerator 


Challenge, A Coordinated Initiative to 


Advance Regional Competitiveness  


To address the gaps/ops specific to self-


identified, high-potential industry clusters 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96013  


 


University Center Economic 


Development Program Competition  


To create/nurture regional econ ecosystems 


through applied R&D/tech commercializat/ 


targeted acti that cultivate entrepreneurship 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=83973  


 


 


  


 


 


 


 


 


 


Department of Interior 


 


Abandoned Mine Land Reclamation Pro  


To support the operation of approved 


abanodned mine land reclamation programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56259 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106533  


 


Alamitos Barrier Recycled Water 


Project Expan - Preconstruction Activiti  


For preconst activities for Alamitos Barrier 


Recycled Water Project Expansion-final 


designs for Advanced Water Treatment 


Facility/30% designs & enviro studies for 


the alternate source water pipeline 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122333  


 
Analyses of climatic data  


For mapping/predicting changes in ecolog 


systems due to changes in abiotic condition  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117174  


 


Applied Science Prog Coop Agreements 


Related to Coal Mining and Reclamation  


To support: 1) deve/demo improved tech to 


address public safety/enviro issues related 


to mining of coal/reclamation 2) encourage 


effort to collect/convert into digital format/ 


maps of underground mines that provide 


valuable info regarding protection of 


public/miner safety/mine pool eval 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=57044  


 


Avian Health and Disease Prog Support  


To conduct health/disease surveillance of 


wild bird pops: 1. Establish avian health 


baselines; 2. Identify existing/emerging 


avian health and disease risks; 3. Ensure 


disease preparedness and prevention; 4. 


Develop, guide, and implement appropriate 


and effective management actions 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89653  


 


Avian Health and Disease surveillance 


and monitoring support  


To break cycle of short-term, reactionary 


approaches to 1 disease emer at a time by 


providing stable/preped/proactive resource 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109133  


Black-footed Ferret Habitat Identificati 


To refine/provide info on colony/complex 


data for working groups/publics interested 


in conservation of management of prairie 


dogs/black footed ferrets/asst species 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107073  


 


Black Voices  


To meaningfully connect with a new 


generation of Americans  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109373 


 


Boating Infrastructure Grant Program -  


To construct/renovate/maintain boating 


infrastructure facilities for transient, 


nontrailerable recreational vessels >= 26’ 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=95935  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=95813  


 


CESU - Student Outreach in 


Geoarchaeology on Public Lands  


To connect minority/college students to 


careers in nat resources/science/ archaeolog 


using BLM field sites and partner facilities  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113253  


 


Clean Vessel Act Grant Program  


To support their ongoing efforts to improve 


recreational boating opportunities and 


provide boaters with clean, efficient 


facilities to prevent waste disposal into 


public waterways and other ecosystems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114053  


 


Climate Investigations - Climatic Drivers 


of Wildland Fire Events/Burn Severity  


To find linkages between climatic patterns 


in precipitation and temperature and fire 


frequency and severity in key vegetation 


communities within Central Great Basin/ 


Colorado Plateau Ecoregions, identifying 


key climatic drivers in fire events 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109413 


 


Comprehensive Conservation Planning 


(CCP) for Silvio O. Conte NFWR  


To complete its CCP 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109353 


 


Coop Ecosys Studies Unit, Great Basin  


To explore Dreissenid mussel control tech 


to mitigate impacts of colonization in 


power plant cooling systems which can 


lead to costly outages/turbine gen damage 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111154  



http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=61994

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=61994

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=62714

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=62714

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=103833

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=103833

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=103413

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=103413

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116233

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116233

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98293

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98293

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=61954

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=61954

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=110093

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=110093

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=96013

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=96013

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=83973

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=83973

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56259

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56259

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106533

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106533

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122333

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122333

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117174

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117174

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=57044

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=57044

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89653

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89653

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109133

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109133

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107073

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107073

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109373

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109373

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=95935

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=95935

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=95813

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=95813

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=113253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=113253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114053

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114053

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109413

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109413

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109353

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109353

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=111154

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=111154





Resources For Wisconsin Businesses 


 


10/11/11 


 


30 


Cooperative Ecosystem Studies Unit 


(CESU), Great Lakes Northern Forest  


To evaluate the diagnostic ultrastructural 


pathology of Black-capped Chickadees 


affected by avian keratin 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=87033  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101654  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101661  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111156  


 


CESU, Great Rivers CESU  


Impact of climate change on biodiversity 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100278  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100279  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101614  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101653  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101657 


 


CESU, Piedmont South Atlantic Coast 


Assist collab on deve/incorp of science-


based approach-estuarine chemistry change 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111013  


 


Cooperative Forest/Resource Managmen  


To support specific plans of action for coop 


conservation activities related to forest/ 


woodland restora/fuels reduction/watershed 


/wetlands protection/invasive species mana 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119513  


 


Cooperative Restoration/Maintenance  


Help build community capacity/facilitate 


deve of collab ecosystem restorat projects/ 


heighten public understanding of need for 


integrated approaches to resource manage 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114214  


 


Corporate Enterprise Database Standar  


To disseminate standard spatial datasets to 


public by fed/state nodes for GIS data 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120893  


 


Critically Endangered Animals 


Conservation Fund  


To conserve world’s endangered species 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=84253 


 


 


Cultural Heritage Diversity  


To: oversee prep of Ameri Latino Heritage 


theme study/oversee nat historic landmark 


nomin/oversee deve of Latino Ameri Youth 


summits/asst prog/develop travel itinerary 


web assoc with Latino Ameri heritage/ 


support activities of Underground Railroad 


Network to Freedoms  conf/annual grants 


prog/support act involved in gathering data 


of Colored Troops who fought during Civil 


War/support projects admin with NPS 


Office of Interpretation/ etc. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115593  


 


Data Management  


To participate collaboratively in data 


management/other conservation activities 


to document/archive information related to 


on-going/resource management projects 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113293  


 


Database Services and Maintenance  


Support for ongoing assembly/integration/ 


maintenance/dissemination of statewide 


info on special status plants and animals 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109233  


 


Desalination and Water Purification 


Research and Development (DWPR) 


Address desalting/water purification needs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=87993 


 


Desert Tortoise Disease Research  


To address pressing questions associated 


with disease/disease transmission/affects of 


translocation on disease processes that 


potentially impact desert tortoise recovery 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121014  


 


Designing Herbicide-Based 


Manangement Strategies for Use in 


Endangered Butterfly Habitats  


To: quantify impact of different herbicides 


on a common butterfly species under 


controlled conditions/assess herbicide 


effects on Fenders blue butterfly/native & 


non-native vege/model effects of a suite of 


herbicide-based mana strategies on blue 


butterfly pop dyn, etc 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=118533  


 


El Mirage Visitor Center Interpretive  


Provide for interpretive and ed services, to 


enhance public knowledge/appreciation of 


BLM's role in public land management -


natural/cultural/recreational resources 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110734  


Effectiveness Monitoring for Adaptive 


Managemen to Conserve Desert Tortoise  


To address pressing questions associat with 


mitigation steps to offset impacts to desert 


tortoise/how effective measure are 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115273   


 


Energy Pilot Office Positions in Montana  


To improve the efficiency in processing oil/ 


gas/other energy related use authorization  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108334 


 


Environmental Studies Program 


Rresearch in topics serving public interest 


of safe/envir sound energy production/meet 


the goals of the BOEMRE Offshore Energy 


and Minerals Management Program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=72773 


 


FA-BLM-CO-RGFO-Tiger Wetlands  


Installation of wetlands treatment complex, 


to address watershed-level water quality/ 


aquatic habitat impacts associated with 


historic mining activity within drainage 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=118293  


 


FWS-DIC-MSCF-MT  


For conservation of marine turtles 


throughout range outside of US/ territories 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120733  


 


FWS-DIC-WWB-MX  


To build human/inst cap for biodiversity 


conservation/mana in Mexico - training 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120713 


  


Geometric morphometric evaluation of a 


potential new subspecies of tui chub  


To collect morphometric data from a group 


of fish from different sources to determine 


if they are different or similar 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105193  


 


GLRI Endangered Species Program  


For activities that protect/restore habitats 


that benefit federally listed, proposed, or 


candidate species, or other at-risk species 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=86053 


 


Government Land Office (GLO) & 


Homestead Act 2012 Commemoration  


To highlight the history of the BLM from 


the creation of the GLO to present day, and 


its interface with the Homestead Act 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121613  
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Great Lakes Basin Fish Habitat 


Partnership  


Finish on-the-ground fish habitat projects 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123153    


 


Great Lakes (GL) Wind Power-Making 


it Wildlife-Friendly  


For addressing 2 data gaps in assessing the 


impact of wind power on migratory birds/ 


bats: 1) monitoring migratory bird/bat use 


of selected GL islands during fall 11/spring 


12; 2) digitization of datasets from spring/ 


fall bird migration GL shores surveys 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=85913   


 


Great Works Dam Removal  


To work towards restoring Penobscot River  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121853  
 


Graduate Research Innovation (GRIN) 


Award 1 Task Statement  


For scientific studies to address problems 


associated with managing wildland fuels, 


fires, and fire-impacted ecosystems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124774  
 
Habitat Conservation and Seed 


Collecting Intern Opportunity  


UtilizingYouth Groups  


To provide youth a safe, ED job experien to 


better prepare them for entering workforce/ 


by exposing a variety of work experiences/ 


basic skills training/a structured work 


environment about public land resources 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=118693     


 


Hayden Ranch Wetlands Development 


Master Plan  


Design a wetlands developmen master plan 


in near term prov locations of infrastructure 


features/wetland developments for Hayden 


ranch that may be constructed over 7 years 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105454 


 


Healthy Communities Program  


To design/develop/implement programs/ 


engage in activities that apply principles of 


the Let's Move Cities & Towns/Let's Move 


Outside initiatives, to encourage health/ 


wellness/outdoor recreation, by promoting 


use of green spaces in urban park resource, 


with an emphasis on National Parks 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105173   


 


Historic American Bldg. Survey (HABS) 


Documentation Student Training  


Support student training in HABS 


architectural documentation procedures  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101994  


 


Interior Black Rail Literature Compilati 


To obtain unpub/anecdotal info from resour 


managers/birders/records from breedin bird 


atlases/state wildlife/natural history records 


to compile historical/cont geo-referenced 


/bibli info on locat/habitat use into database 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=75833 


 


Invasive Species Outreach  


To prevent the spread of invasive species  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=95563  


 


Investi of Toxic Red Tide/Groundwater 


Nurtrient Fluxes-Nauset Marsh Estuary  


For investigations of toxic red tides and 


groundwater nutrient fluxes in Nauset 


Marsh Estuaray/Cap Cod Nat Seashore 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116453   


 


Involving Youth In Public Lands 


Conservation And Potential Careers  


To promote engaging youth in public lands 


conservation/intro them to careers in public 


land management by working with BLM 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105893   


 


Joint Fire Science Program  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=91473 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=91475 


JFSP Conference Support 


Announcement 1 Task Statement  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124793   


JFSP Data Archival 1 Task Statement  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124775 


JFSP New Science Announcement 1 


Task Statement  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124773    


JFSP Primary Announcement 8 Task 


Statements  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124753 


For scientific studies to address fuels/fire 


related research to assist with decision 


making on fire-impacted ecosystems 


 


 


 


JFSP Publication Assessment  


To evaluate effectiveness/quality of pubs  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120473  


 


Land Health Assessments Within 


Sagegrouse Habitat Areas Project  


To collect quantitative/qualitative data with 


vegetation/soils/hydrology/ecosystem proce 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89953  


 


Lincoln County Archaeological Initiative 


For inventory/ eval/protection/manage of 


unique archaeological resources  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119653  


 


Long Term Resource Monitor (LTRM) 
Upper Mississippi River System LTRM  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=59055 


 


Midwest Region Challenge Cost Share  


To support natural resource management, 


for inventory/control of invasive species/ 


habitat restoration/conservation outreach 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=76353  


 


Migratory Bird Coordinator 


To coordinate activities/advance priories of 


the NABCI Committee along with support 


of other regional/nat bird conservation activ 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=84813  


 


Migratory Bird Conservation in the 


Upper Midwest  


For conservation of birds protected under 


Migratory Bird Treaty Act but not 


Federally listed as Endangered/Threatened 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124573 


 


Migratory Bird Joint Ventures Midwest   
To assist partners in implementing effective 


science-based bird conservation projects in 


PPJV & UMRGLJV Joint Venture regions 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123314  


 


Mineral Resources External Research 


To conduct research in topics related to 


non-fuel mineral resources 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120393  


 


Mohave Ground Squirrel Genetics Study  


To determine the fine scale population 


genetic structure of the Mohave Ground 


Squirrel conservation activities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109933  
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MSCGP Announcement of Opportunity  


The Ass of Fish and Wildlife Agencies/US 


Fish and Wildlife Service work coop 


together to manage the MSCGP 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=83693  


 


National Fish Habitat Action Plan  


To protect, restore and enhance fish and 


aquatic communities through partnerships 


that foster fish habitat conservation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=48460 


 


National Scenic and Historic Trail Youth 


Intern Program  


To provide youth employment to increase 


organization capacity/enhance trail 


preservation/develop youth outreach efforts 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103433  


 


Native Seed Network  


To promote conservation of native plants/to 


improve supply/management of native 


plant materials for rehabilitation/restoration 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=118573  


 


NAWCA U. S. Small Grants  


Supports public-private partnerships 


carrying out projects that further the goals 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101133 


 


NAWCA U.S. Standard Grants 


Long-term protect/restorn/ enhance/estab of 


wetlands/associated uplands habitats for 


wetlands-associated migratory birds 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=88774   


 


Native American Student Support  


To attend annual meeting of American 


Fisheries Society 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109453 


 


Native American Water Rights 


Settlement Database  


To make Native American water right 


settlement documents and other related 


materials available on line for those 


involved in future settlement negotiations 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116433  


 


Natural Areas Conference  


Streamline/facilitate vital communica needs 


of conf securing conf facilities/managemen 


/program deve/ meeting arrangement/ 


support/prep of conf proceedings/other task 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110953  


NCTA Cooperative Agreement  


Develop coordinated programs/relationship 


among indivi parks/cultural arts/ heritage 


orgs/local comm to further ID of America’s 


significa cultural arts/to promote continued 


preservation through public performance. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103654  


 


Nearshore Trophic Structure and 


Ecosystem Dynamics  


Investigation of recent changes in the 


nearshore Lake Michigan ecosystem 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102313  


 


Neotropical Migratory Bird 


Conservation Grants  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121873  


 


Not-for-Profit AMD Reclamation  


To assist local organizations - watershed 


groups to begin construction to clean 


streams impacted by acid mine drainage 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58177 


OIA Maintenance Assistance Program  


To institutionalize and promote proper 


maintenance practices for island 


infrastructure in the 7 insular areas 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125893   


 


OIA Technical Assistance Program  


For projects that foster deve of insular areas 


in following categories: accountability/ 


financial management/econ development/ 


training/ED/energy/management control 


initiatives/safety/emergency/historical & 


cultural preservation/health initiatives 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125853 


 


OIA Water and Wastewater Program  


For water/wastewater needs in insular areas 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=94973 


 


Preservation Technology and Training  


To develop new tech/adapt existing 


technologies to preserve cultural resources 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=118473  


 


Projectile Point Identification Model  


Develop a methodology to accurately 


identify projectile point morphology using 


a standard repeatable method and compare 


measured projectile - points to known 


collections with asst chronological dates 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108693 


Quantifying the energy/environmental 


performance of interventions to historic 


building materials and systems  


For supports fundamental/applied research 


& develops/disseminates preservation tech  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103813  


 


Reg of Surface Coal Mining and Surface 


Effects of Underground Coal Mining  


To reg coal mining, perform program 


functions - issue mining permits/ inspect 


mine ops/enforce mining laws 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=90533 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106373   


 


Removal of Rainbow Trout Using 


Electrofishing between the Paria River  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100313  


 


Renewable Energy Raptor Monitoring  


To implement a pre-development raptor 


monitoring program within high suitability 


areas for future wind/solar/geothermal deve 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107313  


 


Research - Aquatic species in reservoirs  


For research on/of aquatic vegetation and 


species environment in reservoirs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109573  


 


Research Techs  


To support/stimulate work/education & 


training opportunities for young adults 


through collaborative participation in 


natural resource research & inventory & 


monitoring for Mojave Desert Network 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113333   


 


Resource Based Geospatial Data 


Collection/Analysis/Delivery in Support 


of Enterprise-based GIS for NER of 


NPS1) design/deve a data repository on 


covered bridge 2) spatial assess of sea level 


rise impacts for Gateway NRA 3) perform 


accuracy assess of remote sensing of vegeta 


at Cape Cod NS 4) investigate suitability of 


LiDAR tech for revealing archaeol sites at 


Valley Forge NHP 5) conduct phase 3 of 


prototype enterprise GIS Apps 6) continuati 


of archa site ID using LiDAR data analysis, 


Saratoga NHP 7) modeling/mapping site 


specific environ characteristics using EGIS, 


Morristown/ Minute Man NHP 8) model 


water quality impacts of natural gas 


exploration in/near Upper Delaware SRR 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106693  
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Salmon Field Office Education/Outreach  


To provide education/outreach on travel 


management impacts on public land 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119074  


 


Southern Nevada Public Land 


Management Act Hazardous Fuels 


Reduction Projects  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122193   


 


STATEMAP - The State Component of 


the National Cooperative Geologic 


Mapping Program  


To establish geologic framework of areas 


determined to be vital to economic/social/  


scientific welfare of individual States 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123993 


 


The Educational Component of the 


National Cooperative Geologic Mapping  


Train next generation of geologic mappers  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122173  


 


The presence of endocrine disrupting 


compounds, pharmaceuticals, and 


personal care products on the Baca 


National Wildlife Refuge and their effect 


on two species of imperiled fish 


To provide grad student assist with data 


collection/analyses. Analyze water quality 


data from EPA lab per investigation object 


-analyze fish tissue to determine if exposed 


to/affected by EDCs per investi objectives.  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121393  


 


Training Assistance  


To build participants' ability to effectively 


participate in public decision making to 


generate flow-friendly outcomes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92754 


 


US Geological Survey Nat GAP Analysis  


For projects working with USGS GAP 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99133  


 


Volunteer Trails Project  


Coop develop/promote trail-related training 


opps and resources with the Partner 


through appropriate outreach vehicles 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102353  


 


Washington County Water Supply Study  


Focus on understanding arsenic occurrence 


and mobilization 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123093  


Webless Migratory Game Bird Program 


To support activities improve management 


of the 16 species of migratory shore and 


upland game birds (MSUGBs) 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96393 


 


Wild Horse Partnerships for Eco 


Sanctuaries on Private Lands  


To develop partnerships with private 


landowners to provide sanctuary for excess 


wild horses as an alternative to the current 


practice of long-term pasture facilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=78953 


 


Wild Horse Partnerships for Eco-


Sanctuaries on Combination of Public 


and Private Lands  


To provide sanctuary for excess wild 


horses as an alternative to the current 


practice of long-term pasture facilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=82613  


 


Wolf Monitoring  


For wolf monitoring activities: salaries for 


Tribe wolf monitoring personnel/equipment 


/training of employees in monitoring/ 


mitigating wolf-livestock conflicts 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99775  


 


WWB-Amphbians in Decline  


To fund projects that conserve the world’s 


rapidly declining amphibian species 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=84273  


 


Youth Conservation Programs  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=79073 


 


Youth Environmental Outdoor 


Education and Camps  


To increase opportunities to expose youth 


in local area to natural resources while 


supporting community organizations 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99913  


 


 


 


Advances in Biological Informatics  


To encourage new approaches to the 


analysis and dissemination of biological 


knowledge for the benefit of both the 


scientific community/the broader public 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=54738  


Advan Digitization-Biological Collection  


To enhance/expand nat resource of digital 


data docing existing bio/paleontological 


collect/advance scientific know by 


improving access to digitized info 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109853     


 


American Competitiveness in 


Chemistry-Fellowship  
1) build ties between acad/ind/nat lab/ 


chemistry division-funded center researcher 


2) beginning scientist to broaden chem part 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=51654    


 


Antarctic Artists and Writers Program  


To artists/writers-work requires them to be 


in Antarctic to complete proposed project 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99414  


 


Atmospheric and Geospace Sciences 


Postdoctoral Research Fellowships  


For independent research program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=64133 


  


Archaeology and Archaeometry  


For anthropologically relevant archaeologic 


research – senior/doctoral dissertation level 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45598  


 


Basic Research to Enable Ag Develop  


To support innov scientific research to 


address constraints to ag in deve world 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117401  


 


Biomedical Engineering  


To deve novel ideas into discovery-level/ 


transform project that integrate engine/life 


science principles solving biomedical 


problems that serve humanity in long-term 


/advance engin/life science 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98376   


 


Biomolecular Dyna/Structure/ Function  


To discover/define prin of macromolecular 


structure/dynam/mech & projects deve 


cutting-edge tech 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58845 


 


Biophotonics 


Innovative basic research in photonics, 


imaging, and sensing that is very 


fundamental in science and engineering  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58932 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98375  
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Biosensing Program  
Supports fund research in engineerin areas: 


novel sensitive/discrimin/low cost/easy to 


operate biosensing systems/innovativ ideas 


in deve of novel biorecognition strategies/ 


multifunction nanomaterials/interfaces with 


predefined physical/chem/biological charac 


for biosensing apps/fundamental study of 


bio-macromolecules confineme/orientation 


at micro-and nano-interfaces for biosensing 


applications, molecular sensors capable of 


monitoring biological structures interaction 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98354  


 


Biotechnology, Biochemical, and 


Biomass Engineering 


To advance the understanding of cellular 


and biomolecular processes and eventually 


leads to the development of enabling 


technology and/or applications 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98355   


 


Broadening Participation Research 


Initiation Grants in Engineering  


To increase the number of proposals to the 


Directorate for Engineering from 


individuals who can serve as role models 


and mentors for an increasingly diverse 


engineering student population who will 


become the workforce of the future 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117397  


 


Catalysis and Biocatalysis  


To processes and catalysts for conversions 


of biomass to fuels/chemicals, for deve of 


alternative energy sources/transition to 


green/environ benign products/processes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58930  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98377  


 


Cellular Processes  


To support imaginative projects that 


integrate research on processes at the 


supramolecular and cellular scales 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58847 


 


Centers for Chemical Innovation  


Supports research ctrs focused on major/ 


long-term fund chemic research challenges 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100876  


 


Centers of Research Excellence in 


Science and Technology  


To enhance the research capabilities of 


minority-serving institutions 


http://www.nsf.gov/publications/pub_sum


m.jsp?ods_key=nsf11520 


Chemical and Biological Separations  


Address emerg resea areas/tech/have high 


degree of interdisciplinary thought coupled 


with know creation/integrate ED & researc 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58933  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98380 


 


Chemical Catalysis  


Supports experimental/theoretical research 


directed towards the fund understanding of 


chem of catalytic process at molecular level 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=48430  


 


Chemical Measurement and Imaging  


Supports research focus on chem-relevant 


measure science/imaging, targeting both 


improved understanding of new/existing 


methods/deve of innovative approaches/inst 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=48468  


 


Chemical Structure/Dynam/Mechanisms  


Supports basic/transform exper/theoretical 


resea directed toward elucidating electronic 


/molecular structure/struc-activity relations 


/dynamic interactions at the molecular level 


and chemical reaction mechanisms 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=48467   


 


Chemical Synthesis  


Development of new, efficient synthetic 


methodologies/on the synthesis of complex 


molecules and molecular ensembles 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=48428  


 


Chemical Theory, Models and 


Computational Methods  


Supports the discovery and development of 


theoretical/computational methods/models 


to address a range of chemical challenges - 


emphasis on emerging areas of research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=48429  


 


Chemistry of Life Processes  


The investigation of problems at Chemistry 


-Biology interface-primary approach or 


tools employed are those of chemistry 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=48464   


 


Collections-Support of Biological Resear  


To secure, improve, and organize 


collections that are significant to the 


NSF/BIO-funded research community 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103253    


 


Combustion, Fire, and Plasma Systems  


Provides broad, basic knowledge used in 


development of systems for combustion 


and plasma applications and for mitigating 


the effects of fire 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98381   


 


Communication/Circuit/Sensing-Systems  


For visionary systems-oriented activities in 


collaborative, multidisciplinary, and 


integrative research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=64353 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126653  


 


Computer/Network Systems: Core Prog  


Supports research/education projects that 


develop new knowledge in 2 programs: 


The Computer Systems Research program/ 


The Networking Technology and Systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102753   


 


Computational and Data-Enabled 


Science and Engineering in 


Mathematical and Statistical Sciences  


For broadly innovative/ambitious/ 


transformative research that will lead to 


significant advancement in CDS&E 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122493   


 


Computing and Communication 


Foundations (CCF): Core Programs  


Develop new knowledge in 3 programs: 


Algorithmic Foundations/Communications 


and Information Foundations/Software and 


Hardware Foundations programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102754  


 


Computing Ed for the 21st Century  


To build a computationally savvy 21st 


century workforce that positions the US to 


demonstrate a leadership role 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58171 


 


Continental Dynamics  


To improve understanding of processes gov 


origin/structure/composition/dynamical 


evol of continents/continental building bloc 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89613 


 


Control Systems  


Innovative research on control theory and 


control technology - real life applications 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56605 
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Cooperative Studies Of The Earth's 


Deep Interior  


To support research on character/dynamics 


of Earth's mantle/core/their influence on the 


evolution of the Earth as a whole/processes 


operating within the deep interior that 


affect/expressed on the surface  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45693  


 


Coupling, Energetics, and Dynamics of 


Atmospheric Regions  


To understand behavior of atmosic regions 


from middle atmosphere upward through 


thermosphere/ionosphere into exosphere in 


terms of coupling, energetics, chemistry, 


and dynamics on regional and global scales 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45596 


 


Cultural Anthropology Scholars Awards  


To help cultural anthropologists upgrade 


their methodological skills - analytical  


http://www.nsf.gov/publications/pub_sum


m.jsp?ods_key=nsf07544 


 


Cyberlearning: Transforming Education  


Integrate advances in tech with advances in 


how people learn to better understand how 


people learn with tech/how tech can help 


people learn, individual use/through collab 


mediated by tech/better use tech etc.  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123233  


 


Cyber-Physical Systems  


To address research challenges in 3 CPS 


themes: Foundations/Methods and Tools/ 


Components/Run-time Substrates/Systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=60697 


 


Developmental and Learning Sciences  


Supports fund research that increases 


understanding of cognitive/linguistic/ 


cultural/biological processes related to 


children's/adolescents' deve/learning 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=46236  


 


Discovery Research K-12  


To significantly enhance learning/teaching 


of STEM by preK-12 students, teachers, 


administrators and parents 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123234  


 


Division of Environmental Biology  


For fundamental research on populations, 


species, communities, and ecosystems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117394  


 


Division of Integrative Organismal Syste   


For focus on organisms as a fundamental 


unit of biological organization  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117396   


 


Divis of Molecular/Cellular Biosciences: 


Investigator-initiated research projects  


For hypothesis-driven/discovery research/ 


related acts in 4 clusters: Biomolecular 


dynamics/structure/function Cellular proces 


Genetic mechanisms Networks/regulation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92993 


 


Doct Dissertation Improvement Grants - 


Directorate for Biological Sciences  


To improve the overall quality of research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101056 


 


Documenting Endangered Languages  


To develop and advance knowledge 


concerning endangered human languages 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101056 


 


Dynamical Systems  


Innovative researc on theories of dynamical 


systems, including new analytical/computat 


tools/novel application of dynamical 


systems to engineered systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58689 


 


Earthscope 


Explore 4-dimensional continent structure  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=53427 


 


Earth Sciences: Instrumentatio/Facilities  


For Acquisition or Upgrade of Research 


Equipment that includes budget line items 


associated with support of a new full-time 


technician who will be dedicated to manage 


the instrument(s) being requested 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=54039  


 


East Asia and Pacific Summer Institutes 


for U.S. Graduate Students  


To introduce students to East Asia/Pacific 


science/engin in context of research 


setting/to help students initiate scientific 


relationships 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56514  


 


Ecology/Evolution of Infectious Diseases  


For the discovery, and the building and 


testing models that elucidate these 


principles and processes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119673  


Education & Interdisciplinary Research  


To improve the ed and training of physics 


students, - curriculum development/physics 


ed research directed to upper-level/graduate 


physics courses/activities not included in 


specific programs elsewhere within NSF 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=86473  


 


Electronics/Photonics/Magnetic Devices  


To improve the fundamental understanding 


of devices based on the principles of micro- 


and nanoelectronics, photonics, magnetics, 


optoelectronics, electromechanics, 


electromagnetics, and physical phenomena 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=64333 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126654  


 


Elementary Particle Physics  


To explore the fundamental nature of 


matter, energy, space, and time 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=46273  


 


Emergin Frontiers-Research/Innovation 


To investigate emerging frontiers in the 


following 3 specific research areas: 1) 


Flexible Bioelectronics Systems 2) Origami 


Design for Integration of Self-assembling 


Systems for Engineering Innovation, 3) 


Photosynthetic Biorefineries  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117393   


 


Energy for Sustainability  
For research and education in renewable 


energy production, conversion, and storage 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58929 


 


Energy, Power, and Adaptive Systems  


Design/analysis of intelligent and adaptive 


engineering networks: sensing, imaging, 


controls, and computational technologies 


for a variety of application domains 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=50237 


 


Engineering Design and Innovation  


Research leading to design theory & tools/ 


methods that enable implemen of principles 


of design theory in practice of design 


across the full spect of engineered products 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=62313 


 


Engineering Research Centers  


To create culture in engineerin research/ED 


that links discovery to techno innovation - 


transformational fund/engin systems resear 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=47297 
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Environmental Chemical Sciences  


Supports basic research in chemistry that 


promotes understand of nat/anthropogenic 


chemical processes in our environment 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=48465  


 


Environmental Engineering  


Understanding impacts of human acts on 


public health/natural environmental quality 


/nat resources/with developing scientific 


basis for IDing/ analyzing/solving 


/mitigating/mana enviro problems caused 


by human act 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=59008 


 


Environmental Engineering  


To encourage transformative research 


applying scientific principles to minimize 


solid/liquid/gaseous discharges into land/ 


inland/coastal waters/air that result from 


human activity/evaluate adverse impacts of 


discharges on human health/envir quality 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98353  


 


Enviro Health/Safety of Nanotechnology  


To understand/evaluate/mitigate impact of 


nanotech on environment/biological system 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97993   


 


Environmental Sustainability  


Promoting sustainable engineered systems 


that support human well-being and are also 


compatible with sustaining natural systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98373  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98374  


 


EPSCoR Research Infrastructure 


Improvement Program: Track-1 


To fulfill the mandate of the NSF to 


promote scientific progress nationwide 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109153 


 


Ethics Education in Science/Engineering  


To improve ethics education in science and 


engineering that NSF supports, priority 


consideration given to interdisciplinary/ 


inter-institutional/international contexts 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=59774  


 


Experimental Elementary Particle Phy  


To explore, through accelerator 


experiments, the fundamental nature of 


matter, energy, space, and time 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93897  


Experimental Nuclear Physics  


Supports research at the frontiers of nuclear 


science, including: properties/behavior of 


nuclei & nuclear matter under extreme 


conditions/as they relate to astrophysical 


phenomena/quark-gluon basis for the 


structure & dynamics of nuclear matter/ 


phase transitions of nuclear matter from 


normal nuclear density & temperature to 


predicted high-temperature quark-gluon 


plasma/basic interactions/fundamental sym 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93898  


 


Expeditions in Computing  


To pursue ambitious, fundamental research 


agendas that promise to define the future of 


computing and information 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=54707 


 


Experimental Atomic Molecular and 


Optical Physics  


For activities in quantum control/cooling/ 


trapping of atoms/ions, low-temp collision 


dynamics/collective behavior of atoms in 


weakly interacting gases/precision 


measurements of fund constants/ effects of 


electron correlation on structure/dynamics 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=46274 


 


Faculty Early Career Development Prog  


To support junior faculty who exemplify 


the role of teacher-scholars through 


outstanding research/excellent education/ 


integration of education/research within the 


context of mission of their organizations 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=76693  


 


Fluid Dynamics  


Research should contribute to basic 


understanding; thus enabling the better 


design; predictability; efficiency; and 


control of systems that involve fluids 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98357   


 


Focused Research Groups in the 


Mathematical Sciences  


To allow groups of researchers to respond 


to recognized scientific needs of pressing 


importance, to take advantage of current 


scientific opportunities, or to prepare the 


ground for anticipated significant scientific 


developments in the mathematical sciences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45694  


 


Fundamental Research Program for 


Industry/University Cooperative 


Research Centers (I/UCRC) 


For the submission of industry-defined 


fundamental research proposals from NSF 


I/UCRC in areas of shared value to both 


centers and their members. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113274  


 


General & Age-Related Disabilities 


Engineering (GARDE) 


Supports research that will lead to the 


development of new technologies, devices, 


or software for persons with disabilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=59006 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101097   


 


Genetic Mechanisms  


To identify gaps understanding/propose 


imaginative experiments fills gaps & 


promise high-impact contributions and 


significant forward movement in: gene 


expression/epigenetics chromosome 


dyn/DNA replication/repair/recombination 


/inheritance evolution of genes/genomes. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58846 


 


Geobiology/Low-Temperature Geochemi  


Research: 1) interactions between biologica 


/geological sys at scales of space/time 2) 


geomicro-biolog/biomineral proce 3) role 


of life in transform/evol of geochemical 


cycles 4) inorganic/organic geochemical 


processes occurring at/Earth's surface now/ 


in past, & at broad spec of interfaces 5) 


mineralogy /chemistry of soils/sediments 6) 


surficial chemical/biogeochemical 


systems/cycles/ their modificat through 


natur/anthropogenic change 7) deve of 


tools/methods/models for low-temperat 


geochemistry/geobiological research in 


study of terrestrial environment 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=46835  


 


Geoinformatics 


For the development/implementation of 


enabling info technology with impacts that 


extend beyond an individual investigator/ 


small group of investigators/that facilitates 


the next generation of geosciences research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119674   


 


Geomorphology and Land Use Dynamics  


Supports innovative research into processes 


that shape and modify landscapes over a 


variety of length and time scales 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=63973 



http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=48465

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=48465
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109153

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109153

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=59774

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=59774

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=93897

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=93897

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=93898

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=93898

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=54707

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=54707

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=46274

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=46274

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=76693

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=76693

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98357

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98357
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=59006

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=59006
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Geophysics 


Supports research in physics of solid earth 


to explore composition/structure/ processes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=70033  


 


George E. Brown, Jr. Network for 


Earthquake Engineering Simulation Res  


To advance know/discovery/innovation for 


(1) earthquake/tsunami loss reduction of 


civil infrastructure (2) experimental NEES 


simulation techniques/instrumentation for 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109794  


 


Gravitational Physics  


Emphasizes theory of strong gravitational 


field/application to astrophysics/cosmology 


/computer sims of strong/gravi fields/gravit 


radiat/const of quantum theory of gravity 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93899 


  


Gravitational Theory   


Rresearch-classica/quantum gravity theory, 


gravitation wave source sims/other phenom 


asst with strong field gravity/interface 


between gravitation/quantum mechanics 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93895 


 


Hydrologic Sciences  


Focuses on the flow of water and transport 


processes within streams/soils/aquifers. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=69953 


 


Improve-Biological Research Collections  


For improvements to network/secure/ 


organize estab nat history collections for 


sustained/accurate/efficient accessibility of 


collection to biological research commun 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=46374  


 


Informal Science Education  


Supports innovation in anywhere/anytime/ 


lifelong learning, through investments in 


research/develop/infras/capacity-building 


for STEM learning outside school settings 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93896 


 


Information and Intelligent Systems 


(IIS): Core Programs  


Supports research/education projects that 


develop new knowledge in 3 programs: 


human-centered computing program; 


information integration & informatics 


program; robust intelligence program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102755   


 


Innovation and Organizational Sciences 


Supports research advancing understanding 


of organizational phenomena, including 


innovation and innovation management, 


aspects of organizational effectiveness, 


competitiveness, dynamics, evolution 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=46253 


 


Innovation Corps Program  


To develop/nurture a national innovation 


ecosystem that builds upon fund research to 


guide the output of scientific discoveries 


closer to deve of techn/products/processes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109833  


 


Instrument Development-Biological Res  


For development of instrumentation that 


addresses demonstrated needs in biological 


research, in areas supported by NSF 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=54478  


 


Interface between Computer Science and 


Economics & Social Sciences  


For interdisciplinary research/ED projects 


that develop new knowledge at Interface 


between Computer Science & Economics; 


Social Sciences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120053   


 


Integrative Graduate Education and 


Research Traineeship Program  


To meet the challenges of educating Ph.D. 


scientists/engineers with interdisciplinary 


backgrounds, deep knowledge in chosen 


disciplines/tech/professional/personal skills 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=77913   


 


Interdisciplinary Training for 


Undergraduates in Biological and 


Mathematical Sciences  


To enhance undergraduate ED/training at 


intersection of biological and mathematical 


sciences/better prepare undergraduate 


biology or mathematics students to pursue 


graduate study/careers in fields that 


integrate mathematical/biological sciences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45705  


 


Interfacial Processes/Thermodynamics  


Supports fund research in engineering areas 


related to: interfacial phenomena/mass 


transport phenomena/molecular 


thermodynamics. Current emphasis is on 


molecular engineering approaches at 


interfaces, especially as applied to the 


nano-processing of soft materials 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98382   


International Collaboration in 


Chemistry between US Investigators and 


their Counterparts Abroad  


To enhance opportunities for collaborative 


activities between US/foreign investigators 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121013  


 


Linguistics 


Supports all types of scientific research that 


focuses on human language as an object of 


investigation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45812   


 


Living Stock Collections-Biological Rese  


To improvements in and partial operation 


of existing collections of living organisms 


to be used in basic biological research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=70053  


 


Long Term Research in Enviro Biology  


To generate extended time series of 


biological/enviro data to address ecological 


/evolutionary processes/resolve important 


issues in organismal/environmental biology 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=53745 


 


Louis Stokes Alliances-Minority Particip  


To support up to two pilot regional 


programs which will further scholarly 


research in broadening participation in 


STEM disciplines and mentor institutions 


regionally that have interest in increasing 


STEM B. S. degrees to underrepresented 


minorities but not participating in one of 


the 41 existing alliances 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=90994 


 


Macromolecular, Supramolecular and 


Nanochemistry  


Focuses on basic research in chemistry that 


addresses creation/study macromolecular/ 


supramolecular/nanoscopic species and 


other organized structures that show unique 


chemical/physical properties & reactivities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=48466  


 


Macrosystems Biology  


Research on biological systems at regional 


to continental scales will support 


quantitative/interdisciplinary/systems-


oriented research on biosphere processes & 


complex interactions with climate/land use/  


invasive species at reg to continental scales 


/planning & deve activitie to enable groups 


to conduct macrosystems biology research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=53618  
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=46253
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Manufacturing and Construction 


Machines and Equipment  


Fundamental research leading to improved 


machine/apps - manufacturing/construction 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56760 


 


MARGINS Program  


To elevate descriptive/qualitative knowledg 


of continental margin to level where theory 


/modeling/simulation/together with field 


obs/exper, can yield clearer understanding 


of process that control margin genesis/evol 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45611  


 


Materials and Surface Engineering  


Research leading to a better understanding 


effect of microstructure/surfaces/coatings 


on properties/perform of engineeri material 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56354 


 


Materials Processing and Manufacturing  


Fundamental research on the 


interrelationship of materials processing, 


structure, performance and process control 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58096 


 


Material World Network: Coop Activity 


in Materials Research between US 


Investigators/their Counterparts Abroad  


Fund materials/condensed matter research 


is increasingly dependent upon collab 


efforts among different disciplines/closer 


coord among funding agencies/effective 


partnerships involving universi/ind/nat labs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114253 


 


Mathematical Physics  


Develops/applies advanced math methods 


to enable solution of problems in physics 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93893 


 


Mentoring Through Critical Transition 


Points in the Mathematical Sciences  


To support education through research 


involvement of cohorts of trainees at 


specific stages of professional development 


identified as crucial to career success 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89633 


 


Metadata for Long-standing Large-Scale 


Social Science Surveys  


To explain basic stats/analytic methods, to 


citizens outside of the higher ED/research 


communities who use the data to generate 


basic descriptive statistics and graphs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119693  


NanoManufacturing 


Research. transfer and education on 


manufacturing at the nanoscale 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56757 


 


National Robotics Initiative  


To accelerate deve/use of robots that work 


beside, or cooperatively with, people 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102453  


 


Networks and Regulation  


To support research in: mech of signal 


transduction/metabolic pathways/networks 


/synthetic biology/origin of living systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58844 


 


NSF Astronomy and Astrophysics 


Postdoctoral Fellowships  


To carry out an integrated program of 


independent research and education 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107093  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45723  


 


NSF Graduate Research Fellowship Pro  


To help ensure the vitality and diversity of 


the scientific and engineering workforce 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119713  
 
NSF-NIST Interaction in Basic/Applied 


Scientific Research in BIO, ENG & MPS  


To facilitate interactions between PIs/co-


PIs/post-doc/undergrad & graduate students 


supported by NSF/scientists/engineers 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107113  


 


NSF Science, Engineering and Education 


for Sustainability Fellows  


To facilitate investigations crossing traditio 


discip boundaries/address issues of sustaina 


through a systems approach/build bridges 


between acad inquiry/econ growth needs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117400  


 


Ocean Acidification  


For understanding potential impacts of a 


slowly acidify sea upon marine ecosystems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126633  


 


Ocean Sciences Research Initiation   


For enhancing the development of their 


research careers/broadening participation of 


under-represented groups in ocean sciences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117399 


 


Ocean Sciences Postdoctoral Research 


Fellowships  


To increase the participation of under-


represented groups in the ocean sciences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121593  


 


Operations Research  


Research on innovative mathematical 


models, analysis, and algorithms for 


optimal or near optimal decision-making 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56363 


 


Opportunities for Promoting 


Understanding through Synthesis  


Synthesizing a body of related research 


projects conducted by individual/group of 


investigators over an extended period 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=53639  


 


Particulate and Multiphase Processes  


For fundamental/applied research on 


mech/phenom gov particulate/multiphase 


processes/partic/bubble/droplet interactions 


/aerosol science & tech/suspensions/micro 


& nano-structured fluids/assembly of 


nanostructures involving particulates, and 


related instrumentation and diagnostics  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98378  


 


Particle and Nuclear Astrophysics  


Supports research in many areas of particle 


astrophysics/nuclear astrophysics/ultra high 


energy particles reaching Earth- beyond our 


atmosphere/experiments/research & design 


projects for underground facilities  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101114   


 


Partnerships for International Research 


and Education  


To support high quality projects in which 


advances in research/education could not 


occur without international collaboration. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107934  


 


Partnerships for Innovation  


For innovat capacity building to sustained/ 


dynamic interactive knowledge-enhancing 


partnership groups composed of academic 


researchers/small business practitioners 


focused on intense exploration/re-definition 


/creation of novel platforms for translating 


research/moving it towards impact 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=55577  


 



http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56760

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56760

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=45611

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=45611

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56354

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56354

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=58096

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=58096

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=93893

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=93893

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89633

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89633

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119693

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119693

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56757

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56757

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=102453

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=102453

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=58844

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=58844

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107093

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107093

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=45723

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=45723

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119713

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119713

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107113

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107113

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117400

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117400

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126633

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126633

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117399

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117399

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=121593

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=121593

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56363

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56363

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=53639

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=53639

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98378

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98378

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=101114

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=101114

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107934

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107934

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=55577

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=55577





Resources For Wisconsin Businesses 


 


10/11/11 


 


39 


Partnerships for Research and 


Education in Materials  


To broaden part/enhance diversity in mats 


research/ED by stimulating deve of formal/ 


long-term/multi-investigat/collab research/ 


ED partnerships between minority-serving 


univ/NSF DMR support ctrs/inst/facilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107095  


 


Partnerships in Astronomy & 


Astrophysics Research and Education  


Enhance diversity-astron/astrop research/ 


ED by stim deve of formal/ long-term/ 


collabo research/ED partnerships among 


minority-serving inst/partners at research 


insts, including acad inst/private observator 


/NSF Div of Astro Sciences supported facil 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45713  


 


Perception, Action & Cognition  


Supports research on perception/action/ 


cognition including deve of these capacities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45817  


 


Petrology and Geochemistry  


Supports basic research that address the 


formation/evolution of our planet using 


petrological/geochemical characteristics of 


Earth materials in crust, mantle, and core 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45789  


 


Physics at the Information Frontier  


To support for physics in 1) computational 


physics 2) info or data intensive physics 3) 


quantum info science/revolutionary comput 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=46280 


 


Physics of Living Systems  


Targets theoretical/experimental research 


exploring most fund physical processes that 


living systems use to perform functions in 


dynamic and diverse environments 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=46231  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93900  


 


Postdoc Research Fellowships in Biology  


For research and training in selected areas 


supported by BIO and with special goals 


for human resource development in biology  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56210  


 


Pregnancy in Women with Disabilities 


Investigating incidence/course/outcomes of 


pregnancy among women with disabilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106393  


Presidential Awards for Excellence in 


Science/Math/Engineering Mentoring  


To ID outstanding mentor efforts enhance 


participation of groups underrepresented in 


science/tech/engineering/mathematics 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=50819  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107933  


 


Process and Reaction Engineering  


Research in: chemical and biochemical 


reaction engineering, process design and 


control, and reactive polymer processing 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98383   


 


Research Experiences for Undergrads  


Supports active research participation by 


undergraduate students in areas of research 


funded by the National Science Foundation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=48795  


 


Research in Engineering Education  


To enable a world-leading system of 


engineering ED, equally open/available to 


all members of society, that dynamically 


and rapidly adapts to meet the changing 


needs of society and the nation's economy 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58510  


 


Research Initiation Grants to Broaden 


Participation in Biology  


To increase the diversity of researchers 


who apply for and receive BIO funding to 


initiate research programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45732 


 


Research Training Groups in the 


Mathematical Sciences  


To increase # of well-prepared citizens/ 


nat/perm residents who pursue careers in 


math sciences/in NSF-supported disciplines 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89415 


 


SBE Doctoral Dissertation Research 


Improvement Grants  


To improve dissertation research quality 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96614  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45608  


 


Science of Learning (SOL) Centers  


For large-scale/long-term Centers creating 


intellectual/organiza/physical infrastructure 


needed for long-term advance of SOL resea 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=46251  


Science of Organizations  


Basic research that yields a scientific 


evidence base for improving the design and 


emergence, development and deployment, 


and management and ultimate effectiveness 


of organizations of all kinds 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112354  


 


Science, Technology, Engineering, and 


Mathematics Talent Expansion Program  


To increase number of students receiving 


associate or baccalaureate degrees in 


established/emerging fields within STEM 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100077  


 


Sedimentary Geology and Paleobiology  


Studies 1) changing aspects of life/ecology 


/enviro/biogeo in past geologic time based 


on fossil plants/animals/microbes 2) all 


aspects of sedimentary carapace/insights 


into geologic processes recorded in its 


historical records/rich organic/inorganic 


resources locked in rock sequences 3) 


science of dating/measuring time sequence 


of events/rates of geologi processes of past 


sedimen/biologic record 4) geologic record 


of prod/transport/deposition of physical/ 


chemical sediments 5) understanding 


complexities of deep time climate systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=47295  


 


Sensors and Sensing Systems  


Research on methods to acquire/use sensor 


data on civil/mechanical/manuf systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56352 


 


Small Business Innovation Research  


To stimulate technological innovation and 


increase private sector commercialization 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=77093  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107094 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117398  


 


Social Psychology  


Supports basic research on human social 


behavior, including cultural differences and 


development over the life span 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45808  


 


Software Infrastructure-Sustained Innov  


To nurture, accelerate and sustain this 


critical mode of scientific progress 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89414 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123253  
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=48795

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=58510
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100077

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=47295
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56352
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107094

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107094

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117398

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117398

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=45808

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=45808

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89414
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=123253





Resources For Wisconsin Businesses 


 


10/11/11 


 


40 


State Energy Program Funding 


Opportunity Announcement  


To design/carry out energy/energy efficienc 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101073  


 


Strategic Techs for CyberInfrastructure  


For develop of scalable/comprehensive/ 


secure & sustainable cyber infrastructure 


supporting research in science/engineering 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58240 


 


Sustainable Energy Pathways  


For innovative, interdisciplinary basic 


research in science/engineering/ED by 


teams of researchers for developing 


systems approaches to sustainable energy 


pathways based on a comprehensive 


understanding of the scientific/technical/ 


environmental/economic/societal issues 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124453 


 


Sustainability Research Networks Comp  


To support deve/coalescence of entities to 


advance collab res that addresses questions/ 


challenges in susta science/engineering/ED 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117395  


 


Tectonics 


Supports a broad range of field/lab/comput 


/theoretical investigations aimed at underst 


the formation/evolution/deformation of 


continental lithosphere through time 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45790  


 


Theor Atomic/Molecular/Optical Physics  


For theo/computatio res in atomic structure 


/molecular structure of small molecules/ 


electron/atomic collisions/ photoionization/ 


photo detach of electron from atoms/small 


molecule/time-depend interactio with atom/ 


small molecule/quantum optics/ultracold 


phenom in Bose/Fermi gases/quantum info 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101115   


 


Theoretical Elementary Particle Physics  


Understanding interaction of elementary 


particles at different energy scales 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93875  


 


Theoretical Nuclear Physics  


Contributions to broad theoretical advances 


/model building/apps to experimental 


programs/to astrophysical phenomena 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93874 


Theoretical Particle Astrophysics/ 


Cosmology  


Proposals involved with theoretical particle 


astrophysics/big-bang cosmology/more 


speculative string theory inspired cosmolog 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93894 


 
Thermal Transport Processes  


Engineering research aimed at gaining an 


understanding of microscopic/macroscopic 


levels of thermal transport phenomena in 


energy conversion/conservation, synthesis 


& processing of materials, cooling/heating 


of infrastructure/equipment, interaction of 


industrial processes with enviro, propulsion 


of air/land-based veh/thermal phenomena 


in biological and environmental systems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=58938  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98379  


 


Transforming STEM Learning  


To explore the opportunities and challenges 


implied by innovative visions of the future  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56755 


 


Transforming Undergrad ED in STEM  


To improve the quality of STEM education 


for all undergraduate students 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=52251  


 


Tribal Colleges and Universities Prog 


To promote high quality science, 


technology, engineering and mathematics 


education, research, and outreach 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89413  


 


Water Sustainability and Climate  


To understand/predict the interactions 


between the water system/climate change/ 


land use/built environment/ecosystem 


function & services through place-based 


research & integrative models 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100076 


 


Workforce Program in the 


Mathematical Sciences  


To increase the number of well-prepared 


citizens/nationals/permanent residents who 


successfully pursue careers in mathematical 


sciences/other NSF-supported disciplines.  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=45617   


 


 


 


 


 


 
 


 
 
 


SBA 


 
Office of International Trade – Small 


Business Jobs Act  


For exporting programs that assist small 


bus - foreign trade mission/foreign market 


sales trip/subscript to DoC services/ pay 


web translation fees/design of internat 


marketing products/campaigns/export trade 


show exhibit/ part in training 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=75293   


 


Program for Investment in 


Microentrepreneurs Act ("PRIME")  


Provide training/capacity building program 


to microenterprise development orgs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101033 


 


7(J) Management and Technical 


Assistance Services  


To strengthen entrepreneurial ED/counselin 


/training resources to support needs of bus 


successfully focusing on program resources 


/ensuring resources are aligned with needs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114733   


 


Small Business Development Centers  


To invite applications from existing SBDC 


recipient organization currently funded 


under the SBDC program as authorized by 


Section 21(a) of the Small Business Act 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100334  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100335  


 


SBDC Portable Assistance Project  


For assist programs supporting start-up/ 


sustainability of small business concerns in 


communities economically challenged as a 


result of a bus/gov facility downsizing or 


closing, which has resulted in the loss of 


jobs or small business instability 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=95053   


 


Small Business Teaming Pilot Program  


To provide assistance and guidance to 


teams of small business concerns seeking 


to compete for larger procurement contracts 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=64393  
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Department of Housing and 


Urban Development 


(HUD) 


 


Brownfield Econ Development Initiative  


To stimulate econ deve by local gov/private 


sector parties at brownfields sites/to return 


those sites to productive economic use 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99195  


 


Capacity Building for Community 


Development and Affordable Housing 


To enhance capacity/ability of community 


deve corp/community housing deve orgs to 


carry out comm deve/affordable housing 


activities that benefit low-income families 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92513  


 


Capital Fund Education and Training 


Community Facilities Program  


To provide early childhood ED/adult ED/ 


job training programs for public housing 


residents based on an identified need 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96374  


 


CDBG for Indian Tribes/Alaska Native 


Villages  


Deve viable comm-low/moderate incomes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126313   


 


Choice Neighborhood Initiative Planning 


For deve of neighborhood revitalization 


plans will transform these communities into 


viable, mixed-income neighborhoods 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98093  


 


Community Challenge Planning Grant 


To achieving affordable, economically 


vital, and sustainable communities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108994   


 


Continuum of Care  


To reduce the incidence of homelessness in 


CoC communities by assisting homeless 


individuals and families move to self-


sufficiency and permanent housing 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=118353  


 


Doctoral Dissertation Research Grant 


To enable doctoral candidates enrolled at 


higher ed accredited by nat/reg accrediting 


agency recognized by the DOE to complete 


dissertations on policy-housing/urban deve 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=95554  


Energy Innovat Fund-Multifamily Pilot  


To support innovations in financing and 


conducting applied research to address 


primary barriers to retrofitting of certain 


multifamily residential properties to be 


more energy efficient-cost effective basis 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116473  


 


Fair Housing Initiative Program - EOI  


Inform the general public about their rights 


and obligations under the Fair Housing Act 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108515 


 


Fair Housing Inititiative Program-FHIP 


To build their capacity in fair housing 


enforcement, establish new fair housing 


enforcement organizations and/or provide 


fair lending enforcement 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108513 


 


Fair Housing Inititiative Program-FHOI 


To build their capacity in fair housing 


enforcement/establish new fair housing 


enforcement organizations/provide fair 


lending enforcement 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108513  


 


Fair Housing Initiative Programs - 


Private Enforcement Initiative  


The investigation and enforcement of 


alleged violations of the Fair Housing Act 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108493 


 


Healthy Homes Production Program  


To address multiple childhood diseases and 


injuries in the home - focusing on housing-


related hazards in a coordinated fashion, 


rather than addressing a single hazard 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=86573  


 


HOPE VI  


To assist in the rejuvenation of an historic 


or traditional central business district or 


Main Street area by replacing unused 


commercial space in buildings with 


affordable housing units 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100915  


 


Limited English Proficiency Initiative  


To help ensure LEP communities have 


access to info in their native languages on 


HUD programs, services, and activities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=104473  


 


Mortgage Modification and Mortgage 


Scams Assistance Housing Counseling  


To prevent/resolve mortgage delinquency, 


default, and foreclosure, with the primary 


objective to preserve homeownership 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=95253  


 


Opport to Register/Other Important 


Information for Electronic Application 


Submission for the Continuum of Care 


Homeless Assistance Competition  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101213  


 


Sect 3 Program Coordination/Implement  


To ensure employment/training/contracting 


opportunities generated by expenditure of 


HUD funds are provided to low/very low-


income persons, particularly recipients of 


gov housing assist, & to bus either owned 


by/substantially employ these persons 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98253  


 


Section 202 Support Housing for Elderly  


Provides capital advances and contracts for 


project rental assistance in accordance with 


24 CFR part 891 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=76835   


 


Self-Help Homeownership Opportunity 


To facilitate and encourage innovative 


homeownership opportunities on a national, 


geographically diverse basis through the 


provision of SHHO  housing programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103454  


 


Sustainable Communi Regional Planning  


For metropolitan and multijurisdictional 


planning efforts that integrate housing/land 


use/ economic & workforce development/ 


transportation/infrastructure investments in 


a manner that empowers jurisdictions to 


consider challenges of: (1) economic 


competitiveness & revitalization; (2) social 


equity/inclusion/access to opportunity; (3) 


energy use & climate change; (4) public 


health and environmental impact 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120554   


 


Sustainable Communities Regional 


Planning Grant Pre-Application  


To consider the interdependent challenges: 


1) economic competitiveness/revitalization; 


2) social equity/inclusion/access to 


opportunity; 3) energy use/climate change; 


4) public health and environmental impact 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109013  


 



http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99195

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99195
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=92513
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=96374
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=95554

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116473

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116473

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108515

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108515

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108493

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108493

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=86573

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=86573

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100915

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100915

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=104473

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=104473

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=95253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=95253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=101213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=101213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=76835
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=103454
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=120554

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=120554

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109013

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109013
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Transformation Initiative: Sustainable 


Communities Research - FULL App  


To fill key data and information gaps, and 


to begin to develop and evaluate policy 


alternatives that communities can adopt to 


facilitate decision making about various 


community investments 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98077  


 


 


 


 


 


 


 


 


 
HHS   


 


Abandoned Mine Land Reclamation Pro  


To support the operation of State and Trival 


AML reclamation programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106533 


 


Academic Admin Units in Primary Care- 


Primary Care Training/Enhancement  


To establish/maintain/improve academic 


units, which may be departments/divisions/ 


other units/programs improving clinical 


teaching/research in family medicine/ 


general internal medicine/general pediatrics 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98933 


 


ACA Maternal, Infant and Early 


Childhood Home Visiting Program  


To expand and/or enhance their evidence-


based home visiting programs to improve 


outcomes for children & families residing 


in at-risk communities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97455  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100594  


 


Accelerating Integrated/Evidence-Based/  


Sustain Service Sys for Older Adults/ 


Indiv with Disabilities/Family Caregivers  


To implement and sustain a statewide, 


integrated service system 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98739  


 


Advancing Regulatory Science Through 


Develop of Innovative Methodologies in 


the area of Antimicrobial Developmen 


Drive innovation in medical product develo 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96294  


 


Advancing the Impact of Effective 


HIV/AIDS Prevention/Treatment Interv 


To outline NIMH's priority areas for 


innovative research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108194  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108213  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108214  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108215  


 


Addressing Health Disparities in 


Maternal and Child Health through 


Community-Based Participatory Resear  


To implement deve CBPR projects planned 


/deve by recipients of Phase I Academic-


Community Partnerships Conference Series 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100775  


 


Affordable Care Act Capital 


Development - Building Capacity Grant  


To improve capacity to provide primary/ 


preventative health services to medically 


underserved populations 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121493   


 


Affordable Care Act Capital 


Development - Immediate Facility 


Improvements Program  


To address immediate/pressing capital 


needs within existing section 330-funded 


health centers 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121513  


 


Affordable Care Act Tribal Personal 


Responsibility Education Program for 


Teen Pregnancy Prevention  


To support development of comprehensive, 


teen pregnancy prevention programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101433  


 


Aging Research Dissertation Awards to 


Increase Diversity (R36) 


To increase diversity of the scientific 


research workforce engaged in research on 


aging/aging-related health conditions 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111213  


 


AHRQ Health Services Research Project 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44554   


AHRQ Health Services Research 


Demonstration and Dissemination  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44555 


For ongoing extramural health services 


research/demo/dissemination/evaluation   


AIDS Education and Training Centers 


National Evaluation Center  


For methodical assessment of whether 


funded programs have produced intended 


HIV practice and clinical outcomes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123593   


 


Alliance for Advancing a National 


Integrated Food Safety System (NIFSS) 


To facilitate long-term improvements to 


NIFSS by strengthening interagency collab/ 


improv  reg/surveillance protection progs 


for manufactured foods, provid assist to leg 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99513  


 


Alliance of Glycobiologists for Detection 


of Cancer (AGfDC) (U01) 


To continue support for the program 


referred to as the AGfDC 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109074  


 


A Multimedia project to promote child 


well-being, early childhood development 


research, and violence prevention  


To support development of a multi-media 


initiative on early childhood development/ 


child maltreatment/public health/social 


justice based on American Birthright 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=94933  


 


Analysis of Databases from Health Care 


Systems or Large Epidemiologic Studies 


to Evaluate Safety of Testosterone 


Administration in Older Men (R01) 


To evaluate the safety of testosterone 


admin in older men by assessing the 


relationship of testosterone administration 


to adverse outcomes in clinical practice 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109073  


 


ARRA -State Primary Care Offices-PCO  


To assist State PCOs in the coordination 


and conduct of activities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103773  


 


Assisting the Integrated Food Safety 


System's National Food/Feed Training P 


To plan/implement an inspection and 


enforcement program to ensure high rates 


of compliance with food safety standards 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=104573  


 


Autism Centers of Excellence: Centers 


Invite new (type 1) and competitive 


renewal (type 2) applications for ACE 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97737  



http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98077

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98077

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106533

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106533

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98933

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98933

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97455

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97455

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100594

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100594

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98739

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98739

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=96294

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=96294

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108194

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108194

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108214

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108214

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108215

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=108215

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100775

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100775

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=121493

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=121493

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=121513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=121513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=101433

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=101433

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=111213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=111213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44554

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44554

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44555

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44555

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=123593

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=123593

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109074

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109074

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=94933

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=94933

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109073

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109073

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=103773

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=103773

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=104573

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=104573

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97737

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97737
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Autism Centers of Excellence: Networks 


New/renewal applications for the Autism 


Centers of Excellence: Networks Program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97738 


 


Basic Research on Decision Making: 


Cognitive, Affective, and Developmental 


Perspectives (R01) 


To increase understanding of basic 


cognitive/affective/motivational/social 


processes that underlie decision making 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119993  


 


Behavioral and Social Genomics of 


Aging: Opportunities in the Health and 


Retirement Study (R01) 


For taking advantage of the newly available 


genetic data to advance understanding of 


how genetic/behavioral/psy factors affect 


the health/well-being of older Americans 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116093   


 


Biomarkers: Bridging Pediatric and 


Adult Therapeutics 


Propose adapti adult biomarkers to children 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119373 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119374   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119375  


 


Biomedical/Biobehavioral Research 


Administration Development 


To build capacity in their research 


administration infrastructures 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106933 


 


Bridges to the Baccalaureate Program 


Bridges to the Doctorate Program 


To increase the pool of community college 


students from underrepresented 


backgrounds who go on to research careers 


in biomedical and behavioral sciences and 


will participate in NIH-funded research. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110553  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108133  


 


Bright Futures (BF) Pediatric 


Implementation Cooperative Agreement  


To improve quality of health promotion/ 


preventive services for infants/children/ 


adolescents/their families, through effective 


national implementation of BF guidelines 


for health supervision of infants/children/ 


adolescents/3rd edition/subsequent editions 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120433  


Building a Genetic and Genomic 


Knowledge Base in Dental, Oral, and 


Craniofacial Diseases/Disorders-DOCDD 


To encourage research into DOCDD with 


evidence for genetic heritability but not a 


strong understanding of genetics/genomics 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115833   


 


Building Interdisciplinary Research 


Careers in Womens Health (K12) 


Interdisciplinary basic/translat/behavioral/ 


clinical/health services research relevant to 


women's health or sex differences research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107040 


 


Cancer Education Grants Prog (R25) 


For deve i) innovative cancer ED programs 


ii) cancer research dissemination projects 


that can be completed within 5 years 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44060  


 


Cancer Research Network: a Research 


Resource w/in Health Care Delivery Sys  


Redefines the role of CRN as a broader 


resource for cancer researchers at large 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125453   


 
Cancer Target Discovery/Deve Network  


For innovative research on high throughput 


approaches to discovery/characterization of 


new cancer targets and their modulators 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96753  


 


Causes and Consequences of Cystic 


Fibrosis Related Diabetes  
To study the causes and consequences of 


cystic fibrosis related diabetes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126573   


 
CDC's Collab w/Academia to Strengthen 


Public Health Workforce Capacity  


To advance ED prep of public health/ 


medical/baccalaurea/higher degree nursing 


students/provide opps that strengthen 


public health practice competencies  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120373   


 


Centers of Biomedical Research 


Excellence (COBRE) (P20) 


To strengthen biomed research infrastructur 


- establish of thematic multi-disciplinary 


center/enhance ability of investigators to 


compete independently for complementary 


NIH individual research grant or other 


external peer-reviewed support 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110153  


Centers for Oceans and Human Health  


To address research approaches to 


problems relevant to oceans/human health 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122914  


 


Child Welfare - Education System 


(CWS) Collaborations to Increase 


Educational Stability  


To build collaborations between CWS/ED 


systems increasing ED stability of children 


in/at risk of entering the CWS 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98076  


 


Children’s Hospitals Graduate Medical 


Education Payment Program  


To compensate for the disparity in the level 


of funding for pediatric teaching hospitals 


versus other types of teaching hospitals 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93614  


 


Clinical Research Education and Career 


Development in Minority Institutions 


To expand nat cap to improve diversity for 


research in health sciences by develop res 


workforce in clinical/translatio sciences 


though providing grant support to minority 


insts that offer doctorate degrees in health 


professions or in a health-related science 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119473  


 


Collaborating Centers of Excellence in 


Regulatory Science and Innovation 


To improve deve/evaluation of new/safe/ 


effective medical products for diagnosing/ 


treating/preventing conditions/diseases 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105953   


 


Collaborations with National Centers for 


Biomedical Computing  


To collaborate with NIH Common Fund for 


Medical Research NCBCs  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126813 


 


Collaborative Hubs for International 


Research on Mental Health  


To establish regional research hubs to 


increase evidence base for mental health 


interventions in World Bank designated 


low- and middle-income countries 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124873   


 


Collaborative Interdisciplinary Team 


Science in NIDDK Research Areas (R24) 


To apply flexibility of research resource 


mechanism accommodate form of approach 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97593 
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Collaborative Initiative on Fetal Alcohol 


Spectrum Disorders (CIFASD)  


Continue CIFASD, multidisciplinary 


consortium of domestic/international proj 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121193   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121194 


 


Collaborative Research on the 


Transition From Acute to Chronic Pain: 


New Models and Measures in Clinical 


and Preclinical Pain Research (R01) 


For preclinica/clinical research accelerating 


understand biologic/behaviorl determinants 


driv transition-acute-to-chronic pain disord 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101893  


 


Combating Autism Act Initiative Nation 


Interdisciplinary Training Resource Ctr  


To better train professionals to use valid/ 


reliable screening tools to diagnose/rule out 


& provide evidence-based interventions for 


children with ASD/ develop disabilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92793  


 


Community-Centered Healthy Marriage 


and Relationship Grants  


For demonstration projects that support 


"healthy marriage promotion activities" 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102173  


 


Community-Centered Responsible 


Fatherhood Ex-Prisoner Reentry Pilot  


For demo projects that support "...activities 


promoting responsible fatherhood" 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102178  


 


Comm Clinical Oncology Program Grps 


To serve as accrual groups for the NCI-


supported CCOP Network 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96313  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96314  


 


Comprehensive HIV Prevention 


Programs for Health Departments  


To support implementation of high impact, 


comprehensive HIV prevention prog to 


achieve max impact-reducing HIV infect 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102574  


 


Computational Analysis of the 


Encyclopedia of DNA Elements Data  


To support analysis activities on the 


ENCODE data 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126453  


Conferences, Outreach & Networking 


for New Energy Communities & Tech.  


To support energy technology conferences/ 


workshops/other events & student participa 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102713 


 


Consumer Operated and Oriented Plan  


To foster creation of new consumer-


governed/private/nonprofit health insurance  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109093 


 


Cooperative Agreements for Coordinatio 


of Tribal Temp Assist - Needy Families/ 


Child Welfare Services to Tribal 


Families at Risk of Child Abuse/Neglect  


To fund demo projects to test effectiveness 


of tribal gov/tribal in coord provision to 


families at risk of child abuse/neglect of 


child welfare services/services under prog 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101496 


 


Cooperative Study Group for 


Autoimmune Disease Prevention (U01) 


To participate in coop study group focused 


on prevention of autoimmune disease 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100033  


 


Correlative Studies with Specimens from 


Multi-Site Trials (R01)  


To support translational correlative studies 


using annotated tumor/other biospecimens 


collected during large-scale multi-


institutional clinical/prevention trials 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44074  


 


Cybersecurity Awareness Program (CA)  


To promote CA through a variety of 


programs/initiatives/activities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=104393  


 


Data Analysis and Coordination Center 


for the Encyclopedia of DNA Elements  


To develop and implement an ENCODE 


Data Coordination and Analysis Center  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126433  


  


Demo Projects for Systems Biology of 


Aging in Saccharomyces cerevisiae  


To demonstrate whether systems level 


analyses can provide new insights into the 


molecular mechanisms of aging 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111913  


 


Developing and Disseminating Targeted 


Immunization Materials  


For disseminating immunization info using 


electronic/digital formats to enhance the 


effectiveness of disease prevention 


reducing burden of preventable diseases 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93734 


 


Development and Implementation of 


Programs to Enhance Epilepsy Public 


Awareness, Knowledge and Partnership  


To conduct activities enhance health/ 


epilepsy quality of life through health 


prom/infra enhancement support/ enhance 


of comm channels/ED 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102613  


 


Development of Appropriate Pediatric 


Formulations/Pediatric Drug Delivery Sy  


To address different/complementary resear 


needs for deve/acceptability of pediatric 


drug formulations in different age groups 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113433  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113435  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113436 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113437 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113453    


 


Development of novel and emerging 


technologies for the accurate detection 


and diagnosis of polymicrobial infections 


in biomedical laboratory animal models 


To deve systems–sensit/selec/automated/ 


cost/size effective/capable of detection/ID 


of polymicrobial infections that represent a 


threat to survival of valuable biomedical 


animal resources or contribute confounding 


factors to research using these resources 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123133  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123134 


 


Diabetes Research Centers (P30) 


To support and enhance the national 


research effort in diabetes and related 


endocrine and metabolic diseases 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110073   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108217  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108218  
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Dimensional Approaches to Research 


Classification in Psychiatric Disorders 


To develop innovative ways of 


understanding mental disorders through 


classifying patients in clinical studies on 


the basis of experimental research criteria 


rather than traditional diagnostic categories 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113173  


 


Discovery/Development/Testing of Novel 


Interv to Advance HIV Prevention/Care  


To outline priority areas for innovative 


intervention development research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108193  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108216  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108217  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108218  


 


Discovery of Genetic Basis of Mendelian/ 


Monogenic Heart/Lung/Blood Disorders  


To carry out studies to investigate genetic 


basis of Mendelian or monogenic disorders 


significantly affect heart/lung/blood sys 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114034  


 


Discretionary Funds for Refugee 


Childcare Microenterprise Development 


Will provide microenterprise bus opps to 


refugee women focusing on childcare 


mentor prog that will facilitate integration 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=91733  


 


Discretionary Targeted Assistance Grant  


To assist newly arrived refugees & specific 


refugee pops with compelling situations -


unable to make transit to self-sufficiency 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=95773  


 


Drug Abuse Prevention Intervention Res 


To advance science of drug abuse/drug-


related HIV prev 1) develop of novel preve 


approaches 2) testing of novel/adapted prev 


intervention approaches 3) elucidation of 


processes asst with select/adopti/adaptation 


/implement/sustainabil/finan of empirically 


validated interventions 4) develop new 


methodologie suitable for design/analysis 


of prevention research studies 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114873 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114893 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114913  


 


Dynamics of Host-Associated Microbial 


Communities  


For genetic/physiological/ecological studie 


- to reveal basic principles/mechanisms that 


govern symbiotic systems dynamics of 


host-associated microbial communities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125233   


 


Early Cystic Fibrosis (CF) Lung Disease 


Studies in Humans, NHLBI (R01) 


To investigate early origins of CF lung 


disease/mechanis involved in development 


/progression of pulmonary abnormalities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115713 


 


Early Medical/Surgical Specialists 


Transition to Aging Research (R03)  


To establish a research track record in 


aging-related aspects of their specialty 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102534  


 


Early Phase Clinical Trials in Imaging 


and Image-Guided Interventions (R21)  


For clinical trials conducting preliminary 


eval of safety/efficacy of imaging agents/ 


image processing/image-guided therapy/ 


contrast kinetic model/3-D reconstruction 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96353  


 


Economic Research on Incentives for 


Efficient Use of Preventive Services  


For econ research on the role of incentive 


arrangements in promoting efficient use of 


preventive services/interventio, specifically 


considering both costs and health outcomes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116113  


 


Economic Study Ancillary to Completed 


/Ongoing Health Care Delivery and 


Financing Pilots/Demo/Other Experimen  


To support health economics research 


ancillary to completed/ongoing large-scale 


health care delivery & financing pilots/ 


demos/other experiments intended to 


reduce health care costs/cost growth while 


maintaining or improving patient outcomes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126773  


 


Educational Programs for Demography 


& Population Science/Family Planning 


& Contraception/Reproductive Research  


For ED activities related to Demography & 


Population Science/Family Planning & 


Contraception/Reproductive Research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111093  


 


Effects of Secondhand Smoke (SHS) on 


Cardio/Pulmonary Disease  Mechanisms 


To better characterize the dose-response 


relationship between SHS exposure & CPD 


by improving understanding of mechanism 


by which SHS contributes to these diseases 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103633  


 


Effective of Treatment for Oral Diseases 


in Medically Compromised Patients 


Resea determining outcomes of prevention/ 


treatment strat for oral dise in persons with 


med cond known to compromis oral health 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101913  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101915 


 


Electronic Medical Records and 


Genomics (eMERGE) Network, Phase II 


Pediatric Study Investigators (U01) 


To provide support for existing pediatric 


biorepositories with electronic med records 


/genome-wide genotyping data to incorpora 


state-of-the-art methods gener in eMERGE 


Phase I into clinical research/ongoing 


clinical care in Phase II expansion 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103333  


 


Emerging Infections Program  


To assist in local/state/national efforts to 


prevent/control/monitor the public health 


impact of infectious diseases  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113373  


 


Enhanced Data Collection of Central 


Nervous System  (CNS) Malignant and 


Non-Malignant Tumors  


To enhance and expand current 


infrastructure of State Central Cancer 


Registries with CNS tumor data to expedite 


capturing/reporting of cases within weeks 


of diagnosis and to further prevention, early 


detection and treatment efforts 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102594 


 


Enhancing Breast Cancer Genomic 


Practices –Education/Surveillance/Policy  


Adoption of evidence-based recommend(s) 


for breast cancer genomic tests & other 


related interventions into health practice 


that maximizes health benefits/minimizes 


harm to individuals and populations 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98474  
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Enhancing Cancer Registries for Early 


Case Capture of Pediatric and Young 


Adult Cancer Cases  


Enhance CCR infrastructure to facilitate 


more rapid reporting of pediatric cancer 


cases/increase availability of this data for 


surveillance local/state/national activities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101615 


 


Enhancing Capacity for Environmental 


and Public Health Surveillance of 


Unregulated Drinking Water (UDW)  


To build capacity of health depart/Territory 


/Native American Tribal Health agencies to 


monitor/describe UDWS by identifying/ 


deve access to data sets that describe charac 


/using datasets to provide info in support of 


actions that improve health of communities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97975  


 


Environmental Influences on Stem Cells 


in Development, Health, and Disease  


For novel research directions leading to 


understanding potential of environmental 


exposures to alter function/ proliferation/ 


differentiation of stem cells 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123953 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123955  


 


Epidemiology and Laboratory Capacity 


for Infectious Diseases-Prog Components 


To improve surveillance for/response to/ 


infectious diseases/other health threats by 1 


strengthening epidemiologic capacity 2 


enhancing lab capacity 3 improving info 


systems 4 develop/implement prevention/ 


control strategies 5 enhancing collaboration 


among epidemiology/lab/info systems 


components of public health departments 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116553   


 


Epidemiology of Drug Abuse (R01/3/21) 


For research enhance understanding of 


nature/extent/distrib/etiology/consequences 


of drug use/abuse/addiction across individu 


/families/communities/diverse pop groups 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99713  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99715  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99714  


 


Epidemiology Prog for American Indian 


/Alaska Native Tribe/Urban Indian Com 


To provide epidemiological support for the 


AI/AN population served by IHS 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97753  


Establish Poverty Research Center Prog 


To provide a focused nat/reg/state agenda 


expand understanding- cause/consequence/ 


effects of inequality/poverty/policies/progr 


to remediate/alleviate pover/inequal/affects 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97853  


 


Establishing a Surveillance System for 


Chronic Kidney Disease in the U.S. 


To establish a comprehensive national 


surveillance system for CKD in the US 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102633 


 


Ethnic Community Self Help Program  


To strengthen ethnic communities 


comprised/representative of refugee pop to 


ensure ongoing support/services to refugees 


within 5 years after initial resettlement 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93774 


 


Ethical, Legal, and Social Implications of 


Genomic Research Small Research Prog 


To study the ELSI of human genome resear 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106053  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106055  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106073  


 


Evaluation of Salmonella in 


Symptomatic and Asymptomatic Pets: 


Study for the Vet-LRN Program (U18) 


Support activities - FDA activities related 


to feed safety, in State/territory/tribal govs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103993 


 


Exceptional, Unconventional Research 


Enabling Knowledge Acceleration 


(EUREKA) In the Epilepsies (R01) 


Proposing exceptionally innovative 


research on novel hypotheses or difficult 


problems, solutions to which would have 


an extremely high impact on biomedical or 


biobehavioral research in the epilepsies 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100793 


 


Expand Care Coordination through the 


Use of Health Information Technology in 


Targeted Areas of Need  


Leverage tech to enhance/expand  capacity 


of substance abuse treatment providers to 


serve underserved persons in treatment 


because of lack of access to treatment in 


immediate comm due to transport concerns/ 


inadequate # of substance abuse treatment 


providers in communit/financial constraints 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=91153  


Expanding the Encyclopedia of DNA 


Elements in Human/Model Organisms  


To expand on basic biological knowledge/ 


to interpret result of disease-mapping study 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126413  


 


Exploratory and Developmental Grant 


to Improve Health Care Quality through 


Health Information Technology  


To support short-term preparatory/pilot/ 


feasibility studies inform larger scale real 


world health IT implementation/conduct of 


more comprehensive implementat research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=42966   


 


Exploratory Grant Program in Disease 


Modification/Prevention in Epilepsies 


For exploratory collaborative research on 


disease modification or prevention in an 


epilepsy syndrome 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115473  


 


Family Planning Services Grants 


(Federated States of Micronesia) 


To establish/operate voluntary family 


planning services projects, which shall 


provide family planning services to all 


persons desiring such services  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125613   


 


Family Planning Services (Wisconsin) 


To establish and operate voluntary FPS 


projects, which shall provide FPS to all 


desiring such services, priority for services 


to persons from low-income families  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124953 


 


Faith Advocates for Health 


Relationships Training/Technical Assist  


To provide leadership that promotes health 


equity for females by sex/gender-specific  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96673  


 


FDA Small Scientific Conference Grant  


For supporting high quality, small scientific 


conferences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122373  


 


Fetal Alcohol Spectrum Disorders 


Regional Training Centers  


Provide FASD training for medical/allied 


health students/practit regarding prev/ID/ 


treat of fetal alcohol spectrum disorders-


emphasis on training on/promotion of 


alcohol screen/brief interven 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97974  
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Food Protection Rapid Response Team/ 


Program Infrastructure Improvement 


Implementation Project (U18)  


Long-term improve to food safety system- 


strengthening interagency collab/improving 


reg/surveillance protection for manuf foods 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93173 


 


Frontier Community Health Integ Demo  


To: 1) explore ways to increase access to/ 


improve adequacy of, payments for acute 


care/other essential health care 2) evaluate 


reg challen facing providers/comm served 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109433 


 


Frontier Extended Stay Clinic (FESC) 


Cooperative Agreement  


For coop agreement-focuses on FESC activ 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109733  


 


Function of Type 1 Diabetes Genes  


To determine function of human leukocyte 


antigen and non-HLA genes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126173 


 


Functional Restoration - Salivary Glands 


To support early stages of high risk-high 


impact research-lead to breaking ground/ 


extend previous discov of variety of approa 


for restori damaged salivary gland function, 


including repair/regen of host salivar gland 


/replacement with a bioengineered gland 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110194  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110195  


 


Gamete Quality in Natural/Assist Repro 


To support outstanding research in area of 


female and male gamete quality 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119413  


 


Gene-Environment Interplay in 


Substance Use Disorders (SUDs) (R01)  


To stimulate/expand research on interplay 


of genetic/enviro factors in SUD outcomes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106254  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106255  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106256  


 


George M. OBrien Kidney Research 


Core Centers (P30)  


To support both basic/clinical kidney resear 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100833 


 


Global Infectious Disease Research 


Training Program (D43/ D71) 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56620   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56676  


 


Global Network for Womens and 


Childrens Health Research (U01/U10)  


To participate under a coop agreement in 


an ongoing multicenter internation research 


network designed to perform randomized 


trials/intervent studies  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96334 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96333  


 


Global Nurse Capacity Building Progra 


For strengthening nursing/midwifery ED 


systems/enhancing nursing/midwifery 


profession - multi-level capacity building 


acts/increasing professionally trained nurse  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115213  


 


Health Care Fraud Prevention Program 


Expansion and SMP Capacity Building 


Enhance SMP efforts to reach beneficiary 


pops in geographical locations of Medicare 


Strike Forces in collab with law enforceme/ 


partners such as CMS/communityorgs, etc 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98073  


 


Health Center Clus-Service Area Comp  


To support variety of comm-based/ patient-


directed public/private nonprofit orgs that 


serve increasing number of the underserved 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99334  


 


Health Promotion for Children With 


Physical Disabilities - Physical Activity 


and Diet: Developing An Evidence Base 


Understanding of how patterns of physical 


activity/dietary choice affect the health and 


fitness of children with physical disabilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110713 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110733  


 


Healthy Habits: Timing for Developing 


Sustainable Healthy Behaviors in 


Children and Adolescents (R01) 


ID mechanisms of influence/promote 


positive sustainable health behavior(s) 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119573  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119574 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119593 


High-End Instrumentation Grant (S10) 


To purchase a single major item of 


equipment to be used for biomedical 


research that costs at least $750,000 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98635  


 


HIV Care Grant Program Part B 


For deve/enhancing access to a compre 


continuum of high quality/comm-based 


care for low-income indi/ living with HIV 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125834  


 


HIV Early Intervention Services  Prog 


Existing Geographic Service Areas 


To provide high quality early intervention 


services/primary care to HIV infected indiv 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116253  


 


Hospital Collaboratives to Improve 


Maternity Care Practices Related to 


Breastfeeding in the U.S. 


Improve quality of maternity care/policies 


related to breastfeeding/address geo/race/ 


ethnic disparities in breastfeeding rates by 


providing ops to ensure equitable access to 


maternity care optimally supports mothers 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102473  


 


Host-Targeted Interventions as 


Therapeutics for Infectious Diseases 


Stim innovat in discovery/deve therapeutics 


target host-encoded funct req for infection/ 


replica/spread/pathog by Cat A/B/C pathog 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106333  


 


Human Cell Reprogramming for Aging/ 


Alzheimer's (AAD) Disease Research 


To support deve of human iPS cells/other 


reprogram cells for AAD modeling. The 


molecular/func/charac of AAD  phenotypes 


in specific cell types derived from human 


IRCs expected to provide proof-of-concept 


evidence that human reprogrammed cells 


can be valid cell models of AA disease 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111293  


 


Human Heredity and Health (HH) in 


Africa: Collaborative Centers 


To develop the study of genomic/genetic/ 


environmental contributors of HH/disease 


within Africa, using cutting edge research 


tools to understand health/diseases 


affecting African pops more completely/ 


increase capacity for biomedical research/ 


in terms of building infrastructure/genomic 


prof of researchers/numbers of trainees 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116593   



http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=93173

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=93173

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109433

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109433

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109733

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=109733

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126173

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=126173

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=110194

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=110194

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=110195

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=110195

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119413

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119413

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106254

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106254

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106255

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106255

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106256

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106256

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100833

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100833

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56620

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56620

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56676

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=56676

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=96334

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=96334

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=96333

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=96333

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=115213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=115213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98073

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98073

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99334

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99334

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=110713

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=110713

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=110733

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=110733

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119573

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119573

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119574

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119574

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119593

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119593

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98635

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98635

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125834

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125834

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=102473

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=102473

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106333

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106333

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=111293

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=111293

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116593

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116593





Resources For Wisconsin Businesses 


 


10/11/11 


 


48 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116613 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116633 


 


Human Heredity and Health in Africa 


(H3Africa): H3Africa Biorepository  


To develop an H3Africa biorepository in 


order to provide an international site for the 


receipt, storage and distribution of samples 


from H3Africa research projects as well as 


other African genomic research studies 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122433  


 


Immunopathogenesis of HIV/AIDS-


related Oral Manifestations/Host Immun 


To translate scientific insights about HIV 


infect/oral path co-infections/AIDS-related 


oral opport infections into understanding of 


immunopathogenesis of infectious agents 


to guide translational research focused on 


deve of novel/oral mucosal prophylactic 


HIV vaccines/ therapeutic strategies against 


HIV/oral co-infections/oral opp infections  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121093  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121094 


 


Improving Service Delivery to Youth in 


the Child Welfare System  


To deve/evaluate progs that promote safety/ 


well-being of child/family-youth to return  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=95153 


 


Independent Scientist Award  


To foster deve of outstanding health service 


researchers/enable to expand potential to 


make significant contributions to their field  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44882  


 


Infant Adoption Awareness Training  


To increase/max the penetration of training 


delivered to target: public/nonprofit private 


entities providin health services to pregnant 


women; comm health center/migrant health 


center/centers serving homeless individual/ 


resident of pub housing/school health clinic 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=90193 


 


Initiative to Educate State/Territorial 


Officials about Increasing Effectiveness 


and Efficiency of Public Health System  


To ed/provide peer networking opport to 


govs/legislators related to maintaining and 


increasing effectiveness/efficiency of the 


delivery of essential public health services 


within and among their jurisdictions 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103733  


Innovative Evidence Based Models for 


Improv System of Services for CYSHCN  


To replicate innovative evidence-based 


models that improve services for children 


and youth with special health care needs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=91413  


 


Innovation for HIV Vaccine Discovery 


For innovative/high risk/high impact 


research to identify novel vaccine concepts 


& targets that aid in design/development of 


an effective immunogen- may provide long 


-term protection from acquisition of HIV 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99813   


 


Innovative Food Defense Projects (IFDP) 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=47843 


 


Innovative Pilot Studies of Novel 


Mechanism of Action Compounds for 


Treating Psychiatric Disorders (U01) 


To support experimental medicine-based 


first in human/proof of concept studies of 


new mechanism of action, IND-ready 


candidate meds to treat mental disorders 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115453   


 


Innovative Social Media Strategies to 


Reach Open to Smoking Youth  


To identify/counter pro-tobacco messages/ 


related online youth influences by creating/ 


implementing innovative social media 


strategies to target/influence youth (12-17) 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101353 


 


Institutional Research and Academic 


Career Development Awards (IRACDA) 


To develop a diverse group of trained 


biomed/behavioral scientists available to 


work on NIH research/address nations 


biomedical/behavioral/clinical research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105733  


 


Instrument Develop for Biomedical Apps  


For the development of new or improved 


instrumentation for biomedical research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=104713   


 


Integrated Preclinical/Clinical Program 


for HIV Topical Microbicides 


To support integrat/iterative multi-project/ 


disciplinary preclinical/exploratory clinical 


studies - goal of advancing safe/effective/ 


accept single/combo topical microbicide 


for prevention of sex transmission of HIV 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98653  


Integrating Trauma-Informed and 


Trauma-Focused Practice in Child 


Protective Service (CPS) Delivery  


1. provide mental/behav services for child/ 


families/deve trauma-informed systems 


promoting safety/permanency/well-being 2. 


target/divert existing resour to start/expand 


clinical/trauma-focused treatments 3. Using 


high fidelity TFT  models 4. ID factors/ 


strategies assoc with successful install/ 


implement of TT 5. improve social/emotion 


well-being of children experiencing trauma 


sym; 6. evaluate impact of treatment on 


safety/perman/well-being/adoptio outcomes 


7. complement ongoing efforts to improve 


care for children have experienced trauma 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97814  


 


International Centers of Excellence for 


Malaria Research Competitive Revision 


To: define cellular & molecular events 


involved in generation of protective 


immunity/identify possible mechanisms to 


induce long-term immunity/elucidate 


mechanisms of immune pathogenesis & 


protection/mechanisms of immune-


mediated interruption of transmission/ 


determine correlates of protective 


immunity to malaria 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113093   


 


International Extramural Associat R&D  


To strengthen existing research admin 


infrastructure for the purpose of enhancing 


and supporting biomedical and behavioral 


research capacity and activities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=53993  


 


International Research Collaboration on 


Alcohol and Alcoholism (U01) 


For purpose of fostering internation collab 


between alcohol research investigators 


within US/ investigators located at non-US 


labs/perform sites for mutual advancement 


of understanding of alcohol problems/of 


clinical/public health approaches 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=108713  


 


International Tobacco and Health 


Research & Capacity Building Program  


Research/capacity building that address 


burden of tobacco use in low/middle-


income countries (LMIC) by 1) pursuing 


observational/intervention/policy research 


of LMIC relevance 2) building capacity in 


epidemiological/behavioral research/ 


prevention/treatment/communications/impl


ementation/health services/policy research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=104513  
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Interventions for Health Promotion and 


Disease Prevention in Native American 


(NA) Populations  


To develop/adapt/test effectiveness of 


health promotion/disease prevention 


interventions in NA populations 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124173 


 


Interventions for SIDS and Other Sleep 


Related Infant Deaths (R01) 


To encourage applications to support 


research improving design/implementation, 


& effectiveness of preventive interventions 


for SIDS and unintentional injury infant 


deaths associated with sleep environment 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100794 


 


In vivo Cellular/Molecular Imaging Ctrs 


To support interdisciplinary scientific 


teams conducting cutting-edge cancer 


molecular imaging research  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=46745  


 


Job Opportunity for Low Income 


Individuals Projects  


To support bus development and expansion 


opportunities, including micro-enterprise/ 


self-employment opportunities, to help 


Temporary Assistance for Needy Families 


recipients/other low-income individuals 


achieve economic self-sufficiency 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97794   


 


Lab to Marketplace: Tools for 


Biomedical and Behavioral Research 


Translation of technologies for biomedical/ 


behavioral research from academic/non-


small bus research sectors to marketplace 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121135   


 


Leadership Develop Center of Excellence  


To help these agencies prepare for 


transition into the next decade with the 


strongest talent available 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97093  


 


Leveraging Existing Data/Longitudinal 


Studies to Evaluate Safety/Effectiveness 


of Pharmacological Management of 


Chronic Pain in Older Adults (R03)  


To leverage existing data or longitudinal 


studies in order to evaluate safety and/or 


effectiveness of pharmacological 


management for chronic pain in adults 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106273  


 


Limited Comp: Archiving/Dissemination 


of Research Data on Aging  
1) maintain existing collections of NACD 


on aging/deve it further as a user-friendly 


data archive to support behav/ social 


science research on aging; 2) advise/assist 


researchers in documentation/archiving of 


data/metadata; 3) advise/assist, etc 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126593  


 


LC: Global Health Program for Fellows 


and Scholars  


To deve/support global health research Ed/ 


research experience programs with obj: 


Provide focused mentoring in global health 


research in estab research sites in LMICs, 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114753   


 


LC for Competitive Revision Apps to 


Accelerate and Enhance Collaborative 


Translational Science 


Limited to UL1 component of CTSA award 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=82333  


 


LC: NIMHD Revision Applications to 


Support Environmental Health 


Disparities Research (P60) 


For enviro health disparities research projec 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97494  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97495 


 


LC: NIMHD Endowment Program for 


Increasing Research and Institutional 


Resources Capacity (S21)  
To build capacity/research infrastructure 


and facilitate min health/health disparities 


research at eligible institutions, but not to 


directly support the research projects itself 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97013  


 


Longitudinal Studies on the Impact of 


Adolescent Drinking on Brain  


To conduct a multisite longitudinal study 


using a coop agreement mechanism to 


address 1) effects of long/shorter-term child 


& adolescent alcohol exposure on deve 


human brain 2) effect of timing/dose/ 


duration of alcohol exposure on brain deve 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126213  


 


MARC Ancillary Training Activities 


To facilitate training/development of 


individuals from groups underrepresented 


in biomed/clinical behavior/social sciences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102920 


 


MCHB State Systems Develop Initiative  


To assist MCH/CSHCN prog in building of 


State/comm infrastructure that results in 


comprehensive, community-based systems 


of care for all children and their families 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92413 


 


Mechanisms Explaining Differences in 


Depressive and Anxiety Disorders 


Across Racial/Ethnic Groups  


To stimulate innovative research to expand 


current scientific understanding of social/ 


behavioral/neurobiological mechanisms 


explaining racial/ethnic differences in 


prevalence of depressive/anxiety disorders/ 


associated distribution of symptoms 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123273  


 


Mechanistic Pathways Linking 


Psychosocial Stress and Behavior 


To investigate basic psychological/social/  


environmental mechanisms and processes 


linking psychosocial stressors and behavior 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124133  


 


Mechanistic Studies of Pain/Alcohol Dep 


Conduct mechanistic study on relationship 


between alcohol/alcohol dependence/pain. 


An association between chronic pain 


conditions/alcohol dependence has been 


revealed in numerous studies with episodes 


of alcohol abuse antedating chronic pain in 


some people/alcohol dependence emerging 


after the onset of chronic pain in others 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106754  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106755  


 


Mechanistic Studies of Pain/Alcohol Dep 


To conduct mechanist study on relationship 


between alcohol drinking/dependen/pain. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106754  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106755  


 


Mentored Career Award for Faculty at 


Institutions That Promote Diversity-K01 


To promote diversity in the biomedical/ 


behavioral/clinical/social sciences research  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113053  


 


Mentored Career Development Award 


to Promote Faculty Diversity/Re-Entry 


in Biomedical Research (K01) 


Promote diversity/re-entry in biomedical/ 


behav/clin/social science researc workforce  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117373  
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Mentored Clinical Scientist Research 


Career Development Award  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44881  


Mentored Research Scientist Research 


Career Development Award  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44883  


To prepare qualified individuals for careers 


that have a significant impact on quality/ 


safety/effectiveness of health care for all 


 


mHealth Tools to Promote Effective 


PatientProvider Comm, Adherence to 


Treatment and Self Management of 


Chronic Diseases In Underserved Pops  


To stimulate research utilizing mHealth 


tools aimed at the improvement of effective 


patientprovider communication/adherence 


to treatment/self-management of chronic 


diseases in underserved populations  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119833  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119834 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119835 


 


Minority AIDS Initiative  (MAI) 


Retention and Re-Engagement Project  


To enhance access to/quality of HIV 


clinical care/support services for people 


with HIV who are traditionally underserved 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=104433  


 


MAI Targeted Capacity Expansi (TCE): 


Integrated Behavioral Health/Primary 


Care Network Cooperative Agreements  


Facilitate develop/expansion of culturally 


competent/integrated behavioral health/ 


primary care networks, within racial/ethnic 


minority communities in 12 Metro Statist 


Areas/Divisis most impacted by HIV/AIDS 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=90833  


 


Minority-Based Community Clinical 


Oncology Program Groups (U10)  


To support research activities of physicians 


involved in care of minorit who are eligible 


to participate in NCI-sponsored cancer 


prevention/control/treatment clinical trials 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96315  


 


Minority Youth Tobacco Elimination Pr 


To demo effective/scalability of evidence-


based tobacco prevention and cessation 


strategies in preventing/reducing tobacco 


use among racial/ethnic minority youth/low 


socioeconomic status young women 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97553   


Molecular and Cellular Substrates of 


Complex Brain Disorders (R01/ R21) 


For the discovery of the impact of 


alterations associated with complex brain 


disorders on the fundamental cellular and 


molecular substrates of neuronal function 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113013  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113014  


 


Nanoscience and Nanotechnology in 


Biology and Medicine (R01) 


For cutting-edge nanoscience/ nanotech 


research leading to biomedical 


breakthroughs & new investigations into 


diagnosis/treatment/management of an 


array of diseases and traumatic injuries 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=78513  


 


Nat Adult Protective Servi Resource Ctr  


To insure the safety/well-being of elders/ 


adults with disabilities at risk of being 


mistreated/neglected, who are unable care 


for themselves or protect themselves from 


harm, and who have no one to assist them 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102853  


 


National Center on Health  


For a National Center on Health 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92253 


 


National Cooperative Drug Discovery/ 


Development Groups for Treatment of 


Mental Disorders/Drug/Alcohol Addict 


To create multidisciplinary research groups 


or partnerships for the discovery of 


pharmacological agents to treat/study 


mental illness, drug or alcohol addiction 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89453  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=89454   


 


Nation Hispanic Senior Medicare Patrol  


To 1) enhance skills/know/capacity of SMP 


network to enable SMP project: effectively 


reach Hispan older adults with message of 


health care fraud preve/ID/report; respond 


to complaints from older adults/families/ 


caregivers of Medic/other health care fraud 


ID as a results of increased awareness 2) 


provide in-depth research-based/tailore TA 


to selected regional SMPs with high Hispan 


pops 3) deve outreach strategies/approache 


designed to enhance awareness of older 


adults/families/caregivers about fraud 4) 


conduct outreach/ED in selected high Hispa 


pop area(s), using outreach to test/refine 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102873  


Nat Human Trafficking Victim Assistanc  


To fund comprehensive case management 


services on a per capita basis to foreign 


victims/potential victims of a severe form 


of trafficking in persons seeking HHS 


certification in any location within the US 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96974    


 


National Indian Health Outreach/ED  


To: complete a summary/written report of 


key issues of ACA/IHCIA on the IHS, 


Tribal and Urban system 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116053  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116153  


 


National Organizations for State and 


Local Officials (NOSLO) 


To: 1. provide training/TA to promote 


primary care/public health initiatives 2. 


strengthen org capacities of state/local 


health depart/primary care orgs/small rural 


hospitals/state medicaid agenc/legislatures 


through info exchanges support public/ 


private sector initiatives to improve health 


/achieve health equity 3. TA materials/ 


training act benefiting health centers to 


underserved communities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98033  


 


National Organizations to Support 


Arthritis Programs and Policy  


To implement nat strategies that enhance 


health/wellness/quality of life for people 


with arthritis 1) expanded dissemination/ 


delivery of evidence-based arthritis interve 


2) enhanced infrastruct to support/provide 


arthritis-specific consumer health informat 


3) assist to state health depart to expand 


arthritis program efforts 4) effective policy/ 


systems strat to promote arthritis manage/ 


increased access to/availab of interventions 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101354  


 


National Resource Center for Strategies 


to Promote Healthy Marriage  


For demonstration projects that support 


"healthy marriage promotion activities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102177  


 


National Resource Center on Nutrition 


and Aging  


To help older adults maintain their dignity 


and independence in their homes and 


communities through comprehensive, 


coordinated, and cost-effective systems of 


long-term care and livable communities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103113  



http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44881

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44881

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44883

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44883

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119833

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119833

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119834

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119834
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=119835
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=96315

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97553

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97553

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=113013

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=113013

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=113014

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=113014

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=78513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=78513

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=102853

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=102853

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=92253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=92253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89453

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89453

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89454

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=89454

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=102873

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=102873

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=96974
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Nationwide Program for National and 


State Background Checks for Direct 


Patient Access Employees of Long Term 


Care (LTC) Facilities and Providers  


To identify efficient/effective/economical 


procedures for LTC facilities/providers to 


conduct background checks on prospective 


direct patient/resident access employees 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=104313  


 


Native American Research Centers for 


Health V/VI Competitive Supplements  


To determine feasibility of adapting and 


implementing HIV Evidence-Based 


Interventions supported by 4 Centers for 


Disease Control/Prevention for effective 


use within AI/AN communities/contribute 


to/document a successful adaptation/ 


implementation in this new population/ 


setting. Baseline/ongoing data will be 


collected/analyzed to help determine future 


effectiveness of the adapted EBI 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114073  


 


Network Infrastructure Support for 


Emerging Areas of Research in the Basic 


Biology of Aging (R24) 


To provide infrastructure support to foster 


further deve/integ in emerging interdiscipl 


areas of research in basic biology of aging 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106773  


 


Neurological Emergencies Treatment 


Trials Network Clinical Site Hubs  


To develop/widely implement efficacious 


treatments for patients with a broad 


spectrum of neurological emergencies in 


order to decrease morbidity and mortality 


associated with neurological disease 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123673   


 


NeuroNEXT Clinical Trials  
For biomarker validation trials/exploratory 


clinical trials of drugs/biologics/surgical 


therapies/devices that may contribute to the 


justification for/provide data required to 


design a future trial to confirm efficacy in 


the treatment of neurologic disease 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123853  


 


NeuroNEXT Infrastruct Resourc Access  


For biomarker validation trials/exploratory 


clinical trials of drugs/biologics/surgical 


therapies/devices that may contribute to the 


justification for/provide data required to 


design a future trial to confirm efficacy in 


the treatment of neurologic disease 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123855 


NeuroNEXT Small Business Innovation 


in Clinical Trials  


To propose biomarker validation trial/explo 


clinical trial of drugs/bio/surgical therapies 


/devices for neuro disorders which may 


contribute to justification for/provide data 


required to design a future trial 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123854   


 


Neurosurgeon Research Career 


Development Program (NRCDP) (K12) 


To support a national program of mentored 


advanced research career development for 


junior neurosurgeon faculty at institutions 


nationwide - support neurosurgical research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119493 


 


NIAID Clinical Trial Implementation 


Cooperative Agreement (U01)  


To invite apps that propose implementation 


of investigator-initia high-risk clinical trials 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99754  


 


NIAMS Clinical Trial Implementation 


Cooperative Agreement (U01)  


For implementation of investigator -


initiated interventional clinical trials 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96953 


 


NICHD Continuing ED Training Progs  


To develop/conduct short-term cont ED to 


improve know/skills of broad-based comm 


of biomed/behav researchers- research on 


repro/deve behavi/social/rehab processes 


deter health/well-being of newborn/child 


/adult/families & disseminate materials/inst 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99753 


 


NIDA Translational Avant-Garde 


Award for Medication Development for 


Treatment of Substance Use Disorders   


To support dedicated/talented basic/clinical 


researchers with the vision/drive/expertise 


necessary to translate research discoveries 


into meds for treatment of sub-use disorder 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109473 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109474  


 


NIDA Avant-Garde Award Program for 


HIV/AIDS Research (X02)/(DP1) 


Scientists - propose high-impact research 


that opens new areas - HIV/AIDS research 


/lead to new avenues for preventi/treatment  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109493  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109494 


NIDCD Phase I/II Preliminary Clinical 


Trials in Communication Disorders 


Identifying effective interventions for the 


treatment/prevention of communication 


disorders by supporting robust, well-


designed, and well-executed clinical trials. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111113     


 


NIDCR Clinical Trial Implementation or 


Biomarker Clinical Evaluation Study  
For clinical trial coop agreement apps or 


biomarker evals require prospect collection 


of clinical outcomes and clinical specimens 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123213  


 


NIDCR Clinical Trial or Biomarker 


Clinical Evaluation Study Planning   


For planning and design of clinical trials or 


biomarker clinical evaluation studies 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123193  


 


NIDCR Inst Career Development Award 


for Enhancing Research Capacity in 


Temporomandibular Joint Disorders 


(TMJDs) and Orofacial Pain (K12) 


To expand/strengthen comm of investigator 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111053 


 


NIDCR LC: Renewals of Existing Coop 


Agreement Awards, Prospective Studies 


on Craniofacial Pain and Dysfunction   


To renewal applications from active 


NIDCR-supported cooperative agreements 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124833  


 


NIDDK Central Repositories Non-


renewable Sample Access (X01) 


For access to non-renewable samples from 


one or more of these studies 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114013  


 


NIGMS Centers for HIV/AIDS-Related 


Structural Biology (P50) 


For center support structure determination/ 


dynamic characterizat of macromolecular 


complexes among/between components of 


HIV/components of host cells 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121614  


 


NIH Blueprint for Neuroscience 


Research Grand Challenge on the 


Transition from Acute to Chronic 


Neuropathic Pain (R01)  


Accelerating discoveries and reducing 


burden of nervous system disorders 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102673   
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http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=111113
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NIH Director's New Innovator Award Pr 


To support a small number of early stage 


investigators of exceptional creativity who 


propose bold & highly innovative new 


research approaches that have potential to 


produce major impact on broad/important 


problems in biomedical/behavioral research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=113153  


 


NIH Director's Pioneer Award Program 


Supporting scientists of exceptio creativity 


who propose pioneering/transform approac 


to address major biomedical/behavioral 


challenges having potential to produce high 


impact on biomedical/behavioral rese 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111874 


 


NIH Director's Transformative Research  


For groundbreaking/exception innovative/ 


original/unconvent research with potential 


to create new scientific paradigms 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123773  


 


NIH Exploratory Developmental 


Research Grant Program (Parent R21) 


Supports the development of new research 


activities in categorical program areas 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=50837  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107233  


 


NIH/PEPFAR Collaboration for 


Advancing Implementation Science in 


Prevention of Maternal-Child HIV 


Transmission (PMTCT) (R01) 


For implementation science projects that 


will inform PEPFAR as they develop more 


efficient/cost-effective methods to deliver 


proven interventions for prevention of 


maternal-child HIV transmission  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120113  


 


NIH Small Research Grant Program 


Supports small research projects - can be 


carried out in short time w/limited resource 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=50751  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107253  


 


NIMHD Revision Apps to Support 


Environmental Health Disparities Resea 


For envir health disparities research project 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97495 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97494  


 


NINDS Cooperative Program in 


Translational Research Single-


Component Research Projects (U01) 


To support preclinical development/testing 


of new therapies for neurological disorders 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112214   


 


NINDS Cooperative Program in 


Translational Research Multi-


Component Research Projects (U54) 


To support preclinical development/testing 


of new therapies for neurological disorders 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112215  


 


NINDS Coop Program in Translational 


Research Small Business Awards (U44) 


To support preclinical development/testing 


of new therapies for neurological disorders 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112217  


 


NINDS Exploratory/Developmental 


Projects in Translational Research (R21) 


To support preliminary steps in preclinical 


deve of therapeutics for neurological disord 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112213  


 


NINDS Research Education Programs 


for Residents/Fellows in Neurology/ 


Neurosur/Neuropatholo/Neuroradiology 


To support deve/implementation of progs 


relating to research ED/training of clinical 


residents/fellows to foster physici-scientists 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101935 


 


NINDS SBIR Technology Transfer  


To transfer technology out of the NIH 


intramural research labs into private sector 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124174  


 


NLM Advanced Informatics for Health  


For proposing excep innovative informatics 


research on novel hypotheses or difficult 


problems relating to complex decisions 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=94853  


 


NLM Express Research Grants in 


Biomedical Informatics  


To support research advancing the sciences 


of biomedical informatics/bioinformatics 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44037 


 


 


 


 


 


Nonhuman Primate Islet/Kidney 


Transplantation Tolerance (U01/ U19) 


To evaluate preclinical safety/efficacy of 


existing/newly deve immune tolerance 


induction regimens/to elucidate underlying 


mechanisms of induction/maintenance/loss 


of tolerance in these models 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115173   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115175  


 


Novel Interventions and Collaborations 


to Improving the Safe Use of Medication 


To seek solutions to preventable harm 


associated with suboptimal use of regulated 


prescription/over the counter medications 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100053 


 


Nutrition Obesity Research Centers  


To establish core centers-part of integrated 


program of nutrition/obesity-research  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102953 


 


Obesity/Asthma: Awareness/Manageme 


Examine interconnection of asthma/obesity 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=103693  


 


Oceans, Great Lakes and Human Health   


To address research approaches to 


problems relevant to oceans/human health 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122915   


 


Office of Direct Servi/Contracting Tribes  


To providing quality health care to AI/AN 


comm through outreach/education efforts 


with sole outcome improving health care 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106194  


 


Pathways to Responsible Fatherhood  


To support "...activities promoting 


responsible fatherhood" 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102175  


 


Patient Safety Research - Neonatal Care 


To the epidemiology of various domains of 


medical errors/consequent patient harm; 


assess factors various levels contribute to 


such errors; intervention strat at indivi/ 


systems/institutional-levels to help reduce/ 


eliminate med errors in context neonatal  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98614   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98613  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98615  
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Paul B. Beeson Clinical Scientist 


Development Award in Aging  


To encourage/assist development of future 


leaders in the field of aging by supporting 


clinically trained faculty members early in 


careers to gain additional research training/ 


establish independ prog in aging research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110233  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110253  


 


Pediatric Centers of Excelle-Nephrology 


To support both basic and clinical research 


on pediatric kidney disease 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107033  


 


Pediatric Scientist Development Prog 


To promote the successful transition of the 


candidates into independent research 


careers in academic settings 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105333  


 


PEPFAR Caribbean HIV/AIDS Regional 


Training Initiative (CHART II) 


To improve HIV/AIDS related health 


service delivery outcomes in 12 PF 


countries through deve of continuing ED 


programs integrating pre-service/in-service 


training of health workforce 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119694  


 


Phase II of the Coalition for a Healthier 


Community Program 


To support the implementation of evidence-


based health strategies targeting women/ 


girls through gender-based/cost beneficial/ 


sustainable public health system approach 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97033  


 


Phased Economic Studies Ancillary to 


Planned Health Care Delivery and 


Financing Pilots, Demonstrations, and 


Other Experiments 


To support health econ research conducted 


alongside planned large-scale health care 


delivery & financing pilots/demos/other 


experiments intended to reduce health care 


costs/cost growth while maintaining or 


improving patient outcomes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=126774  


 


Physician Assist Training in Prim Care  


To plan/deve/operate a physician assist ED 


program/training of individuals who will 


teach in programs to provide such training 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98993    


 


Physician Faculty Deve in Primary Care 


(PC) Program- PC Training/Enhanceme 


To plan/develop/operate a program for the 


training of physicians who plan to teach in 


family medicine, general internal medicine, 


or general pediatrics training programs 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98935   


 


Pilot and Feasibility Clinical Research 


Grants in Kidney or Urologic Diseases  


To support exploratory/developmental 


research for small scale or pilot/ feasibility 


clinical/translational research studies 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125833  


  


Pilot studies in Pancreatic Cancer (R21)  


To promote innovative research across 


multiple disciplines for a better 


understanding biology/etiology/detection/ 


prevention/treatment of pancreatic cancer 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112553  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112554  


 


Planning Grants for Clinical Trials of 


High Relevance to the NIGMS Mission 


To permit early peer review of scientific 


rationale for prop clinical trial/to facilitate 


complete submission of subsequent researc 


grant app to support full scale clinical trial 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110053  


 


PNS: American Indian Developmental 


Disabilities Leadership Development  


To develop leadership among people with 


developmental disabilities, to include 


intellectual disabilities, and their families 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96296  


 


PNS: Data Collection-Supporting Famili  


To plan/develop/implement 1 longitudinal 


data collection and analysis project relating 


to supports & services provided to families 


of people with developmental disabilities, 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98553   


 


PNS: Partnerships in Employment 


Systems Change  


For projects deve demonstrate collaborative 


approach to creating employment systems 


change at state level on behalf of youth and 


young adults with development disabilities 


- Y&YA with intellectual disabilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99174 


 


 


 


Point-of-Care Technologies Res Network 


To facilitate collab merging of scientific/ 


engineering advances with user-defined 


health needs in point-of-care testing 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100773 


 


Postdoctoral Res Fellowships in Biology  


For research and training in selected areas 


supported by BIO and with special goals 


for human resource development in biology  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98383 


 


Pre-Doctoral Training in Primary Care  


For projects that plan/develop/operate a 


program to train med students for careers in 


family med/general internal med/general 


pediatrics/combined internal med/pediatrics 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98953  


 


Pregnancy in Women with Disabilities 


Investigating incidence/course/outcomes of 


pregnancy among women with disabilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106393  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106394  


 


Prevention and Public Health Fund 


Coordinated Chronic Disease Prevention 


& Health Promotion Program -CDPHPP  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98533 


Prevention/Public Health Fund Pacific 


Islands Coordinated Chronic Disease 


Prevention and Health Promotion Prog  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98534  


To provide leadership/coord/support 


deve/implementation/eval of CDC funded 


CDPHPP, focus on top 5 leading chronic 


disease causes of death/ disability/associate 


risk factors, to increase effic/impact of cat 


diseases/risk factor prevention programs- 


heart disease/cancer prevent & control/ 


stroke/arthritis/diabetes/nut/phy act/obesity 


 


Program Project-Alcohol-Related Resea  


Supports interdisciplinary research on a 


wide variety of areas including, but not 


limited to: the nature/causes/consequences/ 


diagnosis/treatment/prevention of alcohol 


abuse & alcoholism; and in addition the 


development of new approaches and 


methodologies to pursue this research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=81513  
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Projects of National Significance: 


Partnerships in Employment Systems 


Change Training and Technical Asst  


To provide training & TA to Partnerships 


in Employment Systems Change projects 


that design and implement statewide model 


demonstration projects that stimulate and 


advance systems change in order to expand 


competitive employment in integrated 


settings for youth and young adults with 


intellectual and developmental disabilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102433  


 


Projects to Deliver Peer-to-Peer 


Recovery Support Service  


To deliver peer-to-peer recovery support 


services that help prevent relapse/promote 


sust recovery from alcohol/drug isorders 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101473 


 


Promoting CDC's Cancer Surveillance 


Data - Workforce Development/ ED 


To assist in development/implementation 


of ED infrastructure geared toward cancer 


registry professionals supporting continued 


growth/proficiency/ technological advances 


in the field of cancer data management 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105293   


 


Promo Health Policy/Disease Prevention  


To create/evaluate/test/inform health policy 


development that aid CDC in creating and 


advancing health policies that positively 


affect health at the population level 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99795 


 


Promoting Use of Local Volunteer 


Radiation Professionals in Existing 


Health Volunteer Programs to Assist in 


Pop Monitoring/Public Shelter Ops  


To promote development of self-sustaining 


volunteer emer response programs - include 


volunteer radiation protection professionals 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101495 


 


Psychosocial/Behavioral Interventions 


and Services Research in Autism 


Spectrum Disorders (R34) 


To facilitate exploratory research on 


psychosocial/behavioral treatments and 


innovative services research for autism 


spectrum disorders, including deve of 


instruments to eval impact of interventions 


on core features of autism spectrum 


disorders, and comorbid symptomatology 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=109513 


 


Public Education Efforts to Increase 


Solid Organ Donation Program  


To support the implementation of public 


education and outreach programs that show 


promise of increasing organ donation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106453  


 


Public Health Emergency Preparedness 


Cooperative Agreement  


To demo measurable/sustainable progress 


toward achieving the 15 public health 


preparedness capabilities/other activities  


promote safer/more resilient communities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=88673   


 


Public Health Surveillance of Deep Vein 


Thrombosis and Pulmonary Embolism  


To assess public health status/define public 


health priorities/evaluate programs/research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97234  


 


Public Prevention Health Fund: 


Community Transformation Grant  


To 1) build capacity to implement evidence 


& practice-based policy/environmental/ 


programmatic/infrastructure changes, 2) 


supporting start of interventions in 5 areas 


aligning with Healthy People 2020 focus 


areas & achieving demonstrated progress- 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=93873  


 


Public Prevention Health Fund: Health 


Promotion and Diseae Prevention 


Research Centers: Special Interest 


Project Competitive Supplements (SIPS) 


To design, test, and disseminate effective 


prevention research strategies in chronic 


disease prevention and control in the areas: 


access to health services, educational and 


community-based programs, environmental 


health, health-related quality of life and 


well-being, nutrition and weight status, 


physical activity, social determinates of 


health, tobacco use, and others 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=66853  


 


Public Prevention Health Fund: National 


Dissemination and Support for 


Community Transformation Grants  


To support the efforts of CTG program by 


funding national network(s) of community-


based orgs to support/ disseminate/amplify 


successful program models/activities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99853  


 


 


 


Quality by Design for Orally Inhaled 


Drugs: Chemist/Manufacturing/Controls  


To obtain micronized API materials with 


low variability and consistency 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106035   


 


R40 Maternal and Child Health 


Research Program (MCHR) 


To support applied research relating to 


maternal/child health services 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105054   


 


Radiation Health Protection and 


Measurements in the Event of a Public 


Health Response in Emergencies 


Involving Radiation/Radioactive Materi 


To develop guidance related to radiation 


health protection and measurements 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=102973 


 


Ryan White Part A HIV Emergen Relief 


For prim med care/access to antiretroviral 


therapies/other core serves/support services 


to Eligible Metro/Transitional Grant Areas 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116193    


 


Real Choice Sys Change Grant Building 


Sustainable Partnerships for Housing  


To develop and implement innovative 


strategies that increase opportunities for 


Americans with disabilities and older adults 


to enjoy meaningful community living 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105713   


 


Recovery Com Services Prog Supplemen  


To deliver peer-to-peer recovery support 


services to prevent relapse/promote sustain 


recovery from alcohol/drug use disorders 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=81233 


 


Reducing Loss to Follow-up after Failure 


to Pass Newborn Hearing Screening  


To further focus efforts to improve loss to 


doc/loss to follow-up by using specific 


interventions to achieve measurable 


improvement in the numbers of infants who 


receive appropriate and timely follow-up 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119893   


 


Reducing the Impact of Hypertension in 


Low and Middle Income Countries (U01) 


Focusing on effective interventions provide 


scientific evidence for expanding 


sustainable BP prevention and control 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97496 
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Rehabilitation Research Career 


Development Programs (K12) 


To coord the mentorin/career deve of rehab 


researchers in: physic/occupational therapy 


/allied health professio /clinicians involved 


in neurological rehab/bioengineers 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105753  


 


Res Answers to NCIs Provocative Questi 


To support research projects designed to 


use sound/innovative research strategies to 


solve specific problems and paradoxes in 


cancer research identified by the NCI as the 


NCIs "Provocative Questions" 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117353   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117354 


 


Research Infrastructure - Demographic 


and Behavioral Population Science  


To providing research infrastructure to 


population science research centers 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123293  


 


Research on Research Integrity (R21) 


For research improving understanding of 


basic mechanisms of research integrity by 


bridging work in laboratory and the field  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106673 


 


Research Project Grant (Parent R01) 


To support discrete/specified/circumscribed 


project to be performed by investigator(s) 


in areas representing the specific interests 


and competencies of the investigator(s).  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=50764  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107213  


 


Research Resource for Systematic 


Reviews of Complementary and 


Alternative Medicine Clinical Trials 


To support a research resource consisting 


of a database of primary reports of the full 


spectrum of complementary and alternative 


medicine (CAM) controlled clinical trials  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112573  


 


Research Supplements to Promote 


Diversity in Health-Related Research  


To improve diversity of research workforce 


by support/recruiting student/postdoctorate 


/eligible investigators from underrepres gps 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=43542  


 


Research Supplements to Promote Re-


Entry into Biomedical and Behavioral 


Research Careers  


To research grants to support individuals 


with high potential to re-enter an active 


research career after qualifying interruption 


for family/other responsibilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=43545  


 


Research to Advance Vaccine Safety  


To support research that will contribute to 


the overall understanding of vaccine safety 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44154  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44155  


 


Research-Understand/Inform Interventi 


that Promote the Research Careers of 


Students in Biomedical/Behavioral Scien 


To test assumptions/hypotheses regarding 


social/behavioral factors with the aim of 


advising/guiding the design of potential 


interventions intended to increase interest/ 


motivation/preparedness for careers in 


biomedical and behavioral research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=104853  


 


Research Using Biosamples From 


Selected Type 1 Diabetes Clinical Studies  


For ancillary studies using archived 


samples from selected type 1 diabetes 


clinical trials and studies 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125133  
 
Research Using Subjects From Type 1 


Diabetes TrialNet Natural History Study  


For ancillary studies using subjects enrolled 


in Type 1 Diabetes TrialNet trials network 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124893  


 


Residency Training in Primary Care  


To: 1. plan/develop/operate/participate in  


accred residency/internship prog in family 


medicine/general/internal/medicine/general 


pediatrics/combined internal med/pediatrics 


for med student/interns/residents/practicing 


physicians 2. provide fin assist in  traineesh 


/fellowships to medic students/interns/ 


residents/practicing physici/participants in 


any program/plan to specialize/practice in 


family medicine/general inter medicine/gen 


pediatrics/comb internal medicine/pediatric 


3. plan/develop/operate progra for training 


of physicians teach in comm-based setting 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98973  


 


 


Resource Centers for Minority Aging 


Research and Coordinating Center (P30)  
To address the national priority of reducing 


health disparities with special emphasis on 


health disparities in an aging population 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116953   


 


Role of Environme Chemical Exposures 


in the Development of Obesity, Type 2 


Diabetes and Metabolic Syndrome 


To understand role of environmental 


chemical exposures in deve of obesity, type 


2 diabetes/metabolic syndrome 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=80453  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=80454  


 


Rural Health Care Services Outreach  


For projects that demonstrate effective 


models of outreach and service delivery 


through collaboration, adoption of an 


evidence-based/promising practice model, 


demonstration of health outcomes, 


replicability and sustainability  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=124153 


 


Rural Health Network Developmen Plan  


To: i) achieve efficiencies ii) expand access 


to, coordinate/improve the quality of 


essential health care services iii) strengthen 


the rural health care system as a whole  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=118833  


 


Ryan White Part A HIV Emergen Relief  


For primary medical care/access to 


antiretroviral therapies/other core serves & 


support service to Eligible Metro Areas 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116193  


 


Safe/Effective Instruments and Devices 


for Use in Neonatal Intensive Care Units  


To propose research to develop new 


devices/instruments/improve existing 


devices & instruments/to monitor & treat 


infants/small children safely/efficaciously 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99275   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99274   


 


SBIR to Develop New Methods and 


Technologies able to Identify Individuals 


at Risk of Developing Type 1 Diabetes  


To perform research leading to the deve of 


innovative tech that may advance progress 


towards early detection and follow-up of 


individuals at risk of deve type 1 diabetes   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123753 



http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=105753

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=105753

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117353

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117353

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117354

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117354

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=123293

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=123293

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106673

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106673

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=50764

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=50764

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=107213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=112573

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=112573

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=43542

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=43542

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=43545

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=43545

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44154

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44154

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44155

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=44155

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=104853

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=104853

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125133

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125133

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=124893

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=124893

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98973

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=98973

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116953

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116953

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=80453

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=80453

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=80454

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=80454

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=124153

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=124153

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=118833

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=118833

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116193

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116193

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99275

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99275

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99274

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99274

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=123753

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=123753
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SBIR to Develop New Therapeutics and 


Monitoring Technologies for Type 1 


Diabetes Towards an Artificial Pancreas  


Perform research leading to deve of tech 


advance progress toward integrat long term 


glucose regulated insulin delivery system 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123733  


 


Scalable Assays for Unbiased In Vitro 


Analysis of Neurobiological Function 


To develop novel, robust analytical 


platforms using in vitro assays to reveal 


changes in neuronal and/or glial function 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=116973   


 


School-Based Comprehensive Oral 


Health Services Grant Program  


To demo successful integration of total oral 


health care into SBHC 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97213 


 


Scholars Training for the Advancement 


of Research (STAR): Competitive 


Revision to NINR T32 Training Grants 


To increase the number of nurse scientists 


who are prepared to undertake a career in 


interdisciplinary clinical or basic research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120633  


 


Screening/Brief Intervention/Referral to 


Treatment with a Trauma Module  


To implement SBIRT in primary care 


settings/develop/test new trauma modules 


for integration into SBIRT 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=91476  


 


Secondary Analyses and Archiving of 


Social and Behavioral Datasets in Aging 


To solicit 1-year R03 apps for 1) secondary 


analysis of data on aging in the areas of 


psychology/behavioral genetics/economics/ 


demography 2) archiving & dissemination 


of data sets to enable secondary analyses in 


order to further advance research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111253 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=52865   


 


Secondary Analysis of Existing Alcohol 


Epidemiology Data (R01/ R03) 


To conduct secondary analysis of existing 


data sets. Seeks to enhance understanding 


of patterns of alcohol consumption and the 


epidemiology of alcohol-related problems 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114153  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114173 


Service Area Competitions  


Support community-based/patient-directed 


nonprofit orgs that serve underserved  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99334  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99353  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99354  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99373  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99375  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99393  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99395  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99413  


 


Sexual Violence Prevention and ED  


For strategies that prevent first-time 


perpetration and first-time victimization 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106034  


 


Short Courses on Mathematical, 


Statistical, and Computational Tools for 


Studying Biological Systems 


To conduct workshops/short courses to 


improve integration-math/statistical/comput 


approac into biological/behavioral research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=125693  


 


Short-Term Research Education 


Program to Increase Diversity in Health-


Related Research (R25)  


To promote diversity in undergrad/health 


professional student pops by providing 


short-term research Ed support to stimulate 


career deve in cardiovascular/pulmonary/ 


hematologic/sleep disorders research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115153  


 


Silvio O. Conte Digestive Diseases 


Research Core Centers (P30) 


To bring together basic/clinical investigato 


to enhance communica/collaborat/effective 


of research related to digestive/liver disease 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=121113  


 


Single Cell Studies in Aging Research 


Research single cell biology to enhance 


understanding mec of aging/age-related dis 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117013  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117014 


Sleep and Social Environment: Basic 


Biopsychosocial Processes (R21) 


Investigate reciprocal interact of processes 


of sleep/circadian regulation/function with 


behavioral/social environment processes 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106093  


 


Small Research Grant to Improve 


Health Care Quality through Health 


Information Technology  


To support research designs to improve 


quality/safety/effectiveness of health care 


through implementation/use of health IT 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=42968    


 


Social and Behavioral Interventions to 


Increase Solid Organ Donation  


To increase solid organ donation/improve 


understand how to increase organ donation 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106473 


 


Social/Behav Research-Elderly in Disaste 


To conduct research in behavioral/social 


sciences on conseq of natural/man-made 


disasters for health/well-being of elderly, 


with goal of preventing/mitigating conseq 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106793 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106794  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106795   


 


Social Neuroscience and 


Neuroeconomics of Aging 


To stimu interdisciplinary aging-relevant 


research in social/affect/econ neurosciences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122073  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=122074 


 


Spatial Uncertainty: Data, Modeling, 


and Communication (R01/ R03/R21) 


To support research IDing sources of 


spatial uncertainty in health data/incorporat 


inaccuracy/instab into statist methods/deve 


tools to visualize spatial uncertainty 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100073  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100075  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100074  


 


Specialized Centers of Research (SCOR) 


on Sex Differences (P50) 


To expand the SCOR on Sex Differences 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101996  


 



http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=123733

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=123733

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116973

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=116973

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=97213

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=120633

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=120633

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=91476

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=91476

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=111253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=111253

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=52865

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=52865

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114153

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114153

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114173

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=114173

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99334

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99334

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99353

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99353

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99354

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99354

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99373

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99373

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99375

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99375

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99393

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99393

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99395

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99395

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99413

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=99413

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106034

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106034

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125693

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=125693

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=115153

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=115153

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=121113

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=121113

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117013

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117013

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117014

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=117014

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106093

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106093

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=42968

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=42968

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106473

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106473

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106793

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106793

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106794

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106794

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106795

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=106795

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122073

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122073

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122074

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=122074

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100073

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100073

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100075

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100075

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100074

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=100074

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=101996

http://www07.grants.gov/search/search.do?&mode=VIEW&oppId=101996
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Spinal Muscular Atrophy (SMA) 


Biomarker Study (U01)  


For study of candidate biomarkers in SMA 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98618  


 


Standardization - C-Peptide and HbA1C  


For improve/stand of HbA1c measurements 


/C-peptide measurements 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=112593    


 


State-Based Perinatal Quality Collaborat 


Enhance PQC to collect data to provide 


feedback to improve perinatal care, by 


sustaining efforts/expanding ability to 


include higher proportions of participating 


hospitals/expanding current projects to 


include neonatal and maternal health issues 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98014 


 


Strategies for the Protection of Pregnant 


Women/Infants Against Infectious Disea 


To encour new/innovat mechanistic studies 


of pathogens that impact placental function/ 


fetal well-being, long-term goal-infor deve 


of interve against pathgens/reduc burden of 


infect-relate pregnancy loss/infant mortality 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=96954  


 


Studies in Neonatal Resuscitation  


To stimulate neonatal resuscitation research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98313   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98314    


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98315  


 


Support of NIGMS Program Project P01 


To solve a sign bio problem, through a 


collab approach involving outstanding 


scientists who might not otherwise collabor 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=56729   


 


Sustainable Comprehensive Tobacco 


Cessation and Prevention Clinical 


Program for Low Socio-economic Status 


Women of Childbearing Age  


To implement/evaluate tobacco cessation/ 


prevention programs in selected Federal 


Clinical Partners to address tobacco use 


among LSES women of childbearing age 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99617  


 


Systems Deve Biology for Understanding 


Embryonic Deve and the Ontogeny of 


Structural Birth Defects (R01)  


To promote systems developmental biology 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=106113  


 


Systems Science and Health in the 


Behavioral and Social Sciences R21/ R01 


To develop basic/applied projects utilizing 


systems science methodologies relevant to 


human behavioral/social sciences/health 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115114   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=115115  


 


T1 Translational Research (TR): Novel 


interventions for prevention and 


treatment of age-related conditions (R21 


To accelerate the pace of development of 


novel therapeutics involving biologics, 


pharmacological and non-pharmacological 


approaches for preventing and treating key 


health issues affecting the elderly 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107713  


 


T1 Translational Research on Aging: 


Small Business Innovation Awards  


To support innovative researc conducted by 


small bus to advance availability of novel 


devices/products/health care practices/prog 


with potential for comm success/likelihood 


to benefit the lives of older adults 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111574  


 


T2 TR: Research leading to new health 


care practices, community programs and 


policies affecting older persons (R21) 


Research projects on translational research 


directed towards development of health 


care practices/community programs and 


policies, including monitoring and quality 


improvement for pharmacological and non-


pharmacological approaches for preventing 


/treating key health issues affecting elderly 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=107714  


 


T2 Translational Research on Aging: 


Small Business Innovation Awards  


To support innovative research conducted 


by small businesses to advance availability 


of novel devices/products/health care 


practices/programs with the potential for 


commercial success and the likelihood to 


benefit the lives of older adults 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111573   


 


 


T32 Training Program for Institutions 


That Promote Diversity  


To increase the participation of individuals 


from diverse backgrounds in 


cardiovascular/pulmonary/hematologic/ 


sleep disorders research across the career 


development continuum  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117833  


 


Teaching Health Center Graduate 


Medical Education Program  


To support community-based training 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=120293  


 


Training for States on Winnable Battles  


To provide training/ED materials/TA for 


leaders from legis/exec/admin branches of 


gov to keep pace with emerg health issues/ 


contrib to goals of reducing death/disability 


among adults related to tobacco use/reducin 


rate of growth of obesity through nutritio/ 


physical activity/improvin youth/adolescent 


health/help comm create an environment 


that fosters culture of well/healthy choices 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=117413   


 


Therapeutics for Neurotropic Biodefense 


Toxins and Pathogens (R21/R33) 


To support basic to translational research 


focused on development of new therapeutic 


strategies for neurotropic intoxication/or 


infection caused by biodefense pathogens 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97014 


 


Translational Research at the 


Aging/Cancer Interface (TRACI)  


For translational research in overlapping 


areas of human aging/cancer, linking basic/ 


clinical research relevant to care of cancer 


patients-bench to bedside/bedside to bench   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44139   


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=44140 


 


Translational Research in Pediatric and 


Obstetric Pharmacology (R01/R03/ R21)  


To encourage apps for translational/clinical 


research and clinical trials that will advance 


knowledge about underlying mechanisms 


of drug action/response/safety in children at 


various developmental stages, and/or in 


pregnant women and the developing fetus  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=104675  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=104673  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=104674  
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Tribal Management Grant Program  


Enhance/deve health manag infrastr/assists 


Tribes/Tribal Orgs assuming all/part of 


existing prog/services/acts through Title I 


contract/assists estab contract/Title V 


compactors to further deve/improve manag 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114553  


 


Tribal Research Center-Early Childhood  


To promote excellence in comm-based 


esearch/eval of ACF early CH initiatives 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=101153 


 


Tribal Self-Governance Program -


TSGP, Planning Cooperative Agreement  


1) Tribes not participating in TSGP to start 


planning to enter TSGP 2) Tribes previous 


received a PCA to cont plan to enter TSGP 


3) Tribes previously received a PCA/ 


entered TSGP to assume new and expanded 


Programs/ Services/Functions/Activities  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114313  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=114333  


 


Tribal Title IV-E Plan Development 


To submit plan to implement title IV-E 


foster care/adoption/assist/guardianship 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=85713  


 


Understanding Mechanisms of Terminal 


Erythroid Maturation (R01) 


Study deve of erythroid precursors into 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=119853  


 


University Partnership Research Grants 


for the Health Profession Opportunity 


Grants (HPOG) Program under ACA 


To support new program research 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100054  


 


US-Mexico Border Health Commission 


Border Health Improvement Initiative 


To deve coord/binational acts to improve 


health/quality of life on border 1) institute a 


focus on border health transcends political 


changes 2) support investigations/research/ 


studies to ID/eval/monitor health problems 


affecting border pop; 3) Encourage/support 


binational public-private efforts to establish 


compre/coord systems, use advanced tech 


to max extent possible, for gather/monitor 


health-related data for border areas 4) serve 


as catalyst to encourage public/private/ 


nonprofit orgs to preven/resolv border 


health problems to educate the population 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98513  


Viral Hepatitis Surveillance  


To monitor burden of acute/chronic viral 


hepatitis disease - core surveillance of 


acute hepatitis A/B/C/chronic hepatitis B/C 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=123013  


 


Voluntary Agencies Matching Grant Pro 


For refugees/asylees/other ORR eligible 


pop to become self-sufficient - employment 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=100078 


 


VR Technologies for Research and 


Education in Obesity and Diabetes  


To encourage small business researchers to 


apply - capitalize on the unique capabilities 


of VR technologies to teach, motivate, 


visualize outcomes, extend health care and 


learning envir for obesity and diabetes  


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92833 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92834 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92813 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=92814  


 


 


 


 


 


 


 


 


 


DOL 


 


Add Us In  


To ID/deve strategies to increase capacity 


of small businesses/comm, including 


underrepresent/historically excluded comm, 


to employ youth/adults with disabilities 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=111173   


 


Brookwood-Sago Mine Safety Grant  


Educational and training programs to help 


identify, avoid, and prevent unsafe working 


conditions in and around mines 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=110633 


 


Cooperative Agreements Under the 


Disability Employment Initiative  


To develop and implement a plan for 


improving effective and meaningful 


participation of persons with disabilities in 


the workforce 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=97174  


 


Global Action Pro on Child Labor Issues  


For 1) improve in legis/enforcement/policy 


coord/building nat cap to implement policy 


initiatives to increase access to quality ED/ 


sustainable livelihoods for vulnerable pops 


2) promotion of innov research/monitoring 


sys to aid with policy deve/program design 


3) support new efforts to protect children 


from exploitation in domestic work. 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105473  


 


Global Evaluation and Monitoring Proj  


(1) design/implement impact evaluations 


for 2 ILAB-funded projects, (2) develop 


comprehensive monitoring/ evaluation 


plans for 4 ILAB-funded projects, (3) 


design/implement tracer studies to 


determine the status of beneficiaries in up 


to 2 previous USDOL-funded projects 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105513  
 


H-1B Technical Skills Training Grants  


To provide ED/trainin/job placement assist 


in occupat/industries which employers are 


using H-1B visas to hire foreign workers/ 


related activities supporting such training 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=91173 


 
National Farmworker Jobs Program  


For operating Farmworker Jobs Program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=79573  


 


National Farmworker Jobs Program 


Housing Assistance Program  


For operating the National Farmworker 


Jobs Program 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=79593  


 


Project to Combat Exploitative Child 


Labor in Sugarcane Growing Areas of 


the Philippines  


To combat exploitative child labor in 


sugarcane growing areas of the Philippines 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=105533   


 


Susan Harwood Training Grant Prog 


To provide training and educational 


programs for workers and/or employers 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=99553  


 
Urban and Non-Urban Homeless 


Veterans' Reintegration Program HVRP 


Provide job training/counseling/placement 


services to expedite the reintegration of 


homeless Veterans into the labor force 


http://www07.grants.gov/search/search.do?


&mode=VIEW&oppId=98673  
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Dairy Farm Management Team Prog 
Farmers together with teams: lenders, 


agronomists, nutritionists, dairy specialists  


 Cost-share up to $2K 


 Cover consultant fees  


 Any herd size or set-up in the state. 


www.growwisconsindairy.org 
 


Utility Programs 


 


We Energies Renewable Energy R&D  


weenergies.com/business/energyeff/rdgrant


2010.htm   


 


Customer Incentive For Renewable 


Energy Generating Facilities 


http://www.we-


energies.com/business/altenergy/dirfinance


_incent.htm  


 


 


WI Dept of Revenue 


 


WI Dairy and Livestock Farm 


Investment Credit 


A nonrefundable credit equal to 10% the 


claimant paid for dairy/livestock farm 


modernization/expansion related to the 


operatio of claimant’s dairy/livestock farm 


http://www.revenue.wi.gov/faqs/pcs/dairy.


html#d3  
 


WI State Energy Dept 


 
Biofuels Infrastructure Expansion Prog  


Clean energy - biodiesel, ethanol 
http://energyindependence.wi.gov/category.


asp?linkcatid=2989&linkid=1462&locid=1


60    


 


 
 


For 501(c)3s to reduce carbon emissions 


through efficiency/renewable energy 


Todd Foland, 415.561.6700, 


http://www.ef.org/app_guidelines.cfm 


 
 


Research on organic farming and food 


systems and the dissemination of results.  


https://ofrf.org/grants/apply.html  
 


 


 
 


Brownfields Economic Development 
To clean up and redevelop brownfields -  


http://www.hud.gov/offices/cpd/economicd


evelopment/programs/bedi/index.cfm  


 


Community Develop Block Grant 
Prevents or eliminates slums and blight 


Sernorma Mitchell, 414.297.3214 ext. 8100 


http://www.hud.gov/offices/cpd/communit


ydevelopment/programs/index.cfm 
 


 
 


Transportation Economic Assistance 


For road, rail, harbor and airport projects 


Dennis Leong, 608.266.9910  


http://www.dot.wisconsin.gov/localgov/aid/


tea.htm  


 


Local Transportation Enhancements 


80% of costs, John Duffe, 608.264.8723 


http://www.dot.wisconsin.gov/localgov/aid/


te.htm 


 


Freight Rail Preservation Program 


To help preserve freight rail service 


http://www.dot.wisconsin.gov/localgov/aid/


frpp.htm 
 


 
 


New Markets Tax Credit  


Qualified equity investments in CDEs 


http://www.cdfifund.gov/what_we_do/prog


rams_id.asp?programID=5   


 


 


 


 
 


AgStar Fund for Rural America  
For four major areas: Education, 


Environment, Technology, quality of life. 


http://www.agstar.com/enhancingamerica/f


undforruralamerica/Pages/default.asp  


 


WI Department of Tourism 


 


Joint Effort Marketing (JEM)  


E-mail marketing, print and broadcast ads, 


direct mail, publicity, and billboards  


http://industry.travelwisconsin.com/Grants/


JEM.aspx   


 


 
 


Forestry Research/Development Grants  


For forestry biomass R&D or energy or 


biochemical source commercialization 


$500K, Brent English, 608.203.0113,  


http://cleantechpartners.org/index.php?opti


on=com_content&view=article&id=5&Ite


mid=27 


 


 
 


NCRCRD Small Grants Program 


Seed collaborative and sustainable rural 


development projects. $1K to $20K 


http://ncrcrd.org/Grants/SmallGrantsProgra


m.aspx  


 


 
For a complete listing of USDA/Federal 


grants and programs  


www.grants.gov 
 


 


Coastal Management Grants 


Restore, protect WI coast - 608.267.7982 


http://www.doa.state.wi.us/section.asp?link


id=65&locid=9 
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Agricultural Professional 


Organizations and Resources 
 


WI - Ag Trade & Consumer Protection 


2811 Agriculture Drive, PO Box 8911 


Madison, WI 53708-8911 


800.942.2474, http://datcp.wi.gov/  


 


Dairy  


 


WI Milk Marketing Board 
8418 Excelsior Drive 


Madison, WI 53717 


608.836.8820, http://www.wisdairy.com/ 


 


Alliance of Western Milk Producers  
1225 H Street., Suite 102  


Sacramento, CA 95814  


916.447.9941, milkjet@aol.com 


 


American Butter Institute  
Jerry Kozak 


2101 Wilson Blvd., Suite 400  


Arlington, VA 22201  


703.243.5630, www.butterinstitute.org/  


 


American Dairy Assn & Dairy Council  
219 S. West St., Suite 100 


Syracuse, NY 13202-2486 


315.472.9143, http://www.adadc.com/  


 


American Dairy Assn - Mid East  
5950 Sharon Woods Blvd 


Columbus, OH 43229 


614.890.1800, www.adadcmideast.com  


 


American Dairy Goat Assn  


209 West Main Street - PO Box 865 


Spindale, NC 28160  


828.286.3801, http://www.adga.org/ 


 


American Dairy Products Institute  


116 N. York Street 


Elmhurst, IL 60126 


630.530.8700, http://www.adpi.org  


 


American Dairy Science Assn  


1111 N. Dunlap Avenue  


Savoy, IL 61874  


217.356.5146, http://www.adsa.org/ 


 


 


 


 


Commercial Goat Milk Producers  
Bill Kolaske 


3831 Landstead Road 


Bonduel, WI 54494 


715.424.4538 


 


Dairy Business Assn 


Laurie Fischer 


4039 Ponce De Leon Blvd  


Oneida, WI 54155  


920.491.9956, http://www.widba.com/ 


 


Dairy Business Innovation Center  


Kathy Brown 


P.O. Box 14, Delavan, WI  53115 


888.623.2269, www.dbicusa.org  


Provides dairy experts providing: 


 Product development 


 Processing technology 


 Equipment expertise 


 Business planning 


 Market development 


 


Dairy Council of WI 
Laura Wilford 


175 Patrick Blvd., Suite 200 


Brookfield, WI 53045  


262.432.0686, lwilford@wmmb.org, 


www.dairycouncilofwisconsin.org  


 


Dairy Management, Inc.  


David Pelzer 


10255 W. Higgins Rd., Suite 900  


Rosemont, IL  60018-5616  


847.803.2000,www.innovatewithdairy.com 


 


Dairy Sheep Assn of North America  


Claire Mikolayunas  


470 Animal Sciences Building, UW-Mad 


1675 Observatory Dr .  


Madison , Wisconsin 53706, USA  


608.332.2889 http://www.dsana.org/ 


 


Family Dairies USA 


Sharon Laubscher  


4001 Nakoosa Trail, Suite 100 


Madison, WI 53714 


800.525.7704, http://www.fdusa.org/ 


 


Int’l Deli-Dairy-Bakery Assn 


636 Science Drive, PO Box 5528  


Madison, WI 53711-1073 


608.310.5000, http://www.iddba.org 


Int’l Dairy Federation 


Diamant Building 


Boulevard Auguste Reyers 80,  


1030 Brussels, Belgium 


322.733.9888, http://www.fil-idf.org 


 


Int’l Dairy Foods Assn  


1250 H Street, NW, Suite 900 


Washington, DC 20005 


202.737.4332, http://www.idfa.org 


 


Midland Dairy Assn  
101 NE Trilein 


Ankeny, Iowa 50021, 800.642.3895 


 


Midwest Dairy Foods Assn 
1335 Dublin Rd., Suite 30A 


Columbus, OH 43221 


614.326.6433, 


www.midwestdairyfoodsassociation.org/  


 


National Dairy Council (NDC) 


10255 W. Higgins Rd., Suite 900 


Rosemont, IL 60018  


http://www.nationaldairycouncil.org 


 


National Milk Producers Federation  


2101 Wilson Blvd., Suite 400 


Arlington, VA 22201 


703.243.6111, http://www.nmpf.org 


 


Professional Dairy Producers of WI 


Shelly Mayer 


N5776 U.S. Hwy. 151, Suite 1  


Fond du Lac, WI 54937  


800.947.7379, http://www.pdpw.org/  


 


Real Seal  


2060 Glacier Circle 


Cross Plains, WI 53528  


888.273.7325, http://www.realseal.com  


 


Southeast United Dairy Industry A. 
http://www.southeastdairy.org/ 


 


Southern Assn, Dairy Food Manufacture 
PO Box 10 


Tazelwell, TN 37879-0010, 423.626.5855  


 


Southwestern Dairy Products Coop 


505 Diagonal St, PO Box 103 


Mt. Sterling, WI 54645 


608.734.3151, www.buygoatcheese.com 
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U.S. Dairy Export Council  
2101 Wilson Blvd., Ste. 400 


Arlington, VA 22201-3061 


703.528.3049, http://www.usdec.org/  


 


WI Dairy Artisan Network 


Norm Monsen – DATCP, 608.224.5135  


2811 Agriculture Drive, PO Box 8911  


Madison , WI 53708-8911  


http://www.wisconsindairyartisan.com/ 


 


WI Dairy Business Association 


Laurie Fischer 


4039 Ponce De Leon Blvd 


Oneida, WI  54155 


920.491.9956, www.widba.com/index.php  


 


WI Dairy Goat Assn (WDGA) 


Clara Hedrich 


7253 Hwy 45N 


Three Lakes, WI 54562     


920.849.2926, http://www.wdga.org/  


 


WI Dairy Products Assn 


Brad Legreid 


8383 Greenway Blvd. 


Middleton, WI 53562 


608.836.3336, http://www.wdpa.net/  


 


WI Sheep Dairy Cooperative  


Larry Meisegeier-River Ridge Stock Farm 


N6430 Hwy 40 


Bruce, WI 54819  


800.409.7953 ext 4, www.sheepmilk.biz/ 


 


MN-SD Dairy Foods Research Center 
Joseph J. Warthesen - Univ of Minnesota 


Department of Food Science & Nutrition 


1334 Eckles Ave. 


St. Paul, MN 55108-6099 


http://mbbnet.umn.edu/labs/msddfrc.html  


 


 


Cheese  


 


American Cheese Society (ACS) 


Marci Wilson 


455 South Fourth Street, Suite 650 


Louisville, KY 40202 


502.583.3783, www.cheesesociety.org 


 


Central WI Cheesemakers Assn 


Jim Mildbrandt 


104 W. Bagley 


Greenwood, WI 5437,  


715.267.7382. 


 


Cheesemaking.Com  


New England Cheesemaking Supply  


P.O. Box 85 


Ashfield, MA 01330 


413.628.3808, www.cheesemaking.com 


Cheese Importers Assn of America 
Virginia Sheahan 


460 Park Ave. 11th Fl 


New York, NY 10022 


212.753.7500, http://www.theciaa.org/  


 


Cheese Market News 


Susan Quarne 


P.O. Box 620244 


Middleton, WI 53562-0244 


608.831.6002,  


http://www.cheesemarketnews.com/ 


 


Cheese Reporter 


2810 Crossroads Dr., Suite 3000 


Madison, WI 53718 


608.246.8430, www.cheesereporter.com  


 


Eastern WI Cheesemakers & 


Buttermakers Assn 


Brian Baker 


N5279 Cty G 


St. Cloud, WI 53079 


920.477.7871, bakerch@dotnet.com  


 


Foreign-Type Cheesemakers Assn 


Ryan McDonnell  


1520 - 17th St. 


Monroe, WI 53566 


608.325.2507, www.ftcma.com  


 


I Love Cheese!  


Dairy Management Inc. 


10255 W. Higgins Rd. Suite 900 


Rosemont, Illinois 60018 


847.803.2000 x3205 


 


National Cheese Institute 
1250 H St NW, Suite 900 


Washington D.C. 20005 


202.737.4332, http://www.idfa.org/  


 


Northeastern WI Cheesemakers Assn 


Roger Krohn 


N 2915 County Road AB 


Luxemburg, WI 54217 


920.845.2901 


 


North Central Cheese Industry Assn 
Lloyd Metzger 


1334 Eckles Ave.  


Dept. of Food Science & Nutrition  


University of Minnesota  


St. Paul, MN  55108  


612.624.7786, lmetzger@umn.edu 


 


Recipe and Resource Guide for 


Cheesemaking 


Gourmetsleuth 


PO Box 508 


Los Gatos, CA  95031 


408.354.8281, 


gourmetsleuth.com/cheesereceipts.htm,  


 


Southwest WI Cheesemakers Assn 


Roth Kase USA Ltd  


657 2nd St.  


Monroe, Wisconsin 53566  


608.329.7666 ext. 16 


bruce.rothcase@tds.net    


 


Southwestern WI Dairy Goat Products 


Cooperative 


Mt. Sterling Cheese Cooperative 


PO Box 103 


Mt. Sterling, WI 54645-0103 


608.734.3151, www.buygoatcheese.com/ 


 


WI Cheese Makers Assn  


John Umhoefer 


8030 Excelsior Drive, Suite 305 


Madison, WI 53717-1950 


608.828.4550, 


http://www.wischeesemakersassn.org 


 


WI Specialty Cheese Institute  


Kathy Brown 


P.O. Box 15 


Delavan, WI 53115-0015 


866.740.2180, www.wisspecialcheese.org 


 


WI Swiss & Limburger Cheese Assn  


Dick Oliver  


1520 - 17th St.  


Monroe, WI  53566  


608.325.2507 


 


www.Cheese.Com 


 


Meat/Livestock  


 


AgSource Cooperative 


135 Enterprise Drive 


PO Box 930230 


Verona, WI 53593 


608.845.1900, http://agsource.crinet.com/  


 


Alaska Seafood Marketing Inst 
311 N. Franklin Street, Suite 200 


Juneau, AK 99801-1147 


800.478.2903, www.alaskaseafood.org   


 


American Assn of Meat Processors 
P.O. Box 269  


Elizabethtown, PA 17022  


717.367.1168, http://www.aamp.com  


 


American Emu Assn  


34226 Sybil Lake Road 


Vergas, MN 56587 


218.234.1162, http://www.aea-emu.org 


 


American Fisheries Society 
5410 Grosvenor Lane 


Bethesda, MD 20814 


301.897.8616, http://www.fisheries.org  
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American Lamb Council (ALC)  
c/o American Sheep Industry Assn 


9785 Maroon Circle, Suite 360 


Centennial, CO 80112 


303.771.3500, http://www.sheepusa.org   


 


American Meat Goat Assn 
P.O. Box 676 


Sonora, TX 76950 


325.387.6100, http://www.meatgoats.com   


 


American Meat Institute (AMI)  
1150 Connecticut Avenue, NW 12th Fl 


Washington, DC  20036  


202.587.4200, http://www.meatami.com   


 


American Pastured Poultry Producers 


Assn (APPPA) 


PO Box 87 


Boyd, WI 54726  


888.662.7772, www.apppa.org    


 


American Sheep Industry Assn 
9785 Maroon Circle, Suite 360 


Centennial, CO 80112 


303.771.3500, http://www.sheepusa.org   


 


American Seafood Institute (ASI) 
25 Fairway Cir 


Hope Valley, RI 02832-2551, 


401.783.4200,  


 


American Shrimp Processors Assn 
P.O. Box 50774 


New Orleans, LA 70150 


504.368.1571,www.americanshrimpproces


sorsassociation.org  


 


Appaloosa Horse Club 
2720 West Pullman Road  


Moscow, ID 83843  


208.882.5578, http://www.appaloosa.com/   


 


At-Sea Processors Assn 
1225 I Street NW, Suite 600 


Washington, D.C. 20005 


202.712.9119, http://www.atsea.org  


 


Babcock Institute 


240 Agriculture Hall 


1450 Linden Dr. 


Madison, WI 53706-1562  


608.265.4169,//babcock.cals.wisc.edu  


 


Eastern Perishable Products Assn 
17 Park Street  


Wanaque, NJ 07465  


973.831.4100, eppa@eppanic.org,  


 


National Aquaculture Assn 
PO Box 1647 


Pine Bluff, AR 71613 


870.850.7900, http://www.thenaa.net/   


 


The National Bison Assn 
8690 Wolff Ct, #200  


Westminster, CO 80031  


303.292.2833 www.bisoncentral.com/  


 


National Cattlemen’s Beef Assn 
9110 E. Nichols Ave., #300 


Centennial, CO 80112 


303.694.0305, http://www.beef.org  


 


National Chicken Council 
1015 15th Street NW, Suite 930 


Washington D.C. 2005-2605 


 202.296.2622, http://www.eatchicken.com  


 


National Fisheries Institute (NFI) 
1901 North Fort Myer Drive, Suite 700 


Arlington, VA 22209 


703.524.8880, www.aboutseafood.com/  


 


National Pork Board  
1776 N.W. 114th Street  


Clive, IA 50325  


515.223.2600, http://www.pork.org/  


 


National Pork Producers Council 
122 C St. NW, Suite. 875  


Washington, D.C. 20001  


202.347.3600, http://www.nppc.org  


 


National Food Processors Assn 
1350 I Street NW, Suite 300  


Washington D.C. 20005  


202.639.5900, http://www.gmaonline.org/  


 


National Meat Assn  
1970 Broadway, No. 825  


Oakland, CA 94612  


510.763.1533, http://www.nmaonline.org   


 


The National Turkey Federation 
1225 New York Avenue NW, Suite 400 


Washington D.C. 20005 


202.898.0100, http://www.turkeyfed.org  


 


Poultry Science Assn  
1111 N. Dunlap Avenue  


Savoy, IL 61874 


217.356.3182, www.poultryscience.org 


 


U.S. Poultry & Egg Assn  
1530 Cooledge Road 


Tucker, GA 30084-7303  


770.493.9401, http://www.poultryegg.org 


 


WI Angus Assn 


Ardel Quam 


N706 State Rd 113 


Lodi, WI 53555, marda2@verizon.net  


 


WI Arabian Horse Assn 


W2908 Long Crossing Rd 


Rio, WI 53960, Sunde Nelson, 


http://www.wisconsinarabian.com/   


WI Assn of Meat Processors 


PO Box 505 


Bloomington, WI 53804 


Ken Bisarek, 608.994.3173 


 


WI Ayrshire Breeders Assn 


N1021 Lawn Rd. 


Seymour, WI 54165, Bill Kolaske, 


info@brownswissusa.com  


 


WI Beef Council Inc 


John Freitag 


623 Grand Canyon Drive 


Madison, WI 53719-1044 


608.833.7177, www.beeftips.com  


 


WI Beef Improvement Assn 


PO Box 955 


New Glarus, WI 53574 


800.297.5747, 


http://www.wisconsinbeef.com/home.html  


 


WI Bison Producers Assn, Inc. 


W4749 Golf Course Road 


Mt. Calvary, WI 53057 


Georgia Derrick, 920.921.8889, 


http://www.wibison.com 


 


WI Brown Swiss Assn  
W561 Muenzenberger Rd  


Coon Valley, WI 54623  


Gary Fox, 608.486.2297, 


www.brownswissusa.com/jrgreenbay.htm 


 


WI Cattlemen’s Assn 


PO Box 527 


Sun Prairie, WI 53590-0527 


Greg May, 608.825.2544 


 


WI Commercial Deer/Elk Farmers Assn  


3591 High Point Rd.  


Spring Green, WI 53588-8935 


Gwen Gilbertson, 888.233.1667, 


http://www.wcdefa.org 


 


WI Donkey & Mule Society 


E2340 Aasen Road 


Iola, WI 54945 


Wes Stigen, 715.445.4178, 


http://www.widonkeymule.org/  


 


WI Emu Assn 


Sugar Maple Emu Farm 


W805 Pedee Rd. 


Brodhead, WI 53520,  


Joylene Reavis, 608.897.2255, 


www.wiea-emu.org  


 


WI Guernsey Breeders Assn 


W23375 11th St 


Trempealeau, WI 54661-9227 


Deb Lakey, 608.534.6010 
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WI Holstein Assn 


PO Box 10 


Baraboo, WI 53913 


Christianne Williams, 608.356.2114 


 


WI Independent Livestock Dealers 


5300 Dam Lake Rd 


Eagle River, WI 53521 


Norbert Brandt, 715.479.4086 


 


WI Jersey Breeders Assn 


E6261 Schoneck Rd 


Marion, WI 54950 


Lori Schoneck, 715.754.4886,  


 


WI Livestock & Meat Council 


PO Box 8911 


Madison, WI 53718 


Dan Vogel, 608.224.5113 


 


WI Livestock Breeders Assn 


PO Box 296 


Argyle, WI 53504 


Marv Espenscheid, 608.543.3778,  


 


WI Milking Shorthorn Assn 


E7250A Ochsner 


Plain, WI 53577,  


Jessica Wehler, 608.544.3306 


 


WI Ostrich Assn 


N6042 1200th St. 


Prescott, WI 54021-7444, 


Steve Breitlow, 414.695.1332 


 


WI Pork Producers Assn 


P.O. Box 327 


Lancaster, WI 53813 


Tami Vaassen, 608.723.7551 


 


WI Poultry Improvement Assn 


1675 Observatory Dr #260 


Madison, WI 53706 


Gregg Wolff, 608.262.1774 


 


WI Purebred Dairy Cattle Assn 


N56W30020 Hwy K 


Hartland, WI 53029 


Clark Vilter 


 


WI Quarter Horse Assn 


http://www.wqha.com/index.html  


 


WI Sheep Breeders Coop- Jeff Alf 


7811 Consolidated School Rd. 


Edgerton, WI 54217 


608.868.2505 alfhamp@inwave.com 


 


WI State Horse Council 


Jana Tauber 


132A South Ludington 


Columbus, WI 53925 


920.623.0393,  


www.wisconsinstatehorsecouncil.org 


WI Turkey Federation 


Steve Meier 


1675 Observatory Dr #260 


Madison, WI 53706 


608.262.5157 


 


WI Veal Growers Assn 


Pegi Erdmann 


W7104 Cty KW 


Juneau, WI 53039 


920.386.4600, wvga@aol.com 


 


Other/Special  


 


Accredited Certifiers Assn 
PO Box 472 


Port Crane, NY 13833 


607.648.3259,www.accreditedcertifiers.org   


 


Ag Utilization Research Institute 
PO Box 599 


Crookston, MN 56716-0599 


800.279.5010, www.auri.org  


Alliant Energy  
4902 N. Biltmore Lane 


Madison, WI 53718 


800.255.4268, www.alliantenergy.com   


 


American Bagel Assn 
111 West First Street 


Dayton, OH 20005 


800.844.8493 


 


American Bakers Assn  


1350 Eye Street, N.W., Suite 1290 


Washington D.C. 20005 


202.789.0300, www.americanbakers.org  


 


American Beverage Assn  


1101 16th Street NW 


Washington D.C. 20036-4803 


202.463.6732, http://www.ameribev.org/  


 


American Beverage Licensees 


5101 River Road, Suite 108  


Bethesda, MD 20816-1560  


301.656.1494, http://www.ablusa.org/  


 


American Botanical Council  


Box 201660  


Austin, TX 78720 


800.373.7105, http://www.herbalgram.org  


 


American Butter Institute 
2101 Wilson Blvd., Suite 400 


Arlington, VA 22201 


703.243.6111, www.butterinstitute.org  


 


American Corn Growers Assn 


PO Box 18157 


Washing DC, 20036 


202.835.0330, http://www.acga.org/  


American Council on Science and Health 
1995 Broadway, Second Floor 


New York, NY 10023-5860 


212.362.7044, http://www.acsh.org  


 


American Dietetic Assn  
120 South Riverside Plaza, Suite 2000 


Chicago, IL 60606-6995 


800.877.1600, http://www.eatright.org   


 


American Egg Board 


1460 Renaissance Drive 


Park Ridge, IL 60068 


847.296.7043, http://www.aeb.org/  


  


American Frozen Food Institute 


2000 Corporate Ridge, Suite 1000 


McLean, VA 22102 


703.821.0770, http://www.affi.com/  


 


American Herbal Products Assn 
8484 Georgia Ave., Suite 370  


Silver Springs, MD 20910 


301.588.1171, http://www.ahpa.org  


American Honey Producers Assn  
104 Cottonwood Lane 


Rocky Ford, CO 81067 


719.254.6321, 


www.americanhoneyproducers.org 


 


American Institute of Food Distrib 
1 Broadway, Second Floor 


Elmwood Park, NJ 60091 


201.791.5570, www.foodinstitute.com  


 


American Malting Barley Assn, Inc. 
740 Plankington Ave., Suite 830 


Milwaukee, WI 53203 


414.272.4640, http://www.ambainc.org/  


 


American Nutraceutical Assn 
22 Inverness Center Pkway., Suite 150  


Birmingham, AL 35242 


205.980.5710, www.americanutra.com   


 


American Restaurant Assn Inc. 
PO Box 51482 


Sarasota, FL  34232, 888.423.4411 


www.americanrestaurantassociation.com/   


 


American Seed Trade Assn 
225 Reinekers Ln, Suite 650  


Alexandria, VA 22314-2875 


703.837.8140, http://www.amseed.org/  


 


American Society of Agronomy 
677 South Segoe Rd  


Madison, WI 53711  


608.273.8080, https://www.agronomy.org/  


 


American Society of Animal Science 
1111 N. Dunlap Ave 


Savoy, IL 61874 


217.356.9050, http://www.asas.org/  
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American Society of Baking  
825 Green Bay Road, Suite 120 


Wilmette, IL 60091 


847.920.9885, http://www.asbe.org  


 


American Soybean Assn  


Suite 100, 12125 Woodcrest Executive Dr 


St. Louis, MO 63141 


800.688.7692: www.soygrowers.com/  


 


Assn for Dressings and Sauces 
5775-G Peachtree-Dunwoody Rd. 


Atlanta, GA 30342 


404.252.3663, www.dressings-sauces.org  


 


Assn of Home Appliance Manufact 
Suite 402, 1111 19th Street, NW 


Washington D.C. 20036 


202.872.5955, http://www.aham.org  


 


Assn of Women in Agriculture 
1909 University Ave. 608.231.3702 


Madison, WI 53705 


Kristina Duwe, awa-news@hotmail.com  


 


ATTRA 
53020 Hitchcock Ave 


Lewis, IA 51544 


800.346.9140, www.attra.ncat.org   


 


Baking Equip Manufacturer’s Assn  
825 Green Bay Road, Suite 120 


Wilmette, IL 60091 


847.920.1230, http://www.bema.org 


 


Bread Bakers Guild of America  


3203 Maryland Avenue 


North Versailles, PA 15137 


412.823.2080, http://www.bbga.org  


 


Brown County Beekeepers Assn  


1418 Chicago St. - 920.432.2261 


Green Bay,WI. 54301-3840 


//browncountybeekeepers.wordpress.com/  


 


Bizstarts Milwaukee  


10437 Innovation Drive, Suite 202 


Milwaukee, WI 53226 


www.bizstartsmilwaukee.com/Home.htm  


 


Canned Food Alliance 
8039 Gatehouse Road 


Falls Church, VA 22042 


703.849.8755, http://www.mealtime.org  


 


Canned Vegetable Council Inc 


PO Box 5258 


Madison, WI 53705 


608.231.2250, www.cannedveggies.com 


 


Center for Food Safety 
660 Pennsylvania Ave, SE Suite 302 


Washington D.C. 20003 


202.547.9359,www.centerforfoodsafety.org 


Certified Naturally Grown 
PO Box 156 


Stone Ridge, NY 12484 


845.687.2058, www.naturallygrown.org 


 


Consumer Healthcare Products Assn 
1150 Connecticut Ave., NW, 12th Fl  


Washington D.C. 20036 


202.429.9260, http://www.chpa.org  


 


Cooperative Network 


131 W Wilson St #400 


Madison, WI 53703, 608.258.4407 


http://www.cooperativenetwork.coop/  


 


Corn Refiners Assn 
1701 Pennsylvania Ave, Suite 950 


Washington, DC 20006 


 202.331.1634, http://www.corn.org/   


 


The Cornucopia Institute 


PO Box 126 


Cornucopia, WI 54827 


608.625.2042, http://www.cornucopia.org 


 


Council for Responsible Nutrition 
1875 Eye St. NW 


Washington, D.C. 20006 


202.872.1488, http://www.crnusa.org 


 


Dane County Farm Bureau 
2193 Hwy 73 


Cambridge, WI 53525 


608.423.9860, www.wfbf.com/county 


 


Dane County Farm Service Ag 
1 Fen Oak Ct. 


Madison, WI 53718 


608.224.3767, www.fsa.usda.gov/wi   


 


Downtown Madison, Inc. 
615 E. Washington Ave. 


Madison, WI 53703 


608.255.1008,www.downtownmadison.org 


 


Distilled Spirits Council of the US 
1250 Eye Street, NW, Suite 400 


Washington, D.C. 20005 


202.628.3544, http://www.discus.org/  


 


The Ecological Farming Assn 


406 Main Street, Suite 313, 


Watsonville, CA 95076 


831.763.2111, www.eco-farm.org/  


 


Focus on Energy 
431 Charmany Drive 


Madison, WI 53719 


800.762.7077, www.focusonenergy.com  


 


Food Institute 
28-12 Broadway, P.O. Box 972 


Fair Lawn, NJ 07410 


201.791.5570, www.foodinstitute.com  


Food Alliance 
400 Selby Ave, Ste Y 


St Paul, MN 55102 


651.265.3682, www.foodaliance.org 


 


Food Marketing Institute 
655 15th Street NW 


Washington D.C. 2005 


202.452.8444, http://www.fmi.org  


 


Forward Wisconsin 
201 W. Washington Ave., Suite 500 


Madison, WI 53703 


608.261.2500, http://www.forwardwi.com  


Grassworks, Inc 


210 River Drive 


Wausau, WI 54403 


715.261.6009, mail@grassworks.org  


 


Grocery Manufacturers of America 
1010 Wisconsin Ave NW, Ninth Floor 


Washington, D.C. 20007  


202.337.9400, www.gmabrands.com 


 


Growers for Biotechnology 


P.O. Box 253 


Valley City, ND 701.845.2093, 


www.growersforwheatbiotechnology.org/  


 


Hearth, Patio, & Barbecue Assn 
Suite 1001, 1601 North Kent Street 


Arlington, VA 22209 


703.522.0086, http://www.hpba.org  


 


Herb Research Foundation  
1007 Pearl Street, Suite 200  


Boulder, CO 80302  


800.748.2617, www.herbs.org  


 


Illinois Center for Soyfoods 
170 NSRC, 1101 W. Peabody Dr.,  


Urbana, IL 61801, 217.244.1706, 


http://www.soyfoodsillinois.uiuc.edu  


 


Independent Organic Inspector Assn 
PO Box 6 


Broadus, MT 59317-0006 


406.436.2031, www.ioia.net  


 


Institute of Food Technologists  
525 W. Van Buren, Suite 1000 


Chicago, IL 60607 


800.IFT.FOOD, http://www.ift.org  


 


Institute for Ag and Trade Policy 
2105 First Ave S 


Minneapolis, MN 55404 


612.870.3400, iatp@iatp.org, www.iatp.org  


 


Int’l Bottled Water Assn 
1700 Diagonal Road, Suite 650 


Alexandria, VA 22314 


703.683.5213, http://www.bottledwater.org  
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Int’l Dairy-Deli-Bakery Assn 
313 Price Place, Suite 202, PO Box 5528 


Madison, WI 53705-0528 


608.238.7908, http://www.iddba.org  


 


Int’l Federation of Ag Producers 
60, rue Saint-Lazare  


75009 Paris, France 


33 1 45 26 05 53, http://www.fresh-cuts.org 


 


Int’l Food Information Council 
1100 Connecticut Avenue NW, Suite 430  


Washington D.C. 20036  


202.296.6540, http://www.ific.org  


 


Int’l Housewares Assn 
6400 Shafer Court, Suite 650 


Rosemont, IL 60018 


847.292.4200, http://www.housewares.org  


 


Int’l Organic Accreditation Service 
102 ½ 1st Ave S, Suite 4 


Jamestown, ND 58401 


701.252.4070, http://www.ioas.org  


 


Int’l Texas Longhorn Assn 
PO Box 2610 


Glen Rose, TX 76043  


254.898.0157, http://www.itla.com/  


 


Kettle Moraine Mink Breeders Assn 


N252 County A 


New Holstein, WI 53061, 920.894.3779 


 


Madison Area CSA Coalition  


PO Box 7814 


Madison, WI 53707-7814 


608.226.0300, www.macsac.org 


 


Michael Fields Agricultural Institute 


W2493 County Road ES, PO Box 990 


East Troy, WI 53120 


262.642.3303 ext. 127, 


http://www.michaelfieldsaginst.org 


 


Mid-America Agri-Trade Council  


400 West Erie Street Suite 100 


Chicago, IL 560610-4041 


312.944.3030, http://www.miatco.org 


 


Midwest Equipment Dealers Assn 


5330 Wall St #100 


Madison, WI 53718-7929 


608.240.4700, http://www.medaassn.com/  


 


Midwest Food Processors Assn 


502 E. Main St., PO Box 1297 


Madison, WI 53701-1297 


608.255.9946, http://www.mwfpa.org 


 


M-west Organic Dairy Producers All 


PO Box 1772 


Madison, WI 53701, 608.260.0900, 


www.familyfarmdefenders.org 


Midwest Organic Services Assn 


PO Box 821 


Viroqua, WI 54665 


608.637.2526,http://www.mosaorganic.org/  


 


Midwest Organic & Sustainable 


Education Services (MOSES) 


PO Box 339 


Spring Valley, WI 54767 


715.772.3162, info@mosesorganic.org, 


www.mosesorganic.org 


 


National Assn of Chain Drug Stores  
413 North Lee Street 


Alexandria, VA 22314 


703.549.3001, http://www.nacds.org  


 


National Assn of Convenience Stores 


1605 King Street 


Alexandria, VA 


703.684.3600, www.cstorecentral.com  


 


National Assn of Margarine Manuf 
1101 15th St. NW, Suite 202 


Washington D.C. 20005 


202.785.3232, http://www.margarine.org  


 


National Assn of State Organic Prog 
PO Box 146500 


Salt Lake City, UT. 84114-6500 


801.538.7141, http://www.nasda.org/nasop/  


 


National Assn of Wheat Growers 
415 Second St NE, Suite 300 


Washington DC, 20002-4993 


202.547.7800, http://www.wheatworld.org/   


 


National Center for Complementary and 


Alternative Medicine 
NCCAM Clearinghouse  


P.O. Box 8218  


Silver Spring, MD 20907-8218  


888.644.6226, http://nccam.nih.gov 


 


National Coffee Assn of U.S.A., Inc. 


15 Maiden Lane, Suite 1405  


New York, NY 10038   


212.766.4007, http://www.ncausa.org 


 


National Cooperative Business Assn 


1401 New York Ave, Suite 1100 


Washington DC, NY 20005   


202.638.6222, http://www.ncba.coop/  


 


National Corn Growers Assn 


632 Cepi Drive,  


Chesterfield, MO 63005  


636.733.9004, http://www.ncga.com/  


 


National Council of Farmer Coops 


50 F Street NW, Suite 900 


Washington, DC 20001  


202.626.8700, http://www.ncfc.org/  


 


National Grain and Feed Assn 


1250 I St., N.W., Suite 1003 


Washington, D.C., 20005 


202.289.0873, http://www.ngfa.org/  


 


National Farmers Org-WI 


955 17th St 


Prairie du Sac, WI, 53578 


Ron Statz, 608.643.3341  


 


Nat Federation of Independent Bus 


10 E. Doty St., Suite 201 


Madison, WI, 53703 


608.255.6083, http://www.nfib.com/wi  


 


National Food Processors Assn 
1350 I St. NW, Ste. 300 


Washington D.C. 20005  


202.639.5900, http://www.gmaonline.org/  


 


National Gardening Assn 
1100 Dorset Street 


South Burlington, VT 05403 


802.863.5251, www.gardenresearch.com  


  


National Juice Products Assn 
400 North Tampa Street 


Tampa, FL 33601 


813.273.6572, www.juiceproducts.org/  


 


National Soft Drink Assn 
1101 16th Street, N.W. 


Washington D.C. 20036 


202.463.6732, http://www.nsda.com  


 


National Sustainable Agriculture 


Information Service (ATTRA)  


P.O. Box 3657 


Fayetteville, AR 72702 


800-346-9140, http://attra.ncat.org/  


 


National Yogurt Assn  
2000 Corporate Ridge, Suite 1000 


McLean, VA 22102 


703.821.0770, http://aboutyogurt.com/ 


 


Natural Products Association  
1773 T Street, NW 


Washington, DC 20009 


800.966.6632, http://www.nnfa.org  


 


Northern WI Co-op Tobacco Pool 


PO Box 47 


Viroqua, WI, 54665,  


608.637.2526 


 


Organic Ag Info 


www.organicaginfo.org 


 


(The) Organic Center 


PO Box 20513 


Boulder, CO 80308 


303.499.1840, www.organic-center.org  
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Organic Crop Improvement Assn In 


6400 Cornhusker, Suite 125 


Lincoln, NE 68507 


402.477.2323, http://www.ocia.org/  


 


Organic Crop Improvement Assn 


WI Chapter #1 


5381 Norway Drive 


Pulaski, WI 54162 


920.822.2629, mnmsgang@netnet.net 


 


Organic Farming Research Found 


PO Box 440 


Santa Cruz, CA 95061 


831.426.6606, www.ofrf.org  


 


Organic Materials Review Institute 


PO Box 11558 


Eugene, OR 97440 


541.343.7600, www.omri.org  


 


Organic National & Int’l Certifiers 


3845 W Oakton St 


Skokie, IL 60076 


847.763.0218, www.on-ic.com  


  


Organic Trade Assn  
60 Wells St, P.O. Box 547 


Greenfield MA 01302 


413.774.7511, http://www.ota.com  


 


Orthodox Union 
11 Broadway 


New York, NY 10004 


212.613.8249, http://www.oukosher.org  


 


Organic Valley™ Family of Farms 
507 West Main Street 


LaFarge, WI 54639 


888.444.6455, www.organicvalley.com 


 


OK Kosher Certification 
391 Troy Avenue 


Brooklyn, NY 11213 


718.756.7500 , http://www.ok.org  


 


Private-label Manufacturers Assn 
369 Lexington Ave. 


New York, NY 10017, 212.972.3131 


 


Produce Marketing Assn 
1500 Casho Mill Road, P.O. Box 6036  


Newark, DE 19714-6036, 302.738.7100 


 


Research Education Action & Policy on 


Food Group 
PO Box 5632 


Madison, WI 53705 


608.294.1114, www.reapfoodgroup.org      


 


Retailer’s Bakery Assn  
14239 Park Center Drive 


Laurel, MD 20707 


301.725.2149, http://www.rbanet.com  


(The) Rodale Intitute  
611 Siegfriedale Road 


Kutztown, PA 19530-9320 


610.683.1416, http://www.newfarm.org  


 


SavorWisconsin 


PO Box 8911 


Madison, WI 53708 


608.224.5017, www.savorwisconsin.com   


 


Shiitake Growers Assn of WI 


N3296 Kozuzek Rd. 


Peshtigo, WI 54157, 715.582.4997 


 


Snack Food Assn 
1711 King Street, Suite One 


Alexandria, VA 22314 


800.628.1334, http://www.sfa.org/  


 


Society of Comm Seed Technologists 


101 East State St., #214 


Ithaca, NY 14850 


607.256.3313, www.seedtechnology.net/  


 


Soyfoods Assn of North America  


1723 U St., N.W. 


Washington D.C. 20009 


202.986.5600, http://www.soyfoods.org  


 


Soy Protein Assn 
1255 23rd Street, NW  


Washington D.C. 20037-1174  


202.467.6610, 


http://www.spcouncil.org/facts.html  


 


Specialty Coffee Assn of America  
330 Golden Shore, Suite 50 


Long Beach, CA 90802 


562.624.4100, http://www.scaa.org  


 


Sustainable Agriculture Coalition  
110 Maryland, NE - 202.547.5754 


Washington DC 20002 


www.sustainableagriculturecoalition.org 


 


Sustainable Agriculture Network  
210 Hills Building, University of Vermont 


Burlington, VT 05405-0082 


802.656.0484, www.sare.org  


 


Tea Assn of the USA, Inc. 
230 Park Avenue, Suite 1460 


New York, NY 10169 


212.986.9415, http://www.teausa.com  


 


Thrive 
615 E. Washington Ave. 


Madison, WI 53703 


608.443.1960, http://www.thrivehere.org  


 


Timber Producers Assn 
PO Box 1278 


Rhinelander, WI 54501 


715.282.5828, http://www.timberpa.com 


Tortilla Industry Assn  
8117 Preston Road, Suite 300 


Dallas, TX 75225 


214.706.9193, http://www.tortilla-info.com  


 


United Fresh Produce Assn 
1901 Pennsylvania Ave. NW, Suite 1100  


Washington, DC 20006  


202.303.3400 http://www.unitedfresh.org/  


 


United Soybean Board 
16640 Chesterfield Grove Road, Suite 130 


Chesterfield, MO 63005-1429 


800.989.USB1, www.unitedsoybean.org  


 


USDA National Organic Program 
1400 Independence Ave SW 


Washington DC 20250 


202.720.3252, www.ams.usda.gov/nop   


 


U.S. Grains Council 
1400 K Street NW, Suite 1200, 


Washington, DC 20005 


202.789.0789, http://www.grains.org/ 


 


U.S. Wheat Associates 
3103 10th Street, North Suite 300 


Arlington, VA 22201 


202.463.0999, http://www.uswheat.org/  


 


The Vegetarian Resource Group  
PO Box 1463 


Baltimore, MD 21203 


410.366.8343, http://www.vrg.org  


 


Wheat Foods Council  
10841 South Crossroads Drive, Suite 105 


Parker, CO 80138 


303.840.8787, http://www.wheatfoods.org  


 


WI Aglime Assn 


PO Box 286 


Plain, WI 53577-0256 


608.546.2255, dickm@tkcllc.com 


 


WI Agri-service Assn. 


6000 Gisholt Dr., Suite 208 


Madison, WI  53713 


608-223-1111, http://www.wasa.org/  


 


WI Agribusiness Council 


221 Canal Rd. 


Waterloo, WI 53594 


920.478.3852, acminc@gdinet.com 


 


WI Agricultural Tourism Assn, Inc  


211 Canal Road 


Waterloo, WI 53594 


920.478.3852, www.visitdairyland.com  


 


WI Aquaculture Assn 


5117 Hwy 191 


Dodgeville, WI 53533, 608.935.2098 


http://www.wisconsinaquaculture.com/  
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WI Apple Growers Assn 
211 Canal Road 


Waterloo, WI 53594 


920.478.4277, http://www.waga.org 


 


WI Arborist Association 
PO Box 8244 


Janesville, WI 53547 


608.756.5561, http://www.waa-isa.org 


 


WI Assn of Fairs 


6097 Pinion Pine Way 


Fitchburg, WI 53719 


608.274.6228, http://www.wifairs.com/  


 


WI Assn of Professional Ag Consult 


7310 Farmington Way  


Madison, WI  53717 


608.833.7989, http://www.wapac.info/  


 


WI Beautiful Garden Assn 


W297 59115 Hwy 83, PO Box 69 


Mukwonago, WI 53149 


262.363.8911 


 


WI Berry Growers Assn 


221 Canal Road 


Waterloo, WI 53594 


920.478.3852, http://www.wiberries.org 


 


WI BioAg Gateway Campus 


215 Martin Luther King, Jr Bd., Box 2985 


Madison, WI 53701-2985 


608.267.4933  


 


WI Biotechnology Assn 


2E Mifflin St #600 


Madison, WI 53703-2865 


608.252.9393, www.wisbiomed.org  


 


WI Bird & Game Breeders Assn 


17182 CTH T 


Tomah, WI. 54660-6755  


608.372.2283 


 


WI Builders Assn 


4868 High Crossing Blvd. 


Madison, WI 53704  


608.242.5151, http://www.wisbuild.org  


 


WI Carrot Growers Assn 


N570 6th Ct. 


Endeavor, WI 53930 


608.981.2488 


 


WI Cherry Board Inc 


PO Box 8911 


Madison, WI 53708-8911 


920.823.2051 


 


WI Christmas Tree Producers Assn  


W9833 Hogan Road,  


Portage, WI 53901-9279  


608.742.8663, www.christmastrees-wi.org 


WI Corn Growers Assn  
W1360 Hwy 106 


Palmyra, WI 53156 


262.495.2232, www.wicorn.org   


 


WI Crop Improvement Assn 


1575 Linden Dr. 


Madison, WI 53706 


608.849.5021, http://www.wisc.edu/wcia/  


 


WI Cranberry Board Inc 


PO Box 1351 


WI Rapids, WI 54495-1351 


715.423.2070  


 


WI Crop Producers Assn 


2317 International Ln #102 


Madison, WI 53704 


608.249.4070, http://www.wicrops.org 


 


WI Department of Commerce  


201 W. Washington Ave. 


Madison, WI 53703 


608.266.1018, http://commerce.wi.gov  


 


WI Economic Development Assn  


4600 American Parkway, Suite 208 


Madison, WI 53718 


608.255.5666, http://www.weda.org   


 


WI Egg Producers Assn 


N6680 Hwy O 


Marshall, WI 53559, 920.648.8015 


 


WI Farm Bureau Federation 


1241 John Q. Hammons Drive 


Madison, WI 53717 


608.828.5710, www.wfbf.com  


 


WI Farmers Union 


117 W Spring St - 715.723.5561 


Chippewa Falls, WI 54729 


 www.wisconsinfarmersunion.com  


 


WI Fresh Market, Vegetable Growers A 


211 Canal Rd. 


Waterloo, WI 54594 


920.478.3852, 


http://www.wisconsinfreshproduce.org 


 


WI Fur Breeders Assn 


Harry Erickson 


W3331 US Hwy 10 


Granton, WI 54436 


 


WI Ginseng Growers Assn 


555 N 72nd Avenue, Suite 2 


Wausau, WI 54401 


715.845.7300, www.ginsengboard.com   


 


WI Green Industry Federation 


12342 West Layton Ave 


Greenfield, WI 53228 


414.529.4705, www.wislf.org  


WI Grocers Assn, Inc 


One South Pinckney, Suite 504 


Madison, WI 53703 


608.244.7150, www.wisconsingrocers.com  


 


WI Hatcheries Association 


PO Box 452 


Beaver Dam, WI 53916 


920.887.2122 


 


WI Hay Assn 


4671 Hwy 10 


Junction City, WI 54443, 715.457.2265 


 


WI Honey Producers Assn 


W229 S7120 Guthrie School Road 


Big Bend, WI 53103  


262.662.2843, andy@hemkenhoney.com  


 


WI Independent Businesses 


122 W. Washington Ave., Suite 100 


Madison, WI 53703 


608.255.0373, http://www.wibiz.org  


 


WI Land & Water Conservation  


One Point Place #101 


Madison, WI 53719 


608.833.1833, http://www.wlwca.org  


 


WI Local Food Network  


Jane Hansen, 715.339.5345 


http://wisconsinlocalfood.wetpaint.com/   


 


WI Manufacturers & Commerce 


501 E. Washington Ave. 


Madison, WI 53703 


608.258.3400, www.wmc.org  


 


WI Maple Syrup Producers Assn  


33186 County Hwy W 


Holcombe, WI 54745-4430 


715.447.5758, http://www.wismaple.org/  


 


WI Milk Marketing Board 


8418 Excelsior Dr 


Madison, WI 53717 


800.373.9662, www.wisdairy.com   


 


WI Muck Farmers Assn 


PO Box 327 


Antigo, WI 54409-0327, 715.623.7683,  


 


WI Natural Foods Associates 


910 W Grand Ave 


Wisconsin Rapids, WI 54494 


715.421.2061 


http://www.wisconsinnaturalfoods.org/  


 


WI Natural Foods Assn, Inc. 


Ester Horsted 


6616 Cty I, Waunakee, WI 53597-9774 
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WI Nursery Assn 


12342 W Layton Ave 


Greenfield, WI 53228-3347 


414.529.4705, www.wgif.net  


 


WI OCIA #1 


5381 Norway Drive 


Pulaski, WI 54162 


920.822.2629, 


http://www.ocia.org/ContactUs/USA.aspx  


 


WI Pest Control Assn 


16700 W Victor Rd. 


New Berlin, WI 53151 


262.797.4160, http://wisconsinpest.com/  


 


WI Potato & Vegetable Growers As 


PO Box 327 


Antigo, WI 54409-0327 


715.623.7683 www.wisconsinpotatoes.com 


 


WI Poultry & Egg Industries 


MacFarlane Pheasants Inc 


2821 South U.S. Hwy 51 


Janesville, WI 53546 


Ben Lawton, 608.757.7881 


 


WI Restaurant Assn 


2801 Fish Hatchery Rd 


Madison, WI 53713 


Ed Lump, 608.270.9950/ 800.589.3211 


 


WI Red Cherry Growers  


6476 State Hwy 42 


Egg Harbor, WI 54209-9801 


David Schartner, 920.743.8617 


 


WI State Brewers Assn 


2700 S Shore Dr 


Milwaukee, WI 53207 


Marty Schriber, 414.482.1214  


 


WI State Cranberry Growers  


PO Box 365 


WI Rapids, WI 54495-0365 


715.423.2070, www.wiscran.org 


 


WI State Grange 


N2552 Strunk Rd 


Ft Atkinson, WI 53538 


Duane Scott, Master 920.563.6669  


 


WI Seed Potato Improvement 


PO Box 173 


Antigo, WI 54409 


715.623.7683, www.potatoseed.org  


 


WI Sod Producers Assn 


22920 Hanson Rd. 


Union Grove, WI 53182 


Gina Holter, 262.895.6820 


 


 


WI Soybean Assn 
2976 Triverton Pike Rd 


Madison, WI 53711 


608.274.7522, http://www.wisoybean.org 


 


WI Soybean Marketing Board 


2976 Triverton Pike Rd 


Madison, WI 53711-5840 


608.274.7522, http://www.wisoybean.org 


 


WI Tobacco Dealers & Growers 


552 Cty Hwy X 


Edgerton, WI 53534,  


Shelly Shield, Fax – 608.873.4071 


 


WI Turkey Federation 


1675 Observatory Dr #260 


Madison, WI 53706 


Steven Meier, 608.262.5157 


 


WI Women for Agriculture 


N901 Welsh Rd 


Watertown, WI 53509,  


Rosemary Echardt, 715.536.5423 


 


WI Woodland Owners Assn 


PO Box 285 


Stevens Point, WI 54481 


715.346.4798, 


http://www.wisconsinwoodlands.org/  


 


WI Women’s Bus Initiative Corp 


2300 S. Park St., #21 


Middleton, WI 53713 


608.257.5450, http://www.wwbic.com  


 


WI Winery Assn 


2810 Crossroads Drive, Suite 3800 


Middleton, WI 53718 


866.947.9463,  http://www.wiswine.com/ 


 


World Beef Expo 


640 S 84th Street 


West Allis, WI 53214 


414.266.7050, http://worldbeefexpo.com  


 


World Dairy Expo Inc 


3310 Latham Drive 


Madison, WI 53713 


608.224.6455, www.worlddairyexpo.com  


 


Zero Tillage Farmers Assn  


http://www.mandakzerotill.org/  


 


 


 


 


 


 


 


 


 


 


 


Food Processing 


Equipment Businesses 


 


A&B Process Systems Corp 


201 South Wisconsin Ave. 


Stratford, WI 54484 


888.258.2789, http://www.abprocess.com/ 


Stainless steel processing equipment 


 


CSF Incorporated  
810 Highway 51 East  


Stoughton, WI 53589-0227 


800.236.7130, http://www.hilgendorf.com/  


Dairy/food processing equipment 


 


Darlington Dairy Supply Co., Inc 


17332 State Rd 81 W 


Darlington, WI 53530 


608.776.4064, http://www.ddsco.com/  


Agricultural Machinery and Supplies 


 


Merrill Equipment Co. 
800.937.2471 


Manufacturer of barnsteel components 


 


Meyer Manufacturing Corporation 
P.O. Box 405 


Dorchester, WI 54425 


800.325.9103, http://www.meyermfg.com/  


Material handling products for ag/industrial  


 


Nu-Pak Inc 
305 1st Street 


Boscobel, WI 53805 


608.375.2322, http://www.nu-pak.com/  


Progressive co-packer / co-manufacturer 


 


 


Food Distributors  


 


Affiliated Foods  


1401 W. Farmers 


Amarillo, TX 79118  


800.234.3661, http://www.afiama.com  


To grocery and restaurants in Southwest 


 


Alex Lee  


120 4th St. SW 


Hickory, NC 28602 


828.725.4424, http://www.alexlee.com/  


Wholesale to retailers and foodservice 


 


Appert's Foodservice  


900 S Highway 10 


St. Cloud, MN 56304 


800.225.3883, http://www.alexlee.com/  


To restaurants/institutions in Greater MN 
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Artisanal Cheese 


500 W 37th Street 2nd Fl  


New York NY 10018 


877.797.1200, www.artisanalcheese.com/  


Specialty/handmade cheeses  


 


Atlantic Dominion Distributors 


5400 Virginia Beach Blvd. 


Virginia Beach, VA 23462 


757.497.1001, www.atlanticdominion.com/  


Convenience store distributor 


 


Basic Food International, Inc. 
901 South Federal Highway 


Fort Lauderdale, FL 33316  


954.467.1700, http://www.basicfood.com/  


Frozen/canned/ cooked foods  


 


Ben E. Keith Foods 


14200 North Santa Fe Avenue 


Edmond, OK 73013 


800.475.3484, http://www.benekeith.com/  


Full-service, institutional distributor 


 


Boars Head 


1819 Main Street, Suite 800 


Sarasota, FL 34236 


941.955.0994, http://www.boarshead.com/  


To delicatessens/gourmet/ supermarkets  


 


Canelle - Specialty Foods 
5220 NW 72nd Ave # 5 


Miami, FL 33166  


305.403.3300, www.canellefinefoods.com/  


Resorts/restaurants/hotels/golf clubs, etc  


 


Cheney Brothers  


1 Cheney Way,  


West Palm Beach, FL 33404 


800.432.1341, www.cheneybrothers.com/  


Food service distributors 


Clover Hill Foods 
3115 Washington Pike 


Bridgeville, PA 15017 


412.257.1700, www.cloverhillfoods.com/  


Specialized food distributor 


 


CONCO Food Distributors 


1016 SW Evangeline Thruway 


Lafayette, LA  70501 


800.755.7797, www.concofoods.com/  


To businesses that prepare and serve food 


 


C&S Wholesale Grocers  


7 Corporate Drive 


Keene, NH 03431 


603.354.7000, http://www.cswg.com/  


To supermarkets and mass marketers 


 


CRS OneSource7  
Corporate Drive,Keene, NH 03431 


603.354.7000, www.crsonesource.com/  


To supermarkets and mass marketers 


 


Diversified Foods Inc. 


3115 6th  St. 


Metairie, LA 70002,  


800.264.6651, www.diversifiedfoods.com/  


 


Dutch Valley Bulk Food Distributors 


P.O. Box 465, 7615 Lancaster Ave. 


Myerstown, PA 17067 


800.733.4191, www.dutchvalleyfoods.com/  


Bulk food products 


 


Emerling International Foods 


2381 Fillmore Ave Suite 1 


Buffalo, NY 14214, 716.833.7381 


http://emerlinginternational.com/  


Maple syrup/berries/etc 


 


Farner-Bocken Company  


800.274.8692,http://mrc.farner-bocken.com  


Convenience and food service products 


 


Food Services of America  


480.927.4000, http://www.fsafood.com  


Broadline foodservice distributor 


 


Four Seasons Produce  


400 Wasbash Rd. PO Box 788 


Ephrata, PA 17522 


800.422.8384, http://www.fsproduce.com/  


Packages/supplies fresh fruits/vegetables 


 


General Trading Company 


455 16th St., Carlstatd, NJ 07072 


201.935.7717, http://general-trading.com/  


Distributes grocery, dairy, frozen 


 


GMB Specialty Foods  


P.O. Box 962 


San Juan Capistrano, CA 92693-0962 


800.809.8298, http://www.gmbfoods.com/  


Condiments-marinades/mustard/dressings 


 


Gordon Food Service 


P.O. Box 1787, 333 50th St. SW 


Grand Rapids, MI 49501 


888.437.3663, http://www.gfs.com/en  


Meat, dairy, produce, bakery, supplies 


 


Gummer Wholesale, Inc.  
1945 James Parkway / P.O. Box 2288, 


Heath, OH  43056 


740.928.0415, www.gummerwholesale.net/  


For restaurant and fast food 


 


Haddon House  


Howell, New Jersey Distribution Center  


433 Oak Glen Road  


Howell, NJ 07731,  


 http://www.haddonhouse.com/  


Gourmet, specialty, etc 


 


 


 


 


Hain Celestial Group   
4600 Sleepytime Dr.  


Boulder, CO 80301 


800.434.4246, www.hain-celestial.com/  


Natural/organic food, personal care  


 


H.T. Hackney Company  


P.O. Box 238, 502 S. Gay Street 


Knoxville, TN 37901 


865.546.1291, http://www.hthackney.com/  


Convenience stores/independ grocers 


 


Kehe Corporate Office 


900 N. Schmidt Rd.  


Romeoville, IL 60446 


630.343.0000, http://www.kehefood.com/   


Natural and specialty food products 


 


Imperial Foods, Inc. 
115 N. Brandon Drive 


Glendale Heights, IL 60139 


800.729.8116, www.imperial-foods.com/  


Gourmet - chocolate/cookies/kosher 


 


Institution Food House, Inc 


PO Drawer 2947, 543 12th St Drive NW 


Hickory, NC 28603-2947 


800.800.0434, http://www.ifh.com/  


Broadline foodservice distributor 


 


Interstate Bakeries Corporation  


12 E. Armour Blvd. 


Kansas City, MO 64111 


800.483.7253,  


http://www.interstatebakeriescorp.com/  


Bread and cake distributor 


 


Kohl Wholesale  


130 Jersey Street P.O. BOX 729 


Quincy, IL 62306 


800.222.5645, www.kohlwholesale.com  


Broadline - Illinois, Missouri and Iowa 


 


Labatt Food Service 
4500 Industry Park 


San Antonio, TX 78218 


210.661.4216, http://www.labattfood.com/  


Food-away-from-home establishments 


 


Leprino Foods 
1830 W. 38th Avenue 


Denver, CO 80211 


303.480.2600, www.leprinofoods.com/  


Largest U.S. exporter of whey products 


 


Michael Foods 
301 Carlson Parkway, Suite 400 


Minnetonka, MN 55305 


800.328.5474, www.michaelfoods.com/  


Egg products/grocery, specialty dairy  
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Performance Food Group 
245 North Castle Heights Ave. 


Lebanon, TN 37087 


615.444.2995, http://www.pfgcdc.com  


Family and casual dining chains 


 


Peters Imports, Inc 
3040 Remico SW 


Grandville, MI 49418 


616.261.5405, www.petersimports.com/  


Gourmet foods and confections 


 


Quaker Valley Foods 
2701 Red Lion Rd. 


Philadelphia, PA 19114 


800.882.MEAT, 


http://www.quakervalleyfoods.com/  


Meat, cheeses, salads, etc 


 


Reinhart FoodService 
1500 St. James Street  


La Crosse, WI 54602-2859  


800.827.4010,  


http://www.reinhartfoodservice.com/  


Poultry/seafood/dairy/etc 


 


RLB Food Distributors 
CN 2285 (2 Dedrick Place)  


West Caldwell, NJ 07007-2285 


973.575.9526, http://rlbfood.com/  


Produce/flowers/deli/bakery 


 


Shamrock Foods 
2540 N. 29th Avenue 


Phoenix, AZ 85009 


602.233.6400, www.shamrockfoods.com/  


Food and food-related products 


 


Sherwood Food Distributors 
12499 Evergreen Road 


Detroit, MI 48228,   


313.659.7300, www.sherwoodfoods.com/  


Meat 


 


Somerset Industries 
901 North Bethlehem Pike 


Spring House, PA 19477                 


800.883.8728,  


http://www.somersetindustries.com/  


Dry bulk veg/frozen/canned 


 


Sysco 
910 South Boulevard 


Baraboo, WI 53913-2793 


608.356.8711, http://www.sysco.com/  


To restaurants/healthcare/educational  


 


Taylor Fresh Foods 
911 Blanco Cir., Ste. B, Salinas, CA 93901 


800.731.7388,http://www.taylorfarms.com/  


Manufactures prepackaged salad/fruit/vege 


 


 


Thomasnet 
http://www.thomasnet.com/   


Find supplier of more than 67K categories 


  


Tree of Life 
405 Golfway West Dr. 


St. Augustine, FL 32095-8839 


800.260.2424, http://www.treeoflife.com/  


Organic distributor 


 


United Foods Ingredients 
145 Vallecitos De Oro, Suite 208 


San Marcos, CA 92069 


760.774.7225, http://unifiedfoods.com/  


Freeze dried and dehydrated vegetables 


 


United Natural Foods, Inc 
2340 Heinz Road, Iowa City, IA 52240 


319.337.6448, https://www.unfi.com  


Natural and Organic Distribution 


 


U.S. Foodservice 
West 137 N9245 Highway 145 


Menomonee Falls, WI 53051 


262.251.9600, Hospitals/hotels/schools/gov 


http://www.usfoodservice.com  


 


UW Provision Company 


PO Box 620038 


Middleton, WI 53562 


262.251.9600, Distributes meat products 


http://www.uwprovision.com/  


 


Liquidators 


 


AAA Closeout Liquidators  


718.377.6515, www.aaacloseout.com/  


 


AMC Liquidators 
3705 W. Commercial Blvd. 


Fort Lauderdale, FL 33309 


888.762.7060, www.amcliquidators.com/  


 


American Merchandise Liquidators  
866.479.1100, http://www.amlinc.com/  


 


American Machinery Liquidators 


P.O. Box 6995 


East Brunswick, NJ  08816-6995 


732.390.0006, 


http://www.americanmachinery.com  


 


Applied Quality Test, Inc 


1906 Crestmont Drive 


San Jose CA. 95124 


408.531.5300, www.selltestequipment.com  


 


Brandywine Liquidators, Inc. 


4614 Eagle Falls Pl 


Tampa, FL 33619 


813.626.7050, 


http://www.brandywineliquidators.com  


Cabinet Liquidators  


208 US Highway 1  


Lake Park, FL 33403  


866.728.0649, 


http://www.cabinetliquidators.com/  


 


City Liquidators 


823 SE 3rd Ave, 


Portland, OR 97214 


503.238.4477, 


http://www.cityliquidators.com/  


 


Closeout Liquidators  
347.321.8141, 


http://www.auctionwholesaler.biz/ 


 


Continental Wholesale LLC 


15 5th Ave. S.E. 


Hampton, IA 50441 


800.869.7203 


http://www.continentalwholesale.net/  


 


 


D & F Liquidators  


1810 W. Winton Avenue 


Hayward, CA 94545-1232 


800.458.9600, http://www.dfliq.com/  


 


EquipmentTrader 


866.242.3585, 


http://www.equipmenttraderonline.com/  


 


Federal Equipment  


8200 Bessemer Avenue 


Cleveland, OH 44127 


800.652.2466, http://www.fedequip.com  


 


HGR Industrial Surplus  


20001 Euclid Avenue 


Euclid, OH 44117-1480 


866.447.7117 


http://www.hgrindustrialsurplus.com/  


 


Industrial Liquidators  


6520 Nancy Ridge Drive 


San Diego, CA 92121 


858.658.9207 


http://www.industrialliquidators.com/  


 


JG Resources  


6619 S. Division Ave. 


Grand Rapids, MI 49548,  


800.823.2433, http://www.jgresource.com 


 


Liquidation.com 


1920 L Street, NW, 6th Floor 


Washington, DC 20036 


800.310.4604, http://www.liquidation.com/  


 


1 Liquidators.com 
P.O. Box 445 


Kingman, AZ 86401 


800.487.5571, www.1liquidators.com/  


 



http://www.pfgcdc.com/

http://www.petersimports.com/

http://www.quakervalleyfoods.com/

http://www.reinhartfoodservice.com/

http://rlbfood.com/

http://www.shamrockfoods.com/

http://www.sherwoodfoods.com/

http://www.somersetindustries.com/

http://www.sysco.com/

http://www.taylorfarms.com/

http://www.thomasnet.com/

http://www.treeoflife.com/

http://unifiedfoods.com/

https://www.unfi.com/

http://www.usfoodservice.com/

http://www.uwprovision.com/

http://www.aaacloseout.com/

http://www.amcliquidators.com/

http://www.amlinc.com/

http://www.americanmachinery.com/

http://www.selltestequipment.com/

http://www.brandywineliquidators.com/

http://www.cabinetliquidators.com/

http://www.cityliquidators.com/

http://www.auctionwholesaler.biz/

http://www.continentalwholesale.net/

http://www.dfliq.com/

http://www.equipmenttraderonline.com/

http://www.fedequip.com/

http://www.hgrindustrialsurplus.com/

http://www.industrialliquidators.com/

http://www.jgresource.com/

http://www.liquidation.com/

http://www.1liquidators.com/





Resources For Wisconsin Businesses 


 


10/11/11 


 


71 


National Wholesale Liquidators  


370 Essex Street 


Lodi, NJ 07644,      201.368.8000, 


www.nationalwholesaleliquidators.com/  


 


National Content Liquidators, Inc. 
80 West Central Avenue, 


Springboro, OH 45066 


800.955.7253, http://www.nclsales.com/  


 


Office Furniture Liquidators  


10214 S. Dolfield Rd. 


Owings Mills, MD 21117 


410.654.8745, 


http://www.officefurnitureliquidators.com/  


Office Liquidators  


11111 W. 6th Ave. 


Lakewood, CO 80215 


800.279.3375, www.officeliquidators.com/  


 


Universal Hotel Liquidators 


1060 State St. 


New Haven, CT 06511, 203.776.7000 


http://www.furnishcheap.com/  


 


Wholesale Liquidation Distributors 
Wholesale Distributors Net 


230B Tyson Ave Suite 388 


Paris, TN, 38242    


http://www.wholesaledistributorsnet.com/  


 


Organic Publications 


 


Acres USA 


PO Box 91299 


Austin, TX 78709-1299 


Monthly journal of sustainable agriculture 


800.355.5313, http://www.acresusa.com 


 


American Small Farm Magazine 


560 Sunbury Road, Suite 6, 740.363.2395 


Delaware, OH 43015 


Small farms, operations and marketing 


 


Greenbook, MN Ag Dept-Sustainable Ag  


625 Robert St. N - 651.201.6673 


St. Paul, MN 55155 


Reports sustainable research and demos 


www.mda.state.mn.us/esap/greenbook  


 


Organic Business News 


PO Box 1203 


Plymouth, FL 32768 


Monthly organic industry newsletter 


407.886.8782, 


www.obn.hotlineprinting.com 


 


Organic Broadcaster Newspaper 


PO Box 339 - 715.772.3153, 


Spring Valley, WI 54767 


Bimonthly newspaper - pub by MOSES 


www.mosesorganic.org/ob/intro.htm 


Organic Information Resources 


Organic certification; small farm resources; 


inspection; biodiversity enhancement; 


marketing; and advocacy. 


http://www.organicecology.umn.edu 
 


Web Resources/Tools 


 


Chaordix - Business innovation 


Engage the crowd - “submit, discuss, refine 


and rank ideas” figure out “the most-likely-


to-succeed solutions”  


http://www.chaordix.com/  


 
crowdSPRING 


Logo design, web design, and writing 


projects - world's best creative team 


http://www.crowdspring.com/   


 


Delicious 


Social bookmarking service 


http://www.delicious.com/  


 


FeedBlitz 


Automates turning blogs and feeds into 


customized marketing - RSS management, 


Email marketing and Social Media services 


http://www.feedblitz.com/    


 


Flickr Creative Commons - Images 


Millions of high quality images  


http://www.flickr.com/creativecommons/by


-2.0/tags/?q=  


 


Google Apps  
Secure web-based tools for any size bus  


http://www.google.com/apps/  


 


Huddle 


Manage people, projects and info inside & 


outside of your business, securely 


http://blog.huddle.net/  


 


IDEO – Open Design 


Focus - intersection of insight and 


inspiration - business, tech, culture  


http://www.ideo.com/  


 


KeywordSpy 


Find which profitable keywords your 


competitors are using  


http://www.keywordspy.com/   


 


kluster - Brainstorming/feedback 


Supports group decision-making by 


capturing weighted feedback  


http://www.kluster.com/ 


 


mobileStorm - Logo design  
Turnkey, hosted mobile/email marketing 


platform with support/advice 


http://www.mobilestorm.com/  


99designs - Logo design  
Crowdsourcing - Submit a brief and 


determine a fee for the contest winner 


(min-$150), watch the crowd  work  


http://99designs.com/?v=3  


 


Mint – Manage Money 


Free personal finance software to manage 


your money, financial planning, and budget 


planning tools  


http://www.mint.com/  


 


namethis - Brand names 


Create a 48-hour contest to find a brand 


name for your venture. $99 


http://namethis.com/name_this/  


 


oDesk  


A global marketplace to hire, manage, and 


pay remote freelancers, www.odesk.com  


 


Ponoko -Product design/manufacture 


Take a picture of a sketch, upload it, and 


then wait for designers to tell you how 


much it would cost to have made for real  


http://www.ponoko.com/  


 


Poptent - Advertising 


Crowdsourcing ads. Zoopa and 


OpenAd.net are doing similar things. 
http://www.poptent.net/  


 


Redesign - Product redesign 


Communities and companies collaborate on 


new / revamped products and services 
http://www.redesignme.com/  


 


TED – Ideas Worth Spreading 


Riveting free talks by remarkable people 


http://www.ted.com/  


 


Thumbtack 


Marketplace for local services 


http://www.thumbtack.com/  


 


uTest – Software & usability testing  


To conduct online testing using 


community of 18,000 professionals  
http://www.utest.com/  


 


http://yellowpages.superpages.com  


 


XING Profile 


Connect to business partners and find jobs, 


colleagues and employees 


http://www.xing.com/  
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Agriculture-Academic 


Assistance 
 


AgEcon Search: Research in 


Agricultural & Applied Economics  


Louise Letnes, 


Depart of Applied Economics, U of M 


http://ageconsearch.umn.edu/  


Collects, indexes, and electronically 


distributes research in ag economics.  


 


Ag Marketing Resource Center-AgMRC 


Iowa State University, Ames, 


http://www.agmrc.org/directories__state_re


sources/agmrc_directories/state_resources.c


fm   


National resource for producers interested 


in value-added agriculture 


 


Agriculture & Natural Resources  


608.263.7320, 


http://www.uwex.edu/ces/ag/ 


Programs are designed to help improve  


profitability and assure food quality.  


 


Agriculture Innovation Center  


Anne Pfeiffer 


216 Agriculture Hall 


1450 Linden Drive 


Madison, WI 53706 


608.265.2903, http://fyi.uwex.edu/aic/  


 


Agro-Ecology & Sustainable Ag Pro  


U of I Urbana-Champaign 


Urbana, IL 61801, 217.968.5512, 


http://asap.sustainability.uiuc.edu/  


 


Babcock Institute  


1675 Observatory Dr. 


Madison, WI 53706-1205 


608.265.0561, http://babcock.cals.wisc.edu/   


Provide access to information resources 


 


BadgerLink 


Wisconsin DPI 


888.542.5543, http://www.badgerlink.net/  


Dairy training programs, conferences, 


research, and market analysis 


 


Center for Agroecology & Sustainable 


Food Systems 
Santa Cruz, CA 90564 


831.459.3240, http://casfs.ucsc.edu 


A six-month, education program.  


Center for Food and Ag Business 
Purdue University 


Lafayette, IN 47907-2056 


765.494.4247, akridge@purdue.edu, 


http://www.agecon.purdue.edu/cab/ 


Delivers managerial development programs 


for food and agricultural business.  


 


Center for Integrated Ag Systems -CIAS 


1535 Observatory Drive 


Madison, WI 53706 


608.262.8018, cecarusi@wisc.edu, 


www.cias.wisc.edu  


 


College of Ag and Life Sciences (CALS) 


140 Agricultural Hall 


1450 Linden Drive 


Madison, WI 53706 


608.262.4930, eaberle@cals.wisc.edu, 


http://www.cals.wisc.edu/ 


Research in agriculture, natural resources, 


food and nutrition, fundamental biological 


sciences, rural development and social 


sciences.  


 


Department of Ag & Applied Economics 
UW-Madison, 427 Lorch Street 


Madison, WI 53706-1513 


Pam Starr, Department Administrator  


608.262.0312, starr@aae.wisc.edu, 


http://www.aae.wisc.edu/  


Center for Cooperatives, Center for Dairy 


Profitability, Center for Dairy Research, 


Food System Research Group, and Dairy 


Marketing and Risk Management Program.   


 


Department of Animal Science 


101 Animal Science Building 


Oklahoma State University 


Stillwater, OK 74078 


405.744.6062, http://www.ansi.okstate.edu/ 


Offers detailed descriptions of hundreds of 


different breeds, including the major dairy 


breeds of North America 


 


 


 


 


 


 


Food and Agricultural Policy Research 


Institute (FAPRI) 


Iowa State University 


578 Heady Hall 


Ames, IA 50011-1070 


515.294.7519, http://www.fapri.org/ 


Provides economic analysis for policy 


makers, opinion leaders, and stakeholders 


in agriculture. Publishes the Agricultural 


Outlook, which forecasts supply and 


utilization for a number of commodities.  


 


Iowa State U – Organic Ag Program 


106 Horticulture Hall –  


Ames, IA 50011 


515.294.7069, 


http://extension.agron.iastate.edu/organicag  


Research on sustainable agriculture 


 


Leopold Center for Sustainable Ag 


209 Curtiss Hall – Iowa State University 


Ames, IA 50011 


515.294.3711, www.leopold.iastate.edu/  


Research on sustainable agriculture 


 


Midwest Cover Crops Council 


To encourage widespread adoption of cover 


crops. Site includes crop-by-crop 


information, links to relevant publications, 


and a survey designed to gather 


information about cover crops from 


farmers, researchers, agency personnel 


http://www.mccc.msu.edu/  


 


Minnesota Inst. For Sustainable Ag 


411 Borlaug Hall, 1991 Upper Buford Circ 


Saint Paul, MN 55108 


800-909-6472, www.misa.umn.edu  


To promote sustainable agriculture 


 


Minnesota Organic Network,  


MN Dept of Agriculture  


625 Robert St. N 


Saint Paul, MN 55155 


800-967-2474, www.sfa-


mn.org/organicnet/index.html   
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NW WI Manufacturing Outreach Ctr  


University of Wisconsin - Stout  


278 Jarvis Hall  


Menomonie, WI  54751-0790 


Delivers an integrated manufacturing 


modernization service to small and medium 


sized manufacturers in NW WI 


715.232.2397 or 1.866.880.2262 


http://nwmoc.uwstout.edu/  


 


Program on Ag Technology Studies 


Nancy Carlisle 


UW-Madison, Henry Taylor Hall  


427 Lorch Street, Room 202  


Madison, WI 53706  


608.265.2908, http://www.pats.wisc.edu/  


Programs on the social and economic 


impacts of new agricultural technologies 


and public policies on family farming. 


 


School for Beginning Dairy and 


Livestock Producers 


Dick Cates 


608.588.2836, 


http://www.cias.wisc.edu/dairysch.html  


 


School-Beginning Farm Market Growers 


John Hendrickson 


608.265.3704, jhendric@wisc.edu, 


www.cias.wisc.edu  


 


Total Dairy Management  


Mike Baker 


Cornell University 


130 Morrison Hall  


Ithaca, NY 14853  


607.255.5923, mjb28@cornell.edu, 


http://www.ansci.cornell.edu/dm/dm.html 


Objectives are to gain further 


understanding of the integration and 


application of dairy farm management 


principles and programs with respect to 


progressive dairying and related industries.  


 


Upper Midwest Collaborative Regional 


Alliance for Farmer Training (CRAFT) 


CSA Learning Center @ Angelic Organics 


1547 Rockton Rd. 


Caledonia, IL 61011 


815.389.8455, 


learn@csalearningcenter.org, 


csalearningcenter.org/farmbeginnings.html   


 


UW Center for Cooperatives 


Anne Reynolds 


230 Taylor Hall, 427 Lorch St. 


Madison, WI 53706 


608.263.4775, www.uwcc.wisc.edu/  


Cooperative business principles, organizing 


cooperatives, financing, cooperative 


structure, cooperative management, 


leadership and governance, for both 


agricultural and consumer cooperatives. 


 


UW Center for Dairy Profitability 


UW - Madison 


1675 Observatory Drive 


277 Animal Science Building 


Madison, WI 53706 


608.263.5665, http://cdp.wisc.edu 


Develops, coordinates, and conducts 


educational and applied research programs 


emphasizing business management, human 


resource management, production systems, 


finance and marketing systems that 


enhance dairy profitability. 


 


UW Center for Dairy Research - CDR 


UW-Madison, Babcock Hall 


1605 Linden Drive 


Madison, WI 53706 


608-262-5970, http://www.cdr.wisc.edu/  


Explores functional, flavor and physical 


properties of cheese/cheese products and 


other milk components used as ingredients 


and as finished products. 


 


UW-Cooperative Extension 


Your first step to finding assistance. 


Find a local county resource person to help 


you at: http://www.uwex.edu/ces/cty/ 


UW-Extension extends the knowledge and 


resources of the University of Wisconsin to 


people where they live and work. 


 


UW Dept of Entomology 


Bryan Jensen, IPM Coordinator 


1630 Linden Dr. 


Madison, WI 53706 


Pest Management Program 


608.263.4073, bmjense1@facstaff.wisc.edu 


 


UW Discovery Farms 


Fred Madison 


PO Box 429, 40195 Winsand Dr. 


Pigeon Falls, WI 54760 


Develops on-farm and related research  


715.983.5668, www.uwdiscoveryfarms.org     


 


UW Food System Research Group 


University of Wisconsin - Madison 


427 Lorch Street 


221 Taylor Hall 


Madison WI 53706 


608.263.4176, www.aae.wisc.edu/fsrgu 


To support and conduct research on 


emerging issues regarding the economic 


performance of U.S. and global food and 


agricultural markets. 


 


UW-Madison, Extension Weed Scientist 


Jerry Doll 


1575 Linden Drive 


Madison, WI 53706 


Focuses on Perennial weeds 


608.263.7437, jddoll@facstaff.wisc.edu  


 


UW-Madison SBDC Bus Answer Line 


Provides information about opening and 


expanding a business to individuals 


throughout Wisconsin 


800.940.7232, 


sbdcanswerline@bus.wisc.edu  


http://www.uwsbdc.org 


 


UW-P Pioneer Farm 


Dennis  Busch 


29200 College Farm Rd,  


Platteville, WI 53818 


Conducts research on farms across the state  


608.342.1657, 


www.uwplatt.edu/pioneerfarm  


 


UW River Falls Food and 


Environmental Science 


University of Wisconsin-River Falls   


410 South 3rd Street   


River Falls, WI 54022 


Recipe & product development, cheese 


makers licensing course 


715.425.3704, anfdsci@uwrf.edu 


 


UW Soil & Plant Analysis Lab 


Sherry Combs, Director 


5711 Mineral Point Road 


Madison, WI 53705 


Responsible for administration of 


agricultural diagnostic services for State 


and UW System, research and extension 


programming on soil testing, soil fertility, 


plant nutrition and manure management 


608.262.4364, 


smcombs@dfacstaff.wisc.edu  


 


WI Alumni Research Foundation 


614 Walnut Street, 13th floor 


Madison, WI 53726 


608.263.2500, http://www.warf.org/ 


To support scientific research at the UW-


Madison. We do this by: 


 Moving inventions arising from the 


university's labs to the marketplace  


 Carefully managing an endowment 


that WARF has grown 


 


WiSys Technology Foundation, Inc. 


WARF building 


614 Walnut Street, 13th floor 


Madison, WI 53726 


608.263.2500, http://www.wisys.org/  


To promote, encourage, and aid scientific 


investigation and research within UW 
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Private Consultants 
 


A & L Great Lakes Laboratories Inc.  
Timothy Bailey 


3505 Conestoga Dr. 


Ft. Wayne, IN 46808 


Analysis of soil, plant, manure, etc 


260.483.4759 http://www.algreatlakes.com/  


 


A to Z Consulting & Accounting LLC  
W10581 Bell Road 


Camp Douglas, WI 54618 


Organic cert, accounting, grant writing 


608.427.2201  


 


ABS Global, Inc.  
1525 River Rd 


De Forest, WI 53532 


Genetics-with unique services 


608.846.3721, http://www.absglobal.com/  


 


Accent Business Communication  
Sarah Gibson 


332 W Wilson St 


Stoughton WI 53589-1449 


Business writing, time management 


608.205.9319, 


www.accentbusinesscommunication.com  


 


Accountant (Find One) 


Accountants, CPAs, payroll 


http://www.findaccountant.org/  


 


Action Coach 


Helps small-to-medium-sized businesses with 


sales, marketing, etc, www.actioncoach.com 


 


Action Marketing  
Carol Goedke 


1305 Burning Wood Way 


Madison, WI 53704 


Product evaluation, marketing, sales, 


608.249.1031, www.action-marketing.biz/  


 


Adler-Weiner Research 


Focus Group Moderators 


847.675.5011, http://awres.com,  


 


Advanced-Tek Corporation 


Glenn Szejna 


2865 Marledge CT 


Madison, WI 53711 


Software design and development 


608.274.7560, www.advancedtekcorp.com  


 


 


Ag Compass LLC 


Everett Chambers, 29175 Dorset Avenue 


Tomah, WI 54660 


Software systems for info management 


608.372.7689, http://www.agcompass.com/  


 


AgControl, Inc. 


Robert Mickelson 


7796 Patton Rd. 


Dane, WI 53529 


Soil sampling, in-season scouting 


608.846.2949, rmickels@chorus.net 


 


Ag Resource Consulting, Inc 


131 5th St., PO Box 667 


Albany, MN 56307-0667 


Organic-nutrient management 


320.845.2673, glenbarc@albanytel.com   


 


AgSource Soil & Forage Laboratory 


David Sievert 


106 N. Cecil St. 


Bonduel, WI 54107 


Analysis- soil, forage, plant tissue, etc 


715.758.2178, www.agsource.com  


 


AgStat 


Jon Baldock 


Alan Miller  


6394 Grandview Rd 


Verona, WI 53593 


Contract research, crop, analysis 


608.845.7993, agstat@aol.com 


 


Ag Star Consulting 


Jeff Peissig . 800.584.6475 


540 Baldwin Plaza Drive, PO Box 360 


Baldwin, WI 54002 


Business Planning, www.agstar.com  


 


Ag Site Crop Consulting, LLC 


Eric Birschbach 


2276 Dahlk Circle 


Verona, WI 53593 


Crop consulting-forages, grains, etc 


608.848.3742, agsitecc@tds.net  


 


Agrestic Bantam 


Pete Hodapp 


217 W. Maple St. 


Viroqua, WI 54665 


Graphic design; hand-drawn graphics 


608. 637.6934, agresticbantam@hotmail.com  


 


Agri-Business Consultants, LLC  


Rod Wautlet - 608.225.3526 


Brian Vaassen – 608.250.4287 


325 South Street 


De Forest, WI 53532 


Business Planning, www.agribus.com  


 


Agri-Management Group, LTD  


Alton Block 


3215 Harbor Village Rd., #2 


Middleton, WI 53562 


Large dairy operations 


1.800.551.9230, http://www.agri-man.com 


 


Agri-Nutrition Consulting 


Rob Bailey 


4095 Gray Rd  


De Forest, WI 53532  


Formulating precise customized rations 


608.846.2727, http://www.agrinutrition.com/ 


 


Agri Pest Consulting, Inc 


Tim Gross 


902 E. Stark Road 


Milton, WI 53563 


Crop & pest management, forecasting 


608.208.5049, agripest1@hotmail.com 


 


Agri Systems International 


Thomas Tooley 


Clintonville & Lodi 


Facility Design, www.agrisystemsintl.com/  


715.823.3242, 608.592.4392 


 


Agri-Tech Consulting 


Timothy Maloney 


6417 E. Highway A 


Janesville, WI 53546 


Crop consulting, research, sampling 


608.754.4500, tsmaloney@jvinet.com 


 


AgriVisions Consulting 


Jim LeCureux 


Ubly, MI 


Value-Added Go/No Go Assessment 


989.658.8909, agvision@avci.net 


 


Agro-Tech Crop Production Services 


Mark Vanden Plas 


PO Box 72 


New Franken, WI 54229 


Crop consulting, nutrient and pests 


920.465.3853, mgplas@execpc.com 
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Allen Austin TranSearch 
Michael Noack, 608.819.0537 


6314 Odana Road, Suite D 


Madison, WI 53719 


Executive search firm  


http://www.allenaustinsearch.com/   


 


Ament Associates Inc. 


Ross Ament 


W10724 Becker Road 


Poynette, WI 53955 


market development/plan, agritourism  


608.635.2779, rament1@aol.com  


 


American Choice Water 


Don Snow 


Fairfield, IA 


Water enhancement system 


641.472.5809, dsnow@vortexhms.com  


 


American Society of Agronomy 


Luther Smith 


677 South Segoe Road 


Madison, WI 


608.273.8080, https://www.agronomy.org/  


 


American Society of Ag Consultants 


Carroll Merry 


N78W14573 Appleton Ave #287 


Menomonee Falls, WI 


262.253.6902, http://www.agconsultants.org/  


 


Apex Initiateves 


Alwyn Fitzgerald, 608.438.4026,  


202 Natchez Trace 


Madison, WI 53705  


Marketing/Sales www.apexinitiatives.com 


 


Applied Biotechnologies, Inc 


Blain Ellison  608.882.4906 


225 Clifton St. 


Evansville, WI 53536 


Dairy nutrition http://www.calf-vantage.com/  


 


Arbor Grow, Inc.  
Soil biology  


954.583.8634, http://www.arborgrow.com/ 


 


Ardex All American Mineral Co. Inc 


Robert Beyer, 715.524.4059 


PO Box 421 


Shawano, WI 54166 


Blending & packaging of minerals 


 


Aventis Crop Science 


Timothy Bender 


5437 N. Cypress Dr. 


Milton, WI 53563 


Crop protection materials 


608.741.7844, tim.bender@Aventis.com 


 


 


 


Axion Compensation LLC 
Ronald Schell 608.233.1973 


310 N. Hillside Terrace 


Madison, WI 53705 


Human Resources, marketing & sales 


 


B2B CFO 
Richard Perrin 


Madison, WI  


Accounting, development & planning 


608.576.3773, http://www.b2bcfo.com/    


 


Bayer CropScience 


Lori Dekan 


Marketer of crop protection products 


715.781.0749, www.bayercropscience.com/  


 


Babcock Genetics 


N6647 County Road XX 


Holmen, WI 54636  800.343.4940 


Swine genetics, www.babcockswine.com   


 


Barodine Marketing Communications/ 


Research/Design 


Stephen Barone 


3106 Nottingham Way 


Madison, WI 53713 


Web strategy, market research 


608.277.0138, http://www.ebarodine.com/  


 


Bessa Associates 


Sharon Bessa Morey, 608.831.8004 


8300 Airport Road #3 


Middleton, WI 53562 


Industrial hygiene, biotech/biosafety 


http://bessaworkplacehealth.com/   


 


Beth Plutchak Consulting LLC 


Beth Plutchak, 


1510 Meadowlark Lane 


Prairie du Sac, WI 53578 


Business & expansion plans, research 


608.393.8843 beth.plutchak@charter.net  


 


Bill Montei, LLC 


Bill Montei 


Org development & planning, HR 


608.770.2832, http://www.billmontei.com/  


 


Bio Mass Sales & Consulting 


Mike Haedt 


1174 Division St. 


Green Bay, WI 54303 


Nutrient/pest management, tillage 


920.621.1489 mhaedt@gmail.com   


 


BioProfile Testing Laboratories LLC 


2010 East Hennepin Ave, bldg 2 


Minneapolis, MN 55416 


GMO testing using PCR methodology 


651.428.8176 www.bioprofilelabs.com    


 


 


 


Blended Learning Specialist 


Patti Coan, 608.221.3518, 


711 Moygara Road 


Monona, WI 53716 


Learning strategy, coaching 


www.learningblended.com  


 


Boh Blossom Crop Consulting 


Erica Lawton 


W6160 Kettle Moraine Dr. 


Whitewater, WI 53190 


Agronomic consulting & scouting  


262.745.4013, eblawton@badgergrain.com 


 


Bower’s Dairy Expansion Services 


Brian Gerrits 


825 Pamela St 


Wrightstown, WI 54180 


Financial Management 


920.532.4919, brianigerrits@hotmail.com 


 
Boyer and Associates 


Megan Olson 


Web development 


414.861.8744, 


molson@boyerandassociates.com  


 
Bratney Companies 


Design, build equipment solutions 


800.247.6755, http://www.bratney.com/  


 


Brain Power Cubed 


Chuck Barkow 


490 Craig Rd 


Edgerton WI 53534 


Organizational development/planning 


608.774.0631, http://www.brainpower3.com 


 


Brenda Brady Design 


Brenda Brady  608.770.9844  


4852 Goodland Park Road 


Fitchburg WI 53575 


Projects, signage, remodeling  


http://www.brendabradydesign.com/ 


 


Broadbent-Williams Advertising 


David Williams 


3873 Nakoma Road 


Madison, WI 53711 


Marketing & sales, writing 


608.695.1531, http://www.bwadv.com 


 


Brown Management Consultant 


Eric Brown  608.274.3055 


5818 Piping Rock Road, Madison, WI 53711 


http://www.madisonconsultants.com/consulta


nt-profile.php?acct=13  


 


Buchner Agronomy Consulting, LLC 


Carl Buchner 


7520 Rockwood Rd. 


Whitelaw, WI 54247 


Crop and nutrient management services 


920.686.1811, buchner4@sbcglobal.net  
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Byrne & Company Limited 


Thomas Byrne 


Preston, MN 


Ethanol/Bio Diesel/Waste Management 


319.385.8802, http://www.byrneltd.com 


 


Business Development Services, Inc.  


Alison Benkoski & Thomas Avery  


Ripon, WI  920.748.6336 


Business plans, feasibility studies 


http://www.businessdevelopmentservices.net/


index.html  


 


Business Edge Resources  


Todd Boehm 


5737 Meadowood Drive 


Madison, WI 53711 


Business support services, accounting  


608.225.2550, http://bizedgeresources.com/  


 


Career Momentum  


Clara Nydam  608.274.2430  


49 Kessel Court, Suite 214 


Madison, WI 53711 


Coaching/outplacement, leadership  


http://www.careermomentum.com/   


 


Career Success Strategies 


Donna Beestman  


9 Southwick Circle 


Madison, WI 53717 


Career transition/outplacement,  


608.831.5226, 


http://www.careersuccessstrategies.com/  


 


Cartographic Solutions, Inc. 


Kithy Elliott  608.277.9979  


PO Box 45264 


Madison, WI 53744   


Strategic planning, market analysis 


http://staronka.com/csimaps/index.html  


 


Cedar Creek Web Design 
Bruce Wachholz 


2631 County Road J 


Verona, WI 53593, 608.845.7077 


Web design, web marketing strategy 


http://www.cedarcreekwebdesign.com/  


 


Celebrus Coaching & Consulting 
Cay Villars  608.838.6533 


6202 Rivercrest Dr 


McFarland, WI 53558 


Executive and entrepreneur coach 


http://www.biotactics.com/celebrus/ccgconsu


ltants.htm  


 


CEO Consulting Services 
Patrick Below – 608.239.3622 


Bernie Verrill – 608.513.2876 


715 Hill Street - Suite 160,  


Madison, WI 53705 


CEO-level system of management 


http://www.ceoconsultingservices.com/  


Change Directions 
Charles Royal 


2840 Marledge St. 


Madison, WI 53711 


Small changes, training employees 


608.273.9559 


 


Citizen’s Financial Services 


Travis Holt 


400 N. Main Street, PO Box 218 


Loyal, WI 54446 


Business Plans, 715.255.8256 


www.csbloyal.com/financial_services.html  


 


CJ Olson Market Research 


Gayle Belkengren 


Minneapolis, MN 


Focus groups/market research/surveys 


800.788.0085, http://www.cjolson.com/  


 


Collective Intelligence 


Brian Curry 


533 Greenwood Court 


Pewaukee, WI 53072 


414.232.1325, bdcurry@mac.com  


 


Converging Communications 


Janet Staker Woerner 


1626 Pond View Court 


Middleton, WI. 53562 


Strategy, Change Management 


608.692.7131, 


http://www.convergingcomm.com/  


 


Cooperative Development Services 


Kevin Edberg  608.258.4396 


131 West Wilson St., Suite 400 


Madison, WI 53703 


Cooperative business development 


www.co-opdevelopmentservices.com  


 


Computerized Dairy Service, Inc. 


Robert Johnson 


2208 N. Peach Ave. 


Marshfield, WI 54449 


Dairy nutrition balancing, least cost 


715.389.2730, cdsinc@tznet.com  


 


The Context Network 


Tray Thomas 


West Des Moines IA 


Feasibility Studies Market Research 


515.225.2204, http://www.context.com 


 


Cornerstone Crop Consulting 


Rachel Mueller 


N4208 St. Hwy. 73 


Princeton, WI 54968 


Nutrient management planning 


920.369.6288, cornerstonecrop@earthlink.net 


 


 


 


CountrySide Co-op 


Brad Mikelson 


514 E Main St 


Durand, WI 


Crop production 


715.672.8947, http://www.wicrops.org/  


 
Critereon Company LLC 


Willard Grande 


Pleasant, IA 


Food, production, processing 


319.385.8802, http://www.critereon.com 


 


Crop Care 


Andy Merry 


N4137 Co. Hwy H 


Antigo, WI 54409 


Seed/table stock potato crop manage 


715.627.4630, merry@newnorth.net 


 


Croplan Genetics 


Randy Welch 


9 Jason Circle, Madison, WI 53719 


Support of CROPLAN seed products 


608.206.3859, www.croplangenetics.com/  


 


Croptech Agronomics LLC 


Paul Sturgis 


5944 Maplewood R. 


Vesper, WI 54489 


Nutrient and pest management, yields 


715.884.3156, croptech@tds.net 


 


Crystal Creek, Inc. 


1600 Roundhouse Rd. 


Spooner, WI  


Livestock supplements/consulting, rations 


888.376.6777, www.crystalcreeknatural.com/  


 


CT Consulting 


Reg Clause 


Jefferson, IA 


Feasibility/Market Research/Analysis 


515.386.8423, rclause@netins.net  


 


Cummins Power Generation 


John Waldron 


Des Moines, IA 


Energy - Power Generators 


515.202.5200, http://www.cummins.com 


 


Dahlen Company, LLC (The) 


Gretchen M. Dahlen 


1952 N. Kollath Road 


Verona, WI 53593-8806 


Strategic plan, business plan 


608.832.6609 www.dahlencompany.com/  


 


db Associates of Wisconsin,LLC 


Deborah DeNure 


Madison WI and Milwaukee WI 


Leadership development 


608.345.5435 www.dbassociatescom.com  
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Dairy Business Consulting, Inc. 


Dave Becker - 715.695.2775 


W18111 Prairie Road E 


Osseo, WI 54758 


Business Planning 


www.dairybusinessconsulting.com/index.php  


 


Dairy Consultant Associates of WI 


Ron Helms - 608.897.4361 


Broadhead, WI 


Facility Design,  


 


Dairyland Laboratories 


Dave Taysom 


217 E. Main St. 


Arcadia, WI 54612 


Analyzing feed, forage, soil, water, etc 


608.323.2123, www.dairylandlabs.com/  


 


Dairyland Seeds 


Tom Abraham 


E6565 Progress Road 


Manawa, WI 54949 


Alfalfa, corn and soybeans 


920.596.3933, www.dairylandseed.com   


 


Dairy Production Services 


David Ohman 


N5157 Kettle Moraine Drive 


Glenbeulah, WI 53023 


Milk quality, de-bottlenecking systems 


920.526.3985, cowdoc@excel.net 


 


Dairy Strategies, LLC 


Terry Smith/Richard Wiegand/John Young 


Bus Development, Value-Added Ag 


608.245.3245, www.dairystrategies.com/  


 


Datawise 


David Buss 


203 W. Cottage Grove Rd. 


Cottage Grove, WI 53527 


Fields Mapping, soil sampling, analysis 


608.251.9010, dbuss@edatawise.com  


 


(The) Decisive Edge LLC 


Mark Lindwall 


406 Genesee Street 


Delafield, WI 53018 


Leadership training, coaching 


262.646.7788, www.TheDecisiveEdge.com  


 


Deer Run Farm 


Jim Munsch 


S. 995 Bagstad Lane 


Coon Valley, WI 54623 


Articultural engineering & industrial manage 


608.452.3769, jmunsch@mwt.net  


 


Design Building Systems 


Jerry McEssey 


Fond du Lac, WI 


Facility Design, 414.923.6260 


 


Dettloff Veterinary Service 


20384 State Road 95 


Arcadia, WI 54612 


Organic medicine 


608.323.3047, jmdettloff@hotmail.com  


 


DirectNetworks, Inc. 


Catherine Barrance 


1017 Applegate Rd, Suite 100 


Madison, WI 53713 


IT solutions, data networks,  


608.270.9980, www.directnetworksinc.com/ 


 


DuPont Crop Protection 


Mick Holm  608.231.9961 


4902 Wakanda Drive 


Waunakee, WI 53597 


Crop protection products 


http://www2.dupont.com/Production_Agricul


ture/en_US/index.html   


 


Eco-Apple Consultants 


Michelle Miller 


Tree fruit production 


 608.262.7135, mmmille6@wisc.edu  


 


Economic Modeling Solutions 


Peter Gascoyne  


1605 Monroe St., Suite 104 


Madison, WI 53711 


Analytical models   


608.256.9680, www.trunumbers.com/ 


 


Einhorn Ass – Mergers & Acquisitions 


Daniel Einhorn 


2675 North Mayfair Rd, Suite 410 


Milwaukee, WI 


Chemical industry/Biotech focus 


414.453.4488, www.einhornassociates.com/  


 


E. M. Wasylik Associates, LLP 


Ken Wasylik – 608.850.5643 


Mark Rhoda-Reis – 608.236.4065 


P.O. Box 333, Waunakee, WI 53597 


Financials, sales & marketing 


http://www.emwasylik.com/ 


 


Engineered Equipment Integration LLC 


Don Voigt, P.E., Systems Engineer 


Energy use reduction in water utility ops 


414.940.9281, www.equipintegration.com  


 


Entrepreneur Sales & Marketing 


Deborah Kniprath 


2055 Chicago Drive 


Arkdale, WI 54613 


Products to market 


608.474.0447, www.entrepreneursales.com  


 


Equity Financial Resources, Inc. 


6317 N.E. Antioch Rd., Suite 104 


Kansas City, MO 64119 - 816.455.4548 


Business plans, risk management 


http://www.equityfinancialres.com  


Eric Brown – Management Consultant 


Madison, WI 


Market research, business plans 


608.274.3055, esbrown@sbcglobal.net 


 


Eriksson Research, LLC 


Larry J. Eriksson, Ph.D. 


6105 Fairfax Lane 


Madison, WI 53718-8262 


Management/technical consulting 


608.222.1815,http://goliath.ecnext.com/coms


2/product-compint-0000788893-page.html  


 


Executive Business Solutions 


JoAnn Dettman 


Human Resources, Business Support   


608.862.3388,http://www.madisonconsultant


s.com/consultant-profile.php?acct=109  


 


Farmhouse Design Studio 


Kelly Esterby - 715.559.8587 


N13298 County Road M 


New Auburn, WI 54757 


graphic design; print/ads/package design  


www.farmhousedesignstudio.com  


 


FCS Financial Services 


Gary Wagner 


Wausau, WI 


Feasibility, production management 


800.324.5751 http://www.unitedfcs.com/  


 


Fiscal Fitness, LLC 
Kathy Hankard,  608.345.4248 


211 E. Verona Ave. Suite 4 


Verona, WI 53593 


Tax strategies, cash flow analysis 


http://www.fiscalfitnessmadison.com/  


 


Five-Star Dairy Consulting, LLC 
Jim Barmore 


7905 Black River Rd. 


Verona, WI 53593 


Dairy nutrition and management 


608.833.1552 fivestardairy@charter.net  


 


FMC Corporation 


Robert Perry, 608.798.4954,  


Rick Kesler, 816.801.5622,  


4874 Enchanted Valley Road 


Middleton, WI 53562,  


Product development/technical service 


http://cropsolutions.fmc.com  


 


Focal Point International  


Scott Little  608.845.7955 


6350 Pheasant Lane, Verona, WI 53593 


Engineering & Manufacturing Support  


 


FoodChain Global Advisors, Inc 


504 North Fourth St, Suite 107 


Fairfield, IA 52556 


Supply chain compliance, planning 


608.627.8733, www.foodchainadvisors.com  
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Forest Agriculture Enterprises 


Mark Shepad 


PO Box 24,  


Viola, WI 54664 


Agroforestry/permaculture farm design 


608.627.8733, http://www.forestag.com/  


 


ForteCEO Group 
Sam Keller 


1424 Starr School Road 


Stoughton, WI 53589 


Guidance, ideas and action 


608.877.1176, http://www.forteceo.com/   


 


Frase Crop Consulting, LLC 


Jeffrey Frase 


E10305 C.T.H. HH 


Osseo, WI 54758 


Field scouting, soil and plant testing 


715.597.3693, jfrase@triwest.net 


 


Gary Henderson 


Slater, IA 


Bio-Engineered corn Pharmaceuticals 


515.228.3432, ghlb@huxcomm.net 


 


Garst Seeds 


Nina Holte 


S 366 Lee Lane 


Coon Valley, WI 54623 


Hybrid information, technical training 


608.452.3844, http://www.garstseed.com  


 


Gastel & Associates, P.C. 


Colby Smith, PE 


1625 Tenth St., Suite 204 


Monroe, WI 53566 


Water quality/manure storage 


608.329.4222, www.willetthofmann.com/  


 


GHD, Inc. 


Steve Dvorak  www.ghdinc.net/ 


Chilton, WI - 920.849.9797 


Digester, engineering, Water quality   


 


Global Manufacturing Resources 
Roy Prestage  608.829.3932 


6 La Pointe Terrace  


Madison, WI 53719 


Negotiating alliances with Chinese  


http://www.globalmfgresources.com/    


 


Golden Harvest Seeds 


Randall Rabata  920.885.9188 


N9084 Hwy. 151, Beaver Dam, WI  


Agronomic support to farmers 


http://www.goldenharvestseeds.com/  


 


Goode Solutions LLC 


Eileen Goode, 608.438.8906 


21 Southwick Circle 


Madison, WI 53717 


HR staff, key person search  


http://www.goodesolutions.com/  


Graziers Supply & Management 


25303 461 Ave. PO Box 1112 


Gaylord, MN 55334 


Organic production profitability 


507.237.5162, www.grassfedisbest.com  


 


Great Earth AgriBusiness, Inc. 


Gary Wagner 


2122 Luann Lane, #105 


Madison, WI 53713-4526 


Financials, cash flow projections 


608.277.1966, gnwags@ameritech.net  


 


Great Lakes Ag Research Service 


Susan Bellman/Kathleen Harris/Sarah 


Schlicher/Lisa Wheelock 


N 6084 Johnson Road 


Delavan, WI 53115 


Contract research, GLP residue 


608.883.6990, http://www.greatlakesag.com/  


 


Greenlink Consulting 


Amy Bruner Zimmerman 


2045 Atwood Ave. #408 


Madison, WI 53704  608.358.6228 


Marketing, product launch and management 


 amy@greenlink-consulting.com  


 


H Cubed Group, LLC 


Hollie Hollister 


1108 Moline Street 


Stoughton, WI 53589 


Business vision and objectives 


608.873.7981 http://www.hcubedgroup.com/ 


 


Hanson & Ass Research Services 


Jim Hanson 


PO Box 7604 


Madison, WI 53709 


Contract research 


608.222.2330 jhanson@merr.com  


 
Hedge-Plus, LLC 


Patrick Hayes 


W194 N16747 Eagle Drive, Suite J 


Jackson, WI 53037 


Farm marketing 


866.677.0306 http://hedge-plus.com/  


 


Hilltop Agronomics 


Dean Meyer/Todd Orlowski/Daniel Peterson 


Terry Walsh 


4894 Highway 33 West 


West Bend, WI 53095   


Crop consulting and scouting 


262.629.5564, meyerdx@hotmail.com 


 


Hoffman Crop Consulting, Inc 


Steve Hoffman 


8426 Borgwardt Lane 


Manitowoc, WI 54220 


Soil sampling, planning, budgeting 


920.758.2988, shoffman@lakefield.net 


 


Homestead Ag Products 


Paul Roden 


917 Willow Court 


Cedarburg, WI 53012 


Dairy nutrition 


262.375.3723, pmnee@wi.rr.com 


 


Terry Howard 


442 Agnes Drive 


Madison, WI 53711 


Dairy nutrition and management 


608.231.3162, howard@calshp.cals.wisc.edu 


 


HR Partner, LLC 


Kate Schieldt 


P.O. Box 394 


Stoughton, WI 53589 


Human resources, compliance 


608.205.2244, www.hrpartnerllc.com/  


 


Human Resources Group, Inc. 


Dan Stahl 


2912 Marketplace Drive, Suite 105 


Madison, WI 53719 


Recruiting, compensation/benefits 


608.233.5491 http://www.hrgroup.com/   


 


Hurley & Associates 


James Hurley III  847.903.8282 


W 6140 Meadow Valley Road  


New Glarus, WI 53574 


Business development, finance 


www.madisonconsultants.com/   


 


IMERGE Consulting, Inc. 


James Just  608.829.0222 


3600 Swoboda Road Verona, WI 


Business process analysis 


http://www.imergeconsult.com/  


 


Innalytical Solutions 


Paul Terpstra 


Computer aided design, modeling 


608.346.2392 http://www.innalytical.com/ 


 


Integrated Crop Management  


Thomas Perlick 


W5014 County Highway B 


Sarona, WI 54870 


Soil sampling-DGPS grid sampling 


715.296.8544, icm@centurytel.net  


 


IPM Works LLC 


Thomas Green 


1914 Rowley Avenue 


Madison, WI 53726 


Adopting IPM practices 


608.232.1528, www.ipmworks.com 


 


ISORel, Inc 


Richard Fries  www.isorelinc.com 


5799 Auburn Drive 


Fitchburg, WI 53711, 608.273.758 


Engineering & Manufacturing Support  
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ITAC of Wisconsin, Inc 


A. D. Cole  608.643.3712 


N 1418 Hwy 188 


Prairie du Sac, WI 53578 


Deep nitrate sampling, soil/plant testing 


 


J. Campana & Associates LLC 


Joseph Campana 


P.O. Box 70726 


Madison, WI 53707-0726 


Compliance/risk assessment 


608.241.3500, www.jcampana.com/   


 


Jack Ryan Consulting 


Underwood, IA 


Ethanol projects, Feasibility, Bus plans 


712.566.2386, jjryan@radiks.com  


 


Jahn, Kruschke, Davis & Dallen 


Andrew Davis 


2912 Marketplace Dr., Suite 100 


Madison, WI 53719 


Business Plans, staffing, and financials 


877.839.7788, www.ameriprise.com  


 


James D. Gage 


281 Highway TV 


Waterloo, WI 53594 


Feasibility & business plans, USDA VAPG 


920.723.0083, jdgage@hughes.net  


 


Jarosz Regulatory Services, Inc. 


Mary Jarosz 


1634 W. Wildwood Rd. 


Whitewater, WI 53190 


Regulatory strategies, applications 


262.473.4255 www.jrsweb.com/index.html 
 


JMS Dairy Bus Consulting LLC 


Jeff Sluzewski 


560 Aspen Avenue 


Verona, WI 53593 


Financial management 


608.848.7917 jsluz@charter.net   


 


John Youngquist & Associates 


John Youngquist www.grant-assistance.com 


4046 Windsong Circle 


Verona, WI 53593, 608.831.1970 


Business Solutions for Tech Companies 


 


Jonah Coyote Design 


Jonah West 


PO Box 259652 


Madison, WI 53725 


608.335.0735, www.jonahcoyote.com  


 


Jung Seed Genetics, Inc. 


David Ryden 


341 South High Street 


Randolph, WI 53956 


800.242.1855, http://jungseedgenetics.com/  


 


 


KS Dairy Consulting, Inc 


Keith Sather 


1733 90th Avenue  


Dresser, WI 54009  


Feed Supervisor® Software 


888.259.8949, http://feedsupervisor.com/  


 


Kalmia Consulting, Inc 


Everett Chambers 


291775 Dorset Avenue 


Tomah, WI 54660 


Farm management/financial, transfers 


608.372.7689, kalmia@tomah.com 


 


Kaltenberg Seeds 


Mike Haedt 


1174 Division Street 


Green Bay, WI 54303 


Seed for corn, alfalfa, soybeans etc. 


920.621.1489, www.kaltenbergseeds.com/  


 


Keller – Dairy Planning Services 


Brian Gerrits 


N216 State Road 55, PO Box 620 


Kaukauna, WI 54130 


Business Plans, 920.378.1431 


 


Kerr Agronomics, Inc. 


Greg Kerr 


N6053 Cty. Road E 


River Falls, WI 54022 


590 NPM plans, GPS/GIS, sampling 


715.425.8447, wicropguy@msn.com  


 


KJakobson Consulting And Design 


KJ Jakobson 


209 South Washington 


Viroqua, WI 54665 


Food production and distribution, accounting 


608.637.7554, kjj@kjcad.com  


 


Kiddy Crop Consulting, Inc. 


Michael Kiddy  


715 W. Millard St. 


New London, WI 54961 


Ag consultant,  


920.982.3152, mkiddy@sbcglobal.net 


 


Konect Consulting, LLC  


Karen Ostrov, Ph.D.  


7818 Big Sky Drive Suite 103 


Madison, WI. 53719  


Executive career coaching  


608.233.6225   www.konectconsult.com/  


 


KOW Consulting Association 


c/o Weaver Feeding & Mgmt 


25800 Valley View Rd 


Cuba City, WI 53801 


Organic soil consulting, dairy feeding 


608.762.6948, www.kowconsulting.com/  


 


 


 


Knowles, Brandt & Associates, LLC 


Pat Knowles 


151 Commerce Drive, PO Box 397 


Luxemburg, WI 54217 


Business Plans,  


877.645.5900, knowlesconsult@aol.com  


 


Knutzen Crop Consulting, Inc. 


Paul Knutzen 


N3549 Pamela Lane 


New London, WI 54961 


Soil testing, nutrient management 


920.982.9815, knutzencrop@charter.net 


 


Lake Breeze Dairy, LLC 


Catherine Davis 


433 East Wisconsin Avenue 


Neenah, WI 54956 


Dairy nutrition and herd management  


920.751.0949, www.lakebreezedairy.com/  


 


Lakeshore Farm Management Assn 


Linda Gunderson 


PO Box 280 


Valders, WI 54245 


Business Plans, 920.775.4958, 


http://www.lakeshorefarmmanagement.com/  


 


Land & Enterprise Management 


Donald Waldvogel 


PO Box 304 


Hilbert, WI 54129 


Appraiser of farm property 


920.853.3494, jeris@pitnet.net 


 


Land O’Lakes Dairy Business Services  
Darlington 608.776.3228 


Osseo             715.695.3957 


Tomah            608.372.3408 


Shullsburg       608.776.3681 


Krakow           920.899.3341 


Verona            608.848.7917 


New London   920.982.6274 


Business Plans, Financial Management  


 


Larsson Consulting 


Staffan Larsson  


2935 S. Fish Hatchery Road, #153 


Fitchburg, WI 53711 


Auditing, customer satisfaction  


608.273.2382   


 


LeFlore Communications, LLC 


Fannie LeFlore 


PO Box 18376 


Milwaukee, WI 53218-0376 


Writing/Editing communications 


414.438.1534, 


http://www.leflorecommunications.com/  


 


 


 


 



http://www.jcampana.com/

mailto:jjryan@radiks.com
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mailto:knutzencrop@charter.net
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Leslie G. Grendahl Association 


Management Consulting  
Leslie Grendahl 


6866 Frank Lloyd Wright Avenue 


Middleton, WI 53562 


Organizational Development/Planning  


608.824.2222, http://www.lesliegrendahl.com 


 


Liberty Professional Services,  


Charles Liberty 


7780 Elmwood Avenue, Suite 102 


Middeton, WI 53562 


Helping small business people  


608.831.4321 www.libertyproserv.com/   


 


Liegel & Assoc., LLC 


Edward Liegel 


S 8522 Valley View Rd. 


Loganville, WI 53943 


Crop scouting, soil sampling, GPS 


608.546.4562, liegelea@merr.com 


 


Locken Information 


Sharon Locken  608.256.0091 


Madison, WI 


Research, sales, marketing 


www.biotactics.com/Partners/Locken.htm  


 


Loichinger Advantage 
Dan Loichinger  608.203.6351 


4218 Savannah Court 


Middleton, WI 53562 


Competency modeling, leadership  


http://www.loichingeradvantage.com/ 


 


Lois B Designs 
Lois Bergerson 


613 Rogers Street, Madison, WI 53703 


Business materials, website design 


608.249.6255 http://www.loisbdesigns.com/     


 


M.A. Kastel and Associates, Inc. 


Mark Kastel  


La Farge, WI 


Feasibility studies, market research  


608.625.2042, http://www.cornucopia.org/  


 


Madison Marketing Communications 
Laurel Cavalluzzo 


3306 Topping Rd, Madison, WI 53705 


Short/long-term marketing plans 


608.663.9867 www.madisonmc.com/      


 


Maglio Marketing, LLC 


Jenny Maglio   


Marketing plans/research 


262.903.1042      


 


Mahadev Law Group 


Nilesh Patel 


5397 Blue Bill Park Drive, #5 


Waunakee, WI 53597 


Employment practices/handbooks 


608.239.7510 www.maha-law.com/    


Mahaffey Consulting 


Diana Mahaffey 


Written deliverables for marketing  


608.239.1400 


 


Management Solutions 


William Summers 


Des Moines, IA 


Feasibility, business development 


515.277.6480, willsummers1@msn.com  


 
Marathon Feed, Inc 


Randy Brunn 


401 Pine Street  


Marathon, WI 54448 


Crop consulting, scouting & agronomic 


715.443.3440, www.marathonfeed.com/  


 


Market Impact  


Norb Rebholz 


6422 Inner Drive 


Madison, WI 53705 


Marketing/sales/Org Development 


608.843.1685  


 


Matrix Development, LLC 


James Spellman  608.437.4494 


113 Robyn Ridge 


Mount Horeb, WI 53572 


Information management, sales  


http://www.matrixdevelopment.com/  


 


Matrix Product Development 


Ron Pulvermacher 


13 North Bird Street 


Sun Prairie, WI 53590 


RFID inventory tracking, wireless  


608.834.1661 http://www.matrixpd.com/  


 


Maxco, Inc. 


Randy Lenz 


PO Box 10067, Green Bay, WI 54307 


Supplier of Max-Fat &white grease 


800.242.6355, rlenz@anamax.com  


 


Merrill Lynch PF&S 


Peter Cavi 


101 Wisconsin Avenue, Suite 900 


Madison, WI 53703-2103 


Solutions for employers 


608.283.2720  http://fa.ml.com/cavi  


 


Midwestern Bio-Ag 


Travis Mathison 


Blue Mounds, WI 


Crops Program, Nutrient Management  


800.327.6012, www.midwesternbioag.com 


 


Mind Span Consulting 


Lori Cross - 608.298.0058 


26 Chequamegon Bay 


Madison, WI 53719 


Strategy, balanced scorecard 


http://www.mindspanconsulting.com/ 


MKT Engineering LLC 


David Sheldon - 414.273.1234 x410 


2266 N Prospect Avenue, Suite 608 


Milwaukee, WI 53202 


Intellectual Property, defense/consulting 


http://www.mktengineering.com/ 


 


Monsanto 


Denise Knudsen  608.848.2440 


865 Orchid Court 


Verona, WI 53593  


Seeds, traits and herbicides  


www.monsanto.com 
 


Morgan Marketing Partners 


Rick Morgan 


Madison, WI 


Marketing plans,  


608.277.9518, http://www.morganmp.com 


 


Mosaic Strategic Marketing Services, LLC 


PO Box 282 Waunakee, WI 53597 


Eric Sullivan, Principal  


Market Research, Strategy (B2B/CP Foods)  


(608) 850-4997, mosaicsms@tds.net 


 


Mosaique Consulting LLC 
Jennifer Reddemann  608.255.2670 


360 West Washington Ave #P207 


Madison, WI 53703 


Training/facilitation, design 


http://www.mosaiqueconsulting.com/ 


 


Moving Up Unlimited 
Kathleen Watson  800.581.1808 


426 Goldenrod Circle 


Verona, WI 53593 


Training/coaching/personal deve 


http://MovingUpUnlimited.com 


 


MSA Professional Services, Inc 


William Buth - Madison, WI 


Bus Development, Value-Added Ag 


Wayne Casper - Baraboo, WI 


Water quality/manure storage design 


1.800.446.0679, http://www.msa-ps.com/  


 


Meyer D Corp. Consulting and Services 


Dean Meyer  


Fond du Lac, WI, 54935 


Crops – corn/soybeans/alfalfa/wheat 


920.960.8905, meyerdx@hotmail.com 


 


National Alliance of Independent Crop Co 


349 East Nolley Dr. 


Collierville, TN 38017 


Crop production and research 


 901.861.0511, http://www.naicc.org/  


 


National By-Products Inc 


Charlie Beard  920.361.2092 


W694 White Ridge Road 


Berlin, WI 54923 


Proteins and fat 



http://www.lesliegrendahl.com/

http://www.libertyproserv.com/

mailto:liegelea@merr.com

http://www.biotactics.com/Partners/Locken.htm

http://www.loichingeradvantage.com/

http://www.loisbdesigns.com/

http://www.cornucopia.org/

http://www.madisonmc.com/

http://www.maha-law.com/

mailto:willsummers1@msn.com

http://www.marathonfeed.com/

http://www.matrixdevelopment.com/

http://www.matrixpd.com/

mailto:rlenz@anamax.com

http://fa.ml.com/cavi

http://www.midwesternbioag.com/

http://www.mindspanconsulting.com/

http://www.mktengineering.com/

http://www.monsanto.com/

http://www.morganmp.com/

mailto:mosaicsms@tds.net

http://www.mosaiqueconsulting.com/
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http://www.msa-ps.com/

mailto:meyerdx@hotmail.com
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National Swine Registry 


PO Box 2417 


West Lafayette, IN 


Swine Genetics, 765.463.3594, 


http://www.nationalswine.com/  


 


Natural Needs, Inc 


1850 Spruce Ave 


Highland Park, IL 


Education outreach, events, fundraising 


847.831.3653, naturalneeds@comcast.net  


 


Navistat, LLC  


Kristin McGuine 


5 Fairway Meadows Court 


Oregon, WI 53575 


Marketing/Sales/Bus Support   


608.212.9764, http://www.navistatllc.com 


 


NetWorth Consulting 


Robert Branton & Jeffery Subat 


Oshkosh, WI  


Sale and acquisition of business 


920.203.5892, rbranton@wi.rr.com 


 


New Pork Concepts 


Severin Johnson, Des Moines, IA 


Pork - packing and processing 


515.244.3078, www.newporkconcepts.com 


 


NMC2 
James Fanta 


7698 Cty. Rd. Y, Lodi, WI 53555 


Field/vegetable crops and nutrient 


608.592.1954 jdhome@wildblue.net  


 


Nina McGuffin LLC 
Nina McGuffin 


Coaching, team development 


608.256.7730 http://www.ninamcguffin.com/ 


 


Northern Alternative Energy 


John Jaunich 


Minneapolis, MN 


Electrical Energy Production 


612.370.1061, http://www.windpower.com  


 


Northern Environmental 


Cheryl Waldburger - 800.498.3921  


Waupun, WI 


Water quality/manure storage design 


 


Northern Environmental Technologies, Inc 


Clint Wendt 


Waupun, WI 


Environmental Engineering 


920.324.8600, http://www.bonestroo.com/  


 


Novatech Engineering, LLC 
Rick Schulte 


429 Engelhart Drive 


Madison, WI 53713-4741 


Engineering/manufacturing support 


608.270.1904 


NuSolutions Agronomy, LLC 


David Buss  608.347.3227 


N1926 Co. Rd. II 


Waterloo, WI 53594 


590 Nutrient Management Planning 


 


Nutrition Professionals, Inc 


Stephen Abrams,         608.238.6903  


Thomas Aitchison,      715.386.1261  


Lynn Davis,                 920.751.9000 


Fred Ehle,                     608.798.4520  


Bob Harrison,               920.235.0063 


Tom Heeg,                    920.779.4428  


Joel Sommerfeldt,        715.536.3861 


Jim Woodford,              608.441.9216   


Steve Woodford            920.467.4694   


Dairy nutrition & herd management 


http://www.nutritionprofessionals.com/  


 


Olds Seed Solutions 
Doug Bastian 


2901 Packers Avenue 


Madison, WI 53707 


608.249.9291 http://www.landolakes.com/  


 


Operations Excellence 
Nicholas Cray  847.606.6594 


9030 Settlers Rd. 


Madison, WI 53717 


Continuous improvement  


 


OrganicFarmingWorks LLC 
25498 Highview Ave 


Farmington, MN 55024 


Veg productions, weed management 


952.469.1855, 


www.organicfarmingworks.com   


 


Organic Independents 
31762 Wiscoy Ridge Rd. 


Winona, MN 55987 


Policy deve, training, outreach 


507.454.8310, http://www.mosesorganic.org/   


 


Organic Land Management, Inc 


PO Box 667. 


Albany, MN 56307-0667 


Certification prep, land management 


320.845.2673, www.olm-inc.com   


 


1Ricci LLC 
Laura Ricci 


315 Johathan Suite B 


Pewaukee, WI 53072 


Sales cycle development 


414.807.3669 www.1ricci.com   


 


Page Consulting 


Laura V. Page 


P.O. Box 5283 


Madison, WI 53705 


Leadership development 


608.231.1979 http://www.lauravpage.com/ 


 


Parker Consulting Group 


Anne Rizzo 


Iowa City, IA 


Feasibility/Market Research/Analysis 


319.351.0011, 


info@parkerconsultinggroup.com 


 


Pat Seidel Training and Consulting 


Pat Seidel 


501 Windmill Road 


Brooklyn, WI 53521 


Written/ verbal communication 


608.455.8391, http://www.patseidel.com/ 


 


Paulette Bradley 


W 10581 Bell Road 


Camp Douglas, WI 54618 


Organic Consultant and accountant 


608.427.2201, mcdonald@mwt.net  


 


Pest Pros Inc. 


Mark Haynes/Randy Van Haren 


PO Box 188 


Plainfield, WI 54966 


Fertility, crop monitoring 


715.335.4046, www.pestprosinc.com  


 


Pharma Development Concepts, LLC 


Eugene J. McNally, Ph.D. 


3037 Bosshard Drive 


Madison, WI 53711 


Drug/ product development  


608.467.8737 


http://www.pharmadevconcepts.com/ 


 


Phelps Research Services 


Roger Phelps 


2701 University Avenue #470 


Madison, WI 53705 


Business support services, writing  


608.661.4595 


http://www.phelpsresearchservices.com  


 


Pioneer Hi-Bred International 


Arnie Imholte, 608.829.2116,  


Alan Scott, 800.851.9043, x 14,  


Madison, WI 53717 


Area Agronomist, marketing 


http://www.pioneer.com  


 


Polenske Agronomic Consulting 


Jeff Polenske, - 920.830.7626,  


William/Todd Schaumberg, - 920.475.3312 


Nathen Nysse - 920.858.5756 


Appleton, WI 54913 


Nutrient management, fertility 


http://www.polenskeag.com/ 
  


Practical Management 


Rick Marolt  608.251.8419  


1015 Lawrence Street 


Madison, WI 53715-2040 


Effectiveness of teams, ethics  
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Prairie Estates Genetics LLC 


Ronald Rogers  608.438.9342 


3633 Marigold Circle 


Middletown, WI 53562 


Independent testing and forage  


 


Production Partners 


Dennis Podoll 


PO Box 70 


Grand Marsh, WI 53936 


Potato production & management 


608.339.9661, dpodoll@wecon.com 


 


ProfiSeed International, Inc. 


Gary Bogenrief 


Hampton, IA 


Soy bean processing & marketing 


800.809.3493, gray@profiseed.com 


 


Pro-Vision Development Corp. 


Matt Crouse 


Eldora, IA 


Energy - renewable fuels, bio energy 


641.939.2511 crouse@adiis.net 


http://www.pro-visiondevelopment.com/  


 


Purina Mills, LLC 


Steve Hellenbrand  608.924.6353   


Barneveld, WI 


Bus Development/Value-Added Ag 


http://www.horse.purinamills.com/dealerloca


tor/results.asp?state=wi&SearchType=MR  


 


Quad County Dairy Nutrition, Inc. 


Dennis Hinrichsen 


307 S. 7th  St. 


Abbotsford, WI 54405 


Procurement & forward contracting 


715.223.6581, denrejjj@charter.net 


 


Quality Alliance Business Consultants 


Jim Barney 


Sum Prairie, WI 


Quality/productivity, business training 


608.947.9768, www.powertrainer.com 


 


Ramaker and Associates, Inc 


Ken Baumgardt 


Sauk City, WI 


Water quality/manure storage design 


608.643.4100 http://www.ramaker.com/  


 


Real World Research 


Linda Penaloza 


Madison, WI, 608.227.0250 


Focus groups, surveys, interviewing 


 


Real World Quality Solutions 


Jeanne Virosco 


1709 Redwood Lane 


Madison, WI 53711 


Transportable mobility, project solutions 


608.274.3067, rwquality@charter.net  


 


Renk Seed Co. 


Doug Gray, 715.384.2097  


Jeff Renk, 608.837.7351,  


Corn products/genetics 


www.renkseed.com  


 


Resnick Consulting, LLC 


Nancy Resnick   


1206 Chapel Hill Road 


Madison, WI 53711 


Design and implement research  


608.273.2742 


 


Resource Engineering Associates 


Robert Pofahl, P.E., Middleton, WI 


Water quality/manure storage design 


608.831.6563 http://www.reaeng.com/  


 


Richard de Wilde Agricultural Consulting 


Richard de Wilde 


S. 3442 Wire Hollow Rd. 


Viroqua, WI 54665 


Whole farm management, marketing 


608. 483.2143, Harmony@mwt.net  


 


Rising Sun Animal Wellness Center 


Marta Engel, DVM 


315 E. Decker St., Viroqua, WI 


Homeopathic/organic farm animal care 


608.737.2227 http://www.risingsunvet.com/  


 


Roach & Associates, LLC 


John Roach/Rob Juno 


856 N. Main Street 


Seymour, WI 54165 


Dairy expension & management 


920.833.6340, jmroach@new.rr.com  


 


Robin Gates Consulting 


Robin Gates  608.831.4073 


3324 Prairie Glade Road 


Middleton, WI 53562 


Process improvement, measurement 


http://www.linkedin.com/in/robingates  


 


Rose CFO Solutions, LLC 


Cynthia L. Rose 


Operations controls, planning 


608.235.9072, http://www.rosecfo.com 


 


Russell Law 
Beth Russell 


402 Gammon Place, Suite 270 


Madison, WI 53719 


Copyright, trademark, contracts  


608.833.1555, http://www.erklaw.com  


 


Saffran Technology - Art Saffran  


501 Riverside Drive, Madison, WI 53704 


Computer technology, networks  


608.219.7059, www.saffrantechnology.com/   


 


 


 


Savvy Food Communications 


Robin Kline, Des Moines, IA 


Food product positioning 


515.255.6376, RobinLKline@msn.com 


 


Sakowski Consulting - Jacqui Sakowski  


6808 University Avenue, Suite 200 


Middleton, WI 53562 


Consulting, coaching, training   


608.831.1719, www.sakowskiconsulting.com   


 


Schenck & Associates 


Robert De Bruin/Jim Stahl 


200 East Washington Street 


Appleton, WI 


Financial management 


920.731.8111, http://www.schencksc.com  


 
Schiedermayer & Associates 


Marvin Schiedermayer 


New Glarus, WI 


Product development 


608.527.3149, concepttocstmn@tds.net 


 


Scott Savage Consulting, LLC 


Scott Savage 


583 D'Onofrio, Suite 1001 


Madison, WI 53719 


Organizational Development/Plan 


608.215.4254, http://www.SavageGroup.Biz 


 


Scribe Shop 


Donna Lewein  


2194 Conover Cir 


Fitchburg WI 53575-1908 


Writing, marketing & sales   


608.658.4616, http://www.scribeshop.com/ 


 


Select Energy Consulting, LLC 


George Wennerlyn - 608.827.0289 


1549 Grosse Point Drive 


Middleton, WI 53562 


Analysis of present gas costs 


http://selectenergyconsulting.com/  


 


Semex USA Inc. 


Brian Behnke 


2866 Agriculture Drive 


Madison, WI 53718 


Reproductive solutions 


800.303.2855 http://semexusa.com/  


 


Short Elliott Hendrickson (SEH, Inc.)  
425 Water St Suite 300  


Appleton, WI, 54911  


Grants, Feasibility Studies, Engineering  


http://www.sehinc.com/service/agricultural-


services 


 
Siegel Engineering, Inc 


Cal Siegel, Mercer, WI 


Water quality/manure storage design 


715.476.2638 
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Skinner Agri-Products, Inc. 


Ned Skinner 


Johnson, IA 


Grain – Feasibility, No/No-Go 


515.707.5855, nlskinner@aol.com  


 


Small Business Solutions, LLC 


Tom Guppy 


Madison, WI 


Target marketing, business plan 


608.661.0584, tfguppy@home.com  


 


Soil Solutions Consulting 


Bill Stangel 


321 Russell Street 


Madison, WI 53704 


Crop production advisory services 


608.575.8056, wstangel@sbcglobal.net 


 


Solaris Management LLC 


Michael Schumacher  


2317 International Lane Suite 104 


Madison, WI 53704 


Leadership, change management   


608.245.0247, http://www.solariscenter.com/ 


 


SORTIS LLC  


Wendy Soucie 


6502 Grand Teton Plaza, Suite 102 


Madison, WI 53719 


Marketing & Sales  


608.827.7800 ext 227 


http://www.sortismarketing.com 


 


Spirit of Success 


Deb Waterstone  


4202 Drexel Avenue 


Madison, WI 53716 


Performance training/ learning  


608.224.0092 http://www.spiritofsuccess.biz/ 


 


Standard Nutrition Co. 
Todd Owens 


W6567 Apache Ct. 


Onalaska, WI 54650 


Complete dairy herd evaluations 


608.7814458, towens@standardnutrition.com  


 


Star Environmental, Inc.  
Gary W. Starzinski 


705 Third Street 


Marathon, WI 54448 


Nutrient management; intensite soil surveys 


715.443.6115, 


starenvironmental@hotmail.com  


 


StatOrg Services LLC 
James Christensen 


6409 Old Sauk Road 


Madison, WI 53705-2420 


Strategic services, quality services   


608.843.0114, www.statorgservices.com/ 


 


Steel Blue MEDIA 
Diane Nelson 


214 N Main St  


River Falls, WI 54022 


Web develop, graphic design, PR, marketing 


715.425.5888, info@steelbluemedia.com  


 


Stern Crop Consulting 
Phillip Stern 


W4525 Wedge Rd. 


Bonduel, WI 54107 


Field pest monitoring, fertilizer 


715.584.7881, sterncrop@ezwebtech.com  


 


Steve Buelow 
P.O. Box 11355 


Green Bay, WI 54307-1355 


Marketing, planning, brand management 


888.886.0121, http://stevebuelow.com  


 


Strategic Performance Group, LLC 


James Sauer 


Minneapolis, MN 


Feasibility studies, market research 


612.349.5275, www.spg-consulting.com 


 


Successful Organizing Solutions  
Nancy Kruschke McKinney 


Madison, WI 53716  


Coaching, consulting, speaking 


608.441.6767, http://www.sosorganize.net/ 


 


SWAT Madison 
Neil Diffenbaugh 


7205 Gladstone Drive 


Madison, WI 53719  


Microsoft office training 


608.843.0134, http://www.swatmadison.com/  


 


Syngenta Crop Protection 
Mark Myers 


5671 Polworth St. 


Madison, WI 53711  


Providing crop protection solutions 


608.274.5349, www.syngenta.com  


 


Syngenta Seeds, Inc. 
Herb Damsteegt - 608.846.0664  


933 Flywheel Circle 


DeForest, WI 53532  


Product and agronomic support 


 


10H Inc 
Steven Goodman 


13 Mark Twain St. 


Madison, WI 


608.236.0627 www.10Htech.com  


 


TH Agri-Chemicals, Inc. 
Gary Wieneke 


5314 Quail Court 


Sheboygan, WI 53083 


Herbicide recommendations 


715.335.6343 winkfamily@aol.com 


The Business Source, LLC  


John Russell - 608.445.7462 


4910 Highwood Circle 


Middleton, WI 53562 


Marketing/sales/training  


http://www.thebusinesssourcellc.com 


 


The Communications Team, LLC 


Merri Oxley 


1032 Sundt Lane 


Stoughton, WI 53589 


Communications planning/branding 


608.877.0528, thecommunicationteam.net/  


 


The Entrepreneur’s Source 


Tom Senger - 608.655.1554  


5769 Highway TT 


Marshall, WI 53559 


Relationship-franchisees/franchisors 


 


The Fiesel Firm, LLC 


Treena Fiesel PhD - 608.825.1041 


P.O. Box 7421 


Madison, WI 53707-7421 


Industrial and systems engineering  


 


The Insight Team, LLC 


Bill Rushing - 608.834.5885  


P.O. Box 934 


Sun Prairie, WI 53590 


Coaching for individuals/teams,  


 


The Tascon Group 
Ted See/Nicole A. Fende - 608.827.6349 


7780 Elmwood Ave., Suite 100 


Middleton, WI 53562 


Consulting, business software system 


http://www.thetascongroup.com/ 


 


Weaver Feed & Management, LLC 


22770 Truman Road 


Darlington, WI  


Soil consulting, crop rotation, storage  


608.762.6948, www.kowconsulting.com/   


 


WebWise Design & Marketing 


John Wells 


1110 Marsden Park St. 


Fenimore, WI 53809 


Website design, online marketing  


608.822.3750, john@webwisedesign.com  


 


The Well-Tempered Word, LLC 


Kafryn Lieder 


6906 Tottenham Road 


Madison, WI 53711-3965 


Specialized consultants, writing  


608.661.7414 http://www.wtword.com  


 


The Word Works 


Kathleen Watson - 608.848.8156 


426 Goldenrod Circle 


Verona, WI 53593 


Writing: newsletters, brochures 
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Tiry Engineering 


Michael Tiry, P.E. 


Chippewa Falls, WI 


Water Quality/Manure Storage Design 


715.723.6777 www.tiryengineering.com/  


 


Top Crop, LLC 


Bruce Ludolph 


7136 Dorf View Ct. 


Sauk City, WI 53583-9537 


Agronomic consulting and scouting 


608.643.0475, bludolph@shopstop.net  


 


Topline Development, LLC 


Scott Francis 


Menasha, WI 


Strategic Marketing 


920.722.1317 http://toplinedevelopment.com/  


 


Total Crop Management, LLC 


Tom Novak 


W939 Northey Road 


Sullivan, WI 53178 


Soil & crop management - best practice 


262.495.2616, pvafarm@centurytel.net 


 


Total Herd Management Services 


Andy Johnson 


W8275 Cloverleaf Lake Rd. 


Clintonville, WI 54929 


Milk quality, systems evaluations 


715.823.7933, www.theudderdoctor.com  


 


Trans-World Genetics 


411 E. Mill Street, Suite 103 


Plymouth, WI 53073 


Providers of dairy genetics  


800.525.2953, http://www.twgltd.com/  


 


Twohig & Reitbrock, SC. 


George Twohig george@twohiglaw.com 


102 N. Madison St. 


Clinton, WI 53014,  


Estate planning and probate, bank law 


920.849.4999 


 


u Functional LLC 


Robert Merrill 


Understanding firm's software activities 


http://www.ufunctional.com/  


 


UC Management Services 


Larry Smith - 608.273.8300 


5609 Medical Circle, Suite 202 


PO Box 44635,  


Madison, WI 53744-4635 


Protest UI claims, evaluate handbooks 


 


Unified Technologies, Inc. 


Garth Yeazel 


5520 Medical Circle, Suite E 


Madison, WI 53719 


Networking, hardware, software 


608.231.6275, http://www.unified-tech.net/ 


UniServ Solutions, Inc. 


Chuck Barkow - 608.774.0631  


490 Craig Rd, Edgerton, WI 53534 


Information Management  


 


United Agri-Products 


John Pickle 


N2771 Lake Point Drive 


Lodi, WI 53555 


Specializing in rodent control, baits 


608.592.1720, john.pickle@uap.com 


 


United Ag Services LLC 


Randy Bina - 715.357.3315 


231 Soo Avebue 


Almena, WI 54805 


Crop production, www.wicrops.org  


 


United Cooperative 


Dan Uppena 


N7160 Raceway Road 


Beaver Dam, WI 53916 


Planning, marketing, operations grain 


920.887.1756, www.unitedcooperative.com  


 


United States Assurances Labs 


26160 590th St 


Mantorville, MN 55955 


Consulting/Inspecting for farms/processors 


612.522.8224, loodean@aol.com 


 


UW Dept of Agronomy 


Joe Lauer 


1575 Linden Dr., Madison, WI 53706 


Corn agronomist 


608.263.7438, http://corn.agronomy.wisc.edu    


 


UW Dept of Dairy Science 


Randy Shaver 


1675 Observatory Drive 


Madison, WI 53706 


Research in dairy cattle nutrition 


608.263.3491, http://dysci.wisc.edu/  


 


UW Dept of Entomology 


Bryan Jensen 


1630 Linden Dr. 


Madison, WI 53706 


Integrated Pest Management Program 


608.263.4073, www.entomology.wisc.edu/  


 


UW Soil Science Dept. 


Carrie Laboski 


1525 Observatory Dr. 


Madison, WI 53706 


Soil fertility/nutrient management 


608.263.2795, www.soils.wisc.edu/extension    


 


Valent USA Corp. 


Rich Ludt 


7162 Brassco Lane 


Verona, WI 53593 


Marketer of crop protection products  


608.516.6905, www.valent.com 


Vierbicher Associates, Inc 


Kurt Muchow 


Reedsburg, WI 


Plans/land surveying/grants  


608.524.6468, http://www.vierbicher.com 


 


Victoria Jones Strategic Marketing 


Communications, LLC 


Victoria Jones 


6808 University Avenue, Suite 200 


Middleton, WI 53562 


Marketing & sales  


608.831.1708 http://www.vickyjones.com/  


 


Virtual Management Solutions 


Linda Davis 


Belleville, WI 


Business plans, research, budgets 


608.832.8003, 


http://www.virtualmanagementsolutions.com/  


 


Voss Farms 


Milton Voss 


W6490 Hwy. 67 


Walworth, WI 53184 


Scouting, BMPs, HACCP, OCP, SSP  


262.215.4348, wheat@pensys.com 


 


Weaver Feeding & Mgt. LLC 


Thomas Weaver 


25800 Valley View Rd. 


Cuba City, WI 53807 


Dairy systems management 


608.762.6948, tweaver@mhtc.net 


 


Welch Crop Consulting 


Jeffrey Frase 


E10305 C.T.H. HH 


Osseo, WI 54758 


Field scouting, soil & plant testing 


715.597.3693, jfrase@win.bright.net  


 


West Agronomics, LLC 


David West 


E14127 Hwy. P 


LaFarge, WI 54639 


Soil sampling, crop input planning 


608.489.4166, davewest@mwt.net  


 


Wenzel Dairy Business Consulting, LLC 


Dan Wenzel 


1403 Pinewood Ct, 


New London, WI 54961 


Efficiency/profitability/production 


920.982.6274, wenzeldbc@charter.net  


 


Whalen & Associates, Inc. 


Judy Whalen 


15626 West Holt Road 


Brooklyn, WI 53521 


Org Development/Plan/Coaching  


608.455.2090, http://www.whalen.com 
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White Commercial Corp 


Scott Hansen 


Griswold, IA 


Grain – Business Development 


1.800.327.7000,  


http://www.whitecommercial.com 


 


White’s Pines 


Lewis White 


321 S. Water St. 


Columbus, WI 53925 


Application of pesticides, fertilizers 


920.623.3827, lrlcwhite@mycidco.com 


 


Wilbur Ellis 


Wesley Meddaugh 


1214 Cty. Rd. D 


Almond, WI 54909 


Crop chemicals and liquid fertilizer 


715.366.2500, www.wilburellis.com  


 


Wind Utility Consulting 


Thomas Wind,  


Jefferson, IA 


Energy - Wind Generators 


515.386.3405, tomwind@netins.net  


 


WI Business Development (WBD) 


Loan packaging, credit analysis 


800.536.6799, www.wbd.org 


 


WISCAP 


Matching funds for business start-up 


608.244.4422, http://www.wiscap.org/ 


 


WI Ass of Professional Ag Consultants 


Judy Brannstrom 


7310 Farmington Way 


Madison, WI 53717 


Contract research, GLP residue, efficacy 


608.883.7989, http://www.wapac.info/  


 


Wormfarm 


Jay Salinas 


E7904 Briar Bluff Rd 


Reedsburg, WI 53959 


developing sustainable food systems 


608.524.8672, wormfarm@jvlnet.com  


 


The Writing & Design Studio 


Sharyn Alden 


303 S Paterson St, #4 


Madison, WI 53703 


Free lance writing 


608.225.9898 


 


Zeitgeist Consulting 


Bill Geist 


PO Box 45445,  


Madison WI 53744 


Planning, Marketing, e-Commerce 


608.836.8876   


http://www.zeitgeistconsulting.com/     


 


Zutz Crop Consulting LLC 


Jeff Zutz 


137 Elm Street 


Brillion, WI 54110 


Pest/nutrient management, soil sampling 


920.756.2257, jeffzutz@pitnet.net  


 


Farm Credit Services 


Gary Anderson – Wausau –   800.324.5751 


Steve Mergen – Medford –    715.748.3270 


Jeff Peissig – Menomonie –    715.723.3591 


Gary Wagner - Eau Claire –    888.263.8895 


Steven Gostisha - De Pere       920.336.5701 


Greg Steele - River Falls –      800.584.9475 


Jeff Peissig – Menomonie –     715.723.3591 


Gary Wagner - Eau Claire –     888.263.8895 
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Government/Education/ 


Employment Resources
Agricultural Utilization Research Inst 


Michael Sparby 320.589.7280 


msparby@auri.org Morris, MN 


Dan Lemke 507.835.8990 


dlemke@auri.org Waseca, MN 


Feasibility, Market Research, Analysis 


 


Center for Integrated Agricultural Sys 


Brent McCown 


Madison, WI 


Livestock, Produce, Grain, Specialty Crops 


608.262.5201, http://www.wisc.edu/cias 


 


Central Michigan University 


Charles Fitzpatrick 


Mt. Pleasant, MI - 989.774.3270 


Feasibility, Market Research 


http://www.cba.cmich.edu/lec 


 


Food Packaging & Technology Center 


UW Stout Menomonie 


Focus Groups, product development 


715.232.2994, fptc@uwstout.edu 


 


Iowa Institute for Coops 


David Holm, Ames, IA 


Cooperatives 


515.529.2667, http://www.iacoops.org 


 


Iowa State University 


Ray Hansen 515.294.3890 


hansenr@iastate.edu 


Marsha Laux 515.294.9511 


mlaux@iastate.edu 


Ag - Value-Added 


http://www.agmrc.org 


 


Lakeshore Technical College 


Greg Booher 


Cleveland, WI 


Value-Added Ag – Bus Development, 


Feasibility Studies, Business Plan 


920.583.3913, grbo@gotoltc.edu 


 


NW WI Manufacturing Outreach Ctr 


UW Stout 


Labeling, processing, and packaging 


715.232.2994, http://nmmoc.uwstout.edu 


Small Business Development Centers 


Market information, business management, 


financial resources, and business planning 


608.836.8820, www.wisconsinsbdc.org 


USDA National Organic Program 


1400 Independence Ave SW, Rm 4008 S. 


Washington DC 20250 


202.720.3252, francinetorres@usdagov 


Oversees national organic standards 


 


University of Nebraska Food Center 


Ed O’Neill & Arlis Burney 


New food product development 


Food Lab, 402.472.8930, 


aburney@unlnotes.uni.edu 


 


UW Campuses- marketing classes 


Survey and market research 


www.wisconsin.edu/campuses/index.htm 


 


WI Dept Ag Trade Consumer Protection 


Sue Porter 


PO Box 8911, Madison, WI 53708 


Conservation planning, watershed program 


608.224.4605, sue.porter@datcp.state.wi.us 


 


WI Innovation Service Center 


Sandra Beccue, 262.472.1365 


New product, Invention assessment, 


academics.uww.edu/business/innovate/  


 


 


Employment Agencies 


 


ABR Employment Services 


Direct hire, try-before-hire, staffing 


608.827.5818, www.abrjobs.com 


 


Adecco Personnel Services 


Full-service staffing clerical, data entry 


608.833.9500, www.adeccousa.com 


 


Adtec Staffing Services 


Full-service for general laborers, office 


608.231.3210, www.adtecservices.com 
 


Boyd-Hunter, Inc. 


Executive recruitment-technical  


800.673.5203, www.boydhunter.com 
 


Celerity Staffing Servics 


Clerical/administrative, word processing   


608.238.3410, www.celeritystaffing.com 
 


Creative Financial Services 
Placing Accounting, banking and finance  


608.249.3180, www.cfstaffing.com 


 


Drake & Co. 


Temp-to-hire/direct hire placements 


www.drakeandcompany.com 


 


Express Personnel Services 


Professional/technical/general labor/clerical  


608.833.5345, www.expresspros.com 


 


Hiring & Staffing Services 


Temporary/permanent-clerical, light ind. 


www.hiringstaffservices.com 


 


Kelly Services 


Clerical, marketing, technical & light ind. 


608.238.3055, www.kellyservices.com 


 


Labor Ready 


Clerical, marketing, technical & light ind. 


608.223.0575, www.laborready.com 


 


Life Style Staffing 


Temp-to-hire/direct hire clerical, light ind. 


608.257.0511, www.lifestylestaffing.com 


 


Management Recruiters of Madison 


Manufacturing engineers-recreation equip 


608.442.6200, www.mrimadison.com 


 


Manpower International 


Clerical, marketing, technical & industrial 


608.662.9929, www.us.manpower.com 


 


Personnel Resources, Inc. 


Full-tine/part-time/temporary–clerical 


www.us.personnelresources.com 


 


Placement Opportunities 


Placement for persons with disabilities 


608.245.2498 


QTI Group 


Clerical, marketing, technical & light ind  


608.257.1057, www.qtigroup.com 


 


Sales Consultants of Madison 


Sales, sales management and marketing 


608.836.5566  


 



mailto:msparby@auri.org

mailto:dlemke@auri.org

http://www.wisc.edu/cias

http://www.cba.cmich.edu/lec

mailto:fptc@uwstout.edu

http://www.iacoops.org/

mailto:hansenr@iastate.edu

mailto:mlaux@iastate.edu

http://www.agmrc.org/

mailto:grbo@gotoltc.edu

http://nmmoc.uwstout.edu/

http://www.wisconsinsbdc.org/

mailto:aburney@unlnotes.uni.edu

mailto:aburney@unlnotes.uni.edu

http://www.wisconsin.edu/campuses/index.htm

mailto:sue.porter@datcp.state.wi.us

http://academics.uww.edu/business/innovate/

http://www.abrjobs.com/

http://www.adeccousa.com/

http://www.adtecservices.com/

http://www.boydhunter.com/

http://www.celeritystaffing.com/

http://www.cfstaffing.com/

http://www.drakeandcompany.com/

http://www.expresspros.com/

http://www.hiringstaffservices.com/

http://www.kellyservices.com/

http://www.laborready.com/

http://www.lifestylestaffing.com/

http://www.mrimadison.com/

http://www.us.manpower.com/

http://www.us.personnelresources.com/

http://www.qtigroup.com/





Resources For Wisconsin Businesses 


 


10/11/11 


 


87 


Grant Writing Consultants  
 


Julie Alsop - Rural Energy for America 


Rockford, IL, 815.670.4798, 


Julie@writeawaygrants.com  


 


Cathy Anderson - Platinum Engineering 


Rural Energy for America (REAP) 


Milford, MI 48381 


231.357.5058, cathya@platinumeng.biz   


 


Sarah Potter Aubrey 


Prosperity Ag & Energy Resources 


Elwood, IN, 46036 


765.552.0357, sarah@ndwave.com  


 


Don Ault - Sparks Companies, Inc 


New Brighton, MN, 651.635.9157 


 


Laura Baranowski - Baranowski Assts 


Madison, WI 53711 


608.277.8305 baranassoc@yahoo.com  


 


Richard Barber 


Minneapolis, MN, 952.546.5326 


 


Alison A. Benkoski/Thomas A. Avery 


Business Development Services, Inc 


Ripon, WI, 920.748.6336 


 


Patricia Bennett  712.249.7219 


IPL AMI Deployment & WPL C&I grant 


patbennett@alliantenergy.com   


 


Peter Bertelsen - REAP 


Exira, IA 50076 


712.249.7219, pbert35@gmail.com   


 


Alton Block - Agri-Management Group 


Middleton, WI, 800.551.9230 


 


Deirdre Birmingham - REAP 


Mineral Point, WI 53565 


608.967.2362, deirdreb@mindspring.com    


 


Patrick Booth Productive Trade Resources 


Vashon, WA, 206.463.2537 


 


Pat Boyle - REAP 


Lime Springs, IA 52155 


563.379.1605, pb14707@gmail.com 


 


Eric Brown - Brown Management 


Madison, WI 53711 


608.274.3055 esbrown@sbcglobal.net  


 


Tim Bryan - +MAgNet-(tm) 


Mahtomedi, MN, 651.490.0806 


Brian Buckta - REAP  


La Farge, WI 54639 


608.625.6372, bbuckta@mwt.net 


 


Duane Cariveau 


Cariveau Consulting Services 


Grand Forks, ND, 701.795.1509 


 


Sally H Chai 
Iowa City, IA, 319.354.5642, 


sallyh.chai@gmail.com  


 


Reg Clause - CT Consulting 


Iowa City, IA, 515.386.8423 


 


Farrell Collins - WPL Demand Response 


farrell.collins@gmail.com  


 


Linda Davis  608.832.8003 


Virtual Management Solutions 


www.virtualmanagementsolutions.com/ 


 


Philip Dunshee - Enterprise MidAmerica 


Johnston, IA, 515.309.0140 


 


Nicole Dyess 


IPL DBQ Demand Response Pilot 


nicole.dyess@gmail.com  


 


Janet Stout Everly  317.228.0134 


Energy Improvement Matters, LLC 


Indianapolis, IN janet@midwesteim.com  


 


Liz Ferguson - Green Heron Resources 


Madison, WI 53715 


608.287.1638 lizferg@yahoo.com 


 


Eric Ferrell 


Alliance for Tech Commercialization, Inc. 


Pittsburg, KS, 620.235.4927 


 


Carmen Fike - Ripple Marketing 


Bozeman, MT, 406.585.8168 


 


Charles Fitzpatrick 


Central Michigan University 


Mt. Pleasant, MI, 989.774.3270 


 


Rodney Fraizer 


Frazier, Barnes & Associates 


Memphis, TN, 901.172.7258 


 


Michael Frankenberger 


Alliance Information Management 


Fargo, ND, 701.235.8600 


 


Steven Goodman - 10H Inc 


Madison, WI 


608.236.0627 www.10Htech.com  


 


Willard Grande   


Critereon Company 


Mount Pleasant, IA, 319.385.8802 


 


Carol Gruba - Green Heron Resources 


Madison, WI 53704, 608.341.8547, 


carolenergygruba@yahoo.com 


 


Jacob D. Hamilton 


Greenwater Consulting, LLC 


Rural Energy for America 


619.341.9208, http://greenwaterllc.org/  


  


Sarah Hamlen –  


Ripple Marketing 


Bozeman, MT, 406.585.8168 


 


Jennifer Harte - Management Excellence 


Olympia, WA, 360.701.9217 


 


Gary Henderson 


Slater, IA, 515.228.3432 


 


Donald Hill 414.727.2095 


Heartland Information Research Corp 


Wauwatosa, WI  www.hirservices.com  


 


Darrell Holaday 


Advanced Market Concepts, Inc. 


Manhattan, KS, 785.537.8900 


 


Mark Hutchison - Food Processing Center  


Lincoln, NE, 402.472.0381 


 


Kathi Kamm  414.243.3454 


UW-Mil-Cozzens & Cudahy Res. Center 


Milwaukee, WI, kkamm@uwm.edu  


 


Karen Karp - Karp Resources 


Southold, NY, 631.765.9406 


 


Mark Kastel 


M.A. Kastel and Associates, Inc. 


La Farge, WI, 608.625.2042 


 


Catherine Kolkmeier - Plain English 


La Crosse, WI 54602, 608.796.9090 


www.plainenglishwriting.com  


 


Larry Krehbiel 


Agri-Business Consulting 


Pratt, KS, 620.672.9331 



mailto:Julie@writeawaygrants.com

mailto:cathya@platinumeng.biz

mailto:sarah@ndwave.com

mailto:baranassoc@yahoo.com

mailto:patbennett@alliantenergy.com

mailto:pbert35@gmail.com

mailto:deirdreb@mindspring.com

mailto:pb14707@gmail.com

mailto:esbrown@sbcglobal.net

mailto:bbuckta@mwt.net

mailto:sallyh.chai@gmail.com

mailto:farrell.collins@gmail.com

mailto:nicole.dyess@gmail.com

mailto:janet@midwesteim.com

mailto:lizferg@yahoo.com

http://www.10htech.com/

mailto:carolenergygruba@yahoo.com

http://greenwaterllc.org/

http://www.hirservices.com/

mailto:kkamm@uwm.edu

http://www.plainenglishwriting.com/
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Jean C. Kresse - Hartsook Companies, Inc 


Ames, IA,  316.630.9992 


 


Jim LeCureux - AgriVisions Consulting 


Ubly, MI,  989.658.8909 


 


Kafryn Lieder 608.661.7414 


The Well-Tempered Word 


Madison, WI 53711, wtword@chardter.net  


 


Daniel Little - DairyNet2000 


Brookings, SD,  888.937.8387 


 


Jessica Luhning  608.637.8568 


Earth Vision LLC 


Viroqua, WI, earthvisionllc@gmail.com  


 


Edward Maltby - The Maltby Company 


Deerfield, MA,  413.772.0444 


 


James McLaren  Inverizon International 


Chesterfield, MO,  636.530.6943 


 


Leonard Meador 


Global Eco-tech 


Rossville, IN,  765.379.9021 


 


William J. Morgan - The Morgan Comp 


Kansas City, MO,  816.756.1090 


 


William Mott 


Agland Investment Services 


San Rafael, CA,  415.460.1352 


 


KayAnn Miller - Ripple Marketing 


Bozeman, MT,  406.585.8168 


 


Gail Murphy 


Equity Financial Resources, Inc. 


Kansas City, MO,  816.455.4548 


 


Bill Nelson - Center for Cooperatives 


Fargo, ND,  701.231.1016 


 


Heidi O’Brien - REAP 


Steven’s Point, WI 54481 


715.347.5098, heidiobrien@yahoo.com   


 


Brad Oeltjenbruns - REAP 


Dayton, IA 50530 


515.460.0106, opeople@lvcta.com   


 


Jim Olson - REAP 


Viroqua, WI 54665 


608.637.2499, jim@e3coalition.org   


 


Richard Perker - Parker Consulting Gr 


Fort Collins, CO,  970.206.1287 


 


Gene “Pepper” Pflughoft 


Business Development Ideas 


Hutchinson, KS,  620.662.8076 


Tom Potter 


New Center for Rural Econ & Energy Deve 


Greenwood Village, CO, 303.283.3528 


 


Ed Raber 


Washington Economic Development Group 


Washington, IA, 319.653.3942 


 


Helen Randall 


HKR Communications & Marketing 


Des Moines, IA, 515.875.4832 


 


Laura Ricci - 1Ricci LLC 


Pewaukee, WI 53072 


414.807.3669 www.1ricci.com   


 


Ann Ring 


Woodhull, IL 61490 


309.314.1496, ann@annring.com   


 


Anne Rizzo 


Parker Consulting Group 


Iowa City, IA,  319.351.0011 


 


Kelly Rose - REAP 


Burnsville, MN 55337 


866.357.4315, kellye@roseconserve.com  


 


Elizabeth Runge – Ayres Assoc - REAP 


De Pere, WI 54115 - 920.498.1200 


RungE@AyresAssociates.com    


 


Guy Rusche 


Rural Community Innovations 


Huron, SD,  605.352.6761 


 


Jack Ryan - Jack Ryan Consulting 


Underwood, IA,  712.566.2386 


 


Del Schuh 


Indiana Bus Modernization & Tech Corp 


Indianapolis, IN,  317.635.3058 


 


Herb Schweitzer - REAP 


715.296.2790,herb@schweitzerenergy.com   


 


Don Senechal - The Hale Group, Ltd. 


Danvers, MA,  800.229.4253 


 


Andy Shafer - Premier Group LLC 


Pleasant Hill, CA, 925.676.9554 


 


Eric Simons 


Distributed Generation Systems, Inc. 


Lakewood, CO, 303.531.5523 


 


Ned Skinner - Skinner Agri-Products Inc. 


Johnston, IA,  515.707.5855 


 


Brian Schwaller - ECO Manity 


Elkhart Lake, WI 53020 


920.918.3711, www.eco-manity.com  


Thom Slagle - IPL AMI Deployment grant 


thomslagle@yahoo.com   


 


Greg Sullivan - Advanced Marketing Sys 


Delta, CO,  979.874.0376 


 


Jody Treter - Food For Thought 


Leland, MI,  231.326.5444 


 


Michael Utter - Rural Comm Innovations 


Bozeman, MT,  406.587.5779 


 


Justin Venner - Ag Visions Enterprises 


Breda, IA 51436 


712.673.4491, http://www.agvisions.biz/  


 


Cheryl Vickroy 


The Bachner Vickroy Group 


Madison, WI 53719 


608.575.2378 www.bachnervickroy.com  


 


Jeanne Virosco 


Real World Quality Solutions 


Madison, WI 53711 


608.274.3067 rwquality@charter.net  


 


Kitch Walker - Ripple Marketing 


Bozeman, MT,  406.585.8168 


 


Mark Wall - Sage Advisors LLC 


St. Louis, MO,  314.727.7417 


 


Kyle Wetzel - K. Wetzel & Company, Inc. 


Lawrence, KS, 785.838.3771 


 


Ann Wilkinson - Wilkinson Financial 


Kansas City, MO 


816.547.7438 


 


Chris Williams 


21st Century Producers, Inc. 


Manhattan, KS 


785.587.8798 


 


Cindy J. Wojtczak - REAP 


920.498.1200, 


wojtczakc@AyresAssociates.com    


 


John Youngquist 


John Youngquist & Associates 


Verona, WI 53593 


608.831.1970, www.grant-assistance.com  


 


William Zweigbaum 


First Pioneer Farm Credit 


Claverack, NY 


518.851.3313 


 


 


 



mailto:wtword@chardter.net

mailto:earthvisionllc@gmail.com

mailto:heidiobrien@yahoo.com

mailto:opeople@lvcta.com
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mailto:ann@annring.com

mailto:kellye@roseconserve.com
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mailto:rwquality@charter.net

mailto:wojtczakc@AyresAssociates.com

http://www.grant-assistance.com/





Resources For Wisconsin Businesses 


 


10/11/11 


 


89 


Federal and State 


Resources 
 


Federal Resources 


 


Agricultural Research Service 


Develop and transfer solutions to ag 


problems of high national priority 


http://www.ars.usda.gov/main/main.htm  


 


Census Data - Customer Services Center 


301.457.4100, http://www.census.gov,  
http://factfinder.census.gov/home/saff/main


.html?_lang=en,  


www.census.gov/econ/census/snapshots/in


dex.html, http://quickfacts.census.gov/qfd/   


 


Consumer Product Safety Commission 


http://www.cpsc.gov 


 


Economic Data 


Bureau of Economic Analysis 


202.606.9900, http://www.bea.gov 


 


Economic Research Service 


Primary source of economic information 


and research in agriculture 


 http://www.ers.usda.gov/  


 


Environmental Protection Agency 


800.368.5888, http://www.epa.gov/sbo 


 


Exporting 


Department of Commerce 


414.297.3473, www.commerce.state.wi.us 


 


Immigration Law - 800.375.5283 


 


Importing - Department of Treasury, US 


Customs Service 


414.571.2860, http://www.ustreas.gov 


 


Industry Forecasts 


US Chamber of Commerce,  


International Division 


202.463.5460, http://www.uschamber.com 


 


International Trade Administration 


Industry Trends, 202.482.4691, 


http://www.ita.doc.gov 


 


 


Market Statistics 


Consumer spending data/demographics 


202.691.5624, http://www.bls.gov 


 


National Agricultural Statistics Service  


Production and supplies of food, prices 


paid and received by farmers, farm labor 


and wages, etc.  


800.727.9540 http://www.nass.usda.gov/  


 


Procurement Information 


SBA - 414.297.3941 


 


Science and Technology References 


Library of congress, science & technology 


202.707.5522, http://www.loc.gov 


 


Statistical Abstract of the United States 


http://www.census.gov/compendia/statab/  


 


Tax Publications or Small Business 


Resource Guide 


http://www.irs.gov , select Businesses, 


Forms and Publications 


 


U.S. Patent and Trade Office (USPTO) 


800.786.9199, http://www.uspto.gov/  


 


Wage and Hour Laws 


608.264.5221, 414.297.3585, 


http://www.dwd.state.wi.us 


 


Workplace Safety Regulations 


608.264.5221, http://www.dwd.state.wi.us 


 


Tax ID Numbers (FEIN SS-4 form) 


877.777.4778    


http://www.irs.gov/pub/irs-pdf/p1635.pdf  


 


 


 


 


 


 


 


 


 


 


 


 


 


 


State Resources 


 


Building Permits and Zoning Codes 


Division of Safety and Buildings 


608.266.3151, www.commerce.state.wi.us 


 


Census/Demographics and Pop Estimate 


Demographics Services Center 


608.266.1927,http://www.wisstats.wisc.edu 


Applied Population Laboratory 


608.262.1515 


 


Corporation/Tradename/Trademark 


Registration 


Department of Financial Institutions 


The incorporation of a business, 


registration of a business name or limited 


partnership 


608.261.7577, http://www.wdfi.org 


 


Economic and Business Development 


UW-Extension-Cooperative Extension 


http://www1.uwex.edu 


 


Environmental Regulations 


Department of Natural Resources 


Information on water/air/water regulations 


608.264.6266, 


http://www.dnr.state.wi.us/permitprimer 


 


EX-IM Bank 


Assistance for business selling overseas 


312.353.8081, http://www.exim.gov 


 


Franchise and Securities Registrations 


Department of Financial Institutions 


Franchise/securities offerings in the state 


608.266.1064, http://www.wdfi.org 


 


Help Business Line 


Department of Commerce 


For basic resource/contact information 


608.266.3447 


 


Immigration Laws 


Employment Eligibility Verification  


(Form I-9), 800.375.5283,  


uscis.gov/graphics/formsfee/forms/i-9.htm 


 



http://www.ars.usda.gov/main/main.htm

http://www.census.gov/
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http://factfinder.census.gov/home/saff/main.html?_lang=en

http://www.census.gov/econ/census/snapshots/index.html

http://www.census.gov/econ/census/snapshots/index.html
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http://www.commerce.state.wi.us/

http://www.ustreas.gov/

http://www.uschamber.com/

http://www.ita.doc.gov/

http://www.bls.gov/
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Job Service 


Department of Workforce Development 


608.266.0327, 888.258.9966 


 


Motor Vehicle Licensing 


DOT, Division of Motor Vehicles 


608.266.1466, http://www.dot.state.wi.us 


 


Occupational Safety and Health Admin 


920.734.4521, 715.832.9019, 


608.441.5388, 414.297.3315  


http://www.osha.gov 


 


Regional Planning Commissions 


See map on Web site for contacts 


http://www.commerce.state.wi.us/MT/MT-


RPC-map.html 


 


Register of Deeds 


Registration of firm name process for sole 


proprietorships and general partnerships 


business names http://www.wrdaonline.org 


 


Science & Technology References/ 


Resources 


Access to published scientific, technical, 


marketing information, patents and 


trademarks, standards and specifications 


608.262.5913, www.wisc.edu/techsearch 


 


Service Corps of Retired Executives 


Helps small businesses solve their 


operating problems at through one-on-one 


counseling no charge 


http://www.score.org 


 


Small Business Development Centers  


Provides no-cost counseling to help 


businesses in four general categories: pre-


venture, start-up, established and growth 


608.263.7794, www.wisconsinsbdc.org 


 


State Bar of WI: 


Business Assistance Program 


To receive two hours of legal counseling 


from a business lawyer at no cost 


http://www.wisbar.org/AM/Template.cfm?


Section=ProBono&template=/customsourc


e/probono/probono.cfm   


 


Lawyer Referral Service 


Provides referrals to an attorney who will 


charge no more than $20 for ½ hour 


http://www.wisbar.org/am/template.cfm?  


 


Modest Means Program 


Legal assistance for those with income too 


high to qualify for free legal assistance- 


www.legalexplorer.com/lawyer/lawyer-


notafford.asp   


608.250.6006, http://www.wisbar.org 


 


 


State Purchasing (Procurement) 


DOA Bureau of Procurement 


Information on state government 


purchasing 


608.266.2605 


 


State Tax Information 


Department-Revenue, Compliance Bureau 


Sales Tax/Sellers Permit, Consumer Use 


Tax Permit, Withholding Tax ID Number, 


Excise Compliance, and WI tax forms 


608.266.2772, 414.227.4000, 


http://www.dor.state.wi.us 


 


Technology Transfer Institute 


UW-Stout 


Center for Innovation & Development, 


Stout Advanced Manufacturing Assistance, 


Packaging Research & Development Ctr 


715.232.5266, 866.880.2262, 


http://stti.uwstout.edu 


 


Tourism Information 


Wisconsin Department of Tourism 


608.266.2147, 


http://www.travelwisconsin.com 


 


Unemployment Insurance 


800.247.1744, 


http://www.dwd.state.wi.us/ui 


 


Wage and Hour Laws 


Department of Workforce Development 


Rules on minimum wage, overtime pay, 


child labor laws, compensatory time and 


wage payments 


608.266.6860, http://www.dwd.state.wi.us 


 


Worker’s Compensation 


608.266.1340, 


http://www.dwd.state.wi.us/wc/default.htm 


 


Workplace/Safety Regulations 


Department Of Commerce 


Requires all employers to inform workers 


about toxic substances, infectious agents 


and pesticides in the workplace 


608.266.2780, 


http://www.commerce.state.wi.us 


 


WI Child Care Improvement Project 


Free technical assistance to become 


licensed for day care services 


Jane Whitacre 715.634.3905, 


http://www.wccip.org 


 


WI Department of Financial Intuitions  


Corporate Registration Information System 


Information on legal entities 


608.261.9555, 


http://www.wdfi.org/corporatipons/crispix  


 


 


WI Department of Revenue 


Business tax registration, Seller’s Permit, 


Tax ID, etc. 


608.266.2776, http://www.dor.state.wi.us 


 


WI Tax Forms and Publications 


608.266.1961 


http://www.dor.state.wi.us/html/pubs.html 


 


WI Innovations Service Center 
Specializes in new product feasibility and 


market expansion opportunities for small 


manufacturers and entrepreneurs 


262.472.1365, 


http://academics.uww.edu/business/innovat


e 


 


WI Office of the Commissioner of 


Insurance (OCI)  


800.236.8517, http://www.oci.wi.org/ 


Small Business Insurance 


http://www.oci.wi.gov/smempins.htm 


 


WI Procurement Institute 


756 N. Milwaukee St., Milwaukee, 53202 


Assists companies in doing business with 


federal, state and local government 


agencies and prime contractors 


414.270.3600, http://www.wispro.org  


 


WI Utility Services Contacts 


 Alliant Energy 800.937.0177, 


http://www.midwestsites.com 


 Dairyland Power Craig Harmes, 


608.787.1310, 


http://www.dairynet.com 


 Madison Gas & Electric (MG&E) 


Phyllis Wilhelm, 608.252.5647, 


http://www.madison.com/communitie


s/mge/index.php 


 Wisconsin Public Service Corporation 


– Green Bay Ted Penn, 920.433.1627, 


www.wisconsinpublicservice.com 


 Xcel Energy Vern Kenas, 


715.839.2570, 800.895.4999 


http://www.xcelenergy.com 
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Business Start/Plan 


Resources 
Publications: 


 


Research & Policy 


http://www.kauffman.org/research.cfm  


 


Dairy Goat Management Best Practices               


http://www.wdga.org  


 


Entrepreneur’s Search Engine                              


http://www.entreworld.org   


 


Small Business Administration –  


Start Up Guide 
http://www.sba.gov/starting_business/startu


p/guide.html  


 


Self Evaluation Test-Going Into Business                              


www.score-manchester.org/bus_test.htm  


 


Small Business Administration Library              


Over 200 free publications 


http://www.sba.gov/library/pubs.html  


  


Business Wizard: 


Helps entrepreneurs identify the necessary 


permits, licenses and registration 


requirements 


http://ww2.wisconsin.gov/state/wizard/app/


LoadIntro  
 


Farm/Produce 


Profitability: 


Helps producers create scenarios to help 


make decisions about what and  how much 


to plant as well as sales decisions such as 


how, where, when and setting a price. 


http://www.extension.iastate.edu/hrim/local


foods/calculator/index.cfm?fa=c.formLogin   


http://www.extension.iastate.edu/agdm/wh


olefarm/html/c5-65.html  


 


 


 


Business Plan Sources: 


Ag Innovation & Commercialization Ctr 


A business planning guide - simple 


https://www.agecon.purdue.edu/planner/  


 


Biotechnology Business Development 
http://biotech.about.com/library/weekly/aa_


managingbiotechnology.htm    


 


BizStarts Milwaukee 


To accelerate early stage businesses/ideas 


www.bizstartsmilwaukee.com/PublicSite/G


ettingStarted2/GettingStartedPlan.htm 


 


Build a Strong Business Plan by Sections  
www.inc.com/guides/start_biz/20660.html  


 


Business Resource Finder/ Sample Plans 
http://www.bizplans.com/  


 


Business Plan Assistance  


http://www.business.com/popular/business


_plan_assistance 


 


Business Plan Software 


Free Guides, Templates 


http://www.planware.org/  


 


Center for Business Planning      


Software, Sample Plans and Strategy 


http://www.businessplan.org  


 


Demographics Now 


Subscription data directory 


http://www.demographicsnow.com/    


 


DMOZ 


Open Web directory, http://www.dmoz.org/   


 


Entrepreneur Business Plan Assistance 
http://www.entrepreneur.com/bizstartups/in


dex.html   


 


Interactive Business Planner 
http://www.cbsc.org/ibp/doc/intro_bp.cfm  


 


Business Plan & BP Financials  
Business plan and financial statements. 


Free! http://dev.vafairs.com/vafairs/  


 


 


SBDC Net                        
National information clearinghouse                     
http://sbdcnet.org/SBIC/bplans.php  


 


SCORE                        
Counselors to America’s small business  
http://www.score.org/template_gallery.html   


 


Sterling’s Best Places 


Demographic data  
http://www.bestplaces.net/  


 


U.S. Food Market Estimator  
Determine potential demand for >200 foods 


http://www.ctre.iastate.edu/marketsize/   


 


WI Entrepreneurs’ Network (WEN) 


Integrated statewide business support 


http://www.wenportal.org 


  


Business Structures 


 


Available Types of Business Entities 
http://www.wdfi.org/_resources/indexed/sit


e/corporations/types_bus_entities.pdf  


 


Creating a Limited Liability Company 
www.wdfi.org/corporations/whats_llc.htm  


 


Internet Corporation for Assigned 


Names (ICANN) – registrar domain names 


310.823.9358 http://www.icann.org  


 


National Ag Law Center  
Electronic resources for ag/food law topic. 


nationalaglawcenter.org/readingrooms/  


 


Primer on Selection of a Business Entity 
http://www.wdfi.org/_resources/indexed/sit


e/corporations/primerselectionbusentity.pdf 


 


Registering Your Business WI –  


See WDFI 


 


Small Business Legal Structures from 


NOLO – Law For All 


http://nolo.com/  
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Business Incubators 


http://vbi.biz/physical/index.php?PHPSESS


ID=e564c149f5b115df082a75a8bbafc3c8  


 


Virtual Business Incubator 


virtualbusinessincubator.com/index.html   


 


Advance Business Development Ctr 


www.titletown.org/programs/economic-


developmentfurthering-your-


business/incubator  
    


Algoma Farm Market Kitchen 


mcarlson@farmmarketkitchen.com  


 


Ashland Area Enterprise Center 


http://vbi.biz/physical/index.php?id=50  


 


Benton Business Incubator 


608.759.3721, http://www.growingbiz.org/   


 


Bushel and Peck’s  


www.bushelandpecks.com 


 


The CAPsell Center 


920.787.3949, http://vbi.biz/v2/  


 


Center for Advanced Tech/Innovation 


http://www.thecati.com/home.htm   


 


Chippewa Valley Innovation Center  


http://www.eauclairedevelopment.com/doi


ng_business/cvic.html    


 


City of Two Rivers Incubator 


 www.tworiverseconomicdevelopment.org/ 


 


Coulee Region Business Center 


608.782.8022, www.la-


crosse.wi.us/hosting/crbc/CRBC.asp 


 


Culinary Kitchen of the Fox Valley 


To start food business 


http://www.culinarykitchenofthefoxvalley.


net/index.html  


 


Door County Business Develop Ctr 


doorcountybusiness.com/business.html 


 


Genesis Enterprise Center  
For start-up/expanding small businesses  


http://www.gecmadison.com/home.htm   


 


GeraDuamneque  
To start food business 


Pears.onjennifer.989@gmail.com   


 


The Faraday Center 


Science, research or high-tech orientation 


www.fitchburgcenter.com/faraday1.htm  


 


 


Farm Market Kitchen 


Shared-use food processing incubator. 


http://www.farmmarketkitchen.com  


 


Fondy Farmers Market  


414.562.2282, /www.fondymarket.org/  


 


Genesis Enterprise Center 


Start-up and expanding small businesses 


608.327.8000, http://www.gecmadison.com  


 


Hodan Center, Inc  


Assembly, mailing and packaging services 


http://www.hodancenter.org/industrial.html  


 


Jackson County Incubator Bldg 
Black River Falls, WI, 715.284.7070 


 


Jefferson Area Business Center  
920.674.4010, www.jeffersonabc.com/  


 


Kickapoo Kitchen 


Brad Niemcek bradniemcek@gmail.com  


 


Laboratory Associated Business 


608.251.1501 


High-tech or tech-based firms, biotech 


 


MGE Enterprise Center 


Science, research or high-tech orientation 


bmec.wisc.edu/support_UWincubator.html  


 


Madison Enterprise Center  


Light industrial business  


http://www.cwd.org/business/commercial-


space/madison-enterprise-center/   


 


Madison Incubator for Tech Develop 


Tech and biotech-focused firms 


http://www.smallbusinessnotes.com/incuba


tion/usincubation/wisconsin.html  


 


MainStreet Industries 


High tech and light industrial businesses 


http://www.cwd.org/business/commercial-


space/main-street-industries/  


 


Mazomanie Heritage Kitchen 


Dan Viste,608.575.9390,dviste@chorus.net  


 


Metro Innovation Center 


Info tech, engineering, medical devices, CS 


608.286.6246, http://www.cwd.org  


 


Menominee Indian Tribe of WI Bus Ctr 


www.menominee-


nsn.gov/communityDevelopment/business


Center/businessCenterHome.php  


 


Milwaukee County Research Park 


414.778.1400, http://www.mcrpc.org/  


 


NanoRite Center for Innovation 


866.399.6853, http://www.nanorite.org 


 


94labs  


Funding: mobile/social/SaaS platforms 


http://www.94labs.com/ 


 


NWTC Woodland Kitchen and Business  


Green Bay WI, A shared-use kitchen incub 


http://www.nwtc.edu/atnwtc/places/Region


alCenters/North/WoodlandKitchen/Docum


ents/6620CRLS_Woodland_Kitchen.pdf  


 


Oakridge Business Center 


Wautoma, WI 54982 


715.343.7140, http://vbi.biz/v2/  


 


The Opportunity Center 


Prairie du Chien 


Pam Ritchie, pamritchie@opcntr.org 


 


Platteville Business Incubator, Inc. 


Platteville, WI, Ed White, 608.348.2758    


www.growingbiz.org/PlattevilleBusinessIn


cubatorInc/Services/tabid/58/Default.aspx   


 


Sector67 


Next gen tech; including software/ 


hardware/etc http://www.sector67.org/ 


 


Stevens Point Business Incubator  


Stevens Point, WI 


715.343.7140, http://www.capserv.org/    


 


Superior Business Center Inc 
Superior, WI 54880, 715.392.4749, 


http://www.superiorbusinesscenter.com/  


 


T.E.C. Incubator Center 


Madison, WI Dr. John Lalor, 608.243.4478 


Technology and biotechnology-focused 


http://www.mcrpc.org/#TIC  


 


UW-Stout Technology/Business Incubat 


Menomonie, WI, 715.232.1122 


http://www3.uwstout.edu/eda/new-


business-development.cfm   


 


Watertown Farm Market Kitchen 


Watertown, WI  


A fully licensed shared-use kitchen 


Fred Guenterberg, 920.342.7275 


guenterberg@gdinet.com   


 


Wausau Business Development Ctr 
Wausau, WI Romey Wagner, 715.848.2016 


http://www.wausaudevelopment.com/incub


ator.htm  


 


Wisconsin Innovation Kitchen 


Mineral Point, WI 


State-inspected commercial kitchen 


www.wi.innovationkitchen.org/ 


 


Women's Enterprise Bus Incubator II  


Milwaukee, 414.267.8460,  


http://www.ywca.org/site/pp.asp?c=ekLPI7


O1H&b=1859719    
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The Wisconsin Department of Agriculture, Trade and Consumer Protection is proud to present 
the second edition of the award-winning Wisconsin Local Food Marketing Guide. The fi rst edition 
garnered the Wisconsin Library Association Government Roundtable’s Distinguished Document 
Award and received the American Library’s Association’s Notable Document award.  


 This beautifully illustrated book provides guidance to food producers seeking
 local markets. It discusses direct marketing, selling to restaurants and other 
 intermediaries, market development, and legal compliance. Cogent prose and
 fascinating profi les make this a pleasure to read. Though a portion of the text 
 is specifi c to Wisconsin, this title belongs in every library serving farmers and
 other producers.  
 - Library Journal, May 15, 2010


This edition includes updated information from the fi rst edition, while growing and expanding 
the content to capture the growth occurring in local foods. Highlights of the new edition include:
 - New and updated profi les
 - Improved ‘Getting Started’ section for the beginning farmer and new ventures
 - New resources, tools and considerations for those launching a new business or farm 
 - Marketing additions including social media and promotional programs
 - Farm to school update
 - Additions on artisan meat, wine and beer production
 - New information on sales tax and food sampling laws for farmers’ markets and 
    agritourism
 - Updated grocery section
 - New information, resources and updated regulations


The Wisconsin Local Food Marketing Guide publication was made possible through the Wisconsin 
Department of Agriculture, Trade and Consumer Protection and the Buy Local, Buy Wisconsin 
program, which strives to increase the sale of Wisconsin food products to local buyers.  


This publication builds upon the research and efforts of the Minnesota Institute of Sustainable 
Agriculture (MISA) and their publication, Marketing Local Food.  This project’s fi rst installment 
was also made possible by the North Central Risk Management Education Center and continued 
through the Buy Local, Buy Wisconsin program funding.  


Thank you for your interest.  We hope you are successful with your future endeavors.
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INTRODUCTION
Putting a Face and Place to Food:
Local Food Brings Resurgence of New Agriculturalists
From farmers’ markets to community supported 
agriculture, from artisan cheeses to specialty 
meats, Wisconsin’s original entrepreneurs - its 
farmers - are reinvigorating agriculture in the 
state. These progressive farmers are 
transforming the landscape and culture of 
agriculture. Their infl uence is affecting how 
food is grown and how new food systems will be 
built. They are an important piece of 
Wisconsin agriculture, complementing the 
successful commercial agricultural industries 
built in Wisconsin. 


In the past, more people had a connection to 
the land as producing food was a necessity of 
life.  Communities created festivals around the 
planting and harvesting seasons, beseeching 
good crops and bountiful harvests. Their lives 
and the lives of their neighbors were intimately 
connected to the harvest yields produced from 
their efforts.


In the past century, as rural populations 
gravitated toward urban centers, many of the 
connections people traditionally had with the 
land became strained and even broken. Today, 
the average U.S. citizen is three generations 
removed from production agriculture. Without 
the direct connection to growing food 
themselves, consumers have begun expressing 
an interest in knowing where and how their food 
is produced and grown. This desire to make a 
food connection has linked food producers and 
consumers.


Local food production is a groundswell sweeping 
across the state’s countryside and inside urban 
areas, creating opportunities for Wisconsin 
farmers. New customers are streaming to 
farmers’ markets, seeking not only farm-fresh 


produce but also a connection to the land on 
which it is grown. Studies have shown that 
consumers are increasingly looking for food 
diversity, freshness and ties to food producers.1


Consumers are rediscovering the bounty grown 
in Wisconsin. From garden vegetables to fruit 
trees; from honey and maple syrup to meat 
products; from restaurant creations sourcing 
local foods to simple, home-cooked meals, a 
new food landscape is appearing on Wisconsin’s 
tables. As Wisconsin witnesses and participates 
in this expansion of local food production, a 
resurgence of textures and fl avors is surfacing to 
benefi t both producers and consumers.


The timing has never been better to enter the 
local food production systems in Wisconsin.
Increased consumer demand, interest in 
preparing healthy meals, information 
availability, and expertise willingly shared with 
new producers have changed the dynamics so 
that small- and large-scale farmers, alike, can 
thrive in the marketplace. 


Recent polls and studies reveal a growing local 
food trend. Nearly everyone, from consumers to 
large chain stores, is taking part at some level. A 
2008 survey found that 82 percent of 
American consumers had purchased local food, 
while only seven percent had not.2  According to 
an analysis conducted by the U.S. Department of 
Agriculture, many large retail chains have made 
efforts to locally source their products.3


1Food Marketing Institute. 2009. U.S. Grocery Shopper Trends, 
Food Marketing Institute: Arlington, VA.
2Onozaka, Y., Nurse, G., and D. Thilmany McFadden. 2010. “Local 
Food Consumers: How Motivations and Perceptions Translate to 
Buying Behavior.” Choices, Vol. 25.


3Martinez, S. et al. 2010. “Local Food Systems: Concepts, Impacts, 
and Issues.” U.S. Department of Agriculture Economic Research 
Report 97.
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This expanding demand has shown itself in both 
direct and indirect markets. Between 2009 and 
2010, the number of farmers’ markets in the 
United States grew by 16 percent, to 6,132 from 
5,274.4  The 2007 Census of Agriculture found 
Wisconsin is home to 437 farms marketing their 
products through Community Supported 
Agriculture, ranking seventh out of all 50 states. 
Restaurants are also a large purchaser of local 
food.  The National Restaurant Association’s 
2008 ‘fi ne dining’ operator survey found 89 
percent of operators offered locally grown or 
locally made items, and 90 percent believed 
local food would become more popular in the 
future.


The range of local agricultural products 
available has expanded as farmers have 
responded to the public’s interest in the food 
appearing on their plates. As consumers’ desire 
to reconnect to food drives their buying choices, 
farmers are presented not only with new 
opportunities to meet that demand, but also 
an opportunity to tell the stories of their farms, 
lifestyles and philosophies.


These expanding markets provide excellent 
potential for new and existing producers. The 
scope of Wisconsin’s production diversity 
covers many areas, and each new producer 
brings a unique set of skills and perspective to 
the table. The Wisconsin Local Food Marketing 
Guide is intended as a resource for farmers and 
producers. It will acquaint you with some of the 
opportunities you can use to market your food 
products. You will learn from those who 
pioneered innovative production and 
marketing approaches. Understanding what’s 
involved in local food marketing will better 
prepare you for success.


There are many reasons for wanting to produce 
food products for sale locally. A satisfying
experience and growing marketing 
opportunity are among some of the many 
reasons.  No matter your reason, you will fi nd 
the resources and information you need to start 
your business in the following pages.


4U.S. Department of Agriculture. 2010. “USDA Announces that 
National Farmers Market Directory Totals 6,132 Farmers Markets 
In 2010.” News Release 0390.10.


Selling Local Foods
• Consumers have a growing interest in the
 food on their plate; they want to know 
 where and how their food is produced and
 grown
• Selling your products should be compatible
 with your personal philosophy and sense
 of stewardship
• Local food production establishes a sense
 of community
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New growers need to fi nd a place in the
market to match their land, facilities,
abilities and scale of production. 


Richard de Wilde, Harmony Valley Farm
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CHAPTER 1
Getting Started - A New Business Venture
How do you get started in local food production 
and marketing? What do you need to consider? 
Like any business venture, establishing the entire 
concept and developing the initial steps may seem 
overwhelming. You must learn and become 
profi cient with a whole new set of skills for your 
business to succeed. 


The good news about local food production and 
marketing is that you do not have to start from 
scratch to learn the business. This guide provides 
information on many valuable resources available 
to help you get started, develop a plan, and defi ne 
your goals. There are people who have already 
developed local food production and marketing 
systems that work. Some are profi led in this guide 
and others are listed in the resource sections. 
Some are speaking at workshops or displaying at 
events around the state. Those who have paved 
the way can provide answers to questions and give 
encouragement. 


Most have had to ask themselves many questions 
along the way while developing and guiding their 
business. This section provides resources for those 
looking to start farming or a food business, as
well as those who have experience and are 
looking to expand into new types of production 
and/or are interested in marketing locally.  


GATHERING INFORMATION 
For those unfamiliar with farming or your new 
business avenue or interest, the fi rst steps, such as 
acquiring land or planting seeds may be a 
complete mystery. Fortunately, many resources 
and opportunities exist for beginning farmers to 
help them get started with agricultural 
production. It is also important to remember that 
the steps of beginning farming are fl exible, and 
no two farmers follow the exact same formula in 
starting a farm or a new venture.  


On Farm Experience
One excellent opportunity for new farmers is to 
work or intern on an existing farm. Many 
experienced farmers are eager to share their 
excitement and knowledge about farming. Some 
offer special teaching sessions during their 
program on topics like irrigation or machinery. 
Internships usually last for a growing season but 
sometimes continue for a year or longer. Websites 
maintaining up-to-date listings of jobs, internships 
and apprenticeships are included in the fi rst 
colored box on  page 8.


Attend Classes and Conferences
Many new and experienced farmers also enroll 
in classes and workshops in order to expand their 
agricultural knowledge. Some classes or 
conferences only last a day or two, making it a 
quick and easy way to gain information on a new 
topic. You can fi nd these on the next page in the 
colored box.


Resources for Beginning Farming
Beginning Farmer and Rancher Development Grant Program
USDA
www.csrees.usda.gov/fo/beginningfarmerandrancher.cfm
A federal program for farm or ranch operators with less than 10 years of 
experience.
  


Beginning Farmer Resource List 
Center for Rural Affairs 
www.cfra.org/resources/beginning_farmer
A list of various opportunities and resources for beginning farmers.
 


Loon Organics: A Prototype Technical Case Study for 
Beginning Farmers
Profi les in Sustainable Agriculture
http://sustagprofi les.info
This case study details a couple’s training and transition from 
farming on rented land with mentors to buying their own farm.
 


Resources for Beginning Farmers
Minnesota Institute for Sustainable Agriculture
http://www.misa.umn.edu/FarmFoodResources/index.htm
This guide contains many resources for farmers across the Midwest. 


The Upper Midwest Organic Resource Directory
Midwest Organic and Sustainable Education Service
www.mosesorganic.org
A reference guide to organic resource groups and certifi cation.
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BUSINESS DECISIONS AND 
PLANNING  
Choosing a local food marketing strategy that 
works for you depends on your personal 
preferences, the amount of product you produce 
and your ability to work with state inspections, 
customer contact, food preparation and risk. 


Every producer needs to become aware of 
current business opportunities and future 
possibilities. What is going on in the markets you 
are currently interested in and what possibilities 
or trends are being suggested or discussed? These 
are some of the questions to consider as you 
research market opportunities. Engaging in these 
steps provides opportunities to gather market 
information. In addition to these initial steps, 
read professional organizations’ materials, 
network with market buyers and then make on 
a decision on initial product(s) to produce and 
test.


The exercises below and on the next page are a 
great start for thinking about what kinds of 
marketing might suit you. Yet, do not let these 
be the only considerations. If there is one 
defi ning feature of the local food movement, it 
is creativity. You just might fi nd a new way to do 
things that matches your preferences.


Beginning Farming Educational Tools
Jobs, Internships and Apprenticeships:
Farm-Based Education Jobs
www.farmbasededucation.org/page/farmbased-
education-jobs 
Farm-Based Education Association


Sustainable Farming Internships and Apprenticeships
http://attra.ncat.org/attra-pub/internships/ 
National Sustainable Agriculture Information Service


Seeking Farmers-Seeking Land Clearinghouse 
www.landstewardshipproject.org/fb/resources.html 
Land Stewardship Project


Internship Board
www.misa.umn.edu/StudentPrograms/Internships/index.htm
Minnesota Institute for Sustainable Agriculture


MOSES Farmer-to-Farmer Mentoring Program
www.mosesorganic.org/mentoring.html
Midwest Organic and Sustainable Education Service


Classes:
Beginning Farming Courses
The Center for Integrated Agricultural Systems 
www.cias.wisc.edu/category/education-and-training/ 
Beginning farming courses: Beginning Dairy & 
Livestock or Beginning Fruit, Vegetables and Flowers.


Farm Beginnings
Land Stewardship Project
www.landstewardshipproject.org/farmbeg.html 
Farmer-led educational training program designed to 
help people who want to evaluate their enterprise.


Whole Farm Workshops
Michael Fields Agricultural Institute
http://michaelfi eldsaginst.org/work/education/
workshops/index.shtml
Offers workshops such as Soil 101 and Pest & Disease 
Management.


Farm Business & Production Management Degree
Wisconsin Technical College System
www.witc.edu/pgmpages/farmbus/wtcs.htm
A series of classroom and on-farm courses taught over 
a six-year period, resulting in a technical diploma. 


Conferences:
Buy Local, Buy Wisconsin Workshop Roadshow
Wisconsin DATCP
http://datcp.wisconsin.gov/Business/Buy_Local_Buy_
Wisconsin/index.aspx
Workshops held in locations around the state to 
provide the tools to take advantage of markets.


Organic Farming Conference
Midwest Organic and Sustainable Education Service
www.mosesorganic.org/conference.html
This annual conference has over 60 informative workshops.


Fresh Fruit and Vegetable Conference
Wisconsin Fresh Market Vegetable Growers Assoc.
www.wisconsinfreshproduce.org/WFFVC/ 
A winter conference open to growers and operators, 
offers networking opportunities and a trade show. 


Midwest Value Added Agriculture Conference
River Country Resource Conservation and 
Development Council
www.rivercountryrcd.org/valad.html
Aimed at bringing farmers together to network and 
learn about local projects and resources available.


Which Markets Suit
Your Personal Preferences? 
Do you like working closely with people and 
having a lot of public contact?
If so, consider opportunities where you can 
work directly with the consumer such as,
farmers’ market or agritourism. If not, 
consider working with restaurants, grocers or 
distributors.


Do you prefer to secure wholesale prices or 
do you seek a premium price? 
You can receive secure wholesale prices 
through distributors or institutional food 
service. Achieve premium pricing through 
an on-farm store, CSAs, farmers’ markets, Pick 
Your Own, restaurants, or grocery stores.







G
E


TTIN
G


 S
TA


R
TE


D
G


E
TTIN


G
 S


TA
R


TE
D


WISCONSIN LOCAL FOOD MARKETING GUIDE       9


Product Research
Write out your product idea in pencil as there will 
probably be changes to your initial idea. Then 
start calling on prospective customers (not 
family and friends) asking them what they like 
and dislike about your idea. After visiting with 
prospective customers, you will have gained 
unrivaled market information and may now know 
what product or product attributes signify an 
opportunity. 


Ask prospective customers or hold a focus group 
on your product. This will reveal if your product 
is really needed in the marketplace and allows 
you to test price points and preferences with 
different buyers and target audiences. It will also 
help determine the market volume demand, 
a crucial part of business plan projections. If 
required, adjust your product to meet market 
needs.


Those considering adding value or processing 
raw agricultural products must use capital wisely. 
In order to conserve capital, it may be to your 
advantage to use others’ resources to initially 
produce your product. It is critical to invest 
strategically and wisely to ensure the strength and 
development of your business.


• Source product from growers whose production 
   standards meet your requirements
• Use others’ facilities to produce and package 
   your product:
     - Contract manufacturing and/or packaging
     - Rent facility (maybe off production hours) 
       and produce and/or packaging
     - If needed, contract for distribution


When pricing your products for market, you 
need to develop a pricing program for each 
product. This will allow you to incorporate all
expenses, such as materials, transportation, 
packaging and marketing costs, yet obtain a fair 
return on your labor. Setting prices is typically 
the hardest thing farmers do when they market 
products.


Market Types
Many options exist for marketing food locally. 
Some of the most visible local food sales are 
direct from farmer to consumer, but there’s 
more than direct marketing. There are 
growing opportunities to connect to a 
local food system through intermediate 
marketing. Consider balancing your risks by 
choosing more than one marketing avenue.


Direct Marketing is selling your farm products di-
rectly to consumers for their use. Products are 
not sold for resale. It allows for a direct connec-
tion at the point of sale for the producer and 
the consumer. Farmers’ markets, community 
supported agriculture (CSA) farms, 
agritourism, Pick Your Own and on-farm stores 
are all forms of direct marketing.
 
Direct Marketing
Benefi ts
• Higher product prices eliminating the 
   middle portion of the distribution system
• Consumer connection at point of sale
• Direct feedback from customers when 
 introducing new varieties or products


Challenges
• Higher product prices do not necessarily 
   lead to greater profi ts 
• Time consuming
• Must have good customer relationship skills


Success in direct marketing comes from 
producing a high-quality product where the 
consumers feel they are getting a better 
product for their money than if they buy 
elsewhere. Value is created when a product 
meets, or exceeds, the customers’ 
expectations. 


Intermediate Marketing is selling your prod-
uct to a specifi c buyer for resale. This can 
include restaurants using food to make a 
menu item, grocery stores selling to the 
consumer and even institutions such as 
schools and hospitals. You can also sell to 
wholesalers and distributors.


Intermediate Marketing
Benefi ts
• Brand exposure at multiple locations
• Potential to reach more consumers
• Consistent orders from buyers
• Larger volume can increase effi ciency 


Challenges
• Owners and buyers change
• Price received is usually lower than those    
   for direct marketing
• Seasonal supply can be a challenge to 
 relationships with certain buyers
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Business Plan Basics
A business plan is as important for an 
established business as it is for startups. A 
business plan should have a realistic view of 
your expectations and long-term objectives. 
The process of developing a plan forces 
you to clearly understand what you want to 
achieve and how and when you can do it. 
This process includes evaluating, discussing, 
researching and analyzing aspects of your 
proposed business and may ultimately 
determine the fi nancial feasibility of your 
ideas.


Purpose of a Business Plan
• Helps clarify your objectives
• Develops a structure for your business
• Aids fi nancial discussions with lenders
 or investors
• Provides a benchmark for comparing actual
 performance with initial goals


Before Writing a Comprehensive Business Plan
• Defi ne your target audience
• Determine requirements to reach goals
• Decide the likely length of the plan
• Identify the main issues to be addressed


Business Plan Outline
• Introduction
• Mission, Vision and Objectives
• Company Summary
• Product/Service Offerings
• Market Analysis
• Target Markets
• Marketing/Sales Strategies and Projections
• Operational/Manufacturing Plans
• Management
• Financial Projections
• Appendices


Your business plan should be realistic about 
expectations and long-term objectives. By 
using an outline such as the one above, you 
will be able to write each section concisely yet 
comprehensively. One key is to address only 
those matters of real substance and major 
signifi cance within the main sections of the 
plan. See the list of resources on this page to 
obtain more specifi c information on business 
planning and developing budgets. 


Creating a Business Plan and Budget
Marketing produce, meats or value-added farm 
products is a business.  Like any other startup 
business, it takes an investment of time and 
money to ensure success. Finding your place in 
the market depends on your land base, scale of 
production and managerial abilities.


Developing a business plan helps you defi ne 
your business, provides you with direction 
to make sound decisions, helps you set goals 
and provides a means to measure progress. A 
business plan increases your chance of success. 
Business plans do not need to be extensive, but 
must answer several questions that enable you 
to focus your efforts. Developing and writing 
your plan forces you to examine the resources 
you have available and the ones you need. You 
can also evaluate the capital investment and 
additional materials required. Having a sound 
business plan with cost and income 
projections supports a knowledgeable case for a 
loan, should you need to raise startup funds. It 
also points you in the right direction for future 
growth opportunities.


Resources for Business Planning,
Budgets and Funding Sources
Budget Projection for Vegetable Production  
Iowa State University Extension
www.extension.iastate.edu/Publications/pm2017.pdf
This enterprise budgeting tool can help growers estimate the 
costs and revenue associated with producing a product.


Building a Sustainable Business
Minnesota Institute for Sustainable Agriculture
http://www.misa.umn.edu/Publications/
BuildingaSustainableBusiness/index.htm
A guide to developing a business plan for farms.


Business Planning for Any Value-Added Agricultural Business
WI DATCP Division of Agriculture Development
http://datcp.wisconsin.gov/Business/Business_Resources/
index.aspx
A comprehensive listing of resources and technical assistance 
provided as a tool to help small businesses develop and grow.


Enterprise Budgets
Center for Integrated Agricultural Systems (CIAS)
www.cias.wisc.edu/category/economics/enterprise-budgets
Enterprise budgeting tools for dairy sheep, dairy goats, poultry, 
and specialty foods. 


Grower to Grower: Creating a Livelihood 
Center for Integrated Agricultural Systems (CIAS)
www.cias.wisc.edu/wp-content/uploads/2008/07/grwr2grwr.pdf 
Farmer-Led Case Study on Financial Success Comparison 


Wisconsin School for Beginning Market Growers
Center for Integrated Agricultural Systems (CIAS)
www.cias.wisc.edu/wisconsin-school-for-beginning-market-growers
An intensive three-day course on how to set up and run a 
successful market garden or small farm.
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Other Business Resources
Land
Every farmer needs land, whether it’s for planting, 
livestock or processing. Finding affordable 
farmland can sometimes prove to be challenging. 
However, several projects now exist that seek to 
partner retiring farmers with beginning farmers, 
eventually leading to a transfer of ownership. The 
resources below also include programs that 
identify available land in your area. 


Farm Link
WI DATCP Farm Center
http://datcp.wisconsin.gov/Farms/Wisconsin_Farm_
Center/Farm_Transfers/Farm_Link/index.aspx
Farm Link is a farm transfer matching program, basing matches 
on compatible goals and needs.  


Land Bin
www.landbin.com/land/wi
A database of land for sale in Minnesota and Wisconsin. 


Land Stewardship Project Clearinghouse
Land Stewardship Project
www.landstewardshipproject.org/fb/resources.html 
A clearinghouse for beginning farmers seeking to rent or buy land.


Lands of America
www.landsofamerica.com/america
A large database of land for sale across the country, including 
farms and ranches.


Labor
Another aspect to beginning a farm or a new food 
business venture is to hire labor. Some options 
include fi nding interns, hiring foreign labor, or 
allowing volunteer work. One of the easiest ways 
to fi nd labor is to post your opportunities online. 
Also consider posting these opportunities on the 
resources listed on page 8 in the box under jobs, 
internships and apprenticeships.


Crop Mobs
http://cropmob.org
An organization that arranges for groups of non-farmers to 
volunteer on a farm for a short period of time.


Foreign Labor Certifi cation
U.S. Department of Labor
www.foreignlaborcert.doleta.gov
The H-2A program allows employers to utilize foreign labor on a 
temporary basis in agricultural jobs.


Job Center of Wisconsin
Wisconsin Department of Workforce Development
https://jobcenterofwisconsin.com
A large job database for all sectors of the economy.
 


Financing
Most new businesses or business ventures require 
external funding to get started. Private banks are 
not the only option. Make sure to investigate 
public lenders and private organizations that exist 
to develop rural areas or to encourage 
entrepreneurship.


Business Resources
WI DATCP
http://datcp.wisconsin.gov/Business/Business_Resources/
index.aspx
A comprehensive listing of resources provided as a tool to help small 
businesses develop and grow using money, information and 
technical assistance.


Building Sustainable Farms, Ranches and Communities
The National Sustainable Agriculture Information Service
http://attra.ncat.org/guide/index.html
A guide to federal funding programs for agriculture and rural 
communities.


Strategies for Financing Beginning Farmers
Center for Rural Affairs
www.cfra.org/fi les/BF-Financing-Strategies.pdf 
A brief guide to fi nancial considerations for new farmers and a list 
of funding sources.


The Farmer’s Guide to Agricultural Credit
Rural Advancement Foundation International
www.rafi usa.org/pubs/Farmer%27s%20Guide.pdf
A guide to agricultural borrowing and lending, including tips on 
what lenders will look for and how to get ready to borrow money.


Technical Assistance
Looking to experts for technical assistance can 
be an asset to your business.  These areas can 
include but are not limited to: business planning, 
accounting and fi nancial organization, packaging 
and label development, food safety, grant writing 
assistance, market development, etc.


Agricultural Innovation Center
http://fyi.uwex.edu/aic/
Educational resources, a network for seekers and providers of tech-
nical assistance and limited fi nancing opportunities.


Producers First
WI DATCP Buy Local, Buy Wisconsin Program
http://datcp.wisconsin.gov/Business/Buy_Local_Buy_
Wisconsin/Producers_First/index.aspx
For new and beginning farmers. Small to mid-sized farmers may 
receive funding up to $3,000 for one-on-one technical assistance. 


The U.S. Small Business Administration
www.sba.gov/index.html
An independent agency of the federal government created to aid, 
counsel, assist and protect the interests of small business 
concerns, to preserve free competitive enterprise and to maintain 
and strengthen the overall economy of our nation.


Wisconsin Entrepreneurs’ Network
http://www.wenportal.org
WEN’s mission is to provide seamless access to the statewide 
network of entrepreneurial resources and expertise to create new 
ventures; help grow existing business, and move forward high 
potential entrepreneurs to enable Wisconsin to be competitive.
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Developing and creating a market for farm products based on 
your personal philosophy can be an avenue to success. Luna Circle 
Farm’s strong commitment to sustainable agriculture has led to a 
self-sustaining farm ecosystem that produces a wide variety of 
vegetables and herbs, as well as sales of vegetable plants.


“Our commitment to low-input, small-scale agriculture has 
remained constant throughout the years,” says Tricia Bross. She has 
owned and developed Luna Circle Farm near Rio for the past nine 


PROFILE
Luna Circle Farm
Tricia Bross
www.LunaCircleFarm.net
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Luna Circle’s stand at the Dane County 
Farmers’ Market features vegetables, 
herbs, and certifi ed organic vegetable 
plants. 


years. “I spent the previous 12 years in the Gays Mills area and really loved it. But as I developed my 
business, I found that I didn’t like the four-hour commute to the Saturday Madison Farmers’ Market, 
so I decided to move closer to that area,” she explains.


“I grew up in Wisconsin but moved to New England and during a four-year period, I interned on 
several farms with different produce production systems. For anyone whose life situation allows them 
to do that, it’s really a fantastic way to get a huge education on what you can do with your program.”


“I knew from my experience as an apprentice in the East that we could handle 2 acres of produce 
before hiring other help. We did 1.75 acres for several years and then hired some help to expand the 
farm.”


“I use a technique called holistic resource management. That’s a process where you set your goals, but 
they’re not just business goals, they encompass your entire lifestyle. I like to think of them as a 
quality-of-life viewpoint.” 


“I look at any big-purchase items and then compare it with my goals and ask if they will help meet 
these goals, which are a quality-of-life issue, and a certain environmental sense and a commitment of 
paying my workers as much as I can. Those things are all important to who I am as a person and it’s 
important that the decisions I make be based on them.”


“I didn’t invest in a lot of equipment but I have two small tractors: one for plowing and tilling and one 
for cultivating. I do have different attachments to do different things 
but I try to do as much of my weeding as I can mechanically. Our 
rows are spaced for our equipment and not necessarily for people.”


“If I were to offer a suggestion to a new grower it would be to try to 
hire your tillage work done if you can; at least in the beginning.  A 
lot of people, when they think about a farm, think about a tractor. 
Everybody thinks that that’s the glamorous part of farming. But 
actually, if you have limited income, you might want to invest your 
money in a good walk-in cooler so that your produce looks really 
good. You can grow great food, but if you don’t have a way to chill it 
and cool it so that it looks good when you get to the farmers’ market 
or your CSA, you’re not going to make any money.”


“Before you plant, you need 
to fi gure out where you’re 
going to market because 
otherwise you might have 
beautiful tomatoes, but 
nowhere to take them.”


 Tricia Bross, Luna Circle Farm
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“On our 20 acres we raise 4 acres of vegetables. I have a nice pole 
barn that has a double cooler. One room is for the vegetables that 
don’t like it so cold like squash, tomatoes, and potatoes, and is kept 
between 55° and 65°F. The other room is about 35° for those 
vegetables, such as lettuce, broccoli, greens, and so on, that like 
being that cold.”


“We converted an old wood drive-through corn crib into our wash 
area with sinks and tubs. It’s a place where we do bunching of 
vegetables and has good air fl ow in summer. I have fi ve greenhouse 
structures that are 30’ x 95’. We’re doing much more growing at 
the beginning and end of the season in the ground in those 
greenhouses. Last year I was able to keep selling at the farmers’ 
market until about the twelfth of December.”


“We need to stagger our plantings through the year. Anyone who 
wants to grow vegetables needs to learn about succession 
planting, like how many times you can plant things during the year. 
It depends on what works for you and you have to experiment a 
little at fi rst.”


“Prices are probably the hardest thing to determine for a new 
grower. You need to pay yourself for your work. You’re providing 
a good product. I think many people make the mistake of under-
pricing their products.” 


“We’re looking at our total production costs for every crop, 
including time spent planting. It’s a lot of recordkeeping but we’re 
trying to keep track of each crop to see if we’re pricing our 
products to refl ect that. You also need to consider your 
transportation costs, which have consistently kept rising and I will 
need to adjust my prices to refl ect that.”


“Our promotion includes a website which draws a lot of traffi c. 
But what makes the most difference to me is that I sell all the CSA 
shares I want to sell and then I’m in good shape. I do a brochure 
that I put out at natural food stores. This year we have 90 CSA 
shares, but if I go to more shares then I will have to cut down on 
the farmers’ market.”


“If I could offer another piece of advice for a new grower it would 
be to learn proper post-harvest handling techniques for every 
vegetable they raise. You can’t take improperly cooled produce 
to a market and expect it to look good to the customers passing 
by. I teach a three-day class at the UW–Madison called ‘Beginning 
Market Gardening’ and that’s one of the things I really stress. If it 
doesn’t look good it won’t sell. So do a good job.”


“I can’t actually stress enough how important classes like that 


Luna Circle Farm does plantings every 
week of the summer to assure a 
consistent supply of vegetables for both 
the farmers’ market and their CSA.


are. I had somebody who called me recently who said that he wanted to grow tomatoes for the 
farmers’ market and thought he had the space to grow half an acre of tomatoes, but he had no 
idea how to market them. Before you plant, you need to fi gure out where you’re going to market 
because otherwise you might have beautiful tomatoes but nowhere to take them.”  


Prices are probably the 
hardest thing to determine 
for a new grower. You need 
to pay yourself for your work. 
You’re providing a good 
product. I think many people 
make the mistake of 
under-pricing their products.


 Tricia Bross, Luna Circle Farm
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Direct marketing their beef products has become a specialty of 
the Cates family. They grass-fi nish steers from spring through 
fall and market to more than 200 customers, including 
households, restaurants and retail stores.


“There’s no doubt that people want to make a connection with 
farms and farmers,” Dick Cates says. “It’s on an unprecedented 
scale and the opportunity for succeeding by offering a quality 
product is wide open.” 


Cates believes there are several reasons for this renewed interest 
in local foods, including people being tired of losing control, 
losing contact and losing a relationship with food production. 
“I think people are reacting to that and taking back some 
control by re-establishing relationships and connections with 
place and the people who raise their food.”


Reducing carbon footprint is another reason for interest in 
fi nding local produce for the family table. “Only through 
collaboration and cooperation can we reduce our carbon 
footprint and have a chance to do our part to protect the 
planet,” he states. “It’s clear that our present dominant food 
system requires exorbitant energy for packaging and 
transporting food across the country and the world.”


Another reason, he says, is the increasing concern people place 
on what they consume and what the impact of their food is on 
their bodies and the environment. “By making these conscious 
choices, they can have some control over that,” he adds. 


Cates Family Farm near Spring Green addresses those concerns 
by producing a quality product that fi nds its way to more than 
200 customers each year. “We try to fi nd a market for each kind 
of cut,” Cates notes. “We don’t have a large number of 
restaurants because oftentimes they want high-end cuts, and 
there are only so many you can get from an animal. We do have 
one restaurant that wants everything from tenderloin to soup 
bones. We have stores that want different products. Some want 
ground beef, some want sliced deli meat, and some want 
sausage or smoked meats. We try to match the markets with 
what we have available.”


Households are the most diverse customers because they 
generally want a package of mixed cuts. With households, Cates 


PROFILE
Cates Family Farm
Dick & Kim Cates
www.CatesFamilyFarm.com


The market is expanding 
and we’re riding a huge 
wave right now. I don’t feel 
we’re competing with anyone 
else because there’s room for 
many more in this business.


Dick Cates, Cates Family Farm


The Cates family welcomes many 
visitors every year, including this class 
from Growing Power in Milwaukee.


Market Opportunities
for Farmers


For anyone wanting to 
get into direct marketing, 
they need to make
themselves known at 
farmers’ markets fi rst.         
       Dick Cates, Cates Family Farm
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says they can move a large quantity of beef but he treats their 
needs differently. “A family is coming to us with a food budget 
to get food for their family for six months,” he says. “We offer 
larger packages of beef for our households at a price savings 
because our food is part of their daily budget. So the pricing is 
different.” 


As farmers return to traditional ways of raising their animals, 
markets are opening up for their products. “For anyone 
wanting to get into direct marketing, they need to make 
themselves known at farmers’ markets fi rst,” Cates says. “There 
you have a predisposed buyer and lots of them. Even those 
who may not buy at that moment are interested and potentially 
are buyers. Farmers’ markets are a wonderful way to meet new 
customers - chefs, retail food buyers and household customers. 
In time, word-of-mouth will be your best promotion, if you treat 
your customers well and have a good product.”


For growers wanting to enter the direct market, Cates offers 
some suggestions. “One key is to market as much of your beef 
ahead of the butchering time as possible,” he explains. “That 
way you can reduce freezer size and storage costs, and you’re 
not handling it into your freezer and then back out when you 
deliver it. Being able to deliver as you pick it up at your 
processors saves you a lot of work.”


Cates says that’s one of the skills you develop when 
coordinating processing with delivery times. He believes a direct 
marketer needs to work on your business, not, in your business. 
“You have to stop working just on fences, your cattle, your 
equipment, because you need to work on your marketing. It’s 


better to fi gure out how to 
add value to your product and 
spend less on the traditional 
farming chores and tasks. Find 
help with the traditional farm 
tasks if you are unable to do 
both well.”


That’s the route the Cates took 
when they started 20 years ago. 
“You need to build business
relationship marketing,” he 
notes. “You also have to 
recognize that as a farm 
family, you have a unique story 
to tell. That’s what people are 


Providing a comfortable
environment for our animals 
is as important to us as it is
to their well-being; for it adds 
an element of dignity  to our 
profession of animal 
husbandry. To be 
acknowledged for our work 
by a reputable organization 
such as the Animal Welfare 
Institute is a meaningful
embrace from a bigger world. 


Dick Cates, Cates Family Farm


Dick Cates explains his farm program to the staff of L’Etoile restaurant. Field trips 
are a great chance for everyone to learn more about local food and the farmers who 
produce it. 
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interested in learning. So your business relationship starts with talking with people to propel your 
business forward.”


Cates believes there is one more ingredient needed: “As long as you conduct honest business and 
do what you say you’ll do, offer to return the food if it’s not up to par, you can move ahead. The 
market is just expanding and we’re riding a huge wave right now. I don’t feel we’re competing 
with anyone else because there’s room for many more in this business.”
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Coulee View Family Farm is on a mission to produce better 
tasting meat and poultry. On their farm in southwestern Wisconsin, 
Dean and Kim Zimmerman began raising poultry in 2008 and have 
already expanded to raising turkeys and hogs. 


PROFILE
Coulee View Family Farm
Dean and Kim Zimmerman
www.CouleeViewFarm.com


Producers First helped 
us get a handle on our 
costs. It helped us look 
for other markets.”


 Dean Zimmerman 
Coulee View Family Farm


Before beginning their new venture, the 
Zimmermans researched animal 
husbandry methods and talked to 
experienced farmers. They began raising 
a small number of chickens, but as Dean 
Zimmerman explains, “We got carried 
away from there. We added the pork sort 
of accidentally. We raised a couple for 
ourselves, decided it was fun, and it grew 
from there.” Coulee View Family Farm 
now sells its products at several farmers’ 
markets, at select retail stores and through 
its meat CSA.


The hardest part of beginning a farm was 
fi nding customers. “That would be 
challenge number one,” says Zimmerman. 
“You don’t ever get past it, but it becomes 
manageable.” He also cites the amount of 
labor as a challenge. “We raise everything outside. The labor input for pasture-based chicken and hogs 
is high.” 


The Zimmermans have utilized the resources of several agricultural organizations to improve their 
business. Dean explains that conferences and association events can be a great source for networking 
and for getting new ideas. 


In 2009, the Wisconsin Department of Agriculture, Trade and Consumer Protection selected the 
Zimmermans as one of the fi rst Producers First clients. Through the program, DATCP pays for the 
Zimmermans to hire two consultants to address technical problems on the farm. In Coulee View’s 
case, consultants are helping the Zimmermans implement an accounting system and develop 
marketing skills. “Producers First helped us get a handle on our costs,” says Zimmerman. “It helped us 
look for other markets. We started in the retail part to begin with. That’ll be a growth opportunity for us.” 


Keefe Keeley, Program Manager for Producers First, explains that the program helps not only the 
clients but the entire food system. “Producers who participate in this program have benefi ted greatly 
from professional assistance addressing a specifi c need of their farm operation,” he says. “As 
producers increase profi tability, the local food market sector grows.”


“Don’t be afraid to get started,” Zimmerman advises other new farmers, “but start slow and don’t 
out-produce your ability to market your product.” 


The Zimmerman family out on the farm. 
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Setting Prices 
In local food system markets, you take 
responsibility for obtaining pricing information, 
deciding on a pricing strategy, and setting the 
prices for your products. When you are selling 
directly to the consumer, you also are doing 
the marketing work. It takes time and effort to 
market a product, prepare it for sale, package 
it, promote it and get it into the hands of your 
customers. You need to charge enough to pay 
yourself for all that effort. You may encounter 
customers who complain about your price. Do 
not be too quick to lower your price in response 
to complaints. Recognize the value in your own 
product and charge a price that refl ects that 
value, but realize not everyone will agree with 
your pricing decisions.


If you choose to market your products to an 
intermediate buyer - someone who is not the 
end consumer of the product - you need pricing 
information to help negotiate the terms of sale. 
In some cases, you might be offered a ‘take it or 
leave it’ price for a raw product. Should you take 
it? Knowing the wholesale prices for your 
product on the open market can help you 
decide. For information on wholesale prices, go 
to the resources on page 19.


What if you have a product of exceptional quality 
or a specialty product that costs more to produce 
than the typical commodity? You’ll need to do 
your own research on prices for similar products. 
Be ready to explain why you deserve the price you 
are asking. Provide buyers with information about 
your production methods or special product 
features to help them capture a good price from 
the end consumer.


Sometimes you need more than a high quality 
food product to obtain the price you want. Well-
designed packaging, a label that supports a brand 
identity, or third-party certifi cation can add value 
to a product in your customer’s eyes. However, 
packaging, labeling, branding or certifi cations all 
have a cost in money and time and you must earn 
enough extra to cover these costs. 


Pricing Strategies
You must decide on a pricing strategy - or 
strategies - that work for you. Pricing is based on 


market demand and the supply available; the 
greater the demand with a limited supply, the
higher the price. In some cases, where large 
quantities are available, products may still 
command a high price depending on demand. 
Combining pricing strategies can help you fi nd a 
variety of ways to market your products.


Variety in your marketing and target markets 
keeps you from being dependent on just one 
buyer and lets you market different grades of 
product in different ways. Your pricing may also 
depend on the buyer. Supplying a consistent, 
quality product may offset price dips occurring in 
other markets.


Price Based on Costs - ‘Cost Plus’ 
‘Cost plus’ should be the basis of your pricing 
program. If you lose money on what you grow, 
other pricing strategies will not matter. With 
‘cost plus,’ you use fi nancial records to 
determine the cost of producing a product, 
packaging and marketing it, and delivering it 
to your customer. You then decide what profi t 
you need to make and add that amount to the 
other costs to arrive at the price you will charge 
a customer.


Enterprise budgeting is important for this 
pricing strategy because it helps track your costs 
of production. In addition to costs of growing, 
be sure to include the time, labor, and other 
expenses you put into processing, packaging, 
labeling, advertising, and selling your product. 
Some enterprises involve holding a product in 
storage. You need to account for the cost of 
holding that inventory. Delayed payments are 
another hidden cost. If you sell to an intermediate 
buyer such as a distributor or a restaurant, you 
may wait at least 14 days and perhaps up to 60 
days between delivery of the product and 
payment. For more information on 
calculating your cost of production, go to page 
10 and refer to the resource for enterprise 
budgets.


Price Based on Perceived Value 
This pricing approach allows you to take into 
account the intangible things valued by many 
customers - humane handling of livestock, 
for instance, or the knowledge that you 


SETTING PRICES FOR VARIOUS MARKETS  
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Pricing Based on Costs - ‘Cost Plus’ 
Advantage
• Helps verify you are making a profi t on 
 your product


Challenge
• Keep detailed fi nancial records to be sure 
 you are correctly fi guring your total costs -
 if you are mistaken, you risk losing profi ts 


Pricing Based on Perceived Value 
Advantage
• Achieve profi ts well beyond what you might
 expect with other pricing strategies


Challenge
• Finding the right customers who highly 
 value what you have to offer 


Pricing Based on Retail 
Advantage
• Retail price rewards you for the effort you 
 put into processing, packaging, marketing,
 and distributing your product 


Challenge
• Customers might be accustomed to buying
 their groceries at stores that offer discounts,
 so the prices they pay for items might differ
 from your estimates of average retail prices 


Pricing Based on Commodity 
or Wholesale Markets
Advantage
• Much information is available on market 
 prices for a wide variety of commodities


Challenges
• Prices do not refl ect the labor you put into
 packaging and marketing your product


• Market fl uctuations that have nothing to 
 do with the quality of your product can
 affect your profi ts


Pricing Based on Buyer Relationship 
Advantage
• Mutual decision making on pricing builds
 strong relationships with your buyer


Challenge
• Buyers can change frequently and another
 new relationship must be built


practice a specifi c stewardship on your farm, 
or the special “taste of place” no other farm 
can match. Customers may attach more value 
to your products and reward you for using 
farming practices they like. In turn, you can 
charge more than the average price for similar 
products. Pricing information, however, can 
be diffi cult to fi nd, since so much of a 
product’s value depends on the customer’s 
tastes and preferences.


You may need to persuade customers that your 
farming practices merit a higher price. 
Achieving a value-based premium price may 
require investing time in marketing activities 
and educating customers.


Price Based on Retail Price
Consumers pay retail prices for food at the 
grocery store, yet setting retail prices can be 
diffi cult. The Economic Research Service of the 
U. S. Department of Agriculture (USDA) reports 
average retail prices for crops and livestock. 
Prices change monthly, depending on the 
season and which products are in short or 
abundant supply. Retail grocery prices in your 
area can differ greatly from the national average. 
If your area is far from shipping terminals, for 
example, transportation costs will probably be 
refl ected in higher retail food prices.


While USDA numbers can help you monitor 
retail prices and seasonal fl uctuations, 
checking grocery store prices in your area will 
provide the most helpful information. Look at 
prices on products similar to yours. If you have 
a specialty product - such as grass-fed, Food 
Alliance labeled or exceptional quality - compare 
prices in stores that carry similar products to 


Developing a strong relationship with your buyers includes
having your price goals established. Ongoing communication will 
create an atmosphere where you can ask for feedback about the 
quality of your products and discuss pricing in a candid manner.
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see what you might charge. Remember grocery 
store retail prices refl ect a percentage mark-up 
from what the producer was paid.  Some 
grocery stores routinely offer certain products 
at a loss to bring customers into the store. This 
is a sales strategy that most farmers can’t match.


Price Based on Commodity or Wholesale 
Market Prices
The commodity market price rewards the 
effort that goes into producing a raw product and 
getting it to a point of sale. For products such as 
raw fruits and vegetables, the commodity market 
price pays the farmer for production as well as 
fi rst steps in processing and packaging. For 
example, a farmer might wash vegetables, cut 
tops off of root vegetables, and pack them into 
crates prior to selling them to a distributor at 
the commodity price. Basing your price on the 
commodity market could be appropriate if you 
are selling a raw product right from your farm 
without any special branding, labeling, or 
marketing efforts.


Wholesale price can mean different things 
depending on the buyer. It may include some 
processing, packaging, shipping, and handling 
costs. Most online resources show wholesale 
prices on the east and west coasts and perhaps 
the Chicago terminal price. Shipping costs 
result in higher wholesale prices in areas far from 
terminals. Prices paid locally by distributors
or other intermediate buyers can provide 
useful information if you plan to sell to this type 
of buyer or to other local markets. Determining 


wholesale prices may take extra work on your part 
to contact distributors or grocery store buyers in 
your area to ask about the prices they are paying 
for products.


Price Based on Relationship with Buyer
One of the most important elements of selling 
local food products is the opportunity to build 
relationships with your customers and buyers. 
The strength of this relationship can have a great 
effect on pricing. For example, if you share cost 
of production information, your buyer may offer 
suggestions on how to best price your product. 
Sometimes a buyer will tell a farmer that their 
price is too low. When both you and your buyer 
mutually decide on a price that is fair, it supports 


and strengthens the whole local food system.
Understanding the price-setting structure for 
different markets will help you set prices for your 
products that are fair, yet still provide a profi t for 
your efforts.


Resources for Pricing
Crop Budgets for Direct Marketers 
UW Extension
www.uwex.edu/ces/agmarkets/publications/documents/
A3811-9.pdf
Specialty crops as profi t centers and as a comparison to other 
crops.


Market News Service
USDA Agricultural Marketing Service
http://www.ams.usda.gov/AMSv1.0/MarketNews
Click on Market News Service for wholesale prices.


Organic Price Report 
Rodale Institute
www.newfarm.org/opx
Organic wholesale market prices (market produce) 


Today’s Market Prices 
www.todaymarket.com
Conventional wholesale prices from terminal markets.
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Pricing is a balancing act and you need to know your cost of 
production to set a base price for your products. You must set 
a price high enough to reward yourself for your work. This is 
balanced with the needs of your customers who are looking 
for full value for the price they pay. 


Pricing is always a concern for growers and, 
in general, farmers tell us what price they 
want. If the price is high, we usually try it 
out for awhile and if it doesn’t work we try to 
negotiate with the grower.  


Dani Lind, Viroqua Food Cooperative
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Branding
While part of marketing is connecting your name 
to your product to help customers recognize a 
brand, the key step is making sure customers 
always experience a quality product when they 
buy that brand. If you direct market and have 
face-to-face contact with your customers, your 
face and name are your brand. People recognize 
you and know the products you are selling. 


If your marketing path takes you two or three 
steps away from face-to-face contact with your 
customer, then it becomes important to fi nd 
other ways to help your customers recognize your 
products. Developing a brand identity and a label 
to support your brand is one way to gain 
recognition. It can be as simple as applying 
preprinted stick-on labels with your company 
name and logo. It could involve developing your 
own website or glossy brochures with photos 
of you and your farm, information about your 
farming practices and your mission statement. 


Product Promotion
Promoting your farm products involves making 
your farm or market name recognizable to the 
public. In direct marketing, you have an 
advantage of talking directly to customers. This 
creates special relationships with those who buy 
your products. With intermediate marketing, 
you need to develop an awareness of your farm 
and the products you have available. You start 
by deciding on a farm name - and often product 
names - and perhaps develop a farm logo and 
informational materials.


Promotional tools can include advertising, sales, 
promotional programs, public relations, websites 
and online specials, to name a few. For more 
information on how to promote your farm, see 
the resources listed to your right. 


Online Marketing and Social Media
The Internet is a powerful tool for reaching a 
large, diverse audience, and can be a useful tool 
for local marketing. A website allows you to 
convey information about your farm, your 
production practices and your values without 
overwhelming potential customers.


MARKETING AND MARKET DEVELOPMENT
While there is a cost in both time and money to 
set up an Internet-based system, it is available
at any time of day or night. For example, Pick 
Your Own farms can alert customers to peak 
picking times. Or, agritourism enterprises can 
advertise hours, location and special events. 
Listing your farm with an online directory - or 
several directories - can help local customers fi nd 
you. Developing your own website can be a great 
publicity and sales tool as an increasing number 
of people turn to the Internet to fi nd information 
and do their shopping. The Internet is one
possible approach for managing the ordering 
and billing for retail or institutional sales; 
however, be sure to back up electronic records. 


Many farms now keep in touch with customers 
through social media networks. Sites like 
Facebook, Twitter and YouTube allow you to 
share your story and build brand identity. By 
posting photos, anecdotes, and videos online for 
customer viewing, you can foster a stronger 
connection between consumers and their food. 
Consult the resources list at the end of this 
section for an excellent guide to creating and 
maintaining social media sites. 


Resources for Marketing
UW Extension
http://learningstore.uwex.edu/Direct-Marketing-C12.
aspx
   #A3811-13 “Developing Your Farm’s Marketing Plan”
   #A3602 “Direct Marketing of Farm Produce and
   Home Goods”
   #A3811-18 “Market Research: Surveying Customers
   to Determine Their Needs”
   #A3811-1 “Strategies to Attract and Keep Customers”
   #A3811-6 “To Your Customer’s Door: Direct Delivery”


Discover Your Social Web: An Ohio Farm Bureau 
Guide to Social Media
Ohio Farm Bureau
http://ofbf.org/uploads/Social-Media-Guide-V2_
single-pages-PRESS.pdf
This guide provides step-by-step instructions on how to create 
social media pages as well as general background 
information.
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Examples of Promotional Programs
Buy Fresh Buy Local
www.foodroutes.org/bfbltoolbox_1.jsp


This branding label is used in Wisconsin and 
other states to identify programs supporting 
local food production. The Buy Fresh Buy 
Local label also connects consumers to the 
many and varied sources for local foods, from 
grocery stores to restaurants and farmers’ 
markets. Buy Fresh Buy Local partners - 
restaurants, markets, and farmers - are 
encouraged to use the branding broadly. See 
more details about this program in the profi le 
on page 24.


Something Special from Wisconsin™
www.SomethingSpecialfromWisconsin.com


Something Special from Wisconsin™ (SSfW™) 
is a trademarked program 
administered since 1983 by the Division of 
Agricultural Development at the Wisconsin 
Department of Agriculture, 
Trade and Consumer 
Protection. The SSfW™ 
logo (shown at right)
provides a quick, reliable way for shoppers to 
identify Wisconsin products at grocery stores, 
retail outlets, farmers’ markets and restaurants 
throughout the state. 


The program offers an online searchable 
directory, a website highlighting the program 
and a wholesale catalog for grocers and 
retailers. Something Special from Wisconsin™ 
is a membership based program requiring at 
least 50 percent of the value of the product or 
service to be attributable to Wisconsin
ingredients, production or processing 
activities. 


Promotional Programs
Surveys indicate that more than 70 percent of 
Wisconsin consumers are more likely to 
purchase a product made or grown in Wisconsin 
than one from outside the state. By associating 
your product with an existing Wisconsin
 branding program or by listing it on a web 
directory, you can easily reach customers who 
are looking for locally-made products. The blue 
boxes below and on the next page highlight 
programs that promote local foods.


Local Dirt
www.LocalDirt.com


This national website connects food produc-
ers with food buyers. Producers pay a yearly 
subscription fee to list their products and 
locations on the database. Individuals, busi-
nesses, buying clubs and distributors can 
search the website for local products and 
place orders to be delivered or picked up in 
person. 


SavorWisconsin.com
www.SavorWisconsin.com


Launched 
in 2002, 
this site is an online promotional tool 
connecting consumers with Wisconsin 
companies and products. The site is a free 
marketing tool for Wisconsin producers.  
Producers can create and list a company 
profi le and publicize events for free.  The site 
also allows companies to link to their own 
website, list products sold and much more.  


SavorWisconsin.com features more than 
1,700 businesses and a listing of farmers’ 
markets and events throughout the state.  
More than 40,000 visitors search the 
website each month.  Guided by the 
Wisconsin Department of Agriculture, Trade 
and Consumer Protection (DATCP); 
University of Wisconsin-Extension, and 
the Wisconsin Apple Growers Association 
(WAGA), the website’s goal is to enable 
consumers to fi nd their favorite Wisconsin 
products easily, searching from their 
computer. 


Promotional programs, certifi cations and other tactics can help 
differentiate your product in the marketplace.
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Value-added farming is one way for farmers—whether they grow 
produce or produce meat products—to increase their profi ts 
and opportunities. Steve and Darlene Pinnow carved a niche by 
developing their WisconsinLamb™ trademark, using a unique 
slogan “We Sell Flavor,” and selling directly to restaurants, 
grocery stores, culinary schools, farmers’ markets and private 
individuals.


“I would consider myself a professional direct marketer,” says 
Steve Pinnow, who with his wife Darlene, owns Pinn-Oak Ridge 
Farms, LLC near Delavan. “I got into it when ‘value-added’ became 
the buzzword in the 1980s while we were raising pigs.” Pinnow 
explains that his fi rst lamb sale came at a time when the market 
was seeking more lamb products. “Anyone getting into direct 
marketing should try to have a unique product,” he notes. “Then 
when you’ve got their attention, you need to have volume to meet 
the demand, and you have to be consistent.” Pinnow says those 
three key components are essential to success. His approach - at 
the time the food market was “crying desperately for good-quality 
lamb and it just wasn’t there” - was to quit raising pigs and 
develop a feeder lamb program. Until then, he says, the lambs 
they raised were mostly used as lawn mowers and 4-H projects.


“Local, local, local’ has become the new buzzword and the 
demand is going to be there,” he explains. “I’ve seen a shift in 
restaurants and consumers in that they do want to buy local. If 
you have the product and it’s a quality product, you won’t have 
any trouble selling it.” 


Lamb Protocol Developed
To increase his market share, Pinnow developed a protocol under 
which he created his marketing trademark, WisconsinLamb™. 
“We used an Agricultural Development and Diversifi cation 
(ADD) program grant to develop our protocol for raising lambs,” 
he recalls. “At the time, I needed more lambs because I couldn’t 
meet the demand by myself. So I developed a program where I 
could access feeder lambs from other farmers that met my 
requirements. Produce growers have done it and now we’ve done 
it with animals, and I believe we’re the fi rst to do this with lambs.”


Pinnow works with 30 farmers who raise their lambs with no 
antibiotics, are born on pasture and are raised to 110 pounds 
when he buys them. “Last year, we bought 700 feeder lambs 
that were raised under our protocol. Meeting our protocol is 
demanding but our suppliers get $12 more per head than they 
would on the commodities market,” he says. “So we’re keeping 
other local farmers in business and we’re raising a very fi ne product.”


PROFILE
Pinn-Oak Ridge Farms, LLC
Steve and Darlene Pinnow
www.WisconsinLamb.com
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The farm’s trademark WisconsinLambTM is 
sold using the slogan “We Sell Flavor.”


When we made the decision 
to market at the high end, 
I felt we needed something to 
readily identify it. Wisconsin 
has a good name with
consumers and I was
looking for something that 
was regional rather than
local. We attached the 
product we sell to it and then 
worked through a lawyer to 
trademark WisconsinLambTM 


which we use on all the 
labels of products we sell to 
stores and restaurants.


Steve Pinnow, WisconsinLamb™
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He feeds the lambs for 30–60 days until they reach 130 pounds 
when they’re ready for market. “Our feeding program is highly 
nutritious and because lambing occurs at three different times 
during the year, I can stretch the availability of my products 
throughout the whole year,” he says.


Every one of the 2,100 lambs Pinnow markets each year goes 
through his barn. “We sell lamb that has never been frozen to 60 
stores and restaurants,” he says. “Plus we sell to individuals and 
through the Internet which has become a great marketing tool.”


Branding Makes a Difference
Pinnow points to one ingredient that sets his products apart - 
branding. “When we made the decision to market at the high 
end, I felt we needed something to readily identify it. Wisconsin 
has a good name with consumers and I was looking for some-
thing that was regional rather than local. We attached the product 
we sell to it and then worked through a lawyer to trademark 
WisconsinLamb™ which we use on all the labels of products we 
sell to stores and restaurants.”


Pricing is a consideration for new producers and Pinnow suggests 
developing a business plan that will work for your situation. He also 
suggests producers take a close look at pricing products. “That’s 
the one thing I would look closer at if I were starting over because 
I was under-pricing my product from the start. But that’s changed 
and now I’m about 50–75 cents per pound above the wholesale 
commodity market and I still can’t fi ll the demand.”


On-Farm Processing Planned
Developing a consistent processing 
schedule helps keep his inventory at 
a minimum. “We have 40 stores on 
our weekly call list,” he explains. 
“I call them on Monday to get the 
orders for that week. Then I’ll take 
the lambs for processing on Tuesday 
and make my deliveries on Wednesday. 
I don’t need a lot of rented freezer 
space and it’s less handling. Because 
we sell everything we raise, we don’t 
have any carryover that needs long-
term storage.”


The Pinnows are building their own processing plant on their 
farm with a capacity to process 3,000 lambs a year. “We’ll hire 
our own butchers and I’m going to learn myself,” he says. 
“We’re also building a commercial kitchen so we can add some 
value to our other products like making stew or shepherd’s pie 
or other lamb products. We do some of that now with marinated 
roasts and we’re looking at smoked lamb legs.”


The commercial kitchen will allow the Pinnows to develop culinary 
schools. “We’ve worked very hard on getting connected with 
culinary associations. Through them we’ve done lamb carcass 
cutting classes at their schools for those learning to cook,” he says. 
“After we get our commercial kitchen running, we will do a lot of 
advertising with culinary students. It may not be a quick turnaround 
but we think they’ll remember us three or fi ve years later.”


 Anyone getting into this type of 
marketing should try to have 
a unique product. Then when 
you have the market’s 
attention, you’ll need volume 
to meet demand and your 
product must be consistent. 


Steve Pinnow, WisconsinLamb™


Pinnows raise their lambs on pasture. 


A cooking demonstration features lamb supplied by Pinn-Oak Ridge Farm.
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Labeling and Third-Party Certifi cation
Labels and certifi cations can help you present a 
larger image of your products to customers. Your 
brand might be just you or your farm, but you can 
add to your image by using labels or certifi cations 
that make a statement about your farming practices.


A label may indicate that the farmer follows 
certain production practices, but labels do not 
always represent a structured set of standards. See 
pages 25 and 26 for label and certifi cation examples.  
Furthermore, an outside party does not need to 
verify that the label is being accurately used. For 
instance, producers do not need to become certifi ed 
to label their eggs as free-range or cage-free. 


A certifi cation program is more structured. To use 
the certifi cation label, your farm must be enrolled in 
the certifi cation program and must meet program 
criteria. You must set up a recordkeeping system to 
track your farm operations to verify that you 
continually meet those criteria. An inspector visits 
your farm to check your records and confi rm that 
you are meeting the program criteria. For most of 
these programs, there is an annual inspection/
certifi cation fee. For example, to become certifi ed 
as organic by the U.S. Department of Agriculture, 
an accredited third party must inspect and approve 
your farm. Organic farms must pay an annual fee 
and submit to an annual review in order to keep 
their certifi cation status. 


Some production based labels are regulated by the 
U.S. Department of Agriculture (USDA). A variety 
of labels are available for farmers, but some of these 
labels have little criteria and can be confusing for 
customers. If you choose to use labels that are not 
widely recognized, research exactly what they mean 
so you can explain them to your customers.  Be 
aware that the use of multiple labels can actually be a 
turn-off for customers who can become confused and 
annoyed trying to sort everything your product stands for.


Resources for Labeling and
Third Party Certifi cation
Guidebook for Organic Certifi cation 
Midwest Organic and Sustainable Education Service (MOSES)
www.mosesorganic.org/guidebook.pdf


EcoLabel Index
www.ecolabelindex.com
An independent guide to eco-labels.


Ecolabel Value Assessment
Iowa State University
www.leopold.iastate.edu/pubs/staff/ecolabels/index.htm
Eco-label market research report.


Buy Fresh 
Buy Local 
Southern 
Wisconsin is a 
project of the 
REAP Food 
Group. The 
program is 
designed to 
develop a market 
for local and sustainably grown foods in 
restaurants and institutional food service 
operations. Buy Fresh Buy Local’s two 
primary goals are: 1) fostering increased 
purchasing relationships between food ser-
vice organizations and local producers, and 
2) educating consumers about the value of 
locally grown food.


Program staff provides networking resources, 
communication tools, marketing materials, 
and hands-on facilitation to chefs and 
farmers to promote increased purchasing 
relationships. 


Because consumers are placing increased 
importance on locally grown foods, the Buy 
Fresh Buy Local label also helps connect 
consumers to the many and varied sources 
for local foods, from grocery stores to 
restaurants and farmers’ markets. The 
attractive Buy Fresh Buy Local label evokes 
the agricultural heritage of Wisconsin. Buy 
Fresh Buy Local partners (restaurants, 
markets, and farmers) are encouraged to use 
the branding broadly. Media-focused PR tells 
the stories of chefs who serve local foods, 
while special public events such as 
“Burgers and Brew” educate consumers 
about the value of eating locally. Looking 
for the logo, consumers see how easy it is to 
enjoy local foods on a regular basis.


PROFILE
Buy Fresh Buy Local 
Southern Wisconsin
www.reapfoodgroup.org
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Requirements for Labels and Certifi cations


LABEL/                         SIGNIFICANCE/    APPROVAL/
CERTIFICATION         MEANING     CERTIFIER  WEBSITE   


Animal Welfare              A farm meets certain    Animal Welfare www.animalwelfareapproved.org
Approved                        standards  of animal     Institute
                                        treatment.
  
Certifi ed Humane         Eggs, dairy, meat     Certifi ed Humane www.certifi edhumane.org
Raised & Handled         or poultry products  
                                        come from animals
                                        that are treated
                                        according to certain
                                        standards.
 
Food Alliance                 A farm meets     Food Alliance http://foodalliance.org 
Midwest                          certain sustainability     
                                        standards.


Free-Range/                   Poultry products or    Neither label  www.fsis.usda.gov
Cage-Free                        eggs come from    requires third  (Search “Meat and Poultry 
                                        birds not raised in    party or USDA  Labeling Terms”)
                                        cages and which           approval.     
                                        have space to roam    USDA does have 
                                                                              requirements for 
      eggs, but does not
      defi ne free-range 
      or free-roaming 
      claims for any meat 
                                                                               or poultry products.


Grass-Fed                         Meat products    Most third party www.ams.usda.gov 
                                         coming from     agencies certify  (Search “Grass-Fed”)
                                         animals fed on    according to USDA 
                                         grasses and forages,     standards. Farmers 
                                         never grains.     may use the label  
      without certifi cation, 
      but may be inspected 
      at random. Those 
      found to be wrongly 
      using the label are 
      subject to fi nes.
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Requirements for Labels and Certifi cations Continued


LABEL/                         SIGNIFICANCE/    APPROVAL/
CERTIFICATION         MEANING     CERTIFIER  WEBSITE  
 
Healthy Grown™           Potatoes are grown     Protected Harvest www.healthygrown.com                      
Potatoes                          accordingto 
                                        reduced-pesticide, 
                                        sustainable
                                        agriculture standards.
  
Naturally Raised            Livestock used for         The USDA sets  www.ams.usda.gov
                                       the production of          standards.  See (Search “Naturally Raised”)
                                       meat and meat    resources on page 
                                       products have been     105 for more
                                       raised entirely                information on
                                       without growth     meat labeling. 
                                       promotants, antibiotics 
                                       except for ionophores 
                                       used as coccidiostats 
                                       for parasite control,
                                       and have never been
                                       fed animal by-products.


USDA Organic              Organic crops are          USDA standards  www.ams.usda.gov  
                                       raised without using     have been set           (Search “Organic Program”)          
                                       most pesticides,              through the 
                                       petroleum-based     National Organic 
                                       fertilizers, or sewage     Program. Third 
                                       sludge-based         party agencies certify on
                                       fertilizers.       behalf of the USDA.
                                       Animals raised on an 
                                       organic operation must 
                                       be fed organic feed 
                                       and given access to the 
                                       outdoors. They are 
                                       given no antibiotics 
                                       or growth hormones.       
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In the broad sense, “value-added” is a term used 
to identify farm products that are worth more 
than the commodity market price because of an 
added feature or practice. This added feature can 
be a physical change, such as processing, or a 
characteristic of the product that has value to 
consumers. For example, the product is raised 
according to a special standard. Or, the 
product may be part of an agritourism enterprise 
in which its value is tied to the entertainment or 
educational experience provided. In the narrow 
sense, value-added refers only to processing a raw 
product into something of higher value.


Season Extension Techniques
Meat, dairy and processed products may be 
supplied year round; however, the length of
Wisconsin’s growing season may be a challenge 
for fruit and vegetable growers. A common 
barrier farmers in northern climates encounter 
when they try to sell fruits and vegetables
locally is their ability to supply some produce 
only during a few months of the year. Many 
buyers, especially grocery stores and 
restaurants, prefer a year-round supply.


Another challenge associated with growing 
produce in Wisconsin is the need to carefully 
plan and budget to make seasonal income 
cover expenses and provide capital for the next 
growing season. Produce growers can use a 
number of season extension techniques, alone 
or in combination, to help with cash fl ow from 
season to season:
 


• High tunnels. Plants are placed directly into
 the ground within a greenhouse-like structure. 
 These structures are adaptable for year-round
 production in Wisconsin.


 • Greenhouses. Plants are typically grown in 
 containers, trays or shelving units. Year-round
 production is possible with a heat source.
 


• Row covers. “Floating” row covers are made
 of a lightweight fabric that sits directly on 
 the plants. “Low tunnels” are covers of plastic 
 sheeting or fabric that are held away from the
 plants by hoop-shaped frames. This technique
 helps protect plants from early frosts and can
 extend the growing season by a couple weeks.
  


• Storage facilities. Winter storage of vegetables,
 such as root crops, cabbage, onions, garlic 
 and squash, has allowed some farmers to supply 
 food services, grocery stores and individual 
 customers throughout the winter. With this 
 technique, be sure to pay attention to proper
 storage requirements. For more information
 on post-harvest storage, go to page 121 and 
 refer to the food safety concerns section on   
 packing and storing.


Farmers who produce meat, dairy or poultry 
products can use season extension techniques, 
as well. The most common is storage of the 
product for later sale. Locate cold storage 
warehouses near you by contacting an 
intermediate market representative, such as 
a grocer or distributor, and ask  for contacts. 
Meat lockers may be able to provide short-term 
cold storage for products they process for you. 
Consider matching your marketing efforts to 
the location of cold storage warehouses. If the 
nearest warehouse is in a town 30 miles away, 
for instance, look for opportunities to sell your 
stored product in that town or nearby markets.


Resources for Season Extension 
Characterizing Wisconsin’s Food Systems from 
Production to Consumption: A Reference Document
WI DATCP
http://datcp.wisconsin.gov/uploads/About/pdf/
CharacWIFoodDistribSystem.pdf
A report on Wisconsin’s food system, including directories of 
the state’s largest producers, processors and warehouses.


Seasonal High Tunnel Financial Assistance
USDA National Resource Conservation Service 
Environmental Quality Incentives Program
www.wi.nrcs.usda.gov
Contact your county’s USDA Service Center for more 
information.


ADDING VALUE TO PRODUCTS


Season Extension 
Advantages
• Increase farm income throughout the year
• Provide products not normally in season
• Secure new markets


Challenges
• Higher production costs (increased energy
 costs for heating) 
• Additional costs of storage facilities
• Limited amount of products can be grown 
 using these techniques
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Food and Value-Added Processing
Many farmers who market locally are interested 
in value-added products as a way to earn a greater 
portion of the consumer’s food dollar. For some 
consumers, just knowing that an item was grown 
locally has added value. Processing raw com-
modities into ready-to-eat foods can also broaden 
your market to include customers who are not 
interested in making their own jam, salsa, bread, 
sausage and other products, and thus add value 
in the form of convenience.


Food processing requires inspected and approved 
kitchen facilities. The categories of allowed and 
restricted types of processing should be reviewed 
prior to starting. For more information about 
food processing licensing visit page 104.  For 
requirements by product for various markets, go 
to page 107.


Ways to Access Inspected, 
Approved Processing Facilities
There are several ways to access facilities for 
approved processing. 
 


• Hire a co-packer to produce your product. With  
   this option, you supply the raw materials and 
   perhaps the recipe for your product. You hire 
   an existing food processing business to do the 
   food processing, packaging and labeling for 
   you. The co-packer will be responsible for 
   securing proper licenses and bear the burden 
   of liability, although you will likely need to carry 
   additional insurance for your business.
 


• Rent existing facilities to do your own 
   processing. This can be a good transition 
   option if you want to test your idea. You will be   
   the primary processor and will need to obtain
   a processing license and liability insurance.
 


• Invest in facilities and equipment to do your 
   own processing. With this option, you need to 
   consult early with local and state regulators 
   about licenses, permits and requirements for 
   the facilities. Used equipment is generally 
   acceptable to regulators if properly maintained, 
   and is usually less expensive than new 
   equipment. 


Resources for Value-Added Processing
A Checklist for Starting a Value-Added Ag Enterprise
UW Extension
www.uwex.edu/ces/agmarkets/publications/documents/
AValueAddedChecklist.pdf


Food Business Incubator Network
UW Extension Agricultural Innovation Center
http://fyi.uwex.edu/foodbin
The Food Business Innovation Network (Food BIN) is an informal 
collaboration of public and private organizations working together to 
provide access to facilities and technical assistance for aspiring food 
processors.


Value-Added Guide
Tufts University
http://nesfp.nutrition.tufts.edu/downloads/guides/PL_
ValueAddedGuide.pdf
This guide covers processing raw fruits and vegetables into a fi nished 
product and packaging value added products.


Value-Added Food Products Development
Oregon State University 
http://oregonstate.edu/dept/foodsci/foodweb
Offers information about value-added production and processing technologies.


Artisan Dairy Products 
Dairy production makes a signifi cant impact on 
Wisconsin’s economy. During the past decade, 
the production and marketing of artisan dairy 
products made from milk of cows, goats or 
sheep has boomed. Artisan products are hand-
made, or made using relatively small-scale 
specialty techniques. Many capture the 
uniqueness and special identity of each product, 
as well as the artisan making it. Small-scale 
producers can become licensed as cheesemakers 
with the appropriate training and offer products 
for public sale.


Farmstead Dairy Information
Starting a farmstead dairy requires a lengthy 
process of researching options, obtaining 
licenses and developing a business plan followed 
by labeling and market development.  The 
investment for developing a milk production 
and milk processing business is typically high.
 
There are many resources available to help you 
navigate these regulations if you decide to 
market milk products from your farm. See 
page 104 for more information on licensing, 
food safety considerations, other rules and 
regulations for dairy products.


If you are interested in establishing an on-farm 
dairy plant to process fl uid milk products, 
butter or cheese, your facility must meet and 
comply with Wisconsin regulations.


As you proceed in obtaining the required 
coursework, licensure and forms for starting 
your own farmstead or artisan dairy, be sure to 
contact DATCP’s area food and dairy specialist 
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early in the planning process. You should continue 
to work closely with the local food safety inspector 
when your business is up and running. 


Resources for Artisan and Farmstead 
Dairies 
Case Studies of Wisconsin Dairy Artisans
UW Extension and Center for Integrated Agricultural 
Systems (CIAS)
www.uwex.edu/ces/agmarkets/publications/documents/
CaseStudiesofWisconsinDairyArtisans.pdf


Dairy Artisans
Babcock Dairy Institute
http://babcock.cals.wisc.edu/?q=node/34
Reports from travel abroad research by dairy processors.


Dairy Business Innovation Center (DBIC)
www.dbicusa.org
DBIC provides assistance to starting or expanding value-
added dairy businesses.


How to Become a Dairy Artisan
Wisconsin Dairy Artisan Network
www.wisconsindairyartisan.com
Click on “What is the WDAN?” 


State Regulations on Licensing and Labeling 
of Dairy Products
WI DATCP Division of Food Safety
www.wisconsindairyartisan.com/pdf/DATCP_Farmstead_
Dairy_Requirements.pdf
To obtain contact information for area food and dairy
specialists: phone 608-224-4700 or email DATCPFood@wi.gov.


Artisan Meats
Wisconsin is home to a thriving meat industry, 
and boasts more state-inspected meat processing 
facilities than any other state. In 2009, the industry 
contributed $12.3 billion to the state economy. In 
addition to large-scale production, more 
Wisconsin producers are reviving the small-scale 
practices of past sausage and cured meat makers. 
Taking inspiration from the state’s artisan cheese 
and beer industries, these producers are crafting 
traditional old-world varieties of meat while at the 
same time, creating new specialty meat products 
found nowhere else. 


Starting an artisan meat company is a complex 
process. Fortunately, the Wisconsin Department 
of Agriculture, Trade and Consumer Protection 
offers a Specialty Meat Development Center. The 
Meat Enterprise Assistance Team offers
consulting services in several areas, including 
business development, product development,
labeling and packaging, market development, 
food safety and quality. Producers can also enroll 
in the center’s Master Meat Crafter Program, an 
in-depth course teaching process verifi cation, food 
safety, product development, curing and 
processing skills. After the course, producers earn 
the right to place the Master Cured Meat Crafter 
seal on their products. Contact: Jeff Swenson at
 Jeffrey.Swenson@wisconsin.gov or visit their 
website at http://specialtymeatswi.blogspot.com.


For more information on meat business licensing 
and labeling, see page 105.


Resources for Artisan Meats
Direct Marketing Meat  
UW Extension and WI DATCP
www.uwex.edu/ces/agmarkets/publications/documents/
A3809.pdf
A comprehensive guide for Wisconsin meat producers, focusing on 
food safety and regulations, meat processing and marketing.


Wisconsin Association of Meat Processors
www.wi-amp.com


Wisconsin Beef Council
www.beeftips.com


Wisconsin Pork Producers Association
www.wppa.org


Wisconsin Sheep Breeders Co-op
www.wisbc.com


Wisconsin Bison Producers Association
www.wibison.com


Wisconsin Commercial Deer & Elk Farmer’s Association
www.wcdefa.org


Both small- and large-scale farms have capitalized on growing 
markets for artisan dairy products made from the milk of cows, 
sheep and goats.
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Wine and Beer Production
Beer is a Wisconsin tradition, and new 
microbreweries and wineries are changing the 
face of state alcohol production. With more 
than 100 wineries and breweries to choose 
from, Wisconsin is one of the top 
alcohol-producing states in the country. The 
exceptional expertise of local wine- and 
beer-makers has garnered numerous awards 
and draws visitors from across the nation. To 
create a truly local product, consider growing 
your own hops, barley or grapes. These 
burgeoning industries have their own 
professional associations and resources, making 
it easier than ever to start production.


Vineyards and breweries realize that in addition 
to increasing demand for their product, there 
is genuine interest in experiencing a “sense of 
place.” Thus wineries and breweries themselves 
have become popular tourist destinations. 
Wisconsin wineries and breweries typically host 
product tastings, but many now offer regular 
tours of their operations. Special events and 
festivals are also big draws. 


Resources for Wine and Beer 
Production
Starting a Winery or a Brewery
Getting Started in a TTB-Regulated Industry
Alcohol and Tobacco Tax and Trade Bureau
www.ttb.gov/industry-startup/industry-startup.shtml
This website provides step-by-step instructions for how to 
complete the federal permitting process for a winery or brewery. 


Liquor Tax Permits
WI Department of Revenue
http://www.revenue.wi.gov/faqs/ise/liquor.html
A step-by-step guide for how to obtain state and federal permits 
for a winery or brewery.


Wine
Growing Grapes in Wisconsin
University of Wisconsin Extension
http://learningstore.uwex.edu/assets/pdfs/A1656.pdf
This publication offers state-specifi c information on grape 
production. 


Starting Your Own Wine Business
University of Tennessee Extension
 www.utextension.utk.edu/publications/pbfi les/
PB1688.pdf
Production and regulatory information for new wineries. 


Winery and Vineyard Feasibility Workbooks
Agricultural Marketing Resource Center
www.agmrc.org   (Search  “Feasibility Workbooks”)
Workbooks, videos, and information to help set up a fi nancial 
plan for a winery. 


Wisconsin Grape Growers Association
http://wigrapes.org
The association’s website has helpful presentations and 
resources on growing grapes and starting wineries. 


Wisconsin Winery Association 
http://wiswine.com
This website profi les the wineries across Wisconsin and 
provides travel information to tourists.


Beer
Beer Making and Packaging Classes
Master Brewers of the Americas Association
www.mbaa.com/education/education.html
The MBAA offers beer making and packaging classes at the 
University of Wisconsin-Madison. 


Pro Brewer
www.probrewer.com
This website provides many resources in many areas, 
including business planning and production science. It also 
offers several calculation tools related to beer production. 


Wisconsin Brewer’s Guild
www.wibrewersguild.com
This association focuses on promoting its members’ brews.


Wisconsin wineries and breweries number more than 100 
strong.
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Snug Haven Farm has modifi ed the traditional defi nition of 
farming and extended-season marketing. With their one-acre 
spinach production under a hoop house system, Judy Hageman 
and Bill Warner have extended the season at the beginning 
of the year when few greens are available in Wisconsin. They 
operate a four-season farm in a region credited with a 150-day 
growing season.


“We grow an acre of spinach under hoop houses,” Bill Warner 
explains. Warner, along with Judy Hageman, resides on the 
50-acre farm where Judy’s father lived for 90 years. “Although 
we’ve been selling at the Dane County Farmers’ Market since 
1989, we began farming here in 1995 with two-thirds of an acre 
that now has nine hoop houses on it. Last summer we added the 
other third of an acre with four more structures.


“Our specialty is spinach grown in hoop houses over the winter, 
and is unique because it’s incredibly sweet due to the freezing 
and thawing process it needs. Spinach is 95 percent of our 
winter crop. The rest is arugula which is a spicy green plant 
that’s part of the mustard family.


“Most people think of extended-season growing as late in the year. 
That’s where we’re different. We extend the season at the beginning 
of the year at a time few, if any, have greens available in Wisconsin.


“After a long winter, people are looking for some fresh greens but 
there isn’t a lot of selection available in April. A few vendors have 
something to offer and we have spinach. For four months we’re 
ahead of other growers because of how we’ve developed our early 
production system. We’ll have tomatoes ready in July and fl owers 
available earlier than most. In November and December we’re 
at the Monona Terrace market and then it moves to the Senior 
Center for January through March and the fi rst half of April.


“Aside from these markets, our biggest business is with restaurants. 
We sell to one or two in Madison and from four to six in Chicago. 
Our CSA [Community Supported Agriculture] market started 
about nine years ago and evolved from selling to six people for 
a month and a half until that season’s production was over to 
selling the next year all winter. Just by word-of-mouth it’s grown 
to be a third of our business. It’s similar to a CSA but it’s only 
spinach; nothing else. They pay for one or two pounds every two 
weeks dropped off at different sites.


PROFILE
Snug Haven Farm
Judy Hageman and Bill Warner
spinach@snughavenfarm.com


Most people think of extended-
season growing as late in 
the year. That’s where we’re 
different. We extend the season 
at the beginning of the year at 
a time few, if any, have greens 
available in Wisconsin. We’re 
four months ahead of other 
growers because of how we’ve 
developed our early production 
system. Bill Warner, Snug Haven Farm


Madison elementary students enjoy
spinach fresh from Snug Haven Farm’s
hoophouse on a farm fi eld trip, part of the 
Wisconsin Home Grown Lunch program.


Bill Warner and Judy Hageman grow 
spinach in hoop houses during the 
winter as a specialty crop.


The idea of using an extended-
season approach has worked 
well for us. 
               Bill Warner, Snug Haven Farm
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Hodan Center, Inc. provides work services, food services and 
enrichment activities for persons with disabilities in Iowa, Lafayette 
and Grant counties. Their mission is to help individuals achieve life 
goals specifi c to their abilities. 


The center operates six resale/retail stores in six counties as well as 
a full service catering business. About 40 people help prepare and 
package a line of Farmhouse Recipes including jams, pickles, 
cookies, soups, sauces, and other food items.  The product line 
includes 150 different bottled liquids and dry mixes, which are sold 
at more than 700 stores in 26 states


The operation sources about 20 to 25 percent of its food from local 
sources, says current Director of Food Service Annette Pierce. She 
adds, “By this time next year we should be hopefully bypassing that 
number.” In 2010, the Kitchen was able to purchase 24,000 pounds 
of rhubarb and 3,000 pounds of broccoli from local sources. 


The Hodan Center has been able to improve its percentage of 
locally grown food because of its new Wisconsin Innovation 
Kitchen, a community access, commercial processing kitchen. The 


PROFILE
Wisconsin Innovation Kitchen 
and Hodan Center, Inc.
Annette Pierce, Director of Food Service 
www.HodanCenter.org  
www.WI.InnovationKitchen.org Workers at the Hodan Center (above) and 


the Wisconsin Innovation Kitchen (below)


kitchen contains four main areas for canning, baking 
or catering, dry production and dehydration. Staff 
process Farmhouse Recipe products in the kitchen, 
but other companies can rent the kitchen or hire 
on-site staff to process food for them. Once 
prepared, staff can package, label and ship the food 
as necessary. Some of the products processed in the 
kitchen end up in the on-site retail store for sale to 
visitors. In addition to the commercial kitchen, the 
Wisconsin Innovation Kitchen offers a meeting room 
for food and community events.  Producers and 
entrepreneurs can also rent the facility and 
equipment to process recipes themselves, with 
appropriate certifi cation. 


The Hodan Center has an annual budget of about $3 million, with nearly $2 million brought in from 
resale stores, subcontract production work for area companies, food-service operations and donations 
from individuals and businesses. 


You can come in with a recipe 
or some ingredients from 
your farm or small business 
and have them process it. 
That’s completely unique in 
the United States... Caterers 
and others can benefi t from 
the preparation and storage 
services available.


Rick Terrien, Iowa County 
Area Economic Development Corporation 
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The Farm Market Kitchen Incubator, located in the marina 
district of Algoma is a regional shared-use food processing business 
incubator.  It is a project of The Living Lake’s Heritage, Inc., a 
non-profi t organization based in Algoma.


Over 100 start-up and expanding food businesses have received 
business counseling, technical support, marketing assistance, access 
to commercial kitchen space and one-on-one support since the 
doors opened on this community-based economic development 
project in 2002. 


The kitchens are available for rent by the hour with a number of 
processors classifi ed as anchor tenants.  These anchor tenants rent 
on a consistent weekly basis. In addition, the facility provides 
custom processing services to a number of clients who choose not 
to process themselves but contract with the Farm Market Kitchen 


PROFILE
Farm Market Kitchen
Mary Pat Carlson, Founder and Executive Director
www.FarmMarketKitchen.com


Graduating businesses have gone on to develop successful businesses throughout northeast 
Wisconsin. Carlson states, “My goal was to provide an environment of support for processed, 
value-added agricultural products and to build a strong local food network.  And, although there is a 
very strong focus on developing a local food network, some of the businesses have developed national 
and global distribution of their products.”  


The incubator offers a number of workshops and training sessions throughout the year, including 
food processing sessions,  sustainability workshops, business development programs and 
marketing support.  In addition to working with food entrepreneurs of northeast Wisconsin, Carlson 
now consults with individuals and groups from around the state.  She adds, “What a truly rewarding 
way to support the local economy and the strong entrepreneurial spirit of the people of our state.  It 
is not an easy task to grow, process, and market local foods and work within the guidelines that assure 
consumer safety. But those that do are rewarded with the satisfaction of knowing they are providing a 
quality local product that not only nourishes the body but the spirit.  The best part is often the stories 
that go with the products.  Each one brings a bit of the unique heritage and culture of their daily lives 
along with the products they produce.”  


The Farm Market Kitchen opens its doors 
to over 100 start-up and expanding food 
businesses.  The access to a commericial 
kitchen allows different companies to 
create diverse Wisconsin made goods, 
like those pictured below.


to produce the product for them.  These products include 
baked and canned items.


“Although access to a certifi ed commercial kitchen and 
technical support are important, this project has focused on 
building successful food businesses by developing the project 
as a business incubator,” explains Mary Pat Carlson, founder 
and executive director of the kitchen. “Those graduating 
from the incubator and opening their own facilities or sharing 
existing facilities often continue to receive assistance from the 
staff of the Farm Market Kitchen Incubator through the newly 
developed ‘incubator without walls’ program.”
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The Crave Brothers Dairy Farm and Crave Brothers Farmstead 
Cheese of Waterloo has been innovative in its approach to 
building a sound family business while seeking more and better 
ways to be environmentally responsible and sustainable. 


Charles, George, Thomas and Mark Crave and their families 
started farming together on a rented farm, milking 57 cows. 
Today, farm-fresh milk produced by the Craves’ 900 cows is 
pumped underground to their farmstead cheese plant, where 
cheesemakers use a combination of modern-day equipment 
and Old World techniques to craft the award-winning Crave 
Brothers Farmstead Classic™ Cheeses. Daily, they make Fresh 
Mozzarella, Mascarpone, Farmer’s Rope® String Cheese and 
Les Frères® and Petit Frère® washed rind cheeses. Through the 
dairy farm and cheese factory, the Crave family enjoys telling 
the story of modern dairying that emphasizes cow comfort and 
working in harmony with the land to produce quality milk and 
artisan cheeses.


“We like to emphasize that we’re a farmstead, family business 
and are sustainable,” Debbie Crave says. “We take great care 
with the land that we farm to raise corn and alfalfa for our cows. 


We give our cows individualized care, and we 
contribute to the local economy and participate in 
civic events.”


“We’ve worked with a marketer that helps sell our 
cheese. They get into stores and food service estab-
lishments around the country and tell our story,” 
Crave explains. “We also work with a local distributor 
to sell our cheeses in Wisconsin and northern Illinois. 
We host tours to inform potential customers about 
our cheese and family businesses.”


PROFILE
Crave Brothers Farmstead Cheese
George & Debbie Crave
www.CraveCheese.com


We feel good knowing that you can add value to 
your milk on the farm and make a profi t. It takes 
time and hard work but it can be accomplished. We 
talked about this idea for about one to two years 
and really used the resources available to see if it 
had merit. Debbie Crave, Crave Brothers Farmstead Cheese


Mark, Tom, George and Charles Crave 
used innovative approaches to build 
their family business.


George Crave is a licensed 
cheesemaker and manager of the 
on-farm cheese factory which produces 
award-winning cheese.
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Old World techniques matched with modern 
facilities create distinctive cheeses for the Craves’ 
expanding markets.
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Local distribution is only one method 
they use for cheese sales. “We do have 
brokers and distributors that sell into 
other areas,” Crave continues. “Our 
customers tell us when they need to 
receive the product and, if they have 
a trucker we use them, otherwise we 
arrange transportation.”


One reason for the expansion in herd 
numbers, as well as the cheese plant, 
was to provide opportunities for 
future generations of the Crave 
family. Four brothers farm together 
and each has a different role. George 
is a licensed cheesemaker and 
manager of the cheese factory; 
Charles is records manager and in 
charge of feeding; Thomas is in 
charge of equipment maintenance, 
crop planting and harvesting; and 
Mark manages the young stock, herd 
and employees. 


The Craves are recognized as 
innovators and industry leaders in 
using technology to transform their 
business. For example, manure 
produced from their herd is turned 
into a dependable, renewable source 
of clean and sustainable energy. A 
sophisticated, computer-controlled, 
anaerobic digestion system that gener-
ates electricity - enough to run their 
rural Wisconsin farm and cheese plant 
and power up to 30 area homes - runs 
on organic waste. Also, once the liquid 
has been separated from the manure, 
the remaining solids are recycled and 
used as cow bedding and in a line of 
organic potting mixes.


The Crave family is always looking for 
new ideas and keeps current on pack-
aging. “Being environmentally sound 
is very important to us,” Crave notes. 
“We are committed to continuing our 
farm’s emphasis on green energy and 
sustainable farming. We’re pleased 
that our farm can serve as a model for 
other dairies in the state.”
 


Five unique cheeses are made every day. Craves promote their cheeses 
through a simple brochure at trade shows and conferences. They also 
developed sell sheets and offer recipes that incorporate their cheeses.
The website is an important marketing tool.


Milk from the Craves’ 900-cow dairy herd is pumped underground to the 
on-farm cheese factory.


One reason for the expansion in herd numbers, as 
well as the cheese plant, was to provide opportunities 
for future generations of the Crave family. 


Debbie Crave, Crave Brothers Farmstead Cheese
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CHAPTER 2
Direct Marketing: Producer to Consumer
FARMERS’ MARKETS
Farmers’ markets provide a good point of 
entry to try direct marketing. You set your 
own price and sell what you have available. A 
mutual education process takes place at the 
market. Customers connect your face and 
your farm to the food they are buying. In 
turn, you learn about customer preferences 
and build a good reputation. 


Farmers’ markets are a valuable part of the 
local food system and are growing as more 
communities embrace them. Most 
communities have open-air markets, but 
sometimes the markets are inside a building. 
Farmers who are successful at markets have 
several things in common: they bring 
high-quality products and they emphasize the 
freshness and quality of the food to 
customers. They also set a price that allows a 
profi t, yet is low enough to appeal to 
consumers.


Farmers’ markets and market management 
vary from place to place. Farmers’ market 
participants usually do organizational work 
over the winter. If you want to join a 
farmers’ market, you should contact the 
market organization or the market manager 
well in advance of the growing season. Each 
market may have requirements for its 
vendors that you must meet before you can 
join, or at least before you can sell, at the 
market. The following features of farmers’ 
markets may help you evaluate whether your 
local markets are a good match for you.


Features of Farmers’ Markets
Location 
Location is extremely important for the success 
of any farmers’ market. When you are deciding 
whether to join a farmers’ market, consider these 
points about its location:
• Market highly visible from streets and walkways
 


• Vendor access to telephones, electrical 
 outlets, water and bathrooms
 


• Adequate parking for customers or good 
 public transportation
 


• Other businesses nearby that sell products
 similar to what might be sold at the farmers’ 
 market
 


• Cleanliness of market area
 


• The distance of market from your farm


Farmers’ Markets
Advantages
• Good entry point for farmers who want to 
 try direct marketing
• Set your own prices
• Help customers connect your farm to 
 the food they buy
• Learn customer preferences and build 
 your brand
• Good avenue to introduce new products 
 and gauge customer reaction


Challenges
• Product might not sell out
• Need to be present at market regardless of
 weather
• Customers’ loyalty may be to market, not
 to you as an individual vendor
• Need to maintain good relationships with
 management and other vendors
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Market Characteristics
Every market across the state and nation has 
characteristics which can impact your 
product sales. Helpful information to consider 
when selecting a farmers’ market:
• Amount of foot traffi c during the market and
 estimated number of consumers
• Estimated sales for an average vendor
• Time and day of the market
• How your products will complement those of 
 other vendors


Market Rules and Regulations
Specifi c rules of operation for farmers’ 
markets vary. It is important the market have a 
clear set of rules and a process for enforcement 
of the rules, to ensure all vendors are treated 
equally and fairly.  


Topics covered by typical farmers’ market rules:
• A membership fee, stall fee or other way that
 vendors help support the market
• Restrictions regarding farm’s distance from the
 market, production practices and/or farm size
• Types of products allowed: produce, meats 
 and dairy products, arts and crafts
• Vendors required to arrive, set up and pack
 up to leave at certain times
• Vendors required to display certain information
 such as farm name, licensing and prices
• Restrictions on individual vendor’s displays 
 and advertising
• Requirements that vendors be present a
 certain percentage of market days and
 restrictions on arriving late or leaving early
• Policy for vendors who cannot attend a
 farmers’ market day; how far in advance must
 they notify the manager and are there 
 penalties for non-attendance
• Space limitations for each vendor; everyone
 may get the same size space or there may be
 an extra fee for a larger space
• How spaces are allotted for the season; on a
 fi rst-come fi rst-serve basis, a lottery system or
 priority to vendors with more seniority
• Market participation in nutrition
 programs or food recovery programs


Check with the market manager about 
farmers’ market rules and state or local 
regulations that apply to what you want to sell. 
Some markets also provide online access to 
rules and regulations.


Small-Town Market 
Advantages
• Often more personal
• More one-on-one contact
• Can build brand quickly
• Less likely to have waiting list


Challenges
• Fewer potential customers
• Potential smaller return on investment


Large-City Market
Advantages
• Potential for selling larger volumes of 
 product
• Contact with numerous grocery and
 restaurant owners/managers
• Larger audience for your farm name, 
 products, reputation


Challenges
• More travel and time involved
• Consistent attendance to develop/
 maintain customer recognition
• May be a waiting list to get in
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Weights and Measures
All vendors must follow state rules on 
selling produce or other foods. The Weights 
and Measures division of the Department of 
Agriculture, Trade and Consumer Protection is 
responsible for certifying vendors’ scales. Some 
products can only be sold by weight, while 
others can be sold be weight or count. Read 
more in the Weights and Measures section on 
page 106.


Food Sampling
Unless prohibited by a local ordinance, 
vendors may offer free product samples,
provided that they follow safe food handling 
procedures. These procedures include, but are 
not limited to:
• Washing hands thoroughly and frequently
 


• Using time and/or temperature control when 
   serving potentially hazardous food
• Using clean and sanitized contact surfaces
• Protecting food from consumer and 
   environmental contamination
• Preventing bare hand contact with 
   ready-to-eat foods


Be sure to check with the local government for 
additional restrictions on free product samples.


Insurance Coverage
Farmers’ markets sometimes carry liability 
insurance that covers accidents that may 
happen during the market. Some farmers’ 
markets might offer broad liability coverage to 
vendors and charge higher fees to pay for it. 
Farmers might be required to carry their own 
product or general liability insurance, or they 
might choose to do so even if the market
does not require it. Check with your market 
manager on which types of insurance your 
market requires. For more information on 
liability and insurance see page 125.


Sales Tax
Farmers’ markets require individual vendors to 
collect and report sales tax for taxable goods. 
Some farmers must obtain a seller’s permit 
from the Wisconsin Department of Revenue. 
Vendors that only sell non-taxable items, such 
as fruits and vegetables for home consumption, 
do not need a permit. If you sell taxable items, 
such as fl owers, sandwiches, or heated foods 
or beverages, you must obtain a seller’s permit. 


Fortunately, reporting and submitting sales tax 
has never been easier. The Department of
Revenue website has several programs set up to 
help vendors manage their sales tax 
submissions. See the resources section for more 
information on the sales tax. 


Starting a Farmers’ Market
Like any business enterprise, starting a 
farmers’ market requires planning and lots of 
work to succeed. If there is no farmers’ 
market close to you, consider starting one. 
Farmers’ markets have been established by 
local governments, farmer groups, civic 
organizations, community service agencies, 
university extension educational programs 
and private citizens. Coordinating special 
events around market day may be helpful in 
drawing customers. Farmers’ markets can 
succeed if those involved are dedicated to 
making it work. For more detailed 
information on starting a farmers’ market, see 
the resources on the next page.


Steps to Starting a Farmers’ Market
• Determine market characteristics such as 
 variety of vendors, community involvement,
 easy access for customers
• Create a sponsoring organization by 
 assembling stakeholders to discuss governing
 body, mission, goals, rules, regulations
• Identify location with ready access for
 vendors and customers
• Create simple, easy-to-read market signage 
 to provide key information
• Designate market manager to oversee
 operations
• Identify and recruit farmers, participants
• Establish bylaws; defi ne responsibilities 
 and membership
• Adopt and enforce rules and regulations 
 that benefi t all vendors
• Establish food safety guidelines for
 prepared foods
• Create vendor stall arrangements, establish
 vendor mix
• Develop a budget including expenses for
 insurance, permits, advertising and salaries
• Determine fee structure for vendors (fees
 are primary source of income for a market)


Source: How to Start a Farmers Market, Velma Lakins 
Agricultural Marketing Service, USDA 
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Resources for Farmers’ Markets
Getting Started as a Vendor
Getting Started with Farmers’ Markets
Wallace Center
www.wallacecenter.org/our-work/Resource-Library/
wallace-publications/handbooks/Farmer11-1_Pr.pdf
This guide covers issues such as fi nding your own niche, 
understanding competition and deciding how much to charge.


Plain Language Guide to Selling at a Farmers Market
Tufts University
http://nesfp.nutrition.tufts.edu/downloads/guides/
PL_FarmerMarket.pdf
This booklet guides you through choosing a market, designing 
your market stand, setting prices and making sales.


Questions Farmers Should Consider when Joining a 
Farmers Market
University North Carolina Cooperative Extension
www.ncmarketready.org/questions-farmers-should-
consider-when-joining-a-farmers-market.html
Twenty questions to think about before joining a farmers’ 
market.


Marketing Strategies
Marketing the Market
Kansas Rural Center
www.kansasruralcenter.org/publications/Marketing
TheMarket.pdf
A brief guide to marketing principles for farmers’ markets.


Selling Strategies for Local Food Producers
University of Missouri Cooperative Extension
http://extension.missouri.edu/publications/DisplayPub.
aspx?P=G6222
Advice for how to sell your products at farmers’ markets.


Some Thoughts on Selling at Farmers Markets
Rodale Institute
http://newfarm.rodaleinstitute.org/features/0504/
farmmarkets/index.shtml
Twenty-two lessons from a life-long farmers’ market vendor.


The Art and Science of Farmers Market Displays
University of Vermont Extension
www.uvm.edu/extension/community/
farmersmktdisplayfactsheet.pdf
A short guide on how to create effective displays for your 
stand.


Sales Tax Information
Temporary Events
Wisconsin Department of Revenue
www.revenue.wi.gov/pubs/pb228.pdf 
This publication more specifi cally covers sellers’ permits and 
tax fi ling as they relate to farmers markets, which are 
categorized as a temporary event by the Department.


Wisconsin County Sales Tax Rates
Wisconsin Department of Revenue
www.revenue.wi.gov/faqs/pcs/taxrates.html
This page provides a chart of the sales tax rate in every county 
in Wisconsin.


Wisconsin Sales and Use Tax Information
Wisconsin Department of Revenue
http://www.revenue.wi.gov/pubs/pb201.pdf
This publication covers important sales tax information, 
including what items are tax-exempt.


Starting a Farmers’ Market
Developing a Sense of Community  
Project for Public Spaces (PPS)
www.pps.org
This nonprofi t organization hosts training sessions for market 
managers, offers grants and hosts a listserv for farmers’ 
market managers. 


Farmers’ Market Promotion Program
USDA-AMS
www.ams.usda.gov  (Click on “Grant Programs”)
This program is available “to expand or promote local farmers 
markets, roadside stands and similar agricultural ventures.”


How to Start a Farmers Market
USDA-AMS
www.ams.usda.gov/AMSv1.0/getfi le?dDocName=STEL
DEV3022129&acct=wdmgeninfo  
Step-by-step general guidelines for developing marketing and 
operational strategies prior to initiating a farmers’ market.


Membership Organization  
Farmers Market Coalition
www.FarmersMarketCoalition.org
A nonprofi t membership organization serving as an 
information center for farmers’ markets. 


Understanding Farmers Market Rules
Farmers’ Legal Action Group
www.fl aginc.org/topics/pubs/arts/FarmersMarket.pdf  
Article for farmers to understand their responsibilities and 
rights as vendors at the farmers market.


Locating Farmers’ Markets
Farm Fresh Atlas
Research, Education, Action and Policy on Food 
Group, Inc.
www.FarmFreshAtlas.org  
These guides include a list of farmers’ markets, farms, 
restaurants, stores and other businesses that sell local food 
and use sustainable production and business practices.


Farmers Market and Local Food Marketing
USDA-AMS
www.ams.usda.gov/farmersmarkets  
This website provides information about starting markets, 
funding and resource publications.


Local Harvest
www.localharvest.org
This website allows consumers to search for farmers’ markets, 
family farms and other food sources.


SavorWisconsin.com
WI DATCP, UW Extension and Wisconsin Apple 
Growers Association (WAGA)
www.SavorWisconsin.com  
Wisconsin has more than 200 farmers’ markets. 
SavorWisconsin provides a comprehensive online search to 
help you locate markets and food events.
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PROFILE
Chequamegon Mobile 
Farmers’ Market
 


Joy Schelble, Nutrition Educator
Joy.schelble@ces.uwex.edu
Chequamegon’s Mobile Farmer’s Market 
project is designed to create greater access 
to fresh, locally grown produce in Ashland 
and Bayfi eld Counties, and Red Cliff and 
Bad River Tribal Communities. The mobile 
markets bring produce from local producers 
to 10 communities that do not have an 
established farmers’ market. The mobile 
market encourages the use of Women, 
Infants, and Children Farmers Market 
Nutrition Program (WIC-FMNP) and Seniors 
Farmers Market Nutrition Program (SFMN) 
vouchers. All proceeds from sales go directly 
to farmers.


The mobile market’s education and outreach 
focus teaches customers how to purchase, 
prepare, and store food. Market days feature 
local producers on-site for information and 
conversation as well as family activities to 
create a “fun” atmosphere and enjoyable 
experience.


Nutrition and Food Recovery Programs
Farmers’ markets across the United States can 
participate in federal programs created to 
provide fresh, nutritious, unprocessed foods 
(such as fruits, vegetables, and herbs) to people 
who are nutritionally at risk. Programs include 
the Women, Infants, and Children Farmers 
Market Nutrition Program (WIC-FMNP), the 
Senior Farmers Market Nutrition Program 
(SFMNP) and the Federal Supplemental 
Nutrition Assistance Program (SNAP), known 
in Wisconsin as FoodShare. The Food and 
Nutrition Service of the U.S. Department of 
Agriculture (USDA) is the federal agency in 
charge of these programs. In Wisconsin, the 
Department of Health Services administers 
these programs.


People eligible for these programs receive 
checks (coupons/vouchers) they can use from 
farmers who have been authorized (directly or 
through their participation in an authorized 
farmers’ market) by the state to accept these 
checks. Some farmers’ markets have installed 
Electronic Benefi ts Transfer (EBT) 
technology to serve customers who participate 
in FoodShare. People who use the program 
also receive nutrition education, often through 
an arrangement with the local WIC agency. 
Education is designed to encourage 
program participants to improve and expand 
their diets by adding fresh fruits and vegetables 
and to advise them in preparing foods.


Some farmers’ markets have arrangements with 
local food pantries that take unsold produce at 
the end of market day. Vendor participation in 
these food recovery programs is usually 
voluntary. Many food pantries are affi liated 
with America’s Second Harvest, a nationwide 
food recovery and distribution network.


Resources for Nutrition and 
Food Recovery Programs
A Guide to Accepting Electronic Benefi ts Transfer 
(EBT) Payments at Farmers’ Markets in Wisconsin
http://wi-farmers-market-guide.wikidot.com
Provides detailed information about the process for farmers’ 
markets to become authorized to accept EBT payments.


Feeding America Eastern Wisconsin
www.feedingamericawi.org
The state’s largest food bank, serves eastern Wisconsin.


Hunger Task Force
www.hungertaskforce.org
Runs several programs that distribute food to families in need.


Senior Farmers’ Market Nutrition Program (SFMNP)
Wisconsin Department of Health Services 
www.dhs.wisconsin.gov/wic/Fmnp/senior.htm
State program provides checks to low-income seniors to be 
redeemed at farmers’ markets.


SHARE 
www.sharewi.org  
Nonprofi t food-buying club that helps over 7,000 families. The 
program is incorporating locally grown produce in its offerings. 


Wisconsin Food Security Program
UW Extension, Wisconsin Food Security Consortium
www.uwex.edu/ces/fl p/cfs  
Provides information on public and private programs.


Women, Infants, and Children–Farmers’ Market 
Nutrition Program (WIC-FMNP)
Wisconsin Department of Health Services 
www.dhs.wisconsin.gov/wic/Fmnp/fmnphome.htm 
This state program provides checks to families to be redeemed at 
farmers’ markets.







D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


WISCONSIN LOCAL FOOD MARKETING GUIDE       42


D
IR


E
C


T 
M


A
R


K
E


TI
N


G
: P


R
O


D
U


C
E


R
 T


O
 C


O
N


S
U


M
E


R
D


IR
E


C
T 


M
A


R
K


E
TI


N
G


: P
R


O
D


U
C


E
R


 T
O


 C
O


N
S


U
M


E
R


42       WISCONSIN LOCAL FOOD MARKETING GUIDE       


Providing a clean, fun and safe atmosphere in which to buy 
locally grown food and specialty products has made the Dane 
County Farmers’ Market a success. While it has the advantage of 
a large urban population from which to draw, its success can be 
replicated in smaller cities, villages and towns, as well.


The Dane County Farmers’ Market has been so successful that 
your odds of winning the state lottery are almost better than 
fi nding new vendor space at the market site. Every Saturday 
and Wednesday during three seasons, from mid-April through 
early November, crowds of people come to downtown Madison’s 
Capitol Square to survey and procure some of the freshest 
Wisconsin produce the state has to offer. During winter months, 
the market moves indoors and continues every Saturday, closing 
only on Christmas and New Year’s Day.


“The success of the Dane County Farmers’ Market continues 
because it’s the largest producer-only farmers’ market in the 
country,” says Larry Johnson, one of seven individuals to serve as 
market manager. “All items behind the tables are produced by 
the vendors. No re-sale items are allowed.” 


The Dane County Farmers’ Market began in 1972 and keeps the 
producer-only theme that has made the market unique. 
Roughly half the market’s 300 vendors attend every Saturday. 
Others attend with specialty products that may only be available 
at specifi c times. So sought-after are the vendor spots that there 
is a minimum three-year waiting list for those who want to sell 
on the Square. You’ll fi nd the season’s best offerings of 
vegetables, fl owers and specialty products at the market and 
all produced within Wisconsin’s borders. Meat, cheese, baked 
goods, preserves, honey, candy and maple syrup are a few of the 
many products offered for sale. 


The contact between customer and producer can create a 
special bond through the weekly visits by the consumer seeking 
the vendors of their favorite products. This bond is a trust that 
can be cultivated in small farmers’ markets, as well. The key 
ingredients are good produce fairly priced and a willingness to 
meet your customer in their own setting.


“Our market thrives in the heart of the activities on the Square,” 
Johnson notes. “Our vendors line the outside edge of the State 
Capitol grounds. There usually are other activities occurring at 
the same time as the farmers’ market because the interior of the 
State Capitol [outer ring] is used for nonprofi t, political and 


PROFILE
Dane County Farmers’ Market
Larry Johnson, Market Manager
www.dcfm.org


The largest producer-only farmers’ 
market in the United States offers 
Wisconsin-grown products.


Our market thrives in the 
heart of the activities on the 
Square. Our vendors line 
the outside edge of the State 
Capitol grounds. There usually 
are other activities occurring at 
the same time as the farmers’ 
market because the interior of 
the State Capitol [outer ring] 
is used for nonprofi t, political, 
and public information booths, 
and for various entertainment 
activities. Larry Johnson,
 Dane County Farmers’ Market
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public information booths, and for various entertainment 
activities.” The central location of the market makes it easily 
accessible by bike, bus, car and walking. This market provides a 
safe venue for families with young children and for elderly 
shoppers.


The Dane County Farmers’ Market is a nonprofi t corporation 
with nine elected vendors who serve on the board of directors. 
This body has developed a guide book detailing the 
responsibilities of vendors to each other, to the market location 
and to the public. By granting membership to a vendor, the 
board can maintain quality control over the enterprise by policing 
operational and product legitimacy issues if they surface. 


“Volunteers are an important part of the market,” Johnson says. 
“They help with the 
Information Booth on 
Saturdays by answering 
questions, greeting visitors and 
distributing free literature. 
They also help with the 
Winter Market Breakfast which 
is a full breakfast where the 
main ingredients are vendors’ 
products. We have the Friends 


of the Dane County Farmers’ Market, a small group 
that supports the market’s educational and outreach 
activities. Volunteers assist with food tastings, school 
program planning and presentations, market tours 
and distribution of Food Share program information.”


The size of the Dane County Farmers’ Market requires 
help from many volunteers to keep it running 
smoothly. Small-town farmers’ markets can benefi t 
from having volunteer help, as well. Making visitors 
feel welcome to the market area can be a key to its 
success. 


“Organizers of new markets should try to recruit 
volunteers early in the process of developing a 


farmers’ market,” Johnson recommends. “In some cases the 
market group may want to work with a local Chamber of 
Commerce, a historical society, a neighborhood organization 
where they site the market, to get their help. Local 
organizations or businesses may help provide tables and chairs 
for visitors to the market. In our case, vendors provide their own 
setup materials, such as tables, chairs, tents, or whatever else 
they feel necessary - within reason - for their comfort and safety.”


Trash and refuse generated from selling at a farmers’ market is 
a potential problem. All vendors must clean up their sales areas 
completely before leaving and haul their waste home. 
Customers are provided access to trash containers. The market 
started a recycling program and encourages customers and 
vendors to bring cloth bags or plastic bags for reuse.


The size of the Dane County Farmers’ Market requires help 
from many volunteers to keep it running smoothly. Small-
town farmers’ markets can benefi t from having 
volunteers help, as well. Larry Johnson, Dane County Farmers’ Market


Large-City Markets
One advantage of large-city 
markets is the potential 
for selling large volumes 
of product. Vendors have 
found that it is one of the 
best forms of advertising 
their farm’s products. 
Grocers and restaurant 
managers frequently shop 
the markets, too, leading to 
further sales opportunities.
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Diverse, year-round produce is what the Viroqua’s farmers’ 
market capitalizes on. Founded in 1990, the producers-only 
market has become successful enough that it is now turning 
away vendors due to space constraints. 


Since its founding, the Viroqua farmers’ market has taken place 
on Saturday mornings. Saturday was chosen because it 
accommodated vendors who had full-time, non-farming jobs. 
The original market offered 19 vendor spaces, but the market 
has grown substantially over the past 20 years. Emily 
Rozeske, the market’s manager, explains that two years ago the 
market had no waiting list, and now there are at least 10 vendors 
on a waiting list vying for one opening in the summer market’s 
54 seasonal spaces. The Viroqua farmers’ market has become 
popular enough with tourists and local residents that it runs a 
second day on Tuesday evenings in the summer and fall.


“Being one of the epicenters of organic production in the 
area has helped make the market a success,” says Rozeske. The 
strength of agriculture in the area allows the market to offer a 
broad selection of products. 
 
“We have a maple syrup vendor who also raises hogs and 
chickens, and who goes and picks wild mushrooms and brings 


PROFILE
Viroqua Farmers’ Market
Emily Rozeske
www.Viroqua-Wisconsin.com


them to the market,” Rozeske adds. “Each vendor is really 
diversifi ed. We have everything from someone who does just a single craft to 
someone who sells a variety of different produce and meat.”


The Viroqua farmers’ market is one of few to run year-round, though this 
niche is growing. The winter market takes place indoors from November 
through April. Fresh produce is available through the end of December. In 
the later winter months, vendors offer root cellar produce and other prod-
ucts like herbal tinctures. Thanks to hoophouses and greenhouses, fresh 
vegetables are now available in early spring. Though the winter market is 
much smaller than the summer market, with only six to nine vendor spaces, 
attendance is consistent. This winter will be the fi rst time the market has had 
a waiting list for vendors for this season of the market.


Next year, the summer market will offer kids’ days. “We plan on 
incorporating one Saturday per month as a kids’ day, with kids’ activities that 
are free, to bring in families,” says Rozeske. 


Rozeske advises new farmers’ markets to leave room for expansion. “We’re 
going through some growing pains now,” she says. “What we have to fi gure 
out in the future is how to accommodate more people into our market.”


This year-round market features an 
indoor winter market and special events 
during the summer.
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The Fondy Farmers Market is one of the largest producer-only 
markets in southeastern Wisconsin. It covers 38,000 square feet, 
features 30 local farmers, and is open four days a week during 
the growing season.


“The Fondy Food Center was created to ensure the continued 
supply of fresh vegetables into central city Milwaukee,” explains 
Young Kim, the center’s executive director. “Like many 
American cities, mainstream grocery stores have left certain 
areas of Milwaukee for the suburbs, but people here still need 
to eat, and with all the health problems we’re seeing these days, 
people need to eat more healthy foods.”


Bringing fresh produce into Milwaukee is only part of the plan. 
“We can bring tons of broccoli into the city,” observes Kim. “But 
people won’t buy it if they don’t know how to cook it.” To this 
end, the center has culinary education programs designed to 
spark a revival in the consumption of locally grown produce. 
“Taste the Season” is a live cooking demonstration program that 
introduces vegetables to neighborhood cooks with simple, 
one-pot recipes. The center also started 
the Youth Chef Academy, a 12-part 
curriculum aimed at middle 
school–aged kids.


Fondy works with local growers with its 
“GrowRight Program.” This program 
was designed to strengthen farmer 
relationships by providing education 
and marketing assistance. On-farm visits 
are made by marketing staff members 
to assess each farmer’s challenges and 
opportunities.  The visits have revealed 
a shortage of high-quality and 
affordable farm land in Southeastern 
Wisconsin, a problem that the agency 


PROFILE
Fondy Food Center
Young Kim, Executive Director
www.FondyMarket.org


The center has culinary education 
programs designed to spark a revival in
the consumption of locally grown 
produce.


Fondy Farmers Market is Milwaukee’s largest. Fondy supports local growers 
with education and marketing assistance. 
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The Fondy Food Center 
was created to ensure the 
continued supply of fresh 
vegetables into central city 
Milwaukee.


Young Kim, Fondy Food Center


hopes to address in the coming years. Fondy is also one of only four Wisconsin markets to 
accept Wisconsin QUEST Foodstamp Cards.


With the assistance of Fondy Food Center’s innovative strategies, Milwaukee residents are
getting the healthy foods they need, and Wisconsin farmers have access to a unique market.
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Community Supported Agriculture (CSA) offers 
producers a system of supplying consumers with 
fresh, wholesome, nutritious products weekly at 
a predetermined site. Next to farmers’ 
markets, CSA farms have become one of the
fastest growing marketing systems today because 
of the benefi ts derived by both farmers and 
members.


What Is CSA?
Through CSAs, local households and 
farmers work together to share the 
responsibility of producing and delivering fresh 
food. Households support the farm by paying 
an annual fee in the winter or spring that 
entitles them to a “share” of the season’s 
harvest. Once harvesting begins, members 
pick up a weekly box of fresh foods which may 
include produce, fruits, cheeses, eggs, meats, 
poultry, fl owers, herbs or preserves. Pick-up 
sites are often located at a member’s house, 


a business or at the farm. Most farms create 
a newsletter that accompanies each delivery, 
with notes about farm activities, descriptions of 
what’s in the delivery, cooking tips and 
recipes. Many farms also create opportunities 
for their members and families to visit the farm 
and participate in farm events. The typical 
CSA season in Wisconsin runs from the end of 
May through mid-October, although more and 
more CSAs are offering products year-round. 
Farms offer a diversity of share options, 
including extended season shares, multiple 
share types and sizes, special funds and 
payment plans to accommodate households on 
a tight budget.5 1


What Is Involved?
There are four key ingredients in a successful CSA: 
• Expertise in growing or raising product 
• Customer service
• Planning
• Recordkeeping 


Expertise
Knowing how to grow or raise your food 
products successfully is the fi rst step in 
developing a CSA. If you are a novice at
farming, learning how to manage a CSA while 
learning production practices may be diffi cult. 
Experience can be gained by working with 
other established farmers or CSAs that will 
allow you to step into a more responsible role 
as your knowledge increases. Refer to the 
Beginning Farming section of Chapter 1 for 
useful resources. Production knowledge is 
critical to satisfy the expectations and trust of 
your members. Gaining experience in 
production by selling as a vendor at a farmers’ 
market or other market venues allows you to 
develop your production knowledge and 
develop a customer base for the future.


Customer Service
The sense of community the farmer 
establishes with the subscriber is at the heart 
of a successful CSA program. Customers 
join CSAs because they want fresh food and 
because they want a real connection to the 
farm that grows their food. Part of the value 
you add to your products is 
communication with your CSA customers. 
5 Madison Area Community Supported Agriculture Coalition 
(MACSAC)


Community Supported Agriculture 
Advantages
• Creates added value to products
• Funds available for purchase of seeds 
 and planting
• Can produce a wide variety of vegetables,
 fruits, meats, dairy and much more
• Assists families in healthyl eating


Challenges
• Labor- and time-intensive
• Sound planning needed for entire
 growing season
• Expertise in using equipment and/or
 managing workers
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Packing a fruit box for CSA delivery.


COMMUNITY SUPPORTED AGRICULTURE
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This can be accomplished with weekly or 
monthly newsletters or by including recipes 
with weekly shares. Encouraging 
communication and feedback from your 
members will help keep you informed about 
their concerns.


Planning
A successful CSA farmer must be able to plan 
an entire season’s production before one seed 
is planted or one animal is purchased. For 
vegetable production, having an extensive 
knowledge of vegetables, varieties, and their 
rates of maturity will help you develop a system 
of timing and succession plantings to ensure 
a consistent harvest throughout the season. A 
well-organized approach will help you manage 
plantings for steady, season-long production so 
that customers receive the diverse, weekly box 
of produce they were told to expect when they 
joined the CSA. 


For meat production, a successful CSA livestock 
farmer must be able to calculate from three 
to 18 months’ worth of animal production. 
Depending upon the species raised, year-round 
CSAs require animal production to be 
staggered throughout the year to provide a 
constant supply of product. This can mean 
changing to nontraditional production 
practices and when animals are born.


Planning for and achieving a successful supply 
of product will allow you an opportunity to 
expand your program in the future if you 
choose. Satisfi ed members are the best 
advertising a CSA can get. See additional 
information at the end of this section for 
resources on timing. Also see the fi rst chapter 
for information on classes, workshops and 
working on other farms on page 7.


Recordkeeping
Keeping detailed production and fi nancial 
records is necessary for success. A CSA is a 
business and members are investing in your 
program because of the expected return on 
their money in the form of farm products. You 
are looking for a profi t for your time and effort 
invested. 


Before setting a share price, you need to 
estimate all costs for the growing year, 
including your salary or profi t margin. If your 
fi nancial estimates are wrong, you may risk not 
recovering your costs or the ability to pay 
yourself for your time and effort. If your 
production estimates are wrong, you risk 
shortchanging your customers and losing their 
business. Consulting with other successful CSAs 
about their initial estimates may help you 
develop your original projections. Careful 
recordkeeping during your startup years is 
extremely valuable in helping you make 
estimates in future years. Refer to the budget 
projection resources at the end of this section 
for detailed information on determining your 
cost of production.


Two Onion Farm raises about 25 different vegetables and provides 
the information above to their CSA members to show the
 approximate time the farm expects to distribute the vegetables. 
In communicating to their members, the farm notes that each 
vegetable ripens in its own specifi c season and eating seasonally 
is a benefi t of membership because each vegetable is at the peak 
of fl avor and freshness. 
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A successful CSA farmer must be able to plan an entire 
season’s production before one seed is planted.
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Considerations for Starting and 
Operating a CSA
Members
Once you’ve decided to build a CSA, you’ll need 
to decide how many members you want and then 
recruit them. If you already sell at a farmers’ market, 
you can talk to customers to learn if they would be 
interested in being a CSA member. At this stage, you 
will need to have membership share costs established 
and a preliminary list of the types of products you 
plan to provide, as these will probably be some of 
their fi rst questions. Established CSA farmers suggest 
starting small, developing a solid member base, and 
learning as you grow. 


Generally, vegetable CSA farms serve about 20 to 30 
households (harvest shares) per acre in production.
For example, a 200-member farm would likely 
cultivate at least 8 eight acres a year (more when 
considering land in cover crops/fallow). These acres 
would be planted with at least 40 to 50 types of crops, 
including vegetables, berries and herbs. At least fi ve 
full-time seasonal workers would likely be required. 


Depending upon the animal species offered in a 
meat CSA, one animal per month can serve one to 
30 or 40 households. Offering multiple species in the 
CSA requires a great deal of time and coordination. 
You must ensure that all products are ready on the 
delivery date and that enough is produced to meet 
the volume needed for the entire CSA season.  


Size and Price of a Share
The size of a share and the price for each can 
vary from one region to another. For vegetable 
CSAs, regular memberships for the Madison area 
ranged from $500 to $650 per season in 2010.62 A 
Wisconsin season typically runs for 18 to 20 weeks, 
starting the end of May. Each customer box is 
typically 5/9 of a bushel, and is estimated to feed 
a family of four. Pricing options may vary and 
half-shares are popular among small families or 
single people. 


Meat CSAs have more fl exibility with share size 
and season length due to the fact that the 
products are typically frozen. Some Meat CSAs 
run concurrently with vegetable CSAs. Others 
are offered year round.  Pricing options for the 
Madison area in 2010 ranged from $400 to $900 
per season in 2010. Share sizes range from Small 
to Large, feeding one person or a full household. 
6 Madison Area Coalition of Community Supported Agriculture 
(MACSAC) 


Some CSAs offer a work share program for cus-
tomers who commit to working a specifi ed time 
at the farm and then receive a discount in return 
for their work. Others offer a discount if members 
pick up their share at the farm.


Harvesting and Post-Harvest Handling
Most CSA deliveries are weekly. You need a 
system to harvest, wash, store and pack your 
produce in a clean place for storing and packing. 
Cold storage is necessary for vegetables that are 
harvested a few days before delivery. Post-harvest 
handling has a large impact on the quality and 
value of the products being sold. Developing 
specifi c standard operating procedures for 
postharvest handling can ensure your customers 
receive a consistent product. For more 
information on post-harvest handling see the 
food safety section on the page 120.


Meat Processing
Meats sold through a CSA must be processed at 
a state or USDA inspected facility.  The products 
are typically taken from the processor to a 
licensed storage facility for packing and delivery 
to CSA members. Meat CSA delivery options vary 
from one producer to another, although most 
producers deliver one or two times per month. 
Meat CSA products are typically frozen and are 
not in need of immediate consumption.  Meat 
CSA farms use varied packaging methods for 
deliveries.  The most common is paper or plastic 
bags.  Depending upon the variety of meat 
products offered in the CSA, bags can provide 
more fl exibility than boxes when packing and 
transporting to the CSA pick-up location.  
Members may be encouraged to bring coolers 
to place their product in to ensure they are kept 
frozen during transpiration home.      


Health Insurance Rebates
Eating healthy has caught the attention of 
insurance companies that view this approach as a 
means to fewer health problems and lower 
associated costs. A partnership between several 
health insurance companies and the Madison 
Area Community Supported Agriculture 
Coalition (MACSAC) includes a health 
insurance rebate program. Through MACSAC 
and participating insurance providers, CSA 
members may receive a $100 to $200 rebate on 
their health insurance by subscribing to one of 
MACSAC’s CSA farms.







D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


WISCONSIN LOCAL FOOD MARKETING GUIDE       49


Delivery and Schedules
Deliveries can be made to locations convenient 
for CSA members. Some CSAs allow pick-up of 
shares at the farm. Others collaborate with local 
food co-ops, churches and offi ces to act as their 
drop-site host; some members may even be 
willing to open their home as a drop site for 
others in their area. Drop-site hosts may receive 
produce or discounts for their time and effort. 
The time frame for pick-up is important to 
maintain freshness. A discussion with 
prospective members about their preferences 
helps establish an orderly and timely delivery 
schedule.


CSA farms use varied packaging methods for 
deliveries. Some use heavy-duty, waxed 
cardboard boxes or plastic crates that are 
collected and re-used. Others use light-weight 
cardboard boxes that are replaced as they wear 
out or are lost. Members may even be 
encouraged to use tote bags for pick-up at the 
drop site.


Product Mix
CSA farmers often consult their members about 
what kinds of products they would like to receive 
in their boxes. Starting with a basic product mix 
is wise. As you gain experience, you can try more 
novel ideas. One of the valuable aspects of CSA 
membership is the varied mix of uncommon 
food products that may be offered as well as 
information and recipes for using these foods. 


Resources for Community 
Supported Agriculture 
 


General CSA Resources
Community Supported Agriculture
Appropriate Transfer of Technology for Rural Areas
www.attra.org/attra-pub/csa.html  
This publication reports on the history of Community 
Supported Agriculture in the United States and discusses 
various models that have emerged.


Local Harvest
www.LocalHarvest.org/csa  
This website provides a list of CSA farms in Wisconsin. 


Madison Area Community Supported Agriculture 
Coalition (MACSAC)
www.macsac.org  
Promoting and supporting Community Supported Agriculture 
farms, and coordinating community and farmer education 
programs about the benefi ts of sustainably grown local foods.


Milwaukee CSA Initiative
Slow Food Wisconsin Southeast
www.slowfoodwise.org/milcsa.php 
The Milwaukee CSA Initiative is dedicated to building a
rural and urban network bringing farmers and the 
community closer together.


CSA Production Resources  
CSA: More for your money than fresh vegetables
Center for Integrated Agricultural Systems (CIAS)
www.cias.wisc.edu/crops-and-livestock/csa-more-for-
your-money-than-fresh-vegetables
 
CSA Farms: Management-Income
Center for Integrated Agricultural Systems (CIAS)
www.cias.wisc.edu/economics/community-supported-
agriculture-farms-management-and-income  


Managing a CSA Farm: Production-Labor-Land
Center for Integrated Agricultural Systems (CIAS)
www.cias.wisc.edu/economics/managing-a-csa-farm-
1production-labor-and-land  


Managing a CSA Farm: Community-Economics-
Marketing-Training
Center for Integrated Agricultural Systems (CIAS)
www.cias.wisc.edu/farm-to-fork/managing-a-csa-farm-
2-community-economics-marketing-and-training  


Post-Harvest Handling & Storage Requirements  
University of California Davis
http://PostHarvest.ucdavis.edu/Produce/
Producefacts/index.shtml
Recommendations for maintaining post-harvest quality and 
storage requirements of fruits and vegetables.


Wholesale Success
www.familyfarmed.org/wholesale-success
Book produced by FamilyFarmed.org, this manual addresses 
selling and post-harvest handling.


CSA Supports Sustainability
CSA is a unique and sustainable movement 
of food production and consumerism that:
• Fosters mutual respect and support 
   between those who eat the food (CSA 
   members) and those who grow it (local 
   farmers)
 


• Introduces new and exciting varieties of 
 food products that may not be available   
   or members might not otherwise buy at a 
   grocery store, thus broadening health 
   and palates


• Gives members an active and 
   ecologically- friendly role in the 
   production and distribution of quality 
   food


• Allows members the opportunity to visit 
   and work on the farm, to become 
   familiar with  and connected to where 
   and how their food is grown


• Gives members the enjoyment of locally 
 available foods while learning about
   eating seasonally - this means having the 
   freshest food possible, while sharing in 
   the natural cycle of the seasons as a 
   community
   
   Courtesty of Tricia Bross, Luna Circle Farm
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Even if you know what you want to raise on your farm, 
marketing is key to reaching your income and lifestyle goals. 
Two Onion Farm tried farmers’ markets and wholesalers and 
now focuses exclusively on Community Supported Agriculture. 


Located on a 12-acre farm in the rolling hills of southwestern 
Wisconsin, Two Onion Farm is owned by Chris and Juli McGuire. 
In the past six years, they have developed markets in the Platteville 
and Madison areas, Dubuque, Iowa and Galena, Illinois for 
their CSA farm. They share their perspectives on producing 
and marketing locally grown food in the answers to the
following questions.


What business plan did you have when you started? 
When we started, we set goals for our farm, including an income 
we wanted to achieve. But we didn’t have a business plan as such. 
Looking back that was one of the things we should have had. 
It’s been a learning experience because, initially, we did not do 
enough research to determine the land, equipment, facilities, labor 
and sales we needed to meet our goals. We needed more tractor 
equipment, hired labor, land and sales to meet our 
quality-of-life and income goals than we realized initially. If we had 
realized this at the outset we could have saved ourselves some grief. 
If we were to offer some advice to new growers it would be to take 
some time at the beginning to do the research and form a realistic 
expectation about what kind of farm you will need to operate to 
meet your income and quality-of-life goals. For diversifi ed vegetable 
growers like ourselves, it is very helpful to read a publication from 
the Center for Integrated Agricultural Systems entitled “Grower to 
Grower: Creating a livelihood on a fresh market vegetable farm.” 
Talk to other experienced growers, as well.


How did you determine the size you wanted to be or 
what you wanted to do? We knew from the start that we 
wanted to raise delicious produce for people in our 
community, to preserve our land and the environment and to 
provide everyone working on our farm with meaningful, safe, 
rewarding work. That’s never changed.


Initially we had unrealistic expectations about the size we would 
need to achieve in order to meet our income and quality-of-life 
goals. Although we knew that we wanted to raise vegetables for 
people in our region, we were not sure how we wanted to mar-
ket them. We tried farmers’ markets and some wholesaling but 
then settled on the CSA model. Different marketing outlets work 
well for different people. Sometimes you have to try several 
things to fi nd what works best. In our case, we like CSA because 


PROFILE
Two Onion Farm
Chris & Juli McGuire
www.TwoOnionFarm.com


The McGuire family raises diversifi ed 
vegetables on their farm.


The whole family gets involved on the farm, 
one of the advantages of rural living.


If we were to offer some 
advice to new growers it 
would be to take some time 
at the beginning to do the 
research and form a realistic 
expectation about what kind 
of farm you will need to 
operate to meet your income 
and quality-of-life goals.


Chris McGuire, Two Onion Farm
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it provides direct contact with our customers and it gives us a 
stable market.


What are your biggest investments? Our largest 
investments were for land, facilities and equipment. We did not 
hire any labor for our fi rst three growing seasons. Now, in our 
fi fth season, our biggest expense is hired labor. Looking back, 
we should have invested earlier in tractors and tractor 
implements. Labor-saving equipment makes you more profi table 
and happier, and you can improve the quality of your products. 
We also should have hired more labor earlier in the life of our 
farm. Hired help allows you to do more, do it better and do it in 
a more timely fashion. Besides, working with other people is fun 
and makes the workload seem lighter. 


How did you fi nd your customers? Word-of-mouth is the 
key. It is the least expensive and most effective method of 
promotion. We have also promoted our farm by tabling at fairs, 
speaking to church groups and environmental organizations, and 
distributing our brochures. Being part of a larger organization, 
MACSAC - the Madison Area Community Supported Agriculture 
Coalition - which promotes CSA and directs interested customers to 
our farm and other CSA farms, has been very benefi cial. MACSAC 
is a wonderful organization. When local growers work together to 
promote their products, everyone benefi ts.


How do you price and promote your products?
Initially we set our CSA share prices to be similar to or lower 
than prices from other farms. This was a mistake. We found that 
we could not cover our costs and sustain ourselves in the long 
run at those prices. After operating the CSA farm for several 
years we raised our prices steeply and explained the price increase 
to our members. We needed to raise our prices to continue to 
produce good food and to remain in business. We lost a few 
members because of our price increase but the majority stayed 
with us because they enjoy our produce and because they have 
a personal tie with our farm. Since then we have continued to 
grow our membership. We have developed an informative, 
uncluttered website and an organized, detailed brochure to
explain our offerings to potential farm members. The website 
and brochure have been effective for us.


What advice would you offer to new growers? We would 
suggest they attend fi eld days, grower meetings and conferences 
where they can meet other growers and learn from them. This 
kind of networking is worth a lot starting out. Don’t be afraid to 
mechanize. A tractor is your friend. Also, don’t be afraid to hire 
labor. We work less, enjoy our work more, feed more people and 
make more money now that we have hired help. If you are 
considering vegetable production and are looking to start 
somewhere, try to buy or rent the best soil you can afford, make 
sure you have access to irrigation water and be sure to invest in 
facilities to wash and cool produce. It is important to keep good 
records of production, expenses, labor and sales. This will help 
you determine where you are going or where you have been.


What has worked for you?
One thing we did right is 
that we emphasized qual-
ity products from the start. 
We have always done our 
utmost to raise delicious, 
beautiful vegetables and we 
have never regretted that. 
Our customers love it and 
we are proud of it.


Marketing through a CSA 
model has been a good 
choice for us, although it 
took us several years to settle 
on that model. The CSA 
gives us a direct connec-
tion with our members. We 
communicate regularly with 
our members and many of 
them come to our farm to 
visit or to help in farm work 
through our working 
member program. The 
direct contact is extremely 
rewarding for us. It’s fantastic 
to get direct personal feed-
back and compliments from 
our farm members.


As farmers, we appreciate 
knowing the people who 
eat the food we raise, and 
our customers love to know 
the farmer who raises their 
food. Those personal 
connections enrich all of 
our lives.


The McGuires knew from the beginning 
they wanted to raise delicious produce 
for people in their community.
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Vermont Valley Community Farm is one of the largest CSA farms 
in Wisconsin serving 1,800 families and offering more than 150 
varieties of produce. Hosting festivals during the summer and fall 
allows share members an opportunity to visit the farm and enjoy 
nature and the environs of the farm. In addition to their CSA, the 
Perkins have developed a certifi ed organic seed potato business.


“We discovered the CSA model after working different jobs and 
decided that we wanted to farm on our own,” David Perkins 
explains. “We found a farm in 1994 in a beautiful area and 
started our fi rst deliveries the next year. Our plan was to derive 
our entire income from the farm within fi ve years. But we kept 
part-time jobs until our business increased so that we could 
work full-time on the farm.


“We have 1,800 families in our program and we consider every one 
of them a part of our farm. We host four fun events throughout 
the summer and fall and encourage people to come out and see 
where their food is grown. Our large worker share program has 
been in place almost since the beginning and our members will 
work in organized programs. If they buy a weekly share, they can 
do one shift of four hours once a week for 20 weeks and that 
will cover the cost of their entire 20-week share.


“Our main workforce includes Barb and me, and our children, 
Jesse, Eric, and Becky. In addition, we have three almost-year-
round employees plus seasonal help for the busiest six months. 


“The worker share program is one way our members can help 
offset the cost of their share and they provide us with extra 
workers. More importantly, it allows members to make a connection 
with their food. It’s not an easy program to administer, but it is 
worth it to us. While this program is an important part of our 
work force, it doesn’t replace the need for other workers, as 
well. There is a lot of hand work done here.


“We reach our members through a paper we call ‘This Week’s
Produce’ which is put in with the vegetables every week explaining 
the more unusual items in the box. While it’s so much easier 
to reach our members with email, we still use an old-fashioned 
piece of paper, too. 


“We still do brochures, and make them available in several 
places, but they become less important every year, and we use 
them less, even though our farm continues to grow.  


“We’ve been asked how we developed a business plan but that’s 
a hard question to answer. We used the CSA model and that’s 


PROFILE
Vermont Valley Community Farm
David & Barbara Perkins
www.VermontValley.com


Barbara and David Perkins host events 
at their farm throughout the summer 
and fall, encouraging people to come 
out and see where their food is grown.


Workers wash chioggia beets in the 
packing shed. The farm offers over 150 
varieties of produce.
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We reach our members 
through a paper we call 
“This Week’s Produce” which 
is put in with the vegetables 
every week explaining the 
more unusual items in the 
box. While it’s so much 
easier to reach our members 
with email, we still use an 
old-fashioned piece of paper, 
too.   David Perkins, 
 Vermont Valley Community Farm







D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


WISCONSIN LOCAL FOOD MARKETING GUIDE       53


much different from a typical business plan. We had determined 
how many CSA shares we needed to sell to be full-time. That 
number was 500 shares within fi ve years. That was our goal and 
we reached it on schedule. 


“We like the CSA because we don’t feel we’re competing with 
anyone. That’s a bit different than at a farmers’ market where 
there is price competition. We’ve now reached the point where 
our discussion every winter is whether we want to expand or 
not. We decide our growth in the winter time before we set our 
plans. For this year we set a 20% growth and we achieved that.


“We begin in February with our greenhouse and make our 
last delivery in December with storage items such as potatoes, 
carrots; produce that will store well. When we built our green-
house, we built it bigger than we needed at the time because we 
knew we were going to grow.


“Our biggest investment, aside from the land, has been the 
equipment and the refrigeration system. The equipment is 
indispensable because it eliminates a lot of the heavy work, 
although we still hand weed because of being organic.


“We have four cooling systems which are used for different 
produce. Different produce needs different temperature regimes. 
When we were small we only used one, but that grew as we did 
because we ran out of space.


“We believe it’s good to be a part of a group larger than our-
selves. We are members of MACSAC, who work together to 
share knowledge and match customers with farms. Everyone in 
the group is allowed to set their own prices because each farm 
is an independent operation and situations may be different in 
relation to length of season, produce offered, and other factors.


“Our program is something others can replicate, particularly 
now. There’s a huge demand for locally grown produce and sales 
are not a problem. You must do a good job at all aspects of the 
business, just like any business. Not only has the organic market 
exploded, but the CSA model has grown, as well. There is also a 
lot more useful information available for new growers than when 
we started, and people should take advantage of that.”


The farm’s growing season starts in 
February in the greenhouse. The last 
CSA delivery is made in December.
This scene shows fall garlic planting 
with the farmstead in the background.


A worker share crew displays a harvest 
of heirloom tomatoes.


If others are considering pursuing a similar program, there are several considerations they 
should think about. First, I believe the CSA model will be a key to their success but they need 
to understand it and what it means. Developing relationships with people who get your food 
is very, very important. They will need to learn succession planting because we plant each 
week from spring through early August so that we can provide for our members.
 David Perkins, Vermont Valley Community Farm
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Diversifi cation has allowed Scotch Hill Farm to expand its 
markets. The farm offers subscriptions for fresh produce, eggs 
from free-range poultry and goat milk soaps. In order to meet the 
farm’s goals, Tony and Dela Ends works with a number of 
collaborative organizations in the region.


Now in its 14th season, Scotch Hill Farm at Brodhead is a CSA 
farm that markets more than 100 varieties of produce, value-added 
products made from goat milk, and eggs from free-range 
chickens. Tony and Dela Ends provide answers to a number of 
questions often asked by new farmers.


Would you do anything different if you were starting
out today? Everything - food, farming, the economy, the 
marketplace, even government agencies and institutions - is different 
than when we fi rst began trying to grow crops and livestock and 
sell directly to the public. Spiraling energy costs, indebtedness 
and production expenses seem now more than ever to be the 
determinants of success or failure for most agricultural 
enterprises. We’ve adjusted to changes, sometimes by necessity, 
sometimes by being wary and watchful.


What has worked for you? We were warned not to go into 
debt by a number of older and retired farmers. We listened. 
We worked two, three, sometimes four part-time jobs to pay for 
initial livestock, equipment and facilities. We bought, 
rehabilitated and sold two residential properties in order to 
come up with enough equity to buy our present farmstead. We 
rented little corners of land from larger cash grain farmers. 
We grew extremely slowly as a result, learning by trial and error, 
experimenting with production and sales, testing markets. We 
built a kitchen with largely recycled materials from a salvage 
yard, rehab projects and a store going out of business. We built 
this building with an eye to meeting commercial food 
processing requirements, but never completed those 
requirements, as we made use of the space and facility for 
cleaning and packaging fresh vegetables  - consistently about 
two-thirds of our business - and making goat milk soap and skin 
care products - the other third of our farm income - which 
do not require licensing, inspection, and certifi cation. Direct 
marketing, rather than trying to enter wholesale markets, has 
worked for us up to this point. 


What were some challenges? Agriculture as a business is 
production, marketing/sales, fi nancing. We learned to produce 
in the fi eld, add value and sell. Yet we have never been able to 
obtain suffi cient fi nancing to purchase land to securely increase 


PROFILE
Scotch Hill Farm
Tony & Dela Ends
www.ScotchHillFarm.com
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Learn from others, intern at 
a variety of farms if possible, 
go to fi eld days, ask lots of 
questions, and listen to what 
experienced people say. 


Tony Ends, Scotch Hill Farm







D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


WISCONSIN LOCAL FOOD MARKETING GUIDE       55


scale and effi ciency. Land was selling for about $1,200 an acre in 
our area 14 years ago. It is $3,000 to $5,000 an acre now within 
20 miles of us, and $35,000 to $65,000 beyond that circle toward 
metro areas where development pressure is ever more intense. We 
were asked a number of times early on to partner in purchase of 
land. We did not want to carve up farms into smaller parcels. In 
retrospect, this seems a mistake, though it would have violated the 
warnings not to take on debt. If we had owned even smaller tracts of 
land as a base of production and been able to invest in a well, 
irrigation, packing shed and a second walk-in cooler for fresh 
vegetable production, we could have grown more rapidly and shed 
the off-farm work earlier on. We used to go to four local farmers’ 
markets within 30 miles of our farmstead. We consolidated delivery 
to two days and focused on just two Wisconsin communities and 
several Chicago neighborhoods. Our sales have increased 
dramatically; we have more production time at home and get best 
use out of delivery days. As gasoline and vehicle costs have increased 
so much over the past fi ve years, this has become ever-more 
important.


How did you determine what you wanted to do or the
size you wanted to be? We learned a lot from nearly fi ve years 
of assisting agronomists, soil scientists and educators in a 
nonprofi t institute, helping them develop on-farm research 
projects in nutrient management, alternative grain production, 
subscription vegetable crop production, cover cropping and 
marketing. We joined a number of grower organizations and 
went to fi eld days, trials, workshops. All of this was extremely 
helpful to us as we learned and grew our own business, from 5 
vegetable subscribers in a 15-week growing season, to a projected 
250 subscribers, a 20-week season, and possibly some winter 
greens in hoop houses and cold frames this season, our 14th 
year. 


Gross returns from direct market organic vegetable crop sales can 
range from $8,000 to $17,000 per acre, depending on degree of 
mechanization, greenhouse and other facilities capabilities, 
availability of land for rotations, and double- or triple-cropping 
within a season. Roughly about one-third of gross farm income 
goes to labor, about one-third to overhead and production 
expenses. We believe our profi t margin has been less than larger, 
specialized vegetable crop farms up to this point - consistently 
under 20%, rather than the 30% fi gure we hear other growers 
mention. About 250 vegetable subscribers can help a producer 
come very close to self-suffi ciency and sustainability with a modest 
income. 


We have deliberately integrated animals into our vegetable crop 
production as a commitment to traditional family farming, 
farming according to organic practices, and on-farm soil fertility. 
We have paid a price for this diversity, with the added expense 
and time livestock require. Those who discouraged this approach 
may be singing a different tune as fertilizer costs rise, and agro-
fuels divert land away from ready, cheap availability of purchased 
feeds and forage. Soon, only those who grow their own feeds and 
forage may have livestock at any scale of production. Only those 
who have livestock may have secure, on-farm sources of soil fertility.


Value-added items produced on the 
farm include goat milk soaps and skin 
care products.
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We learned to produce in the 
fi eld, add value, and sell. 
Direct marketing, rather 
than trying to enter wholesale 
markets, has worked for us 
up to this point. 


Tony Ends, Scotch Hill Farm
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Did you develop a business plan at the start? We developed 
formal business plans several times to try to obtain fi nancing for farm 
purchases, but we were denied funding. We did not have enough 
equity, capital or land. We have set farm growth goals each year,    
scaling our purchase of seed, planting and production according to 
how sales went. We limited spending beyond production costs to one 
or two pieces of equipment per year to increase effi ciency. We tested 
markets, watched what sold, dropped what did not sell, analyzed 
what made something sell, stuck with winners and let go of losers. 
We kept detailed records for four years of time for farm production 
and value-added production. We’ve tracked our expenses and sales 
every year. We culled animals that did not produce. We kept active 
in exhibitions at county and state fairs for herd improvement. We 
reduced our number of animals when it became apparent we did 
not need so many to make money with milk soap.


Were your projections within an acceptable range of what 
actually occurred? What would you advise to someone 
starting out? Yes. We marked steady and consistent growth. We 
rehabilitated our buildings, rebuilt machinery and honored our 
contracts with vegetable subscribers - even through drought and 
severe fl ooding.


Learn from others, intern at a variety of farms if possible, go to 
fi eld days, ask lots of questions and listen to what experienced 
people say. Diversify somewhat in shrewd ways. Don’t spread 
yourself thin, but don’t specialize in risky ways. Count costs 
carefully. Recognize that profi t margins are not high, especially 
starting out.


Our biggest investments were equipment, greenhouses, 
transportation and refrigeration. Our initial investment costs 
were about what we expected or anticipated. 


How did you fi nd customers? How have you handled 
pricing and promotion? Sales have grown from word-of-
mouth endorsements, professional affi liations, tabling information 
at free events. We have tried to be comparable in our prices to 
similar products and crops sold in respective markets. We have 
kept very detailed records of production expenses and adjusted 
expenditures and investments of time and money year-by-year.


We have deliberately
integrated animals into our 
vegetable crop production as 
a commitment to traditional 
family farming, farming
according to organic
practices, and on-farm soil 
fertility. Tony Ends, Scotch Hill Farm
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Scotch Hill Farm cooler before CSA 
deliveries.
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Press releases that focus on new offerings, new products and new features of our farm have worked 
well. Several grants have made it possible for us to attend trade shows and mail materials to targeted 
markets. We have not seen a return from them yet. Websites are only as good as the marketing and 
advertising of the address.


What resources have been helpful to you? We owe a lot to Madison Area Community 
Supported Agriculture Coalition (MACSAC) for their leadership, models, infl uence, consumer 
education, organizing all of the growers to contribute to the A to Z Cookbook, and coordinating 
insurance rebates for fresh vegetables purchased from its members.


We also must credit the USDA Small Business Innovation Research program for helping us to 
innovate with value-added skin care products from goat’s milk and for helping us to teach eight other 
dairy goat farms to do so in several grant projects. DATCP’s Dairy Goat Initiative has opened many 
new doors to growth for the dairy goat industry in our state in the past two years. The UW-CIAS 
[Center for Integrated Agricultural Systems] has terrifi c staff and publications. We encourage people 
who want to farm to connect with these resources.
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Matching up goals and farm practices has become the core strategy 
of The Rustic Table. Kim Cassano and Rich Toebe run one of the 
fi rst meat-only CSAs in the state. Although they are only in their fi rst 
year as a CSA, Cassano and Toebe have found that the CSA structure 
fi ts their goals for their farm and their lives. 


Located in northern Wisconsin, The Rustic Table places a high 
priority on the welfare of its animals. Cassano explains, “I try to think 
back to what the animal’s natural environment was and really try to 
provide all the pieces of that for them. That includes their food and 
also a social life.” This improves their well-being and contributes to 
creating a healthier, better quality product, she says.


Starting small has been Cassano’s and Toebe’s strategy for the fi rst 
year. “We knew we wanted to start small because we wanted to take 
some time to really fi gure out how this all works together: what CSA 
means when it’s a meat CSA, and also how to manage the inventory 
because we’re selling exclusively through the CSA. We have a set 
number of animals and have to decide what the share is going to 
look like up to two years down the road.


“MACSAC has been a very helpful resource,” says Cassano. “It’s a 
great way to connect with other farmers who are doing similar things 
and to learn from some of their experiences.”


Workshops and conferences on agricultural techniques also helped 
The Rustic Table get its start. Cassano and Toebe both worked on 
several types of farms before starting to farm themselves. When they 
decided to create a meat-only CSA, they were able to attend work-
shops to learn directly from other farmers. 


Pricing can be a challenge given the expectations many customers 
have about the cost of food.  As Cassano explains, “We wanted to 
make sure that we could actually make a living from this. We took 
our end goal, and we looked also at all of the costs that would go into 
producing the product, and we took that to arrive at a price.  


“I think the biggest thing that we learned from our early years selling 
to the conventional market is how important it is to us to match what 
we do on the farm with our goals and our values,” says Cassano. “We 
really found it diffi cult to keep running up against those confl icts. 
We weren’t in line in terms of what our goals were, and what our 
market was, and what we were therefore able to do on the farm. It is 
more profi table and more rewarding if these aspects of the business 
are consistent with one another.”


PROFILE
The Rustic Table
Kim Cassano & Richard Toebe 
www.TheRusticTable.com


This Rustic Table and owners Kim 
Cassano and Rich Toebe are pictured 
above.  Below you can see the diversity 
of animals they raise and care for as 
part of their meat-only CSA.
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Growing Power, an innovative, Milwaukee-based program, 
provides hands-on training, outreach, and technical assistance 
by developing systems that help people grow, process, market, 
and distribute food sustainably. Its farmers’ co-op links urban 
and rural growers in collaborative marketing efforts.


Growing Power is a nonprofi t organization and land trust that 
supports people from diverse backgrounds and the environment 
in which they live by helping to provide equal access to healthy, 
high-quality, safe, affordable food. It also is the site of the last 
functional farm in the Milwaukee city limits.


Will Allen, founder of Growing Power, is a former professional 
basketball player who grew up on a Maryland farm. When he 
bought the Milwaukee farm in 1993, he wanted to create an 
environment where people of all ages could learn how to grow 
food for their own use. His vision was to create a hands-on program 
where people come to learn and work. “We start by engaging 
the community, growing soil that grows food, that grows people, 
that grows communities,” says Allen.


The Growing Power program includes 14 greenhouses, a kitchen, 
indoor and outdoor training gardens, an aquaculture system 
and a food distribution facility. 
It raises worms, rabbits, bees, 
goats, chickens, ducks and fi sh. 
It also uses more than six million 
pounds of the city’s food waste 
each year for composting. Two 
goals of Growing Power are to 
develop sustainable food 
production, as well as support 
the growth of communities 
through the creation of local 
gardens.


“We conduct workshops and 
demonstrations in aquaculture, 
aquaponics, vermiculture, 
horticulture, small- or large-scale 
composting, soil reclamation, 
and marketing, along with 
other subjects,” Allen explains. 


PROFILE
Growing Power
Will Allen, Founder
www.GrowingPower.org


Will Allen created an innovative
program to help people grow food in a
sustainable way.


Growing Power has greenhouse facilities, a kitchen, indoor and outdoor 
training gardens, an aquaculture system, and a food distribution facility.
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Urban Agriculture -
Community Food
Systems Approach


We start by engaging the 
community, growing soil 
that grows food, that 
grows people, that grows 
communities.
  Will Allen, Growing Power
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Growing Power project participants leave the workshops with 
improved skills that they can take back into their communities and 
pass on to others. He adds, “We run numerous collaborative proj-
ects including a partnership with the Boys and Girls Club of Greater 
Milwaukee to train city youth in gardening. We also offer tours at our 
facilities and each year we host several thousand visitors.”


Growing Power has developed its Farm-City Market Basket
Program that’s a CSA-style food distribution program designed 
to connect urban consumers with small-scale, local food systems 
in the region.


“Our Market Basket Program consists of 
weekly deliveries of boxes of produce from 
our Rainbow Farmer’s Cooperative to 
neighborhoods throughout urban 
Milwaukee and Chicago,” Allen explains. 
“This program serves as a year-round food 
security program that supplies safe, healthy 
and affordable whole good vegetables and 
fruits to communities at a low cost. Because 
the program operates on a weekly basis, 
each customer may engage week to week at 
a pace that’s right for them.”


Growing Power offers two types of market 
baskets: Farm-City Market Basket and 
Sustainable Box. The Market Basket is 
designed to make whole good fresh vege-
tables available to urban customers who may 
have limited access to these products. The 
basket consists of 10–15 varieties of vegetables 
in quantities intended to provide for the food 
needs of two to four people for a week.


“During spring, summer and fall, most of the produce comes from 
our farmers’ co-op,” notes Allen. “During the off-season we
supplement through a small-scale, family-owned, local wholesaler of 
conventional produce. We strive to support small, local farms and 
businesses through this relationship during the winter months.”


The Sustainable Box is similar in content, consisting of 10–15 
varieties geared toward a family of two to four members. It differs, 
however, by including sustainably grown, organic produce
available at an affordable price to communities who may or may 
not have been previously exposed to this kind of food. Allen 
continues, “For the Sustainable Box, from spring through fall, 
all the produce comes from our co-op. During the off-season we 
supplement this program through a certifi ed organic, small-
scale, family-owned wholesaler on the south side of Chicago. 
This relationship allows us to support one of our local partners 
and is a necessary national alternative source of organic
produce for all kinds of consumers.”


Growing Power runs numerous collaborative projects in the community 
including programs to train city youth in gardening. Allen is working 
here with children at the Maple Tree project site.


People of all ages learn how to grow 
food during the National Workshops.


We conduct workshops and 
demonstrations in aqua-
culture, aquaponics, 
vermiculture, horticulture, 
small- or large-scale 
composting, soil reclamation, 
and marketing, along with 
other subjects.
 Will Allen, Growing Power
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AGRITOURISM
Tourism-based farming enterprises have become 
successful marketing programs because they 
appeal to many emotions involved with past 
connections to farming. Many people remember 
visiting a relative’s farm as a child and they want 
their own children or grandchildren to have the 
same experience. Encouraging this 
reconnection and offering a venue that fosters a 
sense of connection to food and those who 
produce it also provides an excellent 
educational opportunity. As more people are 
concerned about where their food comes from, 
agritourism is a way to bring the customer to 
your products. An agritourism farm can become 
a destination and also offer a variety of 
activities to entertain, educate and enlighten 
their customers.


 
Choosing the Right Enterprise
Agritourism involves a huge responsibility on 
your part because you will be hosting people 
from many walks of life. Before deciding to enter 
this market, consider your reasons for doing so. 
Is it to boost the income of your farm? Connect 
with consumers? Provide a community service? 


Once committed to your decision, you should do 
everything possible to provide a positive 
experience for your visitors. One way to 
determine what may be involved or fi nd out what 
will work in your particular situation is to talk with 
other farmers who have developed a successful 
agritourism business. If your area has notable 
historical elements, maybe this would be of 
interest to others. Perhaps you are close to urban 
areas to allow hosting of specifi c festivals 
throughout the year. Hayrides, pumpkin patches, 
corn mazes, sleigh rides, barn dances or other 
entertainments can all be viable options for your 
farm.


Getting Started
Once you decide what you want to do, contact 
your local or state authorities to determine 
what regulations you must comply with, such as 
local zoning ordinances, building requirements
and customer needs. These can be discussed 
with the town chair or the county supervisor 
for your area. You will also have to physically 
prepare your farm for visitors. A safe, clean, 
well-kept, photogenic farmstead is inviting and 
will make the best impression for new 
customers and enhance their experience. The 
public will be entering your personal and 
professional space, so you will need to set up 
some ground rules to help manage your 
customers. Determining what hours to be 
open, how many days a week, whether you will 
accept appointments outside regular hours and 
how many workers to hire are just some of the 
many decisions you will need to make.


In addition to assessing rules and regulations 
for your business, you will need to determine 
the risk involved with your enterprise. Some 
activities carry a high degree of risk, such as 
horseback riding, while others may not. The 
presence of visitors on your farm is a risk for 
you. Be sure to discuss your plans with your 
insurance provider to determine what coverage 
will be needed to protect your farm and family. 
See page 125 for more information on liability 
and farm insurances.


Agritourism
Advantages
• Earn extra income for your farm
• Provide educational experience/valuable
 community service
• Revive pleasant memories for visitors
• Deepen consumers’ understanding of 
   where their food originates from


Challenges
• Requires safe, fun activities enjoyed by all ages
• Farm location may determine traffi c rates
• Requires good relationship skills and high
 level of customer contact
• Requires a basic understanding of 
   marketing and promotion


People are interested in visiting farms, eating 
healthy and seek an authentic experience.  
 Ray Antoniewicz, A–Z Farm
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Ideas for Agritourism Enterprises
• Agriculture food and craft shows
• Animal feeding, animal birthing, petting zoo
• Barn dances
• Bed & Breakfast (rural and historical)
• Corporate picnics
• Family reunions
• Farm or ranch work experience
• Floral arranging, wreath making
• Food festivals 
• Guided crop tours
• Harvest festivals
• Hay rides/sleigh rides
• Historical tours 
• Historical displays (ag history, machinery)
• School and educational tours and activities
• U-Pick operations


Source: Compiled from “A to Z: Potential Enterprises for 
Agricultural and Nature Tourism,” The University of Califor-
nia Small Farm Center and “Taking the First Step: Farm and 
Ranch Alternative Enterprise and Agritourism Resource Evalu-
ation Guide,” NRCS Alternative Enterprises and Agritourism.


Attracting Visitors
Once you have established your enterprise, you 
need to attract people to your farm. Getting
your name out to the public and attaching a 
good reputation and image are great 
marketing tools that will be effective. A wide 
range of marketing options are available and 
choosing the most effective is important. 
Repeat visitors are an excellent word-of-mouth 
advertisement, but you need to rely on more 
strategies to increase your business. Working 
with the media can provide exposure to your 
business that reaches a wide audience.


Good stories attract the attention of local radio, 
television and newspaper reporters and can be 
an excellent way to let the public know of your 
business.


Another good resource is your community or 
county tourism marketing organization.  This 
may be the local Chamber of Commerce or 
economic development organization.  They 
have a vested interest in growing the area’s 
economy through tourism and helping your 
agritourism business succeed. In addition to 
destination marketing organizations, you can 
network with other tourism businesses nearby.  
Is there a bed and breakfast in the vicinity that 
could promote your agritourism opportunity to 
its guests?  Cross market with other area 
businesses, exchanging brochures, can be 
mutually benefi cial.  Invite owners of stores, 
restaurants and lodging properties to visit and 
experience your farm so they can 
better sell it to their customers.


An agritourism destination is only as good as 
the directions to get there. Your customers 
need to know how to fi nd you. Some 
advertising techniques include: providing 
brochures with directions to your farm; 
designing a logo specifi c to your enterprise; 
creating business cards that can be distributed 
in as many locations as possible; and 
developing online resources like a website and 
social media pages.


Offering people a variety of ways to spend their 
money while on your farm is key to a successful 
business. Seasonal offerings such as strawberry 
desserts, fruit pies, apple cider or other 
produce you may grow can provide ways to 
increase your profi ts. Holding demonstrations 
on wool spinning, quilting, pumpkin carving or 
other activities in which visitors can participate 
will connect them to your farm in ways they 
may not have thought about before arriving.
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Ready for Business
You can test your readiness to host visitors by 
holding a trial event or weekend for family and 
friends. Allowing them to investigate all the 
activities you offer will help determine what 
adjustments are necessary to make things fl ow 
smoothly for your customers. You should also 
check for easy fl ow and accessibility from the 
parking areas to where activities take place. 
Providing well-marked signs for bathroom 
facilities will reduce questions. Also, create a 
plan of action in the case of a serious health 
emergency involving a visitor.


Partnering
Working with tourism organizations can help 
your program. Tour operators use local 
attractions to provide short day trips for a 
variety of customers. Explaining your program 
and what you have to offer may provide 
another source of visitors. Offering a package 
tour where visitors can receive a discount or 
redeem a coupon for an item to purchase may 
be an attractive offering for the tour 
company. Tourism organizations can also help 
with media by getting information about your 
farm out to the public.


Details That Make a Difference
• Clean, neat, and photogenic surroundings
• Restroom facilities that are convenient 
 and clean with a place to change diapers
• Safe and fun play areas for children
• Seasonal decorations
• Accessibility for people with varying 
 physical abilities 
• A well-stocked fi rst aid kit for minor mishaps


Agritourism Trails
Interested in working with other agritourism 
destinations in your area? Consider 
developing an agritourism trail. Wisconsin is 
already home to several trails in a variety of 
areas:


• Farmers in southern and central Wisconsin  
   formed the Autumn Harvest Trail. The trail 
   combines orchards, vegetable farms, quilt 
   shops and more. 


www.waga.org/AHT/autumn_harvest_trail.htm


• Northern Wisconsin has its own trail for the 
   fall: the Bayfi eld Shores Harvest Trail. 
   Customers order goods online throughout 
   the summer. Then in October they visit the 
   trail sites and pick up their purchases in-
   person.  
   http://bayfi eldharvesttrail.org


• The Cranberry Highway runs through 
   Central Wisconsin during the fall. Visitors 
   can request a highway or bike guide map, 
   or they can take a guided tour through a 
   third-party group in the area.  
   www.visitwisrapids.com/go/index.php?category_
id=2144


• Wineries of Wisconsin offers visitors in
   formation about Wisconsin’s 36 wineries. 
   Tourists can meet winemakers, tour  
   vineyards and wineries and sample 
   wines. The group’s website offers trip 
   itineraries, video profi les of the wineries,    
   and other useful tools. 


www.WisWine.org


Any combination of agritourism sites can    
form a trail. Explore the resources list at the 
end of the section for potential partner 
organizations.
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Resources for Agritourism
A Traveler’s Guide to America’s Dairyland
Wisconsin Milk Marketing Board
www.eatwisconsincheese.com/assets/pdfs/
WisconsinCheeseMap.pdf
A colorful map listing Wisconsin cheese plant tours and cheese 
retail locations.


Joint Effort Marketing program
Wisconsin Department of Tourism
http://industry.travelwisconsin.com/Grants/JEM.aspx 
The Joint Effort Marketing (JEM) program is one of many 
programs available to get started. Funds are available for destina-
tion marketing projects, sales promotions, and one-time, new, or 
existing one-of-a-kind events. 


Renewing the Countryside Project
Renewing the Countryside, Inc 
www.RenewingTheCountryside.org
Click on “Special Projects” then “PR Toolkit”
This public relations kit contains easy-to-use tools such as press 
release templates, fact sheets, and resources to publicize your farm 
or rural business. 


SavorWisconsin.com
WI DATCP, UW Extension, and Wisconsin Apple 
Growers Association (WAGA)
www.SavorWisconsin.com  
SavorWisconsin.com allows for consumers to search for local 
events and provides businesses profi les and ability to sign-up 
and promote events for free.  


Travel Green Wisconsin  
Wisconsin Department of Tourism
www.TravelGreenWisconsin.com
This voluntary certifi cation process, the fi rst of its kind in the 
country, recognizes tourism businesses that have made a 
commitment to continuously improve their operations in order to 
reduce their environmental impact. 


Tourism Industry Partners
Wisconsin Department of Tourism
http://industry.travelwisconsin.com/Partners.aspx
A list of local and statewide tourism organizations that could 
help set up agritourism sites or trails. 


Wisconsin Agricultural Tourism Association  
www.VisitDairyland.com
This website lists travel destination farms, an events calendar, 
and an agricultural adventure map. 


Wisconsin Department of Tourism Field Specialists
Wisconsin Department of Tourism
http://industry.travelwisconsin.com/Services/
Department+Field+Staff.aspx
These specialists spend one-on-one time with owners, organiza-
tions and local offi cials to help map out plans for growing local 
tourism economies through collaborative efforts.
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Tourism in Wisconsin
Here in Wisconsin, we nurture originality and 
creativity in all its forms. And to a great degree, 
that means celebrating the bounty of the land and 
the down-home hospitality of the people. Visitors 
and residents alike need not look much farther 
than the farmstead down the road or the local 
town square to see what we mean. There are 
artisan cheesemakers and microbreweries, 
working-farm B&Bs, tours of cranberry bogs, 
weekend farmers’ markets that spring up in every 
corner of the state, and classic supper clubs with 
cherry cobbler on the menu. 


Tourism is growing. In fact, the culinary traveler 
movement, persons who plan their vacations 
around authentic food and beverage offerings, is 
blossoming into a 27-million strong interest group 
across the country. The connection that tourism 
and agriculture feature in Wisconsin, as two of 
the top three industries in the state, is staggering, 
as tourism tallies some $12.8 billion in traveler 
expenditures each year and agriculture generates 
$59 billion to the state’s economy.


Wisconsin is geared to reach tourists far and near, 
and continues to reach out to culinary travelers 
with a Fall Sampler brochure; year-round publicity 
efforts featuring destinations, experiences, chefs 
and culinary delights; and even the Travel Green 
Wisconsin business certifi cation program, which 
furthers efforts to protect the beauty and vitality of 
the land. Finding a niche in the agritourism arena 
is a great opportunity to educate consumers while 
helping them make their own Wisconsin food
connections.
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Agri-education is becoming a valued part of many producers’ 
programs. A–Z Farm has developed creative ways to form a 
second revenue stream while emphasizing public education 
about farming. Ray, Alice and the Antoniewicz family have 
developed a balance between a working farm and offering the 
public an on-the-farm experience. 


A–Z Farm has operated for 40 years, but only within the past decade 
have Ray and Alice Antoniewicz changed it from a horse and sheep 
farm to a concentration on sheep. “Our kids were bringing friends 
and their classes from school for visits to show what we were 
doing with the horses, and sheep were more or less a sideline,”  Ray 
Antoniewicz notes. “We were always fi elding questions about our 
farm, and our present program evolved from that to what we’re 
doing now. We did hear about people who invited the public out to 
their farm for a rural experience and we decided that with all the 
experiences available here that we would try something like that.”


A large indoor riding ring with attached stables was equally 
well-suited for sheep events, such as shearing and lambing 
weekends. The large, clear space provides room to set up pens 
and shearing areas for public viewing and an area to care for 
the ewes and lambs when they arrive.


Open Houses Evolved into Selling Products
Antoniewicz recalls, “We had an open house to show the public 
what we were doing with the sheep. Very quickly people began 
asking if they could buy our products. We were also raising chickens, 
turkeys and rabbits, so we began offering meat sales, as well. Then 
we brought in several vendors with sheep-related merchandise that 
they can sell and they also do a good job in answering questions.”


Both Ray and Alice are proponents of using their farm to teach 
about agriculture and connect to visitors seeking an authentic 
experience. “We didn’t start out to sell things but it has evolved 
and we now offer demonstrations by local spinners, felters and 
other crafters,”  Antoniewicz explains.


During the last three Sundays of March, the public is invited 
to view newborn lambs and other farm animals, as well as the 
opportunity to see live lamb births. The Antoniewicz family and 
volunteers answer visitors’ questions, explain the products 
derived from sheep and their wool, corral young animals in 
pens for visitors to pet, discuss the different breeds of chickens in 
their fl ock, and other details in a bustling atmosphere.


PROFILE
A–Z Farm
Ray & Alice Antoniewicz
www.A-ZFarm.com
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Sheep events are popular with visitors 
of all ages.


Local spinners, felters, and other 
crafters offer demonstrations during 
farm events.


We promote the idea of an 
educational experience versus 
one only of tourism. We feel 
very strongly about the 
educational aspects of what 
we offer. The average urbanite 
is so far removed from the 
farming experience or 
background that it has 
provided us with a great 
arena for teaching.
 Ray Antoniewicz, A–Z Farm
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“We do charge an entrance fee for 
the shearing events and to attend the 
lambing barn,”  Antoniewicz says. “We 
keep the cost low so that people of any 
means can enjoy coming here and 
being a part of our farm for a short 
time.”


Opening Your Farm to the Public
Public safety is a concern for farmers 
who decide to enter the agri-education 
or agritourism fi eld. “We carry liability 
insurance and we have a liability release 
form that we use for tour groups and 
each visitor in that group needs to sign 
it,”  Antoniewicz says. 


Ray and Alice don’t think the size of 
the farm matters except in one point. 
“Everyone has to learn how much work 
they can handle. However, if you start 
too small there may not be enough 
for people to see to stay interested. A 


10-minute visit may not be fulfi lling to them,”  Antoniewicz notes. 
“If you decide to go large then you need enough people to help 
so you’re not overwhelmed by the number of visitors. Your 
location is a factor to some degree and I think it helps if you’re 
the fi rst one in your area to offer a particular kind of experience, 
otherwise there might be too much competition. I don’t think 
there’s any set formula, but I do think you have to offer
 something that people are interested in.”


Providing a public venue may involve local regulations. “Before 
we fi nally decided to open to the public, I checked with our 
town offi cers about ordinances that might affect what we do,”  
Antoniewicz recalls. “I would suggest that people check with 
their town and county agencies fi rst before they do anything.”


Regulations, safety, location and type of venue offered are just some 
of the issues you need to consider before starting your program, 
but there are others, as well. “I think one of the reasons we’ve been 
successful is that we pay attention to some of the smaller details,” he-
explains. “Cleanliness is very important. Don’t have trash or broken 
equipment lying around. Although we let visitors pet our lambs and 
rabbits, our staff are the only ones who enter the pens to bring them 
out to pet. We don’t allow the public into the animal enclosures. 
That’s both a safety and health issue.”


Ray and Alice suggest that people wanting to start an agri-education 
venue look for ideas that are a little different. “Don’t be afraid to try 
some ideas,”  Antoniewicz suggests. “People are interested in visiting 
farms, eating healthy and seeking an authentic experience. Others 
can do what we do and be successful if they set their goals to do a 
good job in providing a safe, enjoyable and educational experience.”


We had an open house to 
show the public what we 
were doing with the sheep. 
Very quickly people began 
asking if they could buy our 
products. 
 Ray Antoniewicz, A–Z Farm


A–Z opens its farm to the public for 
sheep shearing demonstrations and
spring lambing.







D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


WISCONSIN LOCAL FOOD MARKETING GUIDE       66


D
IR


E
C


T 
M


A
R


K
E


TI
N


G
: P


R
O


D
U


C
E


R
 T


O
 C


O
N


S
U


M
E


R
D


IR
E


C
T 


M
A


R
K


E
TI


N
G


: P
R


O
D


U
C


E
R


 T
O


 C
O


N
S


U
M


E
R


66       WISCONSIN LOCAL FOOD MARKETING GUIDE       


Wollersheim Winery is one of America’s oldest wine 
estates and is a national historic site, dating back to the 
1840s. It sits on a scenic hillside overlooking the 
Wisconsin River, just across from Prairie du Sac. 
Established as the Wollersheim Winery in 1972, today the 
vineyards are comprised of 27 acres of French-American 
and American hybrid grapes from which the winery 
produces seven different estate wines.


In 1990, Wollersheim Winery bought Cedar Creek Winery 
in Cedarburg, just outside of Milwaukee, and added 
Cedar Creek to its list of wines. Cedar Creek Winery 
is also located in a historic stone building and has 
underground cellars perfect for barrel aging Cedar 
Creek wines. Cedar Creek Winery is located in the 
historic Cedar Creek 
Settlement.


Between the Wollersheim and Cedar Creek brands, 
the wineries produce 100,000 cases a year. Owner and
winemaker Philippe Coquard has combined tradi-
tion with the unique climate and growing season of 
Wisconsin to produce regional wines that refl ect the 
taste of Wisconsin. 


Several times a year, Wollersheim Winery and Cedar Creek 
Winery host wine tasting events which include local Wisconsin 
specialty cheeses such as Carr Valley Cheese, Cedar Grove Cheese, 
Emmi-Roth Kase USA and Sartori Cheese. Guided winery tours and 
wine tastings are offered at either winery throughout the year. “We 
market our wines in a variety of ways,” says owner Julie Coquard. 
“We put a lot of information on our websites and our Facebook 
pages, as well as advertising in traditional ways. Our wines are not 
only sold at the two wineries, but also in Wisconsin and Northern 
Illinois stores and restaurants.”


“We like to support wine as a lifestyle to be enjoyed with food, 
especially locally grown or locally made food, because it pairs 
well with our wine,” says Coquard. “Education is a huge part of 
who we are. Our winery tours emphasize teaching people about 
how wine is made, as well as grape growing and wine tasting.” 
A tour of either winery features a visit to the underground 
cellars and an explanation of the winery’s history, the 
winemaking process and wine aging. Tours are offered 
throughout the year, along with special events that attract 
visitors, making the wineries destinations.
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PROFILE
Wollersheim Winery & Cedar Creek Winery
Philippe & Julie Coquard
www.wollersheim.com
www.cedarcreekwinery.com
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In an excellent example of collaboration, 18 Wisconsin businesses joined together in 2008 to form 
the Autumn Harvest Trail. The Wisconsin Apple Growers Association, the Wisconsin Agricultural 
Tourism Association and the Wisconsin Fresh Market Vegetable Growers Association led the 
project. Anna Maenner, director of the project, says, “The Trail gives producers and resellers a way 
to join together to reach consumers and to partner with each other to promote increased local 
food sales.”


One of the most important elements that Maenner notes about getting businesses involved with 
this program is the concept of “coopetition.”  Maenner explains that “Coopetition is a concept that 
has helped our program fl ourish.  You may see other farms, organizations or business as 
competition, but when you work together in cooperation it benefi ts everyone.”


The creators hoped to increase the sale and consumption of local 
goods, as well as to connect visitors to their food and the land 
through this concept. Twenty-six businesses now comprise the 
trail, including orchards, wineries, a pumpkin patch and more. 


“We want consumers to have a food experience that creates a 
food memory that will bring them back to these destinations in 
the months and years ahead,” says Maenner.


Participating businesses use a variety of marketing strategies. The 
trail created a website profi ling the different destinations and ran 
radio advertisements. Project leaders contacted newspapers and 
magazines to encourage them to write articles on the trail. 
Members also direct their visitors to other businesses along the trail. 


A Buy Local, Buy Wisconsin (BLBW)grant from the Wisconsin Department of Agriculture, Trade 
and Consumer Protection helped fund the marketing aspect of the trail.  Maenner notes, “The 
grant gave us the funding to try something and experiment.  When you have a new project, 
businesses are hesitant to jump on board as they don’t know what the return on investment (ROI) 
will be.  With the BLBW grant we were able to experiment to learn what worked.  This helped us 
develop the project and the program by identifying the elements needed to make the project a success.”


A big aspect of the program that has also helped the Autumn Harvest Trail is a consumer survey, 
which attendees complete to be entered in a drawing.   Since people are excited to enter to win 
products and gifts from tour stops, it has helped the group gather information about who the 
visitors are, where they heard about the program and what stops they visited.  Plus the additional 
information is great to provide to businesses on the trail to showcase and provide insight into the 
value of the program. 


“The local foods industry needs a coordinated effort to bring in consumers, a way to provide them 
with a diverse and interesting experience and a way to increase the amount spent by consumers on 
local food,” says Maenner. “The Autumn Harvest Trail addresses these needs.”


PROFILE
Autumn Harvest Trail
Anna Maenner, Director
www.waga.org/AHT/autumn_harvest_trail.htm


Coopetition is a concept that 
has helped our program 
fl ourish...When you work 
together in cooperation it 
benefi ts everyone.


Anna Maenner, Autumn Harvest Trail
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On-Farm Stores and Pick Your Own differ from 
other methods of direct marketing because 
customers travel to you to make their selection 
and purchase. These businesses can be
individually owned, family-run or a cooperative 
effort between farms.


On-Farm Stores
Wisconsin farmers have developed on-farm 
stores for fruits, vegetables, popcorn, milk and 
meat products, to name a few. Many also 
include value-added items such as honey, 
maple syrup, baked goods, wine, preserves or 
clothing and crafts made from wool or other 
animal products. These creative marketers 
frequently leverage location with tourism 
routes and offer both recreational and 
educational experiences. 


Several business details are important when 
considering an on-farm store. Your store needs 
to be attractively arranged and allow easy access 
to your products. On-farm stores are generally 
in a building separate from your home, but 
some may be attached to it. Depending on your 
location, local ordinances and market 
objectives, you may need to rezone a part of 
your farm as commercial, which may impact 
your tax base. Check with your local zoning 
and planning commission to get approval 
before starting any building project to make 
sure you comply with regulations, such as 
structure size and placement.


Consider using local or regional media to 
publicize your on-farm store. This can be an 


effective method for alerting potential 
customers to your business and thereby 
encourage them to visit your farm. Establish 
hours of business that are convenient for your 
customers’ schedules. These hours may vary 
according to your schedule. Your daily routine 
may be altered based on store needs for 
staffi ng. Having someone present at all times 
is the biggest challenge for on-farm stores. For 
detailed information on establishing on-farm
stores and roadside stands, see the resources 
listed at the end of this section on page 70.


Pick Your Own
Pick Your Own (PYO), sometimes called U-Pick, 
is a direct marketing business where customers 
come to your farm to pick the produce being 
offered. This arrangement can provide mutual 
benefi ts for both customer and farm owner. The 
customer gets the freshest produce possible at a 
price generally lower than retail outlets. Large 
quantities can be picked at a reasonable price 
for home canning or freezing. 


The farmer benefi ts by having customers 
provide most of the labor to harvest, although 
many PYO farms also offer pre-picked 
quantities at a higher price for customers who 
prefer the fresh produce or berries or the 
pleasure of coming to your farm, but don’t want 
to do the picking.


On-Farm Store
Advantages
• Convenient location on production site,
 no travel needed
• Customers can see fi rst-hand the 
   product’s source


Challenges
• Need to be present during open hours
• Need to display product, could require 
 shelving and coolers
• Need to organize and manage labor


Ph
ot


o 
co


ur
te


sy
 o


f B
rig


ht
on


w
oo


ds
 O


rc
ha


rd


On-farm stores can leverage location with tourism routes and 
educational experiences.


ON-FARM STORES AND PICK YOUR OWN
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Getting Started
Before starting your business, assess the time you 
need to invest to be successful and have satisfi ed 
customers. During the picking season, many 
PYO farms are open seven days a week to keep 
their fruits and vegetables from maturing too 
quickly and spoiling. However, you still have the 
fl exibility to determine your hours of business.


You or your employees must be available 
during picking hours. Having responsible and 
well-trained workers helps you handle pay lines, 
customer questions and/or complaints, parking 
and other issues.


A PYO business provides a lot of customer 
contact with many people walking around your 
farm. You need to adapt your fi eld operations to 
picking times. Weeding and irrigation must be 
done when customers are not present. This of-
ten means doing the work during late evenings 
or early mornings. To be successful you need 
to have picking hours that are convenient for 
customers, usually during the day and through 
weekends.


Pick Your Own Crops
Your crop choices will be infl uenced by 
location, soil type and whether there are 
similar businesses in your area. Most people 
think of vegetables and berries when they 
think of PYO crops. Asparagus, rhubarb, 
strawberries, raspberries, apples, grapes, 
pumpkins and many other fruits and 
vegetables are suitable choices for this type 
of business.


Other Considerations
If you are a grower with established berry beds, 
you will need an effi cient system for marking rows 
and areas that have been recently picked. This 
directs your customers to good picking while 
making sure the whole crop is harvested as it 
ripens. To eliminate waste, you or your employees 
may need to do follow-up picking in places that 
have not been thoroughly covered. If you sell 
your products by weight, you will need a trade-
legal scale - Refer to the Weights and Measures 
section on page 106.


Some PYO farms use boxes or containers as the 
sale measure. This requires telling your 
customers what constitutes a full container or box 


Pick Your Own
Advantages
• Customers come to your farm for your 
 products
• Customers harvest the crops


Challenges
• Must direct customers to picking areas, 
 may need to re-harvest if incomplete 
• Must have good customer relation skills


Vegetables, berries and a number of other crops are suitable 
for Pick Your Own farms.
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ROADSIDE STANDS


Roadside stands are a traditional market 
that is enjoying a renewal. Letting the 
customer come to you is another direct 
way to market your products. A roadside 
stand should be attractive to capture the 
attention of people driving by. You should 
have enough products for sale that you are 
offering a reason for potential customers 
to stop. Choosing a site may present 
challenges if you do not live on a 
well-traveled road. Cooperating with 
another business in a prime location may 
help establish your stand.


These markets can range from tailgate 
sales along village streets to artistically 
enhanced portable stands with extensive 
displays and product offerings. They can 
be placed in high-traffi c areas and employ 
staffi ng or have honesty pay tables, where 
customers choose from the selection 
presented and place their money in a 
secure container. 


Check with your insurer about liability 
issues related to setting up your stand. 
Contact local offi cials to learn about 
township or county ordinances that may 
pertain to roadside stands. County public 
health ordinances may apply. Finally, talk 
to others who have successful roadside 
stands already in place and learn from 
their experiences.


and what extra charges are for overloaded 
containers. With people present in various areas 
of your property, you’ll need to manage liability 
risk carefully. See page 125 for more
information on premises liability insurance and 
other types of farm insurances.


Providing a pleasant experience for your 
customers and a quality product at a price they 
perceive as a good value will help establish your 
business.


Resources for On-Farm Stores, 
Pick Your Own and Roadside Stands
Idea Plan: Roadside Markets, Stands, and Equipment  
Penn State Cooperative Extension
www.abe.psu.edu/extension/ip/IP790-33.pdf
Provides blueprint-type plans for building roadside stands.


Marketing Strategies for Farmers and Ranchers  
Sustainable Agriculture Research and Education
www.sare.org/publications/marketing.htm
This 20-page bulletin offers snapshots of the many 
alternatives to marketing commodities through conventional 
channels. 


Pick-Your-Own and Farm Stands: Options for Your 
Business
UW Extension 
www.uwex.edu/ces/agmarkets/publications/
documents/A3811-14.pdf  
This publication lists the various considerations to be made 
when establishing a Pick-Your-Own business.


Pick Your Own Information
Ohio State University Extension 
http://ohioline.osu.edu/b782/b782_34.html
Provides estimated return on investment tables for various
raspberry and blackberry production systems.


Roadside Stand Marketing of Fruits and Vegetables  
University of Georgia
www.agecon.uga.edu/~caed/roadside2.pdf
Contains specifi c information about roadside stands, such as 
estimating customer sales from traffi c volume. Also contains 
information about marketing, promotion and customer 
relations applicable to any direct marketing operation.


An icon of rural areas for decades, roadside stands are 
enjoying a renewed popularity.
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The Oneida Nation provides an agricultural program for tribal 
members and the community to become involved with at 
Tsyunhehkwa Farm. The Tsyunhehkwa program was created to focus 
on rejuvenating and preserving traditional agricultural practices, and 
it plays a key role in providing food security and sovereignty for the 
Oneida Nation. The Tsyunhehkwa Farm, Cannery and Retail Store 
are all open to the public.
 


PROFILE
Oneida Nation - Tsyunhehkwa Farm
Jeff Metoxen, Manager
www.tsyunhehkwa.org


Products from the Tsyunhehkwa Farm 
include raw corn, dehydrated corn, 
corn soup, corn bread, and fl our. These 
products are processed at the farm’s 
Cannery and are available in the Retail 
Store. 


Heirloom white corn drying at the farm. 
Nutritional analysis completed on the 
corn showed a higher protein value 
compared with other varieties of
conventional corn.
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A culture-based community program is at the heart of tsyunhehkwa (joon-hey-qwa), the Oneida 
Nation program committed to sustainable and renewable practices in producing high-quality foods that 
cultivate holistic health for all life forces. “The foundation of our program contained the role of cultural 
signifi cance and education,” says program manager Jeff Metoxen. “We are striving to keeping traditions 
alive and share the cultural values of what the Oneida Tribe of Wisconsin has to offer in this area.  It is 
important that we all share in our cultural values and knowledge, and pass it on to future generations.”


Heirloom white corn, grass-fed beef, pastured poultry/eggs, organic fruits, vegetables and berries are 
grown on the 83-acre Tsyunhehkwa Farm. The program’s Cannery produces corn soup, canned white 
corn, dehydrated white corn, white corn fl our, apple butter, salsa, pickles, jams and more. 


Over 1,500 food and natural health care products are available at the Retail Store. These products 
include goods from the Cannery and the Farm, as well as other items from outside vendors. Besides 
purchasing food, customers can receive information on the traditional uses of herbs and essential oils, 
research healthcare topics and attend health-related workshops. 
Metoxen explains, “The store provides information on how to use 
products to assist our customers and clients in their choice of 
products that are going to best suit their needs.”


The Tsyunhehkwa program is part of the Oneida 
Community Food Assessment, which is developing an 
Oneida Tribal Food Policy that aims to have local foods 
constitute a certain percentage of annual overall 
purchases. In addition, the Tsyunhehkwa Farm is a 
member of the Oneida Community Integrated Food 
Systems, which also includes the Oneida Nation farm, 
food distribution and health center. This collaborative 
group works toward integrating local foods and similar 
services into their community. They look at the best ways 
to provide for their community and what educational role 


they can apply together and as individual programs and entities.


They are also part of the Oneida Living in Balance (OLB), an initiative that provides services to the 
community that promote local resources into healthier lifestyles. Other OLB members include the
Oneida Health Center, the Environmental Department and a Grants Offi ce. OLB provides cooking 
classes that demonstrate healthier choices in meal preparation, including events designed to get people 
to enjoy physical activities, such as walking circles.







D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


D
IR


E
C


T M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 C
O


N
S


U
M


E
R


WISCONSIN LOCAL FOOD MARKETING GUIDE       72


D
IR


E
C


T 
M


A
R


K
E


TI
N


G
: P


R
O


D
U


C
E


R
 T


O
 C


O
N


S
U


M
E


R
D


IR
E


C
T 


M
A


R
K


E
TI


N
G


: P
R


O
D


U
C


E
R


 T
O


 C
O


N
S


U
M


E
R


72       WISCONSIN LOCAL FOOD MARKETING GUIDE       


The state’s largest Pick Your Own vegetable 
and fl ower farm is owned by Chris and 
Karen Upper at Cross Plains. The farm 
offers a unique venue for customers wishing 
to participate in harvesting produce without having to invest 
time in planting and growing. The farm also offers Cut Your 
Own Christmas trees during winter. 


How did you start your business? We planted our fi rst 
Christmas trees in 1968, and in 1973 we offered our fi rst vegetables 
and trees for sale. We now raise more than 50 varieties of 
vegetables, 8 herbs and more than 20 Cut Your Own fl ower 
varieties, all on 15 acres. We also have six varieties of Christmas 
trees.


What marketing techniques do you use? We make great 
use of our website because it is very up-to-date and we can 
change it quickly. We use it to let people know what we’ve planted 
for the year, and on what dates the vegetables and fl owers are 
typically ready for picking so they can plan their trips to our 
farm. We can add comments alongside each if there is something 
we want to mention. During the peak season, we change the 
information daily. When they come to pick, we give them a 
sheet of paper that shows where everything is located in the 
fi eld, tips on how to pick the produce and the price. We also use 
a map on our website to show how people can fi nd us.


What do people fi nd attractive about Pick Your Own? 
It’s fun! It’s recreation. It’s an inexpensive excuse to be outside and 
gently active in a beautiful location. Picking your own food can be 
deeply satisfying. It’s also about quality. And fl avor. It’s about food 
fresh enough to pickle or freeze. (When you pick it you know it’s 
fresh.) All the fun of the harvest without all of the work! 


What are the rewards of owning a Pick Your Own business?
We love to be outside and we love fresh produce. We love sam-
pling and tasting and trying different planting combinations. 
That’s the diversity that makes our business so interesting. Many 
growers like to go to farmers’ markets but we prefer to be here 
on our farm. For us, it’s a different lifestyle that doesn’t include 
the pressure of other businesses. Plus, we enjoy people and 
helping them learn about the different products we have.


PROFILE
The Tree Farm
Chris & Karen Upper
www.TheTreeFarm.net


The farm raises more than 50 varieties 
of vegetables plus herbs and 20 Cut Your
Own fl ower varieties. 


The Tree Farm overlooks beautiful Indian Lake County Park.


Ph
ot


os
 c


ou
rte


sy
 o


f T
he


 T
re


e 
Fa


rm


What suggestions do 
you have for anyone 
wanting to develop a 
Pick Your Own?
Teaching and communica-
tion skills are necessary. 
Many customers need to 
learn how to harvest produce 
without damaging the crop. 
Organize fi elds for optimal 
customer harvest as opposed 
to optimal yield. Listening 
skills are also important. Our 
customers tell us what and 
how much to plant. A fi nal 
suggestion: enjoy the people 
and the produce.
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PROFILE
Brightonwoods Orchard
Bill Stone
www.BrightonwoodsOrchard.com


Brightonwoods Orchard provides a relaxing on-farm 
atmosphere where visitors take self-guided tours of a cider press. 
As an added feature for children, there is a two-story tree house 
to explore. A half-mile trail through the woods offers visitors a 
short excursion to stretch their legs.


Located on one of Southeastern Wisconsin’s scenic rustic roads, 
Brightonwoods Orchard near Burlington is adjacent to the 
Richard J. Bong State Recreation Area, a managed prairie with 
hiking trails, campgrounds and visitors’ center. 


The orchard started in 1950 as a weekend retreat, and an initial 
hobby orchard of 3 acres soon grew to 16 acres with almost 
200 varieties on more than 2,500 dwarf and semi-dwarf trees. 
Brightonwoods Orchard sells apples and other autumn-related 
products in their apple barn. They also grow and sell their own 


grapes. 


Owner Bill Stone is intent on 
preserving existing heirloom varieties 
and has worked with Cornell 
University’s Geneva Fruit Testing 
Station to propagate experimental 
varieties while still growing standard 
and newer commercial varieties. 
Their on-farm cider operation uses 
ultraviolet light for processing instead 
of pasteurization, which  preserves 
the distinct fl avor of the apples. 
Frozen cider is sold year-round. A 
collaborative effort begun in 2001 is 
Aeppel Treow Winery, which features 
onsite production of sparkling apple 
and pear wines, plus several table and 
dessert wines.


Ph
ot


os
 c


ou
rte


sy
 o


f B
rig


ht
on


w
oo


ds
 O


rc
ha


rd


At peak season, more then 30 apple 
varieties are available at the on-farm 
store. The orchard also sells autumn-
related items and grapes.


The orchard’s award-winning apple cider is a 
unique blend of more than 10 varieties. 
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CHAPTER 3
Intermediate Marketing: Producer to Buyer to Consumer
SELLING TO INTERMEDIATE BUYERS
Intermediate marketing offers producers a 
way of selling farm products to a specifi c buyer 
for resale. The range of venues available is 
increasing. Sales to these markets can be 
attractive because they offer a way to diversify 
production and market outlets. Buyers 
include restaurants, grocery stores, 
institutions, schools and hospitals. You may 
also sell your products to wholesalers and 
distributors who, in turn, sell them to retail or 
institutional outlets.


Opportunities for product promotion through 
intermediate buyers vary by market. Much 
depends on your buyer. Providing your buyer 
with point of sale materials and other 
promotional items about your product could 
strengthen your relationship and be benefi cial 
for both of you. 


Key Steps for Selling to Intermediate 
Markets
Many farmers fi nd benefi ts in using both direct 
marketing and intermediate marketing methods 
to sell their products. To your right in the green 
box are some of the different types of markets to 
consider.  Some key steps for successful 
intermediate marketing are below:


•  Identify new buyers
• Conduct outreach through a call, letter and/
   or email
• Schedule a meeting and begin creating a
   relationship with a buyer before the growing  
   season starts
• Maintain communication throughout the year
• Develop a buy/sell agreement in a form that   
   both parties can agree upon


Types of Intermediate Markets
Food Retailer: Any food business that buys 
food products for resale to the end consumer. 
Food retailers include restaurants, grocery 
stores, specialty stores and institutional food 
services.


Institutional Food Service: Institutional-type 
sales include those to nursing homes, group 
homes, prisons, schools (including colleges) 
and hospitals.  


Food Service Management Company: This 
for-profi t business supplies staff people with 
catering and restaurant expertise to work 
on-site at schools, colleges and other 
institutions, such as corporate campuses, to 
provide the food offered at these locations 
to employees, students and clients.


Distributor: A distributor is a for-profi t
business that buys food products from farms 
or food businesses and sells those products 
to restaurants, food services, institutions or 
other retail food businesses.  


Wholesaler: A wholesaler is a business 
that may buy food products from farms or 
food businesses and sells those products 
to distributors and/or to restaurants, food 
services, institutions, grocers or other retail 
food business.


Collaborative Marketing Groups: A group of 
farmers that organizes, formally or informally, 
to work together on marketing, distribution, 
and sales. 
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 Meet with the Buyer, Build a Relationship 
One of the most important aspects of the local 
food movement is creating relationships with 
your buyers. Find out the name of the chef, 
department buyer, institutional buyer or 
distributor, and schedule a meeting. Begin your 
conversation by determining buyer interest in 
purchasing local food products and ask questions 
to fi nd out how you could best work together. 


Asking and Answering Questions 
Be prepared to talk about your farm and 
specifi c details about your product(s). In 
addition to your product availability sheet, be 
prepared to answer or discuss:
• Can you deliver? What day and time?
• Is your delivery refrigerated?
• If not refrigerated, how soon after 
   harvest can you guarantee delivery?
• What time of day and day of week can you   
   deliver?
• Will someone from your farm unload the 
   truck, or does our staff unload the truck?
• Will your delivery driver take a background 
   check?
• Do you have liability insurance?
• Do you have training in post harvest 
   handling?
• Do you have any food safety training or 
   certifi cates?


Questions to ask a potential buyer:
• What types of produce do you prefer?
• What is your billing process like?
• Do you have a goal for sourcing a certain 
   percentage of your food locally?


Product Availability Sheets
It is a good idea to bring a product availability 
sheet, like the example on the next page, to 
quickly illustrate your  product offerings.  An 
informational sheet should cover: 
• Quantity of product per week
• Price
• Size and packaging 
• Number of weeks product will be available
• Quality standards
• Ordering and delivery schedule


Building Buyer Relationships
Pay attention to the details that may help 
you build a strong, long-term relationship. 
 
Gauge Interest in Local Food Products
• Does the buyer currently purchase local 
 foods? Have they had success with other 
   local growers? If so, they may be interested 
   in purchasing more local food products.
• If they have not purchased local food 
   before, fi nd out what has sparked their 
   interest to consider it. Are they responding 
   to customer demand, looking for less 
   expensive products or wanting to support 
   the local economy?
• What products are they looking for? What 
 quantities do they require? What price are 
 they willing to pay?


Outline Benefi ts of Purchasing Local Food
• Local food can enhance restaurant or store
 promotional efforts and generate 
   customer interest and loyalty. Consumers 
   are becoming more aware of the wealth of 
   food choices available and the benefi ts of 
   eating fresh, fl avorful, locally sourced food. 
• Schools and institutions can help meet   
   goals for providing healthy food choices  
   by sourcing foods locally.
• Local farmers can produce specialty crops 
   not available from the usual distributors 
   which supply restaurants, grocery stores or 
   institutions.  Particularly in rural areas, 
   access to foods other than mainstream 
   products is limited.
• Local food can be competitive, if not in 
   price, then in quality.


Share What Products You Have to Offer
• Provide product samples when possible. 
   In the initial meeting before the growing 
   season, bring samples of your packaging, 
   labels, farm information, in-store or 
   restaurant materials.
• Have your price goals established before
 approaching the buyer. To learn more 
   about setting prices, read the farmer 
   profi les in this chapter. Refer to page 17 
   for details on pricing strategies.
• Provide descriptions of products you 
   currently produce. Ask what other products 
   may interest the buyer.
• Prepare a product availability sheet for the
 buyer to keep as reference.
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Follow Up with a Written Agreement 
A written agreement between a buyer and seller 
is the best insurance that both parties 
understand and meet each other’s expectations.
These agreements need not be extensive or 
formal. In many cases, an agreement with a 
buyer may be verbal. Many transactions proceed 
on mutual trust alone. Determine your and your 
buyers’ comfort level regarding the use of 
contracts. Also be sure to cover aspects like 
license, insurance or certifi cation requirements.


Continued Communication 
Throughout the Year 
After securing a sale and an agreement with a buyer, 
it is a good business practice to maintain timely 
contact by the buyer’s preferred communications 
method(s). Touch base with your buyer throughout 
the year and as you begin to plan and develop your 
next production cycle. Ongoing communication 
will create an atmosphere where you can ask for 
feedback about the quality of your products and 
gain insight into future needs. 


Understand your buyer’s schedule. Many chefs plan 
their menus several weeks ahead and need a notice 
about what products will be available. Department 
buyers also need to know several weeks in advance 
when your product will be available in order to 


discontinue their current product source and allow 
room for yours. Talk with the buyer about 
scheduling deliveries. Livestock producers should 
plan their production schedules around holidays 
and seasonal events that may require greater 
quantities or a specialized product.


Buyers typically like a two-week notice when a 
purchased product is going to be harvested and 
delivered. Keeping your buyers informed of the 
current status of your products allows them to 
anticipate delivery times. This can also provide them 
time to seek alternative sources for similar products 
in the event of unanticipated production changes. 
Most buyers object to the surprise of orders that 
cannot be fi lled or delivered on time. They have set 
schedules and disruptions in product availability or 
delivery can create situations where they may not 
want to buy again from farmers who cannot 
consistently meet their commitments.


Ordering and Billing Methods
Intermediate buyers prefer ordering and billing 
procedures that are as simple and streamlined as 
possible. You should develop an accounting system 
that meets your needs and is easy for the buyer to 
understand and make payment. Whether you get 
paid on a weekly, biweekly or monthly basis needs 
to be determined at the start. There are different


Sample Product Availability Sheets
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Food Safety Assessment for Fruits and 
Vegetables”). For rules and regulations for all 
food products by market, please refer to 
Chapter 4.
 
Post-Harvest Handling, Storage
and Distribution
It is extremely important to wash, cool and store 
your fruits and vegetables properly while 
maintaining the appropriate temperature to 
prevent spoilage. There can be a considerable 
amount of time between when you harvest and 
when your product is used by the buyer. It is 
extremely important to cool fruits and vegetables 
to the proper temperature quickly after harvest 
and to maintain proper temperature throughout 
the entire chain of transport from fi eld to 
storage, storage to truck and truck to buyer. 
Hydro-cooling, icing and forced air cooling are 
quick methods of removing fi eld heat. You may 
also need to consider investing in a cooling 
facility and/or a refrigerated truck. 


If you use storage facilities on your farm to 
extend your season for supplying products to a 
food retailer, you need to pay close attention to 
good post-harvest handling and storage 
conditions. Good post-harvest practices increase 
the shelf life and maintain the quality of fruits 
and vegetables. For resources on post-harvest 
handling for fruits and vegetables, including 
storage conditions, see the next page.


Meat, eggs and dairy products require different 
handling and storage methods. Refrigeration 
or deep cold storage is necessary at all times for 
dairy products and perishable meats to ensure 
safe storage and delivery. During transport, meat 
and dairy products must be handled according to 
safe handling requirements for perishable foods 
and kept refrigerated at 41°F or below or kept 
frozen if labeled as such.


Rinse water for cleaning eggs must be at least 
20°F warmer than the eggs and not colder than 
90°F. Prior to processing and packing, eggs must 
be kept at an average temperature of 60°F or 
lower. Once processed, packed eggs must be 
refrigerated at 45°F or lower at all times, includ-
ing while in transport. 


See the resources that follow this section for more 
information on post-harvest handling and 
storage. A summary of applicable state rules and 
regulations for all these products, go to page 107. 


ways to develop a process that works for both the 
buyers and the suppliers. Some ordering and 
billing suggestions include:
• Use two paper receipt books: one to record 
   deliveries to a central packing location and 
   another one to record customer orders
• Take orders by phone, email and/or fax and 
   have a set operating procedure
• Find out payment procedures. Institutions 
   generally use a net 30 day billing cycle and pay 
   with a purchasing credit card
• Provide an invoice to be signed by the person 
   taking your delivery


Once again, the crucial marketing task for farmers 
is on-going communication with buyers.


What You Need to Know and Do 
to Sell in Intermediate Markets 
Some of the key aspects to research and explore 
before you enter an intermediate market are 
below.  Consider how these expectations will 
impact your operation and the opportunity cost to 
meet these expectations. 
•  Compliance with food safety regulations
•  Post-harvest handling, storage and distribution
•  Packaging and labeling
•  Need a consistent supply and liability insurance


Food Safety Regulations
There has been an increasing focus on food 
safety assurance in the marketplace for fresh 
fruits and vegetables. Legally, farmers selling 
raw fresh fruits and vegetables are an 
“approved source” for all markets. However, 
many intermediate markets are looking for a 
level of assurance that the farm they are 
purchasing from has some kind of food safety 
plan. 


Be sure to have an understanding of general 
on-farm food safety principles and consider 
preparing a Standard Operating Procedures 
manual for your farm.  In addition, some 
intermediate markets require growers to have 
their farm audited by a third-party, most 
commonly GAP/GHP. Please refer to page 122 
for additional information. DATCP is working 
to address food safety concerns for growers and 
buyers alike with the Food Safety Project for 
the Wisconsin Fresh Fruit and Vegetable 
Industry. Find out more about the project at 
http://datcp.wisconsin.gov (Search “Wisconsin 
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Packaging and Labeling
Packaging is important when selling your farm 
products and plays an important role in 
intermediate marketing. Standards of packaging 
and sizing are generally consistent throughout 
the food industry. Most distributors do not want 
to repackage products and they expect your 
shipments to arrive in standard package sizes. 
If this is your market, you should study these 
standards and familiarize yourself with sizing 
requirements. Talking with your buyer to learn 
their product packaging and labeling needs is 
essential to fulfi ll expectations. This will help 
create a strong relationship as you strive to fulfi ll 
the needs of your customer, the buyer. 


In Wisconsin, meat sold to the public must be 
processed at a licensed state or federal facility, 
inspected, packaged and appropriately labeled. 
Milk and dairy products must be produced and 
processed in licensed facilities that are inspected 
and approved by the state. Dairy processing 
operations are also subject to federal 
inspections. Packaging and labeling standards 
apply to milk and dairy products. Eggs are
subject to grading, sizing and labeling 
requirements. Products such as honey and 
maple syrup also have standards and regulations 
regarding grading, packaging and labeling. 


The product you deliver should be clean and of 
good quality. Consistency between what the 
buyer ordered and what they receive is 
important. If you cannot fi ll the order exactly as 
specifi ed or desired, communicate that before 
making a delivery.  A summary of applicable 
state rules and regulations is on page 103.


Consistent Supply
While meat, dairy and processed products can 
be supplied year-round, a consistent supply of 
fresh, locally grown vegetables is diffi cult in 
northern climates. Seasonal sales, however, are 
acceptable to some food services. Some farmers 
who market to institutions provide a seasonal 
supply of fresh vegetables, but manage their 
plantings to have a consistent supply throughout 
the growing season.  Another way to have a 
consistent supply is through careful storage 
of crops. This can be accomplished by taking 
produce directly from the fi eld to cold storage 
following good post-harvest handling guidelines 
and storage requirements. You then continue 
weekly deliveries throughout the fall, winter and 


following spring. Yet another method of 
providing a consistent supply is to process and 
preserve produce during the growing season. 
See page 27 for more information on season 
extension techniques and practices.


Liability Insurance
Farmers or farmer groups who want to market 
to intermediate markets often need product 
liability insurance. Some farm insurance 
policies include coverage for products sold from 
the farm, but this is not adequate for sales to 
intermediate markets. The amount of insurance 
you need depends on what products you are 
selling and whether you are selling to a public or 
private market. Fresh, raw fruits and vegetables 
are considered low risk, and insurance for those 
might be less than higher-risk products, such as 
meat. Finding an insurance agent with 
experience in farm marketing can be diffi cult. 
Ask if your insurance agent is willing to work 
with you on a policy that will meet your needs. 
If not, it is worthwhile to shop around for an 
agent with experience insuring market farms. 
See page 125 for more information on product 
liability insurance.


Resources for Intermediate Marketing
Post-Harvest Handling and Storage Requirements 
Produce Facts 
University of California–Davis 
http://postharvest.ucdavis.edu/Produce/
Producefacts/index.shtml
Recommendations on maintaining post-harvest quality and 
storage requirements of fruits and vegetables.
 
Wholesale Success
www.FamilyFarmed.org
Selling, post-harvest handling and packing produce.
 
Post Harvest Handling for Best Crop Quality  
Wisconsin School for Beginning Market Gardeners 
www.bse.wisc.edu/hfhp/tipsheets_html/postharvest.
htm
Tip sheets for post-harvest handling of fruits and vegetables.


Quality and Packaging Standards 
PLU Codes
The International Federation for Produce Standards
www.plucodes.com
This site provides free Web access for all Price Look Up (PLU) 
codes for fresh fruits and vegetables. 


Quality Control
USDA 
www.ams.usda.gov
Information on USDA grading standards for quality control.  
Click on Grading, Certifi cation and Verifi cation, then Standards. 
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Restaurant Trends
Restaurant trends have a signifi cant impact on 
the food industry and touch the entire chain of 
production through consumption. Trends affect 
producers, distributors, chefs and anyone who is 
part of the food service industry.


One of the most important trends affecting 
producers is the increased reliance of restaurants, 
grocery stores, hospitals and universities on using 
locally grown food sources rather than accessing 
sources halfway across the country or around the 
world.


Among those products expected to experience 
the highest increase in per capita expenditures 
through 2020 are fruits and vegetables, with most 
consumers preferring locally grown foods as they 
become increasingly concerned about nutrition, 
safety, variety and convenience. 


American consumers are more sophisticated 
and adventurous than ever, seeking out new and 
exotic fl avors on menus. Seven out of 10 people 
say restaurants provide fl avor and taste sensations 
that cannot be easily duplicated at home. Chefs 
surveyed identify alternative source ingredients 
- locally grown produce, organics, sustainable 
seafood, grass-fed and free-range items - as being 
among the “hottest” menu trends.


On average, an American adult buys a meal or a 
snack from a restaurant 5.8 times per week and 
spends 48 percent of their food budget on food 
away from home. Chefs are meeting this demand: 
89 percent of dining operators served locally 
sourced items in 2008, and 90 percent believed 
the trend would become more popular over 
time.71 This should provide an increasingly strong 
market for farmers entering this market for many 
years to come.


7 National Restaurant Association www.restaurant.org 


RESTAURANTS AND GROCERY STORES


Selling to Restaurants
Benefi ts
• Ability to experiment with unique varieties
 and new products
• Increased brand exposure by listing the 
 farm name in menu and/or in restaurant
 promotions
• Consumers receive direct satisfaction from
 product use by creative chefs


Challenges
• Restaurants generally do not have much 
 storage space; they require smaller
 quantities and multiple deliveries
• Requires good communication skills with 
 managers/chefs 


Ask These Questions
• How long will my item(s) remain on the 
   menu?
• Can you ensure my product will be 
   purchased during the entire season of 
   availability?
• How will you promote my product(s)?
• What cooperative promotions would you 
 consider?
• May I run a special or coupon with my
 product(s)? Is this required?
• What is your mark-up/margin for 
   products?
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Grocery Trends
The Wisconsin Grocers Association and the 
Wisconsin Department of Agriculture, Trade 
and Consumer Protection surveyed Wisconsin 
grocers to assess their local food purchases. 
The aim of the August 2007 survey was to 
garner information that would help Wisconsin 
farmers better link with grocery store buyers, 
creating new market opportunities for both 
parties. Surveys were sent to 33 grocery stores 
in the three targeted cities of Eau Claire, 
Green Bay and Milwaukee. Thirteen of those 
surveyed responded and the results provided 
a window into reasons they did or did not 
purchase local foods.


For the purposes of this study, the term local 
product was defi ned as those produced within 
an hour or two drive of the store surveyed, or 
perhaps up to 120 miles. 


The study concluded that most grocers 
responding did not carry local products 
because it was not convenient or they were not 
part of the local food “cause.” However, these 
same grocers would stock local items to keep 
customer loyalty and if customers demanded 
them. Grocers appeared to realize they would 
have to carry local products to contribute to 
their customers’ desires of supporting their 
local community and local economy.


The study showed that one key to accessing 
local food stems from a more personal 
philosophy where consumers seek out 
products they believe are good for them. 
Increasing education to more people was 
deemed one way to boost demand for local 
food products. 


The diversity of products being sold in grocery 
stores continues to grow.  From fresh produce to 
shelf stable products to value-added goods the 
opportunities are endless.  Pictured above and at 
left are just a taste of Wisconsin products available 
in local grocery stores.


Selling to Grocery Stores
Benefi ts
• Can sell large quantity of product
• Increased brand exposure
• Consumers have access to your product
 seven days a week


Challenges
• May need to develop competitive pricing
• May require extra labeling including Price 
 Look Up (PLU) labels or Universal
 Purchasing Code (UPC)
• May require nutritional labeling
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The study also revealed signifi cant 
opportunities to educate grocers. Many 
grocers in urban areas didn’t realize that it was 
legal to purchase products from local growers, 
particularly meats that are state inspected and 
producer licensed. It was also found that 
independent grocers, particularly those 
identifi ed as being in Milwaukee and Eau 
Claire, went to farmers’ markets to fi nd local 
producers because they did not know how or 
where to fi nd them. A 1999 study of 38 
Wisconsin grocers found that over half of 
their locally purchased food came directly 
from the farmers.82


Consumers are requesting more local food 
and grocers are looking to enhance shopper 
loyalty. The results from this survey should 
alert local producers that there is a ready 
market to tap; they just need to make an effort 
to reach it. 


8 Lawless, G., et al. 1999. The Farmer-Food Buyer Dialogue 
Project, UWCC Occasional Paper No. 13, University of 
Wisconsin-Madison Center for Cooperatives, Madison, WI. 


Selling to Restaurants and Grocery Stores
Typically, chefs and department buyers work 
with distributors due to the convenience of 
accessing food products delivered in stan-
dardized quantities and sizes. More chefs and 
department buyers now seek to work with local 
farmers for their product needs because of the 
excellent food quality they can access. This 
may provide you with an opportunity to step 
in and become a reliable supplier for locally 
grown food products. 


What Chefs and Department Buyers Want
• Good communication with producers is 
 important. Some may prefer phone 
   contact or emails once initial contact has 
   been  established. Be professional in all your 
   dealings.  Schedule a time to discuss mutual 
   expectations.
• The product you deliver should be clean
 and of good quality. Consistency between 
 what the buyer ordered and what they  
   receive is important. If you cannot fi ll the 
   order exactly as specifi ed or desired, 
   communicate that before making a 
   delivery.
• Make certain you fully understand how 
   your product is to be packaged and sized. 
   Some buyers have specifi c preferences and 
   you need to understand what they want, or 
 together devise an acceptable alternative. 
 Go to page 79 for resources on standard
 package sizes and quality standards.
• Understand your buyer’s schedule. Many
 chefs plan menus several weeks ahead 
 and need notice about what products will 
 be available. Department buyers also need 
   to know several weeks in advance when 
   your product will be available in order to 
   discontinue a current product source and 
   allow room for yours. Talk with the buyer 
   about scheduling deliveries. Livestock 
   producers should plan their production 
   schedules around holidays and seasonal 
   events that may require greater 
 quantities or a specialized product.
• Develop an accounting system that meets 
 your needs and is easy for the buyer to
 understand and make payment. Whether 
 you get paid on a weekly, biweekly, or 
   monthly basis needs to be determined at 
   the start. Provide an invoice to be signed 
   by the person taking your delivery.


Resources for Selling
to Restaurants and Grocery Stores
Grocers Buy Local 
www.grocersbuylocal.com
Website and database of Wisconsin grocers interested in 
purchasing locally grown fruits, vegetables, meats, cheese and 
more from local farmers, growers, producers and 
manufacturers.


Selling Directly to Restaurants
UW Extension
http://learningstore.uwex.edu/Assets/pdfs/A3811-05.
pdf
A short guide for how to start selling to restaurants.


Selling Directly to Restaurants and Retailers  
University of California–Davis
www.sarep.ucdavis.edu/cdpp//selldirect.pdf
Answers to critical questions when selling to restaurants and 
retailers.


Selling to Restaurants
Appropriate Transfer of Technology for Rural Areas
www.attra.ncat.org/attra-pub/sellingtorestaurants.html
Guide to selling to restaurants.


Wisconsin Farmer Chef Connection
www.wibuylocal.org
This educational website is designed to facilitate effective 
working relationships between farmers, chefs, and professional 
food buyers.
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Building off of the Community Supported Agriculture 
structure, David Swanson has created one of the fi rst 
Restaurant Supported Agriculture (RSA). Through the 
program, more than 50 farms provide ingredients to 16 
businesses through Braise RSA. 


How does the RSA work?
During the winter, Swanson meets with member restaurants 
to determine what kinds of ingredients will be needed in what 
quantities. He then meets with member farms, who decide 


PROFILE
Braise Restaurant Supported Agriculture 
David Swanson
www.BraiseLocalFood.com


Dave Swanson, founder of the state’s 
fi rst Restaurant Supported Agriculture 
(RSA) visits farms to taste the products 
they sell.


which farms will grow which ingredients and what prices they will set. When the harvest season 
begins, Braise RSA collects the produce and transports it to a central hub. From there, produce 
is grouped for the different businesses and delivered to its fi nal destination once or twice a 
week.  Each farm sets its own price for different products. According to Swanson, restaurants 
are willing to accept this unusual circumstance in exchange for the high quality of the products 
and the rarer varieties of ingredients they obtain.


What challenges does the RSA face?
Many chefs are not used to purchasing local food. Swanson explains that RSA food often is not 
as effi ciently or as nicely packaged as normal restaurant supplies, or that it might have dirt on 
the outside. “Sometimes the weather plays havoc on crops,” he adds. “Sometimes the supply is 
low or high. Sometimes there’s a hailstorm and lettuce is ruined.” According to Swanson, these 
factors force chefs to think on their feet and adapt to the situation. 


Swanson plays the mediator between farmers and restaurants. “We tell them that this is the way 
that food is,” he explains. “What I try to do, with my restaurant experience, is go to the 
restaurants and talk to them about ways of doing things differently to make it really work on 
their end.” This might involve advising chefs on how to use all parts of an ingredient or how to 
manage sudden changes in supply. 


What resources helped form the RSA?
“The ability to really see how farmers really work,” says Swanson. The Wisconsin Department of 
Agriculture, Trade and Consumer Protection (WI DATCP) helped him become familiar with 
the structure and business model of a farm, so that he could “talk to a farmer in farmer lingo.” 
The Department also chose Braise RSA as one of its 2008 Buy Local, Buy Wisconsin grant \
recipients. Swanson cites the Center for Integrated Agricultural Systems, run by the University 
of Wisconsin, as another valuable resource. 


What advice do you have for producers looking to market locally?
Swanson believes small farmers can market to restaurants relatively easily, especially 
independent restaurateurs, because their structure allows for opportunities to be unique or 
connect locally, like by purchasing locally grown products. He advises farmers to learn how to 
correctly handle produce and to communicate with the restaurant about timeframes and 
packaging. “Make sure it is easy for the end user to bring it into their facility.”
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Chef Tory Miller is committed to sourcing locally grown and 
sustainable and organic ingredients from several Wisconsin 
farmers. 
 
Tory and Traci Miller, co-proprietors of L’Etoile, have envisioned 
their restaurant and gastropub as a focal point for supporting
Wisconsin farmers and the sustainable agriculture movement. 
They have used many of the ideas and values of founder, Odessa 
Piper, as a springboard to further champion and support farmers 


and remain at the forefront of 
sourcing local food. 


Chef Tory loves using local 
ingredients for exceptional 
quality and diversity. L’Etoile 
and Café Soleil have a close 
relationship with Dane County 
Farmers’ Market and have 
built a strong relationship with 
Wisconsin farmers who grow a 
wide variety of organic and 
naturally-raised foods. 
L’Etoile’s pioneer involvement 
in accessing sustainable 
agriculture products for its 
menus not only supports 
Wisconsin farmers but raises 
the profi le of local and regional 
food production to a new level 
of awareness. 


PROFILE
L’Etoile Restaurant & Graze
Tory Miller, Executive Chef & Co-Proprietor
www.LEtoile-Restaurant.com


At the farmers’ market, Chef Tory Miller 
fi lls his wagon four to fi ve times to 
secure ingredients for his menus.
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Chef Tory leads a cooking class for 
students at Sherman Middle School 
in Madison.


Dorothy Priske welcomes Chef Tory to Fountain Prairie Farms. L’Etoile features the 
farm’s Highland beef on the restaurant menu.
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Local ingredients are used in the 
restaurants because of their exceptional 
quality and diversity.
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Miller & Sons Supermarket has been a leader in the local food 
movement for over a century. Representing the fourth 
generation of family ownership, Carl Miller strongly believes in 
continuing to provide local food for his customers. 


“If you go back in history, a couple generations back when the 
Miller family got involved, there were famers involved.  It was 
the thing to do. My father continued to do it as much as 
   possible, 30 or 40 years ago. It has now  
   become a big thing again,” shares Miller. 
   
   Why do you offer local food?
   Miller & Sons provides locally produced 
   produce, eggs meat, and baked goods at  
   its locations in Verona and Mount Horeb. 
“   
   It sets us apart,” says Miller. “People love  
   it. As fast as you put it out, it goes away.  
   We sign it, or make it so people know that  
   it’s there, and they pick it up.” The store  
   has historically purchased a lot of local  
   food in the summer, but Miller says   
   they’re trying to “take it to the next step.” 


PROFILE
Miller & Sons Supermarket
Carl Miller
http://millerandsonssupermarket.net


How do you manage pricing?
According to Miller, about 60 percent of the time his suppliers have a price in mind. The other 40 
percent of suppliers are more open to negotiation with the supermarket. “We like to work out a 
comfortable deal for both of us,” he says.


Has supply been a problem? 
“Not at all,” says Miller. Customers are willing to purchase produce at certain times of year. This 
past summer, they were eagerly awaiting homegrown cantaloupe. “People are looking and asking, 
but if you tell them that they’ll be here next week, they’re willing to wait for them. They may buy 
a regular one at that time to last them the week. But when the big ones come in from the local 
producers, they’ll buy two or three of them.”


What resources have helped you purchase locally?
“The state and many organizations have tried to help hook up the retailer up with the producer,” 
explains Miller. “That’s helped. We have a website we can look at if we really want to buy 
something we do. It’s good for both parties.”


What tips do you have for producers who would like to sell to grocers?
“Don’t be afraid to ask,” advises Miller. He tells the story of a woman who came into the store and 
asked if Miller would purchase some pumpkins her child had grown. Miller bought about one 
hundred pumpkins from her and used them to decorate the produce section of the store.  
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Community is important to 
an independent grocer and 
Miller and Sons are 
grateful and proud to serve 
the community. Customers 
are Miller’s most important 
asset and keeping them 
happy and satisfi ed is the 
number one goal. 
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We’re here to answer our 
customers’ questions and the 
only way we can do that is 
understand the farmer.


Aaron Ellringer, Just Local Food
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Just Local Food is structured as a 
worker-owned cooperative.


Freshness, service, and quality are 
three important components at Just 
Local Food.


If you summed up the philosophy of Just Local Food 
Cooperative, it would be “Think Globally and Buy Locally.” 
That’s the spirit the worker-owners of the cooperative carry 
with them every day and try to instill in all who walk through 
their doors.


“We began with several people in Eau Claire who wanted to 
own a business together that involved food, a grocery store or 
working with farmers,” recalls Aaron Ellringer, education and 
marketing coordinator and one of the co-op’s 10 worker-
owners. “We simply ended up combining all three elements.” 


Those common goals worked with the experience that four 
owners brought to the group. “We decided early on that 
although we wanted to work with people, we wanted to keep 
our group small and not have 50 people around the table,” he 
says.


Building Relationships
Their business relationships were built on trust with suppliers, 
which helped them expand. “We each invested $1,000 as 
equity but the farmers were investing, too,” he notes. “Troy 
DeRosier of Crystal Ball Farms brought us milk but didn’t 
demand that we pay him for two or four weeks. His investment 
in us was the loan of his product he gave us to sell, which we 
wouldn’t have been able to do if he hadn’t been willing to 
support our efforts.”


Food-Buying Policy, Packaging, Pricing
Going onto farms allows employees to learn the story of the 
products offered and to place it within the larger picture of 
the store’s mission. “We don’t tell farmers how or what to 
grow,” Ellringer notes. “We want to know what they’re doing 


PROFILE
Just Local Food Cooperative
Aaron Ellringer, Co-Owner & 
Education and Marketing Coordinator 
www.justlocalfood.blogspot.com


and if we then know it’s something our customers want, that’s great. If it isn’t, we tell them. 
Maybe it would be a product that would sell if they helped us market it. We try to get farmers to 
tell their story and the story of their product. Farmers consider us their partners. 


“Packaging presents some challenges for us,” Ellringer muses. “Customers have been 
conditioned to look at it through plastic. When we sell a package of ground beef for home 
delivery, the product has already been sold before it’s been looked at. So we sit down with each 
of our suppliers to discuss how it’s going to be packaged. Labeling and pricing is diffi cult and 
takes a long time. It would be great if that steak came with its price on it but it doesn’t.”
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Farmers are allowed to set the price for their product and 
Ellringer says that’s when they will start to negotiate. “Most 
farmers understand that customers are price sensitive and that 
we have to make something, too. Also, many realize that 
having us sell and market their product is saving them time.”


Educating Customers
Ellringer maintains they are not only selling products, they are 
educating people about the farms that grow the food. “We’re 
here to answer our customers’ questions, and the only way we 
can do that is understand the farmer,” Ellringer notes. 


Just Local Food places brief descriptions and photos in the 
store highlighting farmer-producers. This, according to
Ellringer, is one reason for their success. “There needs to be 
someone in our store who can tell that story to our customers. 
They have questions and they need to know more about these 
things. By how we’re structured - as a 10-worker-owned co-
op - each person who works in our store has a vested interest 
in our success. We want each farmer and supplier to succeed. 
Each customer that comes in is special to us in a way that’s 
meaningful and we are able to share the stories unlike other 
stores could. If the farmer can’t be there, what’s the next best 
thing? It’s having someone who is interested in their product. 
Someone who knows the farmer, who cares about that farmer. 
And a piece of paper just isn’t going to do that. It helps and it 
reminds people, but each of these products is a story.”


The public response has been 
satisfying to the owner-workers, 
as well as the farmers. “We’ve 
learned that local food crosses 
all social boundaries because 
it makes sense,” Ellringer says. 
“We’re rebuilding our food 
system in a way that people 
used to buy their food but it 
got lost somewhere along the 
way.”


Running out of a product is 
a common occurrence at Just 
Local Food. “That may seem 
to be a problem to a regular 
store, but not to us,” he notes. 
“Because that gives us an 
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The store offers a wide range of local produce, as well as organic fl ours and grains.


We try to get farmers to tell 
their story and the story of 
their product. Farmers
consider us their partners.


 Aaron Ellringer, Just Local Food


opportunity to educate. Why are we out of eggs? Well, it’s been cold out and the chickens 
stopped laying. Yes, they’re disappointed but we’re there to educate and they’re often more 
likely to return because they learned something about their food they didn’t know before. 
That’s why we’re here and that, I believe, is why we are successful.”
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The Viroqua Food Cooperative (VFC) prides itself on offering 
a one-stop shopping experience of high-quality, healthy foods 
from farms located mainly in western Wisconsin. 


The VFC began as a natural foods buying club organized by a 
small group of individuals who worked together to provide their 
families with healthy foods. They opened their fi rst store in the 
fall of 1995 and now provide a market for local farmers and an 
outstanding place to work and shop, and they keep steady 
attention on their environmental footprint.


The success of VFC lies in its attention to quality, offering a wide 
selection of competitively priced produce and a community 
atmosphere that recalls an earlier time. This mixture has 
encouraged development of a member-owned business that 
supports local, organic and natural growers, and local 
suppliers, and provides jobs and services that stay in the 
community. VFC can serve as a model for other areas because 
the Co-op democratically represents the needs and wishes of its 
members and forms a powerful economic force in its 
community.


Charlene Elderkin is marketing and membership coordinator 
for VFC. “We promote local products in the store with a special 
‘Local’ shelf tag,” she explains. “We defi ne local as within a 100-
mile radius of Viroqua.”


Although VFC buys most of its produce locally in season, it 
reaches beyond that radius to source products for the Co-op. 
“We also have ‘Regional’ tags that include states bordering 
Wisconsin where we get some store products,” Elderkin adds. 
“We have a website where we promote our local farmers and 


PROFILE
Viroqua Food Cooperative
Dani Lind, Produce Manager
Charlene Elderkin, Marketing & Membership Coordinator
http://ViroquaFood.Coop


A Regional and Local map identifi es the 
shelf items customers can choose as 
locally grown.


The best thing about this
arrangement is that the money 
stays in the local community. 


Dani Lind, Viroqua Food Cooperative
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producers. For the farmers we buy the most from, we have a special half-page farmer profi le sign 
that hangs near the product. We also do print and radio ads highlighting local food and specifi c 
local products.”


Cooperative Arrangement Attractive to Farmers, Suppliers
What makes this Co-op so attractive to not only farmers and suppliers, but also to those who buy 
shares to become members? Dani Lind works with most of the farmers when buying produce to 
sell at the Co-op. 


“We love having the personal connection with local farmers,” Lind explains. “We can customize 
our product because of our relationship with them. For example, we can request particular 
varieties, case sizes, bunch sizes and an extended season in ways other stores can’t or won’t ask for.” 


o
a


T
s
a
e
s
s
c
t


A R i l d L l id tifi th


*


regional localmap&


WISCONSIN
MINNESOTA


MICHIGAN


IOWA


ILLINOIS


key: regional
local


* = viroqua


LOCAL=100 mile radius







IN
TE


R
M


E
D


IA
TE


 M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 B
U


Y
E


R
 TO


 C
O


N
S


U
M


E
R


IN
TE


R
M


E
D


IA
TE


 M
A


R
K


E
TIN


G
: P


R
O


D
U


C
E


R
 TO


 B
U


Y
E


R
 TO


 C
O


N
S


U
M


E
R


WISCONSIN LOCAL FOOD MARKETING GUIDE       89


“The best thing about this arrangement is that the money stays 
in the local community. Most of our farmers return the favor 
and support the store by shopping here. We have a customer 
base that demands local food and buys it when it’s available, 
even when there’s a cheaper California product right next to it. 
Oftentimes local product will cost more than that produced in 
California because of their smaller scale. We wouldn’t be able to 
carry our local product if our customers weren’t willing to pay 
this higher price. Part of this great customer demand or 
consciousness is due to a national trend and, I believe, partly 
due to our marketing and educational efforts.”


Each department buyer at VFC is responsible to purchase 
local foods whenever possible, supported by the direction of 
the Co-op’s mission and culture as a guiding force. “Ordering 
from many different small sources versus a couple of large 
distributors does mean extra labor and mental exercises for 
the buyers, and presents one of the major issues in getting 
local products into our store,” Lind notes. “Everyone has 
different schedules or deadlines, and availability sheets or 
not. Also phone numbers, faxes, emails, and other 
methods of communication can present a challenge for 
the buyers, but that’s all part of it.”


Lind has found labeling, certifi cation and handling to be 
another store issue that requires attention.
“Our buyers must have up-to-date certifi cates for all certifi ed 
organic local growers. That’s not 
a problem when we buy produce 
from a distributor because they 
only need a certifi er stamp on the 
box, as they have all the 
certifi cation papers already. 
However, the labeling can be 
tricky when we work with 
non-certifi ed growers because we 
want to be as specifi c as possible,” 
she relates.


The third challenge for VFC is its 
efforts in marketing each farm 
individually. “We provide space to 
identify the farmers whose 
produce we’re selling, and the 
departments can quickly get 
cluttered when you have profi les all 


The store hosts a “meet your CSA farmer” event which provides an opportunity 
for members to establish a personal connection with farmers and learn about 
local farm products.


g 


A special farmer
profi le sign hangs near a farm’s 
products in the store. Farmers are also 
promoted on the store’s website.
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over the place in the height of summer when we’re buying from up to 20 farms,” Lind says.


Local Products Highlighted with In-Store Signs
VFC offers a unique way to identify products from local farmers through their signs. “We have 
green signs that say ‘Local’ [within 100 miles] for all local products in our store,” Lind says. “It’s 
easy to look at the produce case and fi nd the local produce by looking for the green signs. The 
regional produce - from a fi ve-state area - is marked in blue, and orange signs are used for farther 
afi eld.
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“There’s a big colored map above the produce case illustrating 
this. We also have half-sheet-sized laminated farmer profi les that 
we try to stick next to product that has a picture and short bio. 


“We use a newsletter and email for updates and always feature 
news and information about the importance of buying local, 
articles about local farms, what’s available and so on. Our 
website also has a local profi le page for people to learn more 
about our farmers.”


The range of products offered at VFC 
can match many other chain stores. 
“We have at least 60 local suppliers 
at our store,” Lind continues. “We 
love the abundance and wide variety 
of local product available to us, from 
certifi ed organic produce to grass-fed 
meat, salsa, frozen pizza, sauerkraut, 
coffee and body care products. We are 
extremely blessed with hard-working 
and creative folk in our community.”
 
Sourcing and pricing is always an issue 
and perhaps more of a concern for 
new growers. “Farmers usually come in 
looking for us,” Lind says. “On 
occasion I’ve gone to the farmers’ 
market and sought out new growers. 


We have such an abundance of organic growers near here that I 
usually have to turn dozens of new growers away every year. But 
I will look at something new and unusual if it’s a quality product.


 “We’ve been working closely with several growers to expand our 
selection of extended season produce,” she continues. “Because 
extended season growing has the dual advantages of less 
competition and higher prices, a couple of growers have given 
up summertime growing all together so they can focus on 
winter hoop-house production.”


Guidelines Outlined for Growers
“We have a ‘Growers Guidelines’ for the produce department 
that all our growers get so everyone can be consistent on issues 
of case sizing, labeling, having regular order or delivery days 
and supplying availability sheets. This saves some headaches,” 
she states. “Pricing is always a concern for growers and, in 
general, farmers tell us what price they want. If the price is high, 
we usually try it out for awhile and if it doesn’t work try to 


Viroqua Food Cooperative works with over 60 local suppliers.


Above all, we like a product 
that’s clean, has nice labels 
when appropriate, is fresh, 
and tastes good!


Dani Lind, Viroqua Food Cooperative
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A newsletter features local farms and 
information on the importance of
buying local.


negotiate with the grower. I’ll often ask for special prices for quantity if I know a grower is long 
on something at its peak. Sometimes a grower will ask us for a wholesale price and we always tell 
them what other local growers are asking. Occasionally, I will pay more than what a grower is 
asking if it seems too low and I know I can sell it for a higher price. 


“Above all, we like a product that’s clean, has nice labels when appropriate, is fresh, and tastes good!”
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Bayfi eld Apple Company has been producing fruit and value-
added products for more than 20 years. Last year, 76-year-old 
founder Einar Olsen sold the farm to two of his employees, the 
father-and-son team of Bruce and John Hoekstra.


Dave Kositzke recently joined the Hoekstras in running Bayfi eld 
Apple Company. “We’re a fully integrated mid-size grower,” he 
says. The company grows apples, raspberries, currants, cherries 
and pears in its orchards. It processes the fruit into jams, jellies, 
cider, fruit butters and fruit mustards that are distributed to 
wholesale, retail and institutional markets. Produce and value-
added products are also available in the on-farm retail store, 
and visitors can tour the commercial-grade processing facility.


Kositzke cites the company’s relationship with a food broker 
for jams as a success. Over 300 grocery stores across the upper 
Midwest offer Bayfi eld Apple Company jams and jellies. The 
company is developing an ultraviolet-screened cider to sell in 
grocery stores, a venture Kositzke expects to succeed. 


When Kositzke and the Hoekstras took over, one of their fi rst 
moves was to update product pricing. “We looked at what the 
markets are and adjusted our prices,” says Kositzke. He and his 
partners performed an analysis on the total cost of production 
in order to ensure they were at least breaking even. 


“Selling to grocery stores can be done locally on a one-and-one 
basis,” explains Kositzke, “but to go bigger than that, you need 


PROFILE
Bayfi eld Apple Company
Bruce Hoekstra, John Hoekstra and Dave Kositzke
www.Bayfi eldApple.com


Be persistent...Keep calling 
and stay on top of it...Once 
you get in the door, make sure 
you continue to give them a 
good quality products. 


Bruce Hoekstra, Bayfi eld Apple Company


to be large enough to learn all the systems and make it work for you.” 


Bayfi eld Apple also sells to 150 school districts. “Be persistent,” Bruce Hoekstra advises new 
producers. “Keep calling and stay on top of it. My son spent three months doing nothing but 
calling on school districts and giving them samples. Once you get in the door, make sure you 
continue to give them a good quality product.”


The local University of Wisconsin Extension agent and the Wisconsin Department of Agriculture, 
Trade and Consumer Protection have helped Kositzke and the Hoekstras along the way. In 2009 
Bayfi eld Apple Company received a DATCP Buy Local, Buy Wisconsin grant to restore 
abandoned apple orchards and sell the resulting apple cider to local institutions. Beyond the 
fi nancial assistance, Kositzke says that receiving the Buy Local, Buy Wisconsin grant helped the 
Company by making the owners formulate and write down their plans. 


Although the Company already sells to Wisconsin and the surrounding area, Kositzke and the 
Hoekstras would someday like to sell their products nationwide. “We want to be in more than 
three states,” says Hoekstra. “We want to be in virtually every grocery store in the United States.”
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Marketing to schools and colleges, health care 
facilities, nursing homes, prisons and other 
public institutions can be a way to diversify your 
program. Some food service companies have 
committed a percentage of their food budgets 
to source local food, and this may be a way for 
you to develop a new market.


Some institutions serve 1,500 meals a week, 
while some serve 15,000 to 30,000. Some 
institutional buyers have committed to source 
local food when they can. Some actively seek 
out farmers to supply them. Entry to 
institutional markets may be easier by 
identifying which intermediate buyers are open 
to accessing local food and then approaching 
those companies. Before approaching buyers, 
you should match the amount you can supply 
to the size of the institution. Often 
institutions purchase at wholesale, so you will 
need to establish wholesale prices for your 
products. See page 19 for more information on 
wholesale pricing.


There are complex layers of management for 
institutional food services. Be aware that the 
buyer of your products is not the same as the 
end consumer. Depending on the type of the 
institution, the end consumers might have 
some infl uence over the food service choices. 
Schools, for example, may be sourcing local 
food because of student and/or parent 


Selling to Institutional Food Service
Benefi ts
• May contract for entire season
• Diversify and expand customer base
• Provides local food and farm connections 
   for large, diverse audiences
• Able to sell large quantities of product to 
   one site
• Can provide market for surplus product


Challenges
• May need to develop standard operating 
 procedures for food safety
• Dealing with the complex layers of buyers
 may be frustrating
• Food budgets may vary greatly between
 different types of institutions


INSTITUTIONAL FOOD SERVICE


PROFILE
Institutional Food Market Coalition
www.ifmwi.org
The Institutional Food 
Market Coalition (IFM) 
was established in 2006 
as a program in the 
Dane County Planning 
and Development Department. The goals 
of IFM are: 1) expand market opportunities 
for Dane County and regional growers; 2) to 
increase the sales of local Wisconsin food into 
institutional markets. IFM conducts 
systematic outreach to large volume buyers, 
producers and distributors throughout the 
year to accomplish these goals. 


The coalition works to identify obstacles to 
local sourcing for institutional buyers, 
producers and distributors, and provides 
technical assistance to overcome these 
obstacles. Growers interested starting or 
expanding their wholesale operations can 
contact IFM for information about identifying 
and working with large volume buyers, buyer 
requirements, distribution, and more. 
Purchasers can contact IFM to collect the 
names and information of local growers.


To assist growers with selling wholesale, IFM 
conducts meetings that bring together 
growers with buyers to meet and learn from 
each other. Its website offers fact sheets on 
institutional buyers, their produce 
specifi cations and delivery needs, and how to 
market to them. Later this fall, IFM intends to 
release profi les about Wisconsin distributors. 
IFM’s work is funded through a Buy Local, 
Buy Wisconsin grant from the Wisconsin 
Department of Agriculture, Trade and 
Consumer Protection.


Contact: Olivia Parry at parry@co.dane.wi.us or Laura 
Witzling at witzling@co.dane.wi.us
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school offi cials are looking to local farmers to 
provide healthy food for their cafeterias. Both 
public and private organizations offer resources, 
materials and initiatives to help schools integrate 
locally purchased food into nutrition curricula.  
  
Resources for Farm to School Programs  
Center for Food and Justice
Occidental College
www.farmtoschool.org
This website offers lists of programs in every state as well as many 
resources, including case studies, funding opportunities, policies 
and legislation, and groups and organizations interested in farm 
to school.
 
Marketing Michigan Products
Michigan State University 
www.mifarmtoschool.msu.edu/assets/farmToSchool/docs/
MIFTS_Marketing_Guide.pdf
A step-by-step guide to selling products to schools. 


USDA Farm to School
www.fns.usda.gov/cnd/F2S/Default.htm
The USDA’s website has information on the history of farm to 
school, grant programs for farm to school initiatives, and webinars 
on how to start or improve programs. 


Wisconsin Farm to School
www.farmtoschool.org/WI
This website provides many resources for Wisconsin producers 
interested in farm-to-school, including a producers’ toolkit. 


Wisconsin Fruit and Vegetable Nutrition Program  
Wisconsin Department of Health Services
www.dhs.wisconsin.gov/health/physicalactivity/F&V/
brand.HTM


  
Health Care Facilities
Health Care Without Harm is a national campaign 
to raise awareness among health care workers on a 
variety of topics that impact the health of patients. 
One of the topics is food served at health care 
facilities. Health care administrators who embrace 
the goals of Health Care Without Harm may 
provide you with an opening to talk about fresh, 
local food.   The connection of food to disease 
prevention and promoting good health continues 
to be featured in the media, and consumers are 
seeking out food choices based on health benefi ts. 
While this awareness may not translate into sales to 
health care facilities, it does provide talking points 
to open the door for further discussion and 
education on food systems and the merits of 
buying local.


Resources for Health Care Facilities
Healthy Food in Health Care  
Health Care Without Harm
http://noharm.org
Click on “Healthy Food in Health Care: A Menu of Options” for 
steps hospitals can take to improve their food and how 
growers can approach institutions. 


interest. While each institution is different, 
some may be more interested in having a direct 
relationship with farmers than others. Hosting 
fi eld days or “meet the farmer” events are good 
ways to ensure the continued support from the 
end consumers who may be the driving force 
behind the interest in sourcing local foods.


Successful sellers to institutional food 
markets have an understanding of their 
markets’ expectations, supply requirements, 
standardization of product packaging and 
delivery, liability issues that may be involved, 
and ordering and billing methods used or 
preferred.


Resources for Institutional Markets
Bringing Local Food to Local Institutions
National Center for Appropriate Technology
www.attra.ncat.org/attra-pub/PDF/farmtoschool.pdf  
A resource guide for bringing food from farm to schools and 
other institutional programs.


Institutional Buyers 101 Fact Sheet
Institutional Food Market Coalition
http://www.ifmwi.org/growers.aspx


Marketing to Institutional Buyers 101 Fact Sheet
Institutional Food Market Coalition
http://www.ifmwi.org/growers.aspx


Selling to Institutions  
UW Extension
www.uwex.edu/ces/agmarkets/publications/
documents/A3811-19.pdf
A short guide on how to begin selling to local institutions. 


What producers should know about selling to local 
foodservice markets  
Iowa State University
www.leopold.iastate.edu/pubs/other/fi les/PM2045.
pdf
What producers should know about selling to food service 
markets.


Schools 
More and more schools are purchasing locally 
for social, economic and health reasons. 
Confronted with a rising childhood obesity rate, 


Creating food system change where young 
people have access to healthy food choices 
and are encouraged to try new foods takes
a broad community effort.
 Doug Wubben, Wisconsin Homegrown Lunch
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2010 Farm to School Bill
In May 2010, Governor Jim Doyle signed Act 293 to promote 
farm to school programs. The bill created a Farm to School 
Council, comprised of famers, child health experts, school food 
service personnel and state government representatives from 
the Wisconsin Department of Agriculture, Trade and Consumer 
Protection (DATCP), the Department of Public Instruction and 
the Department of Health Services. The bill authorized a 
full-time position to promote farm to school programs and 
a grant program for school districts, nonprofi ts, farmers and 
other agencies that implement or contribute to farm to school 
programs. 


AmeriCorps Farm to School Program
In September of 2008, DATCP launched a
regional, multisite, AmeriCorps Farm to School Program. The 
goal of the program is to provide an innovative approach to 
decreasing childhood obesity by promoting healthy eating 
habits in students and increasing access to local foods in 
schools. The program provides two half-time AmeriCorps 
members per site; a local food procurement member and a 
nutrition education member. The food procurement member is 
focused on identifying and addressing hurdles facing local food 
procurement in school districts including distribution, 
processing, pricing and building relationships with 
farmers.  The nutrition education member works to develop 
and implement curriculum and wellness plans that teach 
students about healthier eating habits. AmeriCorps members 
have reached more than 11,000 Wisconsin students with
local food samples and nutrition education. Members also 
recruited 300 volunteers to contribute more than 3,000 service 
hours toward program activities. For more information visit the 
DATCP website at http://datcp.wisconsin.gov (Search 
“AmeriCorps Farm to School”).


Department of Public Instruction (DPI) Programs
The Wisconsin DPI provides the nutrition curriculum 
“Nutritious, Delicious Wisconsin” and the Wisconsin Nutrition 
Education Standards that in part promote locally grown food. 
The nutrition curriculum educates school teachers, staff, 
administration, food service staff and community members on 
how to connect the cafeteria to the classroom. The Wisconsin
Nutrition Education Standards promote teaching students 
about healthy eating and nutrition through eating local
and other actions. 


DPI also administers the U.S. Department of Agriculture’s Fresh 
Fruit and Vegetable program. This program provides 
funding for elementary schools that have more than half of 
their students participating in the free or reduced lunch
program. Students receive a fresh fruit or vegetable snack 
throughout the school year, and teachers are encouraged to 
discuss nutrition education in the classroom.


PROFILE
Farm to School Programs


Got Dirt? 
Gardening Initiative
The purpose of this initiative is 
to increase access to and
consumption of fruits and 
vegetables through school, 
childcare and after school
vegetable gardens. The initiative 
has the following components:


Training: Hands-on skill building 
experience for teachers, child-
care providers and after school 
coordinators to prepare them 
to start gardens as well as how 
to fi nd other expertise in their 
community.


Resources: The Got Dirt? 
Toolkit, information on various 
gardening techniques (cold 
frames, microfarms, container 
gardens and classroom activi-
ties) and ideas for
nutrition education.


Funding for this initiative is 
provided by the UW School of 
Medicine and Public Health 
from the Wisconsin Partnership 
Program. For more information 
about the initiative go to 
www.dhs.wisconsin.gov/health/
physicalactivity/gotdirt.html


[Great Lakes]
Farm-to-School Network
The Center for Integrated 
Agricultural Systems at the UW–
Madison is the lead agency in a 
six-state area for a new national 
program to encourage schools 
to engage students in healthy 
eating habits and serve more 
locally grown food. CIAS will 
build on the grassroots efforts 
of the many farm-to-school 
initiatives currently underway, as 
well as those just getting started. 


For more information, visit the 
CIAS website: www.cias.wisc.edu/
economics/great-lakes-region-farm-
to-school-program-network/
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The AmeriCorps farm to school program in Wisconsin provides 
two AmeriCorps members to 10 different sites around the state 
to assist in local food procurement and nutrition education.  In 
Crawford County, AmeriCorps members Kathleen Hein and 
Marty Green teach children about the benefi ts of local food by 
bringing farmers into the classroom, sourcing local foods for 
meal and snack programs, organizing farm fi eld trips and by 
planting and maintaining school gardens.  They focus on
educating students about the nutrition, as well as community and 
cultural, aspects of growing and eating local foods.


These activities have made a lasting impression on the students, 
and community support has grown steadily as children take their 
farm to school education home with them.


“We focused on starting small and building community support 
over time,” explains Hein. They focused on building community 
and organizational support for local foods initiatives through 
school-based farm to school committees so they can be sustained 
by teachers, parents, school staff and local famers.


PROFILE
Crawford County’s AmeriCorps 
Farm to School Program
Kathleen Hein & Marty Green, Members
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Fresh Wisconsin apples offer a healthy 
food alternative in schools.


The AmeriCorps farm to school program has created a growing community awareness of local food 
and agriculture in Crawford County, and has spurred the development of new community 
organizations.  One of these organizations is Driftless Wisconsin Grown, a group of farmers and 
local residents who gather to discuss ways to build and strengthen the local food economy in the 
Crawford County area.  The organization aims to grow a sustainable local food economy through 
community collaboration and education that creates mutually benefi cial relationships between 
producers and consumers. The group has already sponsored community events and has even 
started a new farmers’ market in Prairie du Chien.


The fl edgling farmers’ market has been a success so far, and it is not uncommon for young students 
to be seen guiding their parents from booth to booth, looking for different vegetables they had the 
opportunity to sample at school through the AmeriCorps farm to school program.  In addition, 
“Driftless Wisconsin Grown” has begun initial planning for a community kitchen space that could 
be rented and shared between local farmers, community members and schools.


Laura Brown, UW-Extension agent in Crawford County and local food activist, has partnered with 
the AmeriCorps farm to school program to assist with administrative support and community 
development efforts, and is excited about growing community involvement in local foods and
support for the farm to school programs in the county.


These new community driven programs are reconnecting children and community members to 
agriculture, fostering healthier lifestyles, supporting the local farm economy, and improving the 
well-being of rural communities, according to Brown.


“This is everything that’s important to rural communities,” says Brown, “We’re reconnecting young 
people with agriculture, making community connections, and revitalizing our local economy.”
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Working together to accomplish marketing 
goals is often referred to as collaborative 
marketing. This may include farmers and 
consumers or nonprofi t groups working 
together to benefi t the farmer and/or 
buyers. A present shift in public perception is 
that local farmers need the support of their 
communities to stay viable. By working 
together, groups can provide a market for small 
farmers who can then afford to stay on the 
land. It is a circular system in which all 
participants can benefi t and customers gain 
access to farm products in abundance. 


Examples of collaborative marketing groups 
include multi-stakeholder cooperatives, 
aggregation partnerships, produce auctions 
and more.  


Wisconsin Produce Auctions
Produce auctions are a one-stop sales outlet 
for local growers where they can access many 
markets through selling cooperatively. Some 
auctions use an order buyer system which shifts 
the buying responsibility to a professional 
auction fl oor trader. USDA grading standards 
are used and uniform packaging and product 
size are required where possible. This website 
provides locations and contact information for 
produce auctions located in Dalton, Cashton 
and Fennimore. http://ifmwi.org/auctions.aspx


Collaborative Marketing
Benefi ts
• Can accomplish goals together that 
   may not be achievable alone
• Allows producers to focus on growing
• Can pool products and gain access to 
 large-volume markets 


Challenges
• Group decisions may override 
 individual ones
• Group meetings may be needed to
 determine direction
• Efforts may be disrupted by staff or
 budgeting changes


COLLABORATIVE MARKETING


Resources for Collaborative 
Marketing Groups
Collaborative Marketing - A Roadmap and 
Resource Guide for Farmers
Minnesota Institute for Sustainable Agriculture  
www.extension.umn.edu/distribution/businessmanagement/
DF7539.html
Outlines steps needed to organize a farmer-owned marketing 
cooperative.


Collaborative Marketing Resource Guide
University of Minnesota Extension  
www.extension.umn.edu/distribution/businessmanagement/
components/7539_d_1.html
A resource guide for identifying agencies, organizations, and 
businesses that may be able to provide technical and fi nancial 
assistance, as well as other services.


Cooperatives: Their role for farm producers  
UW Cooperative Extension
www.uwex.edu/ces/agmarkets/publications/documents/
A3811-3.pdf
A resource that explains the different types of cooperatives and 
how to start them.


UW Center for Cooperatives 
University of Wisconsin 
www.uwcc.wisc.edu
Provides information and outreach programs on cooperatives.


Creating a local food supply that meets the 
needs of the producers and the institutions has 
to involve all parts of the food chain.


Mary Anderson, Producers & Buyers Co-op
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The Wisconsin Grass-fed Beef Cooperative got its start at a 
grazing conference several years ago. Laura Paine, a Department of 
Agriculture, Trade and Consumer Protection employee, contacted 
farmers and ranchers who were interested in forming a grass-fed 
beef cooperative. After an initial meeting brought these individuals 
together, the WGBC was born. 


         “A steering committee of seven people pursued what  
         needed to be done,” explains Cooperative President 
         Bob Van De Boom. This committee decided on 
         protocol for the cattle and the structure of the 
         organization, and eventually became the 
         Cooperative’s Board of Directors.


         The Cooperative currently provides beef for 27        
         regular customers in a variety of markets, including
         health food stores, Braise Restaurant Supported
         Agriculture (see page 83) and Community Supported
         Agriculture. The Cooperative sets prices and provides  
         a sales sheet to customers.  Occasionally it offers
         special deals. “During fourth of July we had a burger  
         special for our biggest  customer,” Van De Boom 
                     explains.


PROFILE
Wisconsin Grass-fed Beef Cooperative 
Bob Van De Boom, President
www.WisconsinGrassFed.coop


Sales and marketing have been one of the larger successes of the Wisconsin Grass-fed Beef 
Cooperative. This stems from the members decision to sell its meat under its own brand, Wisconsin 
Meadows. The group also hired a sales and marketing manager to reach out to new customers  and 
provide demonstrations on grass-fed beef at stores around the state. 


“Right now our bottleneck is fi nding enough cattle year round so we can continue to grow,” says Van 
De Boom. In addition to marketing to customers, the Cooperative is currently searching for new 
members by setting up booths at pasture walks and conferences. Another issue has been 
communication between board members, Van De Boom explains. “Being across the state makes it 
hard to meet face-to-face.”


Now the Cooperative has 55 members and a full-time sales and marketing manager. Most of the 
day-to-day operational decisions are made by the sales and marketing manager, but the Board of 
Directors decides larger issues through email or during monthly conference calls. If needed, an issue 
is taken directly to the members at the annual meeting.


Laura Paine at WI DATCP continues to play a key role as adviser to the group. Leadership and 
diversity in the board members has given the Cooperative a strong foundation and benefi t. This can 
be seen in the different roles members fi ll, as one of the members designed several Wisconsin 
Meadows logos and consulted a focus group for input. Another example is that members with back-
grounds in sales and cattle production have contributed their unique knowledge and experience to 
build and improve the Cooperative.


Van De Boom advises producers looking to work cooperatively to fi nd dedicated, communicative leaders. 


The Wisconsin Meadows brand 
(shown above) stems from collaborative 
marketing made possible by the 
Wisconsin Grass-fed Beef 
Cooperative.  Picture below is the 
Cooperative’s President Bob Van De 
Boom with his wife, Beth, out on their 
farm.
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How did the Co-op start?
In 2008, Sacred Heart Hospital in Eau Claire approached the River 
Country Resource Conservation and Development Council about 
creating an organization that would link local producers to 
institutional food services. The hospital had committed itself to 
spending 10 percent of its $2 million food budget to local food and 
needed a way to meet that goal. A consortium of interested parties 
met and ultimately formed the Producers & Buyers Co-op. 


  Developing the Co-op was no easy feat, according 
  to Mary C. Anderson, RCD Resource Specialist.  
  Producers, processors, institutions and others   
  “spent countless hours working out the details, 
  developing open communication between the 
  partners and fi nding creative solutions to the   


PROFILE
Producers & Buyers Co-op
Mary C. Anderson
www.ProducersAndBuyers.com


            hurdles encountered along the way.”


What were some challenges?
One issue the Co-op still encounters is the lack of buyer education on the differences between 
industrial and local food. Consumers don’t always understand the differences in quality, 
sustainability, or cost of production that come with purchasing local food. There is also a lack of local 
meat and produce processors. “The Co-op often has to schedule meat processing weeks to months in 
advance,” Anderson adds.


The lack of local infrastructure has been an issue for the Co-op. “Institutions are used to ordering and 
having product the next day, so their in-house storage is limited,” says Anderson. “The product cost for 
storage has to be passed on to institutions, making local food less competitive.” The Co-op had to 
develop a transportation system for itself, as well as fi nd ways to meet the packaging and labeling 
needs of the institution. 


What resources have been helpful to you?
One key resource for the Co-op was the Wisconsin Department of Agriculture, Trade and Consumer 
Protection’s Buy Local, Buy Wisconsin grant. The Co-op also made use of other DATCP resources on 
business fi nancing and planning.


“One of the seven guiding principles for cooperatives is ‘Cooperatives helping cooperatives,’” says 
Anderson. “The consortium received a lot of valuable assistance from others, including Just Local 
Food Cooperative in Eau Claire, the Southeast Minnesota Food Network, the Viroqua Food 
Cooperative, the Cooperative Foundation, and Margaret Bau, USDA-Rural Development’s 
Cooperative Development Specialist.”


What tips do you have for producers who would like to sell to institutions?
“Creating a local food supply that meets the needs of the producers and the institutions has to involve 
all parts of the food chain,” says Anderson. “Producers must learn how institutions are accustomed to 
ordering and receiving their food, which is very different from working with individuals or selling at a 
farmers market.”


To succeed at selling to institutions, all stakeholders must demonstrate commitment and leadership. 
Anderson explains, “Commitment to the vision and dedication to the implementation are keys to success.”


Producers must learn how 
institutions are accustomed to 
ordering and receiving their 
food, which is very 
different from working with 
individuals or selling at a 
farmers market.


Mary Anderson
Producers & Buyers Co-op
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DISTRIBUTORS
Food distributors are a key component of the 
food system in the United States. Restaurants, 
caterers, convention centers, school and 
college food services and other types of food 
services all rely on distributors to supply the 
food and food-related products needed to serve 
their customers. Often, all needed food and 
food-related products can be ordered from one 
or two distributors. 


Opportunities for farmers to sell their food 
products to local or regional food services are 
limited by time, staffi ng and money constraints 
for farmers and food services, alike. 
Distributors meet the needs of food services for 
specifi c quantities of specifi c products at a 
specifi c time. Distributors can also meet the 
needs of farmers by handling marketing, 
ordering, billing and delivery tasks, thus 
allowing the farmers to concentrate on 
production. If you would like to tap into the 
food service market, consider working with a 
distributor.


If farmers choose to sell to both distributors 
and their potential retail customers, they may 
be asked to sign a non-compete agreement that 
the farmers will charge their retail outlets the 
same base price the distributor does.


Selling to Distributors
Benefi ts
• Sell large quantities of product to one 
 location
• Can concentrate on production skills 
 rather than marketing
• Fewer contacts needed to sell products
• The distributor can smooth out the
 problem of seasonal availability by buying 
 from local farmers in season and sourcing 
 products elsewhere when the local products
 are unavailable


Challenges
• Less farmer-to-consumer connection
• Less brand identifi cation
• Price for product will be competitive


We went to the stores ourselves and didn’t 
use distributors. But distributors can save 
you a considerable amount of cost and you 
can’t deliver it for what they can. It’s going 
to cost you well over 30% to deliver to
outlying areas. Troy DeRosier, Crystal Ball Farms
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Marketing through distributors allows you to sell a large of 
quantity of product to one location.


We will give our wholesale markets a one- to 
two-week notice of what will be available. 
If you can’t supply it, let them know ahead 
of time. They don’t want empty shelves and 
if they’re expecting something from you and 
you don’t provide it without letting them 
know ahead of time, they won’t buy from 
you again. They’re very unforgiving if you 
don’t communicate your situation with 
them, and you need to understand that.


Richard de Wilde, Harmony Valley Farm







IN
TE


R
M


E
D


IA
TE


 M
A


R
K


E
TI


N
G


: P
R


O
D


U
C


E
R


 T
O


 B
U


Y
E


R
 T


O
 C


O
N


S
U


M
E


R
IN


TE
R


M
E


D
IA


TE
 M


A
R


K
E


TI
N


G
: P


R
O


D
U


C
E


R
 T


O
 B


U
Y


E
R


 T
O


 C
O


N
S


U
M


E
R


100       WISCONSIN LOCAL FOOD MARKETING GUIDE       


Glass-bottled milk and home delivery are making a resurgence in 
Wisconsin. Dairy farm families bottle their own milk, while adding 
value to their farms and communities. Troy and Barbara DeRosier 
have found new markets for their milk bottling business.


The DeRosiers decided they needed a better income from their 
100-cow dairy herd near Osceola. They wanted something more 
substantial where they had more control over the end product. 
Their search led them in the direction of home bottling and 
seeking new markets.


“We felt bottling our own milk and marketing it ourselves was 
the best option to maintain a decent price and control our 
destiny,” Troy DeRosier explains. “We made the transition in the 
fall of 2003 and it’s worked very well for us.”


Adding a bottling facility to an existing farmstead took extensive 
planning. It requires three full-time and six part-time employees. 
“We started our organic farm at a time when there wasn’t a good 
market for organic milk. That’s certainly changed, as the organic 
market has expanded greatly since then,” Troy says.


Making Plans
To get ideas he could apply to his farm, DeRosier spent time 
visiting East Coast farms that were bottling and marketing their 
milk. “There was no software or business plan anywhere for what 
I wanted to do,” he relates. “It was a couple-year process and we 
hired an outside source to do a business plan and the fi nancials, 
and it took about nine months to get up and running.”


Getting out and viewing other successful operations helped give 
them a concept of what goes on in a bottling plant. They needed to 
know where the labor was required and DeRosier says it also gave 
them some ideas about marketing. “I’m pretty good at marketing 
anyway so it was helpful in many little things,” he notes.


Although the DeRosiers couldn’t fi nd resources to help them, 
there are now several programs available. He remarks, “DATCP has 
a value-added focus in their programs. They’re very good at 
helping direct people as far as whom to talk with and where to go.”


Recovering production and distribution costs was always at the front 
of their decision. “We used our cost of production and the margin 
we felt we needed for it to be worthwhile,” DeRosier explains.


Before one bottle was fi lled, DeRosier commissioned a survey at 
stores to determine what customers were looking for and how they 
liked it packaged. “We worked with a few key stores before we built 
our plant,” he notes. “Then, because we worked with those stores, 
they were willing to stock our product after they saw the results and 
knew we were serious about what we were working on.”


PROFILE
Crystal Ball Farms
Troy & Barbara DeRosier
Troy@crystalballfarms.com


Crystal Ball Farms delivers directly to 
stores in a 90-mile radius and provides 
home delivery in a 50-mile range.


We felt bottling our own
milk and marketing it
ourselves was the best option 
to maintain a decent price 
and control our destiny.


Troy DeRosier, Crystal Ball Farms
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Creating Their Market
Crystal Ball dairy provides some of its products for sampling at 
stores. “That gives us a close touch with the consumer,” he says. 
“The stores set up a special day for us to give demonstrations 
and samples of our products. We get a chance to talk about our 
farm and how we handle our cows. We get to tell them our story 
and that’s what really sells.”


Crystal Ball Farms literally created its market. Taking its milk, 
processing and bottling it on the farm, and delivering it to stores 
changed their fi nancial position and may fuel a further expansion 
now that they’re able to market all the milk they produce.


“We deliver directly to stores in a 90-mile radius and home 
delivery in a 50-mile range,” DeRosier explains. “About one-third 
of our business is deliveries, and we have two trucks on the road 
most days. We’ve made changes to more effi cient vehicles, but 
we have to pass along the increase in fuel prices. I hate to do that 
because I’m still farmer-oriented, but I don’t have any choice.”


Decision to Use Glass Bottles
“The survey we did determined that we were going to use glass 
bottles for our milk,” he says. “Glass fi ts very well with the organic 
and high-end markets. We market half-gallons because if we went 
to gallons we would have to go to plastic. The way we set up the 
plant and process the milk all fi ts together. If we were going to 
use plastic containers we’d have to set the plant up differently 
and we’d have a different price point. You can get more for a half 
gallon because the smaller container has a higher value.”


Crystal Ball customers pay a deposit on the glass which DeRosier 
hopes they will return because the price of each glass bottle 
has risen above the cost of the return. “We have our label on all 
our bottles so we don’t do much advertising anymore,” he adds. 
“Any expansion of our market is mostly by word of mouth.


“We’re working with the state [of Wisconsin] now to put in a 
receiving bay to bring milk in to add to our supply,” DeRosier 
says. “We’re not sure we want to expand our herd because it’s 
easier to get help in the creamery than for the farm.”


Working with Distributors, Schools, Hospitals
DeRosier suggests that anyone looking to enter this market 
consider using distributors instead of doing deliveries themselves. 
“We went to the stores ourselves and didn’t use distributors. But 
distributors can save you a considerable amount of cost and you 
can’t deliver it for what they can. It’s going to cost you well over 
30% to deliver to outlying areas.


“I think there’s room for other bottling dairies in Wisconsin,” he 
notes. “But I would look at other markets. I think the glass bottle 
market is pretty well saturated. There’s some room but only so 
much market because it’s a high-end product. With high fuel 
prices we’re working with hospitals now because they’re trying to 
buy more local products because it costs so much to haul it in.”


There’s a federal mandate requiring schools to improve their 
nutrition and they’re emphasizing doing it locally. “We are 
doing a pilot program with one school,” he says. “We’re not 
sure where it’s going yet because of the nine-month market with 
three months down. But it is a possibility for further expansion.”


The stores set up a special 
day for us to give
demonstrations and samples 
of our products. We get a 
chance to talk about our farm 
and how we handle our cows. 
We get to tell them our story 
and that’s what really sells.


Troy DeRosier, Crystal Ball Farms


Milk from DeRosiers’ 100-cow dairy is 
packaged in glass bottles and is also
made into butter, ice cream and cheese 
products.


The dairy has an on-farm processing 
facility and retail store. 
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CHAPTER 4
Rules, Regulations, Licensing and Liability
When planning to raise farm products for sale, 
you need to know and understand a variety of
issues. Some relate to how food products are 
handled from harvest to sale and others relate to 
how your products are positioned in the 
marketplace. Food safety is of paramount 
importance. It starts on the farm and is a 
consideration from post-harvest handling to 
processing, packaging and distribution. Rules 
and regulations, including licensing and labeling 
standards, are designed to help you present safe 
food products for public consumption. 


REGULATIONS 
State Regulations
The State of Wisconsin has developed food 
regulations for farmers wishing to market to 
consumers and to grocery stores, restaurants, and 
institutions. Contact DATCP’s Division of Food 
Safety at 608-224-4700 or email DATCPFood@
wisconsin.gov for more information. Read the 
following pages for a summary of state 
requirements by product and market.


Local Regulations
Counties, townships and cities are local 
government units that may have regulations 
that apply to your business. Some typical kinds 
of regulations include: 
• Limits on size or location of advertising signs
• Permits required for excavating or new
 building construction
• Local health codes regarding food preparation 
 and sale
• Zoning regulations on types of enterprises
 that can be conducted in certain areas
• Requirements for size and placement of
 parking areas
• Requirements for bathroom and hand washing
 facilities (especially for agritourism enterprises) 


Local government offi cials and farmers who 
have started new enterprises agree that it is far 
better to work together early to avoid problems, 
rather than trying to fi x things that were not 
properly done or permitted. County and city 
governments divide responsibilities among 
departments, and the department names can 
vary from place to place. Rural townships may 
have their own planning and zoning 
guidelines. It is best to check with both county 
and township offi cials before proceeding on any 
farm business expansion.


To fi nd out the name(s) of local offi cials:
• Check your county’s website
• Call the county courthouse administrative 
 offi ce
• Check the Wisconsin Towns Association 
 website www.wisctowns.com/town_sites.html  


Overview of Food 
Marketing Regulations
DATCP’s Division of Food Safety has 
regulatory authority over food sold in 
Wisconsin. Generally, the more food products 
are processed, the more they are regulated.


 Less Regulation More Regulation


Raw, unprocessed  Processed foods
foods    


Single-ingredient  Multiple ingredients
foods    


Shelf-stable foods Sold at a location off 
 the farm


Sold to the end  Sold to a retailer for 
consumer sale to consumer


Small sales volume Large sales volume
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LICENSING AND LABELING 
State requirements that affect local food marketers 
may include inspection of processing facilities, 
review of labels on packaged food products, 
inspection of scales and collection of food samples 
to be analyzed for contaminants or composition 
requirements. Department of Agriculture, Trade 
and Consumer Protection (DATCP) inspectors 
typically visit local food marketing operations if 
warranted by consumer complaints.
  


Processed Food Business Licensing
Starting a processed food business will require 
state and, possibly, federal licensing depending 
on the products involved. If you plan to primarily 
sell your products directly to consumers, you 
will need a retail food establishment license.
Internet sales are considered retail sales. If you 
plan to sell primarily through wholesale 
distribution, you will need a food processing plant 
license. 


Key requirements for license include:
• The facility must be an approved (commercial
 grade) kitchen. Using your personal home 
 kitchen is not allowed. If you plan to start 
 the business in your home you will need to
 construct a separate kitchen room dedicated 
 to this food business. The dedicated kitchen 
 will need to have washable fl oors, walls and 
 ceilings. The lighting will need to be adequate 
 for commercial purposes, and the room must 
 be properly ventilated. A three-compartment 
 sink or NSF-approved dishwasher will be needed
 for washing your equipment and utensils. A 
 separate hand sink is also required. Some 
 starting operators rent time in an area 
 restaurant, school or church kitchen to 
 satisfy the separate commercial kitchen 
 requirement without having to invest in a new,
 separate kitchen of their own.


• Equipment such as stoves, sinks and mixers 
 must be of approved design, be easily cleaned, 
 and in good repair. If the equipment bears 
 the NSF certifi cation, you can feel certain 
 that it will meet these design requirements.


• Other utensils like pans, bowls and spoons 
 must be smooth, non-pervious and easily 
 cleaned. Almost all utensils currently 
 manufactured meet this requirement.


For more information about NSF go to 
www.nsf.org/regulatory


For exact legal requirements for commercially 
processing food in Wisconsin go to 
www.legis.state.wi.us/rsb/code/atcp/atcp070.pdf


Processed Food Labeling
Accurate information on processed food labels 
helps consumers make informed choices about 
food. Labels provide weight and content 
information to help consumers choose the best 
value for their money. The ingredient list 
identifi es products consumers may need to 
avoid due to potential allergic reactions or 
other health concerns. Your packaged products 
must be properly labeled with:
• The name of the product
• A listing of the ingredients in decreasing 
 order of predominance by weight
• A net weight or volume statement
• The name and address of the manufacturer, 
 packer, or distributor
• Nutrition information, unless exempt


Contact state or local food inspectors for 
specifi c questions regarding labeling. DATCP 
does not require label approval prior to a 
food product’s manufacture or distribution. 
DATCP’s Division of Food Safety does not 
‘approve’ labels but its staff will answer 
questions and provide assistance. The 
responsibility to comply with current food 
labeling requirements rests solely on the 
manufacturer or distributor of the food 
products. For specifi c information about 
processed food labeling go to 
http://datcp.wisconsin.gov/Food/Labeling or 
contact the Division of Food Safety at 608-224-
4700 or email DATCPFood@wisconsin.gov


Resources for Food Labeling
A Food Labeling Guide
U. S. Food and Drug Administration (FDA) 
www.cfsan.fda.gov/~dms/2lg-toc.html
94 pages that includes information on basic food labeling as 
well as information on nutrition facts, trans fat and 
allergen labeling.


Division of Food Safety Labeling Information
WI DATCP
http://datcp.wisconsin.gov/Food/Labeling
DATCP’s Division of Food Safety website provides general
information. However, go to the FDA website for the most 
up-to-date and comprehensive information available.
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Food Label Sources
WI DATCP 
http://datcp.wisconsin.gov/Food/Labeling
A list of Wisconsin sources for design and printing of food labels.


Frequent Food Label Questions 
WI DATCP 
http://datcp.wisconsin.gov/Food/Labeling
An 8-page publication covering the most basic information on 
food labeling.


Meat Business Licensing and Labeling
New processors must meet several standards 
to obtain a license for a meat business. State 
of Wisconsin meat plants must meet the same 
standards as USDA-inspected meat plants and 
must implement a food safety system called 
Hazard Analysis Critical Control Point 
(HACCP). A licensed meat establishment is 
required to implement HACCP plans and have 
a Sanitation Standard Operating Procedure 
(SSOP) in place. The HACCP is a risk-based 
approach to manufacturing food products that 
identifi es the critical step(s) in the 
manufacturing process and performs a 
monitored, quantifi able function in those 
places where there is a danger of causing or 
promoting microbiological, physical or 
chemical contamination. The SSOP is a written 
plan that outlines the monitored procedures 
followed to maintain overall plant sanitation, 
including daily cleaning, regularly scheduled 
maintenance, food handling practices and 
employee hygiene.


Labeling meat products differs from other 
processed foods due to the greater risks and
requirements that meat processing involves. 
The State of Wisconsin meat inspection 
program and meat establishments work 
together to ensure that meat products 
produced and sold comply with required 
standards for safety, identity and 
wholesomeness set by the state and federal 
governments.


It is illegal to feed garbage or food scraps 
containing animal parts or meat juices to swine, 
unless it is from your own home. Swine 
producers cannot buy or accept garbage or 
food scraps from restaurants, even if meat is 
removed from it, because meat juices are likely 
present. Stale bakery, waste from apple cider 
presses and other food waste that has no 


animal parts or meat juices may be fed to 
swine. The devastating outbreak of foot-and-
mouth disease in the United Kingdom in 2001 
was traced to garbage feeding. Other diseases 
may also be transmitted in food waste, 
including trichinosis, which also can infect 
humans.


For references to specifi c aspects of meat 
labeling, see Chapter 55 of the Wisconsin 
Administrative Code: www.legis.state.wi.us/rsb/
code/atcp/atcp055.pdf It explains labeling 
requirements, including weight, inspection, 
safe handling instructions, and other pertinent 
information. See the resources below for a 
summary of the Bureau of Meat Safety & 
Inspection’s labeling guidelines.


Resources for Meat Business 
Licensing and Labeling
Direct Marketing Meat
UW Extension 
www.uwex.edu/ces/agmarkets/publications/
documents/A3811-15.pdf
Direct marketing meat fact sheet. 


Direct Marketing Meat Guide Book
UW Extension and WI DATCP
www.uwex.edu/ces/agmarkets/publications/
documents/A3809.pdf
A comprehensive guide for Wisconsin meat producers.


Meat Product Formulation and Labeling
WI DATCP
http://datcp.wisconsin.gov/Food/Meat_Safety
Before a meat or custom/not-for-sale product can be marketed 
in Wisconsin, its formula must be approved by the Division 
of Food Safety. In addition to meat, this could include water, 
spices, cures, fl avoring, binders or extenders.


Wisconsin’s State Meat Inspection Program 
WI DATCP
http://datcp.wisconsin.gov/Food/Meat_Safety
Standards of safety and purity.
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Weights and Measures
The same weights and measures laws apply to 
direct marketers of farm produce as to all other 
retailers. Scales must meet standards for 
commercial scales set by the National Institute 
of Standards and Technology (NIST). They 
must be “legal for trade”, National Type 
Evaluation Program (NTEP) approved (if put 
into service after January 1, 1997), and be able 
to be calibrated. Scales do not need to be 
registered, but are subject to inspection by a 
state or local representative of weights and 
measures.


If a commodity is weighed at the time of sale, 
the scale’s indicator must be visible to the 
consumer. By law, liquid commodities shall 
be sold by liquid measure and non-liquid 
commodities shall be sold by weight. The law 
permits other methods of sale only where the 
method is in general use and does not deceive 
the consumer. One exception is eggs. They are 
sold by both count and size. Closed containers 
of apples must comply with the USDA grade 
standards, which must be stated on the container.


Chapter 91 of the Wisconsin Administrative 
Code provides rules for selling fresh fruits and 
vegetables. Some, like apples, corn and 
cantaloupe can be sold by weight or count, 
while others, like asparagus, beans and 
potatoes must be sold only by weight.


If an item is packaged before sale, it must be
labeled according to the requirements of
Chapter 90 of the Wisconsin Administrative Code. 
The label must list the name of the food, any 
ingredients other than the raw product, net 
weight, liquid measure or count as required 
- metric translations are optional but may be 
helpful in targeting certain ethnic markets - 
name and address of the processor, packer or 
distributor, a declaration of quantity and any 
other information required by law, such as 
grade and sizes for eggs. No quantity declaration 
is required for packages weighed at the time of 
sale and for clear packages of six or fewer fruits 
or vegetables, if the fruit or vegetable is sold by 
count. If all packages are of uniform weight or 
measure, an accompanying placard can furnish 
the required label information.


When a local food producer advertises any 
pre-packaged food product and includes the 
retail price in the advertisement, the ad must 
list the package contents by weight or volume 
or state the price per whole measurement unit. 
(For example, $1.25 per pound.)


WISCONSIN
ADMINISTRATIVE CODE
The rules of a state agency have the effect of 
law and are issued by an agency to 
implement, interpret or make specifi c 
legislation enforced or administered by the 
agency, or govern the organization or 
procedure of the agency. “Wisconsin 
Administrative Code” means such rules as they 
may be amended from time to time. See the 
chapters for Agriculture, Trade and Consumer 
Protection (ATCP) at 
www.legis.state.wi.us/rsb/code.html.
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APPLE CIDER
Type of Sale Regulations


Producer Selling from Farm No license required
 Cider must be pressed by the producer/seller
 Cider must be fully labeled including approved warning statement


Producer Selling Door-to-Door No license required  
or at Farmers’ Market Cider must be pressed and bottled by the producer/seller
 Local ordinance may apply
 Cider must be fully labeled including approved warning statement


Producer Distributing from  Finished product must come from a licensed food processing
Farm to Grocery Store,  plant
Restaurant or Institution Must comply with juice HACCP 21CFR120 
 Finished product must be fully labeled 
 
BAKERY ITEMS
Type of Sale Regulations


Producer Selling from Farm Retail food establishment license required
 Processed in commercial kitchen


Producer Selling Door-to-Door  Finished product must come from a licensed retail food
or at Farmers’ Market establishment or food processing plant
 Mobile retail food establishment license required for 
 bakery products that are unpackaged or that require 
 refrigeration for safety


Producer Distributing from  Finished product must come from a licensed retail food
Farm to Grocery Store,  establishment or food processing plant
Restaurant or Institution


BAKERY ITEMS (FRUIT-BASED) 
Type of Sale Regulations


Producer Selling from Farm Retail food establishment license required
 Processed in commercial kitchen


Producer Selling Door-to-Door Finished product must come from a licensed retail food
or at Farmers’ Market  establishment or food processing plant
 Mobile retail food establishment license required for 
 bakery products that are unpackaged or that require 
 refrigeration for safety
 Local ordinance may apply


Producer Distributing from  Finished product must come from a licensed retail food
Farm to Grocery Store, establishment or food processing plant
Restaurant or Institution Finished product must be fully labeled


State Requirements by Market for Products of Non-Animal Origin
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CANNED FOOD PRODUCTS (low acid)—Small Scale Processing
Type of Sale Regulations


Producer Selling from Farm Home or farm-based processing not generally feasible for 
 meats or low acid canned foods such as beans, corn, peas, etc.
  Inadequate processing during the canning of low-acid foods 
 may cause these foods to become unsafe. 
 Small-scale processing is generally impractical because the  
 equipment needed to produce consistently safe food is highly  
 technical and expensive.


Producer Selling Door-to-Door Not applicable
or at Farmers’ Market


Producer Distributing from  Not applicable
Farm to  Grocery Store, 
Restaurant or Institution


DRY FOOD MIXES AND BLENDS
Type of Sale Regulations


Producer Selling from Farm Retail food establishment license required
 Processed in commercial kitchen


Producer Selling Door-to-Door  Finished product must come from a licensed retail food
or at Farmers’ Market establishment or food processing plant
 Mobile retail food establishment license required for 
 unpackaged product sales
 
Producer Distributing from  Finished product must come from a licensed retail food 
Farm to Grocery Store,  establishment or food processing plant
Restaurant or Institution Finished product must be fully labeled.


FRUIT—Cut 
Type of Sale Regulations


Producer Selling from Farm Retail food establishment license required
 Processed in commercial kitchen


Producer Selling Door-to-Door Finished product must come from a licensed retail food 
or at Farmers’ Market  establishment or food processing plant
 Local ordinance may apply
 Additional license depends on cut fruit being sold


Producer Distributing from  Finished product must come from a licensed retail food
Farm to Grocery Store,  establishment or food processing plant
Restaurant or Institution  Finished product must be fully labeled


State Requirements by Market for Products of Non-Animal Origin
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FRUIT—Frozen
Type of Sale Regulations
Producer Selling from Farm Retail food establishment license required
 Processed in commercial kitchen


Producer Selling Door-to-Door Finished product must come from a licensed retail food
or at Farmers’ Market  establishment or food processing plant
 Additional license depends on type of fruit being sold
 Local ordinance may apply
 Frozen fruit must be maintained frozen
 Finished product must be fully labeled


Producer Distributing from  Finished product must come from licensed retail food
Farm to Grocery Store,  establishment or food processing plant
Restaurant or Institution Finished product must be fully labeled


FRUIT—Raw
Type of Sale Regulations
Producer Selling from Farm No license required


Producer Selling Door-to-Door No license required
or at Farmers’ Market


Producer Distributing from  No license required
Farm to Grocery Store, 
Restaurant or Institution


HERBAL AND FLAVORED VINEGAR
Type of Sale Regulations
Producer Selling from Farm Retail food establishment license required
 Processed in commercial kitchen


Producer Selling Door-to-Door No license required
or at Farmers’ Market Finished product must come from a licensed retail food 
 establishment or food processing plant
 Finished product must be fully labeled


Producer Distributing from  Finished product must come from licensed retail food  
Farm to Grocery Store,  establishment or food processing plant
Restaurant or Institution Finished product must be fully  labeled 


HONEY
Type of Sale Regulations


Producer Selling from Farm,  No license required for honey sold as beekeeper’s own that 
Door-to Door or at Farmers’ has no added color, fl avors or ingredients 
Market or Distributing to Honey must be handled in a way that assures food safety 
Grocery Store, Restaurant  Honey must be fully labeled including Graded or labeled 
or Institution “Ungraded”


State Requirements by Market for Products of Non-Animal Origin
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JAMS AND JELLIES
Type of Sale Regulations


Producer Selling from Farm, An individual may process in a home kitchen without a food  
Roadside Farmstand,  processing plant license within parameters of s. 97.29 (2)(b)2  
Farmers’ Market or a  and s. 97.29(6). Producer must also meet the requirements  
Community Event of the Emergency Rule to create ATCP 70.03 (7)(e)(f) and  
 (note).  Please be aware these rule requirements may be 
 subject to change.
 Product must be fully labeled 


Producer Selling Door-to-Door Product must come from a licensed retail food establishment  
or at Farmers’ Market or food processing plant
 Local ordinance may apply
 Finished product must be fully labeled


Producer Distributing from  Finished product must come from a licensed retail food
Farm to Grocery Store,  establishment or food processing plant
Restaurant or Institution  Finished product must be fully labeled


MAPLE SYRUP
Type of Sale Regulations


Producer Selling from Farm,  No license required


Door-to Door or at Farmers’ Food must be handled in a way that assures food safety 
Market Maple syrup must be fully labeled


Producer Distributing to Food processing plant license required
Grocery Store, Restaurant  Maple syrup must be processed in a commercial facility
or Institution Maple syrup must be fully labeled


VEGETABLES—Cut
Type of Sale Regulations


Producer Selling from Farm Retail food establishment license required
 Processed in commercial kitchen


Producer Selling Door-to-Door Finished product must come from a licensed retail food
or at Farmers’ Market  establishment, food processing plant, or mobile retail food 
 establishment
 Additional license depends on type of cut vegetable sold 
 Local ordinance may apply
 Finished product must be fully labeled


Producer Distributing from  Finished product must come from producer’s licensed retail
Farm to Grocery Store,  food establishment or food processing plant
Restaurant or Institution Finished product must be fully labeled


State Requirements by Market for Products of Non-Animal Origin
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VEGETABLES—Frozen
Type of Sale Regulations


Producer Selling from Farm Retail food establishment license required
 Processed in commercial kitchen


Producer Selling Door-to-Door Finished product must come from a licensed retail food
or at Farmers’ Market establishment or food processing plant 
 Additional license depends on type of vegetable being sold 
 Local ordinance may apply
 Frozen vegetables must be kept frozen
 Finished product must be fully labeled


Producer Distributing from  Finished product must come from producer’s licensed retail food
Farm to Grocery Store,  establishment or food processing plant
Restaurant or Institution Finished product must be fully labeled


VEGETABLES—Pickled (acidifi ed)
Type of Sale Regulations


Producer Selling from Farm, An individual may process in a home kitchen without a food  
Roadside Farmstand,  processing plant license within parameters of s. 97.29 (2)(b)2  
Farmers’ Market or and s. 97.29(6). Producer must also meet the requirements  
Community Event of the Emergency Rule to create ATCP 70.03 (7)(e)(f) and  
 (note).  Please be aware these rule requirements may be 
 subject to change.
 Successfully complete an Acidifi ed Food Training Course or
 utilize a scheduled recipe approved by a process authority or  
 from Ball or Kerr Blue Book
 Finished product must be fully labeled


Producer Selling Door-to-Door Finished product must come from a licensed food processing 
 plant
 Local ordinance may apply
 Finished product must be fully labeled


Producer Distributing from  Finished product must come from a licensed food processing
Farm to Grocery Store,  plant
Restaurant or Institution Finished product must be fully labeled 


VEGETABLES—Raw    
Type of Sale Regulations  


Producer Selling from Farm No license required
     
Producer Selling Door-to-Door No license required
or at Farmers’ Market


Producer Distributing from  No license required
Farm to Grocery Store, 
Restaurant or Institution


State Requirements by Product and Market of Non-Animal Origin
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State Requirements by Market for Products of Animal Origin
ANIMALS/CAPTIVE GAME/EXOTICS—Pheasants, Deer & Bison
Type of Sale Regulations


Producer Selling from Farm Retail food establishment license required
 Livestock must be processed at a state or federally inspected facility
 Meat may be weighed on-farm with approved scale or weighed
 by package at processor 
 Product storage areas must be located in a clean, neat area
 (house or shed allowed)
 Product storage must be used exclusively to store meat sold to 
 customers
 Frozen meat must be maintained frozen
 Unfrozen meat products must be maintained at internal 
 temperature of 41°F or below 
 Meat must be fully labeled 


Producer Sells Live Animals  No license required 
and Consumer Arranges for 
Processing    


Producer Selling Door-to-Door Mobile retail food establishment license required
or at Farmers’ Market Local ordinance may apply 
 Livestock must be processed at a state or federally inspected facility
 Product storage must be used exclusively to store meat sold to
 customers
 Product storage must be located in a clean, neat area (house
 or shed allowed)
 Frozen meat must be maintained frozen
 Unfrozen meat products must be maintained and delivered at
 internal temperature of 41°F or below using any effective 
 method (freezer, dry ice, cooler, etc.)
 Meat must be fully labeled 
     
Producer Distributing from  Warehouse license required
Farm to Grocery Store,  Registration as meat distributor required
Restaurant or Institution Livestock must be processed at a state or federally inspected facility
 Warehouse freezer and producer’s vehicle must be inspected 
 to ensure it is sanitary and that frozen meat will be maintained
 in a frozen state
 Unfrozen meat products must be maintained and delivered at 
 an internal temperature of 41°F or below using any effective
 method (freezer, dry ice, cooler, etc.)
 Meat must be fully labeled
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AQUACULTURE—Farmed Fish & Seafood
Type of Sale Regulations


Producer Selling from Farm Retail food establishment or food processing plant license 
 required
 Packaged fi sh must be fully labeled


Fee Fishing Fish eviscerated and fi lleted as a service to paying fee fi shing 
 customers is not licensed by Division of Food Safety


Producer Selling Door-to-Door  Mobile retail food establishment license required
or at Farmers’ Market  Frozen fi sh must be maintained frozen 
 Unfrozen fi sh products must be maintained and delivered at 
 an internal temperature of 38°F or below using any effective 
 method (freezer, dry ice, cooler, etc.)
 Packaged fi sh must be fully labeled


Producer Distributing from  Fish must come from a licensed retail food establishment or
Farm to Grocery Store,  food processing plant that meet the requirements of   
Restaurant or Institution 21CFR123
 Frozen fi sh must be maintained frozen
 Unfrozen fi sh products must be maintained and delivered at
 an internal temperature of 38°F or below using any effective 
 method (freezer, dry ice, cooler, etc.)
 Fish must be fully labeled


DAIRY—Butter, Cream & Fluid Milk
Type of Sale Regulations


Producer Selling from Farm Dairy Farm license required for persons or businesses to
(Farmstead Dairy Plant) operate a dairy farm
 Dairy Plant license required to process all dairy products
 Buttermakers license required for persons to be in charge of  
 or supervise the making of butter that will be sold
 Dairy products must be maintained at internal temperature 
 of 45°F or below 
 Dairy products must be fully labeled 


Producer Selling Door-to-Door Mobile retail food establishment license required
or at Farmers’ Market Dairy products must be maintained and delivered at internal 
 temperature of 41°F or below using any effective method 
 (freezer, dry ice, cooler, etc.)
 Dairy products must be fully labeled 


Producer Distributing from  No additional license required when dairy products come 
Farm to Grocery Store,  from producer’s licensed dairy plant
Restaurant or Institution  Dairy products must be maintained and delivered at internal
 temperature of 45°F or below using any effective method 
 (freezer, dry ice, cooler, etc.)
 Dairy products must be fully labeled 


State Requirements by Market for Products of Animal Origin
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DAIRY—Cheese Made from Pasteurized Milk
Type of Sale Regulations


Producer Selling from Farm Dairy Farm license required for persons or businesses to
(Farmstead Dairy Plant) operate a dairy farm
 Dairy Plant license required to process all dairy products
 License required for persons to be in charge of or supervise 
 the making of cheese that will be sold
 Dairy products must be maintained at internal temperature 
 of 45°F or below 
 Dairy products must be fully labeled


Producer Selling Door-to-Door Mobile retail food establishment license required
or at Farmers’ Market Dairy products must be maintained and delivered at internal 
 temperature of 41°F or below using any effective method 
 (freezer, dry ice, cooler, etc.)
 Dairy products must be fully labeled


Producer Distributing from  No additional license required when dairy products come 
Farm to Grocery Store,  from producer’s licensed dairy plant
Restaurant or Institution  Dairy products must be maintained and delivered at internal
 temperature of 45°F or below using any effective method
 (freezer, dry ice, cooler, etc.)
 Dairy products must be fully labeled 


DAIRY—Cheese Made from Raw Milk - Raw Milk Cheese
Type of Sale Regulations


Producer Selling from Farm Dairy Farm license required for persons or businesses to
(Farmstead Dairy Plant) operate a dairy farm
 Dairy Plant license required to process all dairy products
 Dairy products must be maintained at internal temperature
 of 45°F or below 
 License required for persons to be in charge of or supervise 
 the making of cheese that will be sold
 Raw milk cheese must be aged a minimum of 60 days
 prior to sale
 Dairy products must be fully labeled


Producer Selling Door-to-Door Mobile retail food establishment license required
or at Farmers’ Market Dairy products must be maintained and delivered at internal 
 temperature of 41°F or below using any effective method 
 (freezer, dry ice, cooler, etc.)
 Dairy products must be fully labeled and aged for 60 days


Producer Distributing from  No additional license required when dairy products come
Farm to Grocery Store,  from producer’s licensed dairy plant
Restaurant or Institution Dairy products must be maintained and delivered at internal 
 temperature of 45°F or below using any effective method 
 (freezer, dry ice, cooler, etc.)
 Dairy products must be fully labeled and aged for 60 days


State Requirements by Market for Products of Animal Origin
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DAIRY—Flavored Milk, Ice Cream, Kefi r, Sour Cream & Yogurt
Type of Sale Regulations


Producer Selling from Farm Dairy Farm license required for persons or businesses to 
(Farmstead Dairy Plant) operate a dairy farm
 Dairy Plant license required to process all dairy products
 Dairy products must be maintained at internal temperature 
 of 45°F or below once culture is complete
 Dairy products must be fully labeled


Producer Selling Door-to-Door Mobile retail food establishment license required
or at Farmers’ Market Dairy products must be maintained and delivered at internal 
 temperature of 41°F or below using any effective method 
 (freezer, dry ice, cooler, etc.)
 Dairy products must be fully labeled


Producer Distributing from  No additional license required when dairy products come
Farm to Grocery Store,  from producer’s licensed dairy plant
Restaurant or Institution  Dairy products must be maintained and delivered at internal 
 temperature of 45°F or below using any effective method 
 (freezer, dry ice, cooler, etc.)


EGGS
Type of Sale Regulations
Producer Selling from Farm No license required
 Eggs must be sold directly to consumer 
 Must be handled in a way to assure food safety including
 storage at 45°F or below
 Used carton labels can’t be misleading (remove original 
 labeling when re-using cartons)


Producer Selling Door-to-Door Mobile retail food establishment license required
or at Farmers’ Market Food processing plant license required
 Eggs must be stored at 41°F during storage and transportation
 Eggs must be fully labeled including a Grade statement or 
 “Ungraded”


Producer Distributing from  Food processing plant license required
Farm to Grocery Store, Eggs must be fully labeled
Restaurant or Institution Eggs must be stored at 41°F during storage and transportation 


State Requirements by Market for Products of Animal Origin
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LIVESTOCK—Cattle, Swine, Sheep, Goats & Ratites
Type of Sale Regulations


Producer Selling from Farm Retail food establishment license required
 Livestock must be processed at a state or federally inspected facility
 Meat may be weighed on-farm with approved scale or weighed
 by package at processor 
 Product storage must be clean and located in a clean, neat 
 area (house or shed allowed)
 Product storage must be used exclusively to store meat sold to
 customers
 Frozen meat must be maintained frozen 
 Unfrozen meat products must be maintained at internal 
 temperature of 41°F or below
 Meat must be fully labeled


Producer Sells Live Animals  No license required
and Consumer Arranges for 
Processing


Producer Selling Door-to-Door Mobile retail food establishment license required
or at Farmers’ Market Local ordinance may apply    
 Livestock must be processed at a state or federally inspected 
 facility
 Meat may be weighed on-farm with approved scale or weighed 
 by package at processor 
 Product storage must be used exclusively to store meat sold to  
 customers
 Product storage must be located in a clean, neat area (house 
 or shed allowed)
 Unfrozen meat products must be maintained and delivered at 
 internal temperature of 41°F or below using any effective 
 method (freezer, dry ice, cooler, etc.)
 Meat must be fully labeled 


Producer Distributing from Warehouse license required
Farm to Grocery Store,  Livestock must be processed at a state or federally inspected facility
Restaurant or Institution Registration as meat distributor required
 Warehouse freezer and producer’s vehicle must be inspected to
 ensure it is sanitary and that frozen meat will be maintained frozen 
 Unfrozen meat products must be maintained and delivered at
 an internal temperature of 41°F or below using any effective 
 method (freezer, dry ice, cooler, etc.)
 Meat must be fully labeled


State Requirements by Market for Products of Animal Origin
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POULTRY—Farm-Raised Chickens, Ducks, Geese, Guinea Hens, Squab & Turkeys
Less than 1,000 birds per year
Type of Sale Regulations


Producer Selling from Farm No license or inspection required for home slaughter and sale
 Birds must be healthy and come from producer’s own fl ock 
 Poultry can only be sold directly to consumer
 Producer maintains custody of birds until sold
 Processed poultry must be handled in a way that assures 
 food safety
 Frozen poultry must be maintained frozen
 Unfrozen poultry must be maintained at internal temperature
 of 41°F or below 
 Poultry must be fully labeled including “Not inspected”


Producer Selling Door-to-Door Mobile retail food establishment license required
or at Farmers’ Market Local ordinance may apply
 Poultry must be processed at a state or federally inspected facility
 Frozen poultry must be maintained frozen
 Unfrozen poultry products must be maintained and delivered
 at internal temperature of 41°F or below using any effective 
 method (freezer, dry ice, cooler, etc.)
 Poultry must be fully labeled


Producer Distributing from  Warehouse license required
Farm to Grocery Store,  Registration as meat distributor required
Restaurant or Institution Poultry must be processed at a state or federally inspected facility
 Warehouse freezer and producer’s vehicle must be inspected
 to ensure it is sanitary and that frozen meat will be maintained
 frozen 
 Unfrozen poultry products must be maintained and delivered
 at internal temperature of 41°F or below using any effective
 method (freezer, dry ice, cooler, etc.) 
 Poultry must be fully labeled


State Requirements by Market for Products of Animal Origin
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POULTRY—Farm-Raised Chickens, Ducks, Geese, Guinea Hens, Squab & Turkeys
More than 1,000 birds per year
Type of Sale Regulations
Producer Selling from Farm Retail food establishment or meat plant license required
 Poultry must be processed at a state or federally inspected facility
 Product storage must be used exclusively to store poultry 
 products sold to customers
 Product storage must be located in a clean, neat area (house
 or shed allowed)
 Frozen poultry must be maintained frozen
 Unfrozen poultry products must be maintained at internal 
 temperature of 41°F or below 
 Poultry must be fully labeled


Producer Selling Door-to-Door Mobile retail food establishment license required and a
or at Farmers’ Market warehouse license if food is stored more than 24 hours
 Local ordinance may apply 
 Poultry must be processed at a state or federally inspected facility
 Product storage must be used exclusively to store poultry 
 products sold to customers
 Product storage must be located in a clean, neat area (house
 or shed allowed)
 Frozen poultry must be maintained frozen
 Unfrozen poultry products must be maintained and delivered
 at internal temperature of 41°F or below using any effective 
 method (freezer, dry ice, cooler, etc.) 
 Poultry must be fully labeled 


Producer Distributing from  Warehouse license required
Farm to Grocery Store,  Registration as meat distributor required
Restaurant or Institution Poultry must be processed at a state or federally inspected facility
 Warehouse freezer and producer’s vehicle must be inspected
 to ensure it is sanitary and that frozen meat will be maintained
 frozen 
 Unfrozen poultry products must be maintained and delivered
 at internal temperature of 41°F or below using any effective 
 method (freezer, dry ice, cooler, etc.)
 Poultry must be fully labeled


State Requirements by Market for Products of Animal Origin
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RABBITS
Type of Sale Regulations


Producer Selling from Farm No license or inspection required for home slaughter or sale
 Producer maintains custody of meat until sold
 Meat can only be sold directly to consumer
 Meat must be handled in a way that assures food safety 
 Frozen meat must be maintained frozen
 Unfrozen meat products must be maintained at internal 
 temperature of 41°F or below 
 Meat must be fully labeled including “Not inspected”


Producer Selling Door-to-Door Mobile retail food establishment license required
or at Farmers’ Market Local ordinance may apply
 Rabbit must be processed at a licensed food or meat 
 processing plant 
 Frozen meat must be maintained frozen
 Unfrozen meat products must be maintained and delivered at
 internal temperature of 41°F or below using any effective 
 method (freezer, dry ice, cooler, etc.)
 Meat must be fully labeled including “Not inspected” 


Producer Distributing from  Finished product must come from a licensed food processing-
Farm to Grocery Store,  plant
Restaurant or Institution Frozen meat must be maintained frozen
 Unfrozen meat products must be maintained and delivered at
 internal temperature of 41°F or below using any effective
 method (freezer, dry ice, cooler, etc.)
 Meat must be fully labeled including “Not inspected” 


State Requirements by Market for Products of Animal Origin
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Food marketers must be familiar with and 
comply with state and federal food laws. In 
Wisconsin, the Department of Agriculture, Trade 
and Consumer Protection(DATCP) is responsible 
for administering laws concerning weights and 
measures, packaging and labeling, food 
advertising and trade practices, and food 
production and protection (food safety).


Contact DATCP’s Division of Food Safety 
regional offi ce as your fi rst step to obtain food 
safety information as it relates to food marketing 
or food processing. Call either the Madison 
offi ce at 608-224-4700 or the Eau Claire offi ce 
at 715-839-3844. 


Food Safety Guidelines
Wisconsin’s Food Law states only safe and 
wholesome food can be offered for sale. It is 
illegal to manufacture, prepare for sale, store, 
or sell food unless the food is protected from 
dust, insects, and any other unclean, unhealthy, 
or unsanitary condition. To prevent 
contamination, equipment must be suitable for 
the type of product being sold.


FOOD SAFETY, LIABILITY AND FARM INSURANCE
Marketing Fresh, Raw Fruits and Vegetables
Farmers in Wisconsin are considered an 
“approved source” for fruits and vegetables 
they raise themselves. They can sell any 
quantity, to any person or business, without a 
food license. Even though no licensing is 
required, farmers still have to take 
reasonable care to avoid contamination 
of their produce with disease organisms. 
Food safety starts in the fi eld and continues 
through the process of harvesting, washing, 
packaging, storing and transporting fruits 
and vegetables. 


Marketing Eggs
Farmers can sell shell eggs produced by their 
own laying fl ock on their farm. No license is 
required if selling on their farm, but farmers 
are required to be licensed if they are selling 
off their property such as to grocery stores, 
restaurants or food services. Farmers are 
considered an “approved source” for shell 
eggs if they are licensed, follow the safe
handling guidelines for shell eggs and 
properly label the eggs as defi ned in Chapter 
88.08 of the Wisconsin Administrative Code. 
Eggs are a perishable product, and must be 
handled properly to ensure food safety. See 
page 115 for state requirements.  


Marketing Meat or Poultry
Farmers can sell meat and poultry products 
that have been processed at licensed and 
inspected processing facilities. The rules vary 
depending on the type and quantity of meat 
you are selling and to whom you are selling it. 
For more information on rules and 
regulations for meat and poultry, go to 
pages 105.


Marketing Dairy Products
Dairy products can be produced, processed 
and sold directly from the farm with 
appropriate licensing and in a facility that meets 
state and federal standards. Training and 
certifi cations are required for making cheese 
and butter. For more information on 
requirements associated with marketing 
dairy products, go to page 113-115.
 
For a link to the Agriculture, Trade and 
Consumer Protection (ATCP) chapters of the 
Wisconsin Administrative Code, see page 106.


Marketing Processed or Prepared Foods
Wisconsin Act 101 allows small-scale 
producers to sell canned fruits and 
vegetables that are naturally acidic or have 
been acidifi ed by pickling or fermenting. 
These products include salsas, sauerkraut, 
jams and jellies, and pickled fruits and 
vegetables. Several restrictions apply to these 
sales. Search http://datcp.wisconsin.gov for 
more information on selling home-canned 
foods under this bill. 


Other products, like canned carrots, fi sh, 
meat or pickled eggs, may only be sold by 
licensed vendors. Obtaining a license 
requires an approved kitchen separate from 
a home kitchen. Those selling a canned 
pickled product are encouraged to take a 
training course in safe canning procedures. 
The training courses also teach how to 
conduct pH testing of your product. For 
more information, call the Division of Food 
Safety at 608-224-4700 or email 
DATCPFood@wisconsin.gov.
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Learning about safe food handling is good 
business for any farmer who wants to market a 
food product. When you sell a food product to 
the public, even if you are not required to have 
a license, you still need to follow safe food 
handling practices. Handling food safely can 
protect your customers from illness and you 
from liability. Some of the best practices for 
handling food are common sense, but some 
practices are not obvious. Restaurant and food 
service personnel are well-trained in food safety. 
If you are bringing food products to sell to 
them, they need to see you are handling 
products correctly or they may refuse to accept 
a shipment from you.


It is helpful to learn the guidelines the food 
industry follows. Hazard Analysis and Critical 
Control Points (HACCP) is an internationally 
accepted protocol for ensuring food safety.  
The HACCP procedures are useful information 
not only for farmers, but for anyone who is 
processing or preparing a food for sale to the 
public. For more information go to http://sop.
nfsmi.org/HACCPBasedSOPs.php.


Food Safety Concerns
Cross-Contamination
Cross contamination occurs when disease-
causing organisms move from one type of food 
to another, or from the food handling 
environment onto food. Some examples include:


• Using a knife and cutting board to cut up
 a chicken. The knife or cutting board is not
 cleaned and hands are not thoroughly 
 washed before cutting up lettuce for a salad.
 The lettuce can pick up salmonella or other 
 bacteria from the chicken residue left on the
 knife, cutting board or hands.
• Using a utensil to place pieces of raw meat 
 in a pan for cooking. The same utensil is not
 cleaned before it is used to remove the cooked 
 meat from the pan, moving the germs from 
 the uncooked meat onto the cooked pieces.


Food Contamination on the Farm
Food contamination can happen in the fi eld 
during the growing season, harvest and 
packaging or transport, all before the products 
get to point-of-sale. Contamination can be 
caused by fecal material coming in contact 
with vegetables or water-borne bacteria. Some 


examples include:


• A fi eld worker fails to wash hands thoroughly
 after using the bathroom and returns to
 picking vegetables.
• Rain water fl ows across a barnyard and past a 
 nearby packing shed. The water splashes on a
 crate of lettuce being hauled to the shed, thus
 contaminating the lettuce with barnyard germs.


Preventing Food Contamination in the Field
Ways to prevent contamination include:


• Keep pets and livestock out of areas where 
 food is grown, processed, packaged, transported
 or otherwise handled.
• Be aware of wildlife in your fi elds, remove or 
 cover wild animal feces if possible. Avoid 
 picking fruits or vegetables from areas right 
 next to wild animal feces.
• Pay attention to the routes you take on your
 farm. Avoid tracking soil or mud from
 livestock areas into vegetable or fruit areas.
• Direct rain run-off from livestock areas away
 from vegetable or fruit areas.
• If manure is used for fertilizer, allow plenty 
 of time for it to break down between spreading
 and harvest of a crop. The USDA Organic 
 program rules require that manure must be
 tilled into the soil at least 120 days prior to 
 harvest of a crop that has direct contact with
 the soil (such as lettuce), and at least 90 days
 prior to harvest of a crop that does not have 
 direct contact with the soil (such as sweet corn).
• If you irrigate, look for ways to avoid
 contamination of irrigation water.


Preventing Food Contamination 
During Packing, Storing and Transport
Ways to prevent contamination include:


• Wash hands again, and again and again.
• Keep watch for anything that could cause 
 cross-contamination.
• Make sure water used for washing fruits and 
 vegetables is from a clean source and is not
 contaminated on its way to the wash area.
• When washing fruits and vegetables, it is 
 generally best to wash them under running 
 water that can drain away rapidly. Soaking a
 batch of vegetables in a tub of water can 
 cause cross-contamination if one of the
 vegetables is contaminated.
• Keep clean, washed, ready-to-eat vegetables and
 fruits separate from raw vegetables and fruits.
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• Keep packaging areas clean.   
   Clean packing tables with a 
   disinfectant solution in between 
 batches of fruits or vegetables.
• Do not stack dirty things on top   
   of clean things. Keep meat, 
   poultry, and egg products
 physically separated from fruit 
   and vegetable products.
• When transporting, do not load 
   produce with non-produce items. 


Prevent Food Contamination 
During Processing and Preparation
Ways to prevent contamination 
include:


• Wash hands again, and again 
 and again.
• Watch for anything that could 
 cause cross-contamination.
• Clean and sanitize all utensils, 
 cutting boards, countertops or 
 other surfaces in between 
 batches of food.
• Wash all vegetables and fruits 
 prior to processing and keep 
 separate from unwashed 
 vegetables and fruits.
• Keep meat, poultry and egg 
 products physically separated 
 from fruit and vegetable products.
 In a refrigerator, store raw 
 meats that might drip juices in 
 a container that will not leak.
• Follow safe canning procedures. 


Produce from Flooded Areas
Generally speaking, state and 
federal food safety regulations 
do not cover fl ooding situations. 
Regulations governing manure 
and pesticides also do not address 
fl ooding. However, produce that 
has come in contact with fl ood 
water is considered adulterated 
and cannot be sold for human or 
animal consumption. For more 
information go to www.uwex.edu/
ces/ag/issues/ExtensionResponds-
Flood.html for resources on fl ood 
issues regarding homes, agricultural 
production and frequently asked 
questions.  More resources are 
listed at the end of this section.


What is GAP/GHP?
There is an increasing focus in the marketplace on good 
agricultural practices to verify farms are producing fruits 
and vegetables in the safest manner possible. Third-party 
audits are being used by the retail and food services 
industry to verify their suppliers conform to specifi c 
agricultural practices. Good Agricultural Practices (GAP) 
include on-farm production and post-production processes 
resulting in safe and quality food products. Good Handling 
Practices (GHP) include those used in handling and packing 
operations that minimize microbial contamination of fresh 
fruits, vegetables and tree nuts. 


The U.S. Department of Agriculture (USDA) Agricultural 
Marketing Service, in partnership with state departments of 
agriculture, offers a voluntary, audit-based program to verify 
agricultural practices. GAP/GHP audits verify the 
implementation of a basic food safety program on the farm. 
This includes examining the farm practices and handling/
packing procedures focusing on packing facilities, storage 
facilities and wholesale distribution centers. These audits are 
based on the U.S. Food and Drug Administration’s 
Guidelines to Minimize Microbial Contamination for Fresh 
Fruits and Vegetables and are a fee-based service. 


USDA-trained and -licensed auditors provide GAP/GHP 
certifi cation. GAP certifi cation audits are conducted during 
harvest when harvest crews are at work. GHP audits are 
performed when the packing operation is running and 
workers are present. This federal/state audit program does not 
cover processed fruits and vegetables. (Inspection of food 
processors is provided by DATCP’s Division of Food Safety.)


The GAP certifi cation process covers three sections of the 
USDA Federal/State Audit Checklist for farm operations 
that do not pack their own products:
1. General questions
2. Farm review
3. Field harvest and fi eld packing


The GHP certifi cation process is an add-on for farm 
operations that conduct packing of fresh fruits and vegeta-
bles. The process includes three additional sections in the 
audit checklist:
4. Packing house review
5. Storage and transportation (optional)
6. Traceback (optional)


Every operation must compile a food safety program that
outlines the standard operating procedures and policies that are 
in practice for the requirements in each section of the audit. In 
certain circumstances, documentation must also be provided to 
substantiate practices or analyses of possible contamination. 


Go to www.ams.usda.gov/AMSv1.0/getfi le?dDocName=STELPR
DC5050869 to view the full USDA Audit Verifi cation 
Checklist. General questions and parts 1–5 apply to GAP/
GHP farm operation audits. 
Contact Tim Leege at 715-345-5212 or via email at tim.leege@wisconsin.gov
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On-Farm Food Safety
Regardless of the size of your farm business 
or the products grown, all farmers selling 
food products for public consumption must 
be aware of food safety and the tips they can 
observe to minimize contamination.


Public concern about food safety has increased 
in recent years and farmers should be aware 
that proper steps need to be taken with their 
products to eliminate possible avenues of 
contamination. Safe produce begins with the 
production and handling practices on the 
farm. Products grown and sold with little 
biological contamination are less likely to result 
in health hazards caused by poor handling 
during later preparation stages. Farmers and 
their employees have the critical job of 
minimizing product contamination by learning 
about potential sources of contamination and 
by using Good Agricultural Practices (GAPs).


GAPs are a set of recommendations that can 
improve the quality and safety of the food 
products grown. These general guidelines can be 
incorporated into or adapted by any production 
system. GAPs focus on four primary components 
of production and processing: soils, water, 
hygiene and surfaces.


Soils
Manure is a good form of fertilizer but contains 
pathogens which may be harmful if there has 
been insuffi cient time for bacteria to break 
down volatile components. You can 
minimize the risk of manure contamination by 
using the following steps:
• Allow a minimum of 120 days between manure
 application and fruit and vegetable harvest
• Incorporate manure into soil or use a cover 
 mulch after application to reduce risk of 
 product contamination from rain or
 irrigation splash
• Use aerobic composting of manure which 
 destroys microbes
• Apply manure in fall to allow competing 
 bacteria to neutralize volatile components


Water
Water used for irrigation, cooling, processing 
or cleaning equipment and facilities should be 
free of microbial contaminants. Avoid using 
surface water for post-harvest handling 
procedures. Regularly test your water supply 
for bacteria contamination. Additionally, water 
sanitation products are available for produce 
washing water.


Hygiene
Proper hygiene and health, clean clothes and 
shoes, and safe practices can assure safe food. 
Provide clean and appropriately stocked 
restroom and hand washing facilities for fi eld 
and processing employees to decrease the risk 
of product contamination.


Surfaces
Produce comes in contact with surfaces during 
harvest and processing. These include containers, 
transport bins, knives, and other utensils, sorting 
and packaging tables, and storage areas. Basic 
GAPs to help ensure clean surfaces include:


• Keep potential contaminants such as soil and
 manure out of the processing area or facility
• Remove spoiled produce in the fi eld
• Clean and sanitize equipment and facilities daily
• Control animal contamination


Source: On-farm Food Safety: Guide to Good Agricultural 
Practices (GAPs), Iowa State University Extension PM 
1947a. This publication has several references and resources 
for more information about general produce food safety, 
GAPs, and food safety plans with websites listed. 
www.extension.iastate.edu/Publications/PM1974A.pdf


Food safety starts on the farm and is a consideration from 
post-harvest handling through sale to the consumer. Proper 
handling techniques prevent contamination of food during 
packing, storing and transport. 
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Resources for On-Farm Food Safety
Dairy Food Safety Study Guides
Wisconsin Dairy Artisan Network
www.wisconsindairyartisan.com/food_safety_study_
guides.html
Link to food safety study guides for state dairy licensing.


Food Code Fact Sheet
WI DATCP
http://datcp.wisconsin.gov/Food/Food_Code_Fact_
Sheets
A comprehensive list of guides to Wisconsin Food Code.


Food Safety Begins on the Farm
Cornell University
www.gaps.cornell.edu
Good Agricultural Practices Network for Education and 
Training


Food Safety Risk Management Guide
Kansas State University
www.ksre.ksu.edu/library/fntr2/foodasyst/foodasys.pdf
Includes an overall checklist for food safety risks during 
production and marketing of beef, poultry and produce.


Good Agricultural and Handling Practices
USDA
http://agriculture.sc.gov/UserFiles/fi le/GAPGHP%20
Brochure.pdf
A program brochure that includes answers to frequently asked 
questions.


Guide to Minimize Microbial Food Safety Hazards for 
Fresh Fruits and Vegetables
U.S. Food and Drug Administration
http://www.fda.gov (Search “Guide to Minimize 
Microbial Food Safety Hazards”)
This comprehensive, 49-page guide offers tips and procedures 
for keeping produce safe.


Produce from fl ooded areas
WI DATCP
http://datcp.wisconsin.gov (Search Vegetable Flood Guidelines)
Considerations for growers, packing houses and processors


Sample Farm Safety Manual
Oregon Department of Agriculture
www.oregon.gov/ODA/ADMD/docs/pdf/gap_safety_
program.pdf
Sample Food Safety Program that can be modifi ed to fi t a farm 
operation.


Processed Food Safety
Fruits, vegetables and other food products can 
be processed on a small scale if safe and sanitary 
methods of processing and handling are followed. 
These processed foods include jams and jellies, 
pickled or acidifi ed fruits and vegetables, herbal 
or fl avored vinegars and even baked goods.


Farm-based processing is generally not feasible 
for meats or low-acid canned foods such as 
beans, corn and peas. Inadequate processing 
during the canning of low-acid foods may cause 
these foods to be unsafe. Small scale processing 
of these foods is generally impractical because 
the equipment needed to produce consistently 
safe food is highly technical and expensive.


Certain kinds of foods are “potentially hazardous.” 
This term applies to food that may become 
unsafe if not held at appropriate temperature 
of 41°F or below or 135°F or above, depending 
on the product. Potentially hazardous foods of 
animal origin include products such as milk, 
milk products, eggs, meat, poultry and fi sh. 
Foods of plant origin that are potentially 
hazardous include plant foods that are 
heat-treated, raw sprouted seeds (such as alfalfa 
sprouts), cut melons and garlic-in-oil mixtures. 
Potentially hazardous foods must be handled 
with appropriate temperature control to ensure 
food safety.


If you start a small-scale business processing 
foods such as pickled products, herbal vinegars, 
dressings or any food sold in air-tight containers 
(canned food), state and federal regulations 
require you use an approved written process, 
or recipe. You must submit your scheduled 
process (recipe) to DATCP’s Division of Food 
Safety (DFS) prior to licensing. DFS does not 
approve processes, but will review and evaluate 
the process based on available scientifi c data 
resources. You must submit the process, or 
recipe, to a “competent process authority” for 
evaluation. A process authority would either 
provide you with a written statement that your 
process is safe, or may recommend you do further 
testing before the process can be approved.


If you intend to sell your product outside of 
Wisconsin, or use ingredients originating from 
outside Wisconsin, you must fi le your process 


Eggs are a perishable product and must be handled properly 
to ensure food safety.
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with the U.S. Food and Drug Administration 
(FDA). Since almost all processes use an 
ingredient from an out-of-state source, you will 
invariably have to fi le your process with the 
FDA if you thermally process low-acid or 
acidifi ed food products. Operating under a 
Hazard Analysis and Critical Control Points 
(HACCP) plan requires fi ling your process with 
the FDA and is not necessary for acid foods. 
Retailing an acidifi ed food requires an approved 
process, applying for a variance, and passing 
better processing school. 


For more information on obtaining an approved 
written process prior to licensing, call the 
Division of Food Safety at 608-224-4700 or 
email DATCPFood@wisconsin.gov.


For HACCP guidelines through FDA, go to 
www.cfsan.fda.gov/~lrd/haccp.html.


Liability Concerns
Most farms and farm businesses, and certainly 
farms with direct and intermediate marketing 
enterprises, have complex mixtures of potential 
personal and business liabilities. Insurers 
nationwide are gaining experience with alternative 
farm enterprises. Because farm insurance needs 
are complex, you should work directly with an 
insurance agent to identify your particular needs 
and to obtain the kinds of coverage necessary.


Farmers who market products need to regularly 
review their insurance needs with an 
insurance agent and attorney. Liability 
questions are more challenging than those 
raised by simple physical property coverage. 
Insurance companies offer a diverse range of 
coverage. Individual policies are available for 
physical loss of property, liability and workers’ 
compensation, as well as coverage for other 
specifi c needs. The alternative most local food 
marketers select is a package policy that 
combines all types of coverage in one policy.


Farm Insurance
Farmers are exposed to liability for their 
enterprises, whether conducted on the premises 
or away from them, such as while selling at a 
farmers’ market. You are also exposed as a
result of injuries to you or one of your employees. 
If your product causes harm to the buyer, you 
may be held liable. Liability insurance is


essential to pay for sums you may become 
legally obligated to pay.


The main areas of insurance needed typically 
include liability for products sold, for visitors 
to the farm, for farm workers, as well as coverage 
for the value of crops grown and property and 
equipment owned. 


Product Liability
Liability for the food that you sell is called 
“product liability.” This is handled differently 
depending on where and how much product 
you sell. On-farm sales may be covered through 
your regular property insurance package, but 
don’t assume that is the case. Ask your insurance 
agent if you are covered if someone gets sick 
from food that you sold. If you are selling 
to grocery stores or food services, they may 
require you to carry separate product liability 
coverage. Some farmers’ markets require each 
vendor to carry their own liability coverage. If 
you are selling product through a distributor, 
you probably will be required to carry product 
liability coverage.  Following safe food handling 
and food processing practices are necessary 


Besides assessing rules and regulations for your business, 
you must determine the risk involved in your enterprise. 
Whether selling on-farm or through various markets, farmers 
need to regularly review insurance needs for their business. 
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to limit your liability exposure and to guard 
against people becoming ill from your 
products. Some buyers may refuse your 
product if they realize you failed to follow safe 
food handling practices. 


Premises Liability
Liability for people who visit your farm is called 
“premises liability.” If your farm enterprises 
involve having visitors to the farm, ask your 
insurance agent if your policy covers all liability 
exposures. For example, a policy may cover 
visitors who are guests, but not customers of a 
farm-based business. 


When you have a farm enterprise that invites 
customers to the farm, such as a Pick Your Own 
farm, a petting zoo, or a corn maze, there are 
safety measures you can take to minimize risk 
to your customers such as:


• Make sure the areas that customers visit are
 free of debris
• Get rid of wasp and hornet nests near areas 
 visited by customers
• Eradicate harmful weeds such as poison ivy,
 stinging nettles, and ragweed
• Strictly follow re-entry times for any pesticides
• Lock up farm chemicals, if used
• Keep farm equipment away from customer areas
• Post signs to warn of any dangers you are not
 able to remove
• Have a well-marked and large enough 
 parking area


Not only do such measures protect your 
customers, they give you some protection 
against claims of negligence should an injury 
occur at your farm.


Workers’ Compensation and 
Employers’ Liability Insurance Coverage
You have liability for any farm worker you hire. 
Most employers - including family farmers - are 
required to carry workers’ compensation 
insurance for employees. Under Wisconsin 
law, a person engaged in farming is required 
to obtain a workers’ compensation policy when 
that person employs six or more employees for 
20 consecutive or nonconsecutive days during 
a calendar year. Employees injured on the job 
receive medical and wage benefi ts. If workers’ 
compensation doesn’t apply, the injured party 
can still receive compensation from the 
employer for monetary loss and possibly pain 
and suffering. 


As with product and premises liability, you 
need to talk to an insurance agent to discuss 
insurance coverage needs relating to your 
employees. If you are exempt from carrying 
workers’ compensation, you still need to make 
sure you have adequate farm worker coverage 
on your regular farm property insurance 
package. Also, farmers who are exempt may 
still choose to purchase workers’ compensation 
coverage as a benefi t to their employees.


As a farm employer, you have liability not only 
for injuries to your employees, but for injuries 
or losses they may cause to others. To lessen 
this risk, post clear guidelines and written job 
descriptions for your employees and discuss 
this liability concern with your insurance agent.


Property Insurance Coverage
Farm property includes buildings, vehicles, 
equipment, and inventory. A clear explanation 
in the policy is essential so you know what the 
policy provides.


Farm property insurance includes coverage 
for different types of farm structures, vehicles, 
machinery, equipment, inventory, livestock and 
crops. Coverage options may vary depending on 
the type and cause of loss. Losses may include 
damage to or loss of physical items that are 
owned, leased or contracted by your business. 


Farmers are liable for the food they sell. Some farmers’ 
markets require each vendor carry their own liability coverage.
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You must know the value of the property or 
equipment you wish to cover and today’s 
replacement value of these items. You’ll also 
want to evaluate what type of losses will impair 
your farm operation and for how long. 


Read your farm property insurance policy 
carefully to know the risks covered and any 
conditions, restrictions, or exclusions that may 
limit insurance coverage. Review your 
insurance coverage annually and make any 
needed adjustments.


Crop Insurance and Livestock Price Insurance 
The Risk Management Agency (RMA) of the 
USDA underwrites crop insurance for farmers. 
The RMA provides insurance for a wide variety 
of crops, including many fruits and vegetables. 
For a list of crops covered, go to www.rma.usda.gov 
and search “Crops Covered.” Then choose the 
list of crops covered for the most recent year.


RMA’s Adjusted Gross Revenue (AGR) product 
provides protection against low revenue due to 
unavoidable natural disasters and market
fl uctuations that occur during the insurance 
year. Covered farm revenue consists of income 
from agricultural commodities, including
incidental amounts of income from animals 
and animal products and aquaculture reared in 
a controlled environment. For more information 
go to www.rma.usda.gov/policies/agr.html.


AGR-Lite insurance is available through 
underwriting by the RMA. This whole-farm 
income insurance policy is based on a farm’s 
fi ve-year history of revenue, plus the current 
year’s farm plan. This type of plan may be 
attractive to diversifi ed enterprises since 
coverage is not tied to one specifi c crop or mix 
of crops. 


For producers to qualify for disaster programs 
administered by the USDA’s Farm Service 
Agency, such as the Livestock Forage Program, 
Emergency Assistance for Livestock, Honey 
Bees, and Farm Raised Fish, and the Tree 
Assistance Program, farmers must have their 
own baseline crop insurance.


Noninsured Crop Disaster
Assistance Program (NAP)
USDA’s Farm Service Agency’s (FSA) program 
provides fi nancial assistance to producers of 
noninsurable crops when low yields, loss of 
inventory, or prevented planting occur due to 
natural disasters. For more information go to 
www.fsa.usda.gov and search NAP or go to your 
local FSA offi ce.


Supplemental Revenue 
Assistance Program (SURE)
This program, while not an insurance, is available 
to eligible producers on farms in disaster 
counties that have incurred crop production or  
quality losses and whose economically 
signifi cant crops are covered by crop insurance 
or NAP. For more information go to
www.card.iastate.edu/iowa_ag_review/summer_08/
article3.aspx


Resources for Risk Management 
and Insurance
Agent Locator
USDA-RMA
www.rma.usda.gov/tools/agents/companies/RMA
RMA’s online agent locator lists crop insurance and livestock 
price insurance agents.


Risk, Liability and Insurance for Direct Marketers
UW Extension
www.uwex.edu/ces/agmarkets/publications/
documents/A3811-7.pdf
A brief introduction to liability and insurance for direct 
marketers.


Risk Management Agency (RMA)
USDA 
www.rma.usda.gov/pubs/rme/fctsht.html
Online publications and crop fact sheets.
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The “Buy Local” food movement is one of the 
fastest growing trends in agriculture today and 
is an important infl uence economically, socially, 
and culturally. Local food initiatives are gaining 
momentum in Wisconsin and are creating new 
business opportunities for state farmers.


BUY LOCAL, BUY WISCONSIN
Buy Local, Buy Wisconsin is a comprehensive 
program to support local food systems by 
working with farmers and food buyers to develop 
new markets for Wisconsin food products. The 
design and components of this program represent 
the ideas and experience of individuals from 
across the state who logged hundreds of hours 
in research, working group meetings, and 
online forums for information sharing.  The 
combined efforts of growers, producers, and 
individuals representing grassroots and 
nonprofi t organizations, industry working 
groups, the University of Wisconsin, and the 
Department of Agriculture, Trade and Consumer 
Protection resulted in legislation to fund a 
statewide program. 


The Buy Local, Buy Wisconsin program positively 
impacts farmers, communities, consumer 
nutrition, the environment, and Wisconsin’s 
economy by supporting increased availability 
and demand for locally grown foods.  A 
competitive grant program funds local food 
efforts that increase the sale of Wisconsin 
grown or produced food products or expand 
agricultural tourism in the state. In addition to 
grant funding, the program: 


• Offers competitive grants to support the 
   infrastructure of local food systems 


• Provides one-on-one technical assistance 
   program from local food producers


• Identifi es food safety barriers and implements 
   solutions


• Arranges intensive, day-long workshops 
   designed to educate local producers and 
 business to facilitate successful ventures


• Partners with DHS, DPI, CIAS, REAP, 
   AmeriCorps Farm to School and many other 
   state-wide farm school programs


• Compliments the work of existing local food
 programs including SavorWisconsin.com,  
 Something Special from Wisconsin™  and 
   other efforts across the state


For more information on the Buy Local, Buy 
Wisconsin program, email DATCPBLBW@
wisconsin.gov or go to: http://datcp.wisconsin.gov  
(Search“Buy Local”). 


Wisconsin farmers and small food 
manufactures produce an abundance of 
wonderful food. Increasing access to local 
markets is a win-win solution for the farmer, 
retailer and consumer. “Buy Local, Buy 
Wisconsin” will help create the structure to 
link all of the players and will provide the 
producer training necessary to increase lo-
cally produced food in our schools, grocery 
stores and restaurants.
 Mark Olson, Renaissance Farm


The Buy Local, Buy Wisconsin program efforts strengthen 
connections between producers, retailers, institutions and 
consumers by developing and expanding local food markets 
for Wisconsin farmers and processors. 
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YOUR PARTNER IN 


EXPORT SALES







• Agent/Distributor Search — If conditions look positive for your product in a market, international office staff will identify potential agents
or distributors, contact them to determine their interest in your product, obtain background information for you, and arrange meetings
and follow-up with those candidates that best meet your needs. $550


• Client/End User Search — In markets too small to support distributor networks or in situations
where your products are customized for each customer, international office staff can develop
a list of potential buyers, obtain background information, and introduce your product to
them but allow your own staff to make sales calls on them. $550


• Buyers’ Missions — Buyers’ Missions bring foreign buyers to the U.S. to meet
directly with you. These missions are a great opportunity to learn more about
your product’s export potential and build relationships with key industry play-
ers, without the time and expense involved in overseas travel. Fees vary.


• Food Show PLUS!™ — This service, available to food and agricultural compa-
nies, provides exhibitors at international tradeshows with the information
and in-market support needed to be fully prepared for the event. The list of
services is customized for each show but may include: pre-show feedback on
the competition, translation of company profile, on-site interpreters, pre-
arranged meetings with potential buyers, site visits to local retailers, in-market
seminars, and follow-up assistance. Fees vary.


• Trade Missions — Trade missions can open doors to influential decision makers and
give new-to-market firms valuable firsthand market research and a running start when
approaching the market.  On trade missions, we arrange meetings for participants with
qualified business contacts and senior government officials.  Our trade missions vary in size
from 75+ participants from all industries led by the Governor to a handful of businesses in a relat-
ed industry led by Trade Team staff members.  Fees vary.


• Trade Show Grants — The Wisconsin Trade Project Program awards grants of up to $5,000 to state firms with annual sales of less than $25
million to reimburse some of the costs involved in exhibiting at international trade shows in new markets.  Companies that have developed
high-tech products with worldwide applications can potentially receive a grant for an international show held in the United States.  For further
information contact the outreach consultant responsible for your part of the state.


• Branded Program™ —  The Branded Program, available to food and agricultural companies,  provides 50% cost reimbursement for a wide
variety of international marketing activities including advertising, in-store promotions and product demonstrations, fees for exhibiting at over-
seas tradeshows and selected domestic tradeshows, public relations, promotional publications and freight costs for samples. Fees vary.


INTERNATIONAL PROMOTIONS & MARKET DEVELOPMENT


• Export documentation and certificates


• Identification of lawyers, translators, and other
professional service providers


• Conducting or obtaining credit checks from
appropriate sources


• Customs, labeling, and regulatory certification
assistance


• Government liaison and business 
legal orientation


ADDITIONAL SERVICES AVAILABLE FROM THE 
WISCONSIN INTERNATIONAL TRADE TEAM:







• Area Specialists — Team members with knowledge of the
business culture and practices of different parts of the
world can help you understand the differences from the
U.S. way of doing business, how to best respond to foreign
inquiries, and identify important issues that will affect how
customers in other countries may respond to your product.
Area Specialists travel to overseas markets for trade shows
and trade missions, and offer networks of valuable business
contacts.  Free of charge.


• Market Overview — International office staff will evaluate
potential for your products and analyze current market
conditions including market size, cultural issues affecting
sales of your product, government regulations, tariffs, and
existing competition. $550


• Market Builder™ — The Market Builder service, available to
food and agricultural companies, provides customized in-
market research to help you decide if certain markets are
appropriate for your product(s) and how your product com-
pares to the competition. The service can also give you a
chance to receive product feedback from qualified
importers and distributors, as well as help you set up one-
on-one meetings with interested buyers. Fees vary.


The Wisconsin International Trade Team provides a broad array of services to help
Wisconsin companies succeed in their exporting efforts. Wisconsin firms – whether new to
exporting or a seasoned international businesses – can benefit from the Wisconsin International
Trade Team’s market knowledge and exporting experience. Team members work with a variety of
Wisconsin companies ranging from food processors, to livestock companies, to manufacturers of everything from metal fasteners
to high tech scientific instruments.


Services and support are not limited to Wisconsin’s borders. By combining staff here in Wisconsin with international offices in
Brazil, Canada, China and Mexico, plus an additional 22 international offices specializing in food and agricultural exports, the
Wisconsin International Trade Team can provide assistance at your facility or abroad - wherever you need it.


INTERNATIONAL BUSINESS 
COUNSELING & EDUCATION


• One-on-One Consultations — Outreach Consultants located
around the state can meet with you to help you evaluate
your firm’s export potential; offer guidance on the mechan-
ics of the export process; discuss available resources and
potential strategies for new or expanding markets; and fur-
nish contact information on private-sector export support
service providers such as freight forwarders, translation serv-
ices, international law firms, accountants, and banks.  Free
of charge.


• Export Seminars — Wisconsin companies can attend
exporter education seminars presented throughout the
state.  Seminar topics range from exporter basics to
detailed sessions on trade regulations, tariffs and insur-
ance to market characteristics.  Fees vary.


• Food Export Helpline™ — The Food Export Helpline
offers customized export assistance on the details affect-
ing exporting food and agricultural products. Free of
charge.


MARKET RESEARCH


a







CONTACT INFORMATION


Telephone: 1 (800) 462-5237
Email: international@wisconsin.gov
Website:  datcp.wi.gov


Wisconsin Department of Agriculture, Trade and Consumer Protection


2811 Agriculture Drive
Madison, WI 53718 USA
www.datcp.wi.gov


Ms. Jen Pino-Gallagher
Latin America & Europe
Processed Foods, Livestock & Feed
Tel:  (608) 224-5125 
jen.pinogallagher@wisconsin.gov


Ms. Lisa Stout
Asia, Canada
Processed Foods
Tel:  (608) 224-5126
lisa.stout@wisconsin.gov


Ms. Jennifer Lu
Asia
Livestock & Feed
Tel:  (608) 224-5102
jennifer.lu@wisconsin.gov


Ms. Samantha Streater
Agricultural Market Development Assistant
Tel: (608) 224-5129
samantha.streater@wisconsin.gov


Ms. Kelsey Olson
Food Export Marketing Assistant
Tel: (608) 224-5117
kelsey.olson@wisconsin.gov


Mr. Stanley Pfrang
Canada, India, and Middle East
Tel:  (608) 267-0639
stanley.pfrang@wisconsin.gov


Mr. Brad Schneider
Europe, Medical and Biotechnology
Tel:  (608) 347-2480
brad.schneider@wisconsin.gov


Ms. Beng Yeap
Asia, Environmental Products and Services
Tel:  (608) 266-1480
beng.yeap@wisconsin.gov


Wisconsin Economic Development Corporation
201 West Washington Avenue
Madison, WI 53703 USA
www.commerce.wi.gov


AGRICULTURAL TRADE SPECIALISTS


WISCONSIN ECONOMIC DEVELOPMENT CORPORATION TRADE SPECIALISTS


Big Brochure horizontal 07-11_web.qxp (rev 10/11)







From: Rao, Ashwini P - DATCP
To: "jumhoefer@wischeesemakers.org"
Subject: Support letter
Date: Friday, October 26, 2018 9:04:00 AM
Attachments: support letter.docx

Hi John,
 
See attached.
 
Regards
Ashwini
 
_______________________________________
Ashwini Rao
International Economic Development Consultant
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5119
Cell Phone: 608-224-9932
Ashwini.rao@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user7c24fd14
mailto:jumhoefer@wischeesemakers.org
mailto:Ashwini.rao@wisconsin.gov
https://form.jotform.com/63393850199164

[image: POSOB_Top]

October 25, 2018



Eric Bozoian

Grants Management Specialist

Foreign Agricultural Service

United States Department of Agriculture

Room 6512, 1400 Independence Ave., SW., 

Washington, DC 20250





To the ATP review Committee: 



This letter is in support of the E-commerce in China grant proposal submitted by the Wisconsin Department of Agriculture, Trade and Consumer Protection. 

Wisconsin’s agricultural industry provides $88.3 billion annually for the state’s economy. Wisconsin’s 354,000 agricultural jobs make up 10% of the state’s employment. In 2017, Wisconsin exported $3.5 billion of agricultural products to 147 different countries. That puts Wisconsin 12th in the nation for the value of exported agricultural commodities. In 2017, Wisconsin’s three biggest export markets for agricultural products were Canada, Mexico and China.  

However, retaliatory tariffs imposed by China is having a significant impact on exports. The tariffs have created uncertainty and instability in the agricultural industry. This project will assist companies in diversifying their distribution channels in China thereby mitigating the adverse effects imposed by the tariffs.  

[bookmark: _GoBack]
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From: Hummell, Richard P - DATCP
To: Walz, Sheri A - DATCP
Subject: Talking Points for Trade Team
Date: Monday, October 22, 2018 3:01:00 PM
Attachments: Talking Points - Tariffs (2).pdf

Hi Sheri – Attached are the Talking Points on tariffs we put together for DATCP’s International Trade
Team.
Thanks!
 
 
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd3c35f97
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user6b9af8a6
mailto:rick.hummell@wisconsin.gov
https://form.jotform.com/63393850199164



Talking Points - Tariffs 


 


DATCP is not in a position of making specific statements on current and ongoing federal trade 


policies and tariffs. This is an ongoing issue and changing rapidly, sometimes on a daily basis. 


 


DATCP’s mission continues to be to focus on market development and helping Wisconsin 


companies find export success through all of our programs and services. Wisconsin food and 


agricultural products remain in demand by consumers worldwide and we are committed to 


serving them and help them explore new markets and make the most of current and existing 


export markets. 


 


Wisconsin is home to extensive agricultural production, technology and expertise. From the 


crops we grow to the livestock we raise, Wisconsin agriculture will continue to grow to meet the 


growing demand of the international marketplace. DATCP’s International Agribusiness Center is 


proud to take a leading role in ensuring Wisconsin is a key player in the global marketplace. 


 


DATCP’s International Agribusiness Center staff offer support to farms and agribusinesses 


seeking to enter the international marketplace or grow their exports. Staff offer technical 


expertise, coordinate trade missions, host buyers missions and hold educational seminars. Learn 


more at AgExporting.wi.gov.  


 


Research is and will continue to be key to meeting the needs and desires of consumers around 


the world for Wisconsin agricultural products. Wisconsin is home to excellent research facilities 


and is renowned worldwide for its technical expertise. 


 


Bottom line for agriculture 


Agriculture needs exports. 


Exports support farms, jobs and businesses here in Wisconsin. 


Agriculture relies on fair and transparent trade policies. 


Wisconsin agriculture can be competitive with anyone as long as we’re on a level playing field. 


Exports provide great opportunities and new markets for agriculture. 


 


XXX 


 


Supplemental Info About DATCP’s International Agribusiness Center 


 


One of the key players in the success of Wisconsin’s agriculture industry is the International 


Agribusiness Center (IABC), part of DATCP’s Division of Agricultural Development. The 


center’s International Trade Team supports Wisconsin agribusiness in developing local, regional 


and international markets for Wisconsin agricultural products. Together with other division 


programs, the IABC assists businesses in creating innovative methods to develop, fund and 


diversify Wisconsin’s agricultural economy and to increase its global market share. 


 


The IABC identifies export opportunities for Wisconsin’s agricultural companies and producers 


and provides technical expertise and market development for trade-enhancing partnerships. The 



https://datcp.wi.gov/Pages/Growing_WI/InternationalAgribusiness.aspx





IABC uses client feedback, global trends and export data to establish criteria for identifying 


target markets and activities. 


 


The IABC helps facilitate international export of Wisconsin agricultural products by: 


 


• Providing international market development support, coordination and technical expertise; 


 


• Planning/facilitating trade missions, trade shows and international marketing opportunities; 


 


• Providing technical expertise and market development initiatives; 


 


• Working with foreign governments to facilitate agricultural development initiatives; 


 


• Hosting foreign buyers, government officials and trade delegations. 


 


Services provided by the IABC include: 


 


Getting Started 


The IABC’s economic development consultants provide support to prospective and beginning 


exporters in developing an export plan; provide guidance on export documentation, rules and 


regulations; and provide access to export training and information through seminars and one-on-


one consultations. 


 


Market Access 


With access to international offices specializing in agricultural exports, IABC consultants 


provide assistance both at home and abroad – wherever the client needs it. Market access 


services include identifying best export opportunities for products, customized in-market 


research, competitor analysis, and outreach to qualified buyers. 


 


Market Promotion and Development 


The IABC helps identify Wisconsin agricultural market development opportunities around the 


world; plans and facilitates trade missions, trade shows and other international marketing 


opportunities; and works with foreign governments to facilitate agricultural development 


initiatives. 


 


Education 


The center’s economic development consultants sponsor or co-sponsor export education 


opportunities geared towards making prospective exporters “export ready.” 


 


Resource Center 


The Center serves as a clearinghouse/resource center to other government agencies, 


organizations and exporting stakeholders. 







From: Carly Grether
To: Carly Grether
Cc: Amanda Culp
Subject: Tariff Impact: FFT Releases New Report Highlighting How Chinese Retaliation from Steel and Aluminum Tariffs

Taxes American Farmers
Date: Tuesday, April 24, 2018 10:21:11 AM

Dear COSDA Members,
Please see below from Farmer for Free Trade:
FOR IMMEDIATE RELEASE – 4/24/18 CONTACT: matt@farmersforfreetrade.com
Tariff Impact: Farmers for Free Trade Releases New Report Highlighting How

Chinese Retaliation from Steel and Aluminum Tariffs Taxes American
Farmers

FFT releases ‘Farmers Pay the Price’ a guide to how retaliatory tariffs from the 232 trade action
hurt American exports of fruit, nuts, pork and other commodities

READ THE FULL REPORT HERE
(Washington, D.C.) – Farmers for Free Trade, a bipartisan campaign to rebuild support for trade at
the grassroots level, today released a new report highlighting the significant impact Chinese
retaliation from steel and aluminum tariffs will have on U.S. wine, almond, walnut, pork, cherry,
and many other commodity producers. The report also shows how economies of certain states
will be hit hardest as a result. This new report is a part of the ongoing effort by Farmers for Free
Trade to illustrate the negative impacts tariffs on American agriculture and amplify the voices of the
many farmers who will be hurt by them.
“The tariffs described in this report are a tax on American farmers. They increase the cost of
exporting, depress the prices of farm futures, and end up hurting the bottom lines of farmers in states
across the country,” said Senators Richard Lugar and Max Baucus, Co-Chairs or Farmers for
Free Trade. “They also incentivize trading partners like China to look to other markets for their
imports. That means that trading relationships that took decades to develop can evaporate overnight.
And as many farmers and trade experts know, once you lose an export market it doesn’t come back
immediately, in fact, it often takes many years for trading relationships to recover.”
Some of the top states impacted include California, Iowa, Washington, Missouri, and North
Carolina. Retaliatory tariffs from the Section 232 trade action on steel and aluminum are 15 percent
on all products excluding pork, which faces a 25% tariff.
Farmers for Free Trade will join with farmers from across California and the California
Secretary of Food and Agriculture on Thursday, April 26th in Sacramento for an event that will
highlight the negative impacts of these tariffs on California exports. For more on that event please
contact matt@farmersforfreetrade.com,
Farmers for Free Trade is a bipartisan campaign to rebuild support for trade and is dedicated to
supporting and expanding the economic benefits of free trade for farmers and ranchers. It’s working
to keep, enhance and advance trade agreements by lending a pragmatic voice to negotiations
impacting the industry. Farmers for Free Trade is co-chaired by former U.S. Senators Max Baucus
(D-MT) and Richard Lugar (R-IN). For more information, please contact
info@farmersforfreetrade.com, follow us @FarmersForTrade or visit
www.FarmersForFreeTrade.com.

###
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From: Stamm, Christine A - DATCP
To: Krebs, Samuel - GOV
Cc: Alexander C - DATCP Girard (AlexanderC.Girard@wisconsin.gov)
Subject: Tariffs and Trade Information
Date: Wednesday, April 11, 2018 5:51:00 PM
Attachments: Tariffs and Trade Information Updated 1 (002).docx

Sam,
Alex Girard is having computer problems and therefore I am sending this on his behalf.
 
Kind regards,
Christine
 
 
 
Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
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https://secure-web.cisco.com/1VnNXG_swaBN4oyN_2TGKS7UkZQJDCDXU4rdRoX96QYoAYUFGW5Ebui9ucxrBXw1NA8uv6Om-uUeV6l00GLbJmJqPtsmk2L40XyCrazX7KY6q8WO0tgStKiyIeApcD9TUEcN-0jWOMloq8uyKtVRMBXk4tIcajzTORqAvge7WHCU-JNLkVrm614MuWtrSKzvyBqBUWvreqiaXpgOY28a_ciov2m-62gLaXFYO9E3nvqUpV3myMRcB052j0ayV1ge-teFYR9GqYBGoMso1g9ofEICHo0TIKEgRPSieNBc5Su8/https%3A%2F%2Fform.jotform.com%2F63393850199164
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DATE: APRIL 11TH, 2018

RELATING TO: TARIFF IMPACTS TO WISCONSIN AGRICULTURE

DRAFTED BY: ALEXANDER GIRARD, DATCP, O: (608) 224-5114; C: (715) 808-2252



NASDA Update: 4/6/2018

China responded against U.S. tariffs this week by enacting and then proposing retaliatory tariffs. On April 2, in response to U.S. steel and aluminum tariffs (Section 232) the Chinese enacted increased tariffs of 15% against a variety of U.S. specialty crops and value-added products while also increasing tariffs by 25% on U.S. pork and pork products. Then on Wednesday, following USTR’s proposed $50 billion in tariffs on Chinese goods (Section 301), the Chinese proposed increasing tariffs by 25% on a wide range of U.S. agricultural products, including soybeans. It’s important to note that the “Monday Tariffs” are in effect but the “Wednesday Tariffs” have just been proposed. (NASDA Member Update. April 6th, 2018.)



USDA Foreign Agricultural Service Report:

On April 2, 2018, China’s State Council Tariff Committee (SCTC) announced that additional tariffs on 128 U.S.-origin products would be implemented, effective immediately. These tariffs were proposed by China’s Ministry of Commerce (MOFCOM) on March 23, 2018 in response to the U.S. 232 Trade Action. These tariffs will impact roughly $2 billion in U.S. food and agricultural exports. U.S. exporters of fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products should be aware of these new tariffs effective April 2, 2018. 



Earlier on March 26, MOFCOM had initially proposed implementing the additional tariffs in tranches, but on April 2, China implemented additional tariffs on all 128 products. MOFCOM reported that this decision was based on its determination that China was unlikely to reach a consensus with the United States in the WTO and because of numerous comments received from Chinese citizens supporting these retaliatory tariffs. China stated that these additional tariffs target $3 billion in U.S. goods to balance the losses caused to Chinese steel and aluminum interests. China stated that taking this action was justified under the World Trade Organization (WTO) Agreement on Safeguard Measures. Of the 128 products targeted, 84 were food and agricultural products, including fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products—totaling approximately $2 billion in U.S. exports. (Source: USDA FAS) (https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf)



Table of New Tariff Rates Imposed by China: USDA Foreign Agricultural Service

https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf





Agricultural Exports to China:

· China is Wisconsin’s third most valuable export market for our agricultural products. In 2017, Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than 27% over the year before. (Source: Database accessed on www.wisertrade.org)

· The top agricultural export product categories to China last year were wood, raw hides and skins, and dairy-related products. (Source: Database accessed on www.wisertrade.org)



Wisconsin Agricultural Export Overview Highlights: 

Highlights: January 2017 – December 2017 

· Wisconsin exported $3.5 billion in agricultural products to 147 countries in 2017, an increase of 3.63 percent in value compared to the same period last year. 

· Wisconsin currently ranks 12th among U.S. states in agricultural exports. 

· Wisconsin ranked first in the export of ginseng roots, prepared/preserved cranberries, sweet corn prepared/preserved, and bovine semen. 

· Wisconsin’s top two largest agricultural export markets are Canada ($3.5 billion) and Mexico ($412 million).



Wisconsin Export of GINSENG to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· China is Wisconsin’s top ginseng export market. Wisconsin exported $14 million of ginseng to China in 2017. This was 46% of Wisconsin’s total ginseng exports last year. (Source: Database accessed on www.wisertrade.org)

· Wisconsin ginseng is considered the highest-quality American ginseng in the world. Wisconsin is the number one producer of ginseng in the United States accounting for about 90 to 95 percent of all ginseng produced in the country, and Marathon County is the top ginseng growing county in the state, producing about 95 percent of Wisconsin’s annual crop. (Ginseng Board of WI).

· News release from the Ginseng Board about the potential tariff is available here.

· Chart shows total U.S. ginseng exports and Wisconsin ginseng exports:



[image: ]



Wisconsin Export of SOYBEANS to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· In 2017, Wisconsin exported $7,237,202 of soybeans to China. See chart:

[image: ]



Soybeans

· China is Wisconsin’s eighth largest export market for soybeans. Wisconsin exported $7.2 million of soybeans in 2017. That was about 3% of Wisconsin’s total soybean exports. Wisconsin’s largest export market for soybeans last year was Mexico, $176 million or about 70% of Wisconsin’s total soybean exports. (Source: Database accessed on www.wisertrade.org)

· Wisconsin produced 101 million bushels of soybeans in 2017. Soybean planted and harvested acreage set record highs last year. (Source: USDA NASS)

· Wisconsin producers intend to plant 2.20 million acres of soybeans in Wisconsin in 2018. This is a 50,000 acre increase from 2017. If realized, this would be Wisconsin’s largest planted acreage on record. (Source: USDA NASS)

· Wisconsin is a major exporter of soybeans. Sixty five percent of Wisconsin soybeans are exported. Two out of every three soybean rows are sent to other countries. (Source: Wisconsin Soybean Marketing Board)

· Wisconsin is home to family businesses that are major exporters of Wisconsin soybeans. The DeLong Company, based in Clinton, is one example. For more than 100 years, this family owned and operated business has grown to become a major supplier of Wisconsin family farmer grown soybeans serving U.S. and world-wide markets. (Source: Wisconsin Soybean Marketing Board)



Wisconsin Export of CRANBERRIES to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)


Cranberries

· In 2017, Wisconsin exported $11,035,762 of cranberries to China.

· China is Wisconsin’s third largest export market for cranberries. 

· Wisconsin exported $11 million of cranberries in 2017. That was about 9% of Wisconsin’s total cranberry exports. Wisconsin’s largest export market for cranberries was the Netherlands in 2017, exporting about $27.8 million, which is about 23% of the state’s total cranberry exports. (Source: Database accessed on www.wisertrade.org)

· In 2016, Wisconsin produced 6.13 million barrels of cranberries. 

· Wisconsin ranked first nationally in cranberry production, producing 64% of the nation’s total. Wisconsin’s total production was more than twice that of the next highest producing state, Massachusetts. (Source: USDA NASS)
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Wisconsin Export of PORK to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



Pork

· Wisconsin is home to 300,000 hogs and pigs on Wisconsin farms. (Source: USDA NASS)



· In 2017, Wisconsin had no exports of pork to China. North Carolina and Missouri were the top two exporters of pork to China last year. 



· [bookmark: _GoBack]Wisconsin’s largest market for pork exports in 2017 was Canada, exporting about $3.6 million, which is about 53% of the state’s pork exports. (Source: Database accessed on www.wisertrade.org)
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Wisconsin Agricultural Exports to China: (WISERTrade Database)
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CHINA: U.S. TRADE SUMMARY

The U.S. goods trade deficit with China was $347.0 billion in 2016, a 5.5 percent decrease ($20.1 billion) over 2015. U.S. goods exports to China were $115.8 billion, down 0.3 percent ($297 million) from the previous year. Corresponding U.S. imports from China were $462.8 billion, down 4.2 percent. China was the United States' 3rd largest goods export market in 2016.



U.S. exports of services to China were an estimated $48.4 billion in 2015 (latest data available) and U.S. imports were $15.1 billion. Sales of services in China by majority U.S.-owned affiliates were $54.9 billion in 2014 (latest data available), while sales of services in the United States by majority China-owned firms were $4.8 billion.



U.S. foreign direct investment in China (stock) was $74.6 billion in 2015 (latest data available), a 10.5

percent increase from 2014. U.S. direct investment in China is led by manufacturing, wholesale trade, and depository institutions. (Source: Office of the US Trade Representative - https://ustr.gov/sites/default/files/files/reports/2017/NTE/2017%20NTE.pdf)
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RankCodesDescriptionANNUAL 2015ANNUAL 2016ANNUAL 2017JAN 2017 YTDJAN 2018 YTD


TOTAL ALL STATES23,033,23715,586,68422,626,3391,218,0293,799,372


1WIWisconsin12,158,08312,130,67114,123,494945,543327,065
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RankCodesDescriptionDates in UseANNUAL 2015ANNUAL 2016ANNUAL 2017JAN 2017 YTDJAN 2018 YTD


TOTAL ALL COMMODITIES-19,314,67416,996,37026,532,8761,366,353847,020


11211Plants Etc For Pharmacy, Perfume, Insecticides Etc1988-250012,158,08312,171,27114,123,494945,543327,065


21201Soybeans, Whether Or Not Broken1988-25006,113,6861,052,9197,237,2020519,955


31208Flour & Meal Of Oil Seed & Olea Fruit (No Mustard)1988-25001,031,3553,729,1805,172,180420,8100


41214Rutabagas, Hay, Clover & Other Forage Products1988-2500043,000000


51210Hop Cones, Fresh Or Dried; Lupulin1988-250011,5500000


61204Flaxseed (Linseed), Whether Or Not Broken1988-250000000


71209Seeds, Fruit And Spores, For Sowing1988-250000000
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TOTAL ALL PARTNER COUNTRIES98,539,579100,739,152117,618,0758,185,04311,149,281


1NLDNetherlands28,436,93225,846,45427,840,1141,165,3533,939,090


2MEXMexico15,148,11916,063,35415,493,1971,000,710209,482


3CHNChina2,988,6635,444,34211,035,762247,4401,346,750




image4.emf

RankCodesDescriptionANNUAL 2015ANNUAL 2016ANNUAL 2017FEB 2017 YTDFEB 2018 YTD


TOTAL ALL STATES173,357,634329,805,203237,215,40236,502,98344,626,392


42WIWisconsin00000




image5.png



image6.gif



image7.png





From: Girard, Alexander C - DATCP
To: Ripp, Keith - DATCP
Subject: Tariffs and Trade Information
Date: Wednesday, April 11, 2018 6:24:00 PM
Attachments: Tariffs and Trade Information Updated 1 (002).docx

image001.png

Hi Keith,
 
Please see attached for the briefing information sent over to the Governor’s office.
 
Thanks,
Alex
 

Alexander Girard

Legislative Advisor

Department of Agriculture, Trade, and Consumer Protection

(608) 224-5114

 
 
 
 

From: Stamm, Christine A - DATCP 
Sent: Wednesday, April 11, 2018 4:52 PM
To: Krebs, Samuel - GOV <Samuel.Krebs@wisconsin.gov>
Cc: Girard, Alexander C - DATCP <AlexanderC.Girard@wisconsin.gov>
Subject: Tariffs and Trade Information
 
Sam,
Alex Girard is having computer problems and therefore I am sending this on his behalf.
 
Kind regards,
Christine
 
 
 
Christine Stamm

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user366290fc
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NASDA Update: 4/6/2018

China responded against U.S. tariffs this week by enacting and then proposing retaliatory tariffs. On April 2, in response to U.S. steel and aluminum tariffs (Section 232) the Chinese enacted increased tariffs of 15% against a variety of U.S. specialty crops and value-added products while also increasing tariffs by 25% on U.S. pork and pork products. Then on Wednesday, following USTR’s proposed $50 billion in tariffs on Chinese goods (Section 301), the Chinese proposed increasing tariffs by 25% on a wide range of U.S. agricultural products, including soybeans. It’s important to note that the “Monday Tariffs” are in effect but the “Wednesday Tariffs” have just been proposed. (NASDA Member Update. April 6th, 2018.)



USDA Foreign Agricultural Service Report:

On April 2, 2018, China’s State Council Tariff Committee (SCTC) announced that additional tariffs on 128 U.S.-origin products would be implemented, effective immediately. These tariffs were proposed by China’s Ministry of Commerce (MOFCOM) on March 23, 2018 in response to the U.S. 232 Trade Action. These tariffs will impact roughly $2 billion in U.S. food and agricultural exports. U.S. exporters of fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products should be aware of these new tariffs effective April 2, 2018. 



Earlier on March 26, MOFCOM had initially proposed implementing the additional tariffs in tranches, but on April 2, China implemented additional tariffs on all 128 products. MOFCOM reported that this decision was based on its determination that China was unlikely to reach a consensus with the United States in the WTO and because of numerous comments received from Chinese citizens supporting these retaliatory tariffs. China stated that these additional tariffs target $3 billion in U.S. goods to balance the losses caused to Chinese steel and aluminum interests. China stated that taking this action was justified under the World Trade Organization (WTO) Agreement on Safeguard Measures. Of the 128 products targeted, 84 were food and agricultural products, including fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products—totaling approximately $2 billion in U.S. exports. (Source: USDA FAS) (https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf)



Table of New Tariff Rates Imposed by China: USDA Foreign Agricultural Service

https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf





Agricultural Exports to China:

· China is Wisconsin’s third most valuable export market for our agricultural products. In 2017, Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than 27% over the year before. (Source: Database accessed on www.wisertrade.org)

· The top agricultural export product categories to China last year were wood, raw hides and skins, and dairy-related products. (Source: Database accessed on www.wisertrade.org)



Wisconsin Agricultural Export Overview Highlights: 

Highlights: January 2017 – December 2017 

· Wisconsin exported $3.5 billion in agricultural products to 147 countries in 2017, an increase of 3.63 percent in value compared to the same period last year. 

· Wisconsin currently ranks 12th among U.S. states in agricultural exports. 

· Wisconsin ranked first in the export of ginseng roots, prepared/preserved cranberries, sweet corn prepared/preserved, and bovine semen. 

· Wisconsin’s top two largest agricultural export markets are Canada ($3.5 billion) and Mexico ($412 million).



Wisconsin Export of GINSENG to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· China is Wisconsin’s top ginseng export market. Wisconsin exported $14 million of ginseng to China in 2017. This was 46% of Wisconsin’s total ginseng exports last year. (Source: Database accessed on www.wisertrade.org)

· Wisconsin ginseng is considered the highest-quality American ginseng in the world. Wisconsin is the number one producer of ginseng in the United States accounting for about 90 to 95 percent of all ginseng produced in the country, and Marathon County is the top ginseng growing county in the state, producing about 95 percent of Wisconsin’s annual crop. (Ginseng Board of WI).

· News release from the Ginseng Board about the potential tariff is available here.

· Chart shows total U.S. ginseng exports and Wisconsin ginseng exports:
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Wisconsin Export of SOYBEANS to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· In 2017, Wisconsin exported $7,237,202 of soybeans to China. See chart:
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Soybeans

· China is Wisconsin’s eighth largest export market for soybeans. Wisconsin exported $7.2 million of soybeans in 2017. That was about 3% of Wisconsin’s total soybean exports. Wisconsin’s largest export market for soybeans last year was Mexico, $176 million or about 70% of Wisconsin’s total soybean exports. (Source: Database accessed on www.wisertrade.org)

· Wisconsin produced 101 million bushels of soybeans in 2017. Soybean planted and harvested acreage set record highs last year. (Source: USDA NASS)

· Wisconsin producers intend to plant 2.20 million acres of soybeans in Wisconsin in 2018. This is a 50,000 acre increase from 2017. If realized, this would be Wisconsin’s largest planted acreage on record. (Source: USDA NASS)

· Wisconsin is a major exporter of soybeans. Sixty five percent of Wisconsin soybeans are exported. Two out of every three soybean rows are sent to other countries. (Source: Wisconsin Soybean Marketing Board)

· Wisconsin is home to family businesses that are major exporters of Wisconsin soybeans. The DeLong Company, based in Clinton, is one example. For more than 100 years, this family owned and operated business has grown to become a major supplier of Wisconsin family farmer grown soybeans serving U.S. and world-wide markets. (Source: Wisconsin Soybean Marketing Board)



Wisconsin Export of CRANBERRIES to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)


Cranberries

· In 2017, Wisconsin exported $11,035,762 of cranberries to China.

· China is Wisconsin’s third largest export market for cranberries. 

· Wisconsin exported $11 million of cranberries in 2017. That was about 9% of Wisconsin’s total cranberry exports. Wisconsin’s largest export market for cranberries was the Netherlands in 2017, exporting about $27.8 million, which is about 23% of the state’s total cranberry exports. (Source: Database accessed on www.wisertrade.org)

· In 2016, Wisconsin produced 6.13 million barrels of cranberries. 

· Wisconsin ranked first nationally in cranberry production, producing 64% of the nation’s total. Wisconsin’s total production was more than twice that of the next highest producing state, Massachusetts. (Source: USDA NASS)
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Wisconsin Export of PORK to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



Pork

· Wisconsin is home to 300,000 hogs and pigs on Wisconsin farms. (Source: USDA NASS)



· In 2017, Wisconsin had no exports of pork to China. North Carolina and Missouri were the top two exporters of pork to China last year. 



· [bookmark: _GoBack]Wisconsin’s largest market for pork exports in 2017 was Canada, exporting about $3.6 million, which is about 53% of the state’s pork exports. (Source: Database accessed on www.wisertrade.org)
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Wisconsin Agricultural Exports to China: (WISERTrade Database)
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CHINA: U.S. TRADE SUMMARY

The U.S. goods trade deficit with China was $347.0 billion in 2016, a 5.5 percent decrease ($20.1 billion) over 2015. U.S. goods exports to China were $115.8 billion, down 0.3 percent ($297 million) from the previous year. Corresponding U.S. imports from China were $462.8 billion, down 4.2 percent. China was the United States' 3rd largest goods export market in 2016.



U.S. exports of services to China were an estimated $48.4 billion in 2015 (latest data available) and U.S. imports were $15.1 billion. Sales of services in China by majority U.S.-owned affiliates were $54.9 billion in 2014 (latest data available), while sales of services in the United States by majority China-owned firms were $4.8 billion.



U.S. foreign direct investment in China (stock) was $74.6 billion in 2015 (latest data available), a 10.5

percent increase from 2014. U.S. direct investment in China is led by manufacturing, wholesale trade, and depository institutions. (Source: Office of the US Trade Representative - https://ustr.gov/sites/default/files/files/reports/2017/NTE/2017%20NTE.pdf)
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RankCodesDescriptionANNUAL 2015ANNUAL 2016ANNUAL 2017JAN 2017 YTDJAN 2018 YTD


TOTAL ALL STATES23,033,23715,586,68422,626,3391,218,0293,799,372


1WIWisconsin12,158,08312,130,67114,123,494945,543327,065
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RankCodesDescriptionDates in UseANNUAL 2015ANNUAL 2016ANNUAL 2017JAN 2017 YTDJAN 2018 YTD


TOTAL ALL COMMODITIES-19,314,67416,996,37026,532,8761,366,353847,020


11211Plants Etc For Pharmacy, Perfume, Insecticides Etc1988-250012,158,08312,171,27114,123,494945,543327,065


21201Soybeans, Whether Or Not Broken1988-25006,113,6861,052,9197,237,2020519,955


31208Flour & Meal Of Oil Seed & Olea Fruit (No Mustard)1988-25001,031,3553,729,1805,172,180420,8100


41214Rutabagas, Hay, Clover & Other Forage Products1988-2500043,000000


51210Hop Cones, Fresh Or Dried; Lupulin1988-250011,5500000


61204Flaxseed (Linseed), Whether Or Not Broken1988-250000000


71209Seeds, Fruit And Spores, For Sowing1988-250000000
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TOTAL ALL PARTNER COUNTRIES98,539,579100,739,152117,618,0758,185,04311,149,281
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2MEXMexico15,148,11916,063,35415,493,1971,000,710209,482


3CHNChina2,988,6635,444,34211,035,762247,4401,346,750
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Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
 
 
 

mailto:christine.stamm@wisconsin.gov
https://secure-web.cisco.com/1VnNXG_swaBN4oyN_2TGKS7UkZQJDCDXU4rdRoX96QYoAYUFGW5Ebui9ucxrBXw1NA8uv6Om-uUeV6l00GLbJmJqPtsmk2L40XyCrazX7KY6q8WO0tgStKiyIeApcD9TUEcN-0jWOMloq8uyKtVRMBXk4tIcajzTORqAvge7WHCU-JNLkVrm614MuWtrSKzvyBqBUWvreqiaXpgOY28a_ciov2m-62gLaXFYO9E3nvqUpV3myMRcB052j0ayV1ge-teFYR9GqYBGoMso1g9ofEICHo0TIKEgRPSieNBc5Su8/https%3A%2F%2Fform.jotform.com%2F63393850199164


From: Knigge, Krista M - DATCP
To: "mwstephenson@wisc.edu"
Cc: Neil R - DATCP Kline (Neil.Kline@wisconsin.gov)
Subject: TF 2.0 markets subcommittee
Date: Thursday, October 18, 2018 1:24:00 PM
Attachments: Dairy_2.0_Task_force.pptx

Mark – I drafted the attached deck for the dairy taskforce 2.0 markets subcommittee meeting at the
end of the month. Is this headed in the right direction or would you like to see me cover any
additional topics? Neil suggested making hardcopies for the meeting to talk from so attendees can
take notes.
 
Thanks for your input – I’ll be out of the office for a few days early next week but will be back in next
Thursday if you would like to connect.
 
With best regards-
 
Krista Knigge
Administrator – Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5142
Email: krista.knigge@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:mwstephenson@wisc.edu
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=usere324ea42
https://datcp.wi.gov/Pages/Homepage.aspx
mailto:krista.knigge@wisconsin.gov
https://form.jotform.com/63393850199164

Wisconsin Department of Agriculture, Trade and Consumer Protection

Division of Agricultural Development
www.datcp.wi.gov   1.888.271.7097

growingag@Wisconsin.gov







1



datcp.wi.gov

Division of Agricultural Development
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Wisconsin International Agribusiness Center





Wisconsin Agriculture and Food Center





Wisconsin Farm Center

















Wisconsin Farm Center

Resources for all stages of farming

Financial Planning

Legal & financial mediation

Farm ownership transitions









Running the farm might not leave much time for changes or troubleshooting.  We help identify options to help farmers make informed decisions. 
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Wisconsin International Agribusiness Center

Beginning, Intermediate & Advanced Exporter Services 	

Evaluate export potential

Market resources & strategies 

Consultations

Buyers Missions, Trade Missions, Food Shows	













Market knowledge and exporting experience is the key to our program’s success. 
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Challenges

datcp.wi.gov

Domestic: 

Overflow of supply 

Keeping local businesses local 

Low prices 

Market education – micro/ultra-filtered, A2, whole fat

International: 

Tariffs

Non-tariff barriers

Logistical barriers

Lack of knowledge/interest











Keeping local businesses local - Acquisitions and mergers from companies outside WI– less local involvement/support for community



Non-tariff barrier – on the “list” for China – product registration requirements

Logistical barriers – shipping small producers with < full containers 

	truck drivers

	product storage

	capital financing

Lack of knowledge/interest – on processor side - @capacity, limited interest to expand
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Opportunities

datcp.wi.gov

Building new markets:

Wisconsin Initiative for Dairy Exports (WIDE)



Expand partnerships/collaboration:

US Dairy Export Council

Trade missions

Chef training programs









Latin America (Chile, Guatemala, Peru, Columbia)

Middle East, North Africa

South Asia (Australia, Thailand, Vietnam, Korea, Japan, Indonesia)



Middle east cheese showcase store pilot 

USDEC helps find buyers for buyers mission

Chef training programs – culinary schools – cheese guild award for chefs

Food service, restaurants, hotel

We are involved in curriculum, host at CDR when in WI
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Opportunities (continued)

datcp.wi.gov

 

Grants: 

Emerging Markets Program for a market assessment for Ginseng in India

Agricultural Trade Promotion Program 

Expand China e-commerce markets



Education: 

Export seminars
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NEWS POLICY EVENTS

June 19, 2018

Mary Marple Recognized for 50 Years of Service to NASDA
and NASS

NASDA Field Supervisor
Mary Marple of West
Virginia was recently
recognized for her 50 years
of dedication and
outstanding service in
agricultural data collection
on behalf of NASS and
NASDA. Mary was honored
by her colleagues during the

From: NASDA News
To: Hummell, Richard P - DATCP
Subject: This Week"s NASDA News
Date: Tuesday, June 19, 2018 9:00:24 AM

https://secure-web.cisco.com/1Pe-CSnQ9OQuImA6djtn2ZFCU5pcdhObgNSEFaEcMvA1LYDLXwSVwaXVfhstwzzljl9qPME3nkyOYquLqkZ3ywDjD-R8zFPOoOPkFlLg9IfQdx10wJoLis6xm-8D90osfN17uuqrdBPasXfsA5ZcP4fkiFfqMJ0RbUqd4Z5JpuZPbvTBsknldETXM1Tp6tSeiBISqjK5F4qhNaCO50SQzc5GuQE2DIkIKJZtSIVuHNgss4Fwyb0YBTUQvgPTRnC5tW21L5EBnBff1mXLMY4at5w/https%3A%2F%2Fmailchi.mp%2Fba20f4d02514%2Fthis-weeks-nasda-news%3Fe%3D1d435f2965
https://secure-web.cisco.com/1A475ez9mMQmQUQKGzJuZ_l3AJGUZfnXhz8rzR8_1MHg7Ut8Jfl66SKuk7JzOzeFm2VWb5iJugB-ihPFZeIFHKGia_8k3IjOUm23vZQld1Ung7xZU0Z0nO-oZuOdgY06R_Q_Tbm_SGNYqK6benI5rAlXGjsSP5t0BJMWlQju-HKlIffQ7Y-CgCS6YPXvhbzdFaJwOsitCQXogzv7ZgZcNnFdO4Mw1bNtCFw8S6GXlbfCuJKQOVJ0alp8RuEvpqP9SsjyTTeA9gPd4PVRjsDM5Lg/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D9e544675a8%26e%3D1d435f2965
https://secure-web.cisco.com/1H9Za9ozM2b6_SexYWOHKKeT2JKT4VqQd2DFVfs5HVmNp_PggafcDuFEhoHXToU_9Ji_91db5vbTMurxrdg-xJwcXevjuGQ-xIe23UfKJGXIOKFWVNC_w6Qwk2V2cvDZyPO0gNhAnQed2pSBqmiuSr7mu3hsapRH1RDSix6xLmr1DSeteW0ImQpGScaS36SGRmm_hx93oLbOwRfPa2mRHUXtxkyYBJG19X5rEI_u97jYwQo4IA2L6e8NXd3fLOQuAT1fcaRRPRCBtLTKWzNINpw/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Db0ac3da097%26e%3D1d435f2965
https://secure-web.cisco.com/10eIP41fCzwbQA3Ic-gXaIzKAY73KUs4rCQzcZnnyLGWzavwQiopRoiQa1HO-JTLcvw7N7xBIoiDVPUHjhXstw0CBvvmQoMyp9qU-mXVZpQ1aCgmCBTISjHNPMwqJwKBuwZk2MrA3FMQPa3AytuHSrVeER8Up2uoOxc9pBvzoXWb_KbivLWAtNEyYvhgijN2p5_5CWw5wAyBaRF813TlVWtpxl3x7KHfMMsgc0MGxJABVLKjeHarfbLuqYzmy1b1UttbS2Z1utSp-MKNW_aTm4g/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D09033a139a%26e%3D1d435f2965
https://secure-web.cisco.com/1JwE5I_8KI7YxO7hDSkHfDitXyUTj2J97hXV3A0-cCWSt8QBOPCGYJoOr5GPna46NLO-zudLY2SCUGSPUdmvIrNuw19juLo1JVweTVxOYglNycjLM0wFUpPKyqzTI2m4Lto5RRQxWkfPZgVxbDx7gPE5DdxecMOipoZxuOzgw6u_xT4j9c_T429ybCZyPek4wRY159RZfvVsjqLGZdqkvtF8fksmueXILY_Pe9pe3DjWgV7r6nANGWz6peXKWlNt1kPANV7wc7Ps7ARLjPEjL2Q/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3De0470ff863%26e%3D1d435f2965
https://secure-web.cisco.com/1LfEnETfF6w8R9T7NdQphP80ensUHDtuBWL7Lb4gWsKPgUFHf4XF6dgNO4lS7mY3q6rRPDDpuCHPdj4_mXG-lQwGxtdsW02ryRERV0_xsu6w3UM92dtsKGlvNdkjmEiGDy6DWnM10-4NSfNRhIy-XoadwUF3-gQwjO6dz8xG7NRWPBenTdo6QcDOfhuZ35U6ad0_todTUvrsLgk0W4_aZJP8nBUhr6V5c-SGxxWrCs90pNRpant2uNKFq6kp4-_3Vu3WzfHz1VDhvWNk8C6ubIA/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D4ea22be293%26e%3D1d435f2965
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NASS East Mountain
Regional Office’s survey
workshop held May 17-18,
2018 at the Canaan Valley
Resort in Davis, West
Virginia. NASDA’s NASS
Program Director Charlie
Ingram presented Mary with
an award plaque
commemorating her service

and Scott Lemmons, NASS Deputy Regional Director presented her with a gift
basket and award certificate. Mary also received a monetary award from NASS
and NASDA.

Mary is from Buckhannon, West Virginia and started work as a NASDA
enumerator in April 1968...

China Retaliates After U.S. Tariffs Announced

The Administration announced that it will impose an additional duty of 25
percent on approximately $50 billion worth of Chinese imports. The increased
tariffs, which come in response to a Section 301 investigation finding China has
engaged in forced technology transfers of U.S. technology and intellectual
property, prompted the Chinese government to announce retaliatory tariffs.
Among the list of US products that will be hit by higher Chinese tariffs are the

Read More

https://secure-web.cisco.com/1hSEwpkE4JtYpnRbYu65jpnGiJ4E1vquXq-xTwW3quM2glYuYVuaTTd697n-FNI8xDrY7Yn4RKrPSUtk6zmh_d8HGDLrZgDIjqjrt5lTkTGHVPmlo6eQLRirtJrZmm5Gy_SBFD9DH29vItq6ZwuFlmWIKPDzX9VzCWMBPyflVLdX3JMzaCow6N5U21wZdvSbTQ_vlNL5PLT5_LMTAScgGDK-QST2igjUC49rke6jzWGCvM6qOZBcMMmXX2SYx3F6WrtDSktPEkqlBg0BwkbiAEA/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D4b859ff3eb%26e%3D1d435f2965
https://secure-web.cisco.com/1ytp9OQAuarxIm71FiGdJA53eeCiUSuVoN8MBzKqVbPjYK16CC6FfQQAUJvXCcGLJH3QI_VoewekpcNDZgJV0cqFmfIXXbrq5naJZzZfeWOXAPdhSYP6PBzHmcsP3N59IGqSUK_9lB2UKqP362uH5TPUnb4Vhtl79kkVSVSwOAX3Upn9S8YOtIbxjzKwFrcyFH9tPlGCYyj-dzTADEY9vMvyC5RiY21ye12Qwrd4beLh6V1bZDbhsvhBrsY5aUCMaN2wi8pS5T2W6r7y6NcHtMQ/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D8bad3eecb4%26e%3D1d435f2965


following agricultural and food goods/products: soybeans, beef, pork, fish and
shellfish, cheese, nuts, and vegetables, according to an informal translation by
Inside U.S. Trade.

The U.S.’s list of products contains two lines of tariffs, one containing $34 billion
worth of imports...

Farm Bill Progress on Both Sides of the Hill

The Senate Ag Committee's approval of its farm bill this week by a vote of 20 to
1 bodes well for the full Senate's consideration of the bill by July 4th.
Meanwhile, assuming an immigration deal among House Republicans sticks,
the House could re-vote on its Farm Bill as early as next Friday. Having
bills through both chambers before (or close to) July 4th is important to allow
sufficient time to reconcile differences and finalize a bill before the midterms.
Because the House and Senate bills differ in significant ways (particularly
nutrition, conservation, commodity programs), conference negotiations to come
up with a bill that can pass both houses will be challenging. View NASDA's
summary of the House and Senate Farm Bills here.

USDA Launches Interactive Map of Opioid Epidemic
Resources

Assistant to the Secretary for Rural Development Anne Hazlett last week
unveiled a new interactive feature on USDA's rural opioid misuse webpage.
Now webpage visitors can use an interactive map to learn about, access or
replicate actions rural leaders are taking in small towns across the country to
address the opioid epidemic through prevention, treatment and recovery
opportunities. The interactive map can be viewed at
www.usda.gov/topics/opioids/resources-map.

Read More

Read More
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This week's Partner Spotlight is Michael Stebbins, Director of External
Engagement, Council for Biotechnology Information, GMO Answers. GMO
Answers is a NASDA Partner at the Friend Level.

How long have you been with the Council for Biotechnology Information/
GMO Answers and what is your current role?

I work for the Council for Biotechnology Information. It’s a trade association
made up of the top biotech seed companies globally. Our major initiative is
GMO Answers. Most people may be aware of the GMO Answers website, but
it’s an entire campaign, with social media, traditional mainstream media
outreach, an expert speaker’s bureau, blogs, community engagement, video,
graphics, and market research. I’ve been with the organization (and the
program) for just over two years now. My current title is Director of External
Engagement, which means everything from working with groups up and down
the food value chain to manning booths at trade shows where we reach out to
dietitians, scientists, farmers, and others in the food space...
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Intern Perspective: Reconsidering Human Capital in Rural
Infrastructure

Written by Katie McLaughlin

A drive-in movie theatre, one-dollar hand-dipped ice cream cones, rusted
railroad tracks, an Amish buggy making its way home, and the soft hum of
spring peeper frogs. As I drive home, I am always greeted by these familiarities
that remind me of the simple, yet hard working ways of life tucked amongst the
hills and valleys of rural Pennsylvania. This charming picture of small-town
America is often embellished in novels and movies, creating a fairy-tale-like
scene for those who do not call rural communities home.

While the charm of Rural America does live on, one cannot deny that Rural
America is also faced with unbearable pains and hardships. Lack of opportunity
and infrastructure drive young people to urban settings, leaving an aging and
isolated rural population. As commodity prices continue to decline, farmers face
additional stress and many are left to question the value of their occupation,
and for some, even their own lives. The opioid crisis continues to infest rural
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communities...

Section 301 Tariffs Coming

The White House announced in a statement that it will impose 25 percent tariffs
on $50 billion worth of goods imported from China shortly by June 15, when a
final list of covered imports will be announced. Moreover, by June 30 the U.S.
“will implement specific investment restrictions and enhance export controls for
Chinese persons and entities related to the acquisition of industrially significant
technology.” The Tuesday announcement came less than 10 days after the
U.S. and Chinese governments issued a joint statement in which they signaled
continued negotiations and a willingness from China to increase its purchases...

NASDA Elects Goehring, Chinn, and Gipson to Board of
Directors

The NASDA Board of Directors recently elected North Dakota Commissioner of
Agriculture Doug Goehring, Missouri Director of Agriculture Chris Chinn, and
Mississippi Commissioner of Agriculture Andy Gipson to fill vacant board
positions. Director Goehring will serve as Second Vice President for the
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association and will host the NASDA Annual Meeting in 2020. Director Chinn
will serve in the At-Large position and Commissioner Gipson will serve as the
Southern Representative on the Board.

“I look forward to continuing to partner with my colleagues from across the
country as we amplify NASDA’s unique voice and engage the administration
and Congress to advance the interests of agriculture in the states,” said
NASDA President and Connecticut Commissioner of Agriculture Steven
Reviczky...

Wisconsin: Maintain focus on trade's importance to agriculture

Below is a guest column from Wisconsin Department of Agriculture, Trade and
Consumer Protection Secretary Sheila Harsdorf:

When listening to the radio or reading the news lately, you have likely heard or
seen numerous stories about negotiating trade agreements, possible tariffs and
meetings between national leaders. While there is a lot of back and forth
debate and speculation, it is critical that as an industry, we remain focused on
what is important; free and fair trade. Agricultural exports are critical for not only
Wisconsin farmers and agribusinesses, but the entire state and country.

Agriculture is an economic driver in Wisconsin. Each year, Wisconsin
agriculture contributes more than $88 billion to the state’s economy. These
dollars circulate throughout local communities supporting jobs and businesses.
About 415,000 people in the state work in a job related to agriculture. These
jobs are on the farm, in processing facilities and at other agribusinesses in rural
communities...

Cabinet Officials Join to Streamline H-2A Program

Last week, USDA announced a cabinet-wide effort between the USDA,
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Department of Labor, Department of State and Department of Homeland
Security to streamline the H-2A program. This effort will involve a rulemaking
and input from farmers, ranchers, and businesses who use the program to help
detail what can be streamlined and how the agencies can be helpful. This
represents a good first step in helping provide workforce certainty for
producers.

Group Rate for National Ag Marketing Conference Closes June
29

The group hotel rate for the annual meeting of the North American Agricultural
Marketing Officials (NAAMO), a NASDA affiliate, ends on June 29. The conference
will be hosted at the Sheraton Cavalier Hotel  in Calgary, Alberta from July 22-25. This
is the premier conference for agriculture marketing leaders in the states.

Please keep in mind these important deadlines...

USDA: Dairy Farmers Have Until June 1 to Apply for Improved
Safety Net under Margin Protection Program

The USDA reminds dairy farmers of the June 1 deadline to enroll in the
improved Margin Protection Program for Dairy (MPP-Dairy). Many producers
will see payments in early June, depending on the coverage they elect. The
program protects dairy producers by paying them based on the difference
between the national all-milk price and the national average feed cost. The
2018 Bipartisan Budget Act made several changes to the safety net program.

Updates include:

Calculation of the margin period is monthly rather than bi-monthly...
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Michigan: State Seeks Applicants for State Veterinarian

The Michigan Department of Agriculture and Rural Development (MDARD) is
currently recruiting for a permanent, full-time State Office Administrator 17 –
Division Director/State Veterinarian position within the Animal Industry Division.
This position is open to all applicants.
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This week's Partner Spotlight is Dennis Kelly, Head of State Affairs, Syngenta.
Syngenta is a 2018 NASDA Partner at the President's Circle Level.

How long have you been with Syngenta and what is your current role?

I’ve been with Syngenta (and its parent companies) for over 40 years. I’ve had
various roles is R+D, Sales, Technical Services during that time, but have been
doing my current job , as Head of their State Affairs Team since 1991.

How do you start your day?

My days vary, as I travel 2-3 weeks per month. Sometimes, the first thing I do is
to try to remember what city I’m in! When I am home, I take a few minutes to let
the dog out, meditate, drink my coffee and plan my day. I normally get to the
office by 7:30 am and get organized before staff starts to show up.

How does the mission of Syngenta motivate your work?

I’ve been involved with production ag all my adult life, and have worked in many
states. I enjoy the challenges but mostly enjoy all the people that I’ve gotten to
work with...

More on Syngenta
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NASDA Testifies at Tariff Hearing

NASDA's Executive Director, Public Policy, Nathan Bowen, testified at the
Section 301 Committee Hearing at the U.S. International Trade Commission on
Tuesday, May 15. The hearing, entitled "Section 301 Committee Public Hearing
on China's Acts, Policies, and Practices Related to Technology Transfer,
Intellectual Property, and Innovation," is being held over a three day period this
week to evaluate the U.S. Trade Representative's investigation as well as the
level of tariffs that should potentially be levied against Chinese imports to the
U.S...

More Than 45,000 Foodservice Buyers Expected at NASDA’s
American Food Fair Pavilion This Weekend

NASDA, together with the U.S. Department of Agriculture’s Foreign Agricultural
Service (USDA FAS), will open the American Food Fair at the National
Restaurant Association (NRA) Show at McCormick Place in Chicago this
Saturday. The American Food Fair, featuring more than 110 small to large
American food and beverage companies, will be open May 19 through 22 from
9:30 AM to 5:00 PM. NASDA has been organizing the pavilion in cooperation
with USDA FAS for 17 years.

“Diversified market opportunities are critical to the sustainability of U.S. food
and beverage companies and the local economies they serve,” said NASDA

Read More
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CEO Dr. Barbara P. Glenn. “As American agriculture continues to face great
uncertainty in the international marketplace, the trading partnerships
established on this show floor are increasingly more important for economic
sustainability.”

Morning Consult: Iowa Farmers And Families Eagerly Awaiting
NAFTA Agreement

by Iowa Secretary of Agriculture Mike Naig

In Iowa, we don’t focus on the noise in Washington, D.C. Regardless of what
goes on inside the Beltway, we still get up the next morning and put in a hard
day’s work. However, many of us are anxious as the United States, Mexico and
Canada seek to flesh out the final details of a modernized North American Free
Trade Agreement. After months of negotiations, U.S. trade officials have
warned that if a deal is not reached in the weeks ahead, NAFTA negotiations
will be put on hold until 2019. That’s too long to wait for many of Iowa’s farmers
and business owners whose livelihoods will be placed at risk...

Vermont: Vt. Agriculture Secretary Visits With Leaders in
Washington

Read More

Read More
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A flight filled with producers, marketers, media members and food
entrepreneurs made its way from Burlington to our nation's capital early last
Thursday morning. The big event: The 13th Annual Taste of Vermont, put on by
the Lake Champlain Regional Chamber of Commerce hosted by U.S. Senator
Patrick Leahy.

While Vermont's finest food leaders started preparations for the highly
anticipated affair, Vermont Agency of Agriculture, Food & Markets Secretary
Anson Tebbetts spent the day meeting with members from Vermont’s
congressional delegation and The National Association of State Departments of
Agriculture (NASDA) about critical issues impacting Vermont’s farmers and
producers...

Secretary Perdue Meets with Secretary Witte, Other Ag
Leaders in New Mexico

Read More
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U.S. Secretary of Agriculture Sonny Purdue stopped by New Mexico to visit
with Secretary Witte and other leaders in agriculture for New Mexico. The stop
was part of Secretary Perdue's "Back to Our Roots" Tour which is also stopping
in Colorado and Wyoming...

Secretary Perdue Announces USDA Leadership

U.S. Secretary of Agriculture Sonny Perdue announced the appointments of
USDA leadership positions within the Food Safety and Inspection Service
(FSIS), the Agricultural Marketing Service (AMS) and the Farm Service Agency
(FSA). Carmen Rotten has been appointed to serve as FSIS Administrator, with
Paul Keicker receiving the appointment as FSIS Deputy Administrator. Bruce
Summers is appointed to serve as AMS Administrator. Appointed as the FSA
Administrator is former NASDA member Richard Fordyce, who served as the
Director of the Missouri Department of Agriculture from 2013-2017.

USApple Announces Final 2018 ‘Apples4Ed’ Winner

Read More
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The U.S. Apple Association (USApple) today presented the final award in its
2018 ‘Apples4Ed’ grant program to Jackson, Mo., school East Elementary. The
school received $5,000 to help purchase a ‘Charlie Cart’ mobile kitchen
classroom for its students.

According to East Elementary school administrators, many of the students
consume their only meals of the day during school hours because of the lack of
meal and snacking options at home. Without access to nutritious foods at
home, it is up to the school to teach students about the connection between
health and the foods they eat. The Apples4Education grant will help East
Elementary purchase a Charlie Cart, an integrated educational program that
combines rigorous curriculum with a mobile kitchen classroom to deliver hands-
on nutrition education to students...
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Farmers for Free Trade Releases New Report Highlighting How
Chinese Retaliation from Steel and Aluminum Tariffs Taxes
American Farmer

Farmers for Free Trade, a bipartisan campaign to rebuild support for trade at
the grassroots level, today released a new report highlighting the significant
impact Chinese retaliation from steel and aluminum tariffs will have on U.S.
wine, almond, walnut, pork, cherry, and many other commodity producers. The
report also shows how economies of certain states will be hit hardest as a
result. This new report is a part of the ongoing effort by Farmers for Free Trade
to illustrate the negative impacts tariffs on American agriculture and amplify the
voices of the many farmers who will be hurt by them.
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Mid-Atlantic Agriculture Secretaries Meet for Earth Day

U.S. Secretary of Agriculture (USDA) Sonny Perdue, with his wife Mary, are greeted by

Maryland Secretary of Agriculture Joseph Bartenfelder. Photo retrieved from USDA.

Last Friday, Secretary Joe Bartenfelder of the Maryland Department of
Agriculture hosted NASDA Members and state staff from the Midatlantic to
discuss issues ranging from the Food Safety Modernization Act to tackling the
spotted lanternfly. USDA Secretary Sonny Perdue joined the group to talk
about the hardships facing the dairy industry and how a Farm Bill is needed in
2018. The need for international trade markets was a big topic, especially with
the current uncertainty in the international trade space.

Read More

Read Full Report

Read More
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NEASDA & MASDA Registration Now Available!

To register for the 2018 NEASDA Annual Meeting in Newport, RI, click here.
The early registration deadline is May 3. The NEASDA hotel block is full, but
rooms could open up. Please reach out to Megan McDonald if you have any
questions about the NEASDA room block. 

To register for the 2018 MASDA Annual Meeting in Keystone, SD, click here.
The early registration deadline is May 25. To book your room please click here. 

Registration for WASDA will be available in early May. 

We look forward to seeing the NASDA family throughout the summer!

2018 American Food Fair Quickly Approaching!

NASDA invites you to join us for the 2018 American Food Fair, co-located with
the National Restaurant Association's Restaurant, Hotel-Motel Show in
Chicago, Illinois! This event is the largest foodservice and hospitality
marketplace in the Western Hemisphere and brings together buyers, suppliers
and industry experts in a high-energy environment.Click here for a list of
product categories that will be represented at the American Food Fair.

If you would like to attend NASDA's 2018 American Food Fair, co-located with
the NRA Show, please click here to register.

Read More
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We're Hiring! NASDA Seeking Applicants for Office Manager
Position

NASDA is looking for applications for the position of Office Manager. The
position begins immediately.

NASDA Seeking Fall 2018 Intern

Read More
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NASDA is seeking an intern for the fall semester, beginning in August and
ending in December of 2018. The fall intern is heavily involved in the NASDA
Annual Meeting, and will get the chance to travel to the meeting in September!

Applicants should be classified as a sophomore or greater by their academic
institution and have excellent written and oral communication skills. A basic
understanding of the legislative process is preferred but not required. This
internship provides a monthly stipend, but housing is not provided. Start and
end dates are flexible. The deadline to apply is Monday, May 21, 2018.
Please contact Carly Grether if you have any questions.

Policy Staff Contacts

Barb Glenn – CEO
barb@nasda.org

Nathan Bowen – Executive Director, Public Policy
nathan@nasda.org
General issues, Farm Bill, Environment, Trade

Janell Hendren – Associate Director, Public Policy & Food Safety Programs
janell@nasda.org
Appropriations, Food Safety

Amanda Culp – Director, Communications
amanda@nasda.org
Specialty Crops, Nutrition, Marketing, Organics

Aline DeLucia – Associate Director, Public Policy
aline@nasda.org

View Brochure

Read More
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This week's NASDA Member Spotlight is Missouri Director of Agriculture Chris
Chinn. Director Chinn was appointed to her position in January 2017.

How do you start your day?

I start my day with news and updates from some of my favorite sources. I talk
with my family, catch up on Snapchat with my kids, hear about what’s
happening on the farm and head to the office.

What is the most important function of your department?

In Missouri, agriculture is our number one economic driver. We have nearly
100,000 farms and those farms cover 28 million acres in the state. Between
crops, livestock, forestry and fishery production; agriculture inputs and services
agriculture inputs and services; food and related products manufacturing and
forestry products manufacturing, agriculture’s economic contribution to Missouri
totals $88.4 billion. Outside of production agriculture, the Show Me State is
home to the Animal Health Corridor...

Read More

https://secure-web.cisco.com/19abAbMtUg7N1rQGXhcOHekn-LthQhkOn67q-50r5VBEr7gb1cPA3oWmMo-qkNhYDCnYpRBdBHBn4pm4FUnuMrWRsO0qOKWGNKHIEO8mn4gSdYD_cFcFziySek9RoO9EXjTHwRt6GSiHwA0hb8-mdH2eafrgotlj3ROqa6Bu0zEnTT1z1xK1UyiDiNdX8gbhOAZNwFcb-Osnc-VP-ESEOFgF-662eMSXSX0od-9bvCkNs0v1bUpuJng6F95hrYH9p7QTjnU_rtxOP2oCxMSOj76Ss_xIuSXINzJUKsbrydCI/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D352f50e8bc%26e%3D1d435f2965
https://secure-web.cisco.com/19abAbMtUg7N1rQGXhcOHekn-LthQhkOn67q-50r5VBEr7gb1cPA3oWmMo-qkNhYDCnYpRBdBHBn4pm4FUnuMrWRsO0qOKWGNKHIEO8mn4gSdYD_cFcFziySek9RoO9EXjTHwRt6GSiHwA0hb8-mdH2eafrgotlj3ROqa6Bu0zEnTT1z1xK1UyiDiNdX8gbhOAZNwFcb-Osnc-VP-ESEOFgF-662eMSXSX0od-9bvCkNs0v1bUpuJng6F95hrYH9p7QTjnU_rtxOP2oCxMSOj76Ss_xIuSXINzJUKsbrydCI/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D352f50e8bc%26e%3D1d435f2965
https://secure-web.cisco.com/1ULIc9maZavHANwBF412-eJ_cz0mX_Mx_KDdOSS3lrDKkRHJmEUJAm2pC43uUXGjOkdfz5Mic9r324J21iUp7gpWvifqHJedz-KgtEMDknjdGfULABQuzNcYfqwBM49lHcZPULlyOWxmT0LqRrSrunCNGQGqgHwewM9gCafknG7pWMoAuPZC8Yo4bgqiLV3MTZMN-E6qqnpPAfOmHMKmZbvQc4RNwX-UkgdvG_-QDrF4m_SOPdUzTR3udC6W85ccOmXhuVwQ-lHSBPHzrBgDRF68wv5x2rtEyao-XbumFGis/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Da8deafe932%26e%3D1d435f2965


State Ag Officials Encouraged by First Steps on Farm Bill

“In this time of uncertainty and low prices in our country’s agriculture sector, we
are encouraged that Congress is taking important first steps towards
reauthorizing the Farm Bill. An on-time and fully funded Farm Bill is more
important than ever for agriculture producers, the rural economy, and
communities of every size,” said NASDA President and Connecticut
Commissioner of Agriculture Steven K. Reviczky.

“We are especially appreciative for the committee's work on a host of NASDA
priorities including the establishment of a new animal health initiative and
improvements to existing programs such as the Specialty Crop Block Grant
program. We are committed to continuing our work with agriculture leaders in
the House and Senate to get a bipartisan Farm Bill across the finish line.”

Pennsylvania: PA Agriculture Secretary Issues Statement on
2018 Federal Farm Bill’s Introduction in U.S. House

“The importance of the federal Farm Bill to Pennsylvania’s agriculture industry
cannot be overstated,” said Redding. “Farm Bill programs are investments in
production agriculture, our environment, our economy and our people. I
appreciate the work of the U.S. House of Representatives Committee on
Agriculture to get us to this point, including the members of our own delegation
who serve on the committee..."

Minnesota: Farmers Must Be Central to Trade Negotiations

Opinion by Commissioner Dave Fredrickson

Minnesota’s farmers are among the most productive in the nation. We boast

Read More

Read More
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73,200 farm operations, and we’re among the ten top states producing
commodities like soybeans, corn, wheat, and pork. We all depend upon
agriculture to inject vitality into the economies that feed and fuel the state of
Minnesota.

Our farmers depend on global trade to keep their operations viable, with
agricultural exports contributing over one-third of Minnesota’s total agricultural
sales. Exports of goods and services supported roughly 118,000 jobs in
Minnesota in 2016.

In March, President Trump announced tariffs on imported steel...

We're Hiring! NASDA Seeking Applicants for Office Manager
Position

NASDA is looking for applications for the position of Officer Manager. The
position begins immediately.

Nevada: NDA Announces Leadership Change

The Nevada Department of Agriculture director announced today he will be
transitioning into a new role as Churchill County Manager.

“It has been a great pleasure to serve Governor Sandoval, The Nevada Board
of Agriculture and citizens of Nevada. NDA has a strong team and I have no
doubt they will continue to do good work for the constituents of our great state,”
Director Barbee said. “I look forward to working with NDA as I represent
Churchill County on the many diverse topics related to agriculture and natural
resources on the local level.”

Director Barbee will be with the NDA through May 18....

Read More

Read More
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China Slaps 179% Charge on US Sorghum Imports

The China Commerce Ministry revealed that customs officers will charge
importers a fee of nearly 179% on US sorghum after an investigation found the
shipments were unfairly subsidized and damaging Chinese producers. China is
the largest buyer of American sorghum products, importing $960 million worth
of the crop last year.

Written by Katie McLaughlin
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Bob Ehart – Senior Policy & Science Advisor
bob@nasda.org
Food Safety
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NASDA Statement on Chinese Tariffs on American Agriculture

“China is a $28 billion customer of the American agricultural industry. The tariffs
China is proposing are extremely concerning to the farmers and ranchers who
are already facing a very poor agricultural economy. We urge the United States
and China to end this high-stakes trade war. Our integrated food and
agriculture industry cannot lose another market opportunity, particularly with
one of our top customers...."

From: NASDA News
To: Hummell, Richard P - DATCP
Subject: This Week"s NASDA News
Date: Tuesday, April 10, 2018 5:00:58 PM
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China Launches WTO Case Against U.S. Steel, Aluminum
Tariffs

China has formally launched action against President Trump's tariffs on steel
and aluminum products by requesting consultations with the U.S. through the
World Trade Organization, the first step in the WTO dispute settlement process.
China claims the tariffs are inconsistent with provisions of the WTO's 1994
General Agreement on Tariffs and Trade and the Agreement on Safeguards.
The Trump administration said there is no justification for China’s actions.

Signs Point to House Farm Bill Markup Next Week

House Agriculture Committee Chairman Mike Conaway appears poised to
release his Farm Bill draft later this week, setting up a markup in his committee
as early as next week. In recent weeks talks between Conaway and Ranking
Member Collin Peterson ground to a halt over Democrat objections to elements
of Conaway's proposals for the Supplemental Nutrition Assistance Program
(SNAP), formerly known as food stamps.

California: China's Retaliatory Tariffs Could Have Negative
Impact on California Farmers and Ranchers

In response to the federal government’s recent decision to impose tariffs on
steel and aluminum, China has ordered retaliatory tariffs on about $2 billion
worth of U.S. food and agricultural exports, which could have a significant
negative impact on California’s farmers and ranchers.

China, the world’s most populous country, is an important and growing market
for California’s agricultural exports. In 2016 alone, our farmers and ranchers
sent $2 billion worth of products to the East Asian nation...

Read More

Read More
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Mississippi: Andy Gipson Sworn In As Eighth Commissioner of
Agriculture and Commerce

Newly appointed Commissioner of Agriculture and Commerce Andy Gipson
was sworn into office by Chief Justice William Waller, Jr. during a ceremony
held at the Mississippi Department of Agriculture and Commerce last week.

Gipson will serve as the eighth Mississippi Commissioner of Agriculture and
Commerce, replacing Cindy Hyde-Smith, who was appointed to the U.S.
Senate by Gov. Phil Bryant last month. Gipson will carry out the remainder of
Hyde-Smith’s term.

Virginia: Governor Appoints Dr. Jewel Bronaugh as 16th
Commissioner of Agriculture

Read More
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On April 9, Governor Ralph S. Northam announced the appointment of Dr.

Jewel Bronaugh as the 16th Commissioner of Agriculture. Bronaugh comes to
the post from Virginia State University (VSU), where she was Executive
Director to VSU’s Center for Agricultural Research, Engagement and Outreach;
and before that, Dean of VSU’s College of Agriculture. She also served as
State Executive Director of the USDA Farm Service Agency.

NEASDA Registration Now Available
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To register for the 2018 NEASDA Annual Meeting in Newport, RI, click here.
The early registration deadline is May 3. MASDA registration will be launching
soon, so please be on the lookout for an email regarding registration!
Registration for WASDA will be available in early May.

We look forward to seeing the NASDA family throughout the summer!

Vermont: Report: Vermont Schools Seek Stronger Connection
With Local Dairy Farms

In a new report released by the Vermont Agency of Agriculture, Food & Markets
(VAAFM), Vermont schools called for an increased sourcing of Vermont-
branded milk. While Vermont dairy farmers supply most of the milk served in
Vermont schools, respondents reported difficulty finding milk from local
distributors that also meet federal nutrition standards. The statewide survey,
designed to inform the dairy industry about how Vermont schools engage with
fluid milk, provides valuable information to help milk processors...
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Virginia: State Seeks Applicants for Senior Public Relations
Specialist

The Virginia Dept. of Agriculture & Consumer Services, Office of
Communications, is seeking a public relations professional for its Richmond
office. Responsibilities include assisting with planning, developing, organizing
and directing agency-wide public relations, communication plans, programs and
events for local, national and international audiences and consumers...

National Academies of Science, Engineering and Medicine
Releases Citrus Greening Report

The National Academies of Science, Engineering and Medicine today released
their report, A Review of the Citrus Greening Research and Development
Efforts Supported by the Citrus Research and Development Foundation:
Fighting a Ravaging Disease. The report finds that despite almost 20 years of
research, no breakthrough discoveries have been made to control citrus
greening which is devastating Florida's citrus industry.

Policy Staff Contacts

Barb Glenn – CEO
barb@nasda.org

Read More

Read More
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China Implements Retaliatory Tariffs

Yesterday, the Chinese Ministry of Commerce suspended tariff concessions on
120 different U.S. food products, totaling $3 billion in additional tariffs. Fresh
and dried fruits, almonds, pistachios and wine will be subject to an additional
15% tariff while eight other items, including pork, will be subject to a 25% tariff.
The list of products largely mirrors the list of potential duties the Chinese
government released two weeks ago after the U.S. announced steel and
aluminum tariffs under...
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Utah: Agriculture and Food Commissioner’s Statement on
China’s Tariff Increases

Utah Agriculture and Food Commissioner, LuAnn Adams, issued the following
statement today regarding the tariff increases recently announced by the
finance ministry of the People's Republic of China:

“I am concerned with the impact these tariffs will have on Utah’s agriculture and
food industry. I am especially troubled by 15 percent tariff increase on fresh
fruits and dried fruits and the 25 percent tariff increase on pork products. Utah
exported close to $20 million dollars’ worth...

Washington: Agriculture, Exports and China

For farmers, ranchers and those producing food and drink in Washington,
international markets are crucial to maintaining a robust agriculture industry.

Washington exports about 30 percent of the food and agricultural products
produced here, and the third largest market for our products is China. This is
one reason WSDA is closely following developments regarding increased
tariffs....

Kentucky: Commissioner Quarles Hails Industrial Hemp
Research Pilot Program’s Multi-Million-Dollar Economic Impact

Read More
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Kentucky Commissioner of Agriculture Ryan Quarles announced today at the
annual conference of the Kentucky Hemp Industries Association (KYHIA) that
preliminary analysis of the 2017 Industrial Hemp Research Pilot Program
reveals a multi-million-dollar economic impact for the state.

According to early analysis of the 2017 processor production reports, Kentucky
licensed processors paid Kentucky growers $7.5 million for harvested hemp.
Additionally, Industrial Hemp Research Pilot Program processor licensees
reported $25.6 million in capital improvements and investments and $16.7
million in gross product sales...

Louisiana: Strain Urges Louisiana Farmers and Ranchers to
Respond to 2017 Census of Agriculture
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At this time, the deadline to respond to the 2017 Census of Agriculture by mail
has been extended to the end of April. Louisiana Department of Agriculture and
Forestry Commissioner Mike Strain, D.V.M., is urging Louisiana farmers and
ranchers to share information with the U.S. Department of Agriculture (USDA)
National Agricultural Statistics Service (NASS).

“It is very important that our farmers and ranchers fill out this questionnaire..."

Iowa: Naig Announces Hiring of Julie Kenney as Deputy
Secretary

Iowa Secretary of Agriculture Mike Naig recently announced that Julie Kenney
has been hired as the new Deputy Secretary for the Iowa Department of
Agriculture and Land Stewardship. She started with the Department on April 2.

“Julie has a passion for agriculture and will be a tremendous asset to the
Department. Her background and experience..."

Wisconsin: Farm Center is Here for Wisconsin Farmers

Read More

Read More

https://secure-web.cisco.com/1wpAu2zvjrD2JCnTWSr2QjnEGYH8kWztlFFvtvmX6qHjqmxbjP5lutKtRm-Dac8mB3VEQv55yJ5KKuzF8XeCfFywuSqfLZR6-tbV3PV-N4NpsFNfKMLBig4ze_ijKv78FVRprEzCUJXFbjV9B9MwQ8qf1gxmvE9pd1o_hVjg2AAcpr3N8J6v_Caq6tRiHbqyZCE6x_jI5NgUtUDxfCKxlQD96RhTJmhzHilppCceZutgsCHMLccMOJAoz5FL4JZZ7P5Ca9yzbtNEH00k7ee4uJA/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D5718c7fa9d%26e%3D1d435f2965
https://secure-web.cisco.com/1wpAu2zvjrD2JCnTWSr2QjnEGYH8kWztlFFvtvmX6qHjqmxbjP5lutKtRm-Dac8mB3VEQv55yJ5KKuzF8XeCfFywuSqfLZR6-tbV3PV-N4NpsFNfKMLBig4ze_ijKv78FVRprEzCUJXFbjV9B9MwQ8qf1gxmvE9pd1o_hVjg2AAcpr3N8J6v_Caq6tRiHbqyZCE6x_jI5NgUtUDxfCKxlQD96RhTJmhzHilppCceZutgsCHMLccMOJAoz5FL4JZZ7P5Ca9yzbtNEH00k7ee4uJA/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D5718c7fa9d%26e%3D1d435f2965
https://secure-web.cisco.com/1yepyDHGhYZXQ2cTO5ZUDPxh1e7ZRq-bd0lz93IL8x-oMWP-SYzbsbuJPgda2I6APY1Qd_ejt3embTuBZIQDCryeheWVXBpz9hX4OiPppMqTUzII47SRiQZaDJlOILN2tVQwikxU8zUncCLtVD93Nrt0T8epigguzXCQkkQxf_I_aj59Jb9Q6ukKp8vrGwRp0J7fn0r3aV58ea2hjgSKbH1A3RRIudj8-DrHwxsPIdkqu4ffnr3XGNgg_4GfZRFRlODC0BlELETejiqqHC5m4Nw/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D28afc524df%26e%3D1d435f2965
https://secure-web.cisco.com/1J9pdnMfFbnfyXsBzvp2_4r5A9KpSzwF0hXs8wD0LhTX1qiZ-q_zFu7mLXxFRLTAZw7ys5R2uuuqCdcbuJ-smeboABu2_3mYbSOhrK9K7lB3-yYy_y8ae2q4hv6Fg678pb3drrIUEt6OysAEHy9o_GDMzaQrBpiOtXEU79hzaRlr4eCwnIZvFC-fhhcq8yudUWOWYWIdD4UvuG6uBPdO5DXVcUabbCeAb-Z5UzLFpejog7z0ywcjeholGGkgsJ7mNihVaRMDVJp1h1TLuKQ96NA/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D479ecf6403%26e%3D1d435f2965
https://secure-web.cisco.com/1-MlVHTkseirUJbkIZ21MIvsGCNBj6-JhFAsiDelucj6wvT-tGsaWdRG1KxII4mbrrAYtBxLZFPtihNFfCKM_Z1WnXgaMVd2ye450NLdKwrAKkhcLWLmzXMv9XZ-5c5K0KVAWBtX21zHO9rvuXUeQnCllvMrvQfLFsDyD6VLBaIe-s4uNaEbBHZQxmwCG8u08TrYFjh6ibmTZWnJwWkQ0AGIQ9mzG7-f7r1teiB8taqyPJzK0KWQ2oIHop_TjqY3Q_MKgjXD8hQUuTSrRKyuYhQ/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D2f0a301099%26e%3D1d435f2965


Work on a farm never ends, which can create added stress. The Wisconsin
Department of Agriculture, Trade and Consumer Protection (DATCP) reminds
farmers that Farm Center staff are available to navigate the ups and the downs
of agriculture.

“We know that stress is high right now for dairy, livestock and crop farmers
alike,” said Farm Center Director Kathy Schmitt. “Sometimes it can be hard to
see possible alternatives in tough situations. That is where the Farm Center
can help.”

Nevada: Department of Agriculture hosts School Garden
Conference

Educators, parents and others interested in learning more about school
gardens are encouraged to attend the 2018 Nevada School Garden
Conference on April 14, 2018. The conference, which is hosted by the Nevada
Department of Agriculture (NDA), will feature speakers from around the state
covering topics including garden planning and building, curriculum integration,

Read More
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using produce in school meals and more.

“Children benefit from school gardens both mentally and physically,” Amber
Smyer, agriculture literacy coordinator..."
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As NASDA Members gathered in Washington, DC last week for their annual
Winter Policy Conference, the organization set its top policy priorities for the
coming year: passing a unified Farm Bill, successfully modernizing the North
American Free Trade Agreement (NAFTA), implementation of the Food Safety
Modernization Act (FSMA) – all through the lens of advancing cooperative
federalism. The DC-facing conference of more than 250 state, federal, and
industry agriculture leaders underscores the importance of effective
partnerships between states and the federal government.

State Agriculture Officials Highlight Importance of
Infrastructure, NAFTA for Agriculture

Read More

Official Policy Actions from the Conference
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“Modernizing NAFTA in a manner that facilitates expanded trade in U.S.
agricultural and food products, while ensuring a level playing field for
producers, is vital to U.S. agriculture and the broader U.S. economy," said
Steven K. Reviczky, NASDA President and Connecticut Commissioner of
Agriculture. "We urge negotiators to finalize an agreement that preserves the
gains agriculture has made under NAFTA and allows agricultural trade with our
North American neighbors to continue to prosper.”

Letter to U.S. Senators on Doud, Shea and Mahoney
Nominations

In a joint letter signed by agricultural organizations and agri-business
companies, NASDA employed its support for the prompt confirmation of Gregg
Doud as Chief Agricultural Negotiator within the Office of the U.S. Trade
Representative (USTR). The letter underscored the importance of U.S. food

Read More
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and agricultural exports, which created over $193 billion in additional U.S...

State Ag Officials Applaud Announcement of Enhanced
Coordination between USDA and FDA

During the White House Conference on Rural Prosperity last week, Secretary
Perdue and Commissioner Gottlieb signed a formal agreement to bolster
coordination and collaboration between the two agencies on a number of
issues including Food Safety Modernization Act (FSMA) implementation and
the Coordinated Framework for Biotechnology.

Steven K. Reviczky, NASDA President and Connecticut Commissioner of
Agriculture, underscored the importance of cooperative state-federal
partnerships in advancing agriculture.

“Increased opportunities for state-federal cooperation to enhance food safety
are always welcome,” said Reviczky. “This cooperation is vital for the success

Read More
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of farmers and takes the preventive approach to food safety to new levels. We
look forward to working with the Administration to advance the goals of the
agreement.”

USDA: Perdue Unveils Farmers.gov, Interactive Website for
Agricultural Producers

U.S. Secretary of Agriculture Sonny Perdue recently unveiled Farmers.gov, the
new interactive one-stop website for producers maintained by the U.S.
Department of Agriculture (USDA). Farmers.gov is now live but will have
multiple features added over the coming months to allow agricultural producers
to make appointments with USDA offices, file forms, and apply for USDA
programs. The website gathers together the three agencies that comprise
USDA’s Farm Production and Conservation mission area...

NASDA Accepting Applications for Two Vacancies

Coordinator, Meetings & Executive Assistant to the CEO
Manager, International Trade Programs

FDA: Jim Gorny, New Senior Science Advisor, Will Work
Alongside FDA Teams to Advance Produce Safety

Jim Gorny has returned to FDA, where he was a food safety expert at a critical
time in the agency’s efforts to enhance produce safety. He left the agency five
years ago, but he’s back to work alongside a dedicated team of produce safety

Read More

Read More

Read More
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experts on the implementation of the FSMA Produce Safety Rule, among other
responsibilities. He is taking on a newly created position...

Pennyslvania: Manager of Ag Policy and Programs Position
Open

Team Pennsylvania is seeking a full-time Manager for Agriculture Policy and
Programs to oversee the Foundation’s partnerships with the Pennsylvania
Department of Agriculture (PDA) and key stakeholders.

Administrator Pruitt Signs MOA Establishing Interagency
Workgroup on ESA Consultations at NASDA Winter Policy
Conference

Read More

Read More
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“As co-regulatory partners in environmental protection, we appreciate the
Administration’s efforts to address some of the challenges on the intersection
between ESA and FIFRA. We are encouraged by the steps this administration
has taken to promote cooperation between agencies to provide farmers with
the tools they need,” said Dr. Barbara P. Glenn, NASDA Chief Executive
Officer. “Doing this ensures we are doing our due diligence to identify best
practices, and find better ways of working together.”

China Launches Sorghum Antidumping Investigation

China’s Ministry of Commerce announced it is investigating if U.S. sorghum
was being exported to China at inadequately low prices. The Ministry of
Commerce launched the probe of U.S. sorghum after concluding large volumes
and falling prices hurt Chinese producers. Within the past two weeks, the White
House announced they would raise tariffs on Chinese-made washing machines
and solar equipment while investigating steel imports and technology policy...

Policy Staff Contacts

Barb Glenn – CEO
barb@nasda.org

Read More

Photos from the Signing

Read More
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Nathan Bowen – Executive Director, Public Policy
nathan@nasda.org
General issues, Farm Bill, Environment, Trade

Janell Hendren – Associate Director, Public Policy & Food Safety Programs
janell@nasda.org
Appropriations, Food Safety

Amanda Culp – Director, Communications
amanda@nasda.org
Specialty Crops, Nutrition, Marketing, Organics

Aline DeLucia – Associate Director, Public Policy
aline@nasda.org
Biotechnology, Animal & Plant Health

Britt Aasmundstad – Associate Director, Public Policy
britt@nasda.org
Financial Security, Environment, Infrastructure Labor, Conservation

Alex Noffsinger – Coordinator, Public Policy
alex@nasda.org
Rural Development, Forestry

Bob Ehart – Senior Policy & Science Advisor
bob@nasda.org
Food Safety
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The Senate Reauthorizes Animal Drug User Fee Program, the final Farm Bill
Conference Committee is announced and the USTR announced a possible
increase in tariffs on Chinese products. See the details below:

On July 31, 2018, the Senate passed the Animal Drug User Fee and
Animal Generic Drug User Fee Amendments. This bill reauthorizes the
FDA’s animal drug and generic drug user fee programs. In both
chambers, the bill was passed without a roll call vote. The bill now heads
to the president’s desk for his signature.
The Senate has named their nine Farm Bill conferees. They include:
Senate Agriculture Chairman Pat Roberts (R-KS), Senate Majority Leader
Mitch McConnell (R-KY), Sen. John Boozman (R-AR), Sen. John Hoeven
(R-ND), Sen. Joni Ernst (R-IA), Ranking Member Debbie Stabenow (D-
MI), Sen. Patrick Leahy (D-VT), Sen. Sherrod Brown (D-OH) and Heidi
Heitkamp (D-ND).
In a press release last Wednesday, U.S. Trade Representative Robert
Lighthizer announced the President has directed USTR to consider
increasing the proposed additional duty on Chinese products from 10
percent to 25 percent.



NASDA CEO Joins National Agricultural Leaders to Discuss
Ramification of Nuisance Litigation on U.S. Agriculture

Following today’s National Ag Leaders Roundtable on the ramification of
litigation on agriculture hosted by U.S. Representative David Rouzer, National
Association of State Departments of Agriculture (NASDA) CEO Dr. Barbara P.
Glenn issued the following statement:

“Technological and economic changes in agriculture are changing the public
view of farming and, in the present environment, the likelihood of a farmer to be
involved in a lawsuit is increasing drastically. As our global population
continues to grow, and American farmers and ranchers produce the food
needed to feed that population, we must participate in community dialogue to
share the values of widely accepted agricultural practices...”

REMINDER: Policy Amendments and Action Items should be submitted to Alex
Noffsinger by Tuesday, August 14. Items submitted after this date will require a 2/3
vote for consideration. For your reference, NASDA’s existing policy statements are
available online. Please contact Alex Noffsinger with any questions about our policy

process.

American Seed Trade Association Announces New Materials
on Stewardship of Treated Seed

The American Seed Trade Association (ASTA) is aiming to promote safe
handling and storage of treated seed during harvest. While seed treatments are
incredibly important in protecting seeds and seedlings against pests and
disease, appropriate precautions need to be taken to make sure they never
enter the grain supply. ASTA and other stakeholders have developed new
communication resources. These include a one-pager on stewardship of seed,
its importance, and the industry’s efforts to maintain safe use as well as a set of
instructional and education videos on improving performance, stewardship and

Read More
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sustainability. You can help share the message by using the hashtag
#Harvest18.

Early Bird Registration Ends August 10 for NASDA Annual
Meeting

Register today for the 2018 NASDA Annual Meeting, September 9-12, in
Hartford, Connecticut! We will be Exploring Our Nation's Roots with a
modernized agenda which includes breakout sessions on a variety of topics.
Early-bird registration and the NASDA group hotel rate both expire on August
10. 

Only a few rooms remain in NASDA’s hotel bock at the Hartford Marriott.
Rooms are available on first come, first served basis. It is very likely that our
block will sell out before the cutoff date of August 10. Please make your
reservation as soon as possible. Please contact megan@nasda.org if you have
any questions.

Tariff Legislation Introduced in Congress

More Information

Learn More

Register
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Three separate bills have now been introduced in the Senate with another in
the House to curb the president’s authority over Section 232 of the Trade
Expansion Act of 1962. Following a Section 232 investigation into steel and
aluminum imports, the U.S. increased its tariffs on these products, leading
China, Canada, Mexico, the European Union, Turkey, and India to implement
retaliatory tariffs against a wide range of U.S. agricultural goods and products.

You're Invited: USDA's Agribusiness Trade Mission to Seoul,
South Korea

FAS Office of Trade Programs is currently recruiting U.S. agribusiness
representatives to participate in the trade mission to Seoul, Korea, which runs
from November 5-8, 2018. This Trade Mission is being held in coordination
with WUSATA and Food Export - Midwest.

If you wish to participate, please email trademissions@fas.usda.gov by August
24, 2018, to indicate your interest. Additional information about export markets
in Korea is available on the FAS website here. 

Please note: this invitation is extended to NASDA Members only.

Read More

Congressional Section 232 Legislation

View Invitation
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NEWS POLICY EVENTS

July 3, 2018

Last Week in Washington

The Senate passes the Farm Bill, the House fails to pass an Immigration Bill,
FDA approves first-ever drug derived from cannabis, and the senate authorizes
PRIA. Here’s the review:

The full Senate voted 86-11 to pass the Agriculture Improvement ACT of
2018 last Thursday evening (S. 3042) with the 11 nay votes all coming
from Republicans.
The House voted on their second immigration bill in two weeks, and at the
last minute, the Ag provisions were stripped out of the bill as they were
perceived as not helping the bill get votes. The 121-301 vote came amidst
controversy over the DACA fix.

From: NASDA News
To: Hummell, Richard P - DATCP
Subject: This Week"s  NASDA News
Date: Tuesday, July 3, 2018 1:30:35 PM
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The FDA has approved its first-ever drug comprised of cannabidiol (CBD),
a derivative of cannabis. The oral solution has been approved for
treatment of seizures associated with two rare forms of epilepsy. Learn
more here and here.
After the Farm Bill passed last Thursday evening, the Senate voted
unanimously to reauthorize the Pesticide Registration Improvement Act
(PRIA). The Senate version includes an amendment from Sen. Tom Udall
(D-NM) that strengthens rules protecting farmworkers from pesticides and
institutes requirements for state programs certifying pesticide applicators.
The version of the bill that passed the Senate will now go to the House for
approval.

Written by Carly Grether

U.S. Administration Drafts Tariff Legislation

The U.S. Trade Representative, Department of Commerce, and the White
House have drafted legislation, entitled the “United States Fair and Reciprocal
Tariff Act,” to give the President more authority over trade negotiations and the
imposition of tariffs. Specifically, the President would have the authority to enter
into an agreement with another country that reduces the rate of tariff collected
on U.S. exports, and they would also be able to impose a tariff rate on another
country’s goods equal to the rate the other country imposes on U.S. goods...

Studies: Proposed Chinese Tariff Detrimental to Soybean
Producers

Read More
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Three studies, released in March, April and May from Perdue University, the
University of Illinois, and The Ohio State University, all indicate that soybean
producers will be negatively impacted by an increased Chinese tariff on
soybeans. In a March 28 study, researchers from Perdue found that a 10
percent tariff on U.S. soybeans will reduce soybean exports to China by 33
percent, reduce total exports by 18 percent and total production by 8 percent.
When a 30 percent tariff is applied, these values increase to 71 percent, 40
percent and 17 percent, respectively. It’s worth noting that nearly two-thirds
of all U.S. soybeans are currently exported to China...

Utah: China to Implement New Trade Tariffs Increases in July

Following the latest round of tariff increases announced by China on U.S.
exports, the National Association of State Departments of Agriculture (NASDA)
has released an analysis of U.S. trade tariffs and foreign retaliatory tariffs to this

Read More

https://secure-web.cisco.com/1IL2wXdz8LH0i-6MRzIeus799wY5Dza03LiufSp7FSeCjt3qJ9TBgX1O3SHdLwm0Wj17U-y_iaXx6tuwZUKe79s8sQI0OKmUF0bP9E25s-6c7FU71uwcHKErrPCe0g74-gJvvs8TXhA_8epzZ-nCEr5u8iOB14zEX2RqVM7IZ7g_5K-lU5gGtlpsLmvJyOhHGeiFcRPX-Tp4y7MMuSOI5XXkfRMoJPMQUFI2sdgx6OkDpfI3-nXsC1dBDBKBZeD9hjIQroDULqJegmomSSKx0bg/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D5c2fc559cd%26e%3D1d435f2965
https://secure-web.cisco.com/1pSXOE7xagOLdxE0TQnMUng-HdJ3Jm0TltJwETyfcL-keoOBenT2R_3ojzP0rzUjUDRJcDBoKECy5xICr7E5FQaApVjc6jEMA3fu-ak0VnwJgFm9KxfbiiKybHmACaf5RQ5mszNoAA1nZlw6zzh6U-fMfGk6YXnohyAuRn1TjP2eZ0tlwT4hM69ZoeXPYXfvcf8pGIARJ6RZVH6joa_WYjmIra1NJ3XxPwuBgSKoq9CN-4mRzSZLugHoIRRhWI2FFZA4s_z6kABacNxWTCNjqIQ/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3Dc3b5cadacb%26e%3D1d435f2965
https://secure-web.cisco.com/1EHFf6uI4naojMLBzpPNJlWDpw9Yu5UFieZBhfGK5Rwtzl-a_jObSad6RdgBLPq2HG_neae3ZvEiUnQBiOtAxGX6D0jAUxzk7PAxNTQfi2WmWEwcnXJUZbxG7D8QMxidNzmtaQMn50XwZjspT0QWJXjNYwAWBSqTq8UZ5Eu5Izlh_BleWErkaTHvG7ezBDj2lDLP9Hys2yvnfRYN6uXU9XARNCfa1pyx-MK3wm6twLW7vNgGlCS4XqnQXdlUZkC9VfpELnSY-gHCbIzNt0_oQ6w/https%3A%2F%2Fnasda.us16.list-manage.com%2Ftrack%2Fclick%3Fu%3D106186f1f04bf58c5f51a4f7b%26id%3D948d602259%26e%3D1d435f2965


point.

“One tariff is bad enough, but all of these combined will lead to serious
economic consequences for the agriculture industry in Utah and the entire
country," said Andy Pierucci, Director of the Marketing, Communications and
Economic Division at the Utah Department of Agriculture and Food. UDAF has
compiled a list of the Utah agriculture products impacted by the two rounds of
tariffs by China.

“Four of our top five agriculture and food exports to China will be impacted by
these tariffs. We are talking about tens of millions of dollars in sales at stake
here, and it’s going to hurt our farmers, ranchers and other food producers,”
said Pierucci.

Indiana: Seger Named Deputy Director of State's Agriculture
Department

Lt. Governor Suzanne Crouch announced yesterday that Jordan Seger has
been appointed deputy director of the Indiana State Department of Agriculture
(ISDA). Seger has been with the department since 2011 and previously served
as Division of Soil Conservation director.

“We are pleased to name Jordan deputy director of our state’s department of
agriculture,” said Lt. Gov. Suzanne Crouch, Secretary of Agriculture and Rural
Development. “His vast knowledge and expertise, coupled with a lifelong
devotion to agriculture, will serve this department, the industry and our state
well.”

Oklahoma: Secretary of Agriculture Jim Reese Elected as
President of Regional Ag Organization

Read More
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Oklahoma Secretary of Agriculture Jim Reese was elected as President of the
Midwestern Association of State Departments of Agriculture(MASDA) at their
2018 annual conference held last week in South Dakota. MASDA is the
Midwestern branch of the National Association of State Departments of
Agriculture (NASDA), and is comprised of the Commissioners, Secretaries, and
Directors of Agriculture from Illinois, Indiana, Iowa, Kansas, Michigan,
Minnesota, Missouri, Nebraska, North Dakota, Ohio, Oklahoma, South Dakota,
and Wisconsin...

NASDA Trade Shows Wins National Award at 2018 EXCEL
Awards

It’s three bronze and a gold for Naylor Association Solutions and a trio of
clients: the American Association of Cosmetology Schools (AACS), the
Canadian Society of Landscape Architects (CSLA), and the National
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Association of State Departments of Agriculture (NASDA) at the 38th annual
EXCEL Awards. Publications from these organizations were honored Monday,
June 25 in Washington, D.C.

CSLA won a gold award in the Magazines: General Excellence (10,000 or
fewer circulation) category, as well as a bronze award in the category of Design
Excellence (10,000 or fewer circulation) for its member magazine
Landscapes/Paysages. AACS won a bronze award in the Media Kit (Digital)
category for its 2018 media brochure. NASDA won a bronze award in the
Brochure (Event/Convention) category for the 2017 USA Pavilion at the
21st Annual Americas Food & Beverage Show and Conference
Prospectus.
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From: Girard, Alexander C - DATCP
To: Knigge, Krista M - DATCP; Heinemann, Jack A - DATCP; Lu, Jennifer Y - DATCP; Stout, Lisa S - DATCP
Subject: TIME SENSITIVE: Lt. Governor Briefing Information
Date: Monday, October 1, 2018 8:20:13 PM
Attachments: Briefing Information on Wisconsin Mink and Trade for Lt. Gov.docx
Importance: High

Hi Krista & Jennifer,
 
The attached briefing is for the Lt. Governor for tomorrow afternoon regarding the impacts of
Chinese tariffs on mink producers in Wisconsin. I apologize for the quick turnaround; however,
we received this request today later in the afternoon.
 
Please let me know by 10:30am on Tuesday, 8/2 if you have anything further to add or
suggest editing for purposes of clarity or accuracy.
 
I appreciate your time on this as you are all busy with World Dairy Expo!
 
Thanks,
Alexander
 
Alexander Girard
Legislative Advisor
Wisconsin Department of Agriculture,
Trade and Consumer Protection
Phone: (608) 224-5114
Cell: (608) 807-9425
AlexanderC.Girard@wisconsin.gov
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Overview of Wisconsin Mink Production:

· Wisconsin continues to be the leader in the U.S. for mink pelt production and females bred. The state’s pelt production in 2017 totaled 1,091,180 pelts. 

· Nationwide, mink pelt production during 2017 totaled 3,305,440 pelts, down 4 percent from 2016.

· Wisconsin’s production in 2017 accounted for 33 percent of the nation’s total pelt production, but decreased by 5 percent from 2016.

· The value of U.S. pelts produced during 2017 was $120 million, up slightly from the previous year.

· The average U.S. price per pelt for the 2017 crop year was $ 36.30, up $1.60 from $34.70 in 2016.

(Source: United States Department of Agriculture (USDA) National Agricultural Statistics Service (NASS)



Chinese Retaliatory Tariffs:

· China’s $60 billion in retaliatory tariffs to U.S. Section 301 tariffs became effective September 24th, bringing the total value of U.S. goods facing tariffs to $113 billion. (Source: Politico)

· On the list of the recently implemented Chinese tariffs, mink products were also included:

· Whole raw mink – [Harmonized Tariff Schedule (HTS) Code: 43011000]

· Unsewed whole mink skin – [Harmonized Tariff Schedule (HTS) Code: 43021100]

(Source: Crowell Moring)



Wisconsin International Trade & Exports:

· In 2017, Wisconsin exported $3.5 billion of agricultural products. This is an increase of 3.6% compared to the same period last year.

· Wisconsin ranks 12th in the nation for the value of agricultural exports.

· Wisconsin exports agricultural products to 147 countries.

· The top three agricultural export markets for Wisconsin in 2017 were Canada, Mexico and China.

· In 2017, Wisconsin ranked second in the export of whey, cheese and raw furskin.





Talking Points on Agricultural Exports & Trade:

· Exports support local farms, jobs, and businesses here in Wisconsin.

· Exports incentivize and provide enhanced opportunities and new markets for Wisconsin agricultural products.

· DATCP’s mission continues to be to focus on market development and helping Wisconsin companies find export success through all of our programs and services.

· Our Wisconsin food and agricultural products remain in demand by consumers worldwide and we are committed to serving them and help them explore new markets and capitalize make the most of current and existing export markets and opportunities.

· Wisconsin is home to extensive agricultural production, technology and expertise. From the crops we grow to the livestock we raise, Wisconsin agriculture will continue to grow to meet the demand of the international marketplace.

















[bookmark: _GoBack]United States Department of Agriculture (USDA) Action:

In July of 2018, President Donald Trump directed U.S. Department of Agriculture (USDA) Secretary Sonny Perdue to craft a short-term relief strategy to protect agricultural producers while the Administration works on free, fair, and reciprocal trade deals to open more markets in the long run to help American farmers compete globally. 



On August 28th, 2018, USDA Secretary Perdue announced additional details on actions that the USDA will take in authorizing up to $12 billion in programs to mitigate the trade damages sustained by U.S. farmers subject to unfair foreign retaliatory tariffs:



· USDA’s Farm Service Agency (FSA) will administer the Market Facilitation Program (MFP) to provide payments to corn, cotton, dairy, hog, sorghum, soybean, and wheat producers starting September 4, 2018.


· USDA’s Agricultural Marketing Service (AMS) will administer a Food Purchase and Distribution Program to purchase up to $1.2 billion in commodities unfairly targeted by unjustified retaliation. USDA’s Food and Nutrition Service (FNS) will distribute these commodities through nutrition assistance programs such as The Emergency Food Assistance Program (TEFAP) and child nutrition programs.


· Through the Foreign Agricultural Service’s (FAS) Agricultural Trade Promotion Program (ATP), $200 million will be made available to develop foreign markets for U.S. agricultural products. The program will help U.S. agricultural exporters identify and access new markets and help mitigate the adverse effects of other countries’ restrictions.
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From: Amanda Culp
Subject: TODAY: NAFTA Twitter Campaign
Date: Tuesday, June 5, 2018 9:50:48 AM

COSDA Members,
Last week was a one-two punch for American farmers with the Administration deciding to move
forward with $50 billion worth of Chinese import tariffs and imposing increased steel and aluminum
duties on our closest trading allies – Canada, Mexico and the EU. These countries have already
promised retaliatory action, targeting rural America first. This is a devastating blow to farmers across
the country. Now more than ever, the food and agriculture community need a finalized NAFTA 2.0
deal that works for all industries, provides needed relief from retaliatory tariffs and strengthens
America’s rural economy. 

Due to these recent developments, we’re conducting a “Need NAFTA” social media day to draw
attention to the fact that rural America is hurting and needs the support of the Administration now
more than ever. Please lend us your voice using #NEEDNAFTA between the hours of 10 a.m. and
noon EST today Tuesday, June 5 and stand with American farmers and families. To assist with this
effort, we’ve provided you a few tweet suggestions below. Also don’t forget to search your inbox for
your state’s personalized “International Trade Toolkit” which was distributed by me on April 5 and 6.

Retaliatory #tariffs hurt American jobs. 43 mil ag workers #NEEDNAFTA
https://americansforfarmersandfamilies.com/wp-content/uploads/2018/01/NAFTA-
promotes-jobs-higher-wages-lower-prices.pdf
Canada is the 2nd largest market for US ag exports. Farmers #NEEDNAFTA
https://www.fas.usda.gov/sites/default/files/2017-11/final-fy2017_2.jpg
Retaliatory #tariffs hurt American jobs. That’s why American farmers #NEEDNAFTA. Support
America’s farmers and families
https://www.uschamber.com/sites/default/files/the_facts_on_nafta_-_2017.pdf
70 percent of voters prefer opening new markets to sell American products, and not imposing
tariffs. We #NEEDNAFTA to support farmers and families
https://www.politico.com/interactives/2018/china-trade-poll/
Mexico is already implementing a "Plan B" to diversify ag imports, buying $100M worth of
corn from Brazil bc of US trade uncertainty. Americans #NEEDNAFTA
https://americansforfarmersandfamilies.com/wp-content/uploads/2018/06/NAFTA-Update-
Backgrounder_AFF_06.01.pdf
2017 US farm and food exports: Canada = $20.4B; Mexico = $18.6B. American farmers
#NEEDNAFTA https://www.fas.usda.gov/sites/default/files/2017-11/final-fy2017_2.jpg
Farm income is at a 12-year low + retaliatory #tariffs hurt American jobs. Farmers
#NEEDNAFTA

With additional legislative priorities scheduled for later this week, we have a limited window to make
an impact! We appreciate your ongoing participation and support. 

If you’d like graphics to accompany any of your posts, or have any questions, please contact Matt
Kagel at matt@americansforfarmersandfamilies.com. 

Regards,
Amanda Culp| Director, Communications | National Association of State Departments of
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mailto:matt@americansforfarmersandfamilies.com


Agriculture |4350 North Fairfax Drive Suite 910 Arlington, VA 22203 | (202) 296 -9680 |
Amanda@nasda.org
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From: Amanda Culp
To: Hector Castro (hcastro@agr.wa.gov)
Subject: TODAY: Pet Food and Tariffs
Date: Friday, April 6, 2018 10:39:05 AM
Attachments: AAFCO Talking Point for 4-6-18 meeting.pdf

COSDA Members,
This is a reminder for our conference call today at 2 PM ET. In advance of our call, the Association
of American Feed Control Officials (another NASDA affiliate) share their talking points.
Regards,
Amanda Culp| Director, Communications | National Association of State Departments of
Agriculture |4350 North Fairfax Drive Suite 910 Arlington, VA 22203 | (202) 296 -9680 |
Amanda@nasda.org
From: Amanda Culp 
Sent: Wednesday, April 04, 2018 9:15 AM
To: Hector Castro (hcastro@agr.wa.gov)
Subject: COSDA: Pet Food and Tariffs
COSDA Members,
We will be hosting a conference call this Friday, April 6 at 2 PM ET to discuss strategy and share
resources on the Chinese tariffs on agricultural goods in response to U.S. steel and aluminum tariffs.
We will also be discussing strategy around response to film documentary inquiries. Christi Lightcap
from Colorado will share her experience in this area and others are welcome to share as well.
Dial-In Number: +1 (267) 930-4000 
Participant Access: 833 225 269 
To join the conference on your iOS Device, click this link: http://rcconf.net/2qtgiXB

Regards,
Amanda Culp| Director, Communications | National Association of State Departments of
Agriculture |4350 North Fairfax Drive Suite 910 Arlington, VA 22203 | (202) 296 -9680 |
Amanda@nasda.org

mailto:Amanda@nasda.org
mailto:hcastro@agr.wa.gov
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http://secure-web.cisco.com/1C0RvGwFv1KMC-NErBpnX_Nu7N8zl8RKeiOpfk-pM7r4wlkvzuJCr1vSjctbI1LgHHd3D0MXDPorhbgACjfIKBrETxJCfUSz2TVR7ZtlGpBsStOn-61vTqTCKMbQUWou6MyDshvQJpBgv0AG2w7rqTXkz8s4rq_clNghq9-V_UQAUteKezRJYxTuGyznzisHAWQeW6OJpUlN6kEFnOVf9CZjBmuDk4JwzlFxufu788bCYSRSgWeXNdcZFBvPT1UarF7yiVHm7VkyCTsl-QyOTRA/http%3A%2F%2Frcconf.net%2F2qtgiXB
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Association of American Feed Control Officials 


Several of AAFCO's members have been contacted by a video producer who 


released a video about pet food safety several years ago. Our Executive 


Committee assembled via conference call to develop the following list of 


talking points on new requests from the producer that are informally reported 


by several AAFCO members. To date, AAFCO headquarters has not received 


any communication from this producer. 


Here are the points from the AAFCO Executive Committee: 


1. Pet food regulation is under the jurisdiction of both FDA and states. 


Collaboration between states and FDA is increasing because one of the goals 


of the Food Safety Modernization Act (FSMA) is the development of an 


integrated food safety system. 


2. Most state laws have the ability to review the records of pet food 


producers to determine that what is on the label is what's in the bag. 


3. FSMA emphasizes a culture of safety in all food production, including 


animal feed and pet food. Hazards are identified and addressed by the 


manufacturers at the facility level. Facilities are reviewed and inspected by 


regulators. 


We appreciate the opportunity to coordinate responses to this situation with 


NASDA and its members. Please keep us in the information loop on this so we 


can work together to get true and accurate information to our constituents 


on pet food issues. 


Sincerely, 


Susan M. Hays 


Executive Director 


April 5, 2018 


Dear Bob: 
Board of Directors 


Officers 


Stan Cook 


Missouri Department of 


Agriculture 


President 


Robert Geiger 


Office of Indiana State Chemist 


President-Elect 


Ken Bowers 


Kansas Department of 


Agriculture 


Immediate Past President 


All Kashani 


Washington State Department 


of Agriculture 


Secretary-Treasurer 


Directors 


Kristen Green 


University of Kentucky 


Senior Director 


Erin Bubb 


Pennsylvania Department of 


Agriculture 


Senior Director 


Dave Phillips 


North Dakota Department of 


Agriculture 


Junior Director 


Robert Church 


Montana Department of 


Agriculture 


Junior Director 


George Ferguson 


North Carolina Department of 


Agriculture 


Junior Director 


AAFCO  m  1800 South Oak St, Suite 100, Champaign, IL 61820 


(217) 356-4221 Fax (217) 398-4119 - www.aafco.org  







From: Stout, Lisa S - DATCP
To: Knigge, Krista M - DATCP
Subject: Trade Information from Food Export Midwest
Date: Monday, September 24, 2018 10:37:00 AM
Attachments: ATP Proposal Template and Guide.docx

All 13 States.pdf

FYI – an example of the trade data that Food Export provides.  See the document ‘All 13 states”.
 
Lisa
 

From: Teresa Miller <TMiller@FoodExport.org> 
Sent: Monday, September 24, 2018 9:29 AM
To: Teresa Miller <TMiller@FoodExport.org>
Cc: Michelle Rogowski <MRogowski@FoodExport.org>
Subject: FW: Action Required: Agricultural Trade Promotion Program (ATP) Proposal Submissions
due 9/28
 
Happy Monday Food Export - Midwest Member State Marketing Staff !
 
A friendly reminder on the submission of proposals.
 
Thanks for those of you that have connected with us with questions or ideas you are considering.
You may already have seen this, but the US Chamber of Commerce have put state fact sheets on all
industries that may be useful for you.  (attached)
 
I am available for any questions you may have.
 
Thank you,
 
Teresa R. Miller
Food Export - Midwest
312.334.9208
 

From: Teresa Miller 
Sent: Wednesday, September 12, 2018 11:00 AM
To: Teresa Miller
Cc: Michelle Rogowski; Tim Hamilton
Subject: Action Required: Agricultural Trade Promotion Program (ATP) Proposal Submissions due 9/28
 
Dear Food Export - Midwest Member State Marketing Staff;
 
The final rule for the Agricultural Trade Promotion Program has been released:
https://www.federalregister.gov/documents/2018/08/30/2018-18870/agricultural-trade-promotion-
program . The UES internet system will be used to submit applications for this additional funding.
 
We are seeking your engagement on the application for the funds. Your proposals as well as internal

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
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https://www.federalregister.gov/documents/2018/08/30/2018-18870/agricultural-trade-promotion-program
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REFERENCE GUIDE FOR SUBMITTING PROPOSALS 
FOR THE AGRICULTURAL TRADE PROMOTION PROGRAM (ATP)



This template is the basis of your proposal submission for the ATP program 

Please review carefully the recommendations included below. 

Proposals MUST:

· Include how the investment of ATP Funds, will address recent tariff barriers, both for markets directly affected by recent tariffs and/or to develop alternate markets for products impacted by those tariffs

· Describe the economic impact/benefit on Midwest/Northeast industry

· Complement and not compete with existing proposals already submitted in the 2019 MAP UES

· Include all information requested in the template



Proposals should NOT:

· Infringe or compete with existing industry groups and/or cooperators

· Disparage other products

· Supplant or cannibalize existing proposals already submitted in the 2019 MAP UES





IMPORTANT NOTE

By submitting this proposal, you understand and agree that all expenses included as part of this proposed activity must comply with the regulations of the Agricultural Trade Promotion Program (ATP) and Food Export –Midwest or Food Export - Northeast policy.  For more details regarding ATP please visit the federal register.





[image: ][image: ]2019 Activity Proposal Template 

Agricultural Trade Promotion Program (ATP) 



Proposals are due: September 28th, 2018

 

1. Activity Name: Click here to enter text.



2. Name and State of Submitter:  Click here to enter text.



3. Are you working with any partner states/organizations?      Yes ☐       No  ☐
  If yes, please list: _________________________________



4. Proposed Activity Dates:   Click here to enter text.



5. Why are you proposing this activity?  The objective of this program is to address the nature and severity of financial impacts of recent international trade actions (for example, the imposition of tariffs by other countries on U.S. agricultural products) are disrupting the marketing of U.S. agricultural commodities and are outside of the control of the industries that are being negatively affected. ATP funding is intended to ameliorate the negative impacts of recent international trade actions on U.S. agriculture by developing, maintaining, and expanding commercial export markets for U.S. agricultural commodities and products.  You must include why it is worth the investment of ATP Funds to conduct this activity, how the usage of these funds can address trade constraints, both for markets directly affected by tariffs as well as alternate markets.

 Click here to enter text.



6. Who is the target for the activity? (ex. Suppliers of food ingredients, suppliers of niche products, general food and beverage suppliers, buyers etc.)  

 Click here to enter text.



7. Scope of Work. Please include description, methodology, resources, etc.

Click here to enter text.



8. Timetable for planning and execution

Click here to enter text.



9. State Expected contributions. (Reports dollars and hours by member states)

Click here to enter text





[bookmark: _GoBack]

10. Suggested Performance Measures:   

Number of U.S. Supplier Participants:    Click here to enter text.

Increase in Actual Export Sales as a result of this activity:   Click here to enter text.

Increase in Projected Export Sales as a result of this activity:   Click here to enter text.

Number of Distributor Relationship(s) maintained in the market as a result of this activity:   Click here to enter text.

Number of New Market Introductions as a result of this activity:   Click here to enter text.

Did this activity help overcome a non-tariff trade barrier: Click here to enter text.
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ideas will serve as the foundation of our application.
 
Attached, please find a reference guide as well as a template that should be utilized to submit your
proposal to us. Please read the guide carefully, your proposal must demonstrate how these funds
will help overcome recent tariff related trade barriers for markets directly affected by recent tariffs
and/or to develop alternate markets for products impacted by those tariffs.
 
This document will also be posted in your State Portal for easy access.
 
FAS has stated that they will prioritize funding for requests that reflect the broadest representation
of producers and processors.  Therefore, multi-state and regional proposals are preferred. Please
remember to consider activities that: 1) offer measurable goals and results, 2) involve U.S.
supplier participation to the extent possible and 3) generate industry contribution. 4)
complement programs and services already available
 
We have a short window for submitting the application. Submit your proposals back to me,

using the attached template by COB September 28th, 2018.
 
If you have any questions don’t hesitate to contact me.
 
Best regards,
 
 
Teresa R. Miller
International Marketing Program Manager
Food Export Association of the Midwest USA
www.foodexport.org
312.334.9208
 
 

http://secure-web.cisco.com/1kSwnhkndw3bICE8XD7raYOaevP_wDxUfxJpHno6LTDB810R1yj9hmDsQ1Rqgqk2pJjVnTZfEQBf4ORQi1UbhGNxSsA4nS4PaTzu33uFF_IWVmH1xGxNZcvKFB-REvVgHGYnTZrMHZQRiMfflT3143kRnr87riA0V2cW3QC3tJ4ya8oTI0wBgUhKbaZaTm_79_D7mYzeDyv6pCpA8ofYz97SsUgjt3a_I35W3oSYym_brr8LFndfVlAFCm1vOQ0Pi/http%3A%2F%2Fwww.foodexport.org


From: Stout, Lisa S - DATCP
To: Girard, Alexander C - DATCP
Cc: Heinemann, Jack A - DATCP
Bcc: Rao, Ashwini P - DATCP
Subject: trade tariffs
Date: Wednesday, April 11, 2018 2:39:00 PM
Attachments: WIexports_cranberries.xlsx

WIexports_ginseng.xlsx
WIexports_oilseeds.xlsx
2017 WI Ag Export Highlights.pdf

Alex,
 
Cranberries, ginseng, and soybeans are on the imposed tariff list.  Exports of these products will be
affected with tariffs are imposed. 
 
I would recommend that you speak with Steve Deller, UW Madison, Agriculture and Applied
Economics. 
 
Steven Deller
scdeller@wisc.edu
(608) 263-6251
 
Lisa
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection
is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any
response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender
immediately and delete it from your system.
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tmp_52118152182047439530

		WISERTrade: State HS Database

		From State: Wisconsin						Series: Exports				Unit: Total dollar value 

		Commodity: Cranberries, Prepared Or Preserved, Nesoi						HS Code: 200893				Sorted by: 2017

		Destination: All Partner Countries						Order: Desc				Runtime: 2018-03-23 11:54

		Rows selected: 55						User Name: user1

		Rank		Codes		Description		ANNUAL 2015		ANNUAL 2016		ANNUAL 2017		JAN 2017 YTD		JAN 2018 YTD		%2015- 2016		%2016- 2017		%2017- 2018		ANNUAL 1996		ANNUAL 1997		ANNUAL 1998		ANNUAL 1999		ANNUAL 2000		ANNUAL 2001		ANNUAL 2002		ANNUAL 2003		ANNUAL 2004		ANNUAL 2005		ANNUAL 2006		ANNUAL 2007		ANNUAL 2008		ANNUAL 2009		ANNUAL 2010		ANNUAL 2011		ANNUAL 2012		ANNUAL 2013		ANNUAL 2014		ANNUAL 2015		ANNUAL 2016		ANNUAL 2017

						TOTAL ALL PARTNER COUNTRIES		98,539,579		100,739,152		117,618,075		8,185,043		11,149,281		2.23		16.76		36.22		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		55,041,494		51,699,129		76,207,287		98,539,579		100,739,152		117,618,075

		1		NLD		Netherlands		28,436,932		25,846,454		27,840,114		1,165,353		3,939,090		-9.11		7.71		238.02		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		19,125,176		17,332,879		26,886,081		28,436,932		25,846,454		27,840,114

		2		MEX		Mexico		15,148,119		16,063,354		15,493,197		1,000,710		209,482		6.04		-3.55		-79.07		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		1,160,160		5,212,558		15,148,119		16,063,354		15,493,197

		3		CHN		China		2,988,663		5,444,342		11,035,762		247,440		1,346,750		82.17		102.7		444.27		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		140,838		593,877		1,707,959		2,988,663		5,444,342		11,035,762

		4		CAN		Canada		7,299,583		7,778,569		9,867,622		405,000		512,943		6.56		26.86		26.65		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		14,286,754		10,405,016		11,240,241		7,299,583		7,778,569		9,867,622

		5		POL		Poland		5,783,010		5,874,487		7,292,198		1,291,302		1,749,761		1.58		24.13		35.5		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		3,705,805		5,172,842		5,135,940		5,783,010		5,874,487		7,292,198

		6		KOR		Korea, Republic Of		7,658,326		3,758,077		6,934,042		926,769		602,999		-50.93		84.51		-34.94		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		56,250		1,241,572		4,932,913		7,658,326		3,758,077		6,934,042

		7		ISR		Israel		1,975,196		4,905,671		5,511,677		352,140		116,701		148.36		12.35		-66.86		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		749,023		2,364,407		1,975,196		4,905,671		5,511,677

		8		GBR		United Kingdom		5,127,593		4,472,445		4,791,919		305,045		682,641		-12.78		7.14		123.78		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		3,568,707		3,327,025		3,558,420		5,127,593		4,472,445		4,791,919

		9		TUR		Turkey		0		1,932,032		3,197,518		68,747		0		Infinity		65.5		-100		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		191,459		57,575		0		1,932,032		3,197,518

		10		RUS		Russia		958,811		2,111,640		2,972,957		219,189		143,032		120.24		40.79		-34.74		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		1,263,048		1,576,812		1,178,550		958,811		2,111,640		2,972,957

		11		HKG		Hong Kong		1,728,787		1,414,615		2,583,520		263,373		149,689		-18.17		82.63		-43.16		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		73,200		535,215		457,377		1,728,787		1,414,615		2,583,520

		12		TWN		Taiwan		1,445,757		2,499,685		2,297,657		258,688		249,869		72.9		-8.08		-3.41		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		248,136		713,096		928,131		1,445,757		2,499,685		2,297,657

		13		AUS		Australia		1,869,945		2,260,699		2,212,988		129,701		158,784		20.9		-2.11		22.42		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		956,065		367,469		1,345,201		1,869,945		2,260,699		2,212,988

		14		VNM		Vietnam		0		1,107,751		2,035,521		0		91,000		Infinity		83.75		Infinity		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		58,978		0		1,107,751		2,035,521

		15		ITA		Italy		1,871,377		2,373,001		1,739,009		164,237		46,418		26.81		-26.72		-71.74		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		522,408		875,239		2,277,200		1,871,377		2,373,001		1,739,009

		16		MYS		Malaysia		115,091		325,540		1,643,888		576,000		234,800		182.85		404.97		-59.24		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		21,786		115,091		325,540		1,643,888

		17		GRC		Greece		1,064,738		1,204,040		1,376,575		201,648		35,521		13.08		14.33		-82.38		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		223,310		643,484		1,074,982		1,064,738		1,204,040		1,376,575

		18		NZL		New Zealand		789,786		2,142,917		803,234		0		69,253		171.33		-62.52		Infinity		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		263,038		39,270		842,142		789,786		2,142,917		803,234

		19		JPN		Japan		434,714		406,875		801,023		92,879		40,000		-6.4		96.87		-56.93		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		52,806		0		298,013		434,714		406,875		801,023

		20		COL		Colombia		0		907,240		752,792		52,777		49,798		Infinity		-17.02		-5.64		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		20,384		30,448		0		0		907,240		752,792

		21		DNK		Denmark		579,238		693,792		674,732		55,979		133,762		19.78		-2.75		138.95		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		642,786		718,509		401,327		579,238		693,792		674,732

		22		DEU		Germany		3,738,596		1,021,641		612,382		0		38,430		-72.67		-40.06		Infinity		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		3,630,876		2,660,350		1,787,320		3,738,596		1,021,641		612,382

		23		SGP		Singapore		617,978		563,730		574,950		0		101,519		-8.78		1.99		Infinity		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		229,661		173,731		34,306		617,978		563,730		574,950

		24		IND		India		160,157		140,194		479,994		0		0		-12.46		242.38		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		18,948		0		160,157		140,194		479,994

		25		FRA		France		53,591		609,551		466,161		0		99,226		1,037.41		-23.52		Infinity		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		323,964		455,119		200,737		53,591		609,551		466,161

		26		ESP		Spain		782,965		403,631		385,193		60,385		79,211		-48.45		-4.57		31.18		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		323,077		138,458		175,031		782,965		403,631		385,193

		27		BIH		Bosnia And Herzegovina		0		352,824		359,821		0		47,611		Infinity		1.98		Infinity		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		652,877		398,680		192,524		0		352,824		359,821

		28		SRB		Serbia		312,440		235,762		358,310		45,183		0		-24.54		51.98		-100		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		836,094		279,977		151,009		312,440		235,762		358,310

		29		ARE		United Arab Emirates		4,269,165		1,349,593		329,914		40,911		41,358		-68.39		-75.55		1.09		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		536,137		1,210,676		2,228,861		4,269,165		1,349,593		329,914

		30		LBN		Lebanon		0		0		289,288		0		0		NaN		Infinity		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		42,584		0		105,503		0		0		289,288

		31		ZAF		South Africa		0		29,700		273,181		35,112		43,200		Infinity		819.8		23.03		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		428,480		0		31,524		0		29,700		273,181

		32		THA		Thailand		1,388,138		1,150,537		201,151		50,204		0		-17.12		-82.52		-100		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		138,807		1,388,138		1,150,537		201,151

		33		JOR		Jordan		192,693		120,832		179,968		0		0		-37.29		48.94		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		169,657		65,787		250,534		192,693		120,832		179,968

		34		CHE		Switzerland		119,424		106,678		179,321		61,490		0		-10.67		68.1		-100		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		226,567		0		348,740		119,424		106,678		179,321

		35		CHL		Chile		19,550		24,680		178,029		0		0		26.24		621.35		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		19,550		24,680		178,029

		36		LTU		Lithuania		878,657		472,688		161,703		0		0		-46.2		-65.79		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		133,795		169,951		421,298		878,657		472,688		161,703

		37		HRV		Croatia		119,070		106,650		153,795		0		0		-10.43		44.21		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		311,419		163,257		0		119,070		106,650		153,795

		38		IRL		Ireland		156,370		147,696		147,687		0		51,320		-5.55		-0.01		Infinity		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		64,660		57,302		52,534		156,370		147,696		147,687

		39		CRI		Costa Rica		59,925		113,635		105,256		0		0		89.63		-7.37		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		59,925		113,635		105,256

		40		SAU		Saudi Arabia		0		0		64,967		64,967		0		NaN		Infinity		-100		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		64,967

		41		FIN		Finland		0		55,076		49,814		49,814		0		Infinity		-9.55		-100		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		55,076		49,814

		42		BGR		Bulgaria		0		45,042		46,317		0		0		Infinity		2.83		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		216,342		180,577		0		0		45,042		46,317

		43		UKR		Ukraine		0		0		45,645		0		0		NaN		Infinity		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		308,636		0		0		0		0		45,645

		44		MKD		Macedonia		39,102		97,227		44,669		0		0		148.65		-54.06		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		44,263		0		32,653		39,102		97,227		44,669

		45		IDN		Indonesia		0		0		27,500		0		0		NaN		Infinity		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		27,500

		46		BRA		Brazil		40,776		68,559		24,914		0		0		68.14		-63.66		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		40,193		40,776		68,559		24,914

		47		PER		Peru		0		0		20,200		0		0		NaN		Infinity		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		66,386		0		0		0		0		20,200

		48		SVK		Slovakia		299,085		0		0		0		0		-100		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		992,278		0		0		299,085		0		0

		49		SWE		Sweden		16,231		0		0		0		0		-100		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		16,231		0		0

		50		BEL		Belgium		0		0		0		0		51,291		NaN		NaN		Infinity		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		35,932		0		0		0

		51		EGY		Egypt		0		0		0		0		22,662		NaN		NaN		Infinity		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

		52		GTM		Guatemala		0		0		0		0		11,160		NaN		NaN		Infinity		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

		53		CZE		Czech Republic		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		140,950		0		0		0		0		0

		54		SVN		Slovenia		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		214,080		40,971		0		0		0		0

		55		LKA		Sri Lanka		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		11,950		0		0		0		0

		WISERTrade: State HS Database

		Source: http://www.wisertrade.org, data from U.S. Census Bureau Foreign, Trade Division.

		Note: The State Exports by HS data series does not contain imputations for missing states and industries.
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		WISERTrade: State HS Database

		From State: All States						Series: Exports				Unit: Total dollar value 

		Commodity: Ginseng Roots, Fresh Or Dried						HS Code: 121120				Sorted by: 2017

		Destination: China						Order: Desc				Runtime: 2018-03-23 11:26

		Rows selected: 20						User Name: user1

		Rank		Codes		Description		ANNUAL 2015		ANNUAL 2016		ANNUAL 2017		JAN 2017 YTD		JAN 2018 YTD		%2015- 2016		%2016- 2017		%2017- 2018		ANNUAL 1996		ANNUAL 1997		ANNUAL 1998		ANNUAL 1999		ANNUAL 2000		ANNUAL 2001		ANNUAL 2002		ANNUAL 2003		ANNUAL 2004		ANNUAL 2005		ANNUAL 2006		ANNUAL 2007		ANNUAL 2008		ANNUAL 2009		ANNUAL 2010		ANNUAL 2011		ANNUAL 2012		ANNUAL 2013		ANNUAL 2014		ANNUAL 2015		ANNUAL 2016		ANNUAL 2017

						TOTAL ALL STATES		23,033,237		15,586,684		22,626,339		1,218,029		3,799,372		-32.33		45.16		211.93		2,086,611		2,084,463		3,015,785		2,684,677		2,960,396		1,939,911		9,323,885		20,069,602		11,419,119		5,436,653		14,062,508		17,929,904		5,657,175		14,654,627		19,366,940		14,548,820		13,340,594		24,404,218		21,160,276		23,033,237		15,586,684		22,626,339

		1		WI		Wisconsin		12,158,083		12,130,671		14,123,494		945,543		327,065		-0.23		16.43		-65.41		1,278,011		1,332,771		2,175,228		969,261		1,429,080		1,064,069		5,596,946		15,597,787		8,673,735		3,415,676		11,401,355		12,925,821		3,292,062		5,100,471		8,591,833		7,724,491		4,068,076		10,149,053		10,340,903		12,158,083		12,130,671		14,123,494

		2		NY		New York		10,744,784		3,159,496		7,766,909		0		3,472,307		-70.6		145.83		Infinity		120,000		3,643		144,156		0		294,500		0		1,431,602		1,685,015		762,116		265,130		585,680		3,543,562		1,918,240		8,750,189		8,885,469		5,980,519		9,103,044		13,879,482		10,655,447		10,744,784		3,159,496		7,766,909

		3		CA		California		54,665		296,517		458,700		0		0		442.43		54.7		NaN		325,752		568,049		450,595		267,440		406,463		799,044		1,954,304		1,999,748		1,139,231		126,450		668,686		946,551		154,286		83,490		1,502,028		453,660		117,299		375,683		118,425		54,665		296,517		458,700

		4		MI		Michigan		0		0		267,386		267,386		0		NaN		Infinity		-100		0		0		0		0		0		0		0		41,887		0		0		0		0		0		0		0		0		0		0		0		0		0		267,386

		5		NJ		New Jersey		0		0		5,100		5,100		0		NaN		Infinity		-100		0		0		0		0		0		76,798		0		72,100		377,780		0		0		0		0		0		32,400		370,675		52,175		0		45,501		0		0		5,100

		6		WA		Washington		0		0		4,750		0		0		NaN		Infinity		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		19,475		0		0		0		0		0		4,750

		7		IN		Indiana		48,960		0		0		0		0		-100		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		48,960		0		0

		8		NC		North Carolina		13,680		0		0		0		0		-100		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		4,900		0		0		0		0		0		13,680		0		0

		9		CT		Connecticut		13,065		0		0		0		0		-100		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		13,065		0		0

		10		AK		Alaska		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		0		5,750		0		0		0		0		0		0		0		0		0		0		0		0		0		0

		11		HI		Hawaii		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		10,260		0		0		0		0		0		0		0

		12		ID		Idaho		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		4,000		0		0		0		0		0		0		0

		13		IL		Illinois		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		85,013		0		0		10,486		0		0		0		0		0		0		0		0		0		0		0		0		0		0

		14		KY		Kentucky		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		0		483,102		466,257		1,247,522		291,492		330,233		0		177,382		340,950		0		0		0		0		0		0		0

		15		MO		Missouri		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		0		0		0		381,875		1,115,295		183,737		0		534,835		0		0		0		0		0		0		0		0

		16		OH		Ohio		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		292,587		0		0		0		0		0		0		0		0		0

		17		PA		Pennsylvania		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		3,360		0		0		0		0		0		0		0		0

		18		UK		Unknown State		0		0		0		0		0		NaN		NaN		NaN		362,848		180,000		245,806		98,171		347,020		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

		19		VT		Vermont		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		341,033		173,727		0		0		0		0		0		0		0		0		0		0		0		0		0		0

		20		WV		West Virginia		0		0		0		0		0		NaN		NaN		NaN		0		0		0		1,349,805		398,320		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0

		WISERTrade: State HS Database

		Source: http://www.wisertrade.org, data from U.S. Census Bureau Foreign, Trade Division.

		Note: The State Exports by HS data series does not contain imputations for missing states and industries.



http://www.wisertrade.org/http://www.wisertrade.org/
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		WISERTrade: State HS Database

		From State: Wisconsin						Series: Exports				Unit: Total dollar value 

		Commodity: Oil Seeds Etc.; Misc Grain, Seed, Fruit, Plant Etc						HS Code: 12				Sorted by: 2017

		Destination: China						Order: Desc				Runtime: 2018-03-23 11:42

		Rows selected: 7						User Name: user1

		Rank		Codes		Description		Dates in Use		ANNUAL 2015		ANNUAL 2016		ANNUAL 2017		JAN 2017 YTD		JAN 2018 YTD		%2015- 2016		%2016- 2017		%2017- 2018		ANNUAL 1996		ANNUAL 1997		ANNUAL 1998		ANNUAL 1999		ANNUAL 2000		ANNUAL 2001		ANNUAL 2002		ANNUAL 2003		ANNUAL 2004		ANNUAL 2005		ANNUAL 2006		ANNUAL 2007		ANNUAL 2008		ANNUAL 2009		ANNUAL 2010		ANNUAL 2011		ANNUAL 2012		ANNUAL 2013		ANNUAL 2014		ANNUAL 2015		ANNUAL 2016		ANNUAL 2017

						TOTAL ALL COMMODITIES		-		19,314,674		16,996,370		26,532,876		1,366,353		847,020		-12		56.11		-38.01		1,280,591		1,332,771		2,175,228		969,261		2,175,981		1,064,069		5,596,946		53,394,186		8,965,770		3,415,676		11,856,355		15,300,173		3,903,444		5,209,971		10,670,073		8,147,117		7,475,508		26,262,055		14,464,652		19,314,674		16,996,370		26,532,876

		1		1211		Plants Etc For Pharmacy, Perfume, Insecticides Etc		1988-2500		12,158,083		12,171,271		14,123,494		945,543		327,065		0.11		16.04		-65.41		1,280,591		1,332,771		2,175,228		969,261		1,436,832		1,064,069		5,596,946		15,597,787		8,673,735		3,415,676		11,401,355		12,925,821		3,292,062		5,100,471		8,591,833		7,724,491		4,068,076		10,149,053		10,340,903		12,158,083		12,171,271		14,123,494

		2		1201		Soybeans, Whether Or Not Broken		1988-2500		6,113,686		1,052,919		7,237,202		0		519,955		-82.78		587.35		Infinity		0		0		0		0		0		0		0		37,796,399		260,824		0		455,000		2,374,352		611,382		0		2,078,240		0		3,402,442		13,994,192		2,472,879		6,113,686		1,052,919		7,237,202

		3		1208		Flour & Meal Of Oil Seed & Olea Fruit (No Mustard)		1988-2500		1,031,355		3,729,180		5,172,180		420,810		0		261.58		38.69		-100		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		380,146		0		2,093,910		1,650,870		1,031,355		3,729,180		5,172,180

		4		1214		Rutabagas, Hay, Clover & Other Forage Products		1988-2500		0		43,000		0		0		0		Infinity		-100		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		109,500		0		0		0		0		0		0		43,000		0

		5		1210		Hop Cones, Fresh Or Dried; Lupulin		1988-2500		11,550		0		0		0		0		-100		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		11,550		0		0

		6		1204		Flaxseed (Linseed), Whether Or Not Broken		1988-2500		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		42,480		4,990		24,900		0		0		0		0

		7		1209		Seeds, Fruit And Spores, For Sowing		1988-2500		0		0		0		0		0		NaN		NaN		NaN		0		0		0		0		739,149		0		0		0		31,211		0		0		0		0		0		0		0		0		0		0		0		0		0

		WISERTrade: State HS Database

		Source: http://www.wisertrade.org, data from U.S. Census Bureau Foreign, Trade Division.

		Note: The State Exports by HS data series does not contain imputations for missing states and industries.



http://www.wisertrade.org/http://www.wisertrade.org/




 


Wisconsin Agricultural Export Highlights 


January 2017 – December 2017  


Highlights 


 Wisconsin exported $3.5 billion in agricultural products to 147 


countries in 2017, an increase of 3.63 percent in value compared to the 


same period last year. 


 Wisconsin currently ranks 12th among U.S. states in agricultural 


exports.  


 Wisconsin ranked first in the export of ginseng roots, 


prepared/preserved cranberries, sweet corn prepared/preserved, and 


bovine semen. Wisconsin ranked second in the export of whey, cheese 


and raw furskins.  


 Exports of dairy, eggs and honey products* in 2017 were valued at 


$297 million, a 19.9 percent increase compared to the same period last 


year. Wisconsin now ranks fifth among U.S. states in the export of 


these products. 


 Total U.S. agricultural exports were valued at $167 billion, an increase 


of 3.3 percent compared to the same period last year. 


 Total Wisconsin exports, including manufactured goods, were valued at 


$22.3 billion, a 6 percent increase from the same period last year. 


*This does not include dairy derivatives such as lactose and casein. 


Wisconsin’s Top 5 Markets for Agricultural Exports 


No. Country 2017 Value 


(USD) 


2016 Value 


(USD) 


% 
Change 


Products with biggest 
change in value 


 All 
Countries $3.5 billion $3.4 billion 3.6% 


 


1 Canada 


$1.45 billion  $1.43 billion 1.45 


Increase in miscellaneous 
edible preparations, edible 
preparations of meat;  
decrease in cereals;  


2 Mexico 


$412 million $360 million 14.24 


Increase in oilseeds, milling 
products; decrease in dairy 
products, miscellaneous edible 
preparations 


3 China 


$299 million  $234 million 27.62 


Increase in oilseeds, dairy 
products; decrease in enzymes, 
preparations used in animal 
feed 


  







1 


No. Country 2017 Value 


(USD) 


2016 Value 


(USD) 


% 
Change 


Products with biggest 
change in value 


4 Korea 
$178 million  $178 million 0.33 


Increase in dairy products; 
decrease in raw hides and skins 


5 Japan 


$146 million $147 million (-0.81) 


Increase in prepared 
vegetables; decrease in dairy 
products 


 


Wisconsin’s Top 5 Agricultural Exports 


Rank HS 
Code 


Product 2017 Value 


(USD) 


2016 Value 


(USD) 


% 
Change 


  All Products $3.5 billion $3.4 billion 3.6% 


 


1 20 


Prep Vegetables, Fruit, 
Nuts Or Other Plant 
Parts $341 million $313 million 8.90 


2 


21 


Miscellaneous Food 
(ingredients, sauces, 
yeasts, mustards) $331 million $297 million 11.52 


 


3 12 
Oil Seeds, Misc Grain, 
Seed, Fruit  $310 million $228 million 35.69 


 


4 04 


Dairy/Eggs/Honey/Etc 
(cheese, milk, whey, 
butter, etc.) $297 million $248 million 19.98 


 


5 44 
Wood And Articles Of 
Wood; Wood Charcoal $254 million $224 million 13.3 


 


Note: Percent change is based on raw data. Data source: World Institute for 


Strategic Economic Research (WISERTrade). Prepared by the International 


Agribusiness Center, DATCP, February 2018.  


 


 


 







From: Heinemann, Jack A - DATCP
To: Girard, Alexander C - DATCP; Cosh, William - DATCP
Cc: Knigge, Krista M - DATCP
Subject: Trade War Comments
Date: Wednesday, July 11, 2018 11:35:50 AM

Sent for your information.
 
Jennifer has been traveling in China.  See her findings below regarding the trade war with
China. 
 
“The trade war in China now has a tone from the government to diversify import of
agricultural products from other foreign countries than from the USA. Large state
enterprises such as large government owned dairy businesses are afraid to buy feed like
ddgs, corn and soybeans with added tariff from the USA under the government pressure.”
 
Jack

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER0C6B6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user392bb2cf
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userd19f0c6d
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc


From: Heinemann, Jack A - DATCP
To: Knigge, Krista M - DATCP
Cc: Lu, Jennifer Y - DATCP
Subject: Trip Report American Mink Council General Meeting
Date: Wednesday, August 15, 2018 5:25:53 PM
Attachments: Trip Report AMC General Meeting.docx

Attached please the trip report as requested.
Jack

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER0C6B6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=userae1ddd09







To:  Krista Knigge								Date:  8/14/2018

From:  Jack Heinemann

Reference:  American Mink Council General Meeting Presentation/North American Fur Association

Location:  Holiday Inn Convention Center, Stevens Point, WI 

Contact:  Denis Schmitt, Executive Director 



DATCP was invited to present its services at the American Mink Council General meeting held August 14 in Stevens Point.  



Background:

The American Mink Council part owner of the North American Fur Association (NAFA).  NAFA is the only North American auction house for Mink and fur.  The organizations main auction houses are located in Toronto, with satellite offices in Stoughton, WI and Poland.  



DATCP made contact with this organization about four years ago – a decision was made at that time DATCP could not help the organization as there was a competing auction house.  Since that time the other auction house closed its doors.  



The two major mink growing regions in the US are located in Utah and Wisconsin - majority of mink are harvested in Wisconsin. Major mink growing areas in Wisconsin are in the Northeast and the Medford area.  Per the American Mink Council leadership, Wisconsin mink is recognized globally has providing the best quality product.  



Pellets at last year’s auction sold for $35/pellet this is slightly above the production cost of $32 per pellet and well below the price per pellet of $165/pellet received several years ago.  Several factors contribute to this decrease in price.  They include:

· Over production in Europe.   

· European producers have bred their animals to provide pellets closer to what can be purchase from US suppliers.  

· European producers are better aligned with research and development.  There is more sharing of technology development between producers in this market.  



The major markets for US product are China and Russia.  Seventy per cent of pellets sold at last year’s auction were slated for China.  The industry is concerned with the looming 20% China tariff – buyers will expect produces to absorb these costs.  Due to the low price of pellets over the past several years, future tariffs, if imposed, could force some if not all producers out of business.



All revenue generated from this industry is coming into the State.  Mink pellet sales over the past three years are shown in the table below:



		Description

		Dates in Use

		ANNUAL 2015

		ANNUAL 2016

		ANNUAL 2017



		Raw Furskins Nesoi (Incl Pcs For Fur Use)

		1988-2500

		172,114,232

		154,208,781

		79,204,440











Action items:

· Provide Executive Director contract information for other trade associations affected by tariffs 

· Working with AMC Executive Director and other State Department of Agriculture (Idaho, Utah and Wisconsin) to determine interest for development of a multi-state fur promotional program.  
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To:  Krista Knigge        Date:  8/14/2018 


From:  Jack Heinemann 


Reference:  American Mink Council General Meeting Presentation/North American Fur Association 


Location:  Holiday Inn Convention Center, Stevens Point, WI  


Contact:  Denis Schmitt, Executive Director  


 


DATCP was invited to present its services at the American Mink Council General meeting held August 14 


in Stevens Point.   


 


Background: 


The American Mink Council part owner of the North American Fur Association (NAFA).  NAFA is the only 


North American auction house for Mink and fur.  The organizations main auction houses are located in 


Toronto, with satellite offices in Stoughton, WI and Poland.   


 


DATCP made contact with this organization about four years ago – a decision was made at that time 


DATCP could not help the organization as there was a competing auction house.  Since that time the 


other auction house closed its doors.   


 


The two major mink growing regions in the US are located in Utah and Wisconsin - majority of mink are 


harvested in Wisconsin. Major mink growing areas in Wisconsin are in the Northeast and the Medford 


area.  Per the American Mink Council leadership, Wisconsin mink is recognized globally has providing the 


best quality product.   


 


Pellets at last year’s auction sold for $35/pellet this is slightly above the production cost of $32 per 


pellet and well below the price per pellet of $165/pellet received several years ago.  Several factors 


contribute to this decrease in price.  They include: 


- Over production in Europe.    


- European producers have bred their animals to provide pellets closer to what can be purchase 


from US suppliers.   


- European producers are better aligned with research and development.  There is more sharing 


of technology development between producers in this market.   


 


The major markets for US product are China and Russia.  Seventy per cent of pellets sold at last year’s 


auction were slated for China.  The industry is concerned with the looming 20% China tariff – buyers will 


expect produces to absorb these costs.  Due to the low price of pellets over the past several years, 


future tariffs, if imposed, could force some if not all producers out of business. 


 


All revenue generated from this industry is coming into the State.  Mink pellet sales over the past three 


years are shown in the table below: 


 


Description 


Dates in 


Use 


ANNUAL 


2015 


ANNUAL 


2016 


ANNUAL 


2017 


Raw Furskins Nesoi (Incl Pcs For Fur Use) 1988-2500 172,114,232 154,208,781 79,204,440 


 


 


 




From: Lu, Jennifer Y - DATCP
To: Knigge, Krista M - DATCP; Heinemann, Jack A - DATCP
Cc: Stamm, Christine A - DATCP; Gegare, Debbie E - DATCP; Schmitt, Kathy M - DATCP; Stout, Lisa S - DATCP;

Gandara, Enrique R - DATCP; Rao, Ashwini P - DATCP
Subject: Tuesday PM MOU signing with FoxConn, Ginseng Board and Hsu with Governor Walker
Date: Sunday, September 16, 2018 2:40:02 PM

Another update, FoxConn Healthcare and Wausau Region Chamber of Commerce president
David Eckmann (separately) would like to invite DATCP to witness the signing of a MOU
between FoxConn Healthcare, Hsu’S and GBW Tuesday afternoon in Wausau. 

Governor will be there. 

FoxConn Healthcare people will give us the details at the 4:00pm Monday afternoon meeting
of the MOU. 

Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov

On Sep 16, 2018, at 12:24 PM, Rao, Ashwini P - DATCP <Ashwini.Rao@wisconsin.gov>
wrote:

I’m scheduled to be in Milwaukee tomorrow afternoon. I can reschedule that
meeting if you think I need to be at this one. Please let me know. 

Ashwini 

Ashwini Rao
International Economic Development Consultant
WIsconsin Department of Agriculture, Trade and Consumer Protection
Phone: 608-224-5119
Cell Phone: 608-224-9932
Ashwini.rao@wisconsin.gov

On Sep 16, 2018, at 12:12, Knigge, Krista M - DATCP
<Krista.Knigge@wisconsin.gov> wrote:

Jennifer- Thank you for your work and providing additional
information as it becomes available. I will make some adjustments to
my plans so I can be there Monday at 4pm.

Jack and team - Can we find out what WEDC already has planned for
the show, talk through ideas for our involvement and touch base after
our division meeting in the morning?

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USERAE1DDD09
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user3f0dcccc
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user0c6b6768
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user4b6516c7
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user82e1ada6
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mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=usercafd3dfd
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Krista Knigge, Administrator, Division of Agriculture
Development
Wisconsin Department of Agriculture, Trade and Consumer
Protection
Phone:  (608) 224-5142; krista.knigge@wisconsin.gov
 
Please complete this brief survey to help us improve our
customer service.  Thank you for your feedback!

On Sep 15, 2018, at 9:53 PM, Lu, Jennifer Y - DATCP
<Jennifer.Lu@wisconsin.gov> wrote:

Hello Krista, Jack and Christine,

I continued the discussion with FoxConn Healthcare
staff after the educational seminar and at Hsu’s Ginseng
reception tonight. 

They’d like to explore specific areas of collaboration in
agriculture with DATCP beyond ginseng, promote
overall WI Ag in the Foxcon/WEDC Pavilion at China
Import Expo in November and try to use some of their
$100 million donation to UW Madison related to
agricultural projects.   

They will be at UW Madison till 3:00pm Monday. 

They’d like to meet with us at DATCP at 4:00pm-
5:00pm for further discussion. 

Krista and Jack, let me know your availability at above
time. 

Christine, it will be great if Secretary could be available
to join us too. Please confirm. 

Thank you everyone. 
Best regards,
Jennifer Lu
Wisconsin Department of Agriculture, Trade and
Consumer Protection
Tel: 608 224 5102
Mobile: 608 347 1852
Email: Jennifer.lu@wi.gov

https://datcp.wi.gov/Pages/Homepage.aspx
https://datcp.wi.gov/Pages/Homepage.aspx
tel:(608)%20224-5142
mailto:krista.knigge@wisconsin.gov
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mailto:Jennifer.Lu@wisconsin.gov
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From: Cassandra Kuball
To: Stamm, Christine A - DATCP
Subject: U.S. Corn Refining Industry Caught in Expanding Trade War
Date: Monday, August 13, 2018 1:25:47 PM
Attachments: image001.png

Dear Gov. Scott Walker,
 
We write to advise you that the U.S. corn refining has joined the ranks of American industries caught
in the expanding trade war between the U.S. and our global trading partners.
 
Recently, the U.S. announced its intention to increase tariffs from 10 to 25 percent against $200
billion worth of Chinese goods. China promptly responded with an announcement of its intention to
impose tariffs on approximately $60 billion of imported U.S. products using four different tax rates.
Corn sweeteners, starches and oil have been included on the list of U.S. products that China has
targeted.
 
Open markets are extremely important to the U.S. corn refining industry and the value we bring to
your state. In Wisconsin the corn refining industry supports over 2,100 jobs, contributing
approximately $368 million to the state’s economy. We respectfully advocate prompt resolution of
the current trade war, including adoption of a modernized NAFTA that would strengthen trade
relationships with Mexico and Canada.
 
Thank you for your consideration.
 
Regards,
 
Cassandra Kuball
 
***************
Cassandra A. Kuball
Sr. Director, Trade & Industry Affairs
Corn Refiners Association

1701 Pennsylvania Avenue, N.W.
Suite 950
Washington, DC 20006

Direct: (202) 534-3503
Main: (202) 331-1634
 
This message and any files transmitted with it are confidential and intended solely for the use of the
individual or entity to whom they are addressed. If you are not the intended recipient, please

mailto:CKuball@corn.org
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414



immediately advise the sender by reply e-mail that this message has been inadvertently transmitted
to you and delete this e-mail from your system. Thank you for your cooperation.
 



From: Andre, Ashley K - DATCP
To: Girard, Alexander C - DATCP
Subject: Updated document
Date: Wednesday, April 11, 2018 5:30:00 PM
Attachments: Tariffs and Trade Information Updated 1.docx

 
 
Ashley Andre
Policy Initiatives Advisor – Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5002
Cell Phone: (608) 220-5067
ashley.andre@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
 

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user30bbbd27
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DATE: APRIL 11TH, 2018

RELATING TO: TARIFF IMPACTS TO WISCONSIN AGRICULTURE

DRAFTED BY: ALEXANDER GIRARD, DATCP, O: (608) 224-5114; C: (715) 808-2252



NASDA Update: 4/6/2018

China responded against U.S. tariffs this week by enacting and then proposing retaliatory tariffs. On April 2, in response to U.S. steel and aluminum tariffs (Section 232) the Chinese enacted increased tariffs of 15% against a variety of U.S. specialty crops and value-added products while also increasing tariffs by 25% on U.S. pork and pork products. Then on Wednesday, following USTR’s proposed $50 billion in tariffs on Chinese goods (Section 301), the Chinese proposed increasing tariffs by 25% on a wide range of U.S. agricultural products, including soybeans. It’s important to note that the “Monday Tariffs” are in effect but the “Wednesday Tariffs” have just been proposed. (NASDA Member Update. April 6th, 2018.)



USDA Foreign Agricultural Service Report:

On April 2, 2018, China’s State Council Tariff Committee (SCTC) announced that additional tariffs on 128 U.S.-origin products would be implemented, effective immediately. These tariffs were proposed by China’s Ministry of Commerce (MOFCOM) on March 23, 2018 in response to the U.S. 232 Trade Action. These tariffs will impact roughly $2 billion in U.S. food and agricultural exports. U.S. exporters of fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products should be aware of these new tariffs effective April 2, 2018. 



Earlier on March 26, MOFCOM had initially proposed implementing the additional tariffs in tranches, but on April 2, China implemented additional tariffs on all 128 products. MOFCOM reported that this decision was based on its determination that China was unlikely to reach a consensus with the United States in the WTO and because of numerous comments received from Chinese citizens supporting these retaliatory tariffs. China stated that these additional tariffs target $3 billion in U.S. goods to balance the losses caused to Chinese steel and aluminum interests. China stated that taking this action was justified under the World Trade Organization (WTO) Agreement on Safeguard Measures. Of the 128 products targeted, 84 were food and agricultural products, including fruit (fresh and dried), tree nuts (shelled and in-shell), wine, ginseng, denatured ethanol, and pork and pork products—totaling approximately $2 billion in U.S. exports. (Source: USDA FAS) (https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf)



Table of New Tariff Rates Imposed by China: USDA Foreign Agricultural Service

https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Imposes%20Additional%20Tariffs%20on%20Selected%20U.S.-Origin%20Products_Beijing_China%20-%20Peoples%20Republic%20of_4-2-2018.pdf





Agricultural Exports to China:

· China is Wisconsin’s third most valuable export market for our agricultural products. In 2017, Wisconsin exported nearly $300 million of agricultural products to China, an increase of more than 27% over the year before. (Source: Database accessed on www.wisertrade.org)

· The top agricultural export product categories to China last year were wood, raw hides and skins, and dairy-related products. (Source: Database accessed on www.wisertrade.org)



Wisconsin Agricultural Export Overview Highlights: 

Highlights: January 2017 – December 2017 

· Wisconsin exported $3.5 billion in agricultural products to 147 countries in 2017, an increase of 3.63 percent in value compared to the same period last year. 

· Wisconsin currently ranks 12th among U.S. states in agricultural exports. 

· Wisconsin ranked first in the export of ginseng roots, prepared/preserved cranberries, sweet corn prepared/preserved, and bovine semen. 

· [bookmark: _GoBack]Wisconsin’s top two largest agricultural export markets are Canada ($3.5 billion) and Mexico ($412 million).



Wisconsin Export of GINSENG to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· China is Wisconsin’s top ginseng export market. Wisconsin exported $14 million of ginseng to China in 2017. This was 46% of Wisconsin’s total ginseng exports last year. (Source: Database accessed on www.wisertrade.org)

· Wisconsin ginseng is considered the highest-quality American ginseng in the world. Wisconsin is the number one producer of ginseng in the United States accounting for about 90 to 95 percent of all ginseng produced in the country, and Marathon County is the top ginseng growing county in the state, producing about 95 percent of Wisconsin’s annual crop. (Ginseng Board of WI).

· News release from the Ginseng Board about the potential tariff is available here.

· Chart shows total U.S. ginseng exports and Wisconsin ginseng exports:



[image: ]



Wisconsin Export of SOYBEANS to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



· In 2017, Wisconsin exported $7,237,202 of soybeans to China. See chart:

[image: ]



Soybeans

· China is Wisconsin’s eighth largest export market for soybeans. Wisconsin exported $7.2 million of soybeans in 2017. That was about 3% of Wisconsin’s total soybean exports. Wisconsin’s largest export market for soybeans last year was Mexico, $176 million or about 70% of Wisconsin’s total soybean exports. (Source: Database accessed on www.wisertrade.org)

· Wisconsin produced 101 million bushels of soybeans in 2017. Soybean planted and harvested acreage set record highs last year. (Source: USDA NASS)

· Wisconsin producers intend to plant 2.20 million acres of soybeans in Wisconsin in 2018. This is a 50,000 acre increase from 2017. If realized, this would be Wisconsin’s largest planted acreage on record. (Source: USDA NASS)

· Wisconsin is a major exporter of soybeans. Sixty five percent of Wisconsin soybeans are exported. Two out of every three soybean rows are sent to other countries. (Source: Wisconsin Soybean Marketing Board)

· Wisconsin is home to family businesses that are major exporters of Wisconsin soybeans. The DeLong Company, based in Clinton, is one example. For more than 100 years, this family owned and operated business has grown to become a major supplier of Wisconsin family farmer grown soybeans serving U.S. and world-wide markets. (Source: Wisconsin Soybean Marketing Board)



Wisconsin Export of CRANBERRIES to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)


Cranberries

· In 2017, Wisconsin exported $11,035,762 of cranberries to China.

· China is Wisconsin’s third largest export market for cranberries. 

· Wisconsin exported $11 million of cranberries in 2017. That was about 9% of Wisconsin’s total cranberry exports. Wisconsin’s largest export market for cranberries was the Netherlands in 2017, exporting about $27.8 million, which is about 23% of the state’s total cranberry exports. (Source: Database accessed on www.wisertrade.org)

· In 2016, Wisconsin produced 6.13 million barrels of cranberries. 

· Wisconsin ranked first nationally in cranberry production, producing 64% of the nation’s total. Wisconsin’s total production was more than twice that of the next highest producing state, Massachusetts. (Source: USDA NASS)
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Wisconsin Export of PORK to China: 

(Data source: World Institute for Strategic Economic Research (WISERTrade)



Pork

· Wisconsin is home to 300,000 hogs and pigs on Wisconsin farms. (Source: USDA NASS)



· In 2017, Wisconsin had no exports of pork to China. North Carolina and Missouri were the top two exporters of pork to China last year. 



· Wisconsin’s largest market for pork exports in 2017 was Canada, exporting about $3.6 million, which is about 53% of the nation’s pork exports. (Source: Database accessed on www.wisertrade.org)
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Wisconsin Agricultural Exports to China: (WISERTrade Database)
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CHINA: U.S. TRADE SUMMARY

The U.S. goods trade deficit with China was $347.0 billion in 2016, a 5.5 percent decrease ($20.1 billion) over 2015. U.S. goods exports to China were $115.8 billion, down 0.3 percent ($297 million) from the previous year. Corresponding U.S. imports from China were $462.8 billion, down 4.2 percent. China was the United States' 3rd largest goods export market in 2016.



U.S. exports of services to China were an estimated $48.4 billion in 2015 (latest data available) and U.S. imports were $15.1 billion. Sales of services in China by majority U.S.-owned affiliates were $54.9 billion in 2014 (latest data available), while sales of services in the United States by majority China-owned firms were $4.8 billion.



U.S. foreign direct investment in China (stock) was $74.6 billion in 2015 (latest data available), a 10.5

percent increase from 2014. U.S. direct investment in China is led by manufacturing, wholesale trade, and depository institutions. (Source: Office of the US Trade Representative - https://ustr.gov/sites/default/files/files/reports/2017/NTE/2017%20NTE.pdf)
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From: Stout, Lisa S - DATCP
To: "Joe Lothamer"; "John@lorannoils.com"
Subject: Updated itinerary and company meetings
Date: Tuesday, August 7, 2018 3:16:00 PM
Attachments: LorAnn Oils, Inc.pdf

Dear Joe and John,
 
Attached please find an UPDATED itinerary and company meeting schedule.
 
Attention: Please stay with the itinerary included before the meeting schedule.
 
1) Reminder of bringing original passport/ID certificate in the morning of August 13. No laptop allowed when accessing ATO Shanghai office.
2) Meeting room number and showcase event place are added.
 
Color-printed attachment will also be passed to each company when we all meet together.
 
Best regards,
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this
message and any response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender immediately and delete it from your system.

 
 
 

From: Joe Lothamer <Joe@lorannoils.com> 
Sent: Tuesday, August 7, 2018 1:43 PM
To: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov>
Subject: RE: Focused Trade Mission to China - Report on tariffs
 
Lisa, when will we know what companies we are visiting with at the meetings?
 
 
Joseph Lothamer
International Sales Manager
LorAnn Oils, Inc.
Ph: 001-517- 882-0215
Fax: 001-517-882-0507
www.LorAnnOils.com
Find us on Facebook
Follow us on Twitter
View us on Pinterest
 

 

From: Stout, Lisa S - DATCP <Lisa.Stout@wisconsin.gov> 
Sent: Tuesday, August 7, 2018 11:21 AM
To: lizhang@amlatglobal.com; li@chinaiowa.com; eric.guo <eric.guo@chinaiowa.com>; eastwestdevelop@aol.com; qliusa@sbcglobal.net; jeff.kent@foremostfarms.com;
toyin@iyafoods.com; Joe Lothamer <Joe@lorannoils.com>; John Grettenberger Jr <John@lorannoils.com>; dsmith@michaelscookies.net; cliu@orangecheese.cn; elias@rushdirect.net;
jacob.thestonegroup@hotmail.com; thestonegroup@hotmail.com; Raffaele Mascolo <mascolocheese@gmail.com>; Jen Kuo <jenkuo1008@gmail.com>; Jerry Haines
(jerry@titletowncheese.net) <jerry@titletowncheese.net>; Jim Morgan <jim@fairplay-wi.com>
Subject: Focused Trade Mission to China - Report on tariffs
 
Some of have asked about current trade situation, so I am forwarding information provided by Food Export: 
 
Regarding the current and ongoing trade policies and tariffs - this is an ongoing issue and changing rapidly.  USDA has released GAIN reports that provide information on specific tariffs
imposed.  We will also hear from our Foreign Agriculture Service personnel at our briefings during the mission.
 
We think it’s important that U.S. companies continue to strengthen their current relationships with their clients overseas. U.S. food and agricultural products remain in demand by
consumers worldwide. At Food Export-Midwest and Food Export-Northeast, the mission continues to focus on market development and helping U.S. companies find export success
through all of our programs and services. We are committed to serve them and help them explore new markets and make the most of your current export markets.
 
We will continue to monitor the tariff and trade situations and share any information with our suppliers as it is available, in the meantime our programs and services for 2019 are also
open for registration.
 
Below GAIN Report link for china tariffs:
https://gain.fas.usda.gov/Recent%20GAIN%20Publications/China%20Responds%20to%20U.S.%20301%20Announcement%20with%20Revised%20Product%20List%20_Beijing_China%20-
%20Peoples%20Republic%20of_6-21-2018.pdf
 
Best regards,
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
___________________________________________________________________________________

mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user42b5e932
mailto:Joe@lorannoils.com
mailto:John@lorannoils.com
mailto:Lisa.stout@wisconsin.gov
https://form.jotform.com/63393850199164
http://secure-web.cisco.com/1i95fDsBiVLILH7YeN0BfFHwFMw7952WYwYEefHqwP6sfW4t4zxR629XpI6SzJYXp7Ibal1OSfkY9Xk1tQWFcYgDpEy9PuaJYrSUgAsLFtLtNql2ORho7mMnTuuZZAvo8fdUdCRwB8CfnT_qPisuJ_y_efnlBJDFkPhL2LLLqKZAKmgp97o4JW3vT2_2naU0u42OJRwhGiLvfBQc8blCwsyOYX5LGj3MR_YsykXrdkPKIuWTGci6dLZuY-ZBRyvbx/http%3A%2F%2Fwww.lorannoils.com%2F
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Itinerary for 2018 Food Export Focused Trade Mission 


Shanghai, Chengdu and Shenzhen 


(August 12-17, 2018) 


 


Roger Zhang   Food Export China In-Market Rep Office  Cell: 86 13601873080 
Contact: 


Amber Feng  Food Export China In-Market Rep Office  Cell: 85 13761227817 
 


Arrive in Shanghai 


Sunday, August 12, 2018 


Address: No. 399, West Nanjing Road, Shanghai 
Stay at JW Marriott Hotel Shanghai at Tomorrow Square 


（南京西路 399 号，上海明天广场 JW 万豪酒店） 
Tel: 86 21 51015566 
Rate: RMB 1,050 (US$167) net inclusive of 1 daily breakfast 
 


* Hotel reservations will be made by SMH. 


 


09:30   Meet in hotel 


Monday, August 13, 2018 


 
Ground Lobby 


10:00 – 11:30  ATO Market Briefing 
                                           


Address: Suite 331, 1376 Nanjing Xi Road, Shanghai Center 
5F Public Affairs Meeting Room, ATO Shanghai office 


Tel: 86 21 62798622 
 
Important reminder: Please bring original passport/ID certificate for accessing ATO office. Laptop is not allowed. 
 
12:00 – 13:30                   Lunch on Own 
                                            
14:00 – 17:30                   Retail Tour 
    City Super/Super Species/Hema Fresh Store 







 
* Ground transportation will be arranged by SMH. 


 


09:30 – 12:00              One-on-one Meeting 


Tuesday, August 14, 2018 


                       
 


Function Hall 9+10, 5F JW Marriott Hotel Shanghai 


12:00 – 13:30                   Showcase Lunch Event 
    
 


Small Ballroom, 5F JW Marriott Hotel Shanghai 


* Each U.S. company will have a table for product display and trader meetings. 
* At least 6 one-on-one meetings with pre-qualified traders will be arranged for each U.S company. 
* Each U.S. company will be equipped with a pre-trained interpreter. 
                                            
16:10PM             Flight to Chengdu (Flight No. FM9549) 
    Arrival in Chengdu at 19:25PM 
 


Address: No. 19, Dong Yu Street, Jinjiang District, Chengdu 
Stay at JW Marriott Hotel Chengdu 


（锦江区东御街 19 号，成都茂业 JW 万豪酒店） 
Tel: 86 4009205538 
Rate: RMB 850 (US$135) net inclusive of 1 daily breakfast 


     
* Ground transportation will be arranged by SMH. 


 


Wednesday, August 15, 2018 


    
10:00 – 11:30              ATO Market Briefing 


 
Meeting room 5, 9F JW Marriott Hotel Chengdu 


12:30 – 13:30                   Lunch on own 
                                            
14:00 – 17:30  One-on-one Meeting 


  
                                             


Small Ballroom 2, 9F JW Marriott Hotel Chengdu 


18:00 – 20:00  Showcase Dinner 


  
Small Ballroom 1, 9F JW Marriott Hotel Chengdu 


Thursday, August 16, 2018 
9:00AM   Leave Hotel for Retail Tour in Chengdu 


12:00PM   Lunch at Chengdu Airport 


Market Tour: Carrefour/Yonghui Superstores 







 
13:20PM   Flight to Shenzhen (Flight No. CA4313) 
    Arrival in Shenzhen at 16:00PM 
 
16:00PM   Leave Airport for Market Visit (Sam’s Club/Ole) 
 
17:30                                  Hotel Check in 


              
Address: No. 6005, Shen Nan Da Dao, Futian District, Shenzhen 
Stay at JW Marriott Hotel Shenzhen 


（福田区深南大道 6005 号，金茂深圳 JW 万豪酒店） 
Tel: 86 4008625688 
Rate: RMB 1,100 (US$175) net inclusive of 1 daily breakfast 


 
* Ground transportation will be arranged by SMH. 
 


10:00 – 11:30              ATO Briefing 


Friday, August 17, 2018 


    (Combine with SUSTA Mission) 
    
 


3F, JW Marriott Hotel Shenzhen 


12:00 – 13:30                   Lunch on own 
 
14:00 – 17:30  One-on-one meeting 
    
 


3F, JW Marriott Hotel Shenzhen 


18:00 – 20:00  Showcase Dinner 
    (Combine with SUSTA Mission) 


   


 


3/F, JW Marriott Hotel Shenzhen 


AM           Flight to U.S. 


Saturday, August 18, 2018 


 
 
 
 
**********************End of Food Export Focused Mission in China*********************** 







 
 
 


 


 2018 Food Export Focused Trade Mission  
 


 
  August 14, 2018 
  One-on-One Meeting Schedule @ Shanghai 
 
 


LorAnn Oils, Inc 


 


Shanghai City Supermarket Co., Ltd. 


Shanghai Grain & Oil Co., Ltd / Shanghai Good-Fortune Co., Ltd. 


Shanghai Maoying Co., Ltd. 


Shanghai Kingfoods Condiment Co., Ltd. 


JOE KING SHANGHAI COMPANY 


Shanghai Shouyan Trading Co., Ltd. 


 







 


 
 
 


 
 
 
 


Company Name Shanghai City Supermarket Co., Ltd. 
Company Location 6F, MT2, No.3999 Hongxin Rd, Minhang District, Shanghai. 
Contact person Ms. Yuanlu Tan 


Mr. Shaoyuan Yan 
E-mail lucytan@cityshop.com.cn 
Phone 86-13817835807 
Fax 86-21-62322177 
Company Website www.cityshop.com.cn 
Year of Company Establishment 1992 
Nature of Business Importer/ Wholesaler/ Retailer  
Distribution Channels  Retail 
Customers Supermarket  
Geographic Region Covered Shanghai & Beijing  
Products the company carries 
currently and the origins 


Cityshop was established in 1992, located in Shanghai. It 
provides the high quality products and service to the customers 
and owns professional international purchase team to find the 
delicious food around world. For now, it has 15 stores in 
Shanghai and Beijing. In this meeting, company is aiming to 
communication with exporters who are dealing with spices and 
oil.  


 


 
 
 
  


Company Profile 


China 


August 14, 2018 







 


 
 
 


 
 
 
 


Company Name Shanghai Grain & Oil Co., Ltd / Shanghai Good-Fortune Co., Ltd.  
Company Location Room 603, #915 Zhenbei Rd, Shanghai, P. R. China 


10th #99, Danba Rd, Shanghai. 
Contact person Mr. Junjie Luo 


Mr. Feng Chen 
Mr. Cheng Gao 
Mr. Ming Shi 


E-mail aaronluo@aliyun.com 
Phone 86-13817693806 
Fax 86-21-62126961 
Company Website N/A 
Year of Company Establishment 2003 
Nature of Business Importer/ Distributor/ Wholesaler/ Manufacturer  
Distribution Channels Retail/ Food industry 
Customers Supermarket/ Convenient store/ Hotel/ Restaurant/ Secondary 


distributor  
Geographic Region Covered Throughout China 
Products the company carries 
currently and the origins  


Shanghai Grain & Oil was established in 2003 and mainly imports 
products from U.S., Thailand, France, New Zeeland and other 
countries. To ensure the high level products and services, it takes 
every product and client carefully. Also from the manufacture to 
retail, it provides professional products and services. Through 
this meeting, company aiming to find high quality oil and spices.  
 


 


 
 
 
  


Company Profile 


China 


August 14, 2018 







 


 
 
 


 
 
 
 


Company Name Shanghai Maoying Co., Ltd.  
Company Location Room 207-33, 110 Lane, Guyuan Rd, Hongkou District, Shanghai.  
Contact person Mr. Hongxi Ma 


E-mail 437759046@qq.com 
Phone 86-21-61178735 
Fax 86-21-61178735 
Company Website N/A 
Year of Company Establishment 2012 
Nature of Business Importer/ Distributor 
Distribution Channels  Retail 
Customers Supermarket/ Convenient store 
Geographic Region Covered Throughout China  
Products the company carries 
currently and the origins 


Company was established in 2012, mainly was engaged in various 
sauces. It aims to find more resources to expand the kinds of 
sauces, oil spices and brands to attract more customers.  


 


 
 
 
  


Company Profile 


China 


August 14, 2018 







 


 
 
 


 
 
 
 


Company Name Shanghai Kingfoods Condiment Co., Ltd. 
Company Location Room 101, No. 71 Doushi Rd, Huangpu District, Shanghai. 
Contact person Mr. Xingkun Ma 
E-mail owen@kingfoods.com.cn 
Phone 86-15900646513 
Fax 86-21-63301869 
Company Website www.kingfoods.com.cn 
Year of Company Establishment 1999 
Nature of Business Importer/ Distributor/ Wholesaler/ Retailer  
Distribution Channels Retail/ Food industry/ Bakery/ Food producer 
Customers Supermarket/ Specialist Store/ Hotel/ Restaurant/ Bakery/ 


Secondary distributor  
Geographic Region Covered Throughout China 
Products the company carries 
currently and the origins  


Kingsfoods was established in 1999 and aims to offer various high 
quality good around world, making customer’s daily life more 
colorful. It offers marketing service for brands in China market, 
aiming to be the leader of professional food import company. In 
this meeting, company is aiming to communication with exporters 
who are dealing with spices and oil. 


 


 
 
 
  


Company Profile 


China 


August 14, 2018 







 


 
 
 


 
 
 
 


Company Name JOE KING SHANGHAI COMPANY 
Company Location Room 601, Building 1, Sandi Plaza, Lane 600, Guangfulin Road, 


Songjiang District, Shanghai 
Contact person Ms. Yu Meng 


E-mail joeking_shanghai@126.com 
Phone 86-18918632639 
Fax 86-021-37651331 
Company Website N/A 
Year of Company Establishment 2016 
Nature of Business Importer/ Distributor/ Wholesaler 
Distribution Channels Retail/ Food producer 
Customers Supermarket/ Food producer/ Secondary dealer 
Geographic Region Covered Throughout China 
Products the company carries 
currently and the origins 


Founded in 2016, the company mainly deals in food additives, 
maternal and child products, and the main imported products are 
butter and chocolate. Purpose of this meeting is talk to exporters 
who are dealing with oil and spices.  


 
 
 
  


Company Profile 


China 


August 14, 2018 







 


 
 
 


 
 
 
 


Company Name Shanghai Shouyan Trading Co., Ltd. 
Company Location 900 Pudong Avenue, Shanghai. 
Contact person Mr. Ruotian Pang 
E-mail jamespang@shouyan.net.cn 
Phone 86-13262840636 
Fax N/A 
Company Website N/A 
Year of Company Establishment 1996 
Nature of Business Importer/ Distributor 
Distribution Channels Hotel catering 
Customers Distributor 
Geographic Region Covered Throughout China 
Products the company carries 
currently and the origins 


In the three years of the company's prosperity, it has always 
provided good products and technical support to the customers. It 
mainly deals in agricultural products and is engaged in the import 
and export of goods and technology. In this meeting, company 
wants communication with exporters who are dealing with spices 
and oil.  


 


 
 
 
  


Company Profile 


China 


August 14, 2018 







 
 
 


 


 2018 Food Export Focused Trade Mission  
 


 
  August 15, 2018 
  One-on-One Meeting Schedule @ Chengdu 
 
 


LorAnn Oils, Inc 


 


Chengdu Xinrun Oil Products Co., Ltd. 


Chengdu Shudaoxiang Food Co., Ltd. 


Chengdu Miaokeduo Trading Co., Ltd. 


Chengdu Ct KaiSiTe Trading co., Ltd. 


Sichuan GESO Co., Ltd. 


Peter’s Tex-Mex Grill 


 







 


 
 
 


 
 
 
 


Company Name Chengdu Xinrun Oil Products Co., Ltd. 
Company Location No.99, Shuanghe Road,  Mulan Town, Xindu District, Chengdu 
Contact person Ms. Qian Pu 
E-mail 3045413582@qq.com 
Phone 86-15982143198 
Fax N/A 
Company Website www.cdxryz.com 
Year of Company Establishment 1994 
Nature of Business Producer 
Distribution Channels Retail/ Food industry/ Restaurant 
Customers Supermarkets/ Convenience store/ Specialty store / Food store/ 


Hotel/ restaurant/ Secondary dealer 
Geographic Region Covered Throughout China 
Products the company carries 
currently and the origins 


The company was founded in 1994 and mainly produces sesame 
oil, blended oil, corn oil, pepper oil, and seasonings with an 
annual output of over 2,000 tons. It mainly sells to Chongqing, 
Yunnan, Sichuan, and other southwestern regions with an annual 
output value of RMB 20 million. 


 


 
 
 
  


Company Profile 


China 


August 15, 2018 







 


 
 


 
 
 
 


Company Name Chengdu Shudaoxiang Food Co., Ltd. 
Company Location High-tech Zone Global Center W5-1303 
Contact person Mr. Zeming Li  
E-mail 740699088@qq.com 
Phone 86-13438977148 
Fax N/A 
Company Website N/A 
Year of Company Establishment 2008 
Nature of Business Producer/ Retailer 
Distribution Channels Retail/ Food producer 
Customers Supermarkets/ Convenience store/ Specialty store/ Food store/ 


Food producer/ E-commerce 
Geographic Region Covered Throughout China 
Products the company carries 
currently and the origins 


The company was founded in 2008 and is a young 
entrepreneurial company specializing in the development and 
sales of snack foods. The main products are spicy beef, spicy 
pork glutinous rice, crystal beef tendons, spicy duck tongue, spicy 
fish, carbon roast beef, and spicy tofu. 


 


 
 
 
  


Company Profile 


China 


August 15, 2018 







 


 
 


 
 
 
 


Company Name Chengdu Miaokeduo Trading Co., Ltd. 
Company Location Unit 404, Unit 4, Building 1, Phase 2, Yudu Center, No. 333, 


Jiqing 3rd Road, High-tech Zone, Chengdu 
Contact person Mr. Hao Jiang 
E-mail 410137392@qq.com 
Phone 86-18602875370 
Fax 86-028-85354319 
Company Website N/A 
Year of Company Establishment 2012 
Nature of Business Distributor 
Distribution Channels Retail 
Customers Supermarkets/ Pastry 
Geographic Region Covered Sichuan Province 
Products the company carries 
currently and the origins 


The company imports various types of food and works with most 
of Chengdu’s major stores. Its mainly imports paper products, 
kitchen supplies (including spices and oil), pre-packaged foods, 
and dairy products (excluding infant formula). 


 


 
 
 
  


Company Profile 


China 


August 15, 2018 







 


 
 
 


 
 
 
 


Company Name Chengdu Ct KaiSiTe Trading co., Ltd. 
Company Location 7th Floor, Lavande Hotel, No. 5, West Section, Second Ring 


Road, Chengdu 
Contact person Mr. Huarong Yi 
E-mail 13608008234@163.com 
Phone 86-13608008234 
Fax 86-028 85014490 
Company Website N/A 
Year of Company Establishment 2005 
Nature of Business Distributer/ retailer 
Distribution Channels Retail/ Food Industry / Restaurants/ Bakery/ Food producer 
Customers Specialty store/ food industry/ restaurant/ bakery/ Food producer/ 


Secondary dealer 
Geographic Region Covered Southwest China 
Products the company carries 
currently and the origins 


The company was established in 2005 and mainly supplies 
domestic and foreign baking ingredients for moon cakes. Thus, it 
needs to import cooking oils. 


 


 
 
 
  


Company Profile 


China 


August 15, 2018 







 


 
 
 


 
 
 
 


Company Name Sichuan GESO Co., Ltd. 
Company Location 3rd Floor, North Building, Trax Square, 111 Tiantai Road, 


High-tech Zone, Chengdu 
Contact person Mr. Miao Yu  
E-mail catherinemiao@126.com 
Phone 86-13880922972 
Fax N/A 
Company Website http://www.scjixuan.com/ 
Year of Company Establishment 1999 
Nature of Business Importer/ Distributor/ Retailer 
Distribution Channels Retail 
Customers Supermarkets/ Convenience store 
Geographic Region Covered Midwest China 
Products the company carries 
currently and the origins 


The company was founded in 1999 and integrates trade, finance, 
retail, E-commerce, real estate, supply chain, warehousing, and 
logistics. It’s based in Sichuan and serves the entire country. 
Company would like to talk to exports who are dealing with 
sauce, oil flavors, etc. 


 


 
 
 
  


Company Profile 


China 


August 15, 2018 







 


 
 
 


 
 
 
 


Company Name Peter’s Tex-Mex Grill 
Company Location No. 12, Linlin East Road, Tonglu, Wuhou District, Chengdu 
Contact person Mr. Zonghua Luo 


E-mail 515328452@qq.com 
Phone 86-13881859728 
Fax 86- 028-81850903 
Company Website N/A 
Year of Company Establishment 2015 
Nature of Business Manufacturer/ Retailer 
Distribution Channels Food Industry/ Catering Hotel/ Bakery 
Customers Hotel / Restaurant/ Bakery/ Food Producer 
Geographic Region Covered Throughout China 
Products the company carries 
currently and the origins 


The company's main imported products are Australian grain feed 
M3 beef, American potato products, American walnut. It mainly 
sells Western foods and various of spices and cooking oils  
(excluding cold dishes, raw seafood, silk cakes, freshly squeezed 
drinks). 


 


 
 
 
  


Company Profile 


China 


August 15, 2018 







 
 
 


 


 2018 Food Export Focused Trade Mission  
 


 
  August 17, 2018 
  One-on-One Meeting Schedule @ Shenzhen 
 
 


 LorAnn Oils, Inc. 


 


ShenZhen Longchi Industrial Co.,Ltd 


Shenzhen Ou Mei Hui Trade Co., Ltd 


Foshan Tanchao Trade Co., Ltd 


PangPang DianShang ShenZhen Co., Ltd 


Dongguan Meishifu Trading Co., Ltd 


Shenzhen Weisinuo Trading Co., Ltd 


 







 


 
 
 


 
 
 
 


Company Name ShenZhen Longchi Industrial Co.,Ltd 
Company Location 22/F, Baihui Blg, No. 3019 Sungang Road, Luohu District, Shenzhen 
Contact person Ms. Joanna Deng  
E-mail joanna@longchi.cn 
Phone 86-13603092468 
Tel 86-755-25567721 
Fax 86-755-25933862 
Company Website www.longchi.cn 
Year of Company 
Establishment 


1994 


Import Mode  Directly 
Nature of Business Importer 


Distributor 
Wholesaler 


Distribution Channels Foodservice/Restaurant  
Food producer 
E-Commerce/Wholesale 


Customers Supermarkets   
Convenience stores 
Foodservice/Restaurant  
Food producer 
E-commerce platform/Wholesale market 


Geographic Region Covered Mainland China 
Products the company carries 
currently and the origins. 


Longchi established in 1994, which is an international trade company 
mainly engaged in Malee fruit juice from Thailand, Log Cabin molasses 
from U.S.A, French’s sauce from U.S.A, Frank’s chili sauce from U.S.A, 
Del Monte Dried fruit from U.S.A, Kraft sauce from U.S.A, Heinz sauce 
from U.S.A, Bailla spaghetti from Italy, Galletti vinegar from Italy, 
Mario’s oliva from Spain, Clovis sauce from France. Company is 
engaging in sauce and oils mainly and also interesting in favors, 
condiments and snack food. 
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China 


August 17, 2018 







 
 


 
 
 


 
 
 
 


Company Name Shenzhen Ou Mei Hui Trade Co., Ltd 
Company Location Room C126, Haiyunjiayuan Community, Shekou Street, Nanshan 


District, Shenzhen, China 
Contact person Ms. Hong Lu  
E-mail 77534644@qq.com 
Phone 86-13590344098 
Year of Company 
Establishment 


2013 


Import Mode Directly 
Nature of Business Importer 


Distributor 
Wholesaler 
Retailer 


Distribution Channels Retail   
Foodservice/Restaurant  


Customers Supermarkets   
Convenience stores 
Specialty Stores 
Foodservice/Restaurant  
Second-level Distributor 


Geographic Region Covered Mainland China 


Products the company carries 
currently and the origins. 


Ou Mei Hui established in 2013, which is an international trade 
company mainly engaged in products of Starbucks, Coca-Cola, Betty 
and Planters. Company also interested in condiments and beers. 


 


 
 
 
  


Company Profile 


China 


August 17, 2018 







 


 
 
 


 
 
 
 


Company Name Foshan Tanchao Trade Co., Ltd 
Company Location Room 2102, Nanhai Wanda Square 2, No. 28 Guilanbei Road, 


Guicheng Street, Nanhai District, Foshan, China 
Contact person Mr. Yongli Tan  
E-mail nickme@qq.com 
Phone 86-18126723347 
Tel 86-757-86325085 
Year of Company 
Establishment 


2018 


Import Mode Directly 
Nature of Business Importer 


Wholesaler 
Retailer 


Distribution Channels Retail   
Foodservice/Restaurant  
Bakery 
Food producer 


Customers Foodservice/Restaurant  
Bakery 
Food producer 
Second-level Distributor 
Individual 


Geographic Region Covered Mainland China 


Products the company carries 
currently and the origins. 


Tanchao established in 2018, which is an international trade company 
mainly engaged in LorAnn food additives from U.S.A. 
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China 


August 17, 2018 







 


 
 
 


 
 
 
 


Company Name PangPang DianShang ShenZhen Co., Ltd 
Company Location Room 2-72, Tianxiang Building 13C, Tian’an Digital Mall, Tairanwu 


Road, Tian’an Community, Shatou Street, Futian District, Shenzhen, 
China 


Contact person Ms. Zhou  
E-mail yiyickf@gmail.com 
Phone 86-18676663129 
Year of Company 
Establishment 


2015 


Import Mode Directly 
Nature of Business Importer 


Wholesaler 
Retailer 


Distribution Channels Retail    
Bakery 


Customers Foodservice/Restaurant  
Bakery 
Second-level Distributor 


Geographic Region Covered Mainland China 


Products the company carries 
currently and the origins. 


PangPang DianShang established in 2015, which is an E-Commerce 
company mainly engaged in LorAnn food additives from U.S.A., 
high-end baking materials, baking mode, other cooking materials and 
distribution service. Company aims to offer high quality bakewares and 
material purchase one-stop services to consumers. 


 


 
 
 
  


Company Profile 


China 


August 17, 2018 







 


 
 
 


 
 
 
 


Company Name Dongguan Meishifu Trading Co., Ltd 
Company Location Building D, Hongyuan Subsidiary Food Wholesale Market, Nancheng 


Yanhe Road, Dongguan City, Guangdong, China 
Contact person Ms. Li Huang  
E-mail 198783427@qq.com 
Phone 86-13592706631 
Tel 86-769-22810728 
Fax 86-769-22419482 
Year of Company 
Establishment 


2001 


Import Mode Directly 
Nature of Business Importer 


Distributor 
Wholesaler 
Retailer 


Distribution Channels Retail   
Foodservice/Restaurant  
Food producer 


Customers Supermarkets   
Convenience stores 
Specialty Stores 
Foodservice/Restaurant  
Food producer 
Second-level Distributor 


Geographic Region Covered Mainland China 


Products the company carries 
currently and the origins. 


Meishifu established in 2001, which is an international trade company 
mainly engaged in snack food, cooking materials, kitchenware and 
dairy products from Australia and New Zealand. Company also 
interests in condiments. 


 


 
 
 
  


Company Profile 


China 


August 17, 2018 
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Company Name Shenzhen Weisinuo Trading Co., Ltd 
Company Location 7 Floor, Gaoke Group Building, Nanshan District, Shenzhen, China 
Contact person Mr. Wei Zhang  
E-mail 2353139896@qq.com 
Phone 86-13570819867 
Year of Company 
Establishment 


2016 


Import Mode Directly 
Nature of Business Distributor 


Wholesaler 
Distribution Channels Foodservice/Restaurant  


Bakery 
Food producer 
Others 


Customers Bakery 
Food producer 
Second-level Distributor 


Geographic Region Covered Mainland China 


Products the company carries 
currently and the origins. 


Weisinuo established in 2016, which is an international trade company 
mainly engaged in Ocean Spray Craisins dried cranberry from U.S.A, 
Blue Diamond almonds from U.S.A, Mariani dried fruit from U.S.A. 
Company also interests in condiments. 


 


 
 
 
  


Company Profile 


China 


August 17, 2018 
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From: Hummell, Richard P - DATCP
To: Knigge, Krista M - DATCP; Lu, Jennifer Y - DATCP
Subject: Updated Power Point and Dairy Talking Points
Date: Wednesday, September 26, 2018 4:19:29 PM
Attachments: UPDATED 2018DairyTalkingPoints.docx

UPDATED WIDATCP presentation.pptx

Here you go. Thanks!
 
 
Rick Hummell
Communications Specialist - Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Office: (608) 224-5041
Cell: (608) 999-1406
rick.hummell@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
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Wisconsin Dairy Industry Talking Points

Updated: September, 2018



Milk Production

In 2017, the state produced 30.32 billion pounds of milk. This is an increase of 0.7% from the previous year. Wisconsin produces about 14% of the U.S. total.



[bookmark: _GoBack]Wisconsin has 8,372 dairy farms, more than any other state in the country, with 1.28 million cows. (Decrease 54 from 8,517 in June) An average cow produces 23,725 pounds of milk per year in Wisconsin. 



Even though farm numbers are decreasing across the nation, the increase of modern machinery, technology, better management practices, feeding programs and improved breeding have all combined to increase on-farm productivity. About 96% of Wisconsin dairy farms are family-owned.



Diversity keeps Wisconsin’s dairy industry thriving with farms of all shapes and sizes. The average number of cows per farm in Wisconsin is about 144 dairy cows.



Wisconsin leads the nation in organic dairy farms and has more dairy goats and sheep than any state. 



Wisconsin farmers received an average price of $16.70 per hundredweight (cwt.) for their milk in May 2018 according to the USDA National Agricultural Statistics Service Agricultural Prices report. This was 40 cents higher than last month but 70 cents lower than last May’s price. Prices for replacement cows averaged $1,320 per head as of April 1, 2018.



Processing

According to the 2017-18 Wisconsin Dairy Plant Directory from the Division of Food Safety, Wisconsin has 415 dairy plants operating. There are 146 cheese plants (including cow, dairy goat and sheep cheeses). Wisconsin has 14 butter factories, 22 ice cream plants and 18 yogurt plants.



Wisconsin cheesemakers make 27% of the nation’s cheese, ranking Wisconsin as the top cheese producing state. In 2017, Wisconsin produced 3.37 billion pounds of cheese.



The state’s about 1,200 licensed cheesemakers make over 600 varieties, types, and styles of cheese – nearly double the number of any other state. Wisconsin is the only state with a Master Cheese Maker Program®.



Wisconsin ranks first among all states in the production of cheddar, American, provolone, Muenster and limburger cheeses.



Wisconsin leads the nation in the production of specialty cheeses, such as Feta, Asiago, Gorgonzola, Gouda, Limburger and many others. Last year, Wisconsin produced 799 million pounds of specialty cheese – that is 24% of Wisconsin’s total cheese production. Wisconsin accounts for 45% of all specialty cheese made in the U.S. 



The state is known for its quality as well as quantity of cheese. At the 2018 World Championship Cheese Contest, Wisconsin earned 47 gold medals and had five finalists for the best cheese. The contest had 3,402 entries. Wisconsin took home 60.1% of the awards given at the 2017 U.S. Championship Cheese Contest.



Wisconsin ranks fourth in world cheese production, behind only the United States, Germany and France. Wisconsin produces even more than Italy.



Cheese consumption is at an all-time high: Americans eat about 35.1 pounds of total cheese each year.



Wisconsin produced over 312 million pounds of dry whey for human food in 2016.



Economic Impact

Dairy is the largest segment of Wisconsin agriculture. Of the $88.3 billion economic impact of agriculture, $43.4 billion is contributed by the dairy industry. 



Dairy means more to Wisconsin than citrus to Florida or potatoes to Idaho. Wisconsin dairy’s $43.4 billion compares to $9.0 billion of Florida citrus or $6.7 billion of Idaho potatoes. Dairy also means more to Wisconsin than apples to Washington ($7.55 billion) or raisins to California ($632 million).



The dairy industry employs 78,900 people in the state. Jobs created by dairy businesses bring long-term stability to local employment bases. Dairy has many career opportunities in areas including production, animal science, biotechnology, equipment engineering and manufacturing, marketing and business.



The average Wisconsin dairy cow generates more than $34,000 a year in economic activity and these dollars circulate throughout the local community, supporting schools and local businesses.



No other state offers the concentration of dairy resources and support network available in Wisconsin. Wisconsin’s dairy infrastructure is highly-developed and specialized to support the industry’s producers and processors.



Historical

In 1950, Wisconsin had 168,561 farms, working 23.2 million acres of land. The average farm size was 137.8 acres. Today Wisconsin has 68,700 farms with the average farm size being 210 acres. In the state, 14.4 million acres of land are operated by farms today.



In 1950, Wisconsin had 2.16 million milk cows. The state produced 14.8 billion pounds of milk. The average milk per cow was 6,850 pounds. 



In 1950, Wisconsin had about 143,000 dairy farms, about 4% of the nation’s total. Wisconsin now has more than 20% of the nation’s dairy herds.



Agricultural Exports

In 2017, Wisconsin exported $3.5 billion of agricultural products. This is an increase of 3.63 percent compared to the same period last year. Wisconsin ranks 12th in the nation for the value of agricultural exports. The state exports agricultural products to 147 countries.

The top three agricultural markets for Wisconsin in 2017 were Canada, Mexico and China. Top agricultural export products are prepared vegetables and fruits, miscellaneous food ingredients, soybeans and miscellaneous grains, dairy-related products and wood.

Exports of dairy, eggs and honey products in 2017 were valued at $297 million, a 19.9% increase compared to the same period last year. Wisconsin ranked fifth among U.S. states in the export of these products. The top destinations for these products are Canada, Mexico, China, Japan and Korea.





Wisconsin: A Growing Dairy Leader in the United States

Krista Knigge
Wisconsin Department of Agriculture, Trade and Consumer Protection

October 2, 2018
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Vietnam Beverage Delegation and 
US Dairy Export Council 
to America’s Dairyland–Wisconsin
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State Capitol: Madison



	Largest City: Milwaukee (599,000)

	

Area:169,651 square kilometers, the 23rd largest in the U.S.

Population: 5.76 million. 

Population Density: 40 people per square kilometer



Basic Facts About Wisconsin
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Natural conditions make Wisconsin an ideal place to dairy.

	

Water sources are abundant and accessible. 



Nutrient soils and gently rolling landscape allow for dairy crops and grazing. 



Rainfall and temperature make a comfortable climate for animal feed production and cow comfort. 

Wisconsin’s Environment
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Economic Impact of Dairy


Dairy is the largest segment of Wisconsin agriculture. 



Of the $88.3 billion economic impact of agriculture, $43.4 billion is contributed by the dairy industry.
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146 Number of cheese plants in Wisconsin 

14 Number of butter plants in Wisconsin

18 Number of yogurt plants in Wisconsin 

22 Number of ice cream plants 

27% of the nation’s cheese production

312,387,000 lbs. of dry whey (for human consumption) production





Wisconsin - America’s Dairyland
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Wisconsin has more than 8,350 dairy farms, more than any state in the country, with 1,279,000 dairy cows，



Average milk production per cow per year in Wisconsin 10705 kilos/ 23,552 lbs. / 2,758 gal.



Total Wisconsin milk production 30.32 billion lbs. / 3.52 billion gal. 



Wisconsin produces 14.2% of the U.S. total of milk





Wisconsin - America’s Dairyland
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In 2016, the state produced more than 13.6 billion liters of milk. This is an increase of 6.25% over 2015.

     	

Wisconsin is the second largest milk producing state in the U.S.A.



  A cow and cheese wheel is included on our state quarter.



 America’s Dairyland - Written on our license plates



	



Wisconsin - America’s Dairyland
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An average cow produces 9,990 liters of milk per year in Wisconsin.



A majority of cows in Wisconsin are Holstein. Also have Jersey, Brown Swiss, Ayrshire, Milking Shorthorn, Guernsey, and Red and White Holstein.

	

Wisconsin leads the United States in bovine semen exports



Wisconsin Milk Production
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Wisconsin Milk Production


Even though farm numbers are decreasing, the increase of modern machinery, technology, better management practices, feeding programs and improved breeding have all combined to increase on-farm productivity.
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Cheese Processing


In 2017, Wisconsin produced 3.37 billion pounds of cheese.

	

The state’s about 1,200 licensed cheesemakers make over 600 varieties, types, and styles of cheese. Wisconsin is the only state with a Master Cheese Maker Program®. 
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Approximately 90% of Wisconsin cheese is sold out of our state’s borders.



	Wisconsin leads the nation in the production of specialty cheeses, such as Feta, Asiago, Gorgonzola, Gouda, Limburger and many others. 

	

datcp.wi.gov

Cheese Processing








If Wisconsin was a country, it would rank fourth worldwide in cheese production, behind only the United States, Germany and France.

	

datcp.wi.gov

Cheese Processing










Wisconsin produces 30 billion pounds of liquid whey each year. 



9 plus Wisconsin companies process whey.



Whey products range from basic dried sweet whey to highly refined whey protein isolates. 

Whey Ingredients
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Partners

Wisconsin Department of Trade, Agriculture and Consumer Protection (DATCP)

Dairy Farmers of Wisconsin

University of Wisconsin Center for Dairy Research

University of Wisconsin College of Agriculture and Life Sciences   

University of Wisconsin River Falls Dept. of Food Science

Wisconsin Cheese Makers Association  

U.S. Dairy Export Council
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International Dairy Events Hosted in Wisconsin


World Championship Cheese Contest

	

International Cheese Technology Expo

	

World Dairy Expo
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World Dairy Expo




The Next Frontier

October 2-6, 2018



World Dairy Expo's 881-company trade show is an opportunity for producers to see cutting-edge technology and the latest dairy equipment.
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From: Knigge, Krista M - DATCP
To: Schmitt, Kathy M - DATCP; Heinemann, Jack A - DATCP; Sullivan, Angie C - DATCP
Subject: USDA announcement
Date: Wednesday, August 29, 2018 10:28:47 PM

Below are a few more details on the $12B programs being made available. 

 
 

USDA Announces Details of Assistance for Farmers Impacted by
Unjustified Retaliation

(Washington, D.C., August 27, 2018) – U.S. Secretary of Agriculture
Sonny Perdue today announced details regarding actions the U.S.
Department of Agriculture (USDA) will take to assist farmers in
response to trade damage from unjustified retaliation by foreign
nations. President Donald J. Trump directed Secretary Perdue to craft
a short-term relief strategy to protect agricultural producers while
the Administration works on free, fair, and reciprocal trade deals to
open more markets in the long run to help American farmers
compete globally. As announced last month, USDA will authorize up
to $12 billion in programs, consistent with our World Trade
Organization obligations. 

“Early on, the President instructed me, as Secretary of Agriculture, to
make sure our farmers did not bear the brunt of unfair retaliatory
tariffs.  After careful analysis by our team at USDA, we have
formulated our strategy to mitigate the trade damages sustained by
our farmers. Our farmers work hard, and are the most productive in
the world, and we aim to protect them,” said Secretary Perdue.

These programs will assist agricultural producers to meet the costs of
disrupted markets:

USDA’s Farm Service Agency (FSA) will administer the Market
Facilitation Program (MFP) to provide payments to corn,
cotton, dairy, hog, sorghum, soybean and wheat producers
starting September 4, 2018.  This is the first payment period. 
The second payment period, if warranted, will be determined
by USDA.

USDA’s Agricultural Marketing Service (AMS) will administer a
Food Purchase and Distribution Program to purchase up to
$1.2 billion in commodities unfairly targeted by unjustified
retaliation. USDA’s Food and Nutrition Service (FNS) will
distribute these commodities through nutrition assistance
programs such as The Emergency Food Assistance Program
(TEFAP) and child nutrition programs.

Through the Foreign Agricultural Service’s (FAS) Agricultural
Trade Promotion Program (ATP), $200 million will be made
available to develop foreign markets for U.S. agricultural
products. The program will help U.S. agricultural exporters
identify and access new markets and help mitigate the adverse
effects of other countries’ restrictions.

“President Trump has been standing up to China and other nations,
sending the clear message that the United States will no longer
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tolerate their unfair trade practices, which include non-tariff trade
barriers and the theft of intellectual property. In short, the President
has taken action to benefit all sectors of the American economy –
including agriculture – in the long run,” said Secretary Perdue. “It’s
important to note all of this could go away tomorrow, if China and
the other nations simply correct their behavior.  But in the meantime,
the programs we are announcing today buys time for the President
to strike long-lasting trade deals to benefit our entire economy.”

Background on Market Facilitation Program:
MFP is established under the statutory authority of the Commodity
Credit Corporation (CCC) and administered by FSA. For each
commodity covered, the payment rate will be dependent upon the
severity of the trade disruption and the period of adjustment to new
trade patterns, based on each producer’s actual production. 

Interested producers can apply after harvest is 100 percent complete
and they can report their total 2018 production. Beginning
September 4th of this year, MFP applications will be available online
at www.farmers.gov/MFP. Producers will also be able to submit their
MFP applications in person, by email, fax, or by mail.

Eligible applicants must have an ownership interest in the
commodity, be actively engaged in farming, and have an average
adjusted gross income (AGI) for tax years 2014, 2015, and 2016 of
less than $900,000.  Applicants must also comply with the provisions
of the “Highly Erodible Land and Wetland Conservation” regulations. 
On September 4, 2018, the first of two MFP payment periods will
begin. The second payment period, if warranted, will be determined
by the CCC.

Market Facilitation Program
 
 

Commodity

 
Initial Payment

Rate

Est. Initial
Payment**

(in $1,000s)
Cotton $0.06 / lb. $276,900
Corn $0.01 / bu. $96,000
Dairy (milk) $0.12 / cwt. $127,400
Pork (hogs) $8.00 / head $290,300
Soybeans $1.65 / bu. $3,629,700
Sorghum $0.86 / bu. $156,800
Wheat $0.14 / bu. $119,200

Total   $4,696,300
** Initial payment rate on 50% of production

 

The initial MFP payment will be calculated by multiplying 50 percent
of the producer’s total 2018 actual production by the applicable MFP
rate. If CCC announces a second MFP payment period, the remaining
50 percent of the producer’s total 2018 actual production will be
subject to the second MFP payment rate. 

MFP payments are capped per person or legal entity at a combined
$125,000 for dairy production or hogs. Payment for dairy production
is based off the historical production reported for the Margin
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Protection Program for Dairy (MPP-Dairy). For existing dairy
operations, the production history is established using the highest
annual milk production marketed during the full calendar years of
2011, 2012, and 2013. Dairy operations are also required to have
been in operation on June 1, 2018 to be eligible for payments.
Payment for hog operations will be based off the total number of
head of live hogs owned on August 1, 2018.

MFP payments are also capped per person or legal entity at a
combined $125,000 for corn, cotton, sorghum, soybeans and wheat.

For more information on the MFP visit www.farmers.gov/MFP or
contact your local FSA office, which can be found at
www.farmers.gov.

Background on Food Purchase and Distribution Program:
The amounts of commodities to be purchased are based on an
economic analysis of the damage caused by unjustified tariffs
imposed on the crops listed below. Their damages will be adjusted
based on several factors and spread over several months in response
to orders placed by states participating in the FNS nutrition
assistance programs.

Food Purchases
Commodity Target Amount (in $1,000s)

Apples $93,400
Apricots $200
Beef $14,800
Blueberries $1,700
Cranberries $32,800
Dairy $84,900
Figs $15
Grapefruit $700
Grapes $48,200
Hazelnuts $2,100
Kidney Beans $14,200
Lemons/Limes $3,400
Lentils $1,800
Macadamia $7,700
Navy Beans $18,000
Oranges (Fresh) $55,600
Orange Juice $24,000
Peanut Butter $12,300
Pears $1,400
Peas $11,800
Pecans $16,000
Pistachios $85,200
Plums/Prunes $18,700
Pork $558,800
Potatoes $44,500
Rice $48,100
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Strawberries $1,500
Sweet Corn $2,400
Walnuts $34,600

Total $1,238,800
 

Program details yet to be determined
Commodity Target Amount (in

$1,000s)
Almonds $63,300
Sweet Cherries $111,500

Total $174,800
 

Products purchased will be distributed by FNS to participating states,
for use in TEFAP and other USDA nutrition assistance programs.

Purchasing:

AMS will buy affected products in four phases. The materials
purchased can be adjusted between phases to accommodate
changes due to: growing conditions; product availability; market
conditions; trade negotiation status; and program capacity.

AMS will purchase known commodities first. By purchasing in phases,
procurements for commodities that have been sourced in the past
can be purchased more quickly and included in the first phase.

Vendor Outreach:

To expand the AMS vendor pool and the ability to purchase new and
existing products, AMS will ramp up its vendor outreach and
registration efforts. AMS has also developed flyers on how the
process works and how to become a vendor for distribution to
industry groups and interested parties. Additionally, AMS will
continue to host a series of free webinars describing the steps
required to become a vendor. Stakeholders will have the opportunity
to submit questions to be answered during the webinar, or to be
included in a Frequently Asked Questions document. Recorded
webinars are available to review by potential vendors, and staff will
host periodic Question and Answer teleconferences to better explain
the process.

Product Specifications:

AMS maintains purchase specifications for a variety of commodities,
which ensure recipients receive the high-quality product they expect.
AMS in collaboration with FNS regularly develops and revises
specifications for new and enhanced products based on program
requirements and requests and will be prioritizing the development
of those products impacted by unjustified retaliation. AMS will also
work with industry groups to identify varieties and grades sold to
China and other offshore markets such as premium apples, oranges,
pears and other products. AMS will develop or revise specifications to
facilitate the purchase of these premium varieties in forms that meet
the needs of FNS nutrition assistance programs.

Outlets:



AMS purchases commodities for use in FNS programs such as the
National School Lunch Program, TEFAP and other nutrition assistance
programs. AMS is working closely with FNS to distribute products to
State Agencies that participate in USDA nutrition assistance programs
as well as exploring other outlets for distribution of products, as
needed.

To the extent possible, FNS will identify items for distribution that are
appropriate for each potential outlet. The products discussed in this
plan will be distributed to States for use in the network of food banks
and food pantries that participate in TEFAP, elderly feeding programs
such the Commodity Supplemental Foods Program, and tribes that
operate the Food Distribution Program on Indian Reservations.

These outlets are in addition to child nutrition programs such as the
National School Lunch Program, which may also benefit from these
purchases.

Distribution:

AMS has coordinated with the Office of the Chief Economist, FNS,
Industry, and other agency partners to determine necessary logistics
for the purchase and distribution of each commodity including
trucking, inspection and audit requirements, and agency staffing.

Background on Agricultural Trade Promotion Program:
The FAS will administer the ATP under authorities of the CCC. The
ATP will provide cost-share assistance to eligible U.S. organizations
for activities such as consumer advertising, public relations, point-of-
sale demonstrations, participation in trade fairs and exhibits, market
research, and technical assistance. Applications for the ATP will be
accepted until November 2, 2018 or until funding is exhausted.
Funding should be allocated to eligible participants in early 2019. The
ATP is meant to help all sectors of U.S. agriculture, including fish and
forest product producers, mainly through partnerships with non-
profit national and regional organizations. 

Agricultural Trade Promotion Program
  Est. Amount (in $1,000s)
Ag Products Total $200,000
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Katie Zenk
 
House Agriculture Committee
Ranking Member Collin C. Peterson (D-MN)
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Please note the attached NASDA briefing document on USDA’s trade mitigation plan.
 

 

 

Alexander Girard

Legislative Advisor

Department of Agriculture, Trade, and Consumer Protection

(608) 224-5114

 
 
 
 
 

From: Amanda Culp 
Sent: Tuesday, July 24, 2018 5:05 PM
Subject: NASDA Statement on USDA’s Trade Mitigation Programs
 
FOR IMMEDIATE RELEASE: July 24, 2018
Contact:                                                                                                                      
Amanda Culp                                                                                                              
Director, Communications           
(202) 296-9680
amanda@nasda.org       
 

NASDA Statement on USDA’s Trade Mitigation Programs
 
Following USDA’s announcement today of the Administrations trade mitigation programs, National
Association of State Departments of Agriculture (NASDA) CEO Dr. Barbara P. Glenn issued the
following statement:  
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 USDA Trade Mitigation Overview 
 
In an effort to mitigate the impacts of retaliatory tariffs on U.S. farmers and ranchers, USDA has unveiled 
three separate programs, which are together authorized at $12 billion (in line with the estimated $11 
billion impact of the retaliatory tariffs on U.S. agricultural goods). There are still several details that need 
to be worked out by USDA, and USDA is currently in discussions with the Office of Management and 
Budget on several items, including the administrative PAYGO rule. In a conference call on July 24 
between NASDA members and USDA, it was stated that USDA wants to have these programs in place by 
September 4. The following are the three programs outlined:  
 


• Market Facilitation Program – Administered by the Farm Service Agency (FSA), this will provide 
incremental payments to producers of soybeans, sorghum, corn, wheat, cotton, dairy, and hogs 
to help farmers deal with surplus supplies.  
 


• Food Purchase and Distribution Program – This program will assist specialty crop and livestock 
producers by purchasing the surplus of affected commodities such as fruits, nuts, rice, legumes, 
beef, pork, and milk for distribution to food banks and other nutrition programs (administered 
by the Agricultural Marketing Service).  


 
• Trade Promotion Program – The Foreign Agricultural Service (FAS) will work with the private 


sector, including traditional FAS cooperators, to assist in developing new export markets.1  
 
Background Information on CCC Authority:  
  
Section 32 Program  
  
Created in 1935 in the appropriations process, Section 32 assists producers of commodities not already 
supported by mandatory farm programs. It’s nearly $10 billion budget is funded via 30% of the previous 
calendar year’s customs receipts and can be used to:  
  
(1) Encourage exports through producer payments, (2) encourage domestic consumption by diverting 
surpluses from normal channels or increasing their use by low-income communities, and (3) re-establish 
farmers’ purchasing power by making payments to farmers.  
  
The majority of the Section 32 funds ($8.4 billion) are transferred to Food and Nutrition Services’ child 
nutrition account to pay for nearly 40% of federal child nutrition programs while the remaining money 
goes to commodity purchases ($771 million), including emergency surplus removal.2 
  
Section 5 Borrowing  
  


                                                                 
1 “USDA Assists Farmers Impacted by Unjustified Retaliation,” USDA - 
https://content.govdelivery.com/accounts/USDAOC/bulletins/200ecdd  
2 “Farm and Food Support Under USDA’s Section 32 Program,” Jim Monke, Congressional Research Service (2016) 
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As the financial institution charged with carrying out federal farm commodity price support programs, 
Section 5 of the CCC’s Charter Act allows it to support commodity prices through loans, purchases, and 
payments and also allows for the removal and disposal of surplus commodities. While the CCC has funds 
of its own, it has borrowing authority up to $30 billion, which has been at the same level since 1987. 
Among the commodity and income support programs CCC currently funds is the Agriculture Risk 
Coverage, Price Loss Coverage, and Dairy Margin Protection programs (funds are also utilized for the 
Farm Bill’s conservation programs).  
  
Beginning in FY2012, annual appropriations acts limited USDA’s authority to utilize the CCC for removing 
surplus commodities and to support prices. However, the FY2018 omnibus that was recently passed 
removed this limitation, effectively allowing USDA to use the CCC for surplus removal and price support 
activities. This has led many to speculate that USDA will likely use its Section 5 authority to compensate 
farmers/ranchers impacted by the current trade conflict now that the previous restriction has been 
removed.3   
 


                                                                 
3 “The Commodity Credit Corporation: In Brief,” Megan Stubbs, Congressional Research Service (2018)  








 
“As trade tensions have escalated, the needs of farmers—who are already struggling—are
increasing. We look forward to working with USDA as it seeks to address the short-term challenges
farmers are facing. As we move forward, long term solutions to ensure farmers have certainty with
existing markets and can access new markets are paramount. We urge the administration to swiftly
conclude negotiations to modernize NAFTA, resolve negotiations with China, and complete new
trade agreements.”
 
NASDA represents the elected and appointed commissioners, secretaries, and directors of the
departments of agriculture in all fifty states and four U.S. territories.  NASDA grows and enhances
agriculture by forging partnerships and creating consensus to achieve sound policy outcomes
between state departments of agriculture, the federal government, and stakeholders. 
 

###
 
View this statement online here. Retweet this statement here.
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From: Swenson, Jeffrey A - DATCP
To: DATCP DL Ag Development
Subject: Weekly Market Update
Date: Friday, October 5, 2018 2:59:47 PM
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Market Update 
The Week of October 1, 2018 


Prepared and written by Jeff Swenson.  The Market Update draws information from several sources, including 
trade publications, radio broadcasts, agricultural news services, individuals involved in the industry as well as  
USDA NASS and AMS reports. 


■ The biggest news item in agriculture this week was Canada signing on to the trade agreement between the United States 
and Mexico.  Questions about the new agreement, now referred to as USMCA, remain, but agriculture groups are, for the 
most part, applauding the development.  The agreement, once ratified by the legislative process of each country, will replace 
the current North American Free Trade Agreement (NAFTA.)  U.S. dairy farmers have been promised larger access to the 
Canadian market which has spurred optimism during an otherwise dark outlook for the sector.  Canadian beef producers are 
celebrating the agreement that “preserves and secures duty-free access upon which the Canadian beef cattle sector has 
been built over the past 25 years.”  Beef groups that support Country of Origin Labeling (COOL) are voicing frustration that 
COOL language was left out of the agreement and because of the open access the Canadians have to the U.S. market for 
both their live cattle and beef. # 


■ There are conflicting reports regarding negotiations between the U.S. and China.  Most news sources are reporting that 
trade talks will resume in December – after the mid-term elections.  Negotiations may happen sooner according to some, as 
China feels pressure to secure soybeans and other agriculture products.  Russia has once again stated it will limit exports of 
wheat – a position they have flip-flopped on weekly for the past month.  If Russia is concerned about its wheat supply, and 
Argentina is running out of beans to sell, then China will need to tap into the U.S. supplies.  With this week’s USMCA 
announcement and last week’s news of a modernized trade agreement between the U.S. and Korea, China may feel further 
pressure to negotiate.  # 


■ To say farmers in the Cornbelt are sick of rain is an understatement.  Showers are expected to delay harvest with rain in 
the forecast each day until at least the middle of next week.  Grain futures trended higher this week - corn futures made their 
largest weekly gain in two months. Monday’s (October 1) Crop Progress and Condition report said that corn harvested for 
silage in Wisconsin is 79 percent complete while corn harvest for grain is 10 percent complete. Both numbers are ahead of 
the five-year average, but little progress is expected in the near future. # 


■ The fed cattle market has been resilient in the face of large supplies. Domestic demand and exports have been strong.  
Rain means mud and that will slow feedlot performance and increase costs for cattle feeders.  If marketings slow, the cattle 
market should stay steady to slightly higher until at least mid-November. The latest export numbers show strong sales to 
Japan.  Export growth to Korea continues at a remarkable pace. The United States has captured nearly 75 percent of the 
chilled beef market in Taiwan. Consumer confidence domestically has kept beef on grocery lists.  # 


■ Hog prices have been trending higher. The agreement with Mexico and Canada will help keep optimism in the market.  
Trade tensions overall have impacted pork prices, however.  Mexico’s tariffs on U.S. pork is at 20 percent (which will go to 
zero when/if USMCA is ratified) and Chinese tariffs remain at 62 percent.  Pork export volume is strong, but the export value 
is lower.  Korea has been a great customer of U.S. pork.  There has been export growth to Japan, Taiwan and Latin America.  
July pork exports accounted for 24.7 percent of all U.S. production. # 


■ The House Senate Conference Committee failed to pass a new farm bill before expiration of the 2014 measure September 
30.  At least one lawmaker is telling farmers not to panic. Iowa Senator Chuck Grassley believes a new farm bill or a farm bill 
extension will be passed by the end of the year. # 


■ Fifty-seven percent of grain producers are planning to store grain unpriced and wait of higher prices according to a Farm 
Journal survey. # 


 







Subject: Weekly Market Update
Date: Friday, September 21, 2018 4:11:36 PM

 Market Update The Week of September 17, 2018 Prepared and written by Jeff Swenson.  The Market Update draws
information from several sources, including trade publications, radio broadcasts, agricultural news services,
individuals involved in the industry as well as  USDA NASS and AMS reports.  ■ Milk production continues to be
higher than last year.  Wisconsin produced 2.62 billion pounds of milk in August – that’s 1 percent higher than
August 2017.  Cow numbers in the state were the same as last month, but 4,000 head less than last year.  Nationally,
milk production is 1.4 percent higher than last August.  Cow numbers in the 23 major milk producing states were
3,000 head less than August 2017, but 4,000 more than July 2018.  # ■ Trade wars and tariffs have dominated
agriculture news headlines nationally since late spring.  The latest export numbers don’t paint such a bleak picture as
what some would expect – at least not when it comes to volume.  According to the latest USDA Livestock, Dairy
and Poultry Outlook, beef exports are on a record pace through July.  Beef exported was 19 percent higher than the
same period in 2017. The major Asian markets drove the pace of exports – Japan, South Korea, Taiwan, Hong Kong
and the Philippines.  Beef led other meats as far as total value.  The volume winner was broilers, which accounted
for 40 percent of total export meat volume.  While broiler exports were 5 percent higher than July 2017, the total
value was 2 percent lower than a year ago.  Pork Exports year to date are 6.5 percent higher than 2017.  Exports
were lower to China, but with strong demand from South Korea, Japan, the Philippines, Australia and Columbia.
Corn, wheat and soybean exports last week were higher than expectations.  U.S. soybean prices make them
attractive to foreign buyers on the world market.  Argentina has been buying U.S. soybeans, likely to resell to
China.   # ■ Alarming numbers, attributed to a variety of sources, have been circulating this week.  Creighton
University’s most recent agricultural economic conditions survey reports that 43 percent of banks in a 10-state
region had turned down farm loans this year, that’s almost double of 2017.  Ag consultant Roy Ferguson from
Oklahoma wrote in a recent newsletter that agricultural producers’ current liabilities have increased drastically, from
112 percent of after-tax profits in 2013 to 206 percent in 2018.  U.S. agriculture’s working capital has dropped from
$165 billion at the end of 2012 to $56 billion today. # ■ President Trump Monday (September 17) announced a 10
percent tariff on $200 billion more Chinese goods starting September 24. The tariffs are in addition to those
announced in June.  China has vowed to retaliate with additional tariffs of their own.  Officials from Canada and the
U.S. continue to discuss the trilateral agreement to replace NAFTA.  Mexico, having an agreement in place
(unofficially) are back to being customers in earnest, purchasing or agreeing to purchase soybeans, pork and other
agricultural products from the U.S. during the past two weeks. # ■ Cash hog prices have increased this week on at
least couple of factors.  Higher prices in part are due to the disruption of hog supply in North Carolina where at least
5,500 pigs perished in Hurricane Florence.  An estimated 3.4 million poultry birds were also killed in the storm and
its aftermath. China’s sow herd has decreased by 4.8 percent compared to last year due to low prices and African
Swine Fever depopulation. Whether the news from China will increase global demand for U.S. pork has been a topic
of conversation since news of the fever broke. # ■ Another sign that U.S beef herd expansion is over came this week
in the form of a report from the Food and Agricultural Policy Institute (FAPRI) at the University of Missouri.  Their
Baseline Update for U.S. Agricultural Markets projects that beef cow numbers will peak next year at 31.8 million
head.  After they peak, numbers are expected to drop to 30.8 million head by 2023. Total cattle and calves would
plateau next year at 94.6 million head (200,000 more than this year.) FAPRI projects that beef production will then
peak in 2021.   Note: The next Market Update will appear early next week and include information from the
September 21, 2018 Cattle on Feed Report. Please visit the World Beef Expo at the Wisconsin State Fairgrounds in
West Allis September 28 – 30.
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Jeffrey A. Swenson
Livestock and Meat Specialist
Wisconsin Department of Agriculture, Trade and Consumer Protection
(608) 224-5082
Please complete this brief survey to help us improve our customer service. Thank you for your feedback!
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Market Update 
The Week of September 17, 2018 


Prepared and written by Jeff Swenson.  The Market Update draws information from several sources, including 
trade publications, radio broadcasts, agricultural news services, individuals involved in the industry as well as  
USDA NASS and AMS reports. 
 


■ Milk production continues to be higher than last year.  Wisconsin produced 2.62 billion pounds of milk in August – that’s 
1 percent higher than August 2017.  Cow numbers in the state were the same as last month, but 4,000 head less than last 
year.  Nationally, milk production is 1.4 percent higher than last August.  Cow numbers in the 23 major milk producing states 
were 3,000 head less than August 2017, but 4,000 more than July 2018.  # 


■ Trade wars and tariffs have dominated agriculture news headlines nationally since late spring.  The latest export numbers 
don’t paint such a bleak picture as what some would expect – at least not when it comes to volume.  According to the latest 
USDA Livestock, Dairy and Poultry Outlook, beef exports are on a record pace through July.  Beef exported was 19 percent 
higher than the same period in 2017. The major Asian markets drove the pace of exports – Japan, South Korea, Taiwan, Hong 
Kong and the Philippines.  Beef led other meats as far as total value.  The volume winner was broilers, which accounted for 40 
percent of total export meat volume.  While broiler exports were 5 percent higher than July 2017, the total value was 2 
percent lower than a year ago.  Pork Exports year to date are 6.5 percent higher than 2017.  Exports were lower to China, but 
with strong demand from South Korea, Japan, the Philippines, Australia and Columbia. Corn, wheat and soybean exports last 
week were higher than expectations.  U.S. soybean prices make them attractive to foreign buyers on the world market.  
Argentina has been buying U.S. soybeans, likely to resell to China.   # 


■ Alarming numbers, attributed to a variety of sources, have been circulating this week.  Creighton University’s most recent 
agricultural economic conditions survey reports that 43 percent of banks in a 10-state region had turned down farm loans 
this year, that’s almost double of 2017.  Ag consultant Roy Ferguson from Oklahoma wrote in a recent newsletter that 
agricultural producers’ current liabilities have increased drastically, from 112 percent of after-tax profits in 2013 to 206 
percent in 2018.  U.S. agriculture’s working capital has dropped from $165 billion at the end of 2012 to $56 billion today. # 


■ President Trump Monday (September 17) announced a 10 percent tariff on $200 billion more Chinese goods starting 
September 24. The tariffs are in addition to those announced in June.  China has vowed to retaliate with additional tariffs of 
their own.  Officials from Canada and the U.S. continue to discuss the trilateral agreement to replace NAFTA.  Mexico, having 
an agreement in place (unofficially) are back to being customers in earnest, purchasing or agreeing to purchase soybeans, 
pork and other agricultural products from the U.S. during the past two weeks. # 


■ Cash hog prices have increased this week on at least couple of factors.  Higher prices in part are due to the disruption of 
hog supply in North Carolina where at least 5,500 pigs perished in Hurricane Florence.  An estimated 3.4 million poultry birds 
were also killed in the storm and its aftermath. China’s sow herd has decreased by 4.8 percent compared to last year due to 
low prices and African Swine Fever depopulation. Whether the news from China will increase global demand for U.S. pork has 
been a topic of conversation since news of the fever broke. # 


■ Another sign that U.S beef herd expansion is over came this week in the form of a report from the Food and Agricultural 
Policy Institute (FAPRI) at the University of Missouri.  Their Baseline Update for U.S. Agricultural Markets projects that beef 
cow numbers will peak next year at 31.8 million head.  After they peak, numbers are expected to drop to 30.8 million head by 
2023. Total cattle and calves would plateau next year at 94.6 million head (200,000 more than this year.) FAPRI projects 
that beef production will then peak in 2021.   


Note: The next Market Update will appear early next week and include information from the September 21, 2018 Cattle on 
Feed Report. Please visit the World Beef Expo at the Wisconsin State Fairgrounds in West Allis September 28 – 30.  


 







Subject: Weekly Market Update
Date: Friday, October 5, 2018 2:59:47 PM

 Market Update The Week of October 1, 2018 Prepared and written by Jeff Swenson.  The Market Update draws
information from several sources, including trade publications, radio broadcasts, agricultural news services,
individuals involved in the industry as well as  USDA NASS and AMS reports. ■ The biggest news item in
agriculture this week was Canada signing on to the trade agreement between the United States and Mexico. 
Questions about the new agreement, now referred to as USMCA, remain, but agriculture groups are, for the most
part, applauding the development.  The agreement, once ratified by the legislative process of each country, will
replace the current North American Free Trade Agreement (NAFTA.)  U.S. dairy farmers have been promised larger
access to the Canadian market which has spurred optimism during an otherwise dark outlook for the sector. 
Canadian beef producers are celebrating the agreement that “preserves and secures duty-free access upon which the
Canadian beef cattle sector has been built over the past 25 years.”  Beef groups that support Country of Origin
Labeling (COOL) are voicing frustration that COOL language was left out of the agreement and because of the open
access the Canadians have to the U.S. market for both their live cattle and beef. # ■ There are conflicting reports
regarding negotiations between the U.S. and China.  Most news sources are reporting that trade talks will resume in
December – after the mid-term elections.  Negotiations may happen sooner according to some, as China feels
pressure to secure soybeans and other agriculture products.  Russia has once again stated it will limit exports of
wheat – a position they have flip-flopped on weekly for the past month.  If Russia is concerned about its wheat
supply, and Argentina is running out of beans to sell, then China will need to tap into the U.S. supplies.  With this
week’s USMCA announcement and last week’s news of a modernized trade agreement between the U.S. and Korea,
China may feel further pressure to negotiate.  # ■ To say farmers in the Cornbelt are sick of rain is an
understatement.  Showers are expected to delay harvest with rain in the forecast each day until at least the middle of
next week.  Grain futures trended higher this week - corn futures made their largest weekly gain in two months.
Monday’s (October 1) Crop Progress and Condition report said that corn harvested for silage in Wisconsin is 79
percent complete while corn harvest for grain is 10 percent complete. Both numbers are ahead of the five-year
average, but little progress is expected in the near future. # ■ The fed cattle market has been resilient in the face of
large supplies. Domestic demand and exports have been strong.  Rain means mud and that will slow feedlot
performance and increase costs for cattle feeders.  If marketings slow, the cattle market should stay steady to slightly
higher until at least mid-November. The latest export numbers show strong sales to Japan.  Export growth to Korea
continues at a remarkable pace. The United States has captured nearly 75 percent of the chilled beef market in
Taiwan. Consumer confidence domestically has kept beef on grocery lists.  # ■ Hog prices have been trending higher.
The agreement with Mexico and Canada will help keep optimism in the market.  Trade tensions overall have
impacted pork prices, however.  Mexico’s tariffs on U.S. pork is at 20 percent (which will go to zero when/if
USMCA is ratified) and Chinese tariffs remain at 62 percent.  Pork export volume is strong, but the export value is
lower.  Korea has been a great customer of U.S. pork.  There has been export growth to Japan, Taiwan and Latin
America.  July pork exports accounted for 24.7 percent of all U.S. production. # ■ The House Senate Conference
Committee failed to pass a new farm bill before expiration of the 2014 measure September 30.  At least one
lawmaker is telling farmers not to panic. Iowa Senator Chuck Grassley believes a new farm bill or a farm bill
extension will be passed by the end of the year. # ■ Fifty-seven percent of grain producers are planning to store grain
unpriced and wait of higher prices according to a Farm Journal survey. #



From: Stout, Lisa S - DATCP
To: Rusch, Paige N - DATCP
Subject: weekly report - Lisa Stout
Date: Wednesday, April 11, 2018 12:39:00 PM

International staff is coaching 4 food and agricultural companies through Exportech which is
sponsored by University of Wisconsin Stout Manufacturing Outreach Center.  A cheese company, a
food processing system,  a ventilation and fan equipment company; and a grain company are
participating. Exportech is a three day program over 3 months, with the goal of a completed export
plan. The next two sessions May 2 and June 13.
 
International staff is making introductions between Chinese buyers and Wisconsin dairy companies in
anticipation of company visits in May and June.
 
International staff attending a presentation on Africa as an emerging market.
 
International staff attended a presentation on China and US Trade Policies, with a discussion of the
looming trade war.  China is Wisconsin’s third largest export market.  In retaliation of the U.S.
announcing import tariffs, the Government of China announced increased tariffs on specific goods as
well. China would like to expand imports from around the world, including the U.S. The Consulate of
China in Chicago is promoting a new China Import Show in Shanghai in November, offering booth
space and assistance during the show.  All industries, including food and agriculture, will be included. 
 
 
Lisa Stout
Economic Development Consultant – International Agribusiness Center/Division of Ag Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone: (608) 224-5126
Cell Phone: (608) 514-4538
Lisa.stout@wisconsin.gov
Please complete this brief survey to help us improve our customer service.  Thank you for your
feedback!
___________________________________________________________________________________
This message and any files transmitted to and from the Wisconsin Department of Agriculture, Trade, and Consumer Protection
is open to public inspection under Wisconsin's public record law. Unless a legal exemption applies, this message and any
response to it will be released if requested. If you are not the intended recipient of this email, please notify the sender
immediately and delete it from your system.
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From: Knigge, Krista M - DATCP
To: Swenson, Jeffrey A - DATCP; Norm E - DATCP Monsen (Norm.Monsen@wisconsin.gov); Heinemann, Jack A - DATCP; Kathy M - DATCP Schmitt

(Kathy.Schmitt@wisconsin.gov); Angie C - DATCP Sullivan (Angie.Sullivan@wisconsin.gov)
Subject: Which way are the trade winds blowing?
Date: Friday, September 7, 2018 9:03:00 AM

An article from a Hoard’s intel e-newsletter regarding milk forecasts and exports
 
Krista Knigge
Administrator – Division of Agricultural Development
Wisconsin Department of Agriculture, Trade and Consumer Protection
Phone:  (608) 224-5142
Email: krista.knigge@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for your feedback!
 
 

https://hoards.com/article-23915-which-way-are-the-trade-winds-blowing.html

Which way are the trade winds blowing?
Mark Stephenson, Center for Dairy Profitability, UW-Madison

The author is the director of dairy policy analysis at the Center for Dairy Profitability, Madison,
Wis.
I would be the first to tell you that forecasting milk prices is an imprecise science. But I do try to
do more than wet my finger and stick it in the air to see which way the winds are blowing. I have
economic models that I use to inform my opinions; I wait for the most recent data from reporting
sources; and I try to keep abreast of the news articles that report on factors that may be important
to the dairy industry.

Forecasting still boils down to supply and demand. My most useful forecast tool is a supply and
utilization table where I organize my information and build up things like milk production. If I
think that there is a story about cow numbers or production per cow, then that will alter my
production forecast.
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Of course, I also have to look at dairy product stocks — the ballast tank for the dairy industry —
and see if there is a story there. What about our economy and changing consumer preferences for
out-of-home dining or fluid milk consumption?

Until about a dozen years ago, I didn’t have to think about exports. Our dairy economy was large
and mostly internal, with very little international trade to worry about. It is a different story today
and export customers are a significant piece of U.S. dairy demand.

It is hard enough to keep track of changing demand patterns for dairy products in countries like
Mexico, China, and others. The size of the spreadsheets that I use to organize data has ballooned
since I now keep an eye on competitors for world markets and digest what is happening in their
dairy industries, too.

I thought that I was getting on top of all of that, and I believed that my data set was large enough
to accommodate domestic and foreign ripples in supply and demand.

EVERYTHING CHANGED

Until a little more than a month ago, I was feeling cautiously optimistic about a milk price
recovery in 2018. Sure, we still had large stocks of powder in Europe to work down and our own
stocks of cheese and powder were on the heavy side, but there were signs of purchases coming
out of several countries and our domestic demand looked to be fairly strong. And, because of hot
weather, gains in milk production in the European Union (EU) were even slowing down a bit.
The markets looked ready to improve milk prices, not like 2014, but foreign and domestic
product prices were strengthening and my colleagues in Europe and Oceania were optimistic.

Our own futures markets confirmed the optimism. They are a wonderful sponge soaking up
market information and wringing out prices. When the U.S. announced tariffs on aluminum and



steel from several countries in June, Mexico and China — two of our largest dairy product
customers — retaliated with tariffs on agricultural products including dairy.

Almost immediately, futures markets reacted to the news by reversing the earlier gains and
dropping somewhere between $1.50 and $2 per hundredweight (cwt.) in most months. This was
devastating news to dairy producers who were well into the fourth year of relatively low milk
prices.

Markets don’t like uncertainty, and the initial reaction to trade impacts was probably an
overreaction to the likely outcomes. The USDA’s estimate of the impact of tariffs on dairy trade
seemed to confirm something less than that number.

We still don’t know all of the details of the trade relief package announced by Secretary of
Agriculture Sonny Purdue, but insiders are saying that dairy accounts for about $1.6 billion of
the $12 billion in aid. That $1.6 billion on a little more than half a year’s production is about a $1
per cwt. impact in 2018.

A MORE ROBUST MODEL

A colleague and I have been working for a couple of years on a fairly comprehensive dairy trade
model. When we impose the tariffs from Mexico and China, we certainly do see an impact, but
over time, it’s not as large as we are seeing in the short run.

First of all, at current prices we are still likely to sell whey to China even with tariffs. This
happens partly because there isn’t another supplier with enough capacity to fill all of China’s
demands and partly because our whey prices are somewhat discounted compared to the European
Union’s anyway. We are still likely to be in the competitive range even with the imposed tariffs.

Mexican tariffs are a bit different. We aren’t always in a competitive price range with cheese,
and tariffs could make those sales even more difficult. However, we have developed strong
customer associations over many years, and neither the buyer nor the seller want to give up those
relationships over a short-term problem. And, given our proximity to Mexico, we can still service
accounts more easily than our competitors can.

Yes, the tariffs are a problem, and if they stay in place for a long period of time, they will create
lasting damage to our export markets. We will find new overseas customers, and we hope that
NAFTA negotiations might be completed quickly so that we can get back to business with our
neighbors.

I am forecasting milk price improvements through the rest of 2018 and through most of 2019.
Not a meteoric climb, but a steady improvement to a 2019 average that should feel a lot like
2017.
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Subject: You are invited - Wednesday May 30 - Farmers for Free Trade Event
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You are invited to attend an agribusiness roundtable and press event on trade and Wisconsin
agricultural exports.
 
Date:               Wednesday, May 30, 2018
Time:               9:30 am – 10:30 am
Location:         Arlington Agriculture Research Station

N695 Hopkins Road, Arlington WI
 
Please RSVP to: jen@farmersforfreetrade.com
 
 
Christine Stamm
Executive Staff Assistant, Office of the Secretary
Wisconsin Department of Agriculture, Trade and Consumer Protection
2811 Agriculture Drive
Madison, WI 53718
(608)224-5015
christine.stamm@wisconsin.gov
 
Please complete this brief survey to help us improve our customer service.  Thank you for
your feedback!
 
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=USER014BC414
mailto:/o=ExchangeLabs/ou=Exchange Administrative Group (FYDIBOHF23SPDLT)/cn=Recipients/cn=user014bc414
mailto:jen@farmersforfreetrade.com
mailto:christine.stamm@wisconsin.gov
https://secure-web.cisco.com/1VnNXG_swaBN4oyN_2TGKS7UkZQJDCDXU4rdRoX96QYoAYUFGW5Ebui9ucxrBXw1NA8uv6Om-uUeV6l00GLbJmJqPtsmk2L40XyCrazX7KY6q8WO0tgStKiyIeApcD9TUEcN-0jWOMloq8uyKtVRMBXk4tIcajzTORqAvge7WHCU-JNLkVrm614MuWtrSKzvyBqBUWvreqiaXpgOY28a_ciov2m-62gLaXFYO9E3nvqUpV3myMRcB052j0ayV1ge-teFYR9GqYBGoMso1g9ofEICHo0TIKEgRPSieNBc5Su8/https%3A%2F%2Fform.jotform.com%2F63393850199164



                                                                                                                      
                                                                                                                                                              


 


 


Farmers for Free Trade &  Wisconsin State Farm 
Bureau invite you to join us for an agribusiness 
roundtable and press event on the importance of 


trade and the impact of export tariffs on Wisconsin 
agriculture 


 
Special guest: 


 Secretary Sheila Harsdorf 
Wisconsin Department of Agriculture, Trade and 


Consumer Protection 
 


Wednesday, May 30, 2018 
9:30 am – 10:30 am 


 
Arlington Agriculture Research Station 


N695 Hopkins Rd, Arlington, WI  
 
 


Please RSVP to jen@farmersforfreetrade.com 
 


Follow us on Twitter @FarmersforTrade 
www.farmersforfreetrade.com 


 
 
Farmers for Free Trade is a bipartisan 501(c)(4) nonprofit supported by leading agriculture organizations and 
businesses including the American Farm Bureau Federation, National Pork Producers Council, National Corn 
Growers Association, National Association of Wheat Growers, National Beef, and many others.  Donations to 
Farmers for Free Trade are not tax deductible. 








